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0
I 4 ET us gauge them for you so that

0   you can use them in the handy Elgin

01 way. Order an Elgin assortment and
0 gauge from your jobber to-day—when

it comes send your miscellaneous Jewel
pns to the jobber—he will send them to
the factory to be gauged, bottled and
labeled in the handy Elgin way, free of

0 cost to you.

rr HIS plan will enable you to secure this Elgin
1 time saver at once. It will enable you to use

0 your old stock of jewel pins to better advantage.
It will increase its value fifty per cent. You won't
have to.juggle, fuss, and fume—you won't lose
jewel pins by having them snap out of your twee-
zers.

xim mu&
./

Here's More News for You Mr. Jeweler

YouV need an Elgin jewel
pin assortment, and jewel

pin gauge. If you have any
volume of repair work you
cannot afford to be without
it. It's a time saver.

We know why you have not bought
one. You have a stock of miscellaneous
jewel pins on hand.

0

It certainly beats the old method all hollow.

We are daily receiving comment after com-
ment from various jewelers throughout the United
States, all praising this new system.

Elgin National Watch Co.

feavamszezon,
ELGIN, ILLINOIS

\No 2784 ONE GROSS
PRICE S8.00

JEWEL PIN
ASSORTMENT
AND GAUGE

SNOW. NEIN. Or

ELGIN ...NO SINGLE POLLEN
OPN

NATIONAL

WATCH as 
GAUGE AZ:0" T' V," 1E1.7.'717'4 OSPERWLYN.

COMPANY WITH 0088E07 AMOUNT or SNARE.

, 40 „ . _ ELLIN/6M WATCNCt.
\ F... PIN 6GLIL...- _

_

And
please

remember

that

NO

CHARGE

whatsoever
will be

made
for
gauging
your
old stock
of
jewel
pins.

The
Elgin Jewel Pin
Assortment
comprises one gross of jewel
pins. The popular sizes are
supplied in quantity and the
sizes less often used in small
numbers. The Elgin jewel
pin gauge is a thin wedge-
shaped strip of steel that
slides into the fork and shows
the proper size jewel pin
n eed e d. It automatically
allows for shake.
The assortment is enclosed

in a handsome mahogany
case that will last for years.
The assortment costs

8.00
and will pay for itself on the first
few jobs you do.

1289

•

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH

Constructed like

THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

a watch—looks like a watch—runs like a watch

The E. Ingraham Company COMF19116uT
•
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REPRESENTING

A 10-KARAT LINE THAT IS !O-KARAT

J. S. BRAUDE

F. C. SHINN P. I). LUCAS

3.3. 1)01.1,

WM. H. TORRANC;E

HIGH-GRADE MEN AND A HIGH-GRADE LINE
In the near future one of our salesmen will call on
you and show our

Holiday and 1912 AdvanceStyles in

Brooches Cuff Pins Waist Sets Lorgnette Chains
Link Buttons Bar Pins Fobs Neck Chains
Lockets Crosses Tie Clasps Pendants
Scarf Pins Belt Pins Hat Pins

We stand behind these men, behind what they have to say, and

behind the line they represent.

Zile &eller jewetrr Mfg. Co.
Salesroom: 64 Nassau Street • • •• NEW YORK CITY
Factory : 251 N. J. R. R. Avenue NEWARK, NEW JERSEY

1291

HOWARD WATCHES
NOTICE:— We have secured another lot of the dis-
continued 17 Jewel, 16 Size, Hunting Howards, in

Filled Cases, the kind that you sell for $37.50.

4L Remember, the cheapest Hunting Case Howard
made to-day sells for $42.50.
CYou will certainly want a few of these desirable
watches for your fall stock. We have them in plain
polished, engine turned, and a few engraved.

A FULL LINE OF HOWARDS ALWAYS ON HAND

THE NON-RETAILING COMPANY
Jobbers in Watches and Chains LANCASTER, PENNSYLVANIA

STERLING SILVER RINGS
 TO RETAIL 25 CENTS AND UP 

EIGHTEEN GOOD SELLING DESIGNS FROM A VERY EXTENSIVE LINE

8108 8 07 8132 8120

8115 8109 8117 8146

8138

.....I.P.V,:.
.,'..,,a,-4)1%':',,

111119191!

8133

8141 8106 8123 8136

8145 8161 8150 813)

Since their first introduction these rings have had a most remarkable sale. The material and workmans
hip are the finest possible to offer.

- SAMPLES SENT ON APPLICATION. May we send you a selection?

Makers of Gold Shell and Sterling Silver Rings

Rhode Island Ring Company PROVIDENCE, RHODE ISLAND
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.1 S. lilt ACI),. J. J. DOLL

F. C. SHINN P. D. LUCAS VVM. H. TORRANCE

HIGH-GRADE MEN AND A HIGH-GRADE LINE

In the near future one of our salesmen will call on
you and show our

Brooches
Link Buttons
Lockets
Scarf Pins

Cuff Pins
Bar Pins
Crosses
Belt Pins

Waist Sets
Fobs
Tie Clasps
Hat Pins

Lorgnette Chains
Neck Chains
Pendants

We stand behind these men, behind what they have to say, and

behind the line they represent.

the &eller jeweirr Mfg. Co.
Salesroom : 64 Nassau Street • • • • NEW YORK CITY
Factory : 251 N. J. R. R. Avenue NEWARK, NEW JERSEY
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HOWARD WATCHES
NOTICE:— We have secured another lot of the dis-

continued 17 Jewel, 16 Size, Hunting Howards, in

Filled Cases, the kind that you sell for $37.50.
CRemember, the cheapest Hunting Case Howard

made to-day sells for $42.50.
Crou will certainly want a few of these desirable
watches for your fall stock. We have them in plain

polished, engine turned, and a few engraved.

A FULL LINE OF HOWARDS ALWAYS ON HAND

THE NON-RETAILING COMPANY
Jobbers in Watches and Chains LANCASTER, PENNSYLVANIA

STERLING SILVER RINGS
 TO RETAIL 25 CENTS AND UP 

EIGHTEEN GOOD SELLING DESIGNS FROM A VERY EXTENSIVE LINE

8109
8150 8131

Since their first introduction these rings have had a most remarkable sale. The material and 
workmanship are the finest possible to offer.

SAMPLES SENT ON APPLICATION. May we send you a selection?

Makers of Gold Slrell and Sterling Silver 1?ings

Rhode Island Ring Company PROVIDENCE, RHODE ISLAND
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W
E have been informed by some of the

wise ones that the Vreeland law is not

quite sufficient to cover gold-filled

jewelry, chains in particular. In reply

will say that there is a law which is more substantial

and more effective, and will take care of all dishonest

methods, more than any law of the statutes and that is

the law of public sentiment. Public sentiment

demands that the false stamping of jewelry cease, and

when it is once aroused it is an easy matter to make

laws which will absolutely prohibit this sort of thing.

The guilty ones have had fair warning and they are

going to quit now.

Of course we must get in a little ad. for

Bigney's "MIRROR FINISH" Chains
Just ask your jobber for them. They are reliable. They give satisfaction and wear

much better than many so-called one-tenth chains which are stam
ped.

TRADF-MARK

Everything in One-Tenth and Quarter Gold
Made the "A & Z " Way—Note Our Latest Assay Report

TRADE-MARK

Ribbon Fobs
Two hundred and more designs all equipped

with "A & Z " Safety Catch attachment.

Bracelets
Baby (Joint and Catch) Bracelets, besides a

most extensive line of other sizes in a variety

of designs.

Chains
Finest finish and style right up to date.

Nothing but the best of Quality fashioned by

the most skilled labor.

Order by number. Send us a postal
or ask our salesmen to show you.

A & • Chains and Bracelets 

116 Chestnut Street

Z CO 
Makers of One-Tenth and
One-Quarter Gold-Filled PROVIDENCE, R. I.

THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL TRAD
E

TRADE-MARK

250

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO
TRADE-MARK

I293

BARROWS "NEW PROCESS"X PAD OF LAPEL CHAINS
Sold on Price--and Quality Only One Dozen as Mounted

A SPECIAL

This Purple Moire Pad
with Contents is

NUMBER X

It represents:

Xtraordinary Value
at

Xceptionally Low Price
and it is

Xactly What You Want.
It is an

Xtra, introduced at the
Xtremity of. Summer,

but yet is an
Xcellent Staple.

It should ,be
JUMPED AT

at the Price

The illustration shows
careful selection securing

A NICE
ASSORTMENT

Staple Patterns

There's Money In It.

Ask Your
Jobber for

These Goods

THE H. F. BARROWS COMPANY
NEW YORK OFFICE:

15-17-19 MAIDEN LANE
(1430g 

.TRADE MARK
FACTORY AND HEAD OFFICE:

NORTH ATTLEBORO, MASS.



Established The R L Griffith & Son Co.R. L. _  Established
1879

Announce their removal to the new

WAITE-THRESHER BUILDING
ABBOTT PARK PLACE

PROVIDENCE . RHODE ISLAND

TRADE id MARK.(
With floor space nearly trebled we shall be able to turn out our well-known
line of SEAMLESS GOLD FILLED RINGS in larger volume and with

more up-to-date machinery.

Our other lines of popular-priced jewelry as SCARF PINS, BROOCHES,
DROP US A LINE STUDS, EARDROPS, ETC., will be made with the same expert care as in
THAT WE MAY the past, with many new and novel ideas added. ,
TELL YOU MORE Our Specialty WHITE STONE GOODS will be just as extensive and
ABOUT OUR varied as ever, and will bear the same distinguishing features which have
PRODUCT built up a reputation for us as Specialists in WHITE STONE GOODS.

FINISH AND QUALITY OUR MOTTO
THROUGH

JOBBERS ONLY 'NOTE THE NEW ADDRESS

WILLIAM BENSCOMPANY
sny-Emirrus
I 91I -1Z

It is time now to give some consideration to your BRACELET stock. Whether
you will have a good BRACELET business depends on your ability to pick live
sellers. Good designs, good quality at the right price. You will be able to give
your customer a better bracelet, a real spring joint and a superior catch if you
select HL goods.
Let us tell you more about our BRACELET LINE and our profit-sharing plan.

Waldemar
Vest Chains
Dickens
Ponies
Bead Neck Laces
Neck Chains

13-15-16-20 inches

OUR RESUME

Patent Bracelets
Coat Chains
Fobs
Bracelets
La Vallieres

Festoons
Guards
Operas
Scarf Pins
Chatelaines

W
E want to place in the hands of every live, progressive jeweler interested in the right goods,
such as we manufacture, our 1911-12 Silent Salesman. We have put a great deal of thought
into the matter of getting up right designs in Sterling Toilet and Manicure Articles, and
this Silent Salesman portrays our efforts. It contains 60 pages just teeming with useful gift
thoughts. There are 24 designs in all shown, at least 20 of which can be classed as positive

active sellers. Five hundred and more illustrations serve to convey to you just how extensive our line is.
41 In compiling this Silent Salesman we had another point in mind : to enable you to show this Silent Sales-
man to your customers. The prices printed are figured to admit of a most liberal profit to you. c This Silent
Salesman enables you to carry a few of our very choice sellers and offers an opportunity to show by catalog
a line more varied than any other of similar nature. c If you are not able to catch the fancy of a prospective
customer on the designs in stock our Silent Salesman will solve the problem and make a sale. c We have
been busy all spring making up stock, and give prompt attention to any order by reason of having shown
this Silent Salesman. IT Place your fall orders NOW-- either with our salesmen now out or direct with the
factory. ig We will pick out the goods ordered, pack and hold them subject to future delivery. igi If you
are a live jeweler you need our Silent Salesman.

150 Chestnut Street •• • PROVIDENCE, RHODE ISLAND
 NEW YORK OFFICE, 6 MAIDEN LANE 

Makers of HIGH GRADE GOLD-FILLED and STERLING SILVER
CHAINS, BRACELETS and NOVELTIES

OE Send for our booklet on HL Jewelry. It's full of FACTS. GOODS stamped HL are live sellers.

. KEEP YOUR EYE ON THIS SPACE. IT WILL PAY YOU

PROVIDENCE STERLING

RHODE ISLAND ITATA_
BRANCHES Al'  

DETROIT SAN FRANCISCO
The Cadillac Jewelers' Building
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OUR LINE

LOCKET

TRADE-
MARK

THE LINE OF QUALITY
t,,z)(41 ALDAkn? tykA

Lr6i

Ask your Jobber for the Colonial Dame Bracelet No 4443

It's NEW—BEAUTIFUL—A WORK OF ART. Made in four widths-3-8", 1-2, 5-8", 3-4".

LOCKETS
BRACELETS
FOBS

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

HEYWORTH BUILDING
CHICAGO, ILL.

SILVERSMITHS' BUILDING
NEW YORK CITY

CHRONICLE BUILDING
SAN FRANCISCO, CAL.

CHARMS
SCARF PINS
BUTTONS

RIGHT ,SDTEVA S THE BASSETT LINE WRITE USPRICES

10 Karat
SOLID
GOLD

GOLD-
FILLED

111•1111111111=111 _

 A QUALITY LINE FOR QUALITY PEOPLE 

THE BASSETT JEWELRY CO. 93 Sabin Street, PROVIDENCE, R. I.

1297

c-P.E.R.F7ECA217101V-3
WOMCMAIVSITIAP

CCUAA,Z.1"7"

LOCKETS

L _

THE
LINE
THAT
MADE
US
FAMOUS

THE
LINE
THAT
MADE
US
FAMOUS

We have heard expressions of amazement at the rapidity of our growth since
entering the Locket field. (IMany are wondering as to the cause of this. To these
we can assure our remarkable growth has been due to our being a YOUNG HOUSE
WITH PROGRESSIVE IDEAS and to a constant aim to give better goods at a price
that would appeal. In other words, the highest of Quality and Workmanship with
the snappiest of designs. j We have allowed our goods to do their own talking. gi If
you are a progressive jeweler interested in securing the locket business of your place
it will pay you to ask your jobber to show our Fall Locket line.

Look for this

Trade Mark

CASTIGLIONI COMPANY
Factory, 116 Chestnut Street ,PROVIDENCE, R. I.
 MANUFACTURING JEWELERS 

NEW YORK OFFICE : 71 Nassau Street, Room 1204
Representative, CHARLES ALTSCHUL

Pacific Coast Office : SAN FRANCISCO, CAL., 710 Jewelers' Building
J. H. MERRILL

CHICAGO OFFICE : 505 Powers Building
M. NEUBURGER



The New

The latest BRACELET on the market.
Comes in two widths. Stone set,
counter-sunk. All colors, either three,
four or five Stones. Comes either
plain, polished, Roman or old English
finish. Carried by all JOBBERS. Ask
to see THIS BRACELET.

Our men are now out.
They will be glad to
show this design,
together with eighteen
other patterns of

" PERFECTION"

The Link that Has Taken
the Country by Storm

We have added a most extensive
number of designs to our line of
Double Post, Expansion Lever, Cuff
Links. I Designs that are snappy,
catchy, and that will sell. j This
link is for soft or stiff cuffs. Place
a few in stock and create sales. J It
costs you nothing to have a pair of
these links to "try out.

The majority can easily
be retailed for $5.00 and
net a good profit.

In addition we make to
go with these sets

Military, Cloth
and Hat Brushes,
Whisk Brooms
and a complete line of

Manicure Articles

Manufacturing Jewelers

JUST A
SLIGHT
PRESSURE
OF THE
THUMB
AND THE
LINK IS
READY TO
BE INSERTED
IN THE CUFF

DON'T NEGLECT TO SEE OUR LINE
OF TRAVELERS' COMBINATIONS

BRISTOL SILVER
is a fine white metal resembling
sterling silver and not easily dented
—the only real substitute for sterling.

NEW YORK OFFICE
15 Maiden Lane, Room 1609

SILVERSMITHS AND MAKERS OF STERLING PLATED WARE, LEATHER FOBS, MESH BAGS, NOVELTIES, ETC.



CHAINS AND BRACELETS

t,1111',1 1'1,,',I'llTilld I

1115151111f!
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C. A. M. CBI Co. Quality enables us to produce this artistic and varied line. Our Quality is such as to make our production
look and wear like gold and yet costs much less than gold. This is the pleasing part about C. A. M. Cat, Co. jewelry.
Pleasing to you, for it means a large and satisfied patronage and handsome profits. Jobbers now have our fall lines on
hand— ask to see them. Ask to see the C. A. M. CAI Co.'s Line and look for Trade Mark. Order by number of your jobber.

A few of the many designs we make. Over 1000
in all.

The EXCLUSIVE FEATURE of the PATENT
SAFETY GUARD makes an exceptional talking
point. Prevents bracelets from opening too wide,
thus preventing breakage of joint, yet opens wide
enough to fit any wrist.

Our machine-made chain is absolutely accurate.
Every link soldered separate. Machine-made
chain possesses greater strength and can be made
in the very finest of link.

All of our goods are made from a SPECIAL PROCESS—HARD FINISH
—WEAR RESISTANCE HIGH-GRADE GOLD-FILLED STOCK.

Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in
HIGH-GRADE GOLD-FILLED.

In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pins,
Pendants, and La Vallieres.

Ask your jobber to take you on a TRIP through our line.

Look for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

SAMPLE OFFICES

Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

{11 Maiden Lane, NEW YORK

131 Wabash Avenue, CHICAGO

45 Kearney Street, SAN FRANCISCO, CAL

PATO FEB211 011 

That little story that we had in The Keystone last
month about having your money taken away from
you must have started some of the jewelers to think-
ing, because we have received double the June busi-
ness that we expected to.

Just now is a good time to try the Hussey guar-
anteed line of gold-filled jewelry. The jewelry busi-
neseis never as good during July and August as at
other times of the year. You know some people can
go out and fish all day and not catch anything, while
another man will get a big string within a few feet
of the other fellow. It just depends on having the
right kind of bait and knowing how to fish. It will
require some fishing and the right kind of bait to
make your cash register bell sound busy during the
next two months. This is the reason why you should
have a line of our goods.

We have a beautiful and complete line of gold-
filled and plated belt pins, breast pins, brooches and
hat pins, tie clips, bracelets, fobs and coat chains.
In fact, everything in the jewelry line that is worn,
more especially during the hot summer months.

Now, you want to be the fellow with the right
kind of bait, and in this particular instance an assort-
ment of these articles is just what you want. They
are beautiful in themselves, and a little care and
taste in displaying them in your window, calling
particular attention to our five years' guarantee, will
be sure to bring the summer business to your store.
The goods will sell themselves if properly displayed.
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OUR EXPERIENCE
and best judgment, as well as our unqualified guarantee, is back of

every article listed in our 1912 Catalog. Isn't that worth much

to the Retail Jeweler who seldom goes to the larger cities to buy,

and whose personal knowledge of what the manufacturers are

doing is limited to the samples that traveling salesmen carry about

the country in trunks?

Would we buy goods which we did not know, from practical expe-
rience, would be adapted to the needs of our customers? Not much.

Be guided by the pointers you get from a Catalog such as ours and
you will not go wrong either as to selections, quality, or prices. If
you haven't our big book you ought to have it. Better put in
your application right away.

•■■■

■1:■Nf

.7-711..116111111frii

JEWELERS WHO KNOW
Silver Polish values say there is no polish equal to

CANDO SILVER POLISH
For nearly 20 years Cando has seen other polishes
come and go, and maintained its reputation as

the best, its fame spreading and sales increasing

year by year.
Cando is carefully and scientifically compounded

from the finest ingredients, put up in convenient

sizes, in practical resealing jars and handsomely

labelled. It is advertised in the best mediums

and pays the dealer a generous profit.
Jewelers who have lost trade by handling inferior

polishes can win it back with Cando.

SAMPLES AND PRICES BY RETURN MAIL

PAUL MANUFACTURING CO.
36-40 FULTON ST. :: BOSTON, MASS.
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OUR PRODUCTION. REPRESENTS THE

BEST IN ECCLESIASTICAL WORK.

30 YEARS DEVOTED TO ECCLESIASTI-

CAL GOODS.

STAPLE the year 'round,

can be used to produce

sales even in dull seasons. Most

appropriate for WEDDING

GIFTS, BIRTHDAY GIFTS,

HOLIDAY GIFTS, ETC.

Our illustrated PAMPHLET

for the FALL containing a most

complete line of our goods is

yours for the asking

WRITE FOR ONE

The W. J. FEELEY COMPANY
Jetvelers and Silversmiths :: Ecclesiasacal Art Metal Workers

182-203 Eddy Street . PROVIDENCE, RHODE ISLAND

[303

POINTER No. 42 MR. RETAIL JEWELER

APPLY THE "ARNSTINE CATALOG SYSTEM" TO YOUR BUSINESS
THE RESULTS WILL SURPRISE YOU—IT WILL INCREASE YOUR SALES FROM 25'; TO 150 'Ye AND
GIVE YOU A STANDING IN YOUR COMMUNITY THAT CANNOT BE GAINED IN ANY OTHER WAY

Here Are Just a Few
OF THE MANY

DIFFERENT STYLES

OF

CATALOGS
WE MAKE FOR THE
RETAIL JEWELER

SEND FOR SAMPLES AND

FULL PARTICULARS

OF OUR SYSTEM—IT

COSTS YOU NOTH-

ING TO INVES-

TIGATE, AND

WILL NOT

OBLIGATE

YOU TO

BUY.

Every One a Business
Builder

WE MAKE CATALOGS

SMALL AS 16 PAGES

OR AS LARGE

AS 500 PAGES

IF WANTED

. C. ALEXANDER•
'

"Z 1■5I 5

105, (01.01,4u0 •
•

...i vitTiss A.1 k1l,ON.N 4)1Z

' ' UTICA ,N.Y.

SEND A CATALOG
TO EVERY POSSIBLE CUSTOMER BOTH IN
AND OUT OF YOUR CITY—IT WILL ATTRAC
THE PEOPLE TO YOUR STORE.

THE
ARNSTINE
CATALOG
SYSTEM

is a Direct Method
of Publicity

Compels Attention

It Concentrates

Impels the Act of
Buying

Insures Sales

B. BOWMAN,
Petoskey, Mich., writes:

"My total 1910 December cash sales were
just 109% greater than 1909, and I ant well

satisfied with results produced by your catalog."

Write us to-day and let us explain
our method of modern merchandising.

The Arnstine Bros. Company
Prospect Ave. & E. 9th St. :: CLEVELAND, 0.
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OUR EXPERIENCE
and best judgment, as well as our unqualified guarantee, is back of

every article listed in our 1912 Catalog. Isn't that worth much

to the Retail Jeweler who seldom goes to the larger cities to buy,
and whose personal knowledge of what the manufacturers are

doing is limited to the samples that traveling salesmen carry about

the country in trunks?

Would we buy goods which we did not know, from practical expe-
rience, would be adapted to the needs of our customers? Not much.

Be guided by the pointers you get from a Catalog such as ours and
you will not go wrong either as to selections, quality, or prices. If
you haven't our big book you ought to have it. Better put in
your application right away.

• •

•

JEWELERS WHO KNOW
Silver Polish values say there is no polish equal to

CANDO SILVER POLISH
For nearly 20 years Cando has seen other polishes

come and go, and maintained its reputation as

the best, its fame spreading and sales increasing

year by year.
Cando is carefully and scientifically compounded

from the finest ingredients, put up in convenient

sizes, in practical resealing jars and handsomely

labelled. It is advertised in the best mediums

and pays the dealer a generous profit.
Jewelers who have lost trade by handling inferior

polishes can win it back with Cando.

SAMPLES AND PRICES BY RETURN MAIL

PAUL MANUFACTURING CO.
36-40 FULTON ST. :: BOSTON, MASS.

CSAR ES

OUR PRODUCTION. REPRESENTS THE

BEST IN ECCLESIASTICAL WORK.

30 YEARS DEVOTED TO ECCLESIASTI-

CAL GOODS.

STAPLE the year 'round,

• can be used to produce

sales even in dull seasons. Most

appropriate for WEDDING

GIFTS, BIRTHDAY GIFTS,

HOLIDAY GIFTS, ETC.

Our illustrated PAMPHLET

for the FALL containing a most

complete line of our goods is

yours for the asking

WRITE FOR ONE

The W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Eccksiasiical Art Metal Workers

182-203 Eddy Street . PROVIDENCE, RHODE ISLAND
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POINTER No. 42 MR. RETAIL JEWELER

APPLY THE "ARNSTINE CATALOG SYSTEM" TO YOUR BUSINESS
THE RESULTS WILL SURPRISE YOU—IT WILL INCREASE YOUR SALES FROM 25'; TO 150 AND
GIVE YOU A STANDING IN YOUR COMMUNITY THAT CANNOT BE GAINED IN ANY OTHER WAY

Here Are Just a Few
OF THE MANY

DIFFERENT STYLES

OF

CATALOGS
WE MAKE FOR THE
RETAIL JEWELER

SEND FOR SAMPLES AND

FULL PARTICULARS

OF OUR SYSTEM—IT

COSTS YOU NOTH-

ING TO INVES-

TIGATE, AND

WILL NOT

OBLIGATE

YOU TO

BUY.

Every One a Business
Builder

WE MAKE CATALOGS

SMALL AS 16 PAGES

OR AS LARGE

AS 500 PAGES

IF WANTED

SEND A CATALOG
TO EVERY POSSIBLE CUSTOMER BOTH IN
AND OUT OF YOUR CITY—IT WILL ATTRACT
THE PEOPLE TO YOUR STORE.

THE
ARNSTINE
CATALOG
SYSTEM

is a Direct Method
of Publicity

Compels Attention

It Concentrates

Impels the Act of
Buying

Insures Sales

B. BOWMAN,
Petoskey, Mich., writes:

" My total 1910 December cash sales were
just 109 % greater than 1909, and I am well

satisfied with results produced by your catalog."

Write us to-day and let us explain
our method of modern merchandising.

The Arnstine Bros. Company
Prospect Ave. & E. 9th St. :: CLEVELAND, 0.



1304
UI  

 I 0

Removed 
TO OUR NEW FACTORY

144 PINE STREET

Watch for our Advertisement

in the August 15th issue of

The Keystone. It will be to

your interest to do so.

Where with larger factory and better

facilities, we shall be able to give our

customers quicker and better service.

Send for Pamphlet, descriptive

of Heller's White Stone Goods.

It's a Business Builder.

JOSEPH W. HELLER CO.
White Stone Novelties Manufacturing Jewelers

144 PINE STREET, PROVIDENCE, RHODE IS
LAND

GOLD FILLED COAT CHAINS

A
SENSATION. Sells at a price that will call trade. Twenty

designs of buttons in all, with all the different styles of Link

Chain. Send Fifty Cents for Sample.
We make in either Aluminum, Goldoin, or White Metal, Rings, -

Brooches, Stick Pins, Lockets, Shirt Waist Sets, Baby and Beauty

Pins, Fobs, Neck, Belt, Hat and Dutch Collar Pins, etc., in Roman

or Silver Finish. These goods are furnished plain or engraved,

as desired. Write and ask us for Illustrations, Prices and Samples, FREE.

ENTERPRISE JEWELRY CO.
ATTLEBORO Box 653 MASSACHUSETTS

A. E. ANDREWS CO.

Announce
the change of their firm name to

E. A. SLADE & CO.
gi The same policy of catering to the

JOBBING trade will be pursued. In

conjunction with the change of the firm

name still greater efforts will be put forth

to produce new and original selling designs

in jewelry.

ALEXANDER TANNER
will represent this company and will

show an original line of

Coat Chains
Chain Fobs
Neck Chains
Tie Clips
Cuff Links

Hat Pins
Sash Pins

Stick Pins
Brooches

Bracelets
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STERLING SILVER MESH BAGS
IN ALL SIZES, AT PRICES THAT DEFY COMPETITION

Illustrations are exact size

We illustrate a few of our new patterns in the latest popular size, NOW in demand.

These may be obtained in " Hobble Mesh " engraved on one or both sides.

 WE MANUFACTURE 

Bracelets, Chains, Charms and Fobs in 14K. and

10K. Gold and High Grade Gold-Filled. Brace-

lets, Mesh Bags, and Chains in Sterling Silver.

UPON REQUEST we will send you our 100-page Sterling Mesh Bag Catalogue
, handsomely illustrated and fully describing our

NEW YORK OFFICE

15 Maiden Lane (Silversmiths' Building)

(Samples Only)

SOLD THROUGH JOBBERS ONLY

Louis Stern & Company

extensive line.

158 Pine Street
PROVIDENCE, R. I.

A:4



There's a
heart hi every

Locket

Established
55

Years

One of the foundations of the jewelry
store is JEWELRY REPAIRING.
Every JEWELER prides himself on
the QUALITY of work turned out.

ARE YOU LOOKING FOR A
PLACE OF RESPONSIBILITY to
have your JEWELRY REPAIRING,
SPECIAL ORDER and MISCEL-
LANEOUS work of every description,
done by SKILLED WORKMEN? If
so, we offer our EXPERIENCE and
FACILITIES.

SATISFACTION GUARANTEED.

Saart's Sterling Toilet Ware
HAS EXCLUSIVE SELLING FEATURES

Consult our 1911 Catalog going to the
trade about August 15th, when buying
your fall and holiday lockets.

Saart's Novelties
in Sterling and
German Silver are
All Live Movers

Saart's Sterling
Silver Stands All
Tests for Reliability,
Quick Selling,
Popular, Profit-
able Designs

Main Office and Factory .•. PROVIDENCE, R. I.
New York Office, 15 Maiden Lane

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade

THAT NEW BRACELET — ENAMEL-LINED.

You any lot or single piece of mounted diamond

jewelry—large or small—do not turn him down

absolutely, send the goods to me for a

and save all trouble and worry. I pay all express

charges and insure the goods in transit. I have

been in the business right here for 19 years,

and can give the very best references as to

responsibility on application. Offers and valua-

tions furnished promptly. See ad. on page 1428

of this issue.
Write for further information.

1011 Chestnut St.,PHILADELPHIA,PA.
Established 1891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

This item will surely
d customers to your
entire stock. A proper
window display will easily
convince you.

The "FRANCESCA" is
a guaranteed rolled plate
expansion bracelet with a
dainty enameled lining.

WARRANTED TO STAND
THE "ACID TEST"
It is made in plain and

chased bands — also in
signet and jeweled effects.

THE RETAIL PRICE, $1.25,
is an Important Feature.
The newegt and mot

practical article of jewelry
at low cost ever put upon
the American market. Sold
through jobbers only. If
your jobber cannot supply
you, write direct.

Attleboro Manufacturing Co.
Attleboro Bo. 834 Massachusetts

This Sterling Silver Mirror is from a Toilet Ware design comprising thirty-six different articles,
making a most complete and saleable set. cr We have many other sets in different combinations of
thirty-six articles, each of which will be of much interest for you to inspect. J We have increased our
line to twenty different designs, bringing it up to date and assuring you of a very lucrative and profit-
able business. We know our goods will sell. All we ask is a chance to show you. Our Catalog
for the JOBBER will gladly be sent to reputable concerns conducting business under this plan.
Remember our MESH BAGS and NOVELTIES both in STERLING and GERMAN SILVER

are the hit of the season. j Better stock up NOW before we are over-rushed with holiday orders.

NEW YORK OFFICE '9-11-13 MAIDEN LANE
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3337

3332

TRADE

400 and More Designs in

BRACELETS 
A most comprehensive assortment to select from.

Either plain or set with semi-precious stones in all colors. With

all the leading finishes—Roman, Old English, Plain, Polished, etc.

Remember, all our goods are stamped with our trade-mark.

Ask your JOBBER to show you our entire line. In ordering these

bracelets mention number.

SCARF PINS

BROOCHES

JABOT PINS

SASH PINS

BRACELETS

LA VALLIERES

INDESTRUCTIBLE MESH BAGS

LOCKETS

PENDANTS

COAT CHAINS

WHOLESALE TRADE

THE

CATLOW-BARTON CO
Factory, PROVIDENCE, R. I.

•

NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS - - Manager

ONLY

TRADE

" The Model Ring"
IT WILL INCREASE YOUR SALES AS IT DOES THE SIZE OF THE DIAMOND

Aids diamond's
brilliancy

Show this mounting to your
customers and they will
have no other.
It not only apparently en-
larges the diamond but
greatly enhances its beauty.
Send for an attractive dis-
play card in colors.

ENLARGES THE DIAMOND
The Result Furnishes an Agreeable Surprise

Jos. H. Meyer Bros., "The Sketch-Book House,"

Protects edge
from chipping

It secures the stone in such
a fashion that it not only
protects the edges, but pre-
vents the stone from fall-
ing out.
It means more sales for
you.

59 Nassau Street, Cor. Maiden Lane
NEW YORK

__ 

TO ADVERTISERS
 --fl

In the July, 1891, issue of THE KEYSTONE
there appeared the advertisements of the fol-

lowing named Manufacturers and Wholesalers:

ELGIN NATIONAL WATCH CO.

WM. ROGERS MFG. CO.
(International Silver Co.)

R. F. SIMMONS CO.

THE KEYSTONE WATCH CASE CO.

WALTHAM WATCH CO.

KREMENTZ M. CO.

KENDRICK CR, DAVIS CO.

E. HOWARD WATCH CO.

PAIRPOINT CORPORATION

M. B. BP 'ANT CR. CO.

WENDELL at CO.

ALEXANDER H. REVELL M. CO.

GOLDSMITH BROS. SMELTING CR, REFINING CO

HAYDEN W. WHEELER ali), CO.

H. 0. HURLBURT GEL SONS

A. G. SCHWAB Ca SONS

C. H. KNIGHTS-THEARLE CO.

SWARTCHILD CS. CO.

MEYER JEWELRY CO.

W. W. OLIVER MFG. CO.

UNION SHOW CASE CO.

CHICAGO WATCH TOOL CO.

E. & J. SWIGART CO.

L. H. KELLER CK. CO.

H. B. SOMMER CR. CO.

SPENCER OPTICAL CO.

L. LELONG CS, BRO.

A. N. CLARK Ca SON

N. J. FELIX al SONS

WALTHAM HOROLOGICAL SCHOOL

TWENTY YEARS LATER the adver-
tisements of ALL OF THESE REPRE-

SENTATIVE AND WELL-KNOWN

CONCERNS ARE TO BE FOUND IN

THE KEYSTONE.

..44

Twenty years is a long time for the con-
tinuous run of advertising in any medium and

it DEMONSTRATES CONCLUSIVELY

that the publication whose pages have been

used for the purpose has the PRESTIGE,

INFLUENCE and CIRCULATION necessary

to give the advertiser A PROFITABLE RE-

TURN FOR HIS MONEY.

er>t

There are more firms—representing the
highest type in the manufacturing and whole-

sale Jewelry trade—making use of advertising

space in THE KEYSTONE at the present

time THAN EVER BEFORE IN THE HIS-

TORY OF THE PUBLICATION. The

reason why is explained in the preceding

paragraph.
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No. 1781 No. 3816
Combination Camembert Cheese and Cracker or Sandwich Tray

Pastry Tray. Crystal Glass Lining Diameter, 10% inches
Diameter, 14 inches
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No. 1772—Bread Tray
Length, 124 inches
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No. 1773—Bread Tray No. 1765—Bread Tray
Length, 13 inches Length, 12 inches

"

Bread and Sandwich Trays Saw Pierced
Our high-grade silver plated ware, saw pierced, has proved
itself an exceptionally satisfactory line to handle. We produce
a wide variety of pieces, all of them thoroughly satisfying in
design and workmanship. They make appropriate gifts and
dealers will do well to bring the various pieces we produce to
the attention of their customers.

Write for further particulars or Illustrations

MERIDEN BRITANNIA CO.
(INTERNATIONAL SILVER CO., Successor)

MERIDEN1 CONNECTICUT
5 North Wabash Ave., CHICAGO 49-51 West 34th St.—NEW YORK-9-19 Maiden Lane 150 Post St., SAN FRANCISCO

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 3911
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Post Office, Philadelphia Pa.
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Starts Campaign Against Daring Daylight Robbery
Fraudulent Stamping in San Francisco

Col. S. 0. Bigney Says He Wants to See Goods
Stamped What They Are—Says Vreeland
Law Is Being Violated Freely

Attleboro, July 25.—Claiming that the Vree-
land stamping law, enacted in 1907, is being vio-
lated to such an extent that the practice has
become "piratical," Col. S. 0. Bigney, of Attle-
boro, has started a campaign by which he hopes
to see gold-filled and gold-plated goods on as
firm a basis, so far as stamping is concerned, as
sterling silver.
He wants to see goods stamped what they

really are, so that dealers may feel assured, if
they buy goods marked one-tenth gold, that they
are getting what the stamp calls for. The Vree-
land law provides that this shall be done, but it
is the claim of the Attleboro jeweler that the law
is being violated "right and left."
He says: "There is no reason why a manu-

facturer should not stamp gold-filled or plated
goods as fairly and honestly as the law compels
him to stamp sterling silver. Every time he
manufactures one thing and stamps it another he
is violating the law." He says he intends to
take the matter up with the Federal authorities
and have the law enforced.

Warnings in the Trade Journals

His attention was called to the practice by
reports of several assays that he had made in
which he found that goods marked one-tenth
gold did not contain anywhere near that amount.
The goods of some manufacturers were found
to be up to standard, and to these he wrote a
letter of commendation. To the others he has
issued what he terms "warnings" in the trade
papers.
Jewelers admit that there are concerns that do

not fully meet the requirements of the Vreeland
law, and they also say that it would be an excel-
lent plan if they could be made to stamp their
goods equitably. One dealer who is stamping
his goods honestly says he is obliged to compete
with a concern that is stamping goods exactly
the same, but is using considerably less gold.

All manufacturers admit that there is a wide
opportunity for dishonesty in this line of manu-
facture. Colonel Bigney seems to think that the
practice has become very widespread, and in the
spirit of accomplishing a reform he started to
have it stopped. He has asked the trade to co-
operate with him, and characterizes the practice
as "pirating the truth for the sole purpose of
personal gain which not only deceives but robs
the innocent purchaser."
He calls attention to the campaign for stamp-

ing sterling silver, and says: "To-day when an
article is stamped sterling it comes very near
being the real thing. Isn't this a better condi-
tion of affairs? Why not have the same condi-
tions exist in gold-filled goods? Either leave the
stamp off or have the assays meet the require-
ments of the law. One or the other must pre-
vail."

Agrees With Attleboro Jeweler

George H. Holmes, president of the New Eng-
land Jewelers' and Silversmiths' Association,
states that he thoroughly agrees with the Attle-
boro jeweler. He realizes that the practice of
false stamping is becoming widespread and says
his association will undoubtedly do something in
regard to the matter as soon as sessions are re-
sumed this fall.
While he agrees with Colonel Bigney's ideas,

he questions his method of accomplishing a re-
form, believing that combined efforts of the jew-
elers through their associations, boards of trade

(Continued on page 1312)

Thief Works Boldly at Jewelry Store Safe
While Woman Owner Is Out to Lunch—Se-
cures Goods Valued at $9880—Was Seen
from the Street

San Francisco, July 25, tot 1.—The biggest jew-
elry robbery that has been perpetrated in this
city for several years took place in broad day-
light in a jewelry store at 72 Jackson street re-
cently while hundreds of people were passing
back and forth in front of the place. The rob-
bers secured jewelry and coin amounting to $9880.
The store is conducted by Miss Anna L. Silveria.
The description of the stolen property furnished

to the police is as follows : Sixty diamond rings,
valued at $3000; one box of uncut diamonds, val-
ued at $2000; five trays of men's gold watches,
valued at $2720; three trays of women's watches,
valued at $1800; one tray containing thirty-five
diamond lockets, valued at $tzioo; one bird set
with diamonds valued at $300; one man's gold
ring, set with 2% carat diamond valued at $250,
one lizard set with diamonds and emeralds, value
$60; cash in safe, $350.

Miss Silveria went to lunch at 2 o'clock in the
afternoon. She locked the door leading into the
street and turned the handle on the safe door,
but did not throw on the combination. When
she returned at 3 o'clock she found the lock on
the door had been broken and the safe rifled.
She notified the police and Detectives Kelly and

Campion found two men who had seen a stranger
in the jewelry store between the hours of 2 and 3
o'clock. These witnesses are Joseph Brizil, who
conducts a clothing store at 77 Jackson street,
and M. B. La Cava, a real estate dealer, with
offices at 322 Bush street.
La Cava, who was on Jackson street, passed the

store at 2.30 and says he saw a man moving about
the place. Brizil says he looked out of his store
about the same time and also saw the man, but
did not suspect anything was wrong.

Brizil and La Cava both gave the same descrip-
tion of the man, 5 feet It) inches tall, smooth
shaven, flat nose, light brown suit, soft brown
hat. He wore a Moose button.
' Miss Silveria, whose store is between East and
Drumm streets, caters principally to sailor trade.
Whoever the robbers were it is evident that they
knew her habits, for it is her daily custom to
go to lunch between 2 and 3 o'clock, and that
the man went about his work so coolly and quiet-
ly, the police say, proves that he knew she would
not return until 3 o'clock.

Buffalo Ring Manufacturer
Causes Arrest of Clever Swindler

Buffalo, N. Y., July 22, 1911.—During the past
few weeks White, Wile & Warner, of this city,
have been advertising for diamond setters. In
reply to a letter sent to them by Thomas Burke,
from New York, stating that he was an expert
diamond setter seeking employment, and was
willing to go any distance for work if transpor-
tation was furnished him, the firm sent him a
ticket. As he did not appear another advertise-
ment was answered in the same way, and still
another until twelve all together had been fur-
nished tickets and had not appeared. The firm
then gave the letters to a handwriting expert,
who said they were all written by the same hand,
although signed different names.
The authorities in New York were notified and

Burke was arrested for using the mails to de-
fraud, when, as "John Morle," he sent his thir-
teenth application to White, Wile & Warner from
the Mills Hotel Post Office.
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Window Breakers Grab Gems;
Shoot New York Jeweler

Busy Sixth Avenue Is Thrown Into Panic While
Three Men Escape in Automobile—Dead
Man Nephew of Jacob Jacoby, Proprietor
of the Store

New York, July 25, 1911.—Adolph Stern, 32
years old, a jeweler in the employ of Jacob
Jacoby, who has a store on the northwest corner
of Sixth avenue and Thirteenth street, was shot
and killed by thieves Saturday night, July 22d, as
he ran through the store to stop a man who had
thrown a rock into the jeweler's window.
A tray of diamond rings valued at $5000 was

stolen from the broken window at the same time.
The thieves got away in a touring car which was
waiting for them on the opposite side of the
street.
As nearly as the police could learn Jacoby was

in the rear of his store, where he carries on an
optical business in connection with the jewelry.
An elderly woman, who he does not remember
to have seen before, had entered the store and
told him she wanted her eyes examined. While
he was testing her eyes he heard a crash of glass,
and immediately afterward, as it seemed to him,
a shot. He ran out of the store and the man who
had shot Stern fired a shot at him. Jacoby him-
self was not hit, and he saw the man rush into
an automobile which carried him and his con-
feredate away.
The store has two windows with entrance be-

tween the two. Stern was behind the counter at
the southern end of the store. The opposite
counter was in charge of another assistant, James
Farquay, of 2027 Webster Avenue.
After waiting apparently until two elevated

trains were passing, one of the thieves broke the
store window immediately in front of Stern's
counter and grabbed a tray of diamond rings im-
mediately behind the break.
Stern leaped over the counter and dashed

toward the door, calling to the man to stop. As
he did so a second man who had been standing at
the door, after giving a warning to Stern to stand
back, leveled a revolver at him and fired. He fell
dead on the sidewalk.
James Parker, another clerk, came rushing out,

followed by Jacoby himself. They had just time
to see the man with the gun jump into the auto-
mobile in which already was the thief who had
got the diamonds.
In the confusion the elderly woman disappeared

and the crowd in the street was left watching
the tail lights of the auto disappear down Twelfth
Street in the direction of the river.

Jewelers' Protective Union Sends Out Circulars

At the request of the police the Jewelers' Pro-
tective Union has sent out to the trade the fol-
lowing descriptions of the goods stolen by the
men who committed the robbery:

About 9.45 P. M. the 22d instant, three
men broke a plate glass window of the
jewelry store of Jacob Jacoby, located at
Thirteenth street and Sixth avenue, this
city, and extracted a tray containing fif-
teen diamond rings described below.
While engaged in their work they were
intercepted by Adolph Stern, nephew of
Mr. Jacoby and an employee of the store,
and one of the thieves shot him dead. All
three thieves made their escape in a taxi-
cab, taking with them the following de-
scribed jewelry:

Fifteen diamond rings, each ring con-
taining one or two stones, ranging in
weight from 34 karat to 31/2 karats
per stone, Gypsy and Claw style set-

(Continued on page 1347)
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Woman Fails in Attempt to
Swindle Kansas City Jeweler

Tries to Borrow Money on Brooches of Little
Value—She and Man Traveling from Town
to Town Are Apprehended by Police

R. E. Goodhohn, Louisburg, Kans., secretary-
treasurer of the Kansas Retail Jewelers' Associ-
ation, informs us that the woman mentioned in
the following story from the Kansas City Star,
endeavored to swindle him in the manner de-
scribed, but failed to do so, and requests us to
publish the story as a warning to his brother
jewelers:
The sheriff of Douglas County, Kansas, called

UI) the police department of Kansas City on the
afternoon o f July 22(1 and said:
"I believe therc's 1Voman up 'here in Lawrence

who is trying to peddle the diamonds stolen in
the robbery in Kansas City the other day."
That was mighty interesting news to the police

of Kansas City. The chief asked him for par-
ticulars. The sheriff said a woman had gone into
a jewelry store there and had offered to sell a
$400 diamond brooch for $165. He said she had
left on the 3.40 o'clock train for Kansas City, and
the sheriff gave this description of her:
"She is five feet seven inches tall, weight about

165 pounds, has on a white waist, a blue skirt
and large black straw hat with blue flowers on
it, carries a black handbag, has black shoes with
high heels and is good looking."

Wore a Belt of Diamonds

Chief Griffin sent two detectives to the Union
Depot to meet the train, and Nyllen the woman
got off she and her husband, who met her, were
taken to the office of the chief of police.
They had not heard that there had been a dia-

mond robbery in Kansas City, but they were
loaded with diamonds. The man, who said he
was Isaac Goldblatt, of Chicago, had a leather
belt around his waist which had several hundred
diamonds in it. In his hip pocket he had a
leather case with a thousand dollars' worth of
diamonds in it, and in one of his coat pockets
was a bag full of diamonds, all of them mounted.

lis wife had at least $tow worth of diamonds
in her black leather handbag. They told the chief
the following extraordinary story:

In Chicago they have a jewelry factory. They
import $200,000 worth of diamonds a year and
they are mounted in earrings, brooches, rings and
bracelets. The brooches are all alike. Every one
is set with nine diamonds and costs $65. They
start out from Chicago with hundreds of the
brooches and other articles. I le takes one route
and sells to the trade. She takes another route.
She goes to a town and into a pawnshop or a
jewelry store and lays upon the counter a card
with the name, "Miss Lilly Finney," printed on
it, and the additional information that she rep-
resents a manufacturer of pens in Ohio. She
lays down one of the brooches and says:
"I am stranded here. I must have $165 to pay

my bills and get back home. I want to borrow
on that brooch."

She Did Well in Kansas

If the jeweler lends her that amount she is
just $too ahead. If he refuses to lend that much
she takes a pair of earrings from her ears and
lays them beside the brooch. If he still refuses,
she slips a diamond ring from her finger and puts
it alongside the brooch and earrings, and if he is
still stubborn she adds to it a bracelet set with
two diamonds from her wrist. If the jeweler
lends her $165 on the whole bunch of jewels she
is $25 ahead.
She told Chief Griffin that the week before she

borrowed $165 on one of the brooches in Good-
land, Kans, In Norton, Kans., she did the same.
In Mankato she got $165 for a brooch, a pair of
earrings and a bracelet. In Concordia she bor-
rowed $165 on a brooch alone, and in Lawrence
when she offered to pawn one of the bracelets
to a jeweler for $t65 he refused and after she
had gone he sent for the sheriff and told him
the brooch was easily worth $400.
The pair have been traveling over the country

several years doing that work.
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Samuel E. Woodstock Dead

Well-known Kansas City Wholesale Jeweler
Passes Away After Shock Suffered Last Fall.
His Business Career

Kansas City, July i8.—Sanutel Everett Wood-
stock, who has been in the wholesale jewelry
business in Kansas City for the last twenty-five
years, died at 4.30 o'clock Sunday afternoon,
July 16th, at his home, 2654 East Twenty-ninth
street, Kansas City. He was president of the
Woodstock-I I oe ter Watch and Jewelry Company,
204 Keith & Perry building. Mr. Woodstock suf-
fered a hemorrhage of the brain September 30th
last while looking over some samples of jewelry
at the .1 Intel Baltimore in Kansas City, and has
been in failing health since that time. The fun-

The Late Samuel Everett Woodstock

eral was held from the family home at 2 o'clock
Wednesday afternoon, July 19th, and burial was
in Mount Washington Cemetery, Kansas City.
I le leaves a widow and one brother, J. H. Wood-
stock, of Clear Lake, Iowa, who was present at
the funeral.
Mr. Woodstock was born in Putnam, Washing-

ton County, New York, December 3, 1846. Ilc
was the son of William Everett Woodstock, a
native of New England, and of English descent,
his grandfather, William Woodstock, corning
from Woodstock, England. Samuel Woodstock
was left an orphan at the age of 14, and lived
with an aunt at Putnam for three years, when
he came West at the age of 17. He clerked for
a time in a book store at Iowa City, Ia., but
being ambitious for further educational oppor-
tunity, he entered Iowa State University. After
finishing his course he was engaged by G. W.
Marquardt, a retail jeweler of Iowa City, who, a
little later, removed to Des Moines, Ia., and es-
tablished a wholesale house. Mr. Woodstock
accompanied him as manager, and under his con-
trol the business grew very rapidly, soon becom-
ing one of the largest jewelry houses in that
section. He continued as manager until 1886,
when he resigned to look about for a location
where he could go into business for himself.
in 1888 Mr. Woodstock came to Kansas City

and, with Charles C. Hoefer, established the
Woodstock-Hoefer Wholesale Jewelry Company.
Since that time he devoted himself to the presi-
dency and active management of that institution.
For many years Mr. Woodstock superintended
the business in Kansas City while Mr. Hoefer
attended to the sales representing the house on
the road. As business increased Mr. Hoefer gave
up the road and devoted his time to the office.
The Woodstock-Hoefer Watch and Jewelry Com-
pany is now one of the largest jewelry houses
west of the Mississippi River. In 1889 Mr.
Woodstock married Mrs. Zerelda Bowen Beach,
of Washington, D. C. There are no children.

It was a most fortuitious circumstance that
threw Mr. Woodstock and Mr. Hoefer together
when both were practically strangers in Kansas
City. In many respects the career of Mr. Hoefer
had been similar to that of Mr. Woodstock.
Both were keen and ambitious and of the stuff
from which successful merchants are made,

Starts Campaign Against
Fraudulent Stamping

(Continued on page nu I

and legislatures, are better than the public plan
adopted by Mr. Bigney. In reply to this Colonel
Bigney says it is the only method he can adopt
and the only one by which he can secure fair
competition.

Colonel Bigney states that up to the time the
Vreeland law went into effect his concern made
gold-filled chains and stamped them one-ognth
and (we-tenth. They were assayed and came
up to the standard, hut the bar and swivel had
been removed. The law makes no provision for
removing bar and swivel, and in consequence of
the fact that they brought the percentage of gold
down, the practice of stamping was discontinued.
"In order to have gold-filled chains assay one-

tenth with bar and swivel attached it would be
necessary to put in one-ninth stock," he says.
President Holmes states that his association will
probably take the qiiestion up, not for the benefit
of the chain manufacturers, but for the benefit
of the industry as a whole.

Comment by the Daily Press
Of Colonel Bigney's campaign the Boston

Transcript says:
"We gather from recent pronouncement ad-

dressed by Colonel Bigney to the trade papers
that the national statute has failed to accomplish
the hopes of its projectors. 'Sterling' on silver
still means something, it appears, but on quanti-
ties of 'gold-filled' goods the assay does not cor-
respond to the mark. It follows that an unscru-
pulous manufacturer can assist a dealer of the
same stripe to offer 'bargains' which apparently
cannot be duplicated by an honest merchant
whose supply house conforms to the law, and
so, while buyers are being defrauded, fair-minded
manufacturers and tradesmen can be simulta-
neously forced to the wall by unfair competition."

James J. Donnelly Dead
James J. Donnelly, head of J. J. Donnelly &

Co., gold and silver platers, 36 John Street, New
York, died at his home reently in Arlington, N. J.,
from dropsy and heart trouble after an illness
of six months. He had been away from business
since March 15th and spent some time at Lake-
wood, N. J., seeking better health:
Mr. Donnelly was born June to, 1867, in New

York, where Ile spent his early life. After his
school days he learned his business in a gold
and silver-plating concern on Nassau Street, and
then went into business for himself, in partner-
ship with a Mr. Mander, as Mander & Donnelly.
That firm WaS dissolved and he continued business
alone. The business was incorporated in 19to as
J. J. Donnelly & Co., and will be continued as
usual.
Deceased is survived by a widow, one son,

Chester, who is connected with the business es-
tablished by his father, and five daughters, Rita,
Helen, Dorothy, May and Ruth.

Many Jewelers' Clubs in Wisconsin

Neenah, Wis., July 14.—According to the an-
nouncement made by A. W. Anderson, of this
city, State secretary of the Wisconsin Jewelers'
Association, four more clubs similar in scope and
purpose to Milwaukee Jewelers' Club and the
Fox River Valley Jewelers' Club will be organ-
ized at once in the State.

Wisconsin River Valley Club will be organized
and also one to take in the Superior territory,
consisting of counties on the southwestern border
of the State is to be organized, and the Lake
Shore Club, including counties north of Mil-
waukee, has already been organized.

Veteran Elgin Employee Retires

Elgin, Ill., July 20, 1911.—S. l. Green, for
thirty-five years with the Elgin National Watch
Company, has resigned.
Mr. Green has sold his residence at 120 North

Liberty street. He and his daughter, Anna, will
leave about the 20th of this month for Portland,
Oregon.
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R. L. Griffith & Son Co.
Move Into Large New Quarters

Will Occupy 11,000 Square Feet of Floor
Space in the New Waite-Thresher Building.
Brief Sketch of the Business

Providence, R. I., July 24.—The plant of the
R. L. Griffith & Son Company, manufacturing
jewelers, this city, with a New York office at 7
and 9 Maiden Lane, has been moved from 144
Pine street to the new Waite-Thresher building,
at Pine and Chestnut streets and Abbott Park
Place.
The new location will give the company an

available floor space of moo° square feet, which
is a decided increase over the 3500 square feet
which Was available at the old location on Pine
street. In its new home the R. L. Griffith & Son
Company will occupy the major portion of the
fourth floor of the building. and will have the
room for expansion, which has been keenly felt
for some time past. The company will continue
its line of seamless gold-shell rings and popular-
priced scarf pins and brooches of special manu-
facture, and in so doing will increase its me-
chanical equipment to a large extent.
The employees of the company are, many of

them, busy in establishing the machinery in the
new plant, and it is expected that everything will
be in full operation within a very few days.
For several years past it was found that the

old quarters of the R. L. Griffith & Son Company
were inadequate, and the head of the concern
was on the watch for a new location which
should offer the space and the facilities necessi-
tated in a modern and up-to-date plant. When
the plans of the new Waite-Thresher building
were made public, R. L. Griffith at once saw the
opportunity offered and lost no time in secur-
ing the new factory quarters. The new building
is a modern structure in all ways, is located in
the very heart of the manufacturing jewelry dis-
trict here, and was constructed for the special
purpose of jewelry making.
In the new factory of the R. L. Griffith & Son

Company the machine equipment is modern in

RUFUS L. GRIFFITH

President of the R. L. Griffith & Son Co.

every respect. Every machine is operated by a
separate motor, thus doing away with the long
lines of belting and shafting. The heads of the
company are installed in very handsome private
offices fitted up with all the modern office time-
saving devices and being attractively furnished.
The plant will employ about 125 hands, and there
is ample room to increase this pay-roll to about
250 hands under the growth of future business.
Rufus L. Griffith, the president of the com-

pany, has had a life-long training in the jewelry
business, and is a type of the successful practical
manufacturer. Born in Carver, Mass., he early
left that town when his father removed to other
places in the Bay State. In 1844, when he was
12 years old, Mr. Griffith came to Providence, and
when he was 18 began to serve his apprenticeship
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in the jewelry trade. His first work in this busi-
ness was done with Sackett, Davis & Potter.
After working for some years with the above

firm Mr. Griffith became associated with Briggs,
Hough & Stone, in this city, leaving them to
enter the employ of John T. Mauran, for whom
he worked about ten years.
In 1879 Mr. Griffith concluded to go in busi-

ness for himself, and accordingly formed a part-
nership with Mr. Sanger, the firm being known
as Sanger & Griffith. A few years later Mr.
Griffith's son, Walter A. Griffith, had had suffi-
cient training to go into business with his father,
who bought out Mr. Sanger's interest, and the
firm was thereafter known as R. L. Griffith &
Son Company. From its original location, at 95

WALTER A. GRIFFITH
Treasurer of the R. L. Griffith & Son Co.

Pine street, the plant was removed to 129 Eddy
street, in the Amasa Mason building, remaining
there until 1896, when it went to 144 Pine street.
In 1897 the firm was incorporated under the laws
of Rhode Island.
Walter A. Griffith, who is the treasurer of the

firm, was born in Providence in 1863. He was
educated in the Providence High School, and
from that institution lie was graduated in 1879,
the year his father entered business for himself.
Upon leaving high school Walter Griffith was em-
ployed for two years by his father as bookkeeper.
Then in 1881 he was admitted to the firm.
For about eighteen years Mr. Griffith was on

the road for the concern of which lie had recently
become a member. But in 1899 the business had
grown to such proportions as to call for his
presence in the factory, and since that time he
has remained at the plant as an executive.
Ralph L. Griffith, son of Walter A. Griffith, is

the manager of the stock and shipping depart-
ments of the company, and also sells the firm's
products to Boston jewelers. He is 25 years old.
Max Z. Stein is the company's New York

representative, George C. McCormick the western
representative, and Louis N. Fay has charge of
the San Francisco office.

Russia Will Study Platinum Industry
As Russia and America are the world's two

chief sources of platinum supply, Mr. Tiriavazeff,
the minister of commerce, has decided to study
American platinum mining methods and reor-
ganize the platinum industry, which is now in a
neglected state.

Russia's platinum resources are marvelous.
According to the latest figures she produces an-
nually 13,680 Troy pounds of platinum, worth
$76,000,000, as the industry now stands, as against
America's output of 62% Troy pounds, worth
$18,653. The total output for the whole world
was only 14,000 pounds. A few years ago the
Russian government was so dead to the value
of platinum that they used it for coinage instead
of gold, valuing a frood of 36 pounds at $8000.
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Reduced Railroad Rates for
Buyers to New York City

Special rates for merchants and buyers to New
York City will again be in force from Central
Passenger territory on August 5th to 8th, in-
clusive, and August igth to 22d, inclusive. In
each case the purchaser of the ticket must return
within thirty days in order to obtain the reduced
rate.

Central Passenger Territory

The Central Passenger Association has juris-
diction over points west of (but not including)
Buffalo, Niagara Falls, Suspension Bridge and
Salamanca, N. Y.; Pittsburg and Allegheny, Pa.;
Bellaire and Marietta, Ohio; Wheeling, Charles-
ton and Huntington, W. Va.; and points on and
north of the Ohio River and east of the Missis-
sippi River, and south of an imaginary line from
Keokuk, Iowa, to Chicago, including Cincinnati,
Louisville, all towns in Kentucky on the Chesa-
peake & Ohio Railway, St. Louis, Keokuk, Chi-
cago, the southern peninsula of Michigan, and
Canadian towns on the Michigan Central Rail-
road and the Wabash Railroad.

From Trunk Line Territory

Special rates from Trunk Line territory will
be in force as follows: August 12th to 156, in-
clusive; August 26th to 29th, inclusive, and Sep-
tember gth to 12th, inclusive.
In order to obtain the return trip at half the

regular price the return must be made, in the case
of Trunk Line tickets, within fifteen days, includ-
ing day of sale.
Trunk Line territory may be roughly described

as the States of New York, Pennsylvania, New
Jersey, Delaware, Maryland, a large part of West
Virginia, Virginia north of and on the line of
the Chesapeake & Ohio Railway, and the District
of Columbia.
In the case of Trunk Line territory the rate

does not apply to points less than too miles from
New York City.
Both from points within Trunk Line territory

and from Central Passenger Association points
the special rate is a fare and one-half for the
round trip, being granted on the certificate plan.

Special Tourist Rate Also

In addition to the merchants' rate on the above
dates a summer tourist fare, practically the same
in amount, will be in effect to New York City,
up to and including September 30th, from the
western part of Central Passenger territory and
from certain points in the Far West and in the
southwest. The return limit is thirty and sixty
days, dependent upon the section. Local ticket
agents can give full information concerning this
rate.
Those who are not familiar with the mode of

certification whereby the reduced rate is made
effective can obtain all particulars by addressing
the Merchants' Association of New York, 54-56
Lafayette street.

Utica Jewelers and Opticians
Hold Annual Outing

Utica, N. Y., July 28, 191 t.—The Jewelers' and
Opticians' Associations of this city held their an-
nual outing at Canadarago Lake, near Richfield
Springs, Thursday, July 27th. A special train left
the city about to A. tit., the run occupying only an
hour. At the lake there were sports during the
afternoon, and at the Lake House, at 6 o'clock,
a banquet was held. The start for home was
made about the middle of the evening. Over one
hundred attended the outing.
The jewelers and opticians of Oneida, Rome

and places east in the Mohawk Valley joined the
Uticans in the excursion. The jewelry stores and
opticians' parlors were closed all day.
The following committees had charge of the

outing: General, H. Wineburgh, E. C. Boucher,
Charles T. Evans, W. B. Wilcox, J. R. Burtiss,
S. Charles Greene, Richard Perlen ; Transporta-
tion, S. Charles Greene, George Evans, Thomas
Murphy; Banquet, R. Perlen, H. kVineburgh.
Frank Cadogan, W. H. Bonney; Printing, W. 'B.
Wilcox, P. J. Darrigrand, Jeremiah Gomph;
Sports, E. C. Boucher, G. Will Payne, C. H.
Broadbent, George R. Yaekle, William Pritch-
ard, Clark Jones, Charles Whitelesey.
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Woman Fails in Attempt to
Swindle Kansas City Jeweler

Tries to Borrow Money on Brooches of Little

Value—She and Man Traveling from Town

to Town Are Apprehended by Police

R. F. Goodholm, Lendsburg, Kans., secretary-
treasurer of the Kansas Retail Jewelers' Associ-
ation, informs us that the woman mentioned in
the following story from the Kansas City Star,
endeavored to swindle him in the manner de-
scribed, but failed to do so, and requests us to
publish the story as a warning to his brother
jewelers:
The sheriff of Douglas County, Kansas, called

up the police department of Kansas City on the
afternoon of July 22d and said:
"I believe there's a woman up 'here in Lawrence

who is trying to peddle the diamonds stolen in
the robbery in Kansas City the other day."
That was mighty interesting news to the police

of Kansas City. The chief asked him for par-
ticulars. The sheriff said a woman had gone into
a jewelry store there and had offered to sell a
$400 diamond brooch for $165. He said she had
left on the 3.40 o'clock train for Kansas City, and
the sheriff gave this description of her:
"She is five feet seven inches tall, weight about

165 pounds, has on a white waist, a blue skirt
and large black straw hat with blue flowers on
it, carries a black handbag, has black shoes with
high heels and is good looking."

Wore a Belt of Diamonds

Chief Griffin sent two detectives to the Union
Depot to meet the train, and when the woman
got off she and her husband, who met her, were
taken to the office of the chief of police.
They had not heard that there had been a dia-

mond robbery in Kansas City, but they were
loaded with diamonds. The man, who said he
was Isaac Goldblatt, of Chicago, had a leather
belt around his waist which had several hundred
diamonds in it. In his hip pocket he had a
leather case with a thousand dollars' worth of
diamonds in it, and in one of his coat pockets
was a bag full of diamonds, all of them mounted.
His wife had at least $1000 worth of diamonds

in her black leather handbag. They told the chief
the following extraordinary story:
In Chicago they have a jewelry factory. They

import $200,000 worth of diamonds a year and
they are mounted in earrings, brooches, rings and
bracelets. The brooches are all alike. Every one
is set with nine diamonds and costs $65. They
start out from Chicago with hundreds of the
brooches and other articles. He takes one route
and sells to the trade. She takes another route.
She goes to a town and into a pawnshop or a
jewelry store and lays upon the counter a card
with the name, "Miss Lilly Finney," printed on
it, and the additional information that she rep-
resents a manufacturer of pens in Ohio. She
lays down one of the brooches and says:
"I am stranded here. I must have $i65 to pay

my bills and get back home. I want to borrow
on that brooch."

She Did Well in Kansas

If the jeweler lends her that amount she is
just $too ahead. If he refuses to lend that much
she takes a pair of earrings from her ears and
lays them beside the brooch. If he still refuses,
she slips a diamond ring from her finger and puts
it alongside the brooch and earrings, and if he is
still stubborn she adds to it a bracelet set with
two diamonds from her wrist. If the jeweler
lends her $165 on the whole bunch of jewels she
is $25 ahead.
She told Chief Griffin that the week before she

borrowed $165 on one of the brooches in Good-
land, Kans. In Norton, Kans., she did the same.
In Mankato she got $165 for a brooch, a pair of
earrings and a bracelet. In Concordia she bor-
rowed $165 on a brooch alone, and in Lawrence
when she offered to pawn one of the bracelets
to a jeweler for $165 he refused and after she
had gone he sent for the sheriff and told him
the brooch was easily worth $400.
The pair have been traveling over the country

several years doing that work.
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Samuel E. Woodstock Dead

Welt-known Kansas City Wholesale Jeweler

Passes Away After Shock Suffered Last Fall.

His Business Career

Kansas City, July t8.—Samuel Everett Wood-
stock, who has been in the wholesale jewelry
business in Kansas City for the last twenty-five
years, died at 4.30 o'clock Sunday afternoon,
July t6th, at his home, 2654 East Twenty-ninth
street, Kansas City. He was president of the
Woodstock-Hoefer Watch and Jewelry Company,
204 Keith & Perry building. Mr. Woodstock suf-
fered a hemorrhage of the brain September 30th
last while looking over some samples of jewelry
at the .Hotel Baltimore in Kansas City, and has
been in failing health since that time. The fun-

The Late Samuel Everett Woodstock

eral was held from the family home at 2 o'clock
Wednesday afternoon, July igth, and burial was
in Mount Washington Cemetery, Kansas City.
He leaves a widow and one brother, J. H. Wood-
stock, of Clear Lake, Iowa, who was present at
the funeral.
Mr. Woodstock was born in Putnam, Washing-

ton County, New York, December 3, 1846. He
was the son of William Everett Woodstock, a
native of New England, and of English descent,
his grandfather, William Woodstock, coming
from Woodstock, England. Samuel Woodstock
was left an orphan at the age of 14, and lived
with an aunt at Putnam for three years, when
he came West at the age of 17. He clerked .for
a time in a book store at Iowa City, Ia., but
being ambitious for further educational oppor-
tunity, he entered Iowa State University. After
finishing his course he was engaged by G. W.
Marquardt, a retail jeweler of Iowa City, who, a
little later, removed to Des Moines, Ia., and es-
tablished a wholesale house. Mr. Woodstock
accompanied him as manager, and under his con-
trol the business grew very rapidly, soon becom-
ing one of the largest jewelry houses in that
section. He continued as manager until 1886,
when he resigned to look about for a location
where he could go into business for himself.
In 1888 Mr. Woodstock came to Kansas City

and, with Charles C. Hoefer, established the
Woodstock-Hoefer Wholesale Jewelry Company.
Since that time he devoted himself to the presi-
dency and active management of that institution.
For many years Mr. Woodstock superintended
the business in Kansas City while Mr. Hoefer
attended to the sales representing the house on
the road. As business increased Mr. Hoefer gave
tip the road and devoted his time to the office.
The Woodstock-Hoefer Watch and Jewelry Com-
pany is now one of the largest jewelry houses
west of the Mississippi River. In 1889 Mr.
Woodstock married Mrs. Zerelda Bowen Beach,
of Washington, D. C. There are no children.

It was a most fortuitious circumstance that
threw Mr. Woodstock and Mr. Hoefer together
when both were practically strangers in Kansas
City. In many respects the career of Mr. Hoefer
had been similar to that of Mr. Woodstock.
Both were keen and ambitious and of the stuff
from which successful merchants are made.
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Starts Campaign Against
Fraudulent Stamping

(Continued on page 1811)

and legislatures, are better than the public plan
adopted by Mr. Bigney. In reply to this Colonel
Bigney says it is the only method he can adopt
and the only one by which he can secure fair
competition.

Colonel Bigney states that up to the time the
Vreeland law went into effect his concern made
gold-filled chains and stamped them one-eignth
and one-tenth. They were assayed and came
up to the standard, but the bar and swivel had
been removed. The law makes no provision for
removing bar and swivel, and in consequence of
the fact that they brought the percentage of gold
down, the practice of stamping was discontinued.
"In order to have gold-filled chains assay one-

tenth with bar and swivel attached it would be
necessary to put in one-ninth stock," he says.
President Holmes states that his association will
probably take the question up, not for the benefit
of the chain manufacturers, but for the benefit
of the industry as a whole.

Comment by the Daily Press

Of Colonel Bigney's campaign the Boston
Transcript says:
"We gather from recent pronouncement ad-

dressed by Colonel Bigney to the trade papers
that the national statute has failed to accomplish
the hopes of its projectors. 'Sterling' on silver
still means something, it appears, but on quanti-
ties of 'gold-filled' goods the assay does not cor-
respond to the mark. It follows that an unscru-
pulous manufacturer can assist a dealer of the
same stripe to offer 'bargains' which apparently
cannot be duplicated by an honest merchant
whose supply house conforms to the law, and
so, while buyers are being defrauded, fair-minded
manufacturers and tradesmen can be simulta-
neously forced to the wall by unfair competition."

James J. Donnelly Dead

James J. Donnelly, head of J. J. Donnelly &
Co., gold and silver platers, 36 John Street, New
York, died at his home reently in Arlington, N. J.,
from dropsy and heart trouble after an illness
of six months. He had been away from business
since March 15th and spent some time at Lake-
wood, N. J., seeking better health:
Mr. Donnelly was born June to, 1867, in New

York, where he spent his early life. After his
school days he learned his business in a gold
and silver-plating concern on Nassau Street, and
then went into business for himself, in partner-
ship with a Mr. Mander, as Mander & Donnelly.
That firm was dissolved and he continued business
alone. The business was incorporated in two as
J. J. Donnelly & Co., and will be continued as
usual.
Deceased is survived by a widow, one son,

Chester, who is connected with the business es-
tablished by his father, and five daughters, Rita,
Helen, Dorothy, May and Ruth.

Many Jewelers' Clubs in Wisconsin

Neenah, Wis., July 4.—According to the an-
nouncement made by A. W. Anderson, of this
city, State secretary of the Wisconsin Jewelers'
Association, four more clubs similar in scope and
purpose to Milwaukee Jewelers' Club and the
Fox River Valley Jewelers' Club will be organ-
ized at once in the State.

Wisconsin River Valley Club will be organized
and also one to take in the Superior territory,
consisting.of counties on the southwestern border
of the State is to be organized, and the Lake
Shore Club, including counties north of Mil-
waukee, has already been organized.

Veteran Elgin Employee Retires

Elgin, Ill., July 20, 1911.-S. M. Green, for
thirty-five years with the Elgin National Watch
Company, has resigned.
Mr. Green has sold his residence at 120 North

Liberty street. He anl his daughter, Anna, will
leave about the 20th of this month for Portland,
Oregon.
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R. L. Griffith & Son Co.
Move Into Large New Quarters

Will Occupy 11,000 Square Feet of Floor

Space in the New Waite-Thresher Building.

Brief Sketch of the Business

Providence, R. I., July 24.—The plant of the

R. L. Griffith & Son Company, manufacturing

jewelers, this city, with a New York office at 7
and 9 Maiden Lane, has been moved from 144
Pine street to the new Waite-Thresher building,

at Pine and Chestnut streets and Abbott Park
Place.
The new location will give the company an

available floor space of I t,000 square feet, which
is a decided increase over the 3500 square feet
which was available at the old location on Pine
street. In its new home the R. L. Griffith & Son
Company will occupy the major portion of the
fourth floor of the building, and will have the
room for expansion, which has been keenly felt
for some time past. The company will continue
its line of seamless gold-shell rings and popular-
priced scarf pins and brooches of special manu-
facture, and in so doing will increase its me-
chanical equipment to a large extent.
The employees of the company are, many of

them, busy in establishing the machinery in the
new plant, and it is expected that everything will
be in full operation within a very few days.
For several years past it was found that the

old quarters of the R. L. Griffith & Son Company
were inadequate, and the head of the concern
was on the watch for a new location which
should offer the space and the facilities necessi-
tated in a modern and up-to-date plant. When
the plans of the new Waite-Thresher building
were made public, R. L. Griffith at once saw the
opportunity offered and lost no time in secur-
ing the new factory quarters. The new building
is a modern structure in all ways, is located in
the very heart of the manufacturing jewelry dis-
trict here, and was constructed for the special
purpose of jewelry making.
In the new factory of the R. L. Griffith & Son

Company the machine equipment is modern in

RUFUS L. GRIFFITH

President of the R. L. Griffith & Son Co.

every respect. Every machine is operated by a
separate motor, thus doing away with the long
lines of belting and shafting. The heads of the
company are installed in very handsome private
offices fitted up with all the modern office time-
saving devices and being attractively furnished.
The plant will employ about 125 hands, and there
is ample room to increase this pay-roll to about
250 hands tinder the growth of future business.
Rufus L. Griffith, the president of the com-

pany, has had a life-long training in the jewelry
business, and is a type of the successful practical
manufacturer. Born in Carver, Mass., he early
left that town when his father removed to other
places in the Bay State. In 1844, when he was
12 years old, Mr. Griffith came to Providence, and
when he was 18 began to serve his apprenticeship
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in the jewelry trade. His first work in this busi-
ness was done with Sackett, Davis & Potter.
After working for some years with the above

firm Mr. Griffith became associated with Briggs,

Hough & Stone, in this city, leaving them to
enter the employ of John T. Mauran, for whom
he worked about ten years.
In 1879 Mr. Griffith concluded to go in busi-

ness for himself, and accordingly formed a part-
nership with Mr. Sanger, the firm being known
as Sanger & Griffith. A few years later Mr.
Griffith's son, Walter A. Griffith, had had suffi-
cient training to go into business with his father,
who bought out Mr. Sanger's interest, and the
firm was thereafter known as R. L. Griffith &
Son Company. From its original location, at 95

WALTER A. GRIFFITH

Treasurer of the R. L. Griffith & Son Co.

Pine street, the plant was removed to 129 Eddy
street, in the Amasa Mason building, remaining
there until 1896, when it went to 144 Pine street.
In 1897 the firm was incorporated under the laws
of Rhode Island.
Walter A. Griffith, who is the treasurer of the

firm, was born in Providence in 1863. He was
educated in the Providence High School, and
from that institution he was graduated in 1879,
the year his father entered business for himself.
Upon leaving high school Walter Griffith was em-
ployed for two years by his father as bookkeeper.
Then in 1881 he was admitted to the firm.
For about eighteen years Mr. Griffith was on

the road for the concern of which he had recently
become a member. But in 1899 the business had
grown to such proportions as to call for his
presence in the factory, and since that time he
has remained at the plant as an executive.
Ralph L. Griffith, son of Walter A. Griffith, is

the manager of the stock and shipping depart-
ments of the company, and also sells the firm's
products to Boston jewelers. He is 25 years old.
Max Z. Stein is the company's New York

representative, George C. McCormick the western
representative, and Louis N. Fay has charge of
the San Francisco office.

Russia Will Study Platinum Industry

As Russia and America are the world's two
chief sources of platinum supply, Mr. Tiriavazeff,
the minister of commerce, has decided to study
American platinum mining methods and reor-
ganize the platinum industry, which is now in a
neglected state.

Russia's platinum resources are marvelous.
According to the latest figures she produces an-
nually 13,680 Troy pounds of platinum, worth
$76,000,000, as the industry now stands, as against
America's output of 621/2 Troy pounds, worth
$18,653. The total output for the whole world
was only 14,000 pounds. A few years ago the
Russian government was so dead to the value
of platinum that they used it for coinage instead
of gold, valuing a frood of 36 pounds at $8000.
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Reduced Railroad Rates for
Buyers to New York City

Special rates for merchants and buyers to New

York City will again be in force from Central

Passenger territory on August 5th to 8th, in-

clusive, and August 19th to 22d, inclusive. In

each case the purchaser of the ticket must return

within thirty days in order to obtain the reduced

rate.
Central Passenger Territory

The Central Passenger Association has juris-

diction over points west of (but not including)

Buffalo, Niagara Falls, Suspension Bridge and

Salamanca, N. Y.; Pittsburg and Allegheny, Pa.;

Bellaire and Marietta, Ohio; Wheeling, Charles-

ton and Huntington, W. Va.; and points on and

north of the Ohio River and east of the Missis-

sippi River, and south of an imaginary line from

Keokuk, Iowa, to Chicago, including Cincinnati,

Louisville, all towns in Kentucky on the Chesa-

peake & Ohio Railway, St. Louis, Keokuk, Chi-

cago, the southern peninsula of Michigan, and

Canadian towns on the Michigan Central Rail-

road and the Wabash Railroad.

From Trunk Line Territory

Special rates from Trunk Line territory will
be in force as follows: August 12th to 15th, in-
clusive; August 26th to 29th, inclusive, and Sep-
tember 9th to 12th, inclusive.
In order to obtain the return trip at half the

regular price the return must be made, in the case
of Trunk Line tickets, within fifteen days, includ-
ing day of sale.
Trunk Line territory may be roughly described

as the States of New York, Pennsylvania, New
Jersey, Delaware, Maryland, a large part of West
Virginia, Virginia north of and on the line of
the Chesapeake & Ohio Railway, and the District
of Columbia.
In the case of Trunk Line territory the rate

does not apply to points less than loo miles from
New York City.
Both from points within Trunk Line territory

and from Central Passenger Association points
the special rate is a fare and one-half for the
round trip, being granted on the certificate plan.

Special Tourist Rate Also

In addition to the merchants' rate on the above
dates a summer tourist fare, practically the same
in amount, will be in effect to New York City,
up to and including September 30th, from the
western part of Central Passenger territory and
from certain points in the Far West and in the
southwest. The return limit is thirty and sixty
days, dependent upon the section. Local ticket
agents can give full information concerning this
rate.
Those who are not familiar with the mode of

certification whereby the reduced rate is made
effective can obtain all particulars by addressing
the Merchants' Association of New York, 54-56
Lafayette street.

Utica Jewelers and Opticians
Hold Annual Outing

Utica, N. Y., July 28, 19IT.—The Jewelers' and
Opticians' Associations of this city held their an-
nual outing at Canadarago Lake, near Richfield
Springs, Thursday, July 27th. A special train left
the city about io A. Nt., the run occupying only an
hour. At the lake there were sports during the
afternoon, and at the Lake House, at 6 o'clock,
a banquet was held. The start for home was
made about the middle of the evening. Over one
hundred attended the outing.
The jewelers and opticians of Oneida, Rome

and places east in the Mohawk Valley joined the
Uticans in the excursion. The jewelry stores and
opticians' parlors were closed all day.
The following committees had charge of the

outing : General, H. Wineburgh, E. C. Boucher,
Charles T. Evans, W. B. Wilcox, J. R. Burtiss,
S. Charles Greene, Richard Perlen; Transporta-
tion, S. Charles Greene, George Evans, Thomas
Murphy; Banquet, R. Perlen, H. Wineburgh.
Frank Cadogan, W. H. Bonney; Printing, W. B.
Wilcox, P. J. Darrigrand, Jeremiah Gomph ;
Sports, E. C. Boucher, G. Will Payne, C. H.
Broadbent, George R. Yaekle, William Pritch-
ard, Clark Jones, Charles Whitelesey.
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The One of the Many
A "Look-In" View On Success

Here is one of several hundred
famous stores that sell W.W.W. Rings.
Three thousand of America's foremost
Jewelry Stores sell these rings. Judicious
thought —careful comparison—full
appreciation of progressive and original
methods is the reason why the W.W.W.
Ring is found in the best stores in this
country.

Whether you look in the Far Eastern,
Northern, Southern, Western or Middle
States — whether you look in the small
or large city—you will find the W.W.W.
Ring represented by a jeweler con-
spicuous for his good judgment—his
business ability — conspicuous for his
success.

The W.W.W. Ring is of a quality
that attracts the eye of the critical —
practical — careful jeweler ; it is of a
quality that permits the most careful
comparison and inspection. It is guaran-
teed because its workmanship entitles it
to a guarantee.

Back of the W.W.W. Rings is an
organization full of life and energy — an
organization that teems with progressive-
ness.

In offering our line to the retail
jeweler we are making a mutual-advan-
tage proposition ; it is a good thing for
us, of course, to get the trade of any
good jeweler, and it is a good thing for
any good jeweler to get our line. We
offer something more than good rings
and good advertising. We offer prestige.
Our proposition gives the retail jeweler
individuality in his community. It per-
mits him to offer something decidedly
different, and gives him decided advan-
tages over his competitors.

If you are not selling

W. W. W. Guaranteed Rings
this is a good year to begin.

Simply say " Send me your book."

WHITE, WILE & WARNER
Makers of Rings In Which The Stones Do Stay

Buffalo, New York
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Harvey Huestis, Leading
Providence Jeweler, Dead

Was Junior Partner of the Firm of Hutchinson
& Huestis Until Last April—First Started in
the Jewelry Business in Attleboro

Providence, R. I., July 22, gaL—Harvey
Huestis, for years one of the leading manufactur-
ing jewelers of Providence, died recently at a
sanitarium in Hartford, Conn., where he had
been confined since last October. He was the
junior partner of the firm of Hutchison &

The Late Harvey Huestis

Huestis, of 185 Eddy Street, and had retired
from business last April on account of a general
breakdown.
For thirty years he had been prominent in

manufacturing circles and it was largely through
his efforts and those of the firm with which he
was connected that the attention of the jewelry-
consuming world was turned to this city as a
jewelry producing center. He was one of the
practical manufacturers, having charge of the
mechanical and operating departments of the
business during all the years with which he was
actively connected with the firm. It was largely
on account of his hard work while in this position
that his breakdown came last fall.
Harvey Huestis was Dorn in Wallace, Nova

Scotia, in 1848, and spent his early life until he
was 17 years old in that town. During the last
year or so of his life in Nova Scotia he taught
school, the age of teachers at that time. being
considerably less than at present, and some of
his pupils were several years older than himself.
Owing to poor health Mr. Huestis came to this

country and started to learn the jewelry business,
working in this city and in Attleboro. After
serving his time as an apprentice he entered the
employ of Smith & Mackinney, where he re-
mained for about one year. In 1877 he organized,
with George W. Hutchison, the firm of Hutchison
& Huestis. Early in its history this firm attained
an unusual degree of success, making the two
partners well known among manufacturing jewel-
ers.
In 1876 Mr. Huestis married Miss Margaret J.

Smith, of North Attleboro, and she, with two
daughters, Miss Maude S. Huestis and Mrs. Har-
riet L. Wilkinson, survive him. Both daughters
live in this city.
Although not an officeholder, Mr. Huestis was

a prominent Mason, having taken thirty-two de-
grees and being a member of St. John's Com-
mandery. In addition to his Masonic connection
he was a member of Conanicus Lodge, I.O.O.F.
He attended the Union Congregational Church
of this city.
Funeral services for Mr. Huestis were held

Friday, July 14th, from his home, 49 Whitmarsh
Street, Rev. James E. McConnell, pastor of the
Union Congregational Church, officiating. The
services were held at 2 o'clock and burial was at
Swan Point Cemetery.
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Gorham Company Traveling
Men Hold Convention

Two-Day Session Starts With Three Score of
Concern's Representatives in Attendance.
Report Business Prospects Excellent

Providence, R. I., July 15.—Upward of sixty
members of the selling department, with the ex-
ecutive heads of the Gorham Manufacturing Corn-
pany, began July 13th one of their customary
twice-a-year two days' conventions at the works
of the company at Elmwood. The first day's
session was largely devoted to an inspection of the
works and a critical examination of the new
lines of goods which the company has prepared
for the fall and winter trade, followed by a gen-
eral session, during which trade conditions and
prospects were discussed at length from the
standpoint of the men who are "on the ground"
in various parts of the country and know whereof
they spoke.

It was the opinion that a fine business is as-
sured during the coming season and that condi-
tions throughout the country appear to vouchsafe
this. The convention was in charge of John S.
Holbrook, the vice-president of the Gorham
Company.
At 4 o'clock in the afternoon of July 13th the

party entered automobiles for tours of inspection
throughout the city and its environs, which ended
at the Squantum Club at 5.30 o'clock, where a
luncheon was served. A dinner, for which a
novel menu had been prepared, took place at
7.30 o'clock in the evening, and after a social
season the return to the city was made.
The convention continued yesterday and at its

close the men departed for their various stations
throughout the United States.
Among those present at the convention were

Secretary J. F. P. Lawton, Assistant Treasurer
W. E. Keyes, General Manager H. A. Bliss,
Walter V. Chislin, manager of the Chicago office;
F. C. Lawton, superintendent of the traveling
men; E. Frank Aldrich, of Providence, member
of board of directors; W. L. Stone, manager of
the umbrella department, New York; W. S.
Stone, advertising manager ; John W. Kelly, J. H.
Listman, H. B. Deans, R. H. Smoot, J. Laffey,
G. C. Hill and B. Locke, of New York; W. S.
Willis and T. G. Jewett, of Chicago ; Herbert A.
Sawyer and A. E. Freeman, of Boston; Vice-
President J. S. Holbrook, F. Allen, W. C. Cod-
man, F. M. Graham, F. C. Hecker, H. F. Lam-
bord, F. B. Moran, P. M. Pardee, V. Smith, E. B.
Turner, H. C. Berdan, R. I. Blanchard, H. A.
Bliss, J. S. Curren, H. V. Gardner, W. C. Hass,
J. Irons, W. F. Paxton, J. Pichop, A. F. Belcher,
E. W. Crocker, C. M. Howard, C. N. Lawton,
J. D. Little, E. A. McCarthy, A. McAvoy, E. J.
White, R. S. Atwood, W. Codman, W. A. Day,
E. J. Dingee, C. E. Fairbanks, E. B. Midlen, S. E.
Vansant. H. I. Wright, E. A. Cordery, T. F.
Coyle, R. I. Durfee, J. A. Foulger, G. Guilmette,
R. Loch, E. A. Truelove, G. H. Wightman.
The sessions of the convention were concluded

on the second day of the convention, and at its
close the men separated to return to their several
districts.
The menu card was a very handsome souvenir

of the Squantum club house over the embossed
Gorham seal

To Silence Church Bells
Will Give Alarm Clocks

Chicago, July i6.—Robert M. Ingalls, a Wau-
kegan, Ill., jeweler, believes he has solved the
problem of getting a good, long Sunday morning
snooze in a community where churches are thick
and church bells loud and persistent. To-day
he made public an offer of a reliable alarm clock
to all members of the congregations of churches
where bells are rung for early services. Mr.
Ingalls has been especially disturbed by the ring-
ing of bells in the tower at Christ Church,
Waukegan.
"Men who work late Saturday night should

have a chance to sleep on Sunday morning," said
Mr. Ingalls. "When the bells start to ring the
whole neighborhood is awakened, and if I can get
the vestry of Christ Church to shut them off by
furnishing alarm clocks to the members I will
be glad to do so."
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H. W. Johns-Manville Co. to
Have Handsome New Building

Structure Now in Course of Erection in New
York Will Be Twelve Stories in Height.
Company to Occupy Entire Building

New York, July 25, 1911.—The work on the
new twelve-story office building now being erected
for •the H. W. Johns-Manville Company, at the
corner of Forty-first street and Madison avenue,
this city, is progressing rapidly. The company

The New H. W. Johns-Manville Co. Building
Now Being Erected in New York

hopes to occupy this beautiful structure by May
I, 1912. It will have general offices and New
York sales room in this building. The accom-
panying illustration gives an idea how the build-
ing will look when completed.

It was the desire of the owners to have a
distinctive building, and the early Italian Gothic
architecture was selected. This style of archi-
tectural treatment has not heretofore been em-
ployed for buildings of this character, and in
this respect the edifice will be unique.
The details of the two facades are adapted from

various Italian examples. The three lower stories
are of limestone and the upper stories of gray-
brown Roman brick and terra cotta, with various
light-colored marbles worked in panels. Under
the cornices are various colored marble panels in
terra cotta frames.
The cornice, which is to run entirely around

the top of the building, will be of copper, which
will be accentuated by treating with silver, gold
and colors.
The large windows on the lower stories will

be of bronze, and the vestibule and entrance hall
of Italian marble. The entire ground floor will
be devoted to the retail department. It will be
finished entirely in marble and Caen stone, and
the soffits of the beamed ceiling will be brought
out in color from various Italian examples.
There will be a mezzanine gallery with bronze

rails and a marble stairway, with bronze railing,
leading up from the first to the second floor.
Each floor will be devoted to one or more de-
partments. The executive offices will occupy the
eleventh floor, while the twelfth floor will be
used as a sample and exhibition room.
The building has been designed so that all

four sides will be attractive. It will be known
as the "Johns-Manville Building," and will have
the unique distinction of being one of the few
twelve-story structures to be entirely occupied

(Continued on page 1347)
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DIAMONDS
Buy Now While Our Assortment

MOUNTED

Never before have we been in a position
to offer our customers such a wide variety
of jewelry, mounted with diamonds and
pearls, as at the present time.

We are showing a wide variety of new
designs in Bar Pins, Pendants, Placque
Scarf Pins and Brooches.

Nowhere can you find goods of more
beautiful pattern or finer finish.

Now is the time to buy, before the
holiday rush begins.

Goods gladly sent on approval.

is Large and Our Prices Right

UNMOUNTED
In unmounted Diamonds we are show-
ing a large series of goods from 1/4. to 2Y,,
carats, of Blue Wesselton color, American
cutting.
These stones are perfect or slightly im-
perfect and are offered at a price con-
siderably less than present market value.
It is to your advantage to buy now, before
the holiday season, while you have time
to make careful selection for mounting.
In order to be convinced we ask you to
send for an approval package amd com-
pare our goods with what you have in
stock or recently received on consign-
ment.

Wholesale Gems, Jewelry, Watches 23 MAIDEN LANECross & Beguelin and Jewelers Supplies NEW YORK

Inspect
Our
Travelers'
Trunks

This year more than ever before we have concentrated our
attention on our travelers' trunks. Our travelers, who
always make it a point to keep in close touch with the needs
of the retailer, have assisted us in placing in their trunks a
most complete line of the very latest creations in Watches,
Solid and Gold-filled jewelry, Sterling novelties, etc.

When our traveler calls on you, look over his trunks. A
half hour spent this way will be nearly equal to a trip to
our salesrooms. We cannot emphasize this too much,
because —

In all our years of experience we have never placed a more
complete, attractive, up-to-date sales-pulling line in our
travelers' trunks than they have now.

You'll be behind the procession if you don't inspect these
trunks when our traveler calls.

STEIN & ELLBOGEN CO.
Diamond Importers and Wholesale Jewelers

Columbus Memorial Bldg. •• • CHICAGO, ILL.
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Much Merriment at Tenth Annual
Outing of Jewelers' 24-Karat Club

Nearly Two Hundred Members and Friends Enter Into the Spirit of Fun and

Make July 22d a Gala Day—Sports an Interesting Feature—Clambake

Appealed to All—Entertainment Committee Complimented on its Success-

ful Programme

The Jewelers' 24-Karat Club of New York City
held its tenth annual outing at Port-au-Peck
Hotel, Long Branch, N. J., on Saturday, July 22d.
The daily press, if it mentioned the affair at

all, might have devoted the preceding words to
describe it. But a simple paragraph could never
do justice to the greatest field day ever held by
this unique organization, famous throughout the
country for the excellence of its social events.
"Believe me, Charlie, it was one swell time,"

was the not elegantly expressed opinion of one
enthusiastic guest as he bade farewell to Mr.
Bruick, guardian angel of the club. And so it
was—one grand time from the moment when
the last tardy member puff,:d his way on board
the Sandy Hook boat at Pier to, North River,
about 9.15 A. m., until the crowd of one hundred

Ideal Spot for Gathering

The Port-au-Peck Hotel is situated on a beau-
tiful spot on the Shrewsbury River. It was ii
o'clock before the grounds were reached after a
short trip on special trolley cars from East Long
Branch. The last stage of the trip was covered
by foot with the band ahead and the jewelry
delegation behind, marching four abreast with
swinging stride and sprightly, military bearing.
Then began the day's programme. None of

the contests were of a strenuous nature, and
every one was expected to enter at least one.

In the quoit contest sixteen could play at one
time, and although a few of the players did not
evidently understand that they were expected to
throw the quoits as near the stake as possible,
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clock after the minute that the eatables were
thrown on the red-hot stones and covered with
seaweed the most popular contest on the pro-
gramme was open to all. The one who could
devour the most clams in the clam-eating con-
test was not to receive a prize; who did win
was not announced.

Prize Story Contest Pleases All

A prize funny story contest took the place of
that American institution, the after-dinner speech,
and was unquestionably more agreeable to all
present. The rules of the contest expressly stated
that the stories were to be laundered first and
told afterwards. Joe Cawthorne, the well-known
actor, was awarded the prize, a loving cup. But
he did not tell a story—he recited a poem.
When a respectable space of time had been

allowed the digestive organs to perform their
labors the marble contest was announced, and
many enthusiastic young nobles found their cour-
age sufficiently strong to enter the lists. The
course was the same as that for the mystic race.
only the contestants were obliged to make a
right-about start; that is, they stood with their
backs to the first goal and at the given signal
faced around and plunged for a pan of marbles.
Each participant carried a little tin pail with a
marble of a certain color. He was obliged to

Members of the 24-Karat Club and Their Friends at Their Annual Outing, Long Branch, N. J., July 22, 1911

and fifty or more members and their guests dis-
persed at the point of starting a little after 7
o'clock in the evening.
A severe thunder storm early in the evening

of the 22d must have dampened somewhat the
courage of J. Warren Alford, chairman of the
Outing Committee, and his hard-working assist-
ants, Edwin R. Crippen, Win. I. Rosenfield, Ste-
phen B. Kent and Wm. H. Tarlton. But the sun
came out before 9 o'clock and the sail down the
harbor, past the statue of Liberty and Staten
Island was delightful.
The First Regiment Band of Newark, N. J.,

engaged for the outing, began its work immedi-
ately after the boat got in motion, while a troupe
of colored minstrels, also employed for the oc-
casion, sang their glad refrains loud enough to
have cheered even the unfortunate quarantined
on board two cholera ships that were passed
going down the bay.

Each Presented With Handsome Badge

Dainty yellow badges, bearing the club's seal
and the date of the outing, were distributed to
every one in the party. Yet to further enhance,
as it were, the magnificence of the gathering,
after Atlantic Highlands was reached and the
New Jersey Central Railroad train was boarded
for East •Long Branch, each individual was pre-
sented with a very loud and large orange-colored
pennant, embossed with the emblem "24 K" in
green. These were immediately attached to vari-
ous parts of the anatomy, and when the band did
not make sufficient noise to attract attention the
flags never failed to do so.

some remarkably respectable scores were made.
The loving cups went to E. R. Crippen and A. W.
Moyer.
Wm. H. Farley made the best score in the ring

contest and was awarded a beautiful loving cup.

What a Mystery Race Is

The mystery race, however, required consid-
erably more athletic prowess than either of the
preceding contests. It demanded nerve, too, a
good eye, nimble legs and a large sense of
humor. This race was run off in relays. The
racers, six in number, were each given a num-
ber, and at a given signal ran hastily to a table
some forty feet away. Here they found an en-
velope with their number. Opening this they
read such directions as the following: "Put on
sunbonnet, tie strings under your chin and go to
Station C for further instructions."
When they reached Station C they found this

epistle awaiting them: "Put on overalls com-
plete with straps buckled over shoulders. En-
velope in pocket for further instructions."
The further instructions were: "Go to Station

D and carry pail of water without spilling to
Station B."
Here the instructions were: "Write your name

and address in your best penmanship. Pick up
your pail of water and run home."
The best time in the mystery race was made

by L. D. Bement, and he also received a loving
cup.
But the clambake was far and away the most

interesting event of the day. It was prepared
by skilled hands, and exactly one hour by the

run to the various stations, find the marbles of
the same color and return home without losing
any of them. Record time was made in this event
by Leo Wormser, and he was presented with a
loving cup.
But the most important event of the day was

the 24-Karat Club contest for the President's
Cup, an annual event at the club's outings. There
were four rows of baskets, four in a row. Twen-
ty-four carrots were allowed each contestant.
Standing three feet away from the first basket
each man was allowed to throw four carrots into
each basket. The carrots going into the first
basket counted one each, into the second basket
two, into the third basket three, into the fourth
four, into the fifth six and into the last eight.
Needless to say not all of the carrots thrown
went into the baskets. But Wm. I. Rosenfield
succeeded in running up a tremendous score,
something like forty-eight, and was awarded the
finest prize of all, a beautiful cup, presented by
President William T. Gough.

Cablegram from President Gough

During the day a cable was received from Presi-
dent Gough, who is now in London, in which he
sent his best wishes for a successful outing.
The return trip was made without a mishap,

The arrangements were perfect, and much credit
must be extended to the Committee on Arrange-
ments. The Entertainment Committee, consist-
ing of H. C. Larter, chairman ; A. L. Brown and
George T. Stebbins, prepared, in the opinion of
the members, the most entertaining programme
of field events that the club has yet enjoyed.
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DIAMONDS
Buy Now While Our Assortment

MOUNTED

Never before have we been in a position
to offer our customers such a wide variety
of jewelry, mounted with diamonds and
pearls, as at the present tim e. .

We are showing- a wide variety of new
designs in Bar Pins, Pendants, Placque
Scarf Pins and Brooches.

Nowhere can you find goods of more
beautiful pattern or finer finish.

Now is the time to buy, before the
holiday rush begins.

Goods gladly sent on approval.

is Large and Our Prices Right

UNMOUNTED
In unmounted Diamonds we are show-

I 2ing a large series of goods from A to 2/ 
carats, of Blue Wesselton color, American
cutting.
These stones are perfect or slightly un-
perfect and are offered at a price con-
siderably less than present market value.
It is to your advantage to buy now, before
the holiday season, while you have time
to make careful selection for mounting.
In order to be convinced we ask you to
send for an approval package amd corn-
pare our goods with what yoti have in
stock or recently received on consign-
ment.

• Wholesale Gems, Jewelry, Watches 23 MAIDEN LANECross & Beguehn and Jewelers' Supplies NEW YORK

Inspect
Our
Travelers'
Trunks

This year more than ever before we have concentrated our
attention on our travelers' trunks. Our travelers, who
always make it a point to keep in close touch with the needs
of the retailer, have assisted us in placing in their trunks a
most complete line of the very latest creations in Watches,
Solid and Gold-filled jewelry, Sterling novelties, etc.

When our traveler calls on you, look over his trunks. A
half hour spent this way will be nearly equal to a trip to
our salesrooms. We cannot emphasize this too much,
because —

In all our years of experience we have never placed a more
complete, attractive, up-to-date sales-pulling line in our
travelers' trunks than they have now.

You'll be behind the procession if you don't inspect these
trunks when our traveler calls.

STEIN & ELLBOGEN CO.
Diamond Importers and Wholesale Jewelers

Columbus Memorial Bldg. CHICAGO, ILL.
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Much Merriment at Tenth Annual
Outing of Jewelers' 24-Karat Club

Nearly Two Hundred Members and Friends Enter Into the Spirit of Fun and

Make July 22d a Gala Day—Sports an Interesting Feature—Clambake

Appealed to All—Entertainment Committee Complimented on its Success-

ful Programme

The Jewelers' 24-Karat Club of New York City
held its tenth annual outing at Port-au-Peck
Hotel, Long Branch, N. J., on Saturday, July 22d.
The daily press, if it mentioned the affair at

all, might have devoted the preceding words to
describe it. But a simple paragraph could never
do justice to the greatest field day ever held by
this unique organization, famous throughout the
country for the excellence of its social events.
"Believe me, Charlie, it was one swell time,"

was the not elegantly expressed opinion of one
enthusiastic guest as he bade farewell to Mr.
Bruick, guardian angel of the club. And so it
was—one grand time from the moment when
the last tardy member puffed his way on board
the Sandy Hook boat at Pier to, North River,
about 9.15 A. m., until the crowd of one hundred

Ideal Spot for Gathering

The Port-au-Peck Hotel is situated on a beau-
tiful spot on the Shrewsbury River. It was It
o'clock before the grounds were reached after a
short trip on special trolley cars from East Long
Branch. The last stage of the trip was covered
by foot with the band ahead and the jewelry
delegation behind, marching four abreast with
swinging stride and sprightly, military bearing.
Then began the day's programme. None of

the contests were of a strenuous nature, and
every one was expected to enter at least one.

In the quoit contest sixteen could play at one
time, and although a few of the players did not
evidently understand that they were expected to
throw the quoits as near the stake as possible,
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clock after the minute that the eatables were
thrown on the red-hot stones and covered with
seaweed the most popular contest on the pro-
gramme was open to all. The one who could
devour the most clams in the clam-eating con-
test was not to receive a prize; who did win
was not announced.

Prize Story Contest Pleases All

A prize funny story contest took the place of
that American institution, the after-dinner speech,
and was unquestionably more agreeable to all
present. The rules of the contest expressly stated
that the stories were to be laundered first and
told afterwards. Joe Cawthorne, the well-known
actor, was awarded the prize, a loving cup. But
he did not tell a story—he recited a poem.
When a respectable space of time had been

allowed the digestive organs to perform their
labors the marble contest was announced, and
many enthusiastic young nobles found their cour-
age sufficiently strong to enter the lists. The
course was the same as that for the mystic race.
only the contestants were obliged to make a
right-about start; that is, they stood with their
backs to the first goal and at the given signal
faced around and plunged for a pan of marbles.
Each participant carried a little tin pail with a
marble of a certain color. He was obliged to

Members of the 24-Karat Club and Their Friends at Their Annual Outing, Long Branch, N. J., July 22,
 1911

and fifty or more members and their guests dis-
persed at the point of starting a little after 7
o'clock in the evening.
A severe thunder storm early in the evening

of the 22d must have dampened somewhat the
courage of J. Warren Alford, chairman of the
Outing Committee, and his hard-working assist-
ants, Edwin R. Crippen, Wm. I. Rosenfield, Ste-
phen B. Kent and Wm. H. Tarlton. But the sun
came out before 9 o'clock and the sail down the
harbor, past the statue of Liberty and Staten
Island was delightful.
The First Regiment Band of Newark, N. J.,

engaged for the outing, began its work immedi-
ately after the boat got in motion, while a troupe
of colored minstrels, also employed for the oc-
casion, sang their glad refrains loud enough to
have cheered even the unfortunate quarantined
on board two cholera ships that were passed
going clown the bay.

Each Presented With Handsome Badge

1>aiiity yellow badges, bearing the club's seal
and the date of the outing, were distributed to
every one in the party. Yet to further enhance,
as it were, the magnificence of the gathering,
after Atlantic Highlands was reached and the
New Jersey Central Railroad train was boarded
for East •Long Branch, each individual was pre-
sented with a very loud and large orange-colored
pennant, embossed with the emblem "24 K" in
green. These were immediately attached to vari-
ous parts of the anatomy, and when the band did
not make sufficient noise to attract attention the
flags never failed to do so.

some remarkably respectable scores were made.
The loving cups went to E. R. Crippen and A. W.
Moyer.
Wm. H. Farley made the best score in the ring

contest and was awarded a beautiful loving cup.

What a Mystery Race Is

The mystery race, however, required consid-
erably more athletic prowess than either of the
preceding contests. It demanded nerve, too, a
good eye, nimble legs and a large sense of
humor. This race was run off in relays. The
racers, six in number, were each given a num-
ber, and at a given signal ran hastily to a table
some forty feet away. Here they found an en-
velope with their number. Opening this they
read such directions as the following: "Put on
sunbonnet, tie strings under your chin and go to
Station C for further instructions."
When they reached Station C they found this

epistle awaiting them: "Put on overalls corn-
plete with straps buckled over shoulders. En-
velope in pocket for further instructions."
The further instructions were: "Go to Station

D and carry pail of water without spilling to
Station B."
Here the instructions were : "Write your name

and address in your best penmanship. Pick up
your pail of water and run home."
The best time in the mystery race was made

by L. D. Bement, and he also received a loving
cup.
But the clambake was far and away the most

interesting event of the day. It was prepared
by skilled hands, and exactly one hour by the

run to the various stations, find the marbles of
the same color and return home without losing
any of them. Record time was made in this event
by Leo Wormser, and he was presented with a
loving cup.
But the most important event of the day was

the 24-Karat Club contest for the President's
Cup, an annual event at the club's outings. There
were four rows of baskets, four in a row. Twen-
ty-four carrots were allowed each contestant.
Standing three feet away from the first basket
each man was allowed to throw four carrots into
each basket. The carrots going into the first
basket counted one each, into the second basket
two, into the third basket three, into the fourth
four, into the fifth six and into the last eight.
Needless to say not all of the carrots thrown
went into the baskets. But Wm. I. Rosenfield
succeeded in running up a tremendous score,
something like forty-eight, and was awarded the
finest prize of all, a beautiful cup, presented by
President William T. Gough.

Cablegram from President Gough

During the day a cable was received from Presi-
dent Gough, who is now in London, in which he
sent his best wishes for a successful outing.
The return trip was made without a mishap.

The arrangements were perfect, and much credit
must be extended to the Committee on Arrange-
ments. The Entertainment Committee, consist-
ing of H. C. Larter, chairman ; A. L. Brown and
George T. Stebbins, prepared, in the opinion of
the members, the most entertaining programme
of field events that the club has yet enjoyed.
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HE Plymouth design of Hollow Ware,

PIE' 
first offered by us a few years ago,
met with pronounced success. In
response to urgent requests from the
trade we have prepared and are
now offering a full line of Flatware

to meet this popular demand.
The simplicity of the outline and the refine-

ment of the decoration produce a design in har-
mony with the Plymouth Service, and equally
appropriate for use with other Colonial or Old
English bright finish ware. It is made bright
finish only.

In addition to the Spoons and Forks, a
complete assortment of fancy serving pieces is
included. A radical departure has been made in
the bowls of fancy pieces, which, while in perfect
accord with the general spirit of the design, afford
a most attractive novelty in construction and
appearance.

We are prepared to fill orders on short no
for Fall Trade.

Correspondence solicited.

• •
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As we go to press representative jewelers

from all parts of the country are moving on

Richmond to take part in what will prob-

ably be the largest, and certainly the most

important convention ever held .by the

trade. The meeting and programme have

been planned on the broadest lines and all

branches of the trade will be well repre-

sented. Manufacturer, wholesale and re-

tailer will cordially greet one another, the

two former being courteously accorded per-

mission to take part in the deliberations

with a view to harmonious advancement of

general trade interests. The addresses to

be made, the papers to be read and the sub-

jects to be discussed are all of the practical

kind, the elucidation of which will mean

dollars and cents to every jeweler who will

enjoy the privilege of attendance. A full

report of the proceedings and many of the

more interesting papers will be found in

our issue of August 15th.

Those of Our readers who carefully fol-

lowed the reports of the various conven-

tions can readily point to at least a half

dozen papers or addresses which, in prac-

tical worth to the trade, it would be difficult

to equal, and in a few instances, at least,

impossible to excel. One of these to which

we direct special attention is published on

pages 1368 and 1393 of this issue. The

author is 0. F. Rohwedder, of St. Joseph,

Mo., and the subject, "How to Build Up a

Jewelry Business on Limited Capital."

To whet the interest of our readers in

this address we would state that the jeweler
referred to simply related a personal ex-
perience. "When we opened our store," he
said, "less than two years ago, I was al-
lotted about $5000 to start and promised
more if developments justified." In the
face of well-meant discouragement by

friends, and with the handicap of a side

street location, this jeweler started a com-
petitive struggle with stores carrying from

$5o,000 to $125,000 stocks, and in his ad-
dress was able to make the following con-
fident prediction : "I know that in a few
short years our store will be second to none

in our city. This may be a broad assertion,
but when I tell you in the first ten weeks we

completely turned our stock, and in fifteen

months did $55,000 worth of business and

that we turned our stock over three times

last year, and that last month our business

was iroo per cent over a year ago, it might

surprise you."

It did surprise many of those present no

doubt, and needless to state all were eager

to hear how this achievement was accom-

plished. They were not disappointed, for

the jeweler told candidly and in detail his

entire mode of procedure, and the story

may be read with immeasurable advantage

by thousands of his brother jewelers, and

more especially by the younger generation.

Example is ever more forceful than pre-

cept, and we are pleased to place before the

trade generally the remarkable object-les-

son which transfixed the attention and com-

pelled the applause of the Wisconsin con-

vention. The man from Missouri did the

"showing how" on this occasion.

The foreign commerce of the United

States in the fiscal year just ended was the

largest in our history. The total passed for

the first time the $3,5oo,000,000 line. The

exports passed for the first time the $2,000,-

000,000 line, and the imports were only ex-

ceeded in value by one earlier year, 1910.

The excess of exports over imports was

$521,000,000, a sum greater than in any

year since 1901, save in the high record

year, 1908, when the excess was $666,500,-

000.

The figures of the Bureau of Statistics

show total imports of $1,527,985,088,

against $1,556,947,430 in 1910, the former

high record year of imports. The total ex-

ports were $2,048,691,392, against $I,7,-

984,720 in 1910, and $1,880,851,078 in 1907,

the former high year. There is another

feature of this report which is without pre-

cedent. Notwithstanding these imposing

totals, aside from cotton, our agricultural
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exports for the year were not wholly satis-
factory, nevertheless we so greatly in-
creased our exports in the products of our
great manufacturing corporations that we
have been able to make more than good
the falling off in our exports of the products
of the soil other than cotton. For a year
that has been regarded at home and abroad
as very much of an "off year" this showing
is quite remarkable.

The ruling of the railroad companies to
the effect that on and after January 1, 1912,
an additional charge will be made on bag-
gage the greatest dimension of which ex-
ceeds 40 inches," is being vigorously op-
posed by various organizations of traveling
salesmen and by merchants' associations
generally. The additional charge will be
the equivalent of the present excess charge
on ten pounds of baggage for each addi-
tional inch. Furthermore, no pieces of
baggage, the greatest dimensions of which
exceed 70 inches, will be accepted for
transportation on baggage cars. The
jewelry traveling men, owing to the char-
acter. of their samples, will not be so much
affected by the new ruling as those in some
other lines.

One of the subjects much discussed at
the various trade conventions was the mat-
ter of profit in silverware sales. In our
last issue we treated this subject at some
length and referred to the fact that the sil-
verware manufacturers were showing a
disposition to meet the views of the trade
in the matter of retail prices. Since then
we have observed in the breezy little house
organ of a large silverware manufacturing
company the following paragraph from an
article announcing a new pattern of flat-
ware:
Our suggestion is that the retail price should

be not less than 5o per cent added to cost. We
realize that the cost of doing business is greater
in some localities than in others, and, therefore,
a fixed retail schedule is not entirely practical.
In some sections it is necessary to maintain
higher prices than in others, and we are ready
to co-operate with the jewelers in any locality
who wish to establish a retail schedule of their
own. Here is an opportunity for some effective
work by your local jewelers' association. Get
together and agree on your retail selling prices
for the new pattern, and we will see that no one
gets it who refuses to maintain them.

In the article in our last issue on this
subject we said, "There is not a single line
in the jeweler's stock that can be sold alone
on a really profitable basis of less than 50
per cent profit, and even then the proceeds
will not mean for the jeweler steam yachts
or automobiles." In the silverware line,
however, as in other lines, reform is evi-
dently in the air,
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A Campaign for Honest Stamping

The indications are that the movement
for the suppression of false stamping of
gold and silverware manufactures, in-
augurated so effectively by the New York
Jewelers' Board of Trade, will be vigor-
ously taken up by New England manufac-
turers. A well-known chain maker of At-

tleboro has taken the initial step in an an-
nouncement calling for the support of the
trade in a new effort to enforce State and
federal laws regulating stamping of gold
and silver goods. This manufacturer
claims to have discovered most flagrant in-

stances of fraudulent stamping of goods in

the line which he himself manufactures. It

now seems probable that the cause of honest

stamping will be taken up by the New Eng-
land Jewelers' and Silversmiths' Associa-

tion with a view to enforce the laws in all

lines of manufacturing. The president of

the association has announced that the mat-

ter will be brought to the attention of the

Advisory Council, who will take such pre-

liminary action as may seem advisable.

From one of our British exchanges we

learn that in the home of the Hall Mark a

similar abuse of the stamping law exists.

It has been found necessary by the Birming-

ham Jewelers' and Silversmiths' Associa-

tion to take concerted action with a view to

the suppression of this practice of marking

articles of gold above their real quality.

The chairman of the association, in an in-

terview, said that in their own interests,

as well as those of the public, they were de-

termined that the employment of false trade

descriptions shall be stopped. He said that

they could no longer recognize that it is a

trade custom to mark goods in any other

way than to represent the actual value of

the article. The association has intimated

definitely that it is determined to stop the

practices indulged in by those who are care-

less of their own or their trade's reputation

so long as they themselves flourish.

The wide circulation given by the trade

and public press to the above has renewed

interest in the national stamping law, which

went into effect as long ago as June 13,

1906. In this connection it should be re-

membered that the federal stamping legisla-

tion is based on the jurisdiction of the fed-

eral government over interstate commerce,

and this implies a certain limitation in the

law, in that it does not invade the purely

domestic domain of individual States. By

way of explanation, if a State has no

stamping law among its statutes, articles of

gold or silver may still be manufactured

and sold within its borders without being

KEYSTONE

in any way affected by the national law, the
provisions of which become operative only
when falsely-stamped goods are deposited
in the mail or sent to another State. Nor
can the retailer be penalized under the fed-
eral law for the sale of such goods in his

store unless under similar circumstances.

The federal law has other shortcomings
which must be remedied to make it thor-
oughly effective. For instance, there is no
clause in the law expressly prohibiting the
stamping of an article with the words
"solid gold," although inferentially it would
seem illegal to do so. As the law stipulates

that any stamp implying quality must be
within half a karat of the exact fineness,

the mere stamp "solid gold" would not seem

to be in compliance with this provision.

While it may be necessary to institute a

test case in the courts to definitely decide

this point, it should be kept in mind that

in recent years the courts in deciding such

questions are taking more and more into

consideration the spirit of the law rather

than the letter, and the mere stamp "solid

gold' on an 8K. ring, for instance, would

be evidently at variance with the spirit of
the act. The omission in the law, how-
ever, has been taken advantage of by cer-
tain unscrupulous manufacturers who make
goods of very low character stamped "solid
gold," an abuse which has been discussed

and denounced at different trade conven-

tions.

It will be seen from the above that to
make our stamping legislation thoroughly

effective the federal law should be supple-

mented by rigid State stamping laws such

as already exist in some of the States, a

model one being that of New • York State

which, as above stated, has recently been
used to such good purposes.

A Peculiar Law of Shoppers

Much comment was recently created
among the retail trade of New York City
and in the trade journals by the fact that a
large drug store on Broadway established a
branch on the opposite side of the street in

the immediate vicinity. It seemed as if the
parent store had established a competitor to

itself, but there was little ground for this

assumption. The incident is used as the

text for an interesting article in a recent is-

sue of Advertising and Selling. The
writer points out that it has been estab-
lished as practically a law of human nature

in the large cities that the public, especially

the masculine portion, will rarely cross a

street to make a purchase. This is ex-
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plained partly by the danger of crossing a
crowded thoroughfare and partly by the
waste of time that would be entailed. This
peculiar law of human nature is notably
recognized by such concerns as the United
Cigar Stores, which have found it advisable

in crowded districts, where the traffic is

great, to have stores on opposite sides of
the street, sometimes, in fact, on opposite

corners. The point is an interesting one

as having an important bearing on the mat-

ter of location.

World Hunt for Jewelry Thieves

In the recent past the trade have been
startled by robberies of unusual daring per-
petrated in the largest cities. As it would
be unwise to create excessive alarm over
these desperate deeds, we are pleased to
note that the perpetrators are being suc-
cessfully rounded up. Two members Of the

gang who committed the Alberti robbery
in Chicago, and who it was supposed had
escaped, have been arrested in London,
whither they were traced by the authorities.
it will be remembered that one year ago last
April three unusually daring robberies were
committed in the same way in the same
month, one in Philadelphia, one in New
Haven, Connecticut, and one in Boston,
Massachusetts, the proceds of which are
said to have netted the thieves about

$50,000. The last pair of these operators
was recently captured in St. Petersburg.

Russia, whither they also had been followed
by detectives. One of this gang was the

inventor of the now famous "can-opener"

tool successfully used by them. At this

writing the highwaymen who committed

the daylight robbery of Jacob Jacoby,. of

New York, are still at large, but there is

every reason to expect that they too will be

captured and meet the punishment which

their deed, involving murder, calls for.

Los Angeles has set an excellent example

to other States in the matter of the prompt

and severe punishment of such criminals.

In our last issue was reported the attack

on H. T. Reid, a diamond metchant of that

city, who was beaten into helplessness by

a pair of robbers, one of whom was subse-

quently captured. Though the captured

one was admittedly the less guilty of the

two, and was in a sense a tool in the hands

of his confederate, he was sentenced to life

imprisonment for his participation in the

robbery. If punishment of this character

were meted out to robbers of the same ilk

in other States much less would be heard

of these desperate daylight assaults and

thefts.
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The indications are that the movement
for the suppression of false stamping of
gold and silverware manufactures, in-
augurated so effectively by the New York
Jewelers' Board of Trade, will be vigor-

ously taken up by New England manufac-

turers. A well-known chain maker of At-
tleboro has taken the initial step in an an-

nouncement calling for the support of the

trade in a new effort to enforce State and

federal laws regulating stamping of gold

and silver goods. This manufacturer

claims to have discovered most flagrant in-

stances of fraudulent stamping of goods in

the line which he himself manufactures. It

now seems probable that the cause of honest

stamping will be taken up by the New Eng-

land Jewelers' and Silversmiths' Associa-

tion with a view to enforce the laws in all

lines of manufacturing. The president of

the association has announced that the mat-

ter will be brought to the attention of the

Advisory Council, who will take such pre-

liminary action as may seem advisable.

From one of our British exchanges we

learn that in the home of the Hall Mark a

similar abuse of the stamping law exists.

It has been found necessary by the Birming-

ham Jewelers' and Silversmiths' Associa-

tion to take concerted action with a view to

the suppression of this practice of marking

articles of gold above their real quality.

The chairman of the association, in an in-

terview, said that in their own interests,

as well as those of the public, they were de-

termined that the employment of false trade

descriptions shall be stopped. He said that

they could no longer recognize that it is a

trade custom to mark goods in any other

way than to represent the actual value of

the article. The association has intimated

definitely that it is determined to stop the

practices indulged in by those who are care-

less of their own or their trade's reputation

so long as they themselves flourish.

The wide circulation given by the trade

and public press to the above has renewed

interest in the national stamping law, which

went into effect as long ago as June 13,

1906. In this connection it should be re-

membered that the federal stamping legisla-

tion is based on the jurisdiction of the fed-

eral government over interstate commerce,

and this implies a certain limitation in the

law, in that it does not invade the purely

domestic domain of individual States. By

way of explanation, if a State has no

stamping law among its statutes, articles of

gold or silver may still be manufactured

and sold within its borders without being

K EYS.TONE

in any way affected by the national law, the
provisions of which become operative only
when falsely-stamped goods are deposited
in the, mail or sent to another State. Nor
can the retailer be penalized under the fed-
eral law for the sale of such goods in his
store unless under similar circumstances.

The federal law has other shortcomings
which must be remedied to make it thor-
oughly effective. For instance, there is no
clause in the law expressly prohibiting the
stamping of an article with the words
"solid gold," although inferentially it would
seem illegal to do so. As the law stipulates
that any stamp implying quality must be
within half a karat of the exact fineness,
the mere stamp "solid gold" would not seem

to be in compliance with this provision.

While it may be necessary to institute a

test case in the courts to definitely decide

this point, it should be kept in mind that

in recent years the courts in deciding such

questions are taking more and more into

consideration the spirit of the law rather

than the letter, and the mere stamp "solid

gold" on an 8K. ring, for instance, would

be evidently at variance with the spirit of

the act. The omission in the law, how-
ever, has been taken advantage of by cer-

tain unscrupulous manufacturers who make

goods of very low character stamped "solid
gold," an abuse which has been discussed
and denounced at different trade conven-
tions.

It will be seen from the above that to
make our stamping legislation thoroughly
effective the federal law should be supple-
mented by rigid State stamping laws such
as already exist in some of the States, a

model one being that of New York State

which, as above stated, has recently been

used to such good purposes.

A Peculiar Law of Shoppers

Much comment was recently created
among the retail trade of New York City
and in the trade journals by the fact that a
large drug store on Broadway established a

branch on the opposite side of the street in

the immediate vicinity. It seemed as if the

parent store had established a competitor to

itself, but there was little ground for this

assumption. The incident is used as the

text for an interesting article in a recent is-
sue of Advertising and Selling. The
writer points out that it has been estab-
lished as practically a law of human nature

in the large cities that the public, especially

the masculine portion, will rarely cross a

street to make a purchase. This is ex-
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plained partly by the danger of crossing a
crowded thoroughfare and partly by the
waste of time that would be entailed. This

peculiar law of human nature is notably
recognized by such concerns as the United
Cigar Stores, which have found it advisable
in crowded districts, where the traffic is

great, to have stores on opposite sides of
the street, sometimes, in fact, on opposite

corners. The point is an interesting one

as having an important bearing on the mat-

ter of location.

World Hunt for Jewelry Thieves

In the recent past the trade have been
startled by robberies of unusual daring per-
petrated in the largest cities. As it would
be unwise to create excessive alarm over
these desperate deeds, we are pleased to
note that the perpetrators are being suc-

cessfully rounded up. Two members of the

gang who committed the Alberti robbery

in Chicago, and who it was supposed had

escaped, have been arrested in London,
whither they were traced by the authorities.
it will be remembered that one year ago last
April three unusually daring robberies were
committed in the same way in the same
month, one in Philadelphia, one in New
Haven, Connecticut, and one in Boston,
Massachusetts, the proceds of which are

said to have netted the thieves about

$5o,000. The last pair of these operators

was recently captured in St. Petersburg.

Russia, whither they also had been followed

by detectives. One of this gang was the

inventor of the now famous "can-opener"

tool successfully used by them. At this

writing the highwaymen who committed

the daylight robbery of Jacob Jacoby, of

New York, are still at large, but there is

every reason to expect that they too will be

captured and meet the punishment which

their deed, involving murder, calls for.

Los Angeles has set an excellent example

to other States in the matter of the prompt

and severe punishment of such criminals.

In our last issue was reported the attack

on H. T. Reid, a diamond metchant of that

city, who was beaten into helplessness by

a pair of robbers, one of whom was subse-

quently captured. Though the captured

one was admittedly the less guilty of the

two, and was in a sense a tool in the hands

of his confederate, he was sentenced to life

imprisonment for his participation in the

robbery. If punishment of this character

were meted out to robbers of the same ilk

in other States much less would be heard

of these desperate daylight assaults and

thefts.
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TRADE

Made and Plated by

WALLACE BROS.

SILVER CO.

MARK

ANNOUNCEMENT
OF FOUR NEW PATTERNS IN SILVER

PLATE WITH EVERY APPEARANCE

OF STERLING. IN MATERIAL, DE-

SIGN AND WORKMANSHIP—THESE

PATTERNS ARE FAULTLESS.

We are pleased to furnish any infor-
mation you may desire on request. Send
us a postal for illustrations, prices, etc.

Mention our catalogue, it is yours for
the asking.

TRADE

Made and Plated by

WALLACE BROS.

SILVER CO.

MARK

R. WALLACE & SONS MFG. CO.
Box 140, WALLINGFORD, CONN.

BRANCHES:
NEW YORK, 11 West 32d Street
PHILADELPHIA, 925 Chestnut Street
CHICAGO, 10 South Wabash Avenue
SAN FRANCISCO, 85 Post Street
LONDON. E. C., 63 13asinghall Street
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TRADE MARK Bo STERLING

O
NEW YORK CITY
15-17-19 Maiden Lane
SAN FRANCISCO
717 Market Street

That rare combination ef STRENGTH, BEAUTY and SIMPLICITY
continues to make Ye MOUNT VERNON Tableware most attractive

to both ye brides and ye good housewives.

ROGERS, LUNT C.? BOWLEN CO.
SILVERSMITHS

MAIN OFFICE AND FACTORY:
FEDERAL AND KENWOOD STS. : Greenfield, Massachusetts

HAWKES
Cut Glass
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OVAL TRAY
Muskmelon

Why Hawkes Cut Glass Now Means
More than Ever to Reliable Jewelers

HE cut glass market is to be further debased and demoralized by cuttings
on ordinary pressed lime glass. The manufacturers of this glass are now soliciting orders
from cut glass manufacturers as the following letter shows:

MESSRS. T. G. HAWKES & CO.,
CORNING, N. Y.

Gentlemen :—Lime glass is being successfully acid-polished in half a dozen cutting shops in this country.

Do you realize that instead of starting with an eight-inch figured bowl at ten dollars, more or less imperfect, you can now start
with a handsome full finished lime glass bowl at $1.75 per dozen, and even less, and that you can begin with a finished figured

tumbler at 30c. per dozen?
We have full lines of pressed glass ware in which many of the designs are perfectly adapted to the smoothing wheel. It com-

prises bowls, nappies, celeries, sugars and creams, jugs, etc. Also full lines of blown tumblers and stemware and all now

adapted for your purpose.

Jewelers who sell figured blanks will now have to meet the competition
not only of department stores but of 5- and 10-cent stores as well. As
the Crockery and Glass Journal says:
" The use of figured blanks has led to a prostitution of the art by slighting
the cutting for the sake of cheapness. Now the trade is to be further debased.
The stuff (cut lime glass) will sell. The 5- and 10-cent stores will soon be
offering nappies, berries and other small articles. One good may come of it,
however. It will emphasize the difference between real cut glass and its
substitutes. There is the same distinction as between diamonds and rhine-
stones. People still buy diamonds and they will buy cut glass."

Jewelers who sell Hawkes Cut Glass will be benefited because people who want
real cut glass will be more careful than ever to buy glass with a known trade-mark.
Most of them will look for the Hawkes trade-mark because our largely increased
advertising is reaching all these people and impressing upon them repeatedly the
Hawkes name and what it stands for.
Have Hawkes Cut Glass for them to see and they will buy because its superiority
is evident. Its clear, brilliant luster shows that it is cut from the solid blank,
made of finest lead glass—never pressed. Its uniform color is proof that we
manufacture our own blanks and do not depend upon promiscuous sources of
supply. Its continuous sale by the most exclusive jewelers shows that we protect
our dealers from all price-cutting competition,

In the face of the developments noted above you can't be too particular when buying your fall stock of cut glass.
The safest way is to select zbe kind that is helping others to a bigger, better cut glass business—Hawkes Cut Glass.

WRITE FOR FURTHER INFORMATION

This
trade-
mark
on
every
piece

T. G. HAWKES & CO.
CORNING, N. Y.

Grand Prize Paris Exposition
DORRANCE-BATTIN CO., Chronicle Building, San Francisco, Cal., Pacific Coast Agents

This
trade-
mark
on
every
piece
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Here's A Live Suggestion
A Good Selling Lemon Set

No. 124-7192

c,4 cut glass base with delicately executed

pierced Sterling Silver Sides with ball feet.

Also a lemon serving fork in sterling.

Comes cased in an exquisite velvet-lined

case. 'Twill surely appeal to the better trade,

a most useful and necessary table article.

This and many others are illustrated in our

CATALOG OF

Sterling Silver
Toiletware
and Novelties

SEND FOR IT NOW ! ! !

JAMES E. BLAKE CO.
ATTLEBORO, MASS.

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

CHICAGO OFFICE
42 Madison Street

NEW YORK OFFICE
37 Maiden Lane

SAN FRANCISCO OFFICE
717 Market Street

Silverware bearing this
trade -mark denotes

sterling silver
925-1000 fine
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PUBLIC TASTE

ENGRAVING

gift-purchases of the wedding

revealed unmistakably the

of the public in the matter 10
engraving. Only the best do
li tiwouldle    please.   "l 

Commonplace

l l e clayhloh 0o -f
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to keep the fact in mind.

The new engraving era
Ild

use in every jewelry store of

Hornikel's
Text-Book

new

ofletter,

inscription

monogram

lettering

engraver

q
, ,

A

The
809-811-813

edition of which

just been issued.

wonderful compila- A i' ,, • 3

monogram 4,, ‘e::
_1) , . . 6. re-, I....* models is ..,, . '

responsible for 

fad, as 1,,,,

is of an

character hereto-

unknown. It furnishes instruction and ideas to

and assures satisfaction to his customer.

matter what form of letter engraving may be

called for, this book furnishes

, many models of unexcelled

beauty.
-

Procure a copy at once
i

and make certain to please the

present purchaser.

copy will be sent postpaid lo any part of the world

on receipt` of price, $6.00 (11 56.)

FOR SALE ID

Keystone Publishing Co.
North roth Street, PHILADELPHIA, PA.

1201 Heyworth Building, CHICAGO, ILL.

Uhe J. E GEN CO
dVIANUFACTURERS OF

NEW YORK SALESROOM

38 Murray Street

1,25Ny (iiiAINROIIFBICE AND PA
EN9

0CTORI ES

RICH CUT GLASS
CHICAGO SALESROOM

10 S. Wabash Avenue

Our
increased
capacity
for turning
out work
and the
large stock
we carry
enable us
to make
prompt
shipment
of orders

Look for

"Bergen"
Trade-Mark

Or%

r

1-ttia04a
q piriew'

1 11 t 9 no ppll

,//-°1 D:

One of our
salesmen will
soon call on
you and we
respectfully
ask you to
look our line
over before
placing your
fall order.
We have

this fall the
best values
for the money
that we have
ever placed
on the
market.

Lapel Hutton ;g:

Soft Coll utton

1257
1258

125
Vest Buttons 12 s 6/6

Pair o nk Buttons 1252 

Shirt Studii 243/3

NEW YORK-13 Maiden Lane
CHICAGO—Heyworth Building
CANADA—Kingston, Ontario

TR B, Our Fall Blue Book
for 1912 

CATALOGUE P, is now ready, showing

310 pages of quick- selling articles in
Sterling Silver Toilet and Manicure Goods

and Rolled Gold Plated Jewelry

REGISTERED

Lapel Chain 1769, Rolled Gold Plated, Old English, Baroque Pearl.

Lapel Chain 1765, Sterling, Platinum Finish, Baroque Pearl.

Lapel Button 425, Rolled Gold Plated, Old English, Fresh Water Pearl.

Lapel Button 426, Sterling, Platinum Finish, Fresh Water Pearl.

Soft Collar Button 1257, Rolled Gold Plated, Old English, Fresh Water Pearl.

Soft Collar Button 1258, Sterling, Platinum Finish, Fresh Water Pearl.

Vest Button 1255/6, Rolled Gold Plated, Old English, Fresh Water Pearl. Set of six.

Vest Button 1256,6, Sterling, Platinum Finish, Fresh Water Pearl. Set of six.

Stud 242 3, Rolled Gold Plated, Old English, Fresh Water Pearl. Set of three.

Stud 243 3, Sterling, Platinum Finish, Fresh Water Pearl. Set of three.

Link Button 1251, Rolled Gold Plated, Old English, Fresh Water Pearl.

Link Button 1252, Sterling, Platinum Finish, Fresh Water Pearl.

THEODORE W. FOSTER C.? BRO. CO.
Manufacturing Jewelers and Silversmiths

100 Richmond Street :: PROVIDENCE, R. I.
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IL/ Each Piece Possessing the fEsthetic Charm of Nature's Garden

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals

Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

Emblem Goods
Pocket Knives
Silver and Gold
Match Boxes

Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

444°.51,,re' mc VAW,
That shy plant. Lily of the Vale.

Thst loves the ground, snd on Me sun withholds'
Her pensive beauty, from the breeze her sweets.

—Anon.

<4

No.895 No.907

PLOY No.880

Are you getting all the SALES and
PROFIT you should from your stock
of ART BRASS?

,
Yet, rich se morn, of many a hue.

When the flushing clouds
through darkness strike,

1
 " The tulip's peels shine in dew,
. All beautiful, but none alike.

—Monigomery.

FLORENTINE
BRASS

is a true quality line of profitable
sellers, embracing :—

At?.?17
Indulgent Ceres knew my worth,

And to adorn the teeming earth.
She bade the poppy rise.

—Cowley. No.98I

ORIGINALITY UTILITY
CHARACTER

HAND ENGRAVED in unique and
artistic effects.

ATTRACTIVE and UNUSUAL in
its color harmony of BLACK and OLD
BRASS.

Send for two-color, illustrated folder
from any one of the distributors named
below and be convinced that FLOR-
ENTINE BRASS is the line of profit
for you.

No.985

Lo! In the corner yonder.
There's• gleam of white and gold—
The gold of summer sunshine,
The tvhite of winter cold.
And laden with spicy odors
The Autumn brceres come
From the nooks and corners brightened
By the breve chrysanthemum.

—Rexford.

0 Fleur.de.lds, bloom on, and let the
dyer

Unger to kiss by fed!
0 flowerr, of song, bloom on, and

mike forever
The world morn fair And sweet.

—Longfellow.

No,909 No.893

Boston, Mass.   Nelson H. Brown
Buffalo, N. Y.   King & Eisele

Chicago, Ill.   Norris, Alister & Co.
Chicago, Ill.   C. H. Knights-Thearle Co.
Cincinnati, Ohio   The Oskamp Nolting Co.
Cleveland, Ohio   The Bowler & Burdick Co.

Detroit, Mich.  The Chas. A. Berkey Co.
Indianapolis, Ind  The Baldwin-Miller Co.

Kansas City, Mo.  Woodstock-Hoefer Watch
& Jewelry Co.

Minneapolis, Minn. .
Minneapolis, Minn. .
Omaha, Nebr. .  
Philadelphia, Pa. . .
Pittsburgh, Pa.  
Salt Lake City, Utah
San Francisco, Cal. .
Toronto, Ont.  

No 960

• . F. L. Bosworth Co.
• . Reed-Bennett Co.

Seaber, Bruce & Bedford, Inc.

• . F. H. Chapman
S. Davis & Co.

• . Weil Jewelry Co.
• . Edward H. Forestier

The Goldsmiths' Stock Co.,
Ltd.

Melson & LibermanUtica, N. Y 
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JEWELERS to
-day are meeting on a common footing—feeling that

 their interests are similar

and co-operation the most effective method of 
successful merchandising. The Convention

in Richmond. and the various State Conventions s
erve to demonstrate this.

We have always endeavored in every way to 
co-operate with our customers, to make their

business profitable; selecting our goods with great 
care and observing closely every detail of

manufacture and delivery. We supply your wants
, and if possible, anticipate them. It is our

effort to have goods at all times which 07)) are distinctive and exclusive. They must be

worthy of our Trade-Mark "The Rose.'
Briefly, we consider your interest OURS and gover

n ourselves accordingly. As a consequence, goods 
pur-

chased of us will be a source of profit to yourself and
 satisfaction and pleasure to your customers.

HENRY FREUND Ct BRO Sellers Qf Sellers"

ELK, EAGLE an MOOSE GOODS A SPE
CIALTY g 71 Nassau Street, NEW YORK

Our Trade-Mark " The Rose stands for Quality and Excellence

THE SUCCESS OF

THE BELSCRIPT SYSTEM

is due to the fact that it

squarely meets an every-

day need of the jeweler.

Think what it means!
Any monogram made
while your customer
waits ; no getting up of
designs on spec.; no risk;

no delay. You have the
goods and make the sale

then and there without
any dissatisfaction or

come-hacks.
ONIIIMMI■11■111, 

Samples
OF MEMO

IF YOU ASK FOR THEM

JOSEPH L. HERZOG &  Mak 
45-51 ROSE ST., Cor.Duane

CO., ere, of L K Rings
11. S. PAT, WO 

NEW YORK

c4edsi,Ydzeifertaxi4
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Tenshodo Branch Opened in Osaka

Through Progressive Methods Kingoro Ezawa Has Establish
ed a World-famed

Japanese Jewelry House—Acquired Some Business Knowl
edge in the

United States

The illustrations on this page show two views

of the new branch establishment in the city of

Osaka, Japan, of Tenshodo, the widely known

jewelry store of Tokio, of which Kingoro

Ezawa is the proprietor. In addition to

the new Osaka branch, Tenshodo has

three other branches : one in Yokohama,

one in Nagasaki and one in Otaru. The

new branch in Osaka will doubtless have

a highly prosperous future, as this city

has a population of very nearly L000,000,

ranking next to Tokio, and is considered

the industrial center of the Empire. The

expansion is of interest to American man-

ufacturers, whose product is handled in

large quantity in these prosperous Jap-

anese stores.
Kingoro Ezawa, proprietor, is a good

illustration of the kind of a man and

merchant who is responsible for Japan's

mercantile progress. When a young man

he spent a few years in the United States

in one of the large watch factories and

took advantage of the opportunity to

make a careful study of the watch and

jewelry business as carried on in this

country. At that time his father was

alive and operating the various large

jewelry stores under the name of Kin-

goro Ezawa, in several of the principal

cities of Japan. The house enjoys the

distinction of being jewelers to the royal

family. Kingoro Ezawa, pere, was a very

enterprising merchant and established a

very notable reputation among his coun-

trymen for honesty and fair dealing.

When the father died the young man

went back to Japan and took up the man-

agement of the Tenshodo stores in connection

with his uncle and cousin. After becoming thor-

oughly imbued with the American business meth-

ods and with the progressive Japanese spirit, he

has been developing the business on American

lines and frequently makes trips to this country

for the purpose of keeping himself posted and

studying up-to-date methods, which he incorpor-

ates in his own business. He maintains the one-

Putting the Finishing Touches on New Osaka

Branch of Tenshodo, Tokio, Japan

price system and guarantees absolutely the qual-

ity of every article which he sells. He is a

liberal and enthusiastic advertiser, and is strongly

imbued with the advantages of making attractive

displays of goods in his store. He makes a spe-

cialty of a number of American lines, and finds

a large and growing

demand for many of

these lines. Tenshodo

employs a large force

of skilled workmen

in its factories, the

product of which are

probably the most

unique and distinctive

of any jewelry fac-

tory of the world.

Some of the most

magnificent and ex-

clusive gifts of mod-
ern times were fur-

nished by this house,
which prides itself on

a wealth of artistic

talent both in design

and execution which
it would be difficult
to equal. The fame
of the Japanese
craftsman is world-
wide.

 e •OINWIKY .1Mt101:0 112
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A Corner of the New Store of Tenshodo, in Osaka, Japan
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The Biggest Electric Clock

One Now Nearing Completion in the Towers

of the Royal Liver Buildings, Liverpool, to

Have Ball-bearing Movement

The large four-dial electric turret clock now

nearing completion in the two handsome towers

of the new Royal Liver Buildings, Liverpool, will

be one of the largest electric clocks in the world.

Each of the four dials, which are situated 230

feet from the ground, is twenty-five feet in di-

ameter. Each dial is built up in twenty-seven

sections. The while of the four dials have been

cast from four patterns only, the design of the
dial being such that the same patterns have been
repeated around the dial. This arrangement nat-
urally ensures uniformity and accuracy in the
spacing.
The chaptering consists of twelve distinctive

marks in lieu of numerals.
The minute hand is fourteen feet long, and

nearly three feet wide at its widest part. The
pair of hands weigh a trifle over five hundred-
weight, and are constructed of copper (hollow),
and are provided with backbones of copper nine
inches in depth, the backbones being really inter-
nal girders. The hand spindles run on roller
bearings throughout, the diameter of the largest
spindle being six inches, and the diameter of the
main rollers ten inches.

Ball-bearing Movement

The movement or "clock-works" driving the
hands runs on ball-bearings, and is of a particu-
larly interesting character. It works on a princi-
ple known as "the waiting train," which is a spe-
ciality of the makers, Gent & Co., Ltd., of Lei-
cester, England, which system is particularly suit-
able for large clocks. The motor power. of this
movement is an electrically-driven slow-speed
reciprocating motor, mounted on ball-bearings.
This reciprocating motor moves a small wheel
one tooth at each vibration, and drives the hands
through worm gearing with a gradual movement,
and not in half-minute impulses, as one is ac-
customed to see in small electric office clocks. It
will be readily recognized that it would be unde-
sirable to move hands weighing five hundred-
weight the pair in impulses, on account of the
momentum which would be acquired at the end
of the impulse.
The timekeeping of the waiting train move-

ment is controlled by a masking pawl attached
thereto, which is operated at each half-minute
by an electric time-transmitter fitted with a sec-
onds pendulum, which, in the instance of the
Royal Liver clock, will be fixed in the front hall.
It will be understood that while the waiting train
movement performs the engineering feat of driv-
ing the hands, the electric time-transmitter is the
actual timekeeper, being in reality an academic in-
strument capable of a fine timekeeping perform-
ance.

Connected Direct to Greenwich

In the instance of the Royal Liver clock, not-
withstanding the absolute accuracy of the time-
transmitter, it will, nevertheless, be connected
direct to Greenwich to dispense with any manual
attention or regulation. The efficiency of the
waiting train movement is so great that the
makers would undertake to operate it from sim-
ple Leclanche cells, but to obviate the necessity
of any battery attendance, a small accumulator
is being installed, and the little energy taken from
it by the clock will be replaced from time to
time automatically from the electric mains of
the building, thus dispensing with attendance in
this direction.
The lighting of the large dials will also be

effected automatically, and for this purpose a
very ingenious apparatus is being installed which
will automatically switch on the light at dusk
and switch it off at dawn. The time of lighting
varies, of course, with the seasons, and by an
ingeniously-arranged cam mounted within the
switching apparatus the times of lighting and ex-
tinguishing are altered to suit the seasons auto-
matically, the cam effecting this by a simple re-
ducing gear revolving once only in two years.



1328

EWELERS to-day are meeting on a common footing—fe
eling that their interests are similar

J and co-operation the most effectiv
e method of successful merchandising. The Convention

in Richmond. and the various State Conventions serve t
o demonstrate this.

We have always endeavored in every way to co-op
erate with our customers, to make their

business profitable; selecting our goods with great care
 and observing closely every detail of

manufacture and delivery. We supply your wants, and 
if possible, anticipate them. It is our

effort to have goods at all times which fer) are dist
inctive and exclusive. They must be

worthy of our Trade-Mark "The Rose.'
Briefly, we consider your interest OURS and govern o

urselves accordingly. As a consequence, goods pur-

chased of us will be a source of profit to yourself and sat
isfaction and pleasure to your customers.

HENRY FREUND eg BRO.  Sellers d Sellers"
ELK, EAGLE an MOOSE GOODS A SPECIALTY

Our Trade-Mark " The Roses'

71 Nassau Street, NEW YORK

stands for Quality and Excellence

THE SUCCESS OF

THE ELSCRIPT SYSTEM

is due to the fact that it
squarely meets an every-
day need of the jeweler.
Think what it means!
Any monogram made
while your customer
waits ; no getting up of
designs on spec.; no risk;
no delay. You have the
goods and make the sale
then and there without
any dissatisfaction or
come-backs.

Samples
OF MEMO

IF YOU ASK FOR THEM

JOSEPH L. HERZOG & CO Makers of LK Rings 
45-51 ROSE ST., Cor.Duane

NEW YORK
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Tenshodo Branch Opened in Osaka

Through Progressive Methods Kingoro Ezawa Has Established a Wo
rld-famed

Japanese Jewelry House—Acquired Some Business Knowledge i
n the

United States

The illustrations on this page show two views

of the new branch establishment in the city of
knownOsaka, Japan, of Tenshodo, the widely

jewelry store of Tokio, of which Kingoro

Ezawa is the proprietor. In addition to

the new Osaka branch, Tenshodo has

three other branches: one in Yokohama,

one in Nagasaki and one in Otaru. The

new branch in Osaka will doubtless have

a highly prosperous future, as this city

has a population of very nearly L000,000,

ranking next to Tokio, and is considered

the industrial center of the Empire. The

expansion is of interest to American man-

ufacturers, whose product is handled in

large quantity in these prosperous Jap-

anese stores.
Kingoro Ezawa, proprietor, is a good

illustration of the kind of a man and

merchant who is responsible for Japan's

mercantile progress. When a young man

he spent a few years in the United States

ill one of the large watch factories and

took advantage of the opportunity to

make a careful study of the watch and

jewelry business as carried on in this

country. At that time his father was

alive and operating the various large

jewelry stores under the name of Kin-

goro Ezawa, in several of the principal

cities of Japan. The house enjoys the

distinction of being jewelers to the royal

family. Kingoro Ezawa, /'ere, was a very

enterprising merchant and established a

very notable reputation among his coun-

trymen for honesty and fair dealing.

When the father died the young man

went back to Japan and took up the man-

agement of the Tenshodo stores in connection

with his uncle and cousin. After becoming thor-

oughly imbued with the American business meth-

ods and with the progressive Japanese spirit, he

has been developing the business on American

lines and frequently makes trips to this country

for the purpose of keeping himself posted and

studying up-to-date methods, which he incorpor-

ates in his own business. He maintains the one-

Putting the Finishing Touches on New Osaka
Branch of Tenshodo, Tokio, Japan

price system and guarantees absolutely the qual-

ity of every article which he sells. He is a

liberal and enthusiastic advertiser, and is strongly

imbued with the advantages of making attractive

displays of goods in his store. He makes a spe-

cialty of a number of American lines, and finds

a large and growing

demand for many of

these lines. Tenshodo

employs a large force

of skilled workmen

in its factories, the

product of which are

probably the most
unique and distinctive

of any jewelry fac-

tory of the world.

Some of the most
magnificent and ex-
clusive gifts of mod-
ern times were fur-
nished by this house,
which prides itself on

a wealth of artistic

talent both in design
and execution which
it would be difficult
to equal. The fame
of the Japanese
craftsman is world-
wide.A Corner of the New Store of Tenshodo, in Osaka, Japan
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The Biggest Electric Clock

One Now Nearing Completion in the Towers

of the Royal Liver Buildings, Liverpool, to

Have Ball-bearing Movement

The large four-dial electric turret clock now

nearing completion in the two handsome towers

of the new Royal Liver Buildings, Liverpool, will

be one of the largest electric clocks in the world.

Each of the four dials, which are situated 230

feet from the ground, is twenty-five feet in di-

ameter. Each dial is built up in twenty-seven

sections. The whiale of the four dials have been

cast from four patterns only, the design of the
dial being such that the same patterns have been
repeated around the dial. This arrangement nat-
urally ensures uniformity and accuracy in the
spacing.
The chaptering consists of twelve distinctive

marks in lieu of numerals.
The minute hand is fourteen feet long, and

nearly three feet wide at its widest part. The
pair of hands weigh a trifle over five hundred-
weight, and are constructed of copper (hollow),
and are provided with backbones of copper nine
inches in depth, the backbones being really inter-
nal girders. The hand spindles run on roller
bearings throughout, the diameter of the largest
spindle being six inches, and the diameter of the
main rollers ten inches.

Ball-bearing Movement

The movement or "clock-works" driving the
hands runs on ball-bearings, and is of a particu-
larly interesting character. It works on a princi-

ple known as "the waiting train," which is a spe-
ciality of the makers, Gent & Co., Ltd., of Lei-
cester, England, which system is particularly suit-
able for large clocks. The motor power. of this
movement is an electrically-driven slow-speed
reciprocating motor, mounted on ball-bearings.
This reciprocating motor moves a small wheel
one tooth at each vibration, and drives the hands
through worm gearing with a gradual movement,
and not in half-minute impulses, as one is ac-
customed to see in small electric office clocks. It
will be readily recognized that it would be unde-
sirable to move hands weighing five hundred-
weight the pair in impulses, on account of the
momentum which would be acquired at the end
of the impulse.
The timekeeping of the waiting train move-

ment is controlled by a masking pawl attached
thereto, which is operated at each half-minute
by an electric time-transmitter fitted with a sec-
onds pendulum, which, in the instance of the
Royal Liver clock, will be fixed in the front hall.
It will be understood that while the waiting train
movement performs the engineering feat of driv-
ing the hands, the electric time-transmitter is the
actual timekeeper, being in reality an academic in-
strument capable of a fine timekeeping perform-
ance.

Connected Direct to Greenwich

In the instance of the Royal Liver clock, not-
withstanding the absolute accuracy of the time-
transmitter, it will, nevertheless, be connected
direct to Greenwich to dispense with any manual
attention or regulation. The efficiency of the
waiting train movement is so great that the
makers would undertake to operate it from sim-
ple Leclanche cells, but to obviate the necessity
of any battery attendance, a small accumulator
is being installed, and the little energy taken from
it by the clock will be replaced from time to
time automatically from the electric mains of
the building, thus dispensing with attendance in
this direction.
The lighting of the large dials will also be

effected automatically, and for this purpose a
very ingenious apparatus is being installed which
will automatically switch on the light at dusk
and switch it off at dawn. The time of lighting
varies, of course, with the seasons, and by an
ingeniously-arranged cam mounted within the
switching apparatus the times of lighting and ex-
tinguishing are altered to suit the seasons auto-
matically, the cam effecting this by a simple re-
ducing gear revolving once only in two years.
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You would find it to your advantage to buy diamonds

from us because out-stock is so large and well assorted

that we can always give you just the size and grade

you want, at the right price. You are safe, too, in

dealing with us, because we never misrepresent our

goods. Tell us what you want. You can depend upon

our serving you as you wish to be served.

HAYDEN W. WHEELER & CO.
Importers

2 Maiden Lane,
AMSTERDAM

New York
LONDON

MM.

0

Di 

Hope
Sapphire

Reg. U. S. Pat. Off.

Bauer (kge 93) Precious Stones—
London / 904 (Chas. Griffin & Co.)

To consider artificially formed stones inferior
to natural stones is nothing but baseless pee.
judice., They differ from the latter. in no
'respect save origin, having been produced
under artificial instead of natural conditions;
they are therefore truly genuine stones, and in
no sense must they be regarded as i ations.
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Golden
Sapphire

Reg. U. S. Pat. Off.

The two finest gems in the Synthetic family.
The first is the exact reproduction of the Oriental variety—as fine

 as the finest

Burmab.
The second—a sapphire of the most delicate of the golden hues of 

the Precious

Topaz, or that exquisite tint of the Canary brilliant.
Both the Hope and Golden Sapphires were first produced at our Paris l

aboratories

and are made by us exclusively.
Without a line of these, in combination with our Synthetic Pink Sapphire

, Synthetic

Ruby and Synthetic White, your stock is not what it ought to be.

Be ready to supply these goods when they are asked for.

PARIS
PROVIDENCE
IDAR

dMANUFACTURERS, CUTTERS and IMPORTERS
Sole Agents for the Japanese Producers of the

Japanese Cultured Pearls

68 Nassau Street

NEW YORK
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A controversy regarding the classification of

buttons was decided by the Board of United

States General Appraisers in favor of D. S.

Meese & Brother, of this city. The merchandise,

which consisted of incomplete collar and cuff

buttons, was assessed by Collector Loeb at the

rate of 50 per cent ad valorem as "buttons not

specially provided for" under the present tariff.

The claim of the protestants was that the ar-

ticles are dutiable as "manufactures of metal,"

or else at three-quarters of i per cent per line

per gross, and 15 per cent ad valorem as buttons

of metal not specially provided for. Judge Som-

erville stated ill his decision that there was a di 1-

ference between the provision in the act of 18)7

and the present law. He said that the provi:ion

for collar buttons or cuff buttons and studs in

the act of 1897 was not limited to the material

out of which such buttons might be composed,

whereas the present tariff enumerates only collar

or cuff buttons and studs, composed wholly of

bone, mother-of-pearl, or ivory.

That description, according to the judge, did

not include the articles under consideration. The

merchandise therefore was relegated to that part

of paragraph 427 which provides for buttons of

metal, not specially provided for. The protests

making this claim were sustained and the col-

lector's decision reversed with instructions to re-

liquidate the entry accordingly.

I. W. Becker, formerly with Korones Bros.,

will be connected with the Lane Clock and Nov-

elty Co. after August 1st in the capacity of sales

and purchasing manager.
Moses Wolfe, diamond dealer of 9 Maiden

Lane, has filed suit in the City Court of New

York against the Jewelers' Safety Fund Society

to recover the value of a package of diamonds

valued at $15oo lost in Michigan during the early

part of April.

Customs Inspectors Make a Mistake

When the Customs men examined the baggage

of Mrs. August Belmont, who arrived recently

with Mr. Belmont on board the steamship Olym-

pic, a diamond brooch estimated to be worth

$t5se,000 was found among other jewels in a jewelca 

The Customs men failed to find any mention
of the brooch in Mrs. Belmont's declaration,
which contained a list of articles she was bringing
home from her European trip.

Mrs. Belmont was asked about the gem, which
was finally sent to the Public Stores, where it
will be appraised and held subject to the orders
of the Treasury Department.

It developed later that duty had been paid on
the pin when it was brought into the country
years ago, but that Mrs. Belmont had neglected
to register it when she sailed a month ago. When
this was learned it was returned to her.
Mrs. Belmont said positively that the brooch

was not a foreign purchase.
It was said by the customs officials that all the

rest of Mrs. Belmont's jewels had either been de-
clared or were registered here before she went
abroad.

Forgot to Declare Gem

Frederick C. Stevens, Superintendent of Public
Works of the State of New York, who arrived
in San Francisco recently from the Orient, walked
through the squad of inspectors that lined the
rail of the steamer Sierra with a $3000 emerald
he had forgotten to declare jingling against the
loose change in his pocket.
Mr. Stevens got the gem in Delhi, India, "on

approval," desiring to submit it to inspection by
a New York jeweler before final purchase. The
emerald has been shipped to New York under
bond furnished by Mr. Stevens. If the experts
report favorably Mr. Stevens will pay the 6o per
cent duty on its valuation to the New York cus-
toms officials.

Installing Large Clocks

The Seth Thomas Clock Company report the
completion of the first municipal tower clock in
Cleveland, Ohio, on the West Side Public Mar-
ket. It has four illuminated dials seven feet in
diameter and has an attachment to operate a
number of secondary clocks throughout the mar-
ket.
Other clocks recently installed by the Seth

Thomas Company are: A large striking clock
with illuminated dials and angelus attachment on
the Church of Our Lady of the Gulf, Bay St.
Louis, Miss.; an elaborate time clock in Stanley
Mortimer's residence, Roslyn, N. Y.; a large
striking clock with illuminated dials on Hall
Memorial Church, South Wilmington, Conn., and
a tower clock with illuminated dials on Henry F.
Pierce's estate, Leominster, Mass,
Louis Harris, of the Harris Diamond Import-

ing Company, St. Louis, sailed on July t8th for
the European diamond markets, and expects to
return in about six weeks. While in New York
Mr. Harris made his headquarters with L. M.
Kirsch, 41 Maiden Lane.
A. Pretzfelder, of the firm of Bayer & Pretz-

felder, returned from Europe on July 59th after
a six months' trip.

Lieutenant-Detective Sommers, of police head-
quarters, is back on Maiden Lane, after a four
weeks' absence
Louis Cohn, of Henry Freund & Bro., vice-

president of the National Wholesale Jewelers'
Association, will represent that organization at

the annual convention of the National Retail

jewelers' Association at Richmond. The others

to represent the association are President G. H.

Edwards, of Kansas City, who is on the pro-

gramme for an address; Secretary F. G. Thearle,

of Chicago; Treasurer L. Sickles, of Philadel-

phia, and J. Reagan, of Indianapolis, who is a

member of the Executive Committee.

David M. Rinaldo Dead

David M. Rinaldo, a New York jeweler, died

suddenly recently at Saratoga Springs. He con-

ducted branch stores at Hot Springs, Ark., and
Saratoga Springs. Mr. Rinaldo was born in New
York fifty-five years ago. His wife and one son,

Lawrence Rinaldo, survive him.

Resolutions on the Death of Alfred Krower

At a recent meeting of the Jewelers' Board of
Trade it was voted to send resolutions to the

trade on the death of Alfred Krower, who was

one of its directors. On a card accompanying the
resolutions is the following:

It is with deep regret that the Jewelers'
Board of Trade announces the death of
one of its directors, Mr. Alfred Krower,
who passed away at his home in New
York on July 3, 1911.
The enclosed resolutions but feebly ex-

press our sense of the great loss which
we have suffered.

M. D. ROTHSCHILD,
EDMUND N. STONE, President.

Secretary.

The resolutions passed were as follows:
Whereas, the directors of the Jewelers'

Board of Trade have learned with deep
sorrow of the untimely death of their
colleague and friend, Alfred Krower, and

Whereas, his untiring and unselfish ef-
forts to serve his fellows and help the
weak and unfortunate in their struggle
for existence endeared him to all who
knew him, and
Whereas, it is just and fitting that some

tribute should be paid to his memory by
those who worked with him for the com-
mon good; therefore, be it
Resolved, That through the death of

Alfred Krower the Board of Directors
of the Jewelers' Board of Trade has lost
an able and conscientious fellow member,
whose efforts to build up our organiza-
tion on the highest plane of business
ethics were continuous and enthusiastic;
be it further
Resolved, That these resolutions be

spread upon our minutes and that a copy,
suitably engrossed, be handed to his fam-
ily, and that copies, suitably printed, be
sent to all our members.

Ralph Milhei, a jeweler with offices in Maiden
Lane and living at No. 1831 Southern Boulevard,
the Bronx, started out to deliver a bag of gems
to a customer on the night of July 18th. At Pros-
pect avenue and One Hundred and Sixty-first
street he was run down by a motor cycle ridden
by Warren Kitchman, of No. 885 Courtlandt ave-
nue. The bag containing the jewels was broken
open and the valuables were scattered in all direc-
tions. A policeman picked up the jewels and
called an ambulance. Milhei received possible
fracture of both ankles, several fractured ribs and
many cuts about the head and body. He was so
dazed on arriving at Lebanon Hospital that he
could not remember just how many jewels were
in the bag.

Mrs. Sage Gives Communion Service

A solid silver communion set, valued at about
$700, is to be presented to the First Congrega-
tional Church of Hanover Centre, Mass., by Mrs.
Russell Sage, of New York, in exchange for two
ancient silver communion cups which her great-
grandfather, Deacon Thomas Josselyn, of Han-
over, presented the society in 1775.
The business established by the late Edmond

F. Pierdon and conducted tinder the trade name
of Star Gold and Silver Plating Works, at 125
Fulton street, will be continued as a corporation
under the same name. Frank B. Pierdon, who
has been manager for several years, will still act

(Continued on page 1835)
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The Jeweler who wants to make diamond sales and

to please his customers, does not want to take chances.

He must have diamonds his customers will buy. We

have the diamonds that make sales. The prices will

interest you—the high average of excellence of the

goods will please your prospective buyers.

Our stocks directly imported, have met the most

exacting demands. Send us your diamond orders.
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WESTERN BUREAU OF THE KEYSTONE

ROOM 1201 HEYWORTH BUILDING
CHICAGO, July 25, 1911.

Charles Connors and Daniel Callahan, for
whom warraLts were sworn out charging com-
plicity in the robbery of Edward Alberti's
jewelry store at 1246 Milwaukee Avenue, when
$25,000 worth of diamonds and other jewels were
taken from the store by four robbers at noon, are
under arrest in London, England, July 17th. The
men also are under federal indictment on the
charge of robbing a postal substation in St. Louis
a few days before the Milwaukee Avenue rob-
bery. They were in the act of selling some of
their diamonds when the arrest was made. With
the arrest in London all of the four alleged rob-
bers charged with the Alberti crime have been
apprehended. On the day succeeding the robbery
Lieutenant Thomas Howard, of the detective
bureau, arrested Theodore Thorson, an ex-con-
vict, on suspicion, and he is now out under bonds.
Albert Humphrey was arrested on May 13th.
Detectives traced Connors and Callahan across
the ocean. A reward of $2500 was offered for the
capture of the robbers.
The crime with which the men are charged was

one of the most spectacular in the history of the
city. Four well-dressed men entered Alberti's
store on April 26th, during the noon hour, and
with pistols drawn bound and gagged Alberti and
his clerks. Norman L. Strauss, president of
Strauss & Strauss, jewelers, of Newark, N. J.,
chanced to enter the store at the time with his
sample cases. He, too, was tied and robbed of

several thousand dollars' worth of rings and
jewels. The men then calmly packed the loot
into an automobile which they had left in front
of the store and made away.
R. A. Allen, president of Nordman Bros., of

San Francisco, spent several days in Chicago early

in the month visiting his many friends in the
trade here and looking after a number of matters
of business. He was on his return home from
an extended eastern trip.
Will A. Fay, the Chicago and western repre-

sentative of the Potter-Buffington Co., is enjoying
a much needed rest and vacation in the woods of

northern Wisconsin. His family is with him.
E. A. Inskeep, formerly of Chicago and now

manager of the Denver branch of F. A. Hardy
& Co., is spending his vacation in Chicago.

Fred Spies, of Spies Bros., well-known manu-

facturers in the Powers Building, is at present
enjoying an extended European trip. He is ac-
companied by his wife.

New Model Electric Clock

The American Self-Winding Clock Co., of this
city, has just completed a new model of an electric

company.

kpawnyhich they are now placing on the market.
Henry Paulson, material jobbers, have been ap-

pointed distributors to the jewelry trade for this

Gordon Overstreet, who for several years has
conducted store with his father at Dixon, Ill.,
will open a new store at Hoopston, Ill., in the
near 

Andrew Frandsen, of Monmouth, Ill., was in
Chicago last week with his son David. They
made a number of purchases for fall business and
before returning home will visit Mr. Frandsen's
tobacco plantation in Alabama.
The Doering Jewelry Co.., which conducts a re-

tail jewelry store at Berlin, Wis., will open a
branch store at Waterloo, Wis.
E. L. Thayer, of Rockford, Ill., came to Chicago

last week to see the White Sox play.
Albert L. Haman, a well-known watch jobber

of St. Paul, was in Chicago last week on business.
George S. Johnston, president of the George S.

Johnston Co., is enjoying his annual vacation at
Portage, Wis.
Lawrence C. Martin, of Martin, Copeland &

Co., of Providence, was in Chicago on business
the middle of the month.
Otto Rohwedder, well-known jeweler of St.

Joseph, Mo., was in Chicago the middle of the
month making fall purchases. Mr. Rohwedder
delivered a very interesting address before the
Wisconsin Retail Jewelers' Association at Mil-
waukee on "Conducting a Jewelry Business on a
Small Capital."
The Winter School of Engraving Co., in the

Powers Building, has just issued a very complete
booklet explaining its various courses.
Mr. Von Unhur, traveling representative of the

Thoma Bros. Co., of Cincinnati, enjoyed a por-
tion of his annual vacation in Chicago.
Mr. Cook, of the Cook, Dunbar and Smith Co.,

of Providence, R. I., was among the trade visitors
in Chicago the middle of the month.
Mr. Fry, with N. C. Hall, a well-known jeweler

of Fort Worth, Texas, was in Chicago last week
in the interests of fall business.

Bill Thorson, the well-known traveling repre-
sentative of M. A. Mead & Co., enjoyed his an-

nual vacation in the woods of northern Wiscon-

sin. He had good luck fishing and sent a ship-

ment of black bass to some of his Chicago friends.

We, however, received none of them. Bill re-

sents the insinuation that one of the suspects re-

cently arrested for the Alberti robbery on Mil-

waukee Avenue, although he bears the same name

as his, is a kin to him. For Bill's sake we believe

him.
Texas Jewelers in Town

Charles Anstern, jewelry buyer for F. Hixson,
of El Paso, Texas, has been in Chicago for sev-
eral weeks making fall purchases. Mr. Anstern
exhibited a number of photographs which he took
in old Mexico. Among them was one of the
Madero family, which was specially posed for
him by the revolutionists. Fred Radcliffe, south-
western traveler for M. A. Mead & Co., was with

Mr. Anstern in Mexico when these photographs

were taken.
John Hillinger, of R. J. Hillinger & Co., left

the latter part of the month on an extended coast

trip.
Max Ellbogen, of Stein & Ellbogen Co., and his

son Albert, returned recently from a trip to

Europe in the interests of the company's diamond
department.
M. A. Mead, of M. A. Mead & Co., exclusive
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watch jobbers, has returned from his visit to his
fruit ranch in Montana.
Fred G. Thearle, of C. H. Knights-Thearle &

Co., enjoyed an extensive trip on the lakes during
the past month. He went as far as Duluth and is
enthusiastic over the possibilities of that section
of the country as a summer resort.
Sidney E. Prince, of Sproehnle & Co., started

out on his fall trip last week.
Frank Whiting, Chicago and western repre-

sentative of Whiting & Davis, returned the middle
of the month from his annual coast trip. He will
enjoy his annual vacation at some summer resort
before taking up the activities of fall business.
Sol Eppenstein, of the Illinois Watch Case Co.,

is recuperating at Mt. Clemens, Mich. He is ac-
companied by Mrs. Eppenstein.
Charles A. Windship, of Charles A. Windship

& Co., has left for an extended European trip.
Mrs. Windship is with him.
The many friends in the trade of Henry H.

Miller, the western representative of Hutchison &
Hustis, are extending him their congratulations
upon his recent election to vice-president under
the firm's reorganization plans.

Charles F. Artes, a well-known retail jeweler
of Evansville, Ind., and his son Oliver M., were
in Chicago for several days during the past month
Charles F. Artes was on his way to Colorado for
an extended vacation.

Allen S. Morgan, son of S. W. Morgan, well-
known retail jeweler of Winona, Minn., passed
through Chicago the middle of the month on his
way home from an extended eastern business trip.
Mrs. Morgan accompanied him.
Among the Chicago jobbers and manufacturers

represented at the Milwaukee convention of the
Wisconsin Retail Jewelers' Association were H. F.
Hahn & Co., Stein & Ellbogen Co., M. F. Barger
& Co., Chicago Art Metal Works, Juergen-Ander-
son & Co., Despres, Bridges & Noel. H. F. Hahn
was represented by Harry Hahn, president of the
company, Bill Schlossman and Gus Weinfelt.
They gave away folding drinking cups as souven-
irs. Ed Baumgarten represented M. F. Barger &
Co.; Jay H. Rolston, Despres, Bridges & Noel;
Fred M. Klein, Juergens-Anderson & Co.; Otto
Lieberman and Charles Brown, Stein & Ellbogen
Co., and Mr. Couts and Louis Kuehne repre-
sented the Chicago Art Metal Works.

Death of Marshall DeRoy Spaulding

Marshall DeRoy Spaulding, who had been in
the jewelry business for many years on West
Madison Street, Chicago, but who retired about
thirteen years ago, died at his home in Petoskey,
Mich., during the past month. He was 65 years
of age and had been in business for many years
on the West Side. Since his retirement he had
spent most of his time at San Diego, Cal.
David Stone, a well-Known Chicago wholesale

jeweler and formerly president of the wholesale
firm of Stone & Co., died at his late residence,
4921 Grand Boulevard, the middle of the month.
He had been a resident of Chicago for twenty-
one years, most of which time he spent in the
jewelry business.
G. M. Blakeslee, retail jeweler of Lewistown,

Ill., was in Chicago last month on business.
The news of the death of S. E. Woodstock, of

the Woodstock-Hoefer Watch and Jewelry Co.,
was received with universal regret by his many
friends in Chicago. He was both well and favor-
ably known among the wholesale trade in the city
and was a man of most estimable quality. He is
survived by a widow and brother at Clear Lake,
Iowa.
The firm of Lyon Bros., which has been in busi-

ness in this city at 329 West Madison Street,
filed a petition in bankruptcy July 17th, the Court
appointing the Central Trust Company as re-
ceivers. The liabilities reported to be in the
neighborhood of $175,000 and the nominal assets
somewhat greater. The company was recently
successful in negotiating a settlement with its
creditors, but was unable to carry out the agree-
ment. The business was originally established in
this city in 1887. It was incorporated in Too8 with

a capital of $9oo,000. The firm carried a large
line of general merchandise, a large portion of

which was jewelry.

(Continutd on page um)
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No. 2 Fine Cut Glass Assortment
You must order
at once to secure
one of these
bargains.

ef goods that are bought and sold every day.
Our price the lowest ever made on so fine a lot.

$25912 Cash, Sell for $64.°°

Rich Cutting,
Highly Polished
—the goods that
sell.

Selling
Contents of Barrel Prices Contents of Barrel

Selling
Prices Contents of Barrel

Selling
Prices

One Pair Sugar and Creamer, Sunburst. $4.50 One Comport, 5x4% inch. $3.75 Six Water Tumblers $4.00
One Pair Sugar and Creamer, Sunburst. 3.80 One Nappy, 6 inch 2.35 One 8 inch Bowl 4.25
One Spoon Tray, Oblong, 63/4 inch 2.75 One Vase, to inch. 5.00

Retail Selling Price $64.00One Nappy, 5 inch 1.67 One Preserve Dish, 7 inch 4.15
One Bon Bon Dish, Heart, 51/2 inch 
One Handle Nappy, 5 inch 
One Handle Nappy, 6 inch. 

2.10
1.80
2.65

One Pickle Dish, 81/2x47 inch 
One Celery Dish, 1 VA x4.3/4 inch 
One 8 inch Bowl 

3.00
4.50
4.00

Cost you $26.59 less 6 per cent or
$25.00 cash  25.00

One Jelly Dish on Stand, 434ix3V2 2.78 One Water Pitcher, 3 pints 6.95 YOUR PROFIT 39.00

NORRIS, ALISTER & CO. HECIvEMTGH Chicago, Ill.

August I, 1911

CHICAGO
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(Continued from page 1333)

A. B. Sherman Dead

A. B. Sherman, who was very well known to
the entire jewelry trade in Chicago, died the latter
part of the month at his home, 4442 Evans Ave-
nue, after an illness of two weeks. For the past
twenty-five years he has been a tool and material
jobber calling on the retail trade. He was 70
years of age and was actively engaged in busi-
ness until taken down with his last illness. He
had many friends in the trade who highly es-
teemed him. A few years ago his son and
daughter died. His widow survives him.
The many friends in the trade of Edward

Thomas, manager of the Chicago branch of the
Dennison Mfg. Co., will extend to him their
heartfelt sympathies on the death of his wife,
which occurred late in the month.

Travelers Have Ball Game

Harry H. Hahn, president of H. F. Hahn, of
this city, entertained the 1r m's travelers and
housemen at "Hahnhoff," his summer home at
Barrington, Ill., July 23d. It was an affair which
will be long remembered by the boys. The
crowd went out in a special car over the North-
western and were met at the station with auto-
mobiles and taken to Mr. Hahn's home, an ideal
spot for such an affair. The rain tried nobly to
interfere with the pleasure of the -affair, but in
spite of it the boys all had what they called "the
time of their lives." A ball game was played
which was the climax of several weeks of prac-
tice and challenges and counter-challenges. The
housemen lined up against the travelers and wal-
loped them to the tune of 16 to 15. Jim Packard
and D. Cronquist umpired the game and had
their hands full. They were compelled to go so
far in their efforts to see fair play as to order
their genial hosts off the field for pernicious in-
terference with the players. The line-up was as
follows: Travelers—Dominick, the "Bowery
Tough," catcher; Schlossman, of "Wild Bill'
fame, pitcher; Cram, first base • Wurzburg, the
Dutch comedian, second base; Elston, third base;
Weinfelt, the timid "Forget-me-not," shortsop;
"Weary Willy" Montague, left field; Skoog,
center field, and Greenberg, right field. House-
men—Goldberg, catcher; Lassau, the Cowboy,
pitcher ; Mordecai Brown, first base; "Beau Brum-
mel" Ed Hahn, second base; J. Castillian Joseph,
third base ; Harry H. Hahn, the boss, shortstop;
Hans Wagner, left field; Jack Friedlander, the
beautiful blonde, center field, and Lehman, right
field. Herman F. Hahn, the son of the president
of the company, officiated as mascot and after the
game tipped it off to the travelers that he had
instructions from his father to pull for the house-
men. After the game the bets were settled and
the boys sat down to a sumptuous spread.
Speeches were indulged in and everybody had a
good time. The boys are loud in their praises of
their genial host and the happy way in which they
were entertained. They are all anxiously await-
ing the answer to this question, "Will this be an
annual affair?" 

Roadmen Leave Town

Most of the travelers for Benj. Allen & Co.
have left for their respective territory. Among
their new travelers are C. M. Davis, who has
been working in the house for several months
in order to get thoroughly acquainted with the
line. He will represent the firm in Indiana and
Illinois. P. L. Pendleton, also for years a house-
man, will represent the company in Ohio and
parts of Indiana and Illinois. Harry McConnell,
a veteran traveler, will travel through Kansas,
Colorado and sections of the Southwest.
One of the robbers who on July Toth made an

attempt to hold up the jewelry store of Cole &
Young, 9144 Commercial Avenue, South Chicago,
has been arrested and positively identified by
William Gibson, a salesman employed by the
firm. He gave his name as Nicholas Zeski, 28
years Old. He is said by the police to be an ex-
convict. The other two are believed to be cap-
tured in Kansas City.
A. W. Long, traveler for Henry Paulson & Co.,

is enjoying his annual vacation at Galveston,
Texas. Joseph Hornback, of this firm, enjoyed
his annual vacation this month in Cincinnati.
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in that capacity, and will be assisted by Edmond
B. Pierdon and F. Stanley Pierdon.
Eldin B. Hayden, aged 6o years, a former resi-

dent of Brooklyn, died July 17th at Cranford, N.
J., of a complication of diseases. He had been
failing in health for the past three months. Mr.
Hayden was a manufacturing jeweler, at 75 Nas-
sau street, Manhattan. He lived a greater part
of his life in Brooklyn, where he acted as choir-
master and organist in the Church of the Incar-
nation. He moved with his family to Westfield,
N. J. and later to North avenue, Cranford. He
is survived by a widow and four children.
Arthur L. Fuller, of the Towle Manufacturing

Company, spent a couple of weeks in July among
the Thousand Islands.
Abe Harris and M. J. Schuster, of the firm of

Harris & Schuster, of 9 Maiden Lane, after mak-
ing extensive purchases in the Antwerp and Am-
sterdam diamond markets, left for a short stay
in Paris. They sail on the steamer Kronprinz
Wilhelm, which left Paris July 19th.

Cowperthwait Building Damaged

The damage done by fire in the Cowperthwait
Building, at Flatbush Avenue and Nevins Street,
Brooklyn, was estimated at $5oo,000, including the
loss to the stock of furniture and the jewelry
store of William Wise & Son. The jeweler's loss
was estimated at over $25,000.
The directors of the Jewelers' Board of Trade

at their meeting, held July 13th, admitted the
following to membership: Samuel Ginsburg, Chi-
cago, Ill.; M. L. Girdany, New York City; Illinois
Jewelry Company, Chicago, Ill.; Irving Manufac-
turing Co., Newark, N. J.; Ph. Kramer Diamond
and Jewelry Co., New York City; Wm. Link
Company, Newark, N. J.; Mooney & Crane,
Chicago, Ill.; Alfred Schickerling Jewelry Co.,
New York City; J. H. Stouffer Company, Chi-
cago, Ill.; Wild Brothers, New York City.
Harry Kip, manager of the New York office of

the H. F. Barrows Company, North Attleboro,
Mass., has just returned from a month's vacation
in the Bermuda Islands, Mrs. Kip accompanying
him. He appears to have added about forty
pounds of weight and said he had a splendid time
there. While in Bermuda Mr. Kip ran across
"Jimmy" Copeland, of J. L. Copeland & Co.,
which added to the pleasure of the trip.
Charles Jones, manager of the jewelry depart-

ment of Cross & Beguelin, 23 Maiden Lane, will
spend his vacation in the Lake Orion district, in
Michigan, during the latter part of August. He
will also visit Detroit.

Jewelers' Strike Called Off

The strike against M. Freed & Son, 75 Canal
Street, has been called off by Branch 2, of the In-
dependent Jewelry Workers' Union, after having
been in force four weeks. It is understood that
satisfactory arrangements have been made by all
concerned. The trouble is.alleged to have started
over the discharge of a union man, the men walk-
ing out to secure his re-instatement. The men
also demanded a 9-hour day.
Independent Jewelry Workers' Union, Branch

2, which has been very active of late, has decided
to become affiliated with the United Hebrew
Trades, a strong organization comprising locals
of Hebrew workers in all branches of trade. The
latter organization lends moral and financial sup-
port to affiliated bodies.
Ralph Milhei, a jeweler doing business on

Maiden Lane and living at 1831 Southern Boule-
vard, in the Bronx, was run down by a motor
cyclist at Prospect Avenue and Sixty-first Street
and was severely injured. A quantity of gems
on his person were scattered about the street but
were all recovered, it is said.
A strike affecting 7000 fancy leather workers

was called in this city on July 25th. One-fourth
of those on strike are women and girls. The
demands are for shorter hours and better work-
ing conditions. Abotit 15o manufacturers are af-
fected, it is said, the majority of them making
pocketbooks and fancy leather goods. Many re-
tailers are now handling goods in this line. The
union claims that several of the employers have
already signified a willingness to accept union
conditions.
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Takes Seven Years to
Complete Unique Clock

Elizabeth (New Jersey) Man Calls His Inven-
tion "The Gates to Liberty," as Every Quar-
ter Hour It Shows Immigrants Arriving in
This Country—Records Time of Six Time
Centers

A clock which records the time in six of the
time centers of the world has been invented by
Hirsh W. Yankelewitz, of 617 South Park street,
Elizabeth, N. J. The instrument is composed of
cork, celluloid and metal, and it has taken Mr.
Yankelewitz seven years to complete it, all of
the work being done by hand. He calls his in-
vention "The Gates of Liberty," because of the
fact that every quarter hour it shows several
immigrants making their way down the gang-
plank from an ocean liner into the subway sta-
tion. The characters represented are made en-
tirely of cork carved by hand.

Historical Features
The clock is VA feet in height and 3% feet

wide. On the top there is a figure of "Uncle
Sam" made of cork, holding in his hands chains
attached to two cannon. On either side, several
inches lower down, there are busts of Abraham
Lincoln and George Washington. The cut of
Lincoln was exhibited in the Academy of Art in
New York and the owner received great praise
for his genius. Further down are the figures of
two immigrants holding in their hands their only
baggage. Below these there are two Indians
holding torches to indicate the light of Liberty.
The center of the upper part of the clock is

formed of two gates made of celluloid on which
Mr. Yankelewitz worked two years. They are in-
scribed with scroll work done by hand. These
are the gates that open and present to view the
immigrants walking down the gangplank.

•Mechanical Perfection

In order to illustrate the strict attitude of the
officials there is shown a lame immigrant, who
endeavors to pass through the gates, but is kept
back by the officials. The immigrant raises his
crutch to strike the officer, but is prevented by
the timely closing of the gates.
From the gangplank the immigrants pass to the

tunnels for New Jersey. There is shown a splen-
did view of New York City from the North
River, the water front of the city being made
of cork.
The dial and figures of the clock are made of

celluloid, while the hands are made of steel.
There is a hand, differently colored, to represent
each city mentioned. The names of the cities
are on either side, and under each name is a
color corresponding to the color of the hands.
The dial of the clock is in three colors—black,
white and gray—representing night, day and
dawn or twilight. Thus one may tell at a glance
not only the time in each of these six cities, but
whether it is day, night or twilight by the color
shown. If the hour hand points to 12 A. IL for
New York then the London hand will show 5.20,
the St. Petersburg hand 7.20 P. M., the Calcutta
hand Tr P. M., the Tokio hand 2 A. M. and the San
Francisco hand 9.30 A. M. The pendulum is ar-
ranged so that the motion is perpendicular.

A Tribute to Liberty
As a tribute to American liberty Mr. Yankele-

witz has inscribed on the gates of the clock a
quotation from the Bible, "Therefore thy gates
shall be open continually; they shall not be shut
night or day." On the arc over the gates there
is inscribed : "And all the nations shall flow into
it."
The ocean liner on the clock is a reproduction

of the modern ocean greyhound. To the front
of the boat is the pilot house, where the captain
is turning the wheel. The bases of many orna-
mentations are made of gold and brass, and are
made entirely by hand.
The inventor learned the art of making busts

at the Academy of Arts of St. Petersburg when
he was 19 years old. Later he took up the study
of toolmaking. He expects to study sculpture
later at the Academy of Arts in New York. The
wonderful clock is to be placed on exhibition at
the New York Academy of Arts.
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39 Years of Continuous Dealing
IN HONEST GOODS AT HONEST PRICES

A broad policy, liberal business principles, and a cor-

rect conception of the relations which should exist

between the jobber and the retailer, have made such a

record possible.

We aim to maintain closer relations with our custom-

ers than merely those of buyer and seller—not simply

to sell you goods, but to serve you.

To bring to your store only such merchandise as is

honest in quality, style and price—to ship you goods

in the shortest time possible—to give your mail orders

not only prompt attention, but careful thought—in

short, to serve you in any way possible to the end that

our relations become mutually profitable, pleasant and

permanent, is our constant endeavor.

On this basis we solicit your business.

H. F. HAHN & COMPANY
  01"—TETTTRIGES ESTABLISHED 1873 INCORPORATED 1904

Powers Building, Wabash Avenue and Monroe Street

CHICAGO • • • • ILLINOIS

Central 1336
LONG DISTANCE TELEPHONES:

Randolph 3100 Automatic 41434
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"How to Enamel," a Book Interesting to Jewelers

The Methods of Reproducing Photographs on an Enamel Base—Instructively
Illustrated

A new treatise, which has much interest for
the trade, is entitled "How to Enamel," and
treats in a practical way of the methods of enam-
eling jewelry with hard enamels. The author is
Howard M. Chapin, and the publishers John
Wiley & Sons, New York.
The little volume contains a wealth of con-

densed information on the subject, and describes
in detail the preparation of the enamel, prepara-
tion of the metals, charging, firing, stoning, pol-
ishing, etc. The price of the book is $1 net. As
an evidence of the practical character of the
work we reprint the following chapter on a sub-
ject of widening trade interest, namely, "Photo-
graphing on Enamel":

Photographs on Enamel

There are several methods by which photo-
graphs may be reproduced upon enamel. How-
ever, since they are rather difficult, we will ex-
plain only one method, and for the other process-
es will refer the student to Dr. Paul Liesegang's
treatise on photographing on enamel, porcelain
and glass, which is printed in German.
In the first place only the best quality of mirror

glass should be used for the plates, as it is es-
sential that they should be perfectly smooth and
without blemishes. The glass should then be cut
the same size as the negative plate which is to be
used later. The glass plate must be made per-
fectly clean, which is best done by placing it in
a mild sulphuric acid bath for about ten minutes
and then washing it well with clean water. It
should be dried with a clean cloth or tissue
paper, after which it may be wrapped in clean,
dry tissue paper and kept in a dry place until
needed.

The Sensitive Solution

Out of the many receipts for preparing the sen-
sitive solution we will give only the two most
generally found satisfactory. These are as fol-
lows:
(T) Dissolve one-half ounce of ammonium bi-

chromate in five ounces of clean water. In
another glass dissolve one ounce of grape sugar
and one ounce of gum arabic in five ounces of
clean water. When the solutions are completely
dissolved they should be mixed together, stirred
considerably and filtered several times.
(2) Dissolve one-half ounce of LePage's best

fish glue and two ounces of grape sugar in five
ounces of clean water. In another glass dissolve
one-half ounce of ammonium bichromate in five
ounces of clean water. When both are perfectly
dissolved pour the two solutions together and
stir them well, after which the mixture should
be filtered several times.
These solutions should be prepared in the dark

room, and should not be kept more than a day
or two, as both light and time will destroy their
power. They should be kept in the dark room in
a glass-stoppered bottle.

Pouring the Solution

The sensitive solution, however it may have
been made, should be poured over the clean, dry
glass plate already described, as soon as possible
after it is made. This is done in exactly the
same manner that photographers prepare wet
plates. The waste solution running off the glass
plate should be filtered and saved, as it may be
used again. This pouring must be done in the
dark room, and dust must be carefully avoided.
The wet plates should now be dried on an iron
frame covered with paper and heated from un-
derneath by a small gas or alcohol lamp. They
should not be heated hotter than the hand can
comfortably bear. When they are perfectly dry
they should be left in the dark room in a dry,
warm place, free from dust, and should be used
the same day.
The next step is to place the negative that is

to be reproduced in a copying frame with the
glass side out. It should be perfectly clean and
free from dust. The sensitive plate is then put

in the frame with the sensitive side towards the
negative. Any friction between the plates must
be avoided. This, of course, is done in the dark
room. The plates are now exposed in the sun-
light from half a minute to a minute. If exposed
in the shade it will take from five to ten minutes.
If the weather is very damp it is advisable to
use a previously warmed sensitive plate and
negative for exposure to the light, since damp
weather injures the sensitiveness of the plate.
Also it is well to avoid any sudden change of
temperature during the exposure. In the winter
it is best to make the exposure in a warm room
having about the same temperature as the dark
room.

Dark Room Work

After the exposure is finished the copying
frame should be carried to the dark room, where
the next operation must take place. First, the
exposed sensitive plate should be taken carefully
out of the copying frame and placed on a piece
of paper with the sensitive side upward. The
picture will not, as yet, be discernible upon it.
Now place a quantity of black or brown dry
enamel paint on the plate and gently scatter this
powder over it by means of a soft, clean dry
brush, which should be kept for this purpose
only. Then brush the enamel powder back into
the bottle. It is very essential that no dust shall
get into it. After five or ten minutes repeat the
powdering and so on two or three times until the
picture is clearly developed.
If the sensitive plate has been underexposed,

the picture will develop rather quickly at the first
powdering. This will generally give blurred re-
productions, and it is scarcely worth while to
bother longer with that plate. The only thing to
do is to make another exposure. With a well-
exposed plate the picture should develop slowly,
that is, not before the second or third powdering.
If the weather has been exceedingly dry, it is
advisable to breathe gently on the exposed sensi-
tive plate before beginning the powdering. If,
on the other hand, the weather has been damp,
the plate should be warmed slightly before pow-
dering.

Testing With Collodion

When the picture shows clearly, brush all the
surplus powder carefully from the plate, which is
now ready to be treated with collodion. Add
about twenty drops of castor oil to a pint of
2 per cent collodion solution and mix it thor-
oughly. This mixture, which must be free from
air bubbles, should now be poured over the pow-
dered plate. The waste collodion which runs off
the plate is contaminated by traces of the enamel
paint and cannot be used again. After the col-
lodion has hardened, cut around the edge of the
plate with a knife and then place the plate with
the collodion side upward in a dish containing
a weak solution of caustic potash (half an ounce
of caustic potash dissolved in a quart of water).
This solution will remove all the chromium which
has served its purpose. Leave the plate in this
solution until the first appearing yellow coloring
has disappeared, and then place it with the col-
lodion side upwards in a basin with slowly run-
ning water, which will in about an hour wash
away all the chromium and potassium salts. The
plate should then be placed in a dish of clean
water, to which a few drops of nitric acid have
been added, not more than enough. however, to
give the water a slight s,nur taste. The plate may
remain over night in this solution without harm
to the picture, althotieli a couple of minutes will
be found entirely sufficient if one is in a hurry.

Removing Collodion Film

Next the plate should be placed in a large
basin of clean water with the collodion side
downwards. If the collodion film has previously
been cut properly around the edges it will soon
separate from the plate, which may be removed,
leaving the collodion film floating in the water.

Meanwhile the enameled metal plate, which has

been prepared exactly the same as is done for
enamel painting, should be cleaned with a soda
solution to free it from all grease. It should
now be placed upon a wire support and carefully
brought under the floating film which can be de-
posited gently on the enameled surface by means
of a soft brush. The plate should then be taken
slowly out of the water and the overlapping parts
of the film should be turned under the edges of
the plate, after which it should be put on a piece
of white blotting paper to dry.
When the plate with the collodion film on it is

perfectly dry the collodion should be removed
by placing the plate in a dish of concentrated
sulphuric acid. Within a few minutes the col-
lodion will entirely dissolve. When this has taken
place a brownish ring will appear around the
plate, whereupon the plate should be removed at
once and put in a large basin of clear water.
Finally it should be submerged in a weak solution
of ammonia (one ounce of ammonia to a quart
of water), which will neutralize the last traces
of the acid, after which it should be left on a
piece of blotting paper to dry.
The picture may now be retouched just as pho-

tographers retouch ordinary photographs, only
the same enamel paint should be used that was
used in the powdering process. After the retouch-
ing the plate may be fired in a muffle, just as in
an ordinary enamel painting. and then covered
with a layer of fondant. The finished photo-
graph may, however, be painted with enamel
paints if the enameler desires to make a colored
photograph.

Old Boston Firm Makers
of First Chronometers

William Bond & Son, Founded in 1783, is Now
Conducted by William C. Bond—His Grand-

father Also Founder of Observatory at

Harvard

Boston, July 22, 1911.—The house of William
Bond & Son, 4 Congress street, is celebrated not
only as the pioneer of the watch and clock indus-
try in this city, but also as the manufacturer of
the first chronometer made in America.
The business established by William Bond in

1783 and now conducted by William C. Bond, a
great-grandson, gained a world-wide reputation
as the first maker of chronometers in America.
This instrument was the work of William Cranch
Bond in 1812, who, like his father, was an expert
watch and clock maker. Previous to this time
all chronometers had been made in England or
France. His skill was such that at the close of
the Civil War the house of Bond was classed as
one of the finest makers of chronometers in the
world. This distinction which William Cranch
Bond brought to Boston was maintained by his
son, Richard F., and is to-day successfully upheld
by his grandson, William C., who is one of the
leading chronometer makers to the United States
Government.
The above distinction was not the only one

acquired by William Cranch Bond, as he was an
ardent student of astronomy and the small ob-
servatory built by him at his home in Dorchester
and subsequently moved to Cambridge in 1839
was the foundation of the great observatory
found in the University City to-day, and over
which he was the first appointed astronomical
observer.

Richard F., who next succeeded to the busi-
ness, was the maker of Bond's standard time
clock. Only three of these clocks were made,
one of which is found in the window at 4 Con-
gress street. The others are located at Harvard
Observatory and Bedston Observatory, Liverpool.
The latter clock, under a month's test, was found
to lose but 36-Too of a second a month.

William C. Bond, the present head of the busi-
ness, was born in South Boston and makes his
home in Malden. He is one of the finest makers
of chronometers, watches and clocks in the coun-
try. Two treasures are highly prized by him, the
first a watch made by Valant, the famous Parisian
watchmaker of the Sixteenth Century, and the
first chronometer made by William Cranch Bond
in 1812.
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A Ten-Story Lesson in Concrete
F

OR several reasons Messrs. S. STERNAU & CO.'S new ten-story factory in John Street, between
Gold Street and Hudson Avenue, Brooklyn, N.Y., here illustrated, is a building of uncommon interest.
It is the first structure of reinforced concrete to be devoted to the manufacture of high-class metal goods.

Not a stick of wood is used in its construction. The ceilings are 13 V, feet high and they, with the walls and
floors, will be painted a white as spotless as the reputation of STERNAUWARE.

q Notice the abundance and size of the windows. A daylight factory is a fitting birthplace for products made to stand the
closest scrutiny and to give the longest service. The new factory will be supplied with electric light and power, and with
the best mechanical equipment in all departments. q The building stands opposite to the grea;' Jay Street Terminal,
whence its output will be shipped without delays or repeated handlings to all parts of the United States.

tjj Not alone is this factory impressive by reason of its size and equipment. The fact that 80 large and costly a building
is needed at all is a tribute to the qualities of STERNAUWARE. If the beauty, varied convenience, durability,
originality in design, every-day usefulness and reasonable prices of STERNAUWARE did not appeal to an ever-
increasing public, there would have been no call for a new factory. q The lesson is plain to all dealers who either
handle STERNAUWARE or ought to. The factory will be finished next Spring, according to present plans.
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Some Principles of Modern Accounting;
Their Necessity in Everyday Business

By M. M. Hayden, C. P. A.

(Address delivered before the Wisconsin Retail Jewelers' Association)
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ODERN accounting may be de-cytvl
fined as scientific accounting
practiced in an intelligent and

up-to-date manner. From an authoritative
dissertation on the science of accounts we
have the following:
"Accounts are records of transactions ex-

pressed in money. In these records all
labor, services and commodities are divested
of their divers physical forms and are re-
produced in an identical, intangible form,
in which form they can be dealt with as fac-
tors in mathematical problems. The prob-
lems into the solution of which these factors
enter are problems for the determination of
methods for the effective, economic regula-
tions of the financial affairs of persons,
partnerships, corporations and govern-
ments."

Correct records of all transactions are a
fundamental basis for the effective,
economic regulation of the affairs of every
person, partnership, corporation and gov-
ernment.
A correct tabulation is not in itself a cor-

rect record. A record, to be correct, must
be kept in a way to show, by proper group-
ing, the true relation between every factor
involved in costs of living, costs of distri-
bution, costs of doing business and, in the
final statement, showing a profit or loss for
a fiscal year, or for a period of years. Con-
clusions, or business and political policies,
based upon records that are not correct,
must inevitably be unsound.
The conduct of a person, partnership,

corporation or municipal body, of a school
district, township, village, city, state, or of
the federal government, when guided with-
out the information that can be derived
only from correct accounts, is necessarily

tguided. by guessing, prejudice and super-
s 
tiion

There is a wide difference between hon-
est accounting and scientific accounting.
One may have a record that will honestly
account for every dollar received and ex-
pended without having a record that will
give any intelligent information regarding
the true relation between all economic fac-
tors involved in statements of costs or of
profits or losses. The records of all ac-
counts should be intelligently grouped to
show the economic effect of every factor
essential to a true statement of costs or of
profits or losses.

The Value of Intelligent Economy

Intelligent economy is as essential to suc-
cess for a person, a partnership, a corpora-
tion, or a government, as is skill for an
artisan, intelligence for a farmer, scientific
engineering for a manufacturer, or correct
economic policies for a government. The
art of intelligent economy is dependent
upon scientific accounting for development

and guidance. There is not a person, nor a
combination of persons, from a day laborer
to the federal government, who cannot
make an economic gain by employing a
competent accountant, until he can do it
himself to group his items to receipts and
disbursements in a way to enable him to
know when he can economize, when he can
get better economic results from his efforts,
and a profit over the true entire cost of his
living, or of the products or services he
sells. I-{ere, more surely than anywhere
else, can the fact be demonstrated that
money expended for correct education, cor-
rect accounting, is put to its highest
economiC use.

Moral law teaches honesty as a principle.
Economic law requires honesty as a prac-
tice. Scientific accounting renders honesty
possible. There can be no effective
economic regulation without scientific ac-
counting. This is true of all regulation. It
applies with equal force to the regulation
of private affairs by the person interested;
to the regulation of partnership affairs by
the partners interested; to the regulation of
corporate affairs by the shareholders inter-
ested, and to the regulation of public affairs
by the citizens interested.

Scientific Accounting

There can be no scientific accounting
without grouping of items that will cor-
rectly show the relation to each other of
every essential economic factor in all state-
ments of costs of living, costs of products,
and costs of services, whether rendered by
public service corporation or by the govern-
ment.
At the present time, when the merging

of large business interests is the order of.
the day, I will state, for the benefit of those
who may not be acquainted with the fact,
that no proposed merger can be satisfac-
torily completed until after an accounting
(covering a certain period) has been made
for each individual business interest in con-
nection with the proposed merger. This for
the purpose of ascertaining the correct ap-
portionment each individual business in-
terest will be entitled to in the consolidation.
Such being the case with large business in-
terests in relation to accounting, it would
appear that there is as much, if not more,
necessity for the smaller business interests
to install (where not already installed)
modern accounting principles, particularly
if the desire is to create profits instead of
losses, and at the same time meet legitimate
competition.
There is no other business interest out-

side of the jewelry business, unless it is
the banking business, wherein the ele-
mentary principles of modern accounting,
which principles are a correct record of all
transactions and a scientific grouping or
classification of same, are so necessary.
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Small Capital and Cash Discounts

Communications still continue to reach us
on the above subject. The following is one
of the most interesting:

In the June number of THE KEYSTONE
"Small Capital" has an article on cash dis-
count in which he tells of difficulties, with
the hope that someone might suggest a
remedy. Failing to see any reply to the
article and being impressed with the belief
that the writer was honestly seeking relief
from his difficulty, I have yielded to the
impulse to answer.
"Small Capital" started with $500, and

now has a stock of $8000 and liabilities of
$1800. Of course he cannot discount his
bills under such conditions unless he can
borrow the money and pay it back as he
is able to do so.

If to borrow the money presents so many
difficulties that "Small Capital" doesn't care
to try it, then there is, obviously, but one
course left, and that is, stop buying any-
thing except what is absolutely necessary.
There is a cause for every condition, and
the condition in which "Small Capital"
finds himself has been brought about by
over-buying. He has been increasing his
stock faster than the business could pay for
it.
To remove the trouble, remove the cause.

It may seem somewhat harsh treatment,
and it takes nerve to apply it, but the peace
of mind and independence to be gained are
well worth the effort.
My advice to "Small Capital" is to care-

fully take account of stock. He may find
that of some things he has more than he
needs. Make a special note of such and re-
frain absolutely from buying until he is
forced to do so. Buy only staple goods.
Let the selection be small, but choice. Buy
only as you need the goods and not before,
and then buy in small quantities. It doesn't
take long to get more. The telegraph or
telephone may be used if necessary. Keep
this up until that $8000 stock has been re-
duced to about $6000, or until all liabilities
are paid. Then get a few hundred dollars
surplus in the bank and buy only what you
know you can pay for. To do this a man
must always know the amount of his stock
and what it consists of ; also the amount
of liabilities and cash on hand. No guess-
work will do. He must know the exact
facts in order that he may act intelligently.
There is hope for "Small Capital' if he

will follow the plan suggested. Of course,
he will have to make some allowance for
Christmas trade, but he need not go far
astray even on this if he will be guided by
his holiday business in the past and buy
only such goods and in such quantities as
he thinks he can use. He must plan to have
his Christmas profits in the form of cash
instead of merchandise.

This article is frome one who started
business on much less than "Small Capital,"
but who has always taken his cash discount
and has accumulated a good stock and a
large surplus in addition.
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The Earring Question Analyzed

A Special for the Suffragette—"Tailor-made" Earrings—Gems to Suit the Ear,
Complexion and Dress

An enterprising young woman jeweler,
whose workshop and show room are in
one of the office buildings on Fifth Avenue
near Thirty-fourth Street, and who makes
a specialty of earrings, after the suffrage
parade put a new one on the market which
she calls the "Suffragette earring," says the
New York Sun.
"A lot of young women wore earrings,"

she explains, "but they were not all the
right sort. With tailor-made togs and on
an occasion like that there is only one style
of earring permissible, that is an ornament
without any pendant, flat against the wear-
er's ear. The particular style dubbed Suf-
fragette is a carefully selected baroque
pearl, irregular shape, without any visible
setting, the earring screwing on the un-
pierced ear. Of course there are a lot of
suffragettes who have their ears peirced
because they belong to a generation who be-
lieved in that, but they are in the minority.
Women no longer have to submit to that
form of barbarism, for you can get any
style of earring you want with the so-called
`unpiercable setting,' which holds the ar-
ticle firmly against the lobe of the ear."

As the earring expert goes
to the case to take out some
tailor-made ornaments she
continues her dissertation.

"There is nothing that is quite so feminine
as the earring, and if properly selected it
will give the most commonplace face an in-
teresting look. I have heard one of my cus-
tomers, who is the most American looking
and acting woman I know, called 'so
Oriental' because she happened to have on
a big droopy sort of a hat with a swirly
feather and long drop earrings. There is
no doubt that whatever the sort of earring
worn, it gives a delicate look to many
faces."
"But doesn't the earring make the face

look older?" asks an undecided customer.
"That is the usual criticism. I think that
is so in many cases, but you will find that it
is because the wrong style is selected and
that a certain line has been accentuated
which gives the face 'character,' and to
many strength and years are synonymous."
One of the most effective of the "tailor-

made" earrings exhibited on a small white
velvet puff is a beautiful sapphire cushion
shape, set in platinum with a small French
white stone at the top. It fits closely
against the ear and just gives the bit of
deep color necessary to bring out the tint
of the eyes and to relieve the masculine
severity of a shirtwaist suit.
"It is a little more than three years since

the small earrings came into fashion again,"
continues the jeweler, "and the long ones
are not quite so old. At the present mo-
ment they are worn so much that the fash-
ionable woman has a pair for every cos-
tume, which of course means that she must
wear these reconstructions, for only the

Beauty of
Earrings

very rich could stand the extravagance of
the genuine article. Several of my custom-
ers order half a dozen pairs at a time, and
I am required to match materials in the
stones. It often happens too that a stone of
particularly beautiful color is borrowed and
the material for a dress is chosen to match.

"For instance, I allowed
one of my customers to
take a piece of malachite
like this. You see it is

beautifully marked and it would be very
easy to spoil the effect with some fabric that
was of a different shade of green. The
young woman who ordered the earrings
wants to wear them with a white chiffon
gown with which she is to have a beautiful
green chiffon scarf and a wreath of glossy
leaves. But she must have the greens just
right or the color scheme will be entirely
spoiled. The malachite is not an expensive
substance, but it is becoming as popular as
the turquoise matrix. A great deal of it
comes from the West, but the best is im-
ported from Russia. Its value depends on
the clouded effect. I am only charging Sic)
for this pair of earrings, and the malachite
is of the best.
"Hematite is much effected by the people

who like very delicate tints in everything,
even their jewelry. I have one woman cus-
tomer who will not wear diamonds because
she thinks them too conspicuous. An oval
piece of the greenish yellow hematite sur-
rounded with seed pearls has been ordered
by this client and the effect is very good,
although it is not an ornament that would
recommend itself to the woman who thinks
the sole use of earrings is to give a brilliant
bit of color where it can help bring out the
tints of complexion, hair and eyes.
"Coral is very good for this purpose. It

is at present extremely popular and the rose
pink shade, which is the most valuable on
account of its beauty and rarity, is rapidly
going up the scale of prices." The dealer
shows a pair of earrings made of round
pieces of coral and real diamonds valued
at $50.

Beautiful Gems
and Tints

"It is very easy to exag-
Length of gerate the length of the
Earring earring," she continued,

"and then it becomes not an
ornament but a ridiculous appendage. In
Paris a fashion has been started of wear-
ing one earring only. Another fashion de-
mands that the necklace of pearls shall no
longer be a single strand fitting more or less
closely about the neck, but a long string
which passes over one shoulder and under
the other arm. With a pearl strand of beau-
tifully matched stones and one pearl earring
a woman is pretty sure to attract attention
even in Paris.
"The indestructible pearl is the best imi-

tation known. The finest variety of this is
so hard that you can step on it without
smashing it. Its luster must be perfect and
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it is heavy to the touch, having what in the
trade is called 'good body.' You can get a
necklace of these indestructible pearls at
any price from $12 to $50, and if you pay
Fifth Avenue prices this value will soar to
$150 to $200."
The jeweler shows a pair of earrings fot

décolleté wear, which she has just finished
on order. The earring is three inches long
with a number of swings of platinum finish
made in a triangular pattern filled with the
French white stones ; at the end is an in-
destructible pearl 12 millimeters in diameter
of beautiful luster and having all the ap-
pearance of the genuine stone. The ear-
rings are made to screw to the ears and the
price is $25.

Costumes and
Gems

"No matter what the color
of the costume, some women
will not wear any earrings
but the onyx or jet. They

seem to think that these are less conspicuous
than the others, and to tell the truth, the
onyx is usually more becoming than any
other to the general run of faces. But the
length must be just right and the small close
jet earrings are very trying." A sample is
shown, the pendant pear shaped, the length
three inches and the onyx very brilliant.
"You an get a good pair of these for $7.50
to $10." If a woman insists on wearing a
long earring with a shirtwaist and high
collar this is a permissible style, but barely
permissible.
"There is a great difference in ears, as

you may have noticed. It is the rarest thing
in the world to find a perfectly shaped ear
and there are many varieties which should
never have attention drawn to their ugliness
by screwing or hanging earrings to them.
The hair can be so arranged that they need
not be seen and their retreat should not be
invaded. On the other hand, there is no
feature more beautiful than the shell-shaped
ear, small, delicate and well placed against
the head. This is the 'earring' ear, and I
think the jeweler takes just as much pleas-
ure in ornamenting it with the right kind
of article as the dressmaker does in fitting
the perfectly formed figure."
The dealer interrupts to show the "Cor-

onation" earring. This is made of cabu-,-
chons of amethyst with six seed pearls be-
tween each. The stone is the royal purple
and has given the name to this particular
combination. It is a very popular color and
there is no doubt that London is responsible
for it.

Another pair of a paler shade of the same
semi-precious stones is valued at half the
amount of the former. These are set in
heavy rims of platinum and the pear-shaped
stone is an inch and a half long.
These earrings placed in a row make a

striking contrast. One is of jade, the
cushion setting, quite plain, dependent on
the beautiful color for its value. The sec-
ond is of lapis lazuli, of selected pieces,
which were found in Switzerland. Between
the button top and the pendant are half a
dozen small pearls. Lapis is one of the sea-
son's favorites and is another rival to the
turquoise matrix. The third is a Tiffany
design, two pearls, the upper white, the

(Continued on page 1344)



OTHER WOODSIDE NEWS PAGE IN THE JEWELERS' CIRCULAR

Here's a Winning Toilet Set
At a Very Low Price

In offering you the new " Medallion " at the profitable prices indicated below, we believe a dis-
tinct triumph in toiletware merchandising has been won.

The "Medallion" is this season's addition to our
strong line of toilet sets. And unusually large advance
orders, placed by jewelers, who have seen samples in
our show rooms, prove that it is one of the most suc-
cessful sets ever produced. We're confident that you'll
find the "Medallion" a business-bringing pattern with
your best trade.

As you know, the tendency of the public taste is to swing
away from heavily decorated sets to plainer models. In higher-
priced goods this is recognized and the wants supplied. Now, the
"Medallion" with its beautiful simplicity of design meets the
demand in a set that can be sold at a popular price.

The concave shield forming the central decoration is a new
idea in toiletware designing that is meeting with universal favor.
It emphasizes the classic lines, gives the set character and is
strikingly effective when engraved with a monogram.

Of course the "Medallion" is 925-1000 fine, as all our
productions are, while every detail of workmanship and finish
will pass the examination of your most critical customer.

The low price makes the "Medallion" a decidedly profitable
buy. It is a splendid example of the values offered by our direct-
by-mail selling plan. A set of this excellence couldn't be sold
through any other marketing system for less than a third higher
figures.

You certainly should have at least a sample set of the
"Medallion" in your stock. As the demand is sure to be heavy
we suggest that you send in your trial order now. We will
reserve the goods for you and make shipment at any future date
you desire.

And in accordance with our iron-bound guarantee of your satisfaction, we
will forward agreeing that you can return the articles—at our expense—if after
arrival they fail to equal your expectations in any particular.

Or write for our catalogue showing a broad line of successful toilet sets, and
other goods suitable for holiday trade listed at prices that show you average greater
profits of 15 to

Just say "Send us your book" on a postal to-day—your copy will go to you
by return mail.

3595
One half actual size

Hair Brush, Comb and Mirror

Plain, as illustrated, $20
(Beautifully Engraved, $27)

Prices subject to Keystone Key

CHOOSE Morees.goods egefo- tkeeee
7 rsaaes MONEY

Woodside Sterling Company
170 Broadway New York
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1 A "Retired Retailer" Tells Its Many Advantages and Cites a Few Specific Instances Where

Sales Were Made by Getting Close to the Customer

The Value of Knowing Your Customer

How many retail dealers really know
their customers? Actually know them?
This interesting question is asked and an-

swered by a "Retired Retailer" in the

Hardware Dealers' Magazine. His answer

follows:

Acquaintance is, of course, expected.
Friendship is an aid to business. Intimacy
is a social road toward increased trade.
But in a deeper sense, in that sense which
means a knowledge of one's future wants
and forestalling them, which means the
knowledge of a customer's home and busi-
ness life, his family and habitation—what
proportion of study has the merchant given
to the man upon whose trade he is de-
pendent ?
In these days sitting in a store and wait-

ing for trade to come in is like sitting down
in a ten-acre lot and waiting for a cow to
back up and be milked. There are too many
other milkers chasing cows. There are too
many others pushing for trade. Competi-
tion is keen-edged, vigilant, on the job, out
in the highways and byways seeking for
patrons. Hustling in the open is a good
thing, but scientific stalking captures more
game. A man in business in this century
must exercise his brains.

What proportion of dealers
Study His Needs make a point of finding out

their customers' wants in
the way of goods? Who figure out their
customer's need ttnd how it is best to match
that need with the store service?
This means getting under a man's skin

and feeling the beat of his heart. It is
getting close to him in a business way, and
studying him.

It may be taken as a business truism that
the average customer is not interested as to
what he can do for you, but in what you
can do for him. It is not for him to build
up your business. It does not concern him
to make business for you, or to enable you
to realize a profit. He is looking out for
his own interests, and if you want him to
come and do business with you you must
cause him to understand that he can benefit
himself by so doing. Therefore, comes the
logical conclusion that you must approach
l iiinotw ion intlh.e selfish side if you would nail

m Tohim as a custoer. do so you must
know 

This can be accomplished
Ways of in various ways. The
Getting Close most direct is to show, and

feel, an interest in him and
Ills. Any merchant or clerk can say, "Good
morning, how are affairs out your way?"
to the farmer who has driven three miles
through the cold and mud to do his trading.
But how much more effective is the

greeting, "Good morning, Mr. Smith, has
Mrs. Smith got the better of that rheuma-
tism? Sold the black horse yet? What's

the news out at the Four Corners?" Mr.
Smith feels a glow at the heart, uncon-
sciously to himself, because he is a fixed
personality in your mind.

Because you remember that
The Reason Why his good wife has been laid

up since September; be-
cause you recall a chance observation that
he had a horse to sell; because you recall
the fact that his farm is part of the Four
Corners.
You have tapped him on the social side,

and he is liable to open up with more in-
formation that may lead you to the sale of
goods.

It took a long time to learn a few primal
facts, but I got them down at last.
I remember a rich farmer who spent an

hour with me behind the stove on a bluster-
ing winter day, when there were few cus-
tomers and while his horses were feeding
in the shed behind the store. I got him to
tell about himself and his family, and a
number of things he told me, casually, were
stored away in my memory for future use.

He intended to build a hay-
Information barn in the spring (I rode
Worth While out in February and sold

him the nails, locks, hinges,
window glass and paint for that barn be-
fore the other dealers knew he intended to
build).
He dropped a remark that "Mother"

wanted a new top buggy but he guessed he
could not afford it—at least not before sum-
mer. (My wife and I drove out in the late
days of May and I had an order for a fine
new buggy before we left.)

I asked him how many maple trees he
expected to tap when the "sugar season'
opened. He answered that in addition to
the old ones Ile would take on some fifty
more on a bit of woods he had bought re-
cently. (At the end of January I dropped
him a line, asking him about those trees,
and the next time he came in he bought a
half-hundred sap spouts and buckets and
a new pan in which to boil his sap. "How
in thunder did you know about them trees?"
he asked with a grin, having forgotten all
about our conversation.)
Did the farmer object to being followed

UI) in this way?
Not a bit of it, but liked it immensely.

He once said to me, "You know as much
about my affairs as I do." I had gotten
under his skin.

I once had to discipline a
The Boy young clerk of mine be-
and Baseball cause he had no intuition as

to this science of getting
close. The incident may seem trivial, but
is instructive.

Ile joined a local baseball club and be-
came secretary of the association that man-
aged it. One day, after they had been play-
ing for a week or so, I asked him, "George,
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where did the boys get their balls and bats
and other regalia?"
"I don't know," said he, "but I suppose

that each fellow picked up his own wher-
ever he had a mind to."
"Did you sell any of them?" I asked.
"Yes, sir, one or two of the boys were in

here and bought what they needed of me,"
he answered.
"Did you make a try at the others? Did

you, when the club was formed, say to the
members, 'You know I am in the hardware
trade and that we carry a line of sporting
goods, and I would like to supply all the
club needs?' Did you tell them that for a
plump club order you would give them a
discount of five per cent ?"
"No, sir, I never thought of it."
He never thought of it ; he, the secretary

of the baseball club, making his living in
the hardware trade! I took him home to
lunch that day and talked to him all the
way out and back. He keeps his nose to
the wind nowadays.
To know your trade is to double it.

Cleaning Watches in Record Time

Our readers will recall an interesting
article in our May issue, entitled "Cost of
Doing Work," by C. C. Luthy, of Boise,
Idaho. We have since received many com-
ments on this article by subscribers.
Special objection seems to be taken to the
estimate of forty-six minutes for cleaning
a 21-jewel watch. In regard to this point
Mr. Luthy writes as follows:
"I will tell you in a few words how I

clean watches so rapidly.
"First, I never handle my pieces three

times. Second, I adopt a system by which
I know which piece comes next. Third, I
move my finger instead of my tongue.
Fourth, I attend strictly to my bench work.
I use benzine, white silk and fine linen, but
very clean ; also brushes of different hard-
nesses. I remove every piece or jewel.
Every workman will find it to his advantage
to use common sense in his work."

Again Try to Grow Pearls

At the State biological school in Musca-
tine, Iowa, there is being conducted a series
of experiments which if successful will
greatly reduce the value of fresh-water
pearls. Artificial production of the gems
is now being attempted by Dr. W. P. Her-
rick, of New York City. Dr. Herrick has
made an exhaustive study of the growth of
pearls and has several theories which he
thinks prove that the mussel may be so
treated that the growth of pearls may be
controlled by science. The Japanese, ac-
cording to Dr. Herrick, say they have
solved the problem. He is loath to believe
that they have been successful. The pearl,
he says, is a growth which results from the
presence of a foreign substance in the mus-
sel, and he believes that the introduction of
a foreign article can be so controlled that
the growth will be facilitated.



T344 T H E

The Earring Question Analyzed
(Continued from page 1841)

lower black, the_first screwed tight to the
ear, the other hanging loose.

Several of the earrings for
evening wear belong to
"sets," which include the
hair bandeaux. One of

these sets has some brilliant white stones
set in platinum, with pearl pendants for the
earrings, the bandeaux consisting of disks
of white stones following the earring de-
sign ; through these buttons narrow velvet
ribbons are strung which are fastened un-
derneath the six disks. They were made to
fill the order of a very handsome brunette
and are to be worn with a black gown.

Another pair of pearl earrings accom-
panies a pearl bandeau about an inch wide,
the white stones of the clasp matching the
stones in the earrings.
"White stones," it is explained, is the

trade name for the best rhinestones used
in work of this kind. They are an African
product and have a natural brilliancy.
"Another 'exquisite white stone used a

great deal at present in the earring is the
'white sapphire.' The ones found in this
country are as beautiful as the Oriental
stones and a pair of screw earrings of
these, fitting tight to the ears, costs $30.
"Several of my patrons insist upon hav-

ing the old style French setting, which con-
sists of a sort of gold cup into which the
stone is set and soldered. It has a spring
that catches the needle part that passes
through the ear. A woman who possesses
a pair of fine diamonds does not feel safe if
she has been accustomed to this sort of set-
ting without anything more modern.
"Yet the setting used when the ears are

not pierced is perfectly strong and effective;
it is merely a matter of custom."

In a separate case the jeweler has on
display a number of interesting earrings,
showing period styles and national modes.

Some of these are Russian,
Different Styles Hungarian, Roumanian and

those of other eastern
countries, made of filigree gold and silver,
the workmanship often very fine and in-
tricately patterned. A few of these are
shaped, in which stones of prismatic colors
are set. One is as large as the old trade
dollar, the gold much tarnished until it has
acquired a tint dear to the eye of the col-
lector. On its filigreed surface several
stones, red, green, yellow, blue, are placed
in high cuplike settings. A gypsy earring
which came from Spain is a hoop with
bangles loosely hung therefrom. An old
earring of the 1870 period has a pearl hang-
ing loosely inside a hoop of gold, the upper
part a conventionalized fleur-de-lis. Like
most of the earrings and other ornaments
of that period it is heavy and lacks delicacy
of design.

Earrings for
"Sets"

Earring
Collector ,

The earring expert admits
that she has only one real
crank to speak about. This
crank is a young man of

apparent means and undoubted leisure, who
is an enthusiast on the subject of earrings.

K EYS TO NE

He has already a notable collection, goes all
about the country to find novelties, makes
the lives of jewelers like herself miserable
with his visits and interrogations and
laments loudly that fashion prevents men
from donning these ornaments. "Of course
he's crazy, quite crazy," she explains, "but
it is certainly a strange thing for a man to
be 'batty' about. It wouldn't be so funny
for a woman, would it?
"Don't think," she ends her story, "that

yo'u can put earrings on right off and wear
them like an expert. It takes a little time
to adjust oneself to the novelty. One
woman told me that the first time she put
them on she screwed them so tight she
couldn't thing of anything else and all the
time at the theater she was conscious of an
agonized expression. Another was sure
that she dropped her first one into a cup of
tea and swallowed it because she arrived
home after a pink tea function with only
one on, while a new patron has brought me
four of different kinds to match, having
lost the mates. It is a very good thing to
take a little advice from the jeweler in the
beginning and from her learn just how tight
to wear them. The screws are then in per-
fect condition. These should be looked
over every once in a while, for the threads
are so fine that naturally they get worn
down."

Quality as a Basis of Price

Give your clerk quality as a basis of price
and you will find he has the courage to
maintain it, said a merchant recently. Let
his lose faith in believing that satisfaction
to the customer will follow the sale, and
your price will go to pieces. If your sale
to-day with a seeming large profit, loses you
a customer to-morrow, can you estimate
what the article costs? If you are in busi-
ness to-day and gone to-morrow you would
not be called on to reckon this element of
cost, but as a general proposition this store
of yours means a life's work or a stepping-
stone to a wider field of business activity.
Therefore let me remind you that modern
successful price-making for the retail store
is but the putting into practice old-time
common sense, old-time common honesty,
and the only safe rule to go by, if we would
retain our self-respect, is to be sure that the
price we ask is what we would be willing
to pay if the position of buyer and seller
were reversed.
Remember that when you fool a man the

first time it is your fault, but the second
time it is his fault, and these second-time
men are the kind in your State who usually
take up their abode under your celebrated
brain specialist at Tuscaloosa. Certainly
you must know that it is only the cumu-
lative value of satisfaction when put into
use that keeps the continued and increasing
stream of trade flowing towards your store.
If you sell to-day what your customer on
the morrow regrets buying, you will dam
that stream as surely as night follows day,
and you will have illustrated most forcibly
one of the distinctive differences between
the cost and the price on the invoice you
paid.
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Draped Gems a New Fad

With the veiling of skirts, scarfs, hats,
corsages and mantles a new effect has been
introduced—the draping of jewels.
The new idea occurred to a designer of

modes who was favorably impressed by the
beauty of a corsage sparkling with emerald-
green scales covered with a filmy veiling of
gray gauze. Why should not the notion be
translated into a more precious medium?
Why should not the real and valuable gems
be veiled? The treatment, it was argued,
would add to the refinement of a toilette
and give it that touch of mystery that is so
valuable an asset of the modish woman's
appearance, and the experiment was worth
a trial.

The Scheme Tried Out

In accordance with these theories the no-
tion was put to the proof. A corsage for
afternoon wear was sloped out round the
neck and veiled with fine gauze as like the
color of the skin as it was possible to ob-
tain it—specially dyed, in fact, for the pur-
pose. Then a very beautiful disk for
gleaming pearls, with a brilliant diamond
center rimmed with rubies, was slung on a
platinum chain and slipped beneath the
filmy gauze, and the effect produced was
pronounced most charming.
An evening toilet with a cloudy fichu

drapery of empire green tulle, showed
through the cruel leaping light of emeralds
in the center. The ornament was only
lightly covered with the gauze, but it was
covered, and thus the mystery of the ar-
rangement was made emphatic. Had the
draperies been fastened in the ordinary
manner with the brooch unveiled there
would have been a great diminution of the
weird and sensational effect.
Years ago the pretty and very becoming

course was pursued of fixing a choker of
tulle round the throat and fastening in a
big butterfly bow in the nape of the neck.
That plan is being revived, and beneath the
draperies that encircle the throat a band of
velvet sewn with jewels is place. Over an
amethyst-laden band tulle of the same color
is lightly draped, and if pearls are worn the
tulle is black or white.

The Use of Pearls

A variation of the scheme will please the
owner of a precious string of perfectly
matched pearls. Let the exquisite little
globes of lustrous light be threaded over and
under the tulle so that some be veiled and
others be left undraped, and the result will
be pronounced a great success.
The half-veiled and half-unveiled orna-

ment that is in highest repute at present is
the emerald and jeweled watch strung upon
a chain of equal elaboration of beauty.
Though the chain shows in full view slung
around the neck, the watch is thrust be-
neath the corsage veiling, and the jewels
that form sentimental characters, such as
"To You," or the still more plainly put sen-
timent, "Dearest," inscribed in sparkling
diamonds, are modestly veiled.
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LK RINGS

A TRIUMPH
in artistic design and finished execution is found in

LK RINGS
They combine beauty, correct style and perfect workmanship in a way that gives
them special value. From start to finish, LK RINGS are right in every detail.
The best artists in the business get up the designs and we have craftsmen who
carry out the ideas of the artist in a way that cannot be beaten.

JOSEPH L. HERZOG C& CO.
Makers of LK Rings

(REG. U. 9 PAT. OFF. )

45-51 ROSE STREET (Cor. Duane) NEW YORK 
• S
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Handel Lamps
are appealing to discriminating people
all over the country, as evidenced by
the i n creasing numbers of inquiries that
we are daily receiving, from adver-
tisements.
ARE YOU alive to the opportunities
that this advertising holds for you? All
these people want to become more
familiar with Handel lamps and lighting
fixtures and they want to see them close
at hand, because we are referring all
inquiries to our dealers. The dealer
that has our oil, gas or electric lamps
to show makes the sale.

Special Sale Offer

We are offering an assortment of four
of our newest models in oil lamps (one
of which is pictured above) for $71.50,
and we include free, a three light
adjustable electric attachment for dis-
play purposes (attachment retails for
$5.00). Send your order now. Our
booklet, "Suggestions for Good Light-
ing," sent upon request.

The Handel Company
MAIN OFFICE AND SALESROOMS

394 East Main Street - MERIDEN, CONN.

New York Salesroom - 64 Murray St., Cor. West Broadway

El

8

OSMERS, DOUGHERTY CO.
MANUFACTURING JEWELERS
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DULL?
Not when you have the I. & W.
line to keep things going.

Have you seen our line of Belt
Pins and Hat Pins? Just the goods
to start things at this season.

A line from any responsible
jeweler will bring a package for
inspection. Send the word and
keep busy.

ILGEN & WAKEFIELD CO.
Successors to AIKIN-LAMBERT JEWELRY CO.

15-19 Maiden Lane NEW YORK CITY

I Jewelry
Wholesale Watches

(_ Diamonds
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Explosion in Silverware Factory

Lives of Seventy-five Employers of E. G. Web-

ster & Co. Imperiled When Gas Explodes in

Basement—Saved by Quick Wit of Young

Girl

Brooklyn, July 25, 1911.—Fourteen firemen and

five employees of E. G. Webster & Co., silverware

manufacturers, were hurt severely by an explo-

sion of gas in the cellar of the company's plant in

No. 622 Atlantic Avenue, recently.
Seventy-five employees, fifteen of whom were

women, were imperiled, but one woman, Miss

Ella Windhorst, of 259 St. Marks Avenue, re-

tained her calmness in the face of the danger.

Finding that the telephone switchboard operator,

Miss Francis Miller, had fainted, Miss Wind-

horst calmly called ambulances from four hos-

pitals. Although smoke poured into the room

she continued calling until assured that all in the

building knew that there was a fire. Then among
the last she went into the street.

Not long before the first explosion workmen
employed by the gas company were engaged in
repairing a leaky main. On finishing the work
Wililam Leggitt, 40 years old, of 188 Lexington
Avenue, Brooklyn, went into the cellar to in-
vestigate. He lighted a match and instantly there
was an explosion. Leggitt, unconscious and cut
and bruised, was thrown to the floor. Men who
hurried to the basement found it filled with
smoke and had barely time to rescue Leggitt.
Thomas Lally, Deputy Fire Chief, and his men
soon had the flames under control and were pre-
paring to leave when a second explosion shook the
place. Fourteen firemen, including the Deputy
Chief, were bowled over, cut and stunned.

The main office in the building, which was clear
of smoke, was converted into an emergency hos-
pital and there the severely hurt were cared for
by ambulance surgeons who were summoned by
Miss Windhorst.

H. W. Johns-Manville Co.
to Have Large New Building

(Continued from page 1315)

by a manufacturing concern for office purposes
only.
The building will be of fire-proof steel con-

struction throughout, and will contain two Otis
passenger elevators of the latest type. Each floor
will have an area of 2500 square feet, or a total
area for the twelve floors and basement, which
will extend under the sidewalks of 34,500 square
feet.
An unusual feature connected with this build-

ing will be the fact that the tenant manufacturers
and will furnish a considerable part of the equip-
ment of the structure.
Fire-proof materials will be used throughout

the structure. Modern systems of heating and
ventilating will be employed, and the building
will rank, architecturally and otherwise, among
the handsomest and most substantial office struc-
tures in New York. This is but one of a chain
of branch stores, warehouses, offices, and fac-
tories scattered throughout the United States and
Canada, which are under the supervision of the
executive officers of the company, whose head-
quarters will be in this new building. Including
the space to be afforded in the new general offi-
ces the H. W. Johns-Manville Company at the
Present time occupies in all of its various
branches, offices and factories 2,657,160 square
feet of floor space, or about sixty-one acres.
The 5000 employees of the company would in

themselves form a good-sized little city. In-
cluded in this array of employees are 406 sales-
men, traveling through various sections of this
country and Canada. In addition the company
has extensive European offices at Hopetoun
House, 5 Lloyd's avenue, London, E. C., and
other representatives on the Continent of Europe.

Detroit Show Case

NI

Company Enlarges Plant

The Extensive Factories of the Detroit Show Case Company,
Detroit, Mich.
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The Detroit Show Case
Company, located on
West Fort street, De-
troit, has recently great-
ly enlarged its plant.
The entire right half of
the structure is new, giv-
ing room in the front
corner for newer, larger
and more complete offi-
ces, and back of this a
great amount of much-
needed factory space.
With all this new

room every foot of the
factory floor space is
busy, and it is already
apparent that in a few
short years more factory
space will be required.

Jewelers' Security Alliance

The regular monthly meeting of the Executive
Committee of the Jewelers' Security Alliance was
held on Friday, July 14th, the following members
being present : Vice-President Champenois,
Treasurer Karsch, Secretary Noyes and Messrs.
Alford, Brown, Stern and Wormser. The fol-
lowing new members were admitted:

William J. Adler, Atlantic City, N. J.
Houghton-Reardon Co., Dallas, Texas,
W. S. Lee Co., Inc., Salem, Mass.
Ph. Mutschler, Newark, N. J.
L. C. Wiley, Earlington, Ky.
A. W. Holiday, Brockport, N. Y.
A. L. Larsen, Silverton, Oregon.
Chas. V. Lundohl, Turlock, Cal.
John R. Miller, Warrensburg, Mo.
Samuel F. Baugh, Riverside, N. J.
Charles Smith, Mt. Carmel, Ill.
Samuel E. Hoffman, Brooklyn, N. .Y.
Bechtold & Fritz, Sioux Falls, S. Dak.
W. L. Persons, Hudson Mass.
D. L. Dover, Seattle, Wash.
Lester Jewelry Co., Denver, Colo.
Frazier & Slauter, Norwalk, Ohio.
R. M. Mansfield, Springfield, Mass.
Mrs. S. R. Knox, Elburn, Ill.
F. M. Smith Jewelry Co., Grand junction, Colo.
Miller-Ulbrich Jewelry Co., Bloomington, Ill.
Baron & Company, Delaware, Ohio.
M. L. Howard, Cranford, N. J.
M. J. Kaliher, Whittier, Cal.
W. K. Martin, Jefferson, Iowa.

The following rewards were ordered paid:

No. 147. To A. Chazotte, a watchman of the
Holmes Protective Company, for the arrest and
conviction of Emil Wieser, who broke into the
office of Frederick Keim, 258-260 Fifth avenue,
New York City, and stole a quantity of gold and
silver sweepings, for which he received a sent-
ence of one year in the penitentiary on a plea
of "guilty." This was the third time this office
had been broken into, and probably by the same
party.
No. 148. To the Sheriff of Dewitt County, Ill.,

and Officers John Dayton and J. A. Glasgow, of
Decatur, Ill., for the arrest and conviction of
Harry Reed, who smashed the window in the
store of H. B. Lundh & Son, of Clinton, Ill., on
the night of May 30th, and stole miscellaneous
watches and jewelry of the value of about $200.
Under the instructions of the Alliance a circular
was sent out describing the missing property and
offering the reward, and it was entirely due to
this action that the thief was caught in the act
of trying to dispose of the goods, nearly all of
which was recovered. He pleaded "guilty" and
was given an indeterminate sentence in the peni-
tentiary at Chester, Ill.

Klatorik Optical Co. Opens in Binghamton

Binghamton, N. Y., July 20, 191 I.—I I. SM. Iles-
tor and Ernest Petry, of the Rochester Optical
Co., Rochester, have opened a high-class optical
establishment at 151 Washington street, back of
the Fashion, known as the Klatorik Optical Co.
Vernon H. Quick, optometrist of Ash's jewelry

store, is associated with and in charge of the
Klatorik Optical Co.

New York Jeweler Causes Arrest
of Two Well-known Crooks

New York, July 20, 191 T.—Not for many a day
will Maiden Lane see again Max Goldberg, alias
Levine, or his confrere, Louis Friedman, alias
Siegel, owing to the cleverness of young Mr.
Freudenheim, of the firm of J. Freudenheim &
Son, of Maiden Lane, who suspected the pair
to be crooks when they called at his office re-
cently and asked to be shown a diamond engage-
ment ring.
Mr. Freudenheim did not like the appearance

of his prospective customers and thought lie rec-
ognized in Goldberg a young man whom he had
seen attempting to swindle a Brooklyn jeweler
some years ago. He frankly told them what he
considered their true profession, and was not at
all surprised to see the couple make haste for
the nearest exit. Mr. Freudenheim was too quick
for his guests, however, and shouted to the ele-
vator attendants in the building to stop them.
Their apprehension was easily consummated, and
Lieutenant Sommers, of the detective force, was
soon on hand to accompany them to police head-
quarters.
When arraigned before Judge Herman the next

day, however, they were discharged because of
insufficient evidence.
Mr. Freudenheim has been warmly congratu-

lated by his friends and Maiden Lane jewelers,
as the pair are well known in police circles.
Friedman is known as a truck thief and burglar,
and has served time, while Goldberg was dis-
charged only last April after having served
eleven months and twenty-nine days for an
offence similar to the one he is presumed to have
attempted to "pull off" at the offices of J.
Freudenheim & Son.

Window Breakers Grab Gems
and Shoot New York Jeweler
(Continued from page 1311)

ting, rings marked "J. J." and "14k."
on inside of band.

The thieves are described as follows:
No. i. About 22 to 26 years of age, 5
feet 6 inches in height, dark com-
plexion, of a Jewish or Italian cast
of countenance.

No. 2. About 27 years of age, 5 feet 8
inches in height, dark complexion,
medium build, of a Jewish or Italian
cast of countenance.

No. 3. Chauffeur. About 28 or 30
years of age. No further description.

Kindly cause a careful and diligent in-
quiry to be made in your city for the
property above described. Any informa-
tion leading to the location of the stolen
property or the identity of the thieves
will be very much appreciated.

R. WALDO,
Police Commissioner.

Issued July 24, 1911.



WE are now ready, at your bidding, to work exceedingly
hard from now on to the end of the year turning out

your orders for The D. F. B. Co. profitable live-selling jewelry.
As we have always previously we shall now continue to put
forth our very best efforts to produce jewelry that will create
and hold patronage for you. It is needless, we presume, to
call attention to the fact that our FAMOUS CARMEN
BRACELET will sell just as well as ever this season.
In fact it is selling well even at this time. It always sells well
the year 'round.
We shall show in our next advertisement a comprehensive
assortment from our Fall offerings.

THE D. F. BRIGGS COMPANY
NEW YORK OFFICE, 180 Broadway CHICAGO OFFICE, Heyworth Building

MASSACHUSETTS
LONDON OFFICE, 62 Hatton Garden

LOOK FOR—THE D. F. B. CO.—TRADE-MARK
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Michigan Retail Jewelers
Hold Annual Convention

Nearly One Hundred Present at Hotel Tuller,

Detroit, July 19th and 20th—Many Import-

ant Questions Discussed and Resolutions

Are Passed

Seventy-five jewelers, representing almost every

county in the State, attended the convention of

the Michigan Retail Jewelers' Association, held

in Detroit on July t9th and 20th. The sessions

were held in the Hotel Tuner.
The delegates began to arrive on Wednesday,

but the day was given over to registration, sight-

seeing and getting acquainted. Business was

taken up early Thursday morning, and things

were kept going with a rush Ciroughout the day.

In the absence of President A. B. Hull, of

Belding, who was unable to attend because of an

injury to his eye, the chair was occupied by Vice-

President J. H. Garlick, of Detroit. An address

of welcome was delivered by A. F. Toepel, of
the Detroit Retail Jewelers' Club.

Important Subjects Discussed

A number of important subjects were brought

up for discussion, among them being the need

of a law in Michigan to put a stop to fraudulent

advertising; to prevent the dishonest stamping of
jewelry and to suggest some means to stop whole-
salers and jobbers from selling at retail.
The status of the dishonest advertisers was

handled without gloves by C. A. Berkey, of De-
troit. He said that the best thing about the re-
tail organization was its ability, through combina-
tion, to establish trade reforms, and declared that
there would soon be passed in Michigan a law
making dishonest advertising a crime. He said
that the honest business man had no reason to
falsify his advertisements to sell his goods, but
at the same time these dishonest ads did injury
to the honest dealer.
"It is the manager of these fake auction sales

who is most given to fake ads," Mr. Berkey de-
clared. "They are here to-day and away to-
morrow, and for that reason have little regard
for the truth. Strict laws regarding fraudulent
advertising are necessary to eradicate them, and
I believe such laws are coming soon."

The Need of a Stamping Law

The need of a stamping law in Michigan was
taken up by J. G. Davenport, of Battle Creek,
secretary of the association. "Gold rings marked
14 karat but which are not more than io are
being sold in Michigan at this time," he said,
"and nothing can be done because the State has
no law to prevent this dishonest practice."
Mr. Davenport spoke at length on the need of

a proper law to prevent this evil, but no definite
action was taken.
One of the most spirited discussions of the day

followed the question by a member as to what
action should be taken against wholesalers and
jobbers who persist in doing a retail business.
One speaker urged the members to line up every
jeweler in the State, and they would then be in
a position to demand that the practice be stopped,
and such a demand would have weight. It was
also stated that the retailers should buy direct
from the manufacturer, a remedy, which the
speaker states would bring the jobbers to time in
short order.
The following resolution was passed:
Resolved, That the Michigan Retail Jewelers'

Association condemn the practice of jobbers sell-
ing at retail. We urge that each and every mem-
ber of this association advise the secretary of
any jobber that retails which comes under his
notice, and that the association's rules regarding
this practice be lived up to.
Resolved, That the jobbers of the State of

Michigan be notified of this action.
Resolved, That the Michigan Retail Jewelers'

Association endorse the method of the Jewelers'
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Aroostook Jewelers' Association
Decide to Meet Three Times a Year

Since the organization of the jewelers in Aroo-
stook County, on May tr, Iwo, several new mem-
bers have been added to the association, and the
meetings which have been held by it have been
successful in promoting a more congenial spirit
among those jewelers who have attended. The
last of these was the annual meeting which was

A. F. Goodhue, Fort Fairfield, president.
J. D. Perry, Houlton, vice-president.
E. I. Waddell, Presque Isle, secretary.
H. 0. Spencer, Caribou, treasurer.
There is now a membership of twenty-three,

and each member is working to interest others
in this newly formed association.

MEMBERS OF THE AROOSTOOK JEWELERS' ASSOCIATION

Back row, left to right—T. F. Manter, H. 0. Spencer, W. A. McKenney, A. F. Goodhue,
P. Bubar, F. Sherwood. Front row, left to right—F. M. McGowan, J. D. Perry, B. 0. Noyes,
D. Bubar, R. H. Perkins

recently held at Fort Fairfield, Maine, when it
was decided that in the future three meetings
would be held during the year, one on the first
Wednesday in February, June and October. It
was also decided to hold the next meeting at
Caribou. After the reading of the minutes the
following officers were elected for the ensuing
year:

Those who were present at the meeting were
the following: T. F. Manter, Caribou; H. 0.
Spencer, Caribou; W. A. McKenney, Patten; A.
F. Goodhue, Fort Fairfield ; P. Bubar, Presque
Isle; F. Sherwood, Fort Fairfield; F. M. McGow-
an, Ashland; J. D. Perry, Houlton; B. 0. Noyes,
Caribou; D. Bubar, Blaine; R. H. Perkins,
Bridgewater.

Information Association of Cincinnati, and that
we recommend that the jewelers of the State re-
quest the exhibition of such cards by the repre-
sentatives of the jobbers of the State.

Detroit Man Elected President

The election of officers aroused considerable
interest, and for the first time in the history of
the association a Detroit man was placed in the
presidential chair. Mr. Hugh Connolly was se-
lected for this position. Mr. Connolly has been
in business in Detroit for more than twenty
years, and is widely known throughout the trade.
Mr. Connolly refused to take the position unless
the secretary was a Detroit man, and this posi-
tion was given to W. R. Grainger, of the Grain-
ger-Hannan-Kay Company. Few men have be-
come better known in Detroit in such a short
time than Mr. Grainger. He came here about
three years ago, from New York, and has already
taken a position among Detroit's most progres-
sive merchants.
The other officers elected were: First vice-

president, J. H. Garlick, Detroit; second vice-
president, J. W. Grant, Saginaw; treasurer, W.
F. King, Jr., Adrian.

Delegates to the national convention in Rich-
mond, Va., were also named as follows: A. F.
Toepel, C. W. Warren and Robert Traub, of
Detroit; A. B. Hull, Belding, and J. W. Grant,
Saginaw. G. W. Stolz and F. W. Martin were
selected as alternates.
A. R. Clugston, of the Waltham Watch Com-

pany, and J. Wideman, of the Hamilton Watch
Company, addressed the convention, and S. A.
Bresler, of the Detroit Cut Glass Company, talked
interestingly of the cut glass business.
The membership reported the admission of

forty-three new members, which brought forth
a rousing cheer.
The convention was brought to a close with a

reception Thursday night of the visitors by the
Detroit Nest of Cukoos. This was held in the
grill room of the Hotel Tuller, and was a jolly
affair.

Suspect Confesses Part in Los Angeles Robbery

Los Angeles, July 25, 1911.—W. C. Rogers, ar-
rested several days ago as a suspect in the sensa-
tional $20,000 diamond robbery of H. T. Reid, in
his offices in the Grant building, Los Angeles,
made a strange confession this week. He admits
that he participated in the crime, during the per-
petration of which Reid was beaten almost to
death, but declares he was a passive agent, acting
only under protest and under the complete domi-
nation of "Jack" Pierson. He says he was dazed
and irresponsible.

Pierson is still at large. Rogers says he met
this man four years ago in the Hotel Brule, San
Francisco, where Rogers was a clerk. Pierson
posed as a rich saloon man from Chicago, and
was accompanied by a woman, supposedly his
wife. Pierson and the woman again met Rogers
in San Francisco, and the plan to rob Reil was
mapped out by the former, according to Rogers.
Pierson and the woman then left for the East,
and Rogers went to San Diego. Rogers regis-
tered under an assumed name while in San Fran-
cisco. A white Angora cat, the constant compan-
ion of Pierson and the woman, is considered a
clew by which they may be traced.
Morgan Jewelry Company, 888 Market street,

Flood building, announced its opening for July
15th.

John B. Valiant Dead

Palmyra, Mo., July 2o, 1915.—John B. Valiant,
who has been in the jewelry business in this city
for nearly sixty years, died recently in his 64th
year.
Mr. Valiant was paralyzed about four years

ago, and this with other complications caused his
death. His wife and four children survive him.
He was born in Philadelphia, Pa., coming to

Palmyra when a small boy. His father, John
Valiant, started a jewelry store on Main street
in the 50's.
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TRIPLE•ERDIVIIIINGS

REGI U. S. PAT. OFF.

CFor more than thirty years we have manu-
factured Triple Crown half-round band rings

and have built up an enviable reputation. Recently
we increased our sphere of action to take in all other
styles of rings, as Stone Set, Baby, Signet, Gentlemen's,
etc., and are still increasing the extensiveness of
designs in this direction. We are paying especial
attention to the Quality and Finishing of the Triple
Crown line, and are endeavoring to so make this
product as to possess the usual reliability of 0. a-' B.
reputation.
To that class who desire a ring at a low price
that will reflect the character of a solid gold ring we
recommend our Triple Crown line.

We have a booklet on the making of Gold
Filled Rings. A postal will bring it.

WRITE FOR ONE TO-DAY

Our Triple Crown line is absolutely protected by Registered

Trade-Mark, and no other manufacturer is entitled to use it.

•

MARK

THROUGH 'PROGRESSIVE 'JOBBERS

OSTBY• Co' • BARTON* CO.
PROVIDENCE eau? RHODE • ISLAND

9 frIALDEND
.L AN rE -
NEW 7.ORK.,
.N . - • -

424 SOUTH
c.BROADWAY'
LO5 :ANGELES
CAL. -------,

31 tyvoR,Tri
5TATE.5T.
CHICAGO

•

August r, 1911 T H E E YS 'TON lE

South Bend Watchmakers Hold Outing at Chain Lakes

Plenty of Fun When the Athletic Events Were in Progress—Fat Men's Race
Brings Forth Much Laughter

When the 12 o'clock whistle blew at the South
Bend Watch Factory, of South Bend, Ind., on
Saturday, July isth, the watchmakers of that
company walked out of the plant to the music
of the South Bend Watchmakers' Band and en-
tered specially chartered cars which awaited them
in front of the factory. At 12.15 P. M. the car-
load of merry watchmakers departed for the
beautiful Chain Lakes resort, a short distance
from the city.
Upon arriving at Chain Lakes the watchmakers

were treated to a hearty and delicious luncheon.
After lunch the first event of the afternoon was
a mo-yard dash. Prizes were
awarded as follows: Walter Wit-
mer, of the jeweling department,
first prize, a shirt; Louis Brink-
man, of the machine shop, second
prize, a box of cigars; Buck Em-
crick, of the damaskeening de..
partment, third prize, a necktie.
The second event was a 35-yard

dash fat men's race. Prizes were
awarded as follows: Winfield
Forrest, of the blacksmith depart-
ment, first prize, a hat; Walter
Ewalt, of the escape department,
second prize, a box of cigars;
Dave Sylvester, of the train de-
partment, third prize, a box of
cigars; Wm. Davidson, of the
snecia 1 inspection department,
fourth prize, a bottle of wine.
This race created much merri-

ment among the watchmakers.
Adolph Meissing, one of the
heavyweights from the finishing
department, was accused of think-
ing he was in a swimming race
because of his efforts to make headway with his
arms and in order to prove that he really could
run a good race it was agreed that a 25-yard
dash would be run between him and William
Davidson. Mr. Davidson was awarded first
prize, a pair of good shoes.
The fourth event was a 25-bird trap shooting

match, at which S. D. Rider, vice-president of
the company, was official scorer, and F. W.
Cleveland, factory superintendent, was referee.
Prizes were awarded as follows: George W.
Hawkins, foreman of the train department, first
prize. a gold medal ; 0. E. Rogers, foreman of
the flat steel department, second prize, a box of
cigars; Frank T. Day, foreman of the escape
department, third prize, a vacuum bass bait.
One of the features of the shoot was 25 goose-

eggs, won by George E. Potter, manager of

Advertising and Sales Promotion. Mr. Potter is
very proud of his achievement.
The third event of the afternoon was an indoor

ball game between the office force and the fac-
tory, the final score being 4 to I in favor of the
factory. E. L. Potter, manager of the co-oper-
ation department, who pitched for the office team,
claims the score would have been much different
if his catcher had used a grain sack instead of
a catcher's mitt.
The next event was a four-round boxing con-

test between Walter Erler, draftsman, and Joe
Welch, of the damaskeening department. The
first prize, a pair of gold cuff buttons, was

Private Car Which Took the South Bend Watchmakers
on Their Outing

awarded to Mr. Erler, and the second prize, a
shirt, was awarded to Mr. Welch.
Following the boxing contest a drawing took

place to decide the winner of the seventeen-jewel
twenty-year gold South Bend watch, donated by
the company. John Frank, of the dial depart-
ment, was the lucky man.
This concluded the afternoon's entertainment,

and it was unanimously agreed by every one that
they had spent a most enjoyable afternoon, and
that the outing be a permanent annual feature
hereafter.
The committees responsible for the enjoyable

event were as follows: F. A. Lange and Edward
Goetz, of the adjusting denartment, on the Enter-
tainment Committee, and J. W. Blakely, of the
material department, and W. C. Erler, of the
drafting department, on the Sporting Committee.

Caleb K. Colby Dies

Pneumonia, After a Fall Which Fractured His
Hip, Causes Demise of Well-known New
York Jeweler

New York, July 18, Ign.—Caleb K. Colby, one
of the oldest dealers in watches, whose office was
at 5 Maiden Lane, died recently in St. Gregory's
Emergency Hospital spital of pneumonia, which he con-
tracted after having suffered a fall which caused

a 

Mr. Colby was born at Springfield, N. H., but
spent his young days in Sunapee, N. H. His first
employment was in a general store at Bradford
Mills, N. H. Later his family moved to Troy,
Where he became a grocery clerk. His first con-
nection with the jewelry trade was when he be-
came a salesman for James Deche in Troy.
Mr. Colby remained in Troy until 1847, when

Ile came to New York and obtained employment

with the old firm of Ball, Tompkins & Black. He
remained in the employ of the concern for about
a year and then obtained a position with Brown,
Palmer & Dwight at the corner of Broadway and
Maiden Lane. He was with this firm about a
year and a half and then formed a partnership
with M. W. Brown as M. W. Brown & Co., which
concern was the first jobbing jewelry and watch
house to have offices above the ground floor in
the Maiden Lane district.
The business was located at 9 Maiden Lane,

where the concern dealt in jewelry and imported
,wiss watches.

After the Civil War the business was moved
to 17 Maiden Lane and Mr. Brown died in 1867.
Mr. Colby then formed a partnership with a

Mr. Johnson, who had formerly been a clerk in
the firm of M. W. Brown & Co., and the business
continued under the name of Colby & Johnson.
Mr. Johnson died a few years later and Mr. Colby
then went into business for himself. He next
moved to it John Street, when that building was
completed and later to his present address at
5 Maiden Lane. He leaves one son.
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ITEMS OF INTEREST
The partnership existing between Thorpe &

Hoberg, Sioux City, Iowa, was dissolved by mu-
tual consent on July 1st. George Thorpe will
continue the business under the title of Thorpe &
Company and will collect all claims due and pay
the debts of the co-partnership.
A. K. C. Pike, Athens, Mich., has sold his

store and fixtures to his partner, J. W. Pike, who
will conduct the business hereafter.
Brock & Feagans, Los Angeles, Cal., announced

the retirement of George E. Feagans from the
firm on July 5th. The management of the busi-
ness will, in the future as in the past, be in charge
of George A. Brock and his associate directors,
John Lambert, H. L. Thompson and J. C. Flowers,
who have been identified with the business since
its organization.

J. A. Miner, who for the past twelve years has
been in charge of the department of elementary
watch work in the horological school of the Brad-
ley Polytechnic Institute, has resigned and will
start in business in the near future. Fred E.
Brown, who has been his assistant for a number
of years, will take charge of the department.
His many acquaintances in the trade will learn

with regret of the loss suffered by Fred H. Rees,
president of the Rees School of Engraving and
Watchmaking, in Rochester, N. Y., in a disastrous
fire which destroyed his home in that city. The
property cost over $20,000 and the furniture was
valued at $7000 or $8000. As the total insurance
was only $7500 the loss to Mr. Rees was -quite
serious, though not disastrous, as Mr. Rees is the
fortunate owner of considerable other properties
and resources. The house caught fire from a con-
flagration next door and the charge was made
that the loss in the case was due to the inefficiency
or culpable neglect of the fire department. Mr.
Rees endeavored to have them direct a hose on
the side of his house next to the fire, but this was
not done and the fire spread in consequence.

J. Jay Baker has opened a jewelry store with
new fixtures and new stock in Moline, Kans.
A new fob has been invented by H. J. Collis,

of the H. J. Collis Mfg. Co., Taunton, Mass.,
who are fob specialists. They will put it on the
market to sell to manufacturing and novelty con-
cerns in large quantities unmounted. By doing
this jewelry: manufacturers will have a chance to
put on their own pendants and, considering the
safety device, no pickpocket can steal the watch.
This fob will be sold to the retail trade at very
moderate prices, and is very complete, being new
in construction, with perforated front design and
buttons. Fob manufacturers can obtain gross
prices on application.
Ira Barrows, president of H. F. Barrows Com-

pany, North Attleboro, Mass., who makes his
headquarters in the New York office of the firm,
left this week for Europe on his vacation.
E. M. Knapp, Eastern representative of J. A.

& S. W. Granberry, of Newark, manufacturers of
gold jewelry, made a trip to Philadelphia last
week. He reports that business in the gold lines
promises to be unusually good this fall.
New York wholesalers are expecting many of

their regular customers to make trips to New
York this fall. While certain customers always
come to New York to do their buying, it is said
that more buyers will invade the Eastern market
this year than in seasons past.
Herman J. Ferl will represent the Fishel Manu-

facturing Company on the Coast, Frank Hartman
in New York State and the East and Leslie Fishel
in Philadelphia and other points.

Clarence F. Bayer, of the firm of Bayer &
Pretzfelder, sailed for Europe on July 19th on
the George Washington. Mr. Bayer will visit
all of the foreign markets and does not expect
to return to New York until after Christmas.
Eugene H. Valle, manager of the diamond de •

4 (Continued on page 1852)
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partment of Cross & Beguelin, is receiving con-
gratulations from his speedy recovery from a re-
cent operation. Mr. Valle left the latter part of
the month for a ten days' rest at Sea Girt, N. J.

J. R. Stebbins, of the firm of Jas. K. Stebbins

& Son, Ashtabula, Ohio, and A. L. Thoma visited
the New York office of THE KEYSTONE while on
their way to the Richmond convention. Mr. Steb-
bins is founder of the Ohio State Retail Jewelers'
Association. Mr. Thoma is its present president.
These two gentlemen have attended together the
past four annual conventions of the Retail Jew..
elers' Associations.
Frank Kirshbaum, of Theodore Schisgall's New

York office, returned about the middle of July
after a vacation at one of the Eastern shore
resorts.
Abel Bros. & Co., 58 Nassau street, New York,

will make an imposing exhibit at the Richmond
convention of the American National Retail Jew-
elers' Association. They have secured display
space in the convention hall proper in the Hotel
Jefferson, and will make an imposing exhibit of
fine platinum and gold diamond-mounted jewelry
from the finest to popular-priced articles in
brooches, la vallieres, bar-pins, rings and the
firm's new platinum diamond jewelry. The ex-
hibit will be in charge of William Grant Andrews
and John A. Abel.
Two jewelers, Fred J. Rockwell, of Au Sable,

and Robert W. Rumford, of Oscoda, lost every-
thing they possessed in the forest fires which
last week swept over a portion of northern Mich-
igan and totally destroyed these two towns.
James Murphy, who pleaded guilty of robbing

Joseph Jose's store on Jefferson Avenue, Fair-
view, Detroit's eastern suburb, has been taken to

KEYSTONE

Cleveland to serve out the balance of a nine-
year sentence, he having been out on parole when
the crime was committed. Henry Perron, who
was arrested with Murphy shortly after the rob-
bery, has been held for trial.
S. H. Mills has taken a position as watchmaker

ivith Max Jennings, of St. Clair.'
The discovery of a number of fine pearls in the

mussel beds along the Saginaw River between
Saginaw and Bay City, has caused excitement in
both those cities. Several of the pearls found
are said to be splendid specimens of the fresh
water pearl.
C. W. Chamberlain, of Farmington, has been

appointed watch inspector for the Detroit United
Railways, which control not only the street car
system of Detroit, but all the interurban lines
radiating from this city.

The Weisman-Phillips Co., wholesale jewelers,
has changed the firm name to Weisman & Son Co.

The stock of F. Beresch, at 406 Michigan Ave-
nue, was seriously damaged by fire. The flames
started in an adjoining millinery store.

The Frank S. Ewing stock of jewelry, china
mid crockery has been sold by Receiver B. D.
Niles to A. 0. Halsted, of Grand Ledge.

The firm of Seehoiz & Tuttle has dissolved
partnership, Mr. Tuttle withdrawing.

One of the things of interest that is at pres-
ent being brought to the attention of the retail
jewelers and jobbers throughout the country is a
catalogue just off the press, issued by Wightman
& Hough Company, 7 Beverly street, Providence,
R. I. The catalogue is very handsomely gotten
tip with a gold embossed cover of steel gray color.
It is profusely illustrated with exceptionally fine
half-tones of lockets, showing the latest creations
and best selling assortments of lockets for the
fall and holiday trade. There are soo or more
numbers displayed. Considerable space has been
given to a talk on "Sales Helps" that this com-
pany is putting out for the purpose of stimulating
local trade for the retail jewels.
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Mysterious Clock as
Show Window Attraction

A novelty which has unusual attractiveness as
well as usefulness for window display purposes
is a mysterious clock which is being furnished
to the trade by Henry Paulson & Co., 37 South
Wabash avenue, Chicago, Ill. This clock has a
36-inch dial, which is transferred on the window.
nothing being visible except the numerals and
hands, the latter being attached to the window
by a very simple device. A window display of

Unique Clock in the Window of Henry Paulson
& Co., Chicago, HI.

this character not only interests, but rivets the
attention of the public on the character of the
business and the ingenuity required in the prac-
tice of horology. As the serviceability of devices
of this character depends on their novelty, the
trade will find it to their advantage to make the
early acquaintance of this remarkable timepiece.
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Thin Model Watches Absolutely Absolutely Guaranteed
  NOT TO BE AFFECTED BY  

" HEAT "- MAGNETISM -ELECTRICITY-" COLD"

Interchangeable Finished Parts Made by American Machinery, Always on Hand

CHICAGO
10 S. WABASH AVE.

CASK YOUR JOBBER OR WRITE US FOR

HANDSOMELY ILLUSTRATED CATALOG

TAVANNES WATCH COMPANY
ADOLPHE SCHWOB, Sole Agent

2 and 4 MAIDEN LANE : NEW YORK
SAN FRANCISCO
704 MARKET ST
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Wisconsin Retail Jewelers Hold
Successful Convention at Milwaukee

Every Section of the State Represented—Good Increase in Membership During
Last Year—Secretary's and Treasurer's Reports Show Association is in
Splendid Condition

[Special to THE KEYSTONE]

The Wisconsin Retail Jewelers' Association,
which is among the most thoroughly organized
jewelry organizations in the union, met in its
sixth annual session at the Blatz Hotel, Mil-
waukee, July tith, 12th and 13th. Too much can-
not be said in favor of the business-like manner
in which this convention was conducted and the
emphatic fairness with which all questions per-
taining to the relations of retailers with jobbers
and manufacturers were handled.
Whatever criticism was made of jobbers and

manufacturers was made with calm deliberation
behind closed doors guarded by a sergeant-at-
arms, who rigidly enforced the secrecy implied by
the announcement that the last day's sessions
were to be executive. This plan received some
criticism, but in general these reflections or dis-
approving comments were not well taken. Much
can be said in favor of such a plan, especially
when it is conducted with the fairness which
characterized the Wisconsin plan. Of course,
when the element of fairness and equity on the
part of the officers of the convention is lacking,
an executive session is a dangerous prerogative
to invest in the officers of any organization, and
under such conditions the continuance of execu-
tive sessions is indefensible. But this possibility
is now so far removed that it need scarcely be
considered. It must be remembered that the ex-
ecutive session affords the retailer who has a
grievance to give expression to it without being
influenced by the presence of people who are
not rightfully a part of the organization.
At the convention many manufacturers were

criticised during the executive session, mostly for
selling their product into illegitimate channels,
but no resolutions were passed, no definite in-
formation was made public as to who the manu-
facturers were, and the matter of endeavoring
to eliminate the abuses was left in the hands of
the secretary who will investigate matters further
and take them up with the jobbers and manufac-
turers concerned.

A Successful Convention

The convention was in every way a success. It
was well attended by jewelers from every section
of the State. Manufacturers and jobbers were
represented in goodly numbers and many showed
exhibits. The Wisconsin organization has possibly
accomplished more directly for its membership
and for the upbuilding of the general trade con-
ditions in that State than any other organization
In the Union. The organization is representative
of the best interests of the trade and its officers
have been and are unrelenting in their efforts to
upbuild the retail jewelry business of that State.
f we look for the reason for the success of this

..•,sociation we are compelled, for the time being
,t least, to disregard the State organization and
Consider the local jewelers' clubs, both city and
district, which are scattered over the State of
Wisconsin. No State is so well organized in
this respect as is Wisconsin. These local clubs
are without question the main supports of the
State organization and in many instances they are
more potent factors in bettering trade conditions
than the State organization itself. Their influence
is concentrated locally and of definite nature,
whereas the influence of the State organization
is of necessity more general.
The convention was very fortunate in having

'William George Bruce, of the Milwaukee Chamber
of Commerce, welcome its members to the city.
2:\Ithough Mr. Bruce is not connected with the
Jewelry business in any capacity, he spoke under-
standingly of conditions in the trade and the
advantages of thorough trade organizations. He
1.1as had some experiences with the "fly-by-night"
Jewelry fakirs and spoke of one occasion when
he was instrumental in driving one of these

pirates out of the city of Milwaukee within forty-
eight hours after he went there.
His address of welcome was responded to by

President Gustav Keller, who at the conclusion
of his response presented his annual address.
This is a most interesting document, one which
contains much of interest to the general trade and

GUSTAV KELLER
President of the Wisconsin Retail Jewelers'

Association 1911-1912

one which will contribute much to the organiza-
tion movement.

President Keller's Address

It is with unfeigned pleasure that I accept this
honor of presenting to you my report as your
State president.

It is the fifth one I have had the privilege of
presenting, but never have I had the opportunity
of presenting one under conditions as propitious
as the present.
Our organization is in a glowing and growing

condition. The most prosperous and promising
in which it has ever been. This condition being,
in large part at least, due to the unremitting work
done during the past year.
Our organization has increased in membership

since the last State convention fifty-three, giving
us to-day a membership of 225 in good standing
and eight delinquents, who we hope will soon be
in proper standing again. The general tone and
enthusiasm of the body has never been equalled.
Our financial condition, as you will note from

the report of our worthy State treasurer, is the
best our organization has ever enjoyed, and will
make it possible for your State officers to under-
take work, looking to the upbuilding of our or-
ganization which they could not do before. Or-
ganization work entails more or less legitimate
expense. In justice to your officers and to dis-
abuse your minds of the idea, should you enter-
tain it, that your officers are being paid for their
services, permit me to state that such is not the
case. Their time and services have been gladly
given gratis to our association.

Gold and Silver Stamping Law

I am proud to be able to report to this conven-
tion the passage by the last legislature of our
State, of a gold and silver stamping law, identical
with the one recommended for passage in the

several States by the honored president of the na-
tional organization, Mr. Steele F. Roberts, of
Pittsburg. It is identical, I might say verbatim,
excepting that the legislature has left out the fol-
lowing concluding proviso, "provided that if a
person charged with violation of this act shall
prove that the article concerning which the charge
Is made was manufactured prior to the thirteenth
day of June, 1907, then the charge shall be dis-
missed."
The act as passed will take effect January 1,

1912.
I am all the prouder to be able to report the

enactment of this law, because not a single per-
son was in Madison lobbying for its passage,
while four appeared against it. The honest and
open intent of the bill appealed to our legislators
and they passed it because of its merits. To the
Hon. Wm. H. Rohan, Assemblyman of the Sec-
ond District of Outagamie County, belongs the
credit of having introduced the bill at our re-
quest. He also worked faithfully for its passage
and I recommend that the committee on resolu-
tions embody a plank expressing our appreciation
to him, to the legislators and the Governor.
• In connection with the foregoing permit me to
say, that I believe that the enactment of this law,
will mean much to the honest manufacturer and
dealer. At the same time it will behoove every
retailer to be most careful as to what he buys.
Tests will be necessary and I would recommend
that you insist when you buy goods, having a
quality stamp, that the one from whom you pur-
chase same write plainly and specifically upon the
invoice that the goods enumerated on said bill
are guaranteed to be of the quality stamped.
To clinch this our associations must not rest

until all goods handled by us bear both a quality
and an identification trade-mark. The law is now
passed. The next thing is to see to it that it is
enforced. That the stamping law can be enforced
is best evidenced by the fact that June 30fh a
conviction was secured in New York City and a
fine of $ioo imposed, thanks to the efforts of the
New York Jewelers' Board of Trade; 11-karat
rings were being sold for 14-karat..

Watchmakers' Examination

I am further proud to be able to report that at
last "the ice has been broken" and the first ex-
amination of watchmakers for certificates of com-
petency has been held. The committee itself will
in due time make a complete report to you.

Personally, I want to express, at this time, sin-
cere thanks to the members of this committee for
their patience and perseverance, and lastly, for
the time devoted to the examination itself.
Owing to the fact that a number of jewelers of

upper Michigan expressed a wish that they could
join the Wisconsin association, because it would
be more convenient for them than to join the
association of their own State, the State Board at
one of its meetings decided to open the doors to
them and bid them welcome. A number have
since joined. The secretary no doubt will report
more fully upon this. I trust our action will meet
with your approval.
Another jewelers club was formed last week in

the Sheboygan district. Our worthy State sec-
retary, Mr. Anderson, and State director, Mr.
Hess, going there for that purpose. Some time
previous a club was formed at Racine.
Much work has been done during the past year

with various manufacturers. We have tried par-
ticularly to interest them in two things—one, to
establish prices which would insure a living profit
to the retailer, the other to stamp goods so that
jewelers might know the manufacturer.
Our secretary will present a volume of cor-

respondence for your information and considera-
tion.

Outside Distribution
A circular was addressed some months ago to

every jeweler in Wisconsin and upper Michigan,
asking them to investigate and advise what goods,
legitimately belonging to the jewelry trade, were
being sold by other lines, and give us the names
of the makers. The purpose of this is obvious.
We cannot talk intelligently, nor act so, unless
we have positive evidence. We must know what
we are talking about.
Abraham Lincoln said that this nation cannot

endure half free and half slave. Equally can I
(Continued on page 1336)



1 354

Established
22

Years

I

eAc
4

" Rees School,
founded
on merit."

for Watchmakers Engravers and Jewelers
is the highest grade institution of its kind

THE REES SCHOOL IS THE OLDEST

The Rees School is strictly the best. You cannot afford not to attend The Rees School. In this school each student

is taken as a private student. Instruction is given entirely by the president of the school personally. Each student

is taught scientifically, practically, personally, and with the most modern methods, by a system fully 
protected by

copyrighted charts, and used only by this school.

BUSINESS is what you are after, and business is secured by confidence ; confidence is obtained by 
demonstrating

your ability. Then get the business by becoming a fine workman. IT PAYS. Our 
method and equip-

ment enable us to teach you to do better work quicker and easier. Write for our new catalogue. It's free, and a thing of art.

We have the finest equipped school in the world, and we want to tell you all about it, so 
write for our catalogue.
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Improved Lighting
at One-Half the
Operating Cost

Many of the leading stores throughout the United States
have adopted the J-M Linolite System of Illumination. Its
use by such famous stores as John Wanamaker, Saks & Com-
pany, Lord & Taylor, Stern Brothers, of New York, is
evidence of its merit and efficiency.
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Wisconsin Retail Jewelers
Meet at Milwaukee

(Continued from page 1353)

say that the jewelry business cannot properly en-
dure and flourish if manufacturers and jobbers
sell indiscriminately. If goods that are given
reputation and prestige by the jewelry craft are
permitted to be placed upon the bargain counter
and pushed through the channels of mail-order
houses, prize concerns, etc.

accord to every manufacturer and jobber the
right to sell to whom he pleases; but I also re-

A. W. ANDERSON
Re-elected Secretary of the Wisconsin Retail

Jewelers' Association for 1911-1912

serve to the jeweler an equal right to buy from
whom he pleases. We cannot continue to lick
the hand that smites us. The line of demarka-
tion must be drawn. We cannot do this until
the jewelry trade is properly organized; by this
I mean manufacturer, jobber and retailer. Com-
mon ground, I am sure, will then be easily found.
I hail the day when there will be complete co-
operation.

An Interesting Programme

I look forward to a most interesting session.
Throughout the entire convention it will be our
aim to set aside sufficient time to allow everyone
to view properly the exhibits and, perchance,
make purchases. Your State officers extend a
cordial invitation to manufacturers and jobbers
to make an exhibit, impressing upon them that
it was our aim to make the exhibits one of the
features of our annual meetings. Our invitation
has been generously responded to. I therefore
urge upon you most strongly to visit the several
displays and thus show your appreciation.
Many matters of minor importance received the

attention and consideration of your State officers
and were disposed of by them during the past
year.
So much for what has been done. What of the

future?
So far the work has hardly been more than the

marshaling of the forces; the gathering of the
clans. Before an army can be expected to do
effective work it must first be thoroughly or-
ganized, equipped and drilled. Proper discipline
must prevail.
Our craft is on the high road toward that or-

ganization. It is uniting ; opinion is being formed
and crystallized into shape. Already results are
making themselves visible on the horizon of our
business. The handwriting on the wall is being
seen by those interested and innovations mutually
beneficial to those concerned have already been
introduced. But we are not yet sufficiently strong
numerically, nor are we united thoroughly
enough, nor does a sufficiently correct understand-
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ing and the proper spirit of co-operation prevail
to demand that recognition which is our due.
"Give me a membership of 6000 in the national

association and I will obliterate every evil in the
trade where the manufacturer or the jobber are
at fault," said President Roberts, of the national
organization, recently.

Strength in Numbers

Give us soo jewelers in the State of Wisconsin
thoroughly organized, animated by the true, un-
selfish spirit of craft fraternity, willing to stand
side by side with their fellow jewelers and see
what impression we alone will be able to make.
But unite these with a proportionate number from
every State in the Union and who would question
the declaration of President Roberts.
The first and most important work still before

us therefore is to increase our membership and
arouse and unify craft spirit. To this end I want
to plead with each end every one of you and ask
for your assistance. See that every jeweler in
your city belongs. Invite him to join. Don't
leave it all to your State officers.
Almost from the beginning of our association

it was recognized by those intimately connected
with the work that what was needed for thorough
and effective organization was local and district
clubs. We now have four. We want many more.
I trust that the incoming State officers will lend
their efforts in this direction. Nothing conduces
more to bring about the proper spirit of harmony
and fraternity among the jewelers of a city and
district. Owing to local prejudices and jealousies
invariably prevailing, experience has shown that
local and district organizations can best be or-
ganized by State officers or someone specially de-
tailed for the work.
Owing to our past financial condition this has

hardly been possible, as we could not well ask
officers to bear the expense of money in addition
to the time required. Changed financial condi-
tions have made other arrangements possible and
I hope to see the work go forward from now on.

New Trade Problems

So many questions of paramount importance
confront the jeweler which alone can be solved
by united action.
The whole range of questions still confront us.

Additional ones have arisen, as in the cases of "a
fixed selling price and parcels post." We must
not think for one minute that the gentlemen in-
terested on the other side of the fence are going
to lie dormant. They are more alert than the
jeweler has been. Eternal vigilance and readiness
to strike is the price of our business prosperity.
It seems incredible, therefore, that the jeweler
should be so hard to arouse. It is education along
proper lines that he needs. By nature ultra-con-
servative, he is slow to move, but he is gradually
coming to. We note this from the organization
going on all over the country.
His business is being taken away from him ; he

notes his loss and he is beginning to investigate as
to what is wrong. Our trade journals are de-
serving of great credit for the work done by them.
Our conventions are proving themselves to be veri-
table shools for our members, making better mer-
chants and workmen of them, and we should
make them so all the more with each recurring
year. The work of these conventions should be
supplemented by our district and city clubs.

I sincerely trust that each and every one present
will enter fully into the spirit of this convention.
That perfect harmony will prevail. Let each one
speak his mind fully and fairly. It is the contact
of ideas that produces light. Light is what we
are seeking, in order that we may Justly solve the
problems before us.

Secretary Anderson's Report

To the Members of the Wisconsin Retail Jewel-
ers' Association, in Convention Assembled:

GENTLEMEN :—The efforts of the officials of
your association have been largely expended the
last year in recruiting new members. The report
of 1910 showed 180 members in good standing,
with three counted as delinquent.
Since that time we have had sixty-one applica-

tions for membership. Eight of these failed to
remit the required fees and cannot be counted in
the membership. The net result is that we have

secured fifty-three new paid-up members since
the last convention. Unfortunately, there are al-
ways some losses through death, retirement from
business or because of non-payment of yearly
dues. These losses in the last year amounted to
three. This leaves us with 225 in good standing,
together with eight delinquents, who may still be
prevailed in the association.
This increase in membership has not been ac-

complished without persistent hard work on the
part of the association. In January the board of
directors authorized the expenditure of money
for a membership campaign by mail, to begin in
February and extend over the five months pre-
ceding the State convention.
The first circular letter of the campaign was

mailed February 22d to 492 non-members in Wis-
consin. The second campaign circular was mailed
to 470 jewelers on March 25th. The third circular
was mailed to 460 jewelers on May 25th.
The fourth circular was made more of a per-

sonal affair, each one being addressed at the head-
ing of the circular to the jeweler to whom it was
sent. These were sent to 325 jewelers June 28th.
At this time there were also sent ioo personal
letters to jewelers in towns where there were
more than two jewelers and none of whom be-
longed to the association.
At the meeting of the board of directors March

9th the matter of inviting the jewelers in the
upper peninsula of Michigan to join the Wiscon-
sin association came up for action. It was so
decided to do, and on May 25th seventy-three
personal letters were sent out to them. This was
followed on June 28th by seventy more personal
follow-up letters to the same jewelers.
I regret to have to report that these letters to

the Michigan jewelers failed to arouse much
enthusiasm among them and can report only two
members of the Wisconsin association doing busi-
ness in upper Michigan.
Jewelers were given every opportunity of be-

coming acquainted with the work of the associa-
tion. With the circular of March 25th were sent

HERMAN SCHERZINGER
Oldest Active Retail Jeweler in Wisconsin,

Who Took a Lively Interest in the
Convention

two others, one telling of the status of the jewel-
ers' Mutual Fire Insurance Co., of Wisconsin,
and the second inviting questions and suggestions
for discussion at this convention.
With the May circular was one sent from Steele

F. Roberts, national president, dealing with the
objects and aims of the association work. Another
dealt with the question of retail profits on sterling,
hardware and department store competition, etc.,
and invited the jewelers to answer certain ques-
tions relating to these subjects and return the
circular to the secretary. The fourth circular
pertained to the watchmakers' examinations and

(Continued on page 1357)
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is the highest grade institution of its kind

THE REES SCHOOL IS THE OLDEST

The Rees School is strictly the best. You cannot afford not to attend The Rees School. In this school each student

is taken as a private student. Instruction is given entirely by the president of the school personally. Each 
student

is taught scientifically, practically, personally, and with the most modern methods, by a system 
fully protected by

copyrighted charts, and used only by this school.

BUSINESS is what you are after, and business is secured by confidence; confidence is obtain
ed by demonstrating

your ability. Then get the business by becoming a fine workman. IT PAYS. Our method 
and equip-

ment enable us to teach you to do better work quicker and easier. Write for our new catalogue. It's free, and a thing of art.

We have the finest equipped school in the world, and we want to tell you all about it, so write for 
our catalogue.

ASK FOR A CATALOGUE OF

THE SPECIAL TOOLS

USED IN

The Rees School
Granite Building

Rochester .*. New York

FRED H. REES . . President

Rev. M. S. REES, D.D., V. Pres.

BIRD LE G. REES, C. E., Sec'y

Improved Lighting
at One-Half the
Operating Cost

Many of the leading stores throughout the United States
have adopted the J-M Linolite System of Illumination. Its
use by such famous stores as John Wanamaker, Saks & Com-
pany, Lord & Taylor, Stern Brothers, of New York, is
evidence of its merit and efficiency.

'44eut.
•

Adjoil

-

KW.J.KG.

SHOW CASE IN STERN BROS.' STORE, NEW YORK

LIGHTED WITH J-M LINOLITE

J-M Linolite occupies less space than any other system, is inure easily contrulled, and therefiffe is

better adapted for show-case and show-window illumination.

Our catalog fully describing this subject is worth your securing, and will give you many ideas as to how
you can better display your goods for sale by proper show-window and show-case illumination.

Baltimore
Boston

Write our nearest branch for Catalog No. 407.

H. W. JOHNS-MANVILLE CO
Manufacturers of Asbestos
and Magnesia Products

Chicago
Cleveland

Toronto, Ont.

Dallas
Detroit

Kansas City
Los Angeles

itSiESTOS. 
Asbestos Roofings, Packings,

Electrical Supplies, Etc.

Milwaukee New Orleans
Minneapolis New York

Philadelphia Sar Francisco St. Louis
Pittsburg Sea,tle

For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED,
Montreal, Que. Winnipeg, Man. Vancouver, B. C 1385
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say that the jewelry business cannot properly en-
dure and flourish if manufacturers and jobbers
sell indiscriminately. If goods that are given
reputation and prestige by the jewelry craft are
permitted to be placed upon the bargain counter
and pushed through the channels of mail-order
houses, prize concerns, etc.
I accord to every manufacturer and jobber the

right to sell to whom he pleases ; but I also re-

A. W. ANDERSON
Re-elected Secretary of the Wisconsin Retail

Jewelers' Association for 1911-1912

serve to the jeweler an equal right to buy from
whom he pleases. We cannot continue to lick
the hand that smites us. The line of demarka-
tion must be drawn. We cannot do this until
the jewelry trade is properly organized; by this
I mean manufacturer, jobber and retailer. Com-
mon ground, I am sure, will then be easily found.
I hail the day when there will be complete co-
operation.

An Interesting Programme

I look forward to a most interesting session.
Throughout the entire convention it will be our
aim to set aside sufficient time to allow everyone
to view properly the exhibits and, perchance,
make purchases. Your State officers extend a
cordial invitation to manufacturers and jobbers
to make an exhibit, impressing upon them that
it was our aim to make the exhibits one of the
features of our annual meetings. Our invitation
has been generously responded to. I therefore
urge upon you most strongly to visit the several
displays and. thus show your appreciation.
Many matters of minor importance received the

attention and consideration of your State officers
and were disposed of by them during the past
year.
So much for what has been done. What of the

future?
So far the work has hardly been more than the

marshaling of the forces; the gathering of the
clans. Before an army can be expected to do
effective work it must first be thoroughly or-
ganized, equipped and drilled. Proper discipline
must prevail.
Our craft is on the high road toward that or-

ganization. It is uniting ; opinion is being formed
and crystallized into shape. Already results are
making themselves visible on the horizon of our
business. The handwriting on the wall is being
seen by those interested and innovations mutually
beneficial to those concerned have already been
introduced. But we are not yet sufficiently strong
numerically, nor are we united thoroughly
enough, nor does a sufficiently correct understand-

ing and the proper spirit of co-operation prevail
to demand that recognition which is our due.
"Give me a membership of 6000 in the national

association and I will obliterate every evil in the
trade where the manufacturer or the jobber are
at fault," said President Roberts, of the national
organization, recently.

Strength in Numbers

Give us soo jewelers in the State of Wisconsin
thoroughly organized, animated by the true, un-
selfish spirit of craft fraternity, willing to stand
side by side with their fellow jewelers and see
what impression we alone will be able to make.
But unite these with a proportionate number from
every State in the Union and who would question
the declaration of President Roberts.
The first and most important work still before

us therefore is to increase our membership and
arouse and unify craft spirit. To this end I want
to plead with each end every one of you and ask
for your assistance. See that every jeweler in
your city belongs. Invite him to join. Don't
leave it all to your State officers.
Almost from the beginning of our association

it was recognized by those intimately connected
with the work that what was needed for thorough
and effective organization was local and district
clubs. We now have four. We want many more.
I trust that the incoming State officers will lend
their efforts in this direction. Nothing conduces
more to bring about the proper spirit of harmony
and fraternity among the jewelers of a city and
district. Owing to local prejudices and jealousies
invariably prevailing, experience has shown that
local and district organizations can best be or-
ganized by State officers or someone specially de-
tailed for the work.
Owing to our past financial condition this has

hardly been possible, as we could not well ask
officers to bear the expense of money in addition
to the time required. Changed financial condi-
tions have made other arrangements possible and
I hope to see the work go forward from now on.

New Trade Problems

So many questions of paramount importance
confront the jeweler which alone can be solved
by united action.
The whole range of questions still confront us.

Additional ones have arisen, as in the cases of "a
fixed selling price and parcels post." We must
not think for one minute that the gentlemen in-
terested on the other side of the fence are going
to lie dormant. They are more alert than the
jeweler has been. Eternal vigilance and readiness
to strike is the price of our business prosperity.
It seems incredible, therefore, that the jeweler
should be so hard to arouse. It is education along
proper lines that he needs. By nature ultra-con-
servative, he is slow to move, but he is gradually
coming to. We note this from the organization
going on all over the country.
His business is being taken away from him ; he

notes his loss and he is beginning to investigate as
to what is wrong. Our trade journals are. de-
serving of great credit for the work done by them.
Our conventions are proving themselves to be veri-
table shools for our members, making better mer-
chants and workmen of them, and we should
make them so all the more with each recurring
year. The work of these conventions should be
supplemented by our district and city clubs.

I sincerely trust that each and every one present
will enter fully into the spirit of this convention.
That perfect harmony will prevail. Let each one
speak his mind fully and fairly. It is the contact
of ideas that produces light. Light is what we
are seeking, in order that we may -justly solve the
Problems before us.

Secretary Anderson's Report

To the Members of the Wisconsin Retail Jewel-
ers' Association, in Convention Assembled:

GENTLEMEN :—The efforts of the officials of
your association have been largely expended the
last year in recruiting new members. The report
of Iwo showed i8o members in good standing,
with three counted as delinquent.
Since that time we have had sixty-one applica-

tions for membership. Eight of these failed to
remit the required fees and cannot be counted in
the membership. The net result is that we have
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secured fifty-three new paid-up members since
the last convention. Unfortunately, there are al-
ways some losses through death, retirement from
business or because of non-payment of yearly
dues. These losses in the last year amounted to
three. This leaves us with 225 in good standing,
together with eight delinquents, who may still be
prevailed in the association.
This increase in membership has not been ac-

complished without persistent hard work on the
part of the association. In January the board of
directors authorized the expenditure of money
for a membership campaign by mail, to begin in
February and extend over the five months pre-
ceding the State convention.
The first circular letter of the campaign was

mailed February 22d to 492 non-members in Wis-
consin. The second campaign circular was mailed
to 470 jewelers on March 25th. The third circular
was mailed to 460 jewelers on May 25th.
The fourth circular was made more of a per-

sonal affair, each one being addressed at the head-
ing of the circular to the jeweler to whom it was
sent. These were sent to 325 jewelers June 28th.
At this time there were also sent mo personal
letters to jewelers in towns where there were
more than two jewelers and none of whom be-
longed to the association.
At the meeting of the board of directors March

9th the matter of inviting the jewelers in the
upper peninsula of Michigan to join the Wiscon-
sin association came up for action. It was so
decided to do, and on May 25th seventy-three
personal letters were sent out to them. This was
followed on June 28th by seventy more personal
follow-up letters to the same jewelers.
I regret to have to report that these letters to

the Michigan jewelers failed to arouse much
enthusiasm among them and can report only two
members of the Wisconsin association doing busi-
ness in upper Michigan.
Jewelers were given every opportunity of be-

coming acquainted with the work of the associa-
tion. With the circular of March 25th were sent

HERMAN SCHERZINGER
Oldest Active Retail Jeweler in Wisconsin,

Who Took a Lively Interest in the
Convention

two others, one telling of the status of the Jewel-
ers' Mutual Fire Insurance Co., of Wisconsin,
and the second inviting questions and suggestions
for discussion at this convention. • -,.
With the May circular was one sent from Steele

F. Roberts, national president, dealing with the
objects and aims of the association work. Another
dealt with the question of retail profits on sterling,
hardware and department store competition, etc.,
and invited the jewelers to answer certain ques-
tions relating to these subjects and return the
circular to the secretary. The fourth circular
pertained to the watchmakers' examinations and

(Continued on page 1357)
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The above shows the complete set of YOUNITS 100 all 
told.

The above illustration shows the entire set 
of No. 11

Jewelry YOUNITS comprising 100 YOU
NITS to the

set. There are 18 Designed Display Slabs made of 
well-

seasoned lumber and covered with a good quality 
of ROYAL

PURPLE SILK VELVET. These slabs are fitted 
with metal

attachment on back for holding them in different 
positions and

are also fitted with detachable metal stop for holding 
boxed

goods on slab when same is tilted. The remaining 82 
YOUNITS

consists of Base Blocks, Uprights, Cross Arms, and 
extension

YOUNITS of assorted lengths and sizes, which will 
enable you

to make fixtures to suit your requirements.

The Experienced Window Trimmer Finds MY YOUNIT FIXTURES

a Wonder.

The Inexperienced Window Trimmer or Clerk with M
Y YOUNITS Will Do

Wonders.

Your Show Windows are the Eyes and Index to Your 
Business.

My Window Fixture YOUNITS Can Make Them the
 talk of the town."

You never use all the YOUNITS. A very liberal 
quantity of all PARTS.

Strong, Simple, Practical, and absolutely rigid when set up
.

Made of fine quality Solid Oak, Strong, Simple, Practical.

HUNDREDS and HUNDREDS of Beautiful Window Tri
ms.

You can change your windows every week for the 
next five years.

You cannot exhaust the possibilities of my YOUNIT 
Fixtures.

You can make any Fixture you want with my 
YOUNIT SYSTEM.

You cannot make a better Window Fixture investmen
t.

You will do MORE with a set of my YOUNIT 
FIXTURES than

you can with $300.00 worth of METAL or any other WOOD

FIXTURES.

Copy:ight , I I 
Pal, Pend

In making this Window Trim only 53 YOUNITS are 
used out of the 100 in

the set, leaving ample YOUNITS for trimm
ing other Windows or for

making individual fixtures for inside store use.

ONKEN
INTERCHANGEABLE

WOOD WINDOW FIXTUi
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When You Own a Set of

ON K EN Wood Window Fixture YOUNITS

You Will Change Your Windows EVERY WEEK

With a Whole Lot of Interest Because You

Will Have The Fixtures to Do The Work With

Copyright, 1911 
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In making this Window Trim only 47 YOUNITS are
 used out of the 100 in

the set, leaving ample YOUNITS for trimming o
ther windows or for

making individual fixtures for inside store use.

Price for Complete Set No. 11

'26.0°Net
F. 0. B. Cincinnati, Ohio

All My Sets Are Put Up In A HARDWOOD 
HINGED LID STORAGE

BOX (oiled finish.)

They are made of oak in the popular Weath
ered Oak (mission) Finish.

A beautiful book of Designs included with set (free)
 showing trims I have

made with the YOUNITS.

Send for a MESSAGE FROM HELL. It has a
 moral and tells all about my

YOUNITS.

Order through your Jobber or Direct. 
Shipments made at once.

THE OSCAR ONKEN CO.

758 Fourth Ave., Cincinnati, Ohio

Established 31 Year
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listed the questions that might be asked by the
examining board.
Every circular sent out to non-members was

accompanied by an addressed return envelope and
an application blank, to make the matter of join-
ing as easy as possible.
The February circular, with enclosures, totaled

1476 pieces; the March circular, with enclosures,
totaled 2820 pieces; the May circular, with en-
closures, totaled 2780 pieces; the June circular,
with enclosures, totaled 975 pieces. Grand total,
8051 pieces.
The May letters to the Michigan jewelers, with

enclosures, totaled 219 pieces; the June letters to
the Michigan jewelers, with enclosures, totaled
292 pieces. Total 511 pieces.
A grand total of 8562 pieces of mail matter

were sent to non-members, counting all en-
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The mails were used extensively in reaching
the membership. August 27, 1910, an illustrated
circular of the convention proceedings, together
with one from the president, was sent to 188
members then on our rolls.
On March 26th a copy of the fire insurance

circular, together with one soliciting questions and
topics for the convention were sent to the 202
members on the books. An enclosure of an ad-
dressed envelope to bring the topic sheet back to
the association was also made.
On May isth the circular dealing with the de-

partment store competition, retail prices on
sterling, etc., was sent to 205 members, with the
request that they answer the questions therein
and return, addressed envelopes, being enclosed
for that purpose.
On June 6th 205 members received the watch-

makers' examination circulars and list of ques-
tions which the board might see fit to ask.

With these were sent to each member three
blank petitions with the request that they circulate

turned out, and which was made possible only by
several weeks of the hardest kind of work.

Outside of the membership campaign a con-
siderable correspondence was carried on during
the year. The records for the secretary's office
are as follows:

Letter-circular to manufacturers on marking
goods  

Letters to jewelers bearing on membership 
Letters to officers of the association 
Letters dealing with programme matters 
Letters to jobbers and manufacturers 
Letters written to trade papers 
Letters to sterling silver makers on profits 
Letters pertaining to price cutting 
Letters to various parties on miscellaneous
subjects  

400
279
154
98
35
25
II
6

66---
Total number of letters sent out of secre-

tary's office io7r
Letters received from officers of association 106
Letters received from manufacturers on
marking goods  96

__Alt_ 1111.

Members of the Wisconsin Retail Jewelers' Association at the Annual Convention in 
Milwaukee

closures, in this membership campaign, lasting
five months. A great number of personal letters
were sent out during the same period, dealing
with the same subject, but they are not figured in
here.
The Wisconsin association is indebted to their

friends, the jobbers of Milwaukee, the travelers
living in Wisconsin and to J. H. Purdy for the
good work they did as missionaries for the Wis-
consin association the last year, a total of seven-
teen applications for membership having been
taken by them.
The campaign for new members should not be

allowed to lag. There are still nearly 450 jewel-
ers in Wisconsin who are not in bur association,
every one of whom is needed to make our broth-
erhood the power that it should be.
A good beginning has been made. The Wis-

consin association is one of the greatest in ex-
istence in point of numbers and the work of
recruiting should be stimulated so long as a large
number remain to be converted. The mark for
1912 should be not less than 250 members in good
standing. Persistent and well-directed efforts will
bring us to this goal.

Efforts were also made to keep the membership
in touch with events. The trade papers were very
kind to us and the association is indebted to THE
KEYSTONE, the National Jeweler, the Jewelers'
Circular, the American Jeweler, and the Associa-
tion Jeweler for over too columns of publicity
which they gave the Wisconsin association the
past year. Our thanks should go to them for
their liberality in giving us space.

them among the retailers of their various cities
for signatures. These petitions read as follows:
"We, the undersigned business men of  

strongly urge the defeat of pending bills designed
to prevent legitimate protective price agreements
and restrictions. These privileges are a vital
necessity to the successful conduct of business."

All members were urged to get these petitions
filled with names and to send copies to each sen-
ator and congressman representing their district.
How many of the members took this opportunity
of boosting their interests the association has no
means of knowing, but let us hope that many of
them did, for this attack on established prices, if
successful, will be a most serious blow to the
legitimate jeweler.
The thanks of the association are due the

Waltham Watch Co. and Towle Mfg. Company
for their vigilance in watching this attempted
legislation and for urging the jewelers to do
their duty.
On March 26th cards showing the Wisconsin

law relating to the disposition of uncalled for re-
pairs were mailed to 202 members.
On July 8th 230 postal cards were mailed to

the members as a final reminder of the convention.

The first week in July Chairman Stecher, of
the programme committee, sent every jeweler in
Wisconsin and upper Michigan a souvenir pro-
gramme. The association has every reason to be
proud of this programme and are certainly greatly
indebted to Messrs. Henry F. Stecher and E. F.
Rohn for the splendid piece of work they have

Letters received
profits  

Letters received
and jobbers  

Letters received
Letters received

from manufacturers on silver

from various manufacturers
24

pertaining to programme.... 13
from all other sources

9

79

Total number of letters received at secretary's
office   337

Add to this the large correspondence of the
president and the great number of letters sent
out and received by Treasurer Stecher relating to
programme and membership matters (figures on
which I cannot give), the association work will be
found to be of large proportions.
Quite a number of cities and towns were visited

by officers of the association last year, usually
on other business, but the association work was
advanced thereby, more than twenty-five jewelers
having been interviewed in Beloit, Janesville, She-
boygan, Oshkosh, Wausau, Green Bay, Chippewa
Falls, Kaukauna, DePere, Ripon and Omro.
Eight new members were secured in this manner.
At the last directors' meeting in June President

Keller appointed John P. Hess, of Fond du Lac,
and the secretary as a committee to visit She-
boygan to organize a local club along the lines of
others now in the State. On June 28th thirty-five
jewelers in Sheboygan, Manitowoc and Ozaukee
counties were invited by mail to meet at She-
boygan July 6th for the purpose of organization.
The Sheboygan jewelers turned out well and

(Continued on page 1359)
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The above illustration shows the entire set of No. 11

Jewelry YOUNITS comprising 100 YOUNITS to the

set. There are 18 Designed Display Slabs made of well-

seasoned lumber and covered with a good quality of ROYAL

PURPLE SILK VELVET. These slabs are fitted with metal

attachment on back for holding them in different positions and

are also fitted with detachable metal stop for holding boxed

goods on slab when same is tilted. The remaining 82 YOUNITS

consists of Base Blocks, Uprights, Cross Arms, and extension

YOUNITS of assorted lengths and sizes, which will enable you

to make fixtures to suit your requirements.
The Experienced Window Trimmer Finds MY YOUNIT FIXTURES

a Wonder.

The Inexperienced Window Trimmer or Clerk with MY YOUNITS Will Do

Wonders.

Your Show Windows are the Eyes and Index to Your Business.

My Window Fixture YOUNITS Can Make Them the "talk of the town."

You never use all the YOUNITS. A very liberal quantity of all PARTS.

Strong, Simple, Practical, and absolutely rigid when set U.

Made of fine quality Solid Oak, Strong, Simple, Practical.

HUNDREDS and HUNDREDS of Beautiful Window Trims.

You can change your windows every week for the next five years.

You cannot exhaust the possibilities of my YOUNIT Fixtures.

You can make any Fixture you want with my YOUNIT SYSTEM.

You cannot make a better Window Fixture investment.

You will do MORE with a set of my YOUNIT FIXTURES than
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FIXTURES.
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the set, leaving ample YOUNITS for trimming other Windows or for
making individual fixtures for inside store use.
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In making this Window Trim only 47 YOUNITS are used out of the 100 in
the set, leaving ample YOUNITS for trimming other windows or for
making individual fixtures for inside store use.

Price for Complete Set No. 11
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F. 0. B. Cincinnati, Ohio

All My Sets Are Put Up In A HARDWOOD HINGED LID STORAGE
BOX (oiled finish.)

They are made of oak in the popular Weathered Oak (mission) Finish.

A beautiful book of Designs included with set (free) showing trims I have
made with the YOUNITS.

Send for a MESSAGE FROM HELL. It has a moral and tells all about my
YOUNITS.

Order through your Jobber or Direct. Shipments made at once.

THE OSCAR ONKEN CO.

758 Fourth Ave., Cincinnati, Ohio
Established 31 Years
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listed the questions that might be asked by the
examining board.
Every circular sent out to non-members was

accompanied by an addressed return envelope and
an application blank, to make the matter of join-
ing as easy as possible.
The February circular, with enclosures, totaled

3476 pieces ; the March circular, with enclosures,
totaled 2820 pieces ; the May circular, with en-
closures, totaled 2780 pieces ; the June circular,
with enclosures, totaled 975 pieces. Grand total,
8051 pieces.
The May letters to the Michigan jewelers, with

enclosures, totaled 219 pieces; the June letters to
the Michigan jewelers, with enclosures, totaled
292 pieces. Total 511 pieces.
A grand total of 8562 pieces of mail matter

were sent to non-members, counting all en-
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The mails were used extensively in reaching
the membership. August 27, 1910, an illustrated
circular of the convention proceedings, together
with one from the president, was sent to 188
members then on our rolls.
On March 26th a copy of the fire insurance

circular, together with one soliciting questions and
topics for the convention were sent to the 202
members on the books. An enclosure of an ad-
dressed envelope to bring the topic sheet back to
the association was also made.
On May 55th the circular dealing with the de-

partment store competition, retail prices on
sterling, etc., was sent to 205 members, with the
request that they answer the questions therein
and return, addressed envelopes, being enclosed
for that purpose.
On June 6th 205 members received the watch-

makers' examination circulars and list of ques-
tions which the board might see fit to ask.
With these were sent to each member three

blank petitions with the request that they circulate
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turned out, and which was made possible only by
several weeks of the hardest kind of work.

Outside of the membership campaign a con-
siderable correspondence was carried on during
the year. The records for the secretary's office
are as follows:

Letter-circular to manufacturers on marking
goods

Letters to jewelers bearing on membership...
Letters to officers of the association
Letters dealing with programme matters
Letters to jobbers and manufacturers
Letters written to trade papers
Letters to sterling silver makers on profits...
Letters pertaining to price cutting
Letters to various parties on miscellaneous
subjects

400
279
1.54
98
35
25

6

66

Total number of letters sent out of secre-
tary's office 1071

Letters received from officers of association.. 106
Letters received from manufacturers on
marking goods 96

Members of the Wisconsin Retail Jewelers' Association at the Annual Convention in Milwaukee

closures, in this membership campaign, lasting
five months. A great number of personal letters
were sent out during the same period, dealing
with the same subject, but they are not figured in
here.
The Wisconsin association is indebted to their

friends, the jobbers of Milwaukee, the travelers
living in Wisconsin and to J. H. Purdy for the
good work they did as missionaries for the Wis-
consin association the last year, a total of seven-
teen applications for membership having been
taken by them.
The campaign for new members should not be

allowed to lag. There are still nearly 450 jewel-
ers in Wisconsin who are not in our association,
every one of whom is needed to make our broth-
erhood the power that it should be.
A good beginning has been made. The Wis-

consin association is one of the greatest in ex-
istence in point of numbers and the work of
recruiting should be stimulated so long as a large
number remain to be converted. The mark for
1952 should be not less than 250 members in good
standing. Persistent and well-directed efforts will
bring us to this goal.

Efforts were also made to keep the membership
in touch with events. The trade papers were very
kind to us and the association is indebted to THE
KEYSTONE, the National Jeweler, the Jewelers'
Circular, the American Jeweler, and the Associa-
tion Jeweler for over too columns of publicity
which they gave the Wisconsin association the
past year. Our thanks should go to them for
their liberality in giving us space.

them among the retailers of their various cities
for signatures. These petitions read as follows:
"We, the undersigned business men of  

strongly urge the defeat of pending bills designed
to prevent legitimate protective price agreements
and restrictions. These privileges are a vital
necessity to the successful conduct of business."

All members were urged to get these petitions
filled with names and to send copies to each sen-
ator and congressman representing their district.
How many of the members took this opportunity
of boosting their interests the association has no
means of knowing, but let us hope that many of
them did, for this attack on established prices, if
successful, will be a most serious blow to the
legitimate jeweler.
The thanks of the association are due the

Waltham Watch Co. and Towle Mfg. Company
for their vigilance in watching this attempted
legislation and for urging the jewelers to do
their duty.
On March 26th cards showing the Wisconsin

law relating to the disposition of uncalled for re-
pairs were mailed to 202 members.
On July 8th 230 postal cards were mailed to

the members as a final reminder of the convention.
The first week in July Chairman Stecher, of

the programme committee, sent every jeweler in
Wisconsin and upper Michigan a souvenir pro-
gramme. The association has every reason to be
proud of this programme and are certainly greatly
indebted to Messrs. Henry F. Stecher and E. F.
Rohn for the splendid piece of work they have

Letters received from manufacturers on silver
profits 9

Letters received from various manufacturers
and jobbers 24

Letters received pertaining to programme.... 13
Letters received from all other sources 79

Total number of letters received at secretary's
office 337
Add to this the large correspondence of the

president and the great number of letters sent
out and received by Treasurer Stecher relating to
programme and membership matters (figures on
which I cannot give), the association work will be
found to be of large proportions.
Quite a number of cities and towns were visited

by officers of the association last year, usually
on other business, but the association work was
advanced thereby, more than twenty-five jewelers
having been interviewed in Beloit, Janesville, She-
boygan, Oshkosh, Wausau, Green Bay, Chippewa
Falls, Kaukauna, DePere, Ripon and Omro.
Eight new members were secured in this manner.
At the last directors' meeting in June President

Keller appointed John P. Hess, of Fond du Lac,
and the secretary as a committee to visit She-
boygan to organize a local club along the lines of
others now in the State. On June 28th thirty-five
jewelers in Sheboygan, Manitowoc and Ozaukee
counties were invited by mail to meet at She-
boygan July 6th for the purpose of organization.
The Sheboygan jewelers turned out well and

(Continued on page 1350
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others were present from Two Rivers and
Plymouth. The plan was very well received by all
it, esent and there is no doubt that this district

ill in the immediate future have a flourishing
organization. The committee is greatly indebted
to W. A. Pfister, of Sheboygan, for his good
work in lining up the Sheboygan jewelers, all of
whom were visited in their places of business,
receiving the committee most kindly. Four new
members were secured here for the State associa-
tion and more are promised.
The board of directors held four meetings dur-

ing the year. Outside of the campaign for new
members the most important thing taken up was
the question of retail profits on sterling, regard-
ing which considerable correspondence has passed
between the association and the manufacturers.
will be fully gone into later.
Another matter undertaken at the direction of

the board was the question of marking all goods
with an identification mark. Four hundred manu-
facturers were addressed on this subject and
about one hundred replies received. This matter
will be gone into later.
In making his report the treasurer said:
For the fourth time I have the pleasure to

present my annual report as treasurer of our as-
sociation and the increase in membership and the
promptness with which the annual dues are being
paid is most gratifying, for we now have 225 in
good standing and can report that I received dues
from all but thirty-nine, which shows that our
members are realizing that it means more than just
paying $3.00 annually. For the first time we were
in a position to pay our American National Retail

hand.

Association dues in advance of our con-
vention, for had we waited my report would have
loomed up greater as to the amount of cash on

In the address of 0. F. Rohwedder, who for the
one reason that he has been successful in building
U p a good business on a limited capital, was "im-
ported," so to speak, from St. Joseph, Mo., where
he is in business. He touched upon a subject
vital to o taall jsewtee ex-
pression

lers. Mr. Rohwedder gave -
ments regarding the volume of

'msiness done on a limited capital and the fre-
imency with which his stocks are turned, which
ere they not substantiated by actual facts, would

not go by unchallenged. No more pertinent ad-
iress was delivered at the convention than this
;:e foneaonodd in 

full 
o gitis fwoellowopralltye of careful study. It will

of this issue.
Howard C. Carpenter, sales manager of the

Rockford Watch Co., relivered a very interesting
address on the "Power of Suggestion in Selling
Goods." His remarks were listened to with
marked attention by the jewelers and he brought
out manyjo any 

merchandising.
edpoigionts regarding this very vital

The subject of bookkeeping for a retail jeweler
was handled by M. H. Hayden, a certified public
accountant of Chicago, in an address on "Some
Principles of Modern Accounting and Their Ne-
cessity in Everyday Business." This is a subject
which ought to give every jeweler real concern.
Astudtyo of 

jewelers.
Mr. eHwaeydresn.'s paper will be of muchvaiae 

Col. John L. Shepherd, who holds the national
record for attendance at retail jewelers' conven-
tions, graced the Milwaukee gathering with his
genial presence. He spoke both during the ses-
sions of the convention and at the banquet. The
colonel is noted for the familiar, everyday sub-
iects which he discusses, and if the Colonel had
selected a less homely subject for his remarks at
this convention than a "Mother Hubbard Talk," it
Would not have been Colonel Shepherd. Possibly
Ito attendant at retail jewelers' meetings has a
larger acquaintance in the United States nor a
aster fund of actual jewelry experience to draw
Upon than Colonel Shepherd.. He is most earnest
and sincere in his appeal to retail jewelers to
elevate their craft and themselves, and he has
contributed much by his addresses toward giving
the retail jeweler a higher conception and better
understanding of his business.
During the course of his remarks Colonel

Shepherd said that one of the greatest evils in
ti'e trade was the tendency on the part of the

KEYSTONE

retail jeweler to guarantee, for a specific length
of time, all the goods that he sells. He also stated
that he was very happy to remark that the retail
Jewelers throughout the country are beginning to
realize that in being so prone to guarantee their
goods they are doing themselves both an injury
and an injustice and putting profits into the hands
of mail-order houses, scheme houses and jewelry
fakirs in general. He assigned this as the main
reason why so much of the business which right-
fully belongs to the legitimate jewelry trade has
been diverted to mail-order and scheme houses.
He also spoke regarding the time guaranteed on
watch cases and expressed the hope that some day
this handicap on the expansion of the legitimate
jewelry trade, would be entirely eliminated, there-
by giving the retail jeweler an opportunity to sell
his wares on his own personality and judgment,
instead of lending his assistance to furthering the
business interests of such mail-order and scheme.
houses and unscrupulous manufacturers as use
this guarantee solely for the sake of exploiting
their business without any regard to the merit
of the goods.

J. Augustine Smith, sales manager of the South
Bend Watch Co., read a paper on "How Can the
Jeweler Best Help Himself." During the course
of his address Mr. Smith made the statement that,
in his opinion, more than one-half of the jewelry
business in this country was handled through
mail-order and scheme houses, department stores
and fakirs, and that various factors within the
jewelry trade were responsible in a very large
measure for present conditions. To a direct ques-
tion put to him by President Keller as to "why
department stores had succeeded in capturing so
much of the business belonging to the legitimate
jewelry trade," Mr. Smith replied, "because many
manufacturers did not discriminate against the
mail-order house, but sold the same goods with
the same guarantee to them that they sold to the
jewelry trade. The jeweler gives his stamp of
approval on the goods he sells and the consumer,
finding that he can purchase the same goods with
the same guarantee from mail-order houses, buys
very often from the latter."

Mutual Fire Insurance
Mutual fire insurance is a subject which inter-

ests every jeweler in Wisconsin, because it was
the jewelers of that State which first attempted to
establish such a company. The efforts of the as-
sociation, however, were not altogether success-
ful and the efforts of its officers to form such a
company were halted during the past year. The
presence on the programme of Peter J. Jacobs,
who is in charge of a mutual fire insurance com-
pany for the Wisconsin Retail Hardware Dealers'
Association, indicates, however, that this is still
a live topic with Wisconsin retail jewelers. This
association has been very successful in conducting

. an insurance business. Mr. Jacobs' address ap-
peared on page 1223 of July 15th issue of THE
KEYSTONE.
C. T. Higginbotham, consulting superintendent

of the South Bend Watch Co., delivered his very
interesting address on "A Glimpse Through the
Corridors of Time," which is always interesting
to a body of jewelers.
William H. Upmeyer, of Milwaukee. who was

to have addressed the convention on "The Stamp-
ing of Quality and Identification Marks," did not
speak.
Both sessions of the closing day were executive,

save for an adjournment for lunch of one hour
the executive sessions continued from 9.30 o'clock
in the morning until 6 o'clock P. m. No definite
information was given out by the officers regard-
ing the deliberations of the closed sessions, but it
is known that a number of very important matters
concerning the relations of retailers with jobbers
and manufacturers were discussed.
The following resolutions were reported by the

committee and adopted during the executive ses-
sion:

Resolutions

WHEREAS, Another highly successful year in the
life of our association having passed, we feel it
our duty to give credit where credit belongs.
The association has indeed been blessed with

its officers; the president, Mr. Keller, has been
untiring in his efforts to further the lofty aims
which this association has set out to accomplish.
and has proven not only an able and energetic, as
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well as representative presiding officer, but also a
great organizer.
The secretary, Mr. Anderson, has set the mark

so high that it will be almost impossible for any-
body else to step into his shoes, if indeed that
should ever become necessary.
The treasurer, Mr. Stecher, has sacrificed hi&

time and talents to his work in an unprecedented
manner and the results speak for themselves.
Therefore Be It Resolved, That the association

extend its thanks to the officers before proceeding
further with these resolutions by a rising vote.
Resolved, That this association is strongly in

favor of laws penalizing the issuing of fraudulent
or misleading advertisements.
Resolved, That the members of this association

give preference to those manufacturers who
stamp their goods with their trade-mark.
Resolved, That our delegates to the national

convention be instructed to again call the attention
of the interested manufacturers to the fact that
the prices of sterling silver as at present adopted
in the retail stores of some of them are insuffi-
cient to yield a profit to the retailer.
Resolved, That this association invites every

non-retailing jobber to forward his name and ad-
dress to the secretary of this association and that
he in turn have these names printed in circular
form and enclosed with programmes for the con-
vention of 1912, and the members of this associa-
tion be urged to confine their patronage to these
jobbers as far as practicable.
Resolved, That we endorse the action of tilt

Towle Manufacturing Company in establishing
a satisfactory retail price on part of their product,
and trust they will soon extend the same method
to their entire line.
Resolved, That we are gratified with the gold

and silver stamping law as passed by the present
Legislature of our State.
Resolved, That we heartily endorse the efforts

of all the watch manufacturers who confine the
sale of their product to the legitimate jewelry
trade, and request that our members patronize no
others.
Resolved, That we condemn the Crowe bill now

before the Congress of the United States, which
is aimed against the maintenance of fixed retail
prices.
Resolved, That we strongly condemn those

firms who, while ostensibly catering to the
jewelry trade have, as the investigation of our
officers has demonstrated, been violating all
ethics of business by also placing their product
in outside trade channels, frequently even at
lower prices.
Resolved, That a vote of thanks be extended to

those gentlemen who by their able addresses and
papers materially assisted us in making this con-
vention a success.
Resolved, That we thank those manufacturers

and jobbers who so liberally patronized the space
provided for advertising in our annual souvenir
programme, and we sincerely hope that the results
derived therefrom will prove profitable to them.

Resolved, That we extend our thanks to the
trade journals for having given the doings of our
association such wide publicity.

All the old officers of the association were re
elected unanimously and Thomas Dale was added
to the list of directors. In securing the consent
of Mr. Keller, of Appleton, to accept the presi-
dency for another year, the association may well
be congratulated. He has given untiringly of his
labor and time to the advancement of the or-
ganization and that he has succeeded in his efforts
may best be understood when one contemplates
the strength and stability of this organization.
A. W. Anderson, of Neenah, Wis., was also

unanimously re-elected secretary. His work for
the association has been untiring and he has ac-
complished much for his brother jewelers in Wis.
consin. The other officers are as follows:
E. F. Rohn, vice-president, Milwaukee ; Henry

F. Stecher, treasurer, Milwaukee. Board of
Directors—John P. Hess Fond du Lac; W. A.
Pfister, JSheboygan ; A. J. Stoessel, Milwaukee;
William H. Upmeyer, Milwaukee.

It was unanimously decided to send two dele-
gates to the Richmond convention of the national
association and to defray the expenses. Henry
F Stecher, of Milwaukee, and A. W. Anderson.

(Continued on page 1860)
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a 'keen eye in every case relating to their business, saw at once
the beauty, utility and cheapness of our IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has
ornamented with egg and dart.

A BEAUTIFUL CASE

inches high, upper.

a nicely molded top, Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 fool 4 inches deep
inside. Doors slide up, fastened to Morton's steel chains and weights. Inside of ease and
shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00 
•

Made and sold by 

IJ Show Case Co
ir..

• 

Salesroom, Office and Factory

Take the Blue Islanl A venue Car

56-66 Frank Street, CHICAGO

OUR SCHOOL YEAR BEGINS SEPTEMBER 4 Give that Young Man a Chance

(Taken May 1, 1911)
Above is presented a bunch who are taking advantage of
the opportunities at Bradley. Taken in the Athletic Field
in front of Horology Hall.

ADDRESS POSTAL CARD

HOROLOGICAL - Dept. K. - PEORIA, ILL.
FOR OUR LATEST CATALOG
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rrs were present from Two Rivers and
mouth. The plan was very well received by all
.ent and there is no doubt that this district
! in the immediate future have a flourishing
inization. The committee is greatly indebted
\\'. A. Pfister, of Sheboygan, for his good
:k in lining up the Sheboygan jewelers, all of
on were visited in their places of business,

, iving the committee most kindly. Four new
obers were secured here for the State associa-
. and more are promised.

1 he board of directors held four meetings dur-
the year. Outside of the campaign for new
mbers the most important thing taken up was
question of retail profits on sterling, regard-
which considerable correspondence has passed

.ween the association and the manufacturers.
a ii ill be fully gone into later.

Another matter undertaken at the direction of
board was the question of marking all goods
b an identification mark. Four hundred manu-
oirers were addressed on this subject and

,out one hundred replies received. This matter
tll be gone into later.
In making his report the treasurer said :
For the fourth time I have the pleasure to
resent my annual report as treasurer of our as-
ciation and the increase in membership and the
:.mmtness with which the annual dues are being

d is most gratifying, for we now have 225 in
.01 standing and can report that I received dues

. , Ill all but thirty-nine, which shows that our
mbers are realizing that it means more than just
ing $3.00 annually. For the first time we were

iia idiosition to pay our American National Retail

med up greater as to the amount of cash on
n

i for had we waited my report would have
i iders' Association dues in advance of our con-
On,

I a the address of 0. F. Rohwedder, who for the
reason that he has been successful in building

a good business on a limited capital, was "itn-
ted," so to speak, from St. Joseph, Mo., where
k in business. He touched upon a subject
J to all jewelers. Mr. Rohwedder gave ex-
kion to statements regarding the volume of
Mess done on a limited capital and the fre-

:limey with which his stocks are turned, which
' ere they not substantiated by actual facts, would

: go by unchallenged. No more pertinent ad-
was delivered at the convention than this

and it is well worthy of careful study. It will
found in full on page of this issue.
Howard C. Carpenter, sales manager of the
,e1<ford Watch Co., relivered a very interesting
iress on the "Power of Suggestion in Selling
,ids." His remarks were listened to with
rked attention by the jewelers and he brought
many valuable points regarding this very vital

tor in merchandising.
l'he subject of bookkeeping for a retail jeweler

II \\ as handled by M. H. Hayden, a certified public
ountant of Chicago, in an address on "Some
nciples of Modern Accounting and Their Ne-

::ttie tdtYo f 
Mr.

tlYinorEveryday Business." This is a subject
kill ought to give every jeweler real concern.

eHwaeyledresn.'s paper will be of much

1
Col. John L. Shepherd, who holds the national

r■ cord for attendance at retail jewelers' conven-
n"115, graced the Milwaukee gathering with his

• nial presence. He spoke both during the ses-
:Is of the convention and at the banquet. The
inel is noted for the familiar, everyday sub-
R which he discusses, and if the Colonel had
'ted a less homely subject for his remarks at

, convention than a "Mother Hubbard Talk," it
111(1 not have been Colonel Shepherd. Possibly
attendant at retail jewelers' meetings has a

,er acquaintance in the United States nor a
ter fund of actual jewelry experience to draw

oll than Colonel Shepherd.. He is most earnest
1 sincere in his appeal to retail jewelers to
vale their craft and themselves, and he has

.itributed much by his addresses toward giving

1
 o retail jeweler a higher conception and better

During the course of his remarks Colonel
understanding of his business.

enherd said that one of the greatest evils in
trade was the tendency on the part of the
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retail jeweler to guarantee, for a specific length
of time, all the goods that he sells. He also stated
that he was very happy to remark that the retail
jewelers throughout the country are beginning to
realize that in being so prone to guarantee their
goods they are doing themselves both an injury
and an injustice and putting profits into the hands
of mail-order houses, scheme houses and jewelry
fakirs in general. He assigned this as the main
reason why so much of the business which right-
fully belongs to the legitimate jewelry trade has
been diverted to mail-order and scheme houses.
He also spoke regarding the time guaranteed on
watch cases and expressed the hope that some day
this handicap on the expansion of the legitimate
jewelry trade, would be entirely eliminated, there-
by giving the retail jeweler an opportunity to sell
his wares on his own personality and judgment,
instead of lending his assistance to furthering the
business interests of such mail-order and scheme.
houses and unscrupulous manufacturers as use
this guarantee solely for the sake of exploiting
their business without any regard to the merit
of the goods.

J. Augustine Smith, sales manager of the South
Bend Watch Co., read a paper on "How Can the
Jeweler Best Help Himself." During the course
of his address Mr. Smith made the statement that,
in his opinion, more than one-half of the jewelry
business in this country was handled through
mail-order and scheme houses, department stores
and fakirs, and that various factors within the
jewelry trade were responsible in a very large
measure for present conditions. To a direct ques-
tion put to him by President Keller as to "why
department stores had succeeded in capturing so
much of the business belonging to the legitimate
jewelry trade," Mr. Smith replied, "because many
manufacturers did not discriminate against the
mail-order house, but sold the same goods with
the same guarantee to them that they sold to the
jewelry trade. The jeweler gives his stamp of
approval on the goods he sells and the consumer,
finding that he can purchase the same goods with
the same guarantee from mail-order houses, buys
very often from the latter."

Mutual Fire Insurance

Mutual fire insurance is a subject which inter-
ests every jeweler in Wisconsin, because it was
the jewelers of that State which first attempted to
establish such a company. The efforts of the as-
sociation, however, were not altogether success-
ful and the efforts of its officers to form such a
company were halted during the past year. The
presence on the programme of Peter J. Jacobs,
who is in charge of a mutual fire insurance com-
pany for the Wisconsin Retail Hardware Dealers'
Association, indicates, however, that this is still
a live topic with Wisconsin retail jewelers. This
association has been very successful in conducting

. an insurance business. Mr. Jacobs' address ap-
peared on page 1223 of July 15th issue of THE
KEYSTONE.
C. T. Higginbotham, consulting superintendent

of the South Bend Watch Co., delivered his very
interesting address on "A Glimpse Through the
Corridors of Time," which is always interesting
to a body of jewelers.
William H. Upmeyer, of Milwaukee, who was

to have addressed the convention on "The Stamp-
ing of Quality and Identification Marks," did not
speak.
Both sessions of the closing day were executive,

save for an adjournment for lunch of one hour
the executive sessions continued from 9.30 o'clock
in the morning until 6 o'clock P. /it. No definite
information was given out by the officers regard-
ing the deliberations of the closed sessions, but it
is known that a number of very important matters
concerning the relations of retailers with jobbers
and manufacturers were discussed.
The following resolutions were reported by the

committee and adopted during the executive ses-
sion :

Resolutions

WHEREAS, Another highly successful year in the
life of our association having passed, we feel it
our duty to give credit where credit belongs.
The association has indeed been blessed with

its officers; the president, Mr. Keller, has been
untiring in his efforts to further the lofty aims
which this association has set out to accomplish.
and has proven not only an able and energetic, as
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well as representative presiding officer, but also
great organizer.
The secretary, Mr. Anderson, has set the mark

so high that it will be almost impossible for any-
body else to step into his shoes, if indeed that
should ever become necessary.
The treasurer, Mr. Stecher, has sacrificed his

time and talents to his work in an unprecedented
manner and the results speak for themselves.
Therefore Be It Resolved, That the association

extend its thanks to the officers before proceeding
further with these resolutions by a rising vote.
Resolved, That this association is strongly in

favor of laws penalizing the issuing of fraudulent
or misleading advertisements.
Resolved, That the members of this association

give preference to those manufacturers who
stamp their goods with their trade-mark.
Resolved, That our delegates to the national

convention be instructed to again call the attention
of the interested manufacturers to the fact that
the prices of sterling silver as at present adopted
in the retail stores of some of them are insuffi-
cient to yield a profit to the retailer.
Resolved, That this association invites every

non-retailing jobber to forward his name and ad-
dress to the secretary of this association and that
he in turn have these names printed in circular
form and enclosed with programmes for the con-
vention of 1912, and the members of this associa-
tion be urged to confine their patronage to these
jobbers as far as practicable.
Resolved, That we endorse the action of tht.

Towle Manufacturing Company in establishing
a satisfactory retail price on part of their product,
and trust they will soon extend the same method
to their entire line.
Resolved, That we are gratified with the gold

and silver stamping law as passed by the present
Legislature of our State.
Resolved, That we heartily endorse the effbrth

of all the watch manufacturers who confine the
sale of their product to the legitimate jewelry
trade, and request that our members patronize no
others.
Resolved, That we condemn the Crowe bill now

before the Congress of the United States, which
is aimed against the maintenance of fixed retail
prices.
Resolved, That we strongly condemn those

firms who, while ostensibly catering to the
jewelry trade have, as the investigation of our
officers has demonstrated, been violating all
ethics of business by also placing their product
in outside trade channels, frequently even at
lower prices.

Resolved, That a vote of thanks be extended to
those gentlemen who by their able addresses and
papers materially assisted us in making this con-
vention a success.
Resolved, That we thank those manufacturers

and jobbers who so liberally patronized the space
provided for advertising in our annual souvenir
programme, and we sincerely hope that the results
derived therefrom will prove profitable to them.

Resolved, That we extend our thanks to the
trade journals for having given the doings of our
association such wide publicity.

All the old officers of the association were re
elected unanimously and Thomas Dale was added
to the list of directors. In securing the consent
of Mr. Keller, of Appleton, to accept the presi-
dency for another year, the association may well
be congratulated. He has given untiringly of his
labor and time to the advancement of the or-
ganization and that he has succeeded in his efforts
may best be understood when one contemplates
the strength and stability of this organization.
A. W. Anderson, of Neenah, Wis., was also

unanimously re-elected secretary. His work for
the association has been untiring and he has ac-
complished much for his brother jewelers in Wis.
consin. The other officers are as follows :
E. F. Rohn, vice-president, Milwaukee; Henry

F. Stecher, treasurer, Milwaukee. Board of
Directors—John P. Hess, Fond du Lac; W. A.
Pfister, Sheboygan ; A. J. Stoessel, Milwaukee;
William H. Upmeyer, Milwaukee.

It was unanimously decided to send two dele-
gates to the Richmond convention of the national
association and to defray the expenses. Henry
F. Stecher, of Milwaukee, and A. W. Anderson,

(Continued on page 1360)
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of Neenah, were chosen as delegates, and John
P. Hess, of Fond du Lac, and Julius Liebenow,
of Green Bay, alternates.

Local Jewelers' Clubs in Wisconsin

The Milwaukee Jewelers' Club is among the
first jewelers' local clubs to be organized since
the work of jewelry organization was undertaken.
The club has proven a strong uniting bond to
the trade in that city, knitting the several branches
comprising its membership closely together in the
bands of good-fellowship, and forming a ready
means for concerted action whenever and wher-
ever it became necessary. The club carries high
aloft the banner of sound business ideals, and
while not interfering in the least with free and
unlimited competition, has so far succeeded in
eliminating from this competition personal ill
feeling and bitterness. The monthly dinners of
the club have frequently been honored by visiting
jewelers from out of town, and President E. F.
Rohn wishes it repeated that the club extends a
standing invitation to all jewelers who may be
in Milwaukee the second Wednesday of any
month to partake of its hospitality. In fact, the
club will consider failure to do so an intentional
slight. The officers of the club are: E. F. Rohn,
president; George Durner, vice-president; Theo.
Schelle, secretary; Frank P. Wilde, treasurer.

The Fox River Valley Jewelers' Club

The Fox River Valley Retail Jewelers' Club
owes its organization to the enthusiasm of the
Milwaukee jewelers. On May 12, 1908, one of
the Fox River Valley jewelers attended the
monthly dinner of the Milwaukee Jewelers' Club.
It was suggested to the visitor that the Fox
River Valley should have a club of its own. He
favored the idea and advised a call for the jewel-
ers to meet at Appleton for organization. This call
was issued a little later by Franklin Thomson,
then State secretary, and on June 24, 1908, twelve
jewelers met at the Sherman House, Appleton,
and launched the present club, which has done so
much for the promotion of good feeling among
the trade in this district. Thirty-four jewelry
firms, representing forty-five individuals, are now
on its membership rolls. Meetings are held three
times each year, no two meetings being held in
succession in the same city. The club is a re-
markable example of the good that comes to the
craft when its members get together in social ses-
sions. In crowds of twenty, twenty-five, thirty or
even more at times the boys get together to re-
new the ties of good feeling that now bind them
so securely. The present officers are as follows:
J. R. Chapman, Oshkosh, president; W. H.
Gruenert, Green Bay, vice-president; John P.
Hess, vice-president; H. A. Kamps, Appleton,
treasurer; A. W. Anderson, Neenah, secretary.

The Racine Jewelers' Club

This club was formed by reason of the harmony
and good fellowship which existed among the
Milwaukee and Fox River Valley jewelers. It is
a comparatively new organization, having been or-
ganized in January of this year. Its salutary in-
fluence upon the interests of the jewelry business
in and around Racine have already been felt, as
attested by the recently inaugurated early closing
agreement. The officers of the club are: Presi-
dent, Hiram J. Smith; vice-president, John L.
Lange; secretary and treasurer, F. P. Beswick.

The Grand Old Man of the Wisconsin
Organization

One of the most interesting personages at the
Milwaukee convention was Herman Scherzinger,
of Fond du Lac, Wis., who is undoubtedly the
oldest active retail jeweler in Wisconsin. Al-
though nearly 8o years of age he took a lively in-
terest in the deliberations of the convention. He
is a watchmaker of the old school and his judg-
ment on horological matters is always considered
authoritative. He was born in 1832 in the Black
Forest, Germany, the ancient home of clock mak-
ing. At the age of 16 he started to learn his
trade in Gutenbach, Baden. He came to the
United States in 1851, working for some time in

New York. In May, 1855, he located in Fond du
Lac, where he has conducted a successful jewelry
business, and for forty-eivht years of the fifty-
six years of his business career in Fond du Lac
he has occupied his present store. Mr. Scher-
zinger is still thoroughly active in business and
loves the intricacies of a difficult job of watch
repairing as much as ever. He never misses a
meeting of the Fox River Valley Jewelers' Club
or the State association, of both of which he is an
enthusiastic member. He was connected with the
early associations and is the proud possessor of
a membership certificate issued to him by the
Jewelers' Crown Guild in 1898.
THE KEYSTONE joins with the Wisconsin jewel-

ers in wishing Mr. Scherzinger many more years
of health and happiness in the trade he has so
greatly honored.

Some Live Questions of To-Day

George P. Engelhard, of Chicago, spoke ex-
temporaneously on the subject, "Some Live
Questions of To-day." He declared that as Wis-
consin stands in the forefront of States battling
for civic, educational and moral progress, so it is
found in the van of forces battling for the rights
and interests of the jewelry trade.

The Law of Service

The jeweler who fails to place his business and
his work above the consideration of sordid daily
profit will fail in the achievement worthy of life's
higher opportunities. • He must ever bear in mind
that the phrase "legitimate jeweler" means that
he must establish his right to preference and even
to existence in accordance with the law of
superior public service—a law which in all cases
must determine the worthiness of any occupation
or any profession to exist. This standard de-
mands that he give single-hearted devotion to the
highest interests of his chosen calling.
The retail jeweler has no inherent right to

exist ; he must prove it by the sort of service he
renders, by the degree of his usefulness to the
community. If the mail-order house can serve
the people as well it has an equal right to recogni-
tion as "legitimate." It is for the jeweler to
prove, as he can, that his service is the better,
the greater and the more necessary. With the
advantages in his favor, there is no sufficient rea-
son why he should not win, and win gloriously.
In dealing with such evils as the retailing job-

ber, fake advertising man, department stores, con-
fidence game, auction shops and the like, the
retail jeweler has a right to demand full protec-
tion at the hands of those manufacturers and
jobbers who solicit their patronage, and with the
implied understanding that they will reciprocally
stand by their friends.

Fixed Selling Prices

An arch-enemy of the jewelry trade is cut
rates. To meet this evil a determined effort has
been made by the national and other organiza-
tions to establish fixed selling prices. The de-
cision of the United States Supreme Court in the
Miles case makes it very evident that any attempt
on the part of the manufacturer to establish fixed
selling prices is contrary to the anti-trust law of
the nation in all cases where the goods are not
patented or where the title actually has passed
from the manufacturer to the jobber or retailer.
Just how this condition shall be met remains to
be determined. But where there is a will there
is a way. Methods are now in force in other
branches of trade wherein the retailer's protection
is assured, and it is evident that, since the right
of the manufacturer to control prices has not
been assailed, but only one of many methods to
enforce such right, the exercise of this right, in
harmony with the letter and spirit of the nation,
will find effective expression along the lines of
the suggestion embodied in the dissenting opinion
in the Miles case by Justice Holmes.
But the overshadowing menace in the jewelry

trade, as in nearly all other branches, is that of
trust domination. The great industrial and com-
mercial and civic forces of the nation are arrayed
for the conflict which is to determine whether the
trusts are to rule, or whether the people shall
rule. In this conflict the jewelers have an in-
terest, not only as citizens, but as members of an
important trade that already feels the crushing
force of industrial tyranny. The division of the
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jobbers of American into so-called "trust" job-
bers and "independent" jobbers is a startling in-
dication of malign trust influence. It is for the
retailers of America, who have it in their hands
to control the situation, to rise in their might
and declare once and for all for the principles
of trade feeling; to demand that their jobbers
shall handle every description of goods and every
brand of goods demanded by the retail trade;
to demand that they shall not be coerced into
handling one line and into boycotting another.
This division of the jobbing trade imposes a tax
upon the convenience and upon the profits of
every retail jeweler in the land, for the reason
that we now have not less than 40 per cent more
jobbers for the retail trade to support than
would be the case under conditions of trade free-
dom.
Moreover, the denial of the right of access to

the legitimate channels of trade distribution is an
intolerable wrong. It affords full justification
for the boycotted manufacturer to go outside such
channels and secure distribution of his products
in any manner that he may deem necessary.
Preservation is the first law of nature. Menace
to one's life means justification of recourse by
defense in any form, and it so happens therefore
that many manufacturers who have suffered from
the embargo of their products by reason of the
doors of the majority of jobbing houses being
closed against them, have sought affiliation with
mail-order houses, advertising concerns, depart-
ment stores and fake auction shops in an effort
to keep the wheels of their factories going and
their existence beyond jeopardy.
Whether the law of the land will be able to

reach this particular form of trade tyranny, this
enforced boycott against honorable manufactur-
ers, remains to be seen ; but even should the law
of the land fail, the duty solemnly rests upon the
jewelers of America to see that the wrong is
stopped by an edict of their own, enforced by
their united strength.

Organization a Necessity

The spirit of organization is everywhere preva-
lent. It is the spirit of the new century and
new decade. Isolation means death, affiliation
and organization life. With every form of in-
dustry feeling the magic impulse of the spirit
of collaboration and co-operation, with all forces
about them moving in organized columns, the
jewelers of America are destined to a very rocky
and uncertain road if they fail to read the signs
of the times. "Give me 6000 members of the
national association," exclaims President Roberts,
"and I will cure every ill of the trade, save those
due to the members of the trade themselves."
He might have gone further and have stated that
any one of the important States, massed into
united strength, could demand anything that was
just and fair at the hands of the manufacturers
and jobbers of America and have their demands
granted.
Let the jewelers of Wisconsin appeal with

united voice for a policy on the part of manu-
facturers and jobbers, duly protective of their
interests.
The slogan of the organization must be, "get

together"; "fall into the ranks"; "march to the
music of the union."

The Exhibits

C. F. Monroe Co. had one of the most promi-
nent exhibits at the convention. They showed their
full line of sterling goods, cut glass, brass and
metal goods and holiday and wedding novelties
Joe Knoblauch was in charge of the exhibit and
reported good sales.
Theodore Leubusher & Co., wholesale jewelers

of Milwaukee, had an electric sign of welcome
hung in front of their place of business and gave
away neat souvenirs to the visiting jewelers. Mrs.
Leubusher entertained the ladies of visiting jewel-
ers at luncheon.
F. C. Jorgenson & Co., well-known show case

manufacturers of Chicago, were represented by
Chas. M. Jorgenson.
John B. Ash, the "Ebony King," of Rockford,

showed his full line of toilet ware.
G. S. Titus showed the full lines of A. J. Gan-

non & Co., of Philadelphia, and the Pool Silver
Co., of Taunton, Mass., in a room at the Plankin-

(Continued on page 1393)
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Solid Gold Watch Cases

T'S so much more satisfactory to
sell goods that have an assured
reputation with the consumer—
that few real merchants ever try
to sell any other kind.
Thousands of American jewelers

are featuring Keystone Solid Gold
Watch Cases and have for years.
They will tell you that the public
confidence in the Keystone goods and
the Keystone standards is one of the
strongest trade-building forces that a
jeweler could put back of his store.
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Large Attendance at Convention
of Colorado Retail Jewelers' Association

Strong Feeling Manifested Toward the Established Price System—Pueblo to
be the Next Convention City—Members Pleased With Progress of Or-
ganization

[Special to THE KEYSTONE]

The third annual convention of the Colorado
Retail Jewelers' Association was held at the Al-
bany Hotel, Denver, Colo., on June 27th and 28th.
President L. H. Cornwell called the convention
to order on the morning of Tuesday, June 27th.
Addressing the convention he said in part:

President's Address

We are assembled to-day for the fourth time
for the purpose of cementing our business inter-
ests and our ties of friendship. That our asso-
ciation has done much for the advancement of
our mutual welfare in the jewelry and kindred
trades there can be no question.
While to some it will seem that little has been

attained, yet it is not so much what has been
directly accomplished as it is to realize the un-
settled conditions that would have prevailed at
this time had it not been for the concerted or-
ganization, yet there is much that we can and
should do to make our association still more
effective for good.

The Benefit of Organization

That organization in general has been beneficial

to other lines of trade there is no chance for

argument, and it is therefore all the more im-

perative that the retail jewelers should band
themselves together to safeguard their interests
or they will soon have nothing left to safeguard.
We must be up and doing. Must be "live wires"
in the community in which we live, show by our
enterprise and energy that we are thoroughly in
touch with every branch of our business and
render a more artistic, scientific and technical
service than does the merchant with merely mer-
cantile training. Our methods must be right and
fair. It is the customer that comes back that
establishes success.
The Colorado Wholesale Jewelers' Association

was founded to safeguard their interests. The
jobbers and the retailers are interdependent, and
they should both work together and each strive
to see wherein they can to their mutual advantage
agree on confining the jewelry business to legiti-
mate channels. The general organization spirit
of the jewelry interests throughout the country
has been the means of inciting to action the lead-
ing watch manufacturers who were led to see
that their watch movements should be kept in
legitimate channels and prices protected. They
realized that for a watch to give satisfaction it
must be in proper condition when the retailer
turns it over to the consumer ; therefore the com-
pany that marketed its movements through the
jewelry trade had the advantage of competent
adjusters back of them, and would win out in
the long run.

Effect of the One-Price System

New watch companies springing up and adopt-
ing this method when taken in connection with
the power and influence of local, State and na-
tional jewelers' organizations, revealed to the
older companies the "handwriting upon the wall,"

and they have withdrawn their movements from
catalogue houses and confined them to the regu-
lar trade and have brought suits against cata-
logue and scheme houses who persist in adver-
tising or offering for sale these leading makes
of watches. This action started on railroad
grades, but, by reason of our increasing strength
of organization, the established price and restric-
tion features have continued so that whole lines
of leading manufacturers have fallen into line,
and even the Ingersoll watch is confined to the
jewelry trade, and now the sterling silverware
manufacturers and nickel clock trade are coming
into the fold looking for legitimate channels and
a fixed selling price.
I strongly urge our members to confine their

purchases as much as possible to those jobbers
who are protecting the interests of the retail
jewelers by selling to jewelers only, and to con-
demn those who violate this policy.

It is with pleasure that we note and endorse
the action of the Western Clock Company in sell-
ing Big Ben clocks to jewelers only and at a
fixed price, and endorse their legal action against
department stores.
Jewelers are being educated to realize that any

sum above cost price does not represent profit.
They are learning that it costs 25 per cent to
conduct their business, and that these fixed
charges must be met before they can figure
profits.
Prior to organization customers were inclined

to use one jeweler against another to obtain con-
cession of prices, and usually made it work, but
now jewelers have taken a stand in the class
with other merchants who refuse to make a sale
by sacrificing a net profit.

Favors Exclusive Meetings
The New York association adopted a policy

of excluding all except members at its executive
sessions. I advise that our Committee on Reso-
lutions recommend similar action by this associ-
ation.

It is the policy of the association to investi-
gate any complaint submitted by a member in
writing, and the Executive Committee will be
glad if any member who learns of violations by
jobbers will secure proof and forward same to
the secretary.
Your Executive Committee has several com-

plaints brought to their notice of jobbers not
living up to the non-retailing compact, but only
one complaint was presented in regular form,
which was conclusively traced to a prominent
Denver jobber, who claimed the act was per-
formed by his traveling man without his knowl-
edge. He was glad to make amends, and the
guilty party has since severed his connections
with the house.
I recommend the action taken by the Pennsyl-

vania State Association in regard to the plain
skeleton diamond mounting and narrow wedding
ring which have commonly been designated by
the name of a prominent retail concern now doing
a large catalogue and mail-order business, and
trust that our Resolution Committee will recom-
mend the adoption of the name "Boston Mount-
ing" for the diamond, as it was invented and first
made by a noted Boston jeweler and taken up
by the said retailer the plain, narrow ring to be
known as the "Bridal" ring.
I am glad to report that our membership is in-

creasing, and hope that the good work will con-
tinue until we shall have every jeweler in the
State as a member.
I want to express my thanks to our Executive

Committee and other officers, and especially to
our worthy secretary-treasurer, Fred F. Syman,
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whose faithful services have been of great assist-
ance, and to each and every member I extend
my best wishes for health and happiness.
The minutes of the previous meeting were then

read on motion adopted.

Secretary's Report
In presenting his report for the year, Secretary

Syman said that the total membership of the
organization was 43 members, but hoped that the
number would be increased at least 50 during the
convention. He deplored the lack of interest in
the association on the part of the members and
strongly urged that this indifference be trans-
formed into active support. The treasurer's re-
port was next presented and proved satisfactory.

President Cornwell then announced that a thea-
ter entertainment would be given to the members
and their lady friends in the evening.
A. J. Stark then addressed the meeting, stating

that in his opinion the dues of $5 a year were
rather heavy for the outside jeweler. He also
advocated paying at least a part of the expenses
of representatives to the national convention at
Richmond. He believes too that the secretary
should be given some remuneration for his serv-
ices. Mr. Stark's remarks were endorsed by
President Cornwell and E. L. Peiser.

J. C. Bloom proposed that action be taken by
an appointment of Committee on Constitution and
By-Laws to amend the constitution in accordance
with the recommendations made. It was finally
decided that the dues should be reduced to $3
a year; that a salary of $50 a year should be
paid the secretary, and that the association pay
the fare of one delegate to the national con-
vention.
A recess was then taken.

Afternoon Session

This session was devoted largely td matters of
trade interest, in which mail-order advertising
of watches at cut prices was the principal topic.
Six new applicants were admitted to member-
ship.
The delegates to the last convention of the

American National Retail Jewelers' Association
then presented their formal report, which gave a
synopsis of the proceedings at the big annual
gathering.

Reminiscences of the Pioneer Days
The president then called upon Mr. A. J. Stark,

who delivered an address on the subject, "Remi-
niscences of the Pioneer Jewelry Business." In
the course of his address Mr. Stark said:

Personality in business is absolutely necessary.
I must have my individual way of doing busi-
ness; you must have your individual way of
doing business. We cannot get together, whereby
we say "we will do this" and "we will do that."
Another man will find that it is absolutely impos-
sible for him to live up to that rule. One man
will say, "You can't clean watches for $1.5o."
Another man will say, "Why, yes, I can clean
watches for 75 cents." We have got to have the
75-cent man just as well as the $1.5o man. If it
wasn't for him a great many watches that now
go would go to the junk heap; and, second, we
would have to sell new ones.
I have always believed in that individuality of

doing business. Allow every man to do business
according to his ideas, providing he don't step on
your toes. If he steps on your toes, or on your
corns, give him a good punch and get him off.
Thinking that he paralyzes the business, doing
you harm, don't waste any time on that, just
attend to your own living. If he can afford to do
business, why should you kick? If he has capital
back of him, let him spend it, put it in circula-
tion. If he hasn't capital back of him he will
soon quit. So, we haven't any fault to find with
the fellow cutting prices. Let every man use his
judgment. The man who conducts business ac-
cording to his own judgment—figuring what it
costs him to do business—he is the man that is
successful in the end. There is no getting
around it.
He may for a time succeed, and he advertises

and does this and that and the other thing, but
you follow him for a length of time and you will
find that he is, as a rule, short-lived.
Every man in business must see that he re-

(Continued on page 1863)
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THE FACTORY BACK OF THE WATCH

Quality Counts With Us
It should with you—over 50 grades of ROCKFORDS to
select from. Fixed selling prices on all. Begin to plan for
your Fall business now. ROCKFORDS will help to make
you satisfied customers and the right kind of profits.

ROCKFORD WATCH COMPANY •••• Rockford, Illinois
dMANUFACTURERS OF HIGH-GRADE WATCHES

Our Catalogue Insures Profit

The Great American Jewelers' Catalogue is the corner stone
of our business. This catalogue, more than any other factor in our long business
experience, has inspired our trade with confidence in us.
Hundreds of jewelers use it, but do you? Possibly you're prejudiced against the
use of a catalogue. To be sure, the jewelers of the early 6o's did not use it, but
why labor under this extra handicap? Just remember you're in business to make
money—not to defend your prejudices.
Just as surely as water is wet and fire is hot, just that surely will the
Great American Jewelers' Catalogue make money for you, if you
make it your "first aid" in buying. Send for one.

THE OSKAMP=NOLTING COMPANY
Cincinnati, Ohio
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Annual Convention of Colorado
Retail Jewelers' Association

(Continued from page MO

ceives a profit from his labor. It is getting so
,It the present time that every man in the busi-
ness is concerned as to what constitutes the cost
of doing business. Especially the people in our
business are waking up to that fact. I myself
confess that years ago I did business in a diuci-
ent way from what I am doing it now, and I
have come in contact with people who were in-
terested in other people. They could do business
in their way, and at the end of the year they
came out all right and went along, but at the
present time it is necessary for him to know what
is required to do business.
I believe that every man in business to-day—

in the jewelry business—has as good an oppor-
tunity as ever. In the "pioneer days" we had the
same conditions that confront us to-day—we had
large jewelers we couldn't compete with. One
case I remember, where a fellow from Blooming-
ton, Ill., moved out here to Denver. He had quite
a large business here. He came out here and
opened up with a big hurrah. One of the things
he advertised was the selling of 14-karat goods
at one dollar a pennyweight, no matter what it
was, a watch or a ring—that was his advertise-
ment. Honestly, how he lived up to this adver-
tisement I can't tell. Those days we paid $1.04
and $1.05 for 14-karat pennyweight. I sold a
fellow a ring and he brought it back to me and
said, "That fellow will sell me at a dollar a
pennyweight." I said, "All right, I can't afford
to sell mine for that price," and put my ring
away. I found that very man in after years one
of my good customers, not one of my best, but
one of my good customers. It was not very
long before the new man had a red flag in front.

Always Give a Square Deal

There are just the same things to-day. We will
always have them. The only thing for us to do
is to try and do our business individually with a
personality; do it with a clear conscience; try to
make money by preventing underhanded work
and poor work and such. When we get together
and see that a man is a success, because he gets
good prices for his work—when you are not get-
ting good prices you can be dissatisfied with
yourself. When you see Mr. Jones gets good
prices for his labor you say, "I can get it, too."
You have got to have backbone, and the only
result of underhanded work and cheap work is
to lose.
If you are a good watchmaker you are foolish

to sell your labor cheap; if you are a poor
watchmaker you are not entitled to anything more
than your labor is worth. If you are honest—
and honesty is another thing that is absolutely
necessary in any business—it will react. If you
are honest to yourself you are honest to your cus-
tomers. It is bound to make a winning. If you
are honest to yourself you won't sell your labor
for nothing.
A Committee on Constitution and By-Laws

then presented their report and the recommenda-
tions were unanimously adopted.

"A Ginger Talk"
The president next called upon Mr. Bloom,

who was scheduled on the programme for what
was entitled "A Ginger Talk." Mr. Bloom saidin part:
This organization has done some good up to

the present time, but to do what we are organized
for we must all put our shoulders to the wheel
and push. You cannot expect to gain any marked
headway if you sit back and say, "Well, he is
the president," or "he is the secretary," or some
on.e else is some other officer, and they will do
this or the other thing. If you don't assist your
officers you cannot expect to advance and gain
Your point. It takes the united effort of this or-
ganization to win any marked success.
Now, gentlemen, let us all awaken to the situ-

ation and take matters into our hands and ac-
complish what is being done in other States.
Several States have stamping laws, laws prevent-
ing fake advertising, fake auctions and a num-
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ber of other laws protecting the trade. Let us
get together and agree to get such laws on our
statute books and to maintain restricted selling
prices, giving us a living profit. There is no
business that I know of where so much is ex-
pected of the merchants and such small profit
made. We sell a man a watch, and by the time
we guarantee it, engrave it and furnish a box,
maybe a mainspring or jewel has to be replaced
within a year, your time spent in regulating the
watch, you have lost money on the job, and this
man, more than likely, will not buy another watch
as long as he lives.
On the other hand, this man will buy a suit of

clothes or a pair of shoes and will wear from
two to four a year; the merchant has made from
75 to 200 per cent profit. There is no guarantee,
and none is expected. Should he happen to tear
the clothes through some accident, he does not
go back and ask for a new suit or ask that the
guarantee cover such damage. He has it repaired
at his own expense, and nothing is thought of it.
The jeweler, who is entitled to the big profit and
who is credited with making a profit, gets the
small end of the horn; but it is our own fault.
This is the old, old story, told over again; it is
our own fault. Now, let us get together and
remedy it right here and now.
We sell our silverware at a loss. Why? Do

you know? Because we are fools. We let the
mail-order houses influence us. This is not
proper nor business. How about your repairs?
Do you make any money out of them? Why not
establish and maintain a set of prices which will
make some money for us? In order to do this
we must get every jeweler into our association
so we can all work together. Do you know how 

imuch money you have tied up n repairs that
have been in your house from three months to
ten years? We should try to have a law passed
allowing us to sell goods after they have been
on hand six months, so that we can get our money
out of this dead stock. Now, boys, let us get
together—get together now and here for our
mutual protection and welfare. Let all of us
cut out this knocking that heretofore has been
so common. Boost. Everybody boost. Don't
value any goods for any one; these are things
that hurt and do nobody any good.

A Plea for Reforms

Now, let us all here in Colorado show the
rest of the States that we are first to introduce
and live up to the reforms and profit-making
agreements. Remember, Colorado is first in gold
production as well as in a number of other
things. Let us not fall behind in our ability to
show and carry out the much-needed reforms.
You all know that no general ever led his army
to victory without the assistance of his soldiers.
While we do not anticipate a pitched battle, it
is wise to get our action and plans rehearsed so
we can all work together, consequently we must
have united effort.
Did you ever stop to figure that it costs all of

us from 25 to 30 per cent to do business; that
when you sell goods at 33 I/3 per cent profit you
lose money? Do you know that we should all
not make less than 50 per cent profit on anything
we sell, and on some goods we should double our
money to make an average? I heartily commend
the silverware houses who are trying to establish
a minimum profit of 50 per cent on certain lines
of their goods. and with our assistance all of
the manufacturers will do likewise, and we will
be forced to make a living profit. That will put
ginger into you. Don't you think it a nice thing
to make a profit on a watch such as is given us
by the established prices of some of the factories
who have restricted selling prices? More money
to buy "ginger" with. Did you ever think that
you could sell alarm clocks—and lots of them—
at $2.50 each and make a good profit? Those of
you who sell the Big Ben know and are satisfied.
After a few words by Mr. Callison, representa-

tive of the Hamilton Watch Company, the report
of the Auditing Committee was presented and
adopted.

President Cornwell then suggested as a subject
for discussion, "What can be done to stop fake
advertising and offering cheap goods as standard
goods at slaughtered prices?" This gave Mr.
Bloom an opportunity to bring to the attention
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of the committee the proposed law for the sup-
pression of fraudulent advertising, which has
been frequently referred to in these columns.
The matter was finally referred to the Legislative
Committee.

Second Day

The feature of the morning session of the sec-
ond day was the reading of a paper on the sub-
ject "Silverware: the Fixed Selling Price; Is It
Advisable?" by H. A. Hamilton, of Colorado
Springs, from which we publish the following
extracts:

It seems regrettable enough that the silver
manufacturers should be given the initiative in a
matter that should and could be settled by our-
selves, yet it is true, and now that they are trying
to help boost our game it behooves us individu-
ally and collectively to "get together" and then
stick to it. After this it becomes a matter of
how best to handle this unprofitable end of our
business. Coming immediately to the subject and
its vital points, let us review first the cost of
selling silver versus profit, and see what the re-
sult is. In the main I believe few jewelers know
to a nicety the cost of selling their merchandise
except in a general way, and until they are
brought to a true knowledge of the actual selling
cost they cannot realize the importance of a fixed
selling price.
Only a short time ago I asked a fellow jeweler

what he considered a safe cost of conducting his
business, and he earnestly replied that the ex-
pense of running his store was around about 15
per cent of the gross sales. Now, gentlemen,
while honest, that answer was incorrect and
absurd. Had he taken time to figure it out he
would have found his operating expense from
one-third to one-half greater. A successful mer-
chant will figure the cost of selling before he at-
tempts to mark his goods. The amount of your
rent (if you rent) is figured on a sound basis,
a fair rate of interest on the cost of the building
and its upkeep. If the building requires repairs
from time to time, you must pay a greater rent
or make the needed repairs yourself. In the
past fifteen years your operating expense on ac-
count of a greater cost of living has doubled,
while silver profits have gradually declined.
For example, take the recent sudden rise in

potatoes from one cent to six and one-half cents
per pound. A proportionate rise in the price of
silver would put us out of commission besides
bringing a general paralysis in the pocketbook of
every silver buyer. For the benefit of those who
do not know what it costs to market their wares
I will recite a few facts and figures extracted in
part from the January-February issue of the
Jeweler Buyer's Guide, which, for example, will
cover our individual needs if you substitute your
own figures in the place of the ones given here.

A Case in Point

In order to make this system of figuring ex-
penses as simple as possible we have taken a
concrete example and worked out a case of a
jeweler who, it is assumed, has ten thousand dol-
lars invested in his business, has his store equip-
ped with five thousand dollars' worth of fixtures.
carries an average stock of twenty thousand and
does an annual gross business of thirty-eight
thousand with the assistance of clerks, a porter
and his own personal services:

Interest on ten thousand at 8 per cent  $800
Rental or interest on your building, if you

own it   1,200
Stock depreciation     400
Stock depreciation, fixtures, etc  400
Fixed charges     250
Incidental expenses    300
Charities   200
Advertising, 21A% of gross business  950
Losses, one-half of of gross business  190
Labor     4,860

Total cost of doing business $9,550
Divided by the total gross sales shows the oper-

ating cost a fraction over 25 per cent. As flat-
ware is "the thorn in the flesh," so to speak, we
will take, for example, a set of spoons costing
$9, to which add the accustomed third, making a
total of $12. Figuring on a basis of twenty-five

(Continued on page 1865)
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Holiday Umbrellas

Siegel, Rothschild &To.
Baltimore

and Canes
In selling this line, you not only are safe in recommending the quality, but the shape of our umbrella is a far advanced idea
over all other makes. The Perfect Detachable Feature is the simplest to operate; attaches or detaches in an instant. One of our
salesmen is in your territory. Write now, and we will have him show the line, without any obligations for you to buy.

The
New Century
Engraving
Machine

No Jeweler can afford
to be without one of
these labor-saving
machines,which plugs
up the free engraving
leak, and does work
both satisfactorily and
at next to no cost.

Send us a postal re-
quest for our Cata-
logue, which fully
illustrates and de-
scribes the NEW
CENTURY ENGRAV-
ING MACHINE.

Sold on easy terms.

Write now.

THE EATON & GLOVER CO.
SAYRE, PENNA.

One of Our Many Styles

in Jewelry Show Cases
We are making a specialty of jewelry store equip-
ment and have just issued a large complete catalog
showing one of the most up-to-date lines of
jewelry show cases, wall cases and other store
equipment that has ever been offered the trade.

Copy of this book will be of interest to any
jeweler contemplating any changes which will
necessitate the purchase of high grade equipment.
Plans and estimates furnished free.

7r1nia4th &my Gata GO:
926 JEFFERSON AVENUE •• GRAND RAPIDS, MICHIGAN

Chicago Salesrooms Detroit Salesrooms New York Salesrooms Boston Salesrooms
233 E. JACKSON BLVD. 84 JEFFERSON AVE. 732 BROADWAY 21 COLUMBIA ST.
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cost of selling, you are exactly where you started,
with nothing for your trouble and an actual loss,
when you allow the price of sacking and boxing.
It would seem that it was nothing less than busi-
ness suicide to continue on in this way in view
of such conclusive evidence, leaning, as it were,
on our other profits to care for the burden of a
department that should be a help instead of a
hindrance, and yet we do so—why? Because our
brother jeweler is doing the same thing, and our
foolish pride keeps us from joining hands with
him and doing the exact thing that he wants to
do, but which he is afraid to start.

Local Price Protection

Recently all the jewelers of Colorado Springs
met at the Antlers Hotel fe,- the express purpose
of effecting a local price protection, and without
exception it was agree that if the balance of the
State could be persuaded to get in line we would
put into immediate effect a fixed selling price of
50 per cent. above the wholesale cost on any
amount from one up to fifty dollars, and a third
over the wholesale cost from fifty dollars up-
wards, this applying to flatware in pieces of a
dozen, as I believe it is generally customary to
figure 50 per cent. on single pieces. As complete
chest sales are rather infrequent, the burden of
our trouble would be greatly reduced and our
silverware department would show a fair profit at
the end of the year instead of a loss or an even
break.
The feature of the afternoon session was an

address on the subject, "Personality and Push
Produce Prosperity," by Lincoln H. Hall, of
Trinidad, who said in part :
"Personality" and "push" are the magic words

that open the locked door to success in any line
of human endeavor. Personality is a distinct
individuality possessed by human beings. It is an
invisible part of a man that inspires in his fel-
lows confidence and respect, or vice versa.
The personality of a salesman counts over the

counter, be it of rough pine or polished marble.
It amounts to something in his contact with his
fellows when the shop is closed for the day. I
am a great believer in good appearance every-
where—on the street, in the store, and money
spent on good clothes, rich fixtures and display
trays does more to make the goods look like the
price than all the argument one can present.
I once knew a jeweler who handled just as

good goods as his competitor, but he had no sys-
tem or taste in display. He kept one article of
each class in so many parts of his store that by
the time he had them all gathered together for
display the goods looked stale and the customer
was looking out of the window. Selling goods to
some extent is a hypnotic influence, and he who
cannot concentrate his own thoughts as well as
those of his customer upon the article he is sell-
ing and cannot enthuse on its beauty and good
qualities cannot hope to enthuse his customer.

The Value of Getting Together

When I started out in this business I only
hoped to get my share, and I think my com-
petitor has watched me close enough to see that
I did not get any more.
We have never tried to get together or to fix

prices or anything of that kind, but we seem to
gradually come to an understanding and knowl-
edge that we must get our profit. We seem to
get along very nicely by, just as far as possible,
handling distinct patterns, buying exclusively as
far as possible, being just enough higher in prices
to exclude mail-order houses, not trying to estab-
lish a reputation for being the cheapest house,
but the best. Our customers do not want to buy
goods nowadays at the cheapest place. If they
want a nice present in our line they don't want
it in a pawnbroker's box—they would rather have
it in a Tiffany's. I tell you, boys, this bargain-
house business is no place for us.
A short time ago one of our good jewelers in

a neighboring State, who, by the way, is a dandy
fellow and a good jeweler, said to me, "Hall, I've

got them all going. I have no competition to speak
of; I've got the mail-order houses shut out.
You are getting too much profit on your goods;
the times of ifoo per cent profits have gone by."
"What basis of margin are you working on?" I
ventured to ask. "Eighty per cent on gold filled,
about 5o per cent on solid gold and 33 on sterling,
cut glass, hand-painted and plated silver, and
giving an extra lo per cent off for cash, I think
you told me." Yes; well, any time I've got to
handle this class of goods on this per cent I am
going into the clothing business or the dry goods
business, or some other business that makes this
per cent and turn their stock over three times
a year instead of once. I told him plainly that
it was no wonder he had Sears, Roebuck Sr Co.
and Montgomery, Ward & Co. out of business;
that the only wonder to me was that he was not
down and out himself.
This man has been in business at this point

about ten years, and I was at his store when he
opened and I was there a short time and his
visible assets do not show that he is any farther
up prosperity road than he was when he started.
This man has the personality—he has the push,
but he is just in wrong on the proht questions;
there are a lot more of us.
My opinion is you fellows that are not getting

at least 6o per cent on your flatware, your ster-
ling hollow ware and an average of Ioo per cent
on the rest are all in wrong. I have sufficient
confidence in my competitor to think that if he
hears this talk, instead of going home and mark-
ing his wares down to 50 per cent, he will mark
it to 60 per cent, if not 65 per cent, if he is not
already there, and I believe that if you would
make the same statement before yours and show
that you meant it, yours would do the same thing.

The One-Price System

The next number on the programme was an
address on the subject, "One Price System and
the People Back of the Guns," by G. J. Kramer,
of Salida, who said in part:
Does the restricted or one-price system benefit

or injure the public? There is no doubt in my
mind but that it is the legitimate and true sys-
tem of disposing of a score of manufactured
articles, whether it be in the jewelry or other
lines of trade, where a known value is maintained.
For illustration, we might refer to the following:
We all know the Stetson hat is a good, reliable
piece of goods, and has a recognized value of $5,
a guaranteed quality value. This hat is not sold
by some dealers at $3 and others at $7; it is a
five-dollar article. If a customer cannot afford to
pay $5 for a hat he must take a cheaper grade—
a hat with a $3.50 value and quality to make it
worth the price; not $2 or $5 for the same hat.
If a customer wants a cheaper hat the system
could go on down the line.

Same System in Other Trades

This same system applies to shoes, silks, cereals,
drugs and a score of manufactured articles with
a recognized and maintained quality. If a bottle
of patent medicine is worth one dollar and it is
so advertised and printed on the bottle, everybody
is satisfied to pay the price. They cannot get it
cheaper ; one dealer does not charge 75 cents and
the other $1.50 for the same bottle of medicine;
there is no dickering about the price—it is estab-
lished.
We will now return to the jewelry business.

We will first take a nickel watch case, one that
would cost us 55 cents or 6o cents; this case is
well made and is worth a dollar to any one; the
case has a good, plain mark in it that any one
can understand; the case comes to the dealer with
a printed ticket or label in it—price, $1. We will
state to the customer that it is the regular fac-
tory price, and we cannot do any better. It has
a recognized value of a dollar, not sold by one
dealer for 6o cents and by another for $1.50. If
a cheaper case is wanted there is such made. It
a customer wants a better case he can easily see
that it is made differently, has a quality mark in
it and an established price that is stamped or
printed on the case.
We will now go to the gold-filled cases. A

case that would cost us $3.50 should have a guar-
anteed quality mark in it with an established
price of perhaps $6.50, not $3.50, not $lo for the
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same case. A better case that would cost $6.90
could be retailed for perhaps $10 with a guaran-
teed quality and price—not $6, not $15.

Attractive Presentation Valuable

One house that I deal with uses a very unique
system in placing its watch chains. They come
nicely put up on a roll with the number and
the printed price on the tag; when the customer
sees these chains unrolled and the price and con-
ditions in print it seems to satisfy them that is
what they must pay; the chains are guaranteed.
The various fountain pen companies have a

little ticket on their pens, and every place you
look at fountain pens the same pen is the same
price, and the dealer can feel safe in staying by
the established price, as there will be a very small
per cent of dealers that will deviate from the
printed and established condition.
Some of our silverware factories have taken

a step in the right direction; they have goods of
a known quality and have placed only a legiti-
mate commission on them, and the thoughtless
jeweler who deviates from these conditions is
liable to have his name cut from the supply list
at any time; and I am sure that this condition
will have the support of the jewelers over the
country and their trade will show a gradual in-
crease.
The election of officers was next in order, and

the following were elected for the ensuing year:
President, A. J. Stark, of Denver; vice-president,
L. F. Hall, of Trinidad; secretary, J. C. Bloom,
of Denver; treasurer, Fred Syman, of Denver;
chairman of Executive Committee, D. J. Kramer,
of Salida, Colo. L. F. Hall, A. J. Stark and E. F.
Allen were elected as delegates to attend the na-
tional convention in Richmond, Va.
The Committee on Resolutions then presented

its report as follows :
Resolved, That we again commend the actions

of all watch companies that have placed restricted
prices on their watches and offer our hearty co-
operation to these companies. And also commend

other

goods.
Resolved, 

manufacturers that are endeavoring to
assist in maintaining honest prices for honest

Resolved, That under the changed conditions
of lowering our annual dues we, each and every
one of us, make an effort to get every legitimate
jeweler in the State of Colorado to become a
member of the Colorado Retail Jewelers' Associ-
ation. This, inclusive with a membership in the
national association, and boost for a greateri 
Colorado. 
Resolved, That we open up an enrollment list

of non-retailing jobbers, leaving it optional to
the jobber to put his name on the list, such list
to be at the service of any member of our asso-
ciation at any time, and leaving it optional to
our members to patronize those jobbers who ap-
pear on said list.
Resolved, That we endeavor individually and

collectively to promote existing conditions of
earnest co-operation between the jobbers and our
association for mutual benefit, the jobber to con-
fine himself to his legitimate jobbing business and
allow the retailer to supply the consumer.
Resolved, That we commend the work of the

American National Retail Jewelers' Association,
our mother organization, and extend our heart-
felt thanks to the officers of that association for
their untiring work during the past year, and
that our delegates be instructed to carry this
resolution in person to President Roberts, with
our best wishes for its future success.
Resolved, That we record our appreciation of

the untiring labors and enthusiasm of the officers
of our association during the last year, and also
of the jewelers of Denver for their hospitality.
Resolved, That a sub-committee of three mem-

bers of the Executive Committee be known as a
"Grievance Committee," to whom members of
this association may report all cases requiring
adjustment or redress.
Resolved, That we place ourselves on record

as opposed to the advertising methods employed
by a number of manufacturers in which they
place a blanket guarantee on their wares, which
ultimately falls upon the retailer. Some of these
concerns endeavor to promise guarantees that are
impossible to fulfill.
Pueblo was selected as the meeting place of the

next convention.



Customers
Sexes will
Unite in
Q. C. Rings

THE first stage in the sale
of a Q. C. Ring results

from its attractiveness. People
who pass your store single them
out from other rings in your win-
dow. Same with customers inside
your store. They are sure to
notice them in the show case.

This is because Q. C. Rings look
right. And they look right be-
cause they are right. They may

be called "the rings with a conscience." It's quality of materials,
rare skill and infinite care that make them so.

What wonder that Q. C. Rings look as if they cost twice the price?

What wonder that Q. C. Rings sell like hot cakes?

See Q. C. Rings, then you'll understand why they are such big sellers.
Add them to your line and you'll see the need of replenishing your
stock often.

THE process of selling a
0. C. Ring is a natural

process. No forcing is necessary,
because the 0. C. virtually sells
itself. It is half sold from the
moment a man or a woman has

Then comes the invincible wedge — the
written guarantee which assures your
customer for all time that any setting will
be replaced free of charge. This involves
no risk on your part. We assume it all,
and can afford to do so because Q. C. Rings are made so strongly that they
do hold. This is a tremendous selling argument—you can soon prove it.
Don't forget that we help you sell Q. C. Rings by advertising them in the
big national publications like "Saturday Evening Post," " Woman's
World," etc., etc. We also supply you liberally with selling literature to
give away, with a magnificent brass sign, a velvet-covered platform for
window display, free electrotypes, and other valuable selling helps.
Furthermore, you are absolutely protected against slow-
selling designs, as we allow you the privilege of returning any
rings you choose and getting in return other rings of equal value.
You'll find this Q. C. Ring proposition a winner for you. Every-
thing to gain—nothing to lose. Fill in the coupon below,
and send it on. Do it NOW.

Would like to know
more about your proposition.

Also please hold open for me
the exclusive agency in this tern-



1368 H E K EYSTONE

How to Build Up a Jewelry
Business on Limited Capital

By 0. F. Rohwedder

(Address delivered at the Convention of the Wisconsin Retail Jewelers' Association)

If a small army were going to attack a strong
fortification, what would be the first necessary
step?
Study the fortification, find its weakest point

and then center fire on that. Why? Because
it would be the quickest, most effective way and
would take the least ammunition. And so it is
in business. If you expect to build up a success-
ful business with limited capital in the face of
strong competition, you must study and take ad-
vantage of every weak link in the other man's
organization. •

Started With $5000

When we opened our store, less than two years
ago, I was allotted about $5000 to start and
promised more as I proved the section worthy.
Some of my very best friends tried to discourage
me, saying it would be foolish for me to try to
make a success with a limited stock, especially on
a side street in the face of the strong competition
we would have. I realized it was a big undertak-
ing and that it meant much thought and hard
work. But I was once told that "I will" can
never be beaten, and with this in mind we put up
our fists to battle with old-established jewelry
stores, carrying from $5o,000 to $125,000 stocks,
and I know that in a few short years our store
will be second to none in our city.
This may be a broad assertion, but when I tell

you that in the first ten weeks we completely
turned our stock, and in fifteen months did about
$55,000 business, and that we turned our stock
over three times last year, and that last month
our business was too per cent over a year ago,
it might surprise you. Perhaps some of you have
done equally as well or better ; if you have I
want to congratulate you on your success, for I
know the amount of work and worry connected
with it.

Where Competition Was Weak

Some of you might care to know how we ac-
complished what we did. After studying the con-
ditions of the jewelry business in our city we
found:

First. That clock repairing had been sadly neg-
lected. No one seemed to care to repair them,
because, as they said, there was no money in it.
So we made a specialty of clock repairing, called
for and delivered them free of charge. This was
a blessing to some of the people who had been
unable to get their clocks put in good repair, and
it gave us a chance to gain their confidence and
possibly some of their business.
Second. Watch and jewelry repairing was not

being done promptly, so we made a specialty of
prompt and efficient repairing. The results were
that we paid our repair shop as high as $583 in
one month for jewelry repairing and our watch
repairing increased, necessitating another watch-
maker.
Third. We found that other jewelers were

selling their diamonds mounted, so we made a
specialty of selling all our diamonds loose, and
contended that it was next to impossible to buy
a diamond intelligently when mounted owing to
the fact that many a defect was covered by a
prong.
You see, gentlemen, our competitors have been

selling their diamonds mounted for so many years
and had established their trade in that way that
it would be like attacking a fortification in the
strongest part to compete with them, using the
same methods. The results were that we sold
about $15,000 worth of loose diamonds last year.

Railroad Watch Inspection

Railroad watch inspection is another way of
helping to force your business to the front. Many
jewelers contend that it requires a great deal of
work, and there is nothing in it. Now that de-
pends entirely on the man behind. Give me

enough railroad watch inspection and I will show
a bigger gain and a healthier business than is
possible• under any other condition with limited
capital.

It is entirely up to the inspector whether it is
a good thing or not. Treat railroad men right;
give them good service and good measure. I
mean by that, don't overcharge them and they will
make a beaten path to your door. Did you ever
stop to consider that the railroad men all earn
good money; they are all good spenders; they all
wear good watches; a great many of them wear
diamonds, and a great many more would wear
diamonds if the inspector was a salesman enough
to sell them.
I am proud to say that we are already watch

inspectors for the Atchison, Topeka & Santa Fe,
Chicago Great Western, Chicago, Rack Island
& Pacific, St. Joseph & Grand Island, and the St.
Joseph Street Railway Company. And I am
sorry we have not as many more, for this has
helped make it possible for us to average the
sale of about one watch a day for the last four
months. That's not bad considering the business
conditions this year and the fact of our being
new in the business.
When a carpenter's tools get dull what does

he do? Sharpens them, of course. When your
business gets dull, sharpen it by advertising and
extra efforts to sell. It might surprise you what
can be done by extra efforts. Many customers
have come into our, store to have their watches
repaired and left with a new one in their pocket
instead, due to a little extra effort.

Advertising
ThGn we have advertising. This is an im-

portant feature of our business which we jew-
elers, as a rule, have sadly neglected. I have seen
jewelers run an ad in a paper saying, "We are
headquarters for watches, diamonds and jewelry."
Of course they are; everybody knows that; but
everybody does not know about those new things
you have just received, and everybody does not
know about those special discontinued watches
you are selling at a cut price, and the many rea-
sons you can serve them better than department
stores and mail-order houses, unless you tell
them about it.
Why not have sales on some article well known

to the public; forget your profit; if necessary sell
it a little less than cost as a leader just to get
people talking about you and your store. When
the wagging tongues of the public are speaking
favorably about you, you have mastered the best
advertising medium known in the world to-day.
You know department stores and clothing stores

get twice the profit on a $25 suit that we get on
a $25 watch. The public don't think so. They
imagine the jewelry business is all profit, and that
everything they buy in other stores is a bargain.
Why? Because the department and clothing

stores put out leaders, possibly sell some things
that are well known for cost, and thereby impress
upon the minds of the public the reasonableness
of their prices.
Gentlemen, remember this. If we can remove

from the minds of the public that scarecrow,
jewelry store prices, and instead educate them as
other merchants have, that everything is reason-
ably priced, we, too, can enjoy the fruits of our
business from a merchant's standpoint as well as
that of a mechanic.
Make your advertisements attractive and inter-

esting reading, and by all means be careful that
they are laid out well and punctuated correctly.
That reminds me of a story of how one comma

can change the entire meaning of a sentence. A
very religious man who has lived in Missouri
all his life decided to move to Kansas (Kansas
at that time was quite a wild place), and just be-
fore starting he got down on his knees and
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prayed. He ended his prayer by saying, "Good
bye, God, I am going to Kansas." After he ar-
rived in Kansas a country editor heard of his last
prayer in ivlissouri and thought it would make a
good item for his paper. Being loyal to Kansas
he printed it as follows: "Good bye God, I'm
going to Kansas."

It is not all what you do or say, but it is all
in the way you do or say it. What would an
egg amount to, pray, if a hen got on a perch to
lay it.

The Department Store

You know it is true that the department stores
are getting considerable of the jewelry business
to-day. You have it to contend with and we
have it to contend with, and always will if we
don't master the situation.
Can we do it? Of course we can. How shall

we proceed?
Let us first consider what makes the jewelry

department in a department store such a success:
First, we find they carry popular-priced jewelry.
Second, they carry a good selection to pick

from.
Third, they advertise and create a desire for

what they have to sell.
Fourth, they buy as close as possible and sell

at a reasonable profit. Perhaps at times they sell
an article for cost just as a leader.

All this we can do as they do and still have
an advantage.

First. We as practical jewelers know our
merchandise, its quality and construction much
better than girls who sell it in department stores.
Second. We all know that people would rather

take home jewelry in a jeweler's box than in a
department store box, providing they can get the
same values.
But some of you will say, "Oh, we can't handle

department store jewelry." That is not necessary.
You can handle jewelry store jewelry at practi-
cally the same price.
But some of us feel that it is a disgrace to

sell anything that will not last twenty years or
a lifetime.
That's where we make a mistake. People to-

day don't expect everything they buy to last a
lifetime. Styles change each season. They want
to be in style and are willing to throw away the
old and buy new, providing they have not too
much invested.
The one bad feature of the jewelry business

is the lasting qualities of everything we sell.
Clothing stores, millinery stores, shoe stores and
every other store outside of our own don't want
their goods to last forever. They change styles
purposely and encourage people to discard the
old and buy the new.
Now why should we harp on and impress on

the minds of the people that they only need to
buy jewelry and watches once in a lifetime. If
we want to see who is to blame for the conditions
of jewelry business to-day all we have to do is
to look into a looking glass.

If you want to buy a pair of overalls, where
would you go to get them? To a clothing store,
of course. Would they tell you, "Oh, we don't
carry cheap clothing; you will find that in a de-
partment store." Not on your life. They have
them and will gladly sell them. Why? They
are in the clothing business and want to educate
the public to buy all their clothing at a clothing
store, whether it is cheap or expensive.

Furnish the Public Needs

Still there are hundreds of jewelers who send
people to a department store to buy cheap jew-
elry instead of getting that business themselves.
Don't think I do not favor selling the highest

quality of jewelry. I do, and we do all in our
power to persuade OUT patrons to buy the best
even though they came in to purchase a cheap
article. That's salesmanship.
But, gentlemen, you cannot induce the multi-

tudes to throng to your store if you carry noth-
ing but expensive goods, because the masses buy
popular-priced jewelry, and it is the multitudes
that you want to visit yot,r store. If you get the
crowd into your store you have every opportunity
to sell them something better ; if not you still get
the profit that would otherwise go to the depart-
ment stores, and in this way add considerable to

(Continued on page 1893)
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New and Original
ASSYRIAN GOLD

This unique and attractive line is being welcomed
as a complete change from the over-elaborate
Ormolu Gold.

We have taken our inspiration from the finest
examples of the art of the ancient Assyrians who
excelled in richness of decoration and potency of
symbols.

ASSYRIAN SILVER is newer still and is exactly
the same as ASSYRIAN GOLD in designs and
prices. The finish is a beautiful, soft, gray silver
and the engraved lines are filled in with black,
making an effective combination.

It will pay you to write for our
PHOTOGRAPHIC CATALOGUE
which we will send by return express prepaid.

A full line on display at our New York Office, 409 Broadway, including
KARNAK BRASS, Silver Plated Hollowware and Flatware, Gold Plated
Clocks, Jewel Boxes and Novelties, Hand-Wrought Copper, Brass and
Iron and Brass Portables with Patented Art Shades.

ORIGINATED BY

THE BENEDICT MFG. CO.
EAST SYRACUSE, N. Y.
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SELECTION OF FALL WATCH STOCK
IS NOW A PRESSING CONSIDERATION

We have forestalled the Fall revival in
watch sales by placing at the service of
our patrons complete new stocks of all
standard lines 

with all the newest and choicest patterns
in the standard makes of gold and gold-
filled cases. Our record is a guarantee
of prompt service and satisfactory
selection at right prices.

1 Higher Wages for Skilled Watchmakers
q The trade cry is for greater competency in repair work. Railroad time

' , service and more expensive time-pieces have made repair skill imperative.

q This means greater demand, higher wages and increased opportunity for
the men who are thorough masters of their craft. All such find a most valu-

, • • able adviser in the standard treatise-
-,-

4 ‘. THE WATCH ADJUSTER'S MANUAL
. q This book is a complete and practical guide for watchmakers in adjusting

watches and chronometers for isochronism, position, heat and cold. It contains
a thorough exposition of the principles on which adjustments are based and
methods followed in practice. By reference to it, the watchmaker can

immediately solve any difficulty that may confront him in his work.

Sent postpaid to any part of the world on receipt of price, $2.50

PUBLISHED BY

THE KEYSTONE PUBLISHING COMPANY
809-811-813 North Nineteenth Street :: :: •• .. PHILADELPHIA, PA.

1201 Heyworth Building, Chicago

THE ONLY RADICAL
IMPROVEMENT

in the construction of cuff buttons
made in the past twenty-five years is
found in the

EL KAY Cuff Button

The merit of the
ONE PIECE IDEA

is obvious and indisputable.

Just a single, solid piece of metal from
end to end. If an EL KAY CUFF
BUTTON breaks we replace it with-
out charge or question.

Samples sent on memorandum

at our expense

1371

JOSEPH L. HERZOG & CO., Makers of L K Rings 
45-51 ROSE ST., Cur. Duane

(REG. U. SPAT. OFF.) 
NEW YORK

Aracceede;, oacee.eirLax414.

1‘TIAM V Mc Dayill

EYEGAMAikapeR
Look for Our Name
On Every Holder

N OTHING “speculative" about our holders. They
" appeal quickly to every user of eyeglasses—
eliminating the dangling chain or cord annoyance
when glasses are not in use. Saves cost of lenses
many times.
A tray of these holders in your shop window or

on your showcase with display card will catch
many an eye and make sales, please the buyer and
bring a profit to you.

We Furnish Gratis Attractive News-
paper Cuts and Advertising Copy for
Use in Your Local Papers. Send for
Them.

Gold and Silver
Thimbles

If you appreciate the commercial value and
reliability resulting from

78 Years' Experience

which goes into every Thimble whirls we
make, you will see to it that your stock of
goods of our manufacture is complete and
well displayed.

Cuts show two pages from our new
catalogue, which is yours

for the asking

ESTABLISHED 1832

KETCHAM &McDOUGALL
MANUFACTURERS

15-17-19 MAIDEN LANE, N. Y.
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TO-Size, Extra -Thin Model

HOWARD CARVEL WATCH

17 JEWEI.S. OPEN 'FACE ONLYh, „,,„,,,„,Carvel meets the demand for
ii itioderate-prIced 17-jewel 14 K,soiidT

watch. 'The case is Open Fare.

••titt i.ilic constructed with solid back and single

omit inswing Ilerfect protection to the move•

nicot and an extremely compact and thin 16•siee

watch. Adjusted to three positions. 17 so.

looted jewels in gold settings. Petulant setting
.

only. 

rt. Howard Carve] ‘Vtiteh is supplied only

„..„11 the above momoont.

o ' 

14 K. GOLD, HF.AVY

,.,':..,:11,7,71;Z•: • $55.00

..,
. .

The Howard Watch Catalogue
FOR 1911

Y
ou will find the new edition of the Howard Catalogue
for Jewelers exceedingly helpful in featuring your
stock of Howard. Watches.

It is written, illustrated and arranged specifically from the stanarjhoint of
your customers.

It presents the very important recent developments in the Howard line—

And it puts the whole force of the Howard proposition back of the Howards
you are showing.

A catalogue can never take the place of the watches themselves in your store.

What it can do and will do is to supplement your assortment.

Order Howard Watches from your jobbers.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS



Henry L. Wade, president of the Waterbury
Clock Company, Waterbury, was elected one of
the vice-presidents of the Army and Navy Club
of Connecticut.
M. Burton Rogers, president of the Rogers

Silver Plate Company, Danbury, Conn., has been
elected a member of the Board of Managers of
the Connecticut Society of the Sons of the Ameri-
can Revolution.

Landers, Frary & Clark, New Britain, recently
sank an artesian well 400 feet deep. It is said
to be one of the deepest wells in the city, with
a pumping capacity of seventy gallons a minute.

Josiah Cummings Oldest Trunk Maker

The oldest Trunk Maker in the United States
now active in business is Josiah Cummings, who
at the age of 84 is to be found daily at his desk
or about the factory of Josiah Cummings & Son,
657-659 Atlantic avenue. Established over a half
century ago, this firm is to-day in the foremost
ranks of the trunk and bag industry of this
country. Mr. Cummings began his career in 1848,
when he bought out his brother, Jason R. Cum-
mings, who had a trunk shop on Portland street.
In 1886 Edward J. Cummings was taken into
partnership by his father and the name was
changed to read Josiah Cummings & Son. The
goods manufactured by the firm are sold under
the registered trade-mark, "Hub," and are favor-
ably known among commercial travelers. Mr.
Cummings makes his home in Dorchester, where
he is well known and highly respected by old and
young.
The manufacturers of New Haven, Conn., re-

cently conducted a campaign which they called
"Made in New Haven." The New Haven Clock
Company had a very handsome display of clocks
in a large show window at State and Chapel
streets, in that city.
Arthur H. Alden, who was taken suddenly ill

in the E. Day Company's factory, Seymour, re-
cently, where he was employed, died in that city
two days after he was taken ill. Mr. Allen
was well known and greatly interested in athletics.
He is survived by a wife and three daughters.
Miss Elizabeth Peet, daughter of Mr. and Mrs.

Frank S. Peet, of Kent, Conn., was married at
that place recently to Henry B. Smith, a promi-
nent optometrist and optician in Leominster,
Mass. The wedding took place on the spacious
lawn surrounding the bride's home, which was
handsomely decorated with flowers. A great
many relatives and friends of the couple attended
the ceremony. The honeymoon will be spent in
Maine, and Mr. and Mrs. Smith will return to
Leominster in September.
Walter B. Snow, of Boston, was recently in

New York on business for the Poole Silver Com-
pany.
E. W. Byram, sales agent in Boston for the

Gilbert Clock Company, is in Maine on a vaca-
tion.

Boy Caught With Stolen Rings

A youth giving the name of Keefe, who pock-
eted two rings in the store of the James L. Will-
iamson estate, at 1575 Washington street, Boston,
recently, was caught by a passerby who gave
chase when Keefe ran from the store. In court
he was placed under the surveillance of the pro-
bation officer, as the result of a plea for clem-
ency made in his behalf. The rings were re-
turned.
Winthrop E. Pratt, salesman for Daniel Pratt's

Son, has been on a vacation at Kennebunk, Me.
Charles A. Damon, New England traveler for the
same house, has returned from Damariscotta
Lake, Jefferson, Me.
Nathan Schwarzstein, formerly with William

J. Orkin, of Boston. and now of the Chicago
firm of Helbein, Schwarzstein, Jr., & Co., has
been in Boston recently visiting his former em-
ployer and securing some platinum products, for
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which the Boston house has a reputation in the
trade.
W. N. Cobb, manager of the Boylston street

store of Bigelow, Kennard & Co., broke one of
the small bones of his foot while out sailing re-
cently in a motor boat. The accident, though not
serious, compelled him to remain out for a few
days and exercise care in the use of the injured
member.
The death at Roxbury, Mass., recently of Will-

iam Brown, formerly in the clock and watch oil
business in Boston, and skilled as a clock repairer,
is reported. Mr. Brown went to Nova Scotia and
resided near Yarmouth for a while, but returned
some time ago and had made his home with rel-
atives up to the time of his decease.
W. H. Cate has removed from the Washington

building to Room 88 in the Jewelers' building. A.
F. Freeland, who has been in the same room with
Mr. Cate, is to have part of the space leased by
the latter in his new quarters. David Nemser
makes this room his headquarters also, taking the
portion of the room of Mr. Kneip, the lapidary,
that was formerly occupied by 0. L. Ankar, who
recently removed to Providence, R. I.
The Waltham Watch Company's factory closed

for the annual vacation the first three weeks of
July.
Samuel Adelberg, formerly at the corner of

School and Washington streets, is about to open
a new store in Pemberton Square.

Nathan Goldsmith, formerly salesman in New
England territory for E. A. Cowan & Co., will
travel hereafter in the same section, representing
David Nemser.
A. R. Harmon, London representative of the

Waltham Watch Company, who has been in this
country for about a month, having come over for
the annual meeting, has returned to England.

Two Weddings at Waltham Works

Two weddings in one day of Waltham Watch
Company employees caused some stir recently at
the big plant. The couples were Howard E. Hunt
and Eleanor B. Keating and Alfred Barton and
Anna M. Green.
Samuel Learned, of Learned & Schnetzer, 387

Washington street, Boston, is around with a
fatherly smile that won't come off. It is a girl.
Clyde L. Whitehouse, with A. R. Watson,

Dover, N. H., is on his vacation.
J. D. Blackshaw, of St. Johnsbury, Vt., attended

the recent coronation in England and went from
there to Paris.
E. H. Dunbar, of Norwood, Me., recently spent

a good time on his vacation at Monmouth, Me.
H. W. Messier, of Taunton, Mass., was a recent

visitor in Boston.
C. E. Midget, of Enosburg Falls, Vt., was re-

cently in Boston.
J. W. Russell, of Franklin, N. H., spent a very

enjoyable vacation on the Connecticut lakes of
New Hampshire, doing a great deal of fishing.
A. J. Potter, of Lebanon, N. H., attended the

commencement exercises at Dartmouth College.
Mr. Cushing has resigned his position with Mr.

Brigham, of Hudson, Mass., to accept a similar
one with Wm. Reed, of Montpelier, Vt.
The auction sale at the store of the Studio Jew-

elry Company, which ran for several weeks, is
ended. Samuel U. Goldberg, the proprietor, has
restocked the establishment and will continue in
business.

Heat Closes Jewelry Stores

Several of the large retailers closed their places
of business July 6th at 2 P. M. on account of the
extremely high temperature, among those granting
a half-holiday, practically, to their help being
nearly all of the large department stores in the
city, also A. Stowell & Co., F. Vorenberg, the
Smith-Patterson Company, the Thomas Long
Company and a number of others.
B. A. Reed, of Salem, was a recent visitor in

Boston.
Mr. Curtiss, watchmaker for Moulton & Lunt,

of Newburyport, Mass., recently enjoyed an auto
trip of several days.
John Barrett, of Newburyport, Mass., has

closed his store and left the city.
H. R. Miller, South Framingham ; Le Roy E.

Cole, Natick ; S. W. Baker, Rockland ; W. A.
Smith, Melrose, Mass., were visitors in Boston
calling on the trade.

Thirty-Two Years
Successful Production

have taught us to make

Watches That Cannot Be Equalled at the Price
and have enabled us to sell them at prices which give

Fifty Per Cent. Profit to the Retail Jeweler
In these days of conservative buying by the public

you will find your best sellers to be

15 Ligne 12 Size 16 Size

Genuine

Lever

Movements

Guaranteed

Accurate

Time-

Keepers

PRICES

To Dealers—$2.90 to $14.50
Subject to Keystone Key

To Consumers—$2.50 to $10.25

Our Missionary Salesmen Will Show You A Complete Line
Stock Up Now for Your Fall Trade

Your order will be promptly filled byThe

" New England"
ALDEN

"New England"
Material

is
rnterchangeable

Send for Our

New
Interchangeable

Chart

Double Roller Lever

7 Jewels

Accurate to the Second
Extremely Thin Case Models

To Dealers—$6.00 to $14.50
Subject to Keystone Key

To Consumers—$5.00 to $11.00

The Leading Jobbers
Pacific Coast Agents

B. W. FREER CO., San Francisco
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K EYSTONE

Paul Revere Silver in Museum Attracts Attention—Several Jewelers Attend
Shriners' Convention at Rochester—Josiah Cummings, Oldest Trunk
Maker, is Now 84 Years of Age—News of Local Jewelry Trade

Articles fashioned by Paul Revere make a very
prominent feature of specimens of early Ameri-
can silver manufacture at the Museum of Fine
Arts, Boston, Mass. One article that has at-
tracted considerable attention is a punch bowl
which Paul Revere made at the order of 15
"Sons of Liberty" in honor of 92 members of
the House of Representatives of 1768. The punch
bowl bears this inscription: "To the memory of
the glorious 92 members of the Honorable House
of Representatives of the Massachusetts Bay, who,
undaunted by the insolent menaces of the villains
in power from a strict regard to conscience and
the liberties of their constituents, on the 30th of
June, 1768, voted not to rescind." Among the
Paul Revere exhibits are four alms basins, two
baptismal basins, one of the latter being the
property of King's Chapel. There are also on
exhibition silver pieces made by Paul Revere's
father and by Thomas Revere, his nephew.
Included in the exhibition of Colonial silver

are works of Jacob Hurd, a Boston artisan. The
greater part of the pieces have been lent by
churches and private owners. There are eighteen
cases in which are displayed a great variety of
church silver and family plate of the Seventeenth
and Eighteenth centuries. The exhibition will
continue until December.
Daniel D. Burns, traveling salesman for A.

Paul & Co., Boston, was married July 3d to Miss
Martha O'Connor, of Revere.
A. Cavallo, manufacturing jeweler, 345A Wash-

ington street, Boston, has enlarged his factory
and employed more help.

J. Charles Stever, of the E. B. Horn Jewelry
Company, of Boston, has just moved into a new
residence built for him at Braintree, Mass.

Attends Shriners' Convention

James S. Blake, of Kettell & Blake, who is Past
Potentate of the Boston Mystic Shriners, is at
Rochester, N. Y., attending the thirty-seventh
annual session of the order.
Fred W. Ruggles, of the Jewelers' building, was

at his country place in Roxbury, N. H., near
Keene, over the holidays and the hot spell of the
first week in July.
Wilbur 0. Lema, with Maynard & Co., is in

New Hampshire at the mountains, and Ira C.
Nye, of the firm's diamond department, is in
northern Maine for an outing.

Daniel H. Blinn Dead

Daniel H. Blinn, well-known jeweler and op-
tician of Hartford, died suddenly at that place
July 3d. When Mr. Blinn arose he complained
of not feeling well, and a few minutes later he
collapsed and died almost instantly. A physician,
who was summoned, said that death was due to
shock brought on by the intense heat. Mr. Blinn
was born in Cromwell in t86o and lived in Crom-
well the early part of his life, coming to Hartford
about twenty years ago. He is survived by his
widow, his mother, a brother and two sisters.
Abbott T. Maynard, of Maynard & Co., Bos-

ton, was at Rockland, Me., for the month of July.
Walter B. Snow, of the Poole Silver Company,

has been on a busines trio to New York City.
E. W. Byram, sales agent in Boston for the

Gilbert Clock Company, recently spent a few
weeks in Maine.
George E. Homer recently accompanied the

Mystic Shrine contingent from Boston to Roches-
ter, N. Y.
John Maher, 87 years old, well known for many

Years as a clock maker in New Haven, died re-
cently after an illness of several months' dura-
tion. Mr. Maher was born in New York and
went to New Haven at an early age, residing
there until the time of his death. He resigned
from business several years ago.
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Thirty-Two Years
of

Successful Production
have taught us to make

Watches That Cannot Be Equalled at the Price
and have enabled us to sell them at prices which give

Fifty Per Cent. Profit to the Retail Jeweler
In these days of conservative buying by the public

you will find your best sellers to be

"New England" Levers
"CAVOUR " "HALE"

15 Ligne 12 Size 16 Size

Genuine

Lever

Movements

Guaranteed

Accurate

Time-

Keepers

PRICES

To Dealers— $2.90 to $14.50
Subject to Keystone Key

To Consumers— $2.50 to $10.25

Our Missionary Salesmen Will Show You A Complete Line

Stock Up Now for Your Fall Trade

The

"New England"

ALDEN
Double Roller Lever

7 Jewels

Accurate to the Second

Extremely Thin Case Models

To Dealers—$6.00 to $14.50
Subject to Keystone Key

To Consumers—$5.00 to $11.00

Your order will be promptly filled by

THE NEW ENGLAND WATCH CO.
WATERBURY, CONN.

or

The Leading Jobbers
Pacific Coast Agents

B. W. FREER CO., San Francisco

"New England"
Material

is
Interchangeable

Send for Our

New
Inerchangeable

Chart
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Paul Revere Silver in Museum Attracts Attention—Several Jewelers Attend
Shriners' Convention at Rochester—Josiah Cummings, Oldest Trunk
Maker, is Now 84 Years of Age—News of Local Jewelry Trade

Articles fashioned by Paul Revere make a very
prominent feature of specimens of early Ameri-
can silver manufacture at the Museum of Fine
Arts, Boston, Mass. One article that has at-
tracted considerable attention is a punch bowl
which Paul Revere made at the order of 15
"Sons of Liberty" in honor of 92 members of
the House of Representatives of 1768. The punch
bowl bears this inscription: "To the memory of
the glorious 92 members of the Honorable House
of Representatives of the Massachusetts Bay, who,
undaunted by the insolent menaces of the villains
in power from a strict regard to conscience and
the liberties of their constituents, on the 30th of
June, 1768, voted not to rescind." Among the
Paul Revere exhibits are four alms basins, two
baptismal basins, one of the latter being the
property of King's Chapel. There are also on
exhibition silver pieces made by Paul Revere's
father and by Thomas Revere, his nephew.
Included in the exhibition of Colonial silver

are works of Jacob Hurd, a Boston artisan. The
greater part of the pieces have been lent by
churches and private owners. There are eighteen
cases in which are displayed a great variety of
church silver and family plate of the Seventeenth
and Eighteenth centuries. The exhibition will
continue until December.

Daniel D. Burns, traveling salesman for A.
Paul & Co., Boston, was married July 3d to Miss
Martha O'Connor, of Revere.
A. Cavallo, manufacturing jeweler, 345A Wash-

ington street, Boston, has enlarged his factory
and employed more help.

J. Charles Stever, of the E. B. Horn Jewelry
Company, of Boston, has just moved into a new
residence built for him at Braintree, Mass.

Attends Shriners' Convention

James S. Blake, of Kettell & Blake, who is Past
Potentate of the Boston Mystic Shriners, is at
Rochester, N. Y., attending the thirty-seventh
annual session of the order.
Fred W. Ruggles, of the Jewelers' building, was

at his country place in Roxbury, N. H., near
Keene, over the holidays and the hot spell of the
first week in July.
Wilbur 0. Lema, with Maynard & Co., is in

New Hampshire at the mountains, and Ira C.
Nye, of the firm's diamond department, is in
northern Maine for an outing.

Daniel H. Blinn Dead

Daniel H. Blinn, well-known jeweler and op-
tician of Hartford, died suddenly at that place
July 3d. When Mr. Blinn arose he complained
of not feeling well, and a few minutes later he
collapsed and died almost instantly. A physician,
who was summoned, said that death was due to
shock brought on by the intense heat. Mr. Blinn
was born in Cromwell in I86o and lived in Crom-
well the early part of his life, coming to Hartford
about twenty years ago. He is survived by his
widow, his mother, a brother and two sisters.
Abbott T. Maynard, of Maynard & Co., Bos-

ton, was at Rockland, Me., for the month of July.
Walter B. Snow, of the Poole Silver Company,

has been on a business trio to New York City.
E. W. Byram, sales agent in Boston for the

Gilbert Clock Company, recently spent a few
weeks in Maine.
George E. Homer recently accompanied the

Mystic Shrine contingent from Boston to Roches-
ter, N. Y.
John Maher, 87 years old, well known for many

years as a clock maker in New Haven, died re-
cently after an illness of several months' dura-
tion. Mr. Maher was born in New York and
went to New Haven at an early age, residing
there until the time of his death. He resigned
from business several years ago.

Henry L. Wade, president of the Waterbury
Clock Company, Waterbury, was elected one of
the vice-presidents of the Army and Navy Club
of Connecticut.
M. Burton Rogers, president of the Rogers

Silver Plate Company, Danbury, Conn., has been
elected a member of the Board of Managers of
the Connecticut Society of the Sons of the Ameri-
can Revolution.
Landers, Frary & Clark, New Britain, recently

sank an artesian well 400 feet deep. It is said
to be one of the deepest wells in the city, with
a pumping capacity of seventy gallons a minute.

Josiah Cummings Oldest Trunk Maker

The oldest Trunk Maker in the United States
now active in business is Josiah Cummings, who
at the age of 84 is to be found daily at his desk
or about the factory of Josiah Cummings & Son,
657-659 Atlantic avenue. Established over a half
century ago, this firm is to-day in the foremost
ranks of the trunk and bag industry of this
country. Mr. Cummings began his career in 1848,
when he bought out his brother, Jason R. Cum-
mings, who had a trunk shop on Portland street.
In 1886 Edward J. Cummings was taken into
partnership by his father and the name was
changed to read Josiah Cummings & Son. The
goods manufactured by the firm are sold under
the registered trade-mark, "Hub," and are favor-
ably known among commercial travelers. Mr.
Cummings makes his home in Dorchester, where
he is well known and highly respected by old and
young.
The manufacturers of New Haven, Conn., re-

cently conducted a campaign which they called
"Made in New Haven." The New Haven Clock
Company had a very handsome display of clocks
in a large show window at State and Chapel
streets, in that city.
Arthur H. Alden, who was taken suddenly ill

in the E. Day Company's factory, Seymour, re-
cently, where he was employed, died in that city
two days after he was taken ill. Mr. Allen
was well known and greatly interested in athletics.
He is survived by a wife and three daughters.
Miss Elizabeth Peet, daughter of Mr. and Mrs.

Frank S. Peet, of Kent, Conn., was married at
that place recently to Henry B. Smith, a promi-
nent optometrist and optician in Leominster,
Mass. The wedding took place on the spacious
lawn surrounding the bride's home, which was
handsomely decorated with flowers. A great
many relatives and friends of the couple attended
the ceremony. The honeymoon will be spent in
Maine, and Mr. and Mrs. Smith will return to
Leominster in September.
Walter B. Snow, of Boston, was recently in

New York on business for the Poole Silver Com-
pany.
E. W. Byram, sales agent in Boston for the

Gilbert Clock Company, is in Maine on a vaca-
tion.

Boy Caught With Stolen Rings

A youth giving the name of Keefe, who pock-
eted two rings in the store of the James L. Will-
iamson estate, at 1575 Washington street, Boston,
recently, was caught by a passerby who gave
chase when Keefe ran from the store. In court
he was placed under the surveillance of the pro-
bation officer, as the result of a plea for clem-
ency made in his behalf. The rings were re-
turned.
Winthrop E. Pratt, salesman for Daniel Pratt's

Son, has been on a vacation at Kennebunk, Me.
Charles A. Damon, New England traveler for the
same house, has returned from Damariscotta
Lake, Jefferson, Me.
Nathan Schwarzstein, formerly with William

J. Orkin, of Boston, and now of the Chicago
firm of Helbein, Schwarzstein, Jr., & Co., has
been in Boston recently visiting his former em-
ployer and securing some platinum products, for
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which the Boston house has a reputation in the
trade.
W. N. Cobb, manager of the Boylston street

store of Bigelow, Kennard & Co., broke one of
the small bones of his foot while out sailing re-
cently in a motor boat. The accident, though not
serious, compelled him to remain out for a few
days and exercise care in the use of the injured
member.
The death at Roxbury, Mass., recently of Will-

iam Brown, formerly in the clock and watch oil
business in Boston, and skilled as a clock repairer,
is reported. Mr. Brown went to Nova Scotia and
resided near Yarmouth for a while, but returned
some time ago and had made his home with rel-
atives up to the time of his decease.
W. FI. Cate has removed from the Washington

building to Room 88 in the Jewelers' building. A.
F. Freeland, who has been in the same room with
Mr. Cate, is to have part of the space leased by
the latter in his new quarters. David Nemser
makes this room his headquarters also, taking the
portion of the room of Mr. Kneip, the lapidary,
that was formerly occupied by O. L. Ankar, who
recently removed to Providence, R. I.
The Waltham Watch Company's factory closed

for the annual vacation the first three weeks of
July.
Samuel Adelberg, formerly at the corner of

School and Washington streets, is about to open
a new store in Pemberton Square.

Nathan Goldsmith, formerly salesman in New
England territory for E. A. Cowan & Co., will
travel hereafter in the same section, representing
David Nemser.
A. R. Harmon, London representative of the

Waltham Watch Company, who has been in this
country for about a month, having come over for
the annual meeting, has returned to England.

Two Weddings at Waltham Works

Two weddings in one day of Waltham Watch
Company employees caused some stir recently at
the big plant. The couples were Howard E. Hunt
and Eleanor B. Keating and Alfred Barton and
Anna M. Green.
Samuel Learned, of Learned & Schnetzer, 387

Washington street, Boston, is around with a
fatherly smile that won't come off. It is a girl.
Clyde L. Whitehouse, with A. R. Watson,

Dover, N. H., is on his vacation.
J. D. Blackshaw, of St. Johnsbury, Vt., attended

the recent coronation in England and went from
there to Paris.
E. H. Dunbar, of Norwood, Me., recently spent

a good time on his vacation at Monmouth, Me.
H. W. Messier, of Taunton, Mass., was a recent

visitor in Boston.
C. E. Midget, of Enosburg Falls, Vt., was re-

cently in Boston.
J. W. Russell, of Franklin, N. H., spent a very

enjoyable vacation on the Connecticut lakes of
New Hampshire, doing a great deal of fishing.
A. J. Potter, of Lebanon, N. H., attended the

commencement exercises at Dartmouth College.
Mr. Cushing has resigned his position with Mr.

Brigham, of Hudson, Mass., to accept a similar
one with Wm. Reed, of Montpelier, Vt.
The auction sale at the store of the Studio Jew-

elry Company, which ran for several weeks, is
ended. Samuel U. Goldberg, the proprietor, has
restocked the establishment and will continue in
business.

Heat Closes Jewelry Stores

Several of the large retailers closed their places
of business July 6th at 2 P. M. on account of the
extremely high temperature, among those granting
a half-holiday, practically, to their help being
nearly all of the large department stores in the
city, also A. Stowell & Co., F. Vorenberg, the
Smith-Patterson Company, the Thomas Long
Company and a number of others.
B. A. Reed, of Salem, was a recent visitor in

Boston.
Mr. Curtiss, watchmaker for Moulton & Lunt,

of Newburyport, Mass., recently enjoyed an auto
trip of several days.
John Barrett, of Newburyport, Mass., has

closed his store and left the city.
H. R. Miller, South Framingham ; Le Roy E.

Cole, Natick; S. W. Baker, Rockland; W. A.
Smith, Melrose, Mass., were visitors in Boston
calling on the trade.
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Well-known Jewelry House Enlarges Floor
Space—New Jewelry Store in Sacramento.
Many Jewelers Take Short Trade Trips.
News of Local Trade

Shreve & Co., well-known retail jewelers, who
are located at Grant avenue and Post street, have
taken a ten-year lease of half of the floor space
formerly occupied by Hirsch & Kaiser, the op-
ticians, on Post street. This will enable them to
extend their jewelry department, so that their
merchandise may be displayed to much better ad-
vantage.
Walter Green, of the diamond importing firm

of Carrau & Green, of San Francisco, sailed from
New York last week on his semi-annual trip to
the diamond markets of Europe.

Charles Niner, the pioneer retail jeweler of
Pleasanton, Cal., was among the out-of-town
tradesmen on a buying trip to the city in the
latter part of July. He reports the outlook for
future business as very promising, as the farmers
in his vicinity are looking for bumper harvests.
James Arthur passed away suddenly the first

part of July. He was connected with the retail
jewelry interests in Sanger, Cal. THE KEYSTONE
joins in extending its sympathy to his bereaved
kinsfolk.
B. Shemansky, who conducts retail jewelry

stores at Tonopah and Goldfield, Nevada, found it
necessary to visit the wholesale jewelry districts
in search of seasonable merchandise.
A. Schwartz has opened a very attractive new

jewelry store at 521 K street, Sacramento. This
new retailer spent quite some time in San Fran-
cisco picking out his stock for the new establish-
ment.
The Breiling Jewelry Company have succeeded

to the business formerly known as the Hammer.-
smith Company, Sutter street and Grant avenue,
Mr. John Hammersmith having severed his con-
nections with this establishment.
H. S. Tuttle, one of the leading wholesale jew-

elers of Portland, Oregon, paid his many friends
in this city his semi-annual visit in the latter part
of July.
W. Webb, who was formerly in the retail jew-

elry business in the Middle West, has opened a
new jewelry store in Santa Cruz, Cal.
Robert Haas, who was formerly in the employ

of A. J. Prouty, the St. Helena retail jeweler, has
accepted a position as head watchmaker with 0. S.
Bedell, Santa Cruz, Cal.
Charles Haas, the oldest retail jeweler in the

State of California, whose store is located in
Stockton, has just returned from a month's vaca-
tion that was spent in and around San Jose.

S. A. Pope, who is with the San Francisco
branch of the Webb C. Ball Watch Company, is
the new father of a bouncing baby girl, who
weighed eight pounds. The stork's visit was on
July 2d. We are pleased to report the mother
and baby are doing well.
L. A. Shaufel, the retail jeweler of Monterey,

Cal., is back to his place of business, almost en-
tirely recovered from his recent serious illness.
Mr. Rasmussen, president of the Bartlett Jew-

elry Company, of Ventura, Cal., has just returned
to business after having spent a month's vacation
during which he rode horseback all over the
mountains in his vicinity.
C. P. Kryhl and wife have returned to their

home in Santa Ana, Cal., after having made an
extended touring trip through the interesting
points in British Columbia. The call of the Vik-
ing blood in Mr. Kryhl necessitated an ocean trip
from the British possessions on the north to
southern California en route home.
Alonzo Jesseps, who is interested in one of the

largest retail jewelry stores in San Diego, had
the good fortune to spend coronation week in
London. After having enjoyed the festivities he
continued his tour over the Continent, and ex-
pects to reach home some time the latter part of
August.
A. E. Springborg, the leading retail jeweler

of Redlands, Cal., is making a tour of the Old
World, and will spend some time revisiting the
scenes of his youth in Denmark. He expects to
be away from his place of business for at least
two months.

KEYSTONE

PITTSBURG

Retail Trade in Normal Condition for This
Time of Year—Reports from Rural Districts
Are Promising—Many Local Jewelers Taking
European Trips—News of Local Trade

In spite of the fact that mid-summer vacation
season is at its height just now, the Pittsburg
jeweler is not finding much fault with the normal
condition of trade. There is more or less doing
all the time, and the wholesalers, basing their
opinion on news from the road men, take a more
optimistic view of the fall season to come. The
improvement in the industrial situation in Pitts-
burg territory has become more pronounced.
More men are employed each week and a greater
output by the mills are reported from the various
sections of the district. Railroads are getting
extremely busy with improvements and exten-
sions. Building operations are enlarging and
mercantile trade appears to be more than holding
its own with last year, judging by the clearing
house statements.
Marsh, Brown & Mather are finding a fair run

of trade for the season and Mr. Brown says that
the prospect of fall trade looks excellent. The
firm is preparing for this season with confidence
in the development of a good run of orders.
W. J. Lukens, of Wheeling, has incorporated

his business as the W. J. Lukens Company, with
Mr. Lukens president. This house is well known
in Pittsburg trade.
G. W. Crawford reports that there has been

little change in the volume of business for the
month, and that it has been fair. The bulk of
trade is now coming from out-of-town dealers,
who are giving evidences of stocking up for the
fall.
Mr. Thier, of Thier, Cross & Beam, returned

last week from an extended trip to Europe, and
he reports the pleasure of visiting his old home
for the first time in nineteen years. Mr. Thier
visited Germany and Switzerland during his stay
abroad. The company reports a very fair trade.

Trade Nothing Out of Ordinary

Heeren Brothers' Company say that while there
is a good run of business, at present it is not
anything to boast of. The future grows better
looking, however, as the time passes, because
conditions in the Pittsburg territory are favorable
for the fall.
George B. Barrett Company reports an even

trade for the past month, but indications from
reports from the outside territory are for a brisk
fall season.
A decided betterment is also looked for within

the next four weeks. The company is well situ-
ated this fall and winter for a large business by
reason of its new quarters in the Hamilton
building.
In the retailers' sphere there is good evidence

of the better feeling of the buying public. Steele
F. Roberts, of E. P. Roberts' Sons, reports that
for the past three weeks business has been ex-
ceptionally good. The present outlook is that
trade will continue fair until the fall season,
when all business livens up considerably. W. W.
Stedford, manager of the silverware department
of this house, is in Virginia, and before returning
will visit the manufacturers in New England.
He will be gone about three weeks.

Boy in Jewelry Store Not Dishonest

John M. Roberts says that trade has been good
and will be better after the hot weather has
passed. Recently a sensational report was pub-
lished in local papers that employees of this store
had been found guilty of robbing the place. Mr.
Roberts says that the story was absolutely with-
out truth, and was based on the fact that one of
the boys there took home a watch on approval
over night and reported late the next day. A
clerk became suspicious and thought the lad had
skipped with the watch.
Sam F. Sipe is making his nineteenth annual

trip to Europe at present. He expects to be gone
about two months, and when he returns will have
some more to say about diamonds, etc. The
house reports a very fair trade for the summer
and that the fall season holds much promise.
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Business Conditions Throughout the State Im-
proved—Many Out-of-town Jewelers in the
City—News of the Local Trade

Business conditions in Colorado and the West
are very much improved during the last month.
Rain has been plentiful all this season, and crops
are in first-class condition all over this part of
the country. Every one is looking forward to an
immediate increase in activity and a very good
fall trade.
Allen Myers, of the Lehman Jewelry Company,

is enjoying a few weeks' vacation in the southern
part of the State.
W. J. Connaton is enjoying an extended fishing

trip along the Gunnison, and has reported several
large catches.
G. W. Webb has bought back the North Denver

store which he recently sold to E. Miller, and
has placed P. J. Cariboni in charge of same.
Mr. Miller has left for his home in the East.
Paul Weiss, now located at 1606 Curtis street,

is remodeling the store at 1620 Arapahoe street,
and when finished will have one of the finest
optical houses in the West. He expects to take
possession about August 1st.
R. D. Stevens has accepted a position as watch-

maker with Syman Bros.
The Francis Jewelry Company are closing out

their branch store at 93t Sixteenth street, and
will hereafter operate their main store only at
Sixteenth and Glenarn.
C. A. Whited, of Raton, N. Mex., is now lo-

cated in his new store in his own building, which
has just recently been completed.
A. H. Price, who recently sold out his busi-

ness in Holly, Colo., is now with the Enterprise
Jewelry Company, of this city.
H. B. Kortz, who for the past several weeks

has been unable to look after his business suc-
cessfully owing to ill health, is spending about a
month in the mountains for a little recreation.
Ed. Kleiger is managing the store during his
absence.
W. W. Hamilton, president of the W. W. Ham-

ilton Jewelry Company, has left on an extended
business trip through the State.
Ed. Velhagen, of Velhagen Bros., of Alamosa,

Colo., came to Denver to meet his mother from
Cleveland, Ohio, who has come to pay them a
visit.
H. Q. Martin, of Pearshall, Texas, is in the

city looking for a location somewhere in the
State with the prospects of starting in business.

J. C. Hunt, formerly of Superior, Nebr., has
bought out the store of E. 0. Jones, of Fort
Collins, Colo.
C. L. Clark, formerly with the Ed. Lehman

Jewelry Company, is now manager of the Ray-
mond Jewelry Company, which was recently
bought by Morris and Harry Berry.
R. E. Hawkins, of the Ed. Lehman Jewelry

Company, has just returned from the annual
convention of the N. C. T. of A., held in Pueblo
last week. Mr. Hawkins was re-elected treasurer
of this jurisdiction.
Abraham Fox has recently opened up a new

jewelry store in Cheyenne, Wyo.
T. B. King, of the W. W. Hamilton Jewelry

Company, is the proud and happy father of a
son (71/2 pounds), born July nth.
The Wholesale Jewelers' Association of Den-

ver held their regular monthly meeting July 6th,
and steps were taken with a view to establishing
a system of credit among the jobbers, which will
greatly benefit the jobbers and retailers as well.

J. W. Atwell, who sold out his business re-
cently in Steamboat Springs, Colo., to M. Schae-
fermeyer, stopped off in the city a few days last
week on his way East. Mr. Atwell is accom-
panied by his wife, and they expect to make an
extended trip through the East.
The following out-of-town jewelers were in

the city last week : A. Frandson, with W. J.
Farrell, of Montrose; A. Reijin, of Central City;
Lloyd Gardner and wife, of Longmont; Ed.
Freitag, of Freitag Jewelry Company, Baker City,
Ore.; E. H. Morrison, of Aull, Colo; J. L. Mor-
gan, of Fort Morgan; H. Salamon, of Platteville,
Colo.
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Resolution of New England Manufacturing Jewelers and Silversmiths Asso-
ciation Presented to Congress by Senator Wetmore and Congressman Utter.
The "Sea Bird" Reaches Gibraltar

NEW ENGLAND OFFICE OF THE KEYSTONE,

1102 JEWELERS' BUILDING,

PROVIDENCE, R. I., July 25, 1911.

Senator Wetmore and Congressman Utter, of
lThode Island, have presented to Congress the
:csolution of the New England Manufacturing
jewelers' and Silversmiths' Association, favoring
a thirty-foot channel in the Providence River
and harbor to Congress.
The factory of the S. K. Merrill Company

closed on July 29th for a two weeks' vacation
period.
A petition for the appointment of a receiver
the J. J. White Company, manufacturing jew-

elers of this city, was denied by Judge Baker in
Superior Court July 21st, the court holding that
the business was a successful and lucrative one,
and under Mr. White's management had made
satisfactory gains. The petition for a receiver-
ship for the purpose of dissolving the corpora-
tion was filed by George W. Dover, the holder
of one-quarter of the stock.
Harry Cutler, member of the General Assembly

of Rhode Island and one of the Perry Victory
Centennial Commission from Rhode Island, who
returned from a trip abroad a few days ago, has
received notice from President-General George
11. Worthington, of the Interstate Board of Com-
missioners, of his appointment as a member of
the Executive Committee as well as of the special
Committee on Legislation, Promotion and Pub-
licity of the Commission. The plans for the
holding of the centennial and of erecting a me-
morial to the famous Rhode Islander in com-
memoration of the battle of Lake Erie, are de-
veloping slowly along progressive lines. Several
States have made appropriations and legislation
towards a similar end is under way in other
States.

Appropriation by the Government

The United States Government has appropri-
ated the sum of $250,000 for the memorial and
the centennial. Rhode Island's General Assembly
appropriated the sum of $25,000, but the bill was
vetoed by the Governor, and so will have to
come up before the next Assembly. The Execu-
tive Committee of the Commission, at its recent
meeting, adopted a motion that it was the sense
of the meeting that there should be embodied in
any memorial or monument to be erected proper
adjuncts for the welfare of humanity. A me-
morial building committee of three has been ap-
Pointed to secure plans and drawings, and a
committee of five has been appointed to audit
the bills and accounts. Cleveland has been se-
lected as the headquarters of the Interstate Board.
The Sea Bird, the little yawl upon which Fred

B. Thurber, of the Tilden-Thurber Company, of
this city; Theodore R. Goodwin and Thomas
Fleming Day are sailing across the Atlantic
bound to Rome, arrived at Gibraltar safely on
July 16th with all well on board. The 25-foot
Yawl left the port of Providence on June loth
and was thirty-seven days on the voyage to
Gibraltar. It had been thought by the intrepid
navigators that that part of the voyage would
take at least forty days, and the fact that three
clays was clipped from the estimated schedule
gives ground for the belief here that the little
boat met with good weather in the main. The
Party was reported as arriving at Horta, Azores,
on July 1st, and sailed on the long reach to the
eastward on the 5th. For some reason which is
not at the present time known here the Sea Bird
was placed on the steamship Moltke at Gibraltar
and shipped to Naples, the navigators accompany-

ing her on the steamship. At Naples she was
placed in the water again and the party sailed
to Fiumicino, an Italian seaport fifteen miles
southwest of Rome, on the north side of the
River Tiber. Upon arriving at Rome, to which
place they will be escorted by a government re-
ception committee which will meet them at the
mouth of the river, the sailors will present to
Mayor Nathan a letter from Mayor Henry Fletch-
er, of Providence, and will receive at the Ameri-
can embassy letters of introduction to King
Emanuel sent by Assistant Attorney-General
Henry W. Greenough, of this city. The party
will be met at the entrance of the river by an
Italian cruiser sent to receive them and to act
as escort to the Imperial City by the King. The
party arrived at Naples on July 23d.

Committee to Receive Veterans

Mayor Henry Fletcher, Harry Cutlet, FIenry
D. Sharpe and Walter Callender are among the
members of the committee appointed to make the
arrangements and to receive the members of the
Society of the Army of the Potomac, which in-
cludes those veterans of the Civil War who took
part in the Army of the Potomac's campaigns on
the occasion of the fortieth annual convention
of the society which will be held in this city in
September.
William A. Smith and P. A. Conley have started

an electro-plating business at i to West Exchange
street under the firm name of Smith & Conley.
Mr. Smith was for several years engaged in

the refining and plating business.
Herman W. Powers, a member of the firm of

Powers & Dundas, 9 Calendar street, was the vic-
tim of a sneak thief recently, losing his watch and
chain, valued at $50, which the thief took from
the pocket of a pair of trousers belonging to Mr.
Powers hanging in the shop.
The plant of the Irons & Russell Company was

closed on July 29th for the vacation period end-
ing on August 7th.
Arthur E. Austin, Charles F. Irons, Engelhart

C. Ostby, Charles C. Darling and John M. Battey
have been re-elected directors of the Citizens'
Savings Bank of this city, and Arthur E. Austin
and Charles F. Irons have been re-elected vice-
presidents.
The plant of H. J. Geer, 9 Calendar street,

has been purchased by Dominico Benedetti, who
has been conducting business as the American
Adjustable Hat Pin Company. The business will
now be conducted as the Dominico Benedetti
Company.

William K. Potter Dead

William K. Potter, a well-known dealer in tor-
toise shell goods and stationery in this city, died
at the Providence Homeopathic Hospital recently
after an operation of serious nature. He was one
of the best known business men in this city, hav-
ing been in business here since 1873, when he
started in the tortoise shell business in company
with Samuel F. Knight. At the death of Mr.
Knight Mr. Potter carried on the business by
himself as the Providence Shell Works, which is
still in existence in connection with a stationery
and blank book department at the corner of Snow
and Westminster streets. Mr. Potter was born
in Cranston, R. I., December 21, 1843. He was a
member of the Providence Business Men's Asso-
ciation. He enlisted in the Eleventh Rhode Isl-
and Regiment in 1862, and at the time of his
death was a member of Prescott Post, No. r,
serving last year as the president of the Post.
Oscar J. Beale, well known in the manufactur-

ing jewelry and the mechanical world for his de-
velopment of measuring instruments of precision,
and who had been connected with the Brown &
Sharpe Manufacturing Company for the past
forty-one years, died at his home in this city July
17th, following a week's illness which had been
aggravated by the intense heat of that period.
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Mr. Beale's inventive genius was notably shown
in the production of accurate standards of meas-
urement, in the designing of measuring machines
and in the perfection of machinery for making
accurate graduations. He made a standard yard
which, when compared with the government
standard at Washington, was found to be accurate
to within .00002 of an inch. He was 69 years old.
During his busy life Mr. Beale yet found time
to write several books on mechanical subjects.
For many years past he was the head designer
for the Brown & Sharpe Manufacturing Company.
0. L. Ankar is now associated with J. F.

Carlsten, at 468 Westminster street, having re-
moved from 13 Burrill street.

Providence Jewelers at Shriners' Convention

Among the special representatives of Shrine
Temples at the annual convention of the Im-
perial Council held recently at Rochester, N. Y.,
were Clarence M. Dunbar, of the Cook-Dunbar-
Smith Company, and Aldridge G. Pearce, of the
Frank T. Pearce Company, both representing
Palestine Temple, of Providence, at the Council.
The members of Palestine went to Rochester in
practically a body, having special transportation
facilities.
Recently announced weddings include that of

E. Fred Gottschalk, who is with Hutchinson &
Huestis, and Miss Jennie T. Eddy.
The yacht San Toy, owned by Horace L. Man-

chester, won the race in her class at the Barring-
ton, R. I., regatta.
Charles F. Irons, of Irons & Russell Company,

is making an extended trip through the West.
The Richter Manufacturing Company has en-

gaged Frank F. Carpenter, of San Diego, Cal.,
to take charge of its office and selling force.
Joseph Baker, Jr., who is foreman of the die

department of the Gorham Manufacturing Conn-
pany, has been elected president of the Suburban
Bowling League.

New Chimney at Gorham Plant
A new 140-foot chimney to furnish draft for

a new battery of boilers is being built at the
Gorham plant.
Joseph Auty, first lieutenant of the Seventh

Company, First Artillery District, C. A. C., fore-
man for Henry A. Kirby, accompanied the Rhode
Island National Guard on its recent tour of duty
at the forts on Narragansett Bay.
Henry G. Thresher, Frederick W. Aldred, Na-

than B. Barton, Frederick D. Carr and A. Tingley
Wall were elected members of the Rhode Island
Historical Society at the last monthly meeting of
that organization.
Among the local jewelers summering on Narra-

gansett Bay and the Atlantic shores are Mr. and
Mrs. Erling C. Ostby, at Wickford; Albert
Woodcock, of William R. Brown & Co., Narra-
gansett Terrace; A. Tingley Wall, Watch Hill;
Arthur W. Claflin, Buttonwoods; Ira G. Whittier,
Charlestown.
Mayor Henry Fletcher, who is treasurer of

the Fletcher-Burrows Company, has been elected
chairman of the Commission on Development of
Inland Waterways, the board appointed by Gov-
ernor Pothier a few weeks ago, and which in-
cludes among its members George H. Holmes.
Nathan B. Barton, of the Ostby & Barton Com-

pany, is on the Finance Committee of "The Ori-
ent in Providence," a missionary exposition to
be given in this city in September.

Robinson Bros. Settle in Providence

The firm of Robinson Bros., whose quarters
were seriously damaged in the recent fire at
Plainville, Mass., has completed the work of
moving its plant to this city, having taken shop
room in the new Waite-Thresher building.
Howard D. Wilcox, of D. Wilcox & Co., re-

turned Sunday night, July 16th, from the forts
at the entrance of Narragansett Bay, where he
had been on duty with the Rhode Island National
Guard for a week, he being the ordnance officer
with the rank of major.
William H. Luther, of W. H. Luther & Son,

has returned from a three months' European trip
for rest and recreation. He is much improved
by the first vacation he has taken in many years
The executrix of the estate of Max Deutz has

filed her inventory of the estate in the Municipal
(Continued on page 1395)
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THE NEW LINE FOR THE JEWELER
Manufactured by '

tre Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief

Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low—Quality the Best ,

WEIDLICH JEWELRY CO.
Write, fur Illustrations and Priers 623 Washington Ave., ST. LOUIS

LET'S HEAR FROM YOU
T TE want to hear from live, wide-awake jewelers

and opticians who are looking for Bargains. We
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick
sales and short profits " is our motto. 0121We are ready to
show you. Write us. Everything in the jewelry and opti-
cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BURKE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri

Diamonds Watches Jewelry-

BAUMAN-MASSA
JEWELRY COMPANY

"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not
yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special
order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
• ••610-12-14-16 Pine St. • ST. LOUIS, MO.

COMMERCIAL 6th and Olive Sts.

BUILDING ST. LOUIS, MO.

Tool Material Optical Goods

I. W. CARY J. H. STEIDEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jewelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

TELEPHONES 
1 lalilloa,veCegral 3040

302 and 303 Globe-Democrat Building

NO FALLING OUT IN OUR SETTING

Diamonds and Engraving and

Precious Stones 
Designing

MARITZ
Jewelry Mfg. Co. Medals and

Fine Enameling

Diamond Work 217 North 6th Street
and

S.W. Cor. 6th & Olive Sts.Jewelry Repairing Long Distance
St. Louis, Missouri Telephones:

JP Olive 247
Give Us a Trial Central 2607

by using the new Elgin Jewel Pin
c,VIake Money Assortment and Jewel Pin Gauge.

Being suitable for all makes and sizes of watches, it will decrease the ex-

pense of your material department. Price of one gross assorted, com-

plete with Gauge, put up ill handsome wood cabinet, - - $8.00

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS' FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELERS

Aller-Wilmes Jewelry Co.

COur travelers start early in July with the

most up-to-the-minute line of goods ever

shown on the market. It will pay you to

wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building

St. Louis :: Missouri
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Threatened Drought Broken by Rains—Travelers Going on Long Trips—Many

Jewelers Return from Vacations—Several Out-of-Town Jewelers Visit

the City

The threatened drought throughout this terri-

tory has been broken by copious rains, and the

indications now are that the crops will be very

satisfactory. All the travelers have gone on long

trips and the feeling is that the fall trade will be

good.
S. H. Bauman, president of the Bauman-Massa

Jewelry Co., returned July 20th from a three

months' trip to Europe. He was accompanied by

his wife and daughter. Ed Massa, vice-president

of this company, returned July 22d from a two

weeks' trip through Illinois. Max Bauman, sales-

man for this company, left July 17th for a two

weeks' trip to Mackinac Island, Mich. He will

also visit Mt. Clemens, Mich. F. L. Jaccard,

Texas traveler for the firm, with headquarters at

Fort Worth, left for home July t8th after spend-

ing ten days here.
Morris Eisenstadt, president of the Eisenstandt

Mfg. Co., returned July 17th from a ten days' trip

to the annual convention of the Elks, which was

held at tlantic City, N. J., the week beginning

July loth. He also visited New York and Phila-

delphia. Lon Richards, salesman for this firm,

also made the trip. A feature of this convention

was that the local lodge of Elks, of which Mr.

Eisenstadt is exalted ruler, won the $250 prize,

which was the first prize offered by the organiza-

tion for the best appearing lodge in the big parade

of the members.
A. L. Bauman, president of the L. Bauman

Jewelry Co., returned July 20th from a ten days'

busines strip to Texas. A. G. Costello, traveler

for this firm, left July t8th on a two months' trip

through Missouri, Kansas and Oklahoma. C. L.

Heyman, also traveler for this firm, left July 13th

on a six weeks' southern trip. Morris Bauman,

who represents the firm in the West, will not

leave on his trip until September 1st.

Company Increases Number of Directors

At a meeting of the directors of the Hess &

Culbertson Jewelry Co., held July t5th, the board

of directors was increased from four to five, and

L. J. Vogt was elected the fifth director. Mr.

Vogt, accompanied by his family, left on July 22d

on a three weeks' vacation, which will be spent

at Montgomery City, Mo. S. D. Culbertson, vice-

president of this firm, left on July 17th for Wal-

loon Lake, Mich., where he will spend about six

weeks.
All the employees of the St. Louis Clock and

Silverware Co. are taking two weeks' vacation in

turn.
The E. F. Dunker Silver Co., which recently

opened for business on the third floor of the

Equitable Building, are doing well. They also

carry a fine line of cut glass.
The little daughter of S. E. Bamber, secretary

of the Hess & Culbertson Jewelry Co., who has

been quite ill with typhoid fever, is now con-

valescing.
Marvin H. Wexler, formerly of Syracuse,

N. Y., has been appointed manager of Henry
Miller's store at 7 South Sixth Street.
John Green, of Fort Worth, Texas, has pur-

chased the bankrupt stock of Jonas B. Layman,
of Sapulpa, Okla., and will remove it to Fort
Worth.
D. P. Richards, secretary and treasurer of the

Maschineyer-Richards Silver Co., has just re-
turned from a two weeks' vacation.
Miss A. Kolde, bookkeeper for the Brooks

Jewelry and Optical Co., has just returned from
a week's vacation which was spent in the South.
John A. Gerst, salesman for the Whelan-Aehle

Hutchinson Jewelry Co., returned July 17th from
a two weeks' vacation trip to Chicago and Mil-
waukee.
P. C. Hutchinson, vice-president of the Whelan-

Aehle-Hutchinson Jewelry Co., returned July 17th
from a two weeks' vacation, which was spent at
his country home. A. C. Kurtz, salesman for this
firm, left July 15th on a two weeks' vacation,
which will .be spent at St. James, Mo. Allen
Merrick, salesman for the same firm, left July
15th on a two weeks' vacation, which will be spent
in Missouri.

Attended Elks' Convention at Atlantic City

Joseph M. Ebeling, president of the local
jewelers' association, attended the annual con-
vention of the Elks, held at Atlantic City, N. J.,
July tith, 12th, 13th and 14th.

J. Bolland, president of the J. Bolland Jewelry
Co., was a member of a recent special Grand
Jury. Harry Kaye, salesman for this firm, re-
turned recently from a short trip to Cincinnati.
Louis H. Bauman, 27 years old, son of Meyer

Bauman, formerly president of the L. Bauman
Jewelry Co., has gone to Buenos Ayres, Argen-
tine Republic, to accept a responsible position as
foreign representative of a big corporation.
M. Stiffelman, of M. Stiffelman & Co., will

leave about August 1st on a three weeks' trip
through the West.
S. J. Arnold, manager of Chas. S. Erber, Tex-

arkana, Texas, spent a few days here recently
on his way home from a trip to Chicago.
L. Harris, president of the Harris Diamond Im-

porting Co., left July t5th for a two months'
trip to Europe.
F. W. Hoyt, Hoyt Jewelry Co.. left July 20th

on a three weeks' trip South and West.
Frank J. Cordes, bookkeeper, and Alfred

Riesen, salesman, for J. W. Gary & Co., have
returned from their vacations.
E. J. Netzhamer, foreman of the E. Maritz

Jewelry Mfg. Co. factory, who has been confined
in the hospital for the past five months on ac-
count of complications, is reported to be improv-
ing very slowly. Ulysses Couloy, of this com-
pany, returned July 17th from a three weeks' va-
cation spent in Iowa. Earl Hoover and Fred
Schultz have been added to the working factory
force.
The Alton Watch Co. has changed its name to

the Alton Watch and Merchandise Co.

Convict to Be Rearrested When Released

A requisition asking the return of John Gibson,
now a workhouse prisoner here. to Steubenville,
Ohio, for an alleged theft of $1o,000 worth of
diamonds, was presented to Governor Hadley,
of this State, on July 14th. Gibson has about one
month more to serve in the workhouse for a theft
committed here last February. He will be ar-
rested upon the expiration of his term here and
taken back to Steubenville. The charge is that
he stole diamonds from George Jones, of Steu-
benville, November 15, MIO.
Goodman King, president of the Mermod,

Jaccard & King Jewelry Co., who was to have left
here July 9th for a two months' trip to Europe,
did not get away until July 14th. C. F. Stevens,
salesman of this company, went to Peoria, Ill., on
July ith to attend the annual regatta of the
Central States Amateur Rowing Association,
which took place there on July 17th, t8th and 19th.
The Mermod, Jaccard & King Jewelry Co. made
the cups and medals for this event and Mr.
Stevens went there to look after their interests.
C. Schttm and Charles L. Bates, salesmen for

this concern, are home from a two weeks' va-
cation. N. P. Logan, salesman, leaves about
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August ist on a two weeks' vacation, which will
be spent in the Arcadia Valley, of Missouri.
E. J. Poursine, manager of the silver depart-

ment of the F. W. Drosten Jewelry Co., returned
July 12th from a two weeks' vacation spent at
Lake Minnetonka, Minn. He was accompanied
by his wife. F. W. Drosten, president of this con-
cern, leaves about August 1st on a six weeks' trip
to Yellowstone Park and points on the Canadian
Pacific, returning by way of Minnesota, where he
will enjoy a week or ten days of fishing. W. G.
Drosten, vice-president and treasurer of this com-
pany, was a member of the July special Grand
Jury. Jacob Stephan, head engraver and de-
signer, has gone on a four weeks' vacation. He
will spend part of the time South and part North.
E. W. Bornmueller, salesman for the F. W.

Drosten Jewelry Co., returned July 24th from a
two weeks' trip to the Shriners' convention at
Rochester, N. Y., which began the week of July
loth. He also made a tour of the Adirondacks.
Miss Clara Paulis and Miss Elise Hubeli, with
this company, have returned from a two weeks'
vacation. Charles D. Spindler, salesman, is spend-
ing two weeks' vacation in the Ozark Mountains
of this State.

Recent Local Visitors

Recent visitors here were: C. J. Sinn, La Plata,
Mo.; Mr. Pilgrim, Eagle Pass, Texas; A. S.
Higbee, Roodhouse, Ill.; J. W. Berding, Union,
Mo.; A. Calverd, Medora, Ill.; M. Roberts, Mt.
Olive, Ill. • W. C. Karber, Rosi-Clare, Ill.; Otto
Rink, Carlyle, Ill.
Emil J. Helmerichs, president of the Lee-

Helmerichs Jewelry Mfg. Co., returned recently
from a week's fishing trip down on the Black
River in southeast Missouri. A. J. Lee, secretary
and treasurer of this company, returned July 29th
from a week's vacation spent in southwest Mis-
souri.
A. H. Johnson, a jeweler of Kennett, Mo., has

moved into a handsome new store, giving him
much larger space than what he formerly occu-
pied.
William C. Ludwig, the well-known clock regu-

lator, will leave about August 1st for a two weeks'
business and pleasure trip to New York.
Louis Robin, the engraver, left on his motorboat

Saturday, July 22d, to attend the Western Power
Boat Association's regatta at Peoria, Ill., which
took place in that city July 24th, 25th and 26th.
He made the trip via the Mississippi River.
Ralph Loewenstein, of the R. Loewenstein

Jewelry Co., returned July 21st from a three
weeks' trip through the Southwest. Milton B.
Loewenstein, of this company, will leave about

August 1st on a several weeks' trip through the

West.
A. M. Zerweck, president of the Zerweck

Jewelry Co., will spend several weeks' vacation

near Kankakee, Ill., with his family.
A. Kurtzeborn, president of the A. Kurtze-

born & Sons Jewelry Co., left July 14th for a six

weeks' sojourn at Battle Lake, Minn. He was

accompanied by his wife. .

Fashion Glorifies the Diamond

There is no doubt that the diamond is the

favorite jewel of the coronation year. This is

not due to the fact that it is Queen Mary's fa-

vorite gem, but to the circumstance that the

dresses of the season are in magnificent and

varied hues and with them the pure white of the

diamond is more effective than rubies, emeralds

or other colored stones.
Tiaras, necklaces, corsage ornaments, bracelets

and shoulder straps worn at the recent courts

and the court ball were composed of diamonds

alone. Tiaras are broader this year than form-

erly, and are of more important aspect, though

not so becoming as the less heavy style of the
immediate past.
The bandeau or ribbon of diamonds is also

fashionable. It is a mass of blazing gems
through which the hair can be threaded.
The pearl seems to have been deposed tempor-

arily, and even the ropes of pearls with tasselled
ends, which were much worn last year, are not
seen to any great extent this season. Diamonds
are used in the same way, with a rather heavier

and less effective result.
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SOLIDITY! SPEED!
CARE! RELIABILITY!

Newest Ideas in Fall Goods!

Quality, High! Price, Low!

A1 G1 SCHWAB ONS
Finest American Jewelry Catalog

IF YOU TRY IT ONCE-

YOU WILL COME AGAIN

31-39 E. Fourth Avenue

CINCINNATI : OHIO
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THE ATTLEBOROS

Reminiscences of the Early Days of the Jewelry Industry—Factories Shut

Down Owing to Summer Vacations—Yeggmen Visit Mansfield—Fire in

Storehouse Causes Excitement

Prior to the year 186o there were seventeen
jewelry concern in the Attleboros. To-day there
are many times that number and all seem to be
doing well. Among the early concerns were the
following:

1807, Col. Obed Richardson, carbon jewelry;
181o, Manning Richards; 1821, Draper, Tift &
Company; 1830, Richards & Price; 1831, Dennis
Everett, watch chains and keys; 1833, E. Ira
Richards & Company, rolled plate; 1836, Stephen,
Richardson & Company; 1837, Robinson & Dag-
gett; 1841, Thompson & Hayward Company;
1847, B. S. Freeman & Company, curb chains;
1843, Draper, Sturdy & Company, rolled plate;
1848, F. G. Whitney & Company, brass work;
1851, H. F. Barrows Company ; 1852, White &
Shaw, brass jewelry; 1854, George K. Davis Com-
pany, first refinery; 1855, H. D. Merritt Com-
pany; 1857, Bates & Bacon, watch cases; 1857,
Everett, Day & Company, emblems.

Five Firms Still in Business

Of the above only five are continuing business
to-day under the same firm name. The oldest is
the firm of E. Ira Richards & Company, of North
Attleboro, established in 1833.
The B. S. Freeman Company, of Attleboro

Falls, is the next oldest concern, and third in
line is the H. F. Barrows Company. The latter
concern completed its sixtieth anniversary last
month and in honor of the event sent the fol-
lowing to the trade:
"The occasion is one upon which congratula-

tions are both received and extended. They are
received with gratitude to the many business
friends whose co-operation through the years has
made this record possible; they are extended with
admiration for other houses whose success also
during this time it has been a pleasure to observe.
"Living in the present and facing the future,

it is meet to recognize the accumulated benefits
of so many past years."

Factories Closed

Nearly all of the jewelry shops closed during
the last week of July and the first week of
August for the annual summer vacations. This
year the vacation season did not seriously inter-
fere with business as the orders on hand were
not pressing and a vacation could easily be taken.
All of the jewelry employees took advantage of
the outing and spent vacations at the seashore
and summer resorts.
The jewelers are optimistic for a brisk business

this fall. They believe there will be a revival
that will make up for what dullness there was in
the spring. Trade conditions seem to indicate
that the fall lines, which went out with the sales-
men about August 1st, will take exceptionally
well and there will be strong buying. A few
shops have been busy, but the majority have not
been as active as they were a year ago.
The silver manufacturers also look for a brisk

business this fall. They are preparing for a rush
that will equal any years they have yet had. A
few believe that German silver purses may not be
as popular as they have been for the past two
years, but others claim that these articles will be
in just as big demand as ever. While the first
six months of the year might be termed dull, the
jewelers believe that the last six will be good
enough to bring the year's business up to the
point where it will show the usual annual in-
crease.

The Boston Jewelry Exhibit

The jewelers of the Attleboros, Providence and
Mansfield are arranging for a splendid jewelry
exhibit to be given in connection with the Boston
Chamber of Commerce exposition. The Attle-
boro committee includes Joseph L. Sweet, chair-
man : Edward A. Sweeney, William E. Rounse-
N ille and Charles 0. Sweet. Working with a

committee from the New England Manufacturing
Jewelers' and Silversmiths' Association, with a
committee from North Attleboro, and Walter M.
Lowney, of Mansfield, they are planning an ex-
hibit that will be one of the wonders of the
exposition. It is planned to show the entire
process of manufacturing jewelry from start to
finish. Samples of various kinds of jewelry
will be exhibited and there will be other interest-
ing features. All jewelers of the Attleboros and
Providence will be asked to assist, each member
of the commitee having been delegated to ap-
proach a certain number of manufacturers.

Isabelle E. Sturdy and Mary C. Sturdy, part
owners of the J. F. Sturdy & Sons Company, have
been restrained by a Superior Court order issued
in Rhode Island, from selling or transferring
their interest in the above concern. This decision
is a result of the proceedings brought by Mrs.
Sturdy's son, Carlton, who has brought a bill
in equity alleging that his mother and sister are
endeavoring to "freeze" him out as a stockholder.

Fire In Storehouse

A three-story structure, owned by the .Attle-
boro Manufacturing Company, and used as a
storehouse for the concern's supplies, was dam-
aged to the extent of $1000 by fire July 19th,
which started from an unknown cause. By the
time the firemen arrived a brisk blaze was in
progress and it appeared as if the building would
be totally destroyed. Several lines of hose were
laid and quantities of water were poured into the
building, with the result that the fire was soon
under control. No one was employed regularly
in the building, but several employees of the
concern were accustomed to go there daily for
supplies. It is believed that a match, carelessly
dropped, may have started the fire. The loss was
covered by insurance. The building was located
some distance from the factory and the fire in no
way interfered with business.
Quite a strong Socialistic movement is devel-

oping in the jewelry towns. The latest announce-
ment is that the Socialists intend to start a co-
operative, profit-sharing store. They propose to
have too shareholders and the store will be con-
ducted on a large scale.
Raymond M. Horton, of the W. E. Richards

Company, figured in a motorcycle accident July
20th. A machine ridden by Andrew Collins col-
lided with Mr. Horton's carriage as it was turn-
ing into the driveway. Collins was thrown some
distance and his machine rode up onto the side-
walk and collided with Patrick Nihan, one of the
town's oldest jewelry workers, knocking him to
the sidewalk and breaking his leg. Mr. Horton
was not injured but his carriage was damaged.

Boards of Trade Hold Joint Meeting

The Attleboro, North Attleboro and Mansfield
Boards of Trade united Monday, July 57th, in a
union outing, which included a sail down the
Narragansett Bay to Newport, a shore dinner
and other festivities. The affair was intended
to develop a friendly social and business spirit be-
tween the three towns.
The Jewelers' Gun Club will hold a special

shoot August 12th and a number of expert shots
will participate. Several fine prizes have been
offered and there is great interest in the tourney.
William H. Saart, Fred Wilmarth, Frank Sweet,
William E. Cowles and Frank Tappan are the
committee in charge.
George Cooper, employed at Sadler Brothers,

South Attleboro, had a narrow escape from death
Sunday, July 16th, when an acetyline gas gen-
erator in his cellar exploded. The generator
was out of commission and Mr. Cooper held a
lamp over it, causing the gas to explode. Al-
though thrown several feet away Mr. Cooper
was not seriously hurt.
Joseph Lester Bergeroff, foreman for the Oul-
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ton Manufacturing Company, and Miss Florence
A. Luther, daughter of Herbert E. Luther, were
married July 22d.
John Dexter, of Everett, has been appointed the

factory inspector for the Attleboros. He says he
intends to enforce several new statutes that have
been enacted lately, particularly the new 54-hour
law. Jewelers should see to it that they have
posted in the factories a proper schedule of the
hours their packing room and office employees
are supposed to work.

Postal Savings Bank in North Attleboro

Postmaster Hunt, of North Attleboro, has been
notified that a postal savings bank is to be opened
in connection with the postoffice. An institution
of this kind has been in operation in Attleboro
with considerable success.
Leroy Metcalf, of the Plainville Stock Com-

pany, was driving his automobile on the evening
of July 20th in the rain when it skidded and
crashed into a telephone pole. The machine was
damaged but the driver was not hurt.
The concerns which closed the week of July

24th are : James E. Blake Company, W. H. Wil-
marth Company, C. 0. Sweet & Son, C. M. Rob-
bins Company, Fontneau & Cook, of Attleboro;
Bliss Brothers, F. M. Whiting & Company, of
North Attleboro, and the Plainville Stock Corn-
pany.
The North Attleboro Selectmen have made a

request of the gas company of that town for
$1 gas. The Selectmen of Attleboro made a
similar request of the company in their town,
but it was refused, and as a result the officials
will lay the case before the Gas Commissioners of
the State.
The children of Walter B. and Herbert Sadler,

of South Attleboro, are among the beneficiaries
named in the will of the late Melissa Sadler.
They are to receive a certain sum with interest
when they are of age. The residue of the estate
is divided so that the brothers each receive-a fifth.
Edward A. Sweeney, of the W. H. Wilmarth

Company, will be returned to the Legislature this
fall. He has already taken out his nomination
papers and no candidate has appeared against him.

Rival Companies Have Ball Game

The annual outing of the Attleboro Manufac-
turing Company Mutual Relief Association was
held July 22d at Rocky Point. The chief event
of the day was a ball game betwen the Attleboro
Manufacturing Company and the Attleboro Chain
Company. It was won by the former and with
the victory went the possession of a handsome
silver cup. There was a shore dinner, a pro-
gramme of sports and other amusements. About
400 employees of both concerns attended.

Charles P. Keeler and family have taken up
their residence at their summer home at Har-
wichport.
Arthur A. McRae is having exceptional luck at

Narragansett Bay as a fisherman. He has landed
some big ones that have excited the envy of the
native fishermen. "Mac" is a thorough fisherman
and is accustomed to bring home the big ones.
Mr. and Mrs. Frank C. Tappan have returned

from Maine where they have been spending their
wedding trip.
Chatty Direct, a very promising colt owned by

Charles H. Tappan, won third money recently at
the Grand Circuit races at Kalamazoo, Mich.
Great things are expected of this colt. Last fall
it was a big winner in two Grand Circuit races.
At a recent golf tournament at the Wanna-

moisett Club in Providence, Jesse Carpenter, of
the Horton, Angell Company, won a handsome
silver cup.
The new addition to the Watson and Newell

factory is being occupied by the concern. Mr.
Watson has made extensive improvements around
the exterior of his factory. The new addition
makes it one of the largest plants in New England.
In the local court the Hebron Manufacturing

Company was fined $25 for violating the weekly
payment law. The concern is said to have refused
to pay a discharged employee in full on the pay
day following the day on which he got through.
The firms in the Union Power Building, North

Attleboro, were given a scare a few days ago
when the building filled with smoke. Tt came

(Continued from page 1397)
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REMOVAL NOTICE The Oskamp -Nolting Co.
Established 1868 Incorporated 1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East, CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers

We are now located in our new and much larger quarters, splendidly
equipped for the minutest detail of the wholesale business.

Watches, Chains, Fobs, Lockets, Bracelets, Mesh Bags
(Sterling and German Silver Plated)

JEWELERS' TOOLS AND SUPPLIES

Mammoth Wholesale

Jew e 1 e r s

411413415-417 Elm Street : Cincinnati, 0.

George A. Klein Eugene A. Frommeyer Edward M. Klein

H`'il KLEIN BROS. CO. W
0 0
L L
E Wholesale Jewelers E

Our Reliable Jewelry Catalog
will keep you posted on the very latest and best
things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio

S S
A A
I. WATCHES, DIAMONDS and JEWELRY L
E GOLD and GOLD FILLED JEWELRY E

0 SEND US YOUR ORDERS 0
N N

li 14-16 E. 4th Street : Cincinnati, Ohio t
Boylan Building

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT INTERESTING

JOS. NOTERMAN & CO.

DIAMONDS

OVIanufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI • • • • OHIO

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N.W . Corner 5th & Vine Sts. :: CINCINNATI, OHIO

_

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade
WHOLESALE ONLY

We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our stocks are always complete
and we guarantee Qyick Service.

OUR SPECIALTIES
Diamond Mountings, Jewelry, Case-Repairing,
Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Wastnang6Phone Cincinnati, 0.

WHOLESALE ONLY

Traction Building ••.. Cincinnati, Ohio
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Jobbers Report Good Business in the South—Local Jewelers Deplore Dullness
of Trade—Jewelers Interested in Bridge Dedication—News of the Local
Trade

Retail trade has been growing steadily worse
during the last fortnight and a wail of dissatis-
faction is arising from the men whose livelihood
depends upon it. It is generally acknowledged
that nearly all branches of trade, and not only
the jewelry line, have suffered a serious relapse
and business, as a whole, in this section is at a
pretty low ebb. There is one cheering fact, how-
ever, that is worthy of note and it is that the
farther south you go the better business condi-
tions become. This activity in the South and
other sections is mainly responsible for the av-
erage, or even better than average, business that
is tenaciously clinging to the local jobbers and is
making this summer a somewhat unusual one for
them. Good reports from the travelers and an
influx of mail orders from active districts are
preventing any unwonted dullness in the whole-
sale line.

Many Salesmen Out on Road

Many more salesmen have gone out the past
two weeks and the wholesalers hope that this will
keep trade vigorous right along until the fall
rush insures them against the danger of the set-
back the retailers are undergoing.
A. H. Rolloff, Lockland jeweler, is enjoying

three weeks at Atlantic City.
Mr. and Mrs. A. G. Schwab will spend August

in Atlantic City with a party of friends.
W. L. Miller, Miller Jewelry Co., is on a busi-

ness trip in Kentucky.
J. S. Francis, E. & J. Swigart Co., is in the

South on his fall trip.
L. Hassman, formerly with Gustave Fox, is

now with Ed H. Croninger.
Joseph Mehmert is going on a trip to Ten-

nessee, Georgia and Alabama this week. He finds
it necessary to do the bulk of the traveling for the
firm owing to Otto Mehmert's continued poor
health.

J. A. Oswald, of Charles Swigart & Co., is with
his son paying a brief visit to Nashville, Tenn.
Charles Swigart is spending a vacation at a Lake
Michigan resort.
Miss Marie Costello, with Thoma Bros., has re-

turned from a vacation spent with friends at
Atlantic City. She witnessed the ceremonies of
the Elks' convention.
E. L. Gray, of Steinkamp's jewelry store,

Jasper, Ind., was in this city for a few days on
his way home from a Philadelphia engraving
school.
Mr. Ellebash, of Bewig & Ellebash, of Selma,

Ala., stopped off here for a visit with local job-
bers before going East on a business trip. He ex-
pects to call again on his way back to Selma.
Albert Rolef, of Lockland, is in Canada on a

recreation tour to occupy three weeks. He hopes
to penetrate as far as Alaska before returning
from his outing.

Worker Overcome by Heat

One of the workers in the shop of Ed H. Cron-
inger was overcome by heat during the terrific
torridity of the last few weeks and had to be
removed to his home, where he has been under
a doctor's care. The young man, Paul Depper-
man, was able to return to work last week.

S. Lindenberg, of Lindenberg, Strauss & Co.,
is back from a month's stay on the Pacific Coast.
Sig. Strauss is in the South on a business trip.
A. C. Jacobs, of D. Jacobs Sons Co., is away

on a month's trip through the West. Julius D.
Jacobs has gone to Toledo and Detroit for a
brief stay. D. B. Jacobs leaves Sunday for an
Ohio trip. Aaron Strauss is home from an Il-
linois tour and reports very satisfactory business.
M. L. Braham, with A. & J. Plaut, is stopping

for a few days at Biloxi, Miss., a Gulf Coast re-
sort to recuperate from a hard trip and to rest
up for the completion of his territory.
For Fox Bros. & Co. Oscar Fox is traveling in

the South and Alvan Fox is on a trip through the
West. Both report very fair business. I. N. Fox
is in Canada on a long vacation tour.

Messrs. Snyder, Klein and Frommeyer, of the
Klein Bros. Co., left for their respective terri-
tories last week.
For S. & H. Gilsey Sol Gilsey is traveling in

Louisiana, Georgia and Mississippi. Harry Gilsey
after a trip through Kentucky will hurry away to
the Southwest. M. Callan is in the Carolinas and
A. L. Murphy is visiting the trade in Georgia.
Charles Erpenbeck has gone to Vanceburg, Ky.,
for a vacation of two weeks.

Three Firm Members Laid Up at Once
For Hahn & Oppenheimer Mr. Oppenheimer

has returned from a trip in the South. Mr. Hahn
has gone back to his old southern territory. Three
men of this firm were laid up at the same time
last week. Mr. Levendorf was encumbered with
a crippled right arm as the result of an injury
he received when he fell in the street a short
time ago. However, he has regained the use of
that member. George Nie has been at home for
several days suffering with stomach trouble, and
Mr. Ellsbach, who has been in such poor health
for some time, is still confined to his home.
Miss Margaret Waldman, of Gebhardt Bros.,

is putting in two weeks at Ledar Point. W. P.
Kranz is going to simulate a boy scout by going
down to southwestern Kentucky and spending
two weeks on a "roughing movement" through the
mountains.
P. Edward Villeminot, of Houma, La., has

come to Cincinnati with his family and after
spending a few days seeing this city he will take
them on to Indianapolis and Louisville.
Leroy Strassburger, of the Ziruth Kaiser Mfg.

Co., New York, has been visiting local trade the
past week.
The Oskamp, Nolting Co. ball team was given

a trouncing last Saturday by the Whitehouse
Bros. team, but will try this week to humble the
Oskamp Jewelry Co. team, which has also beaten
them before. The O-N players feel the sting of
these two defeats and promise to avenge them.
Referee in Bankruptcy W. T. Greve has de-

clared a 4 per cent dividend among the general
creditors of the Herman Keck Mfg. Co. There
are still four suits in court against the Keck and
Duhme companies, and it is not probable that this
bankruptcy case, which has been before the public
so long, will be entirely disposed of for many
months to come.

Change Name of Firm

Judge Hollister, of the United States Court,
has approved the arrangement whereby the
creditors of Theodore Neuhaus St Co. are to re-
ceive 33 1/3 cents on the dollar. After Judge
Hollister's ratification $3000 in checks was dis-
tributed among the creditors and Receiver W. L.
Benham was discharged. The name of the con-
cern has been changed to the Theodore Neuhaus
Co. and Mr. Neuhaus has been elected president.
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Mr. Neuhaus claims that the firm is making
money and that all the indebtedness will
eventually be paid off. Mr. Neuhaus was rep-
resented by Attorney Frank K. Bowman, and the
creditors by Paul V. Connelly throughout the
litigation.

Nicholas Ohlinger, a retailer at 1702 Vine
Street, was bound over to the Grand Jury by
Magistrate Myer on a criminal slander charge
preferred by Charles Weiner. He promptly se-
cured the bond which was fixed at $300 and was
allowed his freedom until his case comes before
the Urand Jury.
"Entre Nous," of Oskamp, Nolting Co., met

last week with Miss Myrtle Rhonemus and en-
joyed a very pleasant social time. At the business
meeting, after each member had answered to roll
call with a short quotation from some classic,
Miss Pauline Seidel presented the first of the year
book and it called forth much favorable comment.
George Link, the Vine Street retailer, is going

to widen his business interests to include in-
dustries outside of the jewelry field. He has
purchased a sealing wax factory in Middletown
and the city authorities have offered to present
him with an excellent factory site gratis if he
will operate this factory in conjunction with a
shoe polish works.
Henry von Unruh, of Thoma Bros., is putting

in a vacation that will some day be of substantial
value to him besides being thoroughly enjoy able
now as a diversion from his regular employment.
He is spending his time making himself familiar
with the methods and products of several of the
larger watch factories which he is visiting.

Jewelers Interested in Bridge Dedication
Anthony Scheme!, a West End jeweler and

president of the Cincinnati Retail Jewelers' Assb-
ciation, was the chairman of the entertainment
committee to arrange for the celebration held to
initiate the Mohawk Lift Bridge into -service.
This bridge over the canal is of superlative im-
portance to West End business and is a time and
travel-saver for traffic. It was erected at an
original cost of $35,000 and after its completion
had been duly celebrated it failed to operate.
$15,000 additional was spent on repairs and this
time, though there was a temporary breakdown,
probably caused by a practical joker, the bridge
worked and the people of the Mohawk district
celebrated its completion with a colossal outdoor
entertainment on the afternoon and evening of
the 20th.
W. S. P. Oskamp, one of the principal owners

of the Oskamp Jewelry Co., was the buyer of
the leasehold of the northwest corner of Eighth
Avenue and Race Street. It is expected, though
Mr. Oskartip would not say, that the property
will be used for the automobile department of the
company.
Ralph Shafer, who has been traveling for Os-

kamp, Nolting Co. for five years, has been
forced to leave the company on account of poor
health. Mr. Shafer has gone East, where he
hopes to regain his strength and then intends to
take up his permanent residence in the far West
later. Mr. Shafer's friends among the employees
presented him with a very handsome traveling
bag on the eve of his departure. E. M. Rudolph,
who was head of the O-N optical department, has
left the company and has gone West to grow
alfalfa on his father-in-law's ranch in Texas.
The regular monthly meeting of the Cincinnati

Wholesale Jewelers' and Manufacturers' Asso-
ciation was held in the Havlin Hotel at noon on
the 20th. There were twenty-three members
present and they all enjoyed the bountiful lunch-
eon prepared for them. They discussed many
topics and decided that they would not have the
employees' picnic this year, a decision which will
be deplored by many of the shop workers..
The following buyers have visited local whole-

salers during the past fortnight: A. M. Stamm,
Williamsburg; John Worrell, Washington Court
House; Harry Crouse, Springfield ; Mrs. R. Kup-
ferschmidt, Lawrenceburg, Ind.; Mr. Kraus, In-
dianapolis; C. G. Schlenker, Hickman, Ky.; D. J.
Rosenbaum, Findlay ; W. W. Murdock, Middle-
town; L. P. Brockman, Augusta, Ky.; R. 0.
Davis, Calhoun, Ga.; H. Kraus, Springfield; J. W.
Opp, Waynesville ; M. Kohlhaen, Lebanon;
Philip Watkins, Easton, Ky.; L. C. Diefenbaugh,
Louisburg, and Charles Creighton, Franklin.
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Clock Company Moves to New Building—Jewelry Class in Maryland Institute
Started—Firms May Now Use Electric Signs Throughout the City

The Electro Clock Company (S. C. Vincent)
has removed its stock and fixtures from Calvert
and Center streets to the four-story building at
15 Mercer street. In the new establishment the

company will manufacture all its own parts,
work which has been done by various clock com-
panies in Connecticut.
On July 15th the police again searched the

rooms of Kate Fischer, alias Elizabeth Hessel,
who is being held on the charge of being a "dip."
Two diamond sunbursts, two diamond earrings
and a set of small earrings and $250 in cash
were found hidden in a coffee can. All marks
of identification had been carefully obliterated.
Notices have been sent to all jewelers in this sec-
tion asking if they can identify the articles.

Maryland Institute Jewelry Class

The Maryland Institute announces the conven-
ing of a new evening class in jewelry and silver-
smithing on October t5th. A six months' course
will be given, the class meeting for instruction on
Monday, Wednesday and Friday evenings. The
cost of the six months' course will be $8.
A. G. Schultze, the silversmith of 114 East

Lombard street, attended the convention of the
Mystic Shrine, at Rochester, the second week in
July.
L. F. Tarbox, manager of the Baltimore Jew-

elers' Supply Company, returned from a long trip
through Maryland, Virginia, southern Pennsyl-
vania and West Virginia last week. He takes a
broad view of the situation and sees good reasons
for anticipating an early and marked improve-
ment in business. Mr. Tarbox says: "Orders for
hurry-up shipments were given me in nearly every
store visited. While the volume of business was
not the greatest I have ever done, our shipments
are becoming more frequent and our regular
force has been kept busy all summer in getting
shipments off. The stocks of retail jewelers are
at an absolute minimum, having been allowed to
run down owing to the uncertain conditions which
have prevailed in the trade for the past few years.
There will be a revival in the retail trade from
now on that will make the latter part of the year
a prosperous period for the jewelers. Expecta-
tions of this revival in the jewelry business are
based largely on the fact that people have read-
justed their methods of living so that they again
have money for the luxuries.'
Mr. Tarbox stated that collections were very

good, indeed, for this season of the year—con-
siderably better than for several years, and there
was so little tendency toward "stock starving"
that his company will push its specialty—toilet
ware—to the limit.
August Thurn, retailer and repairer, for a

number of years located at 858 South Eutaw
street, has transferred his stock and fixtures to
86o West Baltimore street.
Arnold Rosenfeld, 38 West Lexington street,

is to improve his optical department by the addi-
tion of an ophthalmometer, a Globe refracting
chair and table. The future looks rather promis-
ing for Mr. Rosenfeld, who has been in business
less than a year.
Mr. and Mrs. Benjamin D. Nuitz, 6o3 North

Eutaw street, are spending a few weeks on Solo-
mon's Island, near the mouth of the Patuxent
River.
Steman & Norwig, the manufacturing and re-

tail jewelers, at 325 North Eutaw street, have in-
stalled the machinery for the manufacture of a
singularly pretty belt pin. Six 'men are already
employed.
Solomon Rubin, of Sikesville, Md., has leased

the store at 403 North Eutaw street, formerly
occupied by John Kahn & Co., and opened up for

business with a full line of jewelry and optical
goods July 15th.
The National Optical Company, Baltimore and

Liberty streets, has doubled its floor space, placed
a 55-foot sign over its portals, doubled its work-
ing force and added surface and grinding ma-
chines.
John S. Fiddis, optical and jewelry repairer, has

opened an establishment at 1427 West Lafayette
avenue.

Electric Signs Hit Baltimore
The big electric sign extending over the side-

walk has at last come into its own in Baltimore
after having been tabooed ever since the big fire
in 1904. These signs are springing up—or out—
everywhere. July t8th people were amazed at
a first great electric sign thrown out across Bal-
timore street by Morris Koenisberg, the jeweler
and optician, who is in the front rank of the city's
best advertisers. The Koenisberg sign has
changed the looks of that section of the city.
Under previous administrations the Board of
Estimates issued permits for signs and refused
many applications for electric signs which would
extend over the sidewalks. But several persons
got busy with the councilmen and had an ordi-
nance passed which makes it mandatory for the
building inspector to grant permits for the erec-
tion of an electric sign "on any street in the city
of Baltimore."
At the annual meeting of the McDonough

Alumni Association Prof. Duncan C. Lyle, the
"grand old man" of the association, was pre-
sented with a handsome silver loving cup. It is
of solid silver and two feet high, and was pur-
chased of Steman & Norwig, 325 North Eutaw
street.
Mrs. R. Smith has returned from a two weeks'

visit at Ocean City, Md.
Thomas A. Laddon, of the Hardy & Hayes Co.,

Pittsburg, Pa., was a visitor in this city last
month.
J. Engle, nephew of J. Engle, of the Merchants'

and Manufacturers' Building, and who is in the
latter's employ, will spend the next two weeks
at Rhehobeth, Md.
Messrs. Charles C. and Gideon Stieff, accom-

panied by Miss Ida N. Stieff, spent their vacation
at Atlantic City.
A small store has been opened at 112 East

Hughes Street by Mr. John Hampton, jeweler,
optician and compass adjuster.
Casper Summerfield, formerly of Abingdon,

W. Va., is now located at Baltimore Street and
Hopkins Place, this city.

Jewelers Victimized by Thieves
A clever thief was successful in victimizing two

North Charles Street jewelers by calling for and
obtaining watches of which he was not the right-
ful owner. This man called at the store of F.
Boucher & Son, 218 North Charles Street, re-
questing that a watch left with that firm by a
Mr. Turner for repairs be delivered to him. This
was done. About three weeks later the right-
ful owner made a similar call and the police were
notified. This watch was valued at about $50.
The other firm who would like to get another
view of the crook is the James R. Armiger Com-
pany, of 310 North Charles Street, who lost a
$roo watch by the same methods, the name used
in this case being Warring. Detective Atkinson
is working on these cases.

J. H. Sides, Chestertown, Md., visited Phila-
delphia on business late last month.
Frederick Collins, who for a number of years

was watchmaker in the employ of I. J. Braun,
Baltimore and North Gay Streets, has entered the
employ of J. Levi, 668 West Baltimore Street.
Jacob Poland succeeds Mr. Collins with I. J.
Braun.
The show windows of Jerome Schirm, 33 West

Lexington Street, are well worthy of mention not
only as regards the displays placed therein, but
also as to their construction. A space has been
left from the store into the center of the window
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which allows of the passage of a clerk within the
window when it is necessary to obtain an .article
of jewelry on show for the examination of a
customer without the possibility of the disar-
rangement of other goods. As to the display
feature, Mr. Schirm always supervises the dress-
ing of the window.
When R. Bruce Carson, of Carson & Smith,

Hagerstown, Md., returned home from an auto-
mobile trip early in the morning of July 24th he
arrived just in time to scare away a burglar who
had collected a quantity of silverware, clothing
and other articles preparing to make an escape
with the same.
The factory site commission of this city is hold-

ing open some very tempting offers to manufac-
turers looking for a site upon which to locate any
desirable plant. Information may be obtained
from Secretary A. S. Goldborough, of the com-
mission.

Henry L. Lemkuhl Dead

The death is reported of Henry L. Lemkuhl,
who for many years was engaged in the jewelry
business in this city, having a store at St. Paul
and Twenty-fifth Streets. Mr. Lemkuhl had been
in poor health for some time and had been plan-
ning to retire ; in fact, expected to close up his
store on July 15th, but death intervened. He
came to this country from Germany when a
young man with his brother, who is now engaged
in the jewelry business in this city.
Oscar Samuels, one of J. Engle & Co.'s crack

salesmen, is wearing the smile that won't come off
—he's just back from his honeymoon.
Fred Euler has been appointed a member of the

publicity committee, and Jerome Schirm to the
very important resolutions committee in connec-
tion with the coming convention at Richmond.
Joseph Sauner, quite well known to the jewelry

trade by reason of the fact that he once con-
ducted a store in this city, passed away last month
at the University Hospital, a victim of the intense
heat.

Merchants' Associations Acts Against Railroads
The Travelers' and Merchants' Association and

the Merchants' and Manufacturers' Association
are protesting against the ruling of the railroad
companies to the effect that on and after January
I, 1912, an additional charge will be made on
baggage the greatest dimension of which exceeds
40 inches. This charge will be the equivalent of
the present excess charge on ten pounds of bag-
gage for each additional inch. Further, no pieces
of baggage, the greatest dimension of which ex-
ceeds 70 inches, will be accepted for transporta-
tion on baggage cars. The only exception to
these two rules will be in the case of immigrant
baggage from port of entry into this country.

WASHINGTON, D. C.

Jeweler Appointed Member of Special Com-
mittee Acting Toward the Advisability of
Increasing Local Commercial Interests.
News of Local Trade

John Hansen, of Schmedtie Bros., has returned
from a two weeks' vacation at Blue Ridge, Va.,
and Mrs. Ida Price is now in southern Maryland.
Julius H. Duehring, also a member of the firm,
will spend the next two weeks in camp at Hooe's,
Va. He will be accompanied by Mrs. Duehring
and his son Norman.
H. E. Duncan, of the Waltham Watch Co.,

visited the trade in this city early last month.
Thomas A. Ladson, of the Hardy & Hayes Co.,

Pittsburg, Pa., spent a portion of his vacation in
this city.
John B. Varella, clerk in the employ of

Schmedtie Bros., has been quite ill for the past
three weeks and it it probable that he will be un-
able to resume his duties for some time to come.
Mr. and Mrs. Charles Schwartz are spending

their vacation at Atlantic City. They will return
by way of Philadelphia, at which place Mr.
Schwartz formerly conducted a jewelry store.
Edwards & Zaner Co., 32 Seventh Street, N. W.,

will furnish the clocks which may be required by
(Continued on page 1397)
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Make Hay While
the Sun Shines

Krementz Bodkin-Clutch
Studs and Vest Buttons

are now being extensively

advertised in popular peri-

,c7-66 odicals of wide circulation.

More than Twelve Mil-

lion People will read these

advertisements ; and every

one who wears a stiff bosom shirt will want a
set of these bother-free Studs and Vest Buttons.

Are You Prepared to Reap the Harvest that

this advertising will bring to jewelers who sell

Krementz Bodkin-Clutch Studs and Vest Buttons?

They are made in all grades from Krementz Quality

Rolled Gold
Plate to the
most expen-
sive mother-
of-Pearl, set
with pre-
cious stones,
mounted in
gold or plat-
inum.

We show
two styles
made in 14K
Rolled Gold Plate that will wear a lifetime.

Write for our Booklet " Solid Facts"
and ask us for Full Information

KREMENTZ & CO.
NEWARK, N. J.

New York, 286-288 Fifth Avenue
San Francisco, 722 Shreve Bldg.

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for U. S. and Canada

•
• •

Our New York City Office and Salesrooms
Rooms 1055-57, The Fifth Avenue Building
Fifth Avenue and Twenty -Third Street

'Cr7:24:\

Hull Brothers
TOLEDO

Look for the
name 'HULL'
on the button.
It means as
much as Ster-
ling.

are now open, and
are in charge of our

Mr. F. E. Norton
who formerly repre-
sented us in New York
and Pennsylvania.
We will be very glad
to have you make this
your headquarters the
next time you are in
the city.

Umbrella Co.
OHIO

Artistic Hand-Made Banquet Rings
SILVER, WITH GOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATS UMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

High Grade Masonic Rings
Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

MAX C. LANG

Goods sent
on approval
to reliable
jewelers

Our Specialties:
Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MANUFACTURING
JEWELER

Claypool Bldg., Indianapolis
Send us a trial package of repairs Fine Platinum special order work
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Jewelers Preparing to Attend the Sessions of the National Association in Rich-
mond—Center of Population in Indiana—Traveling Men Report Good
Crops—News of the Local Jewelry Trade

Each year the number of retail jewelers who
close at 5 o'clock during the summer months in-
creases. This year the early closing is almost
universal. All the jobbers and manufacturers
close at 5 daily and at noon on Saturdays.
C. W. Lauer & Co. will have their full travel-

ing force on the road by July 17th with a com-
plete fall lino. The firm stocked up with the ex-
pectation of having a good business.
A. L. Walters, formerly with R. Jacobs & Co.,

Cincinnati, has removed to Indianapolis, where
he is filling the position of head house salesman
with the F. & M. Jewelry Co., in the Traction
Building. Leo Markowitz, of the same firm, is
on his regular six weeks' trip through Texas.
R. L. Bieber, formerly with the I. Grohs

Jewelry Co., is now with The F. & M. Jewelry Co.
Mr. Bieber is a younger brother of M. J. Bieber,
manager of the material department of Baldwin-
Miller Co.
Ralph Partlow, who at one time conducted a

jewelry store on Massachusetts Avenue, has re-
turned to Indianapolis and is doing a watch repair
business in the store of the Tiffin Jewelry Co.
on North Illinois Street.

Fritz Fromm exchanged his regular house posi-
tion with Baldwin Miller Co. for a few weeks'
traveling. He took the road for M. L. Douglas,
of the material department. Mr. Douglas was on
the sick list but will soon be calling on his old
customers.

Charles J. Kiefer, of F. L. Kiefer & Son, has
returned from a vacation at Lake Maxinkuckee.

Center of Population

The center of population of the United States
has been exactly located by astronomical observa-
tions to be on the farm of W. L. Moser, Monroe
County, Benton Township, Ind. The men who
located the place of the designated longitude and
latitude were Professor W. A. Cogshall, head of
the department of astronomy of the Indiana Uni-
versity, and his assistant, Professor D. A. Drew,
who worked in behalf of the Indianapolis News.
The spot has been marked by a pile of stones on
one of which is written "Center of Population,
1910." This marker will soon be replaced by a
permanent monument erected by the Indianapolis
News. The center is located in a hilly and thickly
wooded country, where screech owls, snakes,
squirrels and rabbits abound.

It is quite likely that considerable change will
soon be made in the present quarters of both the
jobbing houses of Hoffman & Lauer and C. W.
Lauer & Co. These firms are located on the ninth
floor of the State Life Building. The growth of
trade, larger stocks and increased working forces
have made more room imperative.
Samuel Kutner, a Parisian pearl buyer, located

at Vincennes, Ind., has very recently bought of
George Morgan, of Carmi, Ill., the finest pearl
that has been on the Vincennes market this sea-
son. It weighs 21 grains, is a perfect ball, of un-
usual luster. The price paid was $1200. Morgan,
the man who found the gem, picked it up on the
river bank as he drove his team to water.
Leo Krauss, jeweler on North Illinois Street,

is making an extended tour through the East.
Business and pleasure will be combined and visits
will be made to a number of the Eastern jewelry
marts and diamond merchants. Mr. Krauss ex-
pects to purchase his holiday stock while on this
trip. ‘4 bile Mr. Krauss is away his business will
be left in charge of A. J. Douglas. C. P. Eldred
has recently been added to the sales force.

Jeweler Badly Hurt in Accident

Isidor Grohs, president of the I. Grohs Jewelry
Co., lies at his home on North Delaware Street, in
a serious condition as the result of an accident in
which he suffered a broken leg. In the evening
of July 13th Mr. Grohs was returning in a light
wagon containing his samples from a visit to sev-
eral of his city customers. He attempted to turn

into Pearl Street from Meridian Street when the
buggy was struck by a street car and demolished.
Mr. Grohs was thrown to the pavement. He was
removed to his home and his leg put into a cast.
He says the motorman did not ring his gong and
he was not aware that a car was behind him. The
prospects of six weeks with his leg in a cast is
very irksome to a man of Mr. Grohs' active tem-
perament, especially at this season when the fall
trade is coming on. Mr. Grohs is a member of
Post B, Travelers' Protective Association..
F. L. White, formerly with the Fitchburg Horn

Goods Co., has taken a traveling position with the
I. Grohs Co.
The sterling  Jewelry Company have erected an

electric watch sign at the entrance to their quar-
ters, Io/2 North Pennsylvania Street. The wall
spaces between the windows have been utilized by
the sign painter to good advantage.
Frank C. Burton, of the Burton Jewelry Com-

pany, of both Indianapolis and Kokomo, Ind., has
been givitw his personal attention, for the past
few months, to the Kokomo store. Last January
the manager of the Kokomo branch suddenly dis-
appeared, leaving things in a complicated condi-
tion. Mr. Burton says that he has gotten every-
thing in fine order now and that the business
shows a gratifying increase, even during the
quiet summer months.

Fletcher M. Noe will leave July 28th for Banf,
British Columbia, where he will spend some time
fishing. Later he hopes to be joined by his wife
at San Francisco and take an extended tour of
the Coast. Mrs. Noe's health is improving so that
her physician thinks she will be able to travel in
a few weeks.

New Onyx Mining Company

Emil Rossier, a well-known jeweler at Martins-
ville, Ind., is one of the incorporators of the Onyx
Mining Company, a corporation with an author-
ized capital stock of $5o,000. A rich deposit of
onyx has been discovered in Green County, Ind.,
and the company, all Martinsville residents, will
mine the material.
Mrs. Rebecca Davis, wife of Mark C. Davis,

recently died at her home in this city at the age
of 65 years. She came with her kusband to In-
dianapolis from Cleveland in 1871. The house in
which she died is the same in which she went to
housekeeping when she and her husband came to
this city. Mrs. Davis is survived by her husband
and one son. Mr. and Mrs. Davis were the oldest
couple of the Indianapolis Hebrew congregation.
Mr. Davis is one of the oldest and best known
manufacturing jewelers in the city. He has been
suffering from sciatic rheumatism for the past
three months and unable to give much attention
to his business, 18/2 North Meridian, which has
been in charge of an able assistant.
The A. P. Craft Co. has just gotten out the

largest and most complete catalogue of their well-
known emblem ring line that they have ever pub-
lished. It is being mailed to the trade upon re-
quest. Vacation season has somewhat reduced
both the shop and office force, but business con-
tinues good and all orders have been promptly
cared for. E. M. Craft has recently purchased a
Chalmers 5-passenger car.
F. M. Herron is utilizing some of the quiet

summer season in giving his stock a most thor-
ough going-over so that the fall will find him in
fine shape.

Charles H. Cheney, head engraver with J. C.
Walk & Son, has returned from a vacation spent
in Auburn, N. Y.
F. L. Bryant and family are enjoying a sojourn

in northern Michigan. During his absence his
store on North Pennsylvania Street is in charge
of A. Porpus.

J. W. Culbertson, who formerly conducted a
watch repair business in the Odd Fellows' Build-
ing, has closed out and accepted a position with
E. 0. Collins, at Franklin, Ind.
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Baldwin-Miller Co.'s quarters in the State Life
Building are being redecorated and given a gen-
eral housecleaning.

J. C. Sipe sailed from New York July 19th for
Amsterdam to purchase his annual stock of dia-
monds. Mr. Sipe was accompanied as far as
Buffalo by his wife and children, whom he left
with his brother, A. E. Sipe, for a visit.
William Springhorn, manager of the watch de-

partment of Charles Mayer & Co., has returned
from a fine fishing trip at the Northern Lakes.
Mr. Springhorn says "It is mighty good to be
some place where time don't count."
Howard W. White, wife and baby, have re-

turned from a visit to the old homestead at
Knightstown, Ind. Mr. White is western traveler
for Baldwin-Miller Co.
A. A. Oakes, head of the silverware department

with Carl L. Rost, on North Illinois Street, has
returned from his vacation and says he is feeling
in fine shape to handle the fall business.

Manufacturer Reports Good Trade

Max C. Lang, manufacturing jeweler, reports
business as holding up remarkably well during
the hot weather. He has recently made some
changes in the arrangement of his shop, giving
room for a larger force.
John T. Gardner, traveling representative for

Baldwin-Miller Co., recently attended the Su-
preme Council of the United Commercial Trav-
elers of America, which was held at Columbus,
Ohio. Mr. Gardner was a representative of In-
dianapolis Council No. 4.
The jewelry business of J. H. Steinkamp, at

Jasper, Ind., is now conducted under the name
of Huther & Steinkamp.
Arthur S. Pfluger, watchmaker with J. M. Big-

wood, at Terre Haute, Ind., has returned from
a visit to his parents in Cincinnati. His father,
William Pfluger, is connected with the jewelry
house of Joseph Noterman & Co.
Owen C. Ogden, of the Ogden Jewelry and Op-

tical Co., at Mooresville, lnd., was recently met
on this market. He reported business as quiet
owing largely to the fact that several factories
had recently shut down, temporarily. W. P.
Ogden, the father, has recently opened a drug
store in Indianapolis, leaving the Moorsville
jewelry business to his son, 0. C. Ogden.

J. G. Laupus, Seymour, Ind., made a purchasing
trip to Cincinnati last month..

Acting under order of the Superior Court, Re-
ceiver George Palmer July 15th sold the Johnson
jewelry store, at Anderson, Ind., to C. C. Faris,
of Marion, Ind., for the sum of $1775. Since the
store went into the hands of a receiver goods
amounting to $25oo have been sold. The indebted-
ness will reach $13,00o, so that after the costs are
paid creditors will receive about 20 cents on the
dollar.

Recent Applications for State Association
Membership

Walter H. Mellor, Michigan City, will attend
the American National Retail Jewelers' Associa-
tion, at Richmond, Va., August 1st. Mr. Mellor
is president of the Indiana association. He re-
ports a number of recent applications for mem-
bership.
A mussel digger near Bedford, Ind., had a good

find not long ago. He found two pearls, one
weighing 32 grains and one weighing 20 grains in
the same mussel shell. He was offered $9oo for
them.
Traveling men who visited all parts of Indiana

during the first ten days of July report that the
prospects for a good crop this fall never were
more promising. They also reported a big im-
provement in business conditions. This report
was made by travelers in all lines of trade.
Chris. Hewig and wife have returned from a

visit to St. Louis. Mr. Hewig is treasurer of the
Evansville (hid.) Jewelers' Club.
A. F. Pierce, formerly of Milford, Ill., has re-

moved his jewelry business to Bicknell, Ind.
Ben Kruckemeyer, a well-known jeweler of

Evansville, Ind., was a delegate from his home
lodge to the Grand Lodge of Elks at their con-
vention recently held at Atlantic City, N. 5.
A. L. Wise, of Mitchell, Ind., has sold out to

Glen Polk, who will continue the business at the
old stand.

(Continued on page 1391)
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Woodstock-Hoefer
Watch &Jewelry Co.

"If you don't trade with us,
we both lose."

Orders filled from any
Catalogue

Memorandum packages sent to
dealers of approved credit.

Let us help you get some of the
Graduation business.

Kansas City • Missouri•

t

OPEN CLOSED

Display your watches to the best of advantage by using this new watch
holder. It has spring which enables it to fold and lie flat when not in use.

FINELY NICKEL PLATED AND POLISHED

Price per Dozen - - 75c.
Less 6 Cash Discount

Meyer Jewelry Co.
12th and Walnut Kansas City, MissouriHoley Building
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Bold Robbery Rouses Local Jewelry Trade—Wealthy Citizen in Serious Con-
dition From Burglar's Bullet—Several New Stores Opened Throughout the
State—News of Local Trade

Mrs. Nannie Hayden, wife of J. B. Hayden,
the Topeka, Kans., jeweler, died July Toth at the
home of her daughter, Mrs. Harry B. Walker,
5232 Oak street, Kansas City, Mo. Mr. and Mrs.
Hayden stopped off in Kansas City on their way
to Wisconsin, where they intended to spend the
summer. Mrs. Hayden complained of feeling ill
and the trip was postponed a few days. She
gradually grew weaker until death came. Mrs.
Hayden was 55 years old. The body was taken
to Topeka for burial.

Bold Robbery in Jewelry Store

One of the boldest robberies ever committed
in Kansas City took place at 8.20 o'clock the
morning of June 20th, when two men went into
the store of the Franklin Jewelry Company, 17
West Ninth street, siezed the proprietor, B. J.
Franklin, choked him so he could not cry out,
dragged him into the back room of the store,
shot at him, tried to chloroform him and left
him lying on the floor. Then they took a drawer
containing diamonds worth $4500 from the safe
and ran out into the street. Franklin, who was
afraid they would kill him, pretended to be un-
conscious. As soon as he heard them leave he
leaped to his feet and ran after them. The rob-
bers, apparently bewildered, turned first into the
door of a furnishing house next door, upsetting
a show case in their haste. Then they ran out
again and through the swinging doors of an
adjoining saloon entrance. From those doors a
hallway eight feet wide leads to the saloon. As
the two men reached the barroom one of them
turned and fired at Franklin, who was following.
The shot missed Franklin but struck Benjamin A.
Seitz, a passerby, in the head. Mr. Seitz, who is
one of Kansas City's wealthy citizens, is in a
dangerous condition. The robbers with revolvers
in front of them, ran through the saloon and into
an alley. Here the thief with the diamonds dis-
appeared. Franklin chased the other through the
streets and through Taylor's dry goods store, at
the entrance of which a crossing patrolman finally
caught him. The robber gave his name as Will-
iam Rock. The robber with the diamonds is still
at large.
Frank A. Missman, formerly of the Missman

Tool Company, left July ifith for New York for
a permanent residence.

Opens Store at Tulsa, Okla.

J. Goldstein, who has an attractive store in
Oklahoma City, opened a second store at Tulsa,
Okla., last month and placed his brother in charge
of it.
James Todd, formerly in business at Mena,

Ark., is now with the Porter & Wiser Jewelry
Company.
M. S. Murray, the Texas traveler for the C. B.

Norton Jewelry Company, has been confined to
his home several days on account of illness.
R. A. Fletcher, formerly in the material de-

partment of the C. B. Norton Jewelry Company,
is now traveling through Kansas for the firm.
E. H. Morgan, vice-president of the C. B. Nor-

ton Jewelry Company, who with his family has
been spending the summer at Alexander, Minn.,
returned home August 1st.
Harry Porter, of Porter & Wiser, returned

July 20th from a trip to St. Paul, British Co-
lumbia and Salt Lake City.
The Edwards & Sloane Jewelry Company have

begun work on their new fall catalogue, which
will be ready for their customers about Sep-
tember 1st.
Kansas City friends have received announce-

ments of the marriage of MacHenry Hill, the
Smith Center, Kans., jeweler, and Miss Elsie
Mary Starr. The ceremony took place at the

home of the bride's parents, Mr. and Mrs. Rai-
nier Starr, in Kansas City, July loth.

J. C. Jones, a jeweler of Tucumcari, N. Mex.,
has been in a Kansas City sanitarium for the past
two weeks.
Samuel Zimmern, of Henry Zimmern & Co.,

New York, was a visitor in Kansas City the week
of July 17th en route to the Coast.

J. F. Baloun, of Steelevile, Mo., recently sold
out to J. A. Hutchinson.

J. A. Hueston has opened a new jewelry store
at Cuba, Mo.
Turner & Turner, formerly engaged in busi-

ness at Waterville, Kans., opened July 15th at
their new location, Irving, Kans.
Harry Green, in the engraving department of

the Porter & Wiser Jewelry Company, left July
23d for a visit in Chicago and Milwaukee.
David Pfeffer, with the Porter & Wiser Com-

pany, has returned from a camping trip in the
Ozark Mountains.
Miss Elsie Wood, bookkeeper for the C. B.

Norton Jewelry Company, returned July 25th
from a visit in Colorado Springs.
C. P. Dongan has bought out J. C. McDonald,

of Guymon, Okla.
The E. A. Church stock of jewelry at Clare-

more, Okla., has been sold at public auction. It
was purchased by the Bishop Jewelry Company at
Claremore.
C. B. Norton, with his family, and Ward Lewis,

with his wife and infant daughter, will leave the
first week in August for a fishing trip on Minne-
sota lakes.

J. Urbansky and S. Rothenberg, of the Okla-
homa Jewelry and Novelty Company, have dis-
solved partnership. J. Urbansky is conducting
the business.
John Williamson, formerly located at Cumber-

land, Okla., is now in Oklahoma City.
Bert Vaughan, of the auditing deDartment of

the Edwards & Sloane Jewelry Company, is in
Colorado Springs on a vacation.
Louis Meyer, president of the Meyer Jewelry

Company, returned July 22d from Colorado, where
he had been spending a couple of weeks with
his family, who are summering in the mountains.
Dana B. Ward & Co. closed their jewelry

house Wednesday, July igth, the day of Samuel
Woodstocic's funeral. Mr. Ward was for some
years an employee of the Woodstock-Hoefer
Watch and Jewelry Company.
H. A. Hershfield and wife returned July 20th

from Colorado. Mrs. Hershfield, accompanied by
Mrs. Jesse Samuels, left the following day for
Ludington, Mich. Mr. Hershfield will join them
later.
Miss Gladys Copeland, of the office force of

the Meyer Jewelry Company, was married July
igth to Thoma A. Laudley.
Miss Florence Blunt, stenographer with Dana

B. Ward & Co., left August 1st for a visit in
Jacksonville, Ill.
Geo. H. Edwards, president of the Edwards &

Sloane Jewelry Company, will leave August 4th
for Richmond, Va., where he will read a paper
before the National Retail Jewelers' Association.
R. A. Hutchinson, the jeweler of Medford,

Okla., who lost nearly everything in the fire that
destroyed nearly half the town one night in early
July, was in Kansas City last month buying stock
and fixtures for a new store.
S. V. Rigsby, formerly engaged in the jewelry

business at Hominy, Okla., has moved to Clar-
ence, Mo.
Otto Bryan opened a new store July 15th at

Ansborn, Kans. C. L. Haberlein is managing
the store formerly owned by T. McKinney at
Hutchinson, Kans.
S. E. Overstreet, formerly located at Hutchin-

son, Kans., and later at Sawyer, Kans., has
opened a store at Medicine Lodge, Kans.
Miss Lulu Hohenshild, with Dana B. Ward &

Co., has returned from a visit at Cape Girardeau,
Missouri.
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J. W. Secrest & Son, who have been engaged
in the jewelry business at Shelbyville, Mo., have
sold out to J. W. Stewart.

J. T. Payne has opened a new watch and jew-
elry repair business at Brunswick, Mo.

J. Watkins, who has been in the jewelry busi-
ness at Okmulgee, Okla., has sold out to P. C.
Grove, also of Okmulgee.

Callers in Town

The following called at the wholesale houses
last month : W. S. Noble, Drexel, Mo.; Otto
Burklund, Moberly, Mo.; E. Parker, Gilman City,
Mo.; John Frizzerri, Pittsburg, Kans.; D. D.
Williams, Emporia, Kans.; Walter Sperling,
Seneca, Kans.; J. Goldstein, Oklahoma City; G.
W. Killam, Pittsburg, Kans.; Frank Worth,
Leavenworth, Kans.; J. 0. Stott, Paola, Kans.;
Boyd Bane, Kingfisher, Kans.; Ralph Campbell,
Pryor, Okla.; C. W. Penn, Centralia, Mo.; A. E.
Warren, Douglass, Arizona; R. E. Belcher,
Apache, Okla.; L. E. Delampy, Parkville, Mo.;
J. H. Whiteside, Liberty, Mo.; Chas. Weber, Lex-
ington, Mo.; Albert Klein, Excelsior Springs, Mo.

INDIANAPOLIS
(Continued from page 1389)

Herman Vollmer, Princeton, Ind., was a wel-
come visitor on this market last month. Mr.
Vollmer has lots of trade friends in Indianapolis
who are always glad to see him.
Jack Bitterman, of Bitterman Bros., Evansville,

Ind., is spending the summer with his family at
his cottage, South Haven, Mich.
C. W. Kiser, Newton, Ill., has temporarily

moved into the room adjoining his jewelry store.
When he moved back the old room will have
a fine new front and other improvements that
travelers tell us will make the Kiser jewelry store
one of the attractions of the town.
H. C. Ratliff, formerly with M. I. Kirkman,

Pendleton, Ind., is now located with A. H. Pauley,
at Bloomington, Ind.

J. A. Pickett, New Castle, Ind., has returned
from a visit to Detroit. Lyle Jasper, head of the
shipping department of Balwin-Miller Co., has re-
turned from Atlantic City, where he spent his
vacation.
George W. Keifner and C. W. Lauer, Jr., trav-

elers for C. W. Lauer & Co., were met upon their
return from a one week's travel during July.
They both reported an excellent trade, said there
were plenty of complaints of the dry weather
and quiet business, but that nevertheless collec-
tions were good and buying liberal. Mr. Keifner
is now on his Illinois trip, where he hopes to find
business as good as he found it in Indiana. C. W.
Lauer, Sr., is making a short trip to a number
of his customers.

Charles W. Kluger, the "Fountain Square
Jeweler," gave a house-warming Sunday, July
23d, in the pretty modern home he has built on
Morris Street. Mr. Kluger's brother Max, fore-
man for A. P. Craft Co., and a number of his
trade friends, including C. W. Lauer and wife
and George W Keifner and wife, enjoyed the
splendid dinner that Mrs. Kluger served.

New Jewelry Store in Los Angeles

Los Angeles, July 18, lot -E.—The fashionable
shopping center of Los Angeles is to be aug-
mented by one of the finest jewelry establish-
ments in the country. George E. Foagans, the
founder and president of the house of Brock &
Feagans on Broadway, has retired from that
firm, and has closed a long-time lease for the
present beautiful main dining-room of the Alex-
andria Hotel.
A new entrance is to be built on Fifth street,

and there will also be a private entrance from
the lobby of the hotel. This room is recognized
as one of the finest examples of Spanish renais-
sance in the country. All of the magnificent em-
bellishments will be retained.
Mr. Feagans' son, L. G. Feagans, will be asso-

ciated in the business, all interests of which will
be local.
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ALEXANDER H. REVELL & CO.
Rees, Dayton, Eastman and Hawthorne Streets :: CHICAGO, ILLINOIS

High-Grade
Jewelry Store Fixtures

A SPECIALTY

No. 400. WALL CASE

These Fixtures carried

in stock

WIRE FOR PRICES

No. 11, SHOW CASE and TABLE

Wheeling Metal Ceilings
(ARTISTIC

THE DISTINCTIVE, ARTISTIC DESIGN OF
WHEELING METAL CEILINGS
makes them acceptable to the most careful or particular owner.

They give satisfaction wherever used—in Homes, Stores, Offices; Auditoriums, Theaters,
Churches; Cafes, Hotels, Restaurants; and in all classes of Public Buildings and Institutions.
We can prove their Economy, as well. Ask the nearest office.

Large Stocks at all Stores.

Wheeling Corrugating Company
WHEELING WEST VIRGINIA

BRANCH OFFICES AND STORES

PHILADELPHIA CHICAGO
CHATTANOOGA

NEW YORK ST. LOWS

#14

5911P
tLI NG%

DETROIT

MINIATUREM ANY 

PORTRAITS

COPIED FRO PHOTO.

On

Watches
Dials

Brooches
and

Lockets

The Latest
Improved
Method
Artistic and
durable;

will not fade
nor peel off

HAND-PAINTED MINIATURES
Copied From Any Photo.

The Oldest and Largest in the Business

THE GOLDSTEIN ENGRAVING CO. 45 MAIDEN LANE
NEW YORK

Numerous inquiries have been made, Who makes THE ALLIANCE RING?

LEONARD KROWER,

Let us solve this question for you

WE DO!!!
The graceful style of the Alliance Ring is rapidly supplanting the Ise of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them, we can supply you.
These rings are most carefully adjusted ; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net ; in dozen lots, $1.30 per dwt. net

Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

August t, 1911 T1-IE KEYSTONE

How to Build Up a Jewelry
Business on Limited Capital
(Continued from page 1368)

your sales and educate the public to come to your
store for jewelry, whether it be cheap or ex-
pensive.
A gold jewelry salesman told me just recently

that we made a mistake in carrying such a large
line of gold-filled and plated jewelry. He said
we should leave that to the department stores. I
asked him if he thought we would have the crowd
in our store that happened to be there at that
time if we sold only gold jewelry. I asked him
if he thought the people who got the habit of
buying their cheap jewelry at the department
store would not buy their gold jewelry there.
Perhaps not always, but you all know, gentle-

men, they sell a great deal of fine jewelry also.

Sale of Diamonds

How can we force the sale of diamonds? I
am going to answer that by asking a few ques-
tions for you to answer to yourselves.
How much life insurance would be sold if the

insurance man waited for business to come to
him? How many pianos would be sold if the
piano man would wait for his prospect to come
in?
Go after it; don't hesitate to talk diamonds to

your friends. It is usually very interesting for
most people, and if von find a man who intends
to buy don't fail to tell him about that new ship-
ment you just received, something that he would
no doubt appreciate seeing, etc. I can imagine
some of you saying, "Oh, I don't solicit busi-
ness." Well, if my business is not worth asking
for it is not worth having.
I assure you if I hear of any one who has

spoken of buying a diamond, it don't take me
long to get on his track. I have lined up many
diamond sales in an evening, unknown to my
employers, and sold them the next day or some
time after. Of course, it appears on the face
of it as though that business just simply comes
to us, but, believe me, I never fail to keep on
the job whether it is night or day, or on street
cars or any other place.
We have forced our watch business until to-

day it is the best in St. Joseph. In three days
we sold eleven railroad watches to men who had
never been in our store. How? Simply by meet-
ing the men and getting acquainted, and it will
surprise you to know how much you can accom-
plish in this way.

Selling Sterling Silver

Did you ever realize what a great opportunity
there is in selling sterling silver? How many
nice homes have a sterling silver service? Not
one in ten. They have beautiful libraries. They
have beautiful music rooms and a fine piano, and
same is true throughout their house except their
dining-room. The only room where the family,
congregates three times a day, the room where
they entertain their best friends and spend the
happiest and most pleasant hours of their lives
is simply neglected. Why e Because the jeweler
does not go after the business and impress on
the people how important it is to have a silver
service in keeping with their other furnishings.

It is just as important to have a silver service
in your dining-room as it is to have a piano in
your music room or books in your library.
I am confident that any first-class jeweler who

would have a complete sterling service fitted up
in a trunk, with table, etc., and would take it out
to some home he knew could afford it, but did
not have one, it would never be taken out of
it if he were any kind of a salesman.
Why did you and I spend so much time in

learning our trade? We felt it was necessary in
order to be successful. But to-day we find to be
successful we must be competent salesmen as well
Ill order t obeat out the department stores,
For instance, to impress on you how poorly we

are prepared as competent salesmen, I want to
say that it is true we know more about trees
and animals than we do about our fellow men.
You know pine wood, walnut or oak wood when
you see them. You know a trotting horse, a
pacer or a draft horse when you see it. But
how many here know when you are talking to a

mental or a vital, or a motive person? How many
know when a man is quick-tempered, or a quick
talker, or the opposite at sight. A good sales-
man knows.
A good salesman knows your temperament be-

fore he says even one word to you, and handles
you just the way you want to be handled, and,
if at all possible, will gain his point ; or, in other
words, sell to you.
Your temperament, your disposition and your

character are plainly visible in your face and just
as easily read as A B C if you understand it.
Now, why is it that most of us perfect our-

selves in most everything pertaining to our busi-
ness except the most important—that of sales-
manship.
For instance, a customer comes into the store

excitable, in a hurry, talks fast, etc. Just imagine
the clerk talking slowly, moving slowly, etc.
What would it mean? The person would say,
"Well, I will call again; I'm in a hurry." The
sale would be lost.
In order to be a good salesman you must be

able to read and handle your people correctly,
and if you are able to do this you are sure to
gain their confidence and their trade.

Wisconsin Jewelers Meet at Milwaukee
(Continued from page 136))

ton Hotel. He was unable to secure a room at
the Blatz Hotel.
The Alvin Mfg. Co. was represented by H. N.

Larish.
F. H. Primo displayed Community silver.
C. J. Gillmann was in charge of a very attrac-

tive exhibit of Big Bens for the Western Clock
Co.
The Star Watch Case Co. was represented by

0. A. Starke and J. E. McCourt.
The M. Kayser Art Co. displayed a full line

of its products.
The Rockford Watch Co. was represented by

Howard C. Carpenter and M. C. Phillips, who
had an exhibit.
Stein & Ellbogen, of Chicago, had a very large

exhibit in charge of Otto Lieberman, assisted by
Chas. Brown.
The South Bend Watch Co. was represented

with an exhibit by C. T. Higginbotham, J.
Augustine Smith and Joe Smith.
The Omega Watch Co. was represented by

Fred Nelson with an exhibit.
Mr. Couts and Lewis Keuhne represented the

Chicago Art Metal Works and showed the com-
pany's full line of leather goods and monograms.
L. H. Shafer & Co., wholesale jewelers, Chi-

cago, were represented by A. R. Kanberg.
J. H. Purdy, a veteran in western jewelry

circles, who for the past two years has been work-
ing up the national trade-mark for jewelers, was
an attendant at the convention.
Fred M. Kline, of Juergens & Anderson Co.,

Chicago, represented his firm at the convention.
The most useful souvenir given away at the

convention was a folding drinking cup, presented
to all the jewelers by H. F. Hahn & Co., Chicago.
It was a most happy idea and the inscription on
the cup was perhaps more so. Harry H. Hahn,
president of the company, Bill Schlossman and
Gus Weinfelt attended.
J. F. Yale, the western representative of Jen-

nings Bros., represented his company with a
display.
George Washington Fink, of the Milwaukee

firm of Fink & Boszardt Co., earned the title of
"Introduction Fink." He made it his business to
see that there were no strangers and kept every
body in a pleasant frame of mind.
Good-natured Ed Baumgartner, of F. M.

Barger & Chicago, was there with his hair
in a braid. 

Co.,
ell, he ought to be, with that name

in Milwaukee.
Jay H. Ralston did the honors for Despres,

Bridges & Noel, of Chicago.
The Rockford Silver Plate Co., of Rockford,

Ill., had the same exhibit room this year as last.
L. A. Littlefield, secretary and general man-

ager ; E. C. Meuch, northwest representative ;
C. E. Goodletter and C. J. Taggert, Iowa, Kansas
and Nebraska representatives, were present, as
were also Mrs. Littlefield, Mrs. Meuch and Mrs.
Taggert.
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A Dream of Better Days

A Political Tribute to a Famous Virginia
Con-

vention
Decoction Recited at the Milwaukee Con-

[At Detroit, in 1910, it was practically decided
that Pittsburg was to have the 1911 convention
of the A. N. R. J. A. The committee had so
reported and everybody thought that it was a
foregone conclusion. Each city was allowed to
present to the convention its claims to the honor.
W. T. Dabney, speaking for the Richmond Cham-
ber of Commerce, stampeded the delegates to
Richmond by his eloquent description of a Vir-
ginia mint julep, one drink of which, he said,
would give them a longing for more; the second
would impart a rosy tinted hue to life; the third
would make them believe that existence on this
earth was a genuine taste of paradise, while the
fourth would cause them to think they were lords
of all creation with Rockefeller walking behind
them. The following lines, recited in the course
of an address at the banquet of the Wisconsin
Retail Jewelers' Association at Milwaukee, July
12, 1911, must be blamed on Mr. Dabney, for had
his famous mint julep speech not been delivered
these lines never would have been written.—En.]

We have heard the men of Richmond tell the gloriee of
their town,

Praise its beauty and its greatness and its places of
renown;

But the hetthi tieilgthat sets us yearning is the wondrous tale

Of a beverage that o'er you casts a magic, dreamy
spell;

Leads you down through fairest valleys, past green hills
and gurgling streams,

Where there is no chance for sorrow to disturb your
pleasant dreams;

Makes iyouthik you have no troubles—not a care ofav 
kind—

That you're boss of all creation, while John D. walks
on behind. •

We need something in our business to correct its many

pills!

ills;
Better give a dose that's soothing than to feed it griping

Will this wonderful concoction work the changes we
would make?

If 'twill cure our faults and follies it's the dope we
all should take.

Will it change the knocking jeweler so that he will
knock no more?

But instead will boost a little where he used to knock
before?

Will it make him speak a kindly word for his neighbor
down the street?

Then ask the boys to line right up, for I should like
to treat.

Will it give some brains to the jeweler who has always
cut the price?

Will it make him see the folly of his needless sacri-
fice?

Will it give him sense to see he's done himself and
others wrong?

Then mix another julep, and please mix it good and
strong.

Will it bring into our ranks the boys who're still outside
the fold?

Make the manufacturer love us, who now seems a little
cold,

Cause the maker and the jobber and the jeweler to
agree;

Then pass another round of drinks, and bring the bill
to me.

Will it make the jewelers take and read the journals of
their trade?

Give their wives some little credit for the money they
have made?

Will it bring them to conventions, where they're needed,
ev'ry one?

Then fill and pass the glasses till the magic trick is
done.

—A. W. ANDERSON,

Jeweler Killed in Auto Accident
Minneapolis, July 16, Ica r.—As the result of an

automobile accident the early part of this month
Wilhelm Sorenson, a jeweler at 230 Twentieth
Avenue N., died here recently. He was well
known in this city, having begun business here in
1893, succeeding A. B. Hall. Winfred Olsen has
been his partner for some time.
Mr. Sorenson was riding in an automobile.

His hat blew off and he jumped off before the
car stopped, falling backward and striking on
the back of his head. His skull was crushed and
he lay in a state of coma for a week, when death
ensued. He was unmarried.
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THE AUTOMATIC
ALARMS 8 DAYS

Eight Day Alarms
ACCURATE TIMEKEEPERS

SURE ALARMS

The 8 Day Automatic
Illustrated here, and others

Ask for illustrations and prices
of our full line of 8 Day Alarms

Need Winding Only Once a Week

We are the sole manufacturers

THE NEW 1.1AVEN rLOCK CO.
IIEW HAVEN UONN.

110FTVIAN

Hofman Store Fixtures  

are the product of an organization that comprises the most skilled

and most intelligent cabinet-makers in this country, working with the

most modern, up-to-date facilities and the finest materials that have

ever been used in such fixtures.

The name " Hofman," when applied to store equipment, has been

synonymous with "highest quality" as long as this business has been

established— fifteen years. Specify Hofman Fixtures when buying

new equipment, and you'll buy quality insurance.

Catalogues and further information gladlY sent upon request.

JOHN HOFMAN CO.
133 LEIGHTON ST. ROCHESTER, N. Y.

NEW YORK OFFICE: 806-807, 1 West 34th St.
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Co1:44irt6.2i5n. this city, showing a valuation of$16 

Morgan & Zusinan is a new manufacturing
jewelry firm started in business at 213 Blackstone
street recently. Mr. Morgan, one of the partners,
was formerly in business at 234 Chestnut street.
David Simpson, an electrician employed at the

Gorham Manufacturing Company plant, in Elm-
wood, was drowned in Mashapaug Pond, near the
works, early Friday evening, July 14th. He was
27 years of age and had been married about six
months.
Col. Samuel M. Nicholson, of this city, gave a

dinner party at the Casino at Narragansett Pier
one evening recently in honor of guests from
New York City.
Frederick S. Reynolds, of Cranston, R. I., has

been granted a patent on an article of jewelry
having an interchangeable setting. He has as-
signed the same to the Cory & Reynolds Com-
pany, of this city.
The Metal Products Corporation has purchased

from William Halkyard a lot of land with build-
ings thereon on the easterly side of Eddy street,
adjoining the present property of the corporation.
Harry Cutler, of the Cutler Jewelry Company,

was referee, and Mayor Henry Fletcher, of the
Fletcher-Burrows Company, was starter of the
"Marathon" race of the Providence Boys' Club
on Saturday afternoon, July 15th.
Barton A. Ballou, of B. A. Ballou & Co., Inc.,

has returned from an extended trip to the battle-
fields of the Southern States, which he has not
visited since the close of the Civil War.
Mr. and Mrs. Edgar C. Lakey are spending a

portion of the summer season with friends at
Conimicut, on Narragansett Bay.
Edward C. Drudy is making an extended west-

ern trip in the interest of the Theodore W. Fos-
ter Company, this city.
Mr. and Mrs. Ralph S. Hamilton and Robert

W. Hamilton were among the recent guests at
the D'Wolf Inn, at Bristol.
Oscar E. Place, of the 0. E. Place & Sons Co.,

and family, have gone to their summer home at
Bass Island, N. H., for the remainder of the
season.

Albert Markoff, of this city, has just opened a
retail watch and jewelry store at the corner of
Hope and Bradford streets, Bristol, R. I.
Charles E. Fuller, foreman for the Theodore

W. Foster & Bro. Company, and wife, have con-
cluded a ten days' yachting trip about Narragan-
sett Bay.
Wilbur Gibbs, who has been visiting relatives

in this city and vicinity for a couple of months,
has returned to his home in Bellingham, Wash.
William A. Schofield, Edward B. Hough and

J. A. Fowler are among the leaders in the bowl-
ing and athletic affairs at Buttonwoods this sea-
son.
E. Merle Bixby, superintendent of the silver-

ware department of the Shepard Company, with
his family, are at their cottage at Buttonwoods
for the summer.
The factory of the George H. Fuller & Son

Company, Pawtucket, is closed from July 29th to
August 7th for the annual vacation and repairs.
Louis Stern, of Louis Stern & Co., of this city,

who has been at Atlantic City for several weeks.
has gone to the Adirondacks with his family to
remain until September 1st.
There is but one vacant shop remaining in the

big factory that the Waite-Thresher Company is
just finishing at Pine and Chestnut streets and
Abbott Park Place, this city.
The G. H. Cahoone Company, 7 Beverly street,

this city, is calling for stonesetters on close set
work.

J. S. Cunningham is preparing for a western
trip in the interest of the E. L. Spencer Com-
pany, of this city.
Leander N. Vaughan, retail jeweler of New-

port, has been drawn for jury duty by the City
Council of that city.
Mr. and Mrs. Charles Colitz and family, of

this city, are among the recent arrivals at the
Bayside Hotel, Longmeadow.
Charles H. Ballon, of the C. H. Ballot, & Co.,

made a business trip to New York and Chicago
a week or so ago.
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H. C. Barker, Inc., 85 Page street, is calling for
girl stone setters.
Mr. and Mrs. Joseph Baker, Jr., are at River

View for the remainder of the summer.
The Frank T. Pearce Company's shop is closed

to August 8th.
Sylvester K. Merrill, of the S. K. Merrill Com-

pany, left two weeks ago on a six weeks' vaca-
tion trip.
D. Wilcox & Co.'s plant was closed a week in

July for the annual vacations and clean-up.
Bradley M. Graffam and family are at their

cottage at Highland Beach again this summer.
George H. Holmes, of the George H. Holmes

Company, president of the New England Manu-
facturing Jewelers' and Silversmiths' Association,
is to be one of the speakers at the sixth annual
convention of the American National Retail Jew-
elers' Association, at the Hotel Jefferson, at Rich-
mond, Va., the first week in August, accepting the
invitation extended to him recently.

Many Outings This Month

Several hundred employees of L. Dimond &
Sons, Inc., enjoyed their annual outing given free
under the auspices of the benevolent association
connected with the store. The programme this
year included a sail to Newport and return sail
by moonlight.
Mayor Henry Fletcher was one of the principal

speakers at the banquet given Friday evening,
July 14th, by the Frenchmen of this State in cele-
bration of the fall of the Bastile.
Frank Brewer, night watchman in the building

at 12 Beverly street, discovered a small fire re-
cently on the top floor of the building near the
sink in the manufacturing jewelry establishment
of the Garvin Bros. and Murphy Company. An
alarm was sounded. Considerable damage was
done by water and smoke to the Arthur Manu-
facturing Company, N. Palamide, Atlas Machine
Company and Alfred Vester & Son, all on the
second floor.
The following officers of the Gorham Savings

Bank have been elected and have qualified: Presi-
dent, J. S. Holbrook; vice-president, F. C. Law-
ton ; treasurer and clerk, Henry V. Gardiner.
Trustees—J. S. Holbrook, F. C. Lawton, W. E.
Keyes, J. F. P. Lawton, E. F. Aldrich, Joseph
Baker, Jr., A. R. Peck, Christopher Webster, E.
W. Crocker, George H. Sherman. Board of In-
vestment—J. S. Holbrook, F. C. Lawton, Joseph
Baker, Jr., A. R. Peck and Christopher Webster.

Providence Jewelers Interested in Boston
Exhibit

President George H. Holmes, of the New Eng-
land Manufacturing Jewelers' and Silversmiths'
Association, has received a letter from the Attle-
boro, Mass., Board of Trade in relation to the
association participating in the exposition to be
held by the Boston Chamber of Commerce at
Boston soon. The Attleboro jewelers as well as
those of Providence are keenly interested in the
proposition which has been advanced that an ex-
hibition of jewelry be made in connection with
the exposition. The matter will be brought to
the attention of the New England association.
Timothy D. Pratt, who was at one time a well-

known jeweler in Providence, died at the State
Hospital at Howard, R. I., on July Toth, in his
sixty-first year. Mr. Pratt was born in Attleboro
and learned his trade there. Early in the 7os he
came to Providence, and after being in the employ
of several jewelry firms he started business for
himself about the year 1883. His plant was lo-
cated on Summer street, and up to four years
ago the business was nrosperous. At that time,
however, his health suffered a breakdown and he
was obliged to neglect business to such an extent
that he finally failed. Having no family he was
sent to the State Hospital, where he died.
The name of Henry G. Thresher, of the Waite-

Thresher Company, is being frequently mentioned
as a possible candidate for the office of Governor
by the Republicans, Governor A. J. Pothier hav-
ing given the decision that he will not run for
that office again. Henry Fletcher, the present
mayor of Providence, treasurer of the Fletcher-
Burrows Company, has also been spoken of
for the State Executiveship, but. it is said that he
prefers to remain at the helm of the city of
Providence until the several large municipal un-

dertakings now under way are carried through
to completion.

Narrow Escape from Serious Injury

Adelbert E. Place, foreman for Oscar E. Place
& Sons' Company, manufacturing jewelers at 144
Pine street, this city, and his family had a nar-
row escape from serious injury two weeks ago
when the automobile in which they were riding
skidded on the highway at Hillsgrove, near Provi-
dence, and crashed against a tree. Mrs. Place
was thrown from her seat in the car to the bot-
tom of the machine and sustained a sprained arm
and a severe shaking up. M iss Virginia Place
was thrown headlong to the road by the force of
the impact against the tree, striking her head and
shoulders and receiving several contusions of the
head and body. Mr. Place was not injured beyond
the nervous shock. The accident was caused by
an attempt on the part of Mr. Place to avoid
being run down by another machine driven by a
woman, who seemed to be having much trouble
in managing her car. In making a quick turn to
avoid the other car Mr. Place's machine skidded
and crashed against the tree, the machine being
seriously damaged.
The free exhibition of new and selected books

on jewelry design in the lecture room of the Provi-
dence Public Library, which opened July 24th, is
attracting widespread interest among jewelers and
apprentices. The exhibition will close on August
7th.
Wightman & Hough Company closed down

their factory on July 29th for two' weeks annual
vacation and will open up on the 14th of August.
The Wightman & Hough Co., 7 Beverley Street,

are calling attention to a new line of lockets
of exceptional merit. These lockets are known
as "Plat" gold lockets. They come stone set and
the platinum effects set the stones off to good
advantage. It is predicted that this style of
lockets will have an exceptional sale this fall,
and it would appear to be highly advantageous
for the retailer to get in touch with his jobber to
the end that an inspection of this line may be
made.
The Gorham Mfg. Co. have in process of mak-

ing three bronze tablets which are to be erected
in the vestibule of the new South Kingston, R. I.,
High School Building, recently finished, a
memorial to Rowland Hazard. •
Joseph W. Heller Co., one of the manufactur-

ing ewelry firms still left in the Amasa Mason
Building, at 129 Eddy Street, is to remove its
plant to the Metcalf Building, 144 Pine Street.
The removal will be begun very soon • and it is
expected that it will be completed by the first of
August. The change, like that of the other manu-
facturing jewelers in the building, was made
necessary by the fact that the Manufacturers'
Outlet Company desires the space to use for its
own business. The Heller Co. employs between
40 and 5o hands, making rhinestone goods and
silver and plated goods, chiefly in hatpins and
combs.

Officers of New Company

The Catlow-Barton Co. are announcing their
succession to the George N. Steere Co., Provi-
dence, R. I. The officers of the new company are
Frank T. Barton, president; Joseph Catlow, treas-
urer; Thomas W. Catlow, vice-president and sec-
retary. These people are practically the personnel
of the former George N. Steere Co. and it is
predicted that under their leadership the business
will continue to prosper as it has in the past.
It is the intention of the company under the re-
organization to install many new ideas for the
purpose of keeping up the reputation gained in
the past of being a house for producing original
designs. This company makes a line of ladies'
jewelry mounted with precious and semi-precious
stones. Their line includes everything that can
be made in high-grade gold filled. They are par-
ticularly desirous of impressing the trade with
their line of cameos, which they believe is the
most varied and extensive, as well as the most
up to date that is being distributed through the
jobbing trade. Their line includes the new inde-
structible mesh bags, bracelets, sashpins, lockets,
brooches, scarf pins, la vallieres, pendants, etc.
It will pay all retail jewelers interested to get in
touch with their jobbers that an inspection may
be obtained of this line.
of this line.
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HENRY PAULSON & CO 37 S. Wabash Avenue
• CHICAGO, ILL.

DISTRIBUTORS

A Line it will pay you to handle!
A New Company—A New Electric Clock
Carefully tested before put on the market

MANUFACTURED BY

American Self-Winding Clock Co.
No. 129 N. Wabash Avenue

CHICAGO, ILL.

MANUFACTURERS OF

Practical Electrically-Wound Clocks, Electric
Time Stamps, Master and Secondary Systems,

Automatic Elevator Starters, etc.

Guaranteed to run 365 consecutive days without wind-
ing, on one pair of dry Batteries. Needs no winding—
needs no more attention than an ordinary electric bell!
Simple to regulate — and an excellent timekeeper.

4B COLONIAL

CH I CAG 015
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MATERIAL HOUSE
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Do You Realize
how much your sales
depend on the way your
goods are displayed?

Every up-to-date jeweler
should show his fine
goods in a

All-Glass Show Case
People come into your store with a particular object in mind, but they will
buy much more if you attract their eye in this manner.

There is no stronger or more beautiful case made than our all-glass Silent
Salesman. It has no frame, no bar, no clasps or screws, yet it is as solid as
a rock. It will stand any strain that a case with a frame will stand.

Write to-day for our booklet of indoor and outdoor cases. They are all
business boosters. Address Dept. C.

DETROIT SHOW CASE CO.
476-490 West Fort Street
DETROIT :: MICH.

Get our Book on Modern
Store Front Construction

New York Salesroom, 43 E. Eighth St.
LEO A. FELDMAN, Selling Agent

Slow Case Makers to
Progressive Merchants

No. I 07

CI

Schools may be
known by their
policy and the
work of their
students.

Our policy is not to mislead, no watchmakers can be turned
out in six months or a year, and this is the only School in
America whose shortest term for beginners is two years;
to say so and act the part requires simple honesty — and
courage.

WE HAVE NO FOLLOWERS
The work of our students—of which above tourbillon
chronometer is an example, has received the highest
praise from the experts in the leading American watch
factories, and the call on us for graduates is twenty-five
times greater than the supply.

OUR TWENTY-SECOND YEAR AND NEW TERM
BEGINS 5TH SEPTEMBER. SEND FOR CIRCULAR.

Canadian Horological Institute
S. W. Cor. Church and Wellesley Streets

H. R. PLAYTNER TORONTO, ONT.Director
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MINNEAPOLIS AND ST. PAUL

Travelers Who Have Come in Report Dull Times But Are Optimistic as to the
Future—Twin City Stores Closing Early—News of the Jewelry Trade in
the Immediate Vicinity

Business has been all that could be expected
during the summer months, and while some parts
of South Dakota send reports stating that their
crops have been burnt up by the drought, it is
safe to say that the Northwest in general has a
very bright prospect for fall and holiday trade.
Several of the traveling salesmen were in from

their different routes and while some of them
were a little disappointed with the results of the
business done on their last trip, they are all very
optimistic about the fall prospects.

Many Away on Vacations

As usual at this season of the year, many of
the employees are out on their vacations, taking
a week or two of recreation at the lakes or visit-
ing with friends in the country.
A great many of the different business firms are

closing their places of business for a day and
taking their help out for a picnic, affording a day
of great pleasure for all the employees.
R. H. McEwen, formerly head watchmaker for

Voedisch Jewelry Co., of Aberdeen, S. Dak., is
in Timber Lake, S. Dak., looking for a location
to go into business for himself, but he says the
prospects there are not very good at the time,
owing to the drought, which has burned up the
crops in that section.
Mr. Arneson, of Hulberg & Arneson, North-

field, Minn., was in the Twin Cities during the
past two weeks buying goods and fixtures for
their new branch store which they are putting in
at Farmington, Minn.
A. Veilleaux will reopen a jewelry store at Amy,

Wis. Mr. Villeux has not been working at the
jewelry business for the past two years as a result
of his eyes giving out. He was in the Twin
Cities during the past two weeks visiting friends
and relatives.
C. W. Heidbrink, jeweler of White Rock, S.

Dak , who has been visiting friends and relatives
at Ellsworth, Wis., recently stopped off in- the
Twin Cities on his way home.
Joseph Falk, who recently opened a new jewelry

store at Sixth Avenue N. and Lyndale Street,
Minneapolis, has admitted a partner by the name
of Rosenbloom. The new firm name is now Falk
& Rosenbloom.

Burglars in Dalles, Ore.

A bold attempt was recently made by a burglar
to enter the jewelry store of David Lindquist, at
The Dalles, Oregon. The burglar tried to gain
an entrance to the store by way of a skylight and
was snot at, but made his escape.
Samuel Lindquist, of Camden Place, a suburb

of Minneapolis, recently added a picture-framing
department.
L. H.. Martin, of Superior, Wis., was one of

the out-of-town retail jewelers seen in the Twin
Cities during the past two weeks.
E. L. Hartley, of Stone School, has taken a

position with H. A. Carlisle, of Laurel, Mont.
Henry W. Klopf, of Neilsville, .Wis., recently

visited friends in St. Paul.
Charles Abeles and wife, of Milnor, N. Dak.,

was in the Twin Cities during the past two weeks
calling on the jobbers.
C. R. Whitcomb, of Wolcott, N. Dak., was in

the Twin Cities during the past two weeks visiting
friends and calling on the jobbers. Mr. Whit-
comb is a young man who started up for himself
and is making good. He reports business as being
good at the present time and expects to have a
large fall trade.

Peter Johnson, located at Twentieth Avenue N.
and Washington Street, Minneapolis, is closing
out his entire stock and will retire from active
business.
Paul Httnziker, of Jordan, Minn., was in the

Twin Cities during the past two weeks buying
goods and looking after other business interests.
C. A. Sherdahl, Montevideo, Minn., president

of the Minnesota Retail Jewelers' Association,

was recently in the Twin Cities en route for Owa-
tonna, Minn., to attend the firemen's convention.
C. M. Thomsen, of the Birkenhauer-Thomsen

Co., of Minneapolis, recently made a trip to Mora,
Minn., by automobile, where he spent a few days.

J. C. Marx, of Sherwood, N. Dak., was in the
Twin Cities recently on his way to Shapapee,
Minn., his old home, to visit friends and relatives.
Mr. and Mrs. Martin Swedlund and son, of

Williston, N. .Dak., recently stopped off in the
Twin Cities on their return home from the East.
Edwin Milberg, of Ambrose, N. Dak., was in

the Twin Cities during the past two weeks on his
way to St. Croix Falls, Wis., and northern Min-
nesota, where he will spend a week or two with
friends and relatives. Mr. Malberg reports busi-
ness as being all that could be expected for this
time of the year.
A. Osleson, Ridgewood Falls, recently made a

trip to St. Paul in his automobile, a distance of
Ex) miles.
H. 0. Schleuder, jeweler and optician, of

Springfield, Minn , was in the Twin Cities during
the past two weeks attending the opticians' mid-
summer meeting, which was held in the old
Capitol, St. Paul.

Several Stores Closing Early

A number of the downtown retailers of the
Twin Cities are closing their stores at 5.30 during
the summer months.

J. T. Ellingho, formerly at 1411 East Franklin
Street, Minneapolis, has gone to Portland, Oregon,
and opened a store at 446 Washington Street.
Sischo & Beard are enlarging their optical room

and will install some new surface grinders owing
to the increase in their prescription work.
C. E. Myers, of Davenport, Wash., who has

been in the East on a trip, stopped off in the
Twin Cities on his return home.
Elwin More, of Blue Earth, Minn., was one of

the out-of-town retailers seen among the Twin
Cities' visitors during the past two weeks.
The jewelry store of R. C. Wilson & Son, of

Garfield, Wash., was recently destroyed by fire.
The loss, however, was comparatively light as
much of the stock was saved before the fire
reached it. The building was owned by the
jewelry firm and they have laid plans to erect a
fine brick block as soon as the contractors can
put it up.
Following are the names of some of the vis-

itOrs seen in the Twin Cities during the past two
weeks: Paul Flunziker, Jordan, Minn.; Henry
W. Klopf, of Neilsville, Wis.; Mr. Arneson, of
Hulberg & Arneson, Northfield, Minn.; C. R.
Whitcomb, of Wolcott, N. Dak., and Feder
Gaalaas, Stillwater, Minn.

THE ATTLEBOROS
(Continued from page 1383)

from some packing in the engine room which
caught fire. No damage was done.

Sadler Brothers, in South Attleboro, have
started extensive hnprovements about the exterior
of their factory. They recently purchased the site
of the South Attleboro fire station and have
turned the land into an attractive lawn. Concrete
walks are being laid and a portico erected under
which carriages will drive.

Jeweler Elected an Elks' Official

Frank Congdon, a North Attleboro jeweler,
was honored at the Elks' convention at Atlantic
City by being elected to the office of District
Deputy Grand Exalted Ruler of the Massachu-
setts southeast district.

Mansfield, West Mansfield and other nearby
villages were agog a short time ago over the pros-
pects of coal mining. A stock company was
formed, large amounts of capital were subscribed
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and operations begun. Now the company is
settling claims at 30 cents on the dollar.

Col. S. 0. Bigney was one of the speakers at
the outing of the Dorchester Young Men's Club
at Paragon Park. He laid the hot weather to the
Democrats.
Hosmer Keeney and Elton Whiting, of Plain-

ville, have purchased the John Harriott Company,
of Boston, makers of emblems. The firm has
been in existence since 186o. Mr. Keeney has
been connected with a Plainville jewelry concern
for a number of years and Mr. Whiting was fore-
man of Miller, Fuller & Whiting Company.
The firm of Robinson Brothers, damaged in the

Plainville fire, has moved to Providence. Scho-
field, Melcher & Schofield have taken up quarters
in the Union Power Building, North Attleboro.
Both are under operation again.
The Mansfield police have been unable to trace

the break that occurred the night before the
Fourth in the Walker-Davidson pen factory in
Mansfield. They recovered a tin tobacco box
containing a number of pens. It had been dropped
on the railroad tracks. The police believe the
work was that of professional yeggmen.
Charles F. Hackett, an Attleboro jeweler, left

July 25th for a tour through England and Ireland.
Amos Blackinton and family and Ernest

Qvarnstron and family are at their summer homes
at Falmouth.
Whiting & Davis and the Plainville Stock Com-

pany donated checks for $25 each to the Plainville
Fire Department for the services rendered in the
recent fire.
George Semple, New York representative of

W. & S. Blackinton Company, has been at the
factory for a few days. The factories at Rob-
insonville closed the last week in July for the
summer vacation.
Henry F. Barrows, George C. Belcher, Orin W.

Clifford, Arthur E. Codding, Mauran I. Furbish,
Edgar L. Hixson, J. Frank Mason, C. Ray Ran-
dall, Frank L. Shepardson and John E. Tweedy
are the North Attleboro manufacturers whose
names are on the list for jury duty.
The W. H. Saart Company has purchased of

Sidney 0. Bigney the large factory on Forest
Street in which it has been located. The concern
will occupy part of the first floor and all of the
second floor and will extend its lines of sterling
silver. A 7000-pound rolling mill and other ma-
chinery has been added to the firm's equipment.
While the Saart Company is one of the newer
concerns it has grown rapidly. William H. Saart,
Arthur A. McRae and Charles P. Keeler are the
owners.

WASHINGTON
(Continued from page 1387)

the District Government during the fiscal year
ending June 30, 1912.
E. Voigt, Jr., has returned from an enjoyable

trip to New York, Philadelphia and Atlantic City.
T. C. Dulin, of the firm of Dulin & Martin,

has been appointed a member of the special com-
mittee of the Chamber of Commerce which will
investigate as to the desirability of increasing
Washington's commercial interests and of en-
couraging manufactories to locate in this city.
Manufactories are not looked upon with a great
deal of favor in this city by reason of a possible
smoke nuisance, but it is believed that light
manufactories would prove a benefit.
Fire in the store of Vincent Gulli on Four-

teenth Street, N. W., recently, created consider-
able excitement though but little damage. Mr.
Gulli's store is located at the rear of the Ebbitt
House and the ringing of the bells on the fire
engines at 6 o'clock in the morning awoke many
of the guests. The amount of damage is placed
at about Sioo.
The Postoffice Department has issued a ruling

whereby the placing of non-postage stamps or ad-
hesive stickers resembling stamps on mail matter
will cause same to be returned to the sender if his •
name appears on the matter, otherwise it will be
forwarded to the Dead Letter Office. Such stick-
ers, however, may be affixed to the back of the
matter to be forwarded provided they do not
resemble postage stamps either in form or de-
sign or bear numerals.
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STOP HERE WHEN IN NEW YORK
4

Live Ones Newness

BAYER & PRETZFELDER CO.
5 EAST 17th STREET (Between Broadway and Fifth Avenue)

We are showing the most extensive and catchy line of imported novelties for the jewelry trade.
it will be to any jeweler's best interest, visiting New York, to note address and certainly call at our showrooms.

VANITY CASES
LORGNETTES (largest line in the world)
CLOCKS
GUN METAL GOODS (every description)

STERLING SILVER and FRENCH IVORY TOILET
GUN METAL MESH BAGS ARTICLES, Etc.
and PURSES DESK SETS
BRASS GOODS SMOKERS' ARTICLES

LAMPS, DINNER GONGS
OPERA GLASSES
LEATHER GOODS
ART and FANCY GOODS, Etc., Etc.

SOLE AGENTS: La Vogue Opera Glasses, La Vogue Binoculars, La Vogue Lorgnettes.

A NEW SIGNET LOCKET

Cigar Cutter
IN 10 K. and 14 K. GOLD

(Patent Pending)

Signet Locket Photo Rings
Signet Emblem Rings
Lockets, Buttons, Tie Clips

CHARLES M. LEVY
Manufacturer to the Retailer Direct

90 WILLIAM STREET NEW YORK CITY SEND FOR CATALOGUE
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There Is a Good Reason
Why repairing of all kinds pays,
when you send your special order
work and repairs to the JEWELERS'
HANDY SHOP. We are manufact-
urers and repairers to the retail trade.
Designs in modern gold and plat -
inum jewelry sent cheerfully upon
request; gold and silver plating.

Mesh Bags Repaired, Refinished and
Relined like new.

JOSEPH LANDSMAN
51-53 Maiden Lane, NEW YORK
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BEFORE

ESTABLISHED
FEBRUARY 1, 1878

TRADE MARI'

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
MANUFACTURERS AND IMPORTERS

BLACK FOREST CLOCKS
WORKS AT Sclionsch and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO.
qi If you are looking for a style of clock you cannot find elsewhere, look in our Catalogue and
you will find it. A Catalogue will be sent on application to any legitimate jeweler and goods
can be ordered through your jobber.
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PHILADELPHIA

Wholesale Jewelers Spreading Fame of the City—Work of Sansom Street Busi-
ness Men's Association—News of the Local Trade.

The Philadelphia Wholesale Jewelers' Associa-
tion is doing excellent work in spreading the fame
of Philadelphia as a wholesale and manufacturing
center for jewelry and optical goods. The latest
advertisement is in the form of an attractive
booklet, which contains much of interest to the
retailers in this and neighboring States. The
following quotations from the booklet are a simple
statement of facts :
"We feel amply justified in saying that there

is no city in which the retail jeweler can purchase
his goods to better advantage than here in Phila-
delphia. Our markets are as good as the best;
there are in Philadelphia numbers of established
wholesale houses, who have been doing a con-
servative, but nevertheless enormous business, for
many ears. These houses carry stocks of the
most complete kind; the long experience that most
of them have had enables them to forecast almost
to a certainty the trend of public taste.

The Manufacturing Side of Business

"A word might also be said with reference to
the manufacturing side of the business. The mak-
ing of jewelry, the mounting of diamonds and
other precious stones, the designing and manu-
facture of special work, up to the most elaborate,
is carried on right here in our midst to an extent
that the outsider is scarcely able to realize.
"What is true with regard to the jewelry trade

is exemplified even more strikingly, if possible,
in optical lines. The great amount of eye work
that is done in the city has stimulated the optical
trade immensely ; there is, perhaps, no other city
in which it is so important a branch of business.
Consequently, the wholesale optical trade has de-
veloped proportionately ; the great wholesale
houses of Philadelphia have kept pace with the
vast changes that have come over optical work
during the past few years, and both as commercial
and manufacturing concerns, will be found right
up to date."
J. E. Caldwell & Co. furnished the handsome

Marlborough-Blenheim trophy, one of the prizes
for the members of the Racing Association of
South Jersey Yacht Clubs. The design is pecu-
liarly appropriate, taking the form of a golden
boat driven at high speed through curling waves
of silver. Around the base, which is of ebony,
is a silver rope border with shield front and back.
Around the base at regular intervals are enameled
flags of the different clubs forming the associa-
tion. The trophy is in truth an exquisite work of
art and elicited expressions of admiration both
from the critics and public generally.

Enlightening the Public in Regard to Swindlers

The local members of the Pennsylvania Retail
Jewelers' Association are making an effort to have
the public enlightened in regard to the swindlers
who attempt to dispose of "diamond" jewelry
to the guileless public in the streets. Some of
these have a plausible hard luck story, while
others of a rougher kind claim to have found
the article offered for sale. The scheme is a ven-
erable one, but is still apparently worked with
success.
A handsome trophy which well maintains the

reputation of the Bailey, Banks & Biddle Co. in
this line is a shield offered by The Rudder for the
long distance race for power boats from New
York to Camden, N. J. The race will be held on
August 4th under the auspices of the New York
and Camden motor boat clubs. The shield is a
unique and appropriate design, being made of
copper with sterling silver decorations and
mounted on English oak. Among the decorative
effects are an etched panel of a high-speed power

boat, the pennants of the New York and Camden
clubs enameled in colors, the seals of the cities
of New York and Camden, and the flag of The
Rudder enameled in colors and a pilot wheel
of raised silver. The Bailey, Banks & Biddle Co.
also furnished the sterling silver cup offered by
the Camden Motor Boat Club, which was equally
appropriate in design and artistic in execution.

Quite a number of the Philadelphia trade will
attend the national convention to be held in Rich-
mond, Va., August 1st to 4th. The regularly-ap-
pointed delegates from the State association in-
clude Colonel J. Warner Hutchins, Ira D. Gar-
man, William Sutton, Charles H. Hambly, George
S. Katz and F. L. Davis.
D. V. Brown, manufacturing and wholesale

optician, has been on a pleasure trip through New
England, visiting, incidentally, the optical manu-
facturing centers.
Frank Kind, of S. Kind & Sons, is summering

at his cottage in Atlantic City.
The trophies for the golf tournament, given

under the auspices of the National fertilizers'
Association in Atlantic City, were furnished by
Maxwell & Berlet, who enjoy a high reputation
in this line of craftsmanship.
John Smedley, a well-known watchmaker of

725 Sansom Street, is mourning the death of his
wife, which occurred on July loth after a pro-
longed illness. Mr. Smedley has the sympathy of
his many friends in the trade.

Escape from Death in Accident

Fred C. Barry, the popular representative of
Louis Stern & Co., had a memorable escape from
death on the fast express which was wrecked at
Bridgeport, Conn. Mr. Barry was personally ac-
quainted with some members of the St. Louis
Baseball Club who occupied a special coach and
went into this coach to extend a word of greeting.
This probably saved him from a violent death or
serious injury. He has been overwhelmed with
congratulations on his narrow escape.
F. L. Davis, a progressive retail jeweler of

Philadelphia, has been elected president of the
Fifty-second and Market Streets Business Men's
Association.
Walter Lindsey, a popular member of the force

of D. V. Brown, manufacturing and wholesale
opticians, has been enjoying a vacation up the
State.

Local Trade Represented at Shriners' Conven-
tion

The Philadelphia trade waswas well represented
both at the Shriners' convention in Rochester and
the Elks' convention in Atlantic City, a number
of the local jewelers being prominent in one or
the other of these organizations and some of
them in both.
The Sansom Street Business Men's Association

has already succeeded in creating much local inter-
est in the contemplated improvements in this sec-
tion. At their meetings addresses by prominent
members of like organizations in other sections
will be made in order that the organization may
have the benefit of the experiences of other simi-
lar bodies. A speaker at a recent meeting was
E. J. Berlet, president of the Walnut Street Busi-
ness Men's Association, and a member of the
jewelry firm of Maxwell & Berlet.
The traveling representative of H. 0. Hurlburt

& Sons and some of the store force have been
enjoying vacations, Atlantic City being the point
of chief attraction.
The new building of Joseph B. Bechtel & Co.,

Inc., at 729 Sansom Street, is now nearing com-
pletion, some of the rooms being already tenanted.
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NEWARK, N. J.

Board of Trade Inaugurates Campaign to Win
for the City Recognition as a Jewelry-mak-
ing Center—News of the Local Trade

Newark is to flash its fame as the gold and
platinum jewelry manufacturing center of the
world. The Board of Trade of the city has
organized a campaign of publicity to win recogni-
tion for the Industrial City which it has long
deserved, and as jewelry making is one of its
chief lines of production the trade is expected
to reap much benefit from the advertising. About
$8,000,000 is invested in jewelry shops in this New
Jersey city. There are over goo manufacturers
operating the factories and about g000 tradesmen
delivering the goods for them.
A large number of these leaders of the trade

are members of the most important committees
of the trade board, and an able and versatile man,
George H. Murdoch, has been placed in charge of
the publicity pushing. Mr. Murdoch has had
much experience in the West as a writer and
statistician for newspaper and commercial jour-
nals. He is also a lawyer, having gained distinc-
tion in Michigan, but gave up the bar for journal-
ism. He is the author of several books on law
subjects, the best noted being "How to Build Up
a Law Practice," proclaimed by authorities as the
best text-book ever issued for the use of young
barristers.
Caught by a clever ruse, Frank Wacrous, of 520

North Fifth Street, Newark, is in jail in that
city charged with stealing $3000 worth df plat-
inum from Baker & Co., refiners, of 408 New
Jersey Railroad Avenue. He is also held for
alleged conspiracy in a plan to blow up the safe
of the concern. Wacrous is a former employee
of the Baker firm. A detective posing as a burglar
got his confidence at Coatesville, Pa., where the
former jeweler went from Newark to conduct a
"Hit-the-negro-you-get-a-ten-cent-cigar" booth at
an amusement park. The arrest followed his
drawing a plan of the Baker place and making
the trip to Newark to open the safe.
W. B. Michaels, of Garven Spenc, Inc., is with

his family in the Pocono Mountains on vacation.
Trap-shooting and bicycle racing are sports that

B. M. Shanley, Jr., has encouraged by offering
beautiful prizes to the winners of special events
at Newark recently. As president of the Speed-
way Gun Club he has offered a trophy in an open
shoot.
A new member of the firm of the Metallic Art

Co. is Richard F. Faux, of the Wheller Jewelry
Company. Mr. Faux is acting as superintendent
of the factory and will act as sales agent for the
metallic concern.
Robert Larter, father of Roland Larter, the

manufacturing jeweler of Newark, died at Uncas,
Lake George, on Friday, July 21st. Mr. Larter
resided at 870 South Thirteenth Street, Newark,
and had a summer home at Uncas. He was a
retired business man of his home city and was
79 years old. Besides Roland Larter he leaves
another son, Arthur, president of the American
Insurance Company, and four daughters. Death
was due to the infirmities of old age. The funeral
took place at Uncas on Monday, July 24th.

After a month's vacation spent in Sullivan
County, N. Y., E. H. Ackley, of the firm of
Eckfeldt & Ackley, has returned home.
Larter & Sons, of 88 Parkhurst Street, will

close down Saturday, Aurrust 5th, for two weeks.
Extensive repairs will be made to the plant during
the period.
The construction of a three-story brick office

building for the Balbach Smelting and Refining
Company has begun. The site is 578-582 Market
Street. The cost will be $23,749.
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TOLEDO

Repair Business a Feature of Summer Trade—Travelers Representing Large
Houses Appear in Town—News of the Toledo Jewelry Trade

After the remarkably good business of June
and the early part of July there came a temporary
lull and jewelry men in Toledo got a chance to
catch their breath and cool off a bit. Within the
past week, however, business has begun to regain
its life and there is little to complain of at pres-
ent for summer business. Diamonds are not
moving very well but the small novelties are going
well and watches seem to be unusually strong.
Bracelets and mesh bags are actually selling so
fast that dealers find difficulty keeping a supply
on hand. La Vallieres are good sellers and many
other little vanities serve to keep jewelry sales-
men in practice. Repair business is quite strong
and most repair benches are as busy as possible.
Sam Jordan, of the Judd-Gross Co., is spending

the summer with his family at Toledo Beach.
Mr. Jordan did not visit the store one day re-
cently as he wished to remain at his cottage and
witness a phenomenon which has not occurred
before in years. This resort is at the mouth of
the bay and owing to the strong southwest wind
which had been blowing for a couple of days the
Maunee Bay was practically dry, the water being
swept out into the lake a distance of a mile and a
half. Thousands of people went to the beach to
gaze at the spectacle and see what was beneath
the waters when the tide was in. The maximum
velocity of the wind that morning was forty-four
miles per hour.

J. J. Vernier, the Adams Street jeweler, has a
cottage at Willow Beach, this side of Toledo
Beach, and he reports that the water was out at
his place at least half a mile.

Charles De Ran, of the Merril-Broer Co.,
started out on his Ohio territory Monday. Sev-
eral of the company's travelers are already out
and have begun to send in some fair orders for
early fall business.
0. A. Wood, a Blissfield, Mich., jeweler, was in

Toledo recently visiting local wholesale concerns.
Mr. and Mrs. Ray Munn and little daughter

Ruth are enjoying an outing at Ostego Lake.
Mrs. Munn is the daughter of William H. Broer,
the Summit Street jeweler.
Basch & Co. report that diamonds are moving

well and that they have a good trade in watches.
While Edward Miller, of Danbury, Ohio, with

his family, was at church a couple of weeks ago
Edmund Carpenter, an employee, disappeared
with a gold watch and other family jewels. The
Toledo police have been requested to watch for
him.

Many Travelers in Town

Travelers for the large wholesale houses of the
large cities are beginning to make their appear-
ance at local stores. Joseph Newman, of the
Jonas Koch Co., New York ; N. Solomon, of Wil-
Ham Solomon & Sons, New York, and Irving
Lewis, of Upenheim & Strauss, New York, were
among the first to arrive in Toledo in search of
fall business.
Miss Maud Clegg, Miss Anna Doyle and Miss

Josephine Harrington, of the J. J. Freeman & Co.
store, are enjoying their regular summer vaca-
tions.
Henry J. Fink, representing C. P. Goldsmith &

Co., of New York, called on Toledo friends last
week. "It is the general impression that business
is showing some improvement and dealers all over
the country where I have been are looking for-
ward to some splendid fall business," said he.
Mr. Fink is one of the oldest and best known
traveling men in this territory, having been on
the road since 1870.
Miss Joe Moulton, of the J. D. Bowland jewelry

store, has left on a two weeks' vacation trip. She
will visit Boston, New York and other eastern
points.
V. Christiancy, of Elgin, Ill., who was a recent

visitor at the home of his brother, A. Christiancy,
the Madison Avenue jeweler, has returned to his
duties. Mr. Christiancy has been connected with
the Elgin Natonal Watch Co. for the past thirty
years.
Leon Miller, of the Merril-Broer Co., is taking

his vacation, which he will spend at Cincinnati,
Washington, Norfolk, Va., New York, Albany
and Niagara Falls. He also expects to take a
trip up the Hudson.
Miss Blanche Earle, of the J. J. Freeman Co.,

entertained the members of the Inverness Club on
the evening of July 24th in honor of friends from
Grand Rapids, Mich.
M. Isenberg, of Isenberg Bros., is spending his

vacation at Michigan lake resorts.
A. J. Heeson, who has been enjoying a three

weeks' outing, will return July 25th. Among the
points visited were the Thousand Islands, At-
lantic City at the big Elks' meeting, Rochester
with the Shriners, and New York City. Mr.
Heeson was accompanied by his wife, his son
George and his mother-in-law, Mrs. Engford.
During his absence his Summit Street store has
been in charge of Louis C. Minke.

Burglar Steals Gems from Housekeeper

One of the boldest robberies ever perpetrated
here occurred to-day when a burglar entered the
house of Dr. E. F. Wheeler, bound Miss Mame
Cullen, housekeeper, gagged her with a towel,
tied her to a chair, cut the telephone wires and
ransacked- the house. The thug removed a dia-
mond ring valued at $70 from Miss Cullen's
finger. A $25 bracelet and about $5 in money
were also secured. The girl was hysterical when
the police arrived and could give a very dim
description of the burglar, who has not been
apprehended.
Art Hiltebrake, watchmaker at the William H.

Broer store on Summit Street, is spending his va-
cation at Whitefish Lake, Mich. He will be well
stocked with fish stories on his return and the
boys at the store are preparing to fill their ears
with cotton and give him the "stony stare."
Ed Rohr, jeweler at the Wolcott & Kapp store,

is enjoying a ten days' outing at Atlantic City.
He is accompanied by his wife and two children.
John Kapp is expected home from Put-in-Bay

July 25th. He attended the interlake regatta
while there.
Miss Florence Davis, of the Merril-Broer Co.,
spending her vacation motoring with friends in

Michigan.
Mrs. L. Comlossy and daughter, Misses Alice

and Jessie, have returned from a trip to Chicago,
where they visited their son and brother, Harold
Comlossy, who holds a position with Dudley Tyng
& Co., brokers in unlisted securities.

Business is reported good at the J. G. Kapp Co.'s
new store on Summit Street. Work is being
pushed as rapidly as possible on the improve-
ments as it is the intention to give a grand open-
ing the first of October when it is desired that
all the new show cases and tables for the display
of glass, china, etc., as well as the big diamond
department be in place. It is the intention to fit
up a handsome dining-room with all the ordinary
equipment of a private home, so that the china,
silver and cut glass may be displayed to the best
advantage and so that the customer can see ex-
actly how the ware is going to look in the home.
This will be arranged in the mezzanine balcony,
where also will be a splendid diamond depart-
ment. New machinery has been ordered for the
manufacturing department, which will branch out
and be much larger than heretofore, much more
manufacturing being done than formerly in the
establishment.

• Norman F. Hascall, son of N. E. Hascall, sec-
retary of the J. J. Freeman Co., and Milton
Chesbrough, son of Aaron Chesbrough, first vice-
president of the concern, are spending their sum-
mer college vacation assisting in the Freeman
store.
The William H. Broer Co. reports business

good along the line of novelties, while the watch
business has been very much alive. The watches
moving are along the medium-price lines.
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Jewelers Hold Open-air
Meeting in Washington, D. C.

All Enthusiastic About the Coming Conven-
tion at Richmond—Discuss Gold Stamping
Law at Length

The Retail Jewelers' Association of the Dis-
trict of Columbia held an open-air meeting in the
grounds of the Columbia Turn Verein, 928 M
street N W.
Long tables were set for the members who had

congregated to discuss the "On to Richmond"
trip, and Japanese lanterns furnished the light.
A. 0. Hutterly presided. A letter was read

from President Roberts, in which he urged that
as many of the Washington jewelers attend the
convention 'as possible,
The secretary reported that there are now

forty-one bonafide members on the roster. This
is a majority of the jewelers doing business in
the District, and is a very good showing, con-
sidering the limited territory.
Various members of the Transportation Com-

mittee reported on routes and rates between
Washington and Richmond. The two-cent rate
in Virginia on the railroads has been discon-
tinued, and the best available rate direct by rail
is $5 the round trip, and this seems to be the
most popular way. So far as is known some
eighteen jewelers, many of them accompanied
by their wives, will attend. It is hoped to in-
crease this number materially, but it has been
found almost impossible to get an exact number.
Among those who have signified their inten-

tions of attending are A. 0. Hutterly, John
Hauser, W. J. Kettler, B. Greenberg, William
Oringe, George D. Parsons, M. H. Fearnow, J. R.
Fearnow, Carl A. Doubet, Milton Baer and A. D.
Prince. Messrs. Prince, Hansen and Spier were
appointed as delegates, and Messrs. Doubet,
Oringe and M. H. Fearno as alternates.

It was urged that the delegates and members
do all possible and use their influence to dis-
courage or eliminate the advertisements of such
watchmaking "colleges" as claim to turn out
competent men at short notice.

Discuss National Gold Stamping Law

Some little discussion took place as to whether
or not a gold stamping law as advocated by the
national association would materially aid the
local jewelers, and it was generally conceded that
a national law would prove a benefit. During the
general conversation it was brought out that the
department stores and some of the jewelry stores
could sell gold goods at low prices, which goods
the better class of jewelers would not handle on
account of workmanship and other qualities. On
the other hand the practice of some few jobbers
and manufacturers of selling low karat gold
goods as being of better grade would be elimi-
nated. As to the latter case it is now up to the
jeweler to discriminate between good and bad
watch cost prices and deal with reputable houses
only.
Inquiry was instituted as to an advertisement

which appeared in a local paper offering dia-
monds at $45 per carat. The matter was turned
over to the Trades Interests Committee.
Those present were A. 0. Hutterly, J. H.

Duehring, B. Greenberg, Carl A. Daubet, Wm.
J. Kettler, Bradley S. Dixon, John Hansen, Sal-
vatore Desio, Charles F. Plitt, Wm. Oringe, G.
D. Parsons, M. H. Fearnow, J. R. Fearno.

St. Louis Jeweler Visiting European Jewelry
Centers

St. Louis, July 25, 19II.—Goodman King, presi-
dent of the Mermod, Jaccard & King Jewelry
Company, sailed on the White Star steamship
Cedric July 22d to visit the jewel and art centers
of Europe, including London, Paris, Amsterdam,
Antwerp, Berlin and Dresden. Mr. King's tour
will continue about two months.
In addition to Mr. King's purchases for the

general stock of the Jaccard house, he will exe-
cute many special commissions for customers and
has arranged that during his tour other commis-
sions which may be left with the house in St.
Louis shall be forwarded to him for execution.
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The Essentials of Badge Designing
By Lawrence B. Robbins in "The Metal Industry"

With the remarkable growth of machine-made
products which has taken place within the past
fifty years the output of jewelry has increased
to such an extent as to appear little short of
marvelous. The hand-made jewelry has been so
rapidly superseded by the machine-made article
as to be almost obliterated from the display of
the ordinary jewelry store, and it seems fair to
assume, as a likely consequence, that in a few
years to come a genuine "hand-made" jewel will
be looked upon as almost a curiosity. In the days
gone by the designer was only limited by the
size of his customer's wallet and his own skill in
working the precious metals. His artistic am-
bition could be realized by giving superior work-
manship its full sway, and the design its intended
meaning, for wealth 'demanded originality and
richness while the aforesaid condition produced it.
To-day, however, it is different. Jewelry, so-

called, is worn by every one, rich and poor, as a
result of the introduction of automatic machinery
in the trade, and consequently the production of
the hand-made article is reduced to an almost
unrecognizable minority. It seems reasonable to
suppose that every civilized man, woman and
child to-day possesses one or more pieces of jew-
elry. Conventions, societies, colleges, public
schools, churches and in fact every social body
of people demand a button, pin or badge bearing
the insignia of their union. Some of these are
undoubtedly fine productions of the modern jew-
eler's art, but the major part are of such a char-
acter as to call for rapid, cheap and altogether
inferior workmanship and material. The badge
is a natural outgrowth of the old-fashioned jewel,
and as it is the most noticeable of this group of
personal ornaments, I will endeavor to roughly
outline the chief conditions and methods which
underlie its design and manufacture.

Main Peculiarities

As stated in an article entitled "The Successful
Jewelry Designer" published in the May, Two,
issue of The Metal Industry, badge designing is
an art peculiar to itself, insomuch that although
the designer must be artistic in his laying out and
treatment of the subject, he should also be in-
ventive and capable of carrying out his ideas in
a practical manner. Secret societies planning to
convene at some stated period of time for an
annual, biennial, or triennial gathering, as the case
may be, usually desire a badge embodying some-
thing typical of their home town or city, and
some literal or pictorial reference of their meet-
ing place. Some orders, say for instance the
Mystic Shrine, lean decidedly towards the humor-
ous, and the badges manufactured for them for
former conventions are conclusive evidence of
the humorous strain possessed by the designers
of these affairs, who might have to turn to the
next job before them and plan something of a
more formal and serious nature. This shows then
that the true badge designer must be a versatile
person, capable of coping with innumerable
problems bearing on widely different motives.

Essential Features of a Badge

The essential features of a badge may be
summed up somewhat as follows:

1. Size.
2. Metals employed.
3. Number of units.
4. Enamels.
5. Coloring and finishing.

Taking size as an average of comparison one
will have to admit it is to be left to the best
judgment, either of the manufacturer or the con-
ditions governing the taste of the purchaser, but
under ordinary circumstances the badge, when
assembled, should not exceed three and one-half
or four inches in length. This is only a fair
estimate, of course, some designs running either
much larger or smaller. Size naturally suggests

weight, so assuming the badge to be struck out
of medium gauge metal, say No. lit, an approxi-
mate weight of 30 pennyweights, anyway not
over two ounces, should be sufficient to warrant
a lasting and altogether substantial production.
The designer must bear in mind, above every-
thing else, that a small, neat and well-balanced
badge is in far better taste, and stands a far
better chance of getting into society than the
heavy, bungling affair, designed without regard
to even the crudest details of proportion or
utility.

An Example of Badge Design

The metals employed in the modern badge are
principally brass, copper, bronze and gilding
metal, with an occasional call for silver or gold.
As a general rule, however, brass, copper and
gilding metal constitute the three most commonly
used, when the estimates on the badges run from,
we will say, 5 cents to so cents apiece.

Number of Units

By the number of units I mean to imply the
various pieces employed to make the badge com-
plete, either of metal, cloth or otherwise. The
simplest, of course, is the one-piece badge, and
assumes almost the nature of a medal. The most
popular seems to be the two-piece badge, that is,
the bar and pendent, and is often set off by a
plain or multi-colored ribbon as a background
suspended from the bar, which, by the way, is
often done with the best intentions but very poor
taste. Badges of three, four and even five pieces
are not uncommon, but I hardly believe that the
end always justifies the means. Building a badge
of a number of pieces calls for greater cost than
if built of a single piece. The more pieces the
greater number of tools, increased cost of labor
in finishing and assembling and greater difficulty
of design.
The problem offers ample opportunity for care-

ful thought and study, and, as the reader can
readily see, determines the initial cost of the
production.

Enamels

Enameling is an art as old as art itself. It
has had its eras like every other application of
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art, but to-day one finds the use of enamel little
short of wonderful. Its application to badge
work within the past few years has been very
extensive, the best enamels being imported from
Germany, Switzerland, Sweden and Japan.
While enamel work beautifies jewelry—guard

against overdoing it. Indiscriminate use of color
will vulgarize your work quicker than anything
else, while a touch here and there or a well-
studied spacing of good, quiet, well-balanced color
is most commendable. Avoid tattooing your de-
signs with color and half the game is won.

Coloring and Finishing

To color and finish a badge effectively requires
great skill and appreciation of art on the part of
the colorer. What the designers puts on paper
the colorer may not be able to duplicate, either
through the same lack of skill or immunity to
distinguish good from bad. This is the one bone
of contention. The various metals can be finished
in ten thousand different shades and colors, so
to speak, and one can readily see what a difficult
task it is for the designer and colorer to agree,
but after all strive for simplicity in color treat-
ment and easy shades to duplicate and the results
will prove the worth of the "simple way." Badge
design is an art in itself, peculiar to itself and
well done shows for itself. Let the designer
understand that neatness, coupled with high ideals
in his art and execution will be the biggest asset
he can hope to attain, and the results of his labor
will be ample recompense for his striving.

The Swiss Watch Industry

Cases, Movements and Parts Exported Last
Year Amounted to $28,374,291

The Swiss watch industry has passed through
varying vicissitudes in recent years, according to a
report of Consul General R. E. Mansfield. The
period of greatest activity was attained in 1906,
when the export values reached the record figure
of $29,027,495. Following the financial crisis of
1907 the industry suffered a serious depression,
the export values for 1908 falling to $24,954,240,
a decrease of $4,073,255, as compared with 1906.
There was a further decrease of over $600,000 in
1909, as compared with the previous year.

Cause for Falling Off of Export Trade
The unfavorable showing in the export figures

for 1909 was due, however, to the very low prices
obtained for the cheaper grades of watches, large
stocks of which had been accumulated during the
depression. The peculiar feature of the business
in 1910 is that while the export valued showed an
increase, the market value of each piece exported,
including watches, cases and movements, was 8
per cent less than in 1909.

Practically all the Swiss factories were well
occupied, most of them to their full capacity, and
although following a period of depression, the
industry passed through the year without financial
difficulty, notwithstanding the fact that many of
the large importers in Germany, Austria and
Russia, which furnish the best markets for Swiss
watches, received credits of nine to twelve
months.

Export Statistic*

The number of watches, watch cases, move-
ments and detached parts exported last year was
as follows: Finished watches in nickel, 5,845,004;
in silver, 2,682,469; in gold, 943,222; chronometers,
repeaters, etc., 32,007 ; other watches, 875,623.
The number of clocks and parts thereof exported
during the year was 1021. The total number of
finished watches, cases, movements and parts
thereof exported was 12,985,850, representing a
value of $28,374,291.
The rapid development of the industry in

America in recent years has resulted in a decrease
in the exportation of watches to the United
States, which at one time furnished one of the
best markets for the Swiss product. To enable
them to compete more successfully with machine-
made watches the Swiss manufacturers are equip-
ping their plants with modern machinery 

 
and de-

pending less upon handwork in the house industry.
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Some "Ready-Made" Advertisements for Repairing
Broken
Jewelry
Repaired

Tarnished
Jewelry
Restored

Precious
Stones
Reset

Old

" (Chains
Renewed

SMITH, 44 Main St., mends everything in Jewelry that is mendable

Whatever
Needed
Done

I can make your Jewelry
look a hundred per cent.
better by properly cleaning
it—and it sha'n't cost you a
penny if you bought it here.

SMITH, 44 Main St.

(Bailey, Banks & Biddle, of Philadelphia, now clean jewelry for
regular customers—no difference how much they bring or

where bought—WITHOUT CHARGE.)

(0)

It isn't only the
material that is
used—it's the
know how that

makes a perfect
job in Watch
Repairing.

Any bungler can
buy the fine kind
of material that I
use in Repairing;
but SKILL is the
MOST valuable
thing; and the
bungler can't buy
THAT. I sell my
skill at its worth,
and the repair
will cost you less,
in the end, than
bungling.

SMITH, 44 Main St.

Watch Going Wrong?
Jewelry Looks Dull?
Clock Out of Order?

No wonder your
Mantel Clock does
not keep good time—
it hasn't been cleaned
and oiled for ten years!

Don't bother to bring it to me--
I'll send for it, when you say so.

SMITH, Forty-Four Main Street

How
long have you

worn your Ring?
The " setting" of a Ring (the delicate
claws that hold the stone) is the part
that gets most of the wear, and many
a diamond or other stone has been lost
through oversight of this wear. You
had best bring your Ring to me for
examination. I never make unneces-
sary repairs, and I may find your
Ring is all right—but you ought
to know it is.

SMITH
44 Main

Whatever it is, Smith the Jeweler
can fix it right, at reasonable price.

Silverware Needs Replating?
Jewels to be Reset?
Any Mending to be Done?

GIVE IT OIL!
An engine is oiled a number of times

daily, and "rests" half of every 24
hours. Your watch runs day and
night, continuously:, but when was IT
last oiled? The delicate pivots may
be grinding away on dry jewels. Can
you afford to ruin your watch through
neglect?

Better bring it to me, before the
inj ury goes further.

SMITH, 44 Main St.

My Prices for Watch
Repairing are a little
higher—but there's a
reason. This is Why:

In repairing any American Watch,
I use material made by the factory that
made the Watch. This costs more than
the imported imitation of the genuine
material—but it gives much better
results.

I pay the wages necessary to get
repairers of the highest skill. I could
save money by getting workmen of a
lower grade of skill, but your watch
would suffer.
My prices are just right for the quality

of my materials and workmanship. A
lower price means lower quality all
through.

SMITH, 44 Main St.

If your wife or child were very sick
would you employ a poor doctor instead
of a good doctor, simply because you
could save 50 cents on each visit?

You might "save" the money
but lose the loved one.

If your Watch is ailing, will it pay to
"save" 50 cents by putting that delicate
machine into the hands of an unskilled
Watch Doctor?

In Watch Repairing you
must think of result
when yuu think of cost.

SMITH, 44 Main Street
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How to Increase Your Repairing

By John Tweezer

The repair department is an important
factor in the business of ten thousand jew-
elers. It bridges the gaps of income in
dull selling seasons ; it is a "feeder" for the
selling-end of the business, inasmuch as
it brings the public into the store; it can
create (just as it can destroy) favorable
opinion for the business as a whole; it pro-
duces more spot cash or short credits, in
proportion, than the merchandise sales;
and when the scale of prices is sanely
based it is profitable. There is good rea-
son, therefore, for the jeweler's endeavor
to increase his repair output by forceful
advertising that will appeal to the people
who read. Some samples of what may be
done in this direction are shown on page
14.02.

* * *

But the best advertising will never bring
more than a first job if the work itself
does not "back up" the printed promises -
made for it. Repairing is peculiarly a self-
advertising proposition, after that first job
is once secured. Another and another, and
a long-continuing stretch of jobs are
brought by the customer who is entirely
pleased with his first trial of the jeweler's
skill. The reputation of being the best
watchmaker in town is a valuable asset,
for it establishes continuity of a customer's
repairing and the widening influence of
his favoring vord to friends.

* * *

Above all things, therefore, in repair ad-
vertising, establish that reputation by the
work itself. Pay the price for the neces-
sary skill, even if at first you have nu profit
on the work ; for final results will justify
the wage. And charge for the quality of
the work.
"Cut-throat competition"? "Can't get the

price"? Talk QUALITY. Try it for a year,
and see. The public will not be long in
learning that a low price means a low
standard of work, and one after another
will eventually come to you who "make
good." Advertise QUALITY over and over,
again and again; and as every man thinks
his own watch the best ever, these watches
will be brought to the skilled workman
when they are ailing, and the question of
price-difference can be argued convincingly
right then and there.

* * *

Another thing, to win favorable opinion:
Never disappoint in delivery. Don't prom-
ise to have it ready on a certain date unless
you are absolutely sure to have it ready;
and having promised, work overtime—do
whatever you must—but have it ready. In
case you unexpectedly find it necessary to
get a piece of unusual material for the job,

making delay unavoidable, write or tele-
phone or telegraph the customer the fact
and name a new date before he comes.

* * *

I heartily endorse Mr. Samuel Swart-
child's suggestion, in his address before the
Illinois Retail Jewelers' Association (see
KEYSTONE for July, 1910), that you do not
make an estimate of the cost of repairs
until you have taken down the watch and
examined it thoroughly; then report the
needs of the watch in detail and state the
cost. Too often the jeweler feels himself
held to too low a charge, because of his
hasty estimate on a superficial examination;
or, if he insists on the right charge, for
additional work not noticed when he made
his estimate, he creates a suspicion of un-
fairness or trickery. He must sit on one or
the other horn of his dilemma because of
an incomplete diagnosis.

* * *
You can increase your repairing by send-

ing for it, thereby removing the mental ob-
jection (as to larg& pieces, especially) that
it is a "bother" to bring it to you. In this
way:
Get anywhere from a hundred to a thou-

sand "return" postal cards—the double
kind, one of which is yours to another per-
son ; the other for his reply to you, which
can be detached by a pull on a perforated
edge. On the one to be retained by those
to whom you mail it have the following
printed:

Dear Madam: In nearly every house-
hold there is a clock, or a piece of table
silverware, or a watch, or a piece of jew
elry that needs mending; but it is a bother
to take it to the jeweler. If you lid ve ally
article in my line that should De repaired,
I shall be pleased to take on myself all the
bother of getting and returning it, and will
thank you for the privilege. The work
will be well done at a reasonable price and
returned promptly as possible.

On the postal card to be returned to you
have your address printed and this on the
obverse:

Call at No. — — street for a watch
(Strike out words, or supply, accord- clock

ing to the article) I jewelry
to be repaired in the best manner at the
lowest price consistent with good work, and
return the article soon as possible.

(Signed)

If these are sent out to a selected list of
names of those entitled to at least a small
credit (not more than ten sent at a time,
at intervals of three days, as otherwise you
may be swamped with work), the results
ought to be very gratifying. For laziness,
or the horror of taking trouble, undoubt-
edly keeps many a job off of the repair
bench. But with your convenient postal
card at hand, requesting only the "bc,ther"
of signing your name to bring you for the
article and to bring back the repaired job,
many a job will be brought forward which
otherwise would wait in retirement for
that "some other time" which is the prom-
ised date of those who "put off." Send
another similar card to the customer at the
end of each six-months period. Not the
least of the advantages in this scheme is
that you will be advertising your enterprise

in thus proving a convenience to your trade.
No, Thomas, the Doubter: The acci-

dental sale of goods which you might lose
because the people thus addressed would
not have to enter your store with their
jobs would be more than made up: first,
by the increased amount of repairing; sec-
ond, by the creation of a good will which
would naturally bring the customer to you
when in need of merchandise in your line.

* * *
Your window will help in your advertis-

ing plans for "booming" the repair de-
partment if you prepare an object-lesson
as follows:
In the center of the window, on a cir-

cular mat of glazed white paper, one foot
in diameter, place all the material that goes
into the making of a watch. By the exer-
cise of a little ingenuity these materials
can be arranged in an artistic design, as a
star, or the initial of your name, etc.
Around this circular mat arrange a larger

circle, consisting of all the watches on your
repair board.
Put a placard behind the material thus

inscribed:

O 00000000000000000000

o These fine watch materials are the o
o kind I used in repairing the surround- o
o ing watches; but the finest material in o
o their repair cannot be seen. It is the o
o Smith skill.

O

• 

00000000000000000000

In a group to the left of the center-piece
place a badly oxidized piece of silverplate
half cleaned ; and another much-worn piece
half replated. A placard will say, "Before
and after." The suggestion will appeal to
many a housekeeper.
In a group to the right put a number of

pieces of jewelry half cleaned—the dirty
or darkened part, especially dirty or dark.
Include a watch case and such other items
as will occur to you. A placard will say,
"Then—and now."

In the foreground put a ring with the
setting bent back a little and a loose dia-
mond (of size to fit the setting) beside it.
Put on a placard, "Stones drop out when
the claws are worn. Let me examine your
ring."
A large card hung from the top center

of the window, so that the bottom of it
comes a little above the level of the eyes
of the observer (not obscuring the display
in the window), should say:

In my repairing I use only the finest ma-
terials and the best skill obtainable. "If
you want it mended right, get Smith to
mend it."

A little original thought along the lines
herein suggested, looking to their modifica-
tion to suit the peculiar local conditions
surrounding the jeweler, should certainly
result in an increase of his repair business
—and with that increase a stimulation of
the public favor to his business as a whole;
SO that THE KEYSTONE, in this instance
again as in many past, may enable its sub-
scriber to realize a thousand per cent divi-
dend on his investment in the subscription
price of one dollar! J. T.
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MOST CASH FOR OLD GOLD
I Dwt. of Fine Gold (24 K.) is worth - $1.o3 TA,

3 Dwt. of 8 K. Old Gold is worth @ 32 cts., $ .96

Cost of Refining Same to i Dwt. 24 K. - .o4 Loo

Profit in buying Old Gold $ .03

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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The Evolution of Artificial Gems
An Interesting Story by a Recognized Authority

(From an address by Geo. B. lieming, London, Eng )

Artificial
Diamond

The artificial production of
the diamond is, in fact, far
more complicated than it ap-
pears at first sight. If it were

only a matter of obtaining the necessary high
temperature to fuse the carbon to obtain it in
the crystalline condition it would be simple—such
high temperatures are readily obtained nowadays
by means of the electric furnace and the oxy-
acetylene flame—but carbon is one of those sub-
stances which pass direct from the solid to the
gaseous state under ordinary atmospheric condi-
tions, and only assumes the liquid condition under
enortnous pressure. The combination of high
temperature and enormous pressure can be ob-
tained momentarily by Moissan's ingenious pro-
cess, but to obtain crystals of any size it is nec-
essary to conduct the operation on a very large
scale and to maintain the combined temperature
and pressure for a sufficient length of time to
allow the liquid carbon to separate out from its
matrix ; moreover, the entire operation must be
conducted out of contact with air, for carbon
rapidly combines with oxygen at high temper-
atures.
Commercially we are as far from being able

to produce artificial diamonds as in the days of
the alchemists. It is, perhaps, a bold thing to
say that no such thing as an artificial diamond
will ever be placed on the market, but one can
safely assert that so far as our knowledge stands
at present it is impracticable. In saying this I
am quite aware that statements as to the com-
mercial production of synthetic diamonds being
an accomplished fact have quite recently appeared
broadcast in the public press, but those who are
responsible for such statements are, shall we say,
under a misapprehension as to the meaning gen-
erally conveyed by the term "synthetic," and are
unable to follow the distinction I have drawn be-
tween an artificial gem and an imitation.

To pass on to corundum, the
Artificial problem of its artificial pro-
Corundum dtiction is very much simpli-

fied by the fact that its corn-
position is oxide of aluminium, and alumina—
which is, therefore, its amorphous equivalent—
fuses to a liquid under ordinary atmospheric
pressure at a temperature somewhere about z000
degrees C. (the exact point has not as yet been
determined), and being the only stable oxide of
a strongly basic metal, it can be heated in air
without any change.
The chief problem to be faced, therefore, is

that of attaining the necessary temperature, and
it is not surprising that crystalline alumina was
produced as a scientific curiosity as far back as
the commencement of the nineteenth century. It
is at this time that we first begin to hear of the
oxyhydrogen blowpipe (or the gas blowpipe, as
it was then called), and in a book published in
1819, describing various experiments with this
new apparatus, we read that "two rubies were
placed upon charcoal and exposed to the name
of the gas blowpipe . . . after suffering it
to become cold . . . the two rubies were
melted into one bead." This hint does not appear
to have been followed up for some considerable
time, however, and the earlier experimenters in
the production of artificial gems worked in an-
other direction; they were unable to obtain pro-
ducts of commercial utility, because although
they succeeded in obtaining crystalline alumina,
it was produced under conditions which resulted
in the formatiOn' of a mass of small crystals,
almost microscopic -in size. Moreover, the form
of these crystals was that of the hexagonal plate
which is the fundamental form of corundum, and
such a form would be useless for cuttng even
when of considerable area, owing to its thinness.

Thus Gaudin, who appears to have been one of
the first to attain any success in this direction,
obtained a mass of such crystals by fusing alum
and potassium sulphate in a closed crucible.
Ebelman obtained similar results by fusing
alumina with borax, and later Deville and Caron
used aluminium fluoride and boric acid. All
these attempts yielded similar results, as in each
case fusion was obtained by the aid of a substance
melting at a lower temperature which acted as a
solvent. Consequently the alumina crystallized
out in much the same manner as a salt crystallizes
from a saturated solution, and to obtain suffi-
ciently large crystals to be of practical use it
would be necessary to conduct the experiment on
a very large scale, and subject the fused mass
to very slow and carefully regulated cooling.

In 1877 Fremy and Feil at-
A Step in tempted to get over this diffi-
Advance culty by using lead oxide as

the flux and employing a cru-
cible composed of highly acid clay. On heating
up the mixture in such a crucible the lead oxide
melts and combines with the alumina to form
lead aluminate, and on further heating this reacts
with the silica of the fireclay, forming lead reacts
and setting free the alumina, which crystallizes
out. But although very much larger crystals
were obtained by this ingenious process they had
the same form, and were too thin for industrial
employment.
Some time earlier than this, however, we hear

of the oxyhydrogen blowpipe again, for Gaudin
had noticed (as Clarke did in 181.9) that by intro-
ducing alumina into the flame of an exyhydrogen
blowpipe he could obtain globules of fused alum-
ina similar to the borax beads one makes in the
ordinary blowpipe. Gaudin appears to have taken
it for granted that these beads were amorphous—
that is, an alumina glass—and it was not realized
until many years later that they were really identi-
cal in all their properties with natural crystalline
corundum. When this was realized the commer-
cial production of corundum became only a mat-
ter of detail.
Having obtained. this further point, the idea

immediately suggests itself of converting small
and useless stones into valuable gems by fusing
them together into one, and, as a matter of fact,
"reconstructed rubies"—as stones produced by
this method are now generally called—made in
this manner were the first artificial gems to be
prepared on a commercial scale. These were in-
troduced some quarter of a century ago under
the name of "Geneva rubies," and were offered
as, and realized the price of, natural stones, until
the method of their production became apparent.

It will, of course, be well understood that the
experiments I have briefly indicated towards the
artificial production of corundum had as their
immediate objective the formation of ruby, that
being by far the most valuable variety. It had
long been known that the color of the ruby was
due to a trace of chromium, and by adding a
small proportion of potassium or ammonium
chromate to their mixture, Fremy and Feil re-
produced accurately the color of the ruby in their
crystalline flakes.

The process of producing re-
Reconstructed constructed rubies by means
Rubies of the oxyhydrogen blowpipe

is, roughly, as follows: The
residue from cutting rubies and small worthless
stones is broken into coarse sand, a small quan-
tity of which is placed on the center of a disc
of platinum; this is then carefully brought to
the fusion point, care being taken at this stage
not to raise the temperature to such an extent
as to melt the platinum support. As soon as this
mass is fused it serves to protect the platinum,
and the reconstructed ruby can be built tip on
it by adding the fragments of ruby one at a time
by means of small platinum forceps. These pieces
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have to be dropped on with great care in order
to secure incorporation with the mass and pre-
vent as far as possible the formation of air
bubbles. It will be readily understood that this
process is a tedious and laborious one, and, in
fact, the formation of masses of sufficient size
to yield large stones on cutting is a matter of
such difficulty that the cost of production is very
high.
Just about seven years ago, however, Verneuil

overcame this restriction when he hit on the ex-
tremely ingenious idea of introducing the raw
material through the blowpipe, and thus placing
it on the support automatically. The blowpipe is
arranged vertically over a small insulated cham-
ber containing the support on which the mass
is to be built up. The oxygen tube communicates
at its upper extremity with a funnel-shaped hop-
per, in which is suspended a small sieve filled
with the raw material, which is ryhthmically
shaken by means of a small hammer actuated by
an electro-magnet or cam. Each time the ham-
mer taps the support of the sieve, causing it to
vibrate, a small quantity of the powder falls
through the tube below, and, carried along by the
gas, passes out at its lower extremity into the
zone of flame, where it is immediately raised to
the fusion point, and falls as a melted globule
on the support below. This support is ar-
ranged with a screw adjustment, so that as the
mass of corundum is gradually built up by the
constant addition of fresh globules the surface
can be kept at a constant level, and the portion
already formed removed from the zone of heat-
ing so as to allow it to stiffen. When the appar-
atus is first started the blowpipe is adjusted so
as to give a comparatively cool flame, and the
powder is admitted slowly. By this means a
small "stalk" is formed, which insulates the mass
from the support and prevents the fusion of the
latter. When this has been formed the full pres-
sure of the blowpipe is put on and the rate of
admission increased, with the consequent' forma-
tion of a "boule," as it is termed, having the
shape of a pear.
With this apparatus a boule weighing some

twenty to thirty carats, and capable of yielding
two cut stones of about six carats each can be
prepared in about half an hour almost automati-
cally, a single operator being able to control
several machines. The boniest on cooling, very
often split in half in the direction of their growth,
and this is a convenience rather than otherwise,
as the resulting shape can be cut to greater ad-
vantage.
In the first instance reconstructed rubies were

made in this way after the manner introduced by
Gaudin, the material fed into the blowpipe being
pulverized rubies and chips, and this method is
still employed by some workers. But more corn-
monly nowadays the corundum is produced direct
from amorphous alumina by using pure ammo-
nium alum as the raw material. On reaching the
flame this decomposes, the ammonia and sul-
phuric acid volatilizing, leaving the alumina.
Stones made by this process are generally known
as "synthetic," as distinct from 'reconstructed,"
although, of course, to be pedantic, the process
is one of decomposition rather than synthesis.

The "synthetic" corundum pro-
Synthetic duced in this way, if pure
Corundum ammonium alum is used, is, of

course, colorless, and can be
used as artificial white sapphire. If a small pro-
portion of chrome alum is added the resulting
stones are rubies, and other colors may be pro-
duced in the same way. For a long time all at-
tempts to reproduce the fine blue of the sapphire
failed, because, following the apparent analogy
of silicates, cobalt was invariably employed as
the coloring agent. This, however, does not
readily form an aluminate in the same way that
it does a silicate, and, in consequence, it is im-
possible to produce a satisfactory coloration in
the corundum by its means; it is possible to get
the cobalt in a state of combination by adding a
large proportion of magnesia to the alumina, hut
then the product formed is not a crystalline
alumina but magnesium aluminate, and its prop-
erties are fundamentally different. Its refractive
index is lower, its refraction single, and its hard-
ness lower. In fact, the result is blue spinel in-

(Continued on page Ma)
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—ED.]

XVI—Conditions in Fire Insurance Policies and
What They Mean in Law

Every fire insurance policy issued by any
company, it matters not what sort of a
company it is, whether the regulation stock
company or a mutual company, puts a num-
ber of duties or obligations on the insured
(the person holding the insurance) which
must be literally performed or the insurance
becomes void. Of course the company may
excuse or waive performance of these obli-
gations, but insurance companies are not
given to doing that very often; at least they
are not given to admitting that they have
done it after a fire has occurred.
Every condition of this kind contained in

an insurance policy is expressed plainly in
print, and the man who fails to read it
makes a serious mistake. It needs hardly to
be stated that since a man's insurance is
good only when he does certain things, it
is important to do those things, but first
to know what they are. Yet the large num-
ber of business men who admit to me that
they have never read their insurance poli-
cies even once leads me to believe that
probably a large majority of policyholders
are grossly careless in the same way.

Almost all policies contain provisions that
the conditions existing as to the property
at the time the insurance was taken shall not
be altered without the company's consent.
For instance, if the insurance is on real
estate which is lighted with gas, the insur-
ance will be void if electricity is installed
without the company's written consent. So
if gasoline or kerosene are stored on the
premises without the company's knowledge
or consent, or anything else done which
makes the risk a different one—not neces-
sarily a greater one—than the one upon
which the insurance was issued. For ex-
ample, a change in the use to which a prop-
erty is put, as if it was a grocery store when
the insurance was issued, and later became
a hardware store, will invalidate the insur-
ance unless the company consents, though
there may be no more risk in insuring a
hardware store than a grocery. Also, if the
owner makes alterations to the property
without the company's consent, the insur-
ance becomes void. Or if different persons
occupy it than those occupying it in the be-
ginning, or if it is left vacant for a longer
time than that named in the policy, the in-
surance is also void.

If the insurance is upon personal prop-
erty, its mere removal from the premises
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where it was when first insured will void
the insurance, as will any other act which
changes the original situation in any im-
portant degree.
Under the law, an insurance company

has the right to introduce these conditions
in its policies, to insist that they be obeyed,
and to refuse to pay the insurance to any
person who has disobeyed them. Neither
does the company need to keep on the
watch to see if these conditions of the policy
are being carried out.
The decisions as to conditions in insur-

ance policies go very far in some cases.
There are cases which hold that when a
man who is applying for insurance states, in
the course of his application, that he keeps
a watchman regularly on the premises, or
that he has installed patent fire extinguish-
ers about the place, he must keep the watch-
man or the extinguishers on the 'premises
during the entire life of the policy, unless
the company consents that he shall do other-
wise. This seems very radical, but when
examined it proves to be entirely fair and
logical. Naturally there is less risk of fire
where a watchman or safety appliance is
used, and the commny might well say that
it took these fa c ts into consideration when
it decided first whether to insure at all, and
second, on what terms to insure.
I remember a Pennsylvania case, recently

decided, which shows to what lengths the
courts will go in supporting the insurance
company in remarkable conditions. In this
case the policy contained a condition that
the insurance should be void if mechanics
were kept at work on the place more than
fifteen consecutive days without the com-
pany's consent. At the time the insurance
was taken the owner of the place stated to
the secretary of the insurance company,
who was on the premises, that he proposed
to shortly add another story. The secretary
gave his approval to the plan, stating that it
was badly needed and if done would reduce
the risk of fire.

Later the owner did add the other story
and brought mechanics to work on the place
for that purpose. There were several sets
of mechanics, each doing different work,
and no set worked fifteen consecutive days,
though the aggregate number of days when
there were some mechanics on the premises
was more than thirty days.
The property burned down, and the com-

pany refused to pay on the ground that the
condition regarding mechanics had not been
kept. The owner answered this in two
ways : First, he said that no one set of me-
chanics had worked for more than fifteen
consecutive days, but (second) even if they
had, the owner had gotten the company's
consent, because in the beginning the owner
had told the secretary and he bad approved
what was to be done.
The insurance company won. The court

held that mechanics had undeniably worked
on the premises for more than fifteen con-
secutive days, and that what the secretary
had said about approving the building plan
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did not bind the company because it was not
in writing, as the policy said it must be if
the company was to be bound by it.

Nothing appeared in connection with this
case to show why putting mechanics to
work for fifteen days in any way increased
the risk or worked to the detriment of the
insurance company, nevertheless the com-
pany had put that in its policy as a condi-
tion, and the court upheld its right to do so.

Another condition which will be found in
many policies, particularly those covering
insurance on business places and stocks of
goods, requires the merchant to take fre-
quent inventories, keep regular books and
preserve all papers in an iron or fireproof
safe. These provisions have always been
upheld by the courts, yet the extent to
which they are ignored by merchants is in-
conceivable.

It has been decided in cases involving the
point, that an inventory means "a detailed
and itemized enumeration of the articles
composing the stock, with the value of
each." A mere summary is not enough.
As to keeping regular books, it has also

been decided that "books" means records of
purchases arm sales, both for cash and
credit. In other words, any system which
can be understood by the average person.

Keeping books in an iron or fireproof safe
of course means keeping them in only at
night and when the store is not open for
business.
The object of these conditions is always

stated in the policy to be the facilitating of
the proofs of loss and to verify the honesty
of the claim. The merchant who has a fire
and cannot give a clean bill of health as to
the conditions named will find his efforts to
collect his insurance hampered by all sorts
of obstacles.
There is also frequently a provision in

policies covering insurance on personal
property that in order to keep the damage
down as much as possible, the insured, after
a fire breaks out, shall protect the property
from damage in every way he can. This
means separating undamaged property from
the damaged and so on, and often under the
policy no recovery can be had at all until
these things are done.

Practically all policies contain a condition
that the insurance shall be void if any ad-
ditional insurance is placed upon the prop-
erty without the company's consent. The
theory on which the law allows an insur-
ance company to make such conditions is
that the more insurance a man carries on
his property, the less careful of it he is apt
to be.
As I stated in the beginning, every condi-

tion in an insurance policy can be waived
by the company, as practically all of them
are made for the company's benefit. Thou-
sands of insurance law-suits are brought
every year over this question of waiver. In
these cases the company will refuse to pay
insurance on the ground that some condi-
tion of the policy has not been kept, and the
insured will contend that the company
waived, or in other words, excused the in-
sured from performance of the condition.
I shall discuss the question of waiver in the
next article.
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How the Clock Industry was Started in Connecticut

Bristol Claims to rlave the Honor of Organizing the Manufacture of Time-
pieces in This Country—Gideon Roberts a Pioneer Clockmaker—How the
Trade Has Grown

Bristol, Conn., as is well known, is the original
center of the American clock industry, said a re-
cent issue of the Hartford Courant. Chauncey
Jerome, one of the greatest clock manufacturers
this country has produced, who became a very
wealthy man and afterwards fell on evil days, in
his quaint little book, entitled "American Clock
Making," gives Bristol the palm for the early
advances in the clock making industry. The
gentle art of clock making was developed and
carried to success in Bristol nearly a century
ago being originated by old Gideon Roberts on
Fall Mountain.
Roberts was the pioneer in the business. He

fought through the Revolution and came home
from the war to start a great industry in this
town among the hills of Hartford County. The
historian of the clock industry in Bristol hasn't
appeared yet, but a good beginning has been made
by William Aloysius, eldest son of Martin Lough-
lin, the Main Street drygoods merchant. The
young man was graduated last month from the
Bristol High School as one of the honor pupils,
for he was one of the eight that delivered essays
on the evening of June 23d. He gave as his
essay a short, concise and meritorious history of
the clock industry in his native town. The work
was brief but it has the story in a nutshell. Here
it is :

Conflicting Statements

"Many conflicting statements are made regard-
ing the origin of the American clock industry,
and there are several claimants for the honor of
having made the original clock. However, evi-
dence shows that Gideon Roberts, a resident of
Bristol, was the first to manufacture them on an
extensive scale. To-day the old Roberts shop
forms the ell to the house of Jason C. Clemence
on Fall Mountain road.
"His first clocks were at best but crude affairs,

and little wonder, for they were made with such
simple tools as a knife, saw, foot lathe, dividers
and hand drills, the work being entirely of wood.
They had no case and the sides were open. In-
stead of standing, they were bracketed to the wall.
The movement was run by weights and controlled
by a ball pendulum.
"Mr. Roberts took most of these clocks to

Pennsylvania, making the journey on horseback
and carrying only two or three clocks at a time.
There he came in contact with the Quakers, and
soon adopted their dress and teachings. He con-
ducted his business with the proverbial Quaker
thrift and so steadily did it increase that he took
some of his family into partnership and the clock
industry became a sort of monopoly in their
hands, where it remained for some years.

An Inventive Genius

"In the early years of the next century we find
many new men engaging in the industry. Among
them was Joseph Ives, better known as 'Uncle
Joe.' He was perhaps Bristol's greatest inventive
genius in the clock line, but like most inventors,
he was impractical and others reaped the benefit
of his inventions.
"Bristol was not without rivals, however, for

over in Plymouth Eli Terry invented a shelf

clock which proved so popular that the outlook
for our town was rather dark until 'Uncle Joe'
Ives invented and made a metal clock, the first
of its kind to be manufactured in America,
Bristol again gained the ascendency, large quanti-
ties of clocks were manufactured, and prospects
were still further brightened when a local manu-
facturer invented a long clock which stood up-
right, the predecessor of the "grandfather clock."

The First Spring Clock

"In 1824 Chauncey Jerome and Elijah Darrow
built a clock shop on the site recently chosen by
the government for our new postoffice, and com-
menced to manufacture a one-day brass shelf
clock, the invention of Mr. Jerome. This was
undoubtedly the first spring clock made here.
Two years later, the firm's business having in-
creased, it built a movement shop on the site now
occupied by the American Silver Company.
"A few years later a great fire completely

destroyed these factories and Mr. Jerome moved
to New Haven, establishing the New Haven Clock
Company.
"One of the best-known firms of the early days

was .13irge & Mallory, whose factory was on the
site at present occupied by N. L. Birge & Sons
Company.
"In 5833 the Forestville Manufacturing Com-

pany organized. This continued for twenty years,
when it, with several other clock shops of Forest-
ville, came into the possession of Elisha N. Welch,
who thus formed the nucleus of the E. N. Welch
Manufacturing Company. In 1903, after a series
of financial misfortune and difficulties, this com-
pany was aboarded by the Sessions Clock Com-
pany, which is to-day one of the leading industries
of Bristol.

The Formation of the E. Ingraham Company

"Ten years after the organization of the Forest-
ville Manufacturing Company, Elias Ingraham, a
cabinet maker, in company with Deacon Elisha
Brewster, began to make clock cases, buying the
movements from Noah Pomeroy, the predecessor
of Hiram C. Thompson. In 1848 Mr. Brewster
withdrew, Andrew Ingraham taking his place, and
the firm name became E. & A. Ingraham. In 1881
the firm was again reorganized under its present
name o: the E. Ingraham Company and began to
manufacture movements as well as clock cases.
To-day it is one of the largest clock manufac-
turers in the country, with a large export trade.
"Though the early wooden movement clocks

could not be exported because the damp air
swelled the wheels, making them worthless, the
perfection of brass movements overcame this
difficulty and in 1843 the Bristol Clock Company
was organized to export clocks. The first year
its export trade to China amounted to $t935, the
express being only $400. Foreign trade grew
rapidly, giving to Bristol a steadily increasing
business, entirely independent of local financial
conditions. To-day the European market de-
mands a large part of the output of our local
factories.

Trade Greatest in the Town

"The trade begun by Gideon Roberts is to-day
the greatest industry of our town—an industry
in which Bristol has always been a leader, for
besides being the home of the first clock factory,
to her belongs the credit of making the first brass
clock, the first "grandfather" clock, the first
spring clock, the first marine clock and the first
calender clock, besides many minor ̀firsts.' Bristol
stood first in the early days, and it is a matter of
miich local pride that she still retains her position
—one of the largest clock manufacturing towns
in the United States."
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The Evolution of Artificial Gems
(Continued from page 1405)

stead of sapphire. Moreover, such blue stones
have the characteristic absorption of cobalt, and
appear purple in a light that does not contain a
large proportion of blue rays.
In 19°8 Paris attempted to avoid this latter

difficulty by preparing a calcium aluminate colored
with cobalt, as it is found that in this case the
transmission of the red rays is less pronounced.
But the calcium aluminate so formed is not crys-
talline at all, but amorphous. A year or so ago,
however, the problem of producing synthetic sap-
phire was finally solved by the use of titanium
oxide, a very unexpected result, considering the
chemical position of this element. With this last
advance the artificial production of the corundum
gem-stone may be considered to be completely
solved, and cut stones can now be obtained in
every variety of color, from pure white to ruby
and sapphire, at prices ranging from four to ten
shillings a carat, according to color, quality and
size.

Whatever may be their eco-
Interesting nomic importance, a very much
Gems debated question, there can be

no doubt as to the scientific
interest of this group of artificial gems. In the
first place it is a matter of some interest that
a mass of fused material formed in this way
should not only be crystalline but possess all the
characteristics of a single crystal. Crystallog-
raphers are agreed that each bottle is a single
crystalline individual, with the axis roughly per-
pendicular to the plane of formation—that is to
say, running from the point of attachment of the
pedestal to the top of the mass. On the top of
the bottle one invariably finds a mass of sym-
metrically arranged facets, which Dr. Herbert
Smith has found to correspond with the funda-
mental rhombohedron or corundum. Judging by
analogy with other materials, one would expect
at first sight that a fused mass formed in this
way would be either a heterogeneous mass of
minute crystals, or entirely amorphous, possess-
ing the structure characteristic of glass. It is
well known, for example, that under similar con-
ditions pure silica yields "quartz glass," which is
extensively manufactured at the present time.
One is tempted to dwell upon this point, and
discuss its bearing on such matters as the devitri-
fication of glass, but it would be entirely out of
place to do so in the present paper.
Then, again, there is the matter of coloration.

One would like very much to know what is the
state of combination of the chromium in a ruby,
and whether the color is produced by chromium
aluminate in solution or metallic chromium in
molecular suspension. In glass, as is now well
established, this color is produced by the optical
effect of ultra-microscopic spheres of metallic
gold or copper, but there seems to be no parallel
between the two cases.

A point of more practical in-
Anomalous terest is the fact that although
Combination the artificial corundum is a

true crystal, it possesses the
shape and formation of a congealed liquid or
glass. The practical interest of this lies in the
fact that it affords the only means of distinction
between this artificial corundum and the naturally
formed gem stone. Being of exactly the same
composition and crystalline structure as the nat-
ural mineral, it cannot be identified by any of the
physical tests I briefly referred to above. For
all practical purposes the artificial ruby is a ruby,
and one can only deny that it is a "genuine ruby,"
if this word is held to essentially connote a pro-
duct found in the earth and not made by man.
And yet, owing to the curious anomaly of its

structure, the artificial product can almost invari-
ably be distinguished from the natural with the
greatest ease. In the naturally-formed stone any
foreign matter which may be present is coerced
into following the lines of growth of the crystal,
and more particularly bubbles of gas which may
be present in the liquid are distorted from their
natural shape so as to accord with this sym-
metrical growth. It is the great exception to find
a natural ruby entirely free from such inclusions,
which generally form irregular cavities with a
decided tendency to geometrical shape.
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with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.press-will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated-put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds - or boxed in bulk. known composition and working qualities.
Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper-and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
1,E EI41 MAKERS OF JEWELERS' METALS... 42, 4. tri RIVERSIDE N. J. '9 •

....

SWARTCHILD Ec COMPANY
THF LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY' HOUSE IN THE WCIRLE, HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.

Write for our large
Tool and Material
Catalogue. Sent
Free.

COMBINATION WINDOW DISPLAY
No. E Display. One of the many artistic designs suitable for corner windows.

SMALL UNITS MEDIUM UNITS
6 Inches x 6 Inches x 2 Inches High 9 Inches x 9 Inches x 3 Inches High

SETS OF
20 SQUARE

SETS OF
30 SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

These displays, being made up of units or sections, can be
arranged in a few moments' time in a hundred different,
artistic designs. The prices of these sets will enable you to
have an attractive window throughout the year at very little
cost. It's a salesman by itself. These display outfits are guar-
anteed to be exactly as represented. Order a set now and
display your best goods.

No. L625.
No. L626.
No. L627.
No. 1628.
No. L629.
No. L630.
No. L631.
No. L632.
No. L633.
No. L634.
No. L635.
No. L636.
No. L637.
No. L638.
No. 1639.
No. L640.
No. L641.
No. L642.

Small Units, Style A, Silk Velvet..$20.00
" A, Velveteen... 17.00

" . II B, Silk Velvet.. 30.00
" 44 

" B, Velveteen ... 25.50
" /4 

" C, Silk Velvet.. 40.00
" " " C, Velveteen ... 34.00

Medium " " D, Silk Velvet.. 22.00
" " " D, Velveteen... 19.00
" ,i E, Silk Velvet.. 33.00
" " E, Velveteen ... 28.50
" " F, Silk Velvet.. 44.00
" 44 II F, Velveteen ... 38.00

Large
:: 

/4 G, Silk Velvet.. 37.00
" G, Velveteen... 30.00
" if 44 H, Silk Velvet.. 55.50
0 Id H, Velveteen... 45.00. . K, Silk Velvet.. 74.00

" .i K, Velveteen... 60.00

SETS OF
20 SQUARE

SETS OF
3o SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

LARGE UNITS
12 Inches x 12 Inches x 4 Inches High

SETS OF SETS OF SETS
20 SQUARE 3o SQUARE

T 40 stiAORFE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

Set No. A Set No. II Set No. C Set No. D Set No. E Set No. F Set No. G Se:, No. 11 Set No. K

These units are covered on top and sides and have a wood pulp bottom. We furnish them in any color, silk velvet or velveteen and they are very strong and well made.
Over one hundred artistic designs can be made with these sets.
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" 'WAY BACK IN THE SEVENTIES"

Waverly, N. Y., June 29, 1911.

Goldsmith Bros. Smelting & Refining Co.

Gentlemen:

Your favor of yesterday (with enclosure)

is at hand and accepted with thanks.

My first deal with your Company was 'way

back in the "Seventies" and has been satis-

factory ever since. I am now only eighty-one

years young, and think I ought to retire.

With kindest regards,

Yours truly,

M. H. MANDEVILLE.

Now is the time to go ahead and make inquiries among the OLDEST JEWELERS 
in your town concerning the GOLDSMITH SMELTER.

Those who appreciate RESULTS and FULL VALUES are most enthusiastic in praise
of our Twentieth Century System of estimating and making returns for OLD GOLD,
SILVER, and PLATINUM same day Shipments arrive.

Your shipment has not changed ownership until our offer is accepted, and in the event
of dissatisfaction, same is returned to you, EXPRESS PREPAID.

Received from Goldsmith Bros. Smelting &
Refining Company, $3,384.38 in payment for
11 barrels sweeps shipped you.

INTERNATIONAL SILVER CO.
MERIDEN, CONN.

RETURNS FOR SWEEPS IN FIVE TO TEN DAYS

Goldsmith Bros. Smelting & Refining Co.
Heyworth CHICAGO Arcade Bldg.

Bldg. SEATTLE
Cor. Madison and Wabash Ave.

20 John Street
NEW YORK

0
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.,,... No. 400. PIVOT STRAIGHTENER
• This is a New tool for straightening

bent pivots; built on right principles,
, and will do the work, where it is prac-

ticable to do it at all.
The points of support and pressure

are adjustable' and under perfect con-
trol. The bending lever also serves as
an indicator, to show when pivot is
perfectly true; lever is moved by screw
and cam mechanism; delicate,
POWERFUL.

This tool will straighten many pivots
that would be broken by ordinary
means; and all pivots not bent to the
elastic limit, it will straighten quickly
and perfectly.

It is The Special and COMPLETE. 
0i device for the purpose.
1

II I Its range covers all train pivots likely
0 to be bent, and all balance pivots.

A circular of practical instructions in
the use of the tool, free.

No. 400. Beautifully finished and
nickeled, packed in neat box, price, $5.00

means a GUARANTEE
No. 146. TURRET SLEEVE WRENCH \

10 Bits. New, Novel, PRACTICAL
Any of the bits automatically held rigidly in

line with the knurled handle.
To bring another bit into position : simply

"press the button" and turn the turret.
You can move the tightest

sleeves with this wrench and not
cut your fingers; the flat, smooth
case affords great grip for starting '-- 1. ..0°1_,..,
tight sleeves; normally moving 
sleeves quickly turned in or out, by • - -' ;1/4-

— Ci` - PA twirling the knurled handle. . , -  
For a long time we have made .,

t w believe those in bd bits; u e ebgoo 
-o • cr)

No. 146 are the best we have ever 15, 0
made. We have a new brand of steel 0%JAN. . ---particularly suited to this purpose;
this, with our unequaled facilities for --'
hardening and tempering, produces 
bits hard, tough and strong; they fit
all standard sleeves.

This tool is a great time-saver; most sleeves can be removed, a new
one inserted and adjusted, in about half the time required with other
styles. The Best Sleeve Wrench. See it. Feel it; Try it. BUY IT!

No. 146. Finely finished and nickeled, price . . $1.50

YOU, Mr. Watchmaker
know the value of any device that will save time
in your business.

Some time-saving devices do not raise the
quality of work done. These tools DO.

No. 408C. Balance Pliers
`7,'-zqii. %.,.Parallel jaw, self-opening; holds

all sizes of balances. Used in con- ` \
junction with the Adjusters' Stand ,..,,

No. 408B. Adjusters' Stand

A

in applying balance washers, etc. 
11N-„,Also in truing and poising balances. 

IC,After you have trued and cleaned i../.'5' Ile_ _ -0
the balance, you can make all nee-

ABOUT UACTUAL SIZE -- - -
essary alterations in the screws— cy, ,K,
while held in these pliers—to poise

•,,,the balance, without touching it
C. • -=-...„.with the fingers, or distorting in the

kk‘1/4‘ Alli 1 d `

!

1' 2 1

•

slightest degree. Either of the legs -----..—••■•-. -. j0 ....; .. isiljalmay be readily detached. Tem-
pered smooth steel jaws with soft cc
renewable facings. Nickel-plated, -•
legs o:cidized steel. Saves time.
Builds reputation.

Price, $1.25

Al

11111 •

S i I

------------
No. 423. Micrometer Screw Driver

Designed for turning the timing screws of watches,—,-- ...-11-...er -mow i•
through exactly equal angles. It to be exact when,---- pays

we perform such operations. Easier now to be exact

than to guess at it. The tool has graduated disk located
New and unique. Designed to hold a balance

cock with balance attached. Saves getting oil
from the top pivot into the coils of the hairspring.
Many a watch, otherwise in good order, runs
erratically from this cause. Think of the times it
is necessary to remove the balance cock in re-
pairing some watches. With the Adjusters'Stand
it may be done any number of times without
danger of oiling the hairspring,bending,or getting
dust the Then in applying

near the blade where it is in plain view while one is

operating on a screw. The cut shows the tool cor-

rectly held.

Finished in oxidized steel and nickel-plate, celluloid

top.
or grit on pivots.

balance washers I—but send for descriptive cir-
culnr; that tells the whole story. You would make
no mistake, though, to order the tool at once.

Price, $1.75

Price, $1.00

KENDRICK & DAVIS CO. Sussfeld9 Lorsch 8z Co.
Manufacturers AgentsWholesale

k LEBANON NEW HAMPSHIRE 90-94 Maiden Lane NEW YORK
F 4

J.
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The immense advantage of

Perfect Construction Webster-Whitcomb New Model Lathe
is obtained in the

Webster-Whitcomb
New Model

LATHES
Manufactured by the

American Watch Tool Co.
WALTHAM, MASS.

IN a Watchmaker's Lathe the vital point is the
SPINDLE AND ITS BUSHINGS. In this
lathe the bearing surfaces of the spindle and

its bushings TOUCH THROUGHOUT THEIR
ENTIRE AREA, insuring continued TRUTH,
easy running and greatest durability. This quality
in our lathes is maintained by workmen of long
experience in the operation of special machines
devised for this particular work.

Many lathes may be found in the market
on which the front end of headstock spindle bears
only on the 45° angle. They may look well on
superficial inspection, but they will run hard if
the spindle is closely adjusted, and are quite un-
reliable for perfect work.

In buying a new lathe be SURE the spindle and bushings are PERFECTLY
FITTED. Without this a lathe is dear at any pace.

Our lathes are finely finished. The curves are true and the surfaces smooth.
All sharp corners are carefully and uniformly rounded; this makes a great differ-
ence in the durability of the nickel plate. HEAVILY NICKELED.

In comparing lathes, the size and variety of CHUCKS, as well as the scope
and general character of the ATTACHMENTS should be considered.

A chuck may look nice and shiny, yet be practically worthless. Examine
critically the thread on our chucks in comparison with others. We do not use dies
for threading our chucks. THEY ARE CUT IN A LATHE. The cone and
body of OUR chucks are GROUND to correct FORM and size ; the surfaces are
STRAIGHT and TRUE; compare them under your eyeglass with the shiny ones.

PAT. APPLIED FOR

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

Actual
Size of

ca -m

-

0

Webster-
Whitcomb

The thread and outer surfaces of a chuck, as well as its form and proportions, are
important elements in its continued truth and durability. The holes in our chucks
are GROUND to size and truth. We caution you against imitations.

The GENUINE are stamped "WHITCOMB."

LATHE, with Taper Chuck, Screw Chuck, 6 in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box  $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)  39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00
LATHE, less Tailstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00
Snyder Chuck ..... . 8.00 Universal Face Plate ; . . . 9.00

'

"43;YaewiL
Duplex Base Anti-Friction
Engraving Block

NICKEL PLATED

Designed by an Engraver for Engravers

THE GENUINE

are stamped

BEWARE OF IMITA-
TIONS. LOOK FOR
THE MAKER'S STAMP

A HIGH-CLASS BLOCK made of the best material, the mechanical work being first-class throughout.
They are manufactured by Mr. Ad. Muehlmatt, the well-known maker of high-grade Engraving Blocks.
Complete, including 26 attachments, leather pad, etc., $6.00.

NEW STYLE

CULMAN
BALANCE CHUCK

---k3 LOOK FOR STAMP
Made with three interchangeable
screw-on plates, drilled with No. 8,
10 and 12 holes.
Plates are made like the screw bezel
on a watch and can be changed
instantly, they increase the holding
capacity of the chuck ten-fold, mak-
ing it pr a cti C S 1 for many train
wheels now difficult to chuck.

Price, $4.00

C. CULMAN,
Maple and Hazel Avenues,

MAPLEWOOD, MISSOURI

Send for Circular and FREE
Sample Pair of Torpedoes

SUSSFELD LORSCH & CO. 90-94 Maiden Lane, NEW YORK— WHOLESALE AGENTS —
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HARO1NGE BROS.

cH14AGO.

I/
Krahmer Glass and Bevel Gauge. Price, each, $2.50

Full Size

Ellis Hand Remover. Price, each, $1.00

Hardinge Independent. Four-Jawed Chuck
Price, 2" size, mounted, $10.00
" " 12.00

Let us tnail to-day our No. 5 Catalog

Self-Centering Back Rest. Price, cad , $12.00

A 13

No. 3 Arbor Chuck, with rings. Price, each, $1.75

HARDINGE BROS., 3133-3141 Lincoln Ave., Chicago, Ill.

4r 

Cast Your
Own Rings

Swem's Ring
Casting Outfit

By means of a char-
coal mold and core
one may cast rings
beautifully and with
ease. Gold is heated
in Ingot then tilted
and poured into
mold; the result a
most perfect ring
that will finish nicely.
The ring is cast
small and by means
of the Shell ring
stretcher (price
$15.00), it may be
enlarged to any
size; thoroughly
practical; full direc-
tions accompany
outfit.

With the Swem's ring molding outfit you are enabled to furnish any kind and
size of plain or wedding rings within a half hour's notice and it is only neces-
sary to have sufficient old gold on hand.
No. 1 Sample outfit including Ingot stands charcoal mold, etc., complete, enabling you to casta plain ring size 4; 4 dwts., price $1.00. From this size you can enlarge your ring to suit. Thissample outfit will demonstrate the practicability and desirability and you can increase it withextra molds and cores to suit your convenience. A mold may be used over and over again.Extra cores per dozen, 35c.
No. 2 Outfit with 16 molds, 48 cores. This outfit having 16 molds enables you to cast 16different sizes and wts. of plain rings. Price $10.00.

CH ICAG OS

Improved Electric
Soldering Iron

Operates on either alter-
nating current or direct
current. Here is perfection
in a soldering iron that
will be appreciated by all.
The heat unit may be
removed and replaced, it
provides uniform and
abundant heat at the tip
quickly with minimum
current consumption. The
most convenient and best
soldering device on the
market. Positively guar-
anteed. A tool easily worth
$5.00.

$3.75 net cash

I
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No. 5—Jewel Screw
Countersinks

(Set of 6)

Cutters have 6 teeth. Another
advantage is the brass steady pin,
which will not mar the screw
thread in the plate, . . $0.68 net.

UILIF--S 0
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E
A
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Balance Holders
Holds 18, 16, 12, 6, 0
and Jewel sizes. No
danger of injuring bal-
ance, protects hair-
spring and saves time.

Per set of 6, $1.40 net.

U N RIVALLED MATERIAL HOUSE
37 South Wabash Avenue, CHICAGO
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(L Watchmakers with a
wide experience know
there is but one best and
that's the

MOSELEY
L Has conoidal chuck
which guarantees abso-
lute truth. Has a larger
chuck capacity, there-
fore will take a larger
variety of work. The
Moseley has all the good
points of any and many
superior points over all
other lathes.

Price with two-chuck $31combinations . . . .

Send for our book containing
full particulars

CHI GAG O'S U N RIVALLED
37 South Wabash Avenue

)VIallaN4Owier

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know an one who has one who would do without it. Give it
a trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to us Direct. Price, $16.00, •

kicniteel amnIftstebi.

A. J. SHEFF & CO 6109 PENN AVENUE
• • 

•
PITTSBURG, PA.

DISTRIBUTERS : SUSSFELD, LORSCH & CO., Maiden Lane, New York.
AMERICAN OIL & SUPPLY CO., Newark, N. J.
EDWARDS & SLOANE JEWELRY CO., Kansas City, Mo.
BUTTERFIELD BROS., Portland, Oregon.

SWARTCH1LD & CO., Chicago, Ill.
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(POWERS BUILDING)

MATERIAL HOUSE
CHICAGO

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO
MACHINE
MFG. CO.

1354 West Ave.

BUFFALO, N.Y.



Like the trail of the "Forty-Niners" that led the gold hunters
to the "Golden Gate," the trail of the twentieth century leads
the battered and worn-out products of precious metals that
have accumulated during the last century to the new
"Eldorado"—the melting pot of Dee & Co.

This trail of ours is a well-beaten pathway used by
thousands of shrewd and progressive jewelers all over this
broad land who are anxious to realize every penny their pre-
cious metals are worth. They know by experience the value
of trading with us.

There are no pitfalls along this trail—it is the "Royal
Road" of satisfaction.

We mail check on receipt of shipment; if our offer
is not up to your expectations we will return ship-
ment intact, charges prepaid.

Returns from Sweepings in from 5 to 10 days.
We cannot make our offer any fairer. If we do say it ourselves it
is about as wide open a proposition as any business man can make.

Gold, Silver and Platinum Refiners

iiiimm1111111111111II111 Il ! I
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Silver Sweeps and Their Method of Treatment

The Many Varieties of Waste—The Treatment of Floor Sweeps—Preparing
Material So That It Can Be Sold

The value of silver requires that all operations
in which it is used in the arts shall be conducted
with great care as regards the wastes resulting
in its manufacture. Much greater care is now
exercised than ever befofe and in former times,
while it was considered that extreme care was
displayed, there were many leaks for the silver.
The majority of these leaks have now been
stopped, but there are some which still exist and
are quite difficult to cope with. Among such
leaks, so to speak, may be mentioned the loss
occurring in the melting of silver through volati-
lization. This loss, though inconsiderable, when
a small quantity of silver is concerned, neverthe-
less, some silver does volatilize and escapes and
means quite a loss in the course of a year to
those who melt much metal. Attempts have been
made to recover such a loss (it is impossible to
prevent it entirely), but the operation has not
been attended with complete success.

In the manufacture of silver
Varieties wares, both in making sterling
of Waste silver wares and in plating, the

wastes in which silver is pres-
ent are more or less varied. The principal ones
are as follows:

I. Floor sweeps.
2. Polishings.
3. Buffings.
4. Filings, sawings and chips.
5. Dips and pickling solutions.
6. Old cyanide solutions.
7. Strips.
8. Racks.
9. Stringing wires.
The treatment of these different classes of ma-

terials is not the same, and some are produced
only in small quantities and are readily treated.
As iron is usually employed for silver plating

racks, there is little need for comment. The
plater simply strips off the silver in a cyanide so-
lution by using the rack as an anode, and de-
posits it upon a sheet of iron from which it drops
off as soon as it becomes of any thickness. The
silver thus obtained can be used for making
chloride, or, as commonly done, melted and poured
into a mold and rolled into an anode to be used
again.

Stringing wires used in hold-
Stripping ing work to be plated, finally
Solutions become coated with consider-

able silver and cannot be used.
These are best stripped in a regular silver strip
(sulphuric and nitric acid) and the silver re-
covered from this in the usual manner by dilu-
tion of the acid and precipitation as chloride
with common salt. Instead, however, the wires
may be dissolved completely in nitric acid and
the silver thrown down in the metallic state by
metallic copper.
Stripping solutions in which sulphuric and

nitric acids have been used should be diluted
with water and the silver precipitated with com-
mon salt in the form of chloride. This method
also applies to firing dips and pickling solutions.
The chloride of silver is recovered and either sold
or used. It can be reduced to silver, however,
by the use of metallic zinc and hydrochloric acid.
Old cyanide solutions may be sold to silver

smelters direct but the difficulty of shipping and
handling is great in such a case. The best method
is to treat the cyanide solution with liver of sul-
phur solution as described in The Brass World,
January, 1911, page 13, when the silver will be
precipitated as sulphide and may be filtered out.
This sulphide may be sold or it can be dissolved

in nitric acid and converted from this into chlo-
ride or metallic silver as explained in the afore-
said article.

Rich silver material and that
Rich and which is lean should be kept
Lean Material separate and much more care

is necessary with one than
with the other. Polishings are usually fairly
rich, while floor sweeps and buffings are lean.
Filings, sawings and chips are very rich and
should be kept separate and treated by themselves.

If the filings, sawings and chips have been kept
free from brass, lead or other foreign metals,
they can be melted to bullion of a high grade,
but if contaminated with other metals the metal
obtained will be lower grade. Iron is almost in-
variably present in the form of tools, etc., and
should always be removed after the material has
been collected by means of a strong magnet. The
material is then placed in a tub of water and the
dirt and other light foreign matter washed away,
using care not to wash out any of the silver itself.
The washed material is then dried and melted
down in a graphite crucible with a little borax
as a flux. The bar obtained will usually have to
be sold to silver refiners as it cannot be used.
If pure, however, and facilities are had for roll-
ing, it can be rolled into sheet again. The sources
of contamination are so great, though, that it will
usually be found expedient to sell the bullion
thus obtained unless one is certain about its purity
and means are had for rolling it.

The treatment of floor sweeps
Floor Sweeps is one of the largest problems

of the silver manufacturer, as
they constitute one of the largest sources of loss
and much care is required to prevent silver from
completely disappearing. The best practice de-
mands that everything shall be burned. When
this is done there is no danger that something
which was considered to be free from silver will
be found to contain it after it has been thrown
away and is beyond recovery. Buffings may be
burned with the floor sweeps, but the polishings
need only be dried, as they do not contain matter
which is combustible. If oily, however, as they
often are when sand buffing has been done, they
should be burned to remove it.
The burned sweeps, buffings and other material

that has been put through the sweeps furnace (a
sweeps furnace is simply a stove for burning
them, and with as light a draft as possible to
prevent the pass of fine particles) are then sub-
jected to riddling. This operation is imperative
in order to remove the iron, pieces of silver of
considerable size and foreign matter that contains
no silver. The material riddled out is then sub-
jected to hand picking. Iron wire, pieces of cast
iron, broken tools, etc., are all picked out and
thrown away, as they contain no silver. The re-
mainder will be found to contain considerable
silver in the form of small pieces, and it is custo-
mary to melt this down under a flux of equal
parts of borax and soda-ash. The bar of silver
thus obtained is impure and should be sold to
refiners.
The fine material that is left after riddling

through a fairly coarse riddle (one-quarter mesh
riddle will answer for this operation) or in other
words which passes through the riddle, is the real
sweeps and contains some silver and a large
amount of foreign matter in the form of dirt.

As no silver manufacturer can
Smelting Plants smelt his own sweeps, it is nec-

essary to prepare this material
so that it can be sold. The smelting of sweeps
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requires a special plant which but few concerns
can afford to have. The sweeps are smelted with
oxide of lead in a blast furnace, after having been
briquetted with lime, and a lead bullion obtained.
This lead bullion is then cupelled and the lead
oxidized again to lead oxide which is used over
again. The silver obtained is slightly impure
and is nitred to remove the last traces of lead
and impurities present. The smelting of the
sweeps by such a process, will, it can readily be
understood, require a plant too expensive for any
but those which accumulate large quantities of
material.
While the sweeps may be sold after burning,

the most satisfactory method is to grind them to
a fine powder so that a fair sample can be ob-
tained for assay. One assay of the material may
then be made by the purchaser and another by
the seller so that if an agreement is found there
is no chance for a controversy. Unless the sweeps
are ground very fine, however, there is little
chance for an agreement and a very wide differ-
ence in assays may be expected. This disagree-
ment of assays is caused by both the imperfect
mixing of the sweeps and the fact that the coarse
material is filled with fine shot silver which, when
samples are obtained, is not evenly distributed.
The only safe way, therefore, is to grind as fine
as possible and then mix thoroughly.

The burned sweeps (and noth-
Grinding ing can be done with them un-
and Sifting less they are burned) are put

in a suitable apparatus in
which fine pulverizing can be rapidly and safely
carried out. For this purpose the so-called "Hill
Barrel" has been found the best for the purpose.
It is a heavy cast-iron tumbling barrel in which
a heavy, hard-iron ball is placed. The sweeps
are placed in the barrel while dry and the hand-
hole closed. The barrel is then revolved by
power and the heavy ball pulverizes the sweeps
to an impalpable powder.
The finely ground sweeps are now sifted

through a 6o or 8o-mesh riddle, and the fine ma-
terial left in the riddle will be found mainly fine
silver shot. Any foreign matter such as iron may
be removed and the remainder melted down in a
crucible under borax. The bullion thus obtained
is sold.
The fine material which has been riddled

through the 6o or 8o-mesh riddle is now thor-
oughly mixed by shoveling.
When the finely ground sweeps have been com-

pletely mixed, samples can be taken from the
pile, assays made, and if a fairly good agreement
has been obtained in the results, the sale is con-
chided.
The sampling may be done at the works of the

parties selling the sweeps or those who purchase
them, but the method followed is the same. The
whole operation depends upon the fine grinding
and thorough mixing, otherwise there will al-
ways be a very wide difference in the assays
made on the material and with the accompanying
dissatisfaction of both the seller and buyer.—The
Brass World.

Substitute for Platinum
It has been suggested that, in the prevailing

scarcity of platinum the metal palladium might
be a practicable substitute. It belongs to the
platinum group, and has many of the qualities of
platinum, although in some respects it resembles
silver. Among its valuable characteristics are
hardness, ductility and malleability. It is also
decidedly non-corrodible. It occurs, along with
nickel, copper, silver, gold, platinum, iridium and
rhodium, in the ores of the Canadian nickel
mines in Ontario. Out of 300,000 tons of these
ores about 3000 ounces of palladium are annually
produced.
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Of course, you will be at the Richmond
Convention.

We will be there.

We will show there, for the first time, our
new 1 9 jewel adjusted Ingersoll-Trenton.
This watch is going to create a sensation.

Be sure and see it.

It is an adjusted watch of 21 jewel quality
at a 1 7 jewel price.

Sold according to our established jewel-

ers only policy.

We have taken our exhibit seriously and
have worked hard to make it worthy of
your attention. We have filled it full of
ideas— business getters. Our Sales De-
partment has some new selling and
advertising ideas to explain to you.

Make a mental note now to save enough
time to enable you to carefully study the
Ingersoll-Trenton exhibit.

Robt. H. Ingersoll & Bro.
NEW YORK
LONDON, ENG.

CHICAGO SAN FRANCISCO
MONTREAL, CAN. MEXICO CITY

August I, 1911 K E YST ONE

Voltite, a New Electroplating Powder
The Wonderful Discovery of Coating Metals with Gold, Silver, Nickel,

Copper, Tin and Brass by Frictional Precipitation

The industry of electroplating of metals has
become so vast in its proportions in connection
with electrometallurgy that on every hand in our
social and commercial life we behold the trans-
mutation of one metal to another for personal
adornment, in connection with art, household
utilities and the thousand and one purposes for
commercial use, writes a contributor to The Metal
Industry. Metals are deposited upon metals for
protection (a more positive metal will protect
a less positive one), for instance, the deposit of
the metal zinc upon ion or steel, or the deposit
of a negative metal upon a more positive metal
will give protection when such metals are thor-
oughly understood in their ratio.

Renewing Electro-deposited Metals

One of the great problems that has offered
itself for years for solution is the replacement
of electro-deposited metals lost by friction when
in constant use. Of course such metals can be
renewed, but to accomplish this every house would
have to be provided with an electroplating plant,
which of course is impossible. Patents have been
granted galore in an effort to overcome this im-
portant problem, only to prove worthless in their
application for commercial use. Such substances
when applied to the metal to be renovated would
only give an infinitesimal film that could almost
be removed with a stroke of the hand. Recently
such a patent was granted in England and the
United States for the deposition of nickel and
other metals by friction. The subject proved
interesting and created considerable discussion in
the electro-metallurgical world, but from a num-
ber of experiments made to prove its utility as
a method of replacement for iron or exposed
surfaces coated with the regular method of elec-
tro-deposition, its value was found to be nil—a
dream. The energy used in this application was
so great in proportion to the results obtained that
the process was more of a theoretical than a
practical demonstration of its commercial utility.

The Problem Solved

The solution of this important problem was
reserved for Arthur T. Firth, of Auckland, New
Zealand, internationally known for his research
work as a chemist and metallurgist, whose spe-
cial studies have been the electrical precipitation
of metals and the origin of the deposition of
metals in their natural state, together with the
treatment of the refractory gold and silver ores.
Mr. Firth, realizing the great possibilities of fric-
tional precipitation of metals and the results of
untold value that could accrue from a successful
application of a metal to a metallic surface, made
a special study of the problem. After three years
of hard study, when the secret appeared to be
solved, the inventor had the mortification of
seeing all his grand theories go up in smoke
when put to a practical test. Mr. Firth had, at
this stage, solved the method of precipitation of
gold, silver, copper, tin and nickel, but the waste
accompanying the process was so great as to
make the discovery practically worthless from a
commercial standpoint.

At last, in December, 19og, success attended

the persistent study. The result was Voltite, an
instantaneous electroplating powder which could
be produced in any of the above metals, and at
such a price as would insure its commercial
utility. The writer had the privilege of witness-
ing, and also making a number of experiments,
through the courtesy of Messrs. Holmes C. Wal-
ton and F. A. Hood, of Wellington, New Zea-
land, at the Hotel Astor, during the week of
May 8th. These demonstrations proved beyond
a doubt the commercial value of Voltite.

Convincing Proof

One of the most interesting, and, I might say,
wonderful applications of Voltite, was that of
silver direct upon steel without any preliminary
effort, at an absolutely chemically clean surface.
such as must be obtained in the regular method
of electro-deposition. The articles used were
steel knives, such as may be found in hotels.
The silver deposit was uniform, dense, homo-
geneous and adherent, and could be burnished
after a few moments application of Voltite. This
one experiment alone proved the practical utility
of the method and removed every trace of skep-
ticism from the mind of the writer. When we
take into consideration the millions of steel
knives in use in this country, it can readily be
seen the demand that would be created for such
a valuable article in every household to replate
worn articles of such a like nature in everyday
use. Again, when we consider the vast amount
of metal articles that have become worn from con-
stant use by friction and never reach the electro-
plater for refinishing, the wonderful possibilities
of the invention can readily be seen.

Boon to the Housewife
Hundreds of thousands of women in this coun-

try are always anxious to keep their table and
silver-plated ware like new, but it is impossible
for them to do so, because every time the articles
are cleaned so much of the silver or other metal
is removed by the friction of the polishing pow-
der, causing each time a reduction of the thick-
ness of the deposited metal. This is where the
advantage of using Voltite comes in; instead of
decreasing the thickness of the plate it increases
it by continuous friction, so articles in daily use
can always be made to look like new without
the unsightly appearance that results from arti-
cles when the electro-deposit becomes worn in
spots. Many times such articles would be sent
to the jobbing electroplater to be refinished, but
it is only possible to find these in cities of con-
siderable size, and then because they do not ad-
vertise it is sometimes difficult to locate them;
again every home does not subscribe for a busi-
ness directory. But Voltite will give to every
home the advantage of refinishing their metal
goods in gold, silver, nickel, copper, tin and other
metals, and the housewife can thank Mr. Firth
for the years applied to the discovery of such a
wonderful method of coating metals, so simple
that a child of immature years can apply it.

Voltite, of course, can never take the place of
the regular method of electro-deposition, because
each article must be treated individually, and it
can therefore never take its place in regular
manufacture. Those that understand the meth-
ods of electroplating can readily realize this.
The possibilities of the application of Voltite are
so many that in the event of its being placed
upon the market in this country, I predict a tre-
mendous demand for it. Dr. Graham Bell, the
inventor of the telephone, when in New Zealand
said : "I am greatly interested in Voltite. It
is undoubtedly a wonderful and simple process.
Articles that have been sent to the electroplater
can now be treated by any one on the spot. I
have seen practical demonstrations with Voltite.
Its practical possibilities are many. The action
of Voltite is electrolytic the same as electro-
plating and much simplified."

1419

Spurious Old Sheffield Plate
The following article from The Ironmonger,

of London, England, will serve to illustrate the
condition of the so-called "Sheffield Plate" in-
dustry, and also explain the meaning of the term
as it is understood in England.
"There is reason to believe that the prosecu-

tion of a Belfast dealer in antique goods for
selling spurious Old Sheffield Plate marks the
beginning of an active campaign for checking a
trading practice which has made great headway
in recent years. The case reported was the first
of its kind in connection with the ware named
which has been tried in the courts, and the fact
that a conviction was obtained will probably lead
to others.
Although the complainant in the Belfast action

was a private person, he acted with the support
and co-operation of the Sheffield Cutlers' Com-
pany and the Sheffield Master Silversmiths' Asso-
ciation, both of which bodies feel that some re-
sponsibility rests upon them in protecting col-
lectors of Old Sheffield Plate from wasting their
money on worthless imitations turned out of
present-day workshops in Germany or Birming-
ham. Few things which are "collected" lend
themselves more readily to deception than Old
Sheffield Plate, much experience and study being
necessary to detect the counterfeit, while as an
article worthy of collection it has become very
prominent of late, and the rarer specimens now
fetch extremely high prices.
Taking advantage of these circumstances and

of the prevailing lack of knowledge of the sub-
ject, some manufacturers have been turning out
imitation old plate in wholesale quantities. The
United States has long been a happy hunting
ground for the makers of these ' sham goods.
Hundreds of well-to-do American citizens now
display to their visitors, with pride and happiness,
cabinets stocked with so-called "Old Sheffield
Plate," for which they have paid fancy prices,
but most of which is not old and was never in
Sheffield. In buying such ware in curio shops
extreme caution is advisable, because much of
it is not genuine and the dealers themselves are
often deceived.
The term Old Sheffield Plate means table hol-

lowware made of copper, coated with silver by
fusion followed by rolling and hammering. The
discovery of this method of producing an article
resembling silver plate, but much less expensive
than it, played a highly important part in the
commercial development of Sheffield from about
the year 1740 until 1850, when it was entirely
superseded by the cheaper process of electroplat-
ing, in which the copper is covered with a coat-
ing of silver by a chemical process. An appear-
ance of age is often imparted to electroplated
ware by artificial means, but such goods have
no antiquarian value whatever. A buyer of Old
Sheffield Plate is often satisfied of its genuine-
ness on being shown a worn part which reveals
the copper base, but without the assistance of an
expert it is unsafe for an inexperienced person
to buy such goods unless from a dealer.

Vanadium Steel
Scientists are continually searching for meth-

ods and materials by which steel and iron can
be strengthened.
The metal known as vanadium, which was dis-

covered in the early part of the last century, is
now in general use in the manufacture of steel
where great strength is needed. It is employed
in the proportion of from one to three-fourths
of one per cent, and the steel is not materially
hardened or rendered brittle, but the resistance
is increased wonderfully.
Carbon will increase the strength of iron and

steel, but it is certain to make the metal more
brittle. This, of course, makes the addition of
carbon unsatisfactory. Consequently, vanadium
is gaining in popularity among expert mechanics.
The largest deposit of vanadium ever found is
in the Peruvian Andes. There is a constant
search for other deposits, as this is a metal that
the world needs in quantity.
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The
Oppor-
tunities
for First-class
Watchmakers,
Engravers and
Opticians
are greater to-day than at any time in the
history of the jewelry business, and I
predict that the demand will far exceed the supply
in the very near future. Even to-day a great many
jewelers are employing second-class workmen at
second and third-class wages, because they cannot
find first-class men.

HERE IS YOUR OPPORTUNITY
Give up that $8.00 job and attend our
College, September 5, 1911, which is
the Opening of our Fall Term.

Take our course of WATCHMAKING, ENGRAVING and
OPTICS and a good salaried position is a certainty to you. We
will teach you thoroughly, practically and in a short space of time.
As soon as you have finished our course a position is awaiting you at
twice or more the salary you are now receiving—besides, your work
will be easier. The problems in watchmaking that now appear diffi-
cult to you will be as simple as A, B, C. Besides, the increase in
salary. Isn't it a great satisfaction to a man to feel that he is really
master of his trade? There is no institution in this country that can
teach you to master WATCHMAKING, ENGRAVING and
OPTICS, as quickly or with as little expense as we can. We have
been doing it for over seventeen years and know how. Send a
postal for our prospectus, which will give you full information.
Do it to-day. Better make arrangements to attend our College at
the beginning of the Fall Term, September 5, 191 I.

The Philadelphia
College of Horology.
Broad and Somerset Sts., Philadelphia, Pa.
F. W. SCHULER, Principal ESTABLISHED 1894

COLLEGE OPEN ALL SUMMER

It is a good Business
Proposition

to buy a Perfect Ring Stretcher, a
tool that will enable you to decrease
your investment in rings by fifty per
cent. Large or small, heavy or light
rings can be easily stretched with-
out damaging them or altering their
shape. It is built in the Oliver Quality
way. Let us send you a catalog of
this and other tools.

Vie W. W. OLIVER
MANUFACTURING CO.

1490 Niagara Street - Buffalo. N. Y.
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Converting an 8-Day Clock into a 5-Dial Clock
Giving Five Different Time Indications

One of our subscribers sends for reply in our
"Workshop Notes" department the following
query, which is of unusual interest to the trade:.
"I desire to take an 8-day clock movement in

good running order and make it into a clock that
will show five different "times," having a face
with five dials thereon. Now what I want to
know is will the movement be able to move the
wheels necessary and give good results; also what
size would the minute pinion, hour wheel, minute
wheel, cannon pinion have to be—that is, in order
to make each dial about 3 inches diameter? I
know under ordinary circumstances the number
of teeth the minute and hour wheel and pinion
should have, but do not know what size it would
require for the above."
We will inform our subscriber and those in-

terested how to calculate the diameter and num-
bers of teeth for the wheels and pinions needed
to effect the purpose in view.
The proper term with which to designate the

cannon pinion, minute wheel and pinion, and hour
wheel is dial train. Sometimes it is called the
"motion work," but we think "dial train" prefer-
able, because it is much more specific. In your
clock you will need four dial trains in addition
to the one now on the clock, and probably you
will not make use of the old one at all for a
reason which will appear later on in this article.
In any dial train there may be used any num-

bers of teeth and leaves, just so the ratio (pro-
portion) between the product of the teeth and
that of the leaves is as 12 to I ; in other words,
the teeth of the two wheels multiplied together
must make a number twelve times as great as the
number which the leaves of the two pinions mul-
tiplied together, will produce. The reason for
this is, of course, that the hour hand must be
made to go one-twelfth as fast as the minute
hand; it must make one turn around the dial
while the minute hand makes twelve turns.

Figuring Size and Number of Teeth

In figuring the size and numbers of teeth for
a wheel and pillion two things must be considered
—the distance between the center of the wheel
and the center of the pinion, and the relative
number of turns the pinion and wheel are to
make, i. e., the number of turns the pinion is to
make while the wheel makes one turn. In Fig.
the circumference of circle a is eight times the

FIG. I

circumference of the circle b: if these .circles be
rolled in contact with each other it is easily seen
that b will make eight turns while a makes one
turn, because the length around b is contained
eight times in the length around a.
Now, as to the numbers of teeth, these may be

stated to simply represent the lengths around the
circles. We could put 64 teeth on a and 8 on b,
or 8o On a and 10 on b, or 96 on a and 12 on b,
etc., and in each case 17 would make eight turns

while a makes one turn, because in each case a
has eight times as many teeth as b. In the same
way we could make a and b any size desired, just
so a has always eight times the circumference b
has, and the result in relative numbers of turns
be the same-8 to 1. In figuring trains it is con-
venient to set down these relative numbers of
turns in this way:
This explains briefly the working of one wheel

into one pinion. Sometimes it is desired to make
very wide differences in the number of turns
in gearing; for instance, we will say we want to
make the ration of turns 64/I; to employ one
wheel and one pinion, the wheel would have to be
made impossibly large (64 times the circumfer-
ence of the pinion) and the tooth difference cor-
respondingly great (say 512 to 8) ; so we can
make use of a train of gearing in which one
set of gears works into another set. To ac-
complish the ratio 64/1 we can fasten another
wheel c (Fig. 2) to pinion b, and add another

FIG. 2

pinion d to the train (c and d being same sizes as
a and b), and the effect of a and b being 8/1 and
of c and d also being 8/I, the entire train will

8 yield the ratio X 8 64
I X

that is, while a makes one turn d will make 64turns. In thus employing a train of gearing we
get the required ratio of turns required and at
the same time can make the wheels of a size to
conveniently fit into the framework of the time-
piece. Bear in mind that any numbers of teeth
and leaves may be used, just so the entire train
yields the desired ratio. In dial trains the ratio
needed is 12/1.

Dial Trains in Watches

In watches some of the usual numbers em-
ployed in dial trains arc:

36 X 40 12

12 X 10 — I

30 X 32 

8XIt is hardly necessayr it°o state that when a ratio
is expressed thus

48 X 36 12
12 X 12 —
12

30 X 32
8 x 10

and it is desired to reduce it to its simplest terms,
the numbers above the line are to be multiplied,
then the numbers below the line are to be multi-
plied, and the upper product divided by the lower;
the process can be shortened by cancellation ; that
is, without multiplying you can divide as many
of the upper numbers as possible by any of the
lower numbers that will do so evenly, and then
multiply the results, thus :

4

30 X 32 3 X4 12

8 X 10 1

Now, as to relative sizes of wheel and pinion.
We have shown that the sizes and the tooth num-
bers can be taken as representing one another,
and that the numbers of teeth or of teeth and
leaves can be regarded simply as so many units

I 4 2 I

of measurement for the circumferences of the
wheel and pinion. The next thing we wish you
to remember is that in every circle there is a
fixed relation between the "length around" and
the "length across" it—the circumference of any
circle (no matter what the size) is 3.1416 times its
diameter. Since then the diameters of two circles
bear exactly the same relation to each other as the
circumferences of the same two circles do, we
will use the diameters in calculating the sizes of

FIG. 3

the wheels in gearing, for reasons which will
shortly be made plain.

Meaning of Technical Terms

Before going on to the calculation of gearing
we must explain some of the terms used in the
work; first, please notice the difference between
the "full diameter" and the "pitch diameter" of a
wheel or pinion. If you take a wheel or a pinion
out of a watch or a clock and measure the
diameter directly across from the point of one
tooth to the point of another tooth exactly op-
posite, you will find the full diameter. This is not
the diameter, however, which is used in figuring
the relative sizes of wheels and pinions. The
latter is the pitch diameter.

Fig. 3 shows the difference between full
diameter and pitch diameter of wheel and pinion.
The pitch diameters are the real diameters so
far as determining the relative numbers of turns
of wheel and pinion goes. The circumference
corresponding to the pitch diameter is called the
pitch circle. In Fig. I and Fig. 2 the circles shown
represent the pitch circles. However, in order to
have the gearing transmit motion a part of each
of the teeth must stand outside of the pitch
circles so as to "catch into" each other and allow
the train to transmit power without slipping. The
part of each tooth which stands out beyond the
pitch circle is called its addendum (plural ad-
denda). This will be understood by looking at
Fig. 4.

FIG. 4

The next important definition is that of the
distance of centers, which is the distance from
the center of the wheel to the center of the pinion

(Continued on page 1423)
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A MECHANIC OR. There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply. (
Don't be a mere mechanic, a drudge at

J''"r work. Be an expert watch ( c)
repairer. We have helped more than r
600 young men to get an expert know-

i ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. NVe will give you more knowledge and training Ina few
months than you can possibly get in a store apprenticeship in as
many years. We will put you in a position to select

now to be an expert watch repairer. Come to our $20 00 iim!,
your own job and name your own salary. Decide ri ght

school at your earliest convenience or If you cannot

m
come to U8 we will come to you by mall In your own A5oorlo
hoe. You can employ your evenings or any spare —i• ,
time learning without giving up your present
onployment A little time and money spent Awrtic
now wit, get you a larger salary later.

C trained expert watch repairer of you. It is FREE.
Write for our booklet telling you how we will make

The DeSelms Watch School 1
, 283 Perry Street Attlee, Indiana XP

Looking for Quality?

No. 9 Foot Blower, $5.00

want to

"Buffalo
is right.

Did you ever know a " B. D. M. Co."
Foot Blower to open up at the joints or
to check ? Ever see one with the
screws ready to drop out? Carefully
selected kiln-dried hardwood is the
solid foundation upon which the long
life of each "B. D. M. Co." Blower rests.
It is bound to satisfy the buyer looking
for quality, and the seller who doesn't

be pestered with complaints may pin his faith to it. If the name
'Dental Mfg. Co.'' is stamped in the wood it is made right and the price

BUFFALO DENTAL MANUFACTURING CO. BUFFALO. N.Y.

Telephone, 1560 Beekman Established 1893

%tar C3otb anb %fiver Plating 'Works
(INCORPORATED)

GOLD and SILVER PLATING
OF EVERY DESCRIPTION

Roman, Rose and Green Gold Coloring. 41 Watch Case

repairing and polishing. J A specialty made of repairing,
re-lining and re-plating Mesh Bags. Work by mail or

express returned same day.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING •

125 Fulton Street - NaserZaSrtreet — NEW YORK CITY

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired

and relined with Silk, Chamois, Suede
or Kid.

DESIGNS AND ESTIMATES for
special Sterling Silver pieces furnished.

Work called for and delivered.
After Repairing

LOUIS J. MEYER 8P0 4 WALNUTILA DE PT STREET LOUIS T
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Converting an 8-Day Clock
Into a 5-Dial Clock

(Continued from page )

(Fig. 5). By looking at the drawing it will be
seen that the distance of centers is composed of a

radius of the wheel and a radius of the pinion.
Each radius is exactly half of the diameter of its
circle, and we have seen that all diameters are
proportional to the circumferences of their circles,
so in the same way the relative lengths of the
two radii will indicate how many turns the pin-
ion will make to one of the wheel. In the ex-
ample we have been using (Fig. 5) the radius of
circle a (wheel) will be eight times the length of
radius of circle b (pinion) just as the pitch
diameter a is eight times the pitch diameter b, and
the pitch circle a is eight times the pitch circle b,
and the number of teeth on wheel a is eight times
the number of leaves on pinion b, and b will turn
eight times while a turns once.

Calculating Gearing

In calculating gearing the things we must know
are, first, what ratio of turns is to be effected;
this is indicated always by the purpose of the
gearing—in this case by the fact that we want
to make the hour wheel turn once while the can-
non pinion turns twelve times.
The next thing to consider is the general ar-

rangement of the gearing—whether there must be
one "depth" or more than one. In this connec-
tion, in designing a dial train, we will note two
facts which make it necessary to use not less
than three "mobiles" (members) in the train; the
hour hand must move in the same direction as
the minute hand, and it must turn around the
same center. For these reasons a third mobile
is necessary. Another factor to be considered in
deciding the general arrangement of a train is
its ratio of turns—the greater the difference be-
tween the number of turns of the first and the
last mobile the larger the number of mobiles that
will be needed.
The third thing to be established is the distance

of centers of each depth; these will depend on the
arrangement of the other parts of the clock, and
can be made to suit any circumstances.
Next, you must apportion to each wheel and

pinion a suitable number of teeth and leaves.
This matter has been partly explained in the be-
ginning of this article, but the examples given
were for the dial trains of ordinary timepieces,
and you will find them unsuitable for your
special purpose. The ratio in each of your trains
must be 12/I. As to the general arrangement of
the gearing, if your clock is of usual construction
we suggest the plan shown in Fig. 6. Have the
"cannon pinions" (in this case they will be
"wheels") a, and the minute wheels b, all of the
same size; this will avoid the necessity of having
any intermediate gearing, and will make it pos-
sible to use four less wheels than would be needed
in making the work according to your sketch. If
you prefer, you can have the minute wheels all
on one side instead of on alternate sides of ,the
vertical central line.

KEYSTONE

Distances of Centers
Now you must find the distances of centers.

First locate the centers of the dials at such dis-
tances apart as will give you the desired diameter
of dials; draw the circles a and b (Fig. 6) of
equal size; the dial centers, which of course must
be at equal distances apart, are the starting point

FIG. 6

of the entire calculation and the circles a and b
may be of any size, but we think the drawing
shows them at what you will find to be about the
right proportion to the distance apart of the dial
centers—if the dial centers are farther apart
than on Fig. 6, of course the wheels a and b will
be correspondingly larger. The distance between
the center of a and that of b will be the distance
of centers for both the cannon wheel and minute
wheel depth, and the minute pinion and hour
wheel depth. Now you must proportion a suit-
able number of teeth to the wheels and pinions.
As before stated, the actual number on each does
not matter, just so the numbers on the two mem-
bers of the depth are in the right relation to each
other to give the proper number of turns to each
mobile. But we know that the fewer teeth we
put on a wheel of given size the larger the teeth
will be, and teeth too large (or too small, for
that matter) do not work well, because they can-
not be made of the best shape to transmit power
with the least possible waste. So there are certain
limits to choice in selecting tooth numbers. Prac-
tical experience enables one to see what is best
in this, and your judgment will be helped by care-
fully observing the tooth numbers and sizes in
timepieces which come to you for repairs. Of
course, the wheels a and b in your trains must
have an equal number of teeth, and we would
suggest not less than 40 nor more than 50. For
the purpose of illustration we will decide on 46.
Since the minute wheel and cannon wheel have
the same numbers of teeth, the minute wheel will
have the same number of turns as the cannon
wheel, which is one turn per hour. This indi-
cates that to reduce this to the number of turns
the hour wheel must make (1/12 turn in an hour)
you must have twelve times as many teeth on the
hour wheel as on the pinion of the minute wheel.
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Thus you could use a minute pinion of six leaves
and an hour wheel of 72 teeth.

Pitch Diameters and Full Diameters

We have established the distance of centers
and the tooth numbers ; these are the same for
all the five trains, and we now have the data from
which we can calculate the pitch diameter and
the full diameters of the wheel and pinion, and
the width of the teeth. Do not misunderstand
this point—that the two things necessary to have
are the distance of centers (which is always a
matter of convenience) and the numbers of teeth
and leaves.

It takes these two factors, and these only, to
determine the diameters of the members of a
depth—we emphasize this, because in this case we
drew circles to locate centers, but these centers
could be located in any other way, and the circles
were not drawn to show the diameter of the
wheels, but to show their location.
Let us now state this rule: To find the sizes

of wheel and pinion multiply the center distance
by 2 ; divide this product by the sum of the teeth
and leaves; the quotient is a length called the
diametral pitch. The pitch diameter of the wheel
is found by multiplying the diametral pitch by the
number of teeth in the wheel. The pitch diameter
of the pinion is found by multiplying the
diametral pitch by the number of leaves in the
pinion. The full diameter of the wheel or pinion
is found by adding to the pitch diameter a cer-
tain number of diametral pitches to form the
addenda.
A few words as to the proportion of addenda

best to use. There is some difference of opinion ;
some eminent horologists say there should be two
and a quarter (2.25) diametral pitches in the ad-
dendum of the tooth of a wheel which drives,
and one and a half (1.5) in that of the wheel or
pinion which is driven; others say 2.5 to the
driver and 1.25 to the driven;.some adopt two
for the driver and two for the driven in the case
of dial trains for stem-set watches, because in
setting the watch the gears which are usually
drivers become, for the time, driven. As the
finest timepieces are made some with one, some
with another proportion of addenda, we cannot
say that any one is the best; we will adopt 2.5
for driver and 1.25 for driven.

Working Out the Calculation

Now we will illustrate how your calculation is
to be worked out. Of course you can substitute
whatever numbers you find your work requires;
in place of those we will assume for center dis-
tance and tooth numbers. Take the depth be-
tween hour wheel and minute pinion:

Hour wheel, 72 teeth
Minute pinion, 6 leaves

78

Center distance, 30 millimeters
2

78)60.00000(.76923 diametral pitch
546
540
468

• i-20
702

180
156

.76923 Dia. 22pitch
2.

19-3-8532384046765151  Addendum, wheel.
.76923 Dia. pitch

72 Teeth in wheel

555131.983548234646305176 PitchAdd  di aeidi0. of wheel
m

57.30763 Full diameter of wheel.

(Continued on page MO



SOME INTERESTING FIGURES
concerning

The Ezra F. Bowman Technical School of Watchmaking and Engraving
LANCASTER PENNSYLVANIA

Floor space, 5100 square feet. Windows facing 4 directions ( fine light and air).
School opened 22 years ago; closed only on Sundays and Legal Holidays.
Over 1000 successful graduates ; an average of 50 students in school at a time ; 5 instructors.
Students' school expense and cost of living decidedly lower than anywhere else.
Graduates are placed by us in highest class positions.

WRITE FOR CATALOGUE

1114 Heyworth Building .*. CHICAGO, ILL.

A. W. Gholson, Henderson, N. C.
Harry L. Dix, Holly Springs, Miss.
A. J. Klimek, Thief River Falls, Minn.
S. J. Stiglitz, Crookston, Minn.
Richard Lee, Waterloo, Iowa.
Johnson jewelry Co., Anderson, Ind.
;I. H. Ned & Sons, Rec. Glenn Sawyer,

Elkhart, Ind.
E. I. Pittman, Amerilla, Texas.
C. E. Hurd, Rockford, hi.
Birmingham Loan Co., Birmingham, Ala.
E. H. Werth, Kansas City, Mo.
Worth & Sons, Leavenworth, Kans.
J. P. Bader, Clarksdale, Miss.
Joe Freedlander, Mempais, Tenn.

READ

We guarantee you
against loss. Your
reputation remains
the same after we
finish. We never mis-
represent the quality,
and you can always
depend on us to fill
our engagements.
What Wholesale
House do you do busi-
ness with in Chicago?
Write us their name
r.nd we will have
them send our refer-
ence to you.

M. Maloney, Birmingham, Ala.
The Douglas jewelry Co., Guthrie, Okla.
E. J. Crothers, Bloomington, Ill.
Hugh Murray, Danvile, Ken.
R. A. Raines Bro., Tarkio, Missouri.
W. Akenhead, Lake Village, Ark.
Hattyisburg jewelry Co., Hattyisburg.
Warren & Warren, Paducah, Ken.
H. Y. Webb, Greensborough, Ala.
A. Keampfer, Chicago.
L. Lindquist, Chicago.
Sam Korf, Chicago.
Turner Bros., Chicago.
F. Tinker, Chicago.
Sam Trockey, Chicago.

159 to 167 Ann Street •• C H ICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO : 103 State Street NEW YORK: 37 Maiden Lane

August I, 1911 T H E

Converting an 8-Day Clock
Into a 5-Dial Clock

(Continued from page 1423)

.76923 Dia. pitch
1.25

384635
353846
76923 
.9635375 Addendum, pinion

.76923 Dia. pitch
6

4 61538 Pitch dia. of pinion
.96153 Addendum
5 57693 Full diameter of pinion.

As it is impracticable and unnecessary in this
work to gauge to a less degree than hundredths
of a millimeter, you may drop all decimal figures
beyond the hundredths in the final results of the
calculations, but if the figure in the thousandths
place is greater than 5 consider it one hundredth
and add it to the hundredths. Thus we will say
the wheel's full diameter is 57.31 millimeters and
the pinion's full diameter is 5.58 millimeters.
To find the proper width of cutter to use, you

must first find the circular pitch. Multiply the
pitch diameter by 3.3436 (which is the proportion
between the diameter and the circumference of
any circle) ; this will give you the length of the
circumference. Divide this length by the number
of teeth or leaves and the result will be the cir-
cular pitch, or the width of a tooth and a space
measured on the pitch circle. The actual width
of each tooth should be a very little less than
the width of the space; this can be secured by
taking a cutter just half the width of the circular
pitch, because the cutter will cut a space slightly
greater than its own width. A six-leaf pinion
should have spaces twice the width of its leaves.
The measurement numbers stamped on your cut-
ters are meant to show the width of the space
they will cut, at the pitch circle, in millimeters
and hundredths. It is therefore of the greatest
importance and convenience to use metric meas-
urement for measuring the distance of centers,
etc. To cut a wheel according to the results
of your calculation turn the blank disk to ex-
actly the full diameter, measuring with a Brown
& Sharp or Starrett metric micrometer caliper,
which will read millimeters and hundredths.
Take a cutter of proper size, as explained

previously, and start cutting two spaces so as to
form one tooth; keep setting the wheel-cutting
fixture gradually so as to take a cut of increasing
depth, cutting the two spaces alternately, until
the spaces meet so as to form a clean point on the
tooth; take care not to go deeper so as to form
a "burr" on the tooth point or you will get a
wheel of less diameter than your calculation calls
for. When the tooth is finished its point must
lie in the same circle as the edge of the blank
disk does.
The fixture is now set ready to cut the rest

of the teeth, and a wheel true to your specifica-
tions will be the result when finished.
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Wheel-Tooth Cutters
On the side of wheel tooth cutters you will

notice, generally, two numbers. Do not mistake
the number of the cutter for the number indi-
cating the pitch measurement. The latter is ex-
pressed in millimeters and hundredths, thus:
.023 mm. or 3.05 mm., while the number of the
cutter has nothing to do with the measurement
you must know.
In the case of pinion cutters you will also see

two numbers stamped on them, but on these both
numbers must be considered in selecting a cut-
ter ; the metric number shows the width of space
it will cut. and the other number indicates the
number of leaves in the pinion for which the
cutter is adapted.
A pinion cutter for one leaf number cannot

be used to cut any other leaf number of pinion,
even though the pitch number be correct, because
the acting faces of pinion leaves are radial from
the center of the pinion and, of course, the angle
of the sides of the cut space will vary according
to the number of leaves—the less the number of
leaves the greater the angular divergence of the
sides of the spaces.
The instructions we have given will doubtless

fill your requirements, but we shall be glad to
answer any further questions from you should
you need further information.

Workshop Notes
Subscribers wishing inquiries answered in this depart-

ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

"Mainspring Chart."—Will you please tell me
where I can get a mainspring chart giving the
strengths, lengths and widths of the different
American watch companies. I have three differ-
ent charts from three different jobbers and they
are all different. It seems I have seen such a
chart in THE KEYSTONE, but I can't find it.—The
chart of mainspring sizes which we published ap-
peared in "Workshop Notes" in THE KEYSTONE
for August, 1909. You can get a reliable main-
spring chart from L. H. Keller & Co., 64 Nassau
Street, New York City.

"Chronometer Clock."—I have a Reid London
chronometer clock and I would like to change the
way it tells time; that is, to put the hour hand
on the center pinion as all common clocks are, for
on this Reid style clock half of the people cannot
tell time. We have to explain to them. Would
you tell me where I could have dial wheels made
for such a clock if I should give you the measure,
distance between pinions, etc.f. As for dial, I
could have it repainted in city.—You can have
wheels and pinions cut to order by any of the
trade watch repairers whose advertisements you
will see in THE KEYSTONE.

"Hall Clock."—I have for repairs an old Eng-
lish hall clock, brass movement, 8-day, beating
seconds, with calender; has rack and pinion
strike. Can you give me some information about
the action of the calender, size of weight, length
of pendulum, rod, size and weight of pendulum
ballf One wheel to the calender is gone. I can
get the size of wheel that is lost, but don't know
ust how the calender works. There is a wheel
on top of hour wheel with 29 teeth; also a wheel
on the calender hand with 30 teeth. The one that
gears them together is lost. Can you tell about
when this clock was made? The name Harding is
painted on the dial; no name on the clock. Kindly
give me all the details you can about this kind of
a clock.—Please send us a sketch of the arrange-
ment of wheels under the dial. The sketch of the
face of the dial is insufficient. We have never
seen a clock with the arrangement of the (re-
maining) parts just as you describe them. Are
you sure the wheel on the date hand has 30 teeth?
Is it not 31 teeth? State or show on sketch of
what shape the teeth are on the various wheels.
Indicate the location of all posts or holes on the
dial or frame, and you may as well make the
sketch the same size as the dial, so you can meas-
ure and get the proportions exact, which is im-
portant. You must not forget that old hand-
made clocks are not always made to well-known
standards, and you must give us as good a
description as if we had the clock to examine; if
you cannot do this, you had better send us the
clock, because it is not enough for us to have
simply a rough idea of the remaining parts if we
are to work out for you the shapes and sizes of
what must be supplied. As to the maker of the
clock, we have record of five English clock-
makers named Harding, but cannot say which one
made your clock, or whether it was made in
England at all, if the only indication you have is
the name Harding painted on the dial. Many
of these hall clocks were made by local clock-
makers in this country. We suggest that you try
to trace it back through the successive owners of
it and in that way you may come to a knowl-
edge of where it was made, and town or county
records can sometimes be searched to find the
period in which a man of known name and occu-
pation carried on his business. These records
may be, of course, of many kinds; in large cities
old directories are convenient, or even old files
of newspapers with advertisements in them;
where these are lacking court records, such as
wills, deeds, etc., may be investigated, although
it is sometimes a matter of considerable labor or
expense to do this. The general appearance of
the movement, workmanship, etc., has a bearing
on the matter where there is a similarity with a
clock of known age and the same maker's name.
Unless the maker's full name and place of busi-
ness are marked on the clock it is difficult to learn
the approximate date of manufacture of a clock,
unless it is by a very well known maker, whose
style of design and workmanship are unmistak-
able.

CATCHING PORPOISE AT ONE OF OUR STATIONS

Nye's Oil
Porpoise Jaw Oil is the only known oil
that will lubricate delicate machinery for
three years without change.

Send for our book on the subject
of Watch and Clock Oils

WM. F. NYE
New Bedford, Mass. U. S. A.
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FORMERLY BRIGGS & DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

AMERICAS

BEST KNOWN

Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made

W. Jr. Beck, Sioux City, Iowa
11. Itken, Butte, Mont.
A. E. Elbe & Son, Bloomington,
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Ferguson & Craig, Champaign,
Wood Bros., Paris, Ill.
Sturgell Jewelry Co., Paris, III.
Meyer jewelry Co., Peoria, Ill.
White & Konch, Chicago, ill.
I. Kronberg, Little Rock, Ark.
W. II. Booth, Sioux Falls, S. Pak.
Berry Armstrong, Port Arthur. Ont.
W. C. Feetham, Sault Ste. Marie,

Mich.
Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. L. Wanner, Paducah, Ky.
Gilmore & Krause, Kenton, Ohio
F. R. Pancoast, 'Tasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

1886 1911

Our 25th Year

vid*.

e40/

5815 Easton Ave., St. Louis, Missouri

WRITE FOR CATALOGUE

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship ? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

"Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only corn-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y, U. S A.

Watchmaking — Engraving — Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-
tunities for learning watchmaking except the proper system of instruction. Aware of this fact,
the W. I. of H. has established a Home Study Department, with a view of teaching watch
repairing by correspondence. This system of instruction is as thorough as it possibly can
be, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43
printed lessons, containing nearly 400 illustrations and other special features, making it an
excellent substitute for an attendance course to those unable to leave home or their position
and is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Enterprise Building MILWAUKEE, WISCONSIN

rlor Walite.11 41)11."•
ItIgcIs.'Will nit,.
lett ,,,,,
.141ing, Ifoeton,Atige.,,

Made only by

THE OIL
" POSITIVELY WILL NOT GUM"
We say it once again, R. & L. Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L. Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO JEWELERS' BUILDING
.9 BOSTON, MASS.
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I refer to Jewelers from all parts of the United States,
Wholesale Jewelers of Buffalo, N. Y. and Pittsburg, Pa.

E. J. FORD
474 Northampton St., Buffalo, N. Y.

Jewelry Auctioneer
All Sales Personally Conducted

Correspondence Strictly Confidential

PITTSBURG ADDRESS, 722 PENN AVENUE

I have references — over 200 of them from jewelers in all parts of United
States, for whom I have made successful sales. The names of a few of my
latest successes—Herman Hiss & Co., Bay City, Mich.; J. H. Ullenbruch,
510 Main St., Buffalo, N. Y.; A. C. Guth, Dubois, Pa.; C. H. Betts,
Tonawanda; Coffman-Cunningham Co., Buckhannon, W.Va.; Vett Cowles,
Flint, Mich.; J. H. Johnston, Austin, Pa. Write me NOW about your sale.
I work for your interest and YOU get a SQUARE DEAL.

jay LEN
EXPERT

A --1-IMAKER
WANTED

()

Afraid
to Tackle

the Proposition?
What's the trouble ? Aren't you competent ?

There are thousands of people in the same position
The spirit is willing but the flesh is weak.

Why this 

are.
hii s n the BEST Horological School in

the country offers YOU the opportunity to rise above common
bench work into a good, lucrative profession. Think we are talking

through our hat ? Well, just give us a chance to prove our statements.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear Off Coupon.
Right in the HEART of the Watchmaking World. We are in a position to know.

Waltham Horological School WALTHAM
MASSACHUSETTS

r__ _
I TEAR OFF

Waltham Horological School
WALTHAM, MASS.

Please send me Prospectus and Outline of your entire
course. Thisreuuest entails no obligations on my part.

Name

Sheet

city  



Wheels, Pinions and Parts
For Complicated Watches, Clock'', Chro-
nometers, etc., of every size and descrip-
tion , made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY, 83 NASSAU STREETNEW YORK

DIAMONDS arid F,I2C1OUS STONS

BOUGHT AND SOLD
FOR SPOT CASH

Appraieementa made for estates or individuals

J. J. COI-IN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further kiformation

416 Des Moines Life Building
DES MOINES, IOWA

FRED A. HASKELL Letter, Jewelry & SouvenirENGRAVER
206 Weybosset St., Providence, R. I.

44.7$itili. • tr7r
,!""a•I'

Lis-reig DAEITDEA

ENGRAVED SOUVENIR SPOONS

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHE1MER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt and efficient service Write for shipping stickers
M. S. BOWER, Mgr.

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
Guide," the finest book published for inventors.

Best references. Established 20 years.
VVNI. N. mooRe

Loan and Trust Bldg., Washington, D. C.

' Learn Watchmaking
Watch making pays and you
can earn while you learn.
Write for FREE BOOK,
"How to he a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAU, MINN.

Send us Spoons and we will Engrave
Buildings, $3.50 doz. Names, $1.20 doz.

fierSPOT CASH for Jewelry Stooks —gig
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
H you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323.
for almost any small motor-driven
machine is a Holtzer-Cabot Motor.
his is because the many types and

sizes of Holtzer-Cabot small motors
have been developed to meet nearly
every possible requirement in
motor drives.

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watched

Price, $1.25 per Dozen

LINDNER & CO., Cincinnati, Ohio

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Parfet*

t \ Self-Conforming Ring Adjusters.
• • •••• Ask your jobber for them, oil
Pat • ' will send prepaid at once only.

.., on receipt of price) sizes aa' U.S. and if assorted in each unbroken
Canada. ,/ dozen at the following prices:
\ 1 doz. 10 IL gold, $3.75; I doz. gold

filled, $2.00; 1 doz. metal, 85e.
Samples of one small and one medium-large gold
filled and one metal adjuster will be sent for
Mc., 'damps or M. 0. Address

CHESTER WELLS. Meshoppen, Pa.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time—no age limit —day
and night classes.

Write for free catalogue containing
full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

Expert Watch Repairing for theTrade
Competent workmen under my

personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

REFINERS wiz rgarndenil I tri r andy

shape—solids or

Sweep Smelters sweeps,1 1 Ui 
cuttings
s;  r o ugohr

filings. Prompt
Established 1889. returns.

THE W. L. ROBERTSON CO.
13 and Is Franklin Street, Newark, N. J.

We Light Your Store
r 'I or Home—tronicellar to garret—

aila with 100 to 700 Candle-Powerhall brilliancy—at less than ':, cost of...........

V...) kerosene( a n,1 ten times the light)
—giving 

Y 

00

I  

Gas at 15c per 1,000 feet
(instead of $1 to $2, which Gas

'", 
Companies charye 1. With the

' ..' t' ' 'llantk' Gasoline Lighting Sys-
tem or 'Triumph" Inverted In-

• —
)TRIUMPH.. ,  dividual Light you get the best

' Q•iTte,-.• known substitute for daylight
wt...., (and almost as cheap), can read
-4.-p or work in any part of room—

, (11-7,-. - , , light ready at • finger touch --
',:i14 don't have to move these Lights

p'.. . 4liu. —the light comes to you. Write-.. for Catalogue and Circulars
(sent FREE).

BRILLIANT GAS LAMP CO.
42 Ks state street :: CHICAGO

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mentioning

THE KEYSTONE

E. HOWARD CLOCK CO.
Frett'd 1842 BOSTON. MASS., U.S.A.

WRITE TO-DAY

The Holtzer-Cabot Electric Co.
Small Motor Specialists

BOSTON and CHICAGO

NEWARK BRUSH 
COMPANY

BRUSHES
253 

MULBERRY STREET 
NEWARK, N. 3.

Polishing Set 
Complete, $2.00, 

Prepaid

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING 

BRUSHES

SATISFACTION 6IJA 
SANTEE') Olt 

MONEY 
REFUNDED

----''■111111111111MM

CROUCH & FITZGERALD
Jewelry Sample Trunks an Gases

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem. Wind
Movements

in SPOON BOWLS at 
Popular Prices 

-I LET US ENGRAVEA SAMPLE

Artistic Monog,ram and Letter
Engraving. Gilding.

Send for price-list.

Extra Deep Trunks and Cases Always In Stock
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Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

ll'/tce, writing to advertisers kindly mention The Keystone

PRENTISS VISE COMPANY, Lal.?3,6eil!°St., New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free

'raison pays/liberal cash prices for Diamonds, Watches and Jewelry.
Send stocks no matter how large or small and get immediate returns. Goods will bereturned if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago, Ill.

No advertisement inserted for less
than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Cony
must reach us by the 25th of each
 ill for the issue of the 1st of the
following month. and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postai

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING CO.
20 9.811.813 N. 19th Strut, Philadelphia, Pa.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS Per word.
No advertisement inserted for less than 25
tents.

ENGRAVER, first class, can repair Ameri-
can watches; experienced, no cheap job;

northern New York preferred. "H 546,"
care Keystone.
GOOD watchmaker and engraver, all-around
man, 14 yea's' experience, capable of

taking complete charge of store, desires
change about September isth; best refer-
ences; far West preferred. "L 594," care
Keystone.
WATCHMAKER, jeweler and engraver, to

years' experience and 5 years as drug
clerk; young married man; no bad habits;
wages reasonable. K. M. Saunders, note
Fifteenth Street, Rock Island, Ill.
AS WATCHMAKER; 3o years' experience;

capable of taking charge of repair busi-
ness; have fine chronometer; best of refer-
ence; married and steady. "R 590," care
Keystone.
HUSTLING young watchmaker, engraver,

optician and salesman, accustomed to
railroad work and big trade, holding posi-
tion as head repairman and manager, would
like position with some good firm who will
pay good wages and offer a future to a
bang-up general man of fizteen years' ex-
perience. "M 589," care Keystone.
WATCH REPAIRER, competent, to years'
experience; O.K. on railroad work, good

on clock and jewelry; good salesman; re-
liable and trustworthy. W. 0. Horne or
E. E. Cheney, Nashua, N. H. 
Az WATCHMAKER and salesman, good
appearance, good habits and best refer-

ences, wants position with a first-class jew-
elry house. Care H. N. Frachtmann, Hous-
ton, Texas.
WATCHMAKER and engraver, reliable,

desires a position; have all tools. Wm.
L. Rineer, 516 North Queen Street, Lan-
caster, Pa.
Az WATCHMAKER, expert in all kinds
of watchwork; middle aged; can do jew-

elry repairing and wait on trade; desires
position where fine workmanship and good
habits are appreciated i high salary not es-
sential if other conditions are favorable.
"R 585," care Keystone.
ACTIVE, earnest man with qualities of
push and tact, capable of managing, have

taste in displaying. goods to advantage and
interest in the concern's success; married;
18 years as expert railroad watchmaker; at
present holding responsible position with
largest watch company; open for good posi-
tion, first-class house only, September ist;
mild climate only; references exchanged.
"H 584," care Keystone.
BY MARRIED MAN, as second watch-
maker; six years' experience; five years

in running a store; honest and reliable;
strictly temperate; want chance to finish
learning trade; $15 per week to commence.
"H 575," care Keystone.
WATCH and clock maker wishes steady

position', have all tools; good workman.
Address "D 556," care Keystone.
YOUNG MAN as second watchmaker,

clock and jewelry repairer; good appear-
ance and good salesman; would like job as
stockkeeper and salesman; four years' store
experience; best references. Ross L. Carter,
Elsie, Mich.

FIRST-CLASS watchmaker, engraver and
jeweler, i8 years' experience; good ref-

erence; fine workman; central States. C.
C. Oeth, Mt. Vernon, Ind.

WANTED, job in jewelry store to finish
trade; have some experience; wages small.

Minnesota or the Dakotas preferred. Ad-
dress A. H. Backer, Mayville, N. flak.
FIRST-CLASS watchmaker, engraver, jew-

eler and optometrist, registereu in Ne-
braska; have good set of watchmaking tools,
also trial case, mediometer and retinoscope;
married, age 32; good appearance; compe-
tent to take charge of business; prefer Ne.
braska. Address P. 0. Box 4, Gothenburg,
Nebr,
YOUNG MAN, 26, good habits, six years'
experience, desires permanent position;

good watchmaker and plain engraver; good
reference. Robt. Riley, Gadsden, Ala.
YOUNG MAN, 5 years' experience as
watchmaker, jeweler and clerk, would

like to learn more about engraving; good
appearance and can give good references.
"AI 583," care Keystone.
RELIABLE young man as salesman, also

assist in watchmaking; six years' experi-
ence; have own tools; best references. Ad-
dress A. G. 24, 1201 Heyworth Bldg.,
Chicago.
BY YOUNG LADY, experienced, position

as engraver or assistant engraver in large
store; good reference. Address M. L. B.,
1020 S. Broadway, Dayton, Ohio.
HAVING sold my jewelry business and

wishing to locate in the northwest, would
like a temporary position with some reliable
retail jeweler as engraver and watchmaker
for the winter, about October 1st; married,
age 35; good habits; Oregon or Washington
preferred. M. W. Hill, Little Valley, N. Y.
BY September 1st, position as watchmaker
and engraver; two years' experience; age

24; own tools; middle west preferred. "P
573," care Keystone.
POSITION with first-class house by Ai

watchmaker, engraver, clock and jewelry
repairer, also registered optometrist in
Maine; capable of taking full charge of
store; twenty years' experience, for fifteen
years running one of the finest and most
up-to-date stores in the State; full set of
tools of the finest and most up-to-date
models; of neat and' gentlemanl-- appear-
ance; age 35; references from the finest
people in Maine; nothing but first-class po-
sition considered. "H 574," care Keystone.
WATCHMAKER, engraver and jewelry re-

pairer wants position; can take charge;
no boozer; references At ; Idaho or Mon.
tans preferred. "B 554," care Keystone.
YOUNG MAN wants situation as watch,
clock and jewelry repairer; no bad habits;

own tools; age to; good references. R. L.
Peck, Wellington, Kans.
JEWELER, watchmaker and engraver, age

27, wants permanent position with good
firm; three years' experience with live ones;
best references as to character and ability.
Box 604, Emmetsburg, Iowa.

JEWELER and engraver of long experi-
ence in new work, engraving, enamelling,

stone setting, designing, gilding and repair-
ing, open for employment; monograms spe-
cialty. "B 579," care Keystone.

POSITION wanted by man just out of
watchmaking school; can do all ordinary

shop work; plain engraving; low wages to
start. W. J. Stout, 5983 Wells, St. Louis,
Missouri,
A POSITION on or before October Tat by
a good all-round man in retail store' best

of reference as to ability, etc. Address
care B. V. Bell, 26 Washington Bldg., tort-
land, Oregon.
CHANCE to manage store in small town

with prospect of buying. Address, with
full particulars, H. H. Sinclair, Sheridan,
Oregon.
GOOD watchmaker and jeweler desires per-
manent position in good town; young

man; sober and reliable; best references
from present and all former employers as
to honesty and ability; start at $20 per
week; can come any time. Clarence E.
Gum, Red Cloud, Nebr.
POSITION as assistant watch, clock and

jewelry repairer, with good workman;
age 20; two years' store experience; own
tools; excellent reference. Albert H.
Oehlers, Kilbourn, Wis.
SITUATION wanted by watch, clock and

jewelry repairer; fair engraver; good de-
signer and cutter of auto monograms. "H,"
care Fidelity Jewelry Co., Terre Haute, Ind.
WATCHMAKER and optician, to years'
experience, married, age 29, five years

at last place, wants position in Ohio. Ad-
dress H. E. Umstot, Pleasant City. Ohio.
WANTED, by September tat, position as
watchmaker and jeweler by a young man;

no bad habits. A. Hausen, 144 Fredonia,
Peoria, Ill.
WANTED, a position as watchmaker, jew-

eler, engraver and salesman ; West pre-
ferred. "P 56o, care Keystone.

(Continued on page 1430)
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SITUATIONS WANTED

(Continued from page 1429)

POSITION wanted by good all-round
watchmaker and engraver in Boston,

Mass., or near vicinity. Address A. A.
hlattsson, 37 New Street, East Boston,
Mass.
AS WATCHMAKER, clock and jewelry

repairer; two years' experience• own
tools; AI references furnished. 'C. C.
Munsterman, Morrisonville, Ill. 
WATCHMAKER, experienced, with tools,
wants steady position at once; Tennessee

State preferred. Address E. Brann, watch-
maker, General Delivery, Memphis, Tenn.

NOW by young man as watchmaker, jew-
eler and engraver, also knowledge of

optics; two years' general store experience
besides year's school experience at Bradley;
general work preferred. J. F. House,
Lakemills, Wis. 
SALESLADY of good appearance and ad-

dress, with one year's experience at
watchwork, requires position in first-class
store; state salary in first letter. Address
Miss L. Morden. Chilliwack, B. C., Canada.

AS WATCHMAKER and engraver; mar-
ried; 35 years old; 15 years experience;

have reference; own tools; would like place
good for long time; prefer Iowa, Nebraska
or Kansas. Address Chas. E. Walter, Dee-
van, Ill. 
POSITION wanted about September 15th
by fast and accurate watchmaker and ex-

pert engraver; $25 per week; best of ref-
erences. Address Lock Box 235, Littles-
town, Pa.
FIRST-CLASS watchmaker, engraver and

graduate optician of 20 years' experience,
strictly temperate; best of reference; state
salary in first letter. "L 570," care Key-
stone.
FIRST-CLASS watchmaker and engraver,
seven years' experience, familiar with

railroad inspection, age 24, all tools, rapid
and thorough,, desires position October ist;
salary $22. W 557," care Keystone.

SITUATION wanted by October ist as en-
graver by young lady with two years' ex-

perience; Texas or Oklahoma preferred.
"K 563," care Keystone.

POSITION as jeweler, repairer, clock-
maker and salesman; best references;

want place where one can finish watchmak-
ing. A. G. 21, 1201 Heyworth Bldg.,
Chicago.
WATCH REPAIRER and plain engraver

wants position about the 15th of August;
also have experience in the drug business.
"C 567," care Keystone.

WANT permanent job as watchmaker and
optician by a &ware man on a square

deal plan; 16 pars' practical store experi-
ence.  "B 566, care Keystone.

YOUNG MAN desires position as watch-
maker and engraver; a place where I will

have an opportunity to advance. "1■ 569,"
care Keystone. 
YOUNG MAN desires position as watch-
maker and engraver; can give best of

references; Pennsylvania or New jersey
preferred. James L. Pickering, Keene, N. H.

POSITION as a first-class watchmaker and
clock repairer; 15 years' experience; $25;

Ai references. 0. S. Aasgaard, Northfield,
Minn.
EXPERT watchmaker and refractionist,

steady man, wants steady position; can
manage store, etc. Address "W 558," care
Keystone.
POSITION wanted in first-class store as

watchmaker; ten years' experience on
railroad watches; $25 per week; West pre-
ferred. "H 562," care Keystone.

WANTED, by capable optometrist and op-
tician, position or proposition ,• have opti-

cal instruments and machinery for grinding
and finishing lenses. "H 593," care Key-
stone.

SITUATION by lady watchmaker, about
two years' experience; registered optome-

trist in Nebraska. niche K. Peck, Dunlap,
Iowa.

YOUNG MAN with complete set of tools
and best of references desires a position

as watchmaker and engraver about Septem-
ber i, 1911; Washington, Oregon or Idaho
preferred. W. C. Ritzer, 205 West Chest-
nut Street, Walla Walla, Wash.

YOUNG MAN who is a watchmaker and
jeweler, desires nosition with the oppor-

timity of learning engraving. "S 55o,"
care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

PERMANENT position for reasonable,
trustworthy watchmaker, jeweler, en-

graver, gentleman, by September ist; mar-
ried man, age 35 to 45. Send character
and ability reference with sample of en-
graving in first letter and state salary
willing to start with; must be willing to
assist in every way. C. M. Adams, Daw-
son, Ga.

HELP WANTED

WATCHMAKER, engraver and optician.
"S 586," care Keystone.

WANTED, good, sober young man with
not less than ten years' practice as watch-

maker, jeweler, optician and engraver; able
to take charge of my store while I am out
fitting glasses; I have all tools necessary to
do the work; state salary wanted. L. F.
Verberckmoes, Anaconda, Mont.
WANTED, experienced all-around man;
must be fine engraver and watchmaker;

full particulars, reterences, samples, photo
if convenient and wages required; position
permanent; best climate in the work!. Ad-
dress P. 0. Box 214, Boise, leaho.

WANTED, two Ai salesmen; experienced
salesman with acquaintance in the south-

ern Atlantic Coast States and another with
acquaintance in New England States, to
call on trade in larger cities; exclusive
watch line; must furnish AI references.
"R 58o," care Keystone.

WANTED, time lock inspectors to travel
the New England States; must be watch-

makers with bench experience between the
age of 25 and 35, of good address, appear-
ance and correct habits; to such can offer
situation with fair salary to start with; op-
portunities for advancement; no boozers or
tramp watchmakers wanted. Apply to The
Blake Bank Lock Inspection Co., Worces-
ter, Mass.

AT ONCE, first-class watchmaker and en-
graver. Hollins Bros., Lake Charles, La.

SALESMAN wanted to carry as a side line
a legitimate and nood selling article; good

commission; see advertisement page 1356
this issue. The Oscar Onken Co., Cincin-
nati, Ohio.

WATCHMAKER and engraver; must be
willing to work; give full particulars.

W. A. Hubbard, LeRoy, N. Y.

WATCHMAKER, jewelry repairer and
salesman; state age, references, experi-

ence and wages expected. K. K. Keith.
Eagle Grove, Iowa.

YOUNG MAN, jeweler and engraver; must
be pleasant, sober and have reference;

permanent position to the right man; none
other need apply. "N 559," care Keystone.

JEWELER and engraver wanting good po-
sition, write M. E. Grimes, Statesboro,

Georgia.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-lo buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth Place, Chicago, Ill.

WANTED, one agent in every State of the
Union to sell to jewelers an advertising

novelty; state in your first letter your ref-
erences, experience, how many jewelers you
visit in your territory. "L 543," care Key-
stone.

WANTED, to buy watchmaker's roll-top
bench, counter shaft, back and forward

motion foot wheel and polishing lathe;
must be in good condition. Box 344, Ea-
tonton, Ga.

SALE PROMOTER wanted to sell out a
jewelry store in Oregon; stock valued at

twenty thousand ($20,000) dollars; willing
to pay the right party well; profits not con-
sidered; correspondence solicited. Address
"A 548," care Keystone.

WANTED, to buy ,ewelry business in Ar-
kansas, Mississippi or Texas. Watch-

maker, 2017 West Seventeenth Street, Lit-
tle Rock, Arkansas.

WANTED, old American movements or
watches. James Broadbent, 4 S. Forty-

second Street, Philadelphia, Pa.

HAVE you a Canadian representative? If
not and you are prepared to give good

man exclusive control, write "C 587," care
Keystone.

LOCATION for jewelry store in Middle
West on lake or river. R. Morse, Phil-

lipsburg, Kans.

LOCATION wanted in town in west or
northwest in or near State institution

for the deaf. "H 565," care Keystone.

WANTED, old Swiss and American watch
movements, no matter wit:it condition;

as long as all the parts are there. "S 549,'
care Keystone.

WANTED, established jewelry store, not
over $5000; Illinois or adjoining States

preferred; population 20,000 or more; give
full particulars. E. A. Parr, 1812 West
Grace Street, Richmond, Va.

WANTED, first-class set of fixtures for a
jewelry store; must be in good shape and

cheap for cash. Chas. A. Bogert, Sandusky,
Ohio.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

AN OPPORTUNITY to secure an estab-
lished jewelry business witn modern fix-

tures and clean, up-to-date stock, located in
the best retail district in the third city of
Virginia, 40,000 population and still grow-
ing rapidly; considered the best business
city between Chattanooga and Washington.
HI health the cause of selling. Address for
particulars "R 538," care Keystone. 
JEWELRY, musical, photo supply and sta-

tionery store, middle West town 3000; in-
voice about $2500; particulars on request.
"D 544," care Keystone.
$1200 BUYS the best paying jewelry and

optical business in State of Ohio; no
competition; cleaned up Sio,000 in last
nine years; got to change climate for wife's
health. Don't write unless you mean busi-
ness and have the cash. Box 104, Ashley,
Ohio.
BARGAIN-Paying jewelry-optical busi-

ness in Iowa; good location; death of
owner. Write at once, "E 469," care Key-
stone.
I DESIRE to sell my fine jewelry busi-

ness in order to devote all my time to
optical work; stock about $s000; rent $20;
competition nominal Washington town of
5000; fine farming country adjacent. Em-
ploy watchmaker all time. "W 588," care
Keystone.
ONLY jewelry store town zz. 4000; rail-
road inspectors; invoice $2000 cash.

Wilder-Webb Co., Corbin, Ky. 
GRAND opportunity for the right man with

small capital; established over 20 years;
business very profitable. A. G. z9, 1201
Heyworth Bldg., Chicago. 
JEWELRY and optical business in Ohio

city of 16,000; a city that has nearly
doubled its population in past ten years;
store established 18 years; splendidly lo-
cated; can be bought for $7000 cash; a
great opportunity for any man. Address
all communications "S 582," care Keystone.
JEWELRY STORE, good location; invoice
$4600; death of Mr. Elbe reason for sell-

ing. 3953 W. Madison Street, Chicago.
JEWELRY and optical business, established

1884; $2000 will buy stock, tools, ma-
terial, good will and fixtures; can reduce;
a snap for a hustling man; low rent; no
opposition; a good run of bench work. J.
M. Norcross, Pemberton, N. J.
I HAVE two stores, both located in divis-

ion points towns on trans-continental
railroad; watch inspection; cannot give
both the attention they should have, so
will sell one or will take a partner in
both. An opportunity to step into a good
paying business. "V 518," care Keystone.
AN old-established fine profit-producing jew-
dry store in Iowa; stock and fixtures in-

voice $25,000. This store is now for sale
for the first time, as owner must sell at
once. If necessary will take income pro-
ducing land in part payment. A close per-
sonal investigation is earnestly solicited.
"M 577," care Keystone.
FIRST-CLASS jewelry and music busi-

ness in western Iowa town of 800 popu-
lation; good run of bench work; must be
sold soon. "W 148," care Keystone.
A FORTUNE for von in jewelry and milli-
nery business in northeast Iowa; no dull

seasons; no crop failures; stock, store and
residence must be sold at once. Don't
answer unless you have $2500 cash or se-
curity; balance on easy payments. 'A 576,"
care Keystone.
MR. JEWELER, if you are looking for a
jewelry .business don't miss th,s chance;

the only jewelry store ,n a good town of
oo population; tor quick sale will dis-

count 25 per cent•, will give time on part
of sale. E. E. DeGroff, LeRoy, Minn.

THE ONLY jewelry store in Northfield,
Mass.; population zoo, with i000 young

men and young women students; great op-
portunity; must sell at once on account of
poor health. W. H. Holton, Northfield,
Mass.

MONEY-MAKING store in best county
seat town in central Ohio; business has

averaged $6000 per year for five years. In
spite of the general depression this store
is $300 ahead of first six months of last
year. Best location in town; rent $12.5o
per month. Better than no competition;
population 2000. Three banks carry an
average surplus of $500,000. Store has a
reputation for square dealing, and has been
established 20 years. All the work one
man can do. Stock and fixtures invoiced
February ist $4856; about same now; can
reduce stock some; cash only considered.
It is not often you hear of a money-maker
for sale; usually the other kind, and it will
pay you to investigate this; and it will
stand investigation. "A 564," care Key-
stone.

ESTABLISHED jewelry business, central
West Virginia; stock, fixtures, engraving

machinery, safe, tools, etc.; fine chance for
live man with limited capital. "W 56z,"
care Keystone.

FOR SALE

Stores, Stocks and Businesses

OLD-ESTABLISHED jewelry business in
county seat State university town of

65oo population in the southwest; invoice
about $6000; railroad inspection; repair
work will average over *is° per month;
sciatica rheumatism is reason for selling;
cheap rent in one-half of music store. "P
568," care Keystone.
GOOD PAYING jewelry business in nice
modern town of 4000 population and

drawing from many smaller surrounding
towns in northern Vermont; established 14
years; competition right; will sell all for
$1500 cash; most suitable for married man
who can live on premises. Will give lease
on store at $10 per month. Fine opening
for good man with moderate capital. Death
reason of sale. Do not reply unless you
mean business and can put at least half
the amount down. Address Box :54, Swan-
ton, Vt.
OLDEST established business in the oldest

gold mining town of Colorado; stock and
fixtures invoice about $4500; watches,
clocks, jewelry, photograph supplies, sew-
ing machines, pocket cutlery and razors,
guns, sporting goods; rood reason for sell-
ing. If you mean business, address "R
571," care Keystone at once.
ESTABLISHED jewelry ousiness in most

prosperous farming district in northern
New York, seven miles from Thousand
Islands; repaired last year over goo watches;
no competition; good clean stock and good
reason for selling; a bargain at $1000. For
particulars address Box ino, Lafargeville,

JEWELRY STORE and fixtures; invoice
about $4500, in the best growing town

in southern California; no uead stock; cash
receipt for z9to, $6200; january ist to
July ist, $3205. H. B. Shilliton, 402 Mason
Block, Los Angeles, Cal.
ESTABLIS3,ED jewelry business in county

seat southwestern Iowa; population 5000;
no dead stock; wish to retire; price $5000
cash. L. H. Tonner, Red Oak, Iowa.
JEWELRY stock, fixtures, good will of the

best paying jewelry store in a Hamilton
County, Ohio, town of 2200, surrounded
by rich agricultural district; invoice about
Moo; can reduce to 1000 if sold in ten
days. "I 551," care Keystone.
JEWELRY STORE, located in the south-

ern part of the cite of St. Louis; stock
and fixtures will invoice about $2500; ex-
cellent opportunity for right party; owner's
reason for selling, bad health. "H 540,"
care Keystone.
OLD-ESTABLISHED jewelry store doing
a good business in best railroad town in

northeast Missouri; town i000 population;
everything first class; no old stock; no op-
position closer than 25 miles; this is a live
proposition for someone; have other busi-
ness reason for selling; about Woo will
handle it; must be sold at once. "H 592,"
care Keystone.
ONLY jewelry store in town of 800 in

northeast Nebraska; invoice $2500; will
reduce; good territory; other business. "S
552," care Keystone.
OLD-ESTABLISHED jewelry and music

business, 2500 population; no competi-
tion; stock $5000; good climate, rich farm-
ing country. 0. A. Scherer, Toluca, Ill.

THE BEST jewelry store in the best town
in the State of Colorado; doing the larg-

est business in the city; fine climate and
an excellent opportunity for any jeweler
who wishes to come West. "V 555," care
Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

ONE THOUSAND business-bringing elec-
trotypes, watch, jewelry, optical; cost so

cents to $1.00 each; practically new, $Lso
per dozen, cash to accompany order. J. F.
Carr, Portsmouth, Ohio.

COMPLETE set of watchmaker and jew-
eler's tools; rood as new; reasonable;

write for list. R. J. Jones, Paris, Mo.

JEWELER'S safe, double folding doors,
also inside doors, 53 inches high; bargain

if taken at once. "C 591," care Keystone.

R1VETT staking tool complete; also other
tools cheap and small trial case. Elbert

Morley, 568 Myrtle Avenue, Albany, N. Y.

ONE DESK with complete outfit of small
tools, including W. W. lathe, 23 chucks,

tail stock, Clements' attachment, universal
face plate, Snider chuck, etc.; Sam's blow
pipe, 50-punch Boley stake and other tools
too numerous to mention; cost $i8c, three
months ago; fine condition and bright; no
use to me; will sell for Atoo; write for par-
ticulars J. G. Wolfe, M.D., Princeton, Ky.

SAFE, Mosier 7o, good condition; less than
half price; cost $600. Address Safe, 87

South Main Street, Akron, Ohio.

FOR SALE

Miscellaneous Merchandise and
Equipment

ONE NEW CENTURY engraving machine,
style A, with variator and complete outfit,

No. t ; cost $80.00 three months ago; in fine
condition; first check (certified) for $5o.00
gets it. J. G. Wolfe, M.D., Princeton, Ky.

LATHE at a bargain. Address "N 822,
care Keystone.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

ELECTRIC motor, one-half H. P., two
phase, 6o cycles, z to volts- ship chronom-

eter in perfect order. D. W. Hull, War-
ren, Ohio.

FARM of 240 acres; house, barn, granary,
silo, sheds and piggery; running water;

free gas; yearly income from gas wells;
Eastern Kansas. To trade for an up-to-
date stock of jewelry of from $8000 to
$10,000. "T 58i," care Keystone.

WILL TRADE for optical instruments or
goods, Webster-Whitcomb lathe, counter-

shaft, 27 chucks, Culman bal. chuck, Jew.
chucks, K. and D. jew. device, all brand-
new; cost $70.00. What have you got?
"E 553," care Keystone.

ANTIQUE 4randfatlier's clock and one
portable night watchman's clock; will

trade for 16-gauge shotgun. A. R. Patten,
Torrington, Conn.

FOR SALE or trade for real estate, es-
tablished jewelry and optical business in

prosperous Kansas town, nopulation 3000;
lots of repairing; good reasons for selling;
light competition; can give some time; in-
voices $3500. "A 572," care Keystone.

$4000 REAL ESTATE for jewelry or loan
business; three dwelling houses; income

$53 per month; 4000 feet high; fine climate
for lung troubles. For particulars address
Fred. Pell, Douglas, Arizona.

WE HAVE z Eastman folding kodak, z
Eastman 4x5 kodak, i Eastman daylight

developing outfit, I rivett face plate, to
exchange for ring rolls, or what have you?
Arkwright-Kennedy Co., Beatrice, Nebr.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank refs. given. M. Iralson, Masonic
Temple, Chicago, Ill.

HAVE you any grandfather's clocks, Old
English bracket or mantel clocks, or Wil-

lard or Banjo wall clocks for sale? Write
to the Old Clock Shop, Albert Karg, 469
Fourth Avenue, New York City. 

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
refs. Emil Noel, 541 East Forty-sixth
Place, Chicago, Ill.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank refs. The Collateral Loan and
Banking Co., 647 Euclid Avenue, Cleve-
land,

COMPLETE finished escapement models in
running order, Si 5. The best window

attraction for jewelers. For particulars
write the St. Louis Watchmaking School,
St. Louis, Mo.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalogue to Elgin Horological
School, Elgin, Ill.

SHIP chronometers for sale, in fine con-
dition, _price $5o, $75, $1oo. W. H. En.

haus & Son, 35 John Street, New York
City.
I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,no matter how large or how small, and get

money by return mail. All kinds of refs.
furnished upon request. Emil Noel, 545East Forty-sixth Place, Chicago, 
NEW hairsprings, balance truing, watch
jeweling; work from all parts of UnitedStates returned same day received; writefor special price list. Anne & Kleinlein,Ellastone Building, Cleveland, Ohio. 

SEND your watch case repairing to Art
Watch Case Co., 8 North State Street,Chicago.

BUSINESS NOTICES

ARE YOU thinking of having an auction
sale? If you are, ask your jobber about

Tyler & Gregory.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

NOTICE-I have removed from 727 San-
som Street to 807 Sansom Street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver: also refine all
kinds of jewelers' waste containing gold or
silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, es-
tablished 1870.

WANTED-Every one desirous of improv-
ing themselves in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogues. A postal card
will get it. See ad. inside back cover.
OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Co., 8 North State Street, Chicago.
OLD ENGLISH and Swiss key-wind cases
changed to take American stem-wind

movements; Hunting cases changed to open
face. Art Watch Case Co., 8 North State
Street, Chicago.
ENERGETIC young man, over twelve years
employed in some of the largest watch

and clock factories, well acquainted with
all its branches, is establishing himself from
October ist as purchasing agent for export
in center of Black Forest watch and clock
industry, Germany, and is therefore en-
abled to secure the lowest prices in these
lines for all interested. "S 439," care Key-
stone.
FOR FIRST-CLASS work and prompt

service try Art Watch Case Co., Cham-
plain Bldg., 8 North State Street, Chicago.
FOR SALE - Greeting cards, engraved

steel die stamped birthdays, congratula-
tions, Hallow'en, Thanksgiving, Holly and
Poinsettia; Christmas cards, each with an
envelope; jewelers will be pleased with the
demand for them; display frame free with
$18 assortment; samples on request. South-
worth's, Bridgeport, Conn.
THE Omaha Watch Repairing, Engraving
and Optical Institute claims your atten-

tion because of its reputation for turning
out fine workmen. It means everything to
you to learn at the right place, and we give
one of the most complete and satisfactory
courses to be obtained anywhere. Our
graduates are in great demand. We re-
ceive many more requests for workmen
than we have students enrolled. This
school is noted for its equipments and
methods for training students to become
accurate and skilful workmen. It will
pay you to investigate this modern, prac-
tical school if you expect your training to
help earn your living. Write us. Tarbox
& Gordon.

Too Late for Classification
WANTED, first-class watchmaker and good

all-around engraver; best refs.; southwest
only; not sick. Address "E 509," care
Keystone.

WANTED-Moseley jeweling caliper rest.
"J sns," care Keystone.

LOST-About June isth, one :8 size Hunt-
ing Keystone solid gold No. 4500888 and

17-jewel Illinois No. 1256156. A. liberal re-
ward is offered for return of this watch to
Wm. D. Triplett, Ironwood, Michigan.

Repairing
For the Trade
of Corcplicated and Ordinary

Watches,Wheel and Pinion Cut-
ting, Deinagnetizing, etc., care-
fully and promptly done by an
exPeri• A. JETTE

Established 1899 Lancaster, Pa.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
RS E. 12th St. : Kansas City, Mo.

ENAMEL
Opaque and Transparent Enamel of every

variety cothhantly on hand and made to order.
Also a full line of linamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R.I.

LEARN
JEWELERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprentloeship. We
will Improve the skill of any engraver and
make hi in master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

WATCI14t, PA
KIND' YOU GAICCAM you.wors
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Tyler & Gregory
Auctioneers

Room 1102, 37 South Wabash Ave., CHICAGO

q1 It costs no more to obtain Tyler & Gregory, two high-
class auctioneers, than one man. Our up-to-date methods
and original ideas of advertising sell the goods you
wish sold and guard the future reputation of store.

For Reference write any of the
following jewelers:

J. C. Pierik, Springfield, Ill
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, O.
J. F. Reiche, Los Angeles, Cal.
H. M. I leckhard, Springfield, Mo.

H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.
G. F. Illackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.

All our contracts call for the personal services of
both, no substitutes, as we maintain no business relations
with other auctioneers or auction houses.

Correspondence confidential. We invite most careful investigation.

Write to-day giving amount of stock and size of store.

It Is Something Different
That the Public Wants

The Schisgall Line
of Clocks is not only different,

but every article in it has artistic
distinction and real merit.

No. 6485

Leather Desk Clock on Assorted
Colors, with White Glass, Memo-
randum Tablet and Pencil. 8d, in.
High. 2 in. Silver Dial.

T HE Auctioneer who makes a success to-day, is the
one who shows by his actions and work, that he
has Character and personality of his own. The very
best means of acquiring this individuality is by honest ii

endeavor in the serving of client and the public alike. FI lllIrl

Gentlemanly conduct in the management of our sales
CHAS. E. MANOR has always been and always will be our claim to this H. A. HERSHFIELD

particular distinction. There is no denying the fact that
many a Jeweler's reputation has suffered and many a promising auction sale ruined through employing auctioneers
of mediocre ability.
When you have a sale you want the best talent obtainable. We claim to possess this very talent and stand ready to
prove our assertion. If you contemplate a sale now or in the future we advise you to step lively. Get in communication
with us. We are in a position to give you some valuable information and advise regarding properly conducted
auction sales.

Our booklet entitled "SALE SUGGESTIONS" mailed to you upon application.

ADDRESS ALL, COMMUNICATIONS TO

5th Floor Boley Building KANSAS CITY, MO. LONG DISTANCE PHONES : Bell, Grand 2690
Home, Main 1765

Chime Clocks
Cuckoo Clocks
Alarm Clocks
Novelty Clocks
400-Day Clocks

The dealer who carries our goods
has always something new, some-
thing different to offer the public,
something that the public is look-
ing for.

No. 690

Genuine Bisque Artistically
Finished White Case. 5 14 in.
High. 2 in. Enameled Dial.

Foreign Make-American Guarantee

IMPORTER OF CLOCKS
116-118 Chambers Street NEW YORK

Marble Statuary
Electroliers

Bronzes
Opera Glasses

Imp. Mesh Bags

THOSE of you who did not send in your orders last month probably did not notice the advantages which we areoffering and the reason we did not serve you is because we lacked the opportunity, so kindly send your ordersthis month and we will give you satisfactory proof that we are willing to serve your interests.
Another Reduction
in Price IMPROVED " ILIKIT 7, SANITARY ORSHELL GUARDS

In Gold and Gold Filled :NI mint logs and With Rim or Frames.
SPECIAL OFFER.-One sample set of gold-filled 12 " Ilikit" mountings, etched onlenses, in neat velvet-lined case for fitting, $7.50 net. Per. Doz. Per Pr.Gold Filled Rimless 1 10-12 K.   $ 6.00 $ .00Gold Filled 12 K. 1.10 11.1K IT Shell Guards   6.00 .130ALUMNI) I 1,1 K IT Sanitary Guards '1 50Gold Filled Rimless 1d10-12 K.  5.00Solid 10 K. Gold, Rimless   I 5.00 1.40When one dozen or more am purchased at one I I ne we allow 10 per cent. ow for cash.

Reisner's Improved Lens Nleasure at   Net, 83.00 paid]

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 PerfCmenLkscount

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000) Satisfied Owners of
the Audemair Prove our Claim for the World Renowned
Trial Case.
For office, in Oak and Leather, also Traveling, with
divisions for Stock and Lenses, we offer a Trial Case
known as the Special See descriptions and contents.

AUDEMAIR $10.00 to
$89.00

Speeial Iliscomit of 10 unless 01herwise stated.
Send l'or oil I I omplete I 'atalogne of 1 It her Styles.

They Say "NONE BETTER MADE."
Lenses in Alumna test rings, I I:: inches in diameter.
Convex Polished. Concave Gold Plated.
No. 1052. Trial Case, oak or traveling, $60.00
List. Contents: 35 pairs (melt Ciinves tii1 I on-
cave sphere, ; 211 pairs each Convex and Con-
cave c y 'hiders ; 10 Prisms; 12 Discs and Lenses.
No. 1941. Three-Cell and No. 942 Trial Frames.

Speci•al If you order soon we will furnish you a fine Zylonite Shell Large Round Eye Spectacle, straight
o half-riding f $7.50 ad Net, and the name • Eel f $8 t $12, cc dineg tothestylea.w, Special reduction in  Polished  AlumilnaumySapeacataXcler and Eyeglass a Canes.

INTERCHANGEABLE EXTRA WHITE
Pe r dozen.

1st Quad 2d Onal.
Double Convex, 1 eye . . $ .91 $ .7 7
Periscopic Convex, 1 eye, 1.27 .111
Periscopic Coors's, 0 eye, 1.33 1 .00
Periscopic Convex, 00 eye, 1.4 7 1.1 2

SKELETON OR RIMLESS
Periscopic Convex,

0 Eye f2-hole. 3-hole.
00 Ere 1 $1.5 4 $1.61 $1.09 tier doz

Periscopic Convex, 2,1 quality.
0 Eye' 2-hole. 3-hole. 4-hole.
00 Eye 

All prices S I 3lenses fro:13i0.11'2" 
dozen

oi .
Usual advance on strong numbers.

Cemented Bifocals, lot Quality. "Interchangeable."
1 Eye,

4$) :111311. e0 
00 Eye,
53.25 per dozen$3.00

Where not lil'tr herwNiseHs.ta't'siiid, We W i I I :II IOW
e:ISII IIISeellet 10 per cent.

It Work. Kryptolcs and Stevens Quality, 6' Cash Only : Agents for Stevens & Co., Inc .
Gold Filled Goods at Factory Prices.

No. 1, 0, 00 Eye

Made by the IMPROVED
METHOD

EXTRA FINISH

WELL TEMPERED

V5525. 12 K., 1-10 Frames, Vel vet Tip Cable Temples  
5524. 12 K., 1-I0 Riding Bow . 

. 
Frames  

5525. 12 K., 1-10 Riding Bow Cable "
1564. 10 K., I-111 Riding Bow
1565. 10 K., 1-10 Riding Bow Cable "
5354. IC K., I-30 Itidin g Ito w
5355. 10 K., 1-30 Riding Bow Cable "

QUALITY GUARANTEED, same as BILLED

Per dozen, $7.50
5.60

II It
7.00

II 11
5.40

IS
0.60

41 II
4 .00

" " 5.1,0

Gold and Gold Filled Riding Bow Mountings l'er doz.
1194 10 N., Gold, Riding Bow Mountings . . 821.'75F559.I 1-10 12 K., Riding Bow Alotin (logs   15.41O;8 Cable, 6.75l'591 1-10 10 K., lidding Bow Mount togs   5.40; Cable, 6.90
5104 I-30 10 K., Riding Bow 'Mountings   4.00; Cable, 5.00

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS
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Tyler & Gregory
Auctioneers

Room 1102, 37 South Wabash Ave., CHICAGO

Ig It costs no more to obtain Tyler & Gregory, two high-
class auctioneers, than one man. Our up-to-date methods
and original ideas of advertising sell the goods you
wish sold and guard the future reputation of store.

For Reference write any of the
following jewelers:

J. C. Pierik, Springfield,
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, 0.
J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.

H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.
G. F. lilackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.

All our contracts call for the personal services of
both, no substitutes, as we maintain no business relations
with other auctioneers or auction houses.

Correspondence confidential. We invite most careful investigation.

Write to-day giving amount of stock and size of store.

It Is Something Different
That the Public Wants

The Schisgall Line
of Clocks is not only different,

but every article in it has artistic
distinction and real merit.

No. 6485

Leather Desk Clock on Assorted
Colors, with White Glass, Memo-
randum Tablet and Pencil. 8'4 in.
High. 2 in. Silver Dial.

America's Premier

Jewelry Auctioneers

THE Auctioneer who makes a success to-day, is the
one who shows by his actions and work, that he
has Character and personality of his own. The very
best means of acquiring this individuality is by honest
endeavor in the serving of client and the public alike.
Gentlemanly conduct in the management of our sales

CIIAS. E. MANOR has always been and always will be our claim to this H. A. HERSHFIELD

particular distinction. There is no denying the fact that
many a Jeweler's reputation has suffered and many a promising auction sale ruined through employing auctioneers
of mediocre ability.
When you have a sale you want the best talent obtainable. We claim to possess this very talent and stand ready to
prove our assertion. If you contemplate a sale now or in the future we advise you to step lively. Get in communication
with us. We are in a position to give you some valuable information and advise regarding properly conducted
auction sales.

Our booklet entitled "SALE SUGGESTIONS" mailed to you upon application.

ADDRESS ALL. COMMUNICATIONS TO

5th Floor Boley Building KANSAS CITY, MO.

Chime Clocks
Cuckoo Clocks
Alarm Clocks
Novelty Clocks
400-Day Clocks

The dealer who carries our goods
has always something new, some-
thing different to offer the public,
something that the public is look-
ing for.

Genuine Bisque Artistically
Finished White Case. 5 in.
High. 2 in. Enameled Dial.

Foreign Make-American Guarantee

THEODORE SCHISGALL
IMPORTER OF CLOCKS

116-118 Chambers Street NEW YORK

Marble Statuary
Electroliers

Bronzes
Opera Glasses

Imp. Mesh Bags

THOSE of you who did not send in your orders last month probably did not notice the advantages which we areoffering and the reason we did not serve you is because we lacked the opportunity, so kindly send your ordersthis month and we will give you satisfactory proof that we are willing to serve your interests.
Another Reduction
in Price IMPROVED "ILIKIT” SANITARY ORSHELL GUARDS

I ii Gold and Gold Filled Mountings iind With Ilim or Frames.
SPECIAL ()terL1L-One sample set of gold-filled 12 "'Licit" mountings, etched onlenses, in neat velvet-lined ease for Citing, $7.50 net. Per. Doz. Per Pr.Gold Filled Rimless I 10-12 K.   $ 0.60 $ .60Gold Filled 12 K. 1 10 11,1E11' Shell Guards   6.60 .60A LUMNO Ill K IT Sanitary Guards 3 50 .45Gold Filled Rimless 1 30-12 K.   5.00Solid 10 K. Gold, Itiinles 1 5.00 1.40When one dozen or more are purchased at 0110 time we allow 10 per cent. oft for 'ash.

Reisner's Improved lens Measure at   Nei, 83.00 each

Don't Buy a Trial Case Until You See the

AUDEMAIR io PerfCorenL.Dhiscount
Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000 ) Satisfied Owners of
the Audemair Prove our Claim for the World Renowned
Trial Case.
For office, in Oak and Leather, also Traveling, with
divisions for Stock and Lenses, we offer a Trial Case
known as the Special. See descriptions and contents 

AUDEMAIR $10.00 to
$89.00

Special 111SVOU la Of 105', unless ot hem ise st.it ed.
Send fOr OLI Complete ,atalogne of Ot her Sty Its.

They Say "NONE BETTER MADE."
Lenses in Alumno test rings, 1 1,:, inches in diameter.
Convex Polished. Concave Gold Plated.
No. 1032. Trial Case, oak or traveling, $60.00
List. Contents : 35 pairs each onivex aud Con-
cave Spheres ; 20 pairs each ( 011VOX awl Con-
cave Cylinders; 10 l'risms; 12 Discs and Lenses.
No. 1941. Three-Cell and No. 942 'trial Frames.

If you order soon we will furnish you a fine Zylonite Shell Large Round Eye Spectacle, straight
or half-riding bow, for $7.50 a dozen Net, and the same in Eyeglass, from $8 to $12, accord-Special ing to the style. Special reduction in Polished Aluminum Spectacle and Eyeglass Cases.

INTERCHANGEABLE EXTRA WHITE
Per dozen.

1st. 
(11Double Convex, 1 eye . .$.1!/11. 2a $(111..1727 

Periscopic Convex, 1 eye, 1 .27 .01
Periscopic Con vex, 0 eye, I .2 .00
Periscopic Convex, 00 eye, 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, 1st Qualit y.

0 Eye 52-hole. 3-hole. 4-hole.
00 Eye 1 $1.54 $1.61 $ 1.08 nor doz.

Periscopic l'onvex, 2d Quality.
0 Eye f 2-hole. 3-hole. 4-hole.
00 Eye 1 $1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25.
Usual advance on strong numbers.

Cemented Bifocals, 1st Quality, "Interchangeable."
1 Eye, 0 Eye, 00 Eye,
$3.00 $3.10 $3.25 per dozen

Front 8 D. up
Where not otherwise stated, we will
discollIlt 10 per cent.

R Work. Kryptoka and Stevens Quality, 61 Cash Only : Agents for Stevens & Co., Inc.,
Gold Filled Goods at Factory Prices.

No. 1, 0, 00 Eye

Made by the IMPROVED
METHOD

EXTRA FINISH

WELL TEMPERED

V5525. 12 K. 1-10 Frames Velvet Tip Cable Temples  
5524. 12 K. 1-10 Riding Bow . Frames  
5:525. 12 K. 1-10 Riding I3ow Cade "
F564. 10 R. 1-10 Riding Bow
1'565. 10 K. 1-10 Riding Bow Cable "
5354. 10 K. 1-3(1 Riding Bow
5355. 10 K. 1-30 Riding Bow Cable "

QUALITY GUARANTEED, same as BILLED

Per dozen, $7.50
0 0 5.60

7.1)0
5.40
6.60
4.00
5.1,01

Gold and Gold Filled Riding Bow Mountings
1194 10 K. Gold Riding floss' i rigs   

Per doz.

  85.60.; •Catile8,2611.7755F5594 1-10 12 K., Riding BOW A1011111iOWS
1591 1-10 10 K., !tiding Bow Mon ni /rigs   540; Cable, 6:00
5194 1-30 10 K., Riding Bow MOOII   4.4)0; Cable.

LONG DISTANCE PHONES : Bell, Grand 2690
Home, Main 1765 -7 Maiden Lane (Near Broadway)

NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS
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OU need an Elgin jewel
pin assortment, and jewel

pin gauge. If you have any
volume of repair work you
cannot afford to be without
it. It's a time saver.

We know why you have not bought
one. You have a stock of miscellaneous
jewel pins on hand.

No 2/84
PRICE 4.0 00 

ONE CROSS

JEWEL PIN
ASSORTMENT
AND GAUGE

I 433

Saart's Sterling ToiletWare
HAS EXCLUSIVE SELLING FEATURES

.OW5 METIAll, OF G.4010
0OUBLESOLIA

SELECT A PIN CIV IRE NUMBER SHOWN
BY BAIA. AND IT WILL IT PROPERLY.
WITH CORRECT AMOUNT OF SHARE.

Saart's Novelties
in Sterling and
German Silver are
All Live Movers

Saart's Sterling
Silver Stands All
Tests forReliability,
Quick Selling,
Popular, Profit-
able Designs

I ET us gauge them for you so that
you can use them in the handy Elgin

way. Order an Elgin assortment and
gauge from your jobber to-day—when
it comes send your miscellaneous jewel
pins to the jobber—he will send them to
the factory to be gauged, bottled and
labeled in the handy Elgin way, free of
cost to you.

rr HIS plan will enable you to secure this Elgin
time saver at once. It will enable you to use
your old stock of jewel pins to better advantage.

It will increase its value fifty per cent. You won't
have to juggle, fuss, and fume — you won't lose
jewel pins by having them snap out of your twee-
zers.

Fl It certainly beats the old method all hollow.

We are daily receiving comment after corn-
mel-it from various jewelers throughout the United0
States, all praising this new system.

The
Elgin Jewel
Assortment

ELGIN, ILLINOIS

will be
made
for
gauging
your
old stock
of
jewel
pins.

comprises one gross of jewel
pins. The popular sizes are
supplied in quantity and the
sizes less often used in small
numbers. The Elgin jewel
pin gauge is a thin wedge-
shaped strip of steel that
slides into the fork and shows
the proper size jewel pin
neede d. It automatically
allows for shake.
The assortment is enclosed

in a handsome mahogany
case that will last for years.
The assortment costs

q This Sterling Silver Mirror is from a Toilet Ware design comprising thirty-six different articles,
making a most complete and saleable set. J We have many other sets in different combinations of
thirty-six articles, each of which will be of much interest for you to inspect. ci We have increased our
line to twenty different designs, bringing it up to date and assuring you of a very lucrative and profit-
able business. q We know our goods will sell. All we ask is a chance to show you. q Our Catalog
for the JOBBER will gladly be sent to reputable concerns conducting business under this plan.q Remember our MESH BAGS and NOVELTIES both in STERLING and GERMAN SILVER
are the hit of the season. J Better stock up NOW before we are over-rushed with holiday orders.

and will pay for itself on the first
few jobs you do.

ATTLEBORO, MASSACHUSETTS
NEW YORK OFFICE —9-11-13 MAIDEN LANE

0
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TRADE-MARK

Everything in One-Tenth and Quarter Gold
Made the "A & Z " Way—Note Our Latest Assay Report

Ribbon Fobs

TRADE-MARK

Two hundred and more designs all equipped

with "A & Z Safety Catch attachment.

Bracelets
Baby (Joint and Catch) Bracelets, besides a

most extensive line of other sizes in a variety

of designs.

Chains
Finest finish and style right up to date.

Nothing but the best of Quality fashioned by.

the most skilled labor.

Order by number. Send us a postal
or ask our salesmen to show you.

.TRADEMARK

A & Z CFIAIN CO• Chains and Bracelets

Makers of One-Tenth and 6 Chestnut Street
One-Quarter Gold-Filled PROVIDENCE, R. I.

1 1 

THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL 
TRADE

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO
TRADE-MARK

A 10K. LINE OF EMBLEM ,RINGS AT $7.00 LIST

270 273 276 279 282

287 290 302 246 307

310 293 239 249

'...WRIMINIMINaMMINENNOMIDEEMSEES

Center Emblems, raised and enameled in appropriate

colors—Handsomely finished—and a ring that any THE A. P. CRAFT CO., Indianapolis Ind.
jeweler can size. Makers of Emblem Rings and Special Jewelry

ORDER THROUGH YOUR JOBBER-IF HE WILL NOT FURNISH-ORDER DIRECT OF

Ten men
that you ought
to know

Good, substantial citizens, whose
trade is worth having—whose good
will and influence is valuable.

There are ten such men who
can afford to buy a Simmons
chain or fob for every one who
can afford the price of solid gold.

The Simmons idea is to make these
men customers of the retail jeweler.
That is the reason Simmons chains
are made the way they are and
why we advertise them the way
we do.

If you want to profit by the Sim-
mons idea in your locality, get
Simmons goods in your windows
and show-cases, and let people
know you have them.

Trade supplied by Wholesale
Jewelry and Optical Houses.

R. F. Simmons Co.
Attleboro, Mass.

SINtiONS
V1/11(15 1;k% ro135
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Twenty-Five New Designs in Floral Pins

Made in two qualities, sterling silver plated with 24 karat gold and solid gold. Liven up your fall business. These are 
especially

designed to STIMULATE business. The colorings are dainty and attractive. Write and let us tell you more 
about these.

THE WILLIAMS & ANDERSON CO.
 PROVIDENCE, RHODE ISLAND 

3337

3332

TRADE

TWO THINGS YOU OUGHT TO STOCK-OUR

Bracelet and Cameo Line
The next issue will contain a selection of CAMEO GOODS made by THE

CATLOW-BARTON process. An absolutely new process for finishing

goods. We have designed these purposely for the HOLIDAY TRADE.

For advance information, write us.

A word as to our BRACELET LINE. It's most complete, containing

400 and more DESIGNS.

Either plain or set with semi-precious stones in all colors. With all the

leading finishes—Roman, Old English, Plain, Polished, etc.

Remember, all our goods are stamped with our trade-mark.

Ask your JOBBER to show you our entire line. In ordering these

bracelets mention number.

SCARF PINS
BROOCHES
JABOT PINS

SASH PINS
BRACELETS
LA VALLIERES

LOCKETS
PENDANTS MESH BAGS

COAT CHAINS

INDESTRUCTIBLE

WHOLESALE TRADE ONLY

THE
CATLOW-BARTON CO.

MARK Factory, PROVIDENCE, R. I.
NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS - - Manager

TRADE

STERLING

TRADE MARK

WILLIAM BENS...mPA_NY
SHARVITHS

I. 91I -I2

,

STERLING

TRADE MARK.

OUR•SILENT•SALESMAN

W
E want to place in the hands of every live, progressive jeweler interested in the right goods,
such as we manufacture, our 1911-12 Silent Salesman. We have put a great deal of thought
into the matter of getting up right designs in Sterling Toilet and Manicure Articles, and
this Silent Salesman portrays our efforts. It contains 60 pages just teeming with useful gift
thoughts. There are 24 designs in all shown, at least 20 of which can be classed as positive

active sellers. Five hundred and more illustrations serve to convey to you just how extensive our line is.
c In compiling this Silent Salesman we had another point in mind : to enable you to show this Silent Sales-
man to your customers. The prices printed are figured to admit of a most liberal profit to you. c This Silent
Salesman enables you to carry a few of our very choice sellers and offers an opportunity to show by catalog
a line more varied than any other of similar nature. 41 If you are not able to catch the fancy of a prospective
customer on the designs in stock our Silent Salesman will solve the problem and make a sale. q We have
been busy all spring making up stock, and give prompt attention to any order by reason of having shown
this Silent Salesman. /jj Place your fall orders NOW— either with our salesmen now out or direct with the
factory. q We will pick out the goods ordered, pack and hold them subject to future delivery. ill If you
are a live jeweler you need our Silent Salesman.

STERLING

Trade-Mark

SEND IN AT ONCE FOR IT

WILLIAM BENS CO. PROVIDENCE
RHODE ISLAND

NEW YORK CHICAGO
3% Broadway The Wellington

BRANCHES AT  
DETROIT
The Cadillac

SAN FRANCISCO
Jewelers' Building

STERLING

Trade-Mark

1437
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OUR EXPERIENCE
and best judgment, as well as our unqualified guarantee, is back of
every article listed in our 1912 Catalog. Isn't that worth much
to the Retail Jeweler who seldom goes to the larger cities to buy,
and whose personal knowledge of what the manufacturers are
doing is limited to the samples that traveling salesmen carry about
the country in trunks?
Would we buy goods which we did not know, from practical expe-
rience, would be adapted to the needs of our customers? Not much.
Be guided by the pointers you get from a Catalog such as ours and
you will not go wrong either as to selections, quality, or prices. If
you haven't our big book you ought to have it. Better put in
your application right away. tv

ONE OF OUR NEW PATTERNS.
No. 3012.

-
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THE BAGS YOU WILL
EVENTUALLY BUY

SAMPLES SENT
OF

THE INMAN
"JOINTLESS” PATENT LINK

MESH BAGS
But only to Reputable Jewelers.

This patent mesh link has revolution-
ized the mesh bag business.

So constructed that they simply cannot
pull apart. A stronger, smoother mesh
than the soldered ring, and at an inter-
esting price; much lower than soldered
ring mesh.

Not necessary to line this bag.

Chains come in any style.

A large variety of patterns in Sterling
and German Silver.

Address Department K
when writing in

J. T. Inman 6 Co. Inc.
ATTLEBORO MASSACHUSETTS
Manufacturers of Sterling Silver

Jewelry and Novelties

NEW YORK—Jewelers' Bldg., 9 Maiden Lane

1439

G. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created 

Absolute Confidence with the Entire Jewelry Industry 

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry, because they
are on the G. L. P. Co.'s cards, we stamp every
piece of goods made by us—G. L. P. Co.

This is the Strongest Guarantee Possible, in safeguarding
the interest of all the jewelry trade.

Thoroughly Appreciating the Immense Demand there is for
goods made by G. L. P. Co. has decided us in
putting onto the market for the fall trade a line
of Solid Gold Front, and Gold-Filled Jewelry
that will surely be to the interest of every retail
jeweler, insisting on their jobber showing them
these new goods.

It is a Conceded Fact, ti 11e retail jewelers who buy the G. L. P.
Co.'s goods from their jobbers make for themselves satisfied
customers.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane a"najnZTC, North Attleboro, Mass.

=■I•■
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CrOLD AND GOLD FILLED
FOR 5ELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I. 4946

Something New! Something Startling! '—
HELLER'S FEATHER WEIGHT
Combs and Barrettes

ILLUSTRATION HALF SIZE

We have designed a line of COMBS and BARRETTES that is going to revolutionize the COMB business this
FALL. Beautiful, sparkling Rhinestones, mounted on HAND SAWED ALUMINUM BACKS. Backs are highly
finished and very smooth. The Rhinestones are close set in the metal. The finish is equal to the higher priced
goods, made of Sterling Silver, and far superior, as the Aluminum does not tarnish.

7 
We have a variety of designs which we will be pleased to
send YOU. ASK FOR A SELECTION. They are
WINNERS every one. WRITE! WRITE! WRITE!
Will also make up our goods in Sterling Silver if desired.

ILLUSTRATION HALF SIZE

Send for Pamphlet, descriptive of Heller's White Stone
Goods. It's a Business Builder.

JOSEPH W. HELLER CO.
White Stone Novelties Manufacturing Jewelers
144 PINE STREET
NOTE THE NEW ADDRESS Providence, Rhode Island

OTHER WOODSIDE NEWS PAGE IN THE JEWELERS CIRCULAR

Here's a Winning Toilet Set
At a Very Low Price

In offering you the new " Medallion at the profitable prices indicated below, we believe a dis-tinct triumph in toiletware merchandising has been won.
The "Medallion- is this season's addition to our

strong line of toilet sets. And unusually large advance
orders, placed by jewelers, who have seen samples in
our show rooms, prove that it is one of the most suc-
cessful sets ever produced. We're confident that you'll
find the "Medallion- a business-bringing pattern with
your best trade.

As you know, the tendency of the public taste is to swing
away from heavily decorated sets to plainer models. In higher-
priced goods this is recognized and the wants supplied. Now, the
"Medallion" with its beautiful simplicity of design meets the
demand in a set that can be sold at a popular price.

The concave shield forming the central decoration is a new
idea in toiletware designing that is meeting with universal favor.
It emphasizes the classic lines, gives the set character and is
strikingly effective when engraved with a monogram.

Of course the "Medallion" is 925-1000 fine, as all our
productions are, while every detail of workmanship and finish
will pass the examination of your most critical customer.

The low price makes the "Medallion" a decidedly profitable
buy. It is a splendid example of the values offered by our direct-
by-mail selling plan. A set of this excellence couldn't be sold
through any other marketing system for less than a third higher
figures.

You certainly should have at least a sample set of the
"Medallion" in your stock. As the demand is sure to be heavy
we suggest that you send in your trial order now. We will
reserve the goods for you and make shipment at any future date
you desire.

And in accordance with our iron-bound guarantee of your satisfaction, we
will fonvard agreeing that you can return the articles—at our expense—if after
arrival they fail to equal your expectations in any particular.

Or write for our catalogue showing a broad line of successful toilet sets, and
other goods suitable for holiday trade listed at prices that show you average greater
profits of 15 to 20'/,

3595
One half actual size

Hair Brush, Comb and Mirror

Plain, as illustrated, $20
(Beauti(ully Engraved, $27)

Prices subject to Keystone Key

•
Just say "Send us your book” on a postal to-day—your copy will go to you

by return mail.

CHOOSE Vioeresagmooedsgofoocl-stILersalemses MONEY

Woodside Sterling Company
170 Broadway New York
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LOCKETS ONLY

There's a
heart in every

Locket

Plat-Gold Plate 9581

Established
55

Years

Our 1911 CATALOG is now being
distributed. Consult it when buying
your FALL and HOLIDAY LOCKETS

Wightman & Hough Co.
Main Office and Factory .•. PROVIDENCE, It. I.

New York Office, 15 Maiden Lane

 -ii fl 

SEND FOR OUR
EMBLEM CATALOG

Reach out for more FALL BUSINESS this year.
Let our line of Emblems have a part toward pro-
moting a general satisfactory increase. Nearly

10,000 designs to select from.
A larger line than any other house can offer.

JOBBERS ONLY WRITE TO-DA Y!

E. L. LOGEE & COMPANY
EMBLEM MANUFACTURERS

235 Eddy Street, PROVIDENCE, R. I.
New York Office 65 Nassau St. Chicago Office 1203 Heyworth 13Idg.

=JI t I 1 UJ

THE LATEST EVER
Button Strap Fobs

PATENT APPLIED FOR

No buckles to catch and tear clothing. The latest, best, niftiest
idea in leather fobs.
These fobs are made of finest, soft tanned calf. All colors that
are popular. Sell at popular prices. Retail for 25c. and 50c.
Ask your jobber, or write us at once, and let us supply you
with a sample dozen.

Trade supplied unmounted Fobs. Straps, and Buckles

H. J. COLLIS MFG. CO.
FOB SPECIALISTS TAUNTON, MASS.

ASK FOR QUOTATIONS
ON

FRATERNITY
anD

CLASS PINS 
tir We devote our energies towards
making these goods.
Cl 10 and 14 Karat and Special to
order.
GI Let us estimate and create de-
signs for your college trade.
CT Located right in a college city — We know HOW —

WILLIAM L. PANIKOFF iiONNFRI I N G 

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

CELLULOID
RING TRAYS

For Sale by
E. & J. Swigart - Cincinnati
Benj. Allen & Co. Chicago
A. C. Becken Co. - "
M. Sickles & Sons - Phila.
J. B. Bechtel Co. - "
Wolfsheim & Sachs - N.Y.
R. L. & M. Friedlander "
L. Auguss & Son - - "
Aisenstein & Woronock "
Miles & Fine Bros. - - "
Nordman Bros. - San Francisco
and by the sole manufacturers

H. B. SOMMER & Co.

Size, 8% x 534

Pure white celluloid—dull finish
Ebonized frames—rounded corners

No. 30 L, for 30 Lady's Rings - $130
No. 36 B, " 36 Band " 1.75
No. 48 A, " 48 Baby " - 1.75

612 Arch Street, Philadelphia, Pa.

Double Post

Expansion Lever

Cuff Links

SHOWING OPERATION

THEY'RE

FREE

The Link You

Have Been

Looking For

SHOWING CONSTRUCTION

The Link that has taken the country by storm—SEND FOR A SAMPLE PAIR
The most practical, mechanically-perfect Cuff Link on the market. For soft or stiff
cuffs. Operates with one hand. The Link that has taken the country by storm.

NEW YORK OFFICE, 15 Maiden Lane, Room 1609

SOLD THROUGH JOBBERS ONLY

WE HAVE ENDEAVORED TO MAKE OURS

SOLID GOLD FRONT JEWELRY
SO good, our designs so original and varied, that pleasing, profitable sales
would continue year after year for both the jobber and the retail jeweler.
How well we have succeeded is reflected through increasing business as
each month goes by. It must be that goods stamped " S C c " have all
the good points fully guaranteed by us, else we should feel a reaction.
Our fall lines have been produced with our ideals embodied. It will pay
you to ask your jobber for an inspection of "S. a C." SOLID GOLD FRONT
JEWELRY. Remember we fully guarantee ever.), piece of jewelry
stamped "S. & C." Go to your Jobber NOW for an inspection of our Fall Line.

Ira W. Smith, Pacific Coast Agent Smith &Crosby FACTORY 
Broadway Central Building, Los Angeles Attleboro, Massachusetts
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SEND FOR OUR BOOKLET SEND FOR OUR BOOKLET

gil We are now in the midst of the BRACELET
"ti SEASON. In fact, in the midst of the PRE-
PARATORY SEASON for the HOLIDAYS.
YOU should have our BOOKLET on HL
JEWELRY. It will cost you nothing. A post
card will bring it. It will help solve the "WHAT
SHALL I STOCK?' question. We know our
designs are right. We know our prices are right.
We know our QUALITY is right. But do you
know it ? HL BRACELETS possess the peculiar
characteristics of having a REAL HAND-MADE
SPRING JOINT and a SUPERIOR catch that
stays locked. It is these distinguishing character-
istics that make HL BRACELETS create a larger
and more profitable patronage. It will pay us both to have
you know all about HL jewelry. Better write now.

Send for our booklet on HL Jewelry.
It's full of FACTS.

GOODS stamped HL are live sellers.

OUR RESUME:

Waldemar

Festoons

Coat Chains

Dickens

Operas

Bracelets

La Vallieres

Bead Neck Laces

Vest Chains

Guards

Fobs

Ponies

Scarf Pins

Chatelaines

Patent Spring Bracelets

Neck Chains, 13-15-16-20 inches

HENRY LEDERER & BRO., INC.
150 Chestnut Street PROVIDENCE, RHODE ISLAND
 NEW YORK OFFICE, 6 MAIDEN LANE 

  Makers of  
HIGH GRADE GOLD-FILLED and

STERLING SILVER CHAINS, BRACE-

LETS and NOVELTIES

TRADE MAR K

A Winner
The

from

Line

A most important feature of the

Nu-Spring Safety Bracelet
is, that the guard, forming at all times a solid circle, makes
the construction rigid and keeps the bracelet from opening-
too far, thus protecting the joint.

It cannot loosen and slip down and off over the hand, but
at the same time it opens automatically for removing.
Every bracelet stamped and guaranteed by A. C. Co.

Sold through Jobbers only

ailacraetk
Factory and Main Office: Attleboro, Mass. New York Office: 9 Maiden Lane
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The Garland

" NEXT TO STERLING"

Our men are now out.
They will be glad to
show this design,
together with eighteen
other patterns of

Brush, Comb
and

Mirror Sets
The majority can easily
be retailed for $5.00 and
net a good profit.

Don't

Neglect to

See Our

Line of

Travelers'

Combinations,

Cigarette Cases

and

Match Boxes

French Grey Finish

with polished

edges

ILLUSTRATIONS FULL SIZE

BRISTOL JEWELRY CO.

BRISTOL SILVER
is a fine white metal resembling
sterling silver and not easily dented
—theonly real substitutefor sterling

In addition we make to
go with these sets

Military, Cloth
and Hat Brushes,
Whisk Brooms
and a complete line of

Manicure Articles
Send for our

1911 Loose Leaf Catalog.
This illustration appears on page 27.
Has price-list in front also different
articles made in this pattern.

Attleboro, Massachusetts
SILVERSMITHS AND MAKERS OF STERLING PLATED WARE, LEATHER FOBS, MESH BAGS, NOVELTIES, ETC.
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COLONIAL DAME BRACELETS

LOCKET

TRADE-
MARK

MADE IN FOUR WIDTHS-3-8", 1-2", 5-8", 3-4"

LOCKETS
BRACELETS
FOBS

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

BLISS BROTHERS COMPANY
HEYWORTH BUILDING

CHICAGO, ILL.

ATTLEBORO, MASSACHUSETTS
SILVERSMITHS BUILDING

NEW YORK CITY
CHRONICLE BUILDING
SAN FRANCISCO, CAL.

TRADE-

B.B.

MARK

CHARMS
SCARF PINS
BUTTONS

OUR PRODUCTION REPRESENTS THE
BEST IN ECCLESIASTICAL WORK.
30 YEARS DEVOTED TO ECCLESIASTI-
CAL GOODS.

STAPLE the year 'round,
can be used to produce

sales even in dull seasons. Most
appropriate for WEDDING
GIFTS, BIRTHDAY GIFTS,
HOLIDAY GIFTS, ETC.
Our illustrated PAMPHLET
for the FALL containing a most
complete line of our goods is
yours for the asking.

WRITE FOR ONE

The W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Ecclesiastical Art Metal Workers
182-203 Eddy Street : PROVIDENCE, RHODE ISLAND

'GOLD FILLED COAT CHAINS

ASENSATION. Sella at a price that will call trade. Twentydesigns of buttons in all, with all the different Eityles of LinkChain. Send Fifty Cents for Sampk.
We make in either Aluminum, Goldoin, or White Metal, Rings,Brooches, Stick Pins, Lockets, Shirt Waist Sets, Baby and BeautyPins, Fobs, Neck, Belt, Hat and Dutch Collar Pins, etc., in Romanor Silver Finish. These goods are furnished plain or engraved,as desired. Write and ask us for Illustrations, Price., and Samples, FREE.

ENTERPRISE JEWELRY CO.
ATTLEBORO Box 653 MASSACHUSETTS

4

0sW/VA 
STOCK 

C

04446

FACTORY AND MAIN OFFICE 441,
4kES` 100 STEWART STREET, PROVIDENCE, R.I.

CHAINS AND BRACELETS

A few of the many designs we make. Over 1000
in all.

The EXCLUSIVE FEATURE of the PATENT
SAFETY GUARD makes an exceptional talking
point. Prevents bracelets from opening too wide,
thus preventing breakage of joint, yet opens wide
enough to fit any wrist.

Our machine-made chain is absolutely accurate.
Every link soldered separate. Machine -made

5082 0 144 chain possesses greater strength and can be made
in the very finest of link.

All of our goods are made from a SPECIAL PROCESS—HARD FINISH
—WEAR RESISTANCE HIGH-GRADE GOLD-FILLED STOCK.

Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in
HIGH-GRADE GOLD-FILLED.

In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pins,
Pendants, and La Vallieres.

Ask your jobber to take you on a TRIP through our line.

592 I

Look for
PR-ST-CO

Stamped on Spring Rings
and Swivel of all Chains

SOLD THROUGH

JOBBERS ONLY

Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

11 Maiden Lane, NEW YORK

SAMPLE OFFICES 131 Wabash Avenue, CHICAGO

45 Kearney Street, SAN FRANCISCO, CAL.

•■■■) (:)÷■•••
PATO rEfl 5 0 
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PROFIT—QUALITY—CONVENIENCE
No, this is not solid gold jewelry ; it looks like it

though, doesn't it ? These pieces shown here are only
samples taken from our regular stock. Every piece that
we make looks just as good and some even better. If we
were making solid gold jewelry we couldn't use more
care in the finish.

PROFITS. That's what we are all after. Your grocer
sells the goods that there is the most profit in. Your
tobacco man sells the cigar that there is the most profit
in, and you should sell the jewelry that will give you the
most profit—and that jewelry is made by the Hussey Co.

QUALITY. If you retailers knew as well as we
know the amount of gold that our jewelry carries com-
pared with some of the ordinary kind, it wouldn't take
you long to decide in favor of the Hussey Co. line.

CONVENIENCE. Another thing we are all after.
No matter what we can say about this you will never
know what a convenience it is to buy from the factory
until you have given it a trial. When you are depending
on the salesmen you find that you need a few pieces to
freshen up your stock. It will be a month or perhaps
two before the salesman comes around, and all this time
your customers are coming in only to find the same old
goods in the same old place. All this can be changed;
you can always have something new to show your cus-
tomers if you use our catalog and buy from our factory.
If you find that your stock is getting a little thinned out,
just take our catalog and order whatever you need. You
can do this every day if you wish to and in this way hold
the interest of your customers. Your old stock will also
sell faster if you keep new goods sprinkled in with it. An
old house surrounded by a nice lawn will, a great many
times, bring a bigger price than a new house with poor
surroundings.

111111)111tii111t1■■.l

Manufacturing Jewelers

PROVIDENCE - RHODE ISLAND.



VALUABLE SUGGESTIONS FOR FALL BUYING

IN ALL SIZES, AT PRICES THAT DEFY COMPETITION

glen,
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Diamond Jewelry
Showy—Attractive Moderate in Price

Pearl and Diamond Brooches to sell at
$10.00 to $35.00 each

ee o' ', • - .0./ .40..40_0 • 0' 0' 49 .10 Ao• •

Negligee Collar Pins
One of Our Big Sellers

Retail at 25c, to 50c. each

We illustrate a few of our new patterns in the latest popular size, NOW in demand.These may be obtained in " Hobble Mesh engraved on one or both sides.
 WE MANUFACTURE 
Bracelets, Chains, Charms and Fobs in 14K. and
10K. Gold and High Grade Gold-Filled. Brace-
lets, Mesh Bags, and Chains in Sterling Silver.

UPON REQUEST we will send you our 100-page Sterling Mesh Bag Catalogue, handsomely illustrated and fully describj

SOLD THROUGH JOBBERS ONLY

Mw RETAIL JEWELER

DO YOU WANT
SELLERS

NEW YORK OFFICE
15 Maiden Lane (Silversmiths' Building)

(Samples Only)

Retail at $1.25, $1.50 and upwards

IF SO CALL OR WRITE

M.J.AVERBECK
Manufacturer Importer
10-12 Maiden Lane. N.Y. city



It is easy to decide if
you will consider results

Let your verdict be to
join the ranks of those

successful and satisfied

jewelers who handle

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19
and can give the very best references as to
responsibility on tpplication. Offers and valua-
tions furnished promptly. See ad. on page 1537
of this issue.

Write for further information.

1011 Chestnut St.,PHILADELPHIA,PA.
Established 1891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

If our salesmen do not see you, 

drop us a card it involves

no obligation for you, and a

We want to show how
good a watch key we are
making for a very little
money. It is a small item
in your business but never-
theless important.

Better Workmanship : Better Price

A. N. CLARK & SON, Plainville, Conn.

Selection Packages

Sent Upon Request

W
E are now in a position to fill all orders and fill them

promptly. Our 20,000 square feet (approximately) of floor

space fully equipped with new and up-to-date appliances

puts us in a position to supply your wants. We invite you to visit

us when in Providence and inspect our new plant.

To note our separate motor electrically-driven machinery, our new

and most complete coloring plant and our new polishing room.

Our men are now out with our new FALL LINES, and it will pay

you to look them over.

We Sell the Wholesale Trade Only

We want live, active representatives in every City, to handle our line
of high-grade MONOGRAMS.

To those who can demonstrate their ability to secure orders on this class
of goods, we are prepared to distribute a fine sample line, showing our
most popular styles, suitable for bags and all other purposes.

Colgan's Monograms signify quality of the highest standard, unexcelled
and seldom equalled.

Write to us at once, so that you can establish yourself as monogram
headquarters in your city, and reap the benefits of the large demand
for monograms this fall.

The J. W. COLGAN COMPANY
509 Sudbury Building :: BOSTON, MASSACHUSETTS

Abbott Park Place, Chestnut and Pine Streets

PROVIDENCE, RHODE ISLAND
Chicago Office, 1203 Heyworth Building New York Office, 7 Maiden Lane
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Seamless Gold-Filled and
Sterling Silver Rings

With increased facilities and a new factory equipped with the very latest and
most modern machinery we are enabled to produce a line of goods that defy
competition.
Our prices are as low as is possible to make them, quality considered.
Fads and Novelties are always to be found in The R. L. Griffith & Son Co. line.
We have a full line of Coral Jewelry.
Our other lines of popular priced jewelry as SCARF PINS, BROOCHES, STUDS,
EARDROPS, ETC., will be made with the same expert care as in the past, with
many new and novel ideas added.
Our specialty WHITE STONE GOODS will be just as extensive and varied as
ever, and will bear the same distinguishing features which have built up a repu-
tation for us as Specialists in WHITE STONE GOODS.
FINISH AND QUALITY OUR MOTTO.

Drop us a line that we may tell you more about our product.
THROUGH JOBBERS ONLY Note the New Address

The R. L. Griffith
Established 1879 ...,•\\II//,6

WAITE-THRESHER BUILDING TRADE
Abbott Park Place  

MARK.

& Son Co.
Incorporated 1897

Providence, R. I.

1111 11

4.0
111111111111,,,
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New goods every week. The illus-
tration represents a combination
coat, vest and trouser chain, worn
all seasons of the year. Ask for our

Warranted to give entire satisfaction. Our one-eighth
chains look and wear like solid gold. No false stamping.

New York Office - 3 Maiden Lane
Chicago Office, 811 Heyworth Bldg.

1453
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The Strongest Line in America
Novelty Clocks, Jewel Cases, Writing Sets, Shaving Sets, Mirrors,
in fact all novelties made in Solid Brass and Plated finishes
may be found in the startling and extensive new line of goods
offered the trade for the coming season by the well-known and
pioneer manufacturers,

The Jennings Bros. Mfg. Co.
New York Salesrooms, 387 Broadway, New York Bridgeport, Conn.
See the line or write and our salesmen will call on you

OUR DESIGNS ARE ORIGINAL
OUR FINISHES ARE UNEQUALED

OUR PRICES THE LOWEST
OUR METHODS LIBERAL AND RIGHT

A few illustrations
from more than a

thousand

•
1•Y11.1111.,,,

No. 1120 Shaving Cup No. 304 Shaving Set

005mooknomoiimomo
No. 886 Alarm Clock
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Japces
ThatNewBracelet
Enamel-Lined.

This item will surely draw cus-
tomers to your entire stock. A
proper window display will
easily convince you.
The "FRANCESCA" is a guar-
anteed rolled plate expansion
bracelet with a dainty enameled
lining.

Warranted to Stand the "ACID TEST"

It is made in plain and chased bands—
also in signet and jeweled effects.

The RETAIL PRICE, $1.25,
is an Important Feature.

T he newest and
most practical article
of jewelry at low
cost ever put upon
the American mar-
ket. Sold through
jobbers only. If
your jobber cannot
supply you, write
direct.

177

4E710

Attleboro Manufacturing Co.ATTLEBORO Bo x 834 MASSACHUSETTS

Our New York City Office and Salesrooms
Rooms 1055-57, The Fifth Avenue Building
Fifth Avenue and Twenty - Third Street

Hull Brothers
TOLEDO

Look for the
flame HULL
on the button.
It means as
much as Ster-
hng.

are now open, and
are in charge of our

Mr. F. E. Norton
who formerly repre-
sented us in New York
and Pennsylvania.
We will be very glad
to have you make this
your headquarters the
next time you are in
the city.

Umbrella Co.
OHIO

0

Retailers Attention
Efficiency is the order of the day. Such
being an acknowledged fact, we wish to
impress upon you that we are in a posi-
tion to attend to all your wants, when
they pertain to SPECIAL ORDER, fine
and miscellaneous JEWELRY REPAIR-
ING, CUTTING GEMS from the rough,
repairing, repolishing, encrusting and
resetting of STONES.
We repair FANS, OPERA GLASSES,
and IVORY WORK.
GOLD PLATING ALSO A FEATURE.
We can save you TIME and MONEY.
ALL OUR WORK IS GUARANTEED.
We carry the largest assortment of stones
in NEW ENGLAND.

Promptness and Quality Our Motto

We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade

387 Washington Street :-: BOSTON, MASS.

Made in four widths—any size—with secret catch andThe Debutante hint. TWO QGIA —STERLlNSILVER—EOIRLED.eanes..t.ck.
T

—upper numbers, slower. gold-filled. Very striking, sure to selteri.
ng

'

:

574 2
5242

5680
5180

5505 6501 5803'
5005 6001 5303,1

WRITE AND LET
US SHOW YOU F. T. PEARCE STABLISHED 1879CO.— • INCORPORATED 1907Manufacturers of Gold Pens, Cold and Silver Pencils, Penholders, Fountain andStylographic Pens, the Debutante Bracelet, and he Debutante Hat Pin.
NEW YORK SALES OFFICE

180 BROADWAY

HEAD OFFICE and WORKS

85 SPRAGUE STREET
PROVIDENCE, R. I.

0  11==II  

FREE
FOR YOU

IRONS & RUSSELL CO'S

PATENT PENDING ON BUTTON BACK

This Beautiful

Special Display Card
printed and embossed in colors will be
sent you FREE. It will help stimulate
your Emblematic Coat Chain business.
A postal will bring it.

Irons & Russell Co.
Manufacturers of Emblems
Three Complete Stocks

MAIN OFFICE AND FACTORY:

95 Chestnut St., Providence, R. I.
CHICAGO OFFICE: . . 131 WABASH AVENUE
NEW YORK OFFICE: . . . 11 MAIDEN LANE

I It 
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What Some Dealers Have DoneNUMBER of silverware dealers, during the past few months, have
featured "The 1847 Girl." A young lady, clad in garments similar
to those shown in illustrations of "The Girl," has distributed
circulars, post cards, etc., and has concentrated attention not

only on 1847 ROGERS BROS. ware but on the store as a whole. She
imparts the note of human interest that advertiser and merchant seek to
inject whenever possible.

The young lady who impersonated "The Girl" during
the recent convention of the American National Retail
Jewelers' Association at Richmond, Va., attracted most
favorable comment and proved a very valuable feature.
The fact that we are often requested to give sugges-
tions regarding dress, etc., by young women who wish
to represent "The Girl" at fancy dress or "advertising
parties" indicates that the interest of the public has
been thoroughly aroused.

Such being the case, we would suggest to the dealer
who has not tried the plan that he feature "The Girl"
and watch the result. To those who have not the
facilities for introducing a living model to their custom-
ers, we are always ready to supply various forms of pic-
tures and display cards, etc., featuring "The Girl" in the
interest of 1847 ROGERS BROS. "Silver Plate that Wears"
and the dealer who handles it. "The Girl"
together with our silverware, will occupy full
pages and covers, in colors, in many of the
leading publications, during the coming
season, even larger space being used than in
the past.

WRITE FOR PARTICULARS

Meriden Britanma Co.
(International Silver Co., Successor)

Meriden, Connecticut
49-51 West 34th Street— NEW YORK-9-19 Maiden Lane

5 North Wabash Ave., CHICAGO 150 Post St., SAN FRANCISCO
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The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1911
by The Keystone Publishing Company

All rights reserved
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the Post Office, Philadelphia Pa.
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Rhode Island Leads Denver Jeweler Catches Daylight Thief Shoots

in Jewelry Production Swindlers in Nick of Time Another New York Jeweler

Statistics in Report on This and Silverware

Industry Show That There Are 307 Estab-

lishments in Rhode Island Compared With

196 in Massachusetts

'Washington, D. C., August 12, 191 i.—Statistics

regarding the jewelry and silverware industry for

1909 in the States of Rhode Island and Massa-

chusetts which were prepared under the super-

vision of Mr. William M. Steuart, chief statis-

tician for manufactures, were made public re-

cently by Director Durand, of the Bureau of the

Census.
The figures show that the number of establish-

ments in 1909 in Rhode Island was 296 in the

jewelry industry, and xi in the silverware and

platedware industry, as compared with 175 estab-

lishments in the jewelry industry and 21 in the

silverware and platedware industry in the State

of Massachusetts.

The tabular summary follows:

Man and Woman Give Bogus Check for Ear-

rings, But Muckle Recovers Gems as Two

Are About to Leave the City

Denver, Colo., Aug. 12, I9I1.—An odd attempt
to swindle a local jeweler out of a pair of dia-
mond earrings valued at $300 was reported to the
police recently.
The earrings were recovered from a man and

a woman as they were seated in a Rock Island
train at the Union Station the next night by
William S. Muckle, manager of the Denver
Watch Case and Jewelry Manufacturing Com-
pany, at 1620 Champa Street.
The morning before a man giving his name

as Edward Lewes entered the jewelry store and
left some repair work. He also asked to see some
diamond earrings. Muckle showed him several
stones unset and one pair set. He was pleased
with the earrings and told Muckle he would see
his wife and return. In an hour he came bark

• Number of
STATE Establishments

Rhode Island—
Jewelry  296

Silverware and platedware. 11

Massachusetts—
Jewelry  175
Silverware and platedware. 21

Capital

Wage Earners

Average
Number Wages

Cost of
Mateihils
Used

$17,050,490 9,51I
9,422,115 2,294

13,805,5756,818,066
7,423

$4,760,780
1,568,095

4,421,969
2,465 1,725,234

$9,788,0372,635,228

5,579,325
2,727,693

Value of
Products

$20,685,100
6,19i3,300

15,210,738

6,538,736

The capital invested in the Rhode Island jew-
elry industry was $17,050,490, and in the silver-
ware and platedware industry $9,422,115; while
Massachusetts had a total capital invested of
$13,805,575 in the jewelry industry and $6,818,066
in the silverware and platedware.
In respect to the wage earners Rhode Island

again led in the average number employed in the
jewelry industry, there being 9511 as compared
with 7,423 for Massachusetts in the same industry.
In the silverware and platedware industry, how-
ever, Massachusetts employed an average num-
ber of 2465 wage earners as compared with 2294
in Rhode Island.
The total wages paid out in the jewelry industry

in Rhode Island in 1909 was $4,760,780, and in
the silverware and platedware industry the total
was $1,568,095. For Massachusetts the total wages
paid out in the jewelry industry was $4,421,969,
and $1,725,234 in the silverware and platedware
industry.
The cost of material used in the jewelry in-

dustry in Rhode Island amounted to $9,788,037,
and in the silverware and platedware industry
$2,635,228; while for Massachusetts the figures
were $5,579,325 for the jewelry industry and
$2,727,693 for the silverware and platedware.
In the total value of products Rhode Island

again led Massachusetts in the jewelry industry
with a total of $20,685,1oo, as compared with $15,-
210,738 for Massachusetts. In the value of prod-
ucts of silverware and platedware, however.
Massachusetts was slightly in the lead with a total
of $6,538,736, as compared with $6,198,300 for
Rhode Island.

and asked to see the earrings again. He again
admired the stones and said he would bring his
wife in at 4 o'clock, the time when his repair
work was to be finished. At 4 o'clock the couple
came into the store.

Gives Check for $300

"I will take those stones," the man said, "but
I haven't enough money. I am well known here
and I will give you a check." He gave the names
of several well-known business men as references,
and Muckle accepted the check for $300.
After the couple left the store Muckle became

suspicious and telephoned the bank to see if the
check was good. He was told that the man had
no account. He notified the police.
He then went to the Union Station to see that

the couple did not get out of the city. He went
through several trains, and in the Rock Island
he found his recent customers.

Woman Returns Stones

"You are the man that bought the diamonds
from me this afternoon, and I want them," he
said.
"You are mistaken, and you will have to excuse

me, for I want to go to the dressing-room," said
the woman.
"No, you don't go before you give me the

stones," replied Muckle.
"If I give you back the diamonds will you

release us?" said the woman, as she took the ear-
rings from her purse and handed them to Muckle.
The train had pulled out and the couple was not

arrested.
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Man Thought to Be One of the Gang Who
Robbed Store of Jacob Jacoby Rifles Show
Case of David Silverman and Shoots Latter
Through Shoulder

New York, Aug. 12, 1911.—A thief armed with
a revolver entered the jewelry store of David
Silverman, at 1572 Madison avenue, near Io6th
street, recently, shot the proprietor in the left
shoulder, grabbed three gold watches and ran
away. His wound is not dangerous and he is now
recovering.
The jeweler has living apartments in the rear

of his store. He was at lunch and alone in the
establishment when the stranger entered the front
door. Silverman noted that the visitor moved in a
hurried, suspicious way. He hastened to get be-
hind the counter and inquire the business of his
caller.
The next Silverman knew he was looking into
the barrel of a revolver. Tiiere was a shot and
Silverman staggered back against the shelving of
the store. Before the echo of the report had
died away the thief was out on the sidewalk
stuffing three watches into his pockets.
• Soon the street was crowded and exaggerated
reports of what had happened attracted many
policemen to the spot.
The first policeman to arrive entered Madison

avenue from To6th street as the thief, chased by
a crowd, was crossing 107th street, going north.
Blowing his whistle, he joined in the chase.
Policemen were closing in from all sides by that
time. Two officers were seen coming down Madi-
son avenue from noth street.

Practically cornered, the thief had to forsake
the street. He dodged into a tenement house
between io8th and I09th streets and was lost to
view. Policemen immediately proceeded to sur-
round the block.

It is thought the assailant of Silverman may be
one of the three men implicated in the murder
of Stern, the jewelry clerk, at Thirteenth street
and Sixth avenue, which occurred recently.
Some of the pursuers described the thief as

5 feet 8 inches in height, 23 years old, and about
140 pounds in weight. There was a dispute about
his dress, some of the pursuers declaring he wore
gray clothes, but the majority insisting that his
clothing was blue in color. Silverman will be
able to be about in a few days the physicians said.

Daylight Robber Holds Up Seattle
Jewelry Store, But Loses Stolen Gems

Seattle, Wash., August 8, I911.—The B. L. Gates
Jewelry Store, at 809 Second avenue, was the
exciting scene of an attempted robbery which
occurred at II o'clock one morning recently. The
criminal, Edward Barnes, a young mechanic, en-
tered and placed a loaded revolver under the
nose of 0. H. Smith, a salesman, who was show-
ing him some merchandise. Barnes covered every-
body in the place with the revolver and reached
around the end of the showcase, taking out two
trays of diamonds. It was a particularly daring
holdup, occurring, as it did, in the presence of
the proprietor, about ten salespeople and clerks
and quite a few customers. Among those who
were held up in the store was Burton E. Chap-
man, the traveling representative of the Elgin
National Watch Company. This latter gentleman
has not got over the shock of looking down the
rain barrel, and he, with a number of others,
chased Barnes. Notwithstanding the fact that
the culprit threw away the diamond rings in his
flight of a quarter of a mile, every ring was
finally recovered and is now back in B. L. Gates'
stock.
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Decision Rendered in Favor
of Graff, Washburn & Dunn

E. G. Webster & Son Lose Suit Over Design

in Which They Were Made Defendants.

Judge Chatfield's Decision

New York, July is, 1911.—A lawsuit of im-
portance which has been carefully watched by the
trade was brought to an end recently when Judge
Chatfield, sitting in the United States Circuit
Court of Brooklyn, handed down a decision in
favor of Graff, Washburn & Dunn, manufactur-
ers of sterling silverware of 142 West Fourteenth
street, this city, affirming their action brought
against Frederick Webster and Holly T. Webster,
of the firm of E. G. Webster & Son, manufactur-
ers of silverplated ware, 622 Atlantic avenue,
Brooklyn. The litigation resulted from an al-
leged infringement of two designed patterns in-
tended for silverware dishes, both designs being
combined in the same dish. The design in ques-
tion was the well-known French border of Graff,
Washburn & Dunn. Judge Chatfield, in his de-
cision, holds that the defendant shall be restrained
from producing the particular border section with
reference to which this action was brought. He
also holds that the Graff, Washburn & Dunn de-
sign covered the Webster design. On this point
the court states:

Hence, to determine whether a design in-
fringes a design patent, we cannot look
solely to the elements nor the details in carry-
ing out the parts of the design, but the test,
somewhat like that applied in the case of un-
fair competition, is whether or not the per-
son desiring to obtain an article bearing the
original design would be deceived or induced
to purchase the imitation because of its
similarity, and whether there is likelihood of
users or casual observers not noticing the
distinction. Or, again, whether purchasers,
not having in mind the details of the design,
hut having their attention called to either the
original or the imitation, would fail to carry
away those details in their memory, and hav-
ing been pleased with the general appearance
would, upon seeing the similar pattern, con-
clude that the plated ware or the imitation
design, of a generally similar appearance and
at a cheaper price, was a copy of the solid
pattern.
Judge Chatfield also ruled that the pattern

granted for the portion of the design after the
issue of the pattern in the design is not invalid
when application for both patents are pending at
the same time.

Temporary Receiver Appointed
for Bannatyne Watch Co.

Waterbury, Conn., August IC, MIL—Upon ap-
plication of D. Austin Brown, vice-president of
the Bannatyne Watch Company, temporary re-
ceivers have been appointed for the local com-
pany by Judge Howard J. Curtis, sitting in the
Superior Court in New Haven. Attorney Ed-
ward A. Harriman, of New Haven, appeared for
Mr. Brown. and Judge Curtis appointed S. Wright
McCollum Jr., of New York, and Charles E.
Spencer, assistant treasurer of the Colonial Trust
Company of this city, temporary receivers.
The temporary receivers were put under bonds

of $20,000 and were authorized by the Court to
continue to carry on the business in such manner
as seems best to them. The finished watches will
he disposed of and the unfinished stock will be
finished, if this is deemed advisable. If the work
is carried on the receivers will pay the regular
wages.
President George C. Bryant, of Ansonia,

reachcd over the telephone, said that he had heard
of the action before Judge Curtis. When asked
about the future of the local watch factory he
replied that the chances were remote but not im-
possible that the Bannatyne plant would resume
business.
While the Bannatyne Watch Company was or-

ganized in 1905, no annual report has ever been
filed, as a search of the records in the town
clerk's office shows.
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Egerton Ames Bliss Dead

Well-known Manufacturer of Jewelry Novel-

ties Succumbs Suddenly to Cerebral Hem-

orrhage at Magnolia, Mass.—Was President

of E. A. Bliss & Co.

The jewelry trade of this city was shocked
when it became known that E. A. Bliss, president
of E. A. Bliss Co., 365 Fifth avenue, had died
suddenly at Magnolia, Mass., of a cerebral hem-
orrhage. Mr. Bliss, who had been spending the
summer at Sound Beach, Conn., where he had
a summer home, went to Magnolia to spend a
couple of weeks, taking with him his youngest
daughter, Miss Hazel Bliss. Previous to his
death he had been in very good health and his
demise was entirely unlooked for.
He was born in New Brunswick, N. J., sixty-

three years ago and lived the greater part of his
life in Jersey City. For the last two years Mr.
Bliss made his home in New York at 6os West
13th street, and he had a summer home at Sound
Beach, Conn., which he left last Friday to go to
Magnolia.
Mr. Bliss w4 a veteran of the New York

Seventh Regiment, Company A, having enlisted
shortly after the Civil War. He served as vestry-
man for seventeen years at St. John's Protestant
Episcopal Church, Summit avenue, Jersey City.
He is survived by four children, William E. Bliss,
of Meriden, Conn.; Mrs. S. V. D. White, Mrs.
Alexander Nicoll and Miss Hazel Bliss, all of
New York.
Mr. Bliss began business in North Attleboro

in 1875, and in July, 189o, moved into the Meriden
factory, in the need of larger quarters. He had
the reputation of being the greatest creator of
novelties in jewelry and was considered a leader
in his line. He spent a large part of his time in
Meriden, where much of the time he made his
home with his son. Until this summer he made
yearly trips to Europe for his company. During
the last five years he had served in an advisory
capacity, and was relieved of much of the detail
of the management of the business by his son,
the vice-president of the company.

Trust Company Receiver for
Manistee Watch Company

Grand Rapids, Mich., Aug. ii, 1911.—The
Michigan Trust Co., of this city, has been ap-
pointed by Judge Denison, sitting in the United
States District Court, receiver for the Manistee
Watch Co.
The petition was filed by four creditors, who

allege the company has liabilities amounting to
$125,coo, and that it committed an act of bank-
ruptcy when it paid a judgment to one creditor
and gave to others checks which were protested.
The company and the officers of the Manistee

Watch Co. deny that the concern is insolvent,
and have reported that they will fight the proceed-
ings instituted by creditors.
The company is a Michigan corporation, char-

tered in 1906 with an authorized capital of $roo,-
elm claimed paidi n. W. H. Rath, the president,
was believed to be the chief promoter of the
enterprise. He is a resident of Chicago, and
Joseph Bachmer, the secretary and treasurer,
originally came from New Haven, Conn., where
he was employed by the New Haven Watch Co.
at one time. In 1887 he commenced business in
Chicago with a limited capital, doing principally
repairing. In 1899 he was general superintendent
of the Bachner Time Piece Co., of Princeton, Ind.,
a corporation organized in November, 1899, with
a capital stock of $ro,000, succeeding the Elgin
Clock Co.

Group Picture Distributed Among Jewelers
New York, August 9. 1911.—Many New York

jewelers who were unable to attend the Richmond
convention were remembered by their friends
who did go south in the form of a postal card
distributed by Robert H. Ingersoll & Bro. Within
twenty-four hours after the group picture had
been taken of the delegates and their guests this
enterprising firm had it reduplicated on thousands
of post cards, and every one at the convention
was invited to take as many as he desired.

Waite-Thresher Co. Now
in Handsome New Building

Occupy 20,000 Square Feet of Floor Space in

Building They Erected Themselves—Brief

History of the Concern

Providence, R. I., August 9, I91 1.—The Waite-
Thresher Company, manufacturing jewelers, has
moved its plant from its old quarters, at 61 Peck
street, to the top floor of the new Waite-Thresher
building, at io Abbott Park Place, where it occu-
pies 20,000 square feet of floor space. The work
of removal has been in progress for the past two
weeks, and has now been practically completed,
work in the regular lines in the shop being now
under way. The new building, constructed by
the Waite-Thresher Company, and which has
provided quarters for several manufacturing jew-
elry concerns in the city which have sought larger

HENRY G. THRESHER
Secretary and Treasurer of the Waite-Thresher

Company, Providence

and more commodious quarters than occupied by
them heretofore, is five stories in height and runs
from Abbott Park Place south, and then makes
an angle of 90 degrees and runs west to Chest-
nut street. The building is fitted and equipped
with all modern improvements and the finishings
throughout are in best taste.

History of the Company

The Waite-Thresher Company was started in
r86o. At that time Daniel B. Waite associated
himself with Elisha and Charles Clewley in the
manufacture of jewelry under the firm name of
D. B. Waite & Co. The plant was located in the
old Hope Iron Foundry building, on Eddy street.
In 1869 this firm was dissolved and Mr. Waite
became associated with James F. Angell in the
firm of Angell & Waite, locketmakers, this plant
being at the corner of Eddy and Elm streets.
In 1872 Mr. Angell retired from the company
and his place was taken by Nathan F. Mathew-
son, and was known as the firm of D. B. Waite
& Co., the factory remaining at the corner of

lockets.
Elm streets and the product being

The company sold out in 1874 to Israel R.
Sheldon & Co., and Mr. Waite then formed the
firm of Waite, Smith & Co. Mr. Waite, Peter C.
Smith and William H. Waite, the son of Daniel
B. Waite, were included in the firm.
Upon the organization of the latter company

the business was established at i I I Summer street,
and it remained there until about 1879, when the
plant was removed to 6t Peck street, occupying
at the first one shop in the Dyer Street Land
Company building. In 1884 Henry G. Thresher,
who had entered the employ of the company as
bookkeeper and salesman in 1876, was admitted
to partnership. Soon after that Mr. Smith died,
and in 1886 Daniel B. Waite retired from the
company. William H. Waite, son of the founder,
and Henry G. Thresher acquired the interests
of the old firm of Waite, Smith & Co., and the
name was changed to Waite-Thresher & Co. The

(Continued on page 1461)
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OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

SEED PEARL SEED PEARL

Send for our
Circular

BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EAR-RINGS
BAYADERES
SAUTOIRS

Also loose
in all
sizes and
qualities.
Order and repair
work of all kinds
executed by
skilled workmen.

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

Send for our
Circular

VANITY CASES
LORGNETTES (largest line in the world)
CLOCKS
GUN METAL GOODS (every description)

STOP HERE WHEN IN NEW YORK

Live Ones . Newness

BAYER & PRETZFELDER CO.
5 EAST 17th STREET (Between Broadway and Fifth Avenue)

We are showing the most extensive and catchy line of imported novelties for the jewelry trade.It will be to any jeweler's best interest, visiting New York, to note address and certainly call at our showrooms.
STERLING SILVER and FRENCH IVORY TOILET LAMPS, DINNER GONGSGUN METAL MESH BAGS ARTICLES, Etc. OPERA GLASSESand PURSES DESK SETS LEATHER GOODSBRASS GOODS SMOKERS' ARTICLES ART and FANCY GOODS, Etc., Etc.SOLE AGENTS: La Vogue Opera Glasses, La Vogue Binoculars, La Vogue Lorgnettes.

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

E. H. H. Smith Silver Co.
Manufacturers
of

Bridgeport, Conn.

Sterling Effects
in Plate

Bourgeois Bros. Co.
131 Wabash Ave., Chicago, III,

Silversmiths' Building
New York
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The Founding and Growth of
the E. Howard Clock Company

Opened First Watch Factory in America,
Which Was Founded in 1850—The Career
of Edward A. Bigelow, Now Treasurer

One of the most interesting histories connected
with the clock industry in this country is that of
the E. Howard Clock Company. The founding
of the company dates back to 1842.
The foundation was laid by the late Edward

Howard, a native of Hingham. Born in 1813,
Mr. Howard, as a
boy, entered into an
apprenticeship with
Aaron Willard, the
most noted Boston
clockmaker of that
period. At the end
of his time, with an-
other apprentice, Da-
vid P. Davis, he
started in the watch
and clock manufac-
turing business.
In i85o they opened

the first watch fac-
tory in America
under the name of
I-loward & Davis.
Later the name was
changed to Denni-
son, Howard & Da-
vis, and it was by
these three gentle-
men that the How-
ard Clock and Watch
Company was first
organized in 1861,
and in 1863 this
company was suc-

ceeded by the Howard Watch and Clock Com-
pany.

Present Company Succeed Others in 1900
The present E. Howard Clock Company suc-

ceeded in igloo to all of the business previously
carried on by the above firms. In 1905 the watch
end of the business was separated from the rest
and became known as the E. Howard Watch
Works, factory in Waltham. The E. Howard
Clock Company's factory is still in the original
location at Roxbury.
The company has recently completed a very

large clock for the new Ayer mills in Lawrence,
one for the new gymnasium at Dartmouth Col-
lege and the four-dial illuminated tower clock
in the Chelsea city hall.
The sidewalk clocks, known in the trade as

"post" clocks, are an important part of the com-
pany's business; also the electric clock systems,
consisting of a master clock controlling a large
number of secondary clocks in different rooms
of a building.

The Work of E. A. Bigelow
The treasurer and managing director of the

company is Edward A. Bigelow, a native of
Elizabeth, N. J., where he was born in 1867. The
early years of his business life were spent in
New York City, where he was with the original
manufacturers of filled watch cases, known as
the Ladd Watch Case Company. Afterwards Mr.
Bigelow catne to Boston as the New England
manager for the Courvoisier & Wilcox Manufac-
turing Company.
In two, when the present E. Howard Clock

Company was organized, lie was elected treasurer
and managing director of the concern, and from
that time to this his entire time and attention
have been given to the manufacture of Howargl
clocks and watches. He is a resident of Winches-
ter and is a member and former vice-president
of the Boston Jewelers' Club and a charter mem-
ber of the Chamber of Commerce.
The directors of the E. Howard Clock Com-

pany are William A. Gaston president of the
National Shawmut Bank; Robert Winsor of
Kidder, Peabody & Co., Richard Saltonstall of
Gaston, Snow & Saltonstall; Murray Cheever
and Edward A. Bigelow. The company has a
paid in capital of 1250,000, with branch offices in
New York and Chicago.

EDWARD A. BIGELOW
Treasurer of the

E. Howard Clock Company

Form National Association
of Fixture Manufacturers

At a meeting of store fixture manufacturers
held in Chicago in June an association was or-
ganized, known as the National Commercial Fix-
ture Manufacturers' Association. About twenty-
live of the largest and most prominent store fix-
ture manufacturers in the country attended the
meeting, and all who attended became members
of the new association.
This association is not a trust and was not

organized as an attempt to control or regulate
prices. In fact, the fixed policy of the association
is not to make any attempt at regulation or con-
trol of prices or competition in any form, but to
bring about a general betterment of trade condi-
tions, and hopes to render service to the mer-
chants who are customers of its members as well
as to the members themselves.
One of the first aims of the association will

be to endeavor to secure better freight classifica-
tion so as to reduce the cost of transportation
on the products made by its members, and with
this end in view the association has opened an
office in the murray building, Grand Rapids,
Mich., in charge of the assistant secretary, Charles
R. Zwald, who will be glad to give any manu-
facturers, merchants or commercial body further
information in regard to the association, or its
workings, and the office will be pleased to furnish
any commercial body or association or fixture
manufacturer copies of the constitution and by-
laws upon request.
The association hopes to eventually take up a

general educational campaign along the lines of
advertising, trade methods, collections, cost sys-
tems and other subjects.

The Whiting Company Moves in New York

New York, August to, 1911.—The Whiting
Manufacturing Company have removed their of-
fices from the tenth floor of the Silversmiths'
building, 15 Maiden lane, to the fourth floor of
the same building. Here they will occupy as
much floor space as previously, but will enjoy
many advantages that they did not have before.
Hitherto in order to get to the stockroom from
the showroom it was necessary to go out into
the hall. This disagreeable feature is done away
with in the new location, for the two rooms are
directly connected. Other rooms are the man-
ager's private office, an office for the telephone
operator, a shipping and receiving room and a
polishing room. Everything has been so arranged
as to add to the convenience of the new offices.
The showcases, fixtures. desks and woodwork are
entirely of mahogany. The showcases, filled with
beautiful patterns of silverware, are so arranged
as to give the main room an immensity and rich-
ness of appearance that can be equaled by few
showrooms of the kind in the country.

Waite-Thresher Co. Moves
(Continued from page 1459)

business was conducted under that name until
1892, when the company was incorporated under
the Rhode Island laws as The Waite-Thresher
Company. The new Waite-Thresher & Co.
started in a small way with less than twenty
employees and worked up through the years
since to a payroll of over two hundred and
seventy-five employees. The company has always
made a varied line of gold, silver and plated
jewelry, its most noted specialty perhaps being
its line of gold, silver and gold-filled thimbles.

Rapid Growth Necessitated Expansion
It was not long after the new partnership was

effected that the company found itself in need
of larger quarters at 61 Peck street, and a second
shop was therefore added to the original shop,
and a short time later the business demanded a
third shop. For a number of years the company
has been in great need of a still greater amount
of room than it could find in any building in the
city where the necessary floor space could be se-
cured on one floor, and it was decided that the
best thing to do would be to build for itself. The
new Waite-Thresher building is the result.
William H. Waite is the president of the Waite-
Thresher Company, and Henry G. Thresher is
secretary and treasurer.
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Leopold Adler Dies
After Lingering Illness

Was Well Known as a Manufacturing Jeweler,
President of L. Adler & Son, and Had Many
Friends in the Trade

New York, August to, 1911.—Leopold Adler,
head of the firm of L. Adler & Son, 142 Fulton
street, and one of the best known manufacturing
jewelers in the trade, died recently at his home
after a lingering illness.
Mr. Adler was familiarly known among his

friends and customers as "Pop" Adler. He was
a man of genial personality, and will long be
remembered by a host of friends.
Born in the town of Markelsheim, in Wurtem-

berg, Germany, October 6, 1828, he came to the
United States as a young man and became thor-
oughly imbued with the American ideas, becom-
ing a citizen in October, 1854. Mr. Adler's first
entrance into the jewelry trade was with the
house of Louis Strasburger, a watch and later
a diamond importer, and for this concern he
traveled over thirty years.
While on the road he became acquainted with

jewelers in all parts of the country, and obtained
the reputation of a keen and thorough business
man and made friends everywhere. He started
in business for himself as a manufacturing Jew-
eler in the '8os under the style of L. Adler &
Co., the firm later becoming L. & J. Adler. In
August, 1895, it was changed to L. Adler & Son,
a style it has retained ever since. Of recent years
deceased had associated with him in his business
his sons, Louis and Leo W. Adler, under whose
active charge the business has been conducted.
Mr. Adler was married forty-six years ago to

Mina Strasburger, who died twenty-five years ago.
Besides his sons he is survived by two daughters,
Mrs. Sarah Rosenbaum and Mrs. Bertha Myers,
widow of the late S. F. Myers.
In all that pertained to the jewelry trade Mr.

Adler always took a very active interest through-
out his entire career. He was also deeply inter-
ested in charitable and religious work, was promi-
nently connected with the Hebrew Orphan Asylum
and other institutions, and showed his generosity
in many ways by quiet and unostentatious acts.
He was a devoutedly religious man and promi-
nent in the Temple which he attended. He was a
Master Mason and one of the active members of
the fraternity, and was also a member of the
Fifty-fourth Regiment of the United States
militia at the time of the Civil War.

May Call General Strike in New York
New York, May to, 1911.—At a meeting of the

members of the Independent Jewelry Workers'
Union No. 2, held the second week in August at
79-81 Forsythe street, the advisability of calling
a general strike in the trade was pretty gen-
erally discussed and the consensus of opinion
of the workers was that the strike should be
called.
If a strike should occur it will affect about

forty shops, mainly on the East Side, employing
about 400 persons. One or two shops in the
Maiden lane district and several uptown shops
would also be affected, it is said. Those belonging
to the union which now have the support of the
United Hebrew Trades, a Jewish labor federa-
tion, are mainly chain and ring makers, bracelet
makers, trimming makers and polishers.
For some time past the members of the union

have been agitating a general strike, but it was
not thought any of these plans would materialize.
Since the union won a strike against one of the
large East Side shops, as told about, the members
have been talking big and making claims that it
would be easy to win a general strike.
The workers claim their earnings have been

steadily decreasing in the last few years, and that
working conditions, from the union viewpoint,
have been growing worse. They claim that
skilled workmen, who were earning as high as
$30 and $40 per week a few years ago, are now
only earning in the neighborhood of $t8. The
demands will include an eight-hour day in place
of the nine or ten hours they claim is in force
now, an increase in wages and better conditions.
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WILL SELL ON SIGHTHere is an article that will appeal to thousands of persons who cannot afford to pay the fabulous prices asked for the real pearl. A scientific pearl that has thebeauty and life of the genuine. Gives wearer the continued pleasure of enjoying the display of the real pearl. Necklaces, Brooches, La Vallieres, Bar Pins, Rings,Earrings, Scarf Pins, Studs. Unaffected by wearing abuse, perspiration or boiling water at a temperature of 212° Fahrenheit. Every pearl securely mounted.
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JOS. H. MEYER BROS•1 59 NASSAU ST.
"THE SKETCH BOOK HOUSE" NEW YORK

ALEX C. CHASE,
Agent Philadelphia

Boston and Baltimore

TRAVELERS
B. J. MEYER, J. D. BOYLE,
N. Y. State and Chicago and
Middle West Vicinity

We invite
visiting
buyers to
make our
office their
head-
quarters

L. B. FREY,
Pacific Coast

DIAMONDS
To the Jeweler About to Purchase Diamonds

An Argument in Our Favor
The price of diamonds varies not only according to their size and quality, butmuch more according- to the law of supply and demand.Diamond importations this year are greater than ever. Nevertheless, most of thestones are of small weight or inferior quality. Diamond experts declare that thedemand for large and perka stones cannot be supplied. Consequently the prices onthe better grade of diamonds are very hzgh.
Early in Spring we purchased a very large series of goods from TA to 2 carats,of BLUE W ESSELTON color, American cutting, so that we are enabled to offer atthis time large and perfect stones at a firice considerably below the present market value.We can supply also slightly imperfect stones at right prices.Would you be convinced? We ask you to send for an approval package andcompare our goods with what you can obtain elsewhere.

Cross & Begueli sale Gems, Jewelry, Watches 23 MAIDEN LANEn Whole
and Jewelers' Supplies NEW YORK
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Delivery Date of The Keystone

We have received from the Second As-
sistant Postmaster-General's office a state-
ment that owing to the fact that fast freight
trains are to be used in sending semi-
monthly and monthly magazines to the sub-
scriber instead of fast mail trains, in the
states of Illinois, Iowa, Kentucky, Ten-
nessee and Wisconsin it will take three days
longer to reach the subscriber ; in the states
of Arkansas, Missouri, Oklahoina and
Texas four days longer; in the states of
Arizona, California, Colorado, Idaho, Kan-
sas, Minnesota, Montana, Nebraska, Ne-
vada, New Mexico, North Dakota, Oregon,
South Dakota, Utah, Washington and
Wyoming it will take five days longer.
Our readers will understand that delay in
delivery of this magazine is due to com-
pliance with the new regulation of the Post-
office Department.

The Richmond Convention

We direct the attention of our readers to
the very comprehensive report of the pro-
ceedings at the Richmond convention which
appears elsewhere in this issue, and we
would advise every member of the trade
to peruse carefully the valuable papers read
at the convention and published in connec-
tion with the report. Never, probably, was
such a wealth of mercantile wisdom,
directly pertaining to the jewelry business,
placed at the service of the jewelers in any
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single issue of a trade publication. No
jeweler can read this report and the ac-
companying papers without recognizing the
remarkable stride forward made in recent
years by the trade, without entertaining a
higher opinion of his brother jewelers and
a more hopeful view of the future of the
jewelry business. In accordance with the
convention policy of recent years all
branches of the trade were represented and
the freedom and sincerity with which they
discussed the problems affecting their re-
spective interests revealed a spirit well
worthy of this tolerant, enlightened and co-
operative age.
The convention was in all respects a

success, even the attendance being quite up
to expectations, considering the somewhat
inconvenient location of the historic and
hospitable convention city. The selection
for next year, Kansas City, is a most happy
one, and it is safe to predict that in 1912
the City on the Kaw will be able to boast
of the largest and most representative meet-
ing of jewelry interests ever held.
The re-election of the officers, with the

exception of the worthy treasurer, who re-
fused a renomination, was a well-deserved
tribute to the enthusiasm and disinterested
labors of the men thus honored. The con-
vention showed its wisdom as well as its
appreciation in this election, knowing, as it
did from actual experience, their fitness for
their several offices and their exceptional
capability to advance the interest of the
organization and guide its destinies during
the coming year. This journal has rendered
them all possible assistance in carrying out
their work, and we are gratified that,
through the aid of our semi-monthly plan
of publication, we are now in a position to
render still greater assistance.

July Diamond Importation
According to the latest official statement

issued by the Appraiser of the Port of New
York the imports of diamonds and precious
stones continue to be well sustained. The
total for July exceeds that of the cor-
responding month one year ago by consid-
erably over $1,00o,000, the figures for last
month being $4,475,986, compared with
$3,026,115 in July, 1910. This large total,
so early in the year, is strikingly suggestive
of the hopes entertained for the gem market
during the fall and holiday season.
In connection with the increasing im-

ports a stiffening in prices for the better
grades is announced, and the assurance of
a rising market should be a forceful argu-
ment in inducing the retail trade to make
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early investments in this line, which proved
one of the most profitable in recent fall and
holiday seasons.

One Million Patents
The present month will have a unique

distinction in history in that it will see the
millionth patent issued by the United States
government. The first patent of the pres-
ent series was issued July 28, 1836, to John
Ruggles (antedated July 13, 1836), of
Thomaston, Maine, for a locomotive engine.
One hundred and nine of the patents of the
present issue were issued prior to January
I, 1837, but these one hundred and nine
patents were not regularly numbered on the
patents themselves, although the original
drawings and the specification in the Patent
Office are regularly numbered. On January
I, 1837, however, the patents began to be
regularly numbered with patent 1 fo, issued
on that day, and the numbering continued
until the present time. One million patents
have been granted, therefore, in a little
over seventy-five years.

Crop Conditions and Reports
The unfavorable report of the condition

of the grain crops issued by the government
for the present month has been greatly dis-
counted during the past week. Many who
are regarded as reliable authorities on crop
statistics maintain that the shortness an-
nounced by the government is much ex-
aggerated. That this is the general opinion
may be inferred from the fact that there
was little change in price as a result of the
government announcement. There was no
evidence of a panicky feeling in the grain
exchanges following the report, which, if
generally accepted, would mean an im-
mediate jump in prices. That the intense
heat and drought did much harm is per-
fectly true, but a careful consideration of
the situation fails to reveal any really dis-
couraging feature.

It would seem, indeed, that the wheat and
corn crops will be well up to the average of
recent years. Oats have suffered severely,
but reciprocity may here come to our aid,
for the oats crop in Canada promises to be
the best in the history of the country. The
cotton crop promises to be the largest on
record—probably 14,000,000 bales, which
will be worth a round $1.,000,000,00o. This
means much to the already prosperous
South, as well as to business at large. One
thing is certain, namely, that the prices of
agricultural products will continue to be
fairly high, which will make the purchasing
power of the farmer almost, if not quite,



as great as in recent years. All things con-
sidered, there seems to be no very serious
reason why merchants should not prepare
on a large scale for a prosperous fall and
holiday trade.

Assaults on Jewelers
The murderous assaults which have at-

tended a number of recent attempted rob-
beries have created widespread alarm
among the trade. In New York City within
the past few weeks such assaults resulted
in the death of one jewelry clerk and the
serious injury of another by armed crooks
who were evidently prepared to kill in
order that they might accomplish their pur-
pose. It is gratifying, therefore, to note
that the Jewelers' Board of Trade has
taken the initiative in a movement to insure
greater protection. To this end a circular
has been issued to all the jewelry trade or-
ganizations, including The National Whole-
sale Jewelers' Association, The American
National Retail Jewelers' Association, The
New England Manufacturing Jewelers
and Silversmiths' Association, The Jewel-
ers' Security Alliance and The Jewelers'
Protective Union, etc., calling for a confer-
ence of these different bodies to discuss the
possibilities of checking, without further
delay, this new wave of violence. In this
circular the board says:
None of our present very efficient trade organi-zations seem to be in a position to take up theproblems involved in minimizing these daring as-saults and robberies, and as this species of crimehas lately increased to an alarming extent, it isthe opinion of many of our members that somesteps should be taken to assist the authorities inbringing the perpetrators to justice.
As all branches of our trade are deeply inter-ested in protecting the lives and property of ourcustomers, the Jewelers' Board of Trade has de-cided to call a conference of all of our tradeorganizations, to be held at our rooms on Wed-nesday, September 13, 1911, at 2 p. m., in orderthat the general situation may be discussed, andthat if possible some ways and means be devisedfor united action.

Our readers are well acquainted with the
success which has attended the policy of the
Jewelers' Security Alliance in the matter
of protection for the safes of members of
this organization. It is well known that
professional safe-crackers keep a list of the
members in order that they may avoid col-
lision with the relentless machinery for
their detection and punishment which has
been perfected by the alliance. A close
combination of all the trade organizations
and the authorities should be equally effect-
ive in accomplishing the purpose outlined
above. In our last issue we directed atten-
tion to the fact that one of the robbers who
committed an assault on a Los Angeles,
Cal., jeweler was sentenced by the court to

imprisonment for life. This is an excellent
precedent, and similar summary punish-
ment by other courts would undoubtedly
have a salutary influence on these des-
peradoes. We commend the action of the
Board of Trade, and trust that the other or-
ganizations will join hands with them, as
requested, in a movement to remedy the
threatening situation that has arisen.

A Massachusetts subscriber, who says he
reads with much interest and benefit the re-
ports of the proceedings at the various con-
ventions, writes: "The list of states which
make up the 4400 members of the national
association I find to be, in alphabetical
order, as follows: Arkansas, Colorado,
Delaware, Illinois, Indiana, Iowa, Kansas,
Maryland, Michigan, Minnesota, Missouri,
Nebraska, New Jersey, New York, North
Carolina, North Dakota, Ohio, Oklahoma,
Oregon, Pennsylvania, South Dakota,
Texas, Virginia, West Virginia and Wis-
consin. I searched in vain through this list
for the name of a New England state and
marveled at the wherefore of the absence.
Are we without any of the grievances of
which the jewelers in the other parts of the
country complain, or are we selfishly wait-
ing to benefit by their work? Even if we
should, how are we to take advantage of the
new conditions if we continue to be without
the business education that these organiza-
tion people are evidently mastering?
"Will not THE KEYSTONE help US to

realize our peculiar attitude of aloofness in
this great movement? It seems to me that
a few timely jabs from you might help to
revive the spirit of trade brotherhood in
New England, which, knowing whereof I
speak, I believe to be rather dormant than
dead."

The fact to which our subscriber directs
the attention of his New England brethren
and our readers at large is, in truth, quite
remarkable. It was not ever thus, how-
ever, for trade organizations were born and
died in New England in the past. Perhaps
the experience was discouraging. Condi-
tions are quite different now, however, and
the time would seem to be ripe for New
England trade to take the place which its
importance calls for under the organization
banner. The present president of the na-
tional association has had the worthy am-
bition of accomplishing this purpose, and
his re-election gives him an opportunity to
achieve his wish for a truly _national asso-
ciation.

Growth of the Jewelry Industry
Rhode Island, the smallest of the Union

sisterhood, has excellent reasons to con-
gratulate itself on the industrial distinction
accorded it by the statisticians of the
Census Bureau. The official report for the
year 1909, issued in Washington, D. C., on
August 1st, proclaimed the leadership of
Rhode Island in the jewelry manufactur-
ing industry, crediting the state with 296
jewelry establishments, as compared with
175 similar factories in Massachusetts,
which ranks second as a jewelry manufac-
turing center. To the credit of Massachu-
setts, however, it should be mentioned that
in the manufacture of silverware and plated
ware that state ran ahead of Rhode Island.
Our readers, however, are not so much

interested in the strenuous rivalry between
the states as in the impressive magni-
tude of the figures for the two states corn-
bined. By a little figuring, for instance,
we find that the capital invested in the
jewelry, silverware and plated ware in-
dustries in Rhode Island and Massachu-
setts in 1909 amounted to the immense total
of $47,096,146. The number of factories
engaged in these industries in both states
was 503 ; the number of people employed
21,693; the wages paid $12,476,069 ; the
materials used $20,730,283, and the com-
bined products $48,632,874. These figures
tell a story of marvelous growth in this in-
dustry which, be it remembered, is now a
prominent industrial factor in many other
states besides.

War on Dishonest Advertising
An organization known as the Associated

Advertising Clubs of America, which is
credited with a membership of 6000, at its
recent convention in Boston proclaimed re-
lentless war on all forms of dishonest ad-
vertising. This organization wields a
powerful influence with the press of the
country and its membership is credited with
a greater wealth of ability, numbers con-
sidered, than any other organization. Their
purpose is a noble one and in their efforts
to achieve it they will have the support and
sympathy of the jewelry trade, which
probably suffers more than any other from
fraudulent advertising. The time is near
when the fraudulent advertiser instead of
being a hero will be an outlaw, and the
same opprobrium is in store for the pub-
lisher who will print his announcements.
The action of the advertising men is beauti-
fully suggestive of the tendency of the time
in the business world. The days of flagrant
misrepresentation are numbered.

UTIFULLY FINISHED IN A COMBINATION OF
BRIGHT AND FRENCH GRAY

INTERNATIONAL SILVER_ CO., SUCCESSOR

BUTTER
KNIFE
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ALLACE
TOILET 1 WARE 

Our contention that original-
ity has contributed largely to111 R. WALLACE success is strik-
ingly exemplified by the pro-
duction of these two patterns.

4n7

TRADE

AL
SMIC=IMI=MID

AR STERLING

We
Monticello

is similar to the Jefferson
but is engine turned,
engraved and bright.

R. WALLACE &
BOX 140, WALLINGFORD,

10 South Wabash AV...
11 West 32d Street  NEW YORK

If our dominating policy were
put into words
it would read: '(

_

"What We Do
We Do Well."

We
Jefferson

No. 7500

depends for much
of its attractiveness
on the beauty of
the broad, shield-like effect
which is brought into promi-
nence by the soft Butler finish
of the concave surfaces sur-
rounding it. The die work,
too, is worthy of notice in this
pattern.

SONS MFG. CO.
CONNECTICUT

85 PostStreet .....AN FRANCISCO, CAL.
63 Basinghall Street LONDON, E. C.



gal1111101111..
101111111

fl OIA'llsiiil'ill111111111111111111111111imm,...
sis

il
?juin'. 

"111111111111i 
ixdill [ri Mum =

0111t.1111111167

Each Piece Possessing the Aesthetic Charm o

FLORENTINE
A "BUY" WORD FOR BRASS

There are many lines of metal ware on the
market, but FLORENTINE BRASS is in a
class by itself. The unique color combination
of dull brass and black and floral motifs in
hand engraving give it an attraction for every
customer who enters your store.
Separate FLORENTINE BRASS from the
rest of your stock and watch the result.

pattern to a degree seldom

attained in tableware.

The rare artistic treatment of

the laurel, the graceful three

thread outline, the Colonial

scroll top with the dainty bead

festoon present a pattern of

unusual elegance.

The master hand is written

over every detail. The orna-

mented portions are placed

where they add balance and

grace to the handle. The

ensemble is a delight to the

connoisseur and such as to

please even the untutored eye.

It appeals especially to Ye

Maids and Matrons of refined

taste and to Ye Jeweler who

desires permanent, profitable

patrons.

MAIN OFFICE
and FACTORY

NEW YORK: 15-17-19 Maiden Lane SAN FRANCISCO: 717 Market Street

two-color illustrated folder will be furnished by any of the following distributers:
Boston, Mass. . .
Buffalo, N. Y. . .
Chicago, III. . .
Chicago, III. . . .
Cincinnati, Ohio
Cleveland, Ohio
Detroit, Mich. .
Indianapolis, Ind.
Kansas City, Mo.

Minneapolis,Minn.

. Nelson H. Brown
King & Eisele

. Norris, Mister & Co.

. C. H. Knights-Thearle Co.

. The Oskamp Nolting Co.

. The Bowler & Burdick Co.

. The Chas. A. Berkey Co.

. The Baldwin-Miller Co.

. Woodstock-Hoefer Watch
& Jewelry Co.

, F. L. Bosworth Co.

Minneapolis,Minn., Reed-Bennett Co.
Omaha, Nebr. . . . Seaber, Bruce &

Bedford, Inc.
Philadelphia, Pa. . F. H. Chapman
Pittsburgh, Pa. . . S. Davis & Co.
Salt Lake City,Utah,Weil Jewelry Co.
San Francisco, Cal. Edward H. Forestier
Toronto, Ont. . . . The Goldsmiths'

Stock Co., Ltd.
Utica, N. Y. . . Abelson & Liberman
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REGISTEUED

for 1912 

CATALOGUE P, is now ready, showing
310 pages of quick- selling articles in
Sterling Silver Toilet and Manicure Goods

and Rolled Gold Plated Jewelry

Shirt Stucl 
1 243/3

k Buttons 1252

NEW YORK—I3 Maiden Lane
CHICAGO—Heyworth Building
CANADA—Kingston, Ontario

Lapel Chain 1769, Rolled Gold Plated, Old English, Baroque Pearl.

Lapel Chain 1765, Sterling, Platinum Finish, Baroque Pearl.

Lapel Button 425, Rolled Gold Plated, Old English, Fresh Water Pearl.

Lapel Button 426, Sterling, Platinum Finish, Fresh Water Pearl.

Soft Collar Button 1257, Rolled Gold Plated, Old English, Fresh Water Pearl.

Soft Collar Button 1258, Sterling, Platinum Finish, Fresh Water Pearl.

Vest Button 12556, Rolled Gold Plated, Old English, Fresh Water Pearl. Set of six.

Vest Button 12566, Sterling, Platinum Finish, Fresh Water Pearl. Set of six.

Stud 2423, Rolled Gold Plated, Old English, Fresh Water Pearl. Set of three.

Stud 243,3, Sterling, Platinum Finish, Fresh Water Pearl. Set of three.

Link Button 1251, Rolled Gold Plated, Old English, Fresh Water Pearl.

Link Button 1252, Sterling, Platinum Finish, Fresh Water Pearl.

Manufacturing Jewelers and Silversmiths

100 Richmond Street :: PROVIDENCE, R. I.

pANy oiZIN TICE AND FACTORIES
OVIANUFACTURERS OF

RICH CUT GLASS CHICAGO SALESROOM
10 S. Wabash Avenue

OUT
increased
capacity
for turning
out work
and the
large stock

One of our
salesmen will
soon call on
you and we
respectfully
ask you to
look our line
over before
placing your
fall order.
We have

this fall the
best values
for the money
that we have
ever placed
on the
market.

I
T is a Dealer's Directory to the Pleasant Land cf Profit. Cures the blues in merchants who grumble about slack

business. It brings glad tidings of quick-selling novelties to spur trade from a despondent walk to a sharp gallop.

Last year our Green-Covered Book brought us many compliments by which, being human, we were pleased, but

we were not content until we had turned out something better. We don't mean better merely as to pictures,

engraving, binding nor handiness of arrangement, but better because the Sternau Blue Book opens up new avenues

leading toward prosperity for the dealers who handle our goods.

305 Broadway

N. W. Cor. Duane Street

NEW YORK CITY
Fancy Thakettles, Chofing-dishes
and their A ccessories, Coffec-

machines, Trays, etc.



Sixth
Annual Convention of the American National

Retail Jewelers' Association
Richmond, Va., August 1, 2, 3, 4, 1911

JEWELERS to-day are meeting on a common footing—feeling that their interests are 
similar

and co-operation the most effective method of successful merchandising, The Convention
in Richmond. and the various State Conventions serve to demonstrate this.

We have always endeavored in every way to co-operate with our customers, to make their
business profitable; selecting our goods with great care and observing closely every detail of
manufacture and delivery. We supply your wants, and if possible, anticipate them. It is our
effort to have goods at all times which jj are distinctive and exclusive. They must be
worthy of our Trade-Mark The Rose.'

Briefly, we consider your interest OURS and govern ourselves accordingly. As a consequence, goods pur-
chased of us will be a source of profit to yourself and satisfaction and pleasure to your customers.

ELK, EAGLE an MOOSE GOODS A SPECIALTY

Our Trade-Mark " The Rose"

<eidePlvYillatioria/i/z2
Made while customer waits

TEE

71 Nassau Street, NEW YORK
stands for Quality and Excellence

411 The monogram fob is
a staple article in the
jewelry business. There
is a steady public de-
mand for artistic mono-
gram. fobs. Every pro-
gressive jeweler carries
them.
111 With The Belscript
System the jeweler is
enabled to make any
monogram while his
customer waits. Sim-
plicity, beauty and finish
insure the closing of the
sale then and there.

Samples
SENT ON MEMO.
FOR THE ASKING

The Keystone Convention Bureau,

Richmond, Va., August 1, 2, 3, 4, 1911.

F: sixth annual convention of the
American National Retail Jewelers'
Association was held in Richmond,
Va., at the Hotel Jefferson, August
1st to 4th.
Everything taken into consider-

ation, the meeting was a big success. There were

more than four hundred people present, including

delegates, members, visitors and the numerous
representatives of the different manufacturing
concerns. Of a total of 156 votes accredited to

the various State associations affiliated with the
national association, 125 were represented by dele-
gates at the convention.
The association has shown a growth of more

than one thousand members since it met in De-
troit a year ago, and the total membership is
now about 4500. Since the last meeting one of
the largest State associations, New York,. has
affiliated with the national body, bringing to it an
increase of 232 members.
The hot weather undoubtedly kept many away,

and Richmond was not most conveniently located
for a great many of the members from the ex-
treme west and northwest, notwithstanding which
fact these sections of the country were fairly well
represented.
A noteworthy feature of the meeting was the

large number of ladies present who accompanied
the jewelers, and too much can not be said in
praise of the Entertainment Committee, headed by
Messrs. Janke and Swartzchild, for the royal good
time that every one enjoyed while in Richmond.
The Chamber of Commerce and the city officials
also did everything possible to show a thoroughly
hospitable spirit, and on Friday, the day of the
boat trip down the James, every jewelry store
in Richmond closed its doors for the entire day
as a compliment to the visiting jewelers.
While the convention proper was not scheduled

to open until Tuesday morning, August 1st, many
men began arriving as early as the morning of
the day before. A number of them were repre-
sentatives of manufacturers who exhibited their
goods, and others were delegates who arrived
early. On Monday evening President Roberts
held an informal reception.
The exhibits were numerous, though in most

cases not large, for the reason that the facilities
for exhibiting goods were extremely poor and
limited.
A long and interesting programme of addresses

was followed out and it was notable for the
number of very prominent men in the trade who
addressed the convention.

that "decoration preceded dress."
the word "jewel" is of the same

STEELE F. ROBERTS

President American National Retail Jewelers'
Association, 1911-1912

derivation as "joy," and that, therefore, jewelers
might well be called "joy-makers" and that the

Officers of the

American National Retail Jewelers'
Association

President

STEELE F. ROBERTS, Pittsburg, Pa.

First Vice-President
T. L. COMBS, Omaha, Neb.

Secretary

CLAUD WHEELER, Columbia, Mo.

Treasurer

J. R. STEBBINS, Ashtabula, Ohio

JOSEPH L. HERZOG & CO Makers of L K Rings 45-51 ROSE ST., Cor.Duane
(SEP. U. S. SAL OFF.) 

NEW YORK

At 9 o'clock the delegates began registering at
the desk provided for that purpose in the hotel
lobby and at the end of an hour's time between
300 and 400 delegates, visitors and ladies had
signed the cards.
. At 10.50 President Roberts called the conven-
tion to order and divine blessing was asked by
Rev. W. C. Campbell, of Richmond, after which
Hon. D. C. Richardson, Mayor of the City of
Richmond, extended a very cordial and hearty
welcome to the jewelers. He referred to the
points of historic interest with which the old
southern city abounds, and quoting Herbert

best and greatest avocation on earth is that of
"joy making." He referred to the exhibits being

shown at the convention not only in the form
of jewelry, etc., but also the jewels brought along

in the persons of the lady visitors—the jewels of
the household.

A. F. Janke, Jr., Welcomes Jewelers to
Richmond

W. T. Dabney, of the Richmond Chamber of
Commerce, had been delegated to extend greetings
to the jewelers on behalf of the Chamber of
Commerce, but being absent from the city his
place was very ably filled by A. F. Janke, Jr., the
Richmond jeweler, who was credited with having
brought the t9t i convention to Richmond. He
extended a warm welcome and said that he knew
all Richmond was glad to have the jewelers in
convention in their city, and that he felt the con-
vention to be an honor to his home city.
T. L. Combs, first vice-president of the asso-

ciation, in response told how Mr. Janke and "that
roan Dabney" got the 191I convention to Rich-
mond and away from Pittsburg at the Detroit
convention last year. He said that the jewelers
were lured by the fame of Richmond's mint
juleps and had come to the South armed with
a thirst of a year's growth, and from all points
of the compass to make friendships which he
knew would be of long duration. He thanked
the Richmond jewelers and representatives of
the city for their cordial welcome and in refer-
ence to the very hot weather said that while he
knew that the people were compelled to use extra
long thermometers to keep the mercury properly
imprisoned, that up in Omaha this summer they
had to stand over theirs with a baseball bat in
one hand and a fan in the other.
C. Fred Koehler, president of the Richmond

24-Karat Club, made a short speech of welcome
and expressed a wish that the jewelers would
come. again at an early date.

Programme Outlined

W. H. Swartzchild, treasurer of the 24-Karat
Club and chairman of the reception and enter-
tainment committee, outlined the programme
which had been made up for the entertainment
of the guests while in Richmond. He promised
an ample supply of the fried chicken for which
the South is so famous and said that they would
also have "some chopped ice in a glass with a
cherry in the bottom, over which some liquor
had been poured and the whole surmounted with
a bouquet of green leaves." He also held out
allurements of another southern delicacy in the
form of watermelon which he said could be heard
cried on the streets by the darkey venders, "Ice
cold watermelon, green rind and red meat; ice
cold and so sweet."

President Roberts then read the following letter
from the general secretary of the National As-
sociation of Goldsmiths of Great Britain, dated
June 26th :
"I am desired by my executive council to send

fraternal greetings to you and the members of
your association. We are holding our annual
meetings in Birmingham on July 17th, 18th and
19th, and heartily invite any representative of
your association to attend the same."
The names of the officers of this association

included a number of titled Englishmen and
members of the British Parliament.

The Secretary's Report

Secretary Claud Wheeler then read his annual
report as follows:

In my work as secretary I have arrived at cer-
tain conclusions which I desire to submit to the
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association for consideration and action, if any is
deemed necessary.
In the first place I would suggest that the in-

corporation feature of the association be aban-
doned and a reorganization along the line of a
simple confederation of States be effected. There
is absolutely no necessity for incorporation and
the various State and national laws make it neces-
sary to render sworn statements and pay fees for
which we get no benefit. Our principal place of
business, according to our charter, is Des Moines,
Iowa, and notices sent there are often so late in
reaching our offices that some day we are going
to have a fine to pay for not being on time.
Everything in the articles of incorporation that
is needed could be included in our constitution.

T. L. COMBS
First Vice-President American National Retail

Jewelers' Association, 1911-1912

It would not then be necessary to elect officers at
a certain time to be legal and meetings could be
held on dates which in the judgment of the as-
sociation seemed best. It seems to me there are
many reasons for this change and not one in
favor of remaining incorporated. I urge the as-
sociation to take this matter up at this meeting.
For the benefit of those who are to succeed me

I wish that every man who is to be a State
secretary could spend at least one month as na-
tional secretary. It is perhaps so easy to handle
from 50 to 300 names that a State secretary for-
gets that the national secretary has over 4000 to
take care of and a great deal more to do in mak-
ing the national record of each man than there
is in making the State record. I have urged, time
and again, that just as soon as a member pays
his State dues the national dues should be sent
to the national secretary.

It gives the member his renewal seal or cer-
tificate at once and our records are complete.
The rush would not then come at the last hour
when there is so much other detail in the national
office. Greater care should be exercised in send-
ing correct spelling and address. It costs the
association 15 cents extra every time the name or
address of a new member is sent us incorrectly.
Surely the State secretaries are not afraid to
work.
When an office is accepted the one elected

should resolve to work. It is expected by those
who elect. Remember the honor is not in the
election, it is in the service you give. No man
should accept an election at the hands of his
fellows unless he expects to do the work and do
it faithfully. No association should force the
election of any man as president or secretary.
If he is not willing to accept it with the responsi-
bility and work attached, find some one who is
willing. A man with less ability who is willing
to work will accomplish more for the association
than your most able man who is indifferent.
There should be a uniform system of keeping

records in all the States. If each State would buy
a small two-drawer cabinet with two sets of
indexes, the national association would furnish
each State with blank cards for the keeping of
records. It would be less expensive for the State
and very much better. I would also like to see
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a uniform triplicate receipt form adopted and
would suggest that these be furnished through the
national. • This would relieve the State secretary
of much work and make it easier to make out
the reports to the national secretary. The ex-
pense to the national would be small compared
with the great benefits. The system which I have
in mind would save much labor in both offices
and enable both to keep records in better shape.
It would then be an easy matter for a new State
secretary to check his membership with the na-
tional secretary. Another thing that is important
is the matter of fiscal year. The fiscal year of
the national begins on the first of January, and
that of every State should begin at the same
time. There should be a more uniform working
together by the various State associations and the
national.
When a proper system has been decided upon

it can be inaugurated through the office of the
national secretary. Only one who has had the
experience knows what all this will mean to both
the State and national secretaries. I am sure my
successor would willingly spend the weeks neces-
sary to do this if he realized the great help to
all concerned.

I wish to thank the association for its consid-
eration of my efforts to systematize and simplify
the work of this office during the past two years,
and to express my appreciation of the co-opera-
tion by State secretaries during that time. There
is much to be done yet and I hope that those upon
whom the responsibility falls will ever keep up-
permost the interests of the retail jeweler and his
associations.

1910 1911
Arkansas  84 90
Colorado  69 8o
Delaware  16 16
Illinois  258 297
Indiana  153 181
Iowa  333 393
Kansas  6i 122
Maryland  36 37
Michigan  178 214
Minnesota  199 199
Missouri  212 254
Nebraska  182 198
New Jersey. 27 60
New York. o 232
North Carolina 8o 90
North Dakota 113 123
Ohio  297 378
Oklahoma  255 272
Oregon  98 98
Pennsylvania  358 432
South Dakota  46 56
Texas  61 61
Virginia  63 72
West Virginia 59 68
Wisconsin  182 252
Washington, D. C 35 46
Members at Large 26 68

Total Membership 3481 439)

The figures on the States of Delaware and
Minnesota are not correct for 1911 for the reason
that their reports have not as yet reached me.
That of Texas reached me too late to be com-
pared with 'gm.
The income for last year was slightly less than

for the year preceding, but owing to better finan-
cial methods the financial condition of the asso-
ciation is better.
During 1911, 990 new certificates were issued

but the gain in membership shows more than I000
increase. The total membership of the association
is now about 4500. I am not able to give the
exact figures on account of the fact that reports
from some States have not yet reached me or
were received by me too late to be incorporated
ill this report.

President Roberts then read his annual address,
as follows:

Address of President Roberts

This association has long since passed the ex-
perimental stage and to-day, in the full vigor of
its manhood, stands at par with the largest trade
organizations in the United States and has be-
come a power in the upbuild and progress of the
retail jeweler. We assemble here in convention,

August 15, 1911

not as a miscellaneous gathering of jewelers from
a score of States met for a social reunion, but as
an influential body of merchants from the fore-
most business centers of the country, represent-
ing a great commercial industry of twenty thou-
sand jewelers, and so then let us deliberate upon
and discuss the greater things that make for the
welfare and success of a nation of jewelers.
Many questions, new and of vital import to the

jewelry trade at large, have presented themselves
during the past year, but before considering them
let us briefly give our thought to some of the
local or personal questions of the day that are
uppermost in the mind of the retail jeweler.
A number of these pertinent, heart-to-heart

questions I mentioned at our meeting in Chicago,
and I am going to ask your indulgence in repeat-
ing some of the topics which I trust will be of
mutual interest.
I do not believe there was ever a time in the

history of the jewelry trade when there was such
great need and urgent demand for organization
as now. From the small jeweler in the country
town to the millionaire jewelers in the great
cities there is a call for help to save from un-
scrupulous and fraudulent competition and a
score of evils that are a menace to the legitimate
j eweler.

Trade Being Diverted

Merchants in other lines are rapidly encroach-
ing on the legitimate trade of the retail jeweler,
and it is imperative that the jewelers of the
United States shall take immediate action to co-
operate and organize for mutual protection and
conservation of their business.
Complaint is made that the high standing and

character of the business of the jeweler is de-
teriorating and gradually being absorbed by deal-
ers in inferior and promiscuous lines of business.
That the public who formerly patronized and
looked upon the jeweler as the rightful and ex-
clusive dealer in diamonds, watches and jewelry
is now being directed to the department stores,
mail-order and inferior stores, where their ar-
tistic sense is being perverted and the goods
bought of doubtful value and quality.
To a limited extent I believe this statement to

be correct, but to my mind the cause is local and
transitory, consequent only on present trade con-
ditions. As the tide rises and falls, so in the busi-

J. ROWLAND STEBBINS

Treasurer of the American National Retail
Jewelers' Association, 1911-1912

ness depression of the past few years the ultimate
consumer may have sought lower levels in quality
and prices, and wandered into unknown and
forbidden paths of trade, but as the tide of pros-
perity rises the public will once again return to
their desired haven of reputation and true values,
and find safe and sure anchorage with the legiti-
mate jeweler.

Business Becomes Specialized

Bpsiness of every character is becoming special-
ized more and more each year, and if the retail
jeweler is to retain the high calling and superior
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standing of his craft he must now declare himself

and present all his right, title and claim as an

exclusive dealer and specialist in the sale of dia-

monds, watches and jewelry. The character,
standing and inherent dignity of the craft, inde-
pendent of its commercial aspect and value, must

be Tphr ee s je er wv e.
r must specialize, and as rapidly as

possible eliminate from his stock such goods as

do not properly belong to the jewelry trade, and
especially the side lines that are not profitable.

The hope and salvation in the future of .the re-

tail jeweler depend entirely upon his meeting this

issue squarely and resolving that he will eliminate

himself and business absolutely from the manner

and methods of inferior trade competitors and

come out among them and be all that the title

"jeweler" implies.

Separate the Merchant and Makeshift

The fullness of time has come in the jewelry
business when the sheep mmt be separated from

the goats, the intelligent from the ignorant, the
merchant from the makeshift, the mechanic from
the tinker, the goldsmith from the junk shop, the
jeweler's art from the crude of the department
store, and the diamond business from the glass
industry.
Some so-called jewelry stores have a stock of

seven-eighths side lines or miscellaneous goods
and one-eighth watches and jewelry, and yet the
owners wonder why they are not successful
jewelers.

If a jeweler wishes to keep everything in his
store from a needle to an anchor and there is
more to be made ill side lines, why let him sell
out his jewelry and devote all his energy to his
miscellaneous stock, get a good profit, grow rich,
raise a large family, buy an automobile, and thank
God he is not in the jewelry business.

Modern Merchandising

Gentlemen, if we wish this association to suc-
ceed and accomplish its aim, we will have to
educate the average jeweler to a higher plane of
merchandising.
Some of us jewelers must be born again .into

the jewelry business. Many of us have drifted
into the paths of common, everyday storekeeping
and adopted the grosser methods of the hardware
and department store competition and forgotten
the high calling and profession of a jeweler.
You cannot run a junk shop and call yourself a
jeweler and expect to have the respect and esteem
of the people in your community.
There is a rank due the jewelers among mer-

chants which will be withheld if not absolutely
lost by the reputation of weakness in following
after and accepting the lower standard of inferior
trades and merchandising.
Is it not true that many of us have lost our

first love or fascination for the jewelry business?
Our ambition to be a jeweler in jewels, gold and
silver has waned and we have fallen into the
trough of commercialism and a common, every-
day business occupation as a means to an end, and
accepted a bare bread and butter living. If so,
fellow jewelers, do not despair, your star has not
yet set. Look forward and hitch your jewelry
ambition to the highest goal of success. Get out
oft 

to.

Mail-order 

line and reach out for every good
thing on earth that an ambitious jeweler is en-
titled 

Mail-order and Department Stores

The competition of the mail-order and depart-
ment stores has come to stay and the question is
now, how shall we stop the inroads of these giant
monopolies? I believe there is only one way to
reduce the competition of the mail-order and de-
partment stores to a minimum, and that is to
make the reputation of your store, the superiority
of your goods, your advertising and personality
of such dominant power that the public will be
drawn irresistibly to your store to make their
purchases in preference.
I have never met a man, woman or child who

was proud of the fact that they had bought their
watch from a mail-order business or department
store. They are always reluctant in telling you
so and act as though they had committed or
were guilty of some crime in so doing.
We cannot stop this competition. Then the
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question is how can we circumvent or reduce this
competition to a minimum.
Every article of jewelry bought in a mail-order

or department store is tainted—tainted because it
has reached the consumer through a perverted
channel, and there is always in the mind of the
purchaser a question of doubt and fear as to
quality and value, and this element of distrust
lasts as long as the goods.

Educate the Public

We must first educate the public to the fact that
there is only one reliable, trustworthy place to
buy a diamond, watch or other article of jewelry,
and that place is the store of the legitimate retail
jeweler. As a rule, the department stores offer a

CLAUD WHEELER

Secretary of the American National Retail

Jewelers' Association, 1911-1912

lot of glittering generalities and ambiguous bar-
gains, while the jeweler, open and aboveboard,
states quality, guarantees values and then gives
all assurance policy with each sale.
To insure and maintain respect for our craft

requires an organized force to vindicate it from
insult and aggression.

I believe if we can infuse the personal element
in our business and get the confidence of the
public we need fear no such competition. Public
confidence is the foundation, cornerstone and cap-
sheaf of the whole field of jewelry merchandis-
ing, and without it no jeweler can succeed. If
we build our business on the rock of confidence,
honesty and integrity the competition of a thou-
sand illegitimate stores will not prevail against
us.
Along with the prestige of public confidence

occurs another important factor, and that is the
personal element in business.
A good personality is the most valuable asset

a retail jeweler can have in his store, and though
brains are essential in business, other things be-
sides pure mental power are apt to count and the
greatest of these is an intense personality.
I believe the personal element and public con-

fidence are the two most successful factors in the
entire jewelry business.

Value of Reputation

As jewelers we should take a more advanced
position as merchants before the public. When a
purchaser looks upon the imprint of your name
on one of your boxes or packages he should
feel that that name insures the value and quality
of the article just as much as a government stamp
on a coin.
As far as the East is from the West, so far re-

moved above and beyond is the calling and voca-
tion of a jeweler compared to any other trade

or Profession. Gentlemen, let us educate the
public mind to the fact that the name "jeweler"
is the hallmark of integrity and honesty. The
goods sold in a jewelry store should be significant
of the beauty of the place.
I believe as a whole the jewelers in the cities

and towns have made remarkable progress in the
manner and method of conducting their business
during the past five years, and we do not hear
so much of the general complaint that jewelers
are not up-to-date business men.
One of the most salient features about our na-

tional association is that it places all of its mem-
bers on an equality and makes the jeweler with
$5000 capital as welcome as the jeweler with a
million dollars. To my mind the jeweler with
$5000 capital is as much a jewelry merchant as
the jeweler with ten times the capital if he con-
ducts his store on modern business principles.

Caste Among Jewelers

Some of the larger jewelers in the cities have
held aloof from this organization because we
have in our membership many small jewelers.
Surely there should be no such thing as caste,
class or prejudice among jewelers—every great
enterprise or business had its beginning ill a
small way—even as this organization, which hal
in its incipiency represented $200,000 capital and
has grown to $3o,000,000.
Hundreds of our members have beautiful stores

and valuable stocks in a score of cities and State,
and as for the average character of our members,
let me, as a citizen of no mean city, make known
the fact that a more intelligent and honorable
body of men does not exist in any organizathn.
Every small jeweler who is educated in modern

business methods and inoculated with a decire fr:r
the rare and beautiful in his stock and store,
raises the character and standing of the entire
jewelry trade to a higher plane of merchitnclisinff.
The watchmaker of yesterday is the jewelry

merchant of to-day. Yesterday in the cloFe visi in
of his eyeglass loupe he poises and adjusts the
watch and is proud of his skill. To-day in the
greater vision of the telescope of opportunity he
sees the wheels of commerce revolve and, behold-
ing the science and art of the jewelry industry,
feels the throb and pulsation of an active busi-
ness life, and thus in the process of evolution a
jewelry merchant is born.
From my observation in the great cities I be-

lieve there is more urgent need for organization
among the larger jewelers than there is among
the small dealers.
Gentlemen, this association was founded that it

might bring within its fold every legitimate
jeweler in the United States—large and small—
every man who is worthy of the vocation where-
with he is called.
There is room enough, there is business enough,

there is profit and glory enough for every jeweler,
large and small, who will unite in making this
organization a power for good in the upbuild and
progress of the most honorable vocation ever
delegated to man.

Manufacturers Advertising Direct to Consumers

An aggravating annoyance and burden to the
retail dealer is the present fad among certain
manufacturers of advertising some specialty direct
to the consumer, stating price at which article
can be bought from the dealer and giving prac-
tically an unlimited guarantee.
Many manufacturers have gone daffy on the

magazine advertising scheme in an endeavor to
hold their advertising as a club over the dealer,
compel the dealer to buy their goods whether they
have any merit or not, and promise guarantees
that are impossible to fulfill and name a very small
profit for the dealer. In many instances the
dealer buys the goods and places them in his stock,
and when the advertising ceases there is no call
for the goods and they become dead or unde-
sirable stock.
I believe it is a great benefit to the retail dealer

to have the manufacturers advertise when the
article has merit and value and pays the dealer a
good profit. The worst feature of the advertising
scheme is the great burden of guarantee and con-
stant free-of-charge repair they place on the
dealer.
The business or profession of a legitimate jew-



eler is unique, distinct, separate and apart from
that of any other trade or calling, from the fact
that there is an implied or tacit belief in the mind
of every purchaser of an article in a jewelry store
that such article has a perpetual or life-long
guarantee, whether the value is one dollar or a
thousand dollars.
The ambiguous guarantees, or even direct mis-

representations of other merchants are forgiven
or passed by in a few days or months, but with a
jeweler years seem to add zest or renewed
vigor to a purchaser's claim for repairs, adjust-
ment or loss of an article.
More work is done and attention given the cus-

tomers of a jewelry store gratis than any other
business and for this reason we would stay the

to the retail jeweler, the illegitimate occupation
of the retail jobber should be wiped off the map
of jewelry trade commerce.
I have always contended that the retail jobber

was a pirate, sailing under the false colors of
buying from the manufacturers to supply the
legitimate dealer and then after securing the
goods sell them at a cut price direct to the con-
sumer and by misrepresentation and chicanery do
everything possible to wreck the business of the
legitimate dealer. I believe the remedy for this
nefarious practice is with the manufacturers. If
the manufacturers so desired they could put every
"retail jobber" out of business in a few months,
refusing to give a jobber's discount to any jobber
who retails.
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ding representatives to inform the retail dealer
that they desired to have their goods sold at a
specified, legitimate profit and insisted that certain
prices must be maintained by the retailer in every
city, It would create a revolution in the jewelry
world that would be hailed with delight by every
jeweler.
If the manufacturer would make this move and

insist on prices being maintained, it would in a
short time entirely eliminate the price-cutting
policy now so prevalent in the large cities.
The jewelry merchant will gladly hail the day

when manufacturers and jobbers enforce the re-
tail dealer to sell his merchandise at a living,
legitimate profit that they, for their own protec-
tion, may be secured against slow payment or
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;• wanted to exchange a lot of is-jeweled move-
cuts for 21-jeweled movements.
Goods unsalable in your store are often the

lost salable line in your neighbor's store, and
Ich goods could be sold or exchanged at a dis-
,hunt. Often the goods you are long on your
cxt-door competitor may be short on, and an
\change would be mutually agreeable.

I f your neighbor is financially embarrassed and
;weds ready money it would be better to have his

ods offered for sale at a jewelers' exchange
1,iireau at a small discount on cost than have him

to a disreputable broker at a discount of 40
I. 50 per cent; yes, better for the local trade, and

hotter for the importer and manufacturer.
A jewelers' clearing house in the large cities
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unjust practice of manufacturers selling their
goods to their employees, who in turn sell them
to the public at a nominal profit, thus depriving
the dealer of his legitimate trade and profit.
I have been told that in some eastern cities

the jewelry workmen have safes in their homes
and carry a stock of goods on hand, peddling it
from house to house during spare hours.
Many manufacturers, I have also been in-

formed, sell their goods direct to the consumer
in their factory offices at wholesale trade prices.

It scarcely seems possible that for a gain of a
few thousand dollars a year a manufacturer
with any honor or respect for the trade would
be guilty of such practice.
Many manufacturers say the jewelers in their

numerous watchmakers' schools in the East and
West, and every encouragement should be given
these institutions to increase their attendance and
efficiency in giving to the trade graduate watch-
makers from a technical school.
There is a marked scarcity of skilled watch-

makers in every city and the question of future
supply has been a serious matter to many estab-
lishments who make watches a specialty and do
a large amount of repairing, especially of high-
grade and complicated watches.

Several State associations have interested
themselves in these schools and the examination
of watchmakers, and they are to be highly com-
mended for so doing, and while these schools now
have several hundred students there is a field and

avalanche of promises and guarantees made by
magazine advertisers.
Considering the capital invested and limited

amount of busines transacted, the average profit
of a retail jeweler is smaller than that of mer-
chants in any other line, and consequently there
is no so-called "velvet" of profit on which to
maintain a perpetual guarantee.
We are heartily in accord with the advertising

campaign of the manufacturing jewelers and sil-
versmiths who advertise their wares direct to the
consumer to be purchased through the retail
jeweler, provided the goods have merit and value
and are sold under a guarantee that can be rea-
sonably fulfilled.
In this connection let me add that I think it is

most unjust to the dealer for a manufacturer to
advertise and stock the dealer and then sell, as
is done, all the goods possible from his factory
direct to the consumers at large.

The Retail Jobber

The greatest menace in the pathway to success
of the legitimate jeweler to-day is the so-called
retail jobber. In all equity, decency and fair play
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By request of the State organizations more than
one hundred jobbers during the past year have
ceased to retail and are now heartily supporting
this association, and I hereby publicly thank them
for their worthy act.
We have no grievance against the legitimate

jobber; he is a necessity and valuable adjunct to
the business—our next-best friend—a blessing and
mainstay in time of need.
And this association is not going after any

manufacturer or dealer with a big stick. All that
the American National Retail Jewelers' Associa-
tion ask is equity, justice, fair play, a square
deal and that every interest of the retail jeweler
shall be conserved.

A Manufacturers' Campaign

The manufacturers are the great captains of
industry, with their thousands of traveling repre-
sentatives, and if they were to inaugurate a cam-
paign of profit-education among the dealers it
would in a year's time change the whole aspect
of the profit question and add thousands of dol-
lars to the jeweler's bank account.
Were the manufacturers to instruct their tray-

bankruptcy of the dealer, and such a campaign
could be successfully carried t, completion with-
out in any manner violating the Sherman act in
restraint of trade.

A Jewelers' Exchange or Clearing House

In the natural trend of business what a great
aid it would be to the retail jeweler if in each
large city there was a jewelers' club and incor-
porated in that organization was a so-called ex-
change bureau or clearing house, this bureau to
meet once a week where jewelers who had a
surplus or overstock of any particular line of
goods could have them posted on a bulletin, offer-
ing them for sale at cost or in exchange for
other goods.
As an illustration of my meaning, say one mer-

chant had a large surplus of half-carat diamonds
and needed a lot of quarter or eighth carat stones,
he would simply hand a memorandum of the
same to the secretary, who would post this on a
bulletin, omitting the n line of the dealer. • Or
say you had fifty movements of a certain make
and wanted to exchange twenty for another make,
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would prove a great convenience to the average
Jeweler, a blessing to the jeweler burdened with
an overstock in time of financial stress, and a
great safeguard to the manufacturer, importer

Ii (1 jobber.
There is always a market price for iron, steel,

Hass, drygoods and groceries, but what is the
Ten market price for diamonds, watches, jewelry

.,nd silver?
What is the trade selling price to-day for the

I,H)ds you bought yesterday? Where can you get
Ill offer?
Gentlemen, in the years to conic there will grow

out of the seed planted by the American National
I■etail Jewelers' Association a mighty organiza-
;ion of jewelers that will solve and execute these
...:reat questions which to-day seem beyond the
range of possibility, and place the occupation of
he retail jeweler on a higher plane of com-
mercial and business ethics than our minds ever
conceived.

Manufacturers Selling to Employees

Much complaint is made by the retail dealers
In the eastern and New England States of the

city or town have no trade worth considering.
And pray tell me, how can they ever have any
trade worth while if the manufacturers sell to the
public at trade cost price all the goods that are
sold in the town?

Manufacturers are disposed to be fair, and . I
think if their attention was called to the matter
by this association that the practice of selling to
the workmen zind the public would speedily be
abolished,

A Fraudulent Advertising Law
This most excellent measure with which the

jewelers are all familiar was carefully drafted by
one of the foremost eastern attorneys, and when
once in force will forever abolish the unscrupu-
lous and misleading advertising of watches and
jewelry, now so prevalent in the daily press and
magazines.
The law has been enacted in several States and

will be brought before the legislatures of some
twenty States at their next session.

Watchmakers' Technical Schools

Too much emphasis cannot be placed on the
importance of the work now being done by the

elilitdilir)e.■sl.nent for several thousand educated watch-m; 

Trade-mark and Quality Stamp

Complaint is made that many manufacturers of
gold jewelry still neglect to stamp their trade-
mark on their goods in connection with the quality
stamp.
The apparent neglect will speedily be corrected,

for I have found, as a rule, that each manufac-
turer thinks his goods are so much superior in
style and quality to all others that lie is over-
elated to have the privilege of placing his trade-
mark on the best goods ever produced.

Fixed Selling Prices

The retail jewelers of the country. have been
much agitated over the recent decision of the
United States Supreme Court in regard to fixed
selling prices, and are much in fear that the fixed
selling prices established on many lines of staple
goods will be at the mercy of cut-price dealers,
but a careful analysis of the court's ruling does
not so imply.
The court intimates the right of manufacturers
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eler is unique, distinct, separate and apart from
that of any other trade or calling, from the fact
that there is an implied or tacit belief in the mind
of every purchaser of an article in a jewelry store
that such article has a perpetual or life-long
guarantee, whether the value is one dollar or a
thousand dollars.
The ambiguous guarantees, or even direct mis-

representations of other merchants are forgiven
or passed by in a few days or months, but with a
jeweler years seem to add zest or renewed
vigor to a purchaser's claim for repairs, adjust-
ment or loss of an article.
More work is done and attention given the cus-

tomers of a jewelry store gratis than any other
business and for this reason we would stay the
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to the retail jeweler, the illegitimate occupation
of the retail jobber should be wiped off the map
of jewelry trade commerce.
I have always contended that the retail jobber

was a pirate, sailing under the false colors of
buying from the manufacturers to supply the
legitimate dealer and then after securing the
goods sell them at a cut price direct to the con-
sumer and by misrepresentation and chicanery do
everything possible to wreck the business of the
legitimate dealer. I believe the remedy for this
nefarious practice is with the manufacturers. If
the manufacturers so desired they could put every
"retail jobber" out of business in a few months,
refusing to give a jobber's discount to any jobber
who retails.
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eling representatives to inform the retail dealer
that they desired to have their goods sold at a
specified, legitimate profit and insisted that certain
prices must be maintained by the retailer in every
city, it would create a revolution in the jewelry
world that would be hailed with delight by every
jeweler.
If the manufacturer would make this move and

insist on prices being maintained, it would in a
short time entirely eliminate the price-cutting
policy now so prevalent in the large cities.
The jewelry merchant will gladly hail the day

when manufacturers and jobbers enforce the re-
tail dealer to sell his merchandise at a living,
legitimate profit that they, for their own protec-
tion, may be secured against slow payment or
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;- wanted to exchange a lot of 15-jeweled move-
ents for 21-jeweled movements.
Goods unsalable in your store are often the

1..st salable line in your neighbor's store, and
lich goods could be sold or exchanged at a dis-

k .,tuit. Often the goods you are long on your
xt-door competitor may be short on, and an

.-xchange would be mutually agreeable.
If your neighbor is financially embarrassed and

needs ready money it would be better to have his
goods offered for sale at a jewelers' exchange
bureau at a small discount on cost than have him
sell to a disreputable broker at a discount of 40
or 50 per cent ; yes, better for the local trade, and
better for the importer and manufacturer.
A jewelers' clearing house in the large cities
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unjust practice of manufacturers selling their
goods to their employees, who in turn sell them
to the public at a nominal profit, thus depriving
the dealer of his legitimate trade and profit.
I have been told that in some eastern cities

the jewelry workmen have safes in their homes
and carry a stock of goods on hand, peddling it
from house to house during spare hours.
Many manufacturers, I have also been in-

formed, sell their goods direct to the consumer
in their factory offices at wholesale trade prices.

It scarcely seems possible that for a gain of a
few thousand dollars a year a manufacturer
with any honor or respect for the trade would
be guilty of such practice.
Many manufacturers say the jewelers in their

numerous watchmakers' schools in the East and
West, and every encouragement should be given
these institutions to increase their attendance and
efficiency in giving to the trade graduate watch-
makers from a technical school.
There is a marked scarcity of skilled watch-

makers in. every city and the question of future
supply has been a serious matter to many estab-
lishments who make watches a specialty and do
a large amount of repairing, especially of high-
grade and complicated watches.

Several State associations have interested
themselves in these schools and the examination
of watchmakers, and they are to be highly com-
mended for so doing, and while these schools now
have several hundred students there is a field and

avalanche of promises and guarantees made by
magazine advertisers.
Considering the capital invested and limited

amount of busbies transacted, the average profit
of a retail jeweler is smaller than that of mer-
chants in any other line, and consequently there
is no so-called "velvet" of profit on which to
maintain a perpetual guarantee.
We are heartily in accord with the advertising

campaign of the manufacturing jewelers and sil-
versmiths who advertise their wares direct to the
consumer to be purchased through the retail
jeweler, provided the goods have merit and value
and are sold under a guarantee that can be rea-
sonably fulfilled.
In this connection let me add that I think it is

most unjust to the dealer for a manufacturer to
advertise and stock the dealer and then sell, as
is done, all the goods possible from his factory
direct to the consumers at large.

The Retail Jobber

The greatest menace in the pathway to success
of the legitimate jeweler to-day is the so-called
retail jobber. In all equity, decency and fair play

MEMBERS OF THE AMERICAN NATIONAL RETAIL JEWELERS' ASSOCIATION AS THEY

By request of the State organizations more than
one hundred jobbers during the past year have
ceased to retail and are now heartily supporting
this association, and I hereby publicly thank them
for their worthy act.
We have no grievance against the legitimate

jobber; he is a necessity and valuable adjunct to
the business—our next-best friend—a blessing and
mainstay in time of need.
And this association is not going after any

manufacturer or dealer with a big stick. All that
the American National Retail Jewelers' Associa-
tion ask is equity, justice, fair play, a square
deal and that every interest of the retail jeweler
shall be conserved.

A Manufacturers' Campaign

The manufacturers are the great captains of
industry, with their thousands of traveling repre-
sentatives, and if they were to inaugurate a cam-
paign of profit-education among the dealers it
would in a year's time change the whole aspect
of the profit question and add thousands of dol-
lars to the jeweler's bank account.
Were the manufacturers to instruct their tray-

bankruptcy of the dealer, and such a campaign
could be successfully carried to completion with-
out in any manner violating the Sherman act in
restraint of trade.

A Jewelers' Exchange or Clearing House

In the natural trend of business what a great
aid it would be to the retail jeweler if in each
large city there was a jewelers' club and incor-
porated in that organization was a so-called ex-
change bureau or clearing house, this bureau to
meet once a week where jewelers who had a
surplus or overstock of any particular line of
goods could have them posted on a bulletin, offer-
ing them for sale at cost or in exchange for
other goods.
As an illustration of my meaning, say one mer-

chant had a large surplus of half-carat diamonds
and needed a lot of quarter or eighth carat stones,
he would simply hand a memorandum of the
same to the secretary, who would post this on a
bulletin, omitting the name of the dealer. • Or
say you had fifty movements of a certain make
and wanted to exchange twenty for another make,
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would prove a great convenience to the average
Jeweler, a blessing to the jeweler burdened with
an overstock in time of financial stress, and a
great safeguard to the manufacturer, importer
and jobber.
There is always a market price for iron, steel,

glass, drygoods and groceries, but what is the
open market price for diamonds, watches, jewelry
and silver?
What is the trade selling price to-day for the

goods you bought yesterday? Where can you get
an offer?
Gentlemen, in the years to come there will grow

out of the seed planted by the American National
Retail Jewelers' Association a mighty organiza-
tion of jewelers that will solve and execute these
great questions which to-day seem beyond the
range of possibility, and place the occupation of
the retail jeweler on a higher plane of com-
mercial and business ethics than our minds ever
conceived.

Manufacturers Selling to Employees

Much complaint is made by the retail dealers
In the eastern and New England States of the

city or town have no trade worth considering.
And pray tell me, how can they ever have any
trade worth while if the manufacturers sell to the
public at trade cost price all the goods that are
sold in the town?

Manufacturers are disposed to be fair, and. I
think if their attention was called to the matter
by this association that the practice of selling to
the workmen and the public would speedily be
abolished.

A Fraudulent Advertising Law
This most excellent measure with which the

jewelers are all familiar was carefully drafted by
one of the foremost eastern attorneys, and when
once in force will forever abolish the unscrupu-
lous and misleading advertising of watches and
jewelry, now so prevalent in the daily press and
magazines.
The law has been enacted in several States and

will be brought before the legislatures of some
twenty States at their next session.

Watchmakers' Technical Schools

Too much emphasis cannot be placed on the
importance of the work now being done by the

employment for several thousand educated watch-
makers.

Trade-mark and Quality Stamp

Complaint is made that many manufacturers of
gold jewelry still neglect to stamp their trade-
mark on their goods in connection with the quality
stamp.
The apparent neglect will speedily be corrected,

for I have found, as a rule, that each manufac-
turer thinks his goods are so much superior in
style and quality to all others that he is over-
elated to have the privilege of placing his trade-
mark on the best goods ever produced.

Fixed Selling Prices

The retail jewelers of the country have been
much agitated over the recent decision of the
United States Supreme Court in regard to fixed
selling prices, and are much in fear that the fixed
selling prices established on many lines of staple
goods will be at the mercy of cut-price dealers,
but a careful analysis of the court's ruling does
not so imply.
The court intimates the right of manufacturers
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of patented articles to control prices by contract
or in any other ways, both to agents and to pur-
chasers, including the right to prohibit any ad-
vertising of such commodities at cut rates or
otherwise, as in line with the recent suits of the
Waltham and Rockford watch companies and
the Western Clock Company.
There remains as to unpatented articles the tre-

mendous trade force represented in the inherent
right of any manufacturer to decline orders from
any jobber or retailer who fails to observe stipu-
lated selling prices, for to ignore or decline to fill
such an order is no "combination in restraint of
trade."
There never has or will be any combination on

prices or goods among the retail jewelers to which
"the rule of reason does not apply."

Jewelers' Art Craft Schools

Attending a jewelers' banquet some years ago I
recall hearing an address delivered by the late
Carl Schurz in which he complimented the manu-
facturing jewelers and silversmiths on their skill
and economy in producing goods of great com-
mercial merit and value, but lamented the fact
that greater advancement had not been made in
the artistic development of the craft as compared
to England, France or Germany, and advocating
the establishing of schools for the education of
artist-artisans.
Those words were spoken more than twenty

years ago, and while great progress has been
made in the production of articles of artistic
merit, with here and there a touch of genius and
rare beauty of form, yet we are still to a great
extent dependent upon the few foreign-born or
foreign-trained designers to produce work of
true artistic merit.
A number of art craft schools have recently

been established in the eastern cities, and from
illustrations of their work in the trade journals,
display some masterpieces in their artistic concep-
tion of jewelry and silver .designing, but the small
number of students in these schools should be
augmented by several thousand employees from
the factories and shops.

All things are possible with the American-born
artisan as evinced in the exquisite enamel work
and intricate fashioning of platinum and gold
produced during the past year, and given an op-
portunity to attend a technical school and de-
velop his inherent genius and talent, this Ameri-
can-born artisan would in a brief period surpass
all other nationalities in his peerless handiwork.
The establishing of art craft schools in the

large jewelry manufacturing centers is a most
urgent trade necessity and it behooves the manu-
facturers to interest themselves in this most
worthy object and educate and upbuild for the
present honor and future glory of the craft, as
assembly of American-born artist-artisans,

It has been suggested by the president of one
of the western State associations that this asso-
ciation inaugurate a campaign of advertising in
the leading magazines and weeklies, exploiting the
merits of the new fashions in jewelry, silver and
art wares as soon as produced, acquainting the
public with the fact that these goods can only
be purchased in first-class and exclusive jewelry
stores.
This proposition is a good one and should bear

fruit when the scheme is worked out in detail.

Cost of Doing Business

Our committee on this important question
simply reports progress, having been unable to
secure data of sufficient import to offer, on ac-
count of many jewelers refusing to give the in-
formation desired and others reporting inability
to accurately figure such a cost.

Fortunately we have secured several experts
in this line to be present at our convention, who
will later address us and give us some correct
data on this question which they have gathered
from the jewelry trade and kindred lines.
To settle the many grievances and vexed ques-

tions of trade policy that are constantly presented
for adjustment I think there should be a national
board of arbitration of jewelers, composed of the
retailers, manufacturers and jobbers, which joint
board should meet annually or semi-annually and
in conference adjust and regulate the many trade
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problems that are of such vital import to every
branch of the jewelry interest.

Parcels Post

This all-important question to the retail dealers
of the country which has been before Congress
several times during the past two years and been
discussed from many viewpoints by the public
press and trade associations, still remains in
status quo.
At the Detroit convention a resolution was

passed endorsing a limited parcels post, as recently
presented to Congress, but from a consensus of
opinion among our State associations during the
past year it was believed that the convention erred
in passing this resolution so that the entire ques-
tion is still debatable.

Gold and Silver Stamping Law

This most worthy law, which has been fore-
most in the attention of the jewelry trade during
the past year, has been passed and made a law in
several western States during the past few
months.
The gold and silver stamping law is now in

force in twelve States and it is planned to have
the law presented for enactment in a number of
other States during the spring.
The Jewelers' Board of Trade of New York

City is entitled to much credit for their fearless
prosecution and conviction of violators of this
law. The thanks of this association is due them
for their fealty and •devotion to the jewelers'
craft in proclaiming to the public by those prose-
cutions that an article of jewelry stamped to or
14 karat must assay that absolute quality.
Would that we had more jewelers boards of

trade that would interest themselves in the wel-
fare and upbuild of the jewelry craft in this
country, that the quality of our merchandise and
the title of a jeweler might be above reproach.

The Trade Journals

I believe we owe the remarkable progress and
success of the American National Retail Jewelers'
Association to the loyal support of the trade jour-
nals who in every city, town and village have ex-
ploited the aims and objects of our organization
and urged the support and co-operation of every
retail jeweler.
Through their columns the retailer, manufac-

turer and jobber have been brought in close
touch with one another, resultant in a mutual
understanding, co-operation and harmony of in-
terest that could have been secured in no other
way.
Too much credit canot be given these journals

for the splendid detailed reports of our State
conventions and the great publicity given every
local event that would add to the prominence of
the craft.

Personally, I wish to congratulate these trade
journals on their educational features—their il-
lustrations of modern and antique gems, jewelry,
silver and works of art, and their classical and
technical contributions to every phase of the
jewelers' art.
To a modern, progressive jeweler it is just

as necessary to be a subscriber to the trade jour-
nals as it is to have a stock of goods.

The State Associations

The State associations have made splendid
progress during the past year, both in increased
membership and trade advancement by eliminat-
ing in their communities destructive competition,
cut prices, harmonizing trade grievances, and by
organizing jewelers' clubs have united hundreds
of jewelers in the bonds of fraternal fellowship.

It is the province of State associations to de-
liberate on and discuss trade grievances as they
find them in their locality and present them in
concrete form to the national association for
action, and many of these grievances and trade
problems which I have not mentioned will be
presented in due form to our resolution com-
mittee.
In connection with the large accessions in mem-

bership during the past year I wish to suggest
that as the growth and finances of the national
association will permit, I believe it would be good
business policy for the association to elect or en-
gage a so-called traveling secretary or organizer
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to visit all States organized and unorganized and
present to every jeweler the aims and objects of
this association and secure members.
I believe a competent organizer with sufficient

funds could readily secure two thousand new
members before our next annual meeting.

Manufacturers, Jobbers and Retailers

I do not believe the je•.velry trade of this
country will ever be placed on an equitable and
true commercial basis as other trades until there
is a consolidation and co-operation of interests
between the manufacturer, wholesaler and re-
tailer.
When these three branches are united as a

"community of interest" then the trade of the
jeweler will be made safe, sane and profitable and
the manufacturer, wholesaler and retailer will
receive recompense for the capital and intelli-
gence employed.
Organized not as a combination or trust in re-

straint of trade, but as a "community of interest"
to which "the rule of reason" would apply, that
every man or body of men in pursuit of life,
liberty and happiness is entitled to adequate re-
ward for the investment and fruits of his toil,
and I do not believe the Constitution, Congress or
the Supreme Court of the United States ever
intended otherwise.
I read in a recent trade journal that the amount

• expended for jewelry in the United States was
$800,000,000, and do you realize, Mr. Manufac-
turer, jobber and retailer that you are each a
potent factor in the distribution of this wealth
of gems, watches, jewelry and silver among the
90,000,000 people of this country, and can you not
discern the urgent necessity of organized methods
for its distribution?

Manufacturers Should Organize

I believe in organization and co-operation of
all great enterprises. This association, with its
approximate five thousand members and near
possibility of ten thousand, has set the pace for
organization in the jewelry trade, and if this as-
sociation in its brief history can do so much to
adjust the equilibrium of prices, maintain quality
and promote higher business ideals among its
members, why cannot the manufacturers ac-
complish like results by organizing for mutual
advancement and broader scope of activities?
There should be an organization of the seven

important branches of the manufacturing in-
dustries—the silversmiths, watch companies, case
companies, ht-karat jewelry manufacturers, ro-
karat jewelry manufacturers, gold-filled jewelry
manufacturers and clock companies, that each
association might maintain a standard on quality,
enforce trade-mark and stamping act, harmonize
conflicting interests, eliminate destructive com-
petition and establish an equitable method for
the distribution of their product through the
legitimate dealers.
I believe such organizations are feasible and I

would like to see this suggestion bear fruit, in
that next January in the City of New York there
shall be a gathering of jewelers representing
every branch of the industry—manufacturing,
wholesale and retail—and together assembled, in-
terchange opinions and frankly discuss all ques-
tions relating to the trade and unite in placing
the jewelry industry on that high plane of mer-
chandising and commercial integrity which by
virtue of its vast resources and traditional
prestige it commands.

Tuesday Afternoon
After announcing that F. W. Heron, president

of the Omaha College of Salesmanship, was not
able to attend the convention and address it on
the subject of "too-Point Salesmanship," Presi-
dent Roberts introduced Claud Range, president
of the Missouri Society of Retail Jewelers, who
spoke on "Publicjty and Personality," which will
be found on another page in this issue.
M. D. Rothschild, president of the Jewelers'

Board of Trade, of New York, spoke on "The
Jewelers' Board of Trade" and carefully ex-
plained to the jewelers the methods of the Board.

President Roberts then expressed great grati-
fication on the fact that the New York association
had decided to affiliate with the national body,
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ii ,creasing the latter's membership by 232. He

Olen introduced Charles T. Evans, of Utica, who

\ as the first president of the New York associa-

tion and who held that office for three years.

Mr. Evans spoke on the subject, "The Jeweler as

a Citizen," which will be found on another page.
President Roberts then introduced Ernest M.

T.unt, of the Chicago office of the • Towle Manu-
facturing Co., who made an address on "The
'el 

of Mr. Lunt's • talk, which was
isAtelto w Se fie 

listened thwith
e finish

'

great attention and which re-
ceived great applause, Mr. Roberts introduced
ex-President Archibald, who talked on the sub-
ject, "The Obligation of Opportunity."
Owing to delay in getting some electrical wiring

done the representatives of J. R. Wood & Sons,
of New York, were not able to give the first in-
stallment of their illustrated lecture on "The Dia-
mond Fields of South Africa," and the conven-
tion adjourned for the day.
In the evening the jewelers visited the numer-

ous exhibits of silverware, jewelry, watches, etc.,
and listened to the music in the hotel lobby. On
account of the intense heat no one felt like exert-
ing himself or herself to any great extent.

Wednesday Morning

Notwithstanding the heat at 10.45 fully as many,
if not more, of the jewelers were assembled in the
auditorium of the Jefferson when President
Roberts called the second day's session to order
and Chairman C. S. Wiley, of the credentials
cotnmittee, read his report, which was brief and
consisted merely of an announcement of the
number of delegates present from each State and
those at large.
After the reading of this report Frank H.

Robertson, ex-president of the Oklahoma Retail
Jewelers' Association, addressed the jewelers on
the subject, "Ideas and Ideals."
President Roberts then introduced C. H. Tib-

bets, of Wallingford, Conn., vice-president of the
International Silver Co., who, after extending the
greetings of the International company to the
iei\xree lrerAs gaessembled, spoke on the subject, "The
Silver 
At the conclusion of Mr. Tibbets' remarks,

George H. Edwards, of the Edwards & Sloane
Jewelry Co., Kansas City, and president of the

Viewpoint."

Wholesale.  Jewelers' Association, deliv-
ered an address on the subject, "The Jobber's
\

The next speaker on the programme was J. H.
Milhening, of Chicago, who after remarking that
he considered it quite an honor to be called from
the West to address the convention, and a pleas-
ure to "have been met at the doors of the con-
vention hall by a very beautiful young lady who
lanned a flower on his coat," related some very
interesting history regarding the ancient gold-
smiths and their methods and processes. His
subject was "The Goldsmith and Jeweler."
George H. Holmes, the well-known Providence

manufacturer and president of the New England
mfg. Jewelers and Silversmiths' Association, ex-
tended greetings from the association which he
represented and read a paper entitled "The Re-
tailer from the Manufacturers' Standpoint."
The last speaker on the morning's programme

Was James H. Noyes, secretary of the Jewelers'
Security Alliance. Mr. Noyes came down from
ew York to explain to the jewelers assembled

in convention, the majority of whom, doubtless,
;.ire members of the alliance, its methods and how
it goes after the wary burglar who attempts to
tyrest from the retailer his diamonds and other
Jewels and valuables. Mr. Noyes' talk was of
quite a different nature from those that had
gone before and he was very attentively listened
to• by the jewelers as he related in a very enter-
taining manner a number of stories of how dif-
ferent well-known crooks had been brought to
time (and incidentally made to serve it) through
the unremitting efforts of the alliance. He also
described a number of special tools used by the
expert members of the light-fingered profession
and explained how they were used.
After Mr. Noyes had finished his very interest-

ing talk on the fine art of burglarizing a jewelry
store the whole convention—officers, delegates,
members, visitors and ladies, adjourned to the
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steps of a nearby church and had their pictures
taken in a group.
W. H. Swartzchild, chairman of the entertain-

ment committee, then made an important an-
nouncement of a change in the programme. He
announced that the automobile trip around the
city would take place Thursday afternoon instead
of Wednesday afternoon, as first arranged, on
account of the fear that the ladies might be too
tired to fully enjoy the ball at the hotel Wednes-
day evening.

Wednesday Afternoon

The convention reconvened at 2.30 and im-
mediately went into executive session, from which
all but members of the association were barred
and at which a number of important subjects
were discussed, a question box being conducted by
N. Neilson, Harlan, Iowa, ex-president of the
Iowa Retail Jewelers' Association.
At the conclusion of the executive session the

first lecture on the diamond mines of South
Africa was given by the representatives of J. R.
Wood & Sons, of New York. The lecture was
given by Leon De Machy, assistant manager of
the Dutoitspan Mines of South Africa, and was
well illustrated by a series of moving pictures
which were recently used by the English govern-
ment.
At 5 o'clock the convention adjourned for the

day.
In the evening at 8.30 the jewelers, with their

lady guests to the number of more than three
hundred, assembled in the auditorium of the
Hotel Jefferson as the guests of the city of Rich-
mond. After short speeches had been made by
the president of the Richmond Chamber of Com-
merce, Mayor Richardson and Governor Mann,
President Steele F. Roberts made an address and
was followed by Col. John L. Shepherd and
State Senator Zilloken, of West Virginia. After
this a number of singers prominent in Richmond
musical circles entertained the guests.
W. H. Swartzchild, of Richmond, acted as

master of ceremonies, and after the speaking and
music the chairs were removed from the hall
and side curtains were drawn, revealing long ta-
bles at which mint juleps and cigars were served
to the men and claret punch to the ladies. Shortly
after ix o'clock the dancing began and was kept
up for several hours.

Thursday Morning

An early executive session was held in the
auditorium early ill the morning, but on account
of the ball the night before and the very late
hours kept by nearly every one it was not pos-
sible to get the delegates and members of the
association together in session until I I o'clock,
when invitations were read by President Roberts
from Niagara Falls, Buffalo, Kansas City, Chi-
cago, Washington and Cedar Point, Ohio, to hold
the 1912 convention in those cities.

Vice-President Combs then made a motion that
another executive session be held at 8.30 r.
which was seconded and passed. The president
then announced that another moving-picture lec-
ture wotild be given by the representatives of
J. R. Wood & Sons from 7.30 to 8.3o P. M.
Mr. William Hollweg, manager of the New

York branch of the Dennison Manufacturing
Company, then spoke on the subject, "The Sell-
ing Power of Good Display."
The next speaker was R. F. Nattan, of New

York, who read a paper on "The Retail Jeweler's
Advertising," which treated of the theory of ad-
vertising as applied to the retail jewelry trade and
the power of suggestion as applied to advertising.
Unfortunately, on account of the lateness of the
convening of the morning session Mr. Nattan
was compelled to cut his address short.
T. H. Craig, president of the Illinois associ-

ation, was then introduced and spoke about
"Store Service." Among other things he said
that it is impossible to get a system that will
apply to conditions in all localities, and that the
"dickering" habit should not be indulged by any
first-class jeweler. Mr. Craig emphasized the
fact that individual service is possible and profit-
able in jewelry stores, but not possible in depart-
ment stores on account of the indifferent class
of employees in the latter sort of establishments
and because in a retail jewelry store the pro-
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prietor is able to get into close personal touch
with his customers and because the employees
are more on the specialist order. Liberality, Mr.
Craig said, ill department store methods appeals
to the public, and jewelers cannot be as liberal
as the department stores are. The latter go to
extremes in this direction, and it seems to be
profitable to them to do so; they even go so far
as to exchange duplicate gifts that were not
originally purchased from them, according to Mr.
Craig.
Conventions, he said, help to broaden the mem-

bers of the retail jewelers' associations, but, un-
fortunately, the jewelers do not seem to be as
well organized as business men in other lines.
For instance, he cited the fact that while the
Illinois jewelers' association has only about three
hundred members the bankers of that State have
a membership of r600 in their association.

Continuing, Mr. Craig said : "Learn from
others. If your competitor knocks on you, take
him by the hand and attend a State convention
with him and get better acquainted. Know the
quality of your goods and give your customers
the best and most possible for their money. Read
your trade papers." He also advocated co-oper-
ation between manufacturers and retailers.
Following Mr. Craig, George D. Parsons, presi-

dent of the Washington Watchmakers' Institute,
read a paper entitled "An Efficient Watch Repair-
ing Department."

After Mr. Parsons had finished his talk an
adjournment was taken for lunch.

Thursday Afternoon
The first thing after lunch was the reading by

C. S. Wiley, of Pittsburg, chairman of the Cre-
dentials Committee, of a brief report to the effect
that the number of votes which the delegates
to the convention were entitled to totalled 156,
being 22 more than the previous year.
Charles T. Evans, of Utica, N. Y., chairman of

the Committee on the President's Annual Ad-
dress, then read the following committee report,
which was adopted by the convention:

Mr. President and Gentlemen :—Your com-
mittee having heard and read the excellent
address of your president, earnestly recom-
mend to each and every member of this asso-
ciation that he carefully reread that address
and in so far as possible follow out its many
good recommendations.
While many of the suggestions are the-

oretical rather than practical at this time, yet
the accomplishment of these would bring to
pass the realization of the jeweler's fondest
hopes.
We recommend the endorsement of those

members of the jobbing trade who have
abandoned the retailing of goods.
We recommend that the Legislative Corn-

mittee of the several State associations en-
deavor to have passed laws regarding fraudu-
lent advertising.
We recommend the passage of uniform

gold and silver stamping laws in such States
as have not heretofore established same.
We recommend to our members that for

their own protection they give the benefit
of their patronage to such concerns as stamp
their goods with a quality and registered
trade-mark.
We recommend to our members that they

carefully investigate the cost of doing busi-
ness, and from the information gained estab-
lish selling prices on their goods which will
return conservative profits.
We recommend that the several State asso-

ciations, through their executive committees,
take up the matter of strengthening the mem-
bership of the national and State organiza-
tions.
We recommend that efforts be made

through our Executive Committee to establish
organizations in such States as have hereto-
fore been unorganized.
We especially recommend for action by

this convention :
(a) A minimum selling price on sterling

silver by the manufacturers.
(b) The appointment of a committee to in-

vestigate and formulate a plan of campaign
(Continued on page 1482)
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THE KEYSTONE

The Richmond Convention

(Continued from page 1479)

of advertising by the national association and ,
corrections of certain omissions we deem of •
vital importance affecting the sale of jew-
elers' wares in fashion magazines.

CHAS. T. EVANS, Chairman.
FRANK H. ROBERTSON,
CHARLES A. MAUCH.

August Loch, of Pittsburg, chairman of the
National Auxiliary Finance Committee, not being
in attendance at the convention, it was announced
that this committee's report would be submitted
at some future date and printed in the jewelry
trade papers.

Secretary Wheeler then made a report on the
three States which had shown the greatest in-
crease during the year as follows : Ohio, 85
members; Wisconsin, 82 members, and Kansas,
61 members. President Roberts' membership
banner was therefore awarded to the Ohio asso-
ciation, and T. H. Craig, of Illinois, on behalf
of Mr. Roberts, presented the banner, a beautiful
large, blue silk one, to A. L. Thoma, president
of the Ohio association, as the official represen-
tative of that State, and said that "Ohio could
have the banner, but for one year only, as Illinois
was going after it next year."
Mr. Thoma, in response, said that the Ohio

delegation had come to Richmond with the in-
tention of getting the banner, and that his State
was very proud to be the first to receive it, and
would make a very strenuous effort to keep it
for all time.
F. H. Robertson, of Oklahoma, chairman of the

Committee on Deceased Members, then read the
following report, which was adopteu:

Your committee find from the records that
the following members of the association
have answered to the call that Father Time
gives to all men to strike the balance and
close the books of life on this earth: M. J.
Johnson, Wynne, Ark.; A. E. Medley, Mel-
bourne, Ark.; George Elbe, Chicago, Ill.; D.
Depue, Blissfield, Mich.; Charles Graves, Bad
Axe, Mich.; J.. F. Hendrich, Cass City, Mich.;
Charles H. Reynolds, Alpena, Mich. There-
fore, be it
Resolved, That we, the National Retail

Jewelers' Association, in convention assem-
bled in Richmond, Va., extend to the rel-
atives and friends of these brothers our heart-
felt sympathy in their bereavement.

FRANK H. ROBERTSON.
CARL J. RICKER.

The committee appointed by President Roberts
to decide on the convention city for the 191.-4
meeting then submitted the following report:

We, the committee appointed by your presi-
dent to recommend a meeting place for the
National Retail Jewelers' convention for 1912
make a divided report. Two of the com-
mittee are in favor of holding the meeting
at Cedar Point, Ohio; one member is for
Kansas City, Mo.

RAYMOND HUGHES,
C. N. HETZNER,
A. J. STARK.

The next number on the programme was an
address by Ira D. Garman, ex-president of the
Pennsylvania Retail Jewelers' Association.
When Mr. Garman had finished B. F. Coffin, of

New York, was introduced by President Roberts
as the next speaker, and his subject was "Store
Organization—Selling Expense and Profit."
In introducing the next and last question Mr.

Roberts said that he was a man who had attended
more jewelers conventions and probably was per-
sonally acquainted with a larger number of retail
jewelers than any other man in the entire United
States—Col. John L. Shepherd, of The Keystone
Watch Case Co. The Colonel arose to his feet
to speak, but before he could utter a syllable some-
one in the back of the room started the song,
"For He's a Jolly Good Fellow," and the Colonel
was forced to wait until it was sung through by
nearly everyone present before he could begin.

He had prepared quite a lengthy talk of the
typical Shepherd kind, but on account of the fact

that the programme was already nearly two hours
behind its scheduled time he cut it very short,
referring to the fact that this was his second
visit to the city of Richmond, the first being just
fifty years ago when he was brought in a prisoner
of war during the Civil War. His talk over-
flowed with patriotic sentiment and he wound up
by reciting the following original poem:

Base not your love of country
upon your native State,

For its union with the other States
Is that which makes it great.

A union that's cemented
By years of pain and toil,

And the blood of our best and bravest men
Has drenched its sacred soil.

Tho' there be ties that bind you
To the State that gave you birth,

The memory of your childhood's days,
The sweetest ones On earth.

But there should be a stronger tie,
Your country's sacred call;

A tie that knows no section,
That binds us one in all.

Then boast about your country
That lies between the seas,

From the Northland's icy regions
To the Southland's tropic breeze.

And sing that song of glory,
From the mountains to the sea,

The sweetest song of all our songs,
"My country, 'tis of thee."

Election of Officers

The next order of business being the election
of officers for the ensuing year Senator Zilliken
placed the name of Steele F. Roberts in nomina-
tion in a very complimentary speech. This was
seconded by Vice-Presideut Combs, and the secre-
tary was instructed to cast one ballot, making
Mr. Roberts' re-election unanimous.
In his speech of acceptance Mr. Roberts spoke

feelingly of his great appreciation of the honor
bestowed upon him by electing him to succeed
himself to the chief executive office of the asso-
ciation and said he hoped his second term would
be conducted in such manner as to meet with the
full approbation of the entire membership.
For first vice-president Ira D. Garman, of

Philadelphia, nominated T. L. Combs, of Nebraska,
to succeed himself. This was seconded by A. 0.
Hutterly, of Washington, D. C., and it was also
made unanimous, the secretary being instructed
to cast one ballot.
For second vice-president Claud Range, of

Missouri, nominated George H. Tucker, of Il-
linois, and he was declared his own successor to
that office by a unanimous vote.
Claud Wheeler was again elected to the office

of secretary of the national body, and in a speech
of acceptance he said that it was not among the
duties of the secretary to make speeches, so he
was not in training. He then related a story of
a rough, uncouth Westerner who, after sacrificing
his life to save that of another, was given the
epitaph on his tombstone, "He seen his duty and
done it." He said that while he had as yet no
yearning for any sort of an epitaph, he hoped
that the honor of being re-elected to the office
of secretary was proof that the members of the
association felt that he deserved such credit.
For treasurer T. H. Craig, of Illinois, nom-

inated J. R. Stebbins, of Ohio, which was sec-
onded by A. 0. Hutterly and made unanimous.
For one of the two members of the executive

committee A. W. Anderson, of Wisconsin, was
elected, and for the other Charles T. Evans, of
Utica, and ex-president of the New York Asso-
ciation, was nominated by F. J. Euler. This
selection was partly out of compliment to the
big New York association, which recently affili-
ated with the national association, and partly be-
cause Mr. Evans has shown himself a great sup-
porter of the association and organization idea.
In accepting the office Mr. Evans said that the

New York delegation came to look, admire, listen
and learn, and that he appreciated the honor
shown him and the compliment paid to the New
York association.
The next matter of business was the selection

of the 1912 convention city, and a number of
spirited speeches were made by the western con-
tingent in favor of Kansas City, and the Ohioans
in favor of Cedar Point. J. R. Stebbins made a
very strong speech in favor of the latter city,
and Secretary Wheeler and Vice-President Combs,
of Nebraska, made equally good ones in favor of
the city at the confluence of the Big Muddy and
the Kaw. The latter city won out in the count
of the ballots, receiving 72 votes to 53 for Cedar
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Point. This, too, in face of the fact that a tele-
gram from the Iowa association, appointing Mr.
Combs proxy for that association, in the absence
of its delegation, to vote for Iowa, was thrown
out by the convention as being not in order.

Resolutions Adopted

President Roberts announced another executive
session for 8.30 in the evening so that there might
be no delay in leaving Friday morning at i t o'clock
for the boat trip up the James River. The regu-
lar session then adjourned to go immediately
into executive session to consider the following
resolutions, which were adopted and filed on the
records:

WHEREAS, The charter of the American
National Retail Jewelers' Association is in-
effective in several respects, be it
Resolved, That the executive committee of

the National Retail Jewelers' Association be
empowered to either have changes made in
the present charter or to obtain a new charter
as they may deem for the best interests of
the association.
Resolved, That the president and secretary

of the American National Retail Jewelers'
Association be hereby empowered to procure
a list of the non-retailing jobbers and manu-
facturers of the United States and distribute
said list to the members of the association.
And that they be hereby empowered to use

the funds of the association necessary in ob-
taining this information and in distributing
these lists to the members of the association.
Resolved, That the American National Re-

tail Jewelers' Association request all manu-
facturers of jewelry to stamp a plain and
distinct trade-mark on all the goods sold to
the retail jewelers.

Resolved, That the manufacturers of ster-
ling silverware be requested by the members
of the American National Retail Jewelers'
Association to fix a reasonable uniform sell-
ing price for their goods, and in fixing this
price they should bear in -mind that the
jeweler is expected to engrave such goods
free of charge.

Friday Session
Early in the morning the convention met in

executive session for the purpose of passing reso-
lutions in addition to those of the day before and
for adjournment. President Roberts presented
the following resolution, which was adopted and
filed on the records of the association:

Reiterating our resolutions of former years
commending the manufacturers who have
held up the standard of their wares and
distributed them through exclusive jewelry
channels, we further
Resolve that we are greatly gratified at the

advances made easier by the co-operation of
watch manufacturers, silversmiths and others
who have taken further steps toward the up-
holding of living prices and the marketing of
their products through the retail jeweler, such
steps having redounded to the advantage of
the trade and the public.

The resolutions committee then presented a
general resolution thanking the city of Richmond,
the Richmond Chamber of Commerce and the
24-Karat Club of Richmond for their hospitality
and the local and trade press for their reports
of the convention, as follows:

In recognition of the warm welcome and
hospitality extended to us by the city of
Richmond through her citizens in her
Chamber of Commerce and her city govern-
ment, and in further recognition of the honor
done us by Governor Mann, Mayor Richard-
son and President Woods, of the Chamber of
Commerce, in their addresses of welcome,
and in recognition of the unexcelled enjoy-
ment, day and night, and the action of the
Richmond jewelers in sacrificing an entire
day by closing their stores to attend the
James River excursion in our honor, there-
fore be it
Resolved, That the sixth annual convention

of the American National Retail Jewelers'
Association will long be remembered by us as
a bright spot in our commercial and social life,
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and we hereby express to our dear Richmond
people and our associates our feelings of
deepest appreciation.
Resolved, That we express our apprecia-

tion to the management of the Jefferson
Hotel for the care given this convention.
Resolved, That we express our thanks to

the local and trade press for this compre-
hensive report of the convention.
Resolved, That we sincerely thank those who

addressed the convention and the exhibitors
for their presence and co-operation in mak-
ing this convention a success.
Resolved, That we express our thanks and

appreciation to our officers for their untiring
and successful efforts for the benefit of this
association and the convention of 1911.

Meantime the ladies who accompanied the dele-
gates and other members of the association held
an "executive session" of their own in the hotel
parlors, where the following resolutions were
formulated:

To the 24-Karat Club of Richmond, Va.:
The visiting ladies at the meeting of the

American National Retail Jewelers' Associa-
tion, convening in your city August 1-4, 1911,
desire to give expression to their appreciation
of the famous southern hospitality which
has been so evident during our stay in your
historical and beautiful city. It will be with
deep regret that we part, but in leaving we
assure you that the taste of your famous
Smithfield ham, fried chicken and the aroma
of the mint will be fresh in our memory for
years to come.
In giving vou this expression of our pleas-

ure, we wish to say that it is our hope that
we may accept your kind invitation and meet
"you all" again.

At 10.30 the annual convention was adjourned
to meet in 1912 at Kansas City, Mo.

The Sail on the James River

At It o'clock trolleys and automobiles were
boarded at the Main street entrance of the hotel,
and after a short time arrived at the wharf,
where the Old Dominion Line steamer Brandon,
chartered for the day, was boarded for a trip
down the historic old James River.
Out of compliment to the visiting jewelers every

retail jewelry establishment in the city of Rich-
mond closed for the day and their proprietors
and employees and their families, together with
the members of the Chamber of Commerce and
the 24-Karat Club, formed an able Entertainment
Committee who, with the true Southern spirit of
hospitality, saw to it that every one on board be-
came well acquainted and had a very enjoyable
time on the seven or eight hours' trip up and
down the river.
At City Point, where General Grant made his

headquarters during the Civil War, the boat
turned and headed back to Richmond, arriving
at the wharf at 7 o'clock, giving those who left
on the evening trains ample time to pack their
belongings and get dinner before leaving.
On the boat a band made music for those who

wanted to sing, and also for those who preferred
to listen. Shortly after noon the ladies were
escorted to the lower deck, where they were
served with a lunch of fried chicken, deviled
crabs, sandwiches and watermelon. When they
were through a hungry horde of more than two
hundred jewelers were allowed to partake of the
same variety of eatables in addition to the famous
and much heralded mint julep and the more
plebeian beer.
An exceedingly good time was enjoyed by

everyone and many friendships were formed that
afternoon which will last for years to come. The
visitors from the North, the East and the West
left with an indelible impression of genuine Vir-
ginia hospitality and the recollection that "they
know how to do things in old Richmond."

Here and There at the Convention

Colonel Shepherd, of The Keystone Watch
Case Company, showed an interesting souvenir of
the days of '60 which he picked up on the field
of the Battle of Seven Pines on the day before
the convention opened. The Colonel toot( an
automobile trip to the battle ground in company
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with a number of other jewelers, and while out
there discovered an old bullet embedded in the
trunk of a pine tree. He forthwith had it re-
moved, together with a small portion of the tree,
and most solemnly assured everyone to whom he
showed it that it was the identically same bullet
that passed through his body during the battle.
He even offered to submit the scar in evidence,
and was much incensed when a bystander asked
whether he had his souvenir manufactured in
Brooklyn or Newark.

* * * *
The International Silver Company was for-

tunate in securing for its exhibit one of the larg-
est, best and most conveniently located rooms in
the hotel, on the lower floor, where everyone
had to pass in going from the hotel lobby to the
auditorium. The exhibit consisted of a very
complete and handsome display of the various
silver and cut glass products of the International
Company's manufacture. In addition a beautiful
young lady gowned as the famous "1847 girl"
assisted in receiving and entertaining visitors to
the exhibit. It was in charge of Messrs. W. H.
Race, D. H. Havens, Frank Wilcox and A. E.
Alexander. Souvenirs in the form of 1847 brand
teaspoons with the face of the 1847 girl etched
in the bowl were distributed.

* * * *
Abel Bros., of New York, had a display of

their diamond jewelry and wedding rings in the
lobby just off the entrance to the auditorium.
It was in charge of W. G. Andrews and John
Abel.

* * * *
A. J. Sheff Company, of Pittsburg, gave a

demonstration of their ring stretcher in the lobby.
It was in charge of A. J. Sheff and W. W. Ward.

* * * *
The main feature of the Waltham Watch Com-

pany's exhibit was a mammoth seventeen-jeweled
watch movement, standing about three feet in
height, being the same one that was exhibited for
five months by Mr. A. S. Flint at • the Seattle
exposition. In addition a complete line of Wal-
tham watch materials was shown, as well as
one of the new Waltham chronometers. This
chronometer, though called an eight-day move-
ment, really runs for about eleven days with one
winding, and at the end of the eighth day shows
a little red flag as a reminder that if not wound
pretty soon the chronometer will stop running.
This display was in charge of A. S. Flint, W. G.
Boughton, R. A. Reiner and W. A. Wigmore, all
of whom seemed to know everyone present and
who were a host in themselves as entertainers.
They distributed as souvenirs yellow metal Wal-
tham dials with red, white and blue ribbon
streamers attached.

* * * *
Louis Cohn, vice-president of the National

Wholesale Jewelers' Association, of Henry Freund
& Bro., New York, spent two or three days at
the convention, getting acquainted with those
of the members whom he did not already know.

* * * *
One of the handsomest and most artistic dis-

plays at the convention was that of the R. Wal-
lace & Sons' Manufacturing Company, of Wal-
lingford, Conn., consisting of the Wallace brand
of silverware. The most noteworthy item in the
display was a handsome chest of the new "Wash-
ington" pattern of tableware. This display was
in charge of J. H. Nicolas, Chicago representative,
and H. A. Haywood, factory representative. H.
A. Norton, general manager of the Wallace com-
pany, also spent a couple of clays at the conven-
tion. Mr. Nicolas holds an active commission in
the French army as captain, and is the man who
stripped Captain Dreyfus of his epaulets and
broke the latter's sword at the time he was ex-
pelled from the French army. Souvenirs in the
form of teaspoons bearing the words, "Compli-
ments of R. Wallace & Sons' Mfg. Co.," were
given out.

* * * *
While the Towle Manufacturing Company had

no display of goods at the convention, it was ably
represented in the persons of L. D. Cole, presi-
dent ; Ernest M. Lunt, vice-president and Chicago
manager, who was one of the speakers before
the convention; George Lunt, George T. Howard
and Z. M. Hanan.
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The Dennison Manufacturing Company had a
very complete display of its line of jewelry boxes
in charge of William Hollweg, manager of the
New York uptown branch; J. F. McKeeby, of
the Chicago office, and H. K. Eyre, of the Rich-
mond office. Unique souvenirs in the shape of
scarf pins made of Dennison sealing wax were
given away. Mr. Hollweg made an interesting
address before the convention on the subject,
"The Selling Power of Good Display."

* * * *
Seigel, Rothschild & Co., the umbrella manu-

facturers of Baltimore, showed their line of um-
brella and cane handles. This firm was repre-
sented by D. A. Weinberg, of the Baltimore office,
and S. A. Farley, southern representative. Among
other things they showed their new detachable
handle umbrella, which they sell exclusivey to
the jewelry trade in all grades from the medium-
priced natural wood and sterling silver handles
up to handsome hand-chased gold and silver de-
posit on ivory. They also showed a very beauti-
ful line of genuine ivory handles hand-carved.

* * * *
A very beautiful line of cut glass and silver

craft work was dispayed by the Pairpoint Corpo-
ration, of New Bedford, Mass. It was in charge
of Chester A. W. Best, George E. Sherman and
H. F. Thompson. It was displayed in a large
room on the sixth floor, where there was ample
light and room to show the beautiful points of
the display to the best advantage.

* * * *
The Holmes & Edwards branch of the Inter-

national Silver Company was represented by a
display of silverware in charge of K. H. Stetzer
and R. J. Dorman in one of the upstairs rooms.

* * * *
Lew Cowen, southern representative of the

American Silver Company, of Bristol, Conn.,
showed a complete line of that firm's flat ware.
Mr. Cowen also represented the Leedin Ovelty
Company, of Newark, with a line of silver-plated
toilet goods,. * * * *
The Meyer Jewelry Company, of Kansas City,

distributed puzzles in the shape of a couple of
bent nails enclosed in envelopes worded, "Work
the puzzle and boost Kansas City for the 1912
convention." This boost must have helped some,
for Kansas City gets the next convention. These
puzzles were distributed by a beautiful blond
young lady, who also pinned Kansas City buttons
and carnations on every man in sight.

* * * *
The various watch and watch case companies

were ably represented by representatives who not
only had a good time themselves but saw to it
that everybody else "was happy." Col. John L.
Shepherd represented The Keystone Watch Case
Company, E. S. Fishback the Hamilton Watch
Company, A. G. ("Del") Lee the Howard Watch
Works, W. H. Galloupe The Crescent Watch Case
Works, W. H. Kinna the Elgin National Watch
Company.

* * * *
The South Bend Watch Company had a very

complete exhibit of its manufacture in charge
of C. T. Higginbotham, consulting superintend-
ent ; J. Augustine Smith, sales manager; C. J.
Thompson, assistant sales manager, and V. C.
Regan, traveler in Virginia, Kentucky and Ten-
nessee. They showed an old water clock of the
kind used by the ancients in times before the
birth of Christ and a "mysterious clock" which
showed no visible signs of locomotion, but which
was operated by a counterpoise arrangement con-
cealed in the ends of the hands. They gave away
as souvenirs fobs, fans, watch dials and puzzles.
Another very interesting feature of this exhibit
was several South Bend watches that had gone
through the San Francisco earthquake. Except
for new main- and hairsprings these watches
were in the same condition that they had come
from the big shake and were keeping perfect time.

* * * *
The Star Watch Case Company, of Luding-

ton, Mich., exhibited a complete line.of its cases,
including a new sterling silver case overlaid with
12-karat gold designs. As souvenirs gold watch
bows of the ball-bearing variety with a portion
of the side cut away, giving a view of the struc-
ture of the ball-bearing feature of the bow, were
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distributed. The exhibit was in charge of H. A.
DeVaux, special factory representative, who was
accompanied by his wife.

* * * *
R. H. Ingersoll & Bro., New York, exhibited

a very complete line of their Ingersoll-Trenton
watches. The display was in charge of A. S.
Halley and A. Roeder.
The big group photograph of the convention

was taken on Wednesday morning in front of
the Second Baptist Church, on Franklin street,
and in the afternoon the Ingersoll representatives
were distributing souvenir post cards bearing a
miniature reproduction of the big photo. This
piece of hustling enterprise was commented on by
nearly every one present, and a large number of
the post cards were mailed from the Jefferson
during the last two days of the convention.

* * * *
The New England Watch Company, of Water-

bury, Conn., had not only a very handsome ex-
hibit of its watches, but also a very strong per-
sonal representation in Messrs. E. T. Allen, W.
L. Hough, J. E. Cruess, F. J. Spellman, W. P.
Gretten, Jr., E. DeBordy, John Freeney and W.
J. Hanson.

* * * *
Mr. H. D. Johnson, of the Studebaker Com-

pany and the South Bend Watch Company, .of
South Bend, Ind., accompanied by Mrs. Johnson,
was a visitor at the convention.

* * * *
Webb C. Ball, of Cleveland, looked in on the

convention during two or three days of the
session.

* * * *
The Deuber-Hampden Watch Company had an

extensive exhibit in charge of George M. Kite
and Henry A. Schrantz. They distributed as
souvenirs miniature watch scarf pins.

* * *- *
C. E. Hancock, of C. E. Hancock & Co., Provi-

dence, showed his firm's line of gold jewelry and
distributed very useful souvenirs in the form of
gold chain key rings made of a small section of
gold chain and their patented Ajax chain catch.

* * * *
Swartchild & Co., of Chicago, were represented

by Edward Keating and showed a complete line
of all kinds of watch materials. Mr. Keating was
accompanied by his trick dog, "Spare Ribs," a
thoroughbred French poodle of high degree,
whose intelligence at times was almost human.
The Hotel Jefferson waived its usual anti-dog
rule and admitted "Spare Ribs" to all the privi-
leges of the hotel.

* * * *

Hamilton & Hamilton, Jr., of Providence, dis-
played a line of their chains and bracelets in
charge of D. H. Wells and E. M. Cunha.

* * * *
M. D. Rothschild, president of the Jewelers'

Board of Trade and of the Ameri,•:an Gem and
Pearl Company, of New York, who was one of
the speakers, stated that at an early date the
Board of Trade will open a fully equipped branch
office in San Francisco.

* * * *
Charles S. Stifft, the Little Rock jeweler, was

a member of the Arkansas delegation and was
accompanied by Mrs. Stifft. Mr. Stifft is an
active promoter of the recently discovered Ar-
kansas diamond mines, and says that not long
ago a 13-karat stone was mined there.

* * * *
One of the most interesting and novel exhibits

at the convention was that of J. R. Wood &
Sons, the New York diamond house. A corn-
plete diamond cutting and polishing plant was
shown in operation and a large number of stones
were cut and polished during the four clays'
meeting. Admission was by card only, and there
was always a crowd to be seen around toe ma-
chines and the men in charge, who carefully ex-
plained to the visitors every detail of each oper-
ation. The exhibit was in charge of Alfred T.
Hunt and Leon DeMachy, ex-assistant manager
of the Dutoitspan Diamond Mines of South
Africa. Ph. Van Praag was in charge of the
lopping machine and I. Gellert in charge of the
brillianteering machine. Mr. DeMachy also gave
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three very interesting lectures in the convention
hall on "The Diamond Mines of South Africa,"
which were fully illustrated by moving pictures
taken by the English government and recently
shown in London.

* * * *
B. E. Brown, of the Brown Street Clock Com-

pany, Monnessen, Pa., showed a "life-size" paint-
ing of one of his street clocks in a corner of
the hotel lobby. Mr. Brown states that one of
the largest wholesale firms in the country has
been negotiating with him for some time past for
the exclusive sale of his clocks. The deal has
not yet been consummated, as Mr. Brown is loath
to .give up the direct sale of the clocks. He says
that the greatest difficulty he has in disposing of
his clocks is due to the fact that he cannot, with-
out actual demonstration, convince the average
retail jeweler that he can sell a guaranteed, re-
liable and desirable street clock over fifteen feet
in height with thirty-inch dials and correspond-
ingly large in other dimensions for the prices
which he asks, $140 to $200.

* * * *
The beautiful silverware and cut glass displays

were the center of attraction in the evenings
when the electric lights showed the wares off
to the best advantage, and the rooms containing
them were crowded with ladies from shortly
after the dinner hour until late at night.

* * * *
H. C. O'Neil, the veteran auctioneer, was a con-

vention visitor and seemed to know every jeweler
present. From Richmond Mr. O'Neil went to
Ocean View, Va., where he is spending the
summer.

* * * *
The E. H. H. Smith Silver Co., of Bridgeport,

Conn., was represented by a display of its silver-
ware in charge of E. H. H. Smith. New features
of this line were Egyptian and Flemish designs
in flatware. Mr. Smith was accompanied by his
wife and son. They made the trip all the way
from Bridgeport to "Ole Virginny" in their
motor car and Mr. Smith says that the roads
were in very bad condition a good part of the
way, necessitating very slow travel. In some in-
stances he found it necessary to ford rivers with
his machine.

* * * *
The Woodside Sterling Co., of New York, dis-

tributed several hundred copies of their complete
silverware catalogue.

* * * *
The A & Z Chain Co., of Providence, showed

their line of gold-filled chains and bracelets in
charge of their southern traveler, Irving Bloom.
After the convention closed Mr. Bloom continued
on his southern trip.

* * * *
The Electrolytic Art Metal Co.

, 
of Trenton,

N. J., displayed their new line of hand-pierced
sterling silver hollowware and also their regular
line of silver deposit ware. In charge of Irving
Bloom.

* * * *
The Winthrop Manufacturing Co., Attleboro,

Mass., demonstrated their new double lever cuff
button and displayed their line of pins, buckles
and fobs. E. L. Mumford, middle western repre-
sentative, was in charge.

* * * *
A line of beautiful small candle and kerosene

lamps, suitable for the jewelry trade, was shown
by the Stillman Safety Lamp Co., in charge of
J. W. Potter.

* * * *
F. & M. Weintraub, New York, displayed an

unusually complete line of Sheffield plate. Fred
Weintraub and Charles Rotholz were in charge.

* * * *
The Oneida Community's display consisted of

a number of large complete chests of the latest
patterns in Community and Reliance plates shown
by M. E. Kinsley, James Harkey and C. N.
Burnham.

* * * *
A. F. Janke, Jr., one of the energetic members

of the reception committee, who met everybody
and made it his business that everybody met
everybody else and had a good time, was show-
ing a scarf pin made of a most unique and un-
usually formed pearl. It was an oddity in its line
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and he had numerous offers to part with it, but
declined every one of them.

* * * *
Champenois & Co., Newark, were represented

at the convention by C. F. Sweasy.
* * * *

Powers & Mayer, the diamond jewelry house.
of New York, occupied the magnificent state
suite on the second floor and showed a most
exquisite line of high-grade diamond and plat-
inum jewelry. F. C. Kopf and Milton 0. Kepler,
who were in charge, said that a large number of
the pieces were new in design and had never been
shown before they were brought to the conven-
tion.

* * * *
The Western Clock Co. exhibited "Big Ben"

in all his glory. Representatives present were
J. C. Higgins and L. McDonald.

* * * *
A. A. Dietser, representing the Shepard Manu-

facturing Co., Melrose Highlands, Mass., was at
the convention with his line of beautiful cloisonne
enamel jewelry and souvenir spoons.

* * * *
J. Engel, the Baltimore jobber, was present and

met all his southern friends in the trade.
* * * *

Claud Range, ex-president of the Missouri as-
sociation, was at the convention as a delegate
from the "show me" state. After the conven-
tion closed he continued his trip home in a
roundabout way, stopping off at Washington,
Atlantic City, New York, Boston and Portland,
Maine, returning West by the way of the Cana-
dian route.

Protecting an Undeveloped Patent
An inventor is frequently confronted with the

problem of protecting an invention which he has
conceived, pending his perfection and completion
of the improvement, and at times he misses the
apparent protection of a public record which at
one time he was able to secure by the filing of a
caveat. When an inventor conceives an inven-
tion, which is not the idea that some such im-
provement might be made in some way or other,
for conception of an invention includes a thought
of the means by which the invention may be
carried out in practical form when he so con-
ceives of an invention, he should proceed with
all the diligence at his command to complete the
invention into form for practical use and should
use it successfully in the presence of reliable wit-
nesses, who can be depended on to testify not
only truthfully, but accurately as well, to the suc-
cessful operation and construction of the device.
Pending the completion of his invention, the in-
ventor should preserve all sketches, drawings,
models and descriptions, made from time to time,
with the dates of making and with the signatures
of reliable witnesses, with the dates of signing
and should preserve all records, bills for ma-
terials and the like, so that they may be available
for evidence should a contest ever occur.

Suggestions From a Subscriber
En. KEYSTONE :—Please allow me space in your

most excellent journal to say amen to the sug-
gestions of R. F. and E. W. Paddison, in July
15th issue of THE KEYSTONE, regarding the 50
per cent discount on prices in jewelers' cata-
logues. Every one here, and his family, including
the dog, knows the discount on jewelers' cata-
logues. When I display a catalogue the first
remarks are, "But you get half off." Now if I
sell goods accordingly, where do I get on? I
think a discount of 6o or 75 per cent would
remedy the trouble considerably. If I had a
catalogue priced accordingly I would surely use
it in preference to the others.
We sometimes find the lids of screw cases

stuck so tight they are almost impossible to get
off. I have two pieces of rubber about four
inches long, cut from the inner tube of a bicycle
tire. I lay one piece of the rubber in my left
hand, the case on the rubber, then by using the
other piece of rubber in toy right hand I always
succeed in removing the obstinate lid. It is
worth trying. Yours truly,
High Point, N. C. J. FRED TESH.
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The Jobber's Viewpoint
By George H. Edwards, Kansas City

President of the National Wholesale Jewelers' Association

(Address delivered at the Convention of the American National Retail Jewelers Association)

THE old boycott idea in handling trade ques-

tions has given place to a better and more

effectual and satisfactory policy of consid-

eration and adjustment of differences. The more

thoughtful men in the trade have long since

realized that the knotty questions that come up

can only be prop-

erly settled by con-
ference between
parties interested;
that there are more
sides than one to
every question, and
that no proposition
can be handled
correctly until all
the facts concern-
ing it are known.

It was with this
thought in mind,
no doubt, that your
association several
years ago adopted

the custom of inviting representatives of the job-

bers' association to be present at your annual

meeting, and a similar idea has prompted our

association to have frequent conferences with the

representatives of the National Association of

Manufacturing Jewelers.

I believe that this getting together of the three

branches of the trade has brought good results.

I know the jobbers have been benefitted by the

opportunity of getting a view of conditions from

the standpoint of the manufacturers and retailers,

and I am confident these meetings have resulted

in a better understanding of conditions and a

modification of ideas of each branch.

Do you know that in a large measure the very

same things that trouble you trouble the jobber?

\Vhatever cuts short your business cuts short also

the business of the wholesale house that sells you.

It is therefore to the jobber's interest if he wants

and is getting your business, to do what he can

to enable you to do a large and profitable trade,

lid no less is it to your interest to reciprocate

.nd to encourage with your business those job-

bers who are making an honest effort to serve

your interests.

Jewelry Trade Limitations

Possibly the jewelry trade is more closely re-

Aricted and limited than any other branch of

business. To begin with we are dealing in a
, ine of luxuries. While a part of our goods, such

ts silver flatware, clocks and watches might be

called staple, a large percentage of our mer-

chandise is of a character that could not be called

necessities of life, and then again, those articles

which we sell which are necessities are of a kind

that it is not necessary to replace often, some of

them in fact serving the user for a lifetime and

oftentimes handed down from generation to gen-

eration.
Again the outlet for the retail jeweler is cut

short by the fact that our line is carried as a side

line by many merchants in other lines. The hard-

ware house carries clocks and silverware, the

haberdasher carries jewelry for men, the milliner
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carries jewelry for the women, the department

stores and mail-order houses carry the whole line,

so that while the demand is limited, the competi-

tion is without limit. And these limitations apply

as well to the jobber, who is trying to confine his

trade to the regular jobber, as they do to the re-

tailer ; in fact, they are more onerous perhaps on

the jobber than on the retailer, due to the fact

that many retailers do not practice reciprocity.

The trade of the retail jeweler, limited as it is, is
more limited still when it reaches the jobber. Not
a few retailers buy a a part of their line of hard-
ware jobbers. Indeed, I have known retailers in
good standing in jewelers' asociations to buy
material and tools of mail-order houses, and the
custom by retail jewelers of buying silverware
direct of manufacturers who make a practice of
selling direct to hotels and boarding houses is
quite common.

Protecting the Trade

Manufacturers who were doing thousands, or
perhaps millions, of dollars of business annually
through mail-order channels ; jobbers who have
done thousands and hundreds of thousands of
dollars of business through general stores, coal
and lumber companies, or in a retail way, have
eliminated largely this business and are contin-
uing to eliminate it as fast as possible, and at a
cost in profits temporarily that few retailers
realize. I do not say that all manufacturers or
all jobbers have eliminated all practices which are
harmful, but there is no question that a large
number of wholesale dealers and manufacturers
are earnestly trying to protect the retail jeweler.
By this I mean that many of them are absolutely
refusing all retail business and mail-order house
trade and selling only to regularly established
jewelers who are either watchmakers or em-
ploying watchmakers. Unfortunately, there are
retail dealers who are not broad-minded enough
to believe that the manufacturers and jobbers are
sincere in their statements in regard to their
methods, and even some retailers have been found
who are willing, for two per cent or five per cent
to aid mail-order houses in obtaining goods they
cannot get in a regular way. Others are con-
tinuing to boycott jobbing houses for methods
long since abandoned.
Such practices do not encourage jobbers who

desire to confine their business to regular jewel-
ers and they do convince such jobbers as are
selling part of their line in other channels that it
will not be profitable to change this policy. in
business a policy which is not profitable cannot be
permanent, and regardless of what a dealer may
want to do, the inevitable law of profit and loss
will compel him to abandon methods which do
not bring profits. If the jobber in the jewelry
line is useless, let's cut him out altogether, then
we will all be either manufacturers or retailers.
If, on the other hand, the jobber is a useful and
needed means of distributing merchandise in our
line, surely the retail jeweler will serve his own
interest by encouraging with all of his business
those wholesalers who are making an effort to sell
their goods only to the jewelry trade.

Jobber's Claim to Consideration

Do you realize that the jewelry jobber's field
is probably more restricted than that of any other
wholesale dealer? Did you ever know of a whole-
sale hardware house that would not sell a good
jeweler or clothier or druggist a stock of cutlery
if he wanted to buy, simply because he did not
employ a tinner, or a jobber in any other line
that would refuse business from any dealer

Do you know that if thefinancially responsible? 
jewelry jobber confines his business to the watch-
maker-jeweler and gets all of that class of trade,
his possibilities are still away less than the dry-
goods, hardware or drug wholesaler ? Don't you

think, therefore, that on an equal basis this class
of jobber is entitled to all of your business? You
cannot lawfully enter into a combination to boy-
cott jobbers or manufacturers who may elect to
sell trade you do not consider legitimate, but you
can, as individuals, buy your merchandise where
you please and I should think you would please
to buy as far as possible of houses with which you
do not come in competition, or whose goods you
do not find in outside stores. Nor does it seem
to me that even a difference of a small per cent
in price would be sufficient to convince you that
your interest lay in encouraging by your orders
drygoods and hardware jobbers to handle goods
in your line.
I have read with a good deal of interest an ad-

dress made recently at the meeting of the Mis-
souri Jewelers' Association, in which the speaker
advocated strongly the idea of retailers forming
syndicates for the purchase of their stock, and
the argument was made that these syndicates
would enable the retail jeweler to buy his goods
at a price to compete with the mail-order house.
I am not going to argue against your buying
your goods as low as you can—that of course
is your privilege—but I am going to tell you that
if customs in regard to settlements now prevalent
with fully go per cent of the dealers in our line,
and which have been gradually growing worse,
continue, goods cannot be sold as low as they
have been.

Long-time Settlements

The jeweler generally has fogotten the value of
cash, if he ever knew it. To my mind the abuses
of the long-time settlement constitute the greatest
menace to our prosperity as a class that exists
to-day. The time was, possibly, when margins on
jewelry were long; when it was the custom to
charge at retail double the price paid at whole-
sale, when the retailer could get that margin and
when the jobber could get 50 per cent advance
over his cost. Then, possibly, a dealer might do
business without disaster and still overlook the
value of cash.
Times have been changed, however. It is no

longer posible to get long margins and jewelers
are being forced to consider what business sense
should have taught them long ago—not to over-
look, namely, that cash has a value and that when
you sell a hundred dollars' worth of goods and
wait four, five or six months for your money
you do not get one hundred dollars for the goods,
but only that amount less the interest on the money
since the sale, and more than that, your percentage
of losses from bad accounts will increase with
every additional day's time that you give.
The retailer must learn that he cannot sell

goods to be paid for any time the buyer gets
ready, if he will meet his bills to the jobber as
due and the jobber is finding that he must get
interest -on his money on accounts not paid at
maturity or the interest he has to pay his bank
for the money to carry accounts will wipe out all
his profit. That he must add something to cover
the added risk caused by extended time, or what
looks like a reasonable margin of profit may
prove insufficient to pay expenses and losses. But
besides this and the fact that the unreasonably
long terms prevalent in our line, induce over-
buying with all its unhealthful consequences of
ill-assorted and shopworn stocks. These practices
have an insidious but powerful influence on a
man's character, encouraging him to procrastina-
tion in all of his activities.

Buy Often and Pay Promptly

Buy often and rather less than more than you
need, and pay quickly even though you are offered
long time, is a pretty good rule to adopt, but one
which few of us, wholesale or retail, in the
jewelry line live up to.

It is said that the late Marshall Field used to
congratulate himself on the fact that his insist-
ence that his customers live up to the terms of
sale, that settlements be made promptly as agreed,
had resulted in making successful business men
of hundreds of retail drygoods dealers who were
forced to use this same sound business principle
with their customers as their jobber used with
them.

Just one more word about the suggestion of our

(Continued on page 1457)
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HESITATE -AND LINGER HERE A MOMENT
For we believe you will find something in this assortment that will serve to propel more business your way thisfall and holiday season. This does not begin to show the entire line—not by any means. To see the entire line youmust ask YOUR JOBBER to show you. Just mention the number of the article that appeals to you on this page.As regards BRACELETS. OUR CELEBRATED CARMEN BRACELET will be just as popular as ever this season. THE D. F. B. CO.LINE offers you THE opportunity for making large profits and creating a satisfied patronage. Our trade mark THE D. F. B. CO. is

stamped on every article. INSIST THAT YOU GET THE GENUINE.

THE D. F. BRIGGS COMPANY ATTLEBOROMASSACHUSETTS
NEW YORK OFFICE, 180 Broadway : CHICAGO OFFICE, Heyworth Bldg. : LONDON OFFICE, t2 Hatton Garden

LOOK FOR—THE D. F. B. CO.-TRADE MARK
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The Retailer from the
Manufacturers' Standpoint

By George H. Holmes, Providence

President of the New England Manufacturing Jewelers' and 
Silversmiths' Association

(Address delivered at the Convention of the American National Retail Jewelers' Association)

[ F there is any section

early life developed
birth to American 11

lipon which you and I now

..vhich I journeyed hither.

of our country whose

that spirit which gave

ospitality it is the land

rest and the land from

It is with much pleas-
ure, therefore, that

I bring from

sturdy New Eng-

land to dear old
Virginia those fe-
licitations that one
fond mother ex-
tends to another,
whose pride in

their offspring is
well founded in
their achieve-
ments. This is a
most fitting spot

to offer to you the
suggestion that for
the success of your

your civic or political
that talismanic qualifi-
some degree possess,
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commercial, your social,
life, make liberal use of
cation which we all in
namely, hospitality.

The New England Organization and Industry

To you as an organization I bring greetings

from another of similar nature that had its in-

ception in a friendly rivalry for supremacy in

that national game in which so many of us have

Participated. and which to-day commands more

attention and creates more enthusiasm than any

other sport known to this nation. It was in the

year 1879 that the salesmen representing the

manufacturing jewelers of Providence and the

Attleboros challenged the New York salesmen of

similar concerns to a friendly game of baseball

at one of the Rhode Island shore resorts, and for

several succeeding years the annual contests of

these opposing factions were held alternately in

the vicinity of New York and the vicinity of

Providence, accompanied on each occasion by

large delegations from the captains of our in-

dustry, as well as its market 'representatives.

From these annual gatherings a permanent or-

ganization was effected, which developed in 1902

into a chartered' organization known as the

New England Manufacturing Jewelers' and Sil-

versmiths' Association, which to-day comprises a

membership of 350, and includes nearly all the

manufacturing jewelers, silversmiths and kindred

lines in Providence and the Attleboros. The

social features of the parent organization con-

sisted of a summer outing and a mid-winter

banquet, which are retained by the present or-

ganization, its annual mid-winter banquet sur-

passing all similar trade functions in New Eng-

land, and possibly in the United States. As a

chartered organization it has aimed chiefly to

protect its members from demands and unwar-

ranted conditions surrounding the productive side

of our industry. Still it cannot fail to discern

some of the conditions confronting the marketing

of its product, and the relations existing between

the manufacturer and the interposing mediums

between them and the consumer, whether it be the

jobber or the retailer, or both.
An organization of the character referred to

must, of course, embrace all classes of jewelry

and silverware products, even from the concerns

that supply the five and ten-cent syndicates, to

those which so successfully cater to the pur-

chaser who demands the product of artistic crafts-

manship. The field of this organization, New
England, is not only the home of the pioneer in
jewelry making in this country, the first American
jewelry having been made in Providence in 1794,
but this section has maintained its supremacy in
the amount of capital employed, in the number
of employees and in the value of jewelry and
silverware produced in the United States. Out of
a total annual output of jewelry and silverware in
the United States of about $8o,000,00o, New Eng-
land factories contributed about 6o per cent of
that amount. While much has been said of
Newark on account of its close proximity to the
great market of New York, and Newark is en-
titled to mcch praise for its rapid development
in the jewelry industry particularly, still New
England, with its many large factories devoted
to the manufacture of gold and silverplated
goods, stands at the head of the industry in this
country, and the City of Providence itself is
entitled to that distinction above all other cities in
the United States.

Protection for the Jewelry-buying Public

As the representative of this manufacturers' as-
sociation, with its varying interests, it would be
unwise for me to offer any suggestions of a
technical nature for your guidance. But I do
bring to you to-day a message from those manu-
facturers whose life-work has been a constant
endeavor to secure and maintain a reputation for
reliability, integrity and honest dealing.
Without undue reference to the administration

or to the official who promulgated the doctrine of
the "square deal," which has captured the legisla-
tive, the judicial and the public spirit of this age,
I ask is there any good reason why the consumer
of jewelry should not have that same protection
in securing what might be termed his "luxurious
necessities," as that which safeguards the so-
called daily necessities of life. If further laws
are necessary to secure this protection then you
and I and the organizations we represent should
co-operate to that end. Your association and mine
have it within their power to create a demand
for honest goods at honest prices even without
the aid of further legislation. Until such time as
such public sentiment is created through your in-
fluence the manufacturers as a class uphold the
principle of a "square deal" and they expect to
extend it to the purchasing public through your
assistance and co-operation. In approaching,
therefore, the subject allotted to me, the "Retailer
from the Manufacturers' Standpoint," I can say
at the outset that the manufacturer in all sincerity
asks you to discourage the false representations
of the goods he manufactures and places in your
hands for distribution. As to the manner in
which you are to apply this admonition I will
speak more specifically later.

Virtue of the Square Deal

In a conversation recently with the superintend-
ent of the New York terminal of the New York
Central and the New Haven railroads—the man
whose brain regulates the arrival and departure
of some 80,000 people daily at the Forty-second
Street station in New York, and who is super-
vising the construction of what seems destined to
be the largest terminal in the world. In conver-
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sation with this gentleman I asked him what
methods he employed to handle such crowds of
people successfully. To my surprise he replied:

tell them the truth. If there has been an ac-
cident on the road," he said, "and train departures
are disarranged, we announce the exact time for
departure of trains, knowing from the experience
of former years that to announce that a train
will be ready in fifteen minutes, when we know
it cannot be on the track under forty-five only
results in loss of confidence and loss of patron-
age. New York crowds are most easily controlled
by telling them the truth."
If such is true of these daily travelers, it is

equally true of your customers, who are gathered
from the same class of people in one section or
another, and who pass through similar ex-
periences in their daily routine of life. But you
need not borrow this maxim from the powerful
railroad corporations. You need not look beyond
the confines of your own organization to find
many illustrious examples of the success of the
retail jeweler who has adopted this railroad
manager's maxim and discouraged misrepresenta-
tion.

The Question of Distribution

Even as there is diversity among the retailers
and jobbers, so there most be varying interests
among the manufacturers in our industry. While
some of the lines produced by manufacturers are
of such a nature as to preclude the possibility of
their being profitably offered direct to the retailer,
still there are other lines of such a nature that
the interposition of the middleman's profit pre-
cludes their reaching the consumer at a proper
price. This does not mean, as one would suggest,
the elimination of the jobber eventually. Far
from it, the prices on some classes of goods are
so thoroughly established to-day that it would
be quite impracticable for a manufacturer to pro-
duce those goods profitably in the limited -quan-
tity which a direct dealing with the average re-
tailer could furnish. The best results to any in-
dustry are secured by keeping all avenues of trade
open, regardless of what direction they take,
providing that they ultimately lead to the con-
sumer. No doubt, there are some within the
sound of my voice whose birth in business is due
to the friendly assistance of some reputable job-
ber. Now that you are strong and healthy should
you look with disdain upon the source of your
existence and success. It is doubtful if the manu-
facturers as a class can ever be in a position to
offer to the retailer many of the advantages now
secured through the medium of the jobber.
There are many ways, however, in which the

retailer either individually or through your or-
ganization can co-operate with the manufacturer,
and to their mutual advantage. In offering some
suggestions along that line I am aware that many
of you are already in full sympathy with these
suggestions, and there are still others who may
scoff at them. Nevertheless, they are offered by
that class of men who are vitally interested, and
largely dependent upon your success, and with
whom, soner or later, you must co-operate in
placing before the public the product of their
factories.
I regret to say that many of our manufacturing

jewelers seem to confirm the statement of your
president, Mr. Roberts, when he says, "There are
too many jewelers who conduct a junk shop in-
stead of a first-class retail jewelry establishment,"
to which they would add, "too many jewelers that
are not merchants, but rather watchmakers, and
are contented with the short vision of such."
There seems to be no good reason why the prac-
tical watchmaker should be contented to bury
his nose in his bench rather than devote his time
to the niceties of his business, such as tasteful
display of goods, courteous attention to inquiring
customers, prompt and satisfactory service that
the customers expect, and usually gets in any
first-class store. When a manufacturer has given
his best energy, ingenuity and taste, as well as
capital, to supply you with up-to-date, salable
goods he can reasonably expect a proper care in
the way of cleaning, carding, etc., on your part
of these same goods when in your hands, even if
the ownership has been transferred. I am en-
couraged to believe, however, that through the

(Continued on page 1493)
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The Obligation of Opportunity
By J. P. Archibald

(Address delivered at the Convention of the American National Retail Jewelers' Association)

OUR business stands out among the ancient
crafts as one of the oldest and the best.
No record has been found of any people

so rude who did not wear jewelry. The ancient
nations adorned themselves with diadems of gold
and silver in accordance with the rank, means
and tastes of the people. The dignity of the craft
was known by the work of art and its handicraft.
The artisan and the artificer dealt not in cheap
jewelry, neither was his conscience perverted by
price-cutting. His aim was to construct some-
thing good; something that had about it the touch
of an artist. The question of price did not enter
into the work until the handicraft was complete.
The full price was paid in shekels of gold and
silver. Thus down through the ages the jeweler's
art was most profitable and dignified.

No Longer a Luxury

Our business has long since become a real ne-
cessity. The customs and habits of the people
have made our wares indispensable for con-
venience, for the comfort, and for the adornment
of the race.
What an opportunity to get hold of the lost

art; what an opportunity to divorce our trade
from the ordinary trinket and shopkeeping busi-
ness. In the last half century I think no business
has suffered so much encroachment as the retail
jewelry business and its kindred lines. The very
vitals of our business are being eaten out by out-
side channels. It seems to me the question now
is the "survival of the fittest." I am inclined to
think that many of the evils lie at our own door.
We should set up new standards in business in

order to maintain self-preservation. I think in
the last fifty years no trade has made so little

progress as ours in respect to the display of
goods, in general business methods, in advertis-
ing, in workmanship and in general, in the seiz-
ing of the favorable occasions to uplift our busi-
ness.

Slow to Adopt Improvements

Compare the usual jewelry store of to-day with
that of one or two generations ago and you will
find exactly the same array of counter cases, wall
cases, work benches and umbrella stands. The
new floor plans and furnishings for attractive ar-
rangements and for the complete demonstration
of goods are not generally found in our stores.
The grocers, the drug stores, the clothier—even

the hardware dealers everywhere have outstripped
ius n the improvement of store display. Many of

these merchants have also far surpassed us in
business methods and in business-getting prin-
Icsiptliems.e. We must awake to the opportunity. Good
fortune bids us win the prize while yet there

Let me say, further, I am fully convinced that
the retail jeweler is overstocked with goods. In
many instances the jewele.r has no money in the
bank and the wholesaler knot paid for the goods.
To be able to meet the conditions in modern
business we must pay cash for our goods. No
retail jeweler can compete with the larger chan-
nels of distribution unless he buys right. The
cash jeweler makes the wholesaler eager to give
him the best price and the best service. Extended
credit has ruined more jewelers than incapability.

The Demands of the Age

Progress is the motto of the age. How to meet
the conditions of the hour is the problem now to
be solved. The signs of the times mean not a
mere existence, but a battle royal for life.
The new standards of business demand better

salesmanship, more courteous treatment of cus-
tomers, a closer touch with our patrons, better
advertising methods, being able to meet the price
of large distributing channels, more thorough
knowledge of our goods, a better display of mer-
chandise, more consistency in our buying, a
closer touch with organization work, and the seiz-

ing the daily opportunities to keep even pace
with the new order of things.
Some of the great opportunities for advertis-

ing are the special events that are occurring at
frequent intervals, such as the wedding seasons,
birthdays, wedding anniversaries, Christmas,
Easter, Thanksgiving Day, the tennis tournament,
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the baseball championship, the boat race, the col-
lege commencement, the school commencement,
the golf contest or the lodge conventions.

Advertise suitable goods for these occasions in
due season. Talk Christmas goods at Christmas
time. Talk prizes for the baseball championship
in the baseball season. Enlarge upon your display
of wedding silverware, cut glas3 and handpainted
china in the wedding season. Many retail jewel-
ers fail to enlarge their business opportunities
on these occasions. Let the people know, through
your local papers, that you have the goods. Have
a mailing list of every man and woman in your
locality. Mail letters, circulars and booklets to
the men at frequent intervals. Do not forget
to mail your choicest literature to the women.
Make every advertisement appeal to them.
Spread the news broadcast that your store is the
right place to buy the goods. Convince the public
that they get the most for their money in your
store. By all means tell the truth in your state-
ments.

Window Display and Newspaper Advertise-
ments

In addition to the advertisement of special
goods and the information about the goods and
prices, reinforce it with a window dressed with
the goods mentioned in the advertisement.
Jewelers often contradict their printed adver-

tisements by the window display. Go over the
country with me and observe. Jeweler Brown
advertises a big sale of table silverware. When
you look at his store window he has it filled with
canes, umbrellas, art lamps and shoe horns.
Jeweler Smith advertises in June with a big

space, telling of the marvelous lines of gifts that
are suitable for the brides, and he fills one win-
dows with 40-cent jardinieres and the other with
dollar watches, 25-cent belt buckles, alarm clocks
and smoker sets.
Some jewelers will spend hundreds of dollars

to put in new display windows, buy goods that
make a beautiful display, study the plans of the
expert window trimmer, and yet fill the window
with goods inappropriate to the season, the oc-
casion or the printed advertisement.

"Whatever can help me to think, whatever can
give me strength, whatever can make me more
serviceable, though it be a trifle light as air, is
opportunity." Living correspondence with one's
environment is opportunity. For ages the ex-
haustless resources of America lay unknown and
unutilized because the right kind of man was
not here. The Kimberley diamonds were but
worthless pebbles, the playthings of the children
of savages, until it chanced that they fell under
the eye of one who knew how to look. Innumer-
able men and women had seen the kettle boil,
but it occurred to only one that the force which
lifted the lid might be confined and made to do
human service.

Elevating Public Taste

Our human service should extend even to the
educating the tastes and the desires of the people.
We can raise the standard of the goods we sell
by constantly putting before our customers a
higher standard of 

jewelry 
Brother jeweler, ob-

serve minutely the  worn by all the men
and the women you have seen in the theaters,
in the churches, at the parks, at the hotels, at the
watering places, at the social events. What bet-
ter criterion is there to judge the people than the
jewelry they wear r It is just as true to-day as
it was in the days of the Egyptian, Roman and
Athenian life that the rank, tastes and means of
the people are revealed by the jewelry they pos-
sess.
Let us create a demand for better jewelry. Let

us educate the people to a quality standard. This
is one of the true purposes for our existence. In
this we find our haven of escape. "He is wise
who nods a teacher in every man; an occasion
to improve in every happening." Our power,
our worth will be proportionate to the persever-
ance with which we make right use of the ever-
recurring occasions to uplift our standards.

A New Spirit

For many years all the ills our trade is heir
to have been laid at the feet of the manufacturer
and the jobber. No doubt they deserve much
censure for some of the past besetting sins. How-
ever, I think in the past few years a new spirit
prevails. I am sure you will pardon me for say-
ing that I think I know the feeling of the best
manufacturers and the best jobbers in our trade.
I can testify to their friendship, their interest
in our welfare, their spirit of co-operation. Never
in my official capacity did I meet a manufacturer
or a jobber who was not willing to confer on all
matters of interest to us.
This mutual relationship is surely now at high

tide. What a pleasure it is to see so many manu-
facturers and jobbers at this meeting. Indeed,
so far as my official capacity goes, we welcome
you to all our meetings.
But brother manufacturer and jobber, some

great obligation rests upon you. Your business
must inevitably suffer as our business declines.
The question of your taking a firm stand and
fighting for your preservation lies not in the far
distant future. You are in a commercial sense
the parent and the guardian of the retail jeweler,
and in the terms of the law "you have an obliga-
tion to perform to support and to preserve your
offspring so far as within you lies.' It is there-
fore your duty to remove or cause to be removed
the obstacles so far as your responsibility goes.
The opportunity is not wanting for you to scat-

ter blessings upon the fold, and in doing so your
own lives will be ennobled and your own coffers
will be filled to overflowing.

Quality Mark and Fixed Price

Establish a quality mark for all jewelry and
silverware; establish a fixed selling price on every
standard article, and sell only to the legitimate
retail jeweler. Every watch manufacturer in
this land should establish a fixed selling price on
his product and should distribute his goods only
through the legitimate retail jewelers. Such fore-
sight would be but seizing the present opportunity.
The manufacturer certainly must foresee the

handwriting on the wall if Ile continues to sell
his (roods to the retailing jobber, the mail-order
house or the department store. In the path of the
retailing jobber there are a thousand pitfalls, into

(Continued on page 1495)
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The Jewelers' Board of Trade
By M. D. Rothschild, President of the Jewelers Board of Trade, New York

(Address delivered at the Convention of the American National Retail Jewelers' Association)

THE purpose for which our organization is

formed so closely touches your business
lives that it is but right and desirable that

all jewelers should have the fullest knowledge

of the manner in which we -are trying to do our

work.
The Jewelers' Board of Trade is composed of

over 700 of the most prominent manufacturers,
importers and jobbers of jewelry and kindred

lines, whose places of business are in more than

half the States of the Union.
The Jewelers' Board of Trade is national in its

aim and scope and plans are well under way to

make it national in name as well.
We have three fully equipped offices—New

York, Chicago and Providence, while a fourth

office at San Francisco will probably be opened

in the near future and other branches may be

added from time to time.
The board was primarily formed for the pur-

pose of getting accurate information regarding

the financial standing of all jewelers in the United

States and Canada. This service is, of course,

also performed by mercantile agencies, but they

are not so well equipped to deal with the jewelry

trade as is our board, which specializes in one

line only.
Getting the Information

Our information is gathered in three ways:

First—The jeweler is requested to make a writ-

ten statement to the board concerning his business

affairs.
Second—A statement is prepared by a local

representative of the board, embodying the opin-
ions of banks and merchants in the city or town

where the jeweler is established.
Third—The actual business experience of our

members and others with the jeweler is care-

fully collected.
To the information obtained from these

sources are added such other items as may be on

record on our files—sometimes covering many

years.
All the facts so gathered are carefully weighed

and finally the jeweler receives a rating which is
printed in our special weekly sheets and semi-

annually in our reference books.
Where a statement is refused by a jeweler it

is often difficult to give a correct capital rating,
and in some cases the board is forced to omit this
rating entirely, very much to our regret and often
to the serious detriment of the jeweler. Many

perfectly solvent and otherwise level-headed busi-

ness men seem to think it an unwarranted in-

trusion to be asked for a financial statement,
resting their refusal upon the proposition that
they can get all the credit they require from
dealers who know them.

The Value of a Rating

This is good as far as it goes, but you must
stop to consider that the jeweler who has a good
rating is often enabled to do business with houses
who would otherwise not call on him.
New firms of manufacturers, importers and

jobbers, and old firms seeking new territory,
naturally look for customers who are favorably
rated. It will be admitted by wide-awake busi-
ness men that it is an advantage to have access

to all the live stocks in the market, even though
there is no immediate desire to change the sources
of supply.
The carrying of credit insurance by many

wholesale dealers is another reason why every
jeweler should strive to obtain a proper rating.
The amount of credit which may be extended to
a customer under such insurance is invariably
governed by the rating given by one of the large
mercantile agencies or by the Jewelers' Board
of Trade.

It is evident that an insurable account may be
dealt with in a more liberal spirit than one which
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is not insurable; the line of credit is larger, and
in times of money stringency the wholesale mer-
chant can be lenient where he knows that an ac-
count is protected.
Our requests for written financial statements

are made to all alike. The most prominent im-
porters or manufacturers, as well as the smallest
retail dealers, are expected to furnish informa-
tion upon which their proper capital ratings may
be based.
Prompt affirmative responses to our requests

for statements are becoming more numerous and
the time is not far distant when we may expect
all dealers, excepting perhaps those who are not
solvent, to avail themselves of this method of se-
curing and retaining the positions they deserve in
the mercantile world.
The business of this country rests on confidence,

the synonym of credit, and few of us are so rich
that we can afford to slight that most important
business asset—reputation for solvency.

Bankruptcies and Assignments

Another function of our board is to investigate
bankruptcies, assignments and proposed exten-
sions in order that a report of the merits of each
case may be made to our creditor members.

It is a matter of statistics that a comparatively
small percentage of merchants in any line of
trade enjoy continuous success from the begin-
ning to the end of their careers. Some men fail
for reasons beyond their control, others lack
capital or ability to make a winning fight in the
face of modern competitive methods, while a
third and smaller class, finding it fairly easy to
get credit, live beyond their means and when

pressed for payment offer a compromise for a
small fraction of their indebtedness, and then,
starting right over again, repeat the performance
a few years thereafter.
The passage of the United States bankruptcy

law has made it easier for us to deal with each
of these groups. Jewelers who are temporarily
embarrassed by reason of overbuying, unexpected
losses, exceptionally dull business or other causes,
come to the Board with a statement of their diffi-
culties, and if conditions are found to be such
that they have a fair chance of working out a
report to that effect is made to the creditors and
a liberal extension of time is recommended.
Should a jeweler's affairs be found to be in

such a condition, however, that an extension
would not give him a fair chance to work out
of his troubles, a compromise is favored as the
fairest, quickest and surest method of placing him
on his feet again.

It is somewhat more difficult to deal with cases
where there is a lack of capital or ability, or
sometimes both. Each case is considered on its
merits and the mutual rights and equities of
debtors and creditors are carefully guarded.
New combinations adding strength to a weak

firm are often possible and as men learn rapidly
in the bitter school of experience, many unsuc-
cessful merchants, only begin to build on firm
foundations after the realization that lasting suc-
cess in business requires close study, economy,
unflagging attention to details and last, but not
least, the confidence of those with whom they
have dealings.
The third class may be divided into those

dealers who pay their bills only as long as their
credit is confined to moderate amounts, and those
who deliberately set out to make a fraudulent
failure.
The limitation of credits within reasonable lines

often acts as a restraining influence a,nd the
knowledge that our Board of Trade insists on
being "shown" where the assets have gone to
must slowly but surely reduce the number of
weak and incompetent jewelers.

Safeguard Against Dishonesty

The deliberate swindler who plans to get credit
and then pay little or nothing is also beginning
to see the handwriting on the wall. The "special"
or "fighting" fund of the Jewelers' Board of
Trade can be and is used to collect evidence of
fraud, to retain special counsel, and wherever
it is possible, to obtain convictions.

It has been somewhat difficult, but we have suc-
ceeded in convincing public prosecuting officials
that there is a body of merchants who will stead-
fastly support them in the discharge of their
duties, regardless of pecuniary consideration, and
that under no circumstances will the Jewelers'
Board of Trade compound felonies.
While our board is always anxious to recover

concealed assets to swell a bankrupt's estate, and
under ordinary conditions is glad to recommend
the acceptance of a reasonable offer of settlement,
yet when we have caused a criminal action to be
instituted no offer, be it ever so large, can induce
the board to consent to the discontinuance of such
action.

Investigation of Failures

In carefully investigating failures and making
it difficult for dishonest debtors to settle and
continue in the jewelry business, the Board of
Trade is rendering a service of the greatest value
to all honest jewelers, and especially so to those
who have the misfortune to be in the same city
or town as the bankrupt.
The ordinary vicissitudes of your business are

often sufficiently discouraging, without the added
drawback of being obliged to compete with a
stock of goods for which little or nothing has been
paid. Bankrupt sales are the bane of the honest
jeweler, and it is therefore the earnest desire of
our board to confine this kind of price-cutting
within the narrowest possible limits.
We try to accomplish this end by carefully in-

vestigating each failure with a view of helping
deserving debtors and of punishing dishonest
ones. It may be well at this point to emphasize
the fact that we are anxious to have debtors
come direct to the Jewelers' Board of Trade

(Continued on page 1495)
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The Retailer from the Manufacturers' Standpoint
(Continued from page 1487)

rts of your organization this class of retailers
fast disappearing and that their shortcomings
being to some extent overcome by the modern
hods of advertising, displaying goods, etc,

tdreed. by the manufacturer, as well as by the,,r 

Know the Goods and Their Makers

There are many manufacturers who invite
closer relations with the retailer regardless of
whether they are selling the retail trade direct
or not. No doubt, the average retailer knows all
too little of the manufacturer and his methods.
A closer association between the two would de-
velop a knowledge on the part of the retailer of
much that would enhance his value as a dispenser
of merchandise. He would learn the relative

• value of gold and gold plate, even to the distinc-
tion between electro and gold-plated goods; also
the actual advantages possessed by gold-plated
goods and the significance of such stamping as

I , itio, 1/20, etc., as well as the methods of ob-
taining these figures. He might also learn that,
after all, the best guarantee of quality would be
the reputation of the manufacturer, and that the
trade-mark furnishes the best means of identifica-
tion and security from imposition.
The advantages of a knowledge of details of

construction and finish which the manufacturer
can furnish are too obvious to invite argument.
The manufacturer by virtue of the responsibilities
he assumes and the guarantees he makes to the
purchaser is entitled to some place in the fore-
ground. Watch companies have already assumed
that right and accepted its opportunities. He,
the manufacturer, has a right to expect that ar-
ticles which he intends shall be sold with a fair
profit to all concerned, for 50 cents should not
be thrust upon the innocent purchaser for $1, or
at any other exorbitant profit not consistent with
the original price demanded by the producer. The
manufacturer assumes that the retailer carries
sufficient insurance on his stock and fixtures to
protect not only the direct owner, but also those
swhck.oare interested in the impairment of thatto 

On the other hand, the retailer has it in his
power to so educate himself that he in turn can
educate his customers not to expect $2 goods for
$t, or any other unreasonable bargain. If they ex-
pect it from the manufacturer they will meet
with disappointment. It is possible that some
retailers may be prone to buy of the jobber ex-
tending the largest credit. But the progressive
retailer should be content to place the bulk of his
purchases with reliable, well-established houses,
either manufacturer or jobber, avoiding goods
which bear prima facie evidence of having been
produced under sweat shop conditions. Such re-
putable concerns should expect and demand more
business-like methods, more especially along
credit lines, than now prevails. Incidental to this,
also, is the question of the time for placing of
ordters,traasnwsaecltnwell quantity and terms involvedin he 

Correction of Trade Abuses

Among the objects of your association I notice
that one is to correct certain abuses, which re-
minds me that the manufacturers I represent have
a few abuses in their own sphere of business
which they would like to see corrected, and which
some day through the power of organization,
either you as individuals or as an organization,
will be asked to reckon with. I allude first to the
abuse of the repair privilege, the burden of which,
in the final analysis, is assumed by the manufac-
turer. Any reasonable criticism by the consumer
due to quality, finish or construction should be
communicated direct to the manufacturer, who in
most cases will welcome it and apply it properly
to his future production. But to replace articles
that through negligence, misuse or misrepresen-
tation on the part of the consumer or others, is
an imposition that even the liberal and good-
natured manufacturers will not suffer indefinitely.
Guarantees are expected to cover the ordinary

life and use of the article designated, and even

when such articles are returned for repair be-
yond the proper time limit the expense of such
repair or replacement should be the subject of
adjustment betweent the retailer and the manu-
facturer. Another complaint that comes from
the manufacturer, or perhaps more particularly
the manufacturer who sells the retailer, is that
some retailers, especially in large cities, expect the
manufacturer to use anything that he, the retailer,
may find unsalable, and that a manufacturer's
outlet for merchandise is unlimited. It is usually
the case, however, that an article that ceases to
be salable in one part of the country is equally
undesirable in all other parts. Modern methods
of communication are so rapid that information
as to styles spreads rapidly throughout the trade.
A remedy sugested by the manufacturers is that
such retailers buy in small quantities and more
frequently, and when necessary, take their medi-
cine as the manufacturer often does on his own
misjudgment.

Encourage Domestic Production

As an organization you are, without doubt,
doing much to advance the interests of all the
branches in the entire industry from the manu-
facturer to the consumer. With these same in-
terests in view you can render much assistance
by co-operating with my own and other organiza-
tions in securing a proper definition of the term
"solid gold." Such a term should not be applied
to articles containing even less fine gold than in
a similar article made of rolled plate. Of course,
the retailer already has his remedy for this lapse
of legislation by requiring the quality stamp on
the goods he purchases. In another way you can
also assist materially in the welfare of the work-
ers in this industry, and that is by urging your
members, by resolution, to encourage in every
way possible, domestic production. We in this
country possess the ingenuity, capacity and artistic
genius requisite to produce our commodity, equal
with, and in many instances superior to the manu-
facturers abroad. We work under a tremendous
disadvantage, however, by reason, first, of the
contrasting condition of American credit as com-
pared with the European spot cash, and second,
by reason of the cheap labor of Europe. Hence
a protective tariff, coupled with the willingness of
the retailer to co-operate with the manufacturer
and wholesaler in encouraging home production
will lead to numerous advantages to all parties
in interest.

Technical Education

Your president has requested me to say some-
thing about our technical schools as applied to
the manufacture and designing of jewelry. In
Providence we have a most excellent school,
known as the Rhode Island School of Design.
It receives some financial assistance from the
State, but its success is largely due to the wisdom
and beneficence of its founders and benefactors,
the late Jesse Metcalf and his family, as well as
to enterprising and art loving citizens of our
State. Its teaching of the practical relations of
beauty and utility makes it an important factor
in the development of our own, as well as other
New England industries. There are several de-
partments in the school, but those that most in-
terest the jeweler are the departments of model-
ing and the department of jewelry and silver-
smithing, the latter embracing the subdivisions
of designing, chasing, hubcutting, jewelry mak-
ing and of silversmithing. The aim of this de-
partment is to do that which will help make bet-
ter workmen at the bench, to fit men for better
positions, and to develop to the utmost each man's
ability; to so instruct each pupil that they may
successfully apply the principles of art to the
requirements of trade and manufactures. The
jewelry manufacturers of Providence and vicinity
are liberal contributors to this deserving institu-
tion and the manufacturers' association which I
represent lends its support and encouragement by
offering annually a scholarship to the person in
the jewelry and silversmithing department show-
ing the most progress during the year, and also
bronze medals in each of the subdivisions before
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mentioned for the best work in each of these lines.
There are enrolled in this department annually
about one hundred pupils, and the work of the
school and its effect on the manufacturing in-
terest is very gratifying to all concerned.

Co-operative Industrial Education

The question of co-operative industrial educa-
tion has been under consideration by this maim-
facturers' association for several months, with
the result that a co-operative industrial course
for the benefit of the manufacturing jewelry busi-
ness has been adopted by the school committee
of Providence, and this course is to become ef-
fective at the opening of our public schools next
September. The provisions of this course imply
what may be termed an apprenticeship on the
'part of the boy entering this course. Under the
agreement entered into between the schoolboy and
the manufacturer the boy is required to be at
least 15 years of age, and to have completed the
first year of the high school course of study.
These conditions being complied with the boy
enters the factory at the beginning of his second
year in high school and for the next three years
he spends his time alternately between the school
and the factory, one week in the school and the
next week in the factory, and so on until the
completion of the third year, when he will have
acquired a good high school education, modified
by special studies adapted to the needs of the
jewelry industry, and will be presumed to have
sufficient knowledge of the factory end of the
business to accept a lucrative position in one of its
branches. In order that the manufacturer may
have the benefit of the continuous labor of a
boy's time the boys are taken on in pairs, al-
ternating with each other in the factory and the
school, so that the week one boy is at school his
mate is at the factory, and vice versa. Under the
agreement the boys are paid a stipulated rate
of wages for the time employed in the .factory,
which increases with each year's progress. This
method of co-operation instruction, known as
the Fitchburg plan, has been in successful opera-
tion in other lines of manufacture, and for a year
the machinists of Providence have been utilizing
the opportunities presented by this plan. Its suc-
cess, as applied to the jewelry industry, is yet
to be secured, but its promoters are encouraged
to believe that its adoption will be a distinct ad-
vantage to the productive side of our business.
North Attleboro and other sections of New

England have undertaken co-operative industrial
education as applied to jewelry making in a lim-
ited way. But the two courses referred to in the
Rhode Island School of Design and the Provi-
dence High School are most prominent in their
application to jewelry manufacturing and offer
the brightest prospect for success.
In conclusion let me impress upon you that the

manufacturer's interests are your interests, that
he is already co-operating with you through mod-
ern merchandising methods, advertising, etc. In
return he expects honest representation of the
goods he manufactures, which are backed by his
reputation or his trade-mark, or both. He as-
sumes that you will be loyal to those lines which
by the virtue of design, quality, finish and con-
sistent prices prove to be good sellers.

Watch in Alligator's Stomach
Solves Disappearance of Young Girl

Forsyth, Ga., Aug. 12, 191 i.—The finding of a
valuable gold watch and chain in the stomach of
a large alligator that died in a pond near here
recently is believed to solve the mystery of the
disappearance of 12-year-old Janet Thomson
from the home of her parents at Island Grove,
Fla., two years ago. The alligator was captured
near Island Grove some weeks after the girl dis-
appeared and was brought to this place by J. M.
Jackson.
The little girl has never been heard from since

she disappeared. When last seen she was stand-
ing on the banks of the lake where Jackson cap-
tured the alligator and she was wearing at the
time a gold watch of the Waltham make with
her initials engraved on the back. The same
initials are on the back of the watch discovered
on the inside of the dead alligator.



As Ye Sow
We thoroughly believe that

"Whatsoever a man soweth
that shall he also reap.

Not because we are superstitious nor because we have any misgivings as to an
interview with St. Peter, but because like begets like and there seems to be a natural
law of compensation that gives every man what is coming to him sooner or later.
The man who stamps chains 1/10th when they are 1/20th or 1/30th will get his.

The man who attempts to give the jewelry trade in general the impression in his adver-
tising, without saying so in plain United States that his chains are 1/10th when they
are 1/20th will also get his.

It is not necessary to do much of anything to either of them—they will both
get theirs, naturally, without any assistance, and without the aid or consent of any
other nation. We have always insisted that goods be sold for exactly what they are
—have steadily refused to falsely stamp goods for any of our customers—expect to get
by on this basis for some time to come. In fine chains for necks and guards we
make various sizes of 1/10th and a few sizes of 10K. Solid Gold.
q But in Men's Chains we do not make 1110th. Our best grade of men's chains is 1/20th. We do not
stamp them as we do not believe the jeweler cares for a quality stamp on goods below 1/10th. In
bracelets every one we put out to the trade is 1/20th, 12K., cold drawn, seamless tubing. We have
steadily refused to make any lower quality. The people from whom we buy this seamless tubing tell
us " There is a raft of 1/30th tubing being used in this town." We replied: "That's funny—nobody
sells any." Mr. Jeweler—is it to your interest to buy the goods of a house that has the nerve to come
out in the open and tell you exactly what it makes—that neither falsely stamps its goods nor tries to
flim-flam you with another end of the same game.

When you buy the
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The Obligation of Opportunity

(Continued from page 1480)

any one of which he may step unawares. 
May

tlie few general hints spoken to the manufac-

turr and the jobber, in sympathy and in .kind-

ness, cause you to see the great opportunity of

turning to gold the dust of daily happenings.

Department Store and Mail-order House

The idea of a department store was trans-

planted from France to America about thirty

Yeirs ago Until that date the one-line mer-
.

chandismg was the only recognized method in

this country, except in small country stores. A

great agitation swept over the country when the

growth of the department stores became a cer-

tainty. Organizations were formed to combat the

rise of the general line store. One organization

after another has come and gone and yet the

department stores have multiplied.
The mail-order houses have had a similar ex-

perience. They have worked against much op-

position, yet they have increased in numbers and

have multiplied their business many-fold. In-

deed, they have made dangerous inroads into the

business of the one-line merchants of every class.

And why? Because retailers omitted to supply

fully the changing demands upon them, the retail
mail-order houses appeared and they have created
complications undreamed of a generation ago.
No matter what our personal opinions may be,

our trade regards the mail-order house as our
competitor, just as legitimate as the dealers on
our street.
We are forced to admit that the retail mail-

order house, the department store and the large
supply houses are doing a profitable business.
But we do deny the statements that they sell their
goods as a whole cheaper than the local dealers.
It has been demonstrated over and over again
that this class of merchants do not sell their
goods at an average price any lower than the re-
tailer could afford to sell them. Sometimes they
do sell some advertised trade-marked goods at
no profit, or even at a loss in order to create an
impression that all their prices were correspond-
ingly low. It was the extraordinary profits they
made on non-advertised, non-trade-marked goods,
many of which were of poor quality, that gave
them a profit on the sales.

Mail-order Experience

I. invite you to ask five hundred customers of
mail-order houses, taken from five hundred coun-
ties of the United States, to tell you their ex-
perience in dealing with the catalogue houses. I
venture to say that out of five hundred orders
sent for standard advertised trade-marked goods
that four hundred and fifty of them will receive
the.polite reply "that they were out of the goods
desired, but that they could furnish their 'own
brand' of goods, which are far superior, and that
shipment could be made at once." I venture the
assertion that four hundred of these customers
accepted the so-called "our own brand" of goods
Ill place of the standard goods ordered. Of the
other fifty customers I venture to say that
twenty-five demanded a prompt return of their
money, while the other twenty-five wrote a num-
ber of times but waited a few months until the
trade-marked goods were sent. This means that
seventy-five customers received the goods or-
dered, which possibly were sold at a small profit,
while the four hundred and twenty-five customers
received the so-called "our own brand" of goods
at a profit of possibly too per cent. Do you see
what a profitable transaction this would be?
What does this mean to a catalogue house with
twenty, •thirty or fifty thousand customers?
Have you examined the catalogue house meth-

ods of advertising goods? They take a well-
known trade-marked piece of goods and offer it
at a small profit. This article they describe with
a few lines and use a small picture of it. On the
following page they use a large space with a large
cut of their "own brand" and what they do not
say about it is not worth saying.

An Illustrative Case

Let me illustrate with one specific case outside
of our business. They advertise in a few lines
the well-known Smith hammerless shotgun at $25.

Immediately following is the wonderful shotgun
of their "own brand" advertised in a full page at
$19.87. On the Smith gun the mail-order house
make less than 5 per cent. On the other gun they
make more than so per cent. Of course the cus-
tomer buys the gun at $19.87, which is advertised
to be worth a great deal more. This form of
advertisement is to gain the confidence and then
to sell their "own brand" at a big profit. Thus
the weapon of this class of merchants is a form
of misrepresentation.

Individual and concerted action should be taken
to inform and educate the public that the mail-
order houses are constantly misleading them. We
are informed that if you examine their goods you
will discover the first quality is mixed with sec-
onds; that 12 karat goods will assay 8 karat ; that
watch movements are old patterns or discontinued
or unadjusted; that watch cases are five-year
cases with a twenty-year guarantee. Thus the
public are being deceived and they fail to realize
it.

Fraudulent Advertising

The continued silence of the retail jewelers
against the untruthful advertising, combined with
the long continued flood of misrepresentations
by mail-order advertising has placed the retail
jeweler in such a light that he must fortify his
position.

It is high time that the retail jewelers should
become deeply interested in the passage of a law
in every State forbidding untrue and misleading
advertisements concerning quality, quantity, the
value, the methods of production, the source of
purchase and the motive of purchase, intended to
give the appearance of advantage, which is untrue
or calculated to mislead.

The National Organization

What shall we say of the work of the American
National Retail Jewelers' Association? My an-
swer is that the work of this association in the
five years of its existence is beyond comprehen-
sion. More reforms have been brought about
and more constructive work has been done than
the most sanguine could have expected. Yet I
think the critical period of this association is close
at hand. Our association has grown to such
magnitude that its power is far-reaching and
must be reckoned with. In this power lies the
danger of failure. In our boasted strength we
forget to fortify against the little pitfalls into
which we may step unawares and vanish from
existence. The ability to build up or tear down
lies within our own organized ranks.
Upon the officers and the members of this as-

sociation rests the responsibility of organizing
every State and of bringing them within our fold,
even at a great price. And yet members is not
all that is desired. We need more interest mani-
fested in the work of this association; we need
more constructive work done by our members.
The time has come for us to enact State and na-
tional legislation. Why do we hesitate? Has the
jeweler no standing with the politician? Have
our State asociations no influence in legislation?
Has this national association no ascendency in
power? Our answer is, all these we possess, but
we lack that burning zeal and intent of purpose
that should fire our very beings into action.

Needful Legislation

For five years our associations have been reso-
luting and resoluting against the evils in the
trade. Many of these resolutions were never read
again ; neither were they acted upon after the
close of the convention. At each annual conven-
tion the president has made worthy recommenda-
tions. These recommendations were the fruits
of much investigation. The trade press espoused
our cause and labored continually to have us at-
tain to our ideals. Yet much of this labor has
fallen as seed sown by the wayside. Is it any
wonder we have so little legislation for the retail
jeweler? Then let each State put on her statute
books at the first opportunity a uniform law
against fraudulent advertising; a law compelling
truthful stamping of gold and silver; a law per-
mitting the jeweler to sell unclaimed repairs; also
uniform horological laws, compulsory industrial
education in our schools, and any other legislation
that will foster the mutual improvement of the
craft, or will protect us against fraud.

The Jewelers' Board of Trade

(Continued from page 1491)

when they are in trouble. Much unnecessary

expense is saved for all parties and bankruptcy

proceedings, with the many charges involved, are

often avoided.

An Economy For the Debtor

There is no necessity for a debtor to engage

a lawyer, as this is a costly proceeding and

sometimes turns out like the famous fable of the

disputants and the oyster—the debtor and his

creditors share the shells, while the lawyers' and

legal expenses consume the meat. Lawyers are

not, as a rule, altruists; they must get a living

from their profession and are naturally inclined

to advise the action which will produce the largest

fees.
The looting of bankrupts' estates by attorneys

and others interested in these proceedings has

long been an open scandal, and notwithstanding

recent amendments cutting down some of the

lawful fees, the expenses attending the winding

up of small estates are excessive and burdensome.

Without reflecting on many members of the bar

who practice law in the highest spirit of legal

ethics, I do not hesitate to state that in many

cases of bankruptcy which have come under our

notice, the lawyers seem to be actuated by but

one impulse—to get the largest possible amount
of money out of the bankrupt's estate, regardless
of the interests of both debtor and creditors.
The Board of Trade, on the other hand, is in-

terested in conserving not only the property in-
volved, but the human beings who are in trouble.
There is but little satisfaction to debtor or cred-

itors to find an estate practically eaten up in
bankruptcy. The jeweler has lost his good name,
while his creditors have received little or no
actual return from assets which ordinarily might
have paid a fair dividend.
This is not as it should be, and if jewelers will

only come direct to us in their hour of distress
we promise, "To every man a square deal."

Suppression of Fraudulent Stamping

Among other activities of the board are tile
prosecutions of violations of the Stamping Act,
directed by our Good and Welfare Committee.
This committee has secured several convictions of
manufacturers and has lately turned its attention
to retail offenders with gratifying results.
The selling of falsely stamped jewelry is a par-

ticularly mean form of competition and we trust
that a few more convictions will serve to mini-
mize, if not wipe out, this form of swindling.
The actual relationship of our board to the re-

tail jewelers of this country is necessarily very
close. Our members are intensely interested in

your members all the time—in good days and
evil ; in times of prosperity and periods of hard-
ship. Your gain is ours, and your losses naturally

bear upon us.
Your American Retail National Jewelers' As-

sociation and your many State retail jewelers'

associations are doing effective work to reform
abuses and better the conditions of our trade.

In such work you have our sympathy, and

whenever feasible, we pledge our aid as well.
In conclusion, permit me to wish you and your

organization the success you so richly deserve.
May the commercial bonds which join us be
strengthened by bonds of social interest and good
fellowship, and may we work together to main-
tain the best traditions of our ancient and hon-
orable trade.



1496 THE KEYSTONE August 15, 1911

Store Organization,
Selling Expense and Profit

(Address &livered at tht

By B. F. Coffin, New York

Convention of the \ mericao Natitatal Retail lettalers' Associateal

DURING the present age of progression and
strong competition it is most important
that a merchant install into his business

an arrangement of records which will give to

him a correct analysis and acquaint him with
true conditions.
To-day store organization is a science. You

have been busy merchants in the buying and sell-
ing of goods, and have given little thought to
the science of organization as adapted to your
business. Your life work naturally fits into the
buying and selling of merchandise, and since you
do things in life through the ,channels of least
resistance, are prone to consider of no moment
matters above your ideals.

Value of Records

Let us think for a moment of the value of a
detailed and correctly organized record of condi-
tions. To have on record all transactions per-
taining to our dealings with a customer elevates
us in their estimation. We are ready to give to
them correct information regarding any purchase.
The same applies to the manufacturer. We know
as much as he does about the goods he sells to
us, and are proud of the fact that we stand on
an equal plane with him to defend our position.
We know whether it pays us to handle his mer-
chandise. We can show him , why we use so
little or so much of his products. He will not say
to us when we inform him that we are not inter-
ested in making purchases that he will come in
to-morrow when we are feeling better, and then
tell with pride how cleverly he secured an order.
We will never have to tell him that we have
stopped buying because our inventory tells us we
overpurchased last year. We will enjoy telling
him that if he has anything new and salable we
are in the market. A true analysis has ac-
quainted us with all conditions and our knowl-
edge of affairs is incomprehensible to our busi-
ness associates and employees.

Your system of organization should produce a
moral effect most essential to every employee in
the establishment. Your methods of doing busi-
ness will be reflected through every employee to
your customer, and from yourself to every mer-
chant you do business with. As Emerson says,
"An institution is the lengthened shadow of one
man." No man should know your business as
well as you know it. Believe this, live up to it,
and be proud of the fact.

Introduce into your business store organization
which w1 analyze every detail of your affairs.
Acquaint yourself with leakages that you may
further centralize your efforts upon them and
develop to a paying condition. Introduce a per-
petual inventory system that you may know each
month your stock on hand, sales and profits.
Know your possibilities. When a department
cannot be made to pay eliminate it. I know of a
concern that closed out its clock department,
another its glassware department.

Danger of Overbuying

There are some of you who are wasting money
in advertising, others in selling expenses, and the

great majority of you by the overbuying of mer-

chandise, overestimating your possibilities, or
working through the channels of least resistance,
that is finding it much easier to-buy than to sell.
The flattering offers and temotations of the sell-

ing man are the inducements which tempt you to

buy in excess of your selling possibilities. If you

have not introduced the correct principles of

store organization, I am satisfied that your stock

is not under control and you are overbuying.

Your whimsical fancies are going to get the better

of you and lines are going to be increased be-

cause of your desires, and the influences of the

clever salesmen. If you have not figured out in

dollars and cents your possible selling, how will

you control your buying?
There is a normal selling percentage in every

department of your business, and the possibility

of each department is 'controlled by this percent-

age of sales. To illustrate this fact I am re-

minded of the experience of a large concern who

recently moved into new quarters and allowed

extensive space for a leather goods department,

going into the market and buying quantities of

this class of merchandise. At the close of the
season the stock room was found to contain
numbers of goods which never reached their
show rooms. I do not mean to infer that leather
goods are not good merchandise for a jewelry
store—quite the contrary. I am illustrating the
fact that there is a selling percentage, and you
are not going to increase this percentage out of
proportion to your total sales by enlarging de-
partments and buying extensive stocks. If you
are selling one thousand customers a month you
must not expect to double the output of any de-
partment above its normal percentage until you
have increased your business to two thousand
customers a month.

The Factor of Expense

The important factor in the operating of every
business is expense. If you are selling mer-
chandise at a certain percentage of gross profit
to realize a net profit you must operate within
an established selling expense. If you do not
know your gross profits on your sales, how do
you know the amount to be spent for selling
expenses? In some departments you may be
spending too much ; on the other hand, in some
branches of your business your operating ex-
penses may be too little. In proportion to the
amount of business you do you may be paying
too much rent ; possibly not spending a sufficient
amount for advertising, or spending too much
money for advertising some particular line or
department. You may be spending too large an
amount for salaries, or operating with too large
a force of cheap help, and not a sufficient force
of high-class selling men.
The average merchant operates to-day by a

method of guessing, taking a fool's chance. If
there be anything left at the end of the year he
believes himself a great and successful merchant;
if nothing is left, he is surprised, blaming every
condition but the right one. He is willing to go
on in this manner, taking another chance, oper-
ating no differently. Any new suggestions are
a bore and an expense, for he has acquired the
habit and enjoys doing business in his old ac-
customed way.

The Question of Profit

You are asking the manufacturers to assist you
in the realizing of greater profits for your mer-
chandise. You believe that you cannot operate
your business unless you realize a 50 per cent or

greater gross profit. You have your troubles con-
vincing them because you differ as to expense of
operating. or for the reason that you have not
correctly analyzed your expenses, and cannot tell
what it costs to sell their lines of merchandise.
If you do not know what you sell in a certain
department, and the expense of operating this
department, how can you say that it does not
pay to sell under a 50 per cent gross profit.
The merchants controlling representative stores

in our largest cities are doing business on a gross
profit less than to per cent. In smaller cities we
find the merchant's gross profit exceeding the
profit of the larger establishments. You may say
that they can afford to sell in the larger cities
at a cheaper price on account of the large volume
of business they control. I say it is all a multiple
of figures, and when your selling expense has
been properly analyzed and judiciously spent it
will be found that the percentage of net profit
in the smaller business exceeds the larger estab-
lishments.

I do not mean to infer that I am opposed to
larger profits, so long as they are legitimate. In
my conversation with the larger establishments
I am led to believe that they would herald an
advance of orices up to a so per cent gross profit.
The competition existing amongst yourselves has
much to do with the short percentage ot profit.
I have been in cities where every jeweler cuts
prices, each one of them blaming the other. The
consumer who is ouick to see this works one
dealer against the other, leaving no profit for the
merchant. The retailer at the close of the year,
realizing he has made no profit, calls upon the
manufacturer to help him. When asked as to
expense of operating this department and the
past year's gross profit he is all at sea. Again,
I say, establish your operating expenses, the
price at which your goods are to be sold, and then
you will be able to show the manufacturers that
it does not pay you to sell their merchandise at
short percentages of profit. A leading western
merchant said to me, "I am not in business for
the fun of it, and any merchandise that does not
pay me a profit will be eliminated from my stock."
A very wise saying. I advise every merchant to
analyze his business. find out what class of goods
it does not nay him to carry and eliminate it
from his stock.

Calculating Profit Percentage

If you were considerinp investing an amount
of capital the first question arising in your mind
would be, what percentage of profit can I realize.
You know that an investment in government
bonds will pay 3 per cent dividend without risk
or effort. An investment in real estate will pay
6 per cent without much risk and little effort.
What is your money going to pay if invested in a
retail jewelry business, requiring the taking of a
business risk and necessitating your undivided
attention and management. Would you consider
a 15 per cent return a reasonable remuneration
for the risk and efforts? I cannot believe that
if I came to you recommending the investment
and suggesting that you give your time to the
working and the controlling of the business you
would be at all interested, if you could not
believe that the operating would result in a 15
per cent or better return. If this be a fact why
should you be satisfied with your present invest-
ment if it does not realize for you this percent-
age of profit? Deciding on the amount you be-
lieve you are justly entitled to, why not work
along the lines of organization and system which
will produce this profit?
Having established a percentage of gross profit

in each of the departments of your business, hav-
ing proportioned the selling expense, it is easy to
foresee the normal net profit. The results of
past efforts and the compilation of comparative
records have given statistical matter of inesti-
mable value as a guide in the foreseeing of this
profit.
Let me ask the one-hundred-thousand-dollar

merchant what he estimates his net profits at this
year; the sales in his watch, diamond and silver
departments, and his next year's inventory. He
may be able to tell us what it has been, but it is
the foreseeing of the future which makes for suc-
cess, and when he can answer the questions
have offered for consideration he will be assured
of the result which every merchant is looking for.
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"CRESCENT"
and "JAS.BOSS"
Gold-Filled Watch Cases

E
VERY jeweler who has studied
gold-filled watch cases has seen
how they can be debased in
quality without showing it

and how such cases are bound to break down in
the purchaser's pocket sooner or later.
Is it worth while to risk the customer's resent-

Fl
ment and loss of confidence—especially when
"Crescent" and "Jas. Boss" Gold-Filled Watch
Cases have proved their trustworthiness in
actual service?
Put your standards in evidence. Feature
"Crescent" and "Jas. Boss" Cases in your window.
Let folks know you carry them and believe
in them.

TRADEMARK

"CRESCENT" GOLD-FILLED
Reg.U.S.Pat.Off.

TRADE MARK

"JAS. BOSS" GOLD-FILLED
Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

131-IILADELPHIA
CHICAGO
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SAN FRANCISCO



Gold-Filled Watch Cases
That Are Dependable

YOUR representative jeweler will show you a wide
range of styles in Crescent" and "Jas. Boss" Gold
Filled Watch Cases.

His stock is selected from more than three thousand exclusive designs, in all sizes for
ladies' and men's watches.

Beautiful engraved patterns—Engine-Turned effects—and exquisitely finished Plain
Polished cases.

While you are examining the cases note the depth of the engraving. There is your
plain proof of the thickness of the gold on the "Crescent" and "Jas. Boss" goods—which
means a lifetime of wear and service.

A cheapened gold-filled watch case can never be engraved deeply—because the
engraving tool cuts through the thin film of gold and exposes the composition metal
underneath.

Yet you will find such trashy cases stamped "guaranteed for 20 years"—and there
is no way that you as the purchaser can be protected against these meaningless "guarantees."

Except this—insist on getting a "Crescent" or a "Jas. Boss" case, so that you can
be sure that the values are right.

You will know these cases by the trademarks illustrated on this page. These marks
are standard with the fine jewelry trade and have been for fifty years.

MARK.

srium

JAS. BOSS
GOLD FILLED

Reg.U.S.Pat.Off,

CRESCENT
GOLD FILLED

Reg.U.S.Pat.Oft

Established 1853

PHILADELPHIA

This is a reproduction of the Keystone Announcement to the consumer, which appears in all the
leading magazines for September, 1911, and reaches Thirty Million readers—

your customers among them.
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The Yellow Streak
Nuggets of Wisdom from the Address of Ernest M. Lunt, of the Towle Mfg. Co.

before the Richmond Convention

ONCE upon a time I invited the jewelers in

a western town to meet with me at their
principal hotel. The first one that arrived

sa.d none of the others would come, as they

h..ln't spoken together for years.
Perhaps their curiosity brought them, for every

did come. Oh, but they were stiff. They
%■, re like a lot of grandfather's clocks; however,
the inevitable happened.
They saw that the interests they had in com-

mon were more in number and importance than

those over which they differed.
'They dropped their grandfather's clock airs

and like-a lot of Big Bens began to clatter for a

good understanding, a fixed profit (which is the

only sure profit) and a joint campaign of educa-
tion by which their public should be convinced
that every jewelry store contains much that is

sure to add to life's pleasure and comfort.
Standing as they had—each for himself, fear-

ing to meet the others—they were weak—they

were little—but when hands were clasped and
they stood looking into each other's eyes they saw
what they never had looked for before. They
found the real man—one they could trust—one
they could work with.

* * * *

A certain prominent jeweler has for years not

spent a dollar for advertising. His window offer-

ings are his only bait. His store pays dividends,
too, as large as any in his city and has as many

customers per square foot of area day by day.

Perhaps advertising would add to his business,
but the point is, here is one who is growing rich

from trade with passers, who sees in them his
only prospects and needs and seeks no others.

Then there's our salesman. We must sell our

goods to him. A catalogue, dumb as it is, is a

bvtter agent than a lukewarm salesman. When

C lose trade to the mail-order house it's because

e don't know our strength.
Here's an illustration: One day I came across

a neglected berry set (bowl, sugar and cream)

that I felt should have sold better. A traveler
N\ as about to start for his territory and I sug-

gsted his taking this set. He didn't enthuse and
ts going to leave without it ; whereupon I in-

s qed, but he didn't sell a single set on his eight

Weeks' trip.
"che next time I went to the first town with

In. We took the berry set and showed it there,
V. ith the result that three were sold; so it got

lk start, and this time, over the same territory,
he sold thirty.
The salesman wants to be convinced and will

slcceed with any proposition that he has mas-
t red.
If we say our say often enough we will get a

h-aring, and if it rings true we will gain our
1,, lint, with our salesman or with our customers.

It is said that the telephone does more work
fyr less money than any other servant of man-
kid. Is the telephone our servant? If we are

simply answering its calls, it is the servant of the
other fellow.

It's a poor 'phone that won't work both ways.

Nb.

I was struck with the story of an Illinois

merchant who scheduled a sale to begin on a cer-

tain Monday and decided to do some telephone
advertising.
Early Friday forenoon he opened up with the

local exchanges throughout the country, explained

the plan and asked the operators to connect him

with the best women on each line, and this is

what he said:
"Good morning, Mrs. Smith : This is the store

of Jones & Co., of Blankville—Mr. Jones talking.

Beginning next Monday I shall offer at my nov-

elty counter some hat pins and other things at

prices that will please every woman in the county.

I won't keep you to listen to my whole list, but

another thing that will please you is the lot of

silver knives, forks and spoons lately received.

Every afternoon next week we shall give demon-

strations of how to set the table and coffee will
be served at four o'clock. If you can't come Mon-
day, come one of the other five days."
Friday and Saturday he reached several hun-

dred people, and they flocked to his store. Wash
day, ironing day, sweeping day—every day was
Jones' day.

* * *

The arguments hurled from these platforms.
against the Parcels Post are like those the farm-
ers used in early days against the railroads.
You've heard how the New Englanders rose in
a body and protested against the building of the
first one on the ground that the smoke would
blacken and spoil the fleeces on their sheep—that
from the fathers of our republic.
But why fear cheap parcels delivery? To us it

means a profit of millions saved and more millions
to our communities in reduction of the cost of
living with certain benefit to every interest, ex-
cept the express companies.

We've decided to control or abolish monopolies.
The express trust is the most grasping and least
serviceable of all. America is their last strong-
hold, and they are collecting heavy toll on our
right of way. Shall we longer stand for that?

* * * *

Don't overlook the children. They are soon to
fill places of responsibility. What important fac-
tors, too, in the home economy! Long before
they reach the age of maturity the fulfilling of
their wishes consumes much of our time and
money.
The children take the liveliest interest in every-

thing we show them. Our attentions flatter them
and our stories about the goods they carry to the
ends of the town and will carry to the end of
their days. Do you think their mother should
have silver on her table? Tell the children. In
my family the nuestion, "What shall we give
mother for her birthday?" is always referred to
them and decided with their help. Isn't it the
same with you?

Let's get hold of the children, then. Offer a
prize in jewelry or silver to the girl who will
write the best thousand-word article on our spe-
cialty in housefurnishing.

* * * *

If we want the farmer's trade his interest must
be aroused. A Missouri jeweler, by an offer to
pay 25 cents apiece for hornets' nests, drew troops
of farmers to his store in July. They left their
haying business to attend to this merchant's busi-
ness, and the profit was mutual.
A live wire, that Missouri fellow. He is a mem-

ber of this association. I have in mind another
jeweler who, during thaa same July, counted off
dull days like beads on a rosary and prayed for
better times, but I don't see him here. He doesn't
go to conventions.

The Jobber's Viewpoint
(Continued from page 1485)

friend from Missouri who feels that the way to
handle mail-order competition is to reduce prices.
You must not lose sight of the fact that the per-
centage of expense of doing business and the
volume of trade cuts a large figure in net profits.
The country dealer who sells one watch a month
does not make much if he gets 200 per cent above
invoice price, and when you put yourself on a
level with the mail-order house and department
store and make price the only standard you are
not in it for a minute, and you would not be in
it if you bought your goods 5 per cent lower than
these institutions. Your store rent, local taxes
and other expense items will eat up this seeming
advantage in no time—that is, with the average
jeweler. Possibly in some of the large cities this
would not be true of very large dealers. I do not
believe an average retail jewelry store can operate
on a less percentage of expense than 20 per cent,
and as a matter of fact I am confident that is
below the average. A percentage of profit over
cost which will barely pay your expenses will net
a mail-order or department concern doing ten,
twenty or thirty millions annually a princely gain.
No, I do not believe that cutting your price

will ever cure the mail-order or department store
trouble; rather I believe that the plan suggested.
by your president last spring at Chicago is the r
more effective—make your jewelry business your
profession. Do not permit yourself to handle
cheap trash, such as is quite generally sold by
department and mail-order concerns. Buy such
goods as you can guarantee and then make your
customer know that your reputation is back of
the article and teach him to depend more on that
reputation than on the brand on the goods, and
see to it that that reputation is worth something.
Put your personality into every sale; do not
expect or try to meet every price quoted you.
Your customer generally comes to you because he
believes you know the goods you are selling and
he should be, and in most cases is, satisfied to pay
you a reasonable fee for the use of that knowl-
edge. Talk goods and qualities, not price; or at
least do not make price the all-important element.

Advertiang to Create Trade

But at that the mail-order man has methods it
will nay us to adopt. He creates business by
constant advertisement. There never was a
greater untruth than the old familiar saying "only
so many goods can be sold anyway." Perhaps it
is true that the jeweler's volume is more of less
limited, but the average jeweler ceitainly does
not reach that limit. We should talk- watches,
clocks and jewelry; we should keep the lines we
have for sale constantly before the public; we
should note the needs in our line of friends and
acquaintances and see to it that they are made to
know that we have the goods they need. We
should educate the public to know that it needs
watches, clocks, diamonds and jewelry instead of
talking machines, furniture and sealskin coats.
This we cannot accomplish by sitting at our
benches and railing at the mail-order man and the
factories that sell him. If we could cut off the
supply to mail-order houses of certain lines we
have accomplished little unless we adopt modern
means of disposing of our stock because the mail-
order concern will simply, by scientific advertising,
create a demand for such goods as it has and will
do business with them, while our goods rest
peacefully on the shelves. The mail-order house
creates business for the factory. The average
jeweler is too prone to wait for the factory to
create business for him, and this is perhaps the
most potent cause of many manufacturers selling
the mail-order trade.
Now, Mr. President, I do not want to be mis-

understood. I do not say that the retail jeweler is
entirely to blame for the unfortunate conditions
existing in our trade; in fact, I think that the lax
business methods of many of our jobbers and
manufacturers are to a large extent responsible
for these conditions. But I do say that those
conditions are a detriment to every concern in
the business—manufacturing, jobbing or retail,
and the sooner they are corrected the better it
will be for all concerned.
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PEARLS IN THE LEAD
This is going to be a great Pearl year. In view of this we beg to announce that we

have succeeded at last in discovering a truly Indestructible Pearl. Nothing of this sort has
been produced before. This pearl is remarkable, alike for its wearing qualities as for its
beautiful lustre. We are showing this pearl under the name of

RAJAH INDESTRUCTIBLE PEARL
The pearl is guaranteed to stand hot water and acid test.
In shade this pearl varies from Oriental White to deep cream. It will be shown by the

manufacturing and wholesale trade, mounted in rings and jewelry, in a splendid variety of
designs. Also in Strings.

When you buy Indestructible Pearls be sure you get the RAJAH. There is none
like it for its beauty of color or permanency of lustre.

_

Another favorite is the JAPANESE CULTURED PEARL. A high-class, yet popular-priced gem, which
should receive your full consideration. A line of these will bring you excellent profits.

TO BE POPULAR, HANDLE POPULAR GOODS
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PARIS 68 Nassau Street
PROVIDENCE OVIANUFACTURERS, CUTTERS and IMPORTERS

IDAR 
Sole Agents for the Japanese Producers of the NEW Y RJapanese Cultured Pearls OK
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H.KROLL &CO.

OVIOUNTINGS
THAT HELP SELL

DIAMONDS

ANUFACTURING

JEWELERS

36-38 JOHN ST
NEW YORK

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK
Makers of GOLD CHAINS of every kind

Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade

A Complete Line
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Est'd 1885

Manufactured by Separate

" MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

Est'd 1873

"Norris & Hyde"
Upright and Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO.

Organizations
Est'd 1868

" BRIGGS"
Grand Pianos

Upright Pianos
Player-Pianos
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The traveling men for the United States agency

of the Omega Watch Co., 21-23 • Maiden lane,

left during the first week in August for their

respective territories. They are assigned as

follows : G. B. Fahey, Pennsylvania, Ohio and

New Jersey; F. H. Nelson, the entire Northwest;

W. G. Grimes, the Middle West; Otto Hinrichs,

Kansas, the Southwest and the South; H. P. Day,

New York State and New England; Leon Nord-

man, the Pacific Coast; John Ansteth, northern

New York and northern Pennsylvania.

J. H. Lacroix, manager of the United States

agency of the Omega Watch Co., does not expect

to enjoy the luxury of a vacation this year. He

says he cannot afford it—afford the time—as busi-

ness is so good that he cannot get away from

the office.
William C. Penfold, now traveling in the West

for the F. H. Sadler Co., of Attleboro, Mass.,

left during the first week in August for his sum-

mer home in Buffalo, N. Y., where his family

is now staying. He formerly lived in Buffalo,

so it seems like old times to get back there. He

expected to remain a few days with his family

and then to make his second trip to the coast.

Mr. Penfold on his first trip to the coast this

summer said he found many changes there since

his last trip there some years ago. Many of those

who were salesmen then are now in business for

themselves, he said.

W. H. Ingersoll, of R. H. Ingersoll & Bro.,

was one of the prominent attendants at the con-

vention of the National Advertising Clubs at

Boston.

Buyer Now in New York

Buyers representing Lipman & Wolf, whole-

salers, and the large department store, the Em-

porium, of San Francisco, were in New York the

first of the month.
Gus Strandberg, of Sykes & Strandberg, of

Attleboro, Mass., was in New York showing some

new fall styles in their gold-plated line. He con-

tinued on his western trip.

George N. Steere, of Payton & Kelley, of

Providence, R. I., was another manufacturers'

representative who stopped off in New York to

see the wholesalers on his way to the West.

Col. John L. Shepherd, of The Keystone Watch

Case Co., and W. H. Galloupe, of The Crescent

Watch Case Co., returned to New York from the

national convention of the American National

Retail Jewelers' Association with a party of about

fifteen retailers who desired to spend a few days

seeing the sights in New York.
Comrie & Brokaw, the auctioneers, of 14

Maiden lane, conducted a sale during the first

part of August for L. A. Martinez, retail jeweler,

of Ansonia, Conn.
N. Green, one of three brothers of Asher

Green, with M. J. Averbeck, 10-12 Maiden lane,

expects to visit America this fall. The brother is

now in England making his fall purchases. The

three brothers are in the jewelry trade in South

Africa. Another brother was killed in the recent

Mexican rebellion at Juarez.

New York Salesman Charged with Stealing

Jewelry

Henry Ramm, a salesman for B. H. Davis &

Co., 14 John street, was arrested recently in this

city, charged with having stolen Woo worth of

jewelry from his employers. He sold to private

trade, and it is reported that he pawned the

jewelry and used the money to gamble at places

in this city. When Ramm was taken to the Tombs,

where he was locked up, he was searched and in

his pockets were found a number of pawn tickets.

Each ticket called for jewelry. He refused to

explain how the tickets were in his possession.

He was arrainged after having obtained bail.

At the offices of B. H. Davis & Co. it was said
that Ramm had been in the employ of the concern
for about six months and that he confessed to
having taken the jewelry before being arrested.
Part of the loot has been identified in different
pawnshops, it was said. It was also explained
that the property taken consisted of mounted
jewelry. According to one report Mr. Ramm said
that he was influenced by friends to pawn the
jewelry and wager the money.

Police Capture Alleged Thief

The romantic spirit of Herman Meyer, 21 years
old, led to his arrest at Fiftieth street and
Ninth avenue recently, where he had gone to meet
his sweetheart. Detectives suspected him of
robbing the jewelry store of Charles Gorden, at
379 Eighth avenue, June 13th, of a gold watch
and diamond stickpin. Learning that a man
described as the thief spent some time near Ninth
avenue and Fiftieth street with a young woman,
they managed to catch the suspect at a tryst.
On the afternoon of June 13th a young man

entered the Gorden store and asked to be shown
a diamond stickpin in the window. To get to
this window Gorden had to open the door of a
cage. The door shuts with a clasp and as the
proprietor entered the young man jumped behind

the counter, slammed the door shut, took a gold
watch valued at $100 and a diamond stickpin
valued at $75 and fled.

J. P. Kersting, one of the best known traveling
men in the country, is now in the West, repre-
senting Bryant & Co.
C. M. Foster, of the firm of Stern Bros. & Co.,

is spending his vacation in Canada. Mr. Foster
expects to return to New York about September
55th.
Charles McDougall, of the firm of Ketcham

& McDougall, left for Europe about the first
of the month on a six weeks' trip.
Nat Meyer, of Jerome Meyer & Sons, Wilkes-

Barre, Pa., was in New York on a buying trip
the last week in July.

Messrs. Stock and Bickle, of the firm of that
name, Toronto, Canada, were in New York mak-
ing purchases for their new store the last week
in July.

New Meyrowitz Building in New York

New York, N. Y., Aug. is, Intl.—The building
activity in the section of Fifth avenue just north
of Twenty-third street is to be further aug-
mented by the erection of a modern building to
house the E. B. Meyrowitz optical business. Plans
have just been filed with the building department
for a six-story and basement steel fireproof build-
ing to be erected at 235 and 237 Fifth avenue.
The owner, E. B. Meyrowitz, will occupy the
store, basement and one loft, transferring his
present establishment, now at 104 East Twenty-
third street, to the new location, this being the
only Fifth avenue address of the firm.
The new building will cover a plot 30.8 x too,

the foundations and structural work being de-
signed to carry twelve stories. Only six will be
erected at present. The material will be terra
cotta and limestone and the finish distinctive
throughout. The upper floors will be used as
lofts and offices. It is expected to begin the
demolition of the present buildings about August
15th. The new building is to be ready for occu-
pancy February 1, 1912.

Thieves Shoot at Brooklyn
Jeweler and Then Escape

Brooklyn, Aug. 10, 1911.—A daring attempt to
shoot a jeweler was made in this city recently.
Two unidentified men entered the store of Joseph
Eagle, at 543 Fulton street, and pointing a re-
volver at the proprietor's head, pulled the trigger
before Eagle had time to collect his thoughts or
act.
The cartridge failed to explode, and fearing to

grapple with Eagle the men dashed out of the
store and up Gold street. Eagle ran out of the
store, crying "Stop thief f" A crowd of men and
boys joined in the chase until the men suddenly
disappeared at Willoughby and Gold streets.
Policemen from the Adams street station searched
the buildings and yards of the neighborhood, but
found no trace of the men.
Mr. Eagle can give only a vague description of

the men, but the police say that it fits those who
shot David Silverman in Madison avenue, Man-
hattan, the day before. They believe an organized
band is preying upon jewelers.
Mr. Eagle was standing behind the counter

when the men came in. One showed a cheap
watch, saying he wanted the jeweler to repair a
spring in it. As Mr. Eagle bent to examine the
works closely the other man placed a revolver
against the jeweler's face and pulled the trigger.
Both men were amazed when there was no ex-
plosion and with an oath ran out.

Increase in Buying of Gold for Jewelry

New York, Aug. 12, 1915.—Gold for jewelry
and other commercial purposes was sold in
greater quantity at the New York assay office in
July than in the corresponding month for four
years. Sales of gold bars totaled $1,862,176, com-
paring with $1,833,022 last year, $1,630,929 in July,
1909, and $1,358,235 in July, 1908. Sales in June
were $2,432,868, and the total for the seven
months of the current year has amounted to
$15,728,110, a larger sum than in any previous
year for the corresponding period.
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DIAMONDS
You can depend upon good selec-
tions when you order diamonds
from us. Our many years of
experience and our ability to pur-
chase for cash enable us to offer
diamonds of quality at reasonable
prices. Our recent importation is
now in stock ready for your
inspection.

The 1911 B. A. & Co. Catalogue, a book of

1,000 pages, is an old friend to many a Jeweler.
It illustrates everything that a Jeweler sells.

Your orders will receive prompt attention.

BEN J. ALLEN & CO.
CHICAGO
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With sweeping reduction in the rates through-
out Illinois confronting them the express corn-
panics operating in this State are prepared to file
a petition in the Federal Court asking for an
injunction restraining the Illinois railroads and
warehouse commissions from enforcing the pro-
posed reduction in express charges within this
State. While no official announcement regarding
the extent of the cut has been made, it is gen-
erally understood that it will amount to between
20 to 25 per cent. The latter amount was named
several weeks ago unofficially when a statement
was issued that the commission proposed to issue
a new tariff, and developments since that time
have furnished little or no changes for the plan.
The express companies will pray for an injunc-
tion on the grounds that if the commission plan
goes into effect they will be compelled to do busi-
ness in this State at a loss.

Bank President Predicts Business Improvement

There is a very hopeful tone in the expressions
made by George M. Reynolds, of this city, on the
business outlook. Mr. Reynolds is president of
the Continental and Commercial Bank, one of the
largest institutions of its kind in the country.
He has abundant opportunity to view the busi-
ness outlook with the eyes of a trained and tried
financier. In his remarks he makes a number of
reflections concerning the lack of proper observ-
ance of economic laws by our large financial
Institutions of the past, but in a very optimistic
strain he refers with assurance to what he
chooses to term "a growing sense of responsi-
bility on the part of national business interests
towards the financial stability of the country in
general." On the prospects of fruit crops gen-
erally and the good cotton crop particularly, to-
gether with the reported improvements in the
iron and steel industry, he has based his re-
marks, which were printed in a well-known Chi-
cago financial paper, and are as follows:

"By the reports not only of Chicago banks
but of those throughout the West, it is indicated
that the banks are well loaned up. The prevail-
ing low rates for money for a long period have
effected the placing of somewhat larger loans
than usual. As a result a fresh, brisk demand
would tighten the market in a short time. This
demand, I think, is coming. In St. Louis, for
exatIple, loans to the South—healthy business
lors—are heavy, and the same condition pre-
vails elsewhere. The crop moving period will
lema,nd more money. The reported improvement
In th steel business, even though it be tempor-
ary, is bound to create another demand. Should
the steel industry's prosperity last any consider-
able iength of time, that, with the crop moving,
will tend to stimulate general business to a
marked degree. I do not look for any great
boom, however. The approach of the presiden-
tial campaign would be a factor in precluding
that. But there is another factor, one that has
been in existence for some time and with a steadi-

ly growing influence. It is my firm conviction
there is a sort of new order of things coming on,
something affecting all business interests, an
awakening of sentiment regarding public affairs.
There is a growing sense of responsibility, of
interest in national, State and communal affairs.

Can Not Disregard Economic Laws

"It is a parallel to the condition of the physical
individual body. When we pay no heed to the
laws of nature there must be a reckoning. When
we disregard economic laws there must be a
period of healing. We have disregarded them,
and we are seeing it now, and the individual
citizen is, I think, taking a more active interest
in doing his part toward a remedial work, the
establishment of a new order of duty, responsi-
bility, citizenship, than ever before. Now, all of
this is having its effect on business conditions.
There has been a slowing up. Income has de-
creased, or at least its tremendous growth has
been checked. At the same time expenses have
been curtailed. The business world has seen that
there must be economy in operation and has acted
accordingly, and I do not think the immediate
effect has been bad. The later effect, which we
shall see for years to come, will assuredly be
good. As I say, I do not look for a big boom in
the near future. We are getting back as rapidly
as we can healthily. I do think the fall will show
an improvement of satisfactory dimensions, and
I am sufficiently optimistic to believe positively
that is as much as we could or should hope for
at this time."

J. Florsheim & Co., 317 West Madison street,
who have been engaged in the wholesale jewelry
and notion business in Chicago for the past thirty
years, have filed a petition in bankruptcy. How-
ard Hewes has been appointed trustee to take
charge of the affairs of the concern. The liabili-
ties are said to be in the neighborhood of $1o,000
and the assets $6o,000.
C. A. Cole, a well-known jeweler of Winterset,

Iowa, is spending his vacation in the South and
southwest. He expects to spend about thirty days
in Florida, and before returning home will visit
the eastern markets in the interests of his holiday
buying for his three stores in Winterset, Kissim-
mee and Lakeland, Iowa.
W. R. Cooper, of the firm of S. H. Clausin &

Co., of Minneapolis, was in Chicago for several
days the middle of the past month on business
and pleasure combined. He was on his return
home from an extended eastern trip.

Travelers Returning from West

Bob Barlow, veteran traveler for C. H. Knights-
Thearle Company, returned the middle of the
month from Beechwood, Me., where he enjoyed
his annual vacation with his family. Immediately
upon his return to Chicago he left on a business
trip through his territory. His family will re-
main several weeks in Maine.
Swartchild & Co., of this city had a very large

exhibit at the national convention held at Rich-
mond. Edw. Keating was in charge.
Fred G. Thearle, vice-president of the firm of

C. H. Knights-Thearle Company and secretary of
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the National Wholesale Jewelers' Association,
represented that body at the Richmond conven-
tion of the American National Retail Jewelers'
Association. George Edwards, president of Ed-
wards & Sloane Company, of Kansas City, and
Joe Regan, of Baldwin, Miller & Co., of Indian-
apolis, were the other two members of the job-
bers' committee.
Sam Cohen, in charge of the optical department

for Holsman & Alter, enjoyed his annual vaca-
tion in northern Michigan.
Fred Marean, of Belvidere, Ill., ex-president

of the Illinois Retail Jewelers' Association, was
in Chicago the early part of the month on busi-
ness and pleasure combined. He was on his way
to a summer resort in Spooner, Wis., where he
will spend his annual vacation with his family.
Frank Alter, of Holsman & Alter, took a two

weeks' rest at Atlantic City this month.
Goodman King, president of Mermod, Jaccard

& King Jewelry Company, of St. Louis, was in
Chicago for a few days early in the month on
his way east. He is at present in Europe and
will visit all the European jewelry and art centers
before returning to St. Louis.
E. L. Badgley has connected himself with the

well-known jewelry firm of S. 0. Bigney & Co.,
and will serve that firm as Chicago and western
representative. He has opened headquarters in
Room 8r1 Heyworth building.
Welty & Weiting, well-known jewelers at

Peoria, Ill., have just closed a very successful
auction. H. G. Briggs was the auctioneer.
A new jewelry store has been opened on Madi-

son street, between Clark and La Salle streets,
by Block Bros., who already have a store at 4744
South State street, and William Meyer, for a
number of years with Wolf Bros. Company. The
firm will be known as Block Bros. & Meyer.
A. W. Sproehnle, of Sproehnle & Co., watch

jobbers, enjoyed a well-earned vacation at Kenna-
bunk Beach, Me., where his family have been
spending the summer.

Jeweler Has Experience in German Restaurant

Claud Seymour, of Otto Young & Co., returned
August I from an extended tour of Europe with
his family, during which they visited all the
European commercial and art centers. They
spent several weeks in the "Schwartzwald," and
while there Mr. Seymour had a gastronomic ex-
perience which, to use his own words, "will hold
him for a while." He confesses that ever since
he was a boy he has been heir to a failing for
German sausages. Journeying through a little
"don" in the "Schwartzwald" one day he noticed
a sign in front of a tavern. His knowledge of
German, supplemented by an artistic reproduction
on the sign of a tempting string of fat frank-
furters, satisfied him that his time had come. He
entered. There was an atmosphere about the
place that he felt sure sausage of some kind was
responsible for, but he was not sure of the brand.
So when the buxom maid appeared he ordered
two slices of every kind of sausage in the place
in order to be sure to get the right brand. The
maid smiled and disappeared. Shortly she re-
turned with a platter two and a half feet long by
two feet wide. Before him was his sausage. Mr.
Seymour smiled, the maid smiled and in one cor-
ner of the room the smiling tavernkeeper was
chuckling to himself. Our Chicago friend de-
manded a bill of particulars, whereon the maid
proceeded to enlighten him. As far as his mem-
ory serves him he had blutwurst, leberwurst,
salami, bockwurst, knackwurst, wringer, frank-
furters, swaddermagger, knoblockwurst, ceverlat,
kosher sausage, summer sausage and about a
dozen other kinds that he forgot the name of, in
addition to an order of just "lain sausage. "There

isn't going to be any leavings," he thought to
himself, and there wasn't. His failing for sau-

sage has been appeased. With careful diet and
proper care he expects in time to be able to look

a sausage in the face again and feel the same
towards his dog,
The A. C. Becken Co. has made extensive al-

terations in the arrangements of their head-
quarters in the Powers Building. The new ar-
rangements allow much additional space and
much better light.
Axel Paulson, the Chicago representative of the

(Continued on page 1505)
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To The Trade
Cut Lime Glass has recently appeared
in the market. The trade should be fully
informed as to the quality of this glass.

Prices on lime glass are necessarily
low, as lime glass is the cheapest manu-
facture of glass. It is brittle, lacks strength
and will not hold brilliancy in the cut
article. It is inferior in every respect as
a substitute for lead glass and can easily
be detected by its weight, which is light,
and by its tone, which has a dead or
dull sound.

Cut Lime Glass is not a new dis-
covery; years ago it was tried on the
public without success. Where quality
is to he considered, guard against ,ur-
chasing lime cut glass. Lead gives glass
its body and weight, its lustre and
metallic ring. Cut Glass with a dead or
dull sound is cheap lime glass and of
small value.
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Men Who it is Alleged Stole Scrap Gold from American
 Optical Co. Held in

Heavy Bonds—Advertising Men Take Possession of the City—New
s of the

Trade in New England

A. H. Munroe, of Malden, Mass., has moved

into a new store in the Y. M. C. A. Building of

that town, at 89 Pleasant street. Mr. Munroe was

formerly at 104 Pleasant street.

James Curley, missionary for the Waltham

Watch Co., was recently honored with a promo-

tion in that firm to assistant manager of the

Montreal branch of that company. Mr. Curley's

host of friends will be glad to hear of his promo-

tion, as he is well known to the trade throughout

the United States and Canada. Mr. Curley has

spent the last five years of his missionary work

in the provinces of Canada.

Scrap Gold Thieves Held in Heavy Bonds

John C. Anderson, former watchman for the
American Optical Co., Southbridge, Mass., was

recently charged in Southbridge District Court

with larceny of $25,000 worth of scrap gold from

the company. Paul Cournoyer, Michael Dumas

and Pierre La Montain, former employees, were

charged with receiving the stolen gold. All

pleaded not guilty and were placed in heavy

bonds for the grand jury.
Fannie Mendleson, of the Mendleson Co., at

387 Washington street, Boston, is enjoying a rest

at Onset, Mass.

Several Recent Removals

Henry A. Schmidt, watchmaker, has moved

from the Washington Building, at 387 Washing-

ton street, to the Paddock Building, at ioi Tre-
mont street, Room 504. Mr. Langdon, engraver,

of the same location, has also moved to the same

address.
Eben H. Cain, of 18 Summer street, has moved

into the Washington Building, at 387 Washington
street, Room 708.
William C. Dorrety, jeweler and silversmith, at

387 Washington street, Boston, reports a very
much increased business and that it is coming
along much better. Mr. Dorrety has been obliged
to increase his room by adding a larger one,
which he is using for his factory, equipping it
with new motors and blowers. The salesroom
and office have also been enlarged and thoroughly
renovated, new show cases and office fittings
have been added. Mr. Dorrety recently had a
large order for prize cups, medals and trophies
that were to be awarded at a field day given by
the Plumbers and Gasfitters' Association of
Boston.
Norling & Bloom, of 406 Washington Street,

are going to move to a new location at 387 Wash-
ington Street, in the Washington Building.

Heller & Atkins, successors to the John W.
Boyce Co., at 387 Washington street, report their
business on the jump all the time. This firm have
added a new room to their offices and factory and
have increased their factory force of two men of
two years ago to fourteen men.
Henry H. Merhoff, of the Jewelers' Building,

373 Washington street, has a new idea in adver-
tising his engraving business. Mr. Merhoff has a
business card made up of monogram letters ; also
the heading of all his stationery in the same way.
Mr. Merhoff has put out to the trade a handsome
two-page catalogue of monograms, using every
letter in the alphabet consecutively in different
styles of monograms. The outside of the folder
is made of a nice dull seal grain finish gray card-
board, making, on the whole, a very handsome

catalogue.
At the annual meeting of the incorporators of

the Dime Savings Bank, Wallingford, Conn.,
among the directors elected were George T.

Monson and Charles D. Morris. Mr. Morris was
elected first vice-president and Mr. Monson sec-
ond vice-president.
M. C. LeWitt has completed plans for a new

block in Meriden, Conn. The ground floor of
the building will contain two stores, the second
floor will be used for offices, and the third floor
for an assembly hall. He will also erect an
illuminated 40-inch dial clock.

Early Jewelry Trade in North Adams

In the North Adams (Mass.) Herald of July
17th there appeared a long article upon the old
Wilson House of that town, in the course of
which was an account telling that L. M. Barnes,
a jeweler, located in one of the Main street
stores of the hotel, was one of the first to take
out a lease. Mr. Barnes is said to be in business
longer than any merchant in North Adams, and
in the article was quoted as the narrator of a
number of amusing incidents at the hotel in its
early days.
Reginald W. P. Brown, of the clock house of

Nelson H. Brown, Boston, is taking an outing in
Maine.
Arthur G. Mansur, of Burlington, Vt., while

on a recent trip to Boston and New York, ordered
trophies for the coming regattas on Lake Cham-
plain, to be awarded as prizes, to the value of
$3000.

I. Alberts sailed on his return voyage from
England July nth on the Cunarder Franconia.
Max Alberts, who has been in the office while
I. Alberts was abroad, starts out shortly on his
regular route trips. S. L. Miller, salesman for
Mr. Alberts will be away in Maine on a two
weeks' vacation.
Nathan Goldsmith started recently on his first

eastern New England trip for David Nemser.
Mr. Nemser himself will also call on his many
friends in the trade in the larger New England
cities the next two or three weeks, making short
runs so as to be at the home office frequently
during that period.

Addition to Jewelry Building Completed

The scaffolding was recently removed from in
front of the West street facade of the new por-
tion of Bigelow, Kennard & Co.'s building, dis-
closing one of the most beautiful specimens of
mercantile structural architecture in the city. The
finished building, judging by the portion now
nearing completion and to be occupied by the
firm in about five weeks, will easily take high
rank among the notable landmarks of Boston.
Information has reached the United States

treasury department that Boston will be the port
through which an attempt will be made to
smuggle a large amount of expensive articles
during the coming season when tourists are re-
turning home. Assistant Secretary James F.
Curtis, of the United States treasury department,
arrived in Boston recently one morning and was
at the Custom House bright and early. Assistant
Secretary Curtis and Deputy Collector Munroe
had a long consultation, and it is believed Mr.
Curtis instructed the local department regarding
the attempt at smuggling.

Held by Customs Inspectors

Abraham IN eunes and Thomas Nash, two cat-
tlemen who returned on the last trip of the
Cymric, were held as smuggler suspects by the
Customs officials and their baggage was seized,
which it is said contained several pieces of un-
declared jewelry. Neunes had an elegant brooth
in his possession. He said, however, that it was
only paste in composition. This statement did
not satisfy the skilled eye of the customs in-
spector, who kept the piece of jewelry for ap-
praisal. Nash had several pieces of jewelry in
his baggage which he said were the property of
his wife. She, however, was not on the Cymric.
Walter B. Snow has been on a business trip to

Yarmouth, N. S.
Alanson Bigelow, Sr., of Bigelow, Kennard &

Co., is at Mattapoisett, Mass., his summer resi-
dence.
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M. N. Smith, of the Smith, Patterson Co.,
sailed on his return trip from abroad on the
Kaiserin Auguste Victoria, July 2oth.
Major William P. Shreve, of the Shreve,

Crump & Low Co., is to take his vacation this
year, as usual, at his country home in Sudbury, Vt.
Erle C. Akers, of the silverware department

at Shreve, Crump & Low Co., is at his camp
atFiskdale, Mass., for the remainder of the
month. 
C. W. Sweetland & Son, Jewelers' Building,

furnished the trophies for a large number of the
ciiotylidoayf. Boston field day events on the nationali 

Edward Kirby, formerly with Harry Smith,
manufacturing and repair jeweler, has taken
room 27 in the Jewelers' Building and will en-
gage in business on his own account.

An Alligator Story

A large open-face silver watch, known in the
old days as a "turnip," lost fifty years ago by
Frank Strome, of Boston, has been curiously re-
covered. An alligator was killed in Double
Bayou, Texas, and the timepiece was found in its
stomach. It is believed the watch can be put in
running order. William Strome, son of the man
who lost the watch, shot the alligator, which is
estimated by its hide to be more than 8o years
old. The elder Mr. Strome was capturing alli-
gators in the same waterway when he lost the
watch, which fell into the bayou.
Some beautiful prize cups and trophies were

given to the Press Club golf tourney which was
recently held on the Wollaston's Golf Club's
course, at Montclair.

Handsome Press Club Golf Trophy

The championship trophy, the principal prize in
the tournament, was presented to the club by
General Charles H. Taylor, of the Boston Globe,
who was third president of the Boston Press
Club. This trophy, of solid silver, is one of the
finest specimens of the silversmith's art ever
played for in a local tournament. It stands more
than one foot high and will rest on an ebony base.
It will be known as the Charles H. Taylor trophy
and must be won three years by a player before
becoming his personal property. Below the in-
scription are several panels upon which will be
inscribed the names of the winners in annual
competition. The winner each year will be given
a replica of this trophy, the cup itself remaining
in the custody of the Boston Press Club until
it has become the permanent property of a golfer.
The gross score trophy, a silver cup, for the

competition in the qualifying round, was pre-
sented to the club by the Boston Post. The other
prizes were given by the editors of the various
Boston papers.
John Wells Farley, publisher of the Boston

Herald, donated a silver loving-cup, and the pub-
lisher of the Boston Traveler sent in a magnifi-
cent piece of silver plate.
The Christian Science Monitor officials had a

lively interest in the tournament and they for-
warded to the committee a set of prizes for the
second flight players.
Addison Brothers, Chelsea, Mass.; H. R. Miller,

South Framingham, Mass., and Le Roy Cole, of
Natick, Mass., were recent visitors in Boston,
calling on the trade.
S. W. Sharmatz, of the Lenox Jewelry Co., who

underwent a surgical operation at a private hos-
pital in the Roxbury district a few weeks ago, has
been steadily gaining and expects to leave the
hospital soon, when he will go to Scituate, Mass.,
during his further convalescence. Mr. Sharmatz,
who is president of the Retail Jewelers' Associa-
tion, is very popular with his fellow members.
who are glad to learn of his progress toward
recovery.

Jewelry Firm Must Move in One Year

The entire building occupied in part by the
Wilson Brothers at 93 to 97 Court street has
been leased to the Emerson Shoe Co., which has
the store at the corner of Court and Hanover
streets, alongside of the Wilson store. The plans
of the lessees are not announced, but for the
coming year at least the Wilsons are to retain
their present location, and perhaps longer. Two

(Continued on page 1505)
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To Retail Jewelers
Right in line with the best and most progressivemode of advertising. We have just completed ahandsome and very attractive little booklet of 32pages and Cover, which we offer for sale to dealersfor distribution to their customers.

What It Contains
The book contains 32 pages illustrating a general line of JEWELRY, DIAMONDS, WATCHES, SILVERWARE, CUTGLASS, CLOCKS, &c. Such goods as are usually sold by the retail dealer. All prices are quoted at our regular Catalogueprices. The book is in size 6x9 inches, printed on fine enameled paper, bound in heavy paper cover (dark Olive), with yourname and address imprinted on front Cover.

Price for 1000 - $22.00 Cash Price for 500 - $12.00 Cash

NORRIS, ALISTER CO. HIVZITNTGH Chicago, Ill.

This detachable umbrella
is sold exclusively and
only to the jewelry trade

NewYork : 396-398 Broadway
Philadelphia : 1011 Chestnut St.
San Francisco : 717 Market St.

Siegel, Rothschild & Co.
Baltimore

Holiday Umbrellas
and Canes

In selling this line, you not only are safe in recommending the quality, but the shape of our umbrella is a far advanced idea
over all other makes. The Perfect Detachable Feature is the simplest to operate; attaches or detaches in an instant. One of our
salesmen is in your territory. Write now, and we will have him show the line, without any obligations for you to buy.
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Waite, Thresher Co., enjoyed his annual vacation
early this month by making an automobile tour
with his mother and sister through the various
summer resorts of northern Wisconsin.
Harry Kohn, of Stein & Ellbogen, is at present

enjoying a visit to the diamond markets of
Europe. Incidentally he will visit the important
centers and enjoy a well-earned vacation.
Charles Gustayson, in charge of the watch de-

partment of C. H. Knights-Thearle Co., is making
a special road trip for his house.

Col. S. 0. Bigney, of the well-known firm of
S. 0. Bigney & Co., was in Chicago several days
the last month. on business. He spoke very
encouragingly of the business outlook and takes
an optimistic view of the business condition in
general.
The many friends in the trade of Henry Rettig,

of the well-known watch jobbing firm of Rettig,
Hess & Madsen, will be i ery pleased to learn that
he is now on the road to rapid recovery after a
severe operation for appendicitis early in the
month. The attack which necessitated the opera-
tion came on him somewhat suddenly and without
warning. He came to the office one morning and
complained of but a very slight indisposition, and
was then suddenly attacked by severe pains.
Upon the advice of several physicians he was
rushed to the University Hospital and immediately
underwent an operation. Owing to the severity
of the attack his friends were at first greatly in
doubt as to his ultimate recovery. He, however,
underwent the operation successfully, and un-
less complications set in his physicians give as-
surance of his complete recovery.
Otto Lieberman, of Stein & Ellbogen Co., en-

joyed his annual vacation in northern Michigan
during the month.
Louis W. Anderson, well-known jeweler of Ot-

tawa, Ill., was in Chicago early in the month in
the interest of his fall business.
S. Newman, western traveler for B. Hyman &

Co., diamond importers of New York, was in
Chicago calling on his trade the early part of the
month.
Clarence Woods, in charge of the material de-

partment of C. H. Knights-Thearle Co., has cast
aside all his other idols and is now a devotee
of golf. During the past month he has been en-
joying his annual vacation and has spent nearly
all of his time playing golf, much to the improve-
ment of his health and avoirdupois. The recent
changes of the material department of his com-
pany has entailed a great deal of additional work
upon him and he was somewhat run down in
health as a consequence. Plenty of golf, how-
ever, has restored him to his old-time form.
From their previous experience during the rush

for holiday jewelry boxes and cases, Swartchild
& Co. have found it necessary to add nearly 8000
square feet to their already large quarters. This
space will be devoted entirely to jewelry boxes
and cases and their large printing department.
This will afford them most excellent opportunity
to take care of their large holiday orders with
promptness and dispatch, and they are now show-
ing their new and expensive lines of jewelry
boxes and displays and holiday supplies.

Sneak Thief Gets Valuable Ring
Berg & Co., jewelers in the Congress Hotel,were the victims of a very clever sneak thiefearly in the month, who purloined a diamondand emerald ring, the retail selling price of whichwas over $4000, and left in its place one worthabout $60. He "turned" this trick without rous-ing the suspicion of the proprietor or the clerksuntil long after he had ample time to make his

escape. The ring contained one emerald 24.4 1/32
karats, and two diamonds weighing together2% 1/64 carats. He visited the jewelry store, three times before he stole the ring. A celluloid
tag corresponding to the description of the tags
used by Berg & Co. was attached to the ringwhich the thief left behind. The thief is de-
scribed as 5 feet 5 inches in height, weight about125 pounds, and wore eyeglasses. He is be-tween 25 and 30 years of age.
Frank T. Barton, president of the Catlow-

Barton Company, of Providence, R. I., was in
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Chicago early in the month on business. He
stated that his company was looking forward to
excellent business this fall, and took a very opti-
mistic view of the business conditions in general.
Earl St. Hoor, western representative of the

American Oil and Supply Company, was in. Chi-
cago the early part of the month on business.
He formerly made his headquarters here in Chi-
cago, and his many friends in the trade here were
very pleased to see him again.
George White, of the well-known manufactur-

ing firm of White & Roundsville, of Attleboro,
Mass., made a business trip to Chicago early in
the month. Mr. White denies once and for all
that he has forsaken the jewelry business to make
his mark in the grand opera field in spite of the
fact that a paper in Toledo recently gave him
credit for being the advance agent for the White,
Roundsville Grand Opera Company.
The Ideal Jewelry Company, which has been

in business at 5845 South Halsted street, is wind-ing up its affairs and announces that it will dis-continue business.
Anthony S. True, formerly with George E.

Marshall, Inc., has engaged in the diamond busi-
ness for himself and has made his headquarters
in the Columbus Memorial Building.
Ernest H. Lunt, manager of the Chicago officeof the Towle Manufacturing Company, was pres-ent at the Richmond convention of the NationalRetail Jewelers' Association and delivered an ad-dress before that body.
Percy M. Smith, of the Geneva Optical Com-pany, and A. Larson, of the Julius King OpticalCompany, attended the national convention at SaltLake City.

BOSTON
(Continued from page 1508)

new watchmakers have been engaged by WilsonBrothers—James Conlon, formerly with A. Stowell& Co., and Emilio Suraz, who was with Tilden& Thurber, of Providence.
Charles H. Tibbetts and family, of Walling-ford, Conn., spent their vacation at Norfolk,Conn.
William A. Lee, of the Shreve, Crump & LowCo., of Boston, is away for the month on avacation trip in Maine.
M. Loeb, vice-president of the Dueber WatchCase Manufacturing Co., was among the recentvisitors to Boston.
H. A. Polley, salesman for N. G. Wood & Sons,has returned from a fortnight's stay at Nantucket,

Bigelow, Kennard & Co. have recently openeda branch, with a man from the Boston house incharge, at Narragansett Pier.
Alfred F. Adams, traveler for the Ripley-How-land Mfg. Co., is at his old home in Castine,Maine. He will go on the road again in August.Miss Idella Churchill, bookkeeper for theRipley-Howland Mfg. Co., who has been ill forupward of six weeks with tonsilitis, a light attackbeing followed by a serious relapse, is now ableto return to her desk.

Burglars in Waltham Store
The store of Miss L. A. Flitcroft, at Waltham,Mass., was broken into recently by way of therear door, jewelry and watches valued at about$50 being taken. The police have no clue as yetto the burglars, but they are thought to have beenlocal amateurs.
The Boston Post, one of the leading morningnewspapers of Boston, has been publishing aseries of sidewalk snapshots of some of Boston'sprominent business men and also some of thedistinguished visitors that come into Boston. Oneof the visitors to get caught by the Post's camerawas Colonel Sidney 0. Bigney, of Attleboro,Mass.
Clarence Johnson, of the Jewelers' Building,Boston, has returned from his trip to NiagaraFalls, where he saw Leach go over the falls ina barrel. Mr. Johnson reports a good time, hav-

ing come back and stopping off at New York andother interesting points along the way.
Jeweler Rescues Boy

Willis A. Smith, of Melros::, Mass., recently
played a very important part in rescuing a small
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boy in his town from drowning. The boy, RobertMcLain, who is 8 years of age, had been coastingdown grade on Crystal street, of that city, whichskirts Ell Pond. The cart he was coasting in wasa steel affair, built in imitation of an automobile,with a steering wheel. He had started from Mainstreet and was shooting along the sidewalk at arapid speed when something caused the frontwheels to veer. The little go-cart carromedagainst the curb of the sidewalk and then shotthrough the air, somersaulting several times be-fore it landed in the pond. Boy and go-cart disap-peared in the deep waters. Several women inbathing on the other side of the pond saw theaccident but were powerless, so they screamed forhelp, which finally arrived in the person of Mr.O'Brien, who dived six times before bringing theboy to the surface just in the nick of time. Hewas thought to be dead, efforts to resuscitate himbeing of no avail. At this point Mr. Smith camealong in his automobile and soon saw that adoctor was neded. Sending his car along atexpress speed he returned with a doctor in a fewminutes. As soon as the doctor got the boy'sheart into action again Mr. Smith hurried thedoctor and the boy in his car to the Melrose Hos-pital, where the doctor told Mr. Smith that butfor his prompt action the boy would not havelived.
Loring Smith, of the H. C. Smith Co., Brock-ton, has been in Boston recently securing speciallines of goods for the opening of his new storeabout August 1st in the Bank Building, oppositehis old location in that city. Remodeled and im-proved, with ample space, the new establishmentis to be a handsome place of business.
Louis F. La Pointe, head of the jewelry depart-ment of the Jordan Marsh Co., is now in Europe.He will make a tour of the leading cities of theContinent and England for special goods forhis department. During his trip he will meetRobert Jordan, of the firm, who has also goneacross on a buying expedition.

Stamford Jewelers Sign Closing Agreement
The jewelers and opticians of Stamford, Conn,signed the following agreement recently : "We,the jewelers and opticians of Stamford, herebyagree to close our respective stores every day at6 p. m., excepting Saturday evenings and fromDecember 15th to December 25th." Those sign-ing the agreement were S. Kronholtz, SamuelPhillips, E. Tantow, C. H. Bates, Alex. Weed,Joseph M. Shalett, John R. Bliss, A. Rabinowitz,George H. Thames, W. A. McClelland, R. M.Johnsquest. The stores used to close at 7 o'clockevery day and 9 to Jo o'clock on Saturdays.They used to keep open during the whole monthof December.
W. H. Golden, Meriden, Conn., has returnedfrom Milford, where he had been sojourning forthe past few weeks.
H. S. Kronholtz, of Stamford, Conn., hasbought a lot 25 x 150 feet on Atlantic street.
George M. Landers, formerly Mayor of NewBritain, Conn., and well known in the jewelrytrade, was recently married in New London,Conn., to Mrs. Katherine Cecil Stanford Sheffield.Murphy & Mead have succeeded the Aldrich-Murphy Co., Winsted, Conn. Harold Mead, forthe past four years employed by the concern, hasacquired an interest in the business. G. G. Aldrichwill continue to manufacture jewelry in Boston.The Trombly Jewelry Co., which began busi-

ness in Worcester in 19o5, and which was incor-
porated in top, has moved to Springfield, Mass.,where it has secured a lease of larger quartersin the Besse Building, 356 Main street.
Walter A. Ingraham was recently re-electedvice-president of the Bristol Savings Bank at

the annual meeting of the directors.
0. W. Austin, Norwalk, Conn., is closing out

the business which he has conducted for thirty-
two years. Ill health is given as the cause.
The remains of Fred S. Neff, a well-known

jeweler and former resident of Nashua, N. H.,
who died at Waltham, Mass., recently, were
taken to Nashua for interment, Sunday last, the
burial being in Woodlawn Cemetery.
Mr. Neff was widely known in the vicinity

of Nashua, and the store which he opened in the
Beasom Block twenty years ago, and which he
conducted for many years, is still remembered.
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ONKEN
INTERCHANGEABLE

y
WOOD WINDOW FIXTURE s

VIV.ADIC 1.1A07..

Copyright, 1911
The above illustration shows the entire set.

Pat. Pend

YOU NEVER
NEED
A TOOL

'26"NETCASH

This illustration shows the entire set of No. 11 Jewelry
YOUNITS, comprising 100 YOUNITS to the set. There are
18 Designed Display Slabs made of well seasoned lumber and
covered with a good quality of ROYAL PURPLE SILK
VELVET. These slabs are fitted with metal attachment on
back for holding them in different positions and are also fitted
with detachable metal stop for holding boxed goods on slab,
when same is tilted. The remaining 82 YOUNITS consist of
Base Blocks, Uprights, Cross Arms, and extension YOUNITS
in assorted lengths and sizes which will enable you to make

fixtures to suit your requirements. The set is put up in a HARDWOOD HINGED LID STORAGE
CHEST (oiled finish)—a place to keep the unused YOUNITS.

If you will invest $26 NOW for a set of ONKEN Wood Window Fixture YOUNITS, you can attract
enough transient trade into your store to more than pay the cost of the fixtures each month. My set of wood

window fixtures, made especially for the retail jeweler, is without a doubt the best thing that has ever been created.

Think of it, no matter what trim you want to make, the set will DO IT ; JEWELRY OR SUNDRIES TRIM,
and every part so complete, so thoroughly thought out, and all parts provided, that any clerk can and will take a
delight in keeping your windows attractive.

Set No. 11. For Jewelers, Price Per Set, $26
Shipping weight, 55 lbs. NET CASH 30 days, F. 0. B. Cincinnati Factory

Send for a " MESSAGE FROM HELL." It has a moral and tells all about my YOUNITS.
Made of Fine Oak, finished in the popular Weathered Oak (Mission) finish.
You will do MORE with a set of my YOUNIT FIXTURES than you can with $300 worth of METAL

or any other wood fixtures.
You can change your windows every week for the next

five years.
You cannot exhaust the possibilities of my YOUNIT

FIXTURES.
You never use all the YOUNITS. A very liberal quan-

tity of all PARTS.
Strong, simple, practical and absolutely rigid when set up.

HUNDREDS and HUNDREDS of beautiful window trims.

A beautiful Book of Designs included with each set (free)
showing 18 trims I have made with the YOUNITS.

THE OSCAR ONKEN CO.
758 Fourth Ave. CINCINNATI, OHIO

Established 31 Years

Order through your Jobber
or Direct. Shipments made
immediately. Copyright, 1911 Pat. Pend

Not a tool required at any time. This is only ONE of the 18 Window
Trims shown in our BOOK OF DESIGNS. In making above trim,
YOUNITS are used of the 100 in the set, leaving 47 YOUNITS that can

be used in making individual display fixtures for inside store use.
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PROVIDENCE

Many Manufacturers Advertising for Competent Help—Boston Exhibit . Inter-
esting Local Jewelers—New Company in Pawtucket—News of the Local
Wholesale and Retail Trade

NEW ENGLAND OFFICE OF THE KEYSTONE,
1102 JEWELERS' BUILDING,
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Harvey & Otis, manufacturing jewelers, have
removed their plant from 183 Eddy street to the
fourth floor of the new Waite-Thresher building,
where they have a very greatly increased floor
space.
The firm of S. E. Budlong & Co. has removed

from the Amasa Mason building, at 129 Eddy
street, to 144 Pine street, taking one-half of the
shop recently vacated by the Wolstenholme Manu-
facturing Company.
Maurice E. Barrier, manager of the jewelry

department of the J. A. Foster Company, has
been negotiating with the Henry W. Cooke Com-
pany, real estate agents, for the purchase of the
L. Gifford Ladd estate, on Hope street, this city,
now owned by Mrs. Charles M. Schwab, wife of
the steel magnate. The property is one of the
very valuable ones in the most exclusive resi-
dential section of the city.
The Bassett Jewelry Company, Manufacturers'

building, is advertising for a number of girls to
work on vest chains, the demands upon that firm
for its product being such as to require an in-
crease in the operating force. The call for help
in the jewelry manufacturing industry in this city,
which points to a busy season to come, also in-
cludes solderers, stonesetters, toolmakers, fob-
and charmmakers, silver-spinners, girls to make
swedged link-chains, etc.
A quarterly dividend of 0/2 per cent on the

capital stock has been announced by the Silver-
smiths' Company as payable on August isth to
stockholders of record at the close of business
August loth. The announcement is made by J.
F. P. Lawton, secretary and assistant treasurer.
A neat booklet has been issued by the Metal

Products Corporation in announcement of the re-
moval of its stockroom from 36 Garnet street to
the new stockroom addition at its plant in South
Providence. The new quarters are well fitted
with the best of the up-to-date improvements for
the handling of its products.
A branch has been opened in Olneyville, at 1924

Westminster street, by the firm of E. Sands &
Co. The company, on opening its branch, called
for 500 purse- and bandmakers.
The annual outing of the S. & B. Lederer Mu-

tual Benefit Association was held August 12th,
the party going to Revere Beach, Mass., for the
day and enjoying the attractions of that resort
in addition to the dinner.

Thief Astounds Police by Coolness

A cool thief broke into the shop of Louis
Davisburg & Co., makers of jewelers' novelties,
at 150 Chestnut street, recently, pried open a
desk in the office and looked about generally, but
did not get away with anything so far as could
be determined by the firm. The audacity of the
man was such as to astound the local police when
the matter was reported to them, as it is believed
that he met a letter-carrier and took from him
a package addressed to the firm. The letter-
carrier thought that the man was employed in the
store. The break was not discovered immediately
after it occurred, as the shop had been closed
down for about a week. The manager, Jules P.
Goldstein, reported the matter to the police as
soon as it was found that the shop had been
broken into, the entrance being effected through
the forcing of the door, and after a general in-
spection of the stock was of the opinion that the
man got nothing for his pains.
Paul Cournoyer, arrested in this city on Satur-

day, July 22d, on the charge of complicity in the
theft of gold scrap valued at between $ro,000 and
$25,000 from the American Optical Company,
Southbridge, Mass., was held for the August
term of the grand jury in the Southbridge Dis-
trict Court upon arraignment. He pleaded not

guilty to the charge of receiving stolen property.
Pierre LaMontaine and Michael Dumas pleaded
not guilty to the same charge as Cournoyer and
were held for appearance before the grand jury.
John A. Anderson, watchman at the optical corn-
pany's plant, was accused of the stealing of the
gold scrap and, pleading not guilty, was bound
over to the grand jury. The arrest of Cournoyer
in this city brought about the apprehension of
the other men. When arrested here the man
had in his possession a box containing gold scrap
valued at about $150.

Mayor Returns from Vacation

Mayor Henry Fletcher, who has been oil. a
vacation from the duties of keeping the munic-
ipal ship on the straight course for two weeks or
so, returned to his post at the City Hall on Au-
gust 1st and relieved Acting Mayor Gilbert R.
Parker, president of the Board of Aldermen, who
had been in charge during his honor's absence.
At the National Retail Jewelers' Association

convention, held at Richmond, Va., George H.
Holmes, of this city, president of the New Eng-
land Manufacturing Jewelers and Silversmiths'
Association, commended the work being carried
out by the Rhode Island School of Design in its
course for jewelry workers. Mr. Holmes called
attention to the work being done by this insti-
tution in an address before the convention, and
he also took advantage of the opportunity to
commend the proposed co-operative industrial
educational course that is being planned for trial
in connection with the high school work of the
city this fall.
The plant of J. W. Richardson & Co., manu-

facturing jewelers, at 92 Westfield street, was
closed from July 29th to August 7th on the
annual vacation.

Nearly fifty business concerns, which have been
located in the historic "Turk's Head" block, at
the junction of Westminster and Weybosset
streets, in this city, have received official notice
from the owners of the block that they must
vacate their premises by February 1st of next
year. The owners of the block, who also own
the Westminster and the Weybosset buildings ad-
joining the "Turk's Head" block, are going to
tear down the three blocks, it is believed, and
replace the three with a modern building of four-
teen stories, with stores on the ground floor and
offices in the tipper part. Those who have re-
ceived the notices to vacate include several well-
known and long-established firms, among them
being on the Westminster street side the stores
of H. S. Tanner, jeweler; W. C. Gardner, jew-
eler ; J. Putney, optician.

Providence Jewelers in Boston Exhibit

Providence manufacturing jewelers will enter
the jewelry exhibition which it has been decided
to hold in connection with the Boston Chamber
of Commerce exhibition at Boston this fall. The
decision was reached at a meeting held by the
committees representing the jewelry manufac-
turers of this city and the Attleboros recently.
The exhibition, which promises to be one of very
wide and comprehensive scope, will embrace all
the different branches of the jewelry industry,
and will be representative of the industry in
New England. The committee having the plan in
charge includes George H. Holmes, the president
of the New England Manufacturing Jewelers and
Silversmiths' Association ; E. L. Spencer, presi-
dent of the Advisory Board of the jewelers' asso-
ciation, and Nathan Barton, of Ostby & Barton,
Providence, and Joseph L. Sweet, of the R. F.
Simmons Company; Edward A. Sweeney, of the
W. H. Wilmarth Company; Charles 0. Sweet,
of C. 0. Sweet & Son, and William E. Pounde-
vine, of C. A. Marsh & Co., Attleboro; William
H. Bell, of North Attleboro, and Walter M.
Lowney, of Mansfield, who has been instrumental
in securing the co-operation of the jewelers in
the exhibition.
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Industrial Course in Schools Postponed

The industrial educational plan in connection
with the Providence high school courses, which
it had been expected would be put into effect in
July, was postponed until the early fall in order
to permit the manufacturers the necessary time
to arrange for their co-operation. There was
found to be too little time between the date of
the proposal of the plan and the date of the
closing of the school for the summer vacation
to allow the manufacturers to put the project
into operation, hence the postponement. At the
opening of the school year, however, in Septem-
ber, the matter will be taken up and pushed to a
conclusion. It is expected that the classes which
will seek the jewelry-making experience in con-
nection with the plan will more than fill the places
that will be allotted by the jewelers. The project
is similar to that put into effect last year in
other mechanical lines whereby the pupil enter-
ing the co-operative course devotes half his time
to the attainment of the theory of his chosen trade
in the school and the • other half to the working
out of the theory in modern shops where he gets
the experience in working under conditions ob-
taining for commercial work.
Frank Esser, who recently returned from a

successful business trip through the west, is with
his family at Oak Hurst Cottage, Narragansett
Terrace, for the rest of the summer.
F. W. Shackelford has started a manufacturing

jobbing jewelry business at 107 Westminster
street, this city, under the firm name of F. W.
Shackelford & Co. The company will make the
opening of jewelry departments in department
stores its principal feature of business.
Herbert E. Durfee, who for the past three

years has been in charge of the office of the New
England Manufacturing Jewelers and Silver-
smiths' Association, is now in business for him-
self as the Cadmar Typewriting Company, having
resigned his position with the association. He is
located at 75 Westminster street, and in addition
to the typewriting company he has established a
mail-order jewelry business.
Horace M. Peck, the manager of the Manufac-

turing Jewelers' Board of Trade, spent his vaca-
tion at Atlantic City.
Howard D. Wilcox and family are at Matu-

nuck for the remainder of the season.
Mr. and Mrs. William F. Leeder are at Nan-

tucket for a few weeks.
The plant of Smith Brothers, 4 Blount street,

was closed from July 29th to August 7th for the
annual vacation period.
Among the fishermen of this city who had luck

recently were George M. Baker, refiner, and
Frederick Curtis, chaser, who brought back from
a fishing trip they took in the South County a
string of trout that made the mouths of their
envious friends water. They made a feature of
a six-pound bass which they caught.

To Enlarge Crown Hotel

Plans are completed for increasing the size of
the Crown Hotel to practically double its pres-
ent capacity. The addition, when completed, will
give the hotel the entire block bounded by Wey-
bosset, Page, Pine and Garnet streets.
Joseph E. Aldrich has been elected fourth vice-

president of the International Jewelry Workers'
Union of America, the annual convention of which
was held a few weeks ago at Newark, N. J.
Mr. and Mrs. Frank N. Young and son are on

an automobile tour through the Berkshires.
Mr. Delphio Nadeau, who is with the S. & B.

''Lederer Company, this city, and Miss Rosanna
Plautier, of Woonsocket, were married recently
at the bride's home.
Charles E. Westcott, of Snow & Westcott, with

his family, has opened his cottage at Button-
woods for the balance of the season.
Mr. and Mrs. Everett I. Rogers and son are

at the Sunset Hill House, Sugar Hill, N. H.
Mr. and Mrs. William A. Schofield are touring

the White Mountains by automobile.

Work Resumed at Gorham Plant

Work was resumed at the plant of the Gorham
Manufacturing Company, in Elmwood, on July
31st. after a shutdown of two weeks' duration.
The Wolstenholme Manufacturing Company

(Continued on page 1511)



Our Latest Design
Selecting Your
Buying Medium

In All Plate Glass Show Cases
This show case is built according to the well-known y standard of construc-tion and is undoubtedly oneof the handsomest and mostpractical show cases ever offered the merchant.Our new catalog gives complete informationin regard to it. Our prices will interest you.

Write for Our New Jewelers' Catalog—Just Out

926 JEFFERSON AVENUE GRAND RAPIDS, MICHIGAN
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ci Jewelry catalogues have come to
be regarded as the safest buying
medium for retail jewelers.

cr Have you selected the one which
is the most logical, the most service-
able, the most dependable for your
business ? Remember—

You cannot go on choosing cata-
logues forever. You must choose
the right one some day or quit.

The
New Century
Engraving
Machine

No Jeweler can afford
to be without one of
these labor-saving
machines,which plugs
up the free engraving
leak, and does work
both satisfactorily and
at next to no cost.

Send us a postal re-
quest for our Cata-
logue, which fully
illustrates and de-
scribes the NEW
CENTURY ENGRAV-
ING MACHINE.

Sold on easy terms.

Write now.

has been chosen more times than
any other.

It is a live book kept healthy
by regular pruning — your logical,
permanent and safest means of
keeping in touch with the best there
is in the jewelry field. Send for one
and judge it by your own con-
ception of what a jewelry catalogue
ought to be.
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Business Improves and Salesmen Prepare to Go Out on the Road for Long
Trips—Vacations in Order with Many Concerns—Many Out-of-town Buy-
ers Visit Local Trade

Cincinnati, August It, tott.—A. C. Thomas, of
Sisterville, W. Va., has moved his stock and
fixtures to Wheeling, W. Va., where he will open
a jewelry store in the McLure House block. The
fixtures for Mr. Thomas' new store were pur-
chased of the Schmitt Show Case Company, of
this city.
The salesmen of the Thoma Bros. Company

started on their respective trips early in August.
Fred Thoma will call on the trade in Ohio;
Jerome Thoma and A. T. Augestine in Ken-
tucky, and Carl Thoma in Indiana.
Gus Peck, of Peck, Selmeier & Peck, has gone

on his eastern trip, in which he will include Mary-
land, West Virginia and Kentucky. Mr. Peck re-
turned recently from a western trip and states
that he is more than pleased with the prospects
for a good fall business.

Wallenstein, Meyer & Co. are represented by
A. C. Wallenstein in North and South Carolina;
by Gilbert Wallenstein in Ohio, Indiana and Ken-
tucky, and by Elmer Wallenstein in Tennessee,
Arkansas and Missouri. The firm's new big an-
nual catalogue will be ready soon.
Mr. and Mrs. A. G. Schwab and Mrs. Louis

Lange and children are spending the month of
August in Atlantic City. A. G. Schwab & Sons
report business as being very good and all sales-
men on the road. Mr. Louis Lange has just re-
turned from a three weeks' business trip, and
may leave for a short vacation next week.

Receives Shipment of India Pearls and Rough
Diamonds

Gustav Fox & Co. are in receipt of a large ship-
ment of India pearls and rough diamonds which
were purchased by Sol Fox while in Europe.
Salesmen for Gustav Fox & Co. left for their
respective territories last week.
William Deters, who has been in poor health

for some time, died at his home on July 25th.
Mr. Deters was well known in this city as a
watchmaker, and was the father of Harry Deters,
of Thoma Bros.
George Spencer has joined a party of friends

in a motor trip in the east. His sister, Miss Ger-
trude Spencer, returned recently frcim a month's
outing on the coast of Maine. Miss Myrtle Sturm,
of the Spencer Optical Company, will join a camp-
ing party on the. Miami River next week.
Frank Herschede will return from a trip to

Seattle and the northwest about August 15th.
Miss Freda Lindhoff, Mr. Herschede's secretary,
and Miss Mollie Stoffregin, chief clerk of the
registry department, are enjoying their vacations.
Gebhardt Heming, an engraver for the F. Her-
schede Company, fortunately recovered posses-
sion of a pocketbook containing about twenty dol-
lars and some valuable papers which he had lost
in a street car. The interior of the Herschede
store, on Fourth street, is taking on a new and
much improved appearance since the placing of
new display windows and show cases.

Jeweler Laid Up After Accident
Fred Schafer, secretary and treasurer of the

Oskamp-Nolting Company, met with an accident
in attempting to board a street car which has

necessitated his remaining home from business
for a couple of weeks. The first campaign for
fall business with the Oskamp-Nolting Company
is being made by Louis Rothan, who started
East early in August, Ed. Schieldman, who is
traveling in Kentucky and the South, and Louis
Twatchman in Ohio and Indiana.
The next meeting of the Entre Nous Club, a

social organization formed by the young ladies
of the Oskamp-Nolting Company, will be held at
the home of Miss rauline Seidel. The regular
business meeting of the club will be preceded by
a six-o'clock dinner and followed by a social
evening. Two members of the club, Miss Madge
McManus and Miss Pauline Seidel, are now on
vacations, and Miss Lillie Butler, cashier for the
firm, is anticipating a pleasant outing at Buckeye
Lake.

The ball team of the Oskamp-Nolting Company
is looking forward to what promises to be a fine
game on Saturday, August 12th. On two occa-
sions they were defeated by the Oskamp Jew-
elry Company team, but in the third game they
defeated that team by a score of 25 to 8. This
defeat has spurred the Oskamps to such enthu-
siasm that they have reorganized their team, in-
cluding in it players from Whitehouse Bros. and
Hubers. Both teams are confident of victory at
the coming game.

J. H. Reatherford, of Ashland, Ky., is studying
engraving with Chas. Neubauer, of this city.
Charles Schneider, of A. & J. Plant, met with

a rather unusual accident last week which will
keep him from work for some time. In attempt-
ing to cross the street Mr. Schneider was knocked
down and run over by an ice wagon. He was
taken to a hospital, but was removed to his home
in a short time. Miss Flora Murand, who is
with the same firm, was hit by a foul ball while
watching a ball game in Covington, Ky. The
bruises which she received laid her up for a few
days.
The salesmen for the A. & J. Plant Company

find business especially good in the South, and
express themselves as being pleased with the out-
look. Miss May Mond has returned from her
vacation, which she spent in West Virginia.
Theodore Niehaus is on a business and pleas-

ure trip in the northwest. During his absence
the factory has been closed for repairs and clean-
ing and the employees will be given a two weeks'
vacation.
Frank Briting and Fred Klimpe, of the Emrie

Optical Company, are on their vacation.

Local Optometrists Going to Convention

Among those who have signified their intention
of attending the convention of optometrists at
Cedar Point on August 21st and 22d are the fol-
lowing: H. C. Winston, of the Emrie Optical
Company; Emil Klein, of E. Klein & Bro.; J.
Zangers, of The Fair; G. A. Culbertson, of the
Standard Optical Company, and George Spencer,
of M. A. Spencer Company.
Fred Peiper, of Covington, Ky., is attending

the convention of the American Optical Associ-
ation at Salt Lake City.

Miss Grace Davis, of the Emrie Optical Com-
pany, is spending her vacation at Mackinaw
Island.
Lee Kahn, of Lindenberg & Fox, is in the

southeast, Walter Schildmann in Illinois and Joe
Rosenbaum in the West. Lee Horn has returned
from a successful trip in the southwest. E. J.
Fox has gone to his cottage in Michigan for a
month's recreation. Mr. Fox is an enthusiastic
baseball fan, and while on his vacation will play
with a team of ex-college men who have arranged
for games with nearby resorts.
Anthony Scheme], Edward Simper and John

Bertling attended the national convention of re-
tail jewelers at Richmond, Va. Mr. Schemel and
Mr. Simper were delegates representing the Ohio
Retail Jewelers' Association.
A. Fearnaught, of A. & J. Plant, is spending

his honeymoon with his bride in the West.
F. J. Krohmer, of the Miller Jewelry Company,

has returned from his vacation, which he spent
in Indiana. Miss Bertha M. Davies, of the same
firm, has returned from a visit in New York.
On his return from the convention at Rich-

mond, J. B. Osthoff will take the road, as will
William Fleuger, also of the Jos. Noterman Com-
pany.
Jas. K. Bingaman has returned from West

I3aden, and Sol B. Bingaman and family and
Lucius Bingaman have returned from Mt. Cle-
mens, Mich., where they had a capital summer
outing.

Out-of-town Buyers in the City
Among the out-of-town buyers who have been

in the city recently are the following: Owen
Sherwood, Falmouth, Ky.; Aaron Purcell, Nobles-
ville, Ind.; Mr. Mauer, Lexington, Ky.; Chas. D.
Smith, Brookhaven, Miss.; 1'. Wolfe, Elmwood,
Ohio; J. R. White, Covington, Ky.; Chas. Cross,
Gadsden, Ala.; H. Rubenstein, Birmingham, Ala.;
C. C. Higgins, Glencoe, Ky.; A. M. Sturm, Will-
iamsburg, Ohio; A. R. Govee, Knoxville, Tenn.;
Adam Bixel, Pandora, Ohio; D. A. Sewell, Wil-
mington, Ohio; Lewis W. Gery, New Orleans,
La.; 11. J. Kennedy, Tuscaloosa, Ala.; P. Edward
Villeminot, Honna, La.; E. Miller, Hamilton,
Ohio; A. A. Ellman, Dayton, Ohio, and F. C.
Cary, Lebanon, Ohio.
Simon Lindenberg, of Lindenberg, Strauss &

Co., attended the convention at Richmond, Va.
Nat Hahn, of the same firm, is on his western
trip. Ed. F. Hirsch, bookkeeper for the Linden-
berg, Strauss & Co., is passing around the cigars.
A. Cohen is on his regular trip after spending

his vacation in California.
V. A. Gebhardt is spending the month of Au-

gust in Michigan. His brother, E. Gebhardt, re-
cently returned from Michigan and reports a fine
outing.

Many Jewelers Away
Julius D. Jacobs, accompanied by his wife, is

enjoying his vacation in Canada and the Thou-
sand Islands. A. C. Jacobs has returned from a
western trip and has gone to Atlantic City for
a few weeks. J. Hirschfield has returned from
the southwest, where he was very successful.
Herbert Oskamp is off for a four weeks' hunt-

ing and fishing trip in Minnesota. A. W. Robert-
son, of the Oskamp Jewelry Company, is at the
Northern Lakes.
Mr. Elsbach, who has been ill for some time,

has resumed his place with the Hahn & Oppen-
heimer Company.
Mr. Richter, of Richter & Phillips, attenaed the

Shriners' outing at Rochester, N. Y., and spent a
couple of weeks at Atlantic City. Mr. Phillips
is on his southern trip.
Chas. Schneider, of Schneider & Michaels, Lima,

spent several days in Cincinnati last week.
The marked improvement in business condi-

tions which is reported is indeed very satisfying.
Most of the traveling salesmen have their fall
sample lines prepared and are already on the
road. Orders received from them so far point to
an excellent fall trade. The best business, as yet,
has been found in the South and West, the local
trade still being dull, as is usual at this time of
the year. Optimism, however, is quite general,
and conditions are present to support it.

'
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has moved its plant from 144 Pine street to the
new Waite-Thresher building, where it has se-
cured more commodious quarters.
G. Kummer and L. Klentsch have started in

the engraving business at 136 Pine street.
Jacob Solinger spent the week at Block Island

recently.
The plant of the George H. Fuller & Son Corn-

pany, Pawtucket, which was closed for two weeks
for the vacation period, opened again on August
7th. Mr. and Mrs. Charles H. Fuller and Mrs.
George H. Fuller, of Pawtucket, are among those
who visited at Highland Beach a week or so ago.

Following a week's half-time schedule to per-
mit of the vacation season being observed, the
Bassett Jewelry Company is now on a full-time
schedule again.

Louis H. Greene, of the Manchester-Smith
Company, Providence, took i two weeks' vacation
trip recently through the Berkshire Hills.

M. Neuberger, Chicago representative for the
Castiglioni Company, paid a visit to the plant in
this city a few days ago.
John J. O'Neill, of the firm of O'Neill & Block,

54 Page street, a former member of the Common
Council from the Third Ward of this city, is a
candidate, it is reported, on the Democratic
ticket in that ward for alderman this year.

Mr. and Mrs. A. Dimond and daughter were
recent visitors at Portland, Me.
A new seventeen-horsepower touring car has

been added to the Auto Brass Manufacturing
Company's garage.
Following a service of several years with the

Paul Shocker Company, N. T. Allen recently
severed his connection with that firm.
M. R. and Mrs. William R. Dutemple were

recent guests at the Oak Bluffs Hotel.
M. A. Meller, of Gablonz, Austria, representing

the Heinrich, Hoffman Company, manufacturers
of imitation precious stones, called upon the
manufacturing jewelers of this city a few days
ago.
Joseph W. Heller received a registration card

for a twenty-four-horsepower automobile from
the Board of State Roads, automobile depart-
ment, recently,
Mrs. Margaret J. Huestis, his widow, was ap-

pointed executrix of the will of Harvey Huestis,
which was probated at the Municipal Court in this
city, bond being set at $5oo.

Jeweler Takes Extended Auto Trip

An automobile tour which extended through
nine states and five mountain ranges has just
been concluded by Mr. and Mrs. E. A. Bush,
of this city. On their trip they made stops at
Poland Springs, Ausable Chasm, Saratoga
Springs, Delaware Water Gap and Manhattan
Beach.
Mr. and Mrs. William H. Manchester have

just concluded an automobile tour of i5oo miles
through New York state and the Adirondacks.
They were gone from their home in this city
three weeks.
Rudolph G. Schultz, who has been in Europe

in the interests of the Improved Seamless Wire
Company of this city for eight weeks, has re-
turned.
The plant of Kahn & Adams, at 129 Eddy

street, has been sold at public auction, the firm
closing out its business.

I. Williams, representing the Theodore W. Fos-
ter & Bro. Company, this city, is on an extended
trip through the south.
E. Frank Aldrich, of the Gorham Manufac-

turing Company, and Mrs. Aldrich sailed recently
for Europe for a two months' sightseeing tour.

Thurber Writes of Ocean Trip

Fred B. Thurber, of the Tilden-Thurber Com-
pany, this city, who was one of the three intrepid
navigators who sailed the 25-foot yawl Sea Bird
from Narragansett Bay to Rome, arriving in
Italy July 25th, has written several very inter-
esting letters home regarding the experiences
which the little party encountered in the sail
across the Atlantic in the tiny craft. They were
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received at Rome by a crowd of 5o,000 enthu-
siastic residents, who cheered the successful cul-
mination of the trip loudly.
Arthur Totten, for some time past the eastern

representative of Brown & Mills, of Providence,
has resigned and has taken a position in New-
ark, N. J.
Mr. and Mrs. Frank Cutter are spending the

vacation season between their summer homes at
Warwick and on Cape Cod.
D. Harris, representative for the Crescent NQV-

city Company, left the city a few days ago on
an extended business trip, carrying with him the
company's new line of combs and barrettes, which
he will show to the trade through the west.

Col. Samuel M. Nicholson sailed from New
York a few days ago on the Prinz Friedrich
Wilhelm, of the North German Lloyd Line, to
join Mrs. Nicholson and their children in Europe.
Mr. and Mrs. Walter H. Dunce will spend the

balance of the summer at Pleasant View, on the
south shore of Rhode Island, having returned re-
cently from a few weeks at Panther Lake, N. J.
The firm of Fischer & Pruefer, manufacturers

of collar buttons, has removed its plant from moo
Stewart street to i44 Pine street, where the con-
cern will have ample space to accommodate its
rapidly expanding business.
Frank Budlong, the New York representative

of the S. K. Merrill Company, of this city, and
Mrs. Budlong have returned to New York after
a season spent in visiting Mr. Budlong's parents,
Mr. and Mrs. Robert E. Budlong, East Provi-
dence.
The United Wire and Supply Company, Provi-

dence, has declared a quarterly dividend of 134
per cent on the preferred stock and a quarterly
dividend ot I per cent on the common stock, pay-
able on August 1st to stockholders of record of
July 25th.
Mr. and Mrs. Eugene Crees and Miss L. Crees

are making an automobile trip of a fortnight's
duration through Maine and the White Mountains.

New Firm in Pawtucket

The Standard Enameling Manufacturing Com-
pany, a new corporation chartered under the laws
of South Dakota, with a capital stock of $50,000,
divided into $40,000 common and the balance pre-
ferred, has purchased the plant of the Roberts
Manufacturing Company, 50 Bagley street, Paw-
tucket. The concern will continue the business of
cloisonné enamel jewelry. Hampec Arabian is
the president of the company, and Thomas Chant-
ler is the secretary and treasurer.
Buyers for the early fall season who have

visited the local shops within a few days include
the following: H. F. Frick, of the Central Comb
Company, In.clianapolis, Ind.; Miss M. F. Spell-
man, of Hayden Brothers, Omaha, Neb.; M. L.
Schwab, of Morris, Mann & Reilly, Chicago; S.
Schweizer, of Schweizer & Co., Philadelphia.
The will of William K. Potter was probated

in the Cranston Probate Court, James L. Jencks
being appointed administrator with bonds of
$10,000, and appraisers being named as follows:
Roscoe M. Dexter, Amanda B. Arnold and Fred-
erick A. Church.
F. H. Adams, who has been carrying on the

manufacturing jewelry business of his father,
Dewey F. Adams, who died recently, has sold the
plant which was located at 129 Eddy street and
has taken shop-room at 206 Weybosset street, at
the corner of Page street, where he will continue
to manufacture the line of pin-tongues and like
findings. 
An order of 5000 exidized silver novelty fobs

was shipped to Mexico recently by Peacock &
Co., of this city, the order being to a typewriter
company for general distribution. A similar order
will be soon shipped. The Shriners of Omaha
recently ordered of this company 2500 stick pins
and 2500 summer outing pins.
The employees of the Vennerbeck & Clase Com-

pany held their annual summer outing this year
at August Henderson's farm, at Conimicut, on
Narragansett Bay. There was a dinner, and
then came the baseball game, which has become
a stock feature of an outing, the single men de-
feating the married men's team by a score of 9
to 8. In the athletic sports program Robert Clark
captured the prizes in all the races.
William A. Schofield, of the Schofield, Battey

Company, has been elected chairman of the corn-
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mittee on city council outing, which is to be held
on August 17th at the Pomham Club.
The shop of J. W. Henry & Co., Calender

building, on Calender street, was invaded by a
sneakthief recently who, watching his opportunity,
entered the establishment and stole a watch chain
and a purse belonging to John Williams, a mem-
ber of the firm, and valued at $50 in the aggregate.

Fall River Concern Robbed

The Mullen Jewelry Company, Fall River, was
robbed a few days ago during the absence of the
proprietor, James Mullen, of rings valued at $14o,
the thief or thieves working the job quickly. Mr.
Mullen, whose office is on the second floor of the
First National Bank building, left to go to New
Bedford and locked his office. This was early
in the morning. About half an hour later the
janitor of the building passed the office and ob-
served that the glass panel in the door was miss-
ing. He made an investigation, but found no one
in the office. He discovered the panel later where
the thief or thieves had carefully placed it, and
upon Mr. Mullen's return reported the matter to
him. The examination made by the proprietor
of the shop showed that between four and five
dozen rings, chiefly opals and garnets, had been
taken from a showcase, but the robber or robbers
made no attempt to take any of the watches or
more valuable rings which were in an adjoining
case. The police of Providence and all the other
cities in the east were notified to be on the watch
for the missing property and for the malefactors.
Shartenberg & Robinson, of Pawtucket, have

increased their capital stock to $400,000, accord-
ing to a certificate filed at the office of the Secre-
tary of State recently.

Manufacturers, members of the Manufacturing
Jewelers' Board of Trade of this city, have re-
ceived the disbursement of the first dividend of
30 per cent in settlement of the affairs of How-
land, Hicock & Davis, Chicago.
The Rueckert Manufacturing Company gave its

employees an outing at Rocky Point. The party,
numbering about one hundred and fifty, being
taken to the shore resort by special electric cars,
enjoyed at the Point a dinner, ball game and the
various amusement features of that resort.
Mr. and Mrs. William L. Mauran are on an

automobile trip to the White Mountains. They
have been occupying their summer home at Nar-
ragansett Pier throughout the greater part of
the summer.
F. H. Adams, formerly of Kahn & Adams, who

sold their plant at 129 E street recently at auc-
tion, has gone to Florida on a business trip. He
has become settled in his new shop at 206 Wey-
bosset street, and is making the southern trip in
the interests of his new line.
William H. Thurber, of the Tilden-Thurber

Company, the father of Fred B. Thurber, who
was one of the three daring navigators to sail
across the Atlantic Ocean in the 25-foot yawl
Sea Bird to Rome, has presented the Rhode Isl-
and Yacht Club with a handsome enlargement of
a photograph of the tiny craft. The party, after
arriving at Rome and being entertained there,
sailed for home on the Koenig Albert from Na-
ples, with the boat aboard. Just before sailing
the sailors were the guests of the Sorrento Yacht
Club.
George Briggs Jr. has bought a forty-horse-

power automobile. John H. Felberg has taken
out a registry for a new thirty-horsepower tour-
ing car with the State Board of Public Roads,
automobile department.
Captain E. Merle Bixby, superintendent of the

jewelry department of the Shepard Company, this
city, is in charge of the camp of the Boy Scouts
at Buttonwoods for two weeks.
Mr. and Mrs. Meyer Harzberg have returned

from Baltimore, where they visited friends. They
are now at their summer home at Longmeadow.

Employees Take Three-day Outing

Employees of the L. S. Starrett Company,
Athol, Mass., came to this city on a three days'
outing a week or so ago under the personal escort
of F. A. Ball, of the factory. They visited the
manufacturing jewelry plants of this city and
the other factories and made trips down the bay
to Newport and Block Island.
George N. Steere, the secretary and general

(Continued on page 1517)
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Wholesale Business Better Than the Retail Trade—Capitol Jewelry Co. Pur-
chased—Old Colored Janitor Known to All Travelers Dies—News of the
Local Jewelry Trade

Indianapolis, Aug. io, 19II.—Travelers for the
local jobbing houses all report a good trade dur-
ing the first half of August. City merchants
found business rather slow, but about normal
for the season.

J. E. Reagan, general manager of Baldwin-
Miller Co., attended the convention of the Na-
tional Retail Jewelers' Association at Richmond,
Va., the first of this month.
Le Roy Miller has taken a position in the job-

bing house of Baldwin-Miller Co. He is the
only son of E. C. Miller, president of the com-
pany. Young Mr. Miller graduated in June from
Princeton College.
Charles W. and Stella C. Scanlin, of this city,

have purchased the business of the Capitol
Jewelry Co., on East Washington street, from the
Zerwick Jewelry Co., of East St. Louis. The
name will be changed to the City Jewelry Store
but will continue under the management of G. W.
Stoehr. The company is official time inspector
for the New York Central lines, Indianapolis
Southern, Indianapolis and Cincinnati Traction
and the Indianapolis Belt Railroad; also for all
the clocks, including the tower clock, in the Union
Railroad Station in this city.

Watchmaker Invents Fire Shield

J. D. Day and wife have returned from a two
weeks' visit to New York. Mr. Day, who is a
watchmaker with H. C. Schergens, on East Wash-
ington street, has applied for a patent on an
automatic shield for the use of firemen prin-
cipally, although it is found to be of equal benefit
to miners and divers. Mr. Day's invention, which
has been submitted to the most severe tests, es-
pecially by firemen in smoke-filled rooms, will be
manufactured by a New York concern which will
soon place it on the market.
A pretty wedding was solemnized at noon July

24th at the home of Mr. and Mrs. Isador Grohs,
on North Delaware street. The bride was their
daughter, Miss Bess Grohs, and the bridegroom
Barney Wohlfeld, of this city. The wedding
guests included only the near relatives and the
ceremony was read by Rabbi Mayer Messing.
The house was beautifully decorated with palms
and roses. A harpist played the Mendelssohn
wedding march. The bride's only attendant was
her little neice, Rejane M. Bowman, daughter of
Louis Bowman, traveling representative for the
I. Grohs Jewelry Co. Mr. Grohs, father of the
bride, was confined to his bed with his leg in a
cast, the result of a recent accident.
F. D. Wilbur, manager of the Indianapolis of-

fice of the Dennison Manufacturing Co., enjoyed
a two weeks' vacation the first of this month. The
office was in charge of J. A. Call.

Carl F. Walk will move into the elegant new
home he has built in the northern part of the city
about September 1st. E. Petre, watchmaker with
J. C. Walk & Son, has returned from a ten days'
fishing trip at Lake Maxinkuckee. Miss Perrott,
of the same firm, is enjoying a vacation North.

Local Jeweler in Gatling Gun Squad

Joseph T. Head, 17 Virginia avenue, Indian-
apolis, was a member of the gatling gun squad
that won great praise for the popular and clever
stunts that they performed while with the Zorali
Temple, of Terre Haute, Ind., while attending the
recent Imperial Council of the Mystic Shrine, at
Rochester, N. Y.
Charles B. Dyer has returned from a pleasure

and business trip East. • He visited a number of
jewelry manufacturers in New York, Attleboro
and Providence, purchasing special goods for his
arts and crafts shop on Massachusetts avenue.
C. H. Schneider, head salesman for F. M. Noe,

is manager of the Noe loan and jewelry business,
103 North Illinois street, during the proprietor's

extended fishing and pleasure trip to the Pacific
Coast.
H. 0. Cobb, engraver with J. H. Reed, is spend-

ing his vacation on a motorcycle trip through
Kentucky. A few days' stop was made at his old
home at Maysville, Ky.

Returns to Old Home for Visit

Joseph E. Kernel, of Omaha, Nebr., spent two
weeks with his parents, Mr. and Mrs. Emil Kernel,
in this city last month. For the past year Joe
has been connected with the jewelry department
of the Bennett store. His old friends were de-
lighted to see him looking so well and so much
pleased with the West. Previous to going to
Omaha he was a member of the jewelry manu-
facturing firm of Davis & Kernel, in this city.
Emil Kernel, watchmaker with Carl L. Rost,

has returned from a camping trip near Columbus,
Ind. He says the best part of it was the fine
luck he had in fishing.

Will J. Reed, associated with his father, J. H.
Reed, in the retail jewelry business on Washing-
ton street, has returned from an ()Ming at Bass
Lake, Ind. Mr. Reed is a good fisherman and
his luck stayed with him during his entire trip.
The members of the firm of Gray, Gribben &

Gray, seem to have been "going some" during
the past few weeks. Asher W. Gray and family
spent three weeks at Petoskey, Mich. David S.
Gribben moved into his new home on Ashland
avenue and purchased an electric motor car.
A. R. Gray bought the first 1912 E. M. F. model
sold in Indianapolis.

William McElory, the old colored janitor so
long connected with the store of Gray, Gribben &
Gray, died last month. He was a great favorite
with the traveling men who called upon the firm,
took a personal pride in handling their trunks
and paying them the attention he considered due
such important gentlemen. The travelers will
certainly miss William.
John A. Bernloehr, wife and family are spend-

ing the month of August at Colorado Springs,
Colo. Mr. Bernloehr is the junior member of the
firm of Chris. Bernloehr & Brother.
B. Goodman, of Goodman & Co., in the Majestic

Building, has been on the road for several weeks
with his fall line and finds trade highly satisfac-
tory. Mr. Goodman bought liberally while on his
recent purchasing trip East, feeling confident
that the fall business would justify it.
Harold Kelso has recently become associated

in the jewelry business with his father, R. E.
Kelso, 1529 North Illinois street. Harold is an
unusually bright young fellow and has had ex-
cellent training.

Many Correspondence Students

L. R. Douglas reports a large number of
students in his correspondence course in engrav-
ing and a goodly number who will enter the regu-
lar classes early in the fall. The school has been
running with good-sized classes all summer. Ar-
rangements have been made which will enable
Mr. Douglas to take in trade work.
Mr. Patton, watchmaker with George S. Kern,

spent his vacation last month at his old home
in Kokomo, Ind.

Carl L. Rost spent some time last month with
his family, who were summering on Lake Mich-
igan, near Michigan City, Ind.
E. Amdur, proprietor of the Buffalo Loan Co.,

242 Massachusetts avenue, filed a petition in vol-
untary bankruptcy a few weeks ago. His business
is to be sold at public auction.
Miss Dora Seigel, assistant bookkeeper for

Baldwin-Miller Co., has returned from a vacation
spent at Bass Lake, Ind.
C. N. Hetzner, a popular retail jeweler of Peru,

Ind., is visiting in New York City. He is ac-
companied by his wife.
B. S. Staley, an expert watchmaker located in

Irvington, the Butler College suburb of Indian-
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apolis, is spending his vacation with his wife and
daughter in Detroit.
M. L. Heaton, a well-known jeweler at Manilla,

Ind., is also a famous breeder of Shetland ponies.
August 15th he will offer his entire herd at public
sale in Rushville, Ind. This will be the largest
sale of Shetland ponies ever held in the United
States by any one breeder.

Scarcity of Platinum

Since platinum has become so scarce the In-
dianapolis Dental Depot is buying the small plat-
inum pegs that are used to hold the porcelain
teeth on the plate in artificial teeth. A few years
ago an old plate of artificial teeth was considered
worthless, but now they are broken up and the
platinum pegs melted up.
Raymond G. McCarty, who was formerly with

Carl Brimhall, at Summitville, Ind., was met at
the jobbing house of Baldwin-Miller Co. the first
of this month. He was buying the opening stock
for the new jewelry store which he has opened
at Hope, Ind. Mr. McCarty will carry a full line
of watches and jewelry.

Pigeons Make Clock Fifteen Minutes Slow

Pigeons have been making their homes in the
tower of the courthouse at Anderson, Ind. Re-
cently two of the birds perched, for some time,
on the minute hand on one side of the four-faced
clock. Their weight retarded its progress and
when the birds flew away the time on that face
of the clock was fifteen minutes slower than on
the other three faces.

Philip Horr, the well-known retail jeweler of
Aurora, Ind., is one of the most public-spirited
men in his town. He is president of the board of
education, vice-president of the Aurora State
Bank, director of the Aurora Tool Works and a
member of several social and commercial clubs.
Albert Tucker and Joseph McGeowan, from St.

Louis, will shortly open a retail jewelry store at
Evansville, Ind.
Charles Bloomfield, watchmaker with A. R.

Phillips, at Spencer, lnd., Was in the city recently
and reported trade as very good in his town.
James Miller, with the Washburn Jewelry Com-

pany, at New Castle, Ind., recently visited friends
in Indianapolis. He thinks the prospects for the
fall trade are good.

J. 0. Irwin, of Elnora, Ind., is spending a few
weeks in Indianapolis, where he is taking a full
course of engraving at the L. R. Douglas School
of Engraving.
Miss Irma Rohlander, having finished a full

course at the L. R. Douglas School of Engraving,
at Indianapolis, has returned to her home at
Evansville, Ind. Miss Rohlander will take charge
of the engraving and assist her father, J. H. Roh-
lander, in his jewelry store, 600 Main street. Mr.
Rohlander is a member of the Evansville Jewel-
ers' Club and of the West Side Business Men's
Association.
William Stratton, at Seymour, Ind., suffered

considerable damage from fire and water in a big
fire that practically consumed an entire block of
business houses July 26th. Most of his stock
was saved. He will immediately begin the erec-
tion of a new store building on the old site.
S. B. Merrick, of Plainfield, Ind., was a buyer

on the Indianapolis jewelry and optical market
last month. He was preparing to remove to
Coatsville, Ind., where he will conduct a jewelry
and optical business. Last spring Mr. Merrick
sold his Plainfield jewelry business to A. Wilson,
who removed from Crawfordsville, Ind.

Shirley Jeweler in Town

G. C. DeCamp, of Shirley, Ind., was recently
met on this market. He reported trade as a little
slow but prospects gocd. Eight years ago Mr.
DeCamp started in bus:ness at his present loca-
tion with a small stock in a small room; to-day
he owns the building he has occupied for several
years, a good-sized stock of well selected watches
and jewelry, a nice home, and is erecting a store
room for rental. Mr. DeCamp is a fine example
of what hard work, honest dealings and a desire
to please can do for a young man starting out in
the business world.
E. L. Gray, with Huther & Steinkamp, Jasper,

Ind., has finished a course of engraving at a
school in Philadelphia and has returned to his
position with the above-named firm.
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'The Jewelers Fri e n d

HELP
WANTED

Our business is growing
so rapidly that we are
compelled to increase
our working force.

We want skilled watch-
makers, thoroughly experi-
enced with the highest
grades of watches.

None but those capable of
workmanship which will
pass the most critical and
rigid inspection need apply.

Steady employment is
assured. While other fac-
tories are shutting down for
midsummer lay-off of from
two to six weeks, we are
shutting down four days
only.

South Bend Watch Co.
Makers of High Grade Watches
Highest Quality Filled Cases

South Bend, Ind.

5 I 3

Here's A Live Suggestion
A Good Selling Lemon Set

No. 121-7192

c_A cut glass base with delicately executed
pierced Sterling Silver Sides with ball feet.

Also a lemon serving fork in sterling:

Comes cased in an exquisite velvet-lined

case. 'Twill surely appeal to the better trade,

a most useful and necessary table article.

This and many others are illustrated in our

CATALOG OF

Sterling Silver
Toiletware
and Novelties

SEND FOR IT NOW ! ! !

JAMES E. BLAKE CO.
ATTLEBORO, MASS.

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 line

CHICAGO OFFICE
42 Madison Street

NEW YORK OFFICE
37 Maiden Lane

SAN FRANCISCO OFFICE
717 Market Street

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine
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Wholesale Business Better Than the Retail Trade—Capitol Jewelry Co. Pur-
chased—Old Colored Janitor Known to All Travelers Dies—News of the
Local Jewelry Trade

Indianapolis, Aug. To, 1911.—Travelers for the
local jobbing houses all report a good trade dur-
ing the first half of August. City merchants
found business rather slow, but about normal
for the season.

J. E. Reagan, general manager of Baldwin-
Miller Co., attended the convention of the Na-
tional Retail Jewelers' Association at Richmond,
Va., the first of this month.
Le Roy Miller has taken a position in the job-

bing house of Baldwin-Miller Co. He is the
only son of E. C. Miller, president of the com-
pany. Young Mr. Miller graduated in June from
Princeton College.
Charles W. and Stella C. Scanlin, of this city,

have purchased the business of the Capitol
Jewelry Co., on East Washington street, from the
Zerwick Jewelry Co., of East St. Louis. The
name will be changed to the City Jewelry Store
but will continue under the management of G. W.
Stoehr. The company is official time inspector
for the New York Central lines, Indianapolis
Southern, Indianapolis and Cincinnati Traction
and the Indianapolis Belt Railroad; also for all
the clocks, including the tower clock, in the Union
Railroad Station in this city.

Watchmaker Invents Fire Shield

J. D. Day and wife have returned from a two
weeks' visit to New York. Mr. Day, who is a
watchmaker with H. C. Schergens, on East Wash-
ington street, has applied for a patent on an
automatic shield for the use of firemen prin-
cipally, although it is found to be of equal benefit
to miners and divers. Mr. Day's invention, which
has been submitted to the most severe tests, es-
pecially by firemen in smoke-filled rooms, will be
manufactured by a New York concern which will
soon place it on the market.
A pretty wedding was solemnized at noon July

24th at the home of Mr. and Mrs. Isador Grohs,
on North Delaware street. The bride was their
daughter, Miss Bess Grohs, and the bridegroom
Barney Wohlfeld, of this city. The wedding
guests included only the near relatives and the
ceremony was read by Rabbi Mayer Messing.
The house was beautifully decorated with palms
and roses. A harpist played the Mendelssohn
wedding march. The bride's only attendant was
her little neice, Rejane M. Bowman, daughter of
Louis Bowman, traveling representative for the
I. Grohs Jewelry Co. Mr. Grohs, father of the
bride, was confined to his bed with his leg in a
cast, the result of a recent accident.
F. D. Wilbur, manager of the Indianapolis of-

fice of the Dennison Manufacturing Co., enjoyed
a two weeks' vacation the first of this month. The
office was in charge of J. A. Call.

Carl F. Walk will move into the elegant new
home he has built in the northern part of the city
about September 1st. E. Petre, watchmaker with
J. C. Walk & Son, has returned from a ten days'
fishing trip at Lake Maxinkuckee. Miss Perrott,
of the same firm, is enjoying a vacation North.

Local Jeweler in Gatling Gun Squad

Joseph T. Head, 17 Virginia avenue, Indian-
apolis, was a member of the gaffing gun squad
that won great praise for the popular and clever
stunts that they performed while with the Zorah
Temple, of Terre Haute, Ind., while attending the
recent Imperial Council of the Mystic Shrine, at
Rochester, N. Y.
Charles B. Dyer has returned from a pleasure

and business trip East. • He visited a number of
jewelry manufacturers in New York, Attleboro
and Providence, purchasing special goods for his
arts and crafts shop on Massachusetts avenue.
C. H. Schneider, head salesman for F. M. Noe,

is manager of the Noe loan and jewelry business,
103 North Illinois street, during the proprietor's

extended fishing and pleasure trip to the Pacific
Coast.
H. 0. Cobb, engraver with J. H. Reed, is spend-

ing his vacation on a motorcycle trip through
Kentucky. A few days' stop was made at his old
home at Maysville, Ky.

Returns to Old Home for Visit

Joseph E. Kernel, of Omaha, Nebr., spent two
weeks with his parents, Mr. and Mrs. Emil Kernel,
in this city last month. For the past year Joe
has been connected with the jewelry department
of the Bennett store. His old friends were de-
lighted to see him looking so well and so much
pleased with the West. Previous to going to
Omaha he was a member of the jewelry manu-
facturing firm of Davis & Kernel, in this city.
Emil Kernel, watchmaker with Carl L. Rost,

has returned from a camping trip near Columbus,
Ind. He says the best part of it was the fine
luck he had in fishing.

Will J. Reed, associated with his father, J. H.
Reed, in the retail jewelry business on Washing-
ton street, has returned from an °thing at Bass
Lake, Ind. Mr. Reed is a good fisherman and
his luck stayed with him during his entire trip.
The members of the firm of Gray, Gribben &

Gray, seem to have been "going some" during
the past few weeks. Asher W. Gray and family
spent three weeks at Petoskey, Mich. David S.
Gribben moved into his new home on Ashland
avenue and purchased an electric motor car.
A. R. Gray bought the first 1912 E. M. F. model
sold in Indianapolis.

William McElory, the old colored janitor so
long connected with the store of Gray, Gribben &
Gray, died last month. He was a great favorite
with the traveling men who called upon the firm,
took a personal pride in handling their trunks
and paying them the attention he considered due
such important gentlemen. The travelers will
certainly miss William.
John A. Bernloehr, wife and family are spend-

ing the month of August at Colorado Springs,
Colo. Mr. Bernloehr is the junior member of the
firm of Chris. Bernloehr & Brother.
B. Goodman, of Goodman & Co., in the Majestic

Building, has been on the road for several weeks
with his fall line and finds trade highly satisfac-
tory. Mr. Goodman bought liberally while on his
recent purchasing trip East, feeling confident
that the fall business would justify it.
Harold Kelso has recently become associated

in the jewelry business with his father, R. E.
Kelso, 1529 North Illinois street. Harold is an
unusually bright young fellow and has had ex-
cellent training.

Many Correspondence Students

L. R. Douglas reports a large number of
students in his correspondence course in engrav-
ing and a goodly number who will enter the regu-
lar classes early in the fall. The school has been
running with good-sized classes all summer. Ar-
rangements have been made which will enable
Mr. Douglas to take in trade work.
Mr. Patton, watchmaker with George S. Kern,

spent his vacation last month at his old home
in Kokomo, Ind.

Carl L. Rost spent some time last month with
his family, who were summering on Lake Mich-
igan, near Michigan City, Ind.
E. Amdur, proprietor of the Buffalo Loan Co.,

242 Massachusetts avenue, filed a petition in vol-
untary bankruptcy a few weeks ago. His business
is to be sold at public auction.
Miss Dora Seigel, assistant bookkeeper for

Baldwin-Miller Co., has returned from a vacation
spent at Bass Lake, Ind.
C. N. Hetzner, a popular retail jeweler of Peru,

Ind., is visiting in New York City. He is ac-
companied by his wife.
B. S. Staley, an expert watchmaker located in

Irvington, the Butler College suburb of Indian-
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apolis, is spending his vacation with his wife and
daughter in Detroit.
M. L. Heaton, a well-known jeweler at Manilla,

Ind., is also a famous breeder of Shetland ponies.
August 15th he will offer his entire herd at public
sale in Rushville, Ind. This will be the largest
sale of Shetland ponies ever held in the United
States by any one breeder.

Scarcity of Platinum

Since platinum has become so scarce the In-
dianapolis Dental Depot is buying the small plat-
inum pegs that are used to hold the porcelain
teeth on the plate in artificial teeth. A few years
ago an old plate of artificial teeth was considered
worthless, but now they are broken up and the
platinum pegs melted up.
Raymond G. McCarty, who was formerly with

Carl Brimhall, at Summitville, Ind., was met at
the jobbing house of Baldwin-Miller Co. the first
of this month. He was buying the opening stock
for the new jewelry store which he has opened
at Hope, Ind. Mr. McCarty will carry a full line
of watches and jewelry.

Pigeons Make Clock Fifteen Minutes Slow

Pigeons have been making their homes in the
tower of the courthouse at Anderson, Ind. Re-
cently two of the birds perched, for some time,
on the minute hand on one side of the four-faced
clock. Their weight retarded its progress and
when the birds flew away the time on that face
of the clock was fifteen minutes slower than on
the other three faces.

Philip Horr, the well-known retail jeweler of
Aurora, Ind., is one of the most public-spirited
men in his town. He is president of the board of
education, vice-president of the Aurora State
Bank, director of the Aurora Tool Works and a
member of several social and commercial clubs.
Albert Tucker and Joseph McGeowan, from St.

Louis, will shortly open a retail jewelry store at
Evansville, Ind.
Charles Bloomfield, watchmaker with A. R.

Phillips, at Spencer, lnd., was in the city recently
and reported trade as very good in his town.
James Miller, with the Washburn Jewelry Com-

pany, at New Castle, Ind., recently visited friends
in Indianapolis. He thinks the prospects for the
fall trade are good.

J. 0. Irwin, of Elnora, Ind., is spending a few
weeks in Indianapolis, where he is taking a full
course of engraving at the L. R. Douglas School
of Engraving.
Miss Irma Rohlander, having finished a full

course at the L. R. Douglas School of Engraving,
at Indianapolis, has returned to her home at
Evansville, Ind. Miss Rohlander will take charge
of the engraving and assist her father, J. H. Roh-
lander, in his jewelry store, 600 Main street. Mr.
Rohlander is a member of the Evansville Jewel-
ers' Club and of the West Side Business Men's
Association.
William Stratton, at Seymour, Ind., suffered

considerable damage from fire and water in a big
fire that practically consumed an entire block of
business houses July 26th. Most of his stock
was saved. He will immediately begin the erec-
tion of a new store building on the old site.
S. B. Merrick, of Plainfield, Ind., was a buyer

on the Indianapolis jewelry and optical market
last month. He was preparing to remove to
Coatsville, Ind., where he will conduct a jewelry
and optical business. Last spring Mr. Merrick
sold his Plainfield jewelry business to A. Wilson,
who removed from Crawfordsville, Ind.

Shirley Jeweler in Town

G. C. DeCamp, of Shirley, Ind., was recently
met on this market. He reported trade as a little
slow but prospects gocd. Eight years ago Mr.
DeCamp started in bus:ness at his present loca-
tion with a small stock in a small room; to-day
he owns the building he has occupied for several
years, a good-sized stock of well selected watches
and jewelry, a nice home, and is erecting a store
room for rental. Mr. DeCamp is a fine example
of what hard work, honest dealings and a desire
to please can do for a young man starting out in
the business world.
E. L. Gray, with Huther & Steinkamp, Jasper,

Ind., has finished a course of engraving at a
school in Philadelphia and has returned to his
position with the above-named firm.

So-V\A‘Ac;ca
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HELP
WANTED

Our business is growing
so rapidly that we are
compelled to increase
our working force.

We want skilled watch-
makers, thoroughly experi-
enced with the highest
grades of watches.

None but those capable of
workmanship which will
pass the most critical and
rigid inspection need apply.

Steady employment is
assured. While other fac-
tories are shutting down for
midsummer lay-off of from
two to six weeks, we are
shutting down four days
only.

South Bend Watch Co.
Makers of High Grade Watches
Highest Quality Filled Cases

South Bend, Ind.
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Here's A Live Suggestion
A Good Selling Lemon Set

No. 129-7192

c_A cut glass base with delicately executed
pierced Sterling Silver Sides with ball feet.

Also a lemon serving fork in sterling:
Comes cased in an exquisite velvet-lined

case. 'Twill surely appeal to the better trade,

a most useful and necessary table article.

This and many others are illustrated in our

CATALOG OF

Sterling Silver
Toiletware
and Novelties

SEND FOR IT NOW !!!

JAMES E. BLAKE CO.
ATTLEBORO, MASS.

CHICAGO OFFICE
42 Madison Street

NEW YORK OFFICE
37 Maiden Lane

SAN FRANCISCO OFFICE
717 Market Street

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

Silverware bearing this
trade-mark denotes

sterling silver
925-1000 fine
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THE HOWARD
HEN the U.
ship "MaineW 
in Havana

miral Sig-sbee's HOWARD
down with it.

It lay in sea water for
recovered by a navy diver—and
varies less than ten seconds
is a ratio of one second
Admiral Si 
Watch since 1868.

It has cruised in eighteen
the U. S. Navy—over a distance
Hundred and Eighty-eight
miles.

Admiral Sigsbee has written a little

of his own HOWARD. You'll

E. HOWARD
WALTHAM,

• i .4..

,
...,

. -

.,

WATCH
S. Battle- It has set the standard time in taking
" was sunk observations for navigating---where a few

seconds error may spell disaster to theHarbor, Ad-. ship. A service so exacting that evenWatch went the ship's chronometers have to be
checked up in every port.five days—was

today it A HOWARD Watch is always worth what you

a month, which pay for it.
The price of each HOWARD is fixed at thein 260,000. factory and a printed ticket attached—from the 17-

jewel (double roller escapement) n a "Jas. Boss" or
" Crescent" gold-filled case at $40, to the 23-jewel in

vessels of a 14-K solid gold case at $150.
of Two Not every jeweler can sell you a HOWARD

Thousand Watch. Find the HOWARD jeweler in your town
and talk to him. He is a good man to know.

book, "The Log of the HOWARD Watch," relating to the history
enjoy it. Drop us a post card, Dept. H, and we'll send you a copy.

WATCH WORKS
MASSACHUSETTS

The above announcement appears in the leading magazines and periodicals for Aug. It reaches 7,500,000 subscribers (about 30,000,000

readers). It will be seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a

HOWARD dealer ? Do the people of your locality know that they can find the HOWARD at your store ?

August 15, 1911 THE KEYSTONE

KANSAS CITY

Jobbers Are Pleased That Next Convention
Will Be Held in the City—Meeting of Local
Jewelers to be Held in Early Fall—News of

the Local Trade

The Kansas City jobbers are jubilant over the

fact that they have obtained the next convention

of the American National Retail Jewelers' As-
sociation, and they have already begun to make
plans for the entertainment of the 1912 visitors.

A meeting of all the jewelers in the city will be

held some time in the early fall, when the plans

will be discussed. The convention was obtained

for Kansas City through the efforts of the Meyer

Jewelry Co., George H. Edwards, of the Ed-
wards & Sloane Jewelry Co.; Claude Wheeler, of
Columbia, Mo.; Claude Range, of Trenton, Mo.,

and Charles Mauch, of Marshall, Mo., president

of the Missouri association. Messrs. Edwards,
Wheeler, Range and Mauch worked personally
for the convention, while the Meyer Jewelry Co.

employed Miss Bessie Plowman, a pretty Rich-

mond, Va., girl, to aid them in their efforts. Miss
Plowman was stationed at the door of the con-
vention hall and presented each man who at-
tended the convention with a flower and a "Boost
for Kansas City for 1912" button.

A Novel Hot Weather Window Display

The Cady & Olmsted Jewelry Co. had one of
the best hot weather window displays the first
week of this month that has been seen this sum-
mer in Kansas City. On a white background of
some simple silk material there was arranged a
lot of pretty rock crystal, cut glass and silver,
but each piece of silver and each piece of glass
suggested something cooling. There were lovely
pitchers, silver inlaid glasses for ice cream,
lemonade and iced tea, exquisitely wrought de-
canters, ice cream and iced tea spoons, costers
and everything else that had suggested itself to
a most ingenious window decorator.
Edward Vail, of Wichita, was in Kansas City

August 7th en route to the East, where he was
going to pick up a few more pretty things for an
attractive little store which he recently opened.
M. R. Blan ford has moved from Clinton, Okla.,

to Cameron, Mo.
Ralph Davenport, of Porter & Wiser Jewelry

Co., returned August 7th from a visit with rela-
tives in Wichita, Kan.

Albert Patejdl, a manufacturing jeweler, for-
merly with H. H. Jeffreys, is now with the Porter
& Wiser Jewelry Co.
C. E. Vandel, who has been in the employ of

Edwards & Sloane Jewelry Co. for the past ten
years, has resigned his position as credit man
for the firm to accept a place with the Kansas
City branch of the Western Electric Co. Mr.
Vandel is to be credit manager for the Kansas
City branch. E. A. Fluhrer, who has been in the
bookkeeping department of the Edwards &
Sloane Jewelry Co. for the past seven years,
has taken Mr. Vandel's place.

Vacations in Order

Miss Ida Fuller, bill clerk of the Edwards &
Sloane Jewelry Co., is spending her vacation with
friends in southern Missouri.
Miss Mary Talmage, with the Meyer Jewelry

Co., has returned from her vacation at Green
Mountain Falls, Colo.
T. R. Tonton is a new watchmaker with Fuhr-

man Brothers.
John Dougherty and Harry Green, with the

Porter & Wiser Jewelry Co., have returned from
Chicago.
George H. Edwards, president of the Edwards

& Sloane Jewelry Co., returned August 7th from
Richmond, Va., where he went to attend the
American National Retail Jewelers' Association
convention.
G. M. Lockmer has opened a jewelry store at

Beattie, Kan.
Guy Brown, with the Porter & Wiser Jewelry

Co., is camping near Independence, Mo.

Ralph Campbell, of Prior Creek, Okla., has
purhased a farm and is spending several weeks on
it this summer.
J. F. Peterson, of Cuba, Mo., recently sold out

his stock to J. A. Houston.
W. 17. Kirkpatrick, of St. Joseph, Mo., accom-

panied by his wife, is spending several weeks in
Europe. He will return early in September.

J. P. Whitcraft recently opened a jewelry store
at Whiting, Kan.
H. S. Siegrist, president of the Si'egrist En-

graving Co., is building a new apartment house at
3806 Central street.

Welsh, Hunt & Co. are new jewelers at Yoalum,
Texas.
A. C. Thompson, formerly of Childress, Texas,

has moved to Wichita Falls, Texas.
Hober Justice, of Wichita, Kan., has accepted

a position with L. J. Loewe, Billings, Okla.
Miss Florence Blunt, with D. B. Ward & Co.,

has returned from a vacation spent with friends
in Jacksonville and Havana, Ill.
A. B. Phinney, formerly in business at Over-

brook, Kan., has gone to Bentonville, where he
has succeeded to the business of P. M. Walters.
The following called at the wholesale houses

last month : J. 0. Stott, Paola, Nan.; John Frig-
geri, Pittsburg, Kan.; W. J. Kirkpatrick, Win-
chester, Kan.; A. Zurcher, Marceline, Mo.; John
Gillies, Fort Scott, Kan.; M. G. Tuler, Onida,
S. Dak.; D. W. Smith, Pipestone, Minn.; George
A. Young, Moberly, Mo. ; Leslie Burklund,
Moberly, Mo.; C. E. Tarr, Greenfield, Mo.
T. L. Hanna, a jeweler of Oklahoma City, more

than earned the right August 2d to possess his
own property, when, espying the negro who stole
it, he chased the thief ten blocks into the base-
ment of a church and held him prisoner until a
police officer relieved him. Hanna charged the
man with taking a $75 gold watch from the case
in his store. The man confessed he had taken it,
but had sold it for $3. He was fined $50 and
sent to jail for thirty days.

NEWARK, N. J.

Many Shops Being Renovated While Employees

and Employers Are on Vacations—Day,

Clark & Co. Settled in New Quarters—News

of Local Jewelry Trade

While employer and employee are enjoying
August and storing up energy for brisk fall and
winter seasons renovators and repairmen are
making the dust fly in the shops. Finishing
touches are being put on machinery, and within
two weeks the whistle chorus will have resumed
in the big jewelry districts. One of the first of
the big shops to reopen will be that of the
Durand & Co., of 49 Franklin street, on Mon-
day, August 14th. The plant's entire equipment
has been overhauled.
Day, Clark & Co. did not wait for the usual

opening time to start up their new factory build-
ing at 449 Washington street. The company is
in its new home and working. The structure cost
$1-5,00o. It is of brick and three stories high.
The floors are of mill construction and the
frame work of metal. A fireproof feature is a
tower-enclosed stairway separate from the main
building but yet connected with each floor. On
the opposite side of the shop are the fire-escapes.
Safes have been done away with. All valuables
are collected each night from the floors, lowered
on dummies to the first floor and stored in a
big fireproof vault. Fire alarms and an inter-
phone system are soon to be installed. The offices
are on the first floor. Gas engines furnish the
motor power for the machinery.
Compactness and convenience shown in every

part of the structure brought out plenty of favor-
able compliment for the members of the firm on
the occasion of the opening. A reception was
given and music and dancing were enjoyed, fol-
lowed by refreshments. The employees attested
their well wishes to the bosses by presenting an
immense floral horseshoe upon which appeared

placed upon the list of those
the  wordTiie  la "success."ct oce shs"e. 

away for health and pleasure are : Ferdinand J.
(Continued on page 1527)
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PHILADELPHIA

Trade Quiet But Many Out-of-town Jewelers
Visit City—Those Who Attended Conven-
tion Report a Good Time—News of the
Local Jewelry Trade

Business continues seasonably quiet in this city,
the persistent oppressive heat being a factor in
emphasizing this condition. The vacation season
has been at its height during the past two weeks,
and recreation claimed practically as much atten-
tion as business. The store forces will be again
in their places in a week or two, and an inau-
guration of fall activity will then be much in
evidence. The wholesale trade reports visits from
many out-of-town jewelers who were on their
way for a brief sojourn at the seaside.
Ira D. Garman, the popular local jeweler, jour-

neyed to Richmond to attend the convention of
the American National Retail Jewelers' Associ-
ation, where he delivered an address. Mr. Gar-
man is an enthusiast on convention work, and
was greatly pleased with the success of the Rich-
mond gathering.
H. B. Sommer, 1612 Arch street, has been

summering with his family at Atlantic City, N. J.
Among the "D" list on the register at the Rich-

mond convention were the popular trio : F. L.
Davis, of this city; P. G. Diener, Harrisburg, and
I. A. Deisher, Reading, Pa., all three enthusiastic
organization men.
L. A. Breitinger, who invented the safety de-

vice for factory use, described in a recent issue
of THE KEYSTONE, states that he had much in-
quirysed. in regard to the contrivance, which is highly
regarded and which will probably be extensively
u

E. J. Hertz, well-known diamond merchant of
Thirteenth and Walnut streets, has been recre-
ating during the hot weather at Ocean. City.
H. A. Cain, 2924 Ridge avenue, was among

those of Philadelphia trade who attended the
Richmond convention.
The cups and trophies to be presented by the

Philadelphia Inquirer for the motorboat races
along the Atlantic coast were furnished by J. E.
Caldwell & Co., who displayed them in their
window last week.
Frederick Sauter is making extensive improve-

ments in his store at Twenty-seventh street and
Girard avenue. This is the leading jewelry es-
tablishment in this section, and enjoys a wide
patronage.
The trophy presented to Bob Burnam, the win-

ner of the auto races at Point Breeze on July
29th, was designed and furnished by Bailey,
Banks & Biddle Company. Being in the form of
a crown, it attracted much attention while dis-
played in the store window.
Extensive improvements are being made in the

jewelry store of Z. J. Pequignot, Thirteenth and.
Walnut streets.
W. G. Snow, advertising manager of the Inter-

national Silver Company, spent a few days in
Philadelphia last week.
Shimwell & Logan is the name of a new firm

of opticians which will start in business at 137
South Sixteenth street on September 1st. Both
are competent members of the profession with
considerable experience, being formerly in the
employ of Bonschur & Holmes, 1533 Chestnut
street.

McIntire, Magee & Brown Company, wholesale
and manufacturing opticians, 723 Sansom street,
have issued a booklet descriptive of their reno-
vated premises, the illustrations in which convey
an excellent idea of the expensive and up-to-date
improvements recently made. On the first floor
is the general salesroom, newly equipped with all
the latest improvements, including the ingenious
pickup carrier system which, in an instant, takes
orders, letters, jobs, etc., to all parts of the build-
ing. On the second floor is the ophthalmological
department, a feature of which is a complete
darkroom with up-to-date equipment. On the
rear portion of this floor is the mail prescription
and correspondence department, the business of
which is continually expanding. On the third floor
is the general optical shop, where skilled work-
men, with the most improved equipment and
abundant light, turn out the fine work for which
the firm is well known.
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Ginger and Judgment forms a "Rich Mixture"

qOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

11 You will display
good JUDGMENT
by showing a few of
our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF 

PAIRPOINT CUT GLASS
and

PAIRPOINT SILVER PLATE

Factories and Main Offices

NEW BEDFORD, MASS.
 BRANCHES  
NEW YORK -
MONTREAL -
SAN FRANCISCO

- - - 
38 MURRAY STREETCORISTINE BLDG., ST. NICHOLAS ST., WEST

- 717 MARKET STREET

•

ROCKFORD COLORED SLIDES WITH YOUR NAME ON

ROCKFORD

Advertising

Helps

for

Rockford Dealers
—Electrotypes for
newspaper adver-
tising, and slides
for moving picture
shows.

lkothforb iVatrixo
HELP TO KEEP THE

'MILE-A-MINUTE" TRAINS
ON TIME

SOLD BY  
B. A. MONEYMAKER, JEWELER AND OPTICIAN

ROCKFORD
WATCHES

are

scientifically
constructed,
beautiful in

finish,
accurately

adjusted, and
carefully
timed

e_Are you looking for a line of watches that will put your watch business on a profitable basis?ROCKFORD WATCHES will do it.

ROCKFORD WATCH COMPANY OVIANUFACTUR ER S OF
HIGH-GRADE WATCHES Rockford, Ill.

•
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DENVER

Increase in Business Felt During the Month of July—Delegates Home from

Richmond Convention Well Pleased—News of Local Trade

Business in Denver and Colorado is very much

improved in all lines (except the undertaker's)

and the month of July showed a decided increase

over the month of June. Rain has been plentiful

this season and crops in all parts of the State are

doing fine.
According to a prominent business man's

opinion, based on observations of other cities,

as well as information received from conservative

sources, Denver is in the most healthy financial

condition, and the same may be said of the State

throughout.
A. G. Bitterly, watchmaker with Bohm-Allen

Jewelry Co., carried off first prize and all the

honors from the Central Sharpshooters' Union at

the contest held in Monroe, Wis., last month.

Mr. Bitterly received 230 points out of a possible

250 and was crowned king of marksmen, by a

large lead.
The wholesale jewelers of Denver are making

big preparations for their annual picnic this year,

which will take place either August 19th or 26th,

and will probably be held at Craigs.
While working on the enormous clock tower

of Daniels & Fisher's new building, Ed Ayres,

age 28, fell to his death from a scaffold 150 feet in

the air. In his fall Ayres struck and crashed

through two heavy boards and was dead when

his fellow workmen reached him.

Out-of-town Jewelers in Town

The following out-of-town jewelers were in
the city during the last couple of weeks : Henry
Miller, Lyons, Colo.; E. A. Eves, Idaho Springs,
Colo.; Roy Gardner, Longmont, Colo.; S. Rubin,
Pueblo, Colo.; William Pearson, Louisville, Colo.;
S. Salamon, Platteville, Colo.; Henry Curtis,
Littleton, Colo. 

' 
• W. R. James, Arvada, Colo.;

Alvin Herman, Brighton, Colo.

G. W. Webb has bought the store of C. E.
Miller in North Denver and has put P. J. Car-
boni in charge. Mr. Miller has left for his home
in Iowa.
E. Rose, formerly watchmaker with A. F.

Wherle, and his son, Louis Rose, have opened
a repair business of their own with Mr. Rose's
other son, Paul E. Rose, who is owner of the
optical house of Paul E. Rose & Co., at 1655
Champa street.
W. H. Rankin, of the Lewis Jewelers' Supply

Co., is spending his vacation on a large ranch
fifty miles east of Denver and leading a farmer's
life for a few weeks. Roy Moorhead, with this
firm, has just returned from Silver Lake, where
he has been for a couple of weeks.
William P. Jones has bought the business of

D. Crone at Englewood, Colo. Mr. Crone has
left for his old home in Kansas.
James J. McCarry, owner of the International

Silver and Jewelry Polish Co., has just returned
from a very successful business trip through New
York, Pennsylvania and Indiana.
W. W. Hamilton, of the W. W. Hamilton

Jewelry Co., has returned from a very successful
trip through the State. T. B. King, with this
firm, has just left on his regular trip.
A. S. Fonville, of Wichita Falls, Texas, stopped

over in Denver a few days on his way to Estes
Park, Cola He is making the entire trip by
automobile.
Frank Allen, of the Bohm-Allen Jewelry Co.,

is spending his vacation with is son-in-law, Waite
Williams, in the East.
Abraham G. Pohndorf, the jewelry and curio

man, is now located at 404 Seventeenth street.

W. F. Hall, the tray and jewelry casemaker,
has moved to 422 Barkley block.
William Lundquist, the jeweler at Colfax and

York streets, was married July 19th to Miss Lena
Carlson. The wedding took place at 1534 Pontiac
street, the bride's home.
R. A. Kettle, manager of the Chicago office

of the Waltham Watch Co., spent several days
in Denver this month calling on the trade.

Charles Bomash, formerly with the Colorado
Loan Office and H. Weinberg, has opened a loan
and jewelry business of his own at 1859 Larimer
street.
William Gilbert, with the Lewis Jewelers'

Supply Co., has been confined to his home for the
past week owing to illness.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Co., owing to illness was laid up a couple
of weeks in one of the towns on his route to the
Northwest.
George Smith now has charge of the jewelry

repair department of Sam Mayers and has im-
proved the shop considerably.
A. Blackstone, well known in the jewelry line

of Denver, after an absence of several years is
back on a visit and expects to remain a week or
so. Mr. Blackstone has been making his home
in Utah and Idaho.
A. F. Wherle has moved to his new quarters on

the second floor of the new Foster Building. Will-
iam Oppenheim will occupy Wherle's old quar-
ters after the remodeling is completed, as they are
having an entirely new front put in the building.

Delegates Who Went to Richmond

The following Colorado delegates attended the
national convention that was held in Richmond,
Va., August 1st-4th : A. J. Stark, of Denver, presi-
dent of the local association; Lincoln C. Hall, of
Trinidad, and.E. L. Allen, of Trinidad.
E. L. Peiser, of Glenwood Springs, Colo., has

sold his business there to J. W. Rawles.
The E. L. Deacon Jewelry and Supply Co. have

moved to more spacious quarters at 908 Seven-
teenth street.
L. E. Parker, with Syman Bros., has just re-

turned to his work, having recovered from the
injuries he received a few days ago by colliding
with an automobile while riding home from work
on his bicycle. He received some pretty bad
bruises and sprains, but nothing proved serious.
Ed Velhagen, of Velhagen Bros., of Alamosa,

Colo., came to Denver this month to meet his
mother from Cleveland, Ohio, who came to visit
them awhile.
Paul Weiss is now located in his•new quarters

at 1620 Arapahoe street and has fitted up one of
the finest optical houses in the West, having added
all new fixtures and several new pieces of ma-
chinery.
The Francis Jewelry Co. have discontinued

their store at 931 Sixteenth street and hereafter
will operate their main store at Sixteenth and
Glenarn street only.
B. T. Hunter, of Greeley, Colo., is displaying

a beautiful loving-cup offered by the Weld County
Fair Association for the best display at the fair
to be held there early this fall.
H. Q. Martin, Pearshall, Texas, is in the city

looking for a location to open in business.
A. H. Price, formerly of Holy, Colo., is now

with the Enterprise Jewelry Co., of Denver.
Newton's Collateral Loan Co. is now located in

its new quarters at 1529 Curtis street, and has
fitted up a very elegant store.
H. B. Kortz has been spending several weeks

in the mountains for recuperation, having been
run down in health.
C. A. Whited, of Raton, N. Mex., is now lo-

cated in his own new building which has just
been completed.
John B. Warner, of the Elgin National Watch

Co., spent a few days in Denver this month.

1517

PROVIDENCE
(Continued from page 1511)

manager of the Payton & Kelley Company, will
go on the road this fall in the interests of his firm.
The damage caused at the Bowen building at

the corner of Page and Friendship streets by fire
a month ago has been repaired, and the building
has been greatly improved with many new fea-
tures. The halls and stairways have been coated
with a metal sheathing, the windows opening on
fire-escape have been pivoted top and bottom in
order to provide for free and full swing in time
of emergency, and the interior has been painted
afresh.
Robert Curran is showing the sample line of

the Arnold & Steere goods to the trade in the
middle west, leaving the New York office a few
days ago.
Mr. and Mrs. C. P. Darling are making a trip

through the White Mountains by automobile.
F. A. Simmons, the Dorrance street retailer,

who has been sick with pneumonia for several
weeks past, has convalesced and has been at his
store the last few days. He is spending some
time during each week with his family on Cane
Cod, recovering his strength, which was seriously
depleted during his long siege.
The plant of the Acme Plating Company, re-

cently burned out by the fire at 59 Page street,
has started up again with a full equipment and
with increased facilities for handling the business.
Edward E. Dammers, of Wayland, Mass., who

was formerly located in this city, while driving his
automobile through Steeple street, this city, re-
cently, was thrown with other occupants of the
car by the machine skidding on the wet pavements
and coming into collision with a wagon.
The Silverman Brothers' Mutual Relief Asso-

ciation held its semi-annual meeting .on August
5th and installed officers as follows: President,
Harry Katz ; vice-president, Morris Udis; record-
ing secretary, Miss H. Corbett ; financial secretary,
Louis Shabrum; treasurer, Israel Silverman. A
social and dance, with refreshments, followed the
meeting.
George Frey, representing the Ford & Car-

penter Company, is calling on the trade in the
middle west.
The plant of S. E. Budlong & Co. has been re-

moved from the Amasa Mason building, 129 Eddy
street, to 144 Pine street, where it has taken one-
half the shop vacated recently by the Wolsten-
holme Manufacturing Company.
The first week in September the special com-

mittee appointed by the advisory council of the
New England Manufacturing Jewelers and Sil-
versmiths' Association will report to the associ-
ation council upon the plans which it has worked
out for the welfare of the organization. The
committee has held several meetings and has
taken up several projects for thorough discussion.
The report is being awaited with deep interest.

Stanley Loeb and Charles Phillips have gone
out with the new line of the Rhode Island Ring
Company, Mr. Loeb going through the west and
Mr. Phillips through the south.
Clarence M. Dunbar, of the Cook-Dunbar-Smith

Company, has just bought the high-speed cruising
launch Mary T., at Stonington, Conn. Mr. Dun-
bar, who is the former commodore of the Rhode
Island Yacht Club, sold his famous power boat
Artmar early in the spring, and has not taken
part in any of the Narragansett Bay events this
summer. With the new launch, however, it is
expected he will again be seen in the racing lists.
The A. T. Wall Jewelry Company, at the corner

of Clifford and Claverick streets, held its annual
outing for its employees on August 5th, the party
numbering fifty-five, going by special conveyances
to the Bay Shore Pavilion, Country Club grounds,
at Warwick. There were sports and a dinner.

S. Hudis, of Rosenbaum Company, Pittsburgh,
Pa.: B. Katz, of Solomon & Katz, Milwaukee;
A. L. Stone, of Stone Bros., Chicago ; Herman
Pichel, of Samstag & Hilder Bros., New York;
Miss Henrietta Graf, of Berg Bros., New York;
I. M. Oppenheimer, of M. J. Oppenheimer & Son,
Baltimore, and Louis R. Jacobs, of D. Jacobs &
Co., Cincinnati, were among the early fall buyers
in town the week ending August 5th.
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tAre you looking for a line of watches that will put your watch business on a profitable basis?ROCKFORD WATCHES will do it.

ROCKFORD WATCH COMPANY ,YVIANUFACTURERS OFHIGH-GRADE WATCHES Rockford, Ill.
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Increase in Business Felt During the Month of July—Delegates Home from

Richmond Convention Well Pleased—News of Local Trade

Business in Denver and Colorado is very much

improved in all lines (except the undertaker's)

and the month of July showed a decided increase

over the month of June. Rain has been plentiful

this season and crops in all parts of the State are

doing fine.
According to a prominent business man's

opinion, based on observations of other cities,

as well as information received from conservative

sources, Denver is in the most healthy financial

condition, and the same may be said of the State

throughout.
A. G. Bitterly, watchmaker with Bohm-Allen

Jewelry Co., carried off first prize and all the
honors from the Central Sharpshooters' Union at

the contest held in Monroe, Wis., last month.

Mr. Bitterly received 230 points out of a possible

250 and was crowned king of marksmen, by a

large lead.
The wholesale jewelers of Denver are making

big preparations for their annual picnic this year,

which will take place either August 19th or 26th,

and will probably be held at Craigs.
While working on the enormous clock tower

of Daniels & Fisher's new building, Ed Ayres,

age 28, fell to his death from a scaffold 150 feet in

the air. In his fall Ayres struck and crashed
through two heavy boards and was dead when

his fellow workmen reached him.

Out-of-town Jewelers in Town

The following out-of-town jewelers were in
the city during the last couple of weeks : Henry
Miller, Lyons, Colo.; E. A. Eves, Idaho Springs,
Colo.; Roy Gardner, Longmont, Colo.; S. Rubin,
Pueblo, Colo.; William Pearson, Louisville, Cob.;
S. Salamon, Platteville, Colo.; Henry Curtis,
Littleton, Colo. 

' 
• W. R. James, Arvada, Colo.;

Alvin Herman, Brighton, Colo.

G. W. Webb has bought the store of C. E.
Miller in North Denver and has put P. J. Car-
boni in charge. Mr. Miller has left for his home
in Iowa.
E. Rose, formerly watchmaker with A. F.

Wherle, and his son, Louis Rose, have opened
a repair business of their own with Mr. Rose's
other son, Paul E. Rose, who is owner of the
optical house of Paul E. Rose & Co., at 1655
Champa street.
W. H. Rankin, of the Lewis Jewelers' Supply

Co., is spending his vacation on a large ranch
fifty miles east of Denver and leading a farmer's
life for a few weeks. Roy Moorhead, with this
firm, has just returned from Silver Lake, where
he has been for a couple of weeks.
William P. Jones has bought the business of

D. Crone at Englewood, Colo. Mr. Crone has
left for his old home in Kansas.
James J. McCarry, owner of the International

Silver and Jewelry Polish Co., has just returned
from a very successful business trip through New
York, Pennsylvania and Indiana.
W. W. Hamilton, of the W. W. Hamilton

Jewelry Co., has returned from a very successful
trip through the State. T. B. King, with this
firm, has just left on his regular trip.
A. S. Fonville, of Wichita Falls, Texas, stopped

over in Denver a few days on his way to Estes
Park, Colo. He is making the entire trip by
automobile.
Frank Allen, of the Bohm-Allen Jewelry Co.,

is spending his vacation with is son-in-law, Waite
Williams, in the East.
Abraham G. Pohndorf, the jewelry and curio

man, is now located at 404 Seventeenth street.

W. F. Hall, the tray and jewelry casemaker,
has moved to 422 Barkley block.
William Lundquist, the jeweler at Colfax and

York streets, was married July 19th to Miss Lena
Carlson. The wedding took place at 1534 Pontiac
street, the bride's home.
R. A. Kettle, manager of the Chicago office

of the Waltham Watch Co., spent several days
in Denver this month calling on the trade.

Charles Bomash, formerly with the Colorado
Loan Office and H. Weinberg, has opened a loan
and jewelry business of his own at 1859 Larimer
street.
William Gilbert, with the Lewis Jewelers'

Supply Co., has been confined to his home for the
past week owing to illness.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Co., owing to illness was laid up a couple
of weeks in one of the towns on his route to the
Northwest.
George Smith now has charge of the jewelry

repair department of Sam Mayers and has im-
proved the shop considerably.
A. Blackstone, well known in the jewelry line

of Denver, after an absence of several years is
back on a visit and expects to remain a week or
so. Mr. Blackstone has been making his home
in Utah and Idaho.
A. F. Wherle has moved to his new quarters on

the second floor of the new Foster Building. Will-
iam Oppenheim will occupy Wherle's old quar-
ters after the remodeling is completed, as they are
having an entirely new front put in the building.

Delegates Who Went to Richmond

The following Colorado delegates attended the
national convention that was held in Richmond,
Va., August Ist-4th : A. J. Stark, of Denver, presi-
dent of the local association; Lincoln C. Hall, of
Trinidad, and.E. L. Allen, of Trinidad.
E. L. Peiser, of Glenwood Springs, Colo., has

sold his business there to J. W. Rawles.
The E. L. Deacon Jewelry and Supply Co. have

moved to more spacious quarters at 908 Seven-
teenth street.
L. E. Parker, with Syman Bros., has just re-

turned to his work, having recovered from the
injuries he received a few days ago by colliding
with an automobile while riding home from work
on his bicycle. He received some pretty bad
bruises and sprains, but nothing proved serious.
Ed Velhagen, of Velhagen Bros., of Alamosa,

Colo., came to Denver this month to meet his
mother from Cleveland, Ohio, who came to visit
them awhile.
Paul Weiss is now located in his new quarters'

at 1620 Arapahoe street and has fitted up one of
the finest optical houses in the West, having added
all new fixtures and several new pieces of ma-
chinery.
The Francis Jewelry Co. have discontinued

their store at 931 Sixteenth street and hereafter
will operate their main store at Sixteenth and
Glenarn street only.
B. T. Hunter, of Greeley, Colo., is displaying

a beautiful loving-cup offered by the Weld County
Fair Association for the best display at the fair
to be held there early this fall.
H. Q. Martin, Pearshall, Texas, is in the city

looking for a location to open in business.
A. H. Price, formerly of Holy, Colo., is now

with the Enterprise Jewelry Co., of Denver.
Newton's Collateral Loan Co. is now located in

its new quarters at 1529 Curtis street, and has
fitted up a very elegant store.
H. B. Kortz has been spending several weeks

in the mountains for recuperation, having been
run down in health.
C. A. Whited, of Raton, N. Mex., is now lo-

cated in his own new building which has just
been completed.
John B. Warner, of the Elgin National Watch

Co., spent a few days in Denver this month.
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manager of the Payton & Kelley Company, will
go on the road this fall in the interests of his firm.
The damage caused at the Bowen building at

the corner of Page and Friendship streets by fire
a month ago has been repaired, and the building
has been greatly improved with many new fea-
tures. The halls and stairways have been coated
with a metal sheathing, the windows opening on
fire-escape have been pivoted top and bottom in
order to provide for free and full swing in time
of emergency, and the interior has been painted
afresh.
Robert Curran is showing the sample line of

the Arnold & Steere goods to the trade in the
middle west, leaving the New York office a few
days ago.
Mr. and Mrs. C. P. Darling are making a trip

through the White Mountains by automobile.
F. A. Simmons, the Dorrance street retailer,

who has been sick with pneumonia for several
weeks past, has convalesced and has been at his
store the last few days. He is spending some
time during each week with his family on Cape
Cod, recovering his strength, which was seriously
depleted during his long siege.
The plant of the Acme Plating Company, re-

cently burned out by the fire at 59 Page street,
has started up again with a full equipment and
with increased facilities for handling the business.
Edward E. Dammers, of Wayland, Mass., who

was formerly located in this city, while driving his
automobile through Steeple street, this city, re-
cently, was thrown with other occupants of the
car by the machine skidding on the wet pavements
and coming into collision with a wagon.
The Silverman Brothers' Mutual Relief Asso-

ciation held its semi-annual meeting .on August
5th and installed officers as follows: President,
Harry Katz ; vice-president, Morris Udis; record-
ing secretary, Miss H. Corbett; financial secretary,
Louis .Shabrum; treasurer, Israel Silverman. A
social and dance, with refreshments, followed the
meeting.
George Frey, representing the Ford & Car-

penter Company, is calling on the trade in the
middle west.
The plant of S. E. Budlong & Co. has been re-

moved from the Amasa Mason building, 129 Eddy
street, to 144 Pine street, where it has taken one-
half the shop vacated recently by the Wolsten-
holme Manufacturing Company.
The first week in September the special com-

mittee appointed by the advisory council of the
New England Manufacturing Jewelers and Sil-
versmiths' Association will report to the associ-
ation council upon the plans which it has worked
out for the welfare of the organization. The
committee has held several meetings and has
taken up several projects for thorough discussion.
The report is being awaited with deep interest.

Stanley Loeb and Charles Phillips have gone
out with the new line of the Rhode Island Ring
Company, Mr. Loeb going through the west and
Mr. Phillips through the south.
Clarence M. Dunbar, of the Cook-Dunbar-Smith

Company, has just bought the high-speed cruising
launch Mary T., at Stonington, Conn. Mr. Dun-
bar, who is the former commodore of the Rhode
Island Yacht Club, sold his famous power boat
Artmar early in the spring, and has not taken
part in any of the Narragansett Bay events this
summer. With the new launch, however, it is
expected he will again be seen in the racing lists.
The A. T. Wall Jewelry Company, at the corner

of Clifford and Claverick streets, held its annual
outing for its employees on August 5th, the party
numbering fifty-five, going by special conveyances
to the Bay Shore Pavilion, Country Club grounds,
at Warwick. There were sports and a dinner.

S. Hudis, of Rosenbaum Company, Pittsburgh,
Pa.: B. Katz, of Solomon & Katz, Milwaukee;
A. L. Stone, of Stone Bros., Chicago ; Herman
Pichel, of Samstag & Hilder Bros., New York;
Miss Henrietta Graf, of Berg Bros., New York;
I. M. Oppenheimer, of M. J. Oppenheimer & Son,
Baltimore, and Louis R. Jacobs, of D. Jacobs &
Co., Cincinnati, were among the early fall buyers
in town the week ending August 5th.
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Traveling Men Pleased with Present Outlook on the Road—Many Returning

from Short and Summer Trips—News of the Local Jewelry Trade

The traveling men on the road are finding
business fairly active and a tendency toward im-
provement is reported by all the jobbing, and
manufacturing houses.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Co., returned on July 28th from a• two
weeks' trip to points in Illinois. Leo S. Bauman,
of this firm, is on a two weeks' business trip to
Arkansas points. J. J. McKenna is on a two
weeks' vacation, which is being spent up in Cass
County, Mo., and Max Bauman returned August
7th from a three weeks' trip to Mt. Clemens,
Mich.
Joseph M. Friede, vice-president of the Eisen-

stadt Manufacturing Co., returned August 3d
from a two weeks' trip to New York.
A. L. Bauman, president of the L. Bauman

Jewelry Co., returned August 20th from a ten
days' business trip to Texas. Morris Bauman,
traveler for this concern, has gone on a several
weeks' trip to the Pacific Coast.
Albert Mark, salesman for the St. Louis Clock

and Silverware Co., left on August 5th for a
two weeks' vacation to Beach Harbor, Mich.
Harry Mark, salesman for this concern, returned
July 30th from a two weeks' vacation trip to
Marble Harbor, Mich.
Miss Ella Buchfelder, for seven years in the

employ of the St. Louis Clock and Silverware
Co., resigned her position and was married to
Edward • Adams, of this city, on July 19th.
Otto H. Kortkamp, president of the E. H. Kort-

kamp Jewelry Co., left on August 4th to spend
a month with his family at Elkhart Lake, Wis.
This firm has recently placed a $1000 Howard
clock in front of their store for the public's in-
formation.
John F. Bolland, president of the J. Bolland

Jewelry Co., left July 29th on a two weeks' trip
to New York and Atlantic City, N. J. John Bol-
land, son of J. F. Bolland, returned July 30th
from an extensive auto trip through this State.
Charles H. Lyle, secretary of this concern, re-
turned August 3d from a two weeks' trip up the
lakes, and A. C. Lindsley left August 3d on a
two weeks' vacation trip to New York and Pine
Orchard, Conn.

Many Jewelers on Vacation

F. W. Drosten, president of the F. W. Drosten
Jewelry Co., left August 7th on a seven weeks'
trip to Yellowstone Park, the Canadian Rockies
and a fishing trip in Minnesota, Minn. William
A. Hecker, secretary of this concern, is home
from a two weeks' trip in the country, and Leo
Sullivan, salesman, is on a two weeks' vacation
trip to the Ozark Mountains of this state.
Clarence Henry, salesman for the Hess & Cul-

bertson Jewelry Co., returned July 31st from a
two weeks' sojourn at Walloon Lake, Mich.
Miss Edith Meckfessel, of the Hoyt Jewelry

Co., is spending two weeks' vacation at Piasa
Bluffs, Ill.
N. P. Logan, salesman for the Mermod, Jac-

card & King Jewelry Co., is spending two weeks'
vacation in the Arcadia Valley of Missouri. S. T.
Johnson, salesman for the same concern, is home
from a two weeks' vacation spent at South Haven,

• Mich. R. L. Johnson, of the stationery depart-
ment of this firm, is on a two weeks' trip to the
Michigan lake resorts, and Harry Leighton, sales-
man, has just returned from a month's sojourn
at Atlantic City, N. J.
S. Rifkin, of the Aller-Wilmes Jewelry Co., is

on a two weeks' vacation to New York and other
points.
Mr. Kleinfelder, formerly with the St. Louis

Clock and Silverware Co., has accepted a position
as salesman with the Weidlich Jewelry Co. and
has left on a several weeks' trip through Illinois
and Iowa. 0. L. Tribble, traveler for the same
concern, is on a three months' trip through Ar-
kansas and Kansas.
H. F. Hines, western representative for the

Weidlich Manufacturing Co., of Bridgeport,

Conn., is spending several weeks at the Michigan
resorts.

J. J. Burke, president of the Brooks Jewelry
and Optical Co., returned July 30th from a short
business trip to Chicago.
L. A. Fassett, of Weiss & Fassett, sailed on

August 12th from Europe on his return home.
A. A. Weiss, of Weiss & Wohlgemuth, accom-

panied by his family, is spending three months in
Europe.
Ralph Loewenstein, of the R. Loewenstein

Jewelry Co., returned August 12th from a week's
business trip through Kentucky.
Richard Whelan, of the Whelan-Aehle-Hutch-

inson Jewelry Co., is camping out tWO weeks on
his vacation. A. C. Kurtz, salesman for this firm,
returned July 31st from a two weeks' vacation,
which was spent at St. James, Mo., Mrs. M.
Overstreet, who formerly had charge of the
stationery department of this firm, has resigned
to locate in Boston on account of ill health.
Fred Marcus, of Denison, Texas,. was a recent

visitor here on his way home from the Elks' con-
vention, which took place at Atlantic City, N. J.,
during July.
Herman Mauch, the well-known jeweler, re-

turned July 30th from a week's fishing trip in
Illinois.
M. Stiffelman, of M. Stiffelman & Co., left on

August 6th on a three weeks' western trip. B.
Stiffelman, of this firm, will be married August
27th to Miss Goldie Rocher, of St. Paul, Minn.
0. F. Blankenmeister, of Blankenmeister,

Oberting Co., who are now closing out their busi-
ness, returned recently from a week's trip to New
York.
C. T. Rogers, of the Hoyt Jewelry Co., returned

recently from a two weeks' vacation, which was
spent at Jerome, Mo.
A. J. Lee

' 
secretary and treasurer of the Lee,

Helmerichs Jewelry Manufacturing Co., returned
July 30th from a ten days' vacation spent in the
Ozark Mountains of this state.

Julius Wild, of Spies & Grob, is spending two
weeks' vacation at Atlantic City, N. J.
M. A. Grollnek, the South Broadway jeweler,

was recently presented with a zo-pound boy. All
doing well.
Ed Netzhamer, foreman of the Maritz Jewelry

Manufacturing Co., who has been sick here in a
hospital for the last six months, was moved on
July 26th to his home at Kansas City.
D. P. Richards, vice-president of the Masch-

meyer-Richards Silver Co., returned home July
30th from a two weeks' vacation.

J. E. Riley, traveler for the Gut f reund-
Kemper Supply Co., returned August 1st from a
two weeks' vacation trip to his old home at
Marietta, Ohio. William Reichmann, of this
firm, is now on a two weeks' vacation at the
northern lakes.
The Mermod, Jaccard & King Jewelry Co.

furnished the medals and trophies for the annual
athletic games at Piasa Chautauqua.

Charles Mauch, president of the Missouri State
Retail Jewelers' Association, and James Robert-
son, Blackwell, Okla., were recent visitors here
on their way to the national jewelers' convention,
which was held at Richmond, Va.
George W. Morgan, a pearl buyer of Carmi,

Ill., sold a pearl that he had purchased from a
farmer boy for $12.50 to S. Kutner, of Vincennes,
Ind. Shortly after Kutner was offered $2oo for
his purchase.
On July 28th Frank Ploughman found the

largest and finest specimen of a pearl ever taken
from the Embarras River. He sold it for $i000
to a pearl buyer from Mount Carmel, Ill.

Visiting buyers here recently were J. C. Parker,
Flat River, Mo.; J. T. Parker, Murray, Kans.;
A. S. Higbee, Roodhouse, Ill.; C. J. Sinn, La
Plata, Mo.; L A. Wehlr, Belleville, Ill.; C. S.
Scanlin, Indianapolis, Ind.; Roy Goulding, Alton,
Ill.; Otto Burklund, Moberly, Mo.; E. K. Kane,
Pinckneyville, Ill.

1519

CLEVELAND

Local Trade Much Better This Summer Than

Anticipated—Good Demand for Shirtwaist

Rings—News of the Local Jewelry Trade

Cleveland, Aug. 12, Ica I.—Although there has
been the expected July lull in the jewelry business
in Cleveland the quietness has not been nearly
so pronounced as in recent years. The demand
for staples—diamonds, watches and silver—has
kept up fairly well and many of the jewelers ex-
press satisfaction with trade.
Cowell & Hubbard Co. had the biggest month

of their existence, with the exception of Christ-
mas seasons, in June. As this firm has carried
on business in Cleveland for thirty-eight years it
is no mean record they have just established.
A. T. Hubbard, president of the Cowell & Hub-

bard Co., is visiting along the Atlantic Coast, the
guest of the various big silverware manufactur-
ers there.

Shirtwaist Rings Popular

Burt Ramsey, of the Ramsey jewelry store, is
spending six weeks in the Yellowstone Park. The
Ramsey store is doing an especially big business
this summer in special order "shirtwaist rings.'
These rings, of semi-precious stones, usually
mounted in heavy silver, are being made up at
greater expense than those which sold the best a
year or two ago, when they were a distinct nov-
elty and generally considered as a passing fad.
The Cowell & Hubbard Co. have largely in-

creased their designing and special order depart-
ment. Mr. Burn i is in charge of the desiging for
the special orders and fifteen men are kept busy
under him. There has been an especially big
business, they say, recently in handling diamonds,
particularly in making several pieces of jewelry
into one elaborate piece.
L. M. Sigler, of the Sigler Co., iA home from

Europe, where he has been purchasing for the
coming season. His principal purchases were
of diamonds. He found a notable increase in
the price of these stones since his purchases of
last year. The diamond business of this firm was
greater last year than ever before and they are
preparing to take care of an equal increase this
year.
R. 0. Carter, of the Carter store, has been with

his family for a fishing trip to Georgian Bay.
U. R. Sigler, of the Sigler Co., spent his vaca-

tion at Sand Lake, Mich.
E. T. Linscott, with Cowell & Hubbard Co.,

was recently in Rochester visiting the optical
stores. W. G. Van Horne, of the same store, has
been on a fishing trip. L. J. Bindar is fishing in
northern Michigan. G. W. Hook spent his va-
cation in New York State.
Roger & Dodd, successors to Roger, Thomas &

Dodd, have taken possession of their new store
on Euclid avenue, near Twelfth street, having
moved from their old location on East Ninth
street.
The Euclid Optical Co. has leased three addi-

tional rooms in the Arcade, 403 Euclid avenue,
and have a much larger shop than heretofore.
The company has installed new machinery and
is now able to grind any sort of lens.

Out-of-town Visitors

Among the out-of-town visitors in Cleveland
the past two weeks were E. N. Davis, of Kent;
L. J. Goddard, of Ravenna; Ed Nolf, of Wads-
worth; Charles Myers and Phillip Baurtot, of
Warren.
W. H. Kennon, of the Sigler Co., one of the

old guard, is now calling on his trade.
W. F. Parker, formerly with The Keystone

Watch Case Co., has taken a position with the
Webb C. Ball Watch Co. and will travel for them
through Pennsylvania, West Virginia and Vir-
ginia.

After August 1st the Harburger Bros. Co., 514
Superior avenue, N. E., will occupy their new
store, 4 The (New) Euclid Arcade, same city.

I. Ginsburg has purchased the interest of his
partner, M. A. Bernstein, in the jewelry store at
5417 Woodland avenue, formerly under the name
of Ginsburg & Bernstein, and will hereafter con-
duct the business under his own name.

•



*INTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE
ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

The "PFISTER" DESIGN JEWELERS' OUTFIT

If it's practical arrangements, correct designs, QUALITY of material,
workmanship and finish, at RIGHT PRICES, that you are looking
for we can suit you. Not how cheap, but how good, at prices that
are right, is the Winter Idea. Ask our customers.
WINTER CATALOGUES—The Books That Show You

Send 25c. for Catalogue 11 A

The M. Winter Lumber Company
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel R. H. Birdsall C. D. Smith Drug Co.116 Orange St. Hamilton Bldg. St. Joseph, Mo.New Haven, Conn. Portland, Oregon
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Summer Time is Leisure Time
LET US HELP YOU MAKE IT PROFITABLE

AS WELL AS PLEASURABLE

Our correspondence course in Optics is
arranged most interestingly, and in language
free from technical terms. Besides being easy
to understand it is really intended to make
one an expert optician in testing and fitting for
glasses. Many hundreds of our graduates are
making a livelihood in this profession just as
a result of our correspondence course. Others
are using it in connection with their regular
work and business—making it a valuable
adjunct to the latter.
If you are clerk or proprietor it will pay you
to take this course — a regular $25 college
course by correspondence for only $8 ($10 in
Canada and foreign countries) and you may
pay $2 down, balance $1 per week, if so
desired. Write for complete information.

AMERICAN OPTICAL COLLEGE
Detroit, Michigan

•
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Any Finish
66 inches High, 18 inchesWide

List Price - $60.00

The Clock That Runs Itself.

IMPERIAL
SELF-WINDING

CLOCKS
ARE THE BETTER SORT

The Foundation of Reliability is Honesty
IMPERIAL CLOCKS have been sold all over thiscountry and Canada and in South America withoutbeing advertised—Why ? Because they are honestlyconstructed of high-grade material by skilled art-isans and do all we claim for them.
You Can Sett IMPERIAL CLOCKS
with a positive guarantee of satisfaction and we willstand back of you. Our name stamped on a clock
stands for

Accuracy—Reliability—Constancy.
Dry Cell Batteries lift a lever that runs the Clock,this operation requires the fraction of a secondevery 6 to 8 minutes. There is no way for the wir-ing or Electrical feature to give you trouble. If theclock does not run, the batteries are exhausted andnew ones are needed and can be had at 50 cents perpair in any part of the country.

IMPERIAL CLOCKS are the best time keepersmade. The Regulator we illustrate will not vary 30stconds a month.

Our Cases are of pleasing design and are well madeand finished.

GET A REGULATOR
MONEY BACK IF NOT SATISFIED

Imperial Clock Company, St. Louis,U.S.A.

The Last Word
on Escapements

The basis of an education in watchmaking is
a knowledge of the escapements. In railroad
watch work this is a first essential. The treatise
in which this subject is covered in the fullest,
most practical and clearest manner is the book

Watch and Clock
Escapements

which was jointly compiled by two well-known
teachers of watchmaking. It treats of the
lever, cylinder and chronometer escapements,
and is profusely illustrated by over 200
original illustrations executed by the authors.

By means of this book any watchmaker
or apprentice can easily master the escape-
ments without the aid of an instructor or
attendance at a school.

Sent postpaid to all parts of the world on receipt of $1.50

THE KEYSTONE PUBLISHING COMPANY
809-811-813 NORTH 19th STREET, PHILADELPHIA, PA.
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THE ATTLEBOROS

Sunday Delivery in North Attleboro Postoffice Resumed After Protest by
Jewelers—Many Factories Opened After Vacations—New Express Rule
Welcomed by Jewelers—News of the Manufacturers

Attleboro, Mass., Aug. II, igit.—As a result of
a protest made by North Attleboro jewelers, Post-
master Harry D. Hunt has succeeded in having
re-established the Sunday mail service which
was cut off a short time ago by a mistake in the
postoffice department's orders. The matter went
to Congressman Weeks at, Washington and was
finally carried to Postmaster-General Hitchcock.
For three Sundays no incoming mails were dis-
tributed and no outgoing mails were sent out.
To jewelers who were accustomed to get Sunday
morning mail from all sections of the country
this was a serious drawback, and 'an immediate
complaint was made. It was also found that
letters mailed in the North Attleboro postoffice
on Sunday did not reach New York until the fol-
lowing Tuesday, and many times this caused
difficulties.
The order discontinuing the Sunday mails came

as the result of a visit by a clerk from the
superintendent's office at Boston. Desiring to
rid the office of as much Sunday work as pos-
sible, in accordance with the new policy of the
department, he made certain recommendations,
and when they were issued in the shape of orders
they practically closed the North Attleboro office
on Sunday. After many protests were received
Postmaster Hunt took the matter up with Con-
gressman Weeks, it was carried to the postmaster-
general, and in a short time orders were forth-
coming to restore the old schedule of Sunday
mails, much to the satisfaction of the jewelers.
They are now able to get almost as good service
as on a weekday.

Charles H. Tappan and family are at their
summer home for the summer months.

Jesse Carpenter and family, and Charles P.
Keeler and family are at Harwichport.
Chairman George M. Worrall was injured

slightly when an automobile in which he was
riding collided with the town's motorcycle, ridden
by Officer Gingras. Both automobile and motor-
cycle were damaged.

Awaiting Tax Rate Announcement
Jewelers are awaiting the announcement of the

Ica tax rate. They see a possibility of a higher
rate on account of the increased expenditures for
the year. The assessors will have their work
completed the last of August.
Edward Anthony and George Roberts have

started in the jobbing business in the Gifford
block.
John A. Sworbell and family are spending a

vacation at Walter Lake, Pa.
Miss Etta May Riley, daughter of Mr. and Mrs.

Charles E. Riley, was married August 1st to
Adolphe B. de le Feuilliez, son of a French
count. The groom comes from a distinguished
French family, his father having been a professor
of languages in several colleges in France. He
is now a resident of New lork. The groom is
learning the jewelry business.
By the close of the Brown factory in Wrent-

ham the town lost a straw hat business which
formerly turned out a product of $1,000,000 an-
nually. Wrentham was the town in which the
straw hat business was introduced in Massachu-
setts, and it will lose severely.
Joseph L. Sweet was one of the most liberal

contributors to the fund started for changes to
the Highland Country Club. A basement has
been excavated under the clubhouse and will be
used as a locker-room for the players. The
former locker-room on the top floor is to be used
as a reception-room for the ladies.

Fire Department Efficiency Increased
Manufacturing jewelers are agreed that the

efficiency of the fire department has been greatly
increased by the new automobile fire truck which

went into commission August 7th. The new truck
is designed to cope with fires such as frequently
start in the shops, and will save a great amount
of Property by being able to get on the scene
quickly with its chemical apparatus. The truck
cost $5500. The present equipment of the depart-
ment assures the jewelers a continuation of the
low insurance rates now in existence.
The hearing on the selectmen's petition for $1

gas will be held in Attleboro by the gas commis-
sioners some time in September. An order to
establish $1 gas would mean a big saving to the
local jewelers.

Repairs are being made to the exterior of the
Finberg Manufacturing Co.'s plant on Park street.
The directors of the Attleboro Trust Co., re-

cently organized, have had installed a powerful
concrete vault for safety deposit boxes and the
keeping of valuables. The door of the vault
weighs twelve tons.
Charles 0. Sweet has been spending a vacation

at the Point Breeze, Nantucket.
Harold E. Sweet, Walter J. Newman, Aldro A.

French and Millard F. Ashley are the committee
in charge of securing plans for the new high
school which will be built in the near future.
Competitive plans are now being made by archi-
tects, and when one is selected it will be presented
to the voters for acceptance.
The James E. Blake Co. resumed operations

August 1st on a schedule of full time.

Many Outings This Month
The annual outing of the C. M. Robbins Co.

will be held August 19th at Rocky Point and a
fine programme has been arranged. The corn-
mittee in charge includes Joseph Straker, Olof
Nelson, G. Mullin, R. C. Thompson, Frederick
Swinn, H. J. Klegg, Robert Candelet, Timothy
Shea, Robert Marsh, Frank Bouchart, Benjamin
Taylor, Oscar Benson and William Mochel.
The third annual outing of employees of the

Frank Mossberg Company was held August 5th
at Rocky Point. There was a programme of
sports, a baseball game and tug-of-war. Those
in charge included L. M. Clark, Charles L. Estee,
G. A. Desmarais, Everet L. Ford, Albert Wick,
C. E. Merriam, Werner Olsen, William Cloutier,
Franklin Nickerson, Olof Lindstrom.
William M. Fisher has returned from an auto-

mobile trip through New York State with his
family.
William F. Maintein, of Maintein Brothers &

Elliot, has been found blameless for an accident
in which his automobile struck John J. Connolly,
of Norwood. The boy ran in front of the ma-
chine before Mr. Maintein had a chance to stop
and sustained a fracture of the collarbone and
several bruises.

To Welcome Victorious Athlete

North Attleboro will extend a big welcome to
George Chisholm, the world champion hurdler
who recently distinguished himself at the inter-
collegiate games in England. He will arrive home
about August 16th and will be met by a big dele-
gation of friends. He will be escorted to
Starkey's Theater, an address of welcome will be
made and he will be presented with a handsome
gift.
Several firms in the Attleboros are creditors of

Lyons Bros., of Chicago, whose bankruptcy pe-
tition has been filed.

Julian C. Daniels has been granted a patent on
a locket, and Frank P. Barney has been granted
a patent on a collar button.
In the Superior Court in Providence Ernest J.

Qvarnstrom, of Attleboro, is the defendant in
damage suits aggregating $9000 brought by Mr.
and Mrs. John L. Gannon, who allege that they
were thrown from their machine and severely
hurt recently in a collision with Mr. Qvarnstrom's
machine. The suits were brought through At-
torney Kavanaugh, of Providence.
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One Hundred Year Fund Increasing

Shortly after the celebration of Attleboro's
200th birthday in 1894 a number of jewelers got
together and subscribed $1 each to a fund which
was to be put at interest and allowed to remain
roo years. It was figured that the sum would
be a large one by the time the town's 300th birth-
day arrived. At the present time there is on hand
about $400, and as there are 83 years remaining,
it will be largely increased. This fund is in the
hands of the tri-centennial trustees, who arc
Orville P. Richardson, Frank I. Babcock, William
L. Elliott and Lucius Z. Carpenter. The late
Major Everett S. Horton was a member, but his
death caused a vacancy. At a recent meeting
David E. Makepeace was elected the new member.
L. Leslie Jones, of Mansfield, has announced

himself a candidate for the Legislature this fall.
Clarence A. Barnes is also a candidate, and a red-
hot contest is expected.
Several jewelry concerns in the Attleboros have

complained of the loss of scrap material. In some
mysterious manner it disappears from factories
and is probably disposed of in the refineries of a
neighboring state. The Jewelers' Protective As-
sociation has done excellent work in stopping
some of this business, but it still goes on. Jewelry
is also taken in large and small quantities. Jewel-
ers figure that large amounts are annually
diverted from their pocketbooks by these methods
and they are particularly anxious to have them
taken care of by the law.
Frank Kennedy, salesman for Paye & Baker

Co., has arrived home from an extended trip
through Europe.

Jewelry Firms Resume Operations
The following jewelry concerns of the Attle-

boros resumed operations August 7th : J. T. In-
man Co., R. F. Simmons Co., E. D. Gilmore &
Co., Electric Chain Co., Attleboro Manufacturing
Co., McRae & Keeler, W. E. Richards Co., Sykes
& Strandberg, A. Bushee & Company, F. H.
Sadler Co., Smith & Richardson, R. B. Macdonald
& Co., Attleboro ; C. D. Lyons Co., Mansfield;
H. D. Merritt Co., Johnson Bros., Whiting &
Davis, Estate of 0. M. Draper, Cheever, Tweedy
& Co., John P. Bonnett & Co., W. C. Clark &
Co., F. H. Cutler & Co., E. I. Franklin Co., Cod-
ding & Heilborn Co., Sturtevant & Whiting, A. H.
Bliss & Co., North Attleboro ; J. F. Sturdy &
Sons, Attleboro Falls ; Attleboro Chain Co. and
Moore Bros., of Attleboro. T. G. Frothingham
& Co., of North Attleboro, resumed operations
August 14th.

New Express Rule Pleases Jewelers
Manufacturers of the Attleboros, being large

shippers by express to all sections of the country,
are well pleased with the new rule of the express
companies which went into effect on August 1st.
It provides that packages which have to be deliv-
ered through two express companies will be
hereafter sent under one through charge. Pre-
viously there was a separate charge made by each
company.
A package shipped from Attleboro to Detroit

under the old system went to Toledo, Ohio, by
the Adams express and from there to Detroit via
the American company. A charge of $2 per Ioo
pounds was made to Toledo and 50 cents per Ioo
pounds from Toledo to Detroit, making a total
charge of $2.50.
Under the new system the package is billed

directly to Detroit and shipped the most direct
route at one charge. It is estimated in Attleboro
that a saving of from 5 to 25 cents will be made
on all packages of over seven pounds when
shipped under the new arrangement. Thousands
of packages are shipped out of the Attleboros in
a year and a saving on a large per cent of them
would mean a great amount of money in the
course of a year.
Several firms of the Attleboros and Providence

have already agreed to enter the jewelry exhibit
that is to be made a part of the Boston Chamber
of Commerce exposition. The Attleboro con-
cerns are Bates & Bacon Co., Electric Chain Co.,
Fontneau & Cook Co., R. F. Simmons Co., S. 0.
Bigney & Co., W. E. Richards & Co., Standard
Button Co. and the D. F. Briggs Co.
The exhibit committee has interviewed many

(Continued on page 1528)
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The Time by Night

No. 212
LEATHER FOLDING WATCH.
Leather case in black, green
or red. Size 4;4 x 4% inches.
Dial 234 inches. High-grade
eleven jewel, lever move-
ment; one-day time,German
make, Radium luminous dial
and hands. The luminous
material used contains
RADIUM and therefore

radiates by its own force; and
the time can be read quite
distinctly by night.

No. 213. LEATHER FOLDING
WATCH WITH ALARM.
Leather case in black, green
or red. Size 434, x 434 inches.
Dial 2% inches. Seven jewel,
lever movement; one-day
time with alarm, German
make. Radium luminous
dial and hands. The lumi-
nous material used contains
RADIUM and therefore

radiates by.its own force, and
the time can be read quite
distinctly by night.

ESTABLISHED
FEBRUARY 1, 1878

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
BLACK FOREST
WORKS AT Schonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue •••• CHICAGO
If you are looking for a style of clock you cannot find elsewhere, look in our Catalogue andyou will find it. A Catalogue will be sent on application to any legitimate jeweler and goodscan be ordered through your jobber.

0

 II U h II II   

0
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COLONIAL WALL CASE No. 123
8 ft. long 8 ft. high outside
Upper part is 18 inches deep inside

SPECIAL No. 10711
Counter Case and Table

IN STOCK IN OAK AND BIRCH

F. C. JORGESON & CO.
11 to 17 N. Ann Street, CHICAGO

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES
THE BEST IN CONSTRUCTION AND FINISH

"THE BEST OF EVERYTHING"

0

Quincy Fixtures Mean "Satisfaction"

The store that is equipped with " Quincy-made  " fixtures pre-
sents a most inviting and refined appearance.

And it KEEPS its appearance, for Quincy fixtures never become old and shabby
looking. That's because they're made of the finest materials.

it • 7 9 9Quincy Special Cases
are made in a great variety of good, honest styles, affording a maximum of service and
economy. The workmanship cannot be better. The finish is excellent.

All cases are shipped knock-down to save freight charges. They are easily put
together, and when assembled are strong and rigid. The knock-down feature cannot
be detected.

Our prices are low enough to make Quincy Special Cases possible for all.

Write for New Catalog No. 20.

QUINCY SHOW CASE WORKS
QUINCY

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

ILLINOIS
San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE

August is, 1911 THE KEYSTONE

MINNEAPOLIS AND ST. PAUL

Rain Breaks Drought Which Lasted Many Weeks—Many Out-of-town Retail-
ers Visit the Twin Cities—Dangerous Yeggman is Shot and Killed—News
of Both Cities

The Twin Cities have been receiving their share
of rain during the past two weeks, which is not
discouraging to any one, owing to the few weeks
of drought just previous, which did some damage.
Many who were away two weeks ago on their

vacations are back at their work with renewed
energy and ready for the heavy business that is
expected in almost every line during the fall and
early winter months.
There were several out-of-town retailers in the

Twin Cities during the past two weeks, and all
are very optimistic in regard to their fall and
winter trade. They do not, however, expect any
large increase until the crops are all harvested.
W. R. Cooper, of S. H. Clausin & Co., Minne-

apolis, has returned from an extended eastern
trip of three weeks. Mr. Cooper called on all the
leading factories in Montreal, Philadelphia, the
Attleboros, New York, Providence, Boston and
Chicago in behalf of this firm who handle much
of their goods.

J. M. Chalmers, of Lake City, Minn., was in
the Twin Cities during the past two weeks call-
ing on the jobbers and looking after business
interests.
C. I. Kaliher, of the tool and material depart-

ment of Sischo & Beard, spent a week's vacation
at Princeton, Minn., visiting friends and relatives.
A. I. Shapiro & Bro., St. Paul, have moved into

their new building on the corner of Seventh and
Minnesota streets. The new building is of white
enameled brick front and is finished on the inside
in mahogany. In the rear is a room for cut glass,
which is very attractive and affords the best pos-
sible means of displaying cut glass. The store
is one of the most attractive in the Twin Cities.
During the time of erection they were located in
an adjoining building.
Robert Hamp, bookkeeper for Sischo & Beard,

St. Paul, recently spent a week's vacation with
homefolks at Alexandria, Minn. Mr. Hamp re-
ports the "fish crop" as being all that could be
expected or desired, and thinks he left enough
for his next year's outing.
William Plackner, of Benson, Minn., was in

the Twin Cities looking after business matters.
The store of H. S. Smart, of Eugene, Oregon,

was recently robbed of goods to the value of $300.
The robber gained entrance to the store through
the skylight.
0. H. Johnson, formerly of Garfield, Wash., re-

cently purchased the business of L. M. Rose, of
Ashland, Oregon, and will soon take charge of
same. The store has been operated by Mr. Rose
for the past four years.

Jewelry Thief Captured

One of the two men who recently robbed the
jewelry store of Martin J. Reddy, Medford, Ore-
gon, has been captured and is in custody in that
city. The man was trying to dispose of some
jewelry in his possession and was arrested on
suspicion. He gave his name as Tom Howard.
After his arrest about one hundred dollars' worth
of loot was discovered where it had been cached
by him. He stated that his partner had left for
Portland with the bulk of the jewelry in his pos-
session. The police of Portland are keeping a
close watch on persons selling jewelry outside of
the regular stores. One man was arrested while
trying to sell lodge emblems similar to those
stolen at Medford.
0. Larson, of Bowdle, S. D., was one of the

out-of-town retail jewelers to visit the Twin City
jobbers during the last two weeks.
C. G. Blakesld, of Gettysburg, S. D., was in the

Twin Cities during the past two weeks buying
goods and looking after business matters.
R. R. Walker, of the tool and material de-

partment of Sischo & Beard, St. Paul, spent a
week's vacation at Fond du Lac, Wis., visiting
friends and relatives.
W. D. Woodrow, formerly of Lents, Oregon,

has moved his stock of jewelry to Canby, Oregon,
and has opened up a store there under the name
of the Canby Jewelry Company.
Bruno Zimmerman, formerly of Parkers

Prairie, has bought out Ed Haas, of Stanley,
N. D.
E. F. Johnson, of Johnson Bros., Franklin,

Minn., was in the Twin Cities buying goods and
visiting friends. Mr. Johnson reports business
as being very good for the summer months.

Dangerous Yeggman Shot

Jerry McCarty, one of the most dangerous
yeggmen known to this section of the country,
who recently escaped from the Minnesota state
penitentiary of Stillwater, was shot and killed a
short time ago in a pistol battle with a police-
man in the outskirts of Minneapolis, the police-
man also being killed. He had a partner who
also escaped with him from the penitentiary by
the name of Juhl, who is being sought. Juhl
is credited with robbing the store of H. A.
Lunda, of Minneapolis, last winter. Several hun-
dred dollars' worth of goods were stolen from
Mr. Lunda's window.
Emil Gustafson, formerly with S. Swanson, for

many years, has engaged in the retail business at
2203 Central avenue, Minneapolis.
C. A. Sherdahl and wife, of Montevideo, Minn.,

visited the Twin Cities during the past two
weeks in their automobile.
Mr. and Mrs. David W. Smith, of Pipestone,

Minn., accompanied by their daughter, were in
the Twin Cities recently on their return home
from a visit in Wisconsin.
Erickson Bros., of Nevis, Minn., have taken a

partner in their firm, making the firm name
Erickson Bros. & Culver.

J. C. Gunderson, who recently sold his busi-
ness at Vienna, S. D., was visiting in the Twin
Cities.
Mr. Rowang, formerly with H. A. Lunda, of

Minneapolis, has accepted a position with P.
Savalainen & Bro., of Virginia, Minn.
Grant R. Simmons, of Langford, S. D., was

one of the out-of-town retailers seen in the
Twin Cities calling on the jobbers.
R. C. Spink, of Klamuth Falls, Oregon, has

moved from his former location to a building of
his own, which he recently bought and had re-
modeled to suit his own needs. The building he
now occupies is opposite the court house.
C. 0. Mowrey, formerly trade watchmaker in

St. Paul, has taken a position with A. I. Shapiro
& Bro., St. Paul.

Retailers seen in the Twin Cities include A.
G. Sherf, of Red Wing, Minn.; T. P. Culshaw,
Minnesota, Minn.; Grant R. Simmons, of Lang-
ford, S. Dak.; C. G. Blakeslee, Gettysburg, S.
Dak.; William Plackner, of Benson, Minn., and
J. M. Chalmers, of Lake City, Minn.

THE ATTLEBOROS
(Continued from page 1321)

other concerns and several are waiting until more
details are provided before giving their decision.
President George Holmes, of the New England
Jewelers' Association, has charge of interviewing
the Providence manufacturers and expects to re-
port that a good number will take part. The com-
mittee will have more definite plans to announce
in the near future.
At the midsummer shoot of the Jewelers' Gun

Club the following prizes were donated : Silver
loving-cup, William H. Saart ; gun case, Iver-
Johnson Company; fob, Bates & Bacon; game set,
N. Perry & Company; cigars, F. 0. Emerson;
gentlemen's fob, D. F. Briggs Company; briar
pipe, Charles P. Keeler ; game picture, G. A.
Sweeney; drinking cup, M. S. Mead; fish rod,
Guy Rogers.
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TOLEDO

July Proved a Good Month for Local Jewelers.
Several Petty Thefts Interest Trade—Sum-
mer Lethargy Sends Many Jewelers on Vaca-
tions

Toledo, August so, sgss.—The month of July
was a remarkably good midsummer month in To-
ledo, and jewelers were perfectly contented with
their lot. Many have taken the opportunity to
enjoy pleasant outings, feeling satisfied with busi-
ness conditions and having their minds suffi-
ciently at ease to enjoy themselves. The trade has
been good in all general lines and a good many
diamonds have been moving within the past week
or two. The stones sold are of good size and
quality. Silverware and novelties of all kinds
are moving well, and watches have been quite
good all season.
R. S. Freeman, in charge of the optical de-

partment of the J. J. Freeman Jewelry Store, has
purchased a new E. M. F. 30 motor car, which
will serve to distract his mind from all business
affairs for some time.
Mr. and Mrs. Wm. F. Kapp and Mr. and Mrs.

1ff. H. Archer have returned from a ten days'
motor trip to Chautauqua Lake, Buffalo and Ni-
agara Falls. They had a delightful trip, punctu-
ated by few disasters and punctured tires.
Friends in this city were recently notified that

Wm. H. Broer, the Summit street jeweler who
with his two daughters, Anna and Hazel, are
touring in Europe, would arrive in Paris about
the isth. They are having a delightful trip.
When Mrs. W. H. Leeper, of Parkwood ave-

nue, last wore her diamond rings she placed
them in a dresser drawer. When the rings were
again sought they were missing. There were just
a half-dozen of the gems and they were valued
at $2000. Detectives are investigating the matter.
Alonzo Kelly, of Yondota street, recently re-

ported to the local police that his watch chain
and fob had been stolen from his room. A short
time after a motor cop brought in William Delee,
who rooms at the Yondota street house, on sus-
picion. The watch and chain were found in his
possession.
Owing to so many of the jewelry men being

out of town recently on summer vacations there
has not been a meeting of the 24-Karat Club, but
it is expected that a meeting will be held the
last of this month, although the exact date has
not yet been determined.
John Kapp and family spent a pleasant two

weeks at Put-In-Bay. Mr. Kapp is connected
with the George Kapp Company jewelry store on
Summit street.
Mrs. 0. H. Selfridge, of Lima, Ohio, recently

suffered a grievous loss when $2000 worth of
jewelry was taken from her home under mys-
terious circumstances. Not a door or window
was found pried nor an iota of evidence that a
thief had entered by force. Much of the jewelry
was a gift to Mrs. Selfridge from her uncle, the
late Calvin S. Brice, and to her was priceless.
Nothing but the jewels was disturbed.
The J. J. Freeman Company reports that dia-

monds have been going especially well with them
recently, many handsome stones having been pur-
chased. Last week this concern made the heaviest
diamond sale of the year, the stones having been
recently purchased at Antwerp by Mr. Hascall,
when he visited that city personally. The stones
were unusually fine. J. J. Freeman has returned
from Richmond, where he attended the national
convention. He reports a splendid time.
Miss Helen Fowler, of the Heeson Jewelry

Store, is spending her vacation at Bay City, Mich.
M. F. Kratt, of the J. J. Freeman Jewelry

Store, accompanied by his brother, is enjoying
a fishing trip in the wilds of Canada.
Miss Esther Galliers, of the J. J. Freeman

Company, has returned from a two weeks' vaca-
tion spent in the Adirondacks.
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BALTIMORE

Manufacturers and Jobbers Preparing for Fall Trade—One Jeweler Who Be-
lieves in Booming Baltimore Tells How He Does It—News of the Local
Jewelry Trade

The jewelers are feeling the effect of the mid-
summer lull. So far as the manufacturers and
jobbers are concerned their attention is given to
getting plants and stock in shape, completing
plans for the fall trade. Some travelers are al-
ready on the road, but as a rule the hustling for
business has not yet actively begun. Most of the
business coming to the jobbers is from jewelers
needing odds and ends to complete assortments,
and orders continue to be frequently for small
quantities, but aggregating well when the course
of trade is reviewed week by week. The "tight
wad" view of merchandising generally which
chronically prevails in Baltimore is particularly
marked this year, even though the merchants are
doing just as well as is customary, and under
skies which are full of promise.
Morris Koenigsberg, 30 East Baltimore street,

is spending five weeks at Atlantic City.
Robert Rausch, 325 West Lexington street, ap-

preciates the value of good window and store
display and finds that they are a great big asset
in the business. There are few stores in Lexing-
ton street located better than Rausch's.
Robert B. Smith, 204 North Gay street, makes

a practice of saving up all the good news which
comes his way and turning it over to the corre-
spondents. When asked why, he answered : "I
am not doing it all for the good of the cor-
respondents, but for my own good and the ulti-
mate good of all the jewelers in the city. Every
time the name Baltimore gets into print it is
worth two bits to the city, and every time Smith's
name gets into print it is worth $2 to me. I
don't expect to reform the world before next
Saturday night, but T am gradually seeing results
from being decent to newspapermen."

Novel Window Display
Harry Castleberg, at the corner of Eutaw and

Lexington streets, has some spacious windows
filled with a good display. Those who know the
bunch of Castlebergs know that they are well
up in all the quick movements of keeping a store
so prominently before the eyes of the people
that they will bear it in mind when they want
something in the jewelry line.

Captain McGovern, of the police department's
detective corps, would like to know the where-
abouts of Harry Kartman, who recently absconded
with $275 worth of a Baltimore street jeweler's
stock. A reward of $25 is offered for the appre-
hension of Kartman, who has been indicted by the
grand jury. The jewelry taken was a sixteen-
stone diamond scarfpin with a sapphire center,
and a ITA-karat Belcher mounted diamond ring.
Kartman is a sporty dresser and affects the
society of pool sharks and the lower class of
boxers. He is 5 feet 3 inches in height.
P. Overbeck, 1223 North Caroline street, is in

the employ of Frederick A. Bricker & Sons, 218
North Charles street.
Cohen Bros., late of 8o8 East Baltimore street,

who opened a store at Danville, Va., last year,
are said to be more than satisfied with their
southern venture.

Shirey & Co., supply men, of 753 North Balti-
more street, have added one of the largest stocks
of boxes ever carried in the city.
Oscar Caplan, of 5 North High street, with his

family, is spending the last two weeks of August
at Ocean City, Md.

J. Pelosky has opened a repair shop at East
Fayette and Ann streets.
D. A. Snyder, at 3426 Eastern avenue, hai

erected a huge sidewalk clock in front of his
establishment.
Harry Chemien has opened a repair shop at

1223 East Lexington street.
Frederick Collins, who has conducted a store

at Caroline and Gay streets for a number of years,

and who has at various times been in the employ
of I. J. Braun, Leon Levi and other city jeweler,
has taken the store at 3430 Eastern avenue and
hereafter will give his entire attention to his own
enterprises.
Leon Levi, 309 West Lexington street, has sold

his Madison avenue residence to Max Samuels.
Joseph Greenberg, for five years with Leon

Levi, 309 West Lexington street, has opened a
retail store at 1709 Pennsylvania avenue. He not
only will carry jewelry, but optical goods as well.
C. C. Stieff, 17 McLane place, and family have

returned from a two weeks' outing at Atlantic
City.
Frank J. Lutz, 936 Frederick avenue, East, at-

tended the convention of the Heptasophs, and
while in the West visited Chicago, Milwaukee,
Detroit, Buffalo and Niagara Falls. On his way
home he took in the Hudson by daylight, and
New York City.
Julius Bloom, of 620 East Baltimore street, and

family are spending August at Atlantic City.
Mrs. Bloom is convalescing after a three months'
battle with typhoid fever.
The Merchants and Manufacturers' Building

now contains the following jewelers : Hedley &
Co., E. Miller, Drinkleman-Bubert Co., J. Engel
& Co., C. Summerfield & Co., jobbers ; J. K.
Snyder, watchmaker, and Harry E. Jacobi, dealer.
Dr. Louis Berman, 309 North Eutaw street, was

called on last week to aid in the optical store of
his brother, Isaac Berman, 29 West Lexington
street.

J. Siegel, optician, now has his parlors at 5670
West North avenue.

J. Fedden has opened a clothing store at 715
Light street and is carrying a very comprehensive
line of jewelry.
Miss Alice Weaver, of Morris Koenisberg's

forces, 30 East Baltimore street, is spending the
dog days at Asbury Park, N. J.
L. F. Tarbox, of the Baltimore Jewelers' Supply

Co., 210 East Baltimore street, is on a business
trip in New England. Providence, Worcester and
Springfield are among the cities he is visiting.
Louis Perel, of A. Perel & Son, 913 East Balti-

more street, is making a Canadian trip, including
the cities of Montreal, Quebec, Ottawa, Toronto
and St. Catherines. For the last four months of
the year he will cover the southern states.
Sol Levinson, of 824 East Baltimore street, with

Mrs. Levinson, has returned from a week on the
coast and Sinepuxent Bay at Ocean City, Md.
This was Mr. Levinson's first outing in five years.
Isaac Berman, 29 West Lexington street, has

secured the services of Dr. David Bloch to take
charge of his optical department.
B. G. Zerdin, 708 South Broadway, is remodel-

ing his retail store. The entire three-story front
in being rebuilt and a mosaic vestibule with Italian
panels laid, and two plate windows are being
added. The store will be lighted with electricity
and will be a decided improvement to that par-
ticular part of Broadway.
The Baltimore Sterling Silver Buckle Com-

pany's representatives are on the road for the
fall trade. They are showing one hundred new
designs in buckles and other silver novelties. The
company has added more machinery and has
doubled its working force.
The detectives are trying to find Henry Wein-

berg. 643 Raborg street, who is charged with
obtaining considerable small jewelry from Harry
Gammerman and S. E. Livingston, East Balti-
more street jewelers, by false representations.
Many of the local jewelers and their clerks are

taking their annual summer vacations. Mr. and
Mrs. J. Engle passed two pleasant weeks at
Atlantic City. Mr. George A. Vinson, of 5107
Light street, has returned from a seven weeks'
tour of Europe on the steamer Olympic. He
visited London, Edinburgh, Paris, Brussels and
Antwerp, and upon coming into New York took
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a trip to Buffalo and Niagara Falls.
Benjamin Nuitz, accompanied by Mrs. Nuitz,

of 6o3 North Eutaw street, are spending their
vacation on Solomon's Island, Maryland. This
island is situated near the mouth of the Patuxent
River.
Mr. and Mrs. Meyer Herzberg, of Providence,

R. I., who have been visiting friends in this city,
have gone to their summer cottage at Long-
meadow.
Clyde B. Bender has returned to his home in

Hagerstown, Md., after visiting friends in Lan-
caster, Pa., and spending some time in New York
and Atlantic City. Mr. Lee B. Spellman, also of
Hagerstown, spent his vacation at Lancaster, Pa.,
visiting friends, as did Mr. Bender.
Mrs. Julius Bloom, wife of the jeweler at 620

East Baltimore street, is spending the month at
Atlantic City with her children. Mrs. Bloom is
just recovering from an attack of typhoid, which
kept her confined to her home for over three
months.
The many friends of Mr. William Nicklas, 1537

West Baltimore street, will, no doubt, be pleased
to hear that he is recovering from a very severe
case of blood-poisoning.

It is with regret that we publish the news of
the death of John J. Nolan, 24 years of age, who
up to about a year ago, at which time his health
began to fail, had been employed by Jenkins &
Jenkins as a silversmith. Mr. Nolan, upon com-
pleting his education at the Corpus Christi Paro-
chial School, entered the employ of this firm,
learning his trade from them. He is survived by
his parents, three brothers and three sisters.

Silver Service Set for Cardinal Gibbons
One of the handsomest gifts ever presented to

an individual in this city is the testimonial to be
given to Cardinal Gibbons on the occasion of his
twenty-fifth anniversary as a prince of the Cath-
olic Church and fiftieth anniversary of his ordi-
nation as a priest. The gift consists of a 264-
piece combination dinner set of repousse silver.
There will be twenty dozen pieces of flat ware,
including knives, forks, spoons, etc., in a ma-
hogany cabinet ; a six-piece tea set; gravy boat
and tray, a pitcher, a fruit bowl, meat and turkey
platters, large entree dish and a vegetable dish,
an after-dinner coffee set with tray, a dozen din-
ner plates and a six-piece service with hot-water
pitcher and tray, butter dish and bread tray. The
order was placed with the Stieff Company in com-
petition with other manufacturing jewelers.

Russell A. Parcell, well known to the local
trade by reason of his previous connection with
J. W. Mealy & Sons Co. and other Baltimore
jewelers, has opened a jewelry store in the new
Coughlan building at Pikesville, a suburb of this
city.
Mr. Solomon Rubin, of Sikesville, Md., has

opened up in the quarters formerly occupied by
John Kahn & Co., at 403 North Eutaw street.

Two Silver Platters for Goldsborough
For meritorious service rcridered in connection

with a recent city-wide celebration, A. S. Golds-
borough, prominent in matters relating to the
civic welfare of Baltimore and formerly secre-
tary to Mayor Mahool, was presented with two
silver platters by those who worked with him in
that celebration. Jenkins furnished the platters.
F. J. Lutz, 936 Frederick avenue, spent his

vacation in the middle west, also visiting New
York City and Niagara Falls.

I. M. Oppenheimer, of the firm of M. J. Op-
penheimer & Son, visited Providence, calling at
the various factories with a view to getting a
line on their products and incidentally to place
orders.
Baltimore was very well represented at the

national convention, considering all phases of the
situation, and many others who had signified their
intentions of attending were prevented from so
doing at the last moment. Among those who at-
tended were Jerome Schirm, Mr. Hughes of
Hughes & Woodall, Fred Euler, Mr. Schaeffer
of Schaeffer & Addison, J. J. I3artholomee, Frank
Piersohn of the Baltimore Optical Company, J.
Engle of J. Engle & Co., C. Crooks and a num-
ber of others. Mr. Milton Kohler, of Hagers-
town, Md., was also present.
Salesmen of J. Engle & Co. are out on their

fall trips and are reporting satisfactory business.
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SAN FRANCISCO

Jewelers from Small Towns Visit City—Buyer
Recovers from Injuries Received in Auto-
mobile Accident—News of Pacific Coast
Trade

San Francisco, August 8, lc/IL—C. C. Wein-
deck, who conducts a retail jewelry store at Red
Bluff, Cal., spent a very delightful vacation in
and around San Francisco and absorbed some
of the pleasant atmosphere before returning to
his home town. He tells us that the thermometer
for the last thirty days has been flirting around
the no mark in Red Bluff.
A. B. Watson has opened a very attractive new

retail jewelry establishment at 34 Third street,
just off Market.
A. T. Connard, retail jeweler of Taft, Cal., was

among the out-of-town tradesmen who came to
this market last month to replenish his stock.
The oil industry in his neighborhood is at its
height, and the indications are the fall business
will be up to his best expectations.
Arthur JO Prouty, the genial retail jeweler

from Napa, Cal., called upon THE KEYSTONE rep-
resentative when he was in San Francisco. He
reports business as being very fair, and his visit
to the city was to replenish his stock.

Jesse Waterman, the buyer for M. Schussler &
Co., is rapidly recovering from the serious acci-
dent that occurred while he was away on his
vacation with his family at Santa Cruz, Cal. His
arm has been in splints for about a month, and
he expects to shed the same in the near future.
The uselessness of his right arm has been a
serious handicap to him in his business.

J. C. Miller, the senior traveler for the A.
Judis Company, has just returned from spending
a delightful month's vacation with his relatives
in and around Cincinnati, Ohio. He will leave
San Francisco in a few days on his fall trip.
W. J. Lindow, who is now located on Third

street, San Francisco, has taken a lease on a very
attractive store at 17 Kearney street, this city.
He has also let the contract for some very at-
tractive wall and show cases. He expects to
move into his new quarters about September 1st.

New York Jobber Visits Coast

Samuel Zimmern, who has been established
in the wholesale material business in New York
City for a number of years, paid his annual visit
to the jobbing material dealers of the Pacific
coast.
Theo. W. Deal has opened a retail jewelry es-

tablishment at 320 B Telegraph avenue, Oakland,
Cal. Mr. Deal is building up quite a trade in
and around the railroad terminals on the eastern
shore of San Francisco Bay.
Harry B. Grouch, the London jeweler who has

been established at 555 South Broadway, Los
Angeles, for a number of years, has fitted up
a fine new store at 217 West Sixth street, Los
Angeles.
E. V. Saunders, of the wholesale jewelry job-

bing firm of A. I. Hall & Son, met with a painful
automobile accident last month and was away
from business for thirteen days. As soon as he
was able to be out he immediately left for New
York, and expects to be there until about the
first of September.
Frank F. Zeigler, a manufacturing jeweler of

Stockton, Cal., was united in the holy bonds of
matrimony on August 3d to Miss Bess Smith.
The ceremony took place at the home of the
bride's parents, at 1024 North Sutter street. The
bridal couple spent their honeymoon in San Fran-
cisco.

New Offices in Los Angeles

Ira W. Smith and D. A. Wilkins have opened
a new set of offices at 424 South Broadway, Los
Angeles. Both of the boys are well known as
the Pacific coast agents for the following manu-
facturing jewelers: Smith & Crosby, T. G.
Frothingham, Finburg Manufacturing Company
and Ostby & Barton Company.
G. DuCommen, the retail jeweler of Bakers-

field, Cal., was among the out-of-town tradesmen
seen buying in the local wholesale jewelry center.
Nordman Bros.' Company have just finished

compiling their new 1911-1912 material catalog.

WASHINGTON, D. C.

Many Jewelers Attended Richmond Conven-
tion—Chicago Police Holding Cashier—West-
ern Jewelers Stop Off on Way to Conven-
tion—News of Local Trade

The members of the Retail Jewelers' Associa-
tion of the District of Columbia who attended the
national convention at Richmond, Va., were
Andrew 0. Hutterly, president; Milton Baer,
treasurer; John Hansen, George W. Spier, Ben
Greenberg, William J. Kettler and wife, Carl A.
Doubet and wife and George D. Parsons and
wife.
Sydney Selinger has left the employ of his

father, J. Selinger, of 820 F street, N. W., and
has accepted a position with R. H. Macy & Co.,
New York, being in charge of their repair depart-
ment and assistant buyer for the jewelry depart-
ment.
Dieges & Clust, Munsey Building, furnished the

fifty gold, silver and bronze Medals given by the
Washington Cross Country Club as prizes at their
annual athletic meet held at Riverview August
5th. These, with ten cups, also prizes, were on
exhibition in the window of Saks & Co.
The Chicago police arrested and held for the

local authorities Frank C. Davis, a cashier, wanted
here on the charge of passing worthless checks
on the Saks Optical Co., 708 Seventh street,
N. W., and on the Kahn Optical Co., 627 Seventh
street, N. W. Davis had been trading with both
these concerns for some time and his checks had
never been refused by them nor had a bank pro-
tested them. On July 29th he called on Mr. Saks
and obtained from him several diamond rings
which, happily for Mr. Saks, Davis was induced
to return. It was not expected at that time that
he intended doing anything tricky, but had simply
taken the rings, together with a pair of solitaire
diamond earrings valued at $325, a gold la valliere,
diamond set in platinum, with a small platinum
chain attached, valued at $570; a gentleman's gold
hunting case watch, Elgin movement, valued at
$57, to show his wife with a view to purchasing
one of the rings and the other lot of jewelry.
Upon returning the rings he tendered a check for
$107 in part .payment on the balance. The bank
upon which the check was drawn refused to
honor it, the police were notified and Davis was
traced to Chicago, where he was arrested. He
gave a check to the Kahn Optical Co., for a
watch and chain valued at $60, on which he had
previously made a deposit of $3 cash. The bank
also refused to honor this check.
The latest venture of Louis Abrahams is the

National Café at Eighth and G streets, N. W.,
one of the largest and best appointed restaurants
of its kind in the city.

Charles A. Zanner, of the firm of Edwards &
Zanner, 432 Seventh street, N. W., accompanied
by his wife and son, spent the past two weeks
enjoying a vacation at Atlantic City, N. J.

Julius H. Duehring, of Schmedtie Bros., is
spending his vacation at Hoes, Va., accompanied
by Mrs. Duehring and their son Norman.
There were quite a number of out-of-town

jewelers here during the past two weeks, stopping
over either en route to the convention or to their
homes upon their return from Richmond. Among
these were ex-President Archibald, of the na-
tional association; T. L. Coombs and wife, of
Omaha, Neb.; Mr. and Mrs. A. G. Ruff, of St.
John's, Mich.; Senator Zalinski, of Wellsboro,
W. Va., and Claude Range, of Trenton, Mo.
J. Clinton Tribby, 3115 M street, N. W., takes

no vacation this year, though he looks laughingly
at the timetables and the pretty books which the
resorts get out, but business, particularly repair-
ing, is too brisk. Mrs. Tribby is spending the
summer in the Blue Ridge region, returning about
September 1st. G. H. Offut, Mr. Tribby's
brother-in-law and former partner, is now presi-
dent of the Potomac Savings Bank and proprietor
of a large wholesale grocery house. Since pur-
chasing Mr. Offut's interest Mr. Tribby has
doubled the size of his store.
The family of J. R. Fearno, 2134 Pennsylvania

avenue, N. W., is spending the summer at Berk-
ley Springs, W. Va. Mr. Fearno attended the
Richmond convention.
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DETROIT

Police Hunt for Thief Who Stole Sample Case
from New York Salesman—New Jewelry
Stores Open—News of the Local Jewelry
Trade

A petition in bankruptcy has been filed by the
Manistee Watch Co., of Manistee, Mich. The
firm's liabilities are said to total about $100,000.
The police are still investigating the loss of a

traveler's sample case containing $500 worth of
jewelry, which was stolen from in front of L. J.
Leisemer's store at 77 Michigan avenue. The
case was the property of C. B. Jacobs, a New
York traveling man. Harry Clement and Edward
C. Donker are under arrest and the police expect
to make other arrests soon. Clement had been
hired by Jacobs to carry his cases, and to make
the work easier he used a pushcart. While
Clement was taking one case in the store the
other disappeared.
Samuel Nosovitsky, of go Champlain street, has

filed a trust mortgage.
Harry Dorweld, of the firm of Luths, Dorweld,

Haller Co., has started on a ten-day cruise up the
lakes with a party of friends.

New Jewelry House Opened

A new business has been opened at 463 Hastings
street by S. Jaffe, who was formerly associated
with his brother in the firm known as Jaffe Bros.
Jacob Bunn, president of the Illinois Watch

Co., was one of the most enthusiastic golf players
who attended the recent tournament in Detroit
of the Western Golf Association.
W. L. Campbell has removed his business from

Manton to Millington.
W. H. Skeeman is preparing to move into his

new building, which is now about ready for
occupancy.
B. F. Carlen, who recently opened a store at

930 Kercheval avenue, has purchased a residence
at 865 St. Paul avenue.
Having recovered from the injuries sustained

when an auto in which he was riding collided
with a street car, L. R. Ely, of Noack & Gorenflo,
has returned to work. Mr. Ely was being given
a ride to his home by a friend when the machine
collided head-on with a Trumbull car. He was
thrown head first through the windshield and into
the car, sustaining serious wounds on the head.
Theodore Gorenflo, of Noack & Gorenflo, is

spending a vacation at his Grosse Point farm.
F. A. Kelsey and R. D. Kay, both members of

the firm of Wright, Kay & Co., are spending a
few weeks in northern Ontario.
H. C. Pudrith, of the E. H. Pudrith Co., was

one of a party of six friends who hit upon a
school of perch while fishing recently in Balti-
more Bay, Lake St. Clair, and fishing with hook
and line, the men pulled up 86o fish in one day.
A new business has been started in Jackson,

Mich., by D. W. Clark, until recently a resident
of Elgin, Ill.
E. W. Krainbrinck, of the C. A. Berkey Co.,

is camping for a fortnight at Belle River, Ontario.
The police are still holding John C. Kelly, a

lake sailor, who attempted to pay for a watch
he purchased at Grosslight's store on Monroe
avenue with a check for $110 which the police
say is worthless. Kelly wore a badge bearing the
words, "Private Police of Cleveland," and the
check bore the stamp, "The Citizen's Police and
Detective Co."

Out-of-town Visitors

The following jewelers from out of town have
visited in the city during the past fortnight : H. W.
Baxter, Birmingham; Theodore Dahlman, Roch-
ester ; Charles Edwards, Carleton; A. Smitgen,
Westphalia; W imam Trowbridge, Oak Grove;
W. T. Blashill, Oxford; L. H. Cooper, Oxford;
E. S. Barnes, Rochester; V. C. Morse, Albion;
R. H. Kline, Frederick ; Harry Allan, Morenci;
R. H. Gregory, Lapeer; H. B. McNally, Brown
City; A. J. Tulien, Alpena; Alva Ruff, St. Johns;
Charles Martin, Brooklyn; D. D. Shane, Grand
Ledge, and A. Brunck, Rose City.
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THE secret of a pure rich color lies in the alloying. No
melter can do his best with scrap or inferior alloys:
Melting—remelting—losing gold and wasting fuel with

every melt.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press — will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds — or boxed in bulk.

" Omega Purified Shot Copper
• •••

Omega Purified Shot Copper is prepared to give
the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.
The granules melt quickly and yieid an alloy of

known composition and working qualities.
Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and acopy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.

A School Which Does Not
Injure The Trade.

The trade has a right to expect the Trade
School to have courses so arranged and
taught that their graduates will be a
benefit and not a detriment to the trade.
This School only does right when it re-
fuses to admit anyone without previous
experience for less than two years. Our
students are entitled to this honest treat-
ment no less than the trade. We have
no followers because others are afraid it
would not pay them ; they say we are on
the right track, but follow us—oh, no.
For many years we lost money, but on ac-
count of our stand we have the reputation.
Our Graduates can plan, calculate, design,
make and adjust a watch right through.

Our 22d year and new teim begins September 5th.

Canadian Horological Institute
S. W. Corner Church and Wellesley Streets

H. R. PLAYTNER
Director. TORONTO, ONT.

A NEW MEMBER
of the

FULCRUM FAMILY

FULCRUM
CHRONOMETER
OIL

Absolutely the highest grade
lubricant ever produced.

Recommended for Fine Swiss Watches and for all Small
Size Watches, either American or Swiss. Guaranteed not
to gum, not to evaporate, not to discolor or become rancid
in any length of exposure. Not a particle of acid, "and we
can prove it." 50c. a Bottle.

ORDER A BOTTLE FROM
YOUR JOBBER TO-DAY

FULCRUM OIL CO.
FRANKLIN, PA., U.S.A.

HENFt1 PICARD & FRERE, London, E. C. SOLE EXPORT AGENTS.
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PITTSBURGH

Midsummer Season Normal—Many Jewelers
Away—Local Trade Looking Forward to
Good Fall Business—What Is Doing in the
Smoky City

Pittsburgh, Aug. ii, 'gm—While there is little
disposition to discuss the varying features of the
jewelry trade in and about Pittsburgh at this time,
the fact remains that the dealers as a whole re-
gard the midsummer period of August as show-
ing normally in its volume of current trade, and
they think that future prospects, based on this
condidtion, should be looked upon with a fair
degree of optimism. Stocks are, as a rule, rather
below the average in the retailers' shops, both in
the city and in the country districts. Ohio and
northern Pennsylvania are showing influences
of a more brisk general trade, and a consequent
better run on the jewelry stocks. Pittsburgh is
showing stronger symptoms than ever of revival
in its standard lines of industry, and for the
first time in many long months the greater steel
plants of the district are operating too per cent
of capacity. Coal, coke and other industrial
lines are active, but prices appear to be some-
what unsatisfactory. The fact that there is a
better rating of employment at the mills is sig-
nificant, however, and gives promise to the mer-
chant and commercial man.

Jewelers Away on Vacations

A good many of the jewelers of Pittsburgh
are away during the hot weather of August, and
may be found in the summer resorts and in the
places where business is the last thing to think
about.
Sam F. Sipe, who has been in Amsterdam, Hol-

land, has sent back home some of those clever
postal cards announcing his movements in the old
country and reminding every one that he is going
to bring back an attractive stock of diamonds and
imported novelties. He is due back in Pittsburgh
the latter part of the present month.

Thier, Cross & Beam take a very optimistic
view of present conditions from the manufactur-
ers' standpoint, saying that the outlying territory
is making a good showing in stocking up for the
fall and winter trade, and as soon as the steel
trade is sufficiently well started in Pittsburgh this
point will take on a more rosy hue for the traders.
Marsh, Brown & Mather say that they are get-

ting a very fair share of current trade and find
the conditions making a steady gain in all sec-
tions of the country that are covered by their
road men.
C. W. Crawford Company see but little change

in actual business as yet, but indications are point-
ing to a better outlook. Actual improvement,
however, is not looked for until the fall is more
fully set in and the people feel the benefit of
cooler weather and more energetic atmosphere
about them. Hereen Brothers & Company take
a somewhat similar view of the present situation,
saying that until October there can be little to
look forward to in the jewelry trade.

Retailers Talk of Good Business
In the realm of the retailers there is more

definite talk of good business. John M. Roberts
says that while the summer has had its usual
drawbacks the big house of this company has
had a fair run of business and a good quantity
of trading. Mr. and Mrs. Harwick, of this
house, started for the New England states this
week after returning from the Richmond con-
vention.
The Richmond convention had three delegates

from Pittsburgh, and others from near here were
there too, to make the Pittsburgh crowd look like
something.
E. P. Roberts Sons have been doing a good

business in spite of the midsummer dullness in
everything business-like. Steele F. Roberts re-
gards the outlook favorably, and he looks for a
lot of good trade before the late fall. Carl Saur,

KEYSTONE

of this house, is away on his vacation at this
time.

Preparing for Fall Trade

The George B. Barrett Co. is busy just now
preparing plans for the fall and winter trade.
Midsummer is often taken up with the vacation
periods of the force of hard-working clerks and
salesmen. The company is looking for a strong
revival of business in the middle of September,
or, at the latest, in October.

Gillespie Bros. are finding things quiet, but no
more so than usual. The large majority of the
buying public are away for the hot weather.
Their return is what starts business on a broader
basis. Gillespie Brothers' fine store looks excep-
tionally attractive just now. owing to the rear-
ranged stocks and orderly display.

Attractive Window Trimming
During the summer months there has been a

very clever lot of work done in the window
trimming art in the larger shops of the city,
the designs and the stocks shown, keeping in
touch the season, have brought out some of
the best ideas for vacation novelties and trinkets
that have proven drawing cards. It is not easy
to select stocks for this purpose and keep within
the spirit of the weather and season. The results
have shown merely that Pittsburgh has some
mighty good window decorators and they deserve
a lot of commendation. The department store
has been running a sort of subdued competition
with the jeweler during the past summer. Their
activity, however, has been less than usual. It
has been frequently commented upon of late
that the department store will find its limitations
in the jewelry trade the same as it has in other
lines, and when this is accomplished there will
be less sentiment against the bigger houses.

NEWARK, N. J.
(Continued from page this)

Herpers, who is registered at Ocean Grove;
George D. Merrill, of the Merrill Bros. Company,
of 22 Green street, at West Harwich, Mass., and
Fred Felger, of F. & F. Felger, of 42 Marshall
street, in the west.
With a line of samples of the goods made by

his concern Arthur H. Moore, of Moore & Sons,
Inc., of 22 Green street, attended the retail jew-
elers' convention at Richmond, Va.
William T. Loud has been engaged by Allsopp

& Long to represent them on the road. His first
trip will be through New York state. Fred T.
Long, of this firm, visited Boston last week.
Among the salesmen now hustling for Kohn

& Co., of Camp and Orchard streets, are E. M.
Child, who is in the south, and F. M. Van Houten
in the middle west.
The silver loving-cup offered to the angler mak-

ing the longest cast at Belmar was awarded to
W. H. Schwartz, manufacturing jeweler of 555
Mulberry street. The casting tournament was
unci(r the auspices of the Belmar Fishing Club,
and Mr. Schwartz was compelled to compete
against some of the best followers of Izaak
Walton along the coast.
For the manufacture of platinum and gold jew-

elry the firm of Browne, Jennings & Lauter
has been incorporated with offices at 48 Walnut
street and 49 Maiden lane, New York City. The
capitalization is $100,000, of which $56,000 has
been paid in. The officers of the concern are:
President, James A. Browne; vice-president, C.
J. Lauter; secretary and treasurer, C. P. Jen-
nings.
Among the shop owners who have returned from

their vacation are J. DeWyngeart, of the Wyn
Company, 93 Lafayette street, after a trip
through New York state; Albert Allsopp, from
Deal, N. J.; W. B. Michaels and Gaven Spence,
from the Pocono Mountains and Cornwell-on-
the-Hudson, and W. J. Anton, of Durand & Co.,
from a stay at the shore.
Among the visitors to Newark shops last week

were Charles A. Preusser, head of the H. E.
Heacock Company, of Manila, Philippine Islands,
buying stock for his store. His partner is H. E.
Heacock, head of the William Link Company,
manufacturing jewelers of Mulberry street. G.
W. Cureton was in town laying in a stock for
the Newell Manufacturing Company, of Chicago.
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New Clock That Needs No Winding
There is a great demand for a clock that will

run continually without winding, and such a self-
winding clock has been the object of much ex-
periment. The mechanism employed usually con-
sists of the weight, which is caused to raise and
released or thrown off by an electric contact,
which winds the mainspring that runs the clock

POINT°, CONTACT
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Diagram of Self-winding Clock, Which Is
Guaranteed to Run for One Year

movement. A winding is done every minute, and
the spring is consequently kept at even tension
and the pulling power is exactly the same at all
time, an important feature in close time-keeping.
The real cause of failure in most electrical

clocks has been due to the contact point. After
the batteries have been running and checking
polarized there was no electrical force to even the
weight and wind the spring. This serious objec-
tion has been overcome in the new clocks handled
by Henry Paulson & Co., Chicago, in a two-point
contact, as shown in the illustration. With this
idea a stronger force is obtained, making positive
the throwing of the weight at every contact, thus
assuring continuous running. This clock is guar-
anteed to run for one year on one set of batteries
and will often run eighteen months to two years.
The clocks have been thoroughly tested and are
put on the market with the assurance of giving
full satisfaction.

Letter One
to a Jeweler

The key to open your door to Catholic Trade
is good dealing in rosaries.
What Is good dealing so rare as to make a

good dealer conspicuous? No in most goods; yes
in rosaries. Rosaries worth $2 are commonly
sold for $3, $4, $5, $6, $7—not always worth $2.
What is a rosary worth? What is anything

worth? One answer is: What it'll fetch. A
better one is : it is worth the cost of making
and selling. There are staple goods and un-
staple goods. It costs very little to sell staple
goods; it costs a good deal to sell unstaple goods.
Are rosaries staple or not? Some are, some

are not.
What does "staple" mean? It means regular

and satisfactory, price and all. Wanted by every-
body, within the means of everybody. That is
why it costs so little to sell such a thing.
And the Vatti Rosary at $2 is such a thing.

Better write for a book on Catholic Trade and
How to Get It.

Vatti Rosary Co., io8 Fulton St., New York
—Adv.



Dwt. of Fine Gold (24 K.) is worth
3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,

Cost of Refiniilg Same to i Dwt. 24 K.

Profit in buying Old Gold

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-ing, smelting and refining departments permits us to handle withoutadditional business expense or extra equipment all Old Gold and Silverconsigned to us. This gives us an advantage which others cannot meet andwhich has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National StampingAct became a law, were of the quality that the stamps thereon represented. We advise thetrade to test the centers of old watch cases and links of chains that are offered for old gold,to approximate the value, instead of depending entirely upon the quality stamps in the backsof cases or on swivels of chains.
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An Efficient Watch Repairing Department
By George D. Parsons, President of the Washington Watchmakers' Institute

(Address delivered at the Convention of the American National Retail Jewelers' Association)

SOME years ago I received a letter from one
of the most prominent of the larger jew-
elry establishments of Chicago, asking for

an interview at my early convenience. When I
called I found the senior member of the firm in
great distress over the condition of the watch
repairing department, and he asked my advice
as to a man he contemplated employing as head
watchmaker. I said, "Well, Mr. So and So, the
gentleman is one of the most learned and scien-
tific of watchmakers, but I think from long ac-
quaintance with him that he lacks tact and would
perhaps not be courteous under criticism from
an unreasonable patron." He at once held up
his hands and said, "Oh, that will never do."
Right here is the point to my story. Pointing

to the corner of the store in which the head
watchmaker's quarters were located, he said:
"Mr. Parsons, that corner is of more importance
to the success of this store than any other in this
whole establishment. The man in that corner
can make us more enemies and drive away more
trade than all others combined. Poor work, dis-
courtesy or neglect there is fatal."

An Efficient Watch Repair Department

This statement made a deep impression upon
me at the time, and a close observation of many
years, and in many high-class stores, has served
to strengthen rather than weaken the force of
his statement. And I have learned by my own
and others' experience the value of a really
efficient watch repairing department, and it is
out of my fund of experience, gained in so many
fields, that I shall attempt to offer a few sug-
gestions as to what constitutes an efficient watch
repairing department.
What is an efficient watch repairing depart-

ment? Such a department, it seems to me,
should satisfy all of the following demands: It
should be so conducted as to pay a fair percent-
age of profit after every legitimate expense has
been charged to it. It should satisfy every rea-
sonable demand of the customer, thus establishing
friendly relations with each customer and the
house. It should contribute in a large way to
the sales of watches. For by judicious and tact-
ful handling a customer's attention can often be
directed by the workman to a watch better suited
to his needs and "a sale" secured for the house.

Head of the Department

The head of such a watch repairing depart-
ment should be a practical watchmaker of experi-
ence, with some commercial training, added to a
tactful, courteous manner of meeting customers.
He should not say too much, yet should explain
enough to leave the impression that he is willing
to explain all that the layman can understand
about so complicated a mechanism, and give in
ful the reasons for the cost of repairs, for most
persons are willing to pay a fair price for good
work if they can be shown the need of such
work, and I want to emphasize right here the
desirability of getting the confidence of each cus-
tomer, and the far greater desirability of main-
taining that confidence by fair and liberal dealing,
for confidence is the foundation of every great
success in our line.
Every great jewelry house in this country owes

much of its success to an efficient watch repair-
ing department. The history of the greatest jew-
elry establishment of the world shows that in
every case much attention has been given to

pleasing patrons in their little repairing jobs and
very especially in their watch repairs.

Planning the Department

To establish and maintain an efficient watch re-
pair department is not always easy. It requires
much thought and close attention on the part of
the person in charge. This person should be
capable of judging the work for himself and
quick to estimate the probable condition of a
watch from the general appearance rather than
by what the customer tells him, for while it is
always advisable to have the watch examined
before stating cost of repairs, it is not possible
to do this in every case, so experienced judgment
is necessary to avoid loss.
In taking in watches for repairs it is never

advisable to talk of "cleaning" as a remedy for
all the ills of the watch. To "overhaul" or "put
in order" are better phrases to use, and it is
advisable to explain that cleaning is only a part
of the necessary routine of putting a watch in
good condition, for, after a year or more of
constant use, pivots need attention, escapement
needs some adjusting, balance and hairspring
must be carefully restored to the original condi-
tion of adjustment, or the timekeeping will not
satisfy and many other items may require cor-
recting.
Upon the character of your watch repairing

depends to a large extent the reputation of every
department of your business, for people are apt
to say of a careful workman, "He does fine work,
so I take it he is up-to-date in all his methods."

Drawback of Cheap Help

Do not employ a man at $12 a week as watch-
maker, clockmaker, jeweler, engraver, optician,
salesman, window dresser, etc. etc., and expect
that you will have an efficient watch repair de-
partment. To have an efficient watch repair de-
partment place a watchmaker of experience in
charge, for no man ever has, or ever will, acquire
so great skill in all the before-mentioned trades
as to enable him to do first-class work in all.
One of the great absurdities of the present day

trade schools is to advertise to graduate a man
in all these branches, and in such a ridiculously
short space of time that one could scarce hope
to learn a little of just one branch, much less all
of so many.
Speaking of trade schools, I hope some benevo-

lent member of the trade will some day endow a
purely Horological School on such broad and
liberal basis as to enable worthy poor young men
to acquire a scientific training in horology. This
is not possible in any school of to-day, because
of cost mainly. The State should regulate the
practice of horology as carefully as the practice
of dentistry, for the safety of valuable lives and
property depend upon the reliability of the time-
keeping, and the sooner we face this problem the
sooner will conditions and prices improve.

Examining Boards

I trust that every member of the National Re-
tail Jewelers' Association will use his best efforts
to have a State board of examiners appointed in
his own State that shall have power to eliminate
the botch, or, at the very least, to prevent the
increase of this breed. Too many poor workmen
is one of the crying evils of our day and age,
and this condition will not improve so long as we
send young men to trade schools with the expec-
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tation that they will become expert watchmakers,
jewelers, engravers, opticians, etc., in a few
weeks, or months, as at present.
All who employ watchmakers complain of the

great scarcity of really capable workmen, and it
has reached such a critical stage that the larger
watch companies have taken up the matter of
educating the craft in self-defense. Their finer
grades suffer so severely from the crass ignor-
ance of those who are supposed to keep them in
repair, that it has become a necessity to them to
give out all the instruction possible in order to
protect the reputation of their goods. Watches
that leave the factories in fine adjustment and
capable of remarkable timekeeping are very often
ruined as far as close timing is concerned the
first time the so-called repairer gets hold of them.
So large a percentage of modern watches are
adjusted and of a delicate construction that de-
mands expert handling that it seems necessary
to have some change in present conditions if we
are to be able to cope with the situation. It must
be made possible for worthy and ambitious young
men to acquire more thorough training than is
now open to them before we can hope for a
supply of trained watchmakers equal to the
demand.

Poverty and Ambition

In an experience of many years in school work
I have found almost without exception that it
was the poor young man who alone had the
ambition necessary to excel as a watchmaker.
The young man who came to spend his father's
money usually did that, and not much besides,
while the young man who earned his own money
made good use of his time and often regretted
that he did not have money to stay longer in
school. It is for this class that. I plead. Help
the worthy and ambitious poor young man, and
conditions will improve very soon and an efficient
watch repairing department will be made easier
for us because of efficient help.
An efficient watch repairing department will

not long be a possibility if we do not elevate
the standard of workmanship far above what it
now is. Adjusters are as scarce as saints among
the craft, outside of the factories, and the supply
is not enough for the factories to be able to do
all the high-class adjusting necessary--while the
average repairer is grossly ignorant of the mean-
ing of the word, so far as practical results show.

Crude Workmanship

And here let me ask, "Can we claim to have
an efficient watch repairing department so long
as we destroy the finer adjustments of railroad
and other fine watches?" I think not. Ignorance
does not excuse us either, for we have no right
to take money for service that we do not render,
and when we hand back a watch to a customer
in a condition that will not hold up the standard
of timekeeping expected of that particular grade
of watch, we do a grave injustice that will reflect
upon us surely and sadly.
But, I thi•nk I hear some one say, "We don't

get paid enough for our work to take all the
time necessary to test and restore these finer
adjustments." Well, let me ask: "If you don't
get paid enough 'for good work, whose fault is
it? Is it necessary that you should do work for
nothing? No! A thousand times no! No man
need repair a watch for so low a price that he
cannot do it justice. Let your competitor do
that if he will, but don't you do it. As long as
you compete in price alone just so long will you
get neither profit nor reputation out of your
work. Compete for quality and results, rather,
and you will then get your price and prosper, and
the cheap man will get what he deserves—
obTlivhie ston.

ores that get "$3.50 for cleaning, and re-
(Continued on page 1591)
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PICTURE OF THE DELEGATES AT THE A. N. R. J. A. CONVENTION AT RICHMOND
ARE YOU OR ANY OF YOUR FRIENDS IN THIS PICTURE?

Heard at the A. N. R. J. A.
Convention

" You have the finest 1 9-Jewel adjusted watch
here. I have examined all the watches shown
and yours is the best at this convention."

" Yes, I'll admit that I'm surprised. I always
thought well of the Ingersoll-Trenton and sold
them whenever I could, but I never thought
that you would come down here with the slickest

11

19-Jewel bridge-model I've ever seen.

" Will it sell? Well, I should say so. Take that
watch in the 20-year case at $25.00, for instance,
that pays 50% profit, it's a beauty. Any jeweler
who doesn't sell a lot of these this fall is missing
a great chance to make money."

" You can't make delivery on the 19-Jewel till
October ist ? Never mind, enter my order now
and send them as soon as you can. I must have
them sure by October 10th so that I can start
talking them hard for my holiday trade."

Robt. H. Ingersoll & Bro.
NEW YORK CHICAGO SAN FRANCISCO
LONDON, ENG. MONTREAL, CAN. MEXICO CITY

THE KEYSTONE

An Efficient Watch Repairing Department
(Continued from page 1329)

pairs extra" (as I was told was the price of
putting my own watch in order on Fifth avenue,
New York), are the largest and most prosperous
in the trade, and not because they are large do
they get the large price, but because people know
that they will get good work in such stores. And
these stores are enabled to do good work because
they seek and employ the high-priced skilled
workmen and thus maintain efficiency, because
upon the reputation of this department depends
so much of the success of all others.
To elevate our standards we must be able to

demonstrate to our clientele that it takes more
than a dirty watch bench and a piece of chalk
and a brush to make a watchmaker, that it is
necessary for a watchmaker to know much of the
laws of physics and natural sciences as well as
to hold an eyeglass upon his eye before he can
do justice to so fine anu delicate a machine as a
watch. Let us rise to our opportunities; let us
take our place with the honored and trusted.
The watchmaker and jeweler belongs to the
class of callings where confidence is the founda-
tion of all success. Confidence is the keynote
of success of all financial institutions, and it is
none the less so of the jewelry institutions. All
the really great jewelry houses are built upon
the solid rock of public confidence, and I may
add that this confidence in the case of every jew-
elry house is very largely augmented and en-
larged by a really efficient watch repairing de-
partment.

Card Index System

I wish to suggest a simple, practical and labor-
saving form of index card that I have used to
great advantage, especially where very large num-
bers of watches were handled daily. I found the
following advantages, among others, from the
use of this system:

I could go at once to the file and locate the
card that had been made out when the watch was
taken in and find out whether the watch was
ready or not. If not ready I could tell which
workman had it in hand. I could tell when it
was promised, and, if there was to be any delay
beyond the time promised my card would tell that
the job was awaiting material, or whatever else
the cause might be. If the watch was ready the
card told me the number of hook upon the watch-
rack upon which I would find it. The card tells
every item of repairs performed, and by whom
performed; the price and whether it was charged,
or paid, is entered as soon as the watch is de-
livered, with date of delivery. If any item of
repairs was not done that was advised, such as
new staff, or other part, we noted this, and when
the customer came back later and said that we
put his watch in perfect order and charged him
$9 for it, we could show him in a few seconds
that we charged $2 for a mainspring and did not
put his watch in perfect order, nor pretend to
do so, as it needed other repairs, as shown by
note made at the time estimate of cost was given.
Again, if a customer calls to get the number

and description of his watch two or three years
later, because of its loss, we can find the card
in a moment, if he can tell us in what year he
left it for repairs, and even if he misses it by a
year or so we can locate it in a moment by going
to our filing case of another year.
On this card we also keep a record of material

used and cost of same; the time spent on the job
and its cost ; there is also a place for stating the
rate the watch had when delivered. All of the
crdinary items of repairs are printed upon the
left side column, and it is only necessary to make
a check mark over each item to know all that has
been done to the watch. All descriptions of
movements and cases are also printed and can
be checked instantly, so that a full and complete
description of any watch and case requires but
a few clashes of pen or pencil in addition to the
numbers of case and movement to tell you all
that you need to know of style, repairs, etc. In
tact it saves nine-tenths of the time, with also
some added advantages over any other of the
many systems that I have examined in an ex-
ocrience of many years in organizing watch re-

pair departments, and the compactness and sim-
plicity of the system is much in its favor.
Another advantage is that if your customer

demands a check for his watch you can give him
one and know that you have done so. If he does
not want a check it remains attached to the index
card, so you know that no check is out for the
job.

Profit and Loss

Now as to profit and toss. It has been my
good fortune to hold positions of trust with
nearly all of the larger watch companies as well
as in some of the largest of the great jewelry
houses of this country. Thus my field of obser-
vation has been a large one, and my experience
has been gained where results alone count, so I
have learned to put the true value upon many
things because of the cost systems that in some
cases not only counted the pennies but the mills,
or fractions of pennies. And I learned soon to
judge as to who was making profit and who was
losing upon their watch repairs. It may surprise
you to hear that many a man who prided himself
upon a well-paying repair branch I have shown,
to his satisfaction, that he was really losing
money, perhaps not very much, but as between
profit and a loss the latter was most often in
evidence. I will illustrate briefly.
A mainspring is put in for $1. The workman

thinks that the few minutes spent in doing the
job, added to the cost of the mainspring, is all
there is to the expense. Well, let us analyze a
little. Say, for example, the cost of labor and
material was net 27 cents for short. Now when
that watch comes back, say six or seven times for
regulation, and your workman is called away
from other jobs, you lose easily io cents each
time on an average, and if you have any one of
the many extras that fall to the lot of the watch-
maker such as, for example, a lot of hard main-
springs where you have one after another break
before you find one that will outlast the guar-
antee, or you find a tooth weakened in the barrel
and in self-protection you replace that, and so on,
can't you see that on the average you are not
likely to get much profit out of $1 mainsprings?
If you get $2 for all the better grades, for re-
member you should always use the best spring
obtainable and will likely have much more trouble
in getting the finer watch to its original timing
rate to please a critical owner, you will not be
overpaid.

An Illustrative Case

Another case I often hear of is balance staffs
for $1. Now just think of a man who is capable
of doing justice to any watch putting in staffs
for $1. To do the watch justice he must remove
the jewels and clean them before fitting to the
pivots; he must true and poise his balance, re-
place his hairspring properly, put in beat, etc.,
and then he finds, likely as not, that the watch
is off time and not within the power of the regu-
lator to correct, so he is obliged to use perhaps
an hour first and last to bring his watch to time
after he has fitted his staff and finished what he
charged for and before he delivers the watch
at

allRoller jewels are often put in for $1 or less,
when, to be certain that your watch will not be
stopped by a part of the broken roller jewel, you
are often obliged to at least partially take down
your watch in order to see that it is not in the
train, or escapement, or perhaps under the dial.
Another mistake.
You take in a watch to clean for $1.50, or less,

may be, and find so many little touches necessary
to put the watch in even approximately good con-
dition that you spend two to four hours upon the
job before delivery, and some time after in regu-
lating, etc.
Now where, in all these cases, do you allow

anything for time spent in regulating, for cost
of materials, for cost of space your repair de-
partment occupies, for the general expense ac-
count, a portion of which is necessarily charge-
able to each department for losses of every de-
scription, for advertising, for betterments which
every live merchant must add to his every de-
partment if he would thrive. Nothing is so
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absurd as the present low prices for watch re-
pairing.

Promise and Performance

Another absurd thing for a watchmaker to do
is to promise to put a watch in order in so short
a time that he either disappoints in the time or
in the quality of work done because he was
afraid that the party would take it elsewhere if
he insisted upon taking ten days, or two weeks,
for the completion of the job. It is very easy,
I find, to make customers understand that good
work requires time, and they all want good work,
and ever and always remember that a watch that
does not keep time will not satisfy at any price.
You may do a considerable amount of work upon
a watch and even show your customer that he
is "getting something for nothing," but you can't
get him to say a good word for you if the watch
is not satisfactory as a timekeeper. On the con-
trary, he will likely spread your fame as a fail-
ure and say nothing about how much you gave
him for nothing. So charge a price for good
work and do good work, if you would have an
efficient watch repairing department.
We now take a place far too low in the scale

of learned and scientific arts. We do not insist
upon the recognition that should and would be
accorded us if we but held our trade above the
level of the commonplace. No improvement will
be achieved until every watchmaker and jeweler
is a member of his local retail jewelers' associ-
ation, or club, and a real live nember, too, that
attends meetings and gets into close touch with
his fellow members, for wherever they do meet
and get to confiding a little in each other they
each find the other to be a good neighbor and a
good fellow, and are so sorry they didn't find it
out years ago, before they had begun cutting each
others' prices and calling each other uncompli-
mentary names.
"Get together" is a good motto for. every jew-

elers' club, and every town, great or small, should
have an organization for "getting together."

Cleaning Solid Gold Jewelry
In answer to a query as to the list of the

operations solid gold jewelry must be put through
to clean it after it has been hard-soldered and
enameled, a writer in The Metal Industry says:

After the jewelry has been enameled the first
operation is to pickle it in the ordinary one to
six pickle (six parts water and one part oil of
vitriol) until the articles assume a uniform light
green color, or, if the gold is of a low carat, the
articles may have a red color, as if they had been
copper-plated.
The next operation is to strip off the superficial

green coating in a solution that contains per
gallon:

Cyanide of potash. .... 5 ozs.
Carbonate of potash.   oz.
Carbonate of copper. 3 ozs.

A very thin copper anode should be used on
the negative wire and the articles to be stripped
connected to the positive wire.
From two to twelve volts can be used, but in

using an excessively high voltage great care must
be taken not to eat the gold down below the
enamel.

The Making of Checker Pieces
The wooden pieces by means of which the

game of checkers, or "draughts," is played in this
country are, like many other similar game pieces,
the product of "down East" skill and ingenuity.
Many checker pieces come from Maine.
These are made of white birch, and are col-

ored red and black, white and black, or red and
white. It would be superfluous to say that they
are turned out by machinery. This, however, is
not particularly complicated. The workman who
looks after the checker-making machine takes a
bolt, as the piece of birch or other wood is called,
shoves one end into the machine, and gives it a
start. He manipulates the bolt back and forth
in such manner as to make a checker with each
turn of his wrist. So skilful do these checker-
makers become that it is a matter of some diffi-
culty for the eye of the visitor to the factory to
count the pieces as they emerge from the ma-
chine.
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NEW STONE SETTING PLIER
•

The Most Mysterious of all Mysterious Clocks

I LLER

THE
MYSTERIOUS
CLOCK

A PLIER THAT MAKES STONE SETTING EASY

There is positively no danger of slipping, crushirig the stone, or scarring
the mounting when using this tool.
As may be seen from the illustration all prongs are reached with ease.
The cone shaped end of the lower jaw fits in the opening of the mounting
underneath the stone, prevents the ring from slipping out of the plier and
does not scar the mounting. The set screw in the handle may be
adjusted so the jaws will not close far enough to crush the stone. With
this plier you will experience no difficulty in setting stones.

No. 10192. Nickle Plated. Price $1.25

36-inch dial neatly transferred on your window. Hands are attached to your window
by a very simple device. Hands are made of wood nicely finished. It keeps good time.
A most attractive clock, a wonderful advertisement. A mystery to the public who gather
at your window and wonder how it runs.

No. 10196. Price complete 610.00 net

SWARTCHILD Etc COMPANY
THE LARGEST WATCHMAKERSAND JEWELERS'
SUPPLY" HOUSE IN THE Vs/CIPtL.C1 HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO. ILL.

WRITE FOR CATALOGUE No. B14. THE LARGEST AND MOST COMPLETE EVER PUBLISHED. FREE UPON APPLICATION.
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BALL

Reduces the Cost of Production

II Abbott's Steel Balls are the
cheapest and most economical
steel balls on the market. Cost
from twenty cents a pound up.
ig Far less than any other on the
market and just as effective and
practical.

Send for PRICE LIST
and further information.

The Abbott Ball Company
1 - 21 HICKS STREET

HARTFORD CONNECTICUT
New York Office, 96-98 Reade Street

0

THE HIGHEST

DEVELOPMENT
IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

"Roller Table."—Please tell the best method of
snaking a roller table and especially how the D-
shaped hole for jewel pin is ntader—A convenient
way to make a roller table is simply to turn the
blank from a piece of steel rod in a wire chuck

in the lathe. Drill the center hole, face off the
end of the wire, turn a deep cut back of the faced-

off end, leaving a little more than the thickness of
the finished roller table; make the side of the
groove which forms one side of the roller table
perfectly square and flat; turn the edge rounded

off if it is that style table; file the crescent or
passing hollow, but leave a little stock for a
grinding and polishing allowance, so the finished
hollow will not be too wide and deep. Continue
turning the groove until it cuts into the center
hole, which you have drilled into the wire; then
the disk will fall off. The hole for the jewel pin
may be drilled before the disk is completely cut
off. In this way the wire acts as a handle. If
you want to make a half-round hole for the jewel
pin make a steel slip the shape and size of the
jewel pin, but slightly tapered, and the smaller
end to be no smaller than the jewel pin. This
must be hardened, tempered to a purple color, and
polished. in using it drill a hole in the roller
table blank, insert the steel slip and hammer on
the edge of the blank until the steel of the blank
is closed down around the slip, which can be then
withdrawn, leaving a hole of the desired shape.
Oil the slip slightly before using it. The steel
must be very well annealed and the blank left
large enough to leave sufficient metal to turn it
to its proper size while removing all the "batter-
ing" marks of the hammer. You could make a
stump for your staking tool to support the blank
and use a punch in the tool to swedge the edge
of the roller, but this entails a lot of work. The
English watch factories formerly used what they
called a "crushing tool" to swedge the roller by
screw pressure, but all of these schemes seem a
waste of work when you can set a jewel pin in
shellac in a round hole as solidly as the work
requires.
After the first steps as outlined above, it simply

remains to harden and temper the disk, gray-fin-
ish or polish the top and bottom of the table, and
polish the edge and the passing-hollow. The lat-
ter can be done by holding it against a steel wire
which is revolving in the lathe, coated lightly with
oilstone dust and oil, to grind it to a flat surface
and then polish it in the same way on a brass
wire charged with diamantine or rouge.

"Puzzled."—Have just received an old-style
Howard watch made up on Swiss style; the can-
non pinion is fastened on staff that goes through
the movement and has to be driven out, is the
way it appears to me. It is a 17-jewel watch and
I am afraid that if I drive it out like I would
a cheap Swiss that I might burst one of the
jewels.—The vast majority of center arbors fit
their cannon pinions with such friction that they
can easily be separated from the pinion by a few
light taps of the hammer. In this there is no
danger of cracking the lower center jewel, so
you should first simply tap the minute hand end
of the center arbor, preferably with a brass stak-
ing tool mallet. If the arbor refuses to yield to
this you can slide a slip of sheet steel under the
cannon pinion and use more forcible blows; the
steel slip must have a slot sawed in it from one
side or end, so part of the slip is on either side
of the center arbor and supports the cannon pin-
ion on two sides. This slip carries the impact
of the hammer blows and supports it on the

KEY'S'TONE

watch plate instead of putting the jewel in
danger. Be sure the slot in the slip is wide
enough so as to clear the end of the hollow pivot,
elso you will break the upper center jewel;
whether or not it is necessary depends on how
the jewel is set, because some jewels could not be
damaged even if the cannon pinion should be
driven down to the plate—there would be enough
metal covering the jewel to protect it. This you
will have to look out for in each case. There
are several other ways of removing stubborn
cannon pinions of this construction, but the one
described is, we think, the most effective. You
must avoid battering the end of the center arbor
—if necessary use a concave punch. If the arbor
is soft and a rivet forms on it before you were
aware of the danger, you must file the burr off
and then use a concave punch. If the friction
is too great between the center pinion and the
center arbor put the watch in your staking tool,
resting the cup or washer of center arbor on a
hollow stump and drive the arbor out with a
concave punch; this protects the upper center
jewel. Be sure to have the balance out of the
watch during any of these hammering operations
to avoid cracking endstones or spoiling pivots.

"Swiss."—I have a Swiss movement Locust,
about 16 size. The trouble is this, when I set
the hands front right to left the watch overbanks
and stops. I noticed that the guard pin is close
enough and the roller, so this could not be the
cause of overbanking. I thought that the fault is
in the clutch and setting wheel, so I ordered new
clutch and setting wheel. I send you the clutch
and wheel. Please examine and tell me if it is
worn out or not. I put in a new clutch and
wheel, but it is in the sante condition as before.
Kindly explain what is the cause of it.—A worn
clutch could not have any such effect as you
describe. The fault is either that the escapement
is not adjusted properly or the cannon pinion
fits too tightly to the center pinion, putting too
much power (backward) on the train in setting
the watch backward. First see that the pivots
of balance staff and pallet arbor do not fit too
loosely in their jewel holes. A fault of this
nature is a common cause of overbanking. See
that the general functions of the escapement are
properly performed and that there are no chipped
pallet stones. Now, if all these matters are found
to be correct the overbanking must be caused by
faulty guard action, or possibly by the roller table
not running true "in the round." But we must
remind you that by overbanking is meant the
passing of the fork over to the wrong side of the
escapement, so that the slot is not in position to
receive the roller jewel when it comes around to
unlock the escapement. Possibly instead of
doing this your guard pin simply "jams" against
the edge of the roller table and thus stops the
watch. If this is the case (and the watch is of
the single roller type) and you have the escape-
ment in as good shape as you can get it without
replacing parts, then see if there could not be a
reduction of the friction at the cannon pinion,
which will most likely be found greater than is
necessary to safely drive the dial train.

"Balance Wheel."-1 have an 18 size, 15-jewel
Seth Thomas watch I have been unable to make
keep time. It takes a good motion, sounds good,
the escapement seems to be in good order, but I
can't make it keep time. I have poised the balance
wheel twice, and customer has brought it back
with the wheel out of poise again, so I find that
is the reason it won't keep time. What shall I
do to make the wheel stay in poise, or must I get
a new wheel? All the balance screws are tight.—
If everything in the watch is in good order except
the balance being out of poise, then, of course,
that is the reason the watch will not keep time.
As to what causes the balance to get out of poise
in the watch while your customer is carrying it
we suggest that you examine the balance rim
carefully and see whether you cannot detect a
flaw in the metal; it may be very slight, or it
may be a defect in the welding or soldering to-
gether of the brass and steel parts of the rim.
Again, it is possible that the steel may be so soft
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at one part of the rim that it does not expand
and contract uniformly with the rest of the rim,
so that the balance would vary considerably in
poise at different temperatures; it might also be
possible that your customer has tried regulating
the watch and accidently knocked the balance out
of true. If you find the trouble to be caused by
any of the faults suggested except the one last
mentioned, the only remedy is to put in a new
balance.

"Fusee."—I have repaired an old English watch
which was made by Joseph Johnson, 25 Church
street, Liverpool. Watch runs with fusee and
chain. I repaired the watch in the usual manner
and it ran for a few days, when the chain came
off the barrel and wedged in between fusee and
upper plate. In putting chain back I tightened
up the barrel about one-quarter turn of retaining
Power, but the watch will only run when I tighten,
or rather turn, A back as if winding the spring.
Now, what I can't understand is if I take up the
retaining power with B why isn't that sufficient.
Please explain what click C is for, if we turn B
back for a retaining power.—You evidently do not
understand the action of the "maintaining power"
mechanism of the fusee. The click and ratchet at
B in your sketch has nothing to do with the func-
tion of "maintaining power." This term is used
to denote the act of applying power to the train
to keep the watch going during the time when it
is being wound. It is necessary to do this in the
case of fusee watches because the winding is done

in the opposite direction from that in which the
train runs, and if it were not for the maintaining-
power device the watch would stop during wind-
ing. Between the body of the fusee and the main
wheel (the wheel on fusee which gears into the
center pinion) is a ratchet wheel, and a flat steel
spring is fastened with one end to the ratchet,
the other end to the main wheel. The pawl, or
click, C in your sketch, doesn't act while the main-
spring (through the fusee) is running the watch,
but as soon as you turn the fusee backward in
winding the watch the click catches the teeth of
the ratchet and the spring inside the fusee is com-
pelled to drive the main wheel forward, because
the fusee spring has been kept in continual ten-
sion by the pull of the chain, and when the click
prevents the ratchet from moving backward the
force of the fusee spring is exerted forward to
drive the main wheel, since one end of the fusee
spring is fastened to the main wheel and the other
end to the ratchet wheel. Thus is the power on
the train maintained during winding. You speak
of the click and ratchet B as though they consti-
tute the maintaining power. What they are for is
simply to hold the barrel arbor from turning, to
keep the mainspring on tension enough when the
watch is run down (i. e., when the fusee is
against its stop work), so that the chain will re-
main in place on the barrel, and for conven-
ience in releasing this tension before taking
the chain off in taking the watch apart. If
the watch will run only when you apply extra
power through the winding square, that indicates
that there is a defect in the train or escapement
which causes a waste of power, or else the main-
spring is not strong enough to run the watch, but
it is much more likely to be the former. Since the
above may include one or several out of hun-
dreds of various faults, you cannot expect us to
suggest what it is likely to be. Examine the bal-
ance jewels and pivots, the escapement, the train
(depth by depth), the mainspring, barrel and
fusee. Some fault will show up which causes a
waste or insufficiency of power. If you write us
as definitely as possible we shall be glad to an-
swer any further questions about this, but, as you
see, without definite questions we should be
obliged to write a treatise on the whole subject
of watchwork.
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41. Watchmakers with a
wide experience know
there is but one best and
that's the

MOSELEY
Has conoidal chuck

which guarantees abso-
lute truth. Has a larger
chuck capacity, there-
fore will take a larger
variety of work. The
Moseley has all the good
points of any and many
superior points over all
other lathes.

Price with two-chuck $31combinations . . . .

Send for our book containing
full particulars

CH I CAG O'S U N RIVALLED MATERIAL HOUSE
37 South Wabash Avenue (POWERS BUILDING) CHICAGO

1,6....0"....41 We Want You
to send for our New Catalogue K of
Watch and Jewelry Signs (it is FREE)
and shows how you can make your store
and windows very attractive. We have
the largest variety of signs in the world.

Electric Watch Signs
$20.00 to $85.00

Write for It Now

GROUT'S EXCELSIOR SIGN CO.
Established 35 Years

14 N. Dearborn Street, CHICAGO
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THE NEW M. P. SAFETY CATCH
TELLS ITS OWN STORY BETTER THAN WE CAN BECAUSE

Simplicity Beggars Description
A sample sent to any Manufacturer, Jobber or Retail
Jeweler in the world if you address Department B.

Both sizes mounted on patches for repair work.
Electrotypes as shown for advertising

furnished FREE

THE METAL PRODUCTS CORPORATION
MANUFACTURERS OF JEWEL SETTINGS, METAL ORNAMENTS AND JEWELRY COMPONENTSNEW YORK OFFICE

611 Broadway, Room 605 1012 Eddy Street, PROVIDENCE, R. I.

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

Price-list free L. W. STILWELL, Deadwood, So. Dak.

4.071.4.4

U II ii I 4

.,"ifim , 1170:41111'1
1) 

letlig

J1171'9'
Iva

WATER BURY,
CONN.

IIANUFA
CTURERS

OF HIGH GRADE
_

GERMAN SILVER BRONZE GILDING METAL
PLATERS BARS LOW BRASS AND OTHER SPECIAL

ALLOYS IN SHEETS AND ROLLS

QUICK DELIVERIES

I 535

FORMERLY OF BRIGGS & DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

AMERICAS

BEST KNOWN

JEWELRY AUCTIONEER

ci Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made

W. H. Beck, Sioux City, Iowa
Itken, Butte, Mont.

A. E. Elbe & Son, Bloomington, Ill.
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell Jewelry Co., Paris, Ill.
Meyer Jewelry Co., Peoria, Ill.
White & Konch, Chicago, Ill.
I. Kronberg, Little Rock, Ark.
W. H. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur. Ont.
W. C. Feetham, Sault Ste. Marie,
Mich.

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. L. Wanner, Paducah, Ky.
Gilmore & Krause, Kenton, Ohio
F. R. Pancoast, IIasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

3. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS
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LightMonarch Touch
One secret of Monarch superiority lies in the wonderful re-
sponsiveness of its key action. In no other typewriter in the
world do the keys so readily yield to the slightest touch of the
fingers. That's why the Monarch is easier to operate than any
other writing machine.

"No Three O'Clock Fatigue"
The long wearing qualities of the Monarch, its ease of operation,
its accessibility and its great visibility, are a few of the reasons
why THE KEYSTONE WATCH CASE COMPANY standardized their
typewriter equipment with Light Touch Monarch machines.
A post card will tell you all about it.

The Monarch Typewriter Company
716 Chestnut Street, Philadelphia, Penna.

BRANCHES AND DEALERS THROUGHOUT THE WORLD
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Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
BULLION SOLICITED

SMELTING FOR
THE TRADE

SWEEPINGS
OUR SPECIALITY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Southwest COrner

Hrilsey an Nbarsl-aftll Sts.

Newark, N. J.

Stimulate Your Repair Department, You Will Find Results

BEFORE

A WORD ABOUT OUR FACTORY
We are equipped with the modern and up-to-date machinery; our jewelers and silver-
smiths are experts in this line; we can repair or replace any article in the Jewelry Trade.
Gold and silver mesh bags, refinished, replated, relined with kid or silk, same as new.
Try us with your next lot of repairs.

GOLD AND SILVER PLATING.
Monograms removed from all kinds of Silverware and Jewelry—Refinished like New.

THE GLOBE ART MFG. CO.

AFTER

WRITE FOR OUR PAMPHLET.

51 and 53 MAIDEN LANE
 NEW YORK 

FOR FIFTY DOLLARS we will Teach
You to Do First-class Engraving
A THREE MON'I'HS' COURSE in our Engraving Department will make such
ILL Engraver of you that you can do in a satisfactory manner the engraving that
would have to be done in the average jewelry store. This should interest you.
You can look this country iwer. and nowhere will you find an institution whose
students become first-class Engravers in no short a time. It is our method of
teaching and years (17) of experience that count. Send for our Engraving
Prospectus. It will give you full information. It is yours for a postal.

THE PHILADELPHIA COLLEGE OF HOROLOGY
F. W. SCHULER, Principal Broad and Somerset Sts., PHILADELPHIA, PA.

See our large ad on page 1420 August 1st issue of "f he Keystone.

Telephone, 1560 Beekman Established 1893

%tar Gotb anb %aver 'Plating Ullorhs
(INCORPORATED)

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
ci Roman, Rose and Green Gold Coloring. ti Watch Case
repairing and polishing. J A specialty made of repairing,
re-lining and re-plating Mesh Bags. J Work by mail or
express returned same day.

125 Fulton Street - NassNauelrtreet NEW YORK CITY

Far SPOT CASH for Jewelry Stocks-VC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods,

EMIL NOEL, 54.1 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323.

No. 311 35 culls No. 636 du gents No. 711 35 cents

Advertising Cuts forJewelers

Your Fall Advertising is now a first considera-
tion, and one essential is a

supply of suitable illustrations to attract the attention of
the reader and plant in his mind an idea of the goods
advertised.

We have had a large number of such illustrations
specially prepared for the jewelry trade for use in circulars,
newspaper advertisements, letter heads, booklets, etc.,
which can be had for a mere nominal price.

Send for sample sheet with prices.

THE KEYSTONE PUBLISHING COMPANY
809 North 19th Street, PHILADELPHIA

No. 612 33 cents N. 727 35 ctints No. 671 35 cents
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DIAMONDS land I=,RCIOUS STONES'

SOUGHT AND SOLD
FOR SPOT CASH

Appraisemente made for estates or individuals

J. J. COF-1174N
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for Curd-lei Mformation

FRED A. HASKELL Letter, Jewelry & SouvenirENGRAVER

206 Weybesset St., Providence, R. I.

--Mil, _1

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

tzt

va.A.F.V&Y.S_
CATALOG

GORDON 4
M

I .
ORRISON

WHOLESALE
JEWELERS AND
OPTICIANS
[STA B• 1002

Chicago, III.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1911 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians
y 199-201 E. Madison St., CHICAGO, ILL.

SELLS LIKE HOT CAKES
(ORDER TO-GAY

AN EXTRAORDINARY SELLER!
A SPECIAL PRICE!

GOLD PLATED SAFETY PINS

NETCASH

Md.AVERBECK "A,V.ApTrR 10.12 MAIDENLAMEN.

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print
A beautiful illustrated sample card and price-

list sent upon request

CARMAN ART CO.
127 North Dearborn Street, CHICAGO, ILL.

BecKeralleckman
Successors to G.F.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everything in
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Ohl Comes
111ade New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

10011116

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

ENAMEL
Opaque and Transparent En (011 el of every

variety constantly ou hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R. I.

Learn Watchmaking
Watch mak ing pays and you
can earn while you learn.
Write for FREE BOOK,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

The Massachusetts School of Optometry
Klein School of Optics

The Former Incorporated and Registered with
the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Cataloguesand particularson application.

The Massachusetts School of Optometry
185 Summer Street BOSTON, MASS.

HAVE YOU SEEN?
AVERBECKS NEW CATALOG
IF YOU ARE A RETAIL JEWELER A"
WANTsELLERS SEND FOR IT —

GOODS OF THE UNCOMMON SORT

MJAYERBECKT4T:arr10.11MaiouilANENY
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Small Advertisements
No advertisement inserted for lees

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for flrst twenty-
five words. Additional words and ad-
vertisements. THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To Insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank cheek or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS In postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special Issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING CO.
209411-813 N. 19th Street, Philadelphia, Pe.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS Per word.
No advertisement inserted for less than 25
cents.

AI WATCHMAKER and salesman, good
appearance, good habits and best refer-

ences, wants position with a first-class jew-
elry house. Care H. N. Frachtmann, Hous-
ton, Texas.

WANTED, job in jewelry store to finish
trade; have some experience; wages small.

Minnesota or the Dakotas preferred. Ad-
dress A. H. Backer, Mayville, N. D.

WATCHMAKER, engraver and jewelry re-
pairer wants position; can take charge;

no boozer; references As; Idaho or Mon-
tana preferred. "B 554," care Keystone.

JEWELER, watchmaker and engraver, age
27, wants permanent position with good

firm; three years' experience with live ones;
best references as to character and ability.
Box 604, Emmetsburg, Iowa.

WANTED, a position as watchmaker, jew-
eler, engraver and salesman; west pre-

ferred. "P 560," care Keystone.

SALESLADY of good appearance and ad-
dress, with one year's experience at

watchwork, requires position in first-class
store; state salary in first letter. Address
Miss L. Morden, Chilliwack, B. C., Canada.

YOUNG MAN desires position as watch-
maker and engraver; a place where I will

have an opportunity to advance. "F 569,"
care Keystone.

WATCHMAKER who can handle railroad
work and is also good engraver; south-

west preferred; best references as to char-
acter and ability. "E 509," care Keystone.

- --
HIGH-CLASS workman on any make of

watch, clock or jewelry; good engraver,
make rings, etc.; twenty years in business;
best of references; west or south preferred;
$30 per week. F. J. Frazee, Osage, Iowa.

SITUATION wanted by married man as
second watchmaker with first-class work-

man; own tools; have had six years' ex-
perience in running store and doing watch
and clock work; temperate, reliable and
honest; desire to finish trade with chance
for promotion; prefer Pacific coast, but
would accept good position anywhere; ref-
erences. "II 6o8," care Keystone.

WANTED, position as watchmaker and en-
graver about the middle of September;

will send sample of engraving. "II 623,"
care Keystone.

WATCHMAKER and optician, ten years'
experience, married, age 29; five years at

last place. Address H. E. Umstot, Pleasant
City, Ohio.

GOOD watchmaker and jeweler desires
permanent position in good town; young

man, good appearance, sober, reliable and
competent; good railroad experience; best
references from present and all former em-
ployers as to honesty and ability; start at
$20 per week; can come any time. Clar-
ence E. Gum, Red Cloud, Neb.

SITUATIONS WANTED

GOOD watchmaker and plain engraver de-
sires position in Iowa; 1 i years' experi-

ence; neat appearance; no bad habits; good
references. Lock Box No. 331, Waukon,
Iowa.

YOUNG MAN, 21, wishes position to finish
watch work; can do jewelry and clock

repairing; have been with present employer
for six years. "E 627," care Keystone.

YOUNG MAN desires position as watch-
maker in city in Oregon or Washington;

can do jewelry and clock work; honest, in-
dustrious workman; own tools; Portland or
Seattle preferred; state salary in first letter.
"S 613," care Keystone.

WANTED, position as watchmaker and en-
graver about October ist; good referencei

will send sample of engraving. "M 624,
,

care Keystone.

PRACTICAL watch repairer, experienced
in railroad work; excellent optician; com-

mon engraver•, twenty years' experience;
capable of taking charge reference satis-
factory; salary $25. Fred Kowe, 201 North
Edith street, .Albuquerque, New Mexico.

WATCHMAKER, letter and monogram
engraver and salesman desires permanent

position with first-class house; references
and sample of engraving on request; good
salary expected. "A 615," care Keystone.

FIRST-CLASS watchmaker, good engraver,
experienced on railroad watches; sober,

steady and reliable; fine salesman; neat ap-
pearance; Pacific states preferred; four
years with present employer; best refer-
ences. "P 622," care Keystone.

AS WATCHMAKER, clock, jewelry re-
pairer and engraver; own tools; Ai ref-

erences furnished; prefer middle west. R.
H. Schutze, 3/3 Iiinth avenue, Charles
City, Iowa. 

YOUNG LADY desires position as en-
graver or engraver and saiesiady by Sep-

tember ioth; will submit samples of work
to parties guaranteeing return of same;
references exchanged. "B 609," care Key-
stone.

Az WATCHMAKER, optician,. engraver;
own tools; no bad habits; single; nine

years' experience; south or west preferred.
"H.," care A. J. Krueger, North Branch,
Minn.

SITUATION wanted by first-class watch-
maker, plain engraver and graduate op-

tician; 15 years' retail experience; capable
of taking complete charge of repair depart.
merit or store; 30 years married; no
bad habits; salary $25 week. Write Ray
W. Folsom, Waterville, Kan.

SALESMAN with five years' experience
with wholesale jewelry and material con-

cern desires position; can furnish As ref-
erences. "G 617," care Keystone.

I AM AT watchmaker and jeweler and
graduate optician; want job in northwest

states. W. G. Hunter, New Goodwin,
Okla.

WATCHMAKER and jeweler; young man,
26 years of age, married; best of refer-

ences; willing to start at mooerate salary.
D. Darrow, 1822 Humphrey avenue, Kala-
mazoo, Mich.

SECOND WATCH, clock and jewelry re-
pairer; also good salesman; six years' ex-

perience; age 28, married; can give best
reference. Address 523 Seventh, East,
Hutchinson, Kan.

POSITION wanted as foreman; 18 years'
experience as foreman of several ot the

leading jewelry firms in the United States;
no bad habits; gilt-edge references. "B

x," care Keystone.

WATCHMAKER, thoroughly competent
and reliable, desires position witn first-

class firm; the best of references furnished;
central or nearby states preferred. "M
607," care Keystone.

YOUNG MAN, 19, with small experience
in large jewelry manufacturing house,

desires a position in or near New York;
can furnish references. "C 604," care
Keystone.

WATCHMAKER of exceptional ability,
unquestionable references. can do jew-

elry repairing, wants to work on salary or
commission that will average a fair salary.
"R 6ol," care Keystone.

POSITION wanted by watchmaker and en-
graver; permanent; best of references;

plain jewelry work; state salary in first,
letter; western city preferred. `E 603,"
care Keystone.

POSITION wanted by watchmaker and en-
graver; permanent; best of references;

plain jewelry work; ,please state salary in
first letter. "E 6o2,' care Keystone.

BOY of t6 wants position to learn jew-
eler's trade; can furnish references. Lon

A. Wells, Box 84, Blue Springs, Neb.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED, experienced all-round man;
must be fine engraver and watchmaker;

full particulars, references, samples, photo
if convenient and wages required; position
permanent; best climate in the world. Ad-
dress P. 0. Box 214, Boise, Idaho.

FIRST-CLASS watchmaker, jeweler and
plain engraver to take charge of jewelry

department in drug store; state age, ref-
erences and salary expected in first letter;
want by September isth. B. E. Barkdoll,
Dysart, Iowa.

WATCHMAKER, engraver and optician;
state age, reference, experience and

wages wanted. R. Mirfield, Hawarden,
Iowa.

WANTED, an all-round workman; must be
able to do fair engraving and able to take

charge of store. R. D. Macdonald, Lima,
Ohio.

WATCHMAKER, engraver and optician.
"P 586," care Keystone.

AT ONCE, first-class watchmaker and en-
graver; $25 per week. Hollins Bros.,

Lake Charles, La.

MAN, experienced in the jewelry business,
to sell jewelry on the installment plan in

Mississippi or Birmingham, Ala. this is
a house-to-house canvass, selling to con-
sumers only. This position will pay well
to one that will put forth honest efforts.
Boozers need not answer. A. E. Morlan,
Gulfport, Miss.

WANTED, young man, good character and
habits, as first-class engraver; send char-

acter and ability references in first letter
and state salary willing to start with; a
good position for the right man. Jas. K.
Lemon & Son, Louisville, Ky._ _
ASSISTANT watchmaker, plain engraver;
would prefer one who has knowledge of

jewelry and clock repairing tine chance to
finish trade under a fine Swiss workman;
write at once. Theodore Shaffer, Cordele,
Georgia.

WANTED, second watchmaker; must have
not less than six years' experience; give

full particulars in regard to ability and
wages in first letter. Chas. Gildemeister,
San Antonio, Texas.  

WANTED, good watchmaker and engraver;
good personal appearance; permanent po-

sition; salary and reference in first letter.
G. W. Meyer Jewelry Co., 822 Market
street, Chattanooga, Tenn.

WATCHMAKER and engraver; salary $25
per week; steady position. must have own

tools, furnish references and submit sam-
ple of engraving. J. T. Allen & Co., Rich-
mond, Va.

WATCHMAKER, engraver and salesman;
must be good; send reference, sample en-

graving, photo and salary expected; perma-
nent position. Walter H. Mellor, Michigan
City, Ind.

GOOD engraver, jeweler and clock man;
send sample engraving and reference;

must be of good appearance; permanent
position. Walter H. Mellor, Michigan
City, Ind.

WANTED, watchmaker and jeweler; give
full particulars in regard to wages and

reference; permanent position. William F.
Brehm, Rochester, Pa.

SALESMEN wanted to carry a side line;
a legitimate and good selling article;

good commission; see advertisement page
i5o6 this issue. The Oscar Onken Corn-
pany, Cincinnati, Ohio. 

MAN, experienced, for material department
of large wholesale house; must under-

stand the execution of watch material orders
thoroughly; state experience, salary, etc.
A. H 2 1201 Heyworth Bldg., Chicago. 

WATCHMAKER, jeweler, plain engraver;
state age, salary and experience. Address

P. 0. Box 95, Tacksonville, Ill,

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail Emil Noel, 541 East Forty-
sixth Place, Chicago, Ill.

LOCATION for jewelry store in Washing-
ton State; $lo for location accepted.

"T 597," care Keystone.

WANTED, Stehman & Stehman engraving
block; must be a bargain. Scott Mc-

Mu rtrie, 204 Coal Exchange building,
Scranton, Pa.
GOOD second-hand lathe with wheel. B.
M. Huntley, Leesburg, Fla.

A LOCATION for jewelry and optical
business in good town in central states.

J. L. Shanar, Knok, Pa.

WANTED

WANTED, No. Moseley jeweling caliper
rest. "J 595," care Keystone.

STRICTLY reliable brother jeweler wishes
a 6 per cent loan, giving first mortgage

security on new $3000 residence. "N 6o6,"
care Keystone.

WANTED, to buy wheel cutter and index
plates for Moseley No. 2; must be in

good condition and cheap, R. Witzel, 2004
Prospect avenue, Kansas City, Mo.

WATCHMAKER, expert, wants location;
also to carry stock. Box 17, West Point,

Iowa.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

JEWELRY, musical, photo supply and sta-
tionery store, middle west town 3000; in-

voice about $2590; particulars on request.
"D 544," care Keystone.

GRAND opportunity for the right man with
small capital; established over 20 years;

business very profitable. A. G. ig, xacil
Heyworth Bldg., Chicago.

ONLY jewelry store in town of 800 in
northeast Nebraska; invoice $2500; will

reduce; good territory; other business. "S
552," care Keystone.

THE BEST jewelry store in the best town
in the State of Colorado; doing the larg-

est business in the city; fine climate and
an excellent opportunity for any jeweler
who wishes to come west. "V 555," care
Keystone.

ONLY up-to-date jewelry store in growing
western city of o,000; no back number;

this place is the best city in state; will
have double the population in ten years;
building of all kinds now going on; my
fixtures, etc., are all new; no old stock;
good paying proposition; will take about
$7000 to handle; can reduce stock to suit
applicant; wholesale business in other city
needs my attention. "H 614," care Key-
stone.

THE CHANCE of a lifetime to step into
the best paying jewelry and optical busi-

ness in a hustling, prosperous city of 18,000
population, located 150 miles from Denver;
largest stock and best stand in the city;
last year's sales over $22,000; this year's
business showing an increase over last year;
reason for selling, I wish to retire; stock
invoices $15,000; will require $8000 cash;
balance terms to suit with good security.
"N 630," care Keystone.

STOCK and fixtures in factory and rail-
road town of 8000; payroll on one rail-

road ever $40,000 monthly; best farming
country in southern Kansas; about $165o
cash required. "A 628," care Keystone.

JEWELRY STORE in western Nebraska
town, population about 6000; good busi-

ness established; good reason for selling.
"B 6o5," care Keystone.

AN OPPORTUNITY for a live man to
drop into a forty-year established jewelry

business in Springfield, Mass.; always plenty
of bench work and very low rent; owner
has other line of business. "N 629," care
Keystone.

GOOD-PAYINNG jewelry business in town
of 800; fine opening for optician; only

store in town; reason for selling, other
business. D. G. Erdle, Cherry Creek, N. Y.

ESTABLISHED jewelry and optical busi-
ness in growing Oklahoma city; cheap

rent, long 'lease; invoice around $5000; a
snap; retiring from business. "D 619,"
care Keystone.

JEWELRY STORE in Nebraska town of
1000; big territory and no competition;

good crops this year; sickness reason for
selling; invoice 2700; can reduce to suit;
must be sold at once. "C 618," care Key-
stone.

ONLY jewelry store and inspectors town
4000; invoice $2000; cash. Wilder-Webb

Company, Corbin, Ky.
ON ACCOUNNT of continued illness in
my family, will sell entire stock jewelry,

phonographs, fixtures, tools and material;
about $2300; fine country, southern Ne-
braska; good crops. "H 626," care Key-
stone.

JEWELRY STORE in fine school town in
southwest; best location in town; good

reasons for selling. "H 625," care Key-
stone.
A PROFIT-MAKIVG jewelry business; all

up-to-date clean stock and fixtures; in-
voice about $6000 or better; a snap for
some one; for particulars write. "B 6to,"
care Keystone.
OLD-ESTABLISHED jewelry and optical

busine.is in a good North Dakota town
of 3000 population; watch inspector for two
roads; doing a fine business; good oppor-
tunity for right man; best reason for sell-
ing. "L 63r," care Keystone.

FOR SALE

Stores, Stocks and Businesses

STOCK and fixtures of a jewelry store lo-
cated in Philadelphia, Pa.; three wall

cases, 18-foot counter with drawers, three
show cases with traps, large mirror, French
regulator, safe, etc.; invoice about $2000;
sale no later than September io, 1911.
Address Lewis J. Beitel, 2902 Germantown
avenue, Philadelphia, Pa.
A WHOLESALE and manufacturing opti-

cal business; most complete plant in the
south, consisting of automatic machinery,
complete stocks of lenses, frames and opti-
cal instruments; stock inventories about
$24,000; machinery, tools and fixtures about
$2500; annual business about $55,000. If
interested address "K 598," care Keystone.
GOOD paying jewelry store, on Messaba
Range, northern Minnesota; in business

II years; watch inspector; have two stores;
must sell one; $5000 stock; can reduce.
Box 277, Virginia, Minn. 
GOOD location for druggist, jeweler or

jeweler in eastern Washington. "T 600,"
care Keystone. 
STOCK and fixtures at $1500. For particu-

lars write J. P. Johnston, Portland,
Arleta P. 0., Oregon.
GOOD-PAYING jewelry and optical busi-

ness at invoice; annual sales about $10,-
000; good run of bench work; in fruit sec-
tion of northwest; healthy climate; will take
about $5000 to handle deal. All letters
answered. "S 612," care Keystone. 
FINE- jewelry business, 75 cents on the

dollar; long lease, $15 per month; invoice
about $2500; stock new and clean, suburb
of Los Angeles, Cal. For particulars ad-
dress Mrs. Annetta Williams, 5807 Pasadena
avenue, Los Angeles, Cal. 
WANTED, watchmaker with some money

to buy an established chronometer and
watch business in New York City; valuable
chance at a sacrifice. "T 596," care Key-
stone.
CHEAP, manufacturing jewelry establish-

ment, center of city; low rent. Address
C. A. Slinger 55o Central Trust building,
Indianapolis, Indiana. 
JEWELRY stock, tools and furniture; no

other such store here; good town of 1000;
good wealthy country surrounding; disa-
greement of partner cause of sale. G. W.
Griffin, Fayette, Ohio.
A-WELL-ESTABLISHED jewelry and sta-

tionery business of forty years' standing
in a thriving village of 3000 inhabitants in
Livingston County, N. Y., employing an
optician and watchmaker; one other jewelry
store in place; will be sold cheap for cash.
"G 599," care Keystone. 
JEWELRY stock and fixtures at 15 per cent

discount; good paying business; small
stock; Illinois town of l000; reason for
selling, bad health; a bargain for right
man. "M 616," care Keystone.
$1000 WILL BUY a good-paying jewelry

store; established seven years. S. Davis,
x6o West Chicago avenue, Chicago.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

MOSLER safe with two vaults, dimensions
23 by 41 by 17 inches, $15o. C. H.

McCoy, Columbia, Miss. 
FOR SALE, Alvin silver flatware $roo

at discount; as nice as when it left fac-
tory; also two show cases, new. E. J.
Tyler, Butler, Ind. • 
FRANCIS engraving machine; a bargain.
L. C. Lanther, Burnsville, W. Va. 

CHEAP-First check for $85 takes a nearly
new Mosler jeweler's safe; double inside

and outside doors; size: outside, 38x63
inches; inside, 2 Ix4o inches. E. W. Parker,
Majestic Bldg., La Crosse, Wis. 
ONE to-foot jeweler's wall case, Vertical

sliding doors; base has sixteen drawers,
two cupboards; case 9 feet high, green felt-
lined, quartered sawed oak, in good condi-
tion. Anderson Blanton, Paris, Mo.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FIRST-CLASS established jewelry busi-
ness; invoice $15,000; can reduce to

$5000; good business; must sell to settle
estate; might consider active partner;
ranches require my attention; income prop-
erty considered. Charles H. Wyman, ad-
ministrator, Glenwood Springs, Colorado. 
FOUR-ROOM HOUSE, two lots, for $25oo

worth watches and jewelry; write. W.
G. Hunter, New Goodwin, Okla.
I HAVE r6o acres of fine land in Becker

County, Minnesota; price $1800; will sell
or trade for clean stock of jewelry and
watches. JC. Veden, Wadena, Minn. 
TRIAL CA-SE, oak cabinet, 32 pairs; never

used; good as new; want gold rings.
Box Jos, Huntsville, Texas.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank refs. given. M. Iralson, Masonic
Temple, Chicago, Ill.

HAVE you any grandfather's clocks, Old
English bracket or mantel clocks, or Wil-

lard or Banjo wall clocks for sale? Write
to the Old Clock Shop, Albert Karg, 469
Fourth avenue, New York City. 

I PAY 20 ner cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
refs. Emil Noel, 54I East Forty-sixth
Place, Chicago, Ill.

REWARD offered for stolen watch-On or
about July 20th a small Swiss lady's solid

gold watch with inscription "R. Raker" on
back cap in script lettering was stolen from
a boarding house in Rochester, Minn. A
reward of $1 o will be paid for its recovery
or information leading to its recovery. The
case is quite badly dented by opening the
lids; gold is rather darkish color. Address
John D. Fokken, Lenox, S. D.

LOST-About June isth, one i8 size Hunt-
ing Keystone solid gold No. 4500888 and

17-jewel Illinois No. 1256z56. A liberal re-
ward is offered for return of this watch to

U. Triplett, Ironwood, IVlichigan.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalogue to Elgin Horological
School, Elgin, Ill.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $loo. W. H. En-

haus & Son, 3/ John street, New York
City.

I PAY the highest prices for watches, dia
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refs.
furnished upon request. Emil Noel, 541
East Forty-sixth Place, Chicago, Ill.

SEND your watch case repairing to Art
Watch Case Co., 8 North .,tate street,

Chicago.

I WILL buy your diamonus and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic temple,
Chicago.
OLD CASES restored to look ince new;
Roman and satin finishing. Art Watch

Case Co., 8 North State street, Chicago. 
CURIOSITIES-California gold charms,

quarters, halves; 35, 6o cents each.
Fechner, St. Augustine, Fla.
POSITION wanted as money-maker for

jewelers needing money; no risk; no sal-
ary unless successful. Address Jeweler, 44
St. George, St. Augustine, Fla. 
YOUNG watchmaker is offered rare oppor-

tunity to finish in escapement work, train
work, jewelry, etc., under the Jewelers'
Circular writer and expert, T. J. Wilkinson;
applicants must be steady and reliable. Ad-
dress 2258 North Front street, Philadel-
phia, Pa.
OLD ENGLISH and Swiss key-wind cases
changed to take American stem-wind

movements; Hunting cases changed to open
face. Art Watch Case Co., 8 North State
street, Chicago.
ENERGETIC young man, over twelve years
employed in some of the largest watch

and clock factories, well acquainted won
all its branches, is establishing himself from
October ist as purchasing agent for export
in center of Black Forest watch and clock
industry, Germany, and is therefore en-
abled to secure the lowest prices in these
lines for all interested. "S 439," care Key-
stone.
FOR FIRST-CLASS work and prompt

service try Art Watch Case Co., Cham-
plain Bldg., 8 North State street, Chicago.

M a RETAIL JEIYELER

DO YOU WANT
SELLERS

r The Un-Common Sort
at Manufacturers Prices

IF SO CALL OR WRITE

M.J.AVERBECK
Manufacturer Importer

• 10-12 Maiden Lane . N .Y. City
•

COOPER c74, SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK
Send Trial Package

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : •

OSCAR W. DREYER, Principa
815 L 126 St. : Kansas City, Mo

The Right Motor
for almost any. small motor-driven
machine is a Holtzer-Cabot Motor.
1 his is because the many types and
sizes of Hazer-Cabot small motors
have been developed to meet nearly
every possible requirement in
motor drives.

erarIcez.nef..

WRITE TO-DAY

The Holtzer-Cabot Electric Co.
Small Motor Specialists
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America's Premier

Jewelry Auctioneers

T0 be supreme, and on top in any departmentof human effort one must produce something
better than has been produced before. This
explains the supremacy of

CHAS. E MANOR & CO.
America's Premier Jewelry Auctioneers

Strict obedience for over 20 years to the law of honesty
CHAS. E. MANOR in our dealings with the trade and public has established H. A. HERSHF!ELD

our claim of supremacy in our chosen calling. We use
no flamboyant methods of presenting our claims to the Jewelry Trade : but are at all times prepared to prove every statement

which we set forth in our advertisements. Something we challenge many other Auctioneers to do. We invite the Jeweler who
contemplates engaging the services of an Auctioneer to investigate this claim.

We charge no more for our services than other Auctioneers charge but give far more value.

Our Booklet Entitled "Sale Suggestions" Can Be Had For The Asking.
TERMS, WITH ABUNDANT FIRST-CLASS REFERENCES FURNISHED, ON APPLICATION.

ADDRESS ALL COMMUNICATIONS TO

Long Distance Phones
BELL 2690 GRAND
HOME 1765 MAIN

are the product of an organization that comprises the most skilled
and most intelligent cabinet-makers in this country, working with the
most modern, up-to-date facilities and the finest materials that have
ever been used in such fixtures.

The name " Hofman," when applied to store equipment, has been
synonymous with "highest quality" as long as this business has been
established fifteen years. Specify Hofman Fixtures when buying
new equipment, and you'll buy quality insurance.

Catalogues and further information gladlY sent upon request.

NEW YORK OFFICE: 806-807, 1 West 34th St.

CHAS. E. MANOR & CO. 
5KthAFNlosoArsBcolIeyryBldAglia

Tyler & Gregory
Auctioneers

Room 1102, 37 South Wabash Ave., CHICAGO

Ig It costs no more to obtain Tyler & Gregory, two high-
class auctioneers, than one man. Our up-to-date methods
and original ideas of advertising sell the goods you
wish sold and guard the future reputation of store.

For Reference write any of the
following jewelers :

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, 0.
J. F. Reiche, Los Angeles, Cal.
VI. M. Heckhard, Springfield, Mo.

NORM JE

H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.
G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kez,?1 & Pulse, Milwaukee, Wis.

All our contracts call for the personal services of
both, no substitutes, as we maintain no business relations
with other auctioneers or auction houses.

Correspondence confidential. We invite most careful investigation.

Write to-day giving amount of stock and size of store.

*ANTED
A retail jeweler, quite a prominent one,

said to the writer of this advertisement, "Do
you know of a good watchmaker I can get ? I'd be

willing to give $25.00 a week, yes $35.00, if I could get
a good one. That is, one who thoroughly understands his

business--an expert—and is not afraid to tackle any kind of
work in the watch line.

The writer asked back, "What's the trouble? There are plenty of
advertisements in the trade papers of people claiming to be watch repairers."

"That's the trouble," my friend replied, " there are plenty of tinkers but few
real experts."

Are you a TINKER or an EXPERT ? Think of it. Here is a man willing to pay $35.00
a week and possibly more for an EXPERT, yet can't find one. If you are anxious to land
such a job as this, write us, for we have a plan to unfold that will be profitable to you.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear Off Coupon.
Right in the HEART of the Watchmaking World. We are in a position to know.

Waltham Horological School
WALTHAM, MASS.

Please send me Prospectus and Outline of your entire
course. This request entails no obligations on my mut.
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CHAS. E. MANOR

TO be supreme, and on top in any department
of human effort one must produce something

better than has been produced before. This
explains the supremacy of

CHAS. E. MANOR & CO.
America's Premier Jewelry Auctioneers

Strict obedience for over 20 years to the law of honesty
in our dealings with the trade and public has established
our claim of supremacy in our chosen calling. We use

no flamboyant methods of presenting our claims to the Jewelry Trade : but are at all times prepared to prove every statement

which we set forth in our advertisements. Something we challenge many other Auctioneers to do. We invite the Jeweler who
contemplates engaging the services of an Auctioneer to investigate this claim.

We charge no more for our services than other Auctioneers charge but give far more value.

Our Booklet Entitled "Sale Suggestions" Can Be Had For The Asking.
TERMS, WITH ABUNDANT FIRST-CLASS REFERENCES FURNISHED, ON APPLICATION.

ADDRESS ALL COMMUNICATIONS TO

H. A. HERSHFIELD

Loma Distance Phones
BELL 2690 GRAND
HOME 1765 MAIN CHAS. E. MANOR & CO.

5th Floor Holey Bldg.
KANSAS CITY, MO.

of the
hammer

uttionecrs
of national
reputation

Tyler & Gregory
Auctioneers

Room 1102, 37 South Wabash Ave., CHICAGO

ci It costs no more to obtain Tyler & Gregory, two high-
class auctioneers, than one man. Our up-to-date methods
and original ideas of advertising sell the goods you
wish sold and guard the future reputation of store.

For Reference write any of the
following jewelers:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, 0.
J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo,

H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.
G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kez.?I & Pulse, Milwaukee, Wis.

ci AU our contracts call for the personal services of
both, no substitutes, as we maintain no business relations
with other auctioneers or auction houses.

Correspondence confidential. We invite most careful investigation.

Write to-day giving amount of stock and size of store.

Hofman Store Fixtures

are the product of an organization that comprises the most skilled
and most intelligent cabinet-makers in this country, working with the
most modern, up-to-date facilities and the finest materials that have
ever been used in such fixtures.

The name " Hofman," when applied to store equipment, has been
synonymous with " highest quality as long as this business has been
established - fifteen years. Specify Hofman Fixtures when buying
new equipment, and you'll buy quality insurance.

Catalogues and further information gladlY sent upon request.

JOHN HOFMAN CO.
133 LEIGHTON ST. ROCHESTER, N. Y.

NEW YORK OFFICE: 8 06-8 0 7, 1 West 34th St.

10F1SiAN
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NESTM JIZ

O EXPERT

WATCHMAKER
WANTED

EL
3 5 6

111$

WHY
HESITATE?

A retail jeweler, quite a prominent one,
said to the writer of this advertisement, "Do

you know of a good watchmaker I can get ? I'd be
willing to give $25.00 a week, yes $35.00, if I could get

a good one. That is, one who thoroughly understands his
business--an expert—and is not afraid to tackle any kind of

work in the watch line.
The writer asked back, "What's the trouble ? There are plenty of

advertisements in the trade papers of people claiming to be watch repairers."
"That's the trouble," my friend replied, " there are plenty of tinkers but few

real experts."
Are you a TINKER or an EXPERT ? Think of it. Here is a man willing to pay $35.00

a week and possibly more for an EXPERT, yet can't find one. If you are anxious to land
such a job as this, write us, for we have a plan to unfold that will be profitable to you.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear Off Coupon.
Right in the HEART of the Watchmaking World. We are in a position to know.

Waltham Horological School WALTHAM
MASSACHUSETTS

TEAR OFF

Waltham Horological School
WALTHAM, MASS.

Please send me Promeettis and Outline of yl,or entire
course. Tilisrequest entails no obligations on my pan.
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Here's Just One of the Many
interesting and instructive illustrations contained in the Service Bureau Bulletin on

balance truing. The publication of the bulletin—while announced in the August

issues of the trade papers—has been unavoidably delayed until this month by the

difficulties encountered in obtaining satisfactory photographic reproductions of a

balance truer's bands. The bulletin will reach every

one of our Service Bureau correspondents this month.

Jewelers and watchmakers who have not registered

their names with the Service Bureau can obtain copies

of the bulletin by forwarding coupons now. Better send

the coupon at once to get bulletin number one. Then

you will have the complete series as it is published.

ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

 1911
ELGIN NATIONAL WATCH CO.

ELGIN, ILLINOIS

Dear Sir:
Please register my name as entitled to

the privileges of consultation with your Ser-vice Bureau.It is understood that no charge is to be
made for this service.
Name 
Address 
City..... ........................ ......
If employed give name of firm.

•1541

•

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH

Constructed like

THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

a watch—looks like a watch—runs like a watch

The E. Ingraham Company BRISTOL
CONNECTICUT

•
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A Few More Designs of the "Perfection"
Double Post

Expansion Lever i
Cuff Links

SHOWING OPERATION

THEY'RE r

FREE
SHOWING CONSTRUCTION

The Link You

Have Been

Looking For

The Link that has taken the country by storm—SEND FOR A SAMPLE PAIR
The most practical, mechanically-perfect Cuff Link on the market. For soft or stiff
cuffs. Operates with one hand. The Link that has taken the country by storm.

WINTHROP MFG. COMPANY, MatilZeciteurrsin g Attleboro, Mass.
NEW YORK OFFICE, 15 Maiden Lane, Room 1609

SOLD THROUGH JOBBERS ONLY

Seamless Gold-Filled and
Sterling Silver Rings

With increased facilities and a new factory equipped with the very latest andmost modern machinery we are enabled to produce a line of goods that defycompetition.
Our prices are as low as is possible to make them, quality considered.
Fads and Novelties are always to be found in The R. L. Griffith & Son Co. line.
We have a full line of Coral Jewelry.
Our other lines of popular priced jewelry as SCARF PINS, BROOCHES, STUDS,
EARDROPS, ETC., will be made with the same expert care as in the past, withmany new and novel ideas added.
Our specialty WHITE STONE GOODS will be just as extensive and varied asever, and will bear the same distinguishing features which have built up a repu-tation for us as Specialists in WHITE STONE GOODS.
FINISH AND QUALITY OUR MOTTO.

Drop us a line that we may tell you more about our product.
THROUGH JOBBERS ONLY Note the New Address

The R. L. Griffith & Son Co.
Established 1879

WAITE-THRESHER BUILDING TRADE
  Abbott Park Place

MARK.

Incorporated 1897

Providence, R. I.
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Watches and Chains

The Non-Retailing Company
LANCASTER .°. PENNSYLVANIA

Right Goods
sold at

Right Pricesin
Right Ways

\

c
)

That's Us

TRA7 [-MARK

Everything in One-Tenth and Quarter Gold
Made the "A & Z

3546

2540

TRADE-MARK

ff Way—Note Our Latest Assay Report

Write for Particulars
About Our Entire Line

Ribbon Fobs
Bracelets
Chains

Order by number. Send us a postal
or ask our salesmen to show you.

A & Z CHAIN CO

TRADE-MARK

Makers of One-Tenth and 116 Chestnut Street
One-Quarter Gold-Filled

• Chains and Bracelets PROVIDENCE, R. I.
THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL TRADE

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO

TRADE-MARK
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Something New! Something Startling!
HELLER'S FEATHER WEIGHT

Combs and Barrettes
ILLUSTRATION HALF SIZE

We have designed a line of COMBS and BARRETTES that is going to revolutionize the COMB business this
FALL. Beautiful, sparkling Rhinestones, mounted on HAND SAWED ALUMINUM BACKS. Backs are highly
finished and very smooth. The Rhinestones are close set in the metal. The finish is equal to the higher priced
goods, made of Sterling Silver, and far superior, as the Aluminum does not tarnish.

We have a variety of designs which we will be pleased to
send YOU. ASK FOR A SELECTION. They are
WINNERS every one. WRITE! WRITE! WRITE!
Will also make up our goods in Sterling Silver if desired.

ILLUSTRATION HALF SIZE

Send for Pamphlet, descriptive of Heller's White Stone
Goods. It's a Business Builder.

JOSEPH W. HELLER CO•

White Stone Novelties • • • Manufacturing Jewelers
144 PINE STREET Providence, Rhode IslandNOTE THE NEW ADDRESS

.1

4942

Gba.telo.in.e loin3
• MADE I N •

aOLDAN.GOLD FILLED
FOR SELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I. 4946
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Saart's Sterling Novelties
Excel Any for Finish and Originality

Saart's
Novelties
in Sterling
and German
Silver
are all live
movers

THROUGH
JOBBERS
ONLY

t"v.'0, •.*i6L

444441)1Z4" 1144=14. WO=r4Vgg,47;;;I'

No. 3209-K—Vanity Purse—Open

(ji if you would ally yourself with
a popular, profitable Sterling Silver
line of TOILETWARE or with a line
of MESH BAGS and NOVELTIES
either in STERLING or GERMAN
SILVER you will write us.

Here's some live news: With our
increased facilities we are able to
offer a superior Mesh Bag at a
greatly reduced price.

ci We do not let our work out
through agents but do it under our
own roof, thus reducing the cost of
production. Our prices have been
reduced so that today there is noth-
ing in the market that can touch
our line. We do not supply cheap
cable link chain, but real Boston
Soldered Link Chain, something no
one else offers in competition with
our goods. We make it; not job it.
Buy your bags of the King Pin of the
Mesh Bag Business.

Saart's
Sterling

Silver Stands
All Tests for
Reliability.

Quick
Selling,
Popular,

Profitable
Designs

THROUGH
JOBBERS
ONLY

No. 3209-K—Vanity Purse—Closed

Our goods are the HIT OF THE SEASON. All good, live, salable sellers, they make a LIVE LINE for LIVE JEWELERS. '-

Our CATALOGUE SHOWING MESH BAGS, TOILET SETS, MANICURE SETS, VANITY PURSES, HAT PINS,

SEWING SETS, STERLING KNIVES, VANITY BAGS, OPERA BAGS, Etc., will be sent to any reputable JOBBER.

THE W. H. SAART COMPANY
ATTLEBORO .*. MASSACHUSETTS

NEW YORK OFFICE, 9-11-13 Maiden Lane
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ill So many jewelers have responded and ordered bracelets thatwe now wish to direct your attention to our other lines. Our
VEST CHAIN LINE, made of 12 Karat HIGH-GRADEQUALITY GOLD-FILLED with a hard finish, is positively guar-

anteed to give satisfaction. These sell at a price that will allow a
jeweler a good substantial profit and yet insure satisfied customers.

• 

Our No. A ASSORTMENT of 12 Karat 1/10 consisting of a
DOZEN BEST SELLERS on a VELVET CLOTH should be
in the store of every jeweler. ASK ABOUT IT. We also makea very handsome and extensive line of WALDEMAR CHAINS.

• 

Our FESTOONS in GOLD-FILLED, PLATINUM FINISH, are
something entirely new. Unequaled by any other manufacturer.41 Our NECK CHAINS afford one of the largest assortment to befound anywhere. In fact you had better WRITE for particularsabout the line that is ONE YEAR AHEAD of the TIMES.

Waldemar
Coat Chains
Operas
La Vallieres
Fobs

SEND FOR OUR BOOKLET

OUR RESUME:
Bead Neck Laces
Guards
Ponies
Chatelaines
Patent Spring Bracelets

Neck Chains, 13-15-16-20 inches

Festoons
Dickens
Bracelets
Scarf Pins
Vest Chains

150 Chestnut Street PROVIDENCE, RHODE ISLAND
NEW YORK OFFICE, 6 MAIDEN LANE  

Makers of HIGH-GRADE GOLD-FILLED
AND STERLING SILVER CHAINS,
BRACELETS AND NOVELTIES
Send for our booklet on HL Jewelry. It full of
FACTS. GOODS stamped HL are live sellers.

r  4=3, "
SEND FOR OUR BOOKLET

IT'S FREE

Illustration exaggerated to show working principle.The Links actually present a very neat and inconspicu-ous appearance as to working parts.

The most practical CUFF LINK on the market. Its simplicityand ease of operation recommend it. The only link that can beoperated by one hand successfully. A finger's motion turns thelever and locks the button. But why tire you with description.
Send for our FREE Booklet—it explainsthe whole proposition in terse language.

Two Grades
Grade A, $8.00 per dozen, retails at $1.00Grade B, $12.00 per dozen, retails at $1.50
GUARANTEED TO WEAR A LIFETIME

C. D. LYONS CO.
Manufacturing Jewelers

Mansfield :: Massachusetts, ji

ROSARIES
POR THE COMING SEASON

Our
Production
Represents
The Best

in
Ecclesiastical

Work.

Lifetime
Devoted to
This Class

Work.

g We are fully equipped to furnish anything in Ecclesiastical Wares of anydescription. We have specialized on this class of work for many years and havea most thorough knowledge of all the requirerr.ents.qf Time was when this class of goods was ccnsidered more or less of a novelty.To-day they are looked upon as staple. Our line makes most acceptable holidaygifts. Send for Selection Package.

Our illustrated PAMPHLET for the FALL containing a most COM-plate line of our goods is yours for the aJdcing. WRITE FOR ONE.

The W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers
182-203 Eddy Street PROVIDENCE, RHODE ISLAND
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These Publications Are Tell-
ing the People of Your Neigh-
borhood About Q. C. RINGS

W
E'RE spending a lot of money, Mr. Jeweler, acquainting the people
of the United States with Q. C. Rings and their wonderfully good
qualities. We are going to keep right on spending money. We

intend to develop a demand for Q. C. Rings that will be unprecedented.
We are accomplishing this because Q. C. Rings measure up to ever-y word in
our advertising.

In addition to this widespread advertising, we furnish you, without cost, an elec-
trotype service for local advertising, elegant window display material, lantern
slides, brass agency signs, ring catalogue with your own imprint for general
distribution, and other helpful material. We send to your store all persons
from your territory who answer our advertisements. We never sell direct.

We confidently believe that Q. C. Rings are the biggest value offered to
the trade today at anywhere near the price. Biggest in intrinsic value.
Biggest in selling features.

Q. C. Rings are 10 karat solid gold, set with precious and semi-precious
stones of better grade than are usually put into rings at the price. These
settings are guaranteed perpetually—we replace all stones, except
diamonds, without cost at any time in the future. This company
was the first in America to make guaranteed settings a selling
feature for rings.

If you want the exclusive agency in your town, fill in and
...-mail the corner coupon today. Then we'll hold it open

,S.until we can give you full details of our attractive
0proposition. eS

0 Buf

Queen
City Ring
Mfg. Co.

Department A

falo, New York

Gentlemen:

Please let me know the details of
your proposition on Q. C. Rings andQueen City Ring Mfg. Co. hold open the exclusive agency in this

territory until I see your representative.

Buffalo, New York Name

Address 
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The United States Government
Has Not Investigated Our Line
You ought to for we have the goods—You need them more than ever
/.----N

•
/ 

, -06..s.w4N
41 We anticipated your needs ._ 0" ----- ---- 1ii( 

,c.
.

Ni ready with increasedand are
____

variety, better finishes, and

prices so low they can only

A40, 0 be accounted for by our

\ 4
t 

1° .—......_/., i experience and superior facil-
4

i 
( • •kr., ,,,,, 1 Ales to produce. Come and

r% \ • ="" 4 17

' ,'•.. , ,,,,A see for yourself.A 1

,

I

_
6 - N1,2

,-

Mr

1 ,

1

No. 1058. Puff
No. 1072. Tie Holder li

----_

— ___ 4.......k  
— ..------- \ _-,:"'"•40. ..

_

-----"----z_- 1--- -  ---

----=-A,

---_-_------- egg...111111i

No. 1013. Writing Set

t.

Solid Brass -,
and Metal .._...., .

, .., •Plated . ,
_ • -

-
 More Than a

,1‘,\ Thousand
Popular Sellers01111 ' '

No. 1026. CushionTh 
Jennings Bros. 

mif .
Co.•,. •New York Salesrooms, 387 Broadway

Chicago, 806 Heyworth Building Bridgeport, Connecticut

WHEN
A

CUSTOMER

WISHES
TO
SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 1680
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891
Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

Dr °'
Novelties a Specialty

THE HOME OF INLAID

Egyptian Ivory Novelties
Inlaid and White Stone Combs

THE INLAID COMPANY
Factory and Office  

1058 Broad Street PROVIDENCE, R. I.
E. P. PLATT, President and Treasurer

[Lit I  II II 1  J

BIG PROFITS—SATISFIED CUSTOMERS.
Are you satisfied with your profits? Are you making

all the money that you care to? Of course not, very few
of us ever reach that point. If someone came to you and
told you where you could buy coal entirely free from
slate at a dollar a ton less than you paid last year for
poor coal, it wouldn't take you long to get your order in,
would it ? We are not selling coal, but our proposition is
of even more importance to you.

The Hussey Co. manufacture and sell direct to the
retailer the finest line of gold filled jewelry that it is pos-
sible to make. Our special cash and our special short
time discount terms combined with our straight-to-the-
retailer system enables you to buy this beautiful high class
jewelry at lower prices than you have been paying for
goods of lower quality. This gives your customers bet-
ter goods and gives you more profit.

Wouldn't you enjoy looking your customers square in
the eye and saying-if at any time you feel that this piece
of jewelry hasn't worn satisfactorily, we will replace it or
refund your money ? If you sell the Hussey line of guar-
anteed gold filled jewelry, you can do this and all you
lose will be the time required to make the adjustment.
We stand all other expense. We guarantee our jewelry
to give your customers complete satisfaction and we back
this guarantee to the limit.

Our fall catalog will be the most complete book of
its kind ever sent to the retail trade. We suggest that you
wait until you receive your copy of this catalog before
making up your fall order.

1 I 1 I I 1 t 1 I 1 1 1 1 1 t 1 \

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE - RHODE ISLAND.
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OTHER WOODSIDE NEWS PAGE IN THE JEWELERS CIRCULAR

The New Fall Catalogue is Ready
Send For Your Copy To-Day

If you want to buy your silverware at decidedly lower prices than you're usually
obliged to pay—send for your copy of our new Fall Catalogue to-day.

This is one catalogue you can't afford to be without ; you'll find it the most
valuable business book you've ever received. It tells a story of vital interest to
you and shows why you benefit by our direct by mail selling plan. Its 72 pages
of sellers prove that you can now buy the kind of silverware you want to sell,
the kind your critical customers want to buy at

Prices That Save You 15 to 20%
The showing of distinctive toilet sets alone is worth your careful consideration.

And this is only one of many features.
Here are offered no less than fourteen heavy, full-sized sets, that you can sell

at popular prices, and still make splendid profits.

You will find this catalogue of incalculable use in aiding your customers to select
goods. And you can show it freely to them. Because our system of listing, while giving
your patrons a comprehensive idea of values, does not disclose your profits.

Moreover, buying from a catalogue is a satisfactory way of getting your stock.
You order goods when you need them, and get them when you want them—this
book makes buying from a catalogue particularly easy and safe. From the natural
illustrations—taken right from the goods—and accurate descriptions you can order
with the same confidence you could from a personal visit to our showrooms in
New York City.

And remember, we take all the risk. Upon arrival our goods must equal your
expectations ; must completely please you, or you send them back, at our expense—
and no questions asked.

A Simple Request Brings Your Book
Just fill in and send us the attached coupon to-day. You'll receive your catalogue

by return mail. If you don't want to destroy your Keystone write—" send us
Catalogue C "— on a postal.

Don't delay and continue to buy your stock at unnecessarily high
prices. ACT NOW!THE

WOODSIDE
STERLING CO.

New York

Please send us Catalogue
"C" showing goods for Fall
of 1911 without expense to us.

NAME

ST. NO.  

CITY  

STATE 

CHOOSE teresagniooedsgofo,rdsthfeorgaimeses MONEY

c-2REMC77101V-3
WOZELCM.ALIVS'Irillm
Azr QUA LvX2'111 ---°

LOCKETS

Woodside Sterling Company
1 70 Broadway New York City

The
Line
That
Made
Us
Famous

We have heard expressions of amazement at the rapidity of our growth since
entering the Locket field. 11Many are wondering as to the cause of this. To these
we can assure our remarkable growth has been due to our being a YOUNG HOUSE
WITH PROGRESSIVE IDEAS and to a constant aim to give better goods at a price
that would appeal. In other words, the highest of Quality and Workmanship with
the snappiest of designs. ci We have allowed our goods to do their own talking. j If
you are a progressive jeweler interested in securing the locket business of your place
it will pay you to ask your jobber to show our Fall Locket line.

Look for this

Trade Mark

CASTIGLIONI COMPANY
Factory, 116 Chestnut Street ,PROVIDENCE, R. I.
 MANUFACTURING JEWELERS 

NEW YORK OFFICE : 71 Nassau Street, Room 1204 Pacific Coast Office : SAN FRANCISCO, CAL., 710 Jewelers' Building
Representative, CHARLES ALTSCHUL J. H. MERRILL

CHICAGO OFFICE : 505 Powers Building
M. NEUBURGER

_
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Just

a

Few

of

the

New

Ones

im III al
■ US e.

Now
•

is

the

Time

to

Stock

Up

Wise jobbers are taking advantage of our National Advertising Campaign. Retailers are asking
for Fleur-de-lis goods—are writing us daily that they are asking jobbers for MIDGET BRACE-
LETS—that some jobbers cannot show samples nor quote prices. Mr. Jobber, it is up to you to
supply these goods. We have created demand and refuse to ship direct.

NEW YORK
ROOM 1907 A.,

15 MAIDEN LANE 9:6,

SAN FRANCISCO
ROOM 413

704 MARKET ST

FACTORY

ATTLE BORC■
M ASS.

c PAW HEYWORTH BUILDING.
ROOM 1104
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POINTER No. 43

What the "Arnstine Catalog System" Has Done for Others
IT WILL DO FOR YOU

OUR SYSTEM CREATES NEW BUSINESS, HOLDS THE OLD, DEVELOPS PRESTIGE, SELLS GOOD GOODS AT A GOOD

PROFIT AND MAKES A GIANT SUCCESS OF THE HOLIDAY TRADE. DON'T LET A FEW DOLLARS STAND BETWEEN

YOU AND A LARGER BUSINESS.

142% INCREASE
In Two Years.

E. W. TozER, Wilkinsburg, Pa.

131% INCREASE
In Our December Business.

WINKLER JEWELRY CO. , Holdenville, Oki.

"The Proof of the Pud-
ding is in the Eating"

50% INCREASE
In My 1910 Holiday Business
over that of 1909.

HENRY J. LINN, Atchison, Kans.

0 9% INCREASE
In 1910 December Sales.

B. BOWMAN, Petoskey, Mich.

65% INCREASE
In My December Business.

S. C. MITCHELL, Bucyrus, Ohio.

Note Percentage
of Increase

3(1% INCREASE
14.5 Over Our Last December Business.

A. M. REYNOLDS ez CO.,.Montrose, Colo.

27% INCREASE
Over My 1909 Holiday Business.

C. H. WINNER, Perry, Iowa.

25% INCREASE
Over 1909. Best year ever had.

J. H. LeROY, Fairbury, Nebr.

Just a few of the many hundreds
we have on file, testifying to the
business-getting qualities of The
"Arnstine Catalog System."

1 cloz INCREASE
In My December Sales
Over Previous Year.

ALBERT S. HUEY, Roseburg, Oregon.

40% INCREASE
In Our December Business.

cult-us & SON, Greeley, Colo.

30% INCREASEIn My December Business.

H. L. WHITED, Ashland, Oregon.

A Recognized Modern
System of Publicity
for the Retail Jeweler

50% INCREASE
In 1910-45% in 1909-
40% in 1908.

I. R. RUBENSTEIN, Birmingham, Ala.

53% INCREASE
Over Last Year.

It. 0. WILLETT, Vandalia, Ill.

1 00% INCREASE
In My 1910 Holiday Business
over 1909.

C. H. ALGUIRE, Three Oaks, Mich.

G
REATEST recommendation of its effi-
ciency is, we will use ten thousand
catalogs and twenty thousand circulars
for 1911.

EMIL H. LEFFER'F, Council Bluffs, Iowa.

It Brings the Customer
to your store with a fixed object
and price in mind—thus produc-
ing a satisfied patron, because he
got what he wanted.

35% INCREASE
Over Last Year's Christmas Business.

W. G. GLICK, Junction City, Kans.

33/3% INCREASE
In My December Business.

J. ELVIN THOMPSON, DeLeon, Texas.

45% INCREASE
For the Year, and 25 Per Cent.
for December.

CLIFFORD D. CASSELL, Norristown, Pa.

We Show You How
to get your store before every
possible customer both in and
out of your city.

41% INCREASE
In My December Business.

M. H. HILL, Smith Center, Kans.

5(-)% INCREASE
The Sixth Issue of Our Catalog
Has Proven Successful.

THE AMERICAN JEWELRY CO.
Bakersfield, Cal.

WRITE TO-DAY—RIGHT NOW—FOR FULL DETAILS AND SAMPLES IF YOU WANT TO
INCREASE YOUR BUSINESS FROM 25 TO 150 PER CENT.

Send a Catalog
to every possible
customer, both
in and out of your
city. It will attract
the people to your
store.

e ef„0011111LOriginators of The Exclusive Catalok Method for Retail jewelers

Prospect Ave. & E. Ninth St. C 11-‘ 15V Es LA N D

OVER 3000
Retail Jewelers
are using our
system with
great success.
Why not you?
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TRADE MARK

A Winner
The

from

Line

A most important feature of the

Nu-Spring Safety Bracelet
is, that the guard, forming at all times a solid circle, makes
the construction rigid and keeps the bracelet from opening
too far, thus protecting the joint.

It cannot loosen and slip down and off over the hand, but
at the same time it opens automatically for removing.
Every bracelet stamped and guaranteed by A. C. Co.

Sold through Jobbers only

ateektveitairt6,
Factory and Main Office: Attleboro, Mass. New York Office: 9 Maiden Lane

  THE "POPPY" < 

STERLING STERLING

TRADE MARK_

The most complete

Toilet Set
made.

Forty different pieces
in all, has double set of
Mirrors, Hair Brushes,
Combs and handles for
Manicure Articles.

TRADE MARK.

William Bens Co.
PROVIDENCE RHODE ISLAND

Our men are now out.
Better send for our Cat-
alog if you have not one
and select thosesets you
would like to look at.
They make the circuit
but once so order when
they call. Any orders
sent to us now will be
filled with care and held
subject to future ship-
ment.

 BRANCHES AT 
NEW YORK . . . . 396 Broadway
CHICAGO . . . . The Wellington
DETROIT  The Cadillac
SAN FRANCISCO . Jewelers Building
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LILY OF THE VALLEY

"NEXT TO STERLING"

Don't Neglect to

See Our Line of

Travelers' Combinations,

Cigarette Cases and

Match Boxes

French Grey Finish
w ith polished edges

Our men are now out. They will be glad to show

this design, together with eighteen other patterns of

Brush, Comb and
Mirror Sets

ILLUSTRATIONS

FULL SIZE

No.
4162

The majority can easily be
retailed for $5.00 and net a

good profit.

*eiwygoloototp4-,Agt

In addition we make to go with these sets

Military, Cloth and Hat
Brushes, Whisk Brooms

and a complete line of

Manicure Articles

BRISTOL JEWELRY CO. Attleboro,
SILVERSMITHS AND MAKERS OF STERLING PLATED WARE, LEATHER FOBS, MESH

Send for our

1911
LOOSE LEAF
CATALOG

This illustration ap-
pears on page 26.
Has price - list in

front, also different
articles made in this
pattern.

BRISTOL SILVER
is a fine white metal resembling
sterling silver and not easily
dented—the only real substitute
for sterling.

Massachusetts
BAGS, NOVELTIES, ETC.
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THE LARGEST LINE OF CAMEOS EVER SHOWN
14 KARAT GOLD ON STERLING SILVER—MADE BY THE NEW CATLOW-BARTON PROCESS

C-L-4

We guarantee these goods to wear indefinite19. In fact they will wear as good as gold. The designs are artistic and so varied
as to offer unlimited opportunities for making quick, porfitable sales. Get in while these goods are all the rage. These illus-
trations are taken from a line of over 500 designs. Order by number of your Jobber and ask him to show the rest of our
extensive line. Our trade-mark guarantees the product. We make—

Brooches, Pendants, Lockets, Bracelets, Lavallieres, Jabot Pins, Bar Pins, Scarf Pins
in real coral and cornelian shell. PLACE YOUR ORDERS NOW ! WHOLESALE TRADE ONLY.

TRADE THE

CATLOW-BARTON CO,
Factory, PROVIDENCE, R. I.

NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS - - Manager

TRADE

19 AR K

7!Lrti,xtic 11;letter litsnrortrissn
In these days of wealth, lavish expenditure on objects of art and critical purchasing there is a special demand for skilled engravers.
timeliness in the publication of the great work

For this reason there is special

HORNIKIEL,'S ENGRAVERS' TEXT=1300K
This portfolio represents the standard of excellence in letter engraving, and is a mine of suggestion for the high-class Jeweler and all who wish to combine style with
artistic execution. It consists of sixty-one page plates of letters and monograms, pretty patterns, and all manner of combinations.
Sent postpaid to any part of the world
on receipt of price, $6.00 (11 5s.) The Keystone Publishing Co., 809-811-813 North 19th Street, PHILADELPHIA, PA.

HAVE YOU LOST TRADE
handling some of the fly-by-night, said-to-be-just-
as-good silver polishes ? You can win it all back
and add new customers with

D
THE RELIABLE SILVER POLISH
For nearly 20 years CANDO has maintained its reputa-
tion as the best, and today is better than ever. Carefully
compounded and put up in convenient and salable form.
Our new resealing jor with its handsome label and
Illuminated cap in the CANDO colors—red,blue and gold—
make it the most attractive package on the market. Lib-
eral margin of profit.

Send for Sample and Prices

PAUL MANUFACTURING CO.
36-40 FULTON ST. :: BOSTON, MASS.

Made only by

THE i. OIL
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO JEWELERS' BUILDING
•y BOSTON, MASS.

C. H. ALLEN Established 1896 W. H. LAMB

C. H. ALLEN e.? CO.
Manufacturing Jewelers

GOLDINE

TR.Of

GOLDINE

TRADE MARC,

Our new line of LOCKETS is worthy of your
attention. Each side—back and front—is made of
one piece of GOLD PLATE drawn up and swaged
to form the inside bezel. Therefore the bezel is
exactly the same QUALITY OF .PLATE as the
outside. No soldered surfaces. The QUALITY
and FINISH of our LOCKETS cannot be beaten.

ATTLEBORO : MASSACHUSETTS

Jewelry Repair Specialists
No piece of Jewelry
is too difficult for us

to REPAIR.
AFTER

IT[We are SPECIALISTS on this class of
BEFORE —"work. Skilled labor the best that can
be procured changes dilapidated, worn out,
broken jewelry back into shape AS GOOD AS
WHEN NEW.
Try us on SPECIAL ORDER, fine and miscellane-
ous JEWELRY REPAIRING, CUTTING GEMS
from the rough, repairing, repolishing, encrusting
and resetting of STONES.
We repair FANS, OPERA GLASSES and IVORY
WORK.
GOLD PLATING ALSO A FEATURE.
We can save you TIME and MONEY.
ALL OUR WORK IS GUARANTEED.
We carry the largest assortment of stones in
NEW ENGLAND.

Promptness and Quality Our Motto

We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade.

387 Washington Street :: BOSTON, MASS.
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LOCKETS ONLY
Established

58
Years

There's a
heart in every

Locket

14 Gold Shell No. 4087
Rolled Plate No. V673

1 4 Gold Shell No. 4085
Rolled Plate No. 9670

1/4 Gold Shell No. 4223 Rolled Plate No. 9667

"Coming Events," etc.
Stock W. & H. Lockets and foreshadow a

successful Holiday Business

Wightman & Hough Co.
Main Office and Factory .*. PROVIDENCE, R. I.

New York Office, 15 Maiden Lane

Nyca
That New Bracelet with
the Dainty Enamel Lining

THE RETAIL PRICE

 $1.25   
will surely draw trade.

The FRANCESCA enables you
to meet the sharpest competition.
The first time in BRACELET HISTORY
that a rolled plate expansion bracelet
has been manufactured to sell at a fait
profit for so low a price.

Warranted to Stand
an "ACID TEST"

Each bracelet tagged with a
GUARANTEE

The newest and
mostpracticalarticle
of jewelry ever put
upon the American

market. 

SOLD
THROUGH JOBBERS

cannot supply 
sl ff yo or uthrjoenbyabe

you,
er 

of one who can.

Attleboro Manufacturing Co.
ATTLEBORO Box 834 MASSACHUSETTS
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Ask for Bigney's New Creations

New goods every week. The illus-
tration represents a combination
coat, vest and trouser chain, worn
all seasons of the year. Ask for our

"MIRROR FINISH"
Chains

Warranted to give entire satisfaction. Our one-eighth
chains look and wear like solid gold. No false stamping.

MR. RETAILER:
Permit us to ask if you know of any easier or better way of "sorting
up " broken stocks than to select, at your leisure, the goods you need

from a good Wholesale Catalog designed especially for that purpose.

And when you fail to sell to finical customers, who "don't know
what they want," isn't it far better to have them make selections
from your favorite Catalog than to go out of your store—perchance
to your competitor?

Our 1912 Catalog will serve you admirably in every emergency.
Since it costs you nothing but a postal card asking for a copy,
why not put in your order now to insure delivery when it comes
out about November 1st — Indexed; over 3000 illustrations;
prices right on everything.

FACTORY

Attleboro, Mass.
New York Office - 3 Maiden Lane
Chicago Office, 811 Heyworth Bldg.

COLONIAL DAME BRACELETS
MADE IN FOUR WIDTHS 3-8", 1-2", 5-8", 3-4"

80/292

LOCKETS
BRACELETS
FOBS

80/2 611 84/272

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

BLISS BROTHERS COMPANY
HEYWORTH BUILDING

CHICAGO, ILL.

ATTLEBORO, MASSACHUSETTS
SILVERSMITHS' BUILDING

NEW YORK CITY
CHRONICLE BUILDING
SAN FRANCISCO, CAL.

54/30

TRADE-

B .B

MARK

CHARMS
SCARF PINS
BUTTONS

GOLD FILLED COAT CHAINS

A
SENSATION. Sells at a price that will call trade. Twenty
designs of buttons in all, with all the different gtyles of Link
Chain. Send Fifty Cents for Sample.

We make in either Aluminum, Goldoin, or White Metal, Rings,
Brooches, Stick Pins, Lockets, Shirt Waist Sets, Baby and Beauty
Pins, Fobs, Neck, Belt, Hat and Dutch Collar Pins, etc., in Roman
or Silver Finish. These goods are furnished plain or engraved,
as desired. Write and ask us for Illustrations, Prices and Samples, FREE.

ENTERPRISE JEWELRY CO.
ATTLEBORO Box 653 MASSACHUSETTS

Any Finish
66 inches High, 18 inchesWide

List Price - $60.00

The Clock That Runs Itself.

IMPERIAL
SELF-WINDING

CLOCKS
ARE THE BETTER SORT

The Foundation of Reliability is Honesty

IMPERIAL CLOCKS have been sold all over this

country and Canada and in South America without

being advertised —Why ? Because they are honestly
constructed of high-grade material by skilled art-

isans and do all we claim for them.

You Can Sell IMPERIAL CLOCKS
with a positive guarantee of satisfaction and we will

stand back of you. Our name stamped on a clock

stands for
Accuracy—Reliability—Constancy.

Dry Cell Batteries lift a lever that runs the Clock,

this operation requires the fraction of a second

every 6 to 8 minutes. There is no way for the wir-

ing or Electrical feature to give you trouble. If the

clock does not run, the batteries are exhausted and

new ones are needed and can be had at 50 cents per

pair in any part of the country.

IMPERIAL CLOCKS are the best time keepers
made. The Regulator we illustrate will not vary 30
seconds a month.

Our Cases are of pleasing design and are well made
and finished.

GET A REGULATOR
MONEY BACK IF NOT SATISFIED

Imperial Clock Company, St. Louis,U.S.A.
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FINISH 

AMORITA

viovotisicE STOCK co/0441,A.0QRUITAALITY
PROVIDENCE, R. I.

100 Stewart Street 

altritgrr

A Few Suggestions
For Your

Fall and Holiday Trade
You can bank on our goods selling. Our line
is so extensive that you are not confined to a
few articles. Our AMORITA BRACELETS
make a good leader. The patented safety catch
is an exceptional talking and selling point.
Then, too, our VEST, NECK and LORGNETTE
CHAINS, FOBS, PENDANTS and other BRACE-
LETS in GOLD FILLED offer unlimited opportunities.
All our GOLD FILLED goods are made from a
SPECIAL PROCESS—HARD FINISH—WEAR
RESISTANCE, HIGH-GRADE STOCK.
We also make SOLID GOLD VEST, NECK and
LORGNETTE CHAINS, SCARF PINS, PENDANTS
and LAVALLIERES.

Ask Your Jobber for an Inspection

of Our Line

SAMPLE OFFICES II Maiden Lane, NEW YORK
t 10 S. Wabash Ave., CHICAGO

Look for

PR-ST-CO
Stamped on Swivel of
Coat Chains, etc.

AMORITA

TRADE - MARK

TRADE MARK

Look for —3

on Bracelets

Trade-Mark

Look for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

THE BOOK THAT MAKES ENGRAVERS
The only really practical book on the

engraver's at is the well-known treatise " Al- t f rigrugArist j 
,„ which has been compiled by

one who is not only an expert
engraver but a successful teacher of engraving. By the study of this book alone, and without the aid of any instructor, hundreds of successful engravers have made
themselves masters of their work and worthy of the highest salaries obtainable in their line. The author has embodied in the volume his own successful methods,
which are so well known to the hundreds of expert engravers whom he has instructed in the art in the past twenty years.

Sent postpaid to any part of the world on receipt of price $ 1. 50
Published by

THE KEYSTONE PUBLISHING COMPANY 
809 N. 19th Street, Philadelphia, Pa.
1201 Heyworth Building, Chicago,111.

 I I I ill 
THE C. G. BRAXMAR CO. -
10-12 Maiden Lane, New York City

MANUFACTURERS OF

PRESENTATION JEWELS
CHARMS AND EMBLEMS

FOR ALL SECRET SOCIETIES

FIRE and POLICE
BADGES

SEND FOR CATALOGUE
OR SPECIAL DESIGNS

".=

CELLULOID
RING TRAYS

For Sale by
E. & J. Swigart - Cincinnati
Benj. Allen & Co. - Chicago
A. C. Becken Co. - "
M. Sickles & Sons - Phila.
J. B. Bechtel Co. - "
Wolfsheim & Sachs - N.Y.
R. L. & M. Friedlander "
L. Auguss & Son — "
Aisenstein & Woronock "
Miles & Fine Bros. — "
Nordman Bros. - San Francisco
and by the sole manufacturers

Size, 8H x 5:34

Pure white celluloid — dull finish
Ebonized frames— rounded corners

No. 30 L., for 30 Lady's Rings - $1.50
No. 36 B, " '2:6 Band " 1.75
No. 48 A, " 48 Baby " 1.75

H. B. SOMMER & Co. - 612 Arch Street, Philadelphia, Pa.
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There's Always One Best
and your discriminating cus-
tomers—the kind of people who
believe •that good value spells
economy—always want the best

i

The Best Collar Button
IS THEKREmENTz

._,,,„,,,,,,,,, and people know it; the man

r "3 who wants the IDest always',44A1
asks for the Krementz, and

looks at the back of the button to see
the name Krementz stamped upon it,
for he knows that the name guaran-
tees that the quality is exactly what
the stamp calls for and the workman-
ship is of the very best. Krementz
stands for collar button perfection—
and every button guaranteed—a new
one Free in exchange for any genuine
Krementz Collar Button that is broken
or damaged from any cause.

In shapes and sizes to enable you to
suit the most exacting customer.

THERE'S MONEY IN SELLING

Krementz Collar Buttons

Krementz &Co.
EWARKN LewYork,286-283Fifth Ave. N , nFranci..722hreve 3g. 

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for United States and Canada

II    I It 1
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High Grade Table Service

THE artistic simplicity of its design and its wearing
qualities make this ware the kind of silver that is

handed down from one generation to another. It is of
nickel silver, heavily silver plated, and is absolutely guar-
anteed to give satisfaction both in appearance and durability.
Its use in connection with the finest china serves to em-
phasize its beauty and produce a most harmonious effect.
The most exclusive stocks should include a selection of
this line.

Write for illustrations and prices

MERIDEN BRITANNIA COMPANY
(INTERNATIONAL SILVER COMPANY, SUCCESSOR)

NEW YORK
49-51 West 34th St., 9-19 Maiden Lane

MERIDEN, CONN.

CHICAGO SAN FRANCISCO
5 North Wabash Avenue 150 Post Street

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1911
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Post Office, Philadelphia Pa.
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Daring Jewelry Robbers Caught Heads of Jewelry Organizations to
in Austria After World Hunt Meet to Discuss Better Protection Against Robbery

Harris Rothstein, Joseph and Jacob Goldberg,

Alleged to Have Committed Three Big Rob-

beries in Philadelphia, Boston and New
Haven, Brought Back and Will Stand Trial in
Boston—Rothstein Attempted Suicide and

the Goldbergs Were Imprisoned in Russia

The jewelry trade at large will rejoice over
the final roundup of a quartet or robbers who
were exceptionally daring and successful in their
operations. These robbers are credited with hav-
ing committed three big robberies of jewelry
stores in a single month early in 1910, one of
these being in Philadelphia, one in New Haven,
Conn., and one in Boston, Mass., the proceeds
from which are said to have netted about $50,000.
Two of the robbers were subsequently arrested
in New York City and held under large bail, but
through alleged under-ground influence the bail
was materially reduced and the pair fled from
the country. The names of the robbers are Har-
ris Rothstein, Joseph and Jacob Goldberg and
Stanley Kracowki.
One of the jewelry stores successfully robbed

was that of Samuel Ullian, of Boston, from
which $15,000 worth of jewelry was taken, and
the task of hunting down the robbers was passed
over to Inspector Thomas Lynch. of the Boston
police, who is said to have traveled 24,000 miles
in his search for the culprits. His efforts have
been rewarded by the capture of the Golunergs
in Austria and of Rothstein in Russia. The
fourth alleged member of the gang was already
in jail in Boston.

Goldbergs Brought Back from Austria

The Goldbergs, who were arrested in Austria,
sailed on a steamer for the United States on
August io. Rothstein had already arrived in the
United States with Inspector Lynch, and was
brought before Judge Morton, of the superior
criminal court of Boston, on August I to an-
swer the charge of breaking and entering the
jewelry store of Samuel Ullian and taking there-
from $15,000 worth of jewels. Rothstein pleaded
guilty to five indictments and was held in $25,000
for sentence, which will be pronounced when the
other men implicated in the robbery are brought
back and tried. Rothstein has been under close
watch since his arrest, as he made two attemPts
at suicide while at St. Petersburg awaiting ex-
tradition.

Attempts Suicide with Glass

The first time he told the officers that he wanted
a drink of water, as he was ill. The Russian
officials gave him a glass of water and he bit
off a piece of the glass and began to chew it up
into small pieces. The officials discovered his act,
medical aid was promptly called and Rothstein
recovered.
Later he hanged himself with a towel, but was

cut down. He was unconscious for over four
hours and remained in the hospital four days.
Inspector Lynch was sent on February 21 to

trace Rothstein and the Goldbergs, who were
supposed to be in England. Leaving Boston
secretly, he went to London, arriving there about
the time of the Houndsditch murders. He
learned that the three fugitives had been in Lon-
don, but had fled.
Then he received word that the Goldbergs were

in prison at Kolymea, Austria-Hungary, after
several raids, in which Austrian police had been
attacked.
When Inspector Lynch arrived at Kolymea

Joseph Goldberg had been transferred to Stanis-
law, as he had committed an assault upon a
prison official and received a sentence of eight
months additional. Jacob had been released and

Many Responses to Invitation Sent Out by M. D. Rothschild, President Jewel-

ers' Board of Trade, for Meeting on September 13—New Association May

Be Formed—Seven Organizations to Be Represented at Meeting

New York, August 24.—That the jewelers in
this city and elsewhere throughout the country,
for that matter, must be made to feel a greater
sense of personal security in the daily conduct of
their business than is afforded by the police pro-
tection now available is reflected in the prompt
response to the invitation sent out to other or-
ganizations by the jewelers' board of trade to
attend a meeting on September i3th to take
suitable action to prevent the repetition of as-
saults such as resulted in the murder of a
jeweler's clerk a short time ago.

Will Bring Heads of Big Associations Together

From all over the country of late have come
reports of the murder or serious injury of jewel-
ers who have tried to prevent robberies in their
places or have attempted to capture robbers es-
caping with their booty. The frequency of these
cases has caused the merchants to plan adoption
of more adequate measures of defense.
This meeting will bring together representa-

tives of organizations in the trade who are ex-
perienced men in handling problems of protection,
but it has been pointed out that none of the
means available for punishing criminals who prey
upon the jewelry trade exactly meet the situation
now presented. Thus while those associated with
the Jewelers' Protective Union, the Jewelers' Se-
curity Alliance and other organizations having
similar objects in view are in consequence pro-
vided with a large degree of security as to their
property, the danger of personal assault has been
largely overlooked. M. D. Rothschild, president
of the jewelers' board of trade, expressed views
of this character in conversation with the repre-
sentative of THE KEYSTONE today.

May Form New Association

Mr. Rothschild desired to make it plain in
calling the meeting for September 13 he was
merely taking the initiative so that those whom
he declared to be better qualified than himself to
suggest methods of procedure might come to-
gether and, as he expressed it, develop the idea.
It is not probable that steps will be taken to form
an entirely new organizations for this purpose,
although it may be that in the discussion of the
subject such a plan might be deemed advisable,
but on the contrary it seems more likely that
some form of alliance might be made with or-
ganizations already having the machinery at hand
for the purpose of detecting criminals. Mr.
Rothschild stated, however, that there were no
definite plans proposed as yet, but that the meet-
ing itself was called for the purpose of formulat-
ing something of the kind. "The main fact to be
borne in mind," said Mr. Rotschild, "is that some
protection must be provided in one way or another
to prevent assaults upon members of the jewelry
trade, and the best way to go about it is to bring
together in conference those who are best quali-
fied to suggest methods, and this is what we hope
to accomplish at the meeting on September 13."

Those Who Will Be Represented

Among the larger organizations appealed to
are the Jewelers' Safety Fund Society, the
Jewelers' Protective Union, the Jewelers' Security
Alliance, the American National Retail Jewelers'
Association, the National Wholesale Jewelers' As-
sociation, the Manufacturing Jewelers' Board of
Trade and the New England Manufacturing
Jewelers and Silversmiths' Association.

three days later he was arrested at Zlocow, where
he. robbed a coffee-house by breaking the safe
open and stealing $240.

Austria Agreed to Deport Criminals

The United States has no extradition treaty
with Austria covering the case. But once the
Austrians were impressed with the dangerous
character of the men asked for it was agreed
to deport them to the border of a country with
which we do have such a treaty. Finally the
Austrians agreed to deliver them aboard a ship
at Trieste to Inspector Cronin and Lieutenant
Lee, who will bring them back to Boston.
Having located the Goldbergs, Inspector Lynch

started after Rothstein, who had gone to Russia
and was supposed to be in Vilna.

Inspector Lynch went to St. Petersburg, where,
through Ambassador Rockhill, he met the chief
of the secret police and was given the services
of Mitchelas DeKountzvitch, a division com-
mander.

Rothstein Found on Russian Mountains

They then went to Vilna, where they met the
governor. They remained fourteen days. On the
second day they found that Rothstein had been
living at a house two streets from police head-
quarters in Vilna, but that he had gone. After a
long search Rothstein was found in a small sta-
tion up in the mountains, where he had been
hiding, getting food from his sympathizers.
He was then taken to St. Petersburg, and

finally started for this country. Inspector Mor-
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rissey, who went to St. Petersburg a month ago
to assist Inspector Lynch, divided the hours of
watch over Rothstein, who was never allowed to
leave his cabin.

Guarantee Not Insurance

Important Decision of New Orleans Judge in

Favor of Hart Jewelry Company—State Tax

Collector Claimed Company Should Be

Taxed Under Insurance Laws

New Orleans, August 25.—Judge Theard, in the
civil court Friday, handed down a decision in the
matter of the suit of the State Tax Collector vs.
The Hart Jewelry Company, a rule taken to
compel defendant to pay license for doing an
alleged insurance business. The court refused
the prayer of the state, declaring that the con-
tracts to guarantee glasses which the Hart
Jewelry Company had been and is making with
its patrons are contracts of employment and not
contracts of insurance, as alleged by the state.
The state tax collector held this came within

the law bearing on insurance business. The Hart
concern set up the defense that it was a contract
of employment and not of insurance, and charged
in its. petition that while the suit was ostensibly
brought by the state the real objectors in the case
were other concerns doing an optical business
who were jealous of and wanted to harass the
Hart concern.
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Girl Who Represented Self as
Governor's Daughter Arrested

Vera Dowling Charged with Theft of Two
Pendants from Shreve, Crump & Low, Bos-
ton—Said She Was Daughter of Governor
Foss—Pendants Recovered

Boston, Mass., August 25.—A young girl,
dressed in the height of fashion and seen riding
about the city in a large touring car, accompanied
by a maid, was recently arraigned before Judge
Morton in the superior court here, charged with
the theft of two pendants worth $575 from
Shreve, Crump & Low. The girl, who the police
say is Vera Dowling, but who gave her name as
Vera Darling, appeared at the store and repre-
sented herself as a daughter of Governor Foss.
Governor Foss, Mrs. Foss, and especially the

twin daughters, Misses Esther and Helen Foss,
are not at all pleased at any girl representing
herself so coolly as one of the Foss twins. The
Foss family is now en route to San Francisco.
Before they left the city they knew that Vera
Darling had been arrested.

Pendants Sent to State House

Charles H. Crump, of Shreve, Crump & Low,
explains how the girl came to their jewelry store
and had jewelry sent to the State House. He
says:
"On June 14 a young woman came to the store.

She introduced herself as a daughter of Governor

Foss and said she wished to see some diamond
pendants. She was assigned a clerk. She came
in for two or three days and finally picked out
several pendants. She asked to have them sent
up to the State House so that her father could
look at them. She said she would meet the clerk
there."

Naturally the diamond clerk was most attentive
to the supposed daughter of the governor. No
time was lost in taking the pendants to the State
House. The clerk who had waited upon the girl
took the jewels up in person.
At the State House there came a rude shock.

The governor knew nothing about any diamond
pendants for his daughters. The fair customer
was nowhere to be seen. The clerk went back
to the store with the diamonds and told himself
he would like to see that girl just for a few
minutes.

Discovered Pendants Missing

Later the jewelry firm discovered that two
pendants, worth $575, were missing. Suspicion
fell on the mysterious girl. A detective was em-
ployed. One of the pendants was found at the
Boston Loan Company. It had been pledged for
$75 by a girl giving the name of Vera Darling.
The loan clerk recalled a chance remark which

the girl had made when she pawned the pendant.
This gave the police a clue to a lady's maid who
had worked for Vera Darling. The police se-
cured the assistance of this maid and trailed the
girl from Boston to Rockland, Maine, to Bangor,
to New York and finally back to Boston, where
the arrest was accomplished. She was taken
on a secret indictment warrant.

Right Name Is Vera Dowling

The police say the girl's right name is Vera
Dowling. She denied all knowiedi,c of the
pendants. After a night in the Tombs she was
arraigned in the superior court. She pleaded not
guilty and was as self-possessed as could be. The
court fixed bail at $1,000. But the girl pleaded
for a less amount, saying a cash bail could be
furnished in $500. This was accepted by the
court. It was immediately produced by a well-
dressed, middle-aged man, who was in court.
This man then escorted the girl from court.
When arrested the girl said she was studying

dentistry in Boston. The lady's maid told the
police that she was a dental student here at one
time.
Today the police recovered the other pendant.
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Michael Fitzgerald, Pioneer Attleboro Police Claim C. A.
Manufacturing Jeweler, Dead Richardson Stole Gold Scrap

Overcome by Apoplexy on July 6, He Gradu-

ally Became Weaker Until the End—Rose

from the Bench to Success

Providence, August 29.—Michael Fitzgerald,
pioneer manufacturing jeweler of this city, died
last night at his home, having been ill since July
6, when he was overcome by an apoplectic stroke.
At that time Providence was sweltering in the
grip of the intense heat wave that cost so many
lives and prostrated hundreds. Mr. Fitzgerald
was stricken late in the afternoon, but after a
day or so seemed to revive. His years, however,
were against his complete recovery to normal
health and he sank gradually day by day, with
occasional periods of temporary reviving, until
the end came.
Mr. Fitzgerald was 73 years old. He was

born in Ireland, near the city of Dublin, in
August, 1838. When still a young boy his parents
died and he soon after came to this country with
his three brothers and a sister, arriving in Boston
in November, 1849. He went to Attleboro, where
friends were living, and made that town his home
for a time. The jewelry business was in its
infancy just then in this country and Mr. Fitz-
gerald and his brothers entered one of the Attle-
boro shops and learned their trade. Mr. Fitz-
gerald worked through the successive stages of
apprentice and to journeyman and in 186o was
in complete mastery of his trade. He then re-
moved to Providence and entered business. The
outbreak of the Civil War struck the manufactur-
ing jewelry business a severe blow throughout the
cast and the art was suspended for a time.
Mr. Fitzgerald sought to enlist in the army in

the defense of the union, but was not accepted
by the medical officials, who in the early days
were very strict in the examinations, and as there
was no work at his trade in Providence he re-
moved to Wisconsin and remained there for a
period of two years. In the western city he in-
creased his slender capital by a well-directed
labor and good judgment and on the revival of
the manufacturing jewelry business in Providence
he returned to the east and made that city his
permanent home.
At the first Mr. Fitzgerald worked at the bench,

remaining there for a period of several years.
Then, in 1869, he started in business with Charles
H. Brown in a partnership. Mr. Brown died four
years later and Mr. Fitzgerald continued the busi-
ness under the firm name or M. Fitzgerald & Co.
The firm name has remained unchanged ever
since, although Mr. Fitzgerald conducted the
business alone except for interests which he gave
from time to time in certain lines of work under-
taken by him in the development of the different
branches of jewelry making to others.

Cut Unset Sapphires
Dutiable at 10 Per Cent

New York, August 28.—It was held recently by
the Board of United States General Appraisers
that sapphires cut but not set, suitable for use
in the manufacture of jewelry, are dutiable under
the provisions of paragraph 449, which provides
for gems "cut but not set." The merchandise
consists of small pieces of sapphire, cylindrical in
shape. Collector Loeb returned the merchandise
for duty at the rate of 5o per cent, as "jewelry."
Judge Sharretts says in his decision that from
the record it is apparent that the goods should be
granted the lower duty. He accordingly reverses
the collector. Other importers involved with the
express company in the litigation included the
Eastern Specialty Company and Dingelstedt & Co.

Government Calls for Bids
on Clocks and Thermometers

Washington, D. C., August 25.—Bids will be
received at the office of the depot quartermaster,
Army building, New York, on September 7 for
the following items: 24 marine clocks, 12 ship's
clocks, To8 copper thermometers.

Bench Hand Arrested After Taking Partly
Melted Chain and Old Scrap to Be Refined.
Defendant Says Part of It Dates Back to
Attleboro Fire in 1898—Out on Bail

Attleboro, August 25.—The police have arrested
Clarence A. Richardson, an Attleboro bench hand,
on a charge of grand larceny, alleging that he is
responsible for the disappearance of about $5oo
worth of gold scrap, covering a period of several
years. Richardson has been in the employ of the
Attleboro Chain Company for some time.
His arrest was accomplished through the ef-

forts of the Jewelers' Protective Association. He
attracted attention by bringing to the Barber Re-
fining Company a mass of partly melted chain
and old scrap, asking to have it refined. The
work was done and the proceeds amounted to
about $5oo.
The matter was investigated and Richardson is

said to have given unsatisfactory statements as
to where he got the scrap. Some of it dated back
to the Attleboro fire in 1898, he said, where it
was taken from the ruins of a jewelry shop.
Other parts of it had been purchased from men
about town. The case against Richardson is to
be tried out in the Attleboro court.
Richardson is a unique character and has been

a resident of Attleboro for a number of years.
While he has been employed as a bench hand he
has been somewhat of a mineralogist and has
started a small refining plant at his home. He
has assayed ore and has done small jobs of refin-
ing. The above-mentioned quantity was too large
and he took it to a refiner.

Public sentiment is that Richardson will have
a satisfactory explanation of the matter, but the
police say they have a good case against him. He
is at liberty under bonds of $800.

Chain Bracelet Workers Strike
for Forty Per Cent Increase

New York, August 25.—The joint executive
board of the unions of jewelry workers of this
city met recently at 61 St. Mark's place and en-
dorsed the general strike of the chain bracelet
makers which went into effect August 15 for
a 40 per cent increase in wages. William Roth-
stein, chairman of the meeting, said after it was
over that a general lockout of 4,000 jewelry
workers is expected.
In addition to the East Side manufacturers, two

Maiden Lane concerns were also affected, but
none of the members of the Manufacturing
Jewelers' Association of New York have reported
any trouble with the workmen.
The workmen on strike are said to be members

of the Independent Jewelry Workers' Union,
Local No. 2, but the employers whose shops they
left claim no demands were made prior to the
strike, and none was received up until Monday,
when a shorter day and a large increase in wages
was asked for. The men claim that the strikers
number about 400, of which about twenty-five
are women, and these employed in about forty '
shops. The employers estimate the number of
men out at somewhat less than this, but admit
that nearly all the chain and bracelet shops are
affected in some way, some having practically all
the men out and others running on a force of
from one-third to one-half.
The manufacturers who employ the strikers

held one meeting last week and another meeting
was scheduled for yesterday to act upon the de-
mands of the 'workmen. The strikers report
that some of the manufacturers have agreed to
give in, but it was stated Monday that the leaders
wish a settlement with all firms on a uniform
basis before the men will go to work.

Foreign Advices Report
Decrease in Diamond Shares

New York, August 24.—According to cable ad-
vices received here today from Paris diamond
shares are depressed in value because of the
lessened demand for the stones from the New
York market.
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Theodore A. Kohn, Retired
Jeweler, Dies at Bay Shore

Founder and Senior Member of the Firm of

Theodore A. Kohn & Co., New York—His

Successful Career

New York, August 27.—Theodore A. Kohn, a
retired jeweler, who formerly conducted a store
at 321 Fifth avenue, died recently at his summer
home at Bay Shore, Long Island, from a com-
plication of ills brought about by old age. He
is survived by his wife, a daughter, Mrs. Eugene
W. Stern, and three sons—Albert and Emil, who
have carried on their father's business, and Rob-
ert, an architect.
Mr. Kohn was born in Bavaria, May 24, 1833.

He came to this country when he was nineteen
years old and lived for a few years in Portland,
Ky. He came to New York in 1858 and entered
the jewelry business with 1.1s brother-in-law, A.
Frankfield. Until 1889 they were associated in
the firm of A. Frankfield & Co., with a store on
the corner of Fourteenth street and Sixth avenue.
The firm of Theodore A. Kohn & Son was or-
ganizd in 1889 at 56 West Twenty-third street,
and moved to its present location, 321 Fifth ave-
nue, in 1904.
Mr. Kohn withdrew from active participation

in business fifteen years ago. Since that time
he had devoted himself largely to painting, which
had always been his favorite avocation. He was
also a good sportsman and spent many vacations
in hunting and fishing expeditions and in sailing.
Only a few weeks before his death he was sailing
his boat at Bay Shore.

Fox River Valley Jewelers' Club
Holds Annual Outing

Waupaca, Wis., August 25.—The Fox River
Valley Jewelers' Club, one of the most enterpris-
ing retail jewelers' organizations in Wisconsin,
held its annual business meeting and outing at the
beautiful Chain-o-Lakes, near here, August 13
and 14. The officers were all re-elected as fol-
lows : President, J. R. Chapman, Oshkosh ; vice-
president, John P. Hess, Fond du Lac; second
vice-president, W. H. Gruenert, Green Bay; sec-
retary, A. W. Anderson, Neenah; treasurer, H. A.
Kamps, Appleton.
Nearly all the forty-five members, accompanied

by their families, were in attendance and the
gathering was one of the most successful in the
history of the organization. When the jewelers
were not engaged in discussing matters of im-
portance to their trade the time was spent in
boating, bathing and fishing, it being one of the
objects of the club to combine pleasure with
business at its outings, which are held three
times each year. No two meetings are held in
succession in the same city, but the various
cites included in the membership vie with each
other in royally entertaining the jewelers.

Many Jewelry Manufacturing Concerns
Now Settled in New Waite, Thresher Building

Providence, R. I., August 2E—The new Waite,
Thresher building, situated on Abbott Park place,
Chestnut and Pine streets, has just been corn-
pleted and presents one of the latest types of
building erected for jewelry manufacturing that
can be found in Rhode Island, or for that matter
in the country.
The construction is of the latest mill type, ab-

solutely fire-proof and five stories in height, with
plenty of windows, affording good light for the
purpose of promoting the efficiency of the help.

Manufacturing Company occupies the first floor
on the Chestnut street side.

Directly above, on the second floor, is to be
found Robinson Brothers, formerly of Plainville,
Mass., but who, since the fire, have been located
in this building. These people have been engaged
in making findings, which they sell the local trade,
for twenty-three years.

William B. Streeter & Co., formerly of 38
Friendship street, who make a general line of
ladies' jewelry which is sold through the jobbing

24-Karat Club Organized
In Petersburg, Va.

At the Stratford Hotel, on August is, 1911, at
the request of all the jewelers in Petersburg, Va.,
the 24-Karat Club of Richmond responded to an
invitation to organize a similar club in Petersburg.
The following jewelers and members of the Rich-
mond 24-Karat Club participated : C. F. Kohler,
president; A. F. Jahnke Jr., vice-president; D.
Buchanan, secretary; G. B. Williams, assistant
secretary; Joseph E. Allen and R. St. P. Smith.
The Jewelers' 24-Karat Club of Petersburg, Va.,

was duly organized and the following officers
elected : J. McS. Buchanan, president; E. H. Tit-
mus, vice-president; Stanton Pilcher, secretary,
and T. A. James, treasurer.
After a pleasant discussion of the benefits of

Jewelers' clubs the meeting adjourned to the
dining-room of the Stratford Hotel and the
eleven jewelers partook of a banquet which was
thoroughly enjoyed by all, the Petersburg club
being host to the representatives of the Richmond
club.

New Waite, Thresher Building, Providence, in Which Several Jewelry Manufacturers Are Located

The building occupies 22,000 square feet, and
when filled up has factory space for nine tenants.
It is stated that the building is one of the most
practical for jewelers, and having been built by
a jewelry concern that has been in the business
for a good many years it seems reasonable that
this statement is true.
There are three elevators in the building, one

at Abbott Park place and two at the Chestnut
street entrance. The size of floor space of the
average factory is 6,000 square feet, and for a
double factory about 18,000 square feet.

The building is easily accessible from the rail-
road station and the principal hotels, and is con-
veniently located to reach all parts of the city in
a very short time.
With the exception of one factory at the pres-

ent time the building is entirely tenanted. The
lower floor on the Abbott Park place side is
occupied by the Remington Press, a local concern
doing a large amount of printing in the shape of
catalogs, advance cards, etc., for jewelry manu-
facturers. This concern moved from 63 Wash-
ington street.
The second story is occupied by the C. C.

Darling Company, who moved from the Fuller
building, 68 West Exchange street. These people
have been in business nearly twenty years, and
manufacture a line of emblems.
The third floor is occupied by the Wostenholme

Manufacturing Company, which makes a general

line of jewelry, selling the jobbing trade, and
has been engaged in the jewelry business for
twenty-four years. The company's former loca-
tion was at 144 Pine street.
R. L. Griffith & Co. occupy the fourth floor

and make a line of seamless gold-filled rings and
white stone goods which are sold through the
jobbing trade. The Waite, Thresher Company oc-
cupies the entire fifth floor, which goes from the
Abbott Park place entrance over to and including
the Chestnut street entrance, with a view location
on the Pine street side.
The National Envelope Sealing and Stamping

trade, have been engaged in this business for
twenty-five years. These people occupy the third
floor in conjunction with the Hump Hair Pin
Company, which makes machines for manufac-
turing hairpins and was formerly located at 92
Niagara street. The fourth floor is occupied by
an emblem manufacturer.
There is a positive demand in Providence for

more buildings of this type; for at the present
time there are but very few modern buildings of
mill construction suitable for the jewelry busi-
ness, and it is to be hoped that the near future
will see some more landmarks such as the Waite,
Thresher building is today being put up in the
city of Providence.

Clock Gives Time Trolleys Leave,
Turns Out Lights and Rings Alarm

Detroit, Mich., August 26.—A clock which auto-
matically tells the time of the departure of the
interurban cars is the latest triumph of Detroit's
wizard of the clock, Louis Meier. His latest in-
vention is now on exhibition in the window of
his store, at the corner of Gratiot avenue and
the West Grand boulevard, and it is attracting
crowds of people from all over the city. In ad-
dition to the large center dial, upon which is re-
corded the correct time, there are two additional
dials, painted to represent Port Huron and Mt.
Clemens cars, and the time of the departure of
these cars is automatically announced. As one
car leaves the time of the next car is shown, and
this continues throughout the day. That is not
all the clock does. It is arranged to turn off the
electric lights in the show windows at 1.30 a. m.,
and it also rings an alarm which awakens Mr.
Meier at the proper time every morning.
Mr. Meier has gained almost a national reputa-

tion through the clocks he has manufactured, his
geographical clock having been shown at the
Paris exposition. He has also shown clocks at
the Michigan state fair. His latest creation is
not for sale.



I 56 September 1, 1911 T 111 E

Simmons Cigar Cutter Fob Seal. Pull down base, insert cigar, press back base, cigar is clipped.
An innovation that means sales.

The cigar cutter fob seal

Here is the latest SIMMONS innovation
a device that will instantly win favor

with men buyers.
This device is absolutely practical. Strongly and surely con-
structed so that it will not get out of order. It is attractive in
design and finish. It is made plain and chased.

Cut at right shows our number 18823/X Ribbon Fob with
safety attachment.

Illustration above shows how cutter works. Pulling down
signet base of the seal opens the cutter. Cigar is easily inserted.
Pressure on the base of the seal with forefinger clips off end
of cigar.

It is attractive in appearance. Its usefulness suggests itself, and
merely displaying it in your window will attract attention.

This new seal and fob is being distributed among wholesale
watch and jewelry houses, and with these fobs is furnished an
attractive display card with Easel back and punched to carry
two fobs. Send in your order at once, and be first to profit by
the popularity of this new fob in your locality. If further details
are wanted write or wire at once.

R. F. SIMMONS CO. : Attleboro, Mass.

Government Departments
Award Contracts

Marine and Field Glasses, Clocks, Leather

Cases and Time Detectors Bought in Large

Quantity

Washington, D. C., August 25.—Several con-
tracts have recently been awarded by govern-
ment departments to supply various articles for
use in the field and on the water. Among the
most recent were the following:
Sussfeld, Lorsch & Co., New York, were

awarded the contract to supply the United States
marine corps with fifty field glasses at a total of
$737.50, and thirty telescopes at $56.35 each.
Other awards have been made for supplies for

the Grand Haven Life Saving Station. Among
the latter are leather cases for Imhauser's time
detectors, with straps complete; Nanz Clock Co.,
$1.20 each ; eight-day marine clocks, Chelsea
Clock Co., $13.5o each; ten liquid boat compasses,
with lacquered copper improved binnacles, Suss-
feld, Lorsch & Co., $17.40 each ; one hundred
boxes and dials for Imhauser's time detectors,
Chicago Watchman's Clock Works, 42 cents each;
ten boxes ditto, for Newman's time detectors,
Chicago Watchman's Clock Works, 49 cents
each; keys for Newman's time detectors, New-
man Clock Co., 75 cents each; ten copper case
thermometers, Fred A. Schmidt, Washington,
D. C., 8o cents each.
The chief clerk, bureau of supplies and ac-

counts, navy department, has awarded a contract
for ten ship telescopes and mounts for the naval
observatory, and for which proposals were re-
ceived July 25, to the Kueffel & Esser Co., at $2w.
The following contracts have been awarded for

supplies for the San Francisco life saving service:
Six leather cases for Imhauser's time detectors,
Nanz Clock Co., $1.35 each; eight-day marine
clocks, Chelsea Clock Co., $14.25 each liquid boat
compasses, Sussfeld, Lorsch & Co., $17.65 each;
twenty-four boxes card dials for Imhauser's time
detectors, Nanz Clock Co., 45 cents per box;
twelve boxes ditto, Newman's, Newman Clock
Co., so cents per box ; keys for Newman's time
detectors, Newman Clock Co., 70 cents each.

Three Jewelry Firms Have
Fire Loss in Newark

Newark, N. J., August 25.—Fire which started
from an overheated journal in the laundry of
R. E. Williams, on the first floor of the building
at 15 Franklin street, damaged the factories of
Link & Angell and Lee, Dodd & Co., jewelers at
13 Franklin street, and R. E. Lee & Co., gilders,
of 15 Franklin street, Friday afternoon. Girls
employed by the two jewelry firms showed great
presence of mind by placing the precious metals
on which they were working in the safe before
they ran out of the building.

It is estimated that the damage was $500. When
the fire was first discovered it was smothered
with fire extinguishers and thought to be out.
However, the blaze crept along the belting in the
factory of Link & Angell on the second floor.
Smoke was discovered by Gustav Becker, an
employee of the firm, who reported to Arthur M.
Connett, manager of the firm. Fire extinguishers
were again used, but as it was getting beyond
control the fire department was called.

Electric Alarm in Jewel Box a
Unique New Invention

A jewel box provided with an electric alarm
has been patented in European and American
countries and has already been placed on the
market in Paris. In the bottom of the box is a
dry battery, a magnet, and a system of levers,
the whole forming a device not unlike a tele-
graph instrument in appearance. In the center
of the bottom of the box is a small opening in
which a pendulum is suspended. As long as the
box is stationary this pendulum hangs perpen-
dicular and does not close the electric circuit,
but the slightest movement of the box causes it
to close the circuit and sound the alarm. The
sound is made by means of a bell and clapper.
Once the pendulum drops down the alarm can
not be silenced except by opening the lid of the
box and shifting a lever.

Adelbert A. Webster Dead

Brooklyn Jeweler Passes Away at His Home

in Freeport, L. I., After a Stroke of

Apoplexy

Brooklyn, August 26.—Adelbert A. Webster,
member of the firm of A. A. Webster & Co.,
jwelers, at 440 Fulton street, and a well-known
and old-time resident of this city, died recently
at his home on the Merrick road at Freeport, L. I.
Death followed a stroke of apoplexy.
Mr. Webster was 69 years old and was born in

Hartford, Conn., where he was reared as a boy
and where he got his early education. Following
his public school education he went to the Mon-
roe Collegiate Institute in Eldridge, N. Y.
He came to Brooklyn in 1859 with his brother,

E. D. Webster, and the two started a silerplating
business which they conducted for eleven years.
At the end of that time they decided to cater to
the retail trade through their own factory, and
for this purpose opened a store at the present
location on Fulton street. Mr. Webster took
charge of this new branch of the business while
his brother retained charge of the factory on
Atlantic avenue.
Upon moving to Freeport he became active in

local affairs there and shortly after his arrival
was made secretary of the Freeport Board of
Trade. He was also a member of the Freeport
Club, and of Clinton Council of the Royal Ar-
canum.
Mr. Webster was married in 1864 to Miss Anna

Hore, who was of English parentage. Besides
his wife he is survived by six children, all grown,
three of whom are living in Oregon. There are
three sons and three daughters: Dr. H. C.
Webster, of Brooklyn; Clarence D., who lives at
Freeport, and Erving L., who is in Portland,
Oregon. Of the daughters, Marjorie lives at their
home in Freeport, while the other two are Mrs.
H. R. Sailing and Mrs. W. H. Corbett, both living
in Portland, Oregon.

Hahn Salesmen and Housemen Entertained by H. H. Hahn at His Summer House

Simmons Cigar Cutter Fob Seal,
Mounted on Ribbon Fob 18823fX

with safety attachment.

SIMIONS
Cilt9lteYWYr0135

Salesmen and Housemen of the Firm of H. M. Hahn, When They Were Entertained at

That the travelers and housemen of H. M.
Hahn thoroughly enjoyed the day which was
spent at the home of Harry H. Hahn, president
of the firm, is forcibly manifested in the expres-
sion on most of their faces as seen in the accom-

panying illustration. Each and every one will re-
member July 23d, although there have been a lot
of things said about the day which falls on the
23d of the month. Mr. Hahn made his guests
so much at home that none of them had the

the Summer Home of Harry H. Hahn

slightest intention of doing what the number im-
plies. The photograph was taken in , front of
Mr. Hahn's home, which is known as Hahnhoff,
after the famous ball game, in which the house-
men beat the travelers by the score of 16 to 15.
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Simmons Cigar Cutter Fob Seal. Pull down base, insert cigar, press back base, cigar is clipped.
An innovation that means sales.

The cigar cutter fob seal

Here is the latest SIMMONS innovation
a device that will instantly win favor

with men buyers.
This device is absolutely practical. Strongly and surely con-
structed so that it will not get out of order. it is attractive in
design and finish. It is made plain and chased.

Cut at right shows our number 18823/X Ribbon Fob with
safety attachment.

Illustration above shows how cutter works. Pulling down
signet base of the seal opens the cutter. Cigar is easily inserted.
Pressure on the base of the seal with forefinger clips off end
of cigar.

It is attractive in appearance. Its usefulness suggests itself, and
merely displaying it in your window will attract attention.

This new seal and fob is being distributed among wholesale
watch and jewelry houses, and with these fobs is furnished an
attractive display card with Easel back and punched to carry
two fobs. Send in your order at once, and be first to profit by
the popularity of this new fob in your locality. If further details
are wanted write or wire at once.

R. F. SIMMONS CO. : Attleboro, Mass.
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Government Departments
Award Contracts

Marine and Field Glasses, Clocks, Leather
Cases and Time Detectors Bought in Large
Quantity

Washington, D. C., August 25.—Several con-
tracts have recently been awarded by govern-
ment departments to supply various articles for
use in the field and on the water. Among the
most recent were the following:
Sussfeld, Lorsch & Co., New York, were

awarded the contract to supply the United States
marine corps with fifty field glasses at a total of
$737.50, and thirty telescopes at $16.35 each.
Other awards have been made for supplies for

the Grand Haven Life Saving Station. Among
the latter are leather cases for Imhauser's time
detectors, with straps complete; Nanz Clock Co.,
$1.20 each; eight-day marine clocks, Chelsea
Clock Co., $13.50 each; ten liquid boat compasses,
%vith lacquered copper improved binnacles, Suss-
feld, Lorsch & Co., $17.40 each ; one hundred
boxes and dials for Imhauser's time detectors,
Chicago Watchman's Clock Works, 42 cents each;
ten boxes ditto, for Newman's time detectors,
Chicago Watchman's Clock Works, 49 cents
each; keys for Newman's time detectors, New-
man Clock Co., 75 cents each ; ten copper case
thermometers, Fred A. Schmidt, Washington,
D C., 8o cents each.
The chief clerk, bureau of supplies and ac-

counts, navy department, has awarded a contract
for ten ship telescopes and mounts for the naval
observatory, and for which proposals were re-
ceived July 25, to the Kueffel & Esser Co., at $210.
'The following contracts have been awarded for

supplies for the San Francisco life saving service:
Six leather cases for Imhauser's time detectors,
Nanz Clock Co., $1.35 each; eight-day marine
clocks, Chelsea Clock Co., $14.25 each; liquid boat
compasses, Sussfeld, Lorsch & Co., $17.65 each;
twenty-four boxes card dials for Imhauser's time
detectors, Nanz Clock Co., 45 cents per box ;
twelve boxes ditto, Newman's, Newman Clock
Co., 50 cents per box; keys for Newman's tune
detectors, Newman Clock Co., 70 cents each.

Three Jewelry Firms Have
Fire Loss in Newark

Newark, N. J., August 25.—Fire which started
from an overheated journal in the laundry of
R. E. Williams, on the first floor of the building
at 15 Franklin street, damaged the factories of
Link & Angell and Lee, Dodd & Co., jewelers at
13 Franklin street, and R. E. Lee & Co., gilders,
of 15 Franklin street, Friday afternoon. Girls
employed by the two jewelry firms showed great
presence of mind by placing the precious metals
on which they were working in the safe before
they ran out of the building.

It is estimated that the damage was $500. When
the fire was first discovered it was smothered
with fire extinguishers and thought to be out.
However, the blaze crept along the belting in the
factory of Link & Angell on the second floor.
Smoke was discovered by Gustav Becker, an
employee of the firm, who reported to Arthur M.
Connett, manager of the firm. Fire extinguishers
were again used, but as it was getting beyond
control the fire department was called.

Electric Alarm in Jewel Box a
Unique New Invention

A jewel box provided with an electric alarm
has been patented in European and American
countries and has already been placed on the
market in Paris. In the bottom of the box is a
dry battery, a magnet, and a system of levers,
the whole forming a device not unlike a tele-
graph instrument in appearance. In the center
of the bottom of the box is a small opening in
which a pendulum is suspended. As long as the
box is stationary this pendulum hangs perpen-
dicular and does not close the electric circuit,
but the slightest movement of the box causes it
to close the circuit and sound the alarm. The
sound is made by means of a bell and clapper.
Once the pendulum drops down the alarm can
not be silenced except by opening the lid of the
box and shifting a lever.
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Adelbert A. Webster Dead

Brooklyn Jeweler Passes Away at His Home
in Freeport, L. I., After a Stroke of
Apoplexy

Brooklyn, August 26.—Adelbert A. Wehster,
member of the firm of A. A. Webster &
jwelers, at 44o Fulton street, and a well-known
and old-time resident of this city, died recently
at his home on the Merrick road at Freeport, L. I.
Death followed a stroke of apoplexy.
Mr. Webster was 69 years old and was born in

Hartford, Conn., where he was reared as a boy
and where he got his early education. Following
his public school education he went to the Mon-
roe Collegiate Institute in Eldridge, N. Y.
He came to Brooklyn in 1859 with his brother,

E. D. Webster, and the two started a silerplating
business which they conducted for eleven years.
At the end of that time they decided to cater to
the retail trade through their own factory, and
for this purpose opened a store at the present
location on Fulton street. Mr. Webster took
charge of this new branch of the business while
his brother retained charge of the factory on
Atlantic avenue.
Upon moving to Freeport he became active in

local affairs there and shortly after his arrival
was made secretary of the Freeport Board of
Trade. He was also a member of the Freeport
Club, and of Clinton Council of the Royal Ar-
canum.
Mr. Webster was married in 1864 to Miss Anna

Hore, who was of English parentage. Besides
his wife he is survived by six children, all grown,
three of whom are living in Oregon. There are
three sons and three daughters: Dr. H. C.
Webster, of Brooklyn; Clarence D., who lives at
Freeport, and Erving L., who is in Portland,
Oregon. Of the daughters, Marjorie lives at their
home in Freeport, while the other two are Mrs.
H. R. Sailing and Mrs. W. H. Corbett, both living
in Portland, Oregon.

Hahn Salesmen and Housemen Entertained by H. H. Hahn at His Summer House

Simmons Cigar Cutter Fob Seal,
Mounted on Ribbon Fob 18823X

with safety attachment.

SIMMONS
(156;37 FO 135

Salesmen and Housemen of the Firm of H. M. Hahn, When They Were Entertained at the Summer Home of Harry H. Hahn

That the travelers and housemen of H. M.
Hahn thoroughly enjoyed the day which was
spent at the home of Harry H. Hahn, president
of the firm, is forcibly manifested in the expres-
sion on most of their faces as seen in the accom-

panying illustration. Each and every one will re-
member July 23d, although there have been a lot
of things said about the day which falls on the
23d of the month. Mr. Hahn made his guests
so much at home that none of them had the

slightest intention of doing what the number im-
plies. The photograph was taken in front of
Mr. Hahn's home, which is known as Hahnhoff,
after the famous ball game, in which the house-
men beat the travelers by the score of 16 to
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It's Not
Only the Prices

that sell these handsomely matched

sets—it's the high grade finish—the

excellent workmanship—the beautiful

iridescent mother-of-pearl and the

convenience and safety of Larter auto-

matic backs that appeal to every one

who sees them. They are made in

patterns for all occasions in extra

quality 14 K. gold filled, also in plat-

inide, and each set is guaranteed to

give satisfaction in every respect.
Retail prices quoted here allow you a
good big profit, and with each corn-

bination set of three studs and links,

RETAIL

or three studs, six vest buttons and

links, we give (without charge) a

handsome morocco finished silk and

velvet lined case like illustrations.

Millions of people throughout the

country are now reading our national

advertisements of Larter's shirt studs

and vest buttons, and if you place

these new sets in stock and display

them—you are bound to make quick,

profitable sales and many of them.

THEY ARE SOLD THROUGH

ALL LEADING JOBBERS.

If your jobber cannot supply you we
will send you the name of one who can.

LARTER & SONS
21-23 MAIDEN LANE

NEW YORK
Pacific Coast Representative

A. I. HALL & SON
Jewelers' Bldg. -:- 150 Post St.

SAN FRANCISCO, CAL.

September I, 191/
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The Protective League Idea

The action taken by the Jewelers' Board

of Trade in calling a meeting of representa-

tives of all the jewelers' organizations with

a view to forming a protective league has

received further justification since our last

issue. Trade robberies, accompanied by

violence, have created a situation that makes

imperative some form of protective associa-

tion, and we would impress on all concerned

the necessity of co-operation with the board

of trade in this matter. When armed

robbers take to tuxedos and touring cars

none are safe from attack, and the only

preventive is the knowledge that money

and machinery are available to hound them

the world over until they pay the penalty

of their crime. Many of the most danger-

ous robbers of the time are not mere

desperadoes acting under a sudden impulse,

but rather professionals who carefully plan

their work and who have a very intelligent

conception of what the results will be in

case of capture. If these were once con-

vinced that there would be no loophole of

escape they would quickly divert their skill

and energy in some other direction.

It is gratifying to know, as announced

elsewhere in this issue, that the three ac-

complished robbers who committed success-

ful robberies in Philadelphia, New Haven,

Conn., and Boston, Mass., over a year ago,

are at last behind prison bars. Their cap-
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ture entailed a chase practically around the

world, two of the confederates being ar-

rested in Austria and one in Russia in the

neighborhood of St. Petersburg. The offi-

cers who effected their capture are said to

have traveled some 30,000 miles, but the

moral effect of the achievement will be

worth much more than the expense entailed.

It will be remembered that two of these

fled the country, forfeiting their bail after

the figure had been reduced by a friendly

magistrate from $15,000 to $5,000.

As they are credited with having made

$50,000 by the robberies referred to, the

bail forfeited was a small sacrifice. One

purpose of the protective league would be

to prevent such possibilities as this, force

quick and full punishment, oppose pardons

and keep relentless watch on the movements

of the burglar brotherhood.

New England and Organization

The editorial comment in our last issue

on a letter from a Massachusetts subscriber,

suggesting the extension of the organization

movement to the New England states, has

unearthed considerable sentiment in favor

of this idea. It would seem, indeed, that

the New England trade fully realize the im-

measurable good being accomplished by the

present organization, and are quite willing

to lend the aid of their prestige and numbers

to the movement. The chief requirement at

present would seem to be an energetic

leader of broad mind, whose personality

and purpose would appeal to the jewelers

of that section. In a communication before

us, J. R. Stebbins, Ashtabula, Ohio, the

newly elected treasurer of the national or-

ganization, says : "I was especially pleased

to read an extract from a letter from a New

England jeweler who anxiously awaits the

extension of the organization movement to

his section of the country. I hope you will

emphasize his suggestion and keep the

matter in evidence until we can get a cam-

paign formulated that will take them all into

the fold."
Our pages are at the service of those who

wish to take the initiative in this matter or

to make practical suggestions as to the most

feasible method of undertaking the task

with the assurance of success. New Eng-

land boasts of a large and profitable section

of the jewelry trade, and as the jewelers in

this section are in close touch, locally and

commercially, with the manufacturing

jewelry interests their value to the organ-

ization would be correspondingly great.
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Diamond Industry In Europe

The diamond-cutting interests in Holland

seem to be as methodic in handling the in-

dustry as the London syndicate is in the sale

of the gems. Our consul at Amsterdam

reports that under an agreement between

the jewelers' association and the diamond

workers' union of Amsterdam working

hours were reduced in October, 1910, to

eight and one-half daily. From October,

1911, the working day will be eight hours.

It has been agreed that during the next

five years only 2,200 new apprentices are

to be admitted in addition to those who re-

place such diamond workers as retire from

business. Wages have advanced fully 25

per cent since the panic of 1908, and while

most of this work is done by the piece a

fair average of the.wages paid in the differ-

ent branches of the diamond industry may

be stated to be : Splitters, best skilled, $25

to $30 per week ; second class, $20 to $25;

third class, $20 to $22. Cutters, best skilled,

$8 to $10 ; second class, $6 to $8; third class,

$4 to $5. Polishers and setters, $6 to Sm.

Sawyers, best skilled, $2.50 to $3 per day;

second class, $1.50 to $2.

Buying in the Wholesale Centers

The most notable trade development of

the past two weeks was an unusual inflow

of buyers to the big wholesale markets.

This annual visitation of the buying centers

has grown to large proportions in recent

years, credit for which is chiefly due to the

merchants' and manufacturers' associations

which have now become a permanent insti-

tution in the larger cities. New York,

Philadelphia, Chicago, Baltimore, Pitts-

burgh, Cincinnati, St. Louis, Kansas City,

Indianapolis, Detroit, San Francisco, etc.,

have all been creditably active in this

movement. Besides procuring, where pos-

sible, a special transportation rate, the asso-

ciations see to it that all visiting buyers are

accorded a hearty welcome, in addition to

which all needful information and every

facility for the transaction of business are

at their disposal.
While market visitation by out-of-town

merchants is growing in favor each year, «

there is still need of missionary work

among those who do not yet realize the

many advantages of purchasing in the large

wholesale centers. The value of such visits

is of a dual character, being at once

economic and educative—economic in that

it affords the merchant the most eminently

favorable vantage ground from which to

survey the offerings of the season, with a
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view to profitable selection, and educative in
its opportunities for the study of business
methods which are naturally more modern
than his own. Nothing is more conducive

to advancement than contact with those who
are more progressive than ourselves, for it
is an old truism that example is ever more
powerful than precept. When we see a man
in our own walk of life forging ahead by his
energy, enterprise or modernity of method
we naturally respond to the promptings of
self-interest, and our first impulse is to
emulate.

It stands to reason that personal selection

of stock in the big wholesale centers must
needs be much more satisfactory than buy-
ing from samples submitted for inspection
by traveling salesmen or from catalogs. To
make sure that he will see all the patterns
and novelties of the season the merchant
who buys at home must examine the con-
tents of hundreds of trunks or sample
cases. The time for doing this will extend
over the whole season, and as only certain
samples are before him at one time the
opportunity for comparison is practically
lost. In a big city he can see all in a few
days, make selections with the goods before
him, compare styles and values, and it is
not improbable that he may, besides, secure
more advantageous rates. He will meet
personally and get in closer touch with the
heads of the firms whom he patronizes,
make the acquaintance of new people and
discover buying opportunities unknown to
him.

Two Stars Added to the Flag

THE KEYSTONE welcomes to the union
sisterhood the two new states, Arizona and

New Mexico, an addition which consum-

mates the solidification of the union from

Canada to Mexico and from ocean to ocean.

We find on investigation that two-thirds of

the retail jewelers in the two new states are

subscribers to this journal, and we trust that

statehood will mean for them the inaugura-

tion of a new era of progress. The popula-

tion of Arizona is now over 200,000 and its

internal wealth is evidenced in the fact that

, the value of the mining properties within

its borders is estimated at $zoo,000,000.

New Mexico is credited with 325,000

people and the mineral output alone is esti-

mated at $5,000,000 a year. As before
stated, however, the historical importance
of their admission to the union lies chiefly
in the fact that they make the country one
solid entity of forty-eight contiguous states,
destined, we trust, to remain so for all time.
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Local Organization

The convention season has, quite natur-

ally, been followed by a temporary lull in

organization activity as far as the state and

national bodies are concerned, but we are

pleased to note an energetic extension of the

local association idea, which is conclusive

evidence of the growing mutual feeling

among the trade. The 24-karat club spirit

is now abroad in the land and with even
greater possibilities for good than the larger

organizations. For many years we have en-

deavored to impress on the trade the ad-

vantages of getting together locally, and we

are naturally gratified to at last observe a

favorable response to our preachments.
If the local association accomplished

nothing more than the creation of a more
friendly and tolerant feeling among com-
petitors its service would be very great, but
as a matter of fact these organizations serve
a purpose entirely beyond the reach of the
national or state associations. As we have
stated frequently in these columns, the
members of these societies do business
under like conditions, and draw trade from
the same territory. They can meet fre-
quently and formulate plans of procedure
suited to their local conditions, and they
can see that such plans are faithfully carried
out. They can also come to an agreement
as to the matter of charges for repairs, take
prompt action in the suppression of fake
auction sales and the exclusion of jewelry
peddlers, and effectively act with other
merchants for the general good of the
town. By united action they can abolish
price-cutting and do much to combat vexa-
tious mail-order competition. The local
organization, too, can be much more edu-
cative than a state society, owing to the
facility for frequent meetings and the op-
portunities thus afforded for discussing the
practical features of the business.
The local body, too, acting conjointly

with local organizations of merchants in
other lines, or as a part of the local mer-
chants' association, may be made especially
valuable through its influence on the local
press. Many frauds and impositions on the
public, both in the jewelry and optical lines,
are made possible through the medium of
newspaper advertising, and all that would
be necessary to prevent this would be joint
representation from the local merchants to
the newspaper management as to the char-
acter of the fraudulent announcement. In
several instances recently the newspapers
have been induced to refuse large advertise-
ments on the assurance of the local or-
ganization that they were of a fraudulent

nature. Even fraud can no longer be suc-
cessfully exploited without the aid of pub-
licity, and it stands to reason that the corn-
bined influence of the local advertisers can
successfully purge the advertising columns
of the local press of all such announcements.

r

Handicap of the Stay-at-Homes

For the benefit of those who are uncon-

vinced as to the value of visiting the big

markets in person some noteworthy statis-

tics have been compiled. In a western city,

famous for its immense output of furniture,

there is held, semi-annually, a furniture ex-

hibition. To prove to the dealers the value

of attending these exhibitions in person an

enterprising concern in that city selected for

the purpose of comparison a list of one

hundred dealers equally rated in the com-
mercial agency books as to capital and

promptness in payment. At least fifty of
these dealers were accustomed to visiting
the big markets, or at least the name of one
or both members of the firm or a buyer
representing the firm has appeared regu-
larly upon the list of buyers visiting one or
the other of the western markets. The other
fifty dealers, who were precisely as well
rated as the fifty first mentioned, so far
as the records of the several exhibitions
show, had never visited these markets—at
least not during the past five years. The
credit ratings from year to year were
closely watched, with the following result:
During the past six years two of the firms
visiting the markets failed; five changed
hands, but their successors continued to
visit the markets. Thirty of the firms in-
creased their capital rating on an average of
33 1/3 per cent, and their pay rating two
grades higher. Eight firms increased their
capital ratings from io to 25 per cent, their
pay ratings remaining the same, and five
firms remained stationary as regarding both
capital and pay rating.
As against this showing of fifty dealers

who made a practice of going to market the
records show that eighteen out of the fifty
firms who did not go to market failed and
went out of business in the six years.
Twelve suffered a reduction in both capital
and pay rating, and the other twenty re-
mained precisely the same as when the
record was begun. Of course, many other
factors may have entered more or less into
the changes which took place in the status
of these hundred firms, but the comparison
is quite suggestive nevertheless. There is a
moral in these statistics that many jewelers
may profitably apply to their own case.

TRADE MARK STERLING

The continuous and ever increasing demand for Ye MOUNT

VERNON PATTERN places it among the very best designs ever
produced by American Silversmiths

NEW YORK CITY
15-17-19 Maiden Lane

SAN FRANCISCO
717 Market Street

ROGERS, LUNT & BOWLEN CO.
SILVERSMITHS

MAIN OFFICE AND FACTORY: .
KENWOOD AND FEDERAL STS. • Greenfield, Massachusetts
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Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold

Thimbles
Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons
Emblem Goods
Pocket Knives
Silver and Gold

Match Boxes
Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

MAKERS OF GOLD JEWELRY
TO THE JOBBING TRADE EXCLUSIVELY

POPULAR PRICES 

33-43 Gold Street, New York .‘‘,
=MEIN

HAWKES
Cut Glass

OVAL TRAY
Muskmelon

Why Hawkes Cut Glass Now Means
More than Ever to Reliable Jewelers

H E cut glass market is to be further debased and demoralized by cuttings
on ordinary pressed lime glass. The manufacturers of this glass are now soliciting orders
from cut glass manufacturers as the following letter shows:
MESSRS. T. G. HAWKES & CO.,

CORNING, N. Y.
Gentlemen :—Lime glass is being successfully acid-polished in half a dozen cutting shops in this country.
Do you realize that instead of starting with an eight-inch figured bowl at ten dollars, more or less imperfect, you can now start
with a handsome full finished lime glass bowl at $1.75 per dozen, and even less, and that you can begin with a finished figured
tumbler at 30c. per dozen?
We have full lines of pressed glass ware in which many of the designs are perfectly adapted to the smoothing wheel. It com-
prises bowls, nappies, celeries, sugars and creams, jugs, etc. Also full lines of blown tumblers and stemware and all now
adapted for your purpose.

Jewelers who sell figured blanks will now have to meet the competition
not only of department stores but of 5- and 10-cent stores as well. As
the Crockery and Glass Journal says:
" The use of figured blanks has led to a prostitution of the art by slighting
the cutting for the sake of cheapness. Now the trade is to be further debased.
The stuff (cut lime glass) will sell. The 5- and 10-cent stores will soon be
offering nappies, berries and other small articles. One good may come of it,
however. It will emphasize the difference between real cut glass and its
substitutes. There is the same distinction as between diamonds and rhine-
stones. People still buy diamonds and they will buy cut glass."

Jewelers who sell Hawkes Cut Glass will be benefited because people who want
real cut glass will be more careful than ever to buy glass with a known trade-mark.
Most of them will look for the Hawkes trade-mark because our largely increased
advertising is reaching all these people and impressing upon them repeatedly the
Hawkes name and what it stands for.
Have Hawkes Cut Glass for them to see and they will buy because its superiority
is evident. Its clear, brilliant luster shows that it is cut front the solid blank,
made of finest lead glass—never pressed. Its uniform color is proof that we
manufacture our own blanks and do not depend upon promiscuous sources of
supply. Its continuous sale by the most exclusive jewelers shows that we protect
our dealers from all price-cutting competition.

In the face of the developments noted above you can t be too particular when buying your fall stock of cut glass.
The safest way is to select the kind that is helping others to a bigger, better cut glass business—Hawkes Cut Glass.

WRITE FOR FURTHER INFORMATION

This
trade-
mark
on
every
piece

T. G. HAWKES & CO.
CORNING, N. Y.

Grand Prize Paris Exposition
DORRA E-BATTIN CO., Chronicle Building, San Francisco, Cal., Pacific Coast Agents

This
trade-
mark
on
every
piece
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HAT BRUSH
Actual Size

TRACE

Wedgewood
The Whiting Manufacturing Company's
new Sterling Silver Toilet Ware Pattern

for the season of 1911.
The complete line ready for delivery

September 15th.

PRICE-LIST ON APPLICATION BUTTON HOOK
Actual Size

Whiting Manufacturing Company
SALESROOM, 15 Maid( n Lane

NEW YORK Bridgeport, Connecticut SAN FRANCISCO OFFICE
717 Market Street
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Noticeable Increase in Variety
of Gems During Last Few Years

One of the Most Recent Discoveries is a Rose-colored Beryl Called Morganite,

in Honor of J. Pierpont Morgan—George F. Kunz, of Tiffany & Co., Tells

of Recent Developments

George F. Kunz, of Tiffany & Co., New York,
the best known American expert on precious
stones, has prepared for the forthcoming annual
number of the Mineral Industry a review of the
year 1910 in the jewel trade.
No one who stops to look into the jewelers'

windows in these days can fail to note one thing:
the ever increasing number of precious and semi-
precious stones. Where once the buyer's imagi-
nation was practically bounded by diamonds and
pearls, with perhaps a vague knowledge of rubies
and sapphires, now there are dozens of stones in
daily use, and sets are made in any color to match
a given gown. Mr. Kunz says: "I distinctly
remember that thirty years ago all the uncom-
mon semi-precious stones in the city of New
York could be carried in one hand."
One addition to the list received its official

name in 1910 and was christened by Mr. Kunz.
This is morganite, named in honor of J. Pierpont
Morgan. Morganite is a rose-colored beryl, found
ill its finest form in Madagascar.

Morganite, a New Gem

M r. Kunz gives this account of the stone:
"A new and beautiful gem has lately been dis-

covered and brought to the notice of those inter-
ested in jewelry and precious stones. This is the
rose-colored beryl from Madagascar, for which I
have suggested the name of morganite. The pink
variety of beryl has been known for some years,
but only as a mineral curiosity and never of such
transparency and richness of color as to render
it suitable for cutting and setting as a gem.
Both of these features, however, are found in the
rose beryl of Madagascar lately discovered, and
it occurs, moreover, of sufficient size to yield
large and elegant cut stones, far exceeding in
dimensions any pink gems known before. None
of the pink gems except the pink topaz is found
of a size to compare with the new morganite, the
largest specimen of which weighs 98% karats.
Another, recently presented to the Morgan-
Tiffany gem collection at the American Museum
of Natural History, New York, is a rich rose-red
stone, long oval in shape, weighing 57,/i. karats.
This is a gem of perfect quality and one of the
finest examples in existence.
"The rose beryl, together with other gem min-

erals, is found at Maharitra, in the valley of
Sahotony, an attltient of the Manadora river,
which flows along the base of the western slope
of Mount Bity, Madagascar."

Diamond Still Supreme

.But nothing can displace the diamond from its
kingship, and to that stone Mr. Kunz devotes
Iwo-thirds of his report. Of the imports of
jewels into the United States in 1910 more than
half of the value was in diamonds. How much
the condition of the American market influences
their mining is shown by the fact that in 1908
the .South African mines were closed down fol-
lowing the panic of t907. This led to an in-
creased production in 1909, with a falling off in
the latter part of 1910, which has continued into
the present year.
In the famous fields of Africa no new deposits

of note have been discovered and few single
stones of great size have appeared: nothing, cer-
tainly, that even suggests the Cullinan, with its
3,000 karats. In March of this year the Voor-
spoed mine, in the Orange Free State, produced
a stone of 244 karats, and diamonds of 49 and 52
karats have been found in the Vaal river district.

American Diamond Fields

While the United States affects the diamond
market as a buyer, not as a producer, we have
a Kimberly of our own. This is in Arkansas,
where in 1910 r86 stones weighing 74.06 karats

were found. Says the report:

"Diamonds have been found in every part of
the sixty acres on the neck. At one time 150
visitors found nearly forty diamonds in various
spots on a small part of this area.
"The discovery of this new diamond field has

already had its effect upon the neighborhood.
Murfreesboro, the county-seat of Pike county,
which formerly contained but one brick building,
the courthouse, now has seven such buildings,
one a bank and another a department store.
Nearer the diamond fields a small town has
arisen bearing the suggestive name Kimberley;
here are already fifteen comfortable wooden
houses, a bank and a hotel building with twenty
rooms. A few years hence, when the deposits
are systematically worked, this will very likely
become quite an important settlement. The rais-
ing of capital for a full equipment of the mine
on a large scale is now in progress, and in the
meanwhile the work will only be that of a de-
velopment character."

Canadian Diamond Field

Canada too has a diamond field, but the stones
found there have• two great drawbacks from the
point of view of either the dealer or the wearer—
they are microscopic and they are explosive. The
field discovered by Charles Camsell and Prof.
R. A. A. Johnston is at Olivine mountain in the
Tulameen river, Yale district, British Columbia.
Mr. Kunz says :
"The largest diamonds so far extracted by Pro-

fessor Johnston do not, as he reports, exceed a
pinhead in size; sdme of them are colorless, while
others exhibit various brownish tints. In one
large sample of the rock which was worked for
diamonds the analyst states that he found two
particles of native gold, and several particles of
native platinum were also found in the diamond
residuum.
"One remarkable feature about these diamonds

is that they occasionally explode while under the
microscope.

Diamonds North of Lake Ontario

"These discoveries, however, bear no relation
whatever to the occurrence of diamonds north of
Lake Ontario, with the exception possibly of the
Ungava district, that is, with those diamonds that
have been found in Ohio, Indiana, Michigan and
Wisconsin, having been taken there from thc
James bay district. Neither can any commercial
value be placed on this discovery as yet, nor is
there any reason for the excitement that seems
to pervade the country as a result of the news
that diamonds have been found in Canada."
Of the ruby and sapphire, precious stones which

rank in popular estimation next to the diamond,
the United States has only the latter in quanti-
ties. These blue sapphires come from the Judith
Basin in Montana, where, an English and an
American company are working and where some
70,000 karats of cutting stones were found in
1910. The largest gem weighed To karats before
being cut and 8/2 after.
But for size all the finds of Iwo sink into

insignificance beside a beryl (aquamarine) which
turned up at Marambaya, in the state of Minas
Geraes, Brazil, on March 28, 1910. The Cullinan
diamond is a pigmy beside this green and blue
monster, which weighed I 10.5 kilograms, or
nearly 250 pounds, and which was 19 inches high
and from 1534 to IVA inches wide.

It was found by a Turk, who brought it by
canoe to the coast and shipped it to Bahia, where
it is said he got $25,000 for it.

Fort Wayne Jeweler Takes Advantage
of Wreck and Issues Some Timely Publicity

Wreck of the Pennsylvania Limited at Fort Wayne, Ind., August 13
Post Card Photograph Used in Some Timely Advertising by A. C. Woods & Co.

Fort Wayne, Ind., August 25.—A. C. Woods &
Co., the well-known manufacturing jewelers and
handlers of optical supplies in this city, have re-
cently sent out some clever advertising post cards
which have created no little comment. On Au-
gust 13 the Pennsylvania limited was wrecked at
this place. Immediately, almost before the shock
of the calamity had left the minds of the local
residents, a photograph of the wrecked engine and
coaches was being mailed to prospective patrons

by A. C. Woods & Co. on the reverse side of
which was printed:
"Delays sometimes happen, as shown by this

picture of the wreck of the Pennsylvania limited,
at Fort Wayne, Ind., August 13, at 6.30 p. m.
"We avoid delays and give prompt and efficient

service in both our optical and jewelry depart-
ments.

"A. C. Woons & Co.,
"Manufacturing Jewelers and Optical Supplies,

"Fort Wayne, Ind."



EACH PIECE POSSESSING THE 'ESTHETIC CHARM OF NATURE'S GARDEN

Pi4i?

' mar
0 Fleur-de-Lis, bloom on, anti let the

nver
Linger to kiss thy feet!

0 flower of song, bloom on, and
make forever

The world more fair and sweet.
—Longfellow,

Indulgent Ceres knew. my worth,

And to adorn the teeming earth,

She bade the poppy rise.

Yet, rich as mom, of many a hue,
When the flushing clouds

1 
. through darknesa mike,

The Wire, goals shine M dew,
..) All beautiful, but none alike.

—Montgomery.

Lo! I he corner yonder.
There's a gleam of white and gold
The gold of summer sunshine,
The white of winter cold.
And laden with spicy odors
The Autumn breezes come
From Me nooks and corners brightened
By the brave chrysanthemum.

—Rexford.

N. .63

THE BEST FORM OF
\

STOCK INSURANCE
is to select merchandise that possesses distinct selling qualities.

FLORENTINE BRASS

No. 916

has been created for the express purpose of filling these
requirements.

The unique color combination of dull brass and black attracts
the eye;

No. 965 
The graceful forms and the charm of the hand-engraved decora-
tions of floral motifs please the taste;

The moderate cost suits the pocketbook of the most particular buyer.

Any one of the distributors named below will be glad to supply full information
in regard to this popular line of art brass:

Boston, Mass. . . Nelson H. Brown
Buffalo, N. Y. . . King 8c Eisele
Chicago, Ill. . . . Norris, Mister & Co.
Chicago, . . . C. H. Knights-Thearle Co.
Cincinnati, Ohio . The Oskamp Nolting Co.
Cleveland, Ohio . The Bowler 8c Burdick Co.
Detroit, Mich. . . The Chas. A. Berkey Co.
Indianapolis, Ind.. The Baldwin-Miller Co.
Kansas City, Mo. . Woodstock-Hoafer Watch &Jewelry Co.

No. no9

Minneapolis, Minn. . . F. L. Bosworth Co.
Minneapolis, Minn. . . Reed-Bennett Co.
Omaha, Neb .   Seaber, Bruce & Bedford, Inc.
Philadelphia, Pa. . .   F. H. Chapman
Pittsburgh, Pa. . . .   S. Davis & Co.
Salt Lake City, Utah .   Weil Jewelry Co.
San Francisco, Cal. .   Edward H. Forestier
Toronto, Ont  The Goldsmiths Stock Co., Ltd.
Utica, N. Y.   Abelson & Liberman

No. 986

No. 887

No. 912
No. 422

No. 893
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Coral Jewelry
is popular again this season. We have
made up many handsome designs in rings,

brooches, lavallieres, etc. The selection is a
large one, the prices all reasonable.

These articles will unquestionably prove excellent
sellers.

Write for a selection package or purchase from our
travelers. 

i

Our Trade Mark "The Rose" , on every piece
insures the quality and every detail of manufacture.

HENRY FREUND C BRO.
'SELLERS d SELLERS"

ELK, EAGLE an MOOSE 71
GOODS A SPECIALTY Nassau St., NEW YORK
Our Trade Mark "The Rose" stands for Quality and Excellence

•

and the newest styles and patterns in solid gold
and gold - filled cases — first choice from the latest
factory products.

H.O.HURLBURT &SONS
14 SOUTH TENTH STREET

PHILADELPHIA, PA.

September 1, 1911 T E

Budget of Trade Robberies

Window Breakers Seem to Be Numerous in

Various Sections of the Country—Many

Watches, Rings and Diamonds Listed

W. C. Graves & Bro., Memphis, Tenn., report
that their front window was smashed on the
night of June 29th and thirteen open-face, 20-year
cases, with 15-jeweled Monopol movements,
stolen.
The following are the numbers of the watches:

Case 8156508, movement 530537; case 8155572,
movement 530133 ; case 8155658, movement 524776;
case 8155916, movement 524820; case 8155910,
movement 529643; case 8155959, movement 529597;
case 8155897, movement 529642; case 8155689,
movement 529644 ; case 8155678, movement 530136;
case 8155690, movement 525097; case 8155930;
case 8106823, movement 529570; case 8155898,
movement 52477; case 8155930. movement 529570.
case 8506823, movement 529570.
Charles Scheingold, Cleveland, Ohio, reports

that the glass in the end of his show window was
broken with a brick on the night of July 24th and
the following property stolen:
About thirty-five scarfpins of various designs;

one 32d degree Masonic pin, solid gold back-
ground, black enamel; two stick pins, pansy de-
sign, with diamond centers; one plain solid gold
F.O.E. pin ; four pairs solid gold opera glasses;
one pair black opera glases; twenty-five solid gold
gents' monogram or signet rings; fifty gold filled
rings, manufacturer's mark "15/15" inside; two
solid gold gents' watch chains; six solid gold
brooches with black jet settings; two gold filled
Carmen bracelets; two solid gold fraternal watch
charms, K.O.C., besides other specialties of
jewelry not mentioned.
In both these cases the Jewelers' Security Al-

liance's reward of $100 has been offered for the
arrest and conviction of the thieves.
The police of Norfolk, Va., have under arrest

one W. P. Mizzell, who claims to be an ex-police-
man of Newport News, Va., and who obtained
two diamond rings and a gold locket worth $75
from D. Buchanan & Son ; a diamond locket
worth $50 from the Paul-Gale-Greenwood Co.,
and a gold ring worth $9 from the Gale Ford Co.,
and several other articles worth about $15 from
the Flory-Royall Co. He seems not to have been
a policeman, but was a fireman on the Virginian
Railway and for some reason lost his position.
He appeared at the stores with his left hand tied
up with a silk handkerchief, claiming that he had
been hurt in a railway wreck and asked the lady
clerks to wait on him. He took advantage of
them to abstract the property, placing his band-
aged hand over the trays and removing the
goods under cover of the bandage.
Martin J. Reddy, of Medford, Oregon, reports

that the two thieves who recently robbed him
have been captured through the reward offered
by the Jewelers' Security Alliance and a large
part of the property recovered.
S. J. Harle, of Durand, Okla., reports that his

store was robbed of over Woo worth of dia-
monds while open for business by a man 5 feet
To inches, slim build, 140 pounds, dark red hair,
red complexion, blue eyes, blue serge suit, white
straw hat and tan shoes, with an accomplice
5 feet 6 inches, medium build, 125 pounds, black
curly hair, dark complexion, grey eyes, dark suit
with white stripe, straw hat and tan shoes. Both
men were of very good appearance and are sup-
posed to have gone North from Durand on the
M. K. & T. train on July 28th. A reward of
one-fourth of the value of the diamonds is of-
fered for their recovery.
W. J. Blaich, 600 North Salina Street, Syra-

cuse, N. Y., reports that his show window was
broken early in the morning of July 29th with a
large stone and the following Ingersoll-Trenton
watches stolen: Two nickel, $5 each; one gold
filled, open face, $7; one gold filled, open face,
20-year, $20; one gold filled hunting, 25 year,
15-jeweled, $15.
The Jewelers' Security Alliance has offered its

usual reward of $100 for the arrest and convic-
tion of this window-smasher.
N. Anusewitz, of 37 Clinton Street, New York,

reports that a man visited his store on July 29th
and purchased two 14 karat gold hunting, 16-size

KEYSTONE

cases from Mrs. Anusewitz and asked to have a
movement fitted in one of them, and while this
was being done he walked out of the store with
the other one, leaving in its place a brass case
without paying for either. The missing case was
number 562556.

ITEMS OF INTEREST
J. H. Mosher, lapidary, Glendive, Mont., will

show a large exhibit of Montana moss agates at
the Minnesota state fair, Hamline, Minn., Sep-
tember 4-9. The collection comprises 500 gems,
scarcely any two alike, all cut and polished.
Powell, McKee & Co., Sacramento, Cal., have

sold their business to A. F. Larson and S. T.
Elliott, of Telluride, Colo., who will continue the
business at the same location under the name of
Larson & Elliott. George F. Powell, of the firm
of Powell, McKee & Co., will have several
months' vacation before entering business again.
Mr. McKee has opened a jewelry business in
Willows, Cal.
The Baltimore, Md., and Washington, D. C.,

retail jewelers held a social outing on August
24, both going by boat to the place of rendez-
vous and returning the same day. There were
twenty-eight jewelers from Baltimore and twelve
from Washington.
The American Fountain Pen Company, Boston,

Mass., makers of Moore's Non-Leakable Fountain
Pen, Adams, Cushing & Foster, sales agents,
point to the fact that every pen which leaves the
factory is filled with ink and is shipped all over
the world so filled, as absolute proof of the non-
leakable feature. This business has grown to
large proportions in the last five years, the dealers
finding the selling points convincing arguments
in making sales. Moore's pen is made in five
sizes, includidng the "Midget, which is only 3,/2
inches long, and is a great favorite with the
ladies, who carry it in their pocketbooks or shop-
ping bags, where it is ready for instant service.
George Taylor, for the past four years with

Harry G. Wright, of Salem, Mass., was married
on August 2 to Miss Mabel Walters, who for the
past few years was connected with the Salem
Hospital as a trained nurse. As both the con-
tracting parties are highly popular they were re-
cipients of many beautiful presents. They left
immediately after the ceremony on an extended
honeymoon.
The New York police department is endeavor-

ing to locate the fifteen rings stolen from Jacob
Jacoby, Thirteenth street and Sixth avenue, at the
time his nephew, Adolph Stern, was murdered by
thieves. Each ring contained one or two stones
ranging in weight from 3/4 to 3%2 karats, with
gypsy and claw settings. The rings were marked
"J. J.' and "4-k." on the inside of the band. In
view of the frequent trade robberies every
jeweler should make an effort to assist in locating
such stolen property.
Roulet & Son, Toleo, Ohio, have acquired the

business formerly conducted by Hause & Roulet;
also the tools, machinery, dies, etc., formerly
owned by W. A. Rankin, manufacturing jeweler.
Both plants have been consolidated and moved
into more suitable quarters, occupying the entire
fourth floor at 319 Superior street. The equip-
ment is complete for the production of first-class
work and prompt service.
Emil Gustafson has opened a jewelry store at

2203 Central avenue, Minneapolis, Minn.
F. R. Park is now sole owner of Park &

Ratzlaff, Fairview, Okla., having purchased the
interest of Mr. Ratzlaff.
D. E. Johnson, Safford, Ariz., will open up in

Ft. Lauderdale, Fla., for business about Septem-
ber 1.
The partnership existing between Albert Solo-

mon and Ben Kaatz, Milwaukee, Wis., was dis-
solved July 12. The business hereafter will be
conducted by Albert Solomon, who will pay and
discharge all debts and liabilities.
R. S. Gitt, Harrisburg, Pa., has sold his place

of business to his nephew, John C. Gitt, of Littles-
town, Pa., son of George Z. Gitt, jeweler, of that
city. He took possession on July 1. He is a
practical watchmaker and engraver, • having
learned the trade at the Ezra F. Bowman Tech-
nical School, Lancaster, Pa. He has worked for
the past eight years in Camden, S. C., for M. H.
Hymen. R. S. Gitt has been in business for

1581

the past ten years and has built up a fine trade.
He will remain with the new proprietor until next
April, attending to the optical work, and will then
retire to Littlestown, Pa., where he is now build-
ing a home.
A. 1). Foster Company, El Paso, Texas, is

furnishing souvenir spoons of the Mexican revo-
lution in several attractive and well-executed de-
signs.
The business of S. Finn, Walterboro, S. C., will

be incorporated as S. Finn Jewelry Company, with
a capital stock paid up of $3,000. S. Finn will be
president and treasurer, P. Kershaw secretary.
A. Rack & Bro., Milwaukee, Wis., are now lo-

cated in their new store at 1129 Vliet street. The
new golden oak fixtures are very pretty and they
now have one of the most up-to-date stores in
the city.
Herman Kupper, the enterprising young jeweler

at 747 Muskego avenue, Milwaukee, Wis., will be
married September 3 to Miss Rose Makler, of
Chicago.
Many of the jewelry buyers of the large de-

partment stores are in New York at present, but
it is reported that few of them have as yet
found their way down into the Maiden lane dis-
trict. It is said they are busy at present making
their purchases in other lines, and are leaving
the jewelry buying this year until the last.

Charles Reiss, the veteran trade watch repairer
in the Silversmiths' building, has just issued a
very complete little catalog on the foreign watch
materials, jewels and parts, which he carries in
stock for the trade. He claims to carry much
material which cannot be secured elsewhere, par-
ticularly that for complicated chronometer move-
ments.
President W. T. Gough, of the New York

24-Karat Club and member of the firm of Carter,
Howe & Co., has returned front his European
trip and is again a familiar figure on the lane.

J. W. Krueger, expert watchmaker, formerly
with Gradison & Co., of Cincinnati, Ohio, is now
with Mecklenborg & Gerhardt, of the same place.
L. A. Martineze, Ansonia, Conn., has sold out

his business in that place and has gone to Bing-
hamton, N. Y., where he has succeeded a well-
known jeweler of that place.
E. H. H. Smith, of the E. H. FL Silver Corn-

pany, of Bridgeport, Conn., made a trip to Rich-
mond, Va., by auto, attending the convention of
the American National Retail Jewelers' Associ-
ation, where he had an exhibit.
The Handel Company, Meriden, Conn., has

issued a very pretty and interesting booklet en-
titled "Handel Lamps and Fixtures. This book-
let combines with an instructive essay on good
lighting, descriptions and illustrations of one of
the most beautiful lines of lamps ever presented
to the trade. The designs of .these lamps are
remarkable for originality and artistic conception.
Skilled execution completes a line of the most
fascinating wares in art craftmanship now on the
market. Our readers will do well to secure a
copy of this booklet, which will be sent free by
the makers on request.
C. A. Horrall, Martinsville, Ill., has again em-

barked in the jewelry business.
Louis B. Murphy and Harold D. Mead have

purchased the jewelry and optical business con-
ducted under the name of the Aldrich-Murphy
Company, Winsted, Conn., and will continue same
under the name of Murphy & Mead, Inc. Mr.
Mead has been connected with the business for
the past four years as an expert repairer and
engraver.
E. 0. Harvey, Bancroft, Neb., who has been

conducting a repair shop part of his time and
acting as rural mail lettercarrier, has resigned
his government position and will henceforth de-
vote all his time and energy to the jewelry
business.
George Carpenter and Mrs. Carpenter have

purchased the jewelry business of W. J. Ili ffe,
Dayton, Wash., and will carry the usual lines.
Mr. Iliffe will continue the optical business, but
has not yet decided on a permanent location.
Joseph Reagan, of Baldwin-Miller Company,

Indianapolis, recently called on friends in Chi-
cago on a return visit to his family, who are
spending the summer in Michigan.
H. H. Wyman, vice-president of the Webb C.

Ball Watch Company, Cleveland, Ohio, spent a
few days in Chicago last week visiting the com-
pany's office at that city.



Coral Jewelry
is popular again this season. We have
made up many handsome designs in rings,

brooches, lavallieres, etc. The selection is a
large one, the prices all reasonable.

These articles will unquestionably prove excellent
sellers.

Write for a selection package or purchase from our
travelers.

Our Trade Mark "The Rose" on every piece
insures the quality and every detail of manufacture.
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Our Trade Mark The Rose"

Nassau St., NEW YORK
stands for Quality and Excellence

YOUR FALL WATCH STOCK

WE are now ready to supply all
watch needs in standard lines—

WALTHAM,ELGIN,HOWARD,HAMILTON
and the newest styles and patterns in solid gold
and gold-filled cases—first choice from the latest
factory products.

H.O.HURLBURT &SONS
14 SOUTH TENTH STREET

PHILADELPHIA, PA.
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Budget of Trade Robberies

Window Breakers Seem to Be Numerous in

Various Sections of the Country—Many

Watches, Rings and Diamonds Listed

W. C. Graves & Bro., Memphis, Tenn., report
that their front window was smashed on the
night of June 29th and thirteen open-face, 20-year
cases, with 15-jeweled Monopol movements,

following are the numbers of the watches:
C

56108, movement 530137; case 8155572,

stolen.  aTs ehe 81

movement 530133 ; case 8155658, movement 524776;
case 8155916, movement 524820; case 8155910,
movement 529643 ; case 8155919, movement 529597;
case 8155897, movement 529642; case 8155689,
movement 529644 ; case 8155678, movement 530136;
case 8155690, movement 525097; case 8155930;
case 8106823, movement 529570; case 8155898,
movement 52477; case 8155930. movement 529570.
case 8106823, movement 529570.
Charles Scheingold, Cleveland, Ohio, reports

that the glass in the end of his show window was
broken with a brick on the night of July 24th and
the following property stolen:
About thirty-five scarfpins of various designs;

one 32d degree Masonic pin, solid gold back-
ground, black enamel; two stick pins, pansy de-
sign, with diamond centers ;. one plain solid gold
F.O.E. pin; four pairs solid gold opera glasses;
one pair black opera glases; twenty-five solid gold
gents' monogram or signet rings ; fifty gold filled
rings, manufacturer's mark "15/15" inside; two
solid gold gents' watch chains ; six solid gold
brooches with black jet settings ; two gold filled
Carmen bracelets; two solid gold fraternal watch
charms, K.O.C., besides other specialties of
jewelry not mentioned.
In both these cases the Jewelers' Security Al-

liance's reward of $100 has been offered for the
arrest and conviction of the thieves.
The police of Norfolk, Va., have under arrest

one W. P. Mizzell, who claims to be an ex-police-
man of Newport News, Va., and who obtained
two diamond rings and a gold locket worth $75
from D. Buchanan & Son; a diamond locket
worth $5o from the Paul-Gale-Greenwood Co.,
and a gold ring worth $9 from the Gale Ford Co.,
and several other articles worth about $15 from
the Flory-Royall Co. He seems not to have been
a policeman, but was a fireman on the Virginian
Railway and for some reason lost his position.
He appeared at the stores with his left hand tied
up with a silk handkerchief, claiming that he had
been hurt in a railway wreck and asked the lady
clerks to wait on him. He took advantage of
them to abstract the property, placing his band-
aged hand over the trays and removing the
goods under cover of the bandage.
Martin J. Reddy, of Medford, Oregon, reports

that the two thieves who recently robbed him
have been captured through the reward offered
by the Jewelers' Security Alliance and a large
part of the property recovered.
S. J. Harle, of Durand, Okla., reports that his

store was robbed of over $1000 worth of dia-
monds while open for business by a man 5 feet
10 inches, slim build, 140 pounds, dark red hair,
red complexion, blue eyes, blue serge suit, white
straw hat and tan shoes, with an accomplice
5 feet 6 inches, medium build, 125 pounds, black
curly hair, dark complexion, grey eyes, dark suit
with white stripe, straw hat and tan shoes. Both
men were of very good appearance and are sup-
posed to have gone North from Durand on the
M. K. & T. train on July 28th. A reward of
one-fourth for  t hoe ifr the value of the diamonds is  of-
fered
W. J. Blaich, 600 North Salina Street, Syra-

cuse, N. Y., reports that his show window was
broken early in the morning of July 29th with a
large stone and the following Ingersoll-Trenton
watches stolen$tolein5.: Two nickel, $5 each; one gold
filled, open face, $7; one gold filled, open face,
20-year, $20; one gold filled hunting, 25 year,

The Jewelers' Security Alliance has offered its
sual reward of $100 for the arrest and convic-

tion of this window-smasher.
N. Anusewitz, of 37 Clinton Street, New York,

reports that a man visited his store on July 29th
and purchased two 14 karat gold hunting, f6-size
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cases from Mrs. Anusewitz and asked to have a
movement fitted in one of them, and while this
was being done he walked out of the store with
the other one, leaving in its place a brass case
without paying for either. The missing case was
number 562156.

ITEMS OF INTEREST
J. H. Mosher, lapidary, Glendive, Mont., will

show a large exhibit of Montana moss agates at
the Minnesota state fair, Hamline, Minn., Sep-
tember 4-9. The collection comprises 500 gems,
scarcely any two alike, all cut and polished.

Powell, McKee & Co., Sacramento, CaL, have
sold their business to A. F. Larson and S. T.
Elliott, of Telluride, Colo., who will continue the
business at the same location under the name of
Larson & Elliott. George F. Powell, of the firm
of Powell, McKee & Co., will have several
months' vacation before entering business again.
Mr. McKee has opened a jewelry business in
Willows, Cal.
The Baltimore, Md., and Washington, D. C.,

retail jewelers held a social outing on August
24, both going by boat to the place of rendez-
vous and returning the same day. There were
twenty-eight jewelers from Baltimore and twelve
from Washington.
The American Fountain Pen Company, Boston,

Mass., makers of Moore's Non-Leakable Fountain
Pen, Adams, Cushing & Foster, sales agents,
point to the fact that every pen which leaves the
factory is filled with ink and is shipped all over
the world so filled, as absolute proof of the non-
leakable feature. This business has grown to
large proportions in the last five years, the dealers
finding the selling points convincing arguments
in making sales. Moore's pen is made in five
sizes, includidng the "Midget, which is only 3TA
inches long, and is a great favorite with the
ladies, who carry it in their pocketbooks or shop-
ping bags, where it is ready for instant service.
George Taylor, for the past four years with

Harry G. Wright, of Salem
' 

Mass., was married
on August 2 to Miss Mabel Walters, who for the
past few years was connected with the Salem
Hospital as a trained nurse. As both the con-
tracting parties are highly popular they were re-
cipients of many beautiful presents. They left
immediately after the ceremony on an extended
honeymoon.
The New York police department is endeavor-

ing to locate the fifteen rings stolen from Jacob
Jacoby, Thirteenth street and Sixth avenue, at the
time his nephew, Adolph Stern, was murdered by
thieves. Each ring contained one or two stones
ranging in weight from 34 to 3/2 karats, with
gypsy and claw settings. The rings were marked
"J. J. and "4-k." on the inside of the band. In
view of the frequent trade robberies every
jeweler should make an effort to assist in locating
such stolen property.
Roulet & Son, Toleo, Ohio, have acquired the

business formerly conducted by Hause & Roulet;
also the tools, machinery, dies, etc., formerly
owned by W. A. Rankin, manufacturing jeweler.
Both plants have been consolidated and moved
into more suitable quarters, occupying the entire
fourth floor at 319 Superior street. The equip-
ment is complete for the production of first-class
work and prompt service.
Emil Gustafson has opened a jewelry store at

2203 Central avenue, Minneapolis, Minn.
F. R. Park is now sole owner of Park &

Ratzlaff, Fairview, Okla., having purchased the
interest of Mr. Ratzlaff.
D. E. Johnson, Safford, Ariz., will open tip in

Ft. Lauderdale, Fla., for business about Septem-

partnership existing between Albert Solo-
mon 

behii.
partnership

Ben Kaatz, Milwaukee, Wis., was dis-
solved July 12. The business hereafter will be
conducted by Albert Solomon, who will pay and
discharge all debts and liabilities.
R. S. Gitt, Harrisburg, Pa., has sold his place

of business to his nephew, John C. Gitt, of Littles-
town, Pa., son of George Z. Gitt, jeweler, of that
city. He took possession on July I. He is a
practical watchmaker and engraver, • having
learned the trade at the Ezra F. Bowman Tech-
nical School, Lancaster, Pa. He has worked for
the past eight years in Camden, S. C., for M. H.
Hymen. R. S. Gitt has been in business for
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the past ten years and has built up a fine trade.
He will remain with the new proprietor until next
April, attending to the optical work, and will then
retire to Littlestown, Pa., where he is now build-
ing a home.
A. D. Foster Company, El Paso, Texas, is

furnishing souvenir spoons of the Mexican revo-
lution in several attractive and well-executed de-
signs.
The business of S. Finn, Walterboro, S. C., will

be incorporated as S. Finn Jewelry Company, with
a capital stock paid up of $3,000. S. Finn will be
president and treasurer, P. Kershaw secretary.
A. Rack & Bro., Milwaukee, Wis., are now lo-

cated in their new store at 1129 Vliet street. The
new golden oak fixtures are very pretty and they
now have one of the most up-to-date stores in
the city.
Herman Kupper, the enterprising young jeweler

at 747 Muskego avenue, Milwaukee, Wis., will be
married September 3 to Miss Rose Makler, of
Chicago.
Many of the jewelry buyers of the large de-

partment stores are in New York at present, but
it is reported that few of them have as yet
found their way down into the Maiden lane dos-
trict. It is said they are busy at present making
their purchases in other lines, and are leaving
the jewelry buying this year until the last.

Charles Reiss, the veteran trade watch repairer
in the Silversmiths' building, has just issued a
very complete little catalog on the foreign watch
materials, jewels and parts, which he carries in
stock for the trade. He claims to carry much
material which cannot be secured elsewhere, par-
ticularly that for complicated chronometer move-
ments.
President W. T. Gough, of the New York

24-Karat Club and member of the firm of Carter,
Howe & Co., has returned from his European
trip and is again a familiar figure on the lane.

J. W. Krueger, expert watchmaker, formerly
with Gradison & Co., of Cincinnati, Ohio, is now
with Mecklenborg & Gerhardt, of the same place.
L. A. Martineze, Ansonia, Conn., has sold out

his business in that place and has gone to Bing-
hamton, N. Y., where he has succeeded a well-
known jeweler of that place.
E. H. H. Smith, of the E. H. H. Silver Corn-

pany, of Bridgeport, Conn., made a trip to Rich-
mond, Va., by auto, attending the convention of
the American National Retail Jewelers' Associ-
ation, where he had an exhibit.
The Handel Company, Meriden, Conn., has

issued a very pretty and interesting booklet en-
titled "Handel Lamps and Fixtures." This book-
let combines with an instructive essay on good
lighting, descriptions and illustrations of one of
the most beautiful lines of lamps ever presented
to the trade. The designs of .these lamps are
remarkable for originality and artistic conception.
Skilled execution completes a line of the most
fascinating wares in art craftmanship now on the
market. Our readers will do well to secure a
copy of this booklet, which will be sent free by
the makers on request.
C. A. Horrall, Martinsville, Ill., has again em-

barked in the jewelry business.
Louis B. Murphy and Harold D. Mead have

purchased the jewelry and optical business con-
ducted under the name of the Aldrich-Murphy
Company, Winsted, Conn., and will continue same
under the name of Murphy & Mead, Inc. Mr.
Mead has been connected with the business for
the past four years as an expert repairer and
engraver.
E. 0. Harvey, Bancroft, Neb., who has been

conducting a repair shop part of his time and
acting as rural mail lettercarrier, has resigned
his government position and will henceforth de-
vote all his time and energy to the jewelry
business.
George Carpenter and Mrs. Carpenter have

purchased the jewelry business of W. J. Iliffe,
Dayton, Wash., and will carry the usual lines.
Mr. Iliffe will continue the optical business, but
has not yet decided on a permanent location.
Joseph Reagan, of Baldwin-Miller Company,

Indianapolis, recently called on friends in Chi-
cago on a return visit to his family, who are
spending the summer in Michigan.
H. H. Wyman, vice-president of the Webb C.

Ball Watch Company, Cleveland, Ohio, spent a
few days in Chicago last week visiting the com-
pany's office at that city.
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ttY) SEAMLESS GOLD RINGS W
TRADE-MARK T It A DE-MA RK

OUR process of making wedding
‘-,rings gives such density of grain and
hardness that our rings retain their finish
indefinitely. In perfection of shape and
durability, our rings stand alone, hence are
the best for you to purchase because they
cannot fail to entirely satisfy your cus-
tomers. They will assay plump quality —
the prices are right.

All shapes and weights
10K, 14K, 18K, 22K

FACTORY,
BROOKLYN HAYDEN W. WHEELER & CO• 2 Maiden Lane

New York
RING MAKERS

Synthetics
Why not make it the right Synthetics? Heller's
are unquestionably superior to all other scientific-
ally made stones, and cost you no more. To carry
Heller's goods is to be able to sell a better article
at no greater cost to your customer and no smaller
margin to yourself. It means more business and
therefore larger profits. Ask for Heller's when
buying your Synthetic stones, in ring, brooch or
scarf pin. You will ask for the best there is in
this line. Make sure you get it.
No less important article to consider is the
Japanese Cultured Pearl—the best seller
andprofit maker for you. No great effort neces-

PARIS
PROVIDENCE
IDAR

All the Time
sary to convince your customer ofa real good thing.
Send for our folder—it will help you. Your manu-
facturer mounts our Japanese Pearl; if not, we
will recommend you one who does.
Then comes something new. Our Rajah
Indestructible Pearl. A pearl as good in wear
as in appearance. It resists hot water as well as
acid. The only pearl of its kind, and better
than anything that has as yet appeared in an inde-
structible pearl. It will be shown you by your
manufacturer or jobber mounted in jewelry—also
in strings.

OVIANUFACTURERS, CUTTERS and IMPORTERS
Sole Agents for the Japanese Producers of the

Japanese Cultured Pearls

68 Nassau Street

NEW YORK
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Postoffice Inspector Jacobs has lost a watch
which he has used for the last fifteen years to
catch mail crooks by enclosing it in test mail
packages. He says he has sent a good many men
to jail by the use of that small, open-faced, gold-
filled watch—but now it is gone. And what Jacobs
is sorry over is that he saw it going and couldn't
help it.
The watch was put in a test package by In-

spectors Jacobs and James with some change to
pay for supposed repairs, and was mailed to the
Robert H. Ingersoll Company. The two in-
spectors watched the package and they also
watched Joseph H. Eckert, a laborer, who had
recently come into the package department of the
postoffice.
They say their ideas concerning Eckert were

right, for when they met him coming out of the
building yesterday he made haste in disposing
of something. It went straight for the car track,
and when a Third avenue car had passed it left
the unrecognizable remains of a little gold watch
in its wake.
The inspectors say they found the marked money

that they had enclosed in the package in Eckert's
Clothes. But another watch which they thought
he had taken they couldn't find.

Fingerprints Help Trace Burglar

Fingerprints found on the safe in the jewelry
store of Jacob E. Cohen, 674 Westchester avenue,
Ill the Bronx, may be the means of securing a
clue to the robbers who forced open the safe on
!he night of August 21 and secured diamonds and
jewelry worth in the neighborhood of $5,000. The
indications are that the band who did the work
were well skilled. Photographs of the finger-
Prints have been taken by the police and are being
nsed to make an investigation.
The safe which was broken open was in a small

room which was constructed of a layer of cement
and another of steel. The thieves gained entrance
through a window too small for a man to
enter, and this lends color to the belief that the
thieves had the assistance of a child, who climbed
through the small window and opened a larger
window. A can opener and a chisel were found
near the safe. Cohen's watch dog was found
poisoned.
The thieves secured sixty-seven loose diamonds,

weighing from r/2 to 3/4 karats; twenty-four dia-
mond rings, twenty-four gold watches, ten dia-
mond scarf pins, sixty pairs of gold cuff buttons,
thirty-seven gold pins and $70 in cash. Presents
Which Mr. and Mrs. Cohen received on their
recent celebration of their golden wedding were
in the safe and were also taken.
A new concern by the name of the Vatti

Rosary Company has started in business at to6

Fulton street. As indicated by its name, this
new arrival in the wholesale jewelry field will
specialize in rosaries and make and handle a line
of these goods appealing especially to the popular-
price trade. The men at the head of the concern
are Everts C. Post and N. L. Somers. They are
distributing among the retail trade a booklet en-
titled "The Catholic Trade and How to Get It."
H. B. Rohrs, buyer for the Schneider Jewelry

Company, of Cincinnati, Ohio, was in New York
on his regular buying trip and made his head-
quarters at 87 Nassau street.
F. Hardy, buyer of jewelry and leather goods

for the dry goods firm of the Davison, Paxon,
Stokes Company, of Atlanta, Ga., is in New York,
making his headquarters at 114 Fifth avenue.
Other jewelry buyers for department stores

who were here recently: C. E. Myers, of
the Fries & Schuele Company, of Cleveland, Ohio;
S. V. Silverthorn, of B. Nugent & Bro., of St.
Louis, Mo., and Miss H. L. Flynn, of the Schune-
man & Evans Company, of St. Paul, Minn.
John T. Howard, of Howard & Cockshaw,

Fourth avenue and Eighteenth street, makers of
fine diamond and gold goods, will spend his vaca-
tion in Maine next month. He says he will do
no fishing or hunting, but just rest.
Robert W. Reid, in his early lite a jeweler, but

long since retired, died at his home in West Long
Branch last month. At the time of his death he
was president of the West Long Branch boara
of education.

Adelbert A. Webster, senior member of the
firm of A. A. Webster & Co., retail jewelers, 44o
Fulton street, Brooklyn, died of apoplexy on
August 17 at his home in Freeport, L. I. Mr.
Webster, who had been in business for many
years, was born in West Hartford, Conn., May3 

Miss M. Berry, buyer of jewelry and leather
goods for Younker Brothers, Des Moines, Iowa,
is making her headquarters at 31 Union square.

John Gewehr Dead

John Gewehr, a wholesale silverware dealer
formerly located at ro John street, and for forty
years previously with J. W. Johnson, jeweler, of
36 Maiden lane, died August 20 at his home, 6o6
Decatur street, Brooklyn, the cause of death
being cancer. After his health failed his busi-
ness was carried on by his sons, Charles and
George Gewehr. Besides his sons he leaves a
widow, Mrs. Johanna Gewehr, and two daughters,
Katherine and Mary. At the time of his death
Mr. Gewehr was 59 years old. He was a familiar '
figure on Maiden lane and the jewelry district,
being known by practically every one in the trade.
He was a member of St. Benedict Church in
Brooklyn, from which he was buried on Au-
gust 23.
R. Finlay Hall, at one time a jewelry manu-

facturer in Newark, N. J., died August 20 at his
home, 35 Milford avenue, Manhattan, aged 77
years.

rsof the Waterbury Clock Company in Chi-.
Henry S. Peck, for twenty years a representa-

tive
cago and New York, and later a manufacturer at
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Waterbury, Conn., died at the latter city on Au-
gust to. He was well known among the trade in
New York City.
A. W. Biber and wife, of Spartansburg, S. C.,

was in the New York market for a week making
purchases. He is one of the best known jewelers
in his section.
George H. Tomes, secretary of Cross & Begue-

lin, 23 Maiden lane, has been spending a two
weeks' vacation in the mountain district of north-
ern New York state. Charles H. Jones, jewelry
buyer and manager of that department, is now
spending his vacation in Michigan. Harry Conk-
lin, traveling in the New England states for this
firm, left August 22 on his regular fall trip. He
said he expected big business, but that compe-
tition in the eastern states was growing keener
every year.
James, otherwise known as "Jimmy" McDonald,

the genial representative of the Wolcott Manu-
facturing Company, of Providence, R. I., has just
returned from a month's sojourn in Europe,
where he reports he enjoyed himself immensely,
business cares having been left far behind.
"Jimmy" is rather partial to long trips any way,
but always seems to be glad to get back to New
York and Providence. He will soon leave for his
regular fall trip to the Pacific coast. He stopped
over for a few days in New York on his way
back to Providence.
F. J. Hausner, retail jeweler of Ithaca, N. Y.,

spent a few days last month in New York look-
ing over new fall goods. Mr. Hausner is a
Mystic Shriner and an Elk, and has many friends
in both orders in New York.
S. T. Little, retail jeweler of Cumberland, Md.,

was another buyer in the New York market last
month.
T. S. Roller, jewelry buyer for the department

store of Fordyce, Osborne Company, Youngs-
town, Ohio, is in New York on his regular trip.

Jeweler Saved from Drowning

While bathing from a pier in the East River,
Cancli Dowyarelli, a jeweler, of 70 Bayard street,
was carried out in a strong ebb tide and would
have been drowned had he not been rescued by
Charles Schenfelder, a member of the volun-
teer life-saving corps.
W. H. Galloupe, traveling missionary for The

Crescent Watch Case Company, making his head-
quarters in the New York office of that company,
after a rather strenuous summer put in attending
all the state and national conventions of the re-
tail jewelers' organizations of the country, wind-
ing up with the Richmond convention, will get
away for a much-needed vacation about the first
of September. He will spend his vacation in the
Delaware Water Gap district.
Claude Range, retail jeweler, of Trenton, N. J.,

after attending the national convention of the
American National Retail Jewelers' Association at
Richmond, stopped off for a short stay at Atlantic
City, and then spent a week in New York City
before returning home.
At a special meeting of the directors of the

jewelers' board of trade the following were
admitted to membership: Hugo Baer, New York
City; Braunstein & Fischer, New York City;
Lewis Finkelstein, St. Paul, Minn.; Abraham
Gerson, New York City; Gunzburger & Gluck,
New York City; Manufacturing Jewelry Com-
pany, Philadelphia, Pa.; Wm. G. Morstrom & Co.,
Chicago, Ill.; John A. Poltock, New York City.;
Gasper Schweitzer, Chicago, Ill.; The State Bank,
New York City.
E. H. Valle, manager of the diamond depart-

ment of Cross & Beguelin, spent about ten days
at Sea Girt early last month. Previous to
going on his vacation Mr. Valle underwent quite
a serious operation, but returned to New York
completely restored to health.
W. T. Cross, of Cross & Beguelin, returned

early in August from a month's vacation at Bay
Head, N. J.
James L. Hand, jewelry auctioneer, is now con-

ducting a sale for the Henricksen Jewelry Com-
pany, at Duluth, Minn. He is being assisted by
Charles F. Meyer, another New York auctioneer.
W. F. Pilcher, manager of the New York office

of the Parker Pen Company, spent a few days
early in the month at Lyons, N. Y., his former
home.

(Continued on page 1587)
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The jeweler who buys diamonds before
looking through our stock of mounted
and loose gems misses an opportunity
that has few equals in this country.

Write us about diamonds before you buy.

BENI ARTIN CO.
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Meyer Joseph, of the firm of Meyer Joseph &

Co., Chicago Savings Bank building, was mar-

ried August 23 to Miss Blanche Barnard, of this

city. They are now enjoying their honeymoon

in northern Michigan, and will, after October I,

make their home at 350 East Seventy-eighth

street.
A. W. Sproehnle, of A. W. Sproehnle & Co.,

watch jobbers in the Heyworth building, returned

early in the month from an extended vacation

in Maine with his family.
A. W. Gumbiner has opened a new jewelry

store at Vincennes road and Thirty-fourth street.

Claude E. Range, of Trenton, Mo., one of the

prominent members of the American National

Retail Jewelers' Association, spent several days in

Chicago the middle of the month on his return

home from the Richmond convention. Referring

to the work of the convention he stated that he

was very much pleased with it and with the at-

tendance, and he expressed himself as very en-

thusiastic for the future of the association.
Leo Freeman, formerly buyer for the John L.

Smyth Company, has resigned his position. Mr.

Sawyer, who was formerly traveler for a number

of jobbing houses, is his successor.
S. E. Dickson, Chicago and western representa-

tive of the John T. Mauran Manufacturing Com-

pany, returned the middle of the month from a
trip to the factory at Providence and has left on
an extended trip.
Business developments during the past two

weeks have progressed satisfactorily. Complaint
is heard from some quarters, however, and there

still remains a margin for improvement. A very

noticeable optimism is, however, prevalent among

Chicago and western jobbers and there seems to
be little or no very animated complaints, all be-

lieving that the outlook is very favorable. The

great aviation meet brought many buyers to

Chicago and their presence was felt in the volume

of August business. A canvas among these

visiting buyers revealed the fact that they are

following a plan of very careful buying, but that
this is not actuated so much by any apprehension

about conditions in their respective communities
as by what they hear from other business centers.

Some report crop conditions in their community
below normal, but the majority are looking for
a shade better than fair crops. It is still too early
to indulge in definite figures about crops. There
IS no gainsaying that they are not up to a high

standard, but from recent crop reviews issued

by large grain and banking houses of Chicago it

is plainly evident that many of the statements

which have been freely circulated about poor

crops may very easily be discounted. The south-

west and central west have had plentiful rain

during the last three weeks and the conditions

there are much more promising than they were

previous to the issuing of the recent government

crop report. The cotton crop in the south

promises to be a record-breaker and jobbers are

looking forward to excellent fall business from

that section.

Retail Trade Fairly Good -

The retail trade in downtown Chicago is enjoy-

ing a fair volume of business, although there is

still room for improvement. The large retailers,

however, are making their usual preparations for

fall business and are confident of receiving it.

May & Malone have moved their offices in the

Heyworth building from the twelfth floor to

Room 16°6.
Henry S. Peck, who died recently at Water-

bury, Conn., was well known in Chicago by

reason of his former connections with the jewelry

trade here. At one time he was Chicago agent

for the Waterbury Clock Company and was

prominent in the work of the Chicago Jewelers'

Association. Since severing his connection with

this company he had been in the sash and blind

business at Waterbury, Conn.
Bach & Co., well-known watch jobbers in the

Heyworth building, have added a complete line

of diamonds to their stock and will hereafter

devote considerable time and attention to this

department. Clarence Bach reports business con-

ditions as somewhat improved and looks with an

optimistic eye for fall business.
Mr. Fisher, jewelry buyer for the L. S. Donald-

son Company, of Minneapolis, was in Chicago the
middle of the month in the interests of his firm's
fall business.
Leroy J. Viersen, a retail jeweler at Roseland,

a suburb of Chicago, has filed a voluntary peti-
tion in bankruptcy. He has been in business at
Roseland since 1905 and prior to that time was
employed by C. F. Ingalls, of Waukegan.

Says Indiana Business Looks Good

Frank S. Crebes, a well-known jeweler of
Frankfort, Ind., was in Chicago the latter part of
the month in the interests of his fall business.
Mr. Crebes states that business conditions in his
section are all that can be hoped for at this time
and believes that fall business will be satisfactory.
James B. Stewart, of C. H. Knights-Thearle

Company, is enjoying an extended vacation. He
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enjoyed a trip on the Great Lakes from Chicago
to Duluth and stopped over at a number of
resorts before returning to Chicago.
Charles Hoefer, of the Woodstock-Hoefer

Watch and Jewelry Company, of Kansas City,
was in Chicago several days the latter part of
last month. He was on his return home from
a well-earned vacation with his family at Plum
Lake, Wis.
The many friends in the trade of W. E. Kee, a

well-known traveler for the Elgin National Watch
Company, extend to him their heartfelt sympathy
on the death of his wife, which occurred recently.
M. J. Motsinger, a jeweler of Rector, Ark.,

was in Chicago the past month purchasing his
fall line.

Delegates at American Opticians Convention

Percy M. Smith, of the Geneva Optical Com-
pany; A. J. Larson and D. E. Osborn, of the
Julius King Optical Company, and Mr. Pixley
and B. V. Dixson, of F. A. Hardy & Co., were
among the Chicago representatives at the annual
convention of the American Optical Association,
held at Salt Lake City, Utah, the early part of the
past month.
Herman C. Grawe, president of the Grawe

Jewelry Company, of St. Louis, well known to
the Chicago jobbing fraternity, died early in the
month at his home. He was one of the pioneer
jewelers in St. Louis and was well and favorably
known throughuot the jewelry trade.

William H. Tower, well known to the retail
jewelry trade throughout the west and southwest,
committed suicide in Pittsburg, Kan., August 20.
He was formerly a member of the firm of Towec
& Long, material jobbers in St. Louis. After the
dissolution of this firm he associated himself
with Henry Paulson & Co., of this city, as south
and southwest traveler. He had a number of
financial reverses, and these, together with a pro-
longed siege of illness, is said to have been
responsible for his suicide.
Joseph Kantor has Purchased the retail jewelry

business at 3438 South State street, which was
formerly conducted by Ed F. Merkle.
A. L. Hayman, well-known watch jobber of

St. Paul, was in Chicago several days the middle
of the past month on business and pleasure corn-
bined. His daughter accompanied him.

Travelers Buy Business in Rochester, Minn.

M. A. Gaskill, who for many years has been in
the jewelry business at Rochester, Minn., has sold
his business to S. W. Robinson, who was for
many years a traveler for Norris, Alister & Co.,
and Mr. Ridoute, well-known traveler for Otto
Young & Co., of this city. The business will be
conducted under the name of Robinson & Ridoute.
Both members of the firm are well known to a
great many jewelers throughout the country, who
will wish them every success in their new under-
taking.
Edward Keating, a well-known traveler for

Swartchild & Co., of this city, was in charge of
an exhibition for his firm at the Richmond con-
vention of the American National Retail Jewelers'
Association. The exhibit and "Sparribs" at-
tracted much attention.
The Chicago jobbing trade has been apprised of

the transfer of the A. H. Pauley store at Bloom-
ington, Ind., to Ed Williams, and also of the
sale of the D. E. Overman stock at Montezuma,
Ind., to Fred A. Stebbins.
Lou Fleming, formerly of Joseph Fahys & Co.,

is now in charge of the watch case department of
the South Bend Watch Company.
Fred G. Thearle, of C. H. Knights-Thearle

Company, attended the annual convention of the
American National Retail Jewelers' Association
at Richmond as one of the representatives of the
American Wholesale Jewelers' Convention. His
sister accompanied him. Before returning to
Chicago they visited a number of eastern places.
Mr. Thearle was very well pleased with the
success of the convention and believes that the
association is doing excellent work.

George B. Stager, a prominent jeweler of
Winona, Minn., was on the Chicago market early
the past month on business.

(Continued on page 1587)
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The Quality and Price Educator—
THE 1912 "BLUE BOOK"

q Behind the printer's ink, the cuts, paper and cover of the BLUE BOOK there is such a stupendous amount
of labor, care and study that few if any jewelers could comprehend to what extent it has engrossed our
attention.

c It took forty-four years of catalogue activity to compile the BLUE BOOK. Today it is the price and quality
educator of the jewelry business—the jewelry style book—the standard by which all other catalogues are

\
i measured. In short, the standard jewelry encyclopedia and dictionary, for as far as style, quality and price
are concerned it is reliability itself. .

q The beginner in the jewelry business can rest at ease when selecting from the BLUE BOOK. Every
\ illustration is made direct from the goods—there is ample descriptive matter and we guarantee the style,
\'‘, quality and price of every article listed. Nothing is left for his imagination or experience to supply.

The 1912 BLUE BOOK will be ready for delivery October 5.
If your name is not on our Blue Book list, send it to us at once.

•

NORRIS, ALISTER 8z CO. 
HEYVVORTH
BUILDING Chicago, Ill.

PENDANTS
Of the many novelties we are showing for the holiday trade DROP PENDANTS are among the daintiest, and

are certainly our best sellers.
Their real beauty lies in their very simplicity. They appeal to every woman of taste and refinement who sees

them. We have them in genuine amethyst, genuine peridot, genuine topaz, reconstructed ruby and reconstructed
pink, yellow and blue sapphire.

Each pendant is set with two diamonds weighing about of a carat. With a solid gold chain they sell at a
price that will meet the popular demand. (I,MEMORANDUM PACKAGE SENT UPON REQUEST.

DIAMONDS
Since our first announcement, some weeks ago, of the exceptional values we are offering in loose Diamonds, blue

Wesselton color, American cutting, many jewelers have seized the opportunity to make their diamond purchases of us.
Early in Spring we bought a very large series of stones, most of them perfect, from to 2;:; carats, and have

been selling them considerably below their present market value. While they last we will maintain our present
prices on these goods.

You should not fail to send for a memorandum package of these Diamonds, the equal of which for color, cutting,
freedom from flaws and general brilliancy can not be found anywhere at the prices at which we are now selling them.

MEMORANDUM PACKAGE SENT UPON REQUEST

CROSS & BEGUELIN
23 MAIDEN LANE ••• • NEW YORK
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THE ATTLEBOROS

All Local Factories Now Running, Vacations Being Over—Big Volume of Holi-
day Buying Expected—Interest Manifested in Boston Exhibit—Town Turns
Out to Meet Homecoming Victorious Athlete—News of Trade in General

Attleboro, August 26.—All of the Attleboro
and North Attleboro factories are running again
after the summer vacations, and business is re-
ported as being fair. The chain, locket and fob
lines seem to be popular and some of the factories
report large orders. One factory in Attleboro
has been especially busy on fobs.
The chain concerns report good business, al-

though they say they could stand a little more.
Silver shops are running full time, but there is a
sentiment that business is not just what it ought
to be. Many orders were placed this summer for
delivery September 1, and it will be some time
after that before goods get on the market and
reorders commence to come in.
As a whole, the jewelers are doing quite well

for this season of the year. They believe there
will be a good business this fall and expect to see
a big revival of buying when the holiday season
opens up.
Representative Edward A. Sweeney was one of

the guests at the launching of the new Argentine
Republic battleship, Rivadavia, at Quincy, Satur-
day, August 26. He attended the ceremonies on
the special train which went from Boston with a
number of notable officials of the government.

Interest in Jewelers' Exhibit

Attleboro and Providence jewelers are show-
ing considerable interest in the jewelry exhibit
that is to be held this fall in connection with the
Boston Chamber of Commerce exposition.
Chester I. Campbell, of Boston, the general man-
ager of the exposition, how has charge of getting
the jewelers in line and he has already secured
a good list. Edward L. Gowen and Joseph L.
Sweet, of Attleboro, have secured a number of
exhibitors and turned their names over to Mr.
Campbell.
The plan of the exhibit has been changed some-

what from what was originally intended. It was
proposed to show the manufacture of jewelry
from the raw material to the finished product, but
after several meetings the committee decided that
an exhibition of finished products would entail
less work and would be fully as satisfactory.
Consequently arrangements were made for

show-case displays. A large space has been
rented for the jewelers and the committee has
been at work getting the manufacturers to show
their line. It is expected that the jewelry exhibit
will be one of the finest connected with the ex-
position, since many firms have promised to send
very comprehensive displays.
The show cases will be displayed side by side

and each concern will have the opportunity to
display its name. The general exhibit will be
credited to the industry in general and not to any
one community, since the exhibitors represent the
Jewelry towns and Providence. There will be
ample room for displaying all lines, from the
smallest articles to the largest products of the
silver factory. Mr. Campbell is especially anxious
to have the exhibit as large as possible and would
be glad to hear from Attleboro, North Attleboro
and Providence concerns that have not yet de-
cided to enter.

Those Who Have Entered

The concerns that have already entered are as
follows: Bates & Bacon, D. F. Briggs Company,
Standard Button Company, C. M. Robbins Com-
Pany, Electric Chain Company, J. F. Sturdy &
Sons, R. F. Simmons Company, S. 0. Bigney &
Company, Walcott Manufacturing Company,
Fontneau & Cook Co., Inc., C. D. Lyons Com-
Pany, of Mansfield; E. L. Spencer Company, Inc.,
Irons & Russell Company, and others.
.Mr. Campbell states that a full list of the ex-
hibitors will be forthcoming in a short time. He
Is at present taking the matter up with several

that are doubtful, but expects to have a definite
list within a short time.
Arrangements for the jewelry exhibits were

completed principally through the efforts of
Walter M. Lowney, of Mansfield, and committees
representing the Attleboro, North Attleboro and
Providence jewelers.

Well-known Firm Reorganized
The firm of 0. M. Draper, Est., one of the

pioneer concerns of the Attleboros, has been re-
organized and the U. M. Draper Company has
been formed under the laws of Rhode Island,
with a capital stock of $87,500. The firm will
continue in North Attleboro and will make its
line of plated and fire gilt chains.
The charter was issued a few days ago and the

incorporators are Edwin E. Hale and Mrs. Anna
M. Hale, of North Attleboro, and Edward C.
Stiness, of Providence, their legal representative.
According to the charter the concern is authorized
to engage in the manufacture and sale of all kinds
of jewelry goods and leather novelties.
The Draper Company was started forty-eight

years ago by 0. M. Draper. He had as partners
Owen B. Bestor, H. Mortimer Herring and M. J.
Dunn. Draper died in 'goo and left a complex
will, over which there was considerable litigation.
It was finally carried to the supreme bench of
Massachusetts to be interpreted. The difficulty
came in making a division in accordance with a
certain clause of the will.
0. B. Bestor died before the case reached the

court and it was held that his interest lapsed and
became a part of the residue of the estate, and
that Mr. Dunn's interest was extinguished by his
retirement before the death of Mr. Draper. M.
Herring, Raymond Draper and Mrs. Anna Hale
are the remaining partners. The executors were
ordered to continue the business until the pro-
visions of the will were met.
This situation having been complied with the

decision was to reorganize the concern, and it was
done as stated above.

Casting New Soldiers' Monument
A handsome soldiers' monument, the main

figures of which are now being cast by the Gor-
ham Company, is to be installed at the Baptist
Common in North Attleboro. It was recently
voted by the town and will cost about $6,000.
The main figure is to be 8 feet high and rep-

resents a soldier of the Civil War on the march.
It was designed by Alice Ruggles Kitson, of
Quincy. It is to be of bronze. The pedestal is to
be 12 feet high and will be of the best blue-white
granite. Three steps will lead to the pedestal.
The inscription on the pedestal will be "186'-

1865. To commemorate the loyalty to country,
the self-sacrifice, the heroism of the men of this
town who fought to preserve the union in the
days of the Civil War." There will be bronze
tablets on each side, but the inscriptions have not
yet been decided upon. There will also be designs
to represent four branches of the service—an
anchor for the navy, crossed bayonets for the in-
fantry, crossed cannons for the artillery, and
crossed sabers for the cavalry.
North Attleboro lost a respected citizen August

7 in the death of Edward R. Price, who died at
his home on Grant street after a brief illness. He
was born October g, 1846, in North Attleboro,
the son of George and Martha Grant Price. He
became a clerk in the savings bank and later was
made secretary and treasurer, a position he held
for a number of years.
He also became treasurer and general manager

of the Interstate Street Railway Company, was a
member of the board of library trustees and was
prominent in the Universalist church. For many
years he was identified with the town's financial
affairs. He was past master of Bristol Lodge of
Masons and a member of Bristol Commandery,
Knights Templar.

(Continued on page 1832)
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NEW YORK
(Continued from page 1583)

D. M. Summers, retail jeweler, of Conyers, Ga.,
was in the New York market last week making
purchases.
J. L. Overman, retailer of Liberty, N. C., was

another jeweler in the New York market during
the past week.

Stricklan Brothers, retailers, Dotham, Ala.,
were represented by one of the members of the
firm in the New York market last week, being
another of the large number of southern buyers
now in the metropolis.
H. G. Cook, of the firm of H. J. Cook, Knox-

ville, Tenn., was in New York last week on .a
buying trip and was entertained while here by his
old friend, Charles Reiss, the trade watchmaker
in the Silversmiths' building. Mr. Cook was the
guest of honor at a small banquet given by Mr.
Reiss and some friends.
Edward Bloxon, retailer of Newark, N. J.,

was in the New York market one day last week.
Charles Reiss, the veteran watchmaker doing

work for the trade, with offices in the Silver-
smiths' building, will celebrate the sixtieth anni-
versary of his birth on September 8 by a little
party to be given him by his friends at his home
on Washington Heights.
A. F. Lee, retailer, of Holyoke, Mass., was in

the New York market during the second week in
August.
The strike of the fancy leather goods workers

has been declared off, the union claiming that
thirty-five manufacturers have signed the union
agreement. It was significant, however, that sev-
eral of the manufacturers did not yield to the
union, and that among this number were the-most
prominent ones in the city. The strike lasted one
month and was bitterly contested by both sides.
Judge Holt has dismissed the bankruptcy case

filed on August 8 against Satlow & Beinhart,
jewelry dealers, 81 Chrytie street. The petition
was filed by Aaron Rosin. The firm denied the
acts alleged in the petition and said that Mr.
Rosin was not a creditor.

CHICAGO
(Continued from page 1585)

A new store will be opened shortly at Moline,
Ill., by C. T. Delaporte, who was formerly in
business at Berlin, Wis.

New Labor Law Bothers Jobbers

Chicago jobbers are endeavoring to evolve some
plan by which they can handle fall and holiday
rushes without violating the new Illinois law,
which limits the working hours of women and
children employees to ten hours a day. In
many instances the new law will work many in-
conveniences to employers in this state.
The Chicago jobbing fraternity will be inter-

ested in knowing that C. E. Reese, formerly in
the jewelry business at Salt Lake City, has de-
cided to again engage in the jewelry business and
will shortly open a store in Omaha, Neb.

Death of Henry G. Rettig Shocked Friends

Henry G. Rettig, of the well-known watch firm
of Rettig, Hess & Madsen, who died at the
University Hospital in this city August 6, was
very well and favorably known in Chicago and
western jewelry circles, and his sudden death,
following so closely upon a report that his ulti-
mate recovery was assured, created profound
grief among his many friends. The operation for
appendicitis which he underwent a week before
his death was pronounced a success and there was
every hope of his recovery until peritonitis set in,
which, in conjunction with weakened heart action,
brought about his death. He had been connected
with the watch business for thirteen years and
started with Sproehnle & Co. In Igos he formed
a partnership with Sol H. Hess and A. E. Mad-
sen, Mr. Rettig looking after the office details
and the credits. He is survived by a widow and
two sons.
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SAN FRANCISCO

Wonderful Improvement in Business During the Last Month—Handsome New
Store in Portland, Ore.—Local Houses Now Have Fall Catalogs Ready

San Francisco, August 23.—Business in the
jewelry district in this vicinity has improved won-
derfully in the last thirty days. There has been
a decided improvement in collections, and while
the sales to the retailers in San Francisco have
not kept pace with the out-of-town business, they
have been very healthy ones. We hay had about
four big conventions in the city reL ently, and
more coming. The local trade organiz ttions are
pulling all possible wires toward having all con-
ventions possible held in this city. This gives us
added outside money which benAits not only the
hotels and restaurants but eventiHly everybody.
We feel safe in saying that the Lalance of this
year will show up very favorably in comparison
with any of the three closing months of any pre-
ceding year. All of the out-of-town travelers
for the local wholesale houses are sending in very
healthy orders, and in some instances the jobbing
houses find that they have been too sparing with
their orders to the manufacturing jewelers.
George E. Feagans, who was formerly in the

retail business in Joliet, Ill., and later of the
firm of Brock & Feagans, Los Angeles, has with-
drawn his interests from the latter concern and
will open up a first-class retail jewelry store in
Los Angeles. Mr. Feagans spent a month in and
around New York buying stock for the new
establishment, and sailed for Europe from that
port on August 12 in search of European novel-
ties. •
A. I. Hall & Son have their 1911-12 jewelry

catalog ready for distribution. All interested re-
tail jewelers can procure any one of these by
sending in a business card to the above firm,
Jewelers' building, Post street, San Francisco,
Cal.

New Portland Retail Store Attracts Attention

Friedlander's new retail establishment, in Port-
land, Ore., is creating quite some favorable com-
ment upon its high-class appearance. We think
the new store marks a new departure, as we feel
that a great number of the better class of jewelry
establishments in this city will follow the example
of this enterprising firm by refitting in the same
manner.
Milton Weiss, who has been connected with the

wholesale jewelry house of the Alphonse Judis
Company, 704 Market street, San Francisco, is
now representing this firm, making his initial trip
as a road salesman. We feel that the education
that he received while in the office will stand him
in good stead in his new position.
Henry E. Chollet, the local engraver who is

employed by the different jewelry houses, met
with a painful accident while participating in a
fat man's race which was held by one of the local
benevolent associations a short time ago which
necessitated a sojourn in the French Hospital for
about a week. His hands were very badly muti-
lated, due to a tumble, and his eyes looked as
though he had been kicked by a mule, all of
which is not conducive to high-class engraving.
Charles Niner, the pioneer retail jeweler of

Pleasanton, was among the out-of-town trades-
men buying in this market last week.

Billy Frazer, our genial watchmaking friend,
after having been located with one of the retail
jewelers in San Francisco for a few years, has
accepted a position as head watchmaker for R.
Herz & Bro., the Southern Pacific watch in-
spectors at Reno, Neb.

Many Jewelers on Trade Trips

F. J. Gebras, retail jeweler of Coltisa, Cal.,
paid his friends in the wholesale jewelry trade
his annual visit and placed some very healthy
orders for fall delivery.
E. A. Fano, who formerly conducted two re-

tail jewelry establishments on Filmore street. San
Francisco, is now located and doing a fine busi-
ness in the same line in Bakersfield, Cal.

Roco Matteucci, of the well-known retail jew-
dry firm of Castagnetto & Matteucci, of Mont-
gomery avenue, San Francisco, has just returned
from a six months' pleasure trip visiting the
scales of his childhood.
W. C. Lean, the San Jose retail jeweler, was

among the out-of-town tradesmen in San Fran-
cisco last week. This enterprising dealer is about
to issue a very attractive jewelry catalog.
Fred Davis, of the well-known wholesale jew-

elry firm of Nordman Bros. Company, is out on
a fall selling trip covering the nortnern territory.
This is the first year in several that Fred has
called upon his many friends, the northern re-
tailers, and I feel quite sure they are all giving
him a hearty welcome.
Arthur Wall and family, after having spent a

month's vacation in and around San Francisco,
sailed for home on the steamship Mongolia the
latter part of August.. Mr. Wall is the vice-
president of H. F. Wickman & Co., the lead-
ing retail jewelers of Honolulu.
P. A. Meulendyk, who was formerly with the

H. E. Heacock Company, jewelers, of Manila,
P. I., arrived in San Francisco the latter part of
August, and will stay in this vicinity until he
makes connections with some of the local coast
jewelers.
Walter P. Treat and Godfrey Eacret have gone

into the retail jewelry business under the firm
name of Treat & Eacret, at 140 Geary street, San
Francisco. Both gentlemen have been connected
with the well-known establishment of Shreve &
Co. for many years. The new store is rapidly
nearing completion, and it is hoped they will be
in a position to open on or about October s.
Floyd James, accompanied by his wife, sailed

into San Francisco on the steamship President
Thursday afternoon, August 17. Floyd's em-
ployer, George Collins, the retail jeweler of Pasa-
dena, forced him to go away upon a vacation,
which he spent by continuing an ocean voyage
from here to Seattle and back home.
Berkeley Man President of Optical Association
G. L. Schneider, of Berkeley, who was elected

president of the American Optical Association at
its recent national convention in Salt Lake City,
arriving in Berkeley, said that there was great
interest manifested in the coming Panama-Pacific
Exposition in San Francisco in t915, and he
stated that in all probability the optometrists
would hold their convention here in that year.
The delegates at the convention came from every
state in the union. He said that he regarded his
election to the presidency of the association as
a manifestation of a desire to recognize Cali-
fornia rather than as a personal compliment to
himself.
M. H. Rosenthal has severed his connection

with the M. H. Rosenthal Company. of 45 Kearny
street, and has located under the firm name of
M. H. Rosenthal at 91 Mutual Bank building,
704 Market street, with a new and complete line
of jewelers' findings, jobbing material, novelties,
etc.

WASHINGTON, D. C.

Jewelers Looking Forward to Better Trade in
Fall—Congress Adjourns and Trade Starts
Up a Little--News of the Local Jewelry
Trade

Washington, D. C., August 25.—The local
jewelry trade has been holding its own in spite
of the hot weather and summer season. The fact
that congress was in extra session until August
22 kept more people in town than usual and
stirred up a little more trade than has been cus-
tomary at this time of year.
Lewis Messinger has opened a loan office at

469 Pennsylvania avenue, N. W.

L. Abrahams, 815 G street, N. W., is at Atlantic
City for two weeks.
L. Dick has opened a general repair shop for

the trade at 22 Warder building.
F. P. Allen, who formerly managed the T. D.

Dwyer store, at 2oor/2 Four and one-half street,
S. W., is now with the Castleburg National Jew-
elry Company. A. Dwyer now conducts the
store.
M. Schnider, who was formerly with Adolph

Kahn, has been operating a repair shop for the
trade at 814 F street, N. W., for several years.
For some reason or other his name was omitted
from the jewelers' directories this year, which is
an injustice to a good artisan.
One of the oldest standard jewelry stores in

Washington, D. C., is that of A. C. Krebs, at
325 Pennsylvania avenue, S. E. The business was
established in 1865 in Baltimore by F. J. Steibel.
The Washington store was opened in 1879. Mr.
Krebs, who had been in Mr. Steibel's employ for
ten years, purchased it in 1907. This is one of
the stores which, though not as large as Tiffany's,
does a first-class business every day in the year.

Leitheiser & Lochboehler, manufacturing jew-
elers and engravers, sro Tenth street, N. W.,
have dissolved partnership, G. X. Lochboehler
continuing the business. Mrs. Lochboehler spent
the summer at Harpers Ferry, W. Va.
E. E. Holst, manufacturing jeweler, it t6 F

street, N. W., spent August in the store of his
brother, H. L. Hoist, Atlantic City, N. J.
Following his usual custom, Geo. A. Schwakopf,

silver plater, 821 Eleventh street, N. W., closed
his establishment for the summer.
George Haussler succeeds Haussler & Wilson,

manufacturers of jewelers' cases, 716 Thirteenth
street, N. W. Mr. Haussler was with Tiffany and
others in New York, but saw in Washington a
field which others had overlooked.
Carl Peterson Jr., 923 G street, N. W., will be

married September 7th to Miss Grace Mercer, of
Barnesville, Ohio. The wedding will take place
at the home of the bride's parents, and only rel-
atives and intimate friends will be present. The
happy pair will leave Barnesville for Baltimore
immediately after the ceremony and will sail
from there for Boston. From there they will
proceed to Albany, and will take in the Hudson
by daylight. A few days will be spent in New
York, Philadelphia and Atlantic City. They will
reside in a new home purchased by Mr. Petersen
at 3811 New Hampshire avenue, N. W.
Louis Kramm, formerly of Hartford, Conn.,

but now of Louis Abraham's forces, at 81.5 G
street, N. W., was married recently to Miss Sarah
Kolechman, a well-known Washington lady. The
wedding tour embraced Hartford, Springfield,
Holyoke and other New England cities.
W. C. Shaw, of the Shaw & Brown Company,

1t14 F street, N. W., is spending the summer in
Europe. He was in Paris when last heard from,
and is expected home about September t5th.
William Ramsay, of 1221 F street, N. W., with

his wife and daughter, are spending a feint weeks
at Mr. Ramsey's old home, Grenoch, Scotland.
Clifford C. Cannon is managing the store during
Mr. Ramsay's absence.
Of the Victor E. Desio forces Gerome Desio

Sr. is in Italy. Gerome Desio Jr. is in Alaska
and Miss T. F. Desio is in New England. The
company's stores at Pinehurst, N. C., and Beth-
lehem, N. H., have been closed.
Carl Petersen, 923 G street, N. W., and family

are occupying a cottage at Colonial Beach for
the summer.
Mrs. M. Stella Todd, daughter of W. S. Tap-

pan, 803.G street, N. W., is at Ocean City, Md.,
for the summer.
John Keppler, 1024 Seventh street, N. W., is

spending a few days at Old Point Comfort and
Norfolk, Va.
A. L. Saltzstein, 742 Ninth street, N. W., is to

dispose of his well-established business, as cata-
racts have appeared over his eyes and he expects
to go to Europe for an operation and a long rest.
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KEYSTONE
Solid Gold Watch Cases

N every section of the country
you find alert jewelers who are
featuring the Keystone Solid
Gold Watch Case.
Any of these jewelers will tell
you that the Keystone patterns

fit his requirements as though designed
specially for him.
Every pattern in the Three Thousand
Keystone designs is made specifically
to fill an active demand from some
one or several localities.
You will find it worth while to stock up from
this assortment—and to hook up with the public
confidence in the Keystone Standards.
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The KEYSTONE WATCH CASE COMPANY
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people of this country
that no other watch cases have
ever attained —a recognition
of their fifty years of integrity
in material and precise con-
struction. Cf>
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BOSTON

E. A. Cowan & Co. Change Name to E. A. Cowan-M. Meyers, Inc.—Jewelers
in North Adams Join in Merchants' Day Celebration—"Ad" Men Visited
Waltham Plant—News of Jewelry Trade in Many New England Cities

E. A. Cowan-M. Meyers, Inc., is the name of a
new firm in the place of the old well-known firm
of E. A. Cowan & Co., of 373 Washington street,
Boston, Mass. M. Meyers was formerly in busi-
ness for himself on the third floor of the same
building before he became a member of the new
firm. The new firm has added four new safes
and has increased its traveling force to cover the
territory from Maine to California.

J. Myland, of New Haven, Conn., has returned
from Savin Rock, Conn., where he enjoyed his
vacation.
S. H. Grater, of Waterbury, Conn., has re-

turned from his vacation, which he spent in
Maine, almost to the Canadian line.
N. M. Ruddy, of New London, Conn., has hired

a new man to repair clocks, etc. Mr. Ruddy finds
business picking up and very good.
The merchants of North Adams, Mass., recently

held a merchants' day. Among those who shut
up shop and attended the outing were D. R.
Provender, F. L. Higby and F. L. Barnes.

May Be Candidate for Northampton Mayoralty

Frank E. Davis, a prominent jeweler and op-
tician in Northampton, Mass., has been spoken
of as candidate for mayor of that city. Mr. Davis
has been urged by his friends to enter politics,
and it is thought that under the circumstances he
will consent to be a candidate. He has been
prominent in Northampton for many years.
The second annual outing of the foremen of

the New Haven Clock Company movement de-
partment was held recently and was largely at-
tended. A fine shore dinner was served, over
which F. W. Gerding presided as toastmaster.
The New England Watchmakers' Club held its

summer outing August 20.
James H. Parks, of the diamond department of

Bigelow, Kennard & Co., has been on a vacation
trip to Martha's Vineyard.
W. J. Nathan, of Nathan & Hurst, has gone on

a trip to Bermuda for a sea voyage and a brief
period of rest on the island.
M. N. Smith, of the Smith-Patterson Company,

has returned to work again after an extended out-
ing in Europe with his family.
Frank W. B. Pratt, head of the Pratt clock

establishment, on Franklin street, who has been at
Cape Porpoise, Maine, for his twenty-fourth an-
nual visit, has returned and taken a cottage at
Marblehead, Mass., for the remainder of the
summer, intending to make daily trips to and
from busines5.

"Ad" Men Visited Waltham Factory
One of the features of the entertainment

Program of the "ad" men was a visit to the
Waltham watch factory. They were given a
cordial reception by Harry L. Brown, the treas-
urer, and other officials, being shown over the
plant and tendered a luncheon.
A new jewelry store has been opened at New-

buryport, Mass., by A. Jacobson, who also has a
store in Haverhill, Mass.
H. R. Woodward, of Norwich, Conn., has re-

turnd from his vacation, reporting a very pleasant
time.
Mr. Plaut, of the firm of Plaut-Cadden Com-

PanY, of Norwich, Conn., recently made a trip
to Nova Scotia by boat, where he spent his va-
cation.
.Mr. Dexter, of Lydonville, Vt., was a recent
visitor in Boston accompanied by his wife. .

B. F. Weston, of Lynn, Mass., recently called
on the jobbing trade of Boston. Mr. Weston was
obliged to use a cane, having been laid up with
quite a severe case of neuritis.

New Store Opens in Brockton
N. C. Smith Company, of Main street, Brock-

ton, Mass., has moved into its new store in the
new Bank building, which is very near the old
store. The firm put in new furnishings through-
out and owns one of the very best stores in that
section of New England. Besides a full line of
jewelry, there is a complete optical department,
including an examination room equipped with all
the latest scientific instruments that an up-to-date
optometrist requires.
Edwin Le Gro, of Farmington, N. H., has his

son helping him in the store. Mr. Le Gro Jr. is
home for the summer from a law college in Mich-
igan.
Henry Glorieux a former employee of the

Ripley-Howland iranufacturing Company, who
has been in Newark, N. J., for a number of years,
first as a jewelry manufacturer and later as a real
estate dealer, was in Boston recently. He was
greeted by three men who were his fellow work-
men at the Ripley-Howland plant forty-four
years ago and have been with the concern ever
since, namely, Walter Nicoll, William H. Barker
and William B. Walker.
P. Hanley, dealer in cut glass, at 157 Federal

street, has concluded arrangements to represent
the Richter Manufacturing Company, Providence,
with its silver deposit ware lines in Boston.
Frank F. Carpenter, treasurer of the Richter com-
pany, was in Boston recently in conference with
Mr. Hanley relative to the subject, and samples
are soon to be shown in fall designs.

Pittsfield Has New Jewelry Firm

The International Jewelry Store is the name of
a new concern which has been opened in Wah-
conah street, Pittsfield, Mass., ;:y Solomon Stein.
Frank E. Folsom, silverware buyer for Bigelow,

Kennard & Co., was recently to New York City
on a businss trip.
Miss Gertrude MacPherson, who resigned her

position as buyer of gold-plated jewelry for the
Smith-Patterson Company, was married August
24 in Jamaica Plain to Charles Bendix, of Boston.
Reginald W. P. Brown, of the Nelson H.

Brown clockhouse, is one of the promoters of
E. S. Lincoln-R, W. P. Brown, Inc., Brookline,
electrical engineers, capitalized at $25o,000 and
chartered under Massachusetts laws recently by
Messrs. Brown, Lincoln and Arthur T. Johnson.
A. W. Armington, of Shreve, Crump & Low

Co., has returned from Europe. Charles H.
Crump and R. Stanley Sanderson have also re-
turned from abroad after an absence of several
weeks.
Albert Johnson, formerly inside salesman in the

wholesale department of the Smith-Patterson
Company, has been transferred to the traveling
force and is showing sample lines for the concern
in a number of New England cities.

Watch-snatcher Arrested

Inspectors from police headquarters on August
I took into custody Harry Finkle and George F.
McCarthy, charged with the larceny of a watch
and chain valued at $65 Jul: 20 from Edward H.
Dunbar, of Norwood, Mass., a retail jeweler.
Mr. Dunbar first missed the watch while walking
from the Jewelers' building, Boston, to the South
Station to take his train for Norwood. He im-
mediately notified the police and was able to give
them the number of the watch. Two days later
he was notified that it had been pawned for $20
and he redeemed the timepiece. On August
Finkle appeared with another watch at the same

pawnbroker's shop. The pawnbroker refused to
loan any money on it, and when Finkle left he
locked up his store and followed him, hailing an
officer on the way, who joined him in the pursuit.
When they came up with Finkle he was in the
company of McCarthy, and both were placed
under arrest.

What Vacationists Are Doing

E. F. Robinson, of Ellsworth, Maine, has a
camp a few miles from that city, where he spends
his week-ends. Later in the fall Mr. Robinson
will take a vacation at this camp and do some
deer hunting.
E. B. Smith, of Pittsfield, Mass., spent his va-

cation in Boston. Mr. Smith was accompanied
by his family.
A. Pinkus, of New Britain, Conn., recently

visited Springfield, Mass. While in town he
dropped into the office of the Boston Optical
Company at their Springfield branch.
A. A. Lupein, of Pawtucket, R. I., was a recent

visitor in Boston.
Mr. Landry, with A. R. Vaughan & Co., of

Pawtucket, R. I., spent his vacation at a farm
along the Providence river.
Norman Roesch, with A. M. Wentworth, of

Portland, Maine, has returned from a well-spent
month's vacation in the state of Pennsylvania.
Henry Messier, of Taunton, Mass., was a recent

visitor in Boston.
A. F. Rivard, of Taunton, Mass., recently had

his brother visit him. While his brother was
with him Mr. Rivard treated him to several auto
trips.
F. L. Parkhurst, of Fitchburg, Mass., spent his

vacation at Jaffrey, N. H.
Samuel Adelberg has opened his new stbre in

Barrister's Hall, 15 Pemberton square. The fix-
tures are entirely of quartered oak and the store
is one of the handsomest in this section of the
city.
A. Caine, 510 Congress street, Portland, Maine,

who has been ill for the last year, has gone to
Arizona for thr benefit of his health.
Lester D. Clark, a jeweler and optician of

Springdale, Maine, who was married June 28 to
Miss Myrtle Garvin, of the same town, has been
receiving the congratulations of his friends in the
trade since his return from his honeymoon.

Boom Bradstreet for Governor

Friends of Hon. Thomas D. Bradstreet, of the
Seth Thomas Clock Company, Thomaston, are
booming him for the nomination for governor on
the Republican ticket. Mr. Bradsteet was born
August 1, 1841, and entered the Seth Thomas
Clock Company in 1873 and worked himself up
to vice-president and general manager. He has
been prominent in politics and has represented his
district both in the house and in the senate. He
was also elected state controller in 1898. He was
chief of the Thomaston fire department for many
years.

Window Breakers Get Jewels in Muscatine

Muscatine, Iowa, August 25, tom—Window
breakers committed a daring robbery early one
morning last week when they smashed the win-
dow of the jewelry store of the H. F. Barnard
Company, 213 West Second street, and took over
$2oo worth of jewelry.

It is believed that it was committed between
3 and 5 o'clock in the morning, the latter being
the time when the break in the window was
discovered by a policeman. The loss to the
jeweler might have been heavier but for the fact
that the brick used by the thieves struck a tray
of valuable watches and scattered the timepieces
beyond the reach of the man who put his arm
through the window. The articles taken consist
of six watches valued at about $20 each, five rings
valued from $6 to $io each and a number of
lockets, bracelets and smaller pieces of jewelry.
The H. F. Barnard Company, which is a mem-

ber of the Jewelers' Security Alliance 'Company,
immediately notified the society and the Pinkerton
agency at Chicago.
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PROVIDENCE

New England Association to Discuss the Organizing of the New Protective
Association—Fred B. Thurber Home After Transatlantic Trip in 25-foot
Yawl—Manufacturers Well Represented in City Council—News of the
Local Trade

NEW ENGLAND OFFICE OF THE KEYSTONE,

210 HOWARD BUILDING,

PROVIDENCE, IL I., August 25.

The N. Barstow Company, manufacturing jew-
elers, has moved from 7 Beverly street to its new
building, at the corrier of Public and Temple
streets. The structure, which is of two stories,
brick, and of dimensions 26o by 6o feet, gives the
company a floor space on each story of 15,000
square feet. The work of removal was quickly
accomplished, as it was done by sections, and was
carried out with but slight inconvenience.
The American Adjustable Hat Pin Company

has taken up temporary quarters at 12 Beverly
street.
The Empire Jewelry Company has removed its

plant from 109 Friendship street to 59 Page
street.
The Rex Manufacturing Company, which re-

cently started at 14 Blount street in the manu-
facture of jewelry, has as its firm membership
Lawrence McNeary, Harry Burt and Harry Gar-
bedian.
The annual vacation period of the Brown &

Sharpe Manufacturing Company came to an end
on August 19, and on the Monday following the
5,000 employees of the company returned to work.

Meeting of New England Association
At the September meeting of the New Eng-

land Manufacturing Jewelers and Silversmiths'
Association the question of sending delegates to
the meeting of jewelers of the country called in
New York on September 13 for the purpose of
organizing a jewelers' protective association
against thieves will be discussed. The manufac-
turing jewelers' board of trade of this city may
send delegates to this meeting.
At the annual meeting of the stockholders of

the High Street Bank, Englehart C. Ostby, Na-
than B. Barton, Arthur E. Austin, Charles F.
Trons, James B. Paine, Henry A. Grimwood,
Dutee Arnold, Elijah Allen and William A. Hath-
away were elected directors for the year, and at
a subsequent meeting of the directors Arthur E.
Austin was re-elected president and E. Allen
cashier.

New Attleboro Company Granted Charter
The 0. N. Draper Company, a manufacturing

Jewelry company to be located in North Attle-
boro, was granted a charter by the secretary of
state, J. Fred Parker, of Rhode Island, August
9. The company is to take over the business of
the estate of the late 0. N. Draper. The in-
corporators are: Edwin E. Hale and Anna M.
Hale, both of North Attleboro, and Edward C.
Stiness, of this city. The concern is charteredto engage in the manufacture and sale of all
kinds of jewelry goods and leather novelties.
The K Manufacturing Company has removed

to its new factory on Summer street, this city.
The shop which has been vacated by the K Com-
pany has been taken by John T. Poole, paper
box manufacturer, formerly of 104 Point street,
now at 165 Summer street.
William C. Codman, of the Gorham Manufac-

turing Company, has sailed for Europe, where he
will join his family in England. Edward H.
Holbrook and E. Frank Aldrich, of the Gorham
company, are also abroad at the present time.
William H. Luther and his son, Frederick B.

Luther, of William H. Luther & Co., are re-
ceiving the sympathy of a large circle of friendson the death of Mrs. Luther, wife of WilliamU. Luther and mother of Frederick B. Luther.
Mrs. Luther had been an invalid for several
Years.

George J. Kelley, of this city, is conducting a
retail jewelry business at 171 Westminster street
under the name of the "No Middleman Jewelry
Company."
The Metal Products Corporation is erecting a

new brick garage at the rear of its factory build-
ing at the corner of Eddy street and Thurber
avenue.
William G. Payton, of Payton & Williams, and

his wife and son have returned from an auto-
mobile trip through the White mountains and
the Berkshires.

Lucian Sharpe, of the Brown & Sharpe Manu-
facturing Company, is traveling in Spain.
Local amnufacturers received calls last week

from Philip Stern and Messrs. R. K. Mittlar,
of Stern Brothers, New York; Edward sickles,
of M. Sickles & Sons, Philadelphia, and George
F. William, of The Fair, Chicago.
G. W. White, of Pittsburgh, Pa., was a recent

visitor in this city. •

J. Walter Boyden, representing the Ostby &
Barton Company, this city, is calling on the trade
through western Pennsylvania. The week of
August 15 he was at Pittsburgh.
The latest ante-campaign rumors bring the

name of Henry G. Thresher, of the Waite,
Thresher Company, into prominence as a Repub-
lican gubernatorial possibility. Harry Cutler, of
the Cutler Jewelry Company, is on the same
ticket for lieutenant-governor, and Mayor Henry
Fletcher, of Fletcher-Burrows Company, is a
candidate to succeed himself.

Charles N. Gray, of the jewelers' board of
trade, will spend his vacation at Deer's Head
Inn, Elizabethtown, N. Y.
A recent visitor to the plant of the Gorham

Manufacturing Company was Claude E. Range,
one of the leading retailers of Trenton, Mo.
Mr. Range was a prominent figure at the recent
convention of the National Retail Jewelers' Asso-
ciation at Richmond, Va. He was deeply inter-
ested in the mechanical features and product of
the Gorham plant.
Adolf Meller, representing the house of Hein-

rich Hoffman Company, of Gablonz and New
York, was in the city the week of August 57.
James C. Doran, of J. C. Doran & Sons, has

returned from a western trip.
Lou Hodges, of the E. A. Potter Company, was

a visitor to New York the past week.
Blacher Brothers is a new jewelry firm which

has started in business at 12 Beverly street, this
city.
The engagement of Ernest W. Pierce, of this

city, and Miss Elsie S. Riker, daughter of Will-
iam Riker Jr., of Newark, N. J., is announced.

Kelso Not Out for Lieutenant-Governor
In a statement recently following the use of

his name as a Republican possibility for lieuten-
ant-governor, John Kelso has declared that he
will not permit his name to be used. He is at
the present time alderman from the Second ward,
and he declares that he had much rather be
alderman than lieutenant-governor of the state.
The employees of Bates & Bacon Company,

Watson & Newell and the C. M. Robbins Com-
pany held their annual outings at Rocky Point
the week of August 19.
W. R. Cromweed, chaser and engine turner, has

removed from i29 Eddy street to more commodi-
ous quarters at 91 Clemence street.
Benjamin Wyman, of Providence, was one of

the returning passengers from abroad who ar-
rived on the steamship George Washington re-
cently.
Walter R. Callender, of Callender, McAuslan

& Troup, a member of the police commission of
Providence, is at his summer home at Lyme,
Conn.
Advertisements for braceletinakers have been

inserted by Hamilton & Hatnilton Jr., and similar

calls are made by Henry Lederer & Bro., A. A.
Greene & Co. and Louis Stern & Co.
James McDonald arrived home from abroad

on the steamship George Washington.
Several of the departments of the S. K. Mer-

rill Company are running until 9 o'clock evenings.
Earl H. Leavitt, of the manufacturing jewelers'

board of trade, has returned from his vacation.
The plant of W. F. Quarters, electroplater, has

been removed from 129 Eddy street to more corn-
modious quarters at 14 Blount street.
William H. Richmond and family are occupy-

ing their new bungalow at Chippewanoxet.
Fred C. Lawton, the superintendent of the

Gorham Manufacturing Company, is at Mount
View House, Franconia, N. H., with his iamily
for the rest of this month.
Leander C. Belcher, with his family, is at Nan-

tucket for the summer.
Mr. and Mrs. Edward B. Lederer are at River

View for the balance of the month.
George Wilkinson, representing Ostby & Bar

ton Company, reports a good demand on the
Pacific coast.
Dresch & Co. has discontinued the manufac-

turing jewelry business at 151 Pine street.
Colonel and Mrs. Harry Cutler are at Conimi-

cut for the rest of the month.
E. D. Cole, for D. C. Percival, Boston, and

Charles Mott, representing J. B. Bowden & Co.,
New York, were among the recent visitors to
the trade in this vicinity.
James H. Manning, of the J. H. Manning Corn-

pany, is making an extended business trip through
the middle west.
M. L. Cronan, of the Grogan Company, Pitts-

burgh, recently made a tour of inspection of the
Gorham Manufacturing Company's plant at Elm-
wood.
Theodore C. Hudson, who has been seriously

ill, is now reported at his home in Riverside as
convalescing.

Colonel and Mrs. Arthur H. Watson, of this
city, who have been spending the summer abroad,
have returned to their home.
The resignation of Irving Lederer, who has

been representing S. & B. Lederer Company, of
this city, in New York, has been announced. He
will enter another line of business in New York
City.

Delegates to G. A. R. Encampment

Henry C. Luther, Mr. and Mrs. John M. Bat-
tey and Mrs. Charles W. Battey are members of
the Rhode Island delegation to the forty-fifth
annual national encampment of the Grand Army
of the Republic of Rochester.
Mr. and Mrs. S. D. Binge, of Providence, ac-

companied by Mr. and Mrs. S. A. Schrieber, of
New York, are motoring through Maine, New
Hampshire and Massachusetts.
S. E. Dickson, Chicago representative for the

John T. Mauran Manufacturing Company, who
has been at the local plant for several days look-
ing over the fall and winter line, has returned to
Chicago.
Artacky Berberian, foreman for his father's

business, R. Berberian, enameler, at 54 Blount
street, has returned from a few weeks' vacation
spent in the pursuit of health in western New
York.
The F. H. Dimond Tag Company has been

granted a charter by the secretary of state of
Rhode Island, with a capital stock of $ro,000.
The company is authorized to engage in the
manufacture of all kinds of tags and cards. The
incorporators are Fred H. Dimond, George F.
Troy and Charles H. Morse, all of Providence.
Harvey J. Flint, of the Harvey 

i 
J. Flint Com-

pany, was one of the contestants n the races of
the Narragansett Bay Yacht Racing Association,
at Bristol, his new i8-foot yacht, Wanderer VI,
barely losing in one of the most exciting finishes
of the series.
Byron E. Daggett has been elected eighth vice-

president of the Ninth Regiment Rhode Island
Veteran Association. Mr. Daggett was also
elected a member of the executive committee.
James R. Stone, representing the White Stone

Jewelry Company, of this city, has started on an
extended western trip for his company. He will
be gone about two months, and will include in
his itinerary the farthest points of the north-
west.

(Continued on page 1596)
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MINNEAPOLIS AND ST. PAUL

Business Throughout the Nol-thwest in an Unsettled Condition—Several Small

Town Jewelers Visit the Twin Cities—Los Angeles Man Opens Store in

Minneapolis—News of the Trade

Minneapolis, August 26.—Business conditions
among the retailers over the northwest are some-
what irregular owing to a partial failure of the
crops. This, of course, will have its effect on the
wholesalers and jobbers of the Twin Cities, but
the prospects are better than for the past two or

three years. South Dakota has been the worst
affected, although the harvest shows a slightly
better yield than was anticipated when the hot
winds were doing their worst.

To Manufacture a Patent Ring Tray

Walter B. Dahl, of 2409 Central avenue, Min-
neapolis, is arranging to engage in the manufac-
ture of a patent ring tray of which he is the
inventor. This new tray seems like any other,
but the removal of a ring automatically locks in
all the other rings and none can be taken out
until the first has been replaced. This prevents
secreting a ring out of the tray, as the cus-
tomer can examine but one ring at a time. Mr.

Dahl has already manufactured some of the
trays and has several orders for his new device.
This invention will prevent many thefts.
Horace Condy, of Sedro-Woolley, Wash., re-

cently suffered a heavy loss by fire. The stock
and fixtures destroyed were valued at $10,000.

Howard Fosberg, of Hulberg & Arneson,

Northfield, Minn., was in the Twin Cities re-
cently buying tools and other goods.
C. Nygaard, jeweler, of Atwater, Minn., was

one of the out-of-town retailers seen in the Twin

Cities during the past two weeks buying goods
and looking after other business interests. He

reports business good.
Charles D. Martin, of the Martin Jewelry Com-

pany, of Walla Walla, Wash., has the sympathy
of his many friends in the jewelry trade in his

bereavement, the recent death of his wife, caused
by a stroke of apoplexy.
Burglars recently attempted to enter the

jewelry store of the Watch and Jewelry Com-
pany, of Eugene, Ore., but did not succeed. Evi-
dently they were frightened away before any
harm had been done, as all they accomplished
was to remove a skylight.
3. 0. Westby, of Renville, Minn., was seen in

the Twin Cities during the past two weeks buying
goods and looking after other business interests.

Out-of-town Visitors

T. J. Arneson, of Hulberg & Arneson, North-
field, Minn., was in the Twin Cities recently, buy-
Mg goods and looking after other business affairs
for the new store. They have opened at Farm-
ington, Minn.
Mr. and Mrs. 0. D. Bush, watchmaker for

E. M. Coates & Son, of Yankton, S. Dak., were
recently in the Twin Cities on a vacation, visiting
friends and relatives.
W. H. Turman, who has charge of the repair-

ing of all Yale locks in the state of Minnesota,
was recently in the Twin Cities, where he was
doing some work. Mr. Turman said he was
going to take a few days' vacation.
A. E. Osterberg, of Duncan, Osterberg Corn-

Pany, Eau Claire, Wis., recently made a business
trip to the Twin Cities. Mr. Osterberg reports
business as being fairly good throughout the
summer months.
Charles Thoele, formerly with H. Bockstruck

Company, of St. Paul, Minn., has accepted a posi-
tion as watchmaker with George R. Holmes,
Robert Street, St. Paul.

N. C. Anderson, E. Mitchell and B. Lovell have
recently incorporated the Anderson-Mitchell
Jewelry Company at Spokane, Wash. The capital
stock has been placed at $20,000.
R. D. Walker, of Sischo & Beard, St. Paul,

Minn., has returned from a week's vacation
spent with friends and relatives at Fond du Lac,
Wis.
A new retail jewelry store was recently opened

by L. K. Sortland at 2209 East Lake street,
Minneapolis.
J. M. Church, formerly of Los Angeles, Cal.,

has opened a new retail jewelry establishment at
96 South Seventh street, Minneapolis.

J. M. Foreman, International Falls, Minn.;
William Pieters, Madison, Minn., and G. E.
Erickson, of Perley, Minn., were among the re-
tailers seen visiting Twin City jobbers.
Z. Riddle, formerly of San Diego, Cal., has

moved to Klamath Falls, Ore., where he is pre-
paring to open a new jewelry store.

J. R. James, of Falls City, Ore., has taken
possession of the store formerly occupiel by
0. J. Pugh.

Jeweler on City Charter Committee

A. E. Barker, jeweler, of North Minneapolis,
has been appointed a member on the committee
to arrange for a revision of the city charter.
Mr. Barker was named by the North Minneapolis
Commercial Club.
A. L. Haman, of St. Paul, has been getting out

an exclusive watch catalog, which will be ready
for distribution by September I. The book will
be the most up-to-date of any he has put out,
consisting of about 240 pages, profusely illus-
trated. The size will be 8 x 10 inches.
L. E. Vance, jeweler, of Hastings, Neb., will

soon open a new store at Southerland, Ore.
Following are the names of some of the out-

of-town tradesmen seen in the Twin Cities dur-
ing the past two weeks : Howard Fosberg, North-
field, Minn.; C. Nygaard, of Atwater, Minn.;
J. 0. Westby, of Renville, Minn.; Mr. and Mrs.
0. D. Bush, of Yankton, S. Dak.; A. E. Oster-
berg, of Eau Claire, Wis.; G. E. Erickson, Perley,
Minn., and T. J. Arneson, Northfield, Minn.

PITTSBURGH

Local Jewelers Planning for Elaborate Outing

on Labor Day—Business at Its Lowest Mark

in Year—News of the Local Jewelry Trade

Pittsburgh, August 26.—For the first time in
history Pittsburgh jewelers are going to have a
summer outing of their own and find out what
kind of ball players and athletes exist among
their number. The first outing will be that of the
24-Karat Club, and will be held on Labor Day,
September 4, at Springdale, Pa., a small suburban
town in the Allegheny valley. The plans for this
pleasant day are in the hands of a capable corn-
mittee and include baseball games, athletic events
of other kinds, and luncheon and fun all day
and until late in the evening. President Steele
Roberts, of the club, is among the most enthusi-
astic workers for the success of the affair. To
make success doubly sure all of the jewelers will
close their stores on Labor Day this year and
each firm and company will send forward a
basket of good things for the hungry ones. The
day's outing will close with a dance.

Business Most Quiet in Year

Business conditions in the jewelry trade are
just now at their most quiet period for the year,
but the retailer seems to have a pretty good time
of it and is finding the least to complain of. The
wholesaler and manufacturer find less to interest
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them at this time because the road men are not
sending in the long orders from the out-of-town
trade. All agree, however, that the real better-
ment of trade is rapidly approaching.
Sam F. Sipe returned from Europe the last

week full of hope and encouragement for the
fall and winter trade. While in Europe Mr. Sipe
found that prices on diamonds are advancing,
especially on the larger stones. With the general
rush homeward and the crowded steamers Mr.
Sipe had to contend with the labor difficulties in
London and got away in the nick of time to
avoid a tie-up. The hotels were closing, he said,
because of the lack of provisions and inability to
get them.

Gillespie Brothers report a very fair mid-
summer trade and see promises of a brighter
fall season than last year. The house has been
slowly getting its stock in shape for the fall,
and the store in the Park building is looking de-
cidedly handsome with the changes being made.
Fred F. Lange, of this house, is away on his
vacation for the usual two weeks and will be
home for the outing of the jewelers on Labor
Day.
Barsh, Brown & Mather say that the present

trade, while quiet, is better than last year at this
time. There is a sentiment of optimism in the
retailer's sphere that is promising for the fall
season. Mr. Mather says that next month will
tell another story in the volume of business
moving.

Indications of Better Fall Trade

Crawford & Co. say that there is no complaint
to be made justly of the present condition of
business, as it is seasonable, and the indications
point to 4. strong revival of demand in all sec-
tions with the arrival of fall. The present move-
ment of stocks is along broad lines. The 'situa-
tion is affected somewhat by many golfing and
tennis contests and social events out-of-doors,
with accompanying prizes and trophies. Labor
Day outings are also bringing trade to the
jeweler, as there are many prizes being provided
and cups and plate used as awards.

Thier, Cross & Beam, the manufacturers in the
Empire building, say that the midsummer dul-
ness is still here, but it is no worse than a year
ago, and the fall is promising better things for
the house. Mr. Cross says that the outlook for
a good local business this fall is exceptionally
promising and pleasing. Hereen Brothers & Co.
also repot a midsummer quiet, but with many in-
dications of a stronger demand for stocks as the
season advances.
John M. Roberts says that the trade in retail

sections of Pittsburgh is fair and the movement
is for better buying in the near future. The
more general employment of people and the fuller
operation of the big mills and the extensive min-
ing industries are assuring for the fall and holi-
day season.
George D. Barrett Company is getting a good

share of the trade that is going and is looking
confidently forward to a broadening out of the
demand for all sorts of stocks as the season
advances. The best feature seen by this house is
the tendency of the home markets to get better.
Pittsburgh has always been backward in the fall,
but this time seems to be taking the lead for a
better trading movement.

Handsome Window Displays

Terheyden's and Spandau Brothers' handsome
stores are making a good showing in stocks and
in the window displays. Hardy & Hayes and
W. W. Wattles are also interesting the public
with the artistic displays of new goods and novel-
ties.
Department stores are quiet regarding their

jewelry plans for the fall and the general demand
is restricted to the legitimate trade. The cut
glass demand is fair and promises to become
quite a factor in the holiday season. There is a
well-defined disposition of the dealers to stock
up with this line of goods this fall. General steel
and coal and glass operations are today under
better headway than for months. In fact, the
operation of six of the great plants of the Car-
negie Steel Company is at TOO per cent for the
first time since 1906, and this fact is regarded
as little short of remarkable. Many of the other
big companies are reporting increased operations.
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w We Increase Your Rin • business
Here is one of several faithful and intelligent ex-
amples showing how co-operation on the part of
the retailer increases your ring business.

In order that you may benefit from our National Advertising ; in order that the
 advertising we do to the men,

women and children whom you live among improves your ring business, it is nece
ssary for you to co-operate with us

to the fullest extent of your ability—to co-operate with us on lines similar to those used b
y Mr. Sam Andrews, of Tacoma,

Wash., the interior of whose store we reproduce, as well as one window showing ho
w he displays W. W. W. Rings.

Mr. Andrews is conspicuous for his unusual business ability and his remarkable succ
ess. Read what Mr. Andrews

writes us regarding the increase in his ring business since he has been co-operating wit
h us:

"We can truthfully say that our ring business has increased fully 40(X,

since we have co-operated with you in the selling of these rings. Right

here we will state that by co-operation we

mean that not only did we put in a full line of

the rings, but we followed up your magazine

advertising with local newspaper advertising,
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and the results have been most gratifying.

„

Here are words based upon facts, from one of America's leading

and most representative jewelers. Mr. Andrews holds the keys to the

markets of the world. He is in a position to buy from whom he pleases.

He is a keen, able, alert, modern business man. After carefully inves-

tigating and comparing the products of the leading ring manufacturers

of the world he decided to sell W. W. W. Rings exclusively ; and since

his decision he has increased his ring business 40,4 .

The merit of the W. W. W. ring and the advertising we do for it,

in conjunction with his co-operation, has made his ring business larger

and more profitable.

You can do the same as Mr. Andrews. We will do our part—

we merely ask you to do yours. If you want to know more about how

to increase your ring business, write us and we will give you detailed

information as well as the names of hundreds of leading jewelers who

have had the same experience as Mr. Andrews, Any of these jewelers

will be glad to tell you how they made their ring business more profitable.

WHITE, WILE & WARNER
Makers of Rings In Which The Stones Do Stay

Buffalo, New York

ws

•159.1
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Our personal
advertising
service is at

the command
of all

W. W. W.
jewelers

without cost.

NakeYour

Store a

"Ma net "

This Great

"200 H.P." Book FREE!

It is a powerful "sledge-hammer " Retail

Selling Plan, that gets right down to
brass tacks with YOUR problems and shows you

how to make two sales where you only made one

before. The Book is really a marvel ! It not

only boosts your sales on

Self - Filling

Fountain Pen
but every thing else you have to sell too, and

at OUR expense! Isn't that "goin' some"?

This big, handsome, 16 page book is

elegantly printed and illustrated, in colors,

on heavy superfine stock and is yours

"for the asking".

Just Fill Out Coupon

And it doesn't obligate you to buy, either.

Write today—now—edition limited.

The Conklin Pen Mfg. Co.
124 Conklin Building

TOLEDO,
OHIO

THE CONKLIN PEN MFG. Co.
Toledo, Ohio

GENTLEMEN:—Without obligation to order, please
send above Book, "Make Your Store a Magnet," to

Firm  

City  

State  
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PROVIDENCE
(Continued from page 1591)

Gorham Employees Have Outing

The employees of the engraving and chasing

departments of the Gorham Manufacturing Corn-

pany held their fifth annual outing August 19 on

the grounds of the Grover club. The program

of the day included a liberal sprinkling of sports.

A baseball game between teams representing the

two departments resulted in a victory for the

chasers, the score being 5 to 4. By winning this

match the chasers are privileged to hold the A.

R. Peck challenge-cup. The trip to the grounds

was by special cars. Luncheon was served on

arrival, and later a genuine Rhode Island clam-

bake was served.

Fred B. Thurber Home

Fred B. Thurber, son of William H. Thurber,

of the Tilden-Thurber Company, this city, has

arrived at his home here from the daring across-

the-ocean trip which he, in company with Theo-

dore Goodwin and Thomas Fleming Day, made

in the 25-foot yawl, the Sea Bird. The voyage,

which was a remarkable one, was from Narra-

gansett bay to Rome, and it was accomplished

without mishap of any kind, the sturdy little yawl

making the best of the trip and everything going

along smoothly save for the provisions, which

"tasted of kerosene."
A new firm to start in the manufacturing jew-

elry business in this city is the Hanson Manu-
facturing Company, with workshop at 40 Chapel
street.
George M. Baker is erecting a two and one-

half story house on Olney street, this city.

Jewelers in City Council

The manufacturing jewelry interests of this
city have a strong representation in the city
council. At the recent city council outing at the
Pomham club, there were present Mayor Henry
Fletcher, Alderman John Kelso, Councilmen
Joseph Baker Jr., William A. Schofield, Aldridge
G. Pearce, E. Merle Bixby, Percy A. Harden and
C. Walter Pabodie. During the fast and lively
baseball game which enlivened the day's program
of sports Mr. Schofield had his leg injured and
Mr. Baker his eye closed by a pitched ball. Mr.
Schofield was the chairman of the committee on
arrangements for the outing, which will be made
a regular yearly feature, so great was the success
attending the initial one.
Frank Esser, representative of Henry Lederer

& Bro., iso Chestnut street, is at present out on
his usual western trip, and is sending in some big
orders to the main office.
The Metal Products Corporation has added a

new size of the M. P. safety catch and is offer-
ing to send a free sample to any one in the
jewelry business writing for same. The addition
of this new size makes three sizes in all, offering
a wider range than has been the case previously.

The F. T. Pearce Company, 85 Sprague street,
has entirely renovated its main office; has added
partitions, making a new salesroom; entirely
renovating the private office and revarnishing the
packing and stock room. The renovation adds
greatly to the place and makes a pleasing impres-
sion upon one entering the plant. This company
at present is very busy, having opened up on
August to, after a two weeks' vacation.

Frederick A. Fairbrother, of the jewelers'
board of trade, is spending three weks at Nova
Scotia resorts.
Albert Curry, formerly of Providence, now

superintendent of F. H. Noble & Co., findings,
Chicago, has been visiting in this city for several
days arid returned to Chicago a few days ago.
M. A. Warren, of the Warren Jewelry Corn-

pany, Calumet, Mich., was a caller on the local
manufacturers of jewelry and silverware last
week.
J. B. Macdonald, representing the Wolcott

Manufacturing Company, has returned from a

two months' visit to Europe, during which he
made a tour of the jewelry shops of Pforzheihm,
Germany, and other points.
C. Wesley Dingee, the son of E. J. Dingee, head

of the wholesale department of the Gorham
Manufacturing Company, has entered the employ
of David C. Townsend & Co., diamond mer-
chants, New York.

New Company Incorporated

The American Adjustable Hat Pin Company,
a new company which has been incorporated
under the laws of Rhode Island with a capital
stock of $50,000, has the following incorporators:
Thomas Whitehead, treasurer; Alinerindo Bene-
detti, Fred A. Boyer, general manager; Angelo
and Nicholas Dominico. Charles O'Neil is the
company's salesman and is at the present time in
New York. The company, which located at 9
Calender street at its start in business, has re-
moved temporarily to 12 Beverly street. The
product includes hat pins, bracelets, rings and
brooches.
J. B. Granger Company, manufacturers of

enameled jewelry, has moved its plant from 14
Blount street to iii Pine street.
Williams & Payton, of Providence, will open a

Chicago office. A. T. Stenmark is to open the
new office for the firm.
Fred H. Adams, manufacturer of pin stems, in

this city, has started a large market garden in
Sanford, Fla. Mr. Adams is in Florida to
see that the garden is started right, and during
his absence the business is in charge of his clerk.
Fred White, Chicago representative of the

Fitchburg (Mass.) Horn Goods Company, was a
visitor in this city a few days ago.
The following jewelry buyers were in Provi-

dence the week ending August 26 : Sol Kessler,
of Evans, Lloyd & Co., Chicago; A. Kaufman, of
the R. W. K. Company, Chicago; Lafayette Stern
and Eugene Stern, of Stern Brothers, New York;
Herman Pichel, of Samstag & Hilder Brothers,
New York; C. F. Preusser, Philippine Islands;
A. Bailer, of the Bailer Jewelry Manufacturing
Company, Memphis ; Isaac and Simon Lachman,
of Lachman Brothers, Detroit.
Adamo R. Aiello, jeweler on Atwells avenue,

this city, has been unanimously elected president
of the Columbus day committee of the United
Italian societies of Rhode Island.

Hamilton & Hamilton Jr. Entertain Employees

Hamilton & Hamilton Jr., local jewelry manu-
facturers, were the hosts to their employees and
the latter's families, who made up a company of
fully 200 persons Saturday afternoon, August 26,
when the concern held its second annual outing
and field day at the Pomham Club. The festivi-
ties started at 12 o'clock noon, when, with the
assistance of the First Regiment Band to help
"whoop 'er up," the merrymakers left the city in
three special electric cars for the arena of fun.
A list of athletic sports, a ball game between

the married and single men, which resulted in-
gloriously for the wedded, bowling, dancing, a
lunch and a shore dinner were the main features
of the event, which won the firm the reputation
of knowing how to do something besides manu-
facture jewelry.
Lunch was served at the club at i o'clock, and

by way of an aid to digestion the athletic sports
were next on the order of proceedings. Attractive
prizes, two in each event, were offered as an in-
ducement for competition, and the young women
in the company were given the opportunity to
show their ability to do something else besides
looking on, in two events, a 50-yard dash and a
potato race.
Following the contests the shore dinner was

served at 4 o'clock. Then came the memorable
ball game, and those who have qualms when it
comes to being within striking distance of the
ordinary field-day doings to the national game
went to the security of bowling alleys or the
dance hall, from which places they took cautious
peeps at the battle royal on the diamond.
The outing continued until well along in the

evening and the advance heralds of the return
brought back the information that the outing was
one of the "best ever." The committee in charge
of the affair was made up of the following : R. S.
Hamilton, R. M. Hamilton, assisted by J. W. Lee,
C. Drake and H. Nye.
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Industrial Outlook for Fall Very Promising.

Southern Excursionists Take a Look at the

City—Local Wholesale Jewelers' Association
Invited to Attend New York Meeting—Local
Trade News

The continued hot weather, which prolonged
the vacation season, is still having its effect on
local trade, but a revival of activity will prob-
ably be noticeable early in September. Retail
business during the past month has been feature-
less, but the wholesale trade reports brisk order-
ing by visiting jewelers and also favorable reports
from men on the road,

Southern Merchants in Town

Over Imo persons, representing southern busi-
ness men and their families, passed through this
city on August 24 on four special trains, bound
for Atlantic City on the first of this year's mer-
cantile excursions of the Southern Railway.
These excursions are provided for the purpose
of inducing southern merchants to do their buy-
ing in northern cities, and are run from all parts
of the south. The tickets, which are sold for less
than a single fare for the round trip, petmit of
stop-overs on the return in Philadelphia, Balti-
more and Washington, and many of the excur-
sionists are expected to stop over, in both this
city and Baltimore, to order their fall stocks.
The four trains came from Raleigh, Greens-

boro, Salisbury and Asheville, and were in charge
of C. W. Westbury, district passenger agent of
the Southern Railway, of this city. Upon their
arrival in this city the merchants were met by
Charles W. Summerfield, secretary of the Mer-
chants and Manufacturers' Association, who dis-
tributed descriptive matter and aided them in
other ways.
Harburger Brothers have moved into their new

store at 1014 Chestnut Street, which was specially
prepared and fixtured for the purposes of their
business.
L. A. Breitinger, president of the American

Cuckoo Clock Company, is passing the Havanas
and receiving congratulations on the arrival of
a bouncing baby boy, the second member of his
family.
The J. E. Caldwell & Co. building, whose

marble exterior calls for an annual cleaning, now
looks quite attractive and makes an appropriate
setting for the beautiful window displays which
are at all times characteristic of this store.
D. Atlas, diamond merchant, who with his wife

recently returned from a trip to Europe, where
he made extensive purchases, will move about
September I into his new building at 721 Sansom
street. It is one of the latest additions to this
section of the city, which is especially dedicated
to the jewelry and optical business.
The local wholesale jewelers' association has

received an invitation from President Rothchild,
of the jewelers' board of trade, to take part in
the meeting to be held in New York September
13 to form some sort of protective league for
the prevention of violent attacks on jewelers in
attempted robberies. The request has appealed
very favorably to the local wholesalers.

Annual Clambake of Jewelers' Club

The Jewelers' Club will hold its annual clam-
bake on the grounds of the Mohegan Club, at
Morris Junction, on the Delaware river, on
August 30. This is one of the great social events
of the club and the elaborate preparations this
year justify the prediction that the function will
be even more successful than in the past.

J. B. Bechtel & Co. have moved into their new
store at 729 Sapsom street, where they have
greatly increased space and improved facilities
for attending to their growing trade.
Frank A. Heywood, who represents the

Jewelers' Security Alliance, had the misfortune
to sustain a compound fracture of his left leg,
which will keep him for several months in the
Hahnemann Hospital, in this city.
Joseph Kaufman, treasurer of the A. J. Gannon

Company, manufacturing silversmiths, mo4 Chest-
nut street, died suddenly in Atlantic City on
August 16 from a stroke of apoplexy. The news
of the sad event was a great shock to his many
friends, as Mr. Kaufman enjoyed good health and
was perfectly well the day before the fatal stroke.

GE- 
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No. 2628 4-4 STRIKE

WESTMINSTER CHIME CLOCK
No, 702 AEROPLANE DESK CLOCK

WATCH MOVEMENT

No. 61] I 4-4 STRIKE

WESTMINSTER CHIME CLOCK

THE JEWELER'S BOOK OF OPPORTUNITY

Schisgall's New Catalogue
It is unquestionably the finest catalogue we have ever issued, not alone because of its splendid printing, binding,

illustrations and general getup, but because every page in it discloses to the jeweler new opportunities for

acquiring sales and customers. q In it we have illustrated more than

Three Hundred Styles of Clocks
of Foreign Make, with Our American Guarantee

all different and every one a good seller. We only import clocks that are of bright and attractive design and

splendid workmanship. ti Send for this catalogue and be prepared for your holiday business.

A Complete Line of Marble and Bronze Statuary and Pedestals

THEODORE SCHISGALL
BRANCH OFFICE IN CHICAGO

116-118 CHAMBERS STREET

N o. 59

CUCKOO CLOCK

LARGEST

VARIETY

OF

CUCKOO

CLOCKS

AIRSHIP

ALARM CLOCK

SOLE DISTRIBUTERS FOR

• •

• •

LARGEST

VARIETY

OF

ALARM

CLOCKS

"Perier" Opera Glasses
"AS GOOD AS THE BEST —COST LESS"

NEW YORK

No. 6421 8-DAY

WHITE MARBLE ALABASTER

ID
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CET THIS CATALOG
T illustrates 30 different styles of
Special Tavannes Watches that are
backed by a "genuine guarantee."

A most profitable line of "easily repaired"
watches

Send for this Catalog To-Day!!

CUT HERE CUT HERE

ADOLPHE SCHWOB, Sole Agent

TAVANNES WATCH CO.
2 and 4 Maiden Lane, N. Y.

Please send me Catalog of Special Tavannes Watches.

This request entails no obligations on my part.

A-11 Address  

•

•

No. 5281 $4.50 No. 5265 $6.00
Height about 15 inches

A GOOD ASSORTMENT FOR A DEALER TO HAVE

HANDEL LAMPS
FOR THE DESK OR BEDROOM

Attractive and Practical

An assortment of six of these lamps (two pictured above)
for the special price of $30.00 F.O.B. Meriden, provided this
advertisement is sent with order.

THE HANDEL COMPANY
394 E. MAIN ST., MERIDEN, CONN. NEW YORK SALESROOMS

64 MURRAY ST.

•

WALTHAM
HALL CLOCKS

Represent the highest type in this

character of goods. Quality has

been the first consideration and

price secondary. A most com-

prehensive and artistic line of

designs. The finest line of Hall

Clocks, Regulators, Marble

Clocks, and Willard Banjo Clocks

on the market.

Send For

Illustrated Catalogue

Waltham Clock Co.
.:. Office and Salesroom .:.

Waltham - Massachusetts

THE DIAMOND HEADQUARTERS OF THE WEST

Columbus Memorial Building .*. CHICAGO
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Accuracy of Style and Assortment
Positive Assurance of Quality
Prompt and Courteous Service

T
HESE three points of excellency we strive for
continually. Our stocks are purchased and
our travelers' trunks packed with these three
points uppermost in our mind. In fact, they
are the prominent "threads" that dominate

the entire fabric of our business.
Their potency is being demonstrated every day, for by their medium

we have been able not only to maintain the confidence of our old
customers but also to impart in the minds of our new friends a self-
assurance in the stability of our business methods.

You will find us well prepared for Fall business. Our lines have
been carefully selected and we are confident that they reflect both the
standard as well as the popular demands for this Fall's business. We
have left nothing to be desired in making up these lines, and we feel
assured that it will be to your advantage to look to us for your Fall
requirements.

We invite a careful inspection of our travelers' trunks, and solicit
your correspondence, firm in the belief that we can be of real, live,
tangible service to you.

STEIN & ELLBOGEN CO.
Diamond Importers and Wholesale Jobbers

Columbus Memorial Bldg. CHICAGO, ILL.

(M) reg "E(10717M*, VE:ralLICA_
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The Value of Keeping Good Help

Employers Should See to It That Their Good

Men Are Encouraged to Remain Instead of

Going Elsewhere

"I'll give you a salary of $5000 a year if

you will remain with me and not open your

place of business," writes Warfield Webb

in The American Stationer. The speaker

was a middle-aged man addressing a much

younger man ; in fact the latter was not
much more than a boy. He had been in the
employ of the elder man for several years,
and had decided at last to enter business for
himself. Just why the older man wished
him to remain was very evident. He had
proven himself a valuable employee; had
builded up a nice trade for the store, and
was a man who made many friends by his
pleasing and congenial manner.
On the other hand the employer was not

a man to make friends, and the nature of
his business depended to some extent at
least on the reception the customers re-
ceived at the hands of the proprietor or
manager. He had left that to his employees,
and this young man had proven himself an
adept in this as well as in the management
of the whole business. There could be but
one conclusion to reach, and that was that
it would be cheaper to pay him a much
larger salary and keep him than to permit
him to become a competitor.
On his part the young man was not long

In making up his mind. He realized that
the larger salary was tempting, and that the
chances he was taking entailed responsibil-
ity and labor that he did not risk in his
present position. He was young and the
venture might not prove a success. Had he
better not defer for a year or so longer?

alone."

ese. were the arguments that were ad-
vanced to dissuade him from "going it
alone."

'The First Day
C Success 
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time, he refused to heed the
warning then, and stoutly

refused the flatering offer. The announce-
ment of his opening was made, not more
than a block distant from his old stand, and
the first day's business convinced him that
the change he had made was wise, and that
he would win the laurels he set out to win.
There was something in his manner that

made him friends. To him every customer
was the same, and the purchases each made
were just as valuable as those of another,
no matter how trivial. He refused to show
any favoritism. His policy was fair treat-
ns.tleeit:ingto all, and the wisdom of his attitude
was the groundwork of his success.
He began in a modest way, satisfied to

grow as the business increased, but particu-
lar as to the details that were to be the

stones to his success. The recep-
tion of his customers he attended to him-
self. He was conscious that much depended
upon his •ability to hold his trade by the
treatment that each received. The success
of this system proved that he was right, for
his business grew each day more pleasing,
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and the best compliment to him was that
the customer of to-day was the customer of
to-morrow.

His old employer, a man
The Old who did not mix with the
Employer people, but who depended
Surprised upon his help doing this,

was not surprised at the
turn of affairs. He saw a number of his
customers go to the new place of business,
and his fears were being realized more cer-
tainly each day. What could be done to
offset this trend? He was a man who could
not and would not encourage business by a
welcome manner. He had never done so,
and he could not begin at this late day a
new policy. His only alternative was to
seek a new manager who could stem the
tide that was flowing from him to his new
competitor.
He did so. That is, he endeavored to do

so. He advertised for a manager, and was
particular as to the exact wording of the
same. It read like this : "Manager wanted
by a man who is hard to please. Applicant
must be a man who can make friends. He
must be of excellent habits, and willing to
work in the face of strong opposition. The
opportunity is here. Let us see the man.
Salary good, and prospects for advancement
excellent to man making good. Address
H. O. H."
The wording of the advertisement did

not deter a number from seeking the posi-
tion. Now it was rather a difficult matter
to select a man who would seemingly be the
proper one for the place. The proprietor
thought that he could read human nature
pretty well, but he was in a peculiar predica-
ment here. It would not do to change the
man too frequently, and still Ile must de-
pend to some extent upon the selection in
advance.

Several trials were made, but there was
always some fault to find with each man
who undertook the position. In vain did he
improve both exterior and interior of his
store. It seemed useless to improve the
service and the character of his commo-
dities. He might even have lowered his
prices, but that he felt would only cheapen
him in the eyes of every one. He could not
secure a manager, and still he was solely
dependent upon some one else to undertake
this responsible position.
In the meantime his young friend was

prospering. He found it necessary to in-
crease his line, and to add more room to
his place of business. He never forgot his
congeniality, and never lost sight of his re-
gard for the least of his customers. In
time he even purchased ground and erected
a building of his own. His business justi-
fied it, and with every move he became more
prosperous. Some people said that he was
lucky. Perhaps he was, but the truth is
that he forced his luck by his own persist-
ency and pluck.

The Moral—
Seize
Opportunity

Many of us are unlucky
simply from the fact that
we are too prone to let some
one else take the advantages
that we have rightfully

earned. There are opportunities for each
of us, but we have no time for them. See-

ing an opportunity is not enough, it must
be halted and throttled and coped with with
earnestness. Vie can sometimes make them
for ourselves as this young man did, by
improving an occasion as he saw it.
His former employer had never been

taught the value of making friends. He
had failed to understand that there is wis-
dom in having even a dog for your friend
sometimes. He was content to make others
do this for him, and failure is the inevitable
lot of any one who leaves his work for
others to do for him.

In a few years he had to close out and
quit. FIe had to concede his younger com-
petitor the laurel that he had lost by leaving
the friendship and the welcoming of his
customers to some one else. Had he un-
derstood the tact that is a part of the suc-
cessful operation in business he would have
succeeded as did the younger man.

It is true that there are other things that
go to make success aside from a friendly
spirit in a business, some matters that are
vital to the continued success of any busi-
ness, but it is not saying too much to rate
that of watchfulness for the wants of your
customers as equal to all these others.

Making the Store "Stand Out"

Down in Indiana a merchant conducted a
shoe store in a town of about io,000 inhabi-
tants. For eight years he had made about
the same annual profit; business was at a
standstill.
One evening, after business hours, he

chanced to walk past his store on the oppo-
site side of the street. As he glanced across
at his shop he found the solution of the
problem. His store looked exactly the same,
as all its neighbors. It had no distinctive
personality of its own.
He saw a series of well-lighted store

fronts stretching from corner to corner, all
modern, all attractive, but all alike. To the
left of it was another shoe store, to the
right still another. Every front in the block
was painted a somber hue, no color was
removed more than a few shades from its
fellows. The next day he set a painter to
work and changed the store front from a
somber drab to pure white. Every bit of
scroll and relief work was gilded. The
painter remonstrated on the ground that
white paint would soil quickly, but yet the
proprietor was willing to have the front re-
painted every month, if need be, in order
to give the establishment the personality it
had lacked. He had the amount of light in
the show-windows doubled, and installed a
cluster of powerful tungsten lamps in the
vestibule. When the job was completed the
rejuvenated front literally stuck out from
its neighbors in a manner that compelled
attention.
Nor did the merchant stop here. He.

looked for the same weakness inside the
establishment, and from time to time madee
little improvements that finally made his
store conspicuous.
On the ninth year the books showed a

25 per cent increase; the tenth will probably
show even a greater profit from these
touches of originality.---System.
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SOLID GOLD
EMBLE INGS

JUST OFF THE PRESS. A new catalog
descriptive of our entire line of SOLID

GOLD EMBLEM RINGS. This catalog typifies
the distinctive characteristics that have made
0. tW-, B. product so universally in demand.
A copy will be SENT to any reputable jeweler.
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A Timely Window Display
We have frequently impressed on our

readers the advisability of taking advantage

of all important happenings in their town

or city to attract trade to their stores. One

method of doing this is through the medium
of window displays. Conventions, for in-
stance, of firemen, fraternal associations
and all such afford an
opportunity to plan win-
dow trims which will at-
tract the attention of the
visitors as well as the
local public. The illus-
tration shown herewith
is a case in point. This
trim, to which the pho-
tograph does scant jus-
tice, was awarded a first
prize in a competition
with other displays on
last Labor Day. It was
used by Earl J. G. Lo-
vett, Alliance, Ohio, and
doubtless the appropri-
ateness of the idea had
much to do with the
winning of the prize.
The characters represented in the display

were Justice, the laboring man and the
capitalist. The doll, which was used to
represent justice, was about thirty inches
tall, dressed in white and blindfolded. In
the right hand, which was outstretched,
was held a large balance scale with pans
such as most jewelers have for weigh-

ing gold and silver. In one of the pans
stood a small figure, dressed to represent
a working man. This figure carried a small
dinner pail which we made out of scrap
tin. On its head was a cap on which was
printed labor. In the other pan were placed
a roll of bills and silver. This, of course,
represented capita/. The idea brought out

Labor Day Window Display Used by Earl J. G. Lovett, Alliance, 0.

from the display was shown by the way the
scales were balanced—the laboring man
outweighing the capital. The entire idea
of the display was intended to be that in
the eyes of Justice the rights of the laborer
will outweigh the rights of the capitalist.
The idea captured the laboring men of the
city and proved an excellent advertisement.

Advertising Rates in Small
Cities and Country Towns

Small city and town dailies figure space
IW the inch instead of by the agate line, as
is the custom in the large cities. Some pub-
lishers make no extra charge where the
same copy is used for three or more inser-
tions, but where copy is changed daily, or
every other day, a special charge to cover
cost of composition is usually made.
On circulation of less than 5000 the daily

newspaper advertising rate is usually fig-
ured at 3 cents an inch per thousand; above
5000 circulation at a rate of 2 cents an inch
per thousand. These should be outside

prices. One daily evening newspaper in

Rhode Island which has a guaranteed circu-

lation of 5000 charges only 8 cents an inch

Per 5000 circulation. This rate, however,
is very low.

Advertising rates differ in different parts
of the country. For example, the rate in

the South is considerably lower than in the

North.
The average advertising rate, based on

an inch space for country dailies, is shown
in the following table:

Circulation of 2000, 10 cents.
Circulation of 2000 to 5000, 18 cents.

Circulation of s000 to io,000, 22 to 25
cents

Circulation of io,000 to 20,000, 42 to 45
cents.

The lowest rate is usually based on a total

of 2000 inches, although some newspapers

will give a sliding scale for 5000 inches. It
is well to ask for a lower rate than the pub-

lished one when more than 2000 inches are
used during the year.

Another advantage of a blanket contract

is that it permits the entire omission of ad-
vertisements in any issue, or large or small

space as required.
When publishers permit the use of three

insertions with no extra charge for compo-

sition it is possible for the advertiser who

wishes to have a different ad. for three days

to save a little money by having three differ-

ent ads. set in type and give instructions to

run them serially until each has had three

insertions. Thus repetition is secured, but

at intervals of three days.
Newspapers which charge extra for com-

position when less than three insertions of

the same advertisement is made, should give

a lower rate than newspapers which per-

mit at their regular rates change of copy

daily.—Dry Goods Economist.
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1 How Cheap Imitations
Help the Real Thing

Most all standard manufactures that in-
terest and are used by the great masses are
imitated, writes F. P. Seymour, advertising
manager of L. E. Waterman & Co., in
Printers' Ink. The imitations are, as a rule,
of some inferior idea or quality, but this is
a big country of ours, and even the imita-
tions frequently find a fairly good market
in certain sections.

In a study of the conditions which sur-
round the marketng and selling of inferior
products, which imitate nationally adver-
tised lines, it has been ascertained that they

do more good for responsible dealers than
they do for the public at large. The public

buy them, in most cases, because of a low
price, and become dissatisfied with the ar-
ticle.
The temporary use of the imitation, how-

ever, serves to convince of the usefulness
of the article imitated, and to create a de-
sire for the genuine article. Thus are re-
sponsible dealers benefited by an increased
demand. The only dealer, perhaps; that
does not benefit, is the one who takes the
risk of selling the inferior article. The
reputation of his store is at stake in the sale
of same.

In a nationally advertised line the manu-
facturer, aside from his own desire to keep
his class of merchandise paramount, must
maintain the acme of quality to insure the
continuation of his business and advertis-
ing. Consequently the dealer handling the
standard advertised lines is assured of the
quality of the merchandise which he is sell-
ing, and is always supported in every re-
spect by the manufacturer.
Such lines as Waterman's Ideal Fountain

Pens, Gillette Safety Razors, Larter Studs,
Krementz Buttons, and many others are
being constantly imitated. The imitations,
however, are very seldom sold in the jew-
elry trade. The manufacturers of the in-
ferior lines seek other trades for their out-
let, recognizing the situation as it is, that
the representative jewelry store is the logi-
cal place for the sale of the genuine or
original lines of manufacture.
With all the substitutes and imitations

that have ever been marketed, in only the
lines suggested above, it is noteworthy that
the sales of such lines continually increase
in their national and local scope. We
heartily maintain, therefore, that the ap-
parent damage of cheap and inferior lines
to the market for standard lines is only a
fantasy ; that imitation continues as the sin-
cerest form of flattery, and so long as stand-
ard advertised lines, such as are mentioned
above, continue with their present superi-
ority of manufacture, that the responsible
and honest dealers of the country will con-
tinue to be benefited in their selling of such
lines, and enjoy the profits concurrent with
the constantly increasing sale for same.
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THE EXTRAORDINARY SUCCESS OF

THE ELSCRIPT SYSTEM
is attested by the fact that almost
without exception the jewelers
who send for samples of our
monogram fobs on memoran-
dum send us an order. One is
not surprised at this success
when he considers:
That there is a steady popular
demand for monogram fobs.
That the Belscript System
does away with the necessity
of getting up monograms on
speculation.
That with the Belscript System
any combination of letters can be
made while the customer waits.
That our fobs are unsurpassed
for beauty of design and excel-
lence of finish.

Samples
OF MEMO. SENT UPON REQUEST

JOSEPH L. HERZOG & CO., Makers of L K Rings 45-51 ROSE ST., Cor.Duane
ifaceeeezi, oaejs".7dzeireevei4. 
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You Can Increase Your Sales
We have a special introductory proposition to make to jewelers
which will start them right on the road to good profits ahead.

Cabinet Mantel Clocks in
Mahogany, Oak, Circassian,

Walnut and Bird's-eye
Maple. Also Mantel

Chime Clocks.

(We have prepared
some special litera-
ture showing various
assortments of good
sellers. (Lit is worth
the while of every
jeweler to read these
special folders.

111,Write for them on
your letterhead, and
we will send you our
complete catalogue
together with our
special bulletins and
money-making prop-
osition.

Hall Clocks from Tubular Chime Mahogany
Clocks to inexpensive Mission Hall Clocks.

Cuckoo Clocks in Rustic or
Mission Styles.

AMERICAN CUCKOO CLOCK COMPANY, inc.
MANUFACTURERS, IMPORTERS Cuckoo Clocks Unusual Clocks : Station S, PHILADELPHIA, PA.AND EXPORTERS os..der
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My Acquaintance With the Retail Jeweler
By Ira D. Garman, Philadelphia

(Address delivered at the Convention of the American National Retail jewelers' Association)

HAVING accepted the invitation to speak a
word to the jewelers of this convention,
I take this opportunity in my talk with

you to suggest a few thoughts which I think will
be of some personal benefit to each one and the
general betterment of our trade. That the jeweler
has improved with organization I believe there is
no question, but to keep in the front as ex-
perienced jewelers we must be ever on the alert.
There is no doubt that the department store is
badly handicapped by employing inexperienced
help. It is our business, as jewelers, to acquaint
the public with the necessity of making their pur-
chases with reliable and experienced jewelers.
Just a word regarding the pricing of goods: mak-
ing the price equivalent to the worth of the article
in most cases means nothing, therefore there is
no reason why every jeweler should not make a
good and fair profit. Speaking with a prominent
merchant a few days ago he informed me that
one of the largest department stores in the
world marked their goods at a 50 per cent basis,
and even at that profit they figured on making
their cash discount as a net profit. I only wish
to point out the fact that the legitimate jeweler
need not fear the department store or any one
else in making his own profit, or fear being
undersold.

Too Much Done for Nothing

Entirely too much is done in our stores free
of charge; too much information given to the
general public by us in every way—number of
jewels in movements and the guaranteeing of
cases and jewelry almost indefinitely. I would
ask you, is there any other business that takes
the public into their confidence as the jewelry
business does? In the name of common sense, is
there any reason why we should guarantee most
everything we sell? Do doctors and lawyers give
their professional services free? Are clothes,
shoes, wagons, autos or any other line guaranteed
forever, as jewelry is? For the jeweler to be
successful and enabled to make a living this must
be stopped with us, each and every one. Our ac-
quaintance with the jeweler has been most bene-
ficial to ourselves, and I feel at times we have
been helpful to others as well.
Years ago the jeweler would hardly speak one

with another; to-day we visit each other's store
and home, and thereby being able to acquaint
ourselves about thieves or beats, where and from
Whom to buy certain goods, I can see beneficial
results being derived every day from the jeweler
not pricing jewelry, etc., for the customer, loaned
or bought elsewhere, and wish it were possible
for this convention to stamp upon your minds this
rule of advising all customers to buy whatever
they may wish from a responsible jeweler, assur-
ing them that the jeweler can sell them as cheap,
or cheaper, than any "vest pocket" dealer or
broker. No advertising is as profitable as friends,
and the best friends are those made by fair treat-
ment and square dealing.
A small job is of no profit in itself to our

business, but by the many persons interested, if
well done, the small job brings larger ones of
much profit to our store. A reputation for
Prompt service and always to meet the wishes of
our customers is of great benefit. In all business
there is drudgery—the monotonous grind of
routine of the jeweler is as subject to it as any
other business, but interest of many-sided prob-
lems that tax the brain and broadens the faculties.
Sometimes the interest of bringing order out of

chaos relieves what otherwise would be monotony;
at any rate that of striving for the satisfaction
of a work well done is a gratification, and all
work well done brings to the jeweler other work
to do well. The ability to handle small matters
as well as great, the willingness to give careful
attention to problems at first sight seemingly not
worthy of the expenditure of much energy, that
brings an enviable standing.
To be in this position the jeweler must have a

well-fashioned organization—a staff of employees
working willingly to become greater, each one
with the knowledge that his particular labor is
for the good the business as well as for his
own personal good; that he is an understudy for
a higher place into which he may step at any
time. Fortunate is the jeweler surrounded with
employees working for success, coupled with
integrity.
The calling of our profession as jewelers is

one of which all should feel proud. No other
business demands more honesty than ours, and
that we have the confidence of our different com-
munities there is no doubt. Nowhere is such
confidence placed in a set of men as with the
jeweler ; both proprietor and employee share it
alike; therefore I would say, be honest with your
customers, with your neighboring jeweler, and
strive to make each one happier and better. Be
honest with ourselves and our God.

Store of H. G. and J. E. Wagner a
Well-Known Georgetown Landmark
One of the old landmarks of Georgetown, D. C.,

is the store of H. G. and J. E. Wagner, 3231 M
street, N. W. It was established in 1857 by the
it 

conducted the business since 

who met a tragic death in
New York City eight years

o.,

Wagner brothers' father,

later. The brothers have

that date. J. E. Wagner re-
cently lost his right thumb in
the fly-wheel of a gasoline
engine at his country place,
Ball's Hill, Va. The family

of H. G. Wagner are spend-
ing the summer at Tullulah
Falls, Ga., Mr. Wagner re-
maining in charge of the
store. He is somewhat of a
photographer and the snap-
shots he has made of histor-
ical scenes and events about
Washington during the-past
half century are well worth
looking at.

H. G. Wagner

J. E. Wagner

Detroit Police Capture
Famous "Paddy" Brogan Gang

Detroit, August 25, rcitt.—As the result of a
fast run by the "flying squadron," following a
report that burglars were breaking into R. C.
Taylor's store, at 62 Washington avenue, the
police believe they have broken up the notorious
"Paddy" Brogan gang. One of the gang was
seen running up an alley back of Clifford street,
and the police gave chase. The runner made for
the gang's cache, and there the police found him
with his pals. The place was surrounded and
Ray Chambers, "Billy" Sanderson, "Johnny"
Kane, "Red" Crotty and "Paddy" himself were
locked up. In the cache was found jewelry,
cocaine, toilet goods, cigars and liquors, all of
which had been stolen, the police say. All the
jewelry taken from Taylor's store was recovered.

1695

Prose Poems by a Subscriber

The Awakening of the Dead One
Great Scott! my trade is gittin' slow; did twice

as much ten year ago. That new man's takin'
all the biz. I wonder what the reason is? Of
course his stock is new an' bright, an' all lit up
with lots of light, but still I used to run without
these blame new-fangled stunts about my store
an' made some money, so why can't I now, I'd
like to know? The people all around here know
my store, and why the deuce they go to that new
feller's place so much most certainly does beat
the Dutch. Of course, his store front's painted
bright an' windows lighted up at night, but they
all know that I am here; why I've been here most
forty year, an' now to find out that my name
won't hold my trade does seem a shame. By
gum, I guess I'll have to do what that fresh drum-
mer told me to. He said, "You'll have to come
on out of your old rut and step about an' show
them you're alive an' in the push. Why, man!
your store's a sin! You're mildewed, cobwebbed,
out of date. You're nearly forty years too late!"
He must be right ; things must have crept ahead
a space while I have slept. This very day I'll
surely start and clean up every dad gum part of
this old store an' put a shine on all this jewelry
of mine. New cards, new trays, a new show case
—you'll never recognize this place when I get
done, an' that new man will surely find out that
I can get back my patrons, large and small. I
need to be woke up, that's all.

The Country Jeweler
They say that every one receives his part of

troubles till he leaves this earthly sphere of toil
and care and sometimes gets an extra share. I
guess it's so, without a doubt, our sins will surely
find us out, and one thing I've sure found out is—
the country jeweler gets his. Why, one day last
week Mrs. Tinn, from six miles east of town,
came in and said to me: "I wish that yew would
put these lenses in an' true these spec frames.
Ebenezer's pup got hold of them an' chawed 'em
up !"
My dinner went an hour late in getting those

blamed glasses straight, and when she came back
all she said was, "Yew remember Lizzie Shedd,
that got a pair of specs from yew? It's been
about a year or two. I sent her here, so now yew
see yew'd orter dew this here job free!" Then
Bill Jones brought me in a watch, a Swiss-made
"Railway Special" botch. 'Twas one he'd ordered
through the mail, so when he sprang the usual
tale of how the blame thing wouldn't run, al-
though he'd paid $3.91 for it, I told him he
should send it back, for I did not intend to risk
my rep. by working at watch imitations such as
that. Of course he made an awful roar and said
that what had made me sore was 'cause he didn't
buy of me, and what was more, he'd never be
caught in my dad-burned store again—not he,
nor any of his friends. That's not all yet, for
now and then the wives of our town's moneyed
men come in my store and look around, turn up
their nose and make a sound that listens thus:
"My gracious, what a poor assortment you have
got! I'll go down to the county seat. Down
there the stocks are more complete."
Now what is there to do or say? Were my

stock large it would not pay to keep it in so
small a town while shop wear runs the values
down. Yet still, there's nothing quite so bad
but what there's good in it. I've had enjoyment
in this little place. I know the folks—know every
face that passes by my door. I've made some
friends here that I wouldn't trade for cash. Al-
though my scope is small, there's something in it,
after all.



How can a jeweler expect to make the profit that he shou
ld

when he does his Engraving by hand?

How can he afford to use his time doing this work, which is

seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges

both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order

and the consequent delay in delivery of the customer's pu
rchase,

with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and at next to no cos

t?

And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.

Write now.

Gllover Company, Sayre, Pa.

INSIST UPON GENUINE MODERN

OUTDOOR SIGNS
THE KIND THAT ARE GUARANTEED IN WRITING

Something
New

Be the first in

your location to

have one of these

attractive, up-to-

date signs.

Advertise
Right

A good sign

should last you a

lifetime. It will

bring you per-

petual returns.

SEND FOR OUR CATALOG
FOR SALE BY YOUR JOBBER

Designer.v

CHICAGO WATCH TOOL CO.
Manufacturers

Grand Ave. and Robey Street
CHICAGO, ILL.
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The Silver Age
By C. H. Tibbets, Wallingford, Conn., Manager of Factory L—International Silver Co.

(Address delivered at tlic Convention of the American National Retail Jewelers' Association)

TI I E prosperity of modern industry is pred-
icated on mutual confidence, intelligent
supervision and common honesty. The

progress of the world in the last two decades has
been little short of
a miracle, and we
of the twentieth
century stand at
the threshold of a
mechanical and in-
dustrial develop-
ment, the limit of
which the most
daring would hesi-
tate to predict.
Conceived in an
atmosphere of
puritanism and in-
fluenced by the
spirit of the cava-
lier, who was the
first settler of this
beautiful State, a
nation was brought
forth which was to
be the industrial
mistress of the
world.
Foremost in the

promotion of
peace, a generous patron of all the arts, still our
real power rests largely in an intelligent in-
dustrial supremacy. Far be it from us to in any
slightest manner decry the triumphs of genius of
industry and of arts of our neighbors across the
sea—monuments which will ever testify to the
exalted position which these peoples have at-
tained in the world's annals. But certain it is
that under the protection of a democratic form
of government, and with all the benefits arising
to us from our free institutions, we may rest
secure in the fact of our unquestioned industrial
strength at this time.

It is indeed a fortunate happening that you
should assemble yourselves here to-day, a large
body of earnest-minded men to give positive force
and personal sanction to all the best thoughts
that each can give. As in the motto of that little
Swiss republic, cradled in the midst of rugged
and picturesque scenery, "Each for all and all for
each, so you here are met for the good of
the whole, which in turn automatically reflects
a direct benefit to each.

C. H. Tibbets

Progress and Co-operation

. This is a retail jewelers' association, composed
of the men who act between the manufacturer
and the consumer. The greatest success and sat-
isfaction for both can only be maintained by a
strong and intelligent mutual co-operation. This
Is of the utmost importance and cannot be dwelt
upon too strongly. The prosperity of the retailer
Is the prosperity of the manufacturer, and vice
versa. One cannot exist without the other, and
there is an interdependence which is logical and
necessary. While the purchasing field for the
retailer is large and so to a great extent his hand
Is free, yet through harmony of action and pur-
Cponoie se the best results can only be found. This
needs no argument and is the daily experience
of each one of us.
Never has there been such a consumption of

the wares of the jewelry and silverware trade as
to-day, and yet automatically the buyer has be-

doubly .critical, thereby forcing the retailer
to unusual care in his selection. And I wish to
emphatically make the point that no aid should
be more gladly welcomed by the manufacturer,
than the intelligent suggestion and criticism of
the retail jeweler. It is valuable because it is

real and not fanciful, and is based on sound
judgment and experience. For the company
which I have the honor to represent we court
such suggestions and look upon them as most
valuable aids in the conduct of our business.

Price Maintenance

Not only should this co-operation extend along
the lines of the highest artistic development in
articles manufactured, but the maintenance of a
proper price schedule should command the in-
terests of all. I cannot too highly commend the
efforts made in recent years among the jewelry
and silverware trade of our country to discourage
senseless price-cutting and to establish a reason-
able profit to the jeweler in the various classes
of goods which he sells. The unwisdom of doing
a large volume of business at a merely nominal
profit or at no profit at all, is in need of no
demonstration or proof by me. I believe that
I bring to you the consensus of opinion among
manufacturers when I state that we are in hearty
sympathy with you in such an effort and bid
you all success in your honest endeavor to es-
tablish a principle of business no less sound than
it is fair.

New Kind of Salesman

The selling representative is an important fac-
tor in the relationship existing between the
manufacturer and retailer. He is the man who
should faithfully reflect trade conditions to his
own company. Salesmanship, like other lines of
business has been reduced to a science. The
salesman who sells his wares by bombastic talk,
by misrepresentation and by 'smart" methods
should find no place with the manufacturer, and
surely will not be accorded a warm reception by
you of the retail trade. Nothing is more silly
and short-sighted than the ofttime display of
imagination as exhibited in requisitions sent in
to the manufacturer by his ambitious salesman
and the "stuffing" of orders acts as a boomerang
to the manufacturer and as a cause of intense
and just irritation to the jeweler. Of such sort
may there be less rather than more as the time
goes on. The ties of a business association be-
tween manufacturer and jeweler are greatly
broadened and strengthened by the salesman
whose word is as good as his bond, and whose
unfailing courtesy ever invites confidence and
respect. May we both as partners in a large in-
dustrial development ever seek for and encourage
such a type.

Modern Merchandising

Modern ideas of procedure have well nigh
revolutionized old-time methods. Present condi-
tions have compelled new ways and means of
doing things, and the merchant of to-day is
obliged to be alert in order to keep, in the van
of the industrial forward movement.

Intelligent organization is one of the keys of
modern success and it is not beyond the bounds
of possibility, that we shall all live to see the day
when the jeweler may successfully conduct his
business affairs across a continent for twelve
months in the year ; this not merely by aid of
telegraph and telephone, but through visual pre-
conception of his store or factory and of those
with whom he may be conversing at long distance.

The guess-work methods of a few years back
have been supplanted by the precise and the
scientific, and business of to-day may be almost
classed as an exact science together with surgery,
astronomy, etc.

Department Buying

The department buying adopted in recent years
by many of our leading jewelers is a propitious
sign of the times and reveals one of the modern
methods of trade procedure'. In former days-this.
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was practically impossible, since the size of a
great majority of the jewelry establishments
would not permit such expansion and expense.
Under the stimulus of modern growth and pros-
perity, however, such method has become feasible
and wise and is welcomed by the manufacturer,
since his representative can at once approach the
department using his own particular line, thus
saving time and confusion on both sides. It is
an age of specialization and neither manufacturer
nor retailer has escaped,
The advent of specialization into industrial life

is again manifested by the employment of the
trained buyer by many jewelers. As in medicine
or law, so in commercial life, the mind intent on
a specific line is bound to attain the very acme
of result in the desired direction. Such a method
cannot but make for better results for the em-
ployer in all ways—better terms, better quality
and better supervision, because of greater con-
centration of personal attention.

Technical Training

The trained atid so-called technical man has
likewise appealed to the modern manufacturer
as a profitable investment, and to-day witnesses
throughout our land the employment of many
such among progressive manufacturers. We be-
lieve that the .retailer also derives from this a
very large advantage, this accruing to him
through the many improved points of style, char-
acter, etc., as worked out under this plan. The
word "Progress" spells the success of the Ameri-
can business man. He who does not go forward
stands still, and he who stands still goes back-
ward. And one is immediately and unconsciously
impressed with the progressive or the standstill
policy of the retailer or manufactfirer the mo-
ment he enters his establishment. It is in the
very air and goes far toward the formation of a
first impression.
Our country to-day needs men—men virile in

expedient, progressive in idea, and withal guided
by a high sense of intelligent commercialism. We
are looking for the man who will "carry the mes-
sage to Garcia"; who is dependable and who in
every difficulty and confusion is able to discover
the narrow path which leads him to success. We
have both learned the value of the man who is
fully imbued with that keen sense of personal
responsibility, without which attribute no citizen
or no business man is ever of great value.

Character in Business Life

And may I here enter a• plea for high character
in our business relations and transactions. We
are living in the early years of a new century,
and the importance and size of Our responsibili-
ties in the near future are beyond our wisdom to
foretell. You are gathered here in this historic
spot to deliberate and decide upon .many large
questions. But no decision you may make, no
plan you may adopt, no thought that may take
concrete shape will be nearly as far-reaching in
its importance as the attitude you may assume
individually and collectively toward the morale
of your business as a whole.
"A good name is rather to be chosen than great

riches." Let us see to it then that this shall be
truly a "silver age" and that commercial condi-
tions shall be at least 925/moo fine and some-
thing of which we need not be ashamed under
any circumstance. As retail jewelers and manu-
facturers we must elevate our commercial life to
the plane of highest moral and intellectual stand-
ard. The dynamic force of a body of men such
as are seated in this hall to-day is without meas-
ure of limit and there is practically no result
but what can be attained by your united efforts.
The future is pregnant with untold problems in
the industrial and commercial world, problems
which must be met and solved by the men in this
convention. With a single eye then to the up-
rightness and policy of our business relations and
business life, let us, as American citizens of the
highest type'. and under the inspiration of the
Stars and Stripes, which we all so dearly love,
press forward in one grand united effort to the
end, not only that our country may be proud of
our commercial success, but that our commercial
success may be an honor to our, country.
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You can change
your windows
every week for
the next five
years.

ONKEN
INTERCHANGEABLE

ITS
WOOD WINDOW FIXTURE

YO U. ,N, IT
I Can Show Any Merchant How

He Can With a Set of
ONKEN Wood Window Fixture YOUNITS

500 Window Trims
In One Set of

Fixtures

Make a striking TRADE PULLING window trim EACH

WEEK, and to make that trim he will not only find it a

pleasure, but the work can be accomplished in from 15

to 30 minutes. 11 The interchangeable feature of the
ONKEN Wood Window Fixture YOUNITS makes it

possible for one to make just any kind of a fixture re-

quired to carry out any kind of window effects. q My
YOUNIT SYSTEM is to the window trimmer what

the saw is to the carpenter. q It helps the trimmer to
do the work quickly, it helps him to display his merchan-

dise to the best possible advantage. It gives him

YOUNITS to make the fixtures he wants. q He puts
them together and takes them apart at will, and, remem-

ber, at all times WITHOUT THE AID OF A TOOL.

q He has a liberal supply of all YOUNITS, in assorted
sizes, so that he can do JUST WHAT HE WANTS,

and at no time does he use all the YOUNITS in any one

window trim. q There are thousands of merchants
that are using the ONKEN Wood Window Fixture

YOUNITS to-day with words of praise. tif Considering
the possibilities of what can be done with my fixtures,

the price will long be forgotten after you have had

experience with them. ff I can show thousands of

letters from merchants praising their worth in most

extravagant language.

Set NO. 1 1 

For Displaying 

 
Jewelry, Silverware
and Sundries 

This set is put up in HARDWOOD HINGED

Not a Tool
Required

at Any
Time

Copyright, 1911 Pat. Pend.

The above illustration shows the entire set of No. 11 Jewelry YOUNITS
comprising 100 YOUNITS to the set. There are 18 Designed Display
Slabs made of well-seasoned lumber and covered with a good quality of
royal purple silk velvet. These slabs are fitted with metal attachments on
back for holding them in different positions and are also fitted with detach-
able metal stop for holding boxed goods on slab, when same is tilted. The
remaining 82 YOUNITS consist of Base Blocks, Uprights, Cross Arms and
Extension YOUNITS in assorted lengths and sizes, which will enable you
to make fixtures to suit your requirements. The set is put up in a Hard-
wood Hinged Lid Storage Chest (oiled finish). A place to keep the unused
YOUNITS.

Price 
Per Set, $26.°° 

Net Cash
30 Days

F. 0. 13. Cincinnati, Ohio

LID STORAGE CHEST (oiled finish). A place to keep the unused YOUNITS. Shipping weight, 55 lbs.

Copyright. 1911 Pat. Pend

This 6 ft. Window Trim only took 47 YOUNITS of the 100 in the set, leav
ing 53 YouNiTs for making other Trims and individual fixtures.

Made of FINE OAK, finished in the popular

Weathered Oak (Mission) Finish.

A beautiful Book of Designs included with each

set (free), showing trims I have made with the

YOUNITS.

Send for a "MESSAGE FROM HELL." It

all about my YOUNITS.

has a moral, and tells

Order through your JOBBER or DIRECT.

Shipments made at once.

THE OSCAR ONKEN CO.
758 Fourth Avenue : CINCINNATI, OHIO

ESTABLISHED THIRTY-ONE YEARS
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The Goldsmith and the Jeweler
By J. H. Milhening„ Chicago

(Address delivered at the Convention of the American National Retail Jewelers Association)

IN the spring of the year 1857 I entered a jew-
elry shop to learn the trade of a working
jeweler. It was not long until I had acquired

a great admiration and respect for the trade I
had chosen and for the men who were in the
front rank as jewelers. The names of Tiffany
and Durand loomed up very large to my vision.
Then I soon learned that a real jeweler was more
than a mechanic—much more. He is an artisan
requiring not only skill in execution, but an
artistic taste to guide him. I also soon acquired
a regard for my fellow craftsmen. If I met a
man who was a jeweler I at once felt that there
was a bond between us. The fact that we were
both jewelers was then a reason why we should
be friends.

Antiquity of the Goldsmith

My subject is to consider the past and the pres-
ent of the goldsmith and the jeweler, looking
over the past very briefly, that we may recall
something of the high place in history. Dating
back to remote antiquity and coming down
through the ages the goldsmith outranks by far
all other trades and crafts in the estimation of
men, even as his wares outrank all other pro-
ductions in its art and in its high values. Away
back in Scripture we read: "The Lord spake
unto Moses saying, 'See, I have called by name
Bezaleel, Son of Uri, and I have filled him with
the spirit of God in wisdom and in understanding
and in knowledge and in all manner of work-
manship to devise cunning works, to work in
gold and in silver and in brass, and behold I
have given with him Aholiab, of the tribe of Dan,
and in the hearts of all that are wise hearted I
have put wisdom that they may make all that I
have commanded thee.'" Moses had an inspira-
tion from Jehovah to do certain work and to
select these goldsmiths and artisans to do the
work for him.
But we can go back of the Bible so far as

history can take us to ancient Egypt, where we
find mention of the skill of the Egyptian as
goldsmiths, the cunning workers in gold and silver
of the early Hebrews, so honorably mentioned in
the Bible, learned their art of the Egyptians.
The Egyptian mode of burial has been the

means by which admirable examples of the jew-
eler's art have come down to us from the far
back ages. These examples show unmistakably
that the artificers that produced them were well
acquainted with various handicraft of Nammerd
work chasing, engraving and soldering. They
also had a full mastery of the processes by which
inlays of colored gold and other materials were
used as an adjunct to the gold.

Jewelry of the Ancients
The gold manufacturers and jewelers of the

Etruscans present to us the first practical ex-
amples of the goldsmith's art after the Egyptians.
The specimens of the handicraft power of the
Etruscan goldsmiths and jewelers which have
come down to us show a skill in these arts some
600 or 7oo years before the Christian era. Cas-
tellini's examples of this class of jewelry revived
by him and exhibited at the International Exhi-
bition of 1872 were remarkable specimens of past
methods successfully applied to meet modern
wants and ideas in the most refined and elegant
form.
. As might be expected, the Greeks left their
impress upon our art. In the early days Roman
Jewelry was said to be little more than a reflex
of the Greek. At a later period Egyptian and
Asiatic forms found their way into Roman jew-
elry,
The next distinct styles of manufacture were

the Byzantine of the fifth century and the Anglo
Saxon. With them may be associated the Celtic,
all finally leading to the mediaeval jewelry popu-

larly known as the Gothic. We have Orientalism
running through all these, but ever modified by
the peculiar spirit of each age. The sixteenth
century brought a great change in jewelry. Gothic
art had expended itself, had become fossilized
and utterly contrary to the new condition of
things which sprang up with the revival of learn-
ing in Europe. All of its forms and traditions
gave way before the genius of men who are not
handicrafts men only, but artists in the best sense
of the word, when the jeweler's art culminated in
the work of Albert Durce, Benvenuto Cellini,
Holbein and others.
The early jewelers of the Anglo-Saxons in the

fifth century were said to be very high in the
artistic merit of style and design, showing a
closer relationship to classic art than those from
other parts of Europe. Many pendants found in
Saxon tombs were of elegant design and work-
manship. Examples of these are found in the
Kensington Museum.

The Goldsmiths Company of London
In early English history we read that celebrated

goldsmiths were frequently artists and designers
of architecture as well as sculptors, painters and
workers in the precious metals. An old writer
says : "Its artificers have proved that as a trade
it may be reckoned as one of the most distin-
guished professions. Among the celebrated gold-
smiths alone might be obtained a list of founders
of peerages containing some of England's great-
est names. The Goldsmiths Company of London
as long ago as the eleventh century wielded a
power in public affairs second only to the King's
government. In 1189 Henry Fitz Alwyn, a dis-
tinguished goldsmith, was the first elected mayor
of London. From this time to the sixteenth cen-
tury no less than twenty-four of the mayors of
London were distinguished goldsmiths. Many of
them served several terms; one served twenty-
three years. Many served as master of the mint,
as sheriff of London and in other distinguished
offices in city and in the state.
The goldsmith in those days worked in silver

as well as gold. The Goldsmith Company ruled
that the trade of goldsmith covered the entire
field of the business. The master workman, all
who had served apprenticeship and had become
journeymen, or the dealer in goldsmith wares.
During the reign of Elizabeth the majority of

goldsmiths were located in Cheapside. In 1566
the court books of the Goldsmith Company show
that out of ro7 no less than 76 of them were
located in Cheapside; the remaining 31 in Lom-
bard street. Charles I, in order to make the ap-
proach to St. Paul's grander and to give foreigners
an idea of the wealth of the city by the grand
display of the precious metals, issued an order in
council that no other shons than goldsmiths
should be situated in its leading thoroughfare.

"Goldsmith and Banker"

Rushworth, a writer, says in 1629: "At this
time the city of London was in great splendor
and full of wealth, and it was a most glorious
sight to behold the goldsmiths' shops all of one
row in Cheapside from the end of the street
called Old Change, near Pater Noster row, unto
the open place over against Marcus Chapel at
the lower end of Cheapside, there being at that
time but for shops of other trades that inter-
posed in the row. Later the Privy Council made
an order that whereas his Majesty had received
information of the unseemlyness and deformity
annearing in Cheanside by reason that diven men
of mr.an trades had shops there among the gold-
smiths it was his express pleasure to have that
disorder removed. After several debates before
the King and Council it was further ordered that
the goldsmiths should enter into bonds not to
k-ep a goldsmith shop in any other part of the
city than in Cheapside, or Lombard street. In
King Charles' time---1656—the goldsmiths of
Lombard street received from their customers
their spare cash which was delivered back to

them, as required, by signing checks. as receipts.
This system was the origin of banking in Eng-
land. They allowed 5 per cent interest. They
also loaned on valuables, as collateral, and so
became pawnbrokers.
In 1658 Sir George Viner, son of Sir Thomas,

was a famous goldsmith of London and banker
to King Charles II. After this the term of gold-
smith and banker is common.
The Little London directory of date 1677 gives

a list of the goldsmiths who were also bankers.
This list numbers forty-four houses. The bank-
ing house with the sign "Merrygold," in 1790
originally was the goldsmith shop and existed In
Fleet street in connection with this shop. Sir
Francis Child, the proprietor, laid aside the gold-
smith's trade and confined himself entirely to
banking. As a banker he was called the father
of the profession.
John Ruskin, of England, said sixty years ago

or so in discussing the influence of fashion and
change: "Fine goldsmith's work, when it exists,
is generally the means of education of the great-
est painters and sculptors of the day. Francia
was a goldsmith. Ghrilandajo was a goldsmith
and was the Master of Michael Angelo. Vero-
echio was a goldsmith and was the master of
Leonardo da Vinci. Ghiberta was a goldsmith
and beat out the bronze gates that Michael Angelo
said might serve for the gates of Paradise. But
if you ever want work like that again you must
keep it, though it should have the misfortune to
get old-fashioned."
In the middle ages most beautiful work in the

goldsmith art was manufactured in France.
France was called the cradle, and Limoges the
nursery of the goldsmith's art.
In strong contrast to the perfect freedom that

we to-day enjoy, note this: In 1794 among
many restrictions that the government of France
imposed by law upon goldsmiths was.this: De-
claring sentence of death against those that coun-
terfeit stamps, or that insert or solder stamps on
other plate. There were forty-five different laws
relating to the goldsmith and jeweler regulating
and restricting them.

The Modern Jewelry Industry in This Country
In the first quarter of the last century the en-

terprise of establishing the business of manufac-
turing jewelry was well under way, as well as
that of the manufacture of silverware as a dis-
tinct and separate line. They were soon known
as silversmiths, and the name of goldsmiths, that
had formerly included them, was dropped for the
term of jeweler as used to-day.
In 1843 a protective tariff gave to the infant

jewelry business a new advantage, and from that
date they commenced to prosper. Several of the
factories that hold favor in the market to-day
were established before that time. The factory
in which I served my apprenticeship was estab-
lished in the year 1820.
The work of the jeweler should exhibit fine

draughtsmanship, and especially it should mani-
fest what the artist likes to call artistic feeling.
This is especially shown in delicate modelling
and shaping, in the naturalness of the figure or
foliage. The designer may furnish a beautiful
design, finely drawn and shaped and truly artistic.
It is given to a workman of the ordinary class
to be made up, and is brought to you finished.
You place it beside the drawing and the lines are
faithfully copied, superficially he has followed his
design, but the effect is not satisfactory; it is a
little flat perhaps, but altogether it is finely
finished.
Give the same design to a workman who has

the artistic taste and training and he shows his
love of his art by the delicate shaping, lifting the
piece from the flat, draping it gently, enough, not
too much, he gives to it the fine, delicate and per-
fect modelling—and this is what is lacking in the
other piece. It shows feeling and is worth far
more in the market than the first piece, yet the
careless, or uncultured observer would consider
both about alike.

Art in Jewelry Work
The work of the jeweler is art work of the

first rank, and it should be his effort be he dealer
or manufacturer, to hold it up to its highest
possibilities as art work.
In the Kensington Museum is a very finely

(Continued on page 1618)



16to

HOIFICIAN

s

"BEAUTY IS ONLY SKIN DEEP"

Don't trust to your eyes alone when
buying store fixtures

Hofman Fixtures
are the product of the finest organization of its kind in this country—of men who

combine the highest skill with an inherent love of their work ; and the materials

used in the construction are the best that have yet been found to satisfactorily

meet the various particular requirements.

Other fixtures may look as good for less money : but Hofman Quality assures

usefulness and good service long after the other fixtures have passed into disuse.

Remember, there's real economy in buying the best, and there's only one best

kind of store fixtures — HOFMAN FIXTURES.

Write for our catalogue today

JOHN HOFMAN COMPANY
143 LEIGHTON STREET • :: ROCHESTER, N. Y.

NEW YCRK OFFICE-806-807, 1 West Thirty-fourth Street
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business, saw at once
the beauty, utility and cheapness of our 'IDEAL' CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
. glass top, double strength glass front, ends and doors, has two highly polished

shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, I foot 4 inches deep
inside. Doors slide np, fastened to Morton's steel chains and weights. Inside of case and
shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth $70.00

Union Show Case Co.
Salesroom, Office and Factory

56-66 Frank Street, CHICAGO
'lake the Blue Island Avenue Car
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Store Service
By T. H. Craig, President of the Illinois Retail Jewelers' 

Association

(Address delivered at the Convention of the American National Retail Jewelers' Association)

INASMUCH as we have such a variety of jew-

elry stores represented in this association

and located in so many different localities

and different surroundings, it is impossible to

get a system of running a retail jewelry store

that will suit all conditions. Each locality has

conditions to meet that differ slightly from con-

ditions that might exist in other localities, but

there are general principles that will apply to all

conditions. No doubt we will find some things

in these conventions in the way of suggestions

that do not appeal to us and our methods of

doing things, yet we will feel that we want to

accomplish more and that if conditions were just

a little different we could do so. It is just a

little like the mule that is standing in grass

knee-high trying to .reach over the fence in the

adjoining pasture for better eating.

In order to be able to give valuable store serv-

ice there is more to be considered than your

individual customer. There are principles at

stake that you must not forget nor allow your

customer to lead you away from them. The

dickering habit is entirely too prominent among

the retail jewelers.

Department Store Competition

We hear much about the department stores
getting more of the legitimate jewelry trade than
they are entitled to, and we may well ask the
question, Why? It is a well known fact that
individual service in the large modern depart-
ment stores is not to be compared with the indi-
vidual service to be had and received in the
exclusive modern retail jewelry store. However,
it is a fact that the department stores, especially
in the large cities, are doing a large per cent of
the jewelry business, and why?
In the first place there is a store service that

appeals to the buying public. It is not an indi-
vidual service or personal contact that appeals to
them, but one very important point that does
appeal to the buying public in the large depart-
ment stores is their liberality. They have
trained the public to it, and it has come to stay,
because it means more customers to them. We
might well get an idea along this line from the
department store. It is impossible for us in tl e.
exclusive retail jewelry business to be as liberal
as they, but we can get many ppinters by watch-
ing the trend of the times as influenced by this
very important factor, the department stores.

We dwell a great deal upon our individual con-
tact with our customers and the technical knowl-
edge we are able to impart to them. I wonder
if it might not be possible that we overestimate
that point at times and lose the more important
point, that of salesmanship, which might not in-
clude all of the scientific points of which we are
so proud.

I am told that it is not at all considered an
important thing that in order to be a good sales-
man in the jewelry department of many of the
large department Stores to be able to know all
about the delicate and technical parts of a watch.
In fact, some of them hesitate to employ a man
in that department who can boast of knowing all
of those things. They say it is not good policy
to dwell upon those things, but be able to answer
any question pertaining to a watch or other ar-
ticles that might be asked by the prospective cus-
tomer, but let it stop at that.

It seems that they go to extremes in their
liberality but it most pay or they would not do
it. They sell a watch, and if the customer carries
it for days or weeks and for some slight excuse
it may be returned and money refunded, and so
on down the line. A friend of mine who has a

charge account at one of these large department
stores was married recently, and they received
many duplicate gifts on this occasion. He re-
turned some of these duplicates to this store and
received credit. . Later he found out they were
gotten at another store. They are so bent on
their liberality that it is easy to see just how this
might occur. This liberality is stock in trade.
We as jewelers must not forget this one very
important point. We may not be able to keep
pace in this respect with the department stores,
but we can get food for thought.

Breadth of View a Trade Need

Many of us have traveled the road of economy
so long trying to reach a point that we might be
able to class ourselves as merchants, and having
reached that point our training has not been such
that we can reach out and be broad-minded and
grasp opportunities and make of them what we

T. H. Craig

might, had our early training been otherwise.
We need the help of just such conventions as
this to broaden us and get us started on the
right road. I do not believe we can get too many
ideas in such a convention as this pertaining to
our retail business.
I am pleased to see that we are improving

from time to time along this line. We are far
behind in our organization as compared with
other mercantile lines. We are getting started
on the road, and I believe we will not lag long.
In the State of Illinois we have less than 300
members in our State Retail Jewelers' Associ-
ation. The bankers' association have a member-
ship in the same State of about 163o. We should
have woo members. Our ambition for 1912 is'
500 members, and with the assistance of our pres-.
ent membership we expect to reach that mark.
There are some things we can learn from the.

way other people conduct business. I have

learned many things in this way and in our State
conventions. It has been said (perhaps not
wisely) if your competitor knocks on you put
him on your payroll. I would say if your com-
petitor knocks on you, get him by the arm and
attend a State convention together. Try it once
and see the effect. In our State convention at
Rockford, Ill., this year there were six jewelers

from Joliet came down in a body to attend the
convention. Think of it! six jewelers from the
same town. Competitors. if you please. Did
you ever hear of such a thing before, and let us
tell you they all said they had a good time and
expected to repeat the dose next year—only ex-
pected to have more in numbers.

Let All Work Together

We must look at the jewelry business as more
than a local necessity. It is a business that all

jewelers should feel that they are a part of only,
and not that they themselves or their individual
business is the only important part connected with
this great commercial business. We are one big
family banded together working for the good of
the cause, and as we progress as a body so we
progress as individuals. Your brother jeweler
that you may be casting slurs at or that you are
knocking against, is one of this big family, and
in casting slurs at him you are causing yourself
to be looked upon with suspicion. It is said that
every family has its black sheep, and it may be
so in this big family of jewelers, but what do
we do in such cases in our immediate family?
We are prone to keep it quiet or to make allow-
ance for it. Why not do so in the jewelry family
until we can in some way bring our brother to
see the right way. Reform him, if you please.
This can be done if we can get his co-operation
in the State Retail Jewelers' Association.

It is very important in my. mind that we lead
the general public to believe that people who are
in the jewelry business are honorable and are to
be trusted. Each of us should work individually
to impress that upon our customers. Too many
of us, I fear, are ready at any time and upon
all occasions to try and impress it upon our cus-
tomer that there are very few honest people in
the jewelry business except ourselves, and that
they should be so thankful that we have remained
in business to care for their wants.

It is very important that we give our customers
the best we can for the money. We should know
for a certainty that the quality of goods we handle
is the best that can be obtained for the money,
and to know that important fact we must be on
the alert at all times. Watch your trade journals.
They are the keynote to this information. I make
it a practice to never handle any goods that do
not bear a trade-mark. I consider this a very
important matter.

Abuses of the Guarantee System

It is a question in my mind if we are not going
a little too far on our guarantees. The jewelry
business in particular has been much abused along
this line. It refers more particularly to gold-
tilled, plated jewelry and silver-plated ware. The
responsibility for this rests larg ly on the manu-
facturer, and once into it it is a difficult matter
to change or get around it. Is it up to this organi-
zation to interfere in this very important matter?
If so, I trust the time may speedily come when
it may be done to the benefit of both retailer and
manufacturer. I believe it can be done only by
the co-operation and mutual consent of both re-
tailer and manufacturer. I believe in the near
future we may be able to have national legislation
that will help materially in solving this much
vexed problem.

The Repair Department

Before I close I wish to touch upon the much
vexed problem, the repair department. We are
all aware that this is a very important factor in
the jewelry business. Not from the fact that it
is remunerative, but is at the present time con-
sidered a necessary store service. How to make
it pay has been the cause of many volumes to
have been written. • Here is where we like to
exchange ideas at least, if we don't change our
methods of conducting same. .•

Many jewelers still feel that it is necessary to
have the repair departtnent in the front window.
Many would change the location if conditions of
light and space would permit. Others feel that
the store would go to the dogs if that important
change should be made. This is what I have
done: Fixed up my repair shop in the rear.
Spent some money to secure good light and venti-
lation. All repair work is done there without
interruption. It doesn't matter whether my .work-
man wear a coat or not. Can discard his collar
also if he so desires. Anything to give him more
freedom from the heat In these strenuous days.
El-ctric fan if he wants it. He pays for it; I
don't. What I mean by that is that he pays
for it in the increased amount of work he does'
and everybody is better pleased.

This is the way I manage My watch repair
department : No job of watch work is taken

(Continued on page um!)
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Maximum Light in
Minimum Space
The J-M Linolite System of Lighting is a self-contained

unit, including tubular lamps, sockets, reflectors, electric
conduit and means of support—which occupy less space
than any other known system of illumination.
Compare this compact, continuous, "line-of-light" system

with single-unit bulb lamps'which light in spots only, and
be convinced why so many of the department stores, hotels,
banks, railroad terminals, etc., use the

J-M Linolite System of Lighting
Tungsten Linolite Lamps are recommended with a powerful reflector producing the greatest efficiency and a sav-ing over bulb lamp systems of 50 to 75% in cost of operation.
Write •'Lighting Engineering Division" at our nearest Branch for Catalog No. 407 and full information.

Baltimore
Boston
Chicago

H. W. JOHNS-MANVILLE CO•
Manufacturers of Asbestos Asbestos Roofings, Packings,and Magnesia Products 

-A,5,8.551ras,

Cleveland Kansas City Minneapolis Philadelphia

New York
Dallas Los Angeles New Orleans PittsburgDetroit Milwaukee San Francisco
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One of Our Many Styles

of Show Cases for 1911
We are displaying in our New York and Boston show-
rooms one of the most complete lines of show cases and
wall cases and other store fixtures that has ever been
shown in the East, and would be pleased to submit plans
and estimates on any desired store equipment. We are
making a specialty of high-grade show cases and invite
correspondence in regard to them.

Write for Our New Jeweler's Catalog—Just Out

)ffinuntl efunir &a Go:
926 JEFFERSON AVENUE GRAND RAPIDS, MICHIGAN

Chicago Salesrooms Detroit Salesrooms New York Salesrooms Boston Salesrooms Pittsburg Salesrooms233 E.Jackson Blvd. 84 Jefferson Ave. 732 Broadway 21 Columbia St. 406 House Bldg.eV( )f1

DULL?
Not when you have the I. & W.
line to keep things going.

Have you seen our line of Belt
Pins and Hat Pins? Just the goods
to start things at this season.

A line from any responsible
jeweler will bring a package for
inspection. Send the word and
keep busy.

ILGEN & WAKEFIELD CO.
Successors to AIKIN-LAMBERT JEWELRY CO.

15-19 Maiden Lane :: NEW YORK CITY

1 Jewelry
Wholesale ; Watches

(_ Diamonds
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The Goldsmith and the Jeweler
(Continued from page '1600)

wrought Japanese censer in bronze. It is greatlyadmired for its exquisite workmanship. There areon it birds of great beauty and variety, workedout in perfect detail, every feather finished to per-fection. The poses of the birds are natural, theirarrangement and surrounding are graceful andsatisfactory. Yet the art critics finds that it lacksthe artistic, and says that if you should paint thebirds in their true colors you would have thembefore you as stuffed birds—not as live birds. Theylack life; they lack expression. A stuffed bird is adead bird that has been skillfully prepared to rep-resent a live bird. It is an imitation of a livebird, and the artist considers an imitation assomething unworthy. If an artist paints a deadbird it expresses to you death and you see therigor of death in its looks. If he paints you alive bird it is a failure unless it charms up withits life-like appearance.
I remember a scarf pin that I saw years ago ofJapanese work. There was the minute figureof a man standing erect. At his feet a serpentcoiled, with head erect and facing the man in theattitude of vigorously striking at him. The manhas both hands above his head holding a pearl ofabout eight grains that seems massive in hishands, and is in the attitude of vigorous self-defense and about to crush the serpent with hisweapon, the pearl. The energy born of tenor inthat small figure was very real. The whole thinghad expression; it had life; it was artistic.I chose this Japanese piece representing thestuffed birds to illustrate the attitude of the artisttoward the manufactured product of the jewelryfactory. They say that it lacks true art, that itshows skill in construction, excellence in work-manship and fineness of finish, but that it is moreor less mechanical.
Ruskin came out in strong criticism of the artof sixty years ago, not only in the jeweler's line,but in all lines, and he urged simplicity, a returnto hand work, an appreciation of the work of theskilled hand that represented and gave expressionto inspiration of spirit.

Arts and Crafts Movement
Some years after his disciples organized inEngland the Arts and Crafts Societies, as theysaid their effort was "to connect art with labor,thinking by this association to vitalize art and toelevate labor." They said that all good workmust be free-hand work. They said that jewelryhad suffered by the dying out of the mediaevalguild. They endeavored, as far as possible, toestablish the old guild system in their technical.schools and workshops. They said get out of themechanical groove in which jewelry has run forso long. A piece of jewelry should be unique.The work of the hand, made especially for thewearer, etc. All of which is very fine sentiment,but very impractical. Handwork, even in its sim-plest forms, is expensive, and, if it has the meritthat they covet, is very expensive and is very slowof production. Lincoln said that God must lovecommon people, because He made so many ofthem. Where would they get a supply of orna-inent if all were made by hand, and where wouldmany of them get the money to buy if theywanted.
But the Arts and Crafts have multiplied bothabroad and in this country and have accomplishedmuch for art in jewelry, as well as in other lines,notwithstanding their extravagance in design aswell as in ideas. They have searched the worldfor the ancient in art. The peasant jewelry, theJapanese and Oriental, the Celtic, Teutonic, Gallicand the barbaric, especially the barbaric. Theysearched the world for the old that they might re-store it and give to it more expression.

Art Nouveau
Then came the Art Nouveau, as it seemed, aculmination of their efforts. The new art wasborn, not in jewelry alone but in all industrialarts. We now have art fabrics, art papers, artfurniture, etc.
The Art Nouveau brought fame to Lalique, whoWas already a master of his art—the foremostJeweler of our day. He is a true artist ; he

grasped the spirit of the new art, free from formsand traditions, and applied it to jewelry withwonderful freedom and boldness. He searchednature to find in it that which had heretoforeescaped—expression, with infinite resource of de-sign in naturalistic forms, in human figures, inwinged insects, flowers and plants. He used newand neglected materials, new motives, new combi-nations. The mermaid he may have neglected,but maids of many other combinations, quite asunique, were both in his fertile brain and broughtto pass in his workshop to surprise the world.He gave his imagination free play and he daredto give expression to it in a way that the slaveto convention never would risk. He dared to dothe surprising thing in jewelry, and he certainlylifted it out of the rut of the conventional. It issaid that in the effort to supplant the common-place there is always the tendency to eccentricity,to extravagance and to exaggeration, and that thereckless race after originality ruined much of thejewelry produced under the Art Nouveau move-ment.
Semi-precious Stones in Favor

But the Art Nouveau has passed ; its career hasstimulated designers to seek new fields, and outof it has grown much of original designing, some-what after its lines and also after the ideas ofthe arts and crafts workers. With this periodthere came the restoration of the semi-preciousstones to favor, and the mounting of them in sim-ple and classical styles in handwork, studies ofthe old art, but given individuality and modernexpression. The color effects of the semi-preciousstones lending themselves to harmonious coloreffects with the garments of the wearer. It usedto be that the young man would have a few finescarf pins wearing them as his fancy chose with-out much regard to appropriateness. To-day hehas a dozen or more, in a neat case, and in dress-ing selects the necktie that best harmonizes withhis suit and carefully selects from his store thecolor in scarf pins that is most pleasing.The most notable advance in the manufactureof high-grade jewelry of late years came with theintroduction of platinum as a setting for dia-monds. In Europe, especially in France, the ad-vantage of a white metal as a setting for dia-monds, was seen, and silver was used even onvery elaborate diamond pieces when the patternis worked out in small diamonds, but silver tar-nishes so quickly and so badly that the use ofit was abandoned. Platinum is perfection for thisclass of work. With its introduction came thedemand for melles smaller in full cuttingg, andas fine as thelapidary could produce. The se-lected and best quality of these brilliant cut mellesrunning as small as 300 stones to a carat, andselling as high as $400 per carat.
With these even the small lines in a designcould be paved and the whole pattern appear out-lined with diamonds. The spider web effect inplatinum work of this class gives to the piece theutmost delicacy and lightness of effect imaginable.The making of this work is a matter of mostdifficult production. Platinum is not as easy towork as • gold. The knife edge gold work sopopular a few years ago could not be made inplatinum in the same way as made in gold. Thatis, made of knife-edge stock drawn down, shapedpieced up and soldered together. The platinumwould warp in heating and does not solder easily,perfectly and strong as the gold. In producingplatinum work the metal must be rolled to therequired thickness, the pattern marked out on thesurface and the workman, with saw and file.works down very carefully to the hairlines. Thiswork renuires great care, much skill, much timeand much patience. and, as you know, costs muchmoney. The workman who excels at it mustmake it a specialty.
The fine lace effects and spider web effects inthe highest grade platinum work, when mountedwith the modern cut melles, representing the high-est of the lapidary's skill, besides which the bestof old-time cutting looks coarse, when made byour best modern manufacturers far excels anyand all productions of the past in the way ofartistic diamond setting. I believe it has come to

stay notwithstanding the great cost of its produc-tion. Gold at last has met a rival in the fieldof jewel setting. The royal and glorious dia-mond has found at last a perfect setting, just asthe stars in the sky, set in the azure blue, are per-fectly placed and could never be improved.
Imitations That Demoralize

A short time ago what appeared to be .a fineplatinum diamond pendent of the popular circularshape was held up before me, at a little distance,for my admiration. I thought it a very effectivepiece; it looked quite attractive. I asked tohandle it, and on looking closer saw that it wasimitation. It is a sore spot to manufacturers ofhand-made high-grade goods that the manufac-turers of the imitation and cheaper goods so soonhad the market flooded with their new patterns.Jewelers and jewelry are costly; high art iscostly, very costly. Only the wealthy can indulgein genuine and best things. Shall the rest of hu-manity go entirely without ornament for theiradornment because they cannot buy that which isgenuine and best?
Can't you see that these are doing a good andgreatly commendable work in supplying for poorhumanity that to which they can attain to satisfytheir craving for the beautiful and ornamentalfor their adornment. When I see a pretty shop-girl with a $to,000 string of pearls on her neckgoing down the street, perhaps to her employment,I am glad that while God made pearls so rarethat only the opulent may wear them, man hasbeen able to make a substitute for them so likein appearance that common humanity may enjoythe beauty of the pearl to the full.Now while we here seem to commend the imi-tation as filling a very useful place, yet there isa use of the imitation that is very ignoble andgreatly demoralizing. When a lady of wealth,who lives in luxury and moves in the higher cir-cles of society thinks that her standing will suc-cessfully pass off the imitation as the genuinearticle, and she selects at her jeweler's the imita-tion of the pearl necklace of high value and addsto it a fine, genuine diamond-snap to help secureIt from detection, then when apparel in gar-ment rich and grand and of finest possible tex-ture, she clasps the imitation to her neck youhave a standing lie of great magnitude. A lieithat s repeated every time it is worn. A Scotchjeweler calls the imitation pearls "base pearls."Base pearls, a very good name for them when putto this use. The shopgirl may wear them and noone is deceived. There is no attempt at decep-tinn.

Art and Commercialism
Dealers are often heard to say that the productof our jewelry manufacturers is lacking in origi-nality. Many of the lines from different factorieslook alike. Naturally manufacturers watch themarket to learn which styles are selling best andare most popular, then they shape their effortsin that direction. Not exactly copying direct, butdesigning in the same general style they fail toproduce originality in their goods, although theygive variety and diversity to the ruling style.Now, gentlemen, as you are the judge and juryin this case, and as you desire to get away fromthe stereotyped and conventional that you mayprovide for your customers goods of artistic meritand originality, then you should encourage themanufacturer who will devote himself to theirproduction and who will leave the beaten pathand produce goods—not cheaper than others, butdifferent and of greater artistic merit.You should consider it an important part ofyour business to cultivate a taste for and a loveof the artistic and the beautiful ; cultivate a highappreciation for the flowers of the mineral king-dom and for the products of the workshop whenexcellence is attained. The products of theworkshop are brought to you to pass upon. Youare the judge and with arbitrary power approve,or condemn. If you are a true jeweler, with cul-tured tastes, you will select that which has ar-tistic merit, that which has true beauty and ex-cellence of design. If you are simply a merchantwith no particular regard for your wares, andconsidering them only as a means of profit, thenyou will select, in all probability, from the manu-facturers of like views, he whose whole aim is

(Continued on page 1620)
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GEORGE S. TIFFANY

ELECTRIC CLOCK
PURELY ELECTRIC

Sold Direct to Jewelers

From E. P. Chalfont, President,
E. R. THOMAS MOTOR CAR CO.,
Buffalo, New York
" I regard it as the most satisfactory clock I

have ever seen." "Since purchasing the Tiffany
Clock I now have, I have ordered six others for my
friends, and without a single exception they have
given splendid service and entire satisfaction."

From Mr. B. Ferguson,
Birmingham, Ala.
" I haven't any kick. It's cheap enough, and the

best clock in looks and as a timekeeper for the
money that I have ever seen."

Goes Continuously Style No. 1000—List $21.00

For Booklets and Discounts Write to

Retail Price Maintained

From Frank L. Dyer, President,
NATIONAL PHONOGRAPH CO.,
Orange, New Jersey
You will be pleased to learn that the clock

continues to give satisfaction in every respect."

From Mr. W. B. Weddle,
New York, N. Y.
" I have had one of your clocks in my house for

about three years, and find they keep good time,
are no trouble and give entire satisfaction."

Never Needs Winding

TIFFANY ELECTRIC MANUFACTURING COMPANY
Sole Manufacturers and Distributors of GEORGE S. TIFFANY ELECTRIC CLOCKS

GENERAL, OFFICES an FACTORY, 1100 MILITARY ROAD, BUFFALO, N. Y., U. S. A.

Stimulate Your Repair Department, You Will Find Results
A WORD ABOUT OUR FACTORY

We are equipped with the modern and up-to-date machinery; our jewelers and silver-
smiths are experts in this line; we can repair or replace any article in the Jewelry Trade.
Gold and silver mesh bags, refinished, replated, relined with kid or silk, same as new. •

Try us with your next lot of repairs.

GOLD AND SILVER PLATING.BEFORE AFTER

Monograms removed from all kinds of Silverware and Jewelry—Refinished like New. WRITE FOR OUR PAMPHLET.

THE GLOBE ART MFG. CO. 51 and 53 MAIDEN LANE
 NEW YORK 
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RADIUM." The Time by Night

No. 212
LEATHER FOLDING WATCH.
Leather case in black, green
or red. Size 414 x 4'4 inches.
Dial 2,14 inches. High-grade
eleven jewel, lever move-
ment; one-day time.German
make, Radium luminous dial
and hands. The luminous
material used contains
RADIUM • and therefore

radiates by its own force, and
the time can be read quite
distinctly by night.

No. 213. LEATHER FOLDING
WATCH WITH ALARM.
Leather case in black, green
or red. Sire 41,4. x 4' i inches.
Dial 2% inches. Seven jewel,
lever movement; one-day
time with alarm. German
make. Radium luminous
dial and hands. The lumi-
nous material used contains
" RADIUM " and therefore
radiates by its own force, and
the time can be read quite
distinctly by night.

ESTABLISHED
FEBRUARY 1,1878

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
MANUFACTURERS AND IMPORTERS

BLACK FOREST CLOCKS
WORKS AT Sehonach and Ilornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO
II If you are looking for a style of clock you cannot find elsewheril, look in our Catalogue and
you will find it. A Catalogue will be sent on application to any legitimate jeweler and goods
can be ordered through your jobber.
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The Selling Power of Good Display
By William Hollweg, New York

(Address delivered at the Convention of the American National Retail Jewelers' Association)

THE buying of the proper kind of stock and
the turning of it into profit takes up about
all the time the average jeweler has at his

command, and I felt that perhaps, after all, I
,might be able to give him a few hints as to the
proper way of displaying his wares, and after
having sold them make them his agents in bring-
ing new trade to his store.
Watches, jewelry and silverware are not ar-

ticles that the average human is buying every day,
and in most instances the beauty of the articles
for sale must strike the passerby enough to make
him halt and wish to examine it closer. And
right here is where it struck me there was plenty
of room for improvement in the average jewelry
store of to-day.

Value of Show Window

Why is it that after having spent days and
weeks in deciding on the proper neighborhood to
locate in the jeweler then looks about him for
a store with the best window space, and is willing
to pay a much higher rent for a small store with
ample window facilities than for a large one
whose window space is less advantageous. The
answer comes at once : The show window is the
medium through which the jeweler first attracts
the attention of the passerby and calls attention
to the fact that he is dealing in the products of
the goldsmith's art. Now the success or failure
of this show window depends entirely on how
good use he makes of his opportunity, or in other
words, whether he shows originality, individuality
and taste in the way he arranges his wares for
display.
You will no doubt all agree with me that a

show window full of carded jewelry, hung on
rods, in a great many instances the prices at-
tached, no more resembles a jewelry store than
the average barnyard rooster does a peacock.
The most precious stones and metals displayed in
this way look no better than Cinderella did be-
fore the hearthstone, but place them in their
Proper surroundings and lo, they are fit for the
eyes of a king.
Now, as previously stated, stress of business

most probably will keep many a jeweler from
giving sufficient thought to this, one of the most
important phases of his business, and then again,
not everybody is a born decorator, so it is here
where the manufacturer of jewelers' findings
steps in and gives him the benefit of years of
Ipvaatrieeisit study and the handy work of skilled me-
chanics and decorators in the shape of hundreds
of ideas for the arranging and display of his

Among these items I will only mention a few,
such as window banks, display fixtures, blocks,
trays dstiocnaeses, etc. Take for instance the first itemin 

Window Banks

. Time was when the ordering of such an addi-
tion to the show window was a very weighty mat-
ter and one that needed much thought—first, as
to design to be chosen, then to find the proper
person to build it, and last, but not least, its cost.
This having been all satisfactorily settled, the
jeweler was confronted with the fact that he had
an elephant on his hands. Once in .the window it
remained there and when it came to dusting and
cleaning, i, many a one was left untouched rather
than going to the trouble of ripping it out and

Now all this is changed. As to design, you
have your choice of innumerable models, to fit
any size or style of window. They are made in
sections, each strong enough to stand on, and
yet light enough in weight to be handled by a

or

reu re child. Their being made in sections givesy

the

labor.

opportunity of arranging them differently
as often as you desire a change in your window,
and also permits of their being taken out, prop-
erly dusted and replaced without any difficulty

Being made in quantities they, like all other
merchandise, are made to sell at a price within
the reach of any and every jeweler. Being kept
in stock plain they can therefore be covered
with material to suit the general furnishings of
the store they are to adorn.

Display Fixtures

The second item, display fixtures, was until a
few years ago a rather unknown quantity in this
country, although their use had been general in
Europe for a number of years. Some few years
ago jewelers who knew began calling for some
means of displaying individual pieces of jewelry
outside of the ordinary case, and in response to
this demand the manufacturers have gradually
put on the market display forms for pretty nearly
every piece of jewelry that is ever produced.
They are made in large quantities, some in stock
colors, others ready to be covered in special
shades of any material wanted, and at ridicu-
lously low prices.
Take a necklace, for instance; while in the case

it looks pretty and pleasing, but how much more
does it show its real value and its beauty stand
out when displayed on a bust form. It im-
mediately challenges attention and gives you a
pretty fair idea as to how it would look around
the neck of some fair one.
One of the most difficult problems for a jeweler

has always been how to properly display a lor-
gnette chain—or, in fact, any chain at all. When
in a case it is all jumbled up. Laid out in the
window or show case it invariably tends to slide
together, but put it on a display fixture and every
inch of it is displayed to advantage. I could go
on for hours citing similar cases, but you, after
handling these goods daily, know them well
enough.

Window Blocks

All that has been said about display fixtures
applies with equal force to the so-called blocks.
These, like the forms, are made in infinite variety
of designs, to match the rest of the window
trimmings, and are so low in cost that they are
always priced and bought by the dozen.
Now, the ordering of these window trimmings

is not such an easy matter at all. Great care must
be exercised in selecting the proper colors of
chains, fixtures, blocks, etc. A conglomeration
of different colors and designs will kill the whole
effect and, consequently, make the expense in-
curred a mere waste.
To make an effective display the base of the

window should be in a neutral color, thereby al-
lowing you to make displays in different colors
at different times, always with the same ground
color. Experience has taught us that black is
the most serviceable color for this purpose, as
you will readily see that any other shade will
harmonize well with same. Having decided upon
the color scheme care must be taken not to
overdo the quantity of wares displayed. The
time has gone by when the far-seeing jeweler
thinks it necessary to throw most of his stock
in his show window, he having learned by ex-
perience that a few well displayed pieces are
much more likely to attract the passerby than a
window full of miscellaneous stock. And this is
one point that I wish to emphasize—that is that
the use of display forms and blocks reduces the
quantity of merchandise necessary to make the
display look ample, besides having every piece
of jewelry take on a special individuality and call
attention to itself, and this is exactly what you
have a show window for. It is the passerby you
want to attract, and no more effectual way exists
than that of a proper window display.

Crepe Paper

Farseeing dealers have of late called to their
aid in decorating their windows other agents than
those I have heretofore mentioned—notably crepe
paper and its accessories. It is one of the cheap-
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est decorative articles in the market and one
which lends itself to all manner of decorating.
A few rolls of crepe, a scissors, a tube of glue,
plus the good taste usually possessed by the fe-
male members of your family, will bring about
some wonderful results in this line. One of the
leading trade papers in your line has, within the
last twelve months, been doing great missionary
work in this respect, demonstrating by photo-
graphs taken from actual displays just how at-
tractive a window can be created by using this
inexpensive material they have shown seasonable
decorations for different times of the year and
for the different holidays, as theylall during the
twelve months. I have seen numerous letters
from different parts of the country, telling of the
success that jewelers had achieved by following
these suggestions.
Having arranged your show window so that it

cannot help but attract the attention of the passer-
by, enough to induce him to enter your store, the
favorable impression created must not be spoiled
by the interior. The same care, attention and
good taste bestowed on your window must also
be exercised in your choice of interior fittings.
The woodwork, from wall and show cases to
wainscoating should be in harmony. Mahogany
wall cases and nickel rim show cases will clash
almost as ferociously as the proverbial Kilkenny
cats. But the same wall case, together with an
all glass show case, will live in harmony and one
help show off the beauties of the other.

Arrangement of Store Furniture

Now, as you have been particular regarding
the fittings of your show windows, so must you
also be very particular as to the arrangements of
your show case. The woodwork of your trays
should harmonize with that of the store itself.
Trays of different color, some on top of each
other, some full of carded jewelry, all jumbled
together, will soon wipe out any good impression
produced by a well ordered show window.
Here again the manufacturer comes to your

aid and offers you the means of having well-
arranged show cases. Trays of one style wood,
all lined with same color velvet, trays filled with
blocks to hold individual pieces of jewelry, create
a show case in which each article displayed
speaks for itself.
The blocked tray, besides showing off each

separate piece of jewelry, has the advantage of
safety to the jeweler, inasmuch as he need re-
move only one at a time and lessens the risk of
having a piece abstracted while his entire atten-
tion is focused on the one piece he is endeavoring
to sell.
The same thing can be said, and with more

force, of the lock ring tray, which in spite of its
expense, amply pays for itself in the feeling of
security it gives you while showing a tray full of
precious stones.
The necessity of stacking several trays upon

each other filled with goods—a necessity I fully
realize—often forced upon the jeweler by lack of
space, is overcome by the use of show case racks,
which not alone increase the capacity of your
show case nearly three-fold, but also display to
view the large stock you are carrying, being in
effect what it is claimed for it—a silent salesman.

A Striking Arrangement

At first made of nickel, they are now being mad,e
of wood to match the other store fixtures. ' I
have in mind one very large house in one of our
metropolitan cities, who a short time ago moved
to larger quarters, and who in arranging their
show cases had six of them, each 8 feet long by
3 feet wide, entirely filled with these wooden
racks, each six tiers high, and are to-day ex-
hibiting with pride this arrangement as one of
the most satisfactory innovations of their new
equipment.
The window bank to which I have previously

referred also comes in very handy when laying
out your show case, being, as said before, in
several layers, each layer in sections, the top
layers and smaller sections are none too large
for use in your show case, while the larger sec-
tions are still doing duty in your show window.
The smaller sections being placed in the center
of the case, for the display of loose stones and

(Continued on page 1619)
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ALEXANDER H. REVELL & CO.
Rees, Dayton, Eastman and Hawthorne Streets :: CHICAGO, ILLINOIS

High-Grade
Jewelry Store Fixtures

A SPECIALTY

No. 400. WALL CASE

These Fixtures carried

in stock

WIRE FOR PRICES

No. 11. SHOW CASE and TABLE

MINIATURE PORTRAITS
COPIED FROM ANY PHOTO

On

Watches
Dials

Brooches
and

Lockets

The Latest
Improved
Method
Artistic and
durable;

will not fade
nor peel off

HAND-PAINTED MINIATURES
Copied From Any Photo.

The Oldest and Largest in the Business

THE GOLDSTEIN ENGRAVING CO. 45 MAIDEN LANE
NEW YORK

Natural Prepared Fern Fillings
Easily Sell at 100'4 I'rofit

Inches
Diameter

Packed
in a Box

Per
Doten

No. 2173 3 6 $2.00
No. 2174 4 6 2.50
No. 2175
No. 2176

5
6

1
1

4.00
4.50

No. 2177 7 1 5.00
No. 2178 8 1 6.25

Write for our Fall Catalogue No. 2000 illustrating
a complete line of Artificial Flowers, Palms, etc.

FRANK NETSCHERT COMPANY
39 Barclay Street •• • New York•

OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

SEED PEARL SEED PEARL

Send for our
Circular

BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EAR-RINGS
BAYADERES
SAUTOIRS

Also loose
in all
sizes and
qualities.
Order and repair
work of all kind
executed by
skilled workmen.

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

Send for our

Circular
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The Jeweler as a Citizen
By Charles T. Evans, Utica, N. Y.

d at the Convention of the American National Retail Jewe
lers' Association)

I N taking up the subject "The Jeweler 
as a

Citizen," the case may be with this address

as it is with most sermons—the people who

iwed the suggestions most never hear t
hem. The

publication of these several addresses in the trade

papers, however, would seem to give opportuni
ty

for all jewelers, wheresoever situated, to read,

digest, criticise and learn. And right here let 
me

urge upon all that they diligently study the tra
de

papers. The man who is too busy to read these

publications is well started toward oblivion. Some

jewelers would be money ahead if they read these

papers for the warnings of different kinds which

they receive from them, while the lessons freely

taught by up-to-date merchants have a productive

value little known except to those who, while

busy themselves, know that the good ideas are

not all contained under any one hat.
There is one question which all should think

over carefully and thoroughly, and that is, "Am

I doing all that I can to make my city what

every good citizen should wish it to be, or am I

one of those who lets the other fellow do all the

work in such matters." Now, it is not my in-

tention to belittle in any way the retail jeweler,

because as business men go, the retail jeweler will

compare favorably with any of them. My desire,

however, is to point out the way in which one

can utilize some of his spare time, and while en-

joying himself through the diversion thus pro-

vided, help his city to be a better city in which
to live, and at the same time make himself hap-

pier and more contented. It has been well said

"that though some may have more of this world's
goods than others, yet the man who has his
health, strength and ambition has indeed his

plenty." In every city in this country there are

countless opportunities for the business man, the
Professional man, to lend his aid in beautifying
the city; to alleviate the sufferings of those con-
lined in hospitals and homes; to assist the young
in getting started right in life ; to help your
Chamber of Commerce in its efforts to bring new
factories to your town which will give employ-
ment to many and whose earnings will be dis-

tributed throughout that city in necessary living

expenses.

Your Duty to Your Town

Are you doing your full duty to the people of
your town? Your store may be conducted upon
the doctrine of the "square deal." You may be
honored in your community as one of the sub-
stantial citizens. Your word is probably as good
as your bond, but unless you are doing something
more than living quietly and peacably; unless you
are more than just an honest, upright citizen you
are not doing your full duty to the city.
But you may say, "I have no time for such mat-

ters. I am busy at my store all day, and some-
times I have to go back in the evening, and any
other time I have I spend with my family." You
owe a duty to your family, of course, and the
writer would not for a moment urge any man to
neglect his family for any outside interests.
Charity is said to begin at home, but I do not
suppose that it should end there. In every city
in the country there are little groups of men who

meet as Chambers of Commerce. The full

strength of the organization, however, is only

shown at the annual banquet, when orators from
a distance are brought there to deliver addresses
of an educational nature, but which do not es-

pecially apply to your town.
Are you a member of your local Chamber of

Commerce? Do you attend its meetings? Are
you willing to serve on committees? If you

could, by spending a day's time and ten dollars,

assist in landing a new enterprise for your city,

would you do it? Your local Y. M. C. A. is
Probably in constant trouble to meet its current

expenses. Most of them are. The annual dues

are kept low so that all young men can afford to

be members. Consequently the association de-

pends upon business and professional men who

are interested in the welfare of the city's young

men to contribute enough to offset the usual de-

ficiency of each year's work. Are you among

those who help to raise this money, or at any

rate offer your share of the expense? You would

not want to see the institution go down. You

know that the city needs such a place. Give it

your hearty co-operation and assistance.

The hospitals of the city usually depend upon

contributions of time or money, and sometimes

both, in order to maintain their efficiency. There

is no reason why you should not perform your

share of such work. You'll find the best men of

the town identified with work of this kind. Why

does the jeweler hold back?

Your Church and Fraternal Orders

If you are a member of a church (and you

should be) give that church your support regu-

larly by attendance as well as financially. The

church is one of our necessary institutions and

even those who do not attend divine worship

regularly appreciate what kind of a place a city

would be in which to live which did not have

a single spire pointed heavenward. This is the

fraternal age, and doubtless you are a member of

some fraternity. If you are, be as active in its

affairs as you can and demonstrate to the mem-

bership that your interest is of a more desirable

character than the mere wearing of a pin.

Many a business man joins a fraternity for

what he thinks he can get out of it. That being

his sole reason for joining, he is naturally dis-

appointed. But if he takes an active part in its

affairs and demonstrates his interest by attend-

ance upon its meetings, he will make acquaintances

which will materially assist him in a business way.

So it is with your work in business men's asso-

ciations and in religious and charitable work. If

you have a real interest in the matters at hand

and are willing to put your shoulder to the wheel

to see these different affairs carried through

successfully, you will become acquainted with

other good business men, interested in the same

thing, who will feel like giving you a share of

their patronage.
Thus it is seen that even while you are doing

your best to help others you are at the same

time advertising yourself and your business, and

while people as a rule would frown upon the

suggestion, it will pay you infinitely greater re-

turns in dollars and cents to be active in affairs

of this kind than it will to keep yourself shut up

in your store, waiting for customers.
Aside from this fact of financial recompense

comes the satisfaction of having done a good

deed.
A New Era

In years gone by the retail jeweler was obliged,

through the practices of the trade, to remain in

his store every evening of the week till 9 or 10

o'clock, and thus was obviously obliged to deny

himself any interest in any outside affairs. To

show you what great strides have been made in

the past few years I will quote from an issue of

THE KEYSTONE of the year 1889, when in com-

menting upon the fact that a movement was on

foot in the city of Philadelphia to have the stores

close Thursday evening at 6 o'clock, the editor

said : "There is no reason why this movement

should not be successfully carried out. There is

no need of a jewelry store being kept open even-

ings now as they were years ago, when most of

the stores were kept by men who did their watch

repairing in the evening after having spent the

day in waiting upon customers."
When we consider that to-day there is hardly

a city in the land where the stores do not close

evenings the year round, we can see what great
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strides have been taken in the past few years to

put our trade or calling on a level with other

businesses of a like nature. People will do their

trading at your store when you are there. If it

is necessary, they will come three or four times in

order to find you. While I do not advocate dis-

courtesy, yet it is well to preserve a spirit of

independence. You gain the public's esteem and

patronage when they find that you establish

certain hours for the conduct of your business,

and that they are not privileged to call at your

residence or club and have you go to your store

and get their watch or other repair job for them.

A Sufficiency of Help

A jeweler should have sufficient help in his

store so that his business can be successfully

carried on, and all repair work gotten out without

tiim taking any other part than supervising it.

!this gives him the necessary time to identify him-

self with outside ventures which will bring him

into prominence in the community and justify his

claim to being one of the city's prominent and

progressive citizens. In naming over leading citi-

zens of a city the jeweler should be one of those

first thought of, because from the very nature

of his business he is placed on a level with the

banker. People enter your store and pass over

to you jewels of extraordinary value; timepieces

which may have cost large sums of money; heir-

looms of various character. They leave them

with you relying absolutely upon your honesty

and trustworthiness. They know that because

you are Mr. Jeweler and have been in business for

a number of years in a certain locality that they

can absolutely depend upon receiving in good con-

dition and with no substitution of stones the ar-

ticle left with you for repairs.
Now, when you are so regarded in your corn-

munity why don't you act the part in other ways.

Your position in the community is secure.• You

are regarded as honest ; you are considered an ex-

pert in your line; your judgment of styles and

values is unquestioned. What other business man
is as highly regarded in the community as you?

Is there any reason why you should take a back

seat for any other line of business?

Personality as an Advertisement

Be public-spirited. Try and improve conditions

as regards the streets and sidewalks of your town.

Be interested in having the approaches to the city
be of a character which will give a favorable im-
pression of the town to a visitor who alights from
a train. And right here, is a work that can be

done in almost every town. Hideous buildings,

long since useless, and now vacated mark the en-

trance to many a town and give passengers on
trains an imperfect idea of the city through which

they are passing, or where they expect to leave

the train. Agitate for improved conditions along

this line.
We spend good money for advertising our

stores through the newspapers, by means of book-
lets, by personal letters, and yet none of these

several methods give any one at present unac-
quainted any idea or conception of the personality

of the man or men who are conducting that par-

ticular store. That word personality suggests the

idea that we should try and be as attractive per-

sonally as our natural conditions will permit.
Naturally even the most skillful tailor cannot

make an Adonis out of some of the material

which is given him to work with. But cleanliness

of person, neatness of dress and pleasantness of
manner, coupled with an inborn courtesy will
make the average person forget that any other

charms of person are lacking.
The jeweler who will keep himself in condition

personally so that he can be pointed out as one

of "our leading citizens, Mr. Smith, the jeweler,"

will naturally be in just the right condition and

present just the right appearance to wait on Mrs.

Stockson Bonds when she enters to buy her

daughter a pearl necklace or a banquet ring. And

if he is in proper personal condition to wait on

Mrs. Bonds he can with equal grace wait on any

of his more humble customers. And, after all,

a man feels more as though he was somebody

when he is clean-shaven and he knows that his

collar is spotless and his shirt front immaculate.

Some people do not notice the smaller details of

(Continued on page 1629
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A NEW SIGNET LOCKET

Cigar Cutter
IN 10 K. and 14 K. GOLD

(Patent Pending)

Signet Locket Photo Rings
Signet Emblem Rings
Lockets, Buttons, Tie Clips

CHARLES M. LEVY
Manufacturer to the Retailer Direct

90 WIL IAM STREET NEW YORK CITY SEND FOR CATALOGUE

Numerous inquiries have been made, Who makes THE ALLIANCE RING?

LEONARD KROWER,

Let us solve this question for you

WE DO!!!
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them, we can supply you.
These rings are most carefully adjusted ; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, It is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.23 per dwt. net ; in dozen lots, $1.13 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net ; in dozen lots, $1.30 per dwt. net

Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.

LOUIS J. MEYER
ESTABLISHED 1892

After Repairing

804 WALNUT STREET

PHILADELPHIA

WHEELING METAL CEINGS
Any Size, Kind or Shape of Room you may have may be artistically fitted with
Wheeling Metal Ceilings and Side Walls.
Every touch of artistic taste or beauty with which you adorn your store adds
to your prestige and means an actual money saving.
Fire, Dust and Vermin Proof; Perfect Fitting, Sanitary, Permanent — once up,
always up and no repairs.
Your economical mind will say, "Prove it." We can. The office nearest to you
will give you personal attention.

WHEELING COMIGATItiG COMPAIIY,
WHEELDIGW.VA.

BRANCH OFFICES AND STORES:

NEW YORK CHICAGO PHILADELPHIA
ST. LOUIS CHATTANOOGA

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE
UPRIGHT POCKET DIAMOND

SCALE
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Store Service
(Continued from page 1611)

in without giving my customer an estimate of
the necessary repairs. I endeavor to have this
done with as little time consumed by my watch-
maker as possible. In most every instance I ask
the customer to take a check and leave the watch
to be examined, taking his name and address,
explaining that to know the real trouble and
expense for making repairs it is necessary to
take the watch apart and examine it to locate
the trouble, which we will-gladly do without ex-
pense to him. That he need not go to the trouble
of coming back in order to find out, but I will
drop him a line and let him know the trouble
and expense of same. In most every case this
is very pleasing to the customer and saves him
time and yourself annoyance, and this can be
done at your leisure time and at a time when
your watchmaker can best be spared to do it.
It is these constant interruptions that cause you
to lose money on your watchmaker.

T. H. CRAIG
JAVICIAN AND OPTICIAN

...

It Main 5L Chempalgn, III.,  191
Dear

When a watch Is left for repairs, It Is eornetimee discovered that woe of 'the deliege parts wed
replacing or epreial repairs nude.

It Is irnreseible ta know the true condition of a welch until it la taken apart end ramfully examined.

To insure No best results all peas must be in 'mewl conthhoe. Although our charges are reasonable,

to avoid any minundenstandIng, we eubmIt the following estimate:

A cereful examinetion of your watch, check No ehotve the following repairs necessary

to regime It toll Drelml condition for keeping accurate Arne 

The total Nurses for which will be  
If you wall us to proceed with U. work please notify us on Ws sheet and oblige.

Youni truly.
T. U. CHAIR,

(foams, Ferguson • Clete./

Reply here

N. B. We fully guarantee all our emit to be entirely satisfactory. Should it Imre othere Ise we

would esteem it s favor to allow um the oppoMunity te make It right.

Form Used by T. H. Craig in His Repair
Department

My watchmaker examines the watches, taking
each watch apart and carefully going through
it and making notation on the slip as to the work
needed. After this is done the letter which is
a printed form with blank spaces to be filled in
can be filled out by any intelligent clerk or book-
keeper employed in the store and mailed to the
customer.
This I have found to be very satisfactory. I

have used this system for years. You will get a
much larger per cent of people to leave their
watches for repairs than is possible otherwise
and get paid for it. There is no dickering of
any sort. They get the letter at their own home
when they have time to think it over. Perhaps
at a time when their mind is not full of the busy
day's doings. The repairs needed are all written
down and are before them in black and white.
The charges are plainly written in. There is no
estimate of $1 when the watch was left and $3
when they come for the watch with only $r in
their pocket to pay for it.

One Price Only

There are still fellow jewelers scattered here
and there who feel it is not traveling out of the
forbidden path to have one or more prices for
an article. I am for a one-price system and stick
to it. Others claim a one-price system, but will
get around it by giving a chain or a fob with a
watch when the customer tries the dickering
trick. All this sort of thing is not elevating to
say the least, and the sooner we can get our
brothers to see that it is not to their interest
individually and does not tend to elevate the
jewelry business ill general, so far as the public

is concerned, the sooner we will command a
better standing in the commercial world. We
must first show to the public that we are worthy
of their confidence before we can expect to re-
ceive it. Be on the square and you will have
nothing to regret. In your business don't be
afraid to try new ideas. You may have disap-
pointments in trying some of them. They may
not always work out as expected, but it has been
a benefit to you inasmuch as it has moved you
out of the rut. The longer you tread that rut
the deeper it gets and the more difficult to get
out of it.
Be somebody in your town and community.

You owe it to the town in which you live. Re-
member your town is just as good as the people
who live there. Feel that your town is the best
town on earth. If you don't like the town you
are doing business in, get busy and change the
town. Start first with yourself. Take a look in
from the outside. See if you can't make some
improvements. Get the habit. It will grow and
touch your neighbor. Soon you will have the
best town on earth. Don't be a kicker. Be a
booster for your town. You are giving good
store service when you can reach out of the con-
fines of the four walls of the building in which
you are 'doing business. You should have a
business men's organization in your city. If you
haven't one, go home and start one. There is
this urgent need for organization, both in and
out of your immediate business. But in all your
doings, don't forget the State and national retail
jewelers' organizations.

Origin and Meaning of Cameo
The origin of the term "cameo" is not clear,

but it applies to engraved work in relief on
precious or hard stones, or imitations of the
real thing in glass called "pastes"; the shells of
molluscous animals are sometimes treated in
this way also. A cameo is thus the exact con-
verse of an intaglio, which is a sunk engraving
executed in similar materials. Some authorities
regard the word as being derived from the Arabic
camea, which means a charm or amulet, and
among the other suggestions is the rather far-
fetched one that it is derived from the Arabic
camaut, the camel's hump, which signifies any
object in relief. This is a suggestion which is
backed up by an eminent authority.
Comparing cameo cutting with intaglio en-

graving from the historic point of view, the
former is of much more recent introduction than
the latter. One of the oldest cameos to which
it is possible to fix a date with certainty was
engraved between the years 162 and 150 B. C. It
was a sardonyx of three layers with portrait
heads of Demetrius Soter and his wife. The
stones used for cutting into cameos are chiefly
those minerals which present various strata or
bands of two or more definite colors, and in its
strict sense the name cameo should be applied
only to relief work on such banded stones. These
materials, when cut parallel to the layers of dif-
ferent colors, and when only two colored bands
are present, are known as onyxes, but when they
have, with the onyx bands, layers of carnelian or
sard they are called sardonyxes.
This was a• favorite stone with the cameo en-

gravers, and the material in which most of their
masterpieces were executed. It was procured
from India, and the opening up of the east by
Alexander the Great had a marked influence on
the development of the art. It attained its early
perfection in Rome during the first 200 years of
the Christian era. when numerous portraits of
the reigning families were engraved. At the same
time, pastes or imitations in glass of these ori-
ental precious stones were made in immense num-
bers to satisfy the requirements of those whose
love of the beautiful was greater than their
wealth. The 13arberini or Portland vase in the
British Museum shows what perfection of ma-
terial and skill of both glass worker and engraver
was attained by the Romans. The two famous
historic examples of this art are the Great Agate
of the Sainte Chapelle in the Bibliotheque Na-
tionale, Paris, and the Augustus cameo in the
Vienna collection.

The Selling Power of Good Display
(Continued from page 1,15)

large individual pieces of jewelry make, when
flanked on either side by your trays tilled with
blocks, about as tasty a display as one can con-
ceive of.
Having attracted the passerby enough to bring

him into your store and through your display
within having kept and held his attention, we will
take it for granted that through good salesman-
ship you have consummated a sale.

How to Make Presents Presentable
This phrase leads us right to the heart of our

subject, inasmuch as it makes the recipient of the
gift just bought—the person whom you are going
to try to please, and not the giver, or, in other
words, the buyer, your customer. The latter
you have already satisfied as to the value and
beauty of the article bought, or he would not
have made the purchase. It then in turn becomes
your duty as a sagacious business man to impress
the recipient with the way in which gifts from
your store are put up and delivered. First, and
most important of all, the box in which the
present rests. This makes the first impression
on the party receiving the gift. This has to be
first handled and opened before the present is
seen, and naturally the name of the firm from
whom the article was bought is indelibly im-
pressed upon the mind.
Too much importance cannot be attached to

this phase of the question, and it is one which
a great many jewelers entirely overlook. They
think that with the consummation of a sale the
transaction is over and are ready for the next
customer. Now this is the greatest mistake that
can be made. You must see to it that every article
that leaves your store acts as an agent in calling
attention to the good taste and great care ex-
ercised in all your transactions. Now if this box
happens to be a cheap affair it is at once dis-
carded and its usefulness to both recipient and
dealer is lost, its cost wasted.

Value of Pretty Boxes

On the other hand, a fine box, tastily printed
with die and neatly cottoned, is invariably pre-
served, even if the original article is not replaced
in it, and is used for a long time as a receptacle
for odds and ends of jewelry, and every time it
is thus made use of the name of the firm printed
thereon is freshly imbedded in the mind of the
owner, who when he or she finds occasion to
make a present will naturally remember where
their last present came from and turn to that
firm who knew so well how to put up and deliver
a present. And herein, gentlemen, lies the true
value of a fine box. It is a constant advertiser
of the up-to-dateness and good taste of the firm
whose name it bears. A guarantee that the goods
offered for sale by them also show the same good
taste and selection. It is these points that most
dealers miss when discussing the cost of put-up.
They argue, "Oh, well, if the article has been
sold the party purchasing it must have been
satisfied that they were getting their money's
worth, like the article, and are otherwise gener-
ally pleased." That may be true to a certain
extent, but even the purchaser takes some pride
in the way in which the present is going to be
delivered, and the finer the box, the neater the
put-up, the more pleased and the more likely to
return for further purchases will they be.

Wrapping Material

Then the wrapping paper, to be had in every
shade to match the box itself, plus the string in
corresponding color, not forgetting the neat em-
bossed labels, holding the ends, each showing
the individual taste of their user.
Count it all together and then see where at an

equally sinal cost you get so large and lasting
an advertisement. I donbt whether all of you
realize the importance of the paper box you buy
as an advertising medium. If all your boxes are
year after year covered with the same paper it
is not very long before every one in your town,
and by that I mean the discerning citizens will
come to know your color, and when seeing one
of your boxes recognize at once that the gift has
come from your store.
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The Jeweler as a Citizen
(Continued from page 1617)

a man's dress, but there are others who do, and
let me tell you one thing, that the people who
consider the little things of life most are those
who buy the most jewelry.

Personality Gives Prestige
A man's personality counts for more than can

be estimated in offsetting competition. In every
city we will find certain stores conducted by men
of standing in the community which proceed on
the even tenor of their way, unhampered and
uninterrupted by competition of the cut-rate or
similar variety. Why is this so? Does price
constitute the determining factor in a sale, or is
price of a secondary consideration if the per-
sonality of the jeweler is right?

It does not require a deep thinker or a phi-
losopher of any sort to answer these questions.
We all know that when we go to buy a piece of
goods in some line with which we are unfamiliar
we go to the store in whose proprietor we have
confidence and whose ability and judgment we
respect. Analyze why it is that this particular
business man inspires in you confidence and re-
spect and you will find that the solution lies in
his personality. I am afraid that many of us
are lacking in some of the minor details which
go to give a man that personal make-up which
will beget confidence and self-respect, which is
absolutely necessary to obtain before we can ob-
tain the respect and confidence of others. We
must keep up appearances.
If business is quiet it is false economy to wear

a shirt Or collar a day or so longer than usual;
it is false economy to wear a frayed necktie or
clothes which are out of shape. There is an old
saying to the effect that when you are poor talk
rich, and it might be translated to read: that if
there is any time when you should seek to give
the appearance of success it is when you are
most in need of success. Keeping up appearances
does not necessarily mean wearing a striped suit
or a red necktie. It means being neatly and
quietly dressed.

Courtesy in Business

In our conversation with our customers we
should be courteous at all times and cultivate the
habit of withholding criticism or of making too
many suggestions or corrections. Many custom-
ers either know as much or more about fads and
fancies as you do, or else they imagine they do.
In any case it does not pay to argue with them.
The getting away from our own business and
meeting with other business men representing
different lines gives us an education otherwise
unobtainable, and fits us for our efforts in the
battle of life. You cannot spend ten minutes in
conversation with a group of jewelers or other
business men but you will learn something, and
they will learn too.
Stores in our line are more or less alike. On

entering a jewelry store you find certain staple
articles displayed with an occasional show case
of novelties. The actual styles shown differ
somewhat because the tastes of the buyers were
different, but the classification of goods will be
found to be practically the same. Some stores
of the higher class will carry more expensive
pieces of goods, but the general plan and arrange-
ment of goods in the different jewelry stores of
a town will be very similar.
How, then, can any store obtain any consider-

able lead upon the other stores in the city? The
only way that it can be done, if all other things
are equal, is to have the store reflect such a
pleasant atmosphere that it will be a pleasure for
people to come to your store and trade. Now
how can a man obtain and cultivate that desirable
spirit? Can it be done by locking himself up in
his store and keeping away from other business
men? No; it cannot be acquired in that way.
The only possible result of one tying himself to
business is a perpetual grouch. The man who
shuts himself in his store becomes pessimistic
and is unfit to wait upon trade.

Recognized Men of Affairs
On the other hand the business men who

identify themselves with the affairs in their town

become acquainted with the other business men
and through this acquaintance acquire the knowl-
edge that there are advantages and disadvantages
to every business; that no one business possesses
all the desirable or undesirable qualities. Thus
through this knowledge of other men's affairs he
comes to a realizing sense that the jewelry busi-
ness, after all, is a pretty fair business to be in;
that his lot is a happy one, and he ought never
to complain. He returns to his own doorway
encouraged to press on, and do his best to merit
public patronage. He is an optimist. He is pre-
pared to look upon the bright side of life. The
customer who enters and looks and departs with-
out purchasing, he mentally chronicles as a future
possible customer instead of consigning him to
eternal damnation. The customer who enters
with a complaint he welcomes, because he is given
the opportunity of making things right and satis-
fying his customer. He is in a position to offset
cut-price competition, because his very person
radiates faith, hope and charity. He has faith in
himself and his customer ; hope of the ultimate
success of his business and charity for the short-
comings of those with whom he comes in contact.
There are many ways of advertising, but there

is no better way to advertise yourself as a busi-
ness man than to be known as one of the busi-
ness men to whom one can look for support for
any venture which is for the public good Never
hold back from an enterprise which promises
good for many, because it will cost you a little.
Be liberal, according to your ability.

The Goldsmith and the Jeweler
(Continued from page 1613)

to produce goods at the lowest possible price.
The retailer being the man between the manu-
facturers and the public, is in a large measure
responsible for public demands. II is he who
shapes public opinion and public taste, through
his advertising and his display, as well as in his
arguments in setting forth the merit of his goods.

Educate Public Taste
It is apparent then, if greater perfection is to

be attained in the making of jewelry, that the
people must be so educated in their tastes that
the public demand will be such as will insure a
market for really artistic work. With this de-
mand must come a realization that those things
that are high-grade are costly, both in brain and
labor, as well as in material entering into their
construction. In order, then, to create and main-
tain a high standard of art and of excellency
that shall maintain the dignity and honor of our
high calling as jewelers before our patrons, we
must depend upon you, who stand between the
manufacturer and the public. We must depend
upon you to create and educate in the people
a taste for the things of real value, the things
that represent the best attainment of the gold-
smith and the jeweler's art. And while it is your
business as retailers to continually keep in ad-
vance of your patrons, whose artistic ideas and
demands you are shaping, it is our duty as manu-
facturers to not only meet your demands, which
are in truth public demands, but to also, in our
relations with you, keep well in touch with your
needs and requirements that we may guide our
efforts thereby. The public being thus enlightened
by our co-operative efforts will come to demand
those things which will tax our best energies to
produce. The time will be when honor will again
come to the man who has by work and thought
and the true artistic genius made the thing of
artistic excellence, too valuable for the melting
pot, the things that will be kept through time as
masterpieces of his personality worked into pre-
cious metals.
So it is with the past masters in our art. Our

museums contain much of their handiwork. Each
piece is a memento of the hand of its creator, and
its real value is that there is in it the heart throb
of a bygone genius who worked with inspiration
in the imperishable materials that God created for
just such work, the imperishable gold and plati-

num, the undestructible diamonds. Yet the chief
value is in the work of the man and not. in the
precious materials. Even in our commercial age,
with its hurry and keen competition, there are
personalities that stand out above the crowd who
have created a name through the high merit of
their work and the excellence of their art. You
can name these men and I can name them. For
illustration I extolled to you the merit of a

American Skill
Japanese scarf pin. Yet I have seen productions
of our own American workmen equal to. it in
artistic merit, and I believe equal, yea, I will say
superior, to any productions of the kind made in
the glorified past. Many of the well-trained work-
men of Europe have emigrated to our shores, sup-
plying our American workshops with skilled labor
of a very high order. The average American
jeweler's shop being about as cosmopolitan a
place as can be found anywhere, the best skill of
many nations working side by side with the
American worker. Perhaps this is the reason that
we have, so far, been backward in establishing for
the jeweler art schools and technical schools for
the advancement and higher education of our
workmen. France, Switzerland, England and the
other nations have long since established such
schools, and their work is being prosecuted with
great vigor and great efficiency.
This is a part of the commercial race of the

nations. Thousands of workmen busy every
night trying to learn new things about their trade.
Germany has worked out the most complete sys-
tem of trade education. These schools offer a
substitute for the always unsatisfactory appren-
ticeship of the workshop. Of these workshop
schools there are in Berlin alone 5o of them, and
in Germany 300, with workshop classes of 35 or
20; drawing classes about the same number and
general classes of about 30. You have horologi-
cal schools and engraving schools, established for
the education of your helpers. The jewelers'
technical school has just come, and will come
soon in large numbers; from it you will also draw
much-needed helpers; the prosperous dealer who
wishes to supply his store with competent help will
seek their graduates. He will send his son, or
his most promising young men to learn something
of the artistic and the practical pertaining to their
business. They would there learn enough to ap-
preciate the artistic skill and earnest labor that
enters into high art work and with such appreci-
ation on the part of a trained retailer, the de-
mand for true handiwork of a high order would
be greatly increased.

Durant, Okla., Jeweler
Victim of Daylight Robber

Durant, Okla., Aug. 20, 'gm—Thieves robbed
the store of Fred J. Hard, jeweler, in this city
recently, entering the store at noon, in the broad
light of day, and escaping with $2000 worth of
diamond trinkets. It was the most daring rob-
bery this part of the state has known in months.
At 32 o'clock noon Harel locked his store and

went out to lunch. Between that hour and the
time he returned, before i o'clock, the thieves
broke the panel from the back door and walking
to the front of the store took the diamond jewelry
from the show windows. The plain gold jewelry
was not touched.
Hare's store stands in the center of the city,

and yet no one can be found who can recall
seeing anyone at work at that hour.

Escaped on Flyer

It is believed that the men who did the job
boarded the northLound Katy flyer at Durant,
but the train traveled faster than the telephone or
telegraph. All along the line the word to watch
for the men came just after the train had left
for the station beyond.
The police of Durant have one clue as to the

identity of the robbers. On the day of the
robbery two men stepped from a train from
Sulphur and going to the Durant Hotel ordered
and paid for a room for the night. Just before
the flyer left here the men called at the hotel
and, taking their grips, left. They have not re-
turned.

THOUSANDS OF RETAILERS MAKE

LK RINGS
THE STANDARD BY WHICH THEY JUDGE ALL OTHERS

We put into LK Rings the most skilled workmanship and
finest materials obtainable. Every ring which leaves our
factory is as near flawless as man can make it. Every

Our traveling men are now on the road. One of them
will probably call on you in the near future. We
do not hesitate to say that it will be to your
advantage to give him a hearing.

If not on our travellers' list, advise us

(Rio. U. s rnr. 11(1

45-51 ROSE STREET (Cor. Duane) NEW YORK
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WE ARE SHOWING MANY NEW DESIGNS

LOOK FOR OUR NAME ON EVERY HOLDER

Nothing Speculative About Our Holders

They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.

A tray of these holders in your shop
window or on your show case with
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

Gold and Silver Thimbles

If you appreciate the commercial value
and reliability resulting from

78 Years' Experience

which goes into every Thimble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

NEW CATALOGUE SENT UPON REQUES

We furnish Gratis Attractive Newspaper Cuts and Advertising
Copy for Use in Your Local Papers. Send for Them.

Established 1832

KETCHAM & McDOUGALL  Manufacturers  

15 - 17 - 19 MAIDEN LANE :-: NEW YORK

F

The Best Cuts for Advertising
ARE THOSE THAT SUGGEST THE

GOODS THEMSELVES

C. Modern illustrated advertising is founded,
on this truth.

A watch cut will naturally catch the eye of the person
who is thinking of purchasing a watch—and so with a
diamond, a scarf pin or other article.
We furnish at a merely nominal price cuts of this char-
acter : watches, clocks, cut glass, rings, china, etc., which
will attract the reader's attention and yet occupy a very
small portion of the advertising space.

SEND FOR SHEET OF ILLUSTRATIONS

AND PRICES

The KEYSTONE PUBLISHING CO.
809-811-813 NORTH NINETEENTH STREET

PHILADELPHIA. PA.
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Ideas and Ideals
By Frank H. Robertson

President of the Oklahoma Retail Jewelers' Association

(Address delivered at the Convention of the American National Retail Jewelers' Association)

IT is well that we should recognize the real
cause of our being here to-day. Everything
has its beginning, and I assume the germ of

this association is located way back in the seven-
teenth century, when our good friend Huygliens
practically perfected the pendulum clock.

In other words,
T hold that the re-
tail jewelry busi-
ness centers around
the work-bench of
t 11 e watchmaker.
The goldsmith and
silversmith are
more ancient
craftsmen. Goods
have been bought
and sold since the
beginning of the
world, but it is the
instrument for the
division of time
that sets us apart
from our fellow
men, and the man
who seeks to gain
favor with the pub-
lic at the expense
of this vital binder
is the enemy of
the retail jeweler
whenever and
wherever we find

him. To my sorrow he is sometimes classed as
an association jeweler.
'Tis here then I think we find the kernel of

the difficulty, the cause of the retail jewelers'
associations in this broad land, and at the same
time their most difficult problems. Finding the
vital germs of our business assailed we have
banded ourselves together to try to affect a cure
by united effort.
Doubtless I shall find those among you who

will diagree with me. But if it is not the real
cause it is surely the most absorbing topic for
discussion in the various associations to-day, as
it has been since the beginning, and to me it
seems one of those problems that will eventually
lead to its own solution, since up to the present
there has been nothing offered which has ap-
pealed to any great number of the members as
the solution.

Value of Trade Associations

Yet the association jeweler is meeting unfair
competition more successfully to-day than Ile did
five years ago, and is doing it in ways that can
usually be traced directly to the associations.
It is along these lines that the most good has
come to us in the past and will come in the im-
mediate future.

Cities and towns where we have organized local
clubs have done away with one scarecrow in the
trade—business jealousy. The manufacturer, the
Jobber and the retailer are, as a whole, much
closer than ever before. And there are few as-
sociation jewelers who are not the more success-
ful because of the good things they learn at the
meetings.
But it is seemingly a slow growth to us who

see the advantages to be gained, and it seems
theie ought to be some way to reach the man
who is always having trouble and yet can see no
good reason for joining the association.
We as an association are trying to do in the

twentieth century what the silversmith did in the
seventh—to make our labor more profitable and
our lives more worth the living for ourselves and
our loved ones. But there exists a very impor-
tant difference. Our worthy predecessor lived by
his hands alone and his income was entirely
dependent upon his individual earning capacity.

Frank H. Robertson

So when the field became crowded he banded
himself with others to limit the craft to a number
that would leave each a good income and
proposed to do this by the simple expedient
of limiting the number of apprentices each should
have. And by the way, this seems to have been
a crying evil then, as now, and we find the rule
limiting the apprentices in all the guilds.
Our modern craftsman does not depend en-

tirely on the labor of his hands for his sus-
tenance, but has branched out until his trade is
but a department in his business, and often but a
a very small part when compared in dollars and
cents and applied directly. And here we encounter
our greatest difficulty.

Increasing Association Membership

The diverse interests of our members and those
we would have with us are so good that the
common difficulties are very small, and unless
we can show the average individual that we will
be of direct financial benefit to his particular
business he is loath to join, because of the ex-
pense of attending the meetings, the time it takes
from his business and, sometimes, I am sorry to
note, because he does not care to associate with
so great a scoundrel as he imagines his associa-
tion competitor to be. I sometimes think we
have reached the practical limit of membership
to be had under present conditions. Not that the
outsider would not enjoy belonging or fail to get
the benefits we get, but because he has so many
excuses and is so loath to try the experiment that
he will hold aloof unless we can be from Mis-
souri and show him.
How then are we to reach him? There are

many good ways, and doubtless this session will
produce the usual list of good ways and means
to interest members, and we bring you this year
from Oklahoma a scheme that seems to have
merit.
The short cut to the average business man's

heart is by his pocketbook, and if you can show
the jeweler outside that it will be to his financial
benefit to joint the association you will find him
knocking forthwith for admission.

A Worthy Plan

Briefly outlined the scheme is this : You are all
acquainted with the various periodicals called
fashion plates or journals, and may have noted
that the illustrations appearing therein have
rarely a hint of jewelry noted. The costume in
all other particulars is scrupulously exact. This
omission of jewelry, it being in good form and
entirely in keeping with the costume shown, is
so constant as to excite the suspicion that it is
studied. What is the inevitable result? The
readier is accepting the illustration as correct, and
the absence of jewelry raises the natural doubt
that it is not good form to wear jewelry on the
occasion for which this particular gown is in-
tended. Now consider that every occasion under
the sun and all the dates in the calendar are
provided for and the omission is noted in all, can
the jewelry business help but suffer? If this as-
sociation could bring pressure enough to bear on
the designers and publishers of these journals to
cause them to correct this injustice would we
not open a big field to the sale of our wares now
closed?
You have doubtless noticed also that many of

these same publications carry a page editorially—
a page devoted to timely suggestions for gifts
for the various members of the family just in
advance of the time it is to be expected their
readers will be wondering what to give for the
annual occurrences. As usual, the jeweler's wares
are conspicuous by their absence. If shown at
all it is some high-priced novelty shown only
in the most exclusive city stores or junk to be
found in any department store. It is here that
our most direct benefit is conceived.
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Suppose this association should cause to be
issued as an advertisement in the magazines hav-
ing large circulations similar suggestions, except
that they be wares found in the average stores.
And suppose, also, that the advance sheets be
furnished the association member long enough
in advance to enable him to be prepared, arrange
his window display and his local advertising to
support the general plan.
Would not he get the cream of the business

before his competitor outside awoke, and would
we not have an increased business by reason of
the effort to pay us for the trouble? If you are
a practical advertiser I am satisfied to leave it
with you. I think that when such a plan is put
in operation we will have shown the man outside
and we will be on the high road to an ideal as-
sociation.
The suggestion is raised that it can not be

financed, but while I have not the time to go
into details here, and it is not proper that I
should, it is sufficient to say now there is a plan
by which it can be financed and one I believe
to be entirely practical.

The Future of the Association

I am optimistic as to the retail jeweler's future.
I stand, as it were, on the mount of imagination.
The dark hour of our association is passed, the
first red rays of the sun have broken through the
mists of dissension in our ranks. The distant
features of the landscape take form. A glorious
sunrise is before us. Even now those who have
been awake long enough can see that the brilliant
orb is the National Retail Jewelers' Association,
and in the bright and glorious light are beginning
active, energetic campaigns in the business world,
leaving the competitor in the dark levels below to
continue his petty strife and jealousies with his
tallow candle of cut prices to struggle on until
he too shall see the true business light. In the
immediate future I see the ultimate effect of this
brilliant orb. When the light shall have pene-
trated the deepest canyons I see an army of retail
jewelers in an ideal association. A membership
who register in perfect harmony with the busi-
ness world around them and by the knowledge
gained in this association enjoying a prosperity
and a pleasure in their retail relations now but
a dream.

Police Arrest Thief Who
Broke Jewelry Store Windows

San Antonio, Tex., August 20, 191 t.—Several
show windows in prominent jewelry stores hav-
ing been smashed and jewelry taken, the police
of this city started a still hunt for the perpe-
trator of the deed, which resulted in the arrest
of a soldier attached to the Eleventh Infantry,
who was found selling some of the stolen jewelry
in the "red light" district of this city. The man
confessed fully and said he committed the crime
before he enlisted in the army. He made an offer
to plead guilty, and was held to await the action
of the courts.
The show windows of the Michael Loan Com-

pany, I I I Soledad street ; the Bell Jewelry Com-
pany, 227 West Commerce street ; the Crown
Jewelry Company, 717 West Commerce street,
and the N. Becker Jewelry Store, 315 West Com-
merce street, were those which were broken.
The plate glass window of the Bell Jewelry

Company was the first to be attacked, a circular
cut large enough for the arm of the thief to get
his arm in being made in the glass next to the
doorway. However, nothing was taken from the
window, but the next night the Becker store's
window was cut in a similar manner, and the
thief was again frightened away before he had
secured his booty. The third night the Crown
Jewelry Company suffered, and the fourth night
the N. Becker store was robbed of $250 worth
of small articles. On the same evening the
Michael Loan Company lost several hundred dol-
lars' worth of pearls and jewelry.

Since the arrest os the tli:ef nearly all the
stolen jewelry has been recovered, and the mem-
bers of the trade here now breathe easier.
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INSPIRED BY THE DEC ORATIVE ARTS OF ANCIENT ASSYRIA
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"Doric" Howard Watch
Milled Edge

"Doric" Howard Watch
Plain Polished Edge

The "Doric" Howard Watch
12-size Extra-Thin—Open-Face—Crescent Gold-Filled

NO 4058

IT is well worth your while to make a striking feature ofthe "Doric" Howard Watches. Display them in your
window. Call special attention to them.

The Howard "Doric" is one of the handsomest watches ever
produced. More than that, it represents an entirely new
thought in American watch-case design.

The center has a bold square edge, from which the watch
takes its name "Doric"—since the square molding is a leading
characteristic of the Doric Architecture of classic Greece.

"Doric" Howards are supplied in two styles—Plain Polished
edge and Milled edge. Open Face—Crescent gold-filled only.

Fitted with any Howard 12-size Extra-Thin movement-17-jewels,
19-jewels and 21-jewels, selling to the consumer at $40, $60 and $90
respectively.

Your jobbers have stocks of the "Doric." Order from them irnmdiitelr

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

ASSYRIAN GOLD
that are placing it in the stock of the up-to-date

Jewelers are:

Originality in Design
Historical Ornamentation
Quality and Excellence in Finish

Complete Change from the Old-
Fashioned Ormolu Gold

ASSYRIAN SILVER carries the many attractions

of ASSYRIAN GOLD, except that the finish is in

a beautiful soft, French Gray silver.

Send a post-card today for a
PHOTOGRAPHIC CATALOGUE
which will be sent by return express prepaid

Full line on display at our New York Office, 409 
Broadway, and San

Francisco Office, 505-507 Monadnock Bldg., including KAR
NAK BRASS,

Silver-Plated Hollowware and Flatware, Gold-Plated 
Clocks, Jewel

Boxes and Novelties, Hand-Hammered Copper, Brass and
 Wrought Iron

and Brass Electric Portables with Art Shades.

ORIGINATED BY

N5 /0:7

or. ": • +.,`,
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TOILET SET-3-PIECE LARGE BONNET MIRROR
2199.—Favorite, Engine Turned.
2081.—Favorite, (No Engine Turning).

NEW YORK--13 MAIDEN LANE
C HI C A G O—HEYWORTH BUILDING
CANADA—KINGSTON, ONTARIO

176.13. SEE OUR FALL FC
"BLUE BOOK"

Catalogue P. just issued. This book
shows 8000 articles of Sterling Silver
Toilet and Manicure Goods, Novelties,
etc., and Rolled Gold Plated Jewelry.

We make 2300 Combinations of Toilet,
Manicure, Baby, Desk, Sewing, Military,
Shaving and Smoking Sets. Each set is
put up in attractive green silk cases or
leather folders.

The Pattern shown here is the Favorite
Engine Turned Pattern, one of our new
patterns for 1912.

We also make this pattern without the
engine turning.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : PROVIDENCE, RHODE ISLAND

JErdEr Er.3 IDA EIMET

Blake's Sterling Silver Novelties and Staples

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

No. 10-7234 Sterling Mayonnaise Set

Elverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

Some consideration should be given to the Sterling Silver end of your business this Fall. We have a line ofNovelties and Staples, executed in a very deft and striking manner, that deserves a place in your store. Thesegoods sell at a popular price and will help to stamp your store as a place worth buying silver goods of.CONSULT OUR CATALOG FOR FURTHER IDEAS. IF YOU HAVEN'T ONE, WRITE US.
CHICAGO OFFICE 42 Madison Street
NEW YORK OFFICE   37 Maiden Lane
SAN FRANCISCO OFFICE . . 717 Market Street

141—q-a--- M MTH: J ,E74

James E. Blake Co. ATTLEBOROMASSACHUSETTS

g ligrdEr El( XEFEI
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New Goods and Inventions
[The illustration and description of new goods and inventions as hereunder is apermanent feature of THE KEYSTONE, our twofold object being to keep the jewelerand optician thoroughly posted on the very latest and most salable goods, and theworkman at the bench equally well posted on the newest inventions and improvementsin tools and appliances.]

Improved Illuminated Street Sign
This new illuminated street sign for jewel-

ers is being put on the market by the Chicago
Watch Tool Company, Chicago, at a price
so low that many jewelers have seen lit to
install two signs instead of one, with the
result that at night their entire store front
is kept as bright as day. Ordinarily globes
have either been clear or obscured by sand-
blast on the inside, objectionable on account
of impossibility of keeping clean and too
much loss of light. The globes used in these
new signs are semi-translucent, smooth on
both sides, white in color with white light.
They diffuse so that no unsightly rings are
shown on the ground. They look as white
and bright by day as by night and are a big
improvement over the globes ordinarily used
for this purpose, the expense of operation
being cut about in half on this account.
The ornamental street post, pp feet high,

II inches square at base, 6 inches in diameter
at neck, is made entirely of metal, of an
artistic corinthian design, and the entire
sign is furnished completely wired ready to
set up either on a stone or wooden walk.
A complete catalog of these signs may be
had by writing the Chicago Watch Tool
Company, Grand avenue and Robey street,
Chicago.

New Cigar Cutter Fob Seal
Every man who smokes will appreciate

an interesting little device just gotten out
by the R. F. Simmons Company, of Attle-
boro, Mass. This newest Simmons innova-
tion is a fob seal with a cigar cutter con-
cealed in it. To operate it you simply pull
down the base and stick your
cigar in the circular opening
revealed. Pressure on the
base of the fob clips off the
end of the cigar.

\:
practical. The seal in no way
resembles a cigar cutter until

The new device is entirely

A New Illuminated Street the base is pulled down. And
Sign Manufactured by it is made up in a variety of
the Chicago Watch designs—all very artistic.

Undoubtedly the new deviceTool Company, Chicago
will find a ready sale. It will

appeal to most men as soon as they see it, and it suggests
itself as a very appropriate gift for ladies to make to their

gentlemen friends.
The new cigar cut-
ter fob seal is now
being distributed
among the jobbing
trade and further
details can be ob-
tained from the
manufacturers.

A New Signet Locket and Cigar Cutter
The accompanying illustration shows a very pretty and salable novelty,

a signet locket and cigar cutter combined. This novelty, and many others,
is being furnished to the trade by
Charles M. Levy, go Williams
street, New York City, and is
made in io karat and 14 karat
gold with appropriate ornamenta-
tion. This little article is one of
the kind which act as an effective
antidote to dull business, as it
appeals very strongly to a large
proportion of the public. The
same firm is furnishing a very
beautiful line of signet locket
photo rings and engraved emblem
rings which became very popular during the last season and for whichthere is a stimulated demand.

Signet Locket and Cigar Cutter
Combined.

Charles M. Levy, New York
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New Idea in Bracelets
The Attleboro Chain Company, Attleboro, Mass., has just patented a

new idea in a gold-filled bracelet. The chief distinguishing feature of
this bracelet is a patent safety catch which prevents the bracelet from
falling from the wrist and from opening too wide and breaking the hinge.
A slight pressure of the thumb releases the catch, allowing the bracelet
to spring open for the purpose of adjustment to the wrist. This bracelet
is called the "Nu-Spring" and can be seen by any retail jeweler upon
application to his jobber.

Novelties in Table Accessories
We illustrate herewith two samples of a new line of table accessories

just placed on the market by S. Sternau & Co., 195 Plymouth street,Brooklyn, N. Y. The serving tray is particulary attractive, the base beingof solid mahogany and also the handles. The upright rim can be hadin either brass, copper, nickel-plate or silver-plate. The other illustration

de ■
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Serving Tray. S. Sternau & Co., Brooklyn

shows a trivet, which is used for protecting the table, etc., from heatedplates and making it possible to serve food very hot. It can be had withor without alcohol burner, the purpose of the burner being to keep thefood hot as long as desired after it is served on the table.
Another quick-selling attraction, not here shown, is a pretty crumbtray and scraper which can be had in brass or velvo-copper, either of

111111111 11,11111

An Attractive Trivet. S. Sternau & Co., Brooklyn
which produces a very pretty effect. It can also be had in nickel-plateand silver. These goods admirably harmonize with the jeweler's regularstock, to which they add variety and attractiveness, besides being quicksellers.

A Metric Screw Feed Lathe Attachment
A new lathe attachment of an unusually interesting character, madeby the Moseley Lathe Company, Elgin, Ill., is shown in the accompanyingillustration. This novel device is for attachment to the regular push spindletailstock and at once

most effectively con-
verts it into a screw
tailstock and with
positive metric screw
feed. It may be at-
tached to the tail-
stock in a very few
minutes and without
the use of tools, and
may as readily be de-
tached. By its use
the watchmaker is
enabled to perform
many jobs of center-
ing, drilling, boring,
reaming, counterbor-
ing, turning, counter-
sinking, recessing,
stripping, etc., which
heretofore it has not
been possible to as satisfactorily perform with the ordinary use of the push
spindle of the regular tailstock. A description of. the new attachment and
instructions for its use will be furnished by your jobber on request.

4

3

PATENTS
PENDING

Metric Screw Feed Lathe Attachment, Moseley
Lathe Company, Elgin, Ill., Maker
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The New

"New England" Wrist Watch
A Unique Combination

CONVENIENT USEFUL PRACTICAL

The

LEVER "CAVOUR"

Sterling Silver
Or

Gun Metal
with side loops for holding

The New Strap
(as shown in illustration)

Soft, pliable leather

Seal or Pigskin

in a Special Case

Fits the Wrist
Perfectly

Takes Very
Little Room

Slips
Under the Cuff

Invaluable for

Outing—Traveling—Automobiling—Golf—Aviation

Indispensable for Soldiers and Sailors

PRICES

The "New England"

"HALE"
12 Size 16 Size

Genuine Jeweled Lever

at a

Low Price

To Dealers, $2.90 to $6.00

Subject to Keystone Key

To Consumers, $2.50 to $5.00

To Dealers
Subject to Keystone Key

To Consumers .

$10.00

. 7.50

Order from

The New England Watch Co.
Waterbury, Conn.,

or

The Leading Jobbers
Pacific Coast Agents, B. W. FREER CO., San Francisco

The "New England"

"ALDEN"
16 Size

Double Roller Lever
7 Jewels

A High-Grade Watch
at a

Moderate Price
To Dealers, $6.00 to $14 50

Subject to Keystone Key

To Consumers, $5.00 to $11.00
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September I, 1911 THE

THE ATTLEBOROS
(Continued from page 1587)

Reception for George A. Chisholm

George A. Chisholm, of North Attleboro, son
of Alpin Chisholm, was given a splendid recep-
tion upon his return from England, where he
established a new world's record for hurdling.
On arriving at Attleboro he was met by a re-
ception committee, comprising W. W. Staples,
Louis D. Barrows, Joseph Martin, George Bag-
nall and Earl Robinson.
He was driven to North Attleboro in an auto-

mobile, and as the machine entered Washington
street there was a glare of redfire. Great crowds
were on hand and the Yale boy was given many
cheers. The crowds then assembled in Red
Men's Hall, where there were words of welcome
by the selectmen and others. Chisholm was pre-
sented with a valuable diamond ring as a token
of the esteem in which he is held by his friends.
There was a great jollification and the young man
was showered with congratulations. He is soon
to go on the road as a jewelry salesman.
As a result of the automobile tragedy which

occurred in South Attleboro on the evening of
April 19, in which Miss Charlotte Thomas and
George Hunt were killed, suits aggregating
$60,000 have been filed in court by the admin-
istrators of their estates against Charles W. H.
Day and Edwin H. Hancock, of North Attleboro.
There are four suits of $1o,000 each against

Day and two of the same amount against Han-
cock. There are criminal proceedings pending
against the pair in the superior court, and hear-
ings will be held in November. Hancock and Day
were held by the lower court at Attleboro, as
there seemed to be a confliction of evidence re-
garding who was operating the machine when it
killed the young couple. Day is one of the old
jewelry operatives in North Attleboro and is a
member of one of the oldest and most respected
families in town. He is 74 years of age.
Considerable interest has been shown at At-

tleboro in the proposal of George C. Innes, of
Boston, to locate in Attleboro a plant for manu-
facturing the Sawyer Downdraft Heater. Innes
has already secured two or three jewelers to in-
vest money in the hope that the industry will be
of benefit to the town. Joseph L. Sweet has
agreed to take $5,000 worth of stock provided the
controlling interest of the concern will remain in
Attleboro and several other requirements are met.
Attleboro has been designated as a postal sav-

ings depository. The North Attleboro postoffice
has had a bank established some time and the re-
sults are quite satisfactory.
In a golf match at Harwichport recently

Charles P. Keeler was defeated by John Oaker-
son for the possession of a handsome silver cup.
William Bly, alias William Dalton, is awaiting

trial before the superior court on a charge of
larceny of $200 worth of gold scrap from the
Leach & Garner Company. He was found guilty
in the lower court. Bly was employed as a
teamster by a local express company and was sus-
pected of taking small quantities of scrap dur-
ing the visits he occasionally made to the factory.
The agent of the Jewelers' Protective Associa-

tion placed the matter before the chief of police
at Attleboro and Bly was invited to head-
quarters. When searched he had a large quan-
tity of scrap in his pockets, it is said. It is
claimed that he had been disposing of the scrap
in pawnshops and refineries. He is about 45
years old and married. He admitted his guilt on
one charge but pleaded not guilty to larceny of
$100 worth of filings.

Jewelry Industry In  Valuation of Town

Since 1902 the jewelry industry in Attleboro
has grown to such an extent that the valuation of
the town has increased from eight to eighteen
millions. The assessors announce that the tax
rate for the year is $16.2o, a decrease of 2o cents
per thousand. Considering the fact that the
Jewelry town is quite luxuriant in its expenditures
for roads, schools and other public conveniences,
the rate is quite low.

KEYSTONE

The Mansfield assessors have announced the
1911 tax rate as $15.40 per $1,000. Last year it
was $16.80. The new rate is the lowest in twenty-
five years.
A large box of jewelry was stolen from the

factory of A. Bushee & Co., on County street.
The factory is close to the street and it was an
easy matter for the robber to push up one of the
windows, which happened to be unlocked, and
lift out the box. It contained several gross of
scarf pins.

Jewelers Protest Against Baggage Reduction

A special committee from the Attleboro board
of trade has lent its protest against the new rule
of the New York, New Haven and Hartford
Railroad relative to the reduction of baggage that
can be carried. The jewelers claim this will
seriously interfere with some of their sample
cases and they will be obliged to pay larger rates
on excess baggage.
William L. King is chairman of the Attleboro

committee and has taken the matter up in con-
junction with a protest being made by the Boston
chamber of commerce. Commencing January I,
1912, the road will have excess charges on all
baggage that is more than 40 inches in its greatest
dimensions. Every extra inch will be charged for
at the rate charge for every ten pounds of excess.
No piece of baggage will be carried that is more
than 70 inches in its greatest dimension.
In order to meet the demands of a growing

business F. L. Shepardson & Company, of North
Attleboro, have moved from the rear to the front
of the Sommer building. The work has been
completed and the concern is now fully located
in its new quarters.
Work on the new factory being erected in the

south part of the town is progressing rapidly.
The town will be greatly benefited by this in-
dustry, as several thousands of dollars will be
received in taxes.
The Webster Company and George L. Paioe

Company baseball teams hold the lead in the
Jewelers' League of North Attleboro. A few
more games are on the schedule and some lively
baseball is expected.
Miss Mabel Wood Weaver, dauhgter of F. W.

Weaver, of Attleboro, was married August 6 to
Marcel Eugene Mouselet, of Schenectady, N. Y.
The groom is employed by the General Electric
Company. The bride's father is a partner of
F. W. Weaver & Company.
W. M. Lowney, of Mansfield, says he will not

allow his name to be used as a candidate for the
office of representative in that district. There are
three candidates in the field.
The middle of August ended the vacation sea-

son for the jewelers. At both Attleboro and
North Attleboro depots record sales of tickets
to shore resorts were made and it is estimated
that about half the population of both towns took
an outing.

Extensive alterations are being made to the
West Side Club, where the jewelers congregate
in Attleboro. The recent agitation to move the
club to the Brownell building, on Railroad avenue,
was defeated, the majority preferring to have
the club remain in its present quarters.
The annual outing of the Mossberg Company

was held August 6. There was a fine program
of sports, a tug-of-war, baseball and a shore
dinner at a nearby summer resort.
The North Attleboro tax rate is $20 per thou-

sand. The total valuation of the town is $8,800,
000. This shows an increase of a million over
last year.
Robinson Brothers, who were recently damaged

in the Plainville fire, have moved their machinery
to Providence and it has been fully installed.
George Roberts has gone west on a business

trip.
Edgar L. Hixson has returned from a vacation

spent at Bald Mountain, Maine.
Fred A. Howard has returned from a business

trip to New York.
Frank R. Sweet won the midsummer shoot of

the Attleboro Gun Club. Several fine prizes
were donated by the jewelers. Albert Saart was
one of the winners in the class B events.

Assessors Visit Blake Factory

The James E. Blake factory was visited a few
days ago by the Bristol County Association of
Assessors. They were shown the ins and outs

1629

of jewelry manufacturing, and to all it was a
treat. Many of the assessors had never seen
jewelry made.
The W. N. Harrington Company has moved

into the Ingraham factory on Union street.
A. S. Ingraham and family have returned from

Nova Scotia, where they visited many points of
interest.
George L. Shepardson has been in New York

on a business trip. It is said of him by A. A.
McRae that he took his golf clubs along so he
could drive back.
The J. R. Kilburn Glass Company has sold its

interest and title in the Chapman Manufacturing
Company to George Chapman and Mrs. Edith
Townsend. The firm will be conducted by the
last-mentioned under the same name.
Frank J. Ruggles has gone west for the W. E.

Richards Company.
Charles 0. Sweet is fully recovered from his

recent illness and is able to attend to business.
J. B. Ellis has moved his engraving shop from

44 Union street to 72 Union street, into larger
quarters.

Col. Sidney 0. Bigney has been to Chicago on a
business trip.
Edward A. Sweeney, George M. Worrall,

Clarence L. Watson, Sidney 0. Bigney, Joseph V.
Curran, George H. Snell, Frank Mossberg and
Samuel M. Einstein are the jewelers who com-
pose the delegation to the Republican state con-
vention, where the candidate for governor will be
selected.

Annual Outings of Two Concerns

The annual outing of the Watson & Newell
Company was held at Rocky Point Saturday,
August 19. There was a program of sports, a
shore dinner and general good time. About 400
attended. Several fine prizes of jewelry were
given as prizes in the various events.

Clifford Emerson has gone west for W. H. Bell
& Co. He was formerly with S. 0. Bigney & Co.

Albert Totten, a retired manufacturer of North
Attleboro, has gone to Nova Scotia on an ex-
tended trip.
The annual outing of the C. M. Robbins Com-

pany was held Saturday, August 19, at Rocky
Point. There were sports, a shore dinner and a
ball game between the married and single men,
the benedicts winning. Prizes of jewelry were
given in the sports for both men and women.
Mr. and Mrs. G. Herbert French have returned

from a vacation spent at Osterville.
Postmaster Harry D. Hunt has successfully

passed the Massachusetts bar examinations. He
has not yet announced where he intends to hang
out his "shingle," but it will probably be in North
Attleboro.
While opening a quahaug at his summer place

at Wareham Carl M. Wendellstein found a hand-
some black pearl. He has had it appraised and
learns that it is worth about $1 oo. He intends to
have it mounted. It is quite common to discover
pearls in this manner, but black ones are rare.

South Bend Watchmakers Form Club

South Bend, Ind., August 25.—At a recent
meeting held here about thirty-five watchmakers
employed at the South Bend Watch Company
laid the foundation for what is intended to be
a nation-wide organization of watchmakers.
M. J. Bolger acted as temporary chairman at

the meeting, and J. W. Blakely was temporary
secretary. John Birby, a member of the new
organization, was called upon and explained that
the actuating motive of the promoters of the club
was the formation of an organization where men
of the watchmaking fraternity could gather in a
social and educational way. He said the plan
was to find suitable rooms and furnish them with
billiard and pool tables, providing reading matter
and all that is necessary to afford watchmakers
a comfortable place to spend their evenings. The
ultimate purpose of the society was shown to be
the organizng of a national" association.
Solon D. Rider, vice-president of the company,

and C. T. Higginbotham also heartily endorsed
the movement and promised to lend their support
in bringing it to a successful issue.
Following addresses by other members the fol-

lowing officers were chosen: M. J. Bolger, presi-
dent ; John Birby, vice-president ; J. W. Blakely,
secretary, and D. J. Sylvester, treasurer.
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The New

"New England" Wrist Watch
A Unique Combination

CONVENIENT USEFUL PRACTICAL

The

LEVER "CAVOUR"

.M00

Sterling Silver
Or

Gun Metal
with side loops for holding

The New Strap
(as shown in illustration)

Soft, pliable leather

Seal or Pigskin

in a Special Case

Fits the Wrist
Perfectly

Takes Very
Little Room

Slips
Under the Cuff

7•I■

Invaluable for

Outing—Traveling—Automobiling—Golf—Aviation

Indispensable for Soldiers and Sailors

PRICES

The "New England"

"HALE"
12 Size 16 Size

Genuine Jeweled Lever

at a

Low Price

To Dealers. $2.90 to $6.00
Subject to Keystone Key

To Consumers, $2.50 to $5.00
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To Dealers
Subject to Keystone Key

To Consumers .

$10.00

. 7.50

Order from

The New England Watch Co.
Waterbury, Conn.,

Or

The Leading Jobbers
Pacific Coast Agents, B. W. FREER CO., San Francisco
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The "New England"

"ALDEN"
16 Size

Double Roller Lever
7 Jewels

A High-Grade Watch
at a

Moderate Price
To Dealers, $6.00 to $14 50

Subject to Keystone Key

To Consumers, $5.00 to $11.00
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September t, 1911 THE

THE ATTLEBOROS
(Continued from page 1587)

Reception for George A. Chisholm

George A. Chisholm, of North Attleboro, son
of Alpin Chisholm, was given a splendid recep-
tion upon his return from England, where he
established a new world's record for hurdling.
On arriving at Attleboro he was met by a re-
ception committee, comprising W. W. Staples,
Louis D. Barrows, Joseph Martin, George Bag-
nall and Earl Robinson.
He was driven to North Attleboro in an auto-

mobile, and as the machine entered Washington
street there was a glare of redfire. Great crowds
were on hand and the Yale boy was given many
cheers. The crowds then assembled in Red
Men's Hall, where there were words of welcome
by the selectmen and others. Chisholm was pre-
sented with a valuable diamond ring as a token
of the esteem in which he is held by his friends.
There was a great jollification and the young man
was showered with congratulations. He is soon
to go on the road as a jewelry salesman.
As a result of the automobile tragedy which

occurred in South Attleboro on the evening of
April 19, in which Miss Charlotte Thomas and
George Hunt were killed, suits aggregating
$6o,000 have been filed in court by the admin-
istrators of their estates against Charles W. H.
Day and Edwin H. Hancock, of North Attleboro.
There are four suits of $1o,000 each against

Day and two of the same amount against Han-
cock. There are criminal proceedings pending
against the pair in the superior court, and hear-
ings will be held in November. Hancock and Day
were held by the lower court at Attleboro, as
there seemed to be a confliction of evidence re-
garding who was operating the machine when it
killed the young couple. Day is one of the old
jewelry operatives in North Attleboro and is a
member of one of the oldest and most respected
families in town. He is 74 years of age.
Considerable interest has been shown at At-

tleboro in the proposal of George C. Innes, of
Boston, to locate in Attleboro a plant for manu-
facturing the Sawyer Downdraft Heater. Innes
has already secured two or three jewelers to in-
vest money in the hope that the industry will be
of benefit to the town. Joseph L. Sweet has
agreed to take $5,000 worth of stock provided the
controlling interest of the concern will remain in
Attleboro and several other requirements are met.
Attleboro has been designated as a postal sav-

ings depository. The North Attleboro postoffice
has had a bank established some time and the re-
sults are quite satisfactory.
In a golf match at Harwichport recently

Charles P. Keeler was defeated by John Oaker-
son for the possession of a handsome silver cup.

William Bly, alias William Dalton, is awaiting
trial before the superior court on a charge of
larceny of $2oo worth of gold scrap from the
Leach & Garner Company. He was found guilty
in the lower court. Bly was employed as a
teamster by a local express company and was sus-
pected of taking small quantities of scrap dur-
ing the visits he occasionally made to the factory.
The agent of the Jewelers' Protective Associa-

tion placed the matter before the chief of police
at Attleboro and Bly was invited to head-
quarters. When searched he had a large quan-
tity of scrap in his pockets, it is said. It is
claimed that he had been disposing of the scrap
in pawnshops and refineries. He is about 45
years old and married. He admitted his guilt on
one charge but pleaded not guilty to larceny of
$100 worth of filings.

Jewelry Industry In  Valuation of Town

Since 1902 the jewelry industry in Attleboro
has grown to such an extent that the valuation of
the town has increased from eight to eighteen
millions. The assessors announce that the tax
rate for the year is $16.20, a decrease of 20 cents
per thousand. Considering the fact that the
Jewelry town is quite luxuriant in its expenditures
for roads, schools and other public conveniences,
the rate is quite low.

KEYSTONE

The Mansfield assessors have announced the
1911 tax rate as $15.40 per $1,0oo. Last year it
was $16.80. The new rate is the lowest in twenty-
five years.
A large box of jewelry was stolen from the

factory of A. Bushee & Co., on County street.
The factory is close to the street and it was an
easy matter for the robber to push up one of the
windows, which happened to be unlocked, and
lift out the box. It contained several gross of
scarf pins.

Jewelers Protest Against Baggage Reduction

A special committee from the Attleboro board
of trade has lent its protest against the new rule
of the New York, New Haven and Hartford
Railroad relative to the reduction of baggage that
can be carried. The jewelers claim this will
seriously interfere with some of their sample
cases and they will be obliged to pay larger rates
on excess baggage.

William L. King is chairman of the Attleboro
committee and has taken the matter up in con-
junction with a protest being made by the Boston
chamber of commerce. Commencing January I,
1912, the road will have excess charges on all
baggage that is more than 40 inches in its greatest
dimensions. Every extra inch will be charged for
at the rate charge for every ten pounds of excess.
No piece of baggage will be carried that is more
than 70 inches in its greatest dimension.
In order to meet the demands of a growing

business F. L. Shepardson & Company, of North
Attleboro, have moved from the rear to the front
of the Sommer building. The work has been
completed and the concern is now fully located
in its new quarters.
Work on the new factory being erected in the

south part of the town is progressing rapidly.
The town will be greatly benefited by this in-
dustry, as several thousands of dollars will be
received in taxes.
The Webster Company and George L. Paine

Company baseball teams hold the lead in the
Jewelers' League of North Attleboro. A few
more games are on the schedule and some lively
baseball is expected.
Miss Mabel Wood Weaver, dauhgter of F. W.

Weaver, of Attleboro, was married August 6 to
Marcel Eugene Mouselet, of Schenectady, N. Y.
The groom is employed by the General Electric
Company. The bride's father is a partner of
F. W. Weaver & Company.
W. M. Lowney, of Mansfield, says he will not

allow his name to be used as a candidate for the
office of representative in that district. There are
three candidates in the field.
The middle of August ended the vacation sea-

son for the jewelers. At both Attleboro and
North Attleboro depots record sales of tickets
to shore resorts were made and it is estimated
that about half the population of both towns took
an outing.
Extensive alterations are being made to the

West Side Club, where the jewelers congregate
in Attleboro. The recent agitation to move the
club to the Brownell building, on Railroad avenue,
was defeated, the majority preferring to have
the club remain in its present quarters.
The annual outing of the Mossberg Company

was held August 6. There was a fine program
of sports, a tug-of-war, baseball and a shore
dinner at a nearby summer resort.
The North Attleboro tax rate is $20 per thou-

sand. The total valuation of the town is $8,800,
000. This shows an increase of a million over
last year.
Robinson Brothers, who were recently damaged

in the Plainville fire, have moved their machinery
to Providence and it has been fully installed.
George Roberts has gone west on a business

trip.
Edgar L. Hixson has returned from a vacation

spent at Bald Mountain, Maine.
Fred A. Howard has returned from a business

trip to New York.
Frank R. Sweet won the midsummer shoot of

the Attleboro Gun Club. Several fine prizes
were donated by the jewelers. Albert Saart was
one of the winners in the class B events.

Assessors Visit Blake Factory

The James E. Blake factory was visited a few
days ago by the Bristol County Association of
Assessors. They were shown the ins and outs

1629

of jewelry manufacturing, and to all it was a
treat. Many of the assessors had never seen
jewelry made.
The W. N. Harrington Company has moved

into the Ingraham factory on Union street.
A. S. Ingraham and family have returned from

Nova Scotia, where they visited many points of
interest.
George L. Shepardson has been in New York

on a business trip. It is said of him by A. A.
McRae that he took his golf clubs along so he
could drive back.
The J. R. Kilburn Glass Company has sold its

interest and title in the Chapman Manufacturing
Company to George Chapman and Mrs. Edith
Townsend. The firm will be conducted by the
last-mentioned under the same name.
Frank J. Ruggles has gone west for the W. E.

Richards Company.
Charles 0. Sweet is fully recovered from his

recent illness and is able to attend to business.
J. B. Ellis has moved his engraving shop from

44 Union street to 72 Union street, into larger
quarters.

Col. Sidney 0. Bigney has been to Chicago on a
business trip.
Edward A. Sweeney, George M. Worrall,

Clarence L. Watson, Sidney 0. Bigney, Joseph V.
Curran, George H. Snell, Frank Mossberg and
Samuel M. Einstein are the jewelers who com-
pose the delegation to the Republican state con-
vention, where the candidate for governor will be
selected.

Annual Outings of Two Concerns

The annual outing of the Vv'atson & Newell
Company was held at Rocky Point Saturday,
August 19. There was a program of sports, a
shore dinner and general good time. About 400
attended. Several fine prizes of jewelry were
given as prizes in the various events.

Clifford Emerson has gone west for W. H. Bell
& Co. He was formerly with S. 0. Bigney & Co.

Albert Totten, a retired manufacturer of North
Attleboro, has gone to Nova Scotia on an ex-
tended trip.
The annual outing of the C. M. Robbins Com-

pany was held Saturday, August 19, at Rocky
Point. There were sports, a shore dinner and a
ball game between the married and single men,
the benedicts winning. Prizes of jewelry were
given in the sports for both men and women.
Mr. and Mrs. G. Herbert French have returned

from a vacation spent at Osterville.
Postmaster Harry D. Hunt has successfully

passed the Massachusetts bar examinations. He
has not yet announced where he intends to hang
out his "shingle," but it will probably be in North
Attleboro.
While opening a quahaug at his summer place

at Wareham Carl M. Wendellstein found a hand-
some black pearl. He has had it appraised and
learns that it is worth about $mo. He intends to
have it mounted. It is quite common to discover
pearls in this manner, but black ones are rare.

South Bend Watchmakers Form Club

South Bend, Ind., August 25.—At a recent
meeting held here about thirty-five watchmakers
employed at the South Bend Watch Company
laid the foundation for what is intended to be
a nation-wide organization of watchmakers.
M. J. Bolger acted as temporary chairman at

the meeting, and J. W. Blakely was temporary
secretary. John Birby, a member of the new
organization, was called upon and explained that
the actuating motive of the promoters of the club
was the formation of an organization where men
of the watchmaking fraternity could gather in a
social and educational way. He said the plan
was to find suitable rooms and furnish them with
billiard and pool tables, providing reading matter
and all that is necessary to afford watchmakers
a comfortable place to spend their evenings. The
ultimate purpose of the society was shown to be
the organizng of a nationals association.
Solon D. Rider, vice-president of the company,

and C. T. Higginbotham also heartily endorsed
the movement and promised to lend their support
in bringing it to a successful issue.

Following addresses by other members the fol-
lowing officers were chosen : M. J. Bolger, presi-
dent ; John Birby, vice-president; J. W. Blakely,
secretary, and D. J. Sylvester, treasurer.
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Aller-Wilmes Jewelry Co.

COur travelers start early in July with the

most up-to-the-minute line of goods ever

shown on the market. It will pay you to

wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building

St. Louis Missouri

THE NEW LINE FOR THE JEWELER

Manufactured by

Gc Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief

Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low— Quality the Best

WEIDLICH JEWELRY CO.
Write for Illustrations and Prices 623 Washington Ave., ST. LOUIS
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cYMake Money
by using the new Elgin Jewel Pin

Assortment and Jewel Pin Gauge.

Being suitable for all makes and sizes of watches, it will decrease the ex-

pense of your material department. Price of one gross assorted, com-

plete with Gauge, put up in handsome wood cabinet, - - $8.00

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELER
S

LET'S HEAR FROM YOU

W
E want to hear from live, wide-awake jewelers
and opticians who are looking for Bargains. We
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick

sales and short profits " is our motto. 111We are ready to
show you. Write us. Everything in the jewelry and opti-

cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BUR.KE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri

Diamonds

Tool

Watches Jewelry'

BAUMAN-MASSA
JEWELRY COMPANY

COMMERCIAL

BUILDING

Material

6th and Olive Sts.

ST. LOUIS, MO.

Optical Goods

J. W. CARY J. H. STE1DEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jewelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

•
(Kinloch, Central 3040

TELEPHONES 1 Bell Olive 265

302 and 303 Globe-Democrat Building

"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not

yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special

order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
610-12-14-16 Pine St. :: ST. LOUIS, MO.

NO FALLING OUT

Diamonds and

Precious Stones

Fine

Diamond Work

ii nd

Jewelry Repairing

Give Us a Trial

IN OUR SETTING

MARITZ
Jewelry Mfg. Co.

217 North 6th Street

S.W.Cor. 6th & Olive Sts.

St. Louis, Missouri

JP

Engraving and
Designing

Medals and
Enameling

Long Distance
Telephones

Olive 247
Central 2607
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Cotton Crop Expected to Give Trade a Boom—Many Jewelers Taking Short
Trade Trips—Buyers Come Into the City—News of the Local Jewelry

Trade

The cotton crop throughout the southern states
is expected to have a very stimulating effect on
business in general throughout those sections.
All the traveling men are now on their fall trips
and trade is expected to show a betterment in the
next thirty days.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned August 29th from a
two weeks' outing down on the Gasconade river
in Missouri. J. J. McKenna, of this firm, re-
turned August 12 from a two weeks' vacation
spent in northern Missouri. Max Bauman, same
firm, is home from a three weeks' vacation spent
at the Michigan lake resorts. Rudolph Huesgen,
of this firm, is spending two weeks' vacation visit-
ing Chicago and other points.

Jewelers Return from Business Trips

L. A. Fassett, of Weiss & Fassett, returned
August 24 from a six weeks' trip to the diamond
centers of Europe. Max Weiss, of this firm,
leaves about September I on a two weeks' trip
through the southwest.
James J. Burke, president of the Burke Jewelry

and Optical Company, returned August 25 from
a few days' business trip to Chicago. J. P. Cahill,
traveler for this firm, is now on a six weeks' trip
through the south.
Eugene R. Wissmath, formerly with the A. J.

Jordan Cutlery Company for a number of years,
has become vice-president of the Gerber-Busch-
mann Cutlery and Silver Company. Charles Ens,
traveler for this concern, is home from a several
weeks' trip through Illinois.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, is now on a three
weeks' business trip to New York. He is ex-
pected home about September 5.
George L. Weber, manager of Loftis Bros. &

Co., accompanied by his wife, returned home
August 15 from a two weeks' trip to Detroit,
Mich., and the Michigan resorts. Joseph S.
Loftis, of Loftis Bros. & Co., Chicago, looked
after Mr. Weber's duties during his absence.

J. E. Riley, traveler for the Gutfreund-Kemper
Supply Company, returned Auvust I from a three
weeks' vacation spent at his old home in Marietta,
Ohio. He will leave shortly on a several weeks'
trip through the southwest.
Goodman King, president of the Mermod, Jac-

card & King Jewelry Company, will return from
a two months' European trip the latter part of
September.

J. E. Bolland, president of the J. Bolland
Jewelry Company, returned August 12 from a
week's business trip to New York buying fall
goods. A. C. Lindsley, salesman for this concern,
is home from a three weeks' pleasure trip to New
York and Atlantic City, N. J.

Moves Into New Store

S. Ruby moved into his new store at 409 North
Sixth street on August 7. The formal opening
will take place September 18. The store is thor-
oughly modern and elaborate in every detail. A
distinct feature is the separation of the watch and
diamond departments entirely from the gold
jewelry. The added lines are marbles, bronze
statuary, sterling silver and a very high-class line
of cut glass. Magnificent fixtures and unique ar-
rangements add to the general richness. The
decorations and the stairway leading to the art
balcony give an effect of a very pleasing and har-
monious style of architecture. Mr. Ruby has
added two lady and two gentlemen salesmen to
his force.
George V. Stieffel, second vice-president of the

F. W. Drosten Jewelry Company, is on a month's
vacation, which is being spent in the north. J. J.
Hagen, assistant manager of this concern, is
spending two weeks' vacation at the Michigan
lake resorts.
Leo J. Vogt, director of the Hess & Culbertson

Jewelry Company, returned August 14 from a
three weeks' vacation spent at Montgomery, Mo.

He was accompanied by his wife. Roy S. Culbert-
son, of this firm, is spending two weeks' vacation
at Walloon Lake, Midi. C. L. Horace, manager
of the watch repairing department, is spending
two weeks at New York and Atlantic City, N. J.,
and A. 0. Grimes is spending two weeks at the
Michigan lakes. J. C. O'Brien is home from a
two weeks' trip to Atlantic City, N. J.
H. W. Kellersman, secretary of the Hoyt Jew-

elry Company, is spending two weeks' vacation
in the east. Miss Edith Meckfessel, of this firm,
returned August 14 from a two weeks' vacation
spent at Atlantic City, N. J.
Ralph Loewenstein, of the R. Loewenstein

Jewelry Company, returned August 12 from a
three weeks' trip through the south and south-
west. M. B. Loewenstein, same firm, left August
14 on a several weeks' trip through the west.
J. Reed Elliott, president of the Elliott Jewelry

Company, accompanied by his wife, left August
14 on a six weeks' trip to Europe. Miss Eliza-
beth Wertz, of this concern, has returned from
her vacation.
W. C. Hines, salesman for the Whelan-Aehle-

Hutchinson Jewelry Company, returned on
August 26 from a two weeks' vacation spent at
Spring Lake, Mich. Miss Stella M. Newell, of
this concern, returned recently from a ten days'
vacation spent at Arcadia, Mo.
Louis Robin, engraver, returned recently from

a week's trip to Cincinnati, Ohio.

Herman C. Crewe Dead

Herman C. Grawe, formerly a member of the
board of education and for forty years a jeweler
in St. Louis, died Saturday, August 12, of
paralysis after an illness of five years, at the age
of 63. Mr. Grawe's place of business was at 413
North Broadway. He was born in Germany,
coming to this country at the age of 18. He soon
became connected with the firm of Chaid &
Grawe, of which company he later became sole
owner. He was a Mason. The funeral took
place August 15. He left a wife and four chil-
dren.
F. Dienstbier, of the F. Dienstbier Jewelry

Company, recently made an automobile trip to
Decatur, Ill. He will soon make one to Chicago.
W. K. Urbani, a jeweler of Vandalia, Ill., re-

cently resigned his position as mayor of that city.
J. M. Huff, who recently opened a jewelry store

at Comanche, Texas, purchased his stock in St.
Louis.
Miss Josephine Goodale, bookkeeper for the

Eisenstadt Manufacturing Company, and Miss
Alma Wippo, of the same department, are on their
vacations.
Fred Overstreet has accepted a position with

Elmer Collins, a jeweler of Dixon, III.
Miss Anna Zelleken, of this city, recently won

victory in Justice Slater's court in a suit against
her by the Smith Credit Jewelry Company for a
diamond ring valued at $187.50. According to the
evidence she bought the ring from the Smith com-
pany for $187.50, paying $50 cash and $20 later.
She said she lost the ring while on a visit to
Kansas. She filed a counterclaim for $250, but
it was not allowed. Her attorney claimed that
the Smith company failed to prove that the ring
was in her possession.

Buyers in Town Recently

Louis E. Otts, of the Otts-Crabb Jewelry Com-
pany, Greensboro, Ala., was a recent buyer here.
At New London, Mo., one day recently, a young

man living there found a pearl in a mussel shell
in Salt River. It is thought by experts to be
worth $500.
Among the visiting buyers here recently were

Mike Miesch, Muskogee, Okla.; F. W. Meisen-
himer, Ava, Ill.; A. S. Higbee, Roodhouse, III.;
H. D. Jones, Trenton, Mo.; C. S. Scanlin, India-
napolis, Ind.; W. H. Jachn, Pacific, Mo.; Otto
Burklund, Moberly, Mo.; M. Roberts, Mt. Olive,
III.; Mr. Fleming, Fisher & Fleming, Alton, Ill.
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W. E. Tower, formerly of the firm of Tower
& Long, this city, and a resident here, committed
suicide at Pittsburg, Kan., on August 20. He
was traveling for a New York jewelry firm. At
the time of his death he was quite ill, and it is
supposed that he took his life while his mind
was unbalanced.
E. J. Netzhamer, foreman for the E. Maritz

Jewelry Manufacturing Company, died at his
home in Kansas City on August 16. He had been
ill for the last eight months, due to serious corn-
plications.
A. G. Matson, formerly manager for W. A.

Hyde, of Ottawa, Kan., has accepted a posi-
tion as traveler for the Elliott Jewelry Company.

DETROIT

Retail Jewelers' Club to Hold First Fall Meet-

ing on First Thursday in September—Hand-

painted China in Show Window Attracts At-

tention—News of the Local Jewelry Trade

Detroit, August 25.—William Frank, for sev-
eral years in charge of the silverware department
at Wright, Kay & Co.'s. has resigned his position
and will remove to California, where he will
engage in the automobile business.
C. S. Hannan, of the Grainger-Hannan-Kay

Company, is in New York on a buying trip. John
Kay, of the same firm, is in Chicago attending a
session of the Philatelic Congress, of which he is
an enthusiastic member. Mr. Kay has been for
years a collector of rare stamps, and his collec-
tion is said to be one of the finest in the country.

Walter H. Morton, of Noack & Gorenflo, was
one of the judges who accompanied the yachts
during the Scripps endurance test for gasoline-
driven boats. The trip ended at Buffalo,. and on
the return home the boats ran into a storm on
Lake Erie which threatened for a time to send
them to the bottom.

Exhibit of Hand-painted China

An unusually fine example of hand-painted
china has been on exhibition for two weeks in
the window of Owen & Co.'s furniture store.
It is from the studio of Mrs. A. E. Smith, of
this city, and consists of a massive punchbowl
and cups. It is said that nothing finer in this
line has ever been shown in Detroit.
A marriage license was issued Friday to Will-

iam H. Shepner, a jeweler employed in a down-
town store and residing at 93 Greenwood ave-
nue. His bride is Mrs. Caroline F. Culhan.
Harry Wright, of Wright, Kay Sr Co., will

leave next week to spend a month in the Adi-
rondacks. Henry M. Kay, of the same nrm, is
spending his vacation in Atlantic City and Mag-
nolia. F. A. Kelsey, also a member of the firm,
has just returned from a six weeks' vacation
spent in Muskoka, Canada.

Store Being Renovated

The Hugh Connolly store is undergoing ex-
tensive alterations which will add greatly to its
appearance and convenience. The stairway to
the basement will be moved, new counters will
be installed and a commodious shipping-room
added. The improvements will affect both the
basement and first floor departments. R. T. Con-
nolly, a son of Hugh Connolly, will shortly be-
come associated with his father, taking charge
of the office.
Paul Sinz, for several years head salesman

with Hugh Connolly, has leased a store in the
old Y. M. C. A. building, now known as the
Bowles building, on Grand River avenue, and will
engage in business for himself. Mr. Sinz is well
known in the trade and deservedly popular.
James F. Ehemann, formerly connected with

Wright, Kay & Co.'s manufacturing department,
has taken a position as salesman with Noack &
Gorenflo, wholesale jewelers.

Stock of Credit Company Sold at Auction

The stock of the Detroit Jewelry Credit Com-
pany, which about a month ago filed a trust mort-
gage, was sold by auction, the jewelers of the city
taking different lines. The creditors will receive

(Continued on page 1637)
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THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY

WHOLESALE ONLY

We carry the very latest and best of everything in Gold

and Gold Filled Jewelry. Our aocks are always complete

and we guarantee Quick Service.

OUR SPECIALTIES

Diamond Mountings, Jewelry, Case-Repairing,

Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Viivnan2APhon e Cincinnati, 0.

WHOLESALE ONLY

Traction Building •. •. Cincinnati, Ohio

REMOVAL NOTICE The Oskamp-Nolting Co.
Established 1868 Incorporated 1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East, CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers

We are now located in our new and much larger quarters, splendidly

equipped for the minutest detail of the wholesale business.

Watches, Chains, Fobs, Lockets, Bracelets, Mesh Bags
(Sterling and German Silver Plated)

JEWELERS' TOOLS AND SUPPLIES

Mammoth Wholesale

Jewelers

411413415-417 Elm Street : Cincinnati, O.

George A. Klein Eugene A. Frommeyer Edward M. Klein

r-f KLEIN BROS. CO. rf
0 0

L L

E Wholesale Jewelers E

Our Reliable Jewelry Catalog
will keep you posted on the very latest and best

things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully

chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio

S S

A A
L WATCHES, DIAMONDS and JEWELRY L

E GOLD and GOLD FILLED JEWELRY 
E

0 SEND US YOUR ORDERS 0

N N
L 14-16 E. 4th Street : Cincinnati, Ohio LV YBoylan Building

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT . INTERESTING

JOS. NOTERMAN & CO.

DIAMONDS

11

r
f

011anufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI • •• • OHIO

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Sta. :: CINCINNATI, OHIO
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Trusted Employee Takes Advantage of

J. J. Rueckert to Erect New Building

of the Local Jewelry Trade

Cincinnati, Ohio, August 25.—D. Bachrach,

proprietor of the Collateral Loan Bank, at 519

Central avenue, sustained quite a loss through the

dishonesty of a trusted employee last week. For

the last four years Mr. Bachrach has had in his

employ Thomas Niener, whom he took from the

reform school at Mansfield, Ohio, where he had

been placed on a charge of killing before he was

of age. Niener proved to be very efficient in

Mr. Bachrach's store, was trusted fully and had

access to the safe. On Thursday of last week

he took two diamond rings valued at $300 from

the safe, and procured two others, valued at

$66o, on memorandum from Wallenstein, Mayer

& Co. Three of the rings were pawned with

Chas. Alberts, of this city, for $300, and the other

ring was pawned in Chicago and the ticket re-

turned here. The police are hot on the trail

of Niener and expect to locate him in Chicago.

He is about 26 years of age, is about five feet

five or six inches in height, of slight build, weigh-

ing not much over 120 pounds, has light hair
and four or five gold teeth. Mr. Bachrach seems

to feel quite deeply the ingratitude shown him by

one to whom he has shown so much consider-

ation.
New Building to Be Erected Soon

J. J. Rueckert, of this city, has completed plans

for a new building to be erected by the Hauck

Estate, and which will be occupied by the Os-
kamp-Nolting Company. The building will be

erected on Seventh street, between Race and Vine,

and will be of concrete and steel construction,
presenting a beautiful front of stone, brick and
terracotta. Of the six floors, all but the first

will be for the use of the Oskamp-Nolting Com-

pany, and will be arranged most satisfactorily for

the use of a wholesale jewelry firm, giving a floor

space of about thirty-three thousand square feet.

Carl and Fred Thorns, of Thoma Brothers, are

on their respective routes in Ohio and Indiana.

Jerome Thoma is in the south.
H. I. Jacobsen, of the A. & J. Plant Company,

will leave for his southern trip the latter art of

this week.
Mr. and Mrs. Aaron Plant announce the en-

gagement of their daughter, Constance Elizabeth,

to Dr. Frank Cohen, of New York City.
Amore Neubauer, of A. & J. Plant, has left

for a several weeks' outing at a fishing camp.

Louis May has returned from West Baden, Ind.,
where he spent about two weeks. Mr. May is
very much improved in health.
Gus Peck leaves next week for a business trip

through northern Ohio and West Virginia.
Joseph W. Smith, of the Geneva Optical Com-

pany, has been attending the convention of the
Ohio State Optical Association, at Cedar Point,
demonstrating new instruments.
E. J. Fox, of Lindenberg & Fox, is spending

his vacation in Omena, Mich.
A daughter was born to Mr. and Mrs. H. A.

Lindenberg last Thursday.
Joe Loos, of Wallenstein, Mayer & Co., is

enjoying an outing with a party of friends at a

fishing camp in Kentucky.
Mr. Wallenstein has returned from a trip

through North and South Carolina and leaves
next Monday for New York and Atlantic City.
C. W. Luciusis, of the Frank Herschede Com-

pany, is spending his vacation at Virginia Beach.
Miss Anna Herschede returned last week from
her vacation.

Travelers Leaving for Various Points

Wm. G. Courtney, of the Gustav Fox Company,
has left for Pittsburgh, Mil ford G. Fox for Chi-
cago and Arthur Elston for San Francisco.
Leonard J. Fox returned recently from Pitts-
burgh, where he closed a big contract.
A letter from George Spencer, of M. A. Spen-

cer Optical Company, who, with his wife and a
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His Employer and Steals Two Rings.

Soon—Travelers on the Road—News

party of friends, is motoring through the east,

states that they are having a very enjoyable time.

Miss Lillie Butler and Miss Elizabeth Bary,

of the Oskamp-Nolting Company, have returned

from a house party at Buckeye Lake. Miss Nora

Davis is at Niagara Falls.
The last two games played by the baseball

team of the Oskamp-Nolting Company have been

glorious victories for them. The game with

Hubers resulted in a score of 13 to 9, and the
game with the Schmitt Jewelry Company team
18 to o.
After a shutdown of two weeks the factory of

the Theodore Neuhaus is again in operation. The

factory and offices have been thoroughly cleaned
and repainted.
A. G. Schwab and wife have returned from

Atlantic City. Julian G. Schwab, of A. G. Schwab

& Sons, is back from his vacation trip in
Michigan.
Harry and Saul Gilsey, of Gilsey Brothers, are

in New York.
Mr. Young, of Richter & Phillips, has returned

from a very successful Texan trip. Mr. Phillips

reports good business on his recent trip in Ten-
nessee. Mr. and Mrs. Chas. Schlencker, of Hick-
man, Ky., are guests at the home of Mr. Phillips.
H. C. Winston, of the Emrie Optical Company,

and J. Zangers, of The Fair, are back from the
convention of the Ohio Optical Association, which
was held at Cedar Point, and report that it was
a success in every way. Zangers was elected
treasurer of the association.

Meetings of Optical Club to Be Resumed

The regular meetings of the Cincinnati Optical
Club will be resumed soon, the first meeting tak-
ing place September 18.
A. C. Jacobs, of the D. Jacobs Sons Company,

is in Atlantic City. E. B. Jacobs found good
business on his southern trip.
For the E. & J. Swigart Company J. S. Frances

is in the south, Chas. E. Davidson in the south
and east, Harry Nehr in Indiana and M. A. Sey-
mour in Michigan, Indiana and Illinois. All re-
port very good business and think the prospects
are very encouraging for fall business. Walter
Brown, buyer for E. & J. Swigart, who has been
confined to his bed with typhoid, is improving.
Miss Davis is spending her vacation at Niagara
Falls.
Fred Pieper, of Covington, Ky., has returned

from the convention of the American Optical
Association at Salt Lake City.
The jewelry trade will be represented at the

Fernbank Dam celebration, which will take place
in September, by H. Rattermann and Gordon
Oskamp.

Ilehmert and William Thelen, of Joseph
mochtmt

tt have returned from northern trips.
William Oskamp, president of the Oskamp

Company, has obtained a lease on the property
at the northwest corner of Eighth and Race
streets, with privilege of purchase at $42,000. A
two-story building will be erected at once for
the use of the automobile department of the
Oskamp Company.
F. J. Gruen has been elected president of the

D. Gruen Sons Company to fill the vacancy made
by the death of his father, Dietrick Gruen.
Frank W. Gruen will become vice-president of
the firm and George Gruen will continue in the
capacity of secretary and treasurer.

Many Buyers in Town

Among the out-of-town buyers who have been
in the city recently are the following: C. H.
Chrighton, of Franklin, Ohio; Dan White. of
Portsmouth, Ohio ; Chas. Zellner, of Otto Zell-
ner & Bro., Portsmouth, Ohio; J. Chas. Ernst, of
Charleston, W. Va.; L. C. Ozment, of Fincher &
Ozment, Tuscaloosa, Ala.; Chas. G. Schlenker, of
Hickman, Ky.; Mr. Huther, of Huther & Stein-
kamp, Jasper, Ind.; Mr. White, of Guthrie, Okla.;
Ed. Galbreath, of Hurt & Tanner Drug Company,
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Springfield, Tenn.; Mr. Grubb, of Eutaw Jewelry
Company, Eutaw, Ala.; Mr. Goodman, of Good-
man & Laufer, Memphis, Tenn.; Mr. Becker, of
Blumenthal & Becker, Murfreesboro, Tenn.; M.
Kohlhagan, of Lebanon, Ohio ; Anton Wahlraub,
South Dayton, Ohio ; John & Son, of Newport,
Tenn.; F. C. Bradley, McHenry, Miss.; J. B.
Larsmann, Washington, Ga.; Nickolas Sarning,
Walton, Ky.; F. Goosmann, Somerville, Tenn.,
and David Roth, of Louisville, Ky.

CLEVELAND

Arnstine Brothers Move Into New Quarters.
Many Jewelers Returning from Vacations.
Out-of-town Buyers Flock to the City—Local
Trade Shows Good Gain

Cleveland jewelers generally are reporting a
good gain in business over last year at this time.
Last summer was not so quiet as the summer be-
fore, and the fall trade seems to be picking up
quicker than in the previous year. Salesmen for
the local wholesale firms who started out last
month are cheerful over prospects, and there is
considerable trade coming in from the small:. r
cities of the state.

Arnstine Brothers, jewelry and jewelers' cata-
logs, have moved from their offices on the fifth
floor of the Rose building to corner offices on
the second floor of the same building. This has
doubled their capacity. This firm, which has
been in business in Cleveland for twenty-six
years, has employed several new department
heads since spring. L. L. Lamborn has been
given charge of the advertising and publicity
department, C. L. Smith is superintendent of the
cataloging and H. V. Strasberger is a new sales-
man. They report a 25 per cent increase in busi-
ness over last year.

Silver to Be Colonial Patterns This Season

Eugene H. Hyatt, silver buyer for the Cowell
& Hubbard Company, has just returned from a
buying trip to Boston, Philadelphia and New
York. He says the silver for this season will be
almost entirely in plain colonial patterns. This
firm reports a good business gain. The past six
months, they state, show a TO per cent gain over
the same six months of a year ago.
H. M. Mowatt, one of the Webb C. Ball Watch

Company salesmen, has gone to Nova Scotia to
look up an island belonging to the Mowatt
Eugene L. Classe, of the H. Heiman diamond

company, is home from a trip up the lakes.
Burt Ramsey, of the Ramsey store, has re-

turned from a six weeks' trip to the Pacific coast
and through the Yellowstone.

Cleveland jewelers state that chambleve enamel
will be better than ever this fall, and that gun-
metal will keep its popular place. Bracelets for
women and Waldemar chains for men are the
two leading articles in jewelry just now, accord-
ing to local sales.

Miss Hennahan, of the Sigler store, is home
from her vacation on the St. Clair flats.
G. Bamberger is in charge of the Bamberger

& Gaines store since the death of his father,
S. Bamberger, three weeks ago. The policy of
the store will be unchanged. Mr. Bamberger had
been in business in Cleveland five years, and had
built up a substantial trade.
C. F. Kaim, financial man for the Scribner &

Loehr Company, is up the lakes on a month's
vacation.
The traveling salesmen for Wagner, Gilger &

Cohn started out the past week. Five men are
out for the concern this season.
According to local jewelers, bracelets are the

special fad for the coming season. "It doesn't
make.any difference what kind of bracelet—just
so it's a bracelet," said one of the firm of Wag-
ner, Gilger & Cohn. "Bracelets represent our
biggest demand for fall trade."

Out-of-town Buyers in City

Among out-of-town buyers in town the past
week were: C. H. Rogers, of Seville, Ohio; A.
M. Ryan, of Lorain; Harry Dewna, of Bellevue;
E. N. Davis, of Kent; W. H. Greene, of Ashta-
bula ; C. F. Hill, of Akron; F. J. White, of
Walkerville, Ont.; C. A. Hewitt, of Greenville.
Pa.; S. D. Ryder, vice-president of the South
Bend (Ind.) Watch Company.
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TOLEDO

Great Improvement in Trade Reported, Especially in Moderate-priced Stones.

Jeweler Displays Reproduction of Stolen Mona Lisa Painting—Vacationists

Return—News of the Local Jewelry Trade

Toledo, August 25.—Jewelers here report a
general picking up in business during the last two
weeks. This applies to most all lines. Diamonds
are selling readily, especially the moderate-priced
stones, and some larger gems have been sold.
One firm reports a sale of a $1,2oo stone this
week, and a number of other fine sales have been
pulled off. There has been an exceptionally nice
wedding business which has furnished a market
for a good many high-grade products. The pres-
ent prospect indicates early holiday shopping.
Manufacturing jewelers report a good demand
for special work, and in fact the entire situation
is one of hope and good prospect. Repair work
is very brisk. Optical goods are moving in good
volume and of high quality. This condition is
said to prevail all over this section.
Much attention has centered this week at the

show window of the J. J. Freeman Company, on
Summit street, where there has been on display
an oil reproduction of the famous $5,000,000
painting, "Mona Lisa," recently stolen from the
Louvre Museum in Paris. The picture belongs
to N. E. Hascall, a member of the Freeman com-
pany, and was purchased by him two months ago
while in Paris. Mr. Hascall viewed the famous
painting, and going directly across the street to
an art store found the reproduction and pur-
chased it. The picture is a beautiful one on
canvas and finishel in oil.
A number of important changes are being made

at the store of I. Koppelman & Co., on Summit
street. Among other things being done is the
erection of a partition which divides the store
in two distinct parts, one of which will be used
for the stock of jewelry and the other to be
occupied by Blessman & Co., about September 15,
with a stock of shoes.
George Kapp reports a splendid trade at the

new home of the J. G. Kapp Company. While

the stock is in place and business is being done
several things remain to be done before the place

is completed.
James Jenks, the genial representative of the

Scribner & Loehr Company, of Cleveland, was
in Toledo last week meeting old friends and look-
ing after business.

William H. Broer, who with his two daughters,
the Misses Anna and Hazel, has been abroad
since early in June, is expected home soon. The
party will sail from Rotterdam, arriving in To-
ledo about September 5, unless present plans
miscarry.

Well-known Man Victim of Robbers

Word comes from Delaware, Ohio, that C. D.
Young, retail jeweler of that city and known by
many here, was recently the victim of a bold rob-
bery. Thieves gained entrance to his store by
means of breaking a plate glass window and car-
ried away small articles valued at about $150.
Miss Helen Fowler, of the A. J. Heeson store,

has been enjoying a vacation at Detroit, Bay City
and other northern points. She was gone three
weeks.
R. S. Freeman, manager of the optical depart-

ment of the J. J. Freeman store, recently returned
from an automobile tour to Niagara Falls, Buf-
falo and other points. On the return trip he
stopped at Sandusky, where he took in the optical

meeting of the state association. He was hon-
ored by election to the board of directors. He
is at present spending a few days in Detroit.
C. A. Williams, of Toledo, was recently ar-

rested and is being held on the charge of having
stolen a number of watches from the Milner de-
partment store. When taken into custody twelve
watches were found in his possession.
Miss C. J. Alderdyce, of the Judd-Gross Com-

pany, is spending a few weeks at Whitmore Lake,
Mich., in an effort to find relief from hay fever.
M. F. Kratt, treasurer of the J. J. Freeman

Company, has returned from a three weeks' fish-
ing excursion in northern Michigan.
Joe Evans and Gus Bruhl have recently ac-

cepted positions in the selling department of the
I. Koppelman Company. Both have assumed their
duties.
A. Comlossy reports a very fair general trade

recently and some improvement in conditions. A
neat and attractive show window has brought
added business into the optical department of the
store.
"Business is getting better recently," said J. J.

Freeman when questioned as to present condi-
tions. "We have had a very fair summer trade,
and we look for a very good fall and holiday
business. We see no reason why it should not
be fully as good as last year, and if it is we
shall have no complaint to make. We have had
an especially nice run on wedding presents re-
cently."
Claude Snyder, who for the last two weeks

has been suffering from the ravages of a fever,
has so far recovered that he is again able to
assume his duties at the Judd-Gross Company
store.
Art Hiltebrake, watchmaker at the William H.

Broer store, has returned from a fishing trip cov-
ering a week at Whitefish Lake, Mich. He
brought with him a fresh supply of fish stories
and about eighteen pounds of perch and bluegills.
A fishfry followed, and H. R. Broer, Art Arm-
strong, Pittman and the two brothers of the host
enjoyed his hospitality.

Miss Charlotte Dresser, cashier of the J. J.
Freeman Company, is spending two weeks with
friends at Stockbridge, Mass. Miss Blanche
Earle, of the same store, is at a northern Michi-
gan resort, where she will remain for the next
three or four weeks as a result of a severe attack
of hay fever.
Norman Hascall Jr., son of N. E. Hascall, sec-

retary and assistant manager of the J. J. Free-
man Company, is in St. Vincent's Hospital, where
he underwent an operation today. He passed
through the ordeal in good shape, and his re-
covery is predicted within the next ten days.
Mrs. I. Koppelman has returned from a visit

with relatives and friends at Bucyrus, Ohio.
Samuel Jordan Jr., aged 3 years, is the cham-

pion fisherman of the season at Toledo Beach,
where his father maintains a summer cottage.
Samuel Jordan Sr. says so, and he is esteemed
by his associates at the Judd-Gross Company
store as a truthful man. One day last week this
youthful disciple of Izaak Walton, while fishing
from a sailboat at the beach, succeeded in land-
ing a string of the finny tribe which supplied the
family table, with plenty to spare. His father
and mother, who fished on each side of him,
failed to get a nibble. Other fishermen in the
vicinity looked on with wonder. The child dis-
ported himself with becoming modesty, and only
Samuel Jordan Sr. is telling the story. And
Samuel Jordan Sr. is a truthful man.

Fire in the Conklin Pen Plant

Quick and effective work of an automatic
sprinkler system and the fire department probably
prevented a serious fire in the Conklin building,
Jackson and Huron streets, occupied by the
Conklin Pen Manufacturing Company, Saturday
night, August 12, 1951. This firm manufactures
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the well-known Conklin's Self-filling Fountain
Pen.
When the firemen arrived the rear of the fifth,

the top story of the structure, was a mass of
flames, and by carrying lines of hose up the fire-
escapes the fire laddies succeeded in extinguishing
the conflagration. Several of the firemen were
nearly suffocated from the fumes of burning and
melted rubber.
Chief William Mayo declares that the auto-

matic sprinkler system, which dispatched the
alarm to the Western Union office, probably saved
the owners many dollars, as the fire had a great
start when the department arrived. Chief Mayo
was one of the first to get to the fire and directed
the work of fighting it. That Chief Mayo was
successful is shown by the fact that the damage is
estimated at about $too.
The fire started in the room wherein is kept

rubber shavings, material used in the manufacture
of fountain pens. There were many bushels of
the shavings on the fifth and top floors and it is
the opinion of Chief Mayo that the flames started
as the result of spontaneous combustion.
The fire had a good start and it became so hot

that the automatic sprinkler sent in the alarm.
The officers believe most of the loss will result
from water on the fourth and fifth floors. They
are stocked with hundreds of fountain pens, but
it is not believed that they will be seriously
damaged.

Iron Pillar a Monument to
an "Antiquated" Process

On the plains of Delhi, in India, there stands
a massive iron pillar, nearly sixty feet in length
and weighing about nineteen tons, says the Engi-
neering Magazine. This ancient column is liter-
ally a monument to the "antiquated" processes
and metallurgists that produced it, for it has re-
sisted the attack of the elements during a period
of about two thousand nine hundred years, in
which fully a million times its bulk of iron or
steel has crumbled into useless dust.
No one would suggest that civilized man return

to the primitive and laborious methods by which
the iron of this column was made so long ago,
and besides there are not men enough living
today to supply our present demands, even if all
of them should engage in this type of manufac-
ture. But, granting that the world would pay
for a limited amount of iron as "passive" as this
old Kutub pillar, it is very doubtful whether
modern iron workers know how to make it.
Probably this specimen of unusual iron is the

result of accident rather than design, as far as
its resisting qualities are concerned, and it stands
today the survival of the fittest, not so much be-
cause it was intended to be, as because it proved
to be, the most lasting. For it is not likely that
a process known to give iron of this kind would
have been used so seldom, since the importance
of rust-resisting iron and steel was as much ap-
preciated in those days as now.
No doubt all the older processes made iron and

steel which rusted less—yes, and some of it very
much less—than what is usually produced today,
but there is a great difference between this mere
excellence and a resistance to corrosion during
thirty centuries, such as this column shows.

Police Recover Stolen Jewelry

Fort Worth, Texas, August 25.—On infor-
mation that reached Assistant Chief of Police
Huddleston, of this city, he, accompanied by
Police Commissioner Allen, went to a house on
Elm street one night recently and secured
a suitcase full of jewelry, believed to have been
stolen from Himbel Brothers, of Mart, Texas,
on July 29. Descriptions of the jewelry, which
include watches, rings, necklaces, bracelets,
brooches, had been sent to the police. Notation
of the stock tags, which had not been removed,
were read over the 'phone to Himbel Bros., who
declared the goods belonged to them and that
they could identify them. An arrest was made,
and the man arrested claimed that he was sur-
prised to learn the stuff was stolen, as he had
received it for a man who was at that time in
Dallas.
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Jobbing Houses All Have Road Men Out on Trade Trips—Jewelers Bu
ying

Conservatively—August Collections Good—Many Out-of-town Jewele
rs in

the City—News of the Southwest

Kansas City, August 24.—Business throughout

the southwest continues to be very slow. All of

the jobbing houses have their men started on

their early fall trips, but the reports that come

back from these travelers are not as encouraging

as they were expected to be. The jewelers are

buying conservatively, but are paying for their

goods as they receive them. Nearly every one

reports the collections for August good. There

is no demand at present for either watches or

diamonds.

Small Articles Selling Well

Small and medium-priced articles, as bracelets,

chains and pins, are selling well. There is also

a good, steady demand for tools and material, an

indication of new business in this territory.

John C. Walton, charged with complicity in

the recent robbery of the Franklin Jewelry

Company, planned the details of his escape care-

fully. This was evidenced on August 15 when

the tray which had originally held the stolen

diamonds was found in an alley in the rear of

1412 Locust street. Under a barn in the alley

is a natural cache large enough to admit the body

of a man. The tray still contained the original

cards upon which the jewelry had been shown

and the prices were marked upon them. The total

aggregated $4,293.50. Half wrapped about the

tray was a newspaper Zlated two days before the

robbery.
It is the belief of the police that Walton had

the paper in his pocket and that as soon as the

crowd had left him and run after Rock, who was

captured, he wrapped the tray in the paper and

went immediately to the little cave under the

barn, where he uncarded the jewelry. Mr. Frank-

lin identified the tray and the cards.

Trustee Appointed for Oscar E. Reed Company

L. R. Manchester was appointed trustee of the

stock of the Oscar E. Reed Company, Glendale

uilding, Tenth and Grand avenues, August z6.

The business under the trustee will be continued

until January. The stock is estimated at $18,000,

the liabilities at $7,000. Inability to collect on the

stock was the cause of the trusteeship.

Tower a Suicide

W. E. Tower, formerly of Kansas City, but

recently traveling for a New York house, com-

mitted suicide August 20 at Pittsburgh, Kan. Mr.

Tower had been in poor health for some time.

N. F. Kirkpatrick and wife, of St. Joseph, Mo.,

returned late last month from a three months'

journey through Europe.
Ward Lewis, of the C. B. Norton Jewelry Com-

pany, returned last month from a vacation at

Park Rapids, Minn. Mrs. Lewis remained with

her father, C. B. Norton, who with his family has

been spending several weeks at Park Rapids.

James V. Robinson, with his wife and family,

left late last month for the Norton cottage.

Eugene Miller, of the engraving department of

Porter & Wiser, is spending two weeks on a

farm near Olathe, Kan.
William R. Thorp, of the Cody & Ohmstead

Jewelry Company, returned last month from an

extensive buying trip east.

Charles E. Tiernan and family, of California,

Mo., en route to their home after a stay of

several weeks in Colorado, visited in Kansas City.

J. E. Cerviston, for the last six years in the

employ of the Porter & Wiser Jewelry Company,

has accepted a position with the Wetteroth

Jewelry Company, St. Joseph, Mo.
Miss Catherine A. Porter has gone to Toronto

and Buffalo to spend several weeks.
Amos Plank, of Hutchinson, Kan., who retired

from business last spring, was in Kansas City
last month en route home from an extended trip
through the northwest.

Charles C. Hoefer, of the Woodstock-Hoefer
Watch and Jewelry Company, is spending several
weeks at his summer cottage, Plum Lake, Wis.

New Jewelry Firm at Birmingham, Ala.

Hanover & Tivel is a new jewelry firm at
Birmingham, Ala. Mr. Tivel was formerly em-
ployed by jewelers in Kansas City.
Harry Snow, foreman of the shop of the Meyer

Jewelry Company, has returned from a two
weeks' stay in Chicago.
A. M. Reid, with Dana B. Ward & Co., is

home from his vacation, spent in Paris, Mo.
E. P. Campbell, the Twelfth street jeweler, with

his family, is spending several weeks in northern
Minnesota.
Abraham Bleden, watchmaker for H. B. Cars-

well, is in New York City.
Elmer Fry and son, of Belleville, Kan., are at

Mount Sterling, Ill., for a couple of weeks.

Jeweler to Change His Name

Abraham Hyman Michnisky, a retail jeweler,
filed a petition in the circuit court last month to
have his name changed to Mack. He said his
present name is cumbersome. His patrons already
call him Mack and he wants legal sanction for
their abbreviation.
Miss Edna Woods, of the C. B. Norton Jewelry

Company, has returned from her vacation, spent
in Tulsa, Okla.
E. Krigel, formerly of Kansas City, is now

in business for himself at Coffeyville, Kan.
The bankrupt stock of the Wagoner Jewelry

Company, Sapulpa, Okla., has been sold to Samuel
Carson, also of Sapulpa.
Fred Pell, formerly in business at Okmulgee,

Okla., has sold out and gone to Arizona.
0. D. Bryan, formerly in the employ of L. C.

Kisling, at Osborn, Kan., is now in business for
himself in the same town.
R. D. Pizer, formerly of Kansas City, was re-

cently employed by the Eisenstadt Manufacturing
Company, St. Louis, Mo.
Ralph Davenport, of the Porter & Wiser

Jewelry Company, has returned from a visit to
Wichita, Kan.
The firm name of Arnold Muhlheim, Ellis,

Kan., has been changed to A. Muhlheim & Sons.
Stephens & Tabb, Mount Pleasant, Texas, have

been succeeded by C. L. Stephens.

Many Callers in Town

The following called at the wholesale houses
last month : J. 0. Van Vorrhis, Ossawatomie,
Kan.; G. 0. Greer, Allerton, Iowa ; George
Rowley, Afton, Okla.; C. E. Martin, Olustee,
Okla.; Frank Barton, Concordia. Kan.; W. F.
Brown, Sterling, Kan.; Charles E. Parker, Col-
linsville, Okla.; Fred Galor, Nowata, Okla.; J. W.
Bishop, Claremore, Okla.; W. W. Whiteside,
Liberty, Mo.: S. J. Huey, Excelsior Springs, Mo.;
L. Yauslin, Baldwin, Kan.; P. J. Tonges, West-
phalia, Kan.; J. H. Whiteside, Liberty, Mo. ; H. H.
Guber, Richmond, Mo.; F. E. Butin. Fredonia,
Kan.; S. H. Babb, Beaumont, Texas ; W. F. Kirk-
patrick, Winchester, Kan.; R. E. Bertholf,
Cherokee, Kan.; -Elmer Fry, Belleville, Kan.
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DETROIT
(Continued from page 1681)

in the neighborhood of 30 per cent of their claims,
so Trustee Friedman says.
Wright, Kay & Co. have just placed in com-

mission one of the handsomest delivery auto-
mobiles in the city. The machine is a Detroit
electric of 1,000 pounds capacity, and fitted with
an enclosed body of special design. The wheels
are painted yellow and the body of the car is a
dark brewster green with gold lettering.
Waldo Moore, of the C. A. Berkey Company,

is holidaying at Grand Bend, Ontario.
The Detroit Retail Jewelers' Club will hold the

first meeting since the hot weather began on the
first Thursday in September. An attractive pro-
gram will be arranged so as to draw a large
crowd, as the officers are anxious to revive inter-
est in the club's work. Lunch will also be served.

Alfred Wirz, formerly in business in Mont-
pelier, Ohio, will probably locate in Clyde, Ohio.

Retail Jewelers' Annual Outing

Members of the Detroit retail jewelers' board
of trade held their annual outing and picnic
Saturday afternoon. The affair is said to have
been a most enjoyable one and was well attended.
Returning to his store on Sunday afternoon,

two weeks ago, J. A. Salisbury found a boy rob-
bing the place. The lad fled, but he was captured
after a chase, together with another boy who was
acting as a confederate.
The following jewelers from the state visited

the city during the last fortnight: Mrs. M.
Graves, Bad Axe; H. L. Cooper, Oxford; F.
Laming, Everett; J. S. O'Rourke, Richmond;
Charles Martin, Brooklyn ; L. L. Johnston, Tawas
City, and W. C. Vivian, Carsonville.

"Make Your Store a Magnet"

The above catchy phrase is the title of a book
issued by the Conklin Pen Manufacturing Com-
pany, of Toledo, Ohio, manufacturer of the well-
known "Conklin's Self-Filling Fountain Pen." It
is devoted to ways and means that retail jewelers
can use to increase their sales and, as the title
states, inject some magnetism into their stores
that will draw the people in. Apparently an un-
usual amount of thought and hard work has been
put into the selling ideas with which this book
is brim full. It is carefully divided into seven
distinct subjects, each of which constitutes in
itself a means of attracting people into the stores.
The book is not only offered free to dealers by
the Conklin company, but the different sales
helps explained therein are also offered entirely
without charge. The book itself is a masterpiece
in printing, stock, illustrations and engraving.
Seldom, indeed, have we seen a piece of printed
matter of its kind that has even equaled this
book, and the Conklin people state that it is a pro-
duction of their own private printing plant. It is
9 by 12 inches, with 16 pages, printed in colors
on heavy enameled stock. All dealers desiring
copies can secure same by addressing the Conklin
Pen Manufacturing Company, Toledo, Ohio.

Frisco Jewelers Looking
for Diamond Embezzler

San Francisco, Cal., August 26.—A number of
the local wholesale diamond houses are in search
of the whereabouts of one Noel, who has em-
bezzled at least twenty thousand dollars' worth of
diamonds that he had taken on memorandum
from the dealers in this city. It appears to be
another one of the cases where the party in
question paid all of his obligations promptly for
a short time, and then, after having established
a credit, waded in and procured all he could on
memorandum before absconding. The party in
question is a Frenchman, who speaks very little
English, age about 40 years, five feet five inches
tall, weighs about two hundred and twenty-five
pounds, sandy mustache, curly, sandy hair, which
is getting thin around the temples, and a much
wrinkled face. Noel has from time to time also
done some skillful diamond-setting for the whole-
sale trade.

•
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IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.
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Fall Buyers' Meet to Be Held September 4-8 a
t Time of State Fair—Com-

mercial Travelers' Picnic a Success—Well-known Fi
rm Takes More Floor

Space—News of the Local Jewelry Trade

Indianapolis, A !gust 25.—The Indianapolis

Trade Association has selected state fair week,

September 4-8, as the time of the annual fall

buyers' meet. The fair management has ex-

pressed the desire and intention to help the trade

association to make the meet a success. Local

jobbers are preparing to receive a large number

of their Indiana customers, and travelers will 
be

called in off the road to help entertain the visit
-

ing merchants.
Broad Ripple was the scene of the annual pic-

nic of the commercial travelers of Indianapoli
s

and other Indiana cities Saturday, August 12,

when 3,500 traveling men made this city their

home or headquarters, nearly all of them bein
g

members of one of the five traveling men's asso
-

ciations located in this city. All road troubles

were forgotten, everybody entered into the 
fun,

of which there "was aplenty," and pronoun
ced

the affair a great big success. The popular and

genial John Gardner was a host in himself. How-

ard W. White, also a traveler for Baldwin
-Miller

Company, helped to keep things going, especiall
y

the ball in the baseball game, in which he pro
ved

himself a good pitcher.

Heir to the Gardner Business

Carl Elvin Gardner is the name of the bounc
-

ing baby boy who recently arrived at the h
ome

of Herbert R. Gardner. The birth of this 
boy

may insure the continuation unto the fourth

generation of Gardners in the manufacturing

jewelry business. His great-grandfather was the

late T. N. Gardner (who established a ma
nufac-

turing plant in 1878), his grandfather is Edw
ard

Gardner, and his father H. R. Gardner, who 
still

conduct the business established over thirty y
ears

ago. John T. Gardner, traveler for Baldwin-

Miller Company, is the grand-uncle of the 
new

boy. With such a line of jewelry ancestors it

seems perfectly natural that Carl Elvin will 
some

day be added to the list of Gardners who h
ave

so long held an honored place among the 
jew-

elers of Indianapolis.
Harper J. Ransburg, traveling representative

for the Monongah Glass Company, Fairmont,

W. Va.; Jewel Cut Glass Company, Newa
rk, N.

J.; Cambridge Glass Company, Cambridge, Oh
io;

Rochester Cut Glass Company, Rochester, 
Pa.,

and the Colonial China Company, East Liv
erpool,

Ohio, has established a large sample room at
 212

State Life building in this city. Mr. Ransburg

was recently met upon his return from a littl
e

vacation. He said that this had been an excep-

tionally good year with him. He anticipated 
a

good fall and holiday business, as cut glass was

without doubt becoming more popular ; for a 
few

years it may have lost a little of its popular
ity,

but the fact that nothing can take its place is

being recognized by both dealers and the general

public.
Owns Cottage Colony

Ikko Matsumoto, the expert metal carver and

manufacturing jeweler of this city, owns four

most attractive cottages on Lake Manitou, near

Rochester, Ind. One of these, "Fanikko," he

keeps for his own use, the other three, "Tokio,
"

"Yokohama" and "Nagasaki," he rents. A fe
w

years ago, when land was cheap on the pretty

little lake, Mr. Matsumoto visited it during the

fishing seasons and purchased quite a tract of

land on the wateredge and erected the cottages
,

equipped with a number of conveniences, tele
-

phones, water in the kitchens and pretty gardens
.

During this summer the cottages have been in

constant demand. Mr. Matsumoto spends Satur-

days and Sundays at the lake, catching plenty 
of

fish and enjoying the outdoor life. During July

M. J. Beiber, of Baldwin-Miller Company, occu-

pied one of the Matsumoto cottages.
Carl F. Walk, of J. C. Walk & Son, has re-

turned from an automobile trip east.
M. H. Douglas, traveling representative for the

material department of Baldwin-Miller Compan
y,

is feeling much better after taking treatment fo
r

rheumatism at Mt. Jackson Sanatorium, near this

city.
Edward J. Kappeler, 338 Indiana avenue,

planned his vacation so that he could spend a

few days at the K. of P. state encampment, hel
d

at Lafayette, Ind., last month.
Leo Krauss has had the exterior of his store,

45 North Illinois street, repainted, signs regilded

and other improvements made that add consider-

ably to its appearance.
Jacob H. Griesser has sufficiently recovered

from his recent illness to resume work at hi
s

manufacturing quarters in the Commercial build-

ing. The shop has been thoroughly overhauled

and put in fine shape.
Mrs. G. Downing, of the art department of L.

S. Ayres & Co., has returned from a purchasing

trip to New York. Her purchases include silver-

ware, cut glass, hand-wrought jewelry and art

goods.
Wm. A. Lorentz, watchmaker at 30 South Illi-

nois street, has returned from a visit to his

former home, Davenport, Iowa, where he learned

his trade.
L. Strashun, jeweler and pawnbroker, will close

his branch office, The Indiana Loan Office, at 115

West Washington street, and conduct all his busi-

ness at the Indianapolis City Loan Office, H9

West Washington street.
Herman Friedman, of the F. & M. Jewelry

Company, in the Traction building, left the middle

of August for New York and other eastern points

to buy goods for the holiday trade.

Louis F. Kiefer and his brother, Charles,

changed places one day last month. Charles

came home from the family cottage at Lake

Makinkuckee and Louis took the next train for

the lake. Both men are skilled fishermen and '

know all the good holes in the lake.

Hoffman & Lauer to Expand

Hoffman & Lauer, wholesale dealers in tools

and materials, State Life building, have secured a

lease on Rooms 901-2-3-4 on the ninth floor of

the same building. The new quarters are in the

hands of workmen, and when a number of

changes are made will be ideal quarters for the

business. Mr. Hoffman has felt the need of

more room for some time. He hopes to be

settled by the first week in September, in time t
o

welcome all trade visitors who will come to at
-

tend the state fair and do some stocking up.

C. W. Lauer & Co., wholesale jewelers, will

add to their present quarters the rooms vacated

by Hoffman & Lauer. This will give them double

the floor space and enable them to handle their

growing trade and increased stock with greater

facility. Fall buyers can be prepared to see a

very complete and attractive store when Mr.

Lauer gets settled in his enlarged quarters.

Harry A. Sebel, house salesman and one of

the buyers for Baldwin-Miller Company, has re
-

turned from a short vacation. A part of the

time he spent with his grandparents in Cincinnati

and called upon a number of trade friends and

jobbers. From one and all he reports a very

courteous reception.
W. F. Krieg, traveler for Krieg Brothers'

Catholic supply house, will start on his fall trav-

eling September i with a full line of ecclesiastic

goods.
Mrs. Wolf Sussman, 251 West Washington

street, made a recent purchasing trip to the dia-

mond market of New York.
John P. Mullally, Monument place, has returned

from a trip to Niagara Falls, where he attended

the annual convention of the fraternal Order o
f

Orioles. Mr. Mullally is supreme past president

of the order.
J. C. Sipe, diamond merchant, has returned

from his annual trip to Amsterdam, Holland.

Mr. Sipe says he purchased unusually hea
vily

this year, and that he is very proud of his stock
.
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The annual county fair for the benefit of the

summer mission was very successful this Au
-

gust. All the prizes were donated by Indianap-

olis merchants. J. P. Mullally donated a dia-

mond ring; Leo Krauss, a gold watch ; Baldwin-

Miller Company, through the courtesy of the In-

dianapolis retail jewelers, a gold watch, and the

Haase Watch and Jewelry Company a watch

from the Deuber-Hampden Company.
J. E. Reagan, Indianapolis; C. H. Hetzner,

Peru, and Philip Hoor, Aurora, represented In-

diana at the Richmond convention of the Ameri-

can National Retail Jewelers' Association. Both

Messrs. Hetzner and Hoor served on committees.

Oliver M. Antes, Evansville, Ind., refused to be

renominated treasurer of the association. In

speaking of the convention Mr. Reagan said:

"The convention was in all respects a success.

The attendance was not what it ought to have

been, but the talks and speeches were excellent.

It was without doubt the best convention eves

held. The interest and enthusiasm were great

and promise well for the Kansas City conven-

tion next year."
Perry M. Slauter, formerly located in India-

napolis but now doing a retail watch and jewelry

business for himself at Norwalk, Ohio, visited his

friends in this city last month. He is well pleased

with his location and the satisfactory trade he

has had in the new quarters.
Aaron Pursel, of Noblesville, Ind., stopped off

in this city last month en route home from a

visit in Cincinnati.
Z. 0. Craig, formerly with his uncle, A. G.

Craig, at Bicknell, Ind., is now with L. W. Otto,

at Crawfordsville, Ind.
Phil Stachler, of Portland, Ind., has been mak-

ing many improvements in his storeroom, which

has been remodeled and enlarged.
W. E. Axline, of Bauchert, Noblesville, Ind.,

has been spending his vacation at Burt Lake,

Mich.
Allen Pickett, son of A. J. Pickett, of New

Castle, Ind., has removed from Indianapolis and

taken a position with Herbert Smith, at Rock-

away, N. Y. Mr. Pickett is well known in In-

dianapolis and the state, having successfully filled

the position of watchmaker with a number of the

best jewelers.
J. W. Thompson, of Danville, Ind., was re-

cently met in one of the jobbing houses in India-

napolis. Mr. Thompson is a regular buyer on

this market.
Miss Josephine Dold, manager of the Dold

Jewelry Store, at Madison, Ind., was one of the

tenters on the beautiful chautauqua grounds dur-

ing the ten days of the chautauqua meeting in

her city.
W. F. Brewer, watchmaker, formerly with A. C.

Joss, on Indiana avenue, Indianapolis, has re-

moved to Terre Haute, Ind., and opened a watch

repair business.
Donald Patton, expert watchmaker, formerly

with George S. Kern, Indianapolis, has accepted

a similar position with the Burton Jewelry Com-

pany, of Kokomo, Ind. The Kokomo store is a

branch of the Burton Jewelry Store of this city.

Joe Booth, of Booth & Son, Tipton, Ind., was

a recent visitor on this market. He reported

"weather unusually hot but trade about normal."

Frank Marshall, of Fisher & Marshall, Colum-

bus, Ind., is a student at the L. R. Douglas School

of Engraving. H. Pearson, watchmaker for the

above firm, has returned from a two weeks'

vacation.
0. H. O'Mara has succeeded to the business of

W. A. Beasley, at Fairmount, Ind.
R. L. Porter, of the Porter Jewelry Store, at

Tipton, Ind., made a recent purchasing trip to

this market.
F. C. Kroetz, watchmaker with Arnold & Co.,

Columbus, Ind., has returned from a visit to hi
s

old home in Madison, Wis.
C. L. Baldwin, of Marion, Ind., will soon b

e

nicely located in the new store at st8 Washi
ng-

ton street, which is being arranged to suit the

requirements of an up-to-date jewelry store.

Gilbert L. Scott, the 14-year-old son of J. E
.

Scott, of Atlanta, Ind., is the youngest pupil 
at

the L. R. Douglas School of Engraving. 
He is

making splendid progress and bids fair to fi
nish

a banner pupil.
Raymond H. Manzev, an Indianapolis youn

g

jeweler who located in Dana, Ind., a little o
ver

(Continued on page 1640)
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DENVER

Man Caught Who It is Alleged Has Committed Numerous Robberies.
Rocky Mountain Gem Company Suffers Fire Loss—New Law Starts a Sale
of Individual Drinking Cups—News of the Local Jewelry Trade

Denver, Colo., August 24.—P. E. Church and A.
E. Church have bought out the business of Lora
H. Reed, of Gillette, Wyo. P. E. Church, their
father, who owns a large grocery company in
Sheridan, Wyo., furnished the capital. A. E.
Church, who is well acquainted with the jewelry
business, is running the store. The business was
bought for $5,000. L. H. Reed bought the store
about a year ago from P. C. Duncan, who is now
located in Sheridan, Wyo.

Night Watchman Arrested as Burglar

The person who has been committing quite a
number of burglaries lately in small stores has
been caught and arrested and proved to be the
night watchman who was employed by the city
to watch these stores. His arrest was traced from
his last burglary at Harry Hellerstein's, a jeweler
at 921 Fifteenth street, where he broke in a few
weeks ago and got away with about $foo worth
of goods. He showed his hiding place for his
wares, and hundreds of dollars worth of mer-
chandise of every description was found there.
Thieves broke into the shop of Chas. H. Clark

& Co. a few nights ago (the date is not known
exactly, as the goods were not missed until sev-
eral days later), but failed to get away with very
much of value. They carried away a large chime
clock left for repairs, a box of old silver weigh-
ing several pounds and other small articles, but
failed to take any of the valuable articles which
were in the same case as the clock, old silver, etc.
It is supposed they must have been frightened
and left or were new at the business.
An involuntary petition in bankruptcy has been

filed in the United States court against the Piens-
Miles Mercantile Company, but the assets and
liabilities are not yet known.
F. S. McKee, of Aspen, Colo., has just returned

to his home after an extended fishing trip and
reports several good catches.

J. R. Humphreys, of Carrizozo, N. Mex., has
discontinued his jewelry business there and ex-
pects to open up again very shortly with F. M.
Rhonberg, of Alamogordo, N. Mex., in Banning,
Cal.
E. L. Allen, of Trinidad, Colo., has been con-

fined to his home for several days with la grippe,
but is again back, attending to his visit.
S. L. Bresler, of the Enterprise Jewelry Com-

pany and secretary of the state board of phar-
macy, is attending the convention of the Ameri-
can Pharmaceutical Association, in Boston, of
which he was elected a delegate.
Bauer, the "square jeweler" of Trinidad, Colo.,

has been spending his vacation in the east.
S. E. D. Sears, jeweler and postmaster of

Willard, N. Mex., is making preparations for a
big lion hunt in which he expects to participate
early in September. Mr. Sears is an expert
hunter, and has captured nearly every kind of
large game in this country with the exception of
the mountain lion, and he hopes to add that to
his collection this fall.

Fire Does Considerable Damage

Fire broke out in the store of the Rocky
Mountain Gem Company, at go8 Sixteenth street,
August 8, and did considerable damage before

it could be extinguished. C. M. Johnson, who
runs a repair shop in the same quarters, lost
nearly all of his tools and material, and is prob-
ably the heaviest loser. The origin of the fire
is not definitely known.
A. S. Reiser, an old-time jeweler of Salt Lake

City, died there early in August of heart disease.
Mr. Reiser leaves a well-established jewelry busi-
ness, quite a bit of city property and $4,000 life
insurance. His wife is continuing the business,
but is willing to sell it out if she can get her
price.
Ed. Lehman, of the Ed. Lehman Jewelry Com-

pany, is making an extensive business trip through
the west, and C. A. Begthol, with this firm, is on
his regular trip through Kansas.
E. R. Fisher, of the Fisher Jewelry Company,

of Pueblo, Colo., is enjoying a tour of the state
in his big touring car. He is accompanied by his
family, and they expect to take several days rest
at Estes Park, Colo.

New Law Stimulates Sale of Cups

As a result of the new state law prohibiting
public drinking cups at any fountain or watering
place the local jewelers are benefiting in the sale
of individual cups which people are carrying. All
styles and qualities are being sold from nickel to
sterling silver and handsomely engraved cups.
Edna Mason, of the Ed. Lehman Jewelry Com-

pany, is spending her vacation at the Boulder
Sanatorium, recuperating after her hard spring
and summer.
H. L. McLaughlin, of the W. W. Hamilton

Jewelry Company, has just returned from a very
favorable business trip through the northwest
and reports prospects very good for the fall trade.
T. B. King, with this firm, is still enjoying good
business through the southern part of the state.
Swanson Brothers have opened a branch store

at Littleton, Colo., and report business very good
for a beginning. Their main store is located at
First and Broadway.
C. A. Ball, of Durango, is enjoying a fishing

trip in the mountains. W. W. Letson, also of
Durango, has left with his wife for a two weeks'
hunting trip after large game.
Several eastern opticians have been visiting in

the city while en route to Salt Lake City, where
they are going to attend the national convention
held there. They were all royally entertained by
the local opticians while here.
H. Q. Martin, formerly of Pearshall, Texas,

has accepted a position with C. C. Stone & Co,
of Salt Lake City.

Woman Arrested in Kansas City

The woman who was recently arrested at Kan-
sas City, Mo., charged with attemnt to defraud,
is believed to be the same one who tried to ob-
tain loans on jewelry here in Colorado. She is
said to have tried to borrow $165 from Gree-
ley jewelers on a diamond brooch which she
claimed was worth $400 and put up a story of
being a saleslady and being stranded and in need
of the money. It is claimed here her husband
made the brooches at a cost of $65 apiece. Her
game was discovered through the co-operation of
the jewelers, and she left the state.

Jas. E. Lewis, of the Lewis Jewelers' Supply
Company, has returned from a very successful
business trip through Colorado, Texas and New
Mexico, and leaves very shortly on his regular
trip through the northwest. William Fulton, with
this firm, just finished an excellent trip around
the Horn.
The following out-of-town jewelers were in

town during the last couple ox weeks: L. E.
Gardner, of Longmont ; W. E. Payne, of Boulder,
Colo.; W. H. Brannan, of Loveland, Colo.; J. C.
Hunt, of Fort Collins, Colo.; E. R. Fisher, of
Pueblo, Colo.; W. R. James, Arvada, Colo.;
Henry Curtis, of Littleton, Colo,

INDIANAPOLIS
(Continued from page 1630)

a year ago, has met with gratifying success. He
has recently moved into larger and more at-
tractive quarters, and travelers tell his Indianap-
olis friends that he is sure "to make good."

Business 20 Per Cent Ahead of Last Year

Harry Major, of Major & Sheldon, Shelbyville,
Ind., made a purchasing trip to Indianapolis last
month. Mr. Major said that business was a
little quiet just at that time, but was at least 20
per cent ahead of last year. "That all comes
from living in a good growing town," continued
Mr. Major. "Our town never had a boom, but
just keeps steadily on, and every census a few
more figures are added by the official count."
Several new factories have recently been located
in Shelbyville.
H. F. Bennett, of Lapel, Ind., was a buyer on

this market the last of August.
George W. Zerbe has removed his watch repair

business from Argos to Miami, Ind.
Woods Brothers are the successors to Alonzo

P. Woods, at Forest, Ind.
P. G. Ahring, of Summar', Ind., made a recent

trip to Indianapolis. He came to buy a little
stock and a big automobile. Both wants were
satisfactorily supplied.
W. E. Hart, of Scottsburg, Ind., spent several

days with friends in this city recently. He re-
ported the illness of his partner, Mr. Anderson.
Roy Steirwaldt, formerly of Gosport, Ind., is

doing watchwork for S. Trattner, of the Reliable
Loan Office, on South Illinois street. Mrs. Tratt-
ner has returned from Cincinnati, where she was
called by the death of a member of her family.
The Eppert Jewelry Company, 47 South Illinois

street, Indianapolis, has recently added a watch
repair and optical department.

Letter One
to a Jeweler

The key to open your door to
Catholic Trade is good dealing in
rosaries.
What ! Is good dealing so rare

as to make a good dealer con-
spicuous ? No in most goods; yes
in rosaries. Rosaries worth $2 are
commonly sold for $3, $4, $5, $6,
$7—not always worth $2.
What is a rosary worth ? What

is anything worth? One answer is:
What it'll fetch. A better one is:
it is worth the cost of making and
selling. There are staple goods and
unstaple goods. It costs very little
to sell staple goods; it costs a good
deal to sell unstaple goods.

Are rosaries staple or not? Some
are, some are not.
What does "staple" mean ? It

means regular and satisfactory,price
and all. Wanted by everybody,
within the means of everybody.
That is why it costs so little to sell
such a thing.
And the Vatti Rosary at $2 is

such a thing. Better write for a
book on Catholic Trade and How
to Get It.

Vatti Rosary Co., 108 Fulton Street, New York
—Adv.
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The Value of a Systematic Follow-up System

Prosperity of a State Lies in Having People Feel Proud to Have Their Friends

Know That They Trade at That Store—Some Systems Which Have Proved

Successful—Other Business Helps

"The most valuable asset that a store can have,"
said a prominent business man to me some time
ago, "is the confidence and loyalty of its cus-
tomers. If people feel proud to have their
friends know that they buy of a store the pros-
perity of that store is assured. There are stores
—and some of them are big ones too—that a
great many people feel a little ashamed to be
seen in; if they buy there they do it almost fur-
tively and take the label off the goods so that no
one shall discover where they were bought. It
is only by years of effort that a firm gains the
other kind of standing—the desirable kind that
makes people proud to deal with it; and the
efforts not only must be along the line of fair
prices and good quality but must also aim at a
certain exclusiveness and at maintaining personal
relations with its customers."
I was reminded of this talk just a few days

ago, says a writer in The Saturday Evening Post,
when walking through the establishment of a firm
that has precisely this kind of reputation; for its
general manager said, as we went through an
office lined with long rows of index-files:
"You see here one of our principal means of

keeping in personal touch with our customers.
In these files are the names and addresses of
over thirty thousand of them. For each cus-
tomer there is a separate card, divided into spaces
for the several large departments of our store;
and every time he makes a purchase the fact is
noted there, with the date. See, this is the way—
so that we can tell at a glance, in regard to any
customer, just when he bought of us last and in
which department. The reports are kept noted
up every day, for every clerk and mail-order
employee understands the importance we attach
to the record and keeps sending in memoranda
for it. Through this record as a basis we send
out a constant succession of circulars and cir-
cular letters. The customer who buys steadily
and in a variety of departments gets one kind;
the customer who buys, say, in suitings but not
in anything else gets circulars regarding steamer
rugs or shoes or leather goods. The man who
has been buying only underwear or haberdashery
is reminded that we have other departments as
well. And those who have fallen away for a
while—perhaps for a year or two—are tempted to
come back by circulars that we try to make
alluring.

Successful Follow-up Methods

"The out-of-town buyer and the man right
here in the city are treated in just the same way,
and the cash customer is treated precisely like
the one with an account. Of course many sales
are made right over the counter of which we
can keep no record, as we don't know the names;
but whenever the clerk knows the name, from
remembering the customer or getting his address
for delivery, the record of the sale goes to this
file.
"It costs something, but very little compared

with the results we get; for it pays for itself
many times over. It takes several clerks to keep
it going, and they are mostly rung women
chosen for intelligent discrimination. It is a
matter of daily record and of constant watch-
fulness and judgment. We keep up quite a num-
ber of kinds of printed form-letters which have
been prepared by our regular advertising writers,
and we keep changing to new forms ; and every
effort is made to have them attractive and even
unique in appearance, always with an effect of
artistic restraint and with just the right touch
of cordiality.
"The kind of circulars that a good many

houses use, shoved into envelopes at random—
along with bills or notices of shipment, or merely
for general advertisement—is apt to be merely
annoying. A man takes out a bunch of the
things and tosses them angrily away. You know
the kind—just haphazard; put into an envelope
for Jones just the same as for Smith, and with

no thought or knowledge of the individual cir-
cumstances. Our aim—and the results show
that it is a good one—is as different as possible
from that random sending of circulars; for I
may almost say that no two customers get pre-
cisely the same treatment. The carefully pre-
pared things that we get up and the carefully
studied conditions of each customer's case give
us our advantage. A customer is apt to feel in-
terested, for the chances are that we are not only
telling him something interesting about our store
but something that he recognizes as applicable to
himself personally. He will probably feel mildly
flattered, too, by being individually remembered,
and especially so if he has been away from us
for a while; and he is likely to drop in on us or
to mail an order or an inquiry, for people have
a liking for stores where they are kept in mind
and made much of. Cash customers are espe-
cially surprised and pleased, for they don't expect
to be remembered, not having accounts on our
books and never suspecting the existence of a
system of this kind. The cash customer usually
feels so neglected by most stores that it gratifies
him to know that there is somebody who remem-
bers him and caters to him, and really wants
his trade."
* * * * * * * * I *

This remark about cash customers touches
upon a curious condition of modern business—
that of the depreciation in importance of the
cash customer as compared with the increased
importance given to the customer with a charge
account. In theory and in popular belief the
cash customer is the one who is most courted,
most desired, most coveted and wished for ; with
him there is no risk of bad debts, no expense
of bookkeeping and collection, none of the loss
that comes from not having the use of money.
Theoretically the buyer with cash in his hand
is the one most keenly desired.
"But, as a matter of fact," said one of the

heads of a large department store when I spoke
of this point to him, "the cash customer is not
at all the one we like best. We like the. customer
who runs an account—the one who says: 'Charge
it.' The cash customer will not buy nearly so
many goods in the course of a year as will the
charge customer, for the reason that it is much
harder to take money out of one's pocket and
count it and hand it over than it is to tell the
clerk airily to 'add it to the account.' Not only
will the charge customer buy more in quantity
than does the man with cash, but he will also
average a more expensive quality.

How Liberal Credit Pays

"And it touches people's pride too. There is
scarcely a man or a woman who, when the clerk
asks suavely, with pencil poised in air, 'You
have an account?' would not rather answer
'Yes.' It makes a customer feel bigger—feel of
more importance. This feeling may be absurd or
unnecessary, but it certainly exists. And so, for
all these reasons, we cater to the charge cus-
tomer more than to the cash one, and in various
ways that the cash customers never think of as
intentional make the treatment of one class bet-
ter than the other. The charge customer finds
nothing to delay him in transferring from one
department to another—in each department he
merely says 'Charge it,' and we do all the work;
while the cash customer, with a transfer card in
her hand, goes along much more slowly. In
questions of mistake or supposed overcharge the
customer with an account also has the advantage
by virtue of his position; and he also has the
better position when there are goods to be re-
turned. Suppose a customer isn't sure of the
amount of material wanted—say, in upholstery
goods—if it's a charge customer we often send
out a whole piece, let her use what she wants
and return the rest. And the customer feels
mightily pleased—she has been granted a favor;
but with a cash customer we couldn't do this.
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I know all this doesn't seem right, but we have
to do the best we can to get practical results.
"We make it also a point to get people. on our

books with very little formality or investigation;
we don't want to drive the cash customer away,
but would make him a charge customer. Wt.
aren't reckless; but if they can make—as most
people can—a fairly reasonable showing as to
honesty and responsibility, we are glad to get
them on our books. Our losses through poor ac-
counts are very far from totaling up to what we
make in increased business through our liberal
policy in passing on our customers' credit."

Arid I thought, as he said this, of a department
-stor in another city that, in a determined effort
to g. t more credit customers, announced that any
one :Jho was a telephone subscriber in that city
cou'Lr. on the strength of that alone, open an
account—and that was one of the old and con-
servative stores I
* * * * * * * * * *

The problem of the cash customer, so vitally
important to every business man, is met in one
of the great houses by an ingenious system,
under which, though every sale is for ready
money, any one may be not only a cash cus-
tomer but at the same time, in spite of the ap-
parent contradiction, a customer with a charge
account. For the house runs a bank as one of
its departments under the same roof as all the
rest of its business; and any one who has an
account with that bank need merely have the
amount of a purchase •deducted from the balance
to his credit. Of course an important part of
the system is that no one may buy beyond the
amount of that balance. And, to make the plan
attractive and draw people's money, the company
pays 4 per cent interest on deposits; and this
is a vital feature, for without it the public would
be very unwilling to leave money there just to
lie idle and not earn anything.
A curious point is that no one in,the estab-

lishment claims credit for the inception of the
idea. It was a natural outgrowth of the condi-
tions and needs of a great establishment that in-
sisted on selling only for cash, and it really came
about through the sending in of money from time
to time by out-of-town customers, with the re-
quest to take out the pay for goods ordered and
hold any balance to their credit.
* * * * I * * * * *

It is impossible to talk long with a successful
business man without finding that his mind keeps
running to the general influence of human na-
ture on business plans and schemes. Business, in
fact, seems to hinge largely upon psychology.
A good business man must from necessity be a
good student of human nature; and this does not
mean that he must be able to read the character
of specific individuals, but that he must have a
wise understanding of the general springs of
human action. He must not only understand how
to act upon parsimony and prodigality, and draw
both the parsimonious and the prodigal to his
store, but he must understand how to work upon
people's pride, how to make them feel flattered,
how to please and interest them; and he must
understand that the appeal to woman is a very
different thing from the appeal to man.

Men, Women and Bargains

"There is a great deal of talk these days," said
a Broadway dealer, "about the equality of the
sexes. Well, maybe they are equal—though, when
the women say that, what they really mean is that
the men are decidedly inferior—but, whether
equal or not, they are mighty different."
Perhaps nothing so shows the difference be-

tween the sexes as their attitudes toward bar-
gains and bargain sales.
"The majority of men who go to a bargain

sale go because they really want the particular
thing they have seen advertised. The majority
of women go because they see a splendid chance
to do triumphant shopping." Thus said one of
the proprietors of a big department store. "The
woman may wonder, when she gets her bargain
home, just how she is ever going to use it—but
there, again, is an important difference, for a
woman's ingenuity will twist and adapt a thing
to make use of it in some entirely different way,
if necessary, from the obvious one; while a man,
on the contrary, if he can't use a thing in the

(Continued on page 1644)
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Abuse of the Discount

THE KEYSTONE

Disregard of the Time Limit in Remitting on
Discounted Bills a Serious Evil, and One of
Which Many Concerns Are Guilty—Analysis
of Discount Agreements

The practice of disregard of time and
of the arbitrary exaction of discount has
been encouraged by sellers who have
deemed it "politic" to submit, says a writer
in a recent issue of Trunks, Leather Gds
and Umbrellas.

The fallacies, "For policy's sake," -In
order to keep friendly with our customers
and hold their trade," "Others do it, we
must," etc., blind many not only to the
violation of the moral principle involved
but to the extent and force of the exaction
to which they submit.

Would a purchaser deem it
"politic" to pay a supply
house for more goods than
were furnished? The old

saying has it that "A bargain is a bargain."
Why not "terms, terms?" And why not
live up to the true meaning? Of what use
is the system if not recognized?
The writer believes that if this is given

just consideration all fair-minded business
men will, on the one hand, cease asking
payment for the use of money beyond the
time period its use is granted, and, on the
other hand, refuse to pay for money for a
longer period than they have the use of it.
Why cannot this matter be taken in hand

so as to insure a square deal ? It can, either
by discontinuing cash discounts or by quot-
ing them in such explicit terms and on such
equitable lines that any attempt at violation
will stand out clearly as deliberate and pre-
meditated exaction. For instance, stick to
the "2 off ro days" if you will, the rate of
thirty-six per cent per annum, but quote
in this way:
"Terms, net 30 days. A discount of one-

tenth of I per cent per day will be allowed
for the actual number of days prepayment
is made. This equals 2% off 5 days, 2 off
Io days, IN off 15 days," etc.

Under such conditions the
seller agrees to pay the pur-
chaser for money for the
exact time he has the use

of it, the purchaser cannot reasonably ask
more, under the same ruling that he would
not submit to the demand of a seller for
payment for more goods than furnished.

It should be noted that under the pro-
posed terms, if for any reason it be incon-
venient or undesirable for a purchaser to
pay in ten days, he may take fifteen or
twenty and still secure pro rata discount;
whereas, under the terms "2 off io days"

Terms Are

Terms

Stands to

Reason

correctly interpreted, he would not be en-
titled to any discount after ten days from
the date of the invoice.
The terms quoted have been used by a

large house for three years or more. Some
believed that the attempt to enforce them
would cause offense to customers and re-
sult in loss of trade, but such did not fol-
low. During the first two months customers
took exception, but when it was explained
and the principle involved called to their
attention, they ceased to object.
As to the general adoption of such terms,

it may be argued that they do not apply to
all lines of business. Such ground is not
tenable, however, if it be conceded that
cash discount is a price paid for the use of
money, but in that case time is the essence,
and by the same ruling that a buyer would
not pay for more goods than he received,
the seller should not be asked to pay for
the use of money for a longer time than it
is used.

Theory and
Practice

Some may say all this is
right in theory, yet for this,
that or the other reason it
would be impracticable to

attempt to enforce it.
As offsetting this it can be said that after

three years of experience and exact en-
forcement of the rule, without deviation,
it has not only shown its practicability, but
has furnished a preponderance of evidence
in support of the equity of its terms.
Terms of "2 off io days" quoted on

thirty-day sales mean that the seller offers
the purchaser a discount of two per cent for
prepayment of twenty days; in other words,
thirty-six per cent per annum for the use
of money. Taken as an independent propo-
sition, it would seem ruinous for a business
house to pay such a rate; yet, under the
terms "2 off io days" in present practice,
thousands of business men are paying forty-
eight, sixty and even seventy-two per cent
per annum for money, because of the abuse
of the terms. When they allow two per
cent discount for payments in fifteen days
they pay forty-eight per cent, and when
they allow it for payment in twenty days
they pay seventy-two per cent.
When the rule of "2 off it) days" was

first instituted it was not considered that it
really meant paying the rate of thirty-six
per cent per annum for money, but simply
that for payment in ten days the seller was
willing to reduce his profit somewhat. If
on a cost of $75 he sold at $1oo, his gross
profit was 33 1-3 per cent; if he allowed
two per cent discount on the selling price
his profit was reduced to 30 2-3 per cent—
a reduction of profit equal to two per cent
on the selling price, or 2 2-3 per cent on
the cost. Again, with the institution of a
two per cent discount, many changed their
price-lists so that the allowance of two per
cent discount did not reduce the profit
below the old standard, whereas, on sales
to customers who did not discount, the
profit was increased.
Thus, from the seller's standpoint the

allowance "2 off io days" was not a loss
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but a gain if we allow that one-fourth, say,
of the amount of sales were discounted, on
which the seller made the same profit as of
old ; and on the remaining three-fourths he
realized more profit than before.

If the seller had not changed his price-
list, presuming that not over one-fourth in
amount of his sales would be discounted,
the institution of the two per cent discount
would in effect simply have reduced his
profit to one-half of one per cent on the
selling price, or two-thirds of one per cent
on the cost.

As to the purchaser, when
Original Interest the two per cent. discount

was first instituted it was
not considered that he, when discounting
purchases, was putting out money at thirty-
six per cent per annum, but simply buying
goods for two per cent less than before.
When the custom of "2 off io days" was

first instituted a general idea prevailed that
its effect on the seller was simply a slight
reduction of profit, and to the purchaser
a reduction of two per cent in cost. What
followed? With the passing of time came
competition, prices were cut repeatedly, cost
not reduced proportionately, margin of
profits became less and less, and still the
rule of "2 off io days" prevailed; but not
as at first did purchasers make payment in
ten days, but took twelve, fifteen or twenty
days under one pretense or another, claim-
ing the two per cent discount just the same.
It became generally recognized that "2 off
10 days" was for cash discount; that it
meant paying for the use of money for a
given time; that it meant a rate of thirty-
six per cent per annum. Cash discount was
not considered a direct charge against sales
—a reduction of profit on sales, but pay-
ment for the use of money , and an account
called "Discount on Sales" was opened, also
an account styled "Discount on Purchases."
Thus, finally, it was generally recognized
that "2 off io days" meant a price paid for
the use of money on the one hand and a
price received for the use of the money on
the other. Many a business man boasted
that he made as much on discounting pur-
chases—often more—than he did on his
sales.

Disregarding
Time Limit

Of late the terms "2 off 10
days" have become mean-
ingless because of the gen-
eral disregard of the time

limit. Purchasers loath to lose the discount,
though not making payment in ten days,
when remitting deduct the ten-day discount.
In such cases seldom does an explanation
accompany the remittance, but if the tender
is rejected the purchaser offers various
excuses, such as "Delay was owing to an
oversight"; "We paid as soon as goods
were received, we object to paying before";
"Our system does not permit of having bills
vouched for payment in ten days," etc.

It hardly seems necessary to say that
neither of these and many other excuses
offered justify the disregard of the time
limit agreed upon at the time of purchase.
It is at the time of purchase that the pur-
chaser should take exception to the time
limit if it is not acceptable.—C. G. Mayfair
in Inland Stationer.
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Value of Good Judgment
in Sales Management

The Act of Securing the Merchant's Interest

and Ultimately His Business—Why a Sales-

man Should Know His Competitor's Line

When the sales manager receives a re-
port from a salesman to the effect that it is
"impossible" for him to secure an order
from a certain merchant he has called on,
the first thing to be done is to determine
wherein lies the merchant's opposition to
opening up an account with the house. If
the salesman keeps his wits about him and
studies the idiosyncrasies of the prospect,
he can usually satisfy himself as to what
is the cause of the indifference manifested
and with the aid of the sales manager pur-
sue such a plan as his observations of the
case may warrant, in order to establish
business relations with the merchant in
question.

Securing the Merchant's Interest

In some cases, however, the most ob-
serving salesman may be unable to arrive
at an intelligent conclusion as to the mer-
chant's indifferent attitude, and here is
where the experience and good judgment
of the sales manager should be called into
service. If after discussing the merchant's
character and disposition it has been de-
cided that he bears no ill will against the
house and has no specific reason for not
giving the salesman an order, beyond his
refusal to do so through sheer lack of in-
terest, it is frequently advantageous for the
salesman to desist for the time being from
approaching him on the buying proposition
and to endeavor to cultivate his interest in
an indirect way. The salesman might ask

the merchant if he would kindly give him
his opinion on the — brand of goods
carried by his house or on a new line that
he may be introducing, explaining that the
firm values his opinion highly, knowing
that he is a man of wide experience in the
business and one whose verdict would be
accepted as worthy of recognition. In other
words, cater to his vanity or egotism, se-
cure his interest gradually, and when this is
done plan to get part of his trade. There
are few of us who are absolutely imper-
vious to the wiles of praise, and the sales-
man should not lose sight of this, though
it is imperative, of course, that he exercise
discretion in his application of it.

Introducing New Specialties

The introduction of new goods and spe-
cialties affords the salesman an excellent
opportunity of making his house known to
merchants from whom he may not have
been successful in securing business. It
should be the salesman's aim to acquaint
himself thoroughly with every new article
as it is brought out, and know every feature
of it, for very frequently the sale of a new
and useful specialty, even in a very mod-
erate quanity at first, is the opening wedge
for future orders of greater magnitude. It
is usually not a difficult matter to interest
a prospective customer in a new and up-
to-date specialty, for goods of this kind
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find a ready sale when once successfully in-
troduced. In order, however, to get the

merchant interested in these new articles

he should always carry samples with him,

and these samples should be of the most

staple and serviceable size. They should

not be carried in the sample trunk along

with the heavy goods, but should be car-

ried loosely so as to be accessible at any

time. If the house in sending these goods

to the salesman has neglected to post him

on their important features and selling
points, the salesman should write for com-

plete information regarding them, for
knowledge of this kind is absolutely neces-

sary to place them before the merchant in

an intelligent way.

Studying Competitor's Line

The salesman will find it to his advantage

to familiarize himself with goods similar

to his sold by his competitor, but he should

not use his competitor's line as a target for

criticism while endeavoring to put up a sell-
ing argument on his own goods. This
knowledge, however, can be turned to good

account in bringing out the strong points

and meritorious features of his goods with-

out in any way alluding to the "shortcom-

ings" of his competitor's line. If the sales-

man will keep himself fully posted upon

new goods as they are placed on the mar-

ket by his house he will find that they will

aid him greatly in establishing business re-
lationship with merchants whom he may

have failed in the past to sell.—The Hard-

ware Reporter.

Advice and Warning to Inventors

Anyone who scans a copy of the Patent

Office Gazette with the notion that necessity

is the mother of the entire brood of inven-

tions therein contained is destined to re-

ceive a rude shock, says the Scientific

American. What an enormous family

Nine hundred and ninety-seven thousand to

date, and increasing at the rate of six hun-

dred new little necessities each week ! But

what an odd and varied brood, and are they

all really necessities? Here is a strange

one that was actually patented—a scheme

for controlling horses by electricity. If the

animal balks, a powerful and well-placed

shock will make him spring forward in spite

of himself. If he tries to kick, his muscles

will be cramped by a paralyzing charge of

electricity. Instead of bridle and reins, the

all-powerful current may be used to give

him a shock on the left cheek in order to

turn into the right fork of the road, or on

the right to make him take a left turn. In-

stead of sawing away at the lines, the driver

may sit back in comfort, and, by means of

push buttons, typewrite the beast into sub-

mission.
Needless to say, this weird

Necessity and invention is an intruder in
Invention Mother Necessity's family.

Alas! there are many such

intruders. But a large number of inven-

tions equally unnecessary ire not so pal-

pably foolish. The worst offender is the

man who is not content with developing and

improving the arts in which he is regularly
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employed, but feels that he must do mis-

sionary work in strange and unfamiliar ter-

ritory. A farmer who has never been be-

yond the boundary of his own county will

invent fire-escapes for skyscrapers. A city

clerk whose knowledge of the country has

been gained from a trip to Bronx Park will

invent an automobile plow. Sailors on the

high seas will tackle the baffling problem of

making safe rail joints, while the man from

the Middle West almost invariably turns

his attention to ship propellors and wave

motors. An idea comes to such a man and

he hastens to the Patent Office with it. It

may be that he will give it a superficial ex-

amination; but the chances are that he will

think it unnecessary to make his examina-

tion thorough, or else he will be afraid of

divulging his secret by too searching an in-
vestigation.

Eccentric Ideas sNtrout
cklowngitbatgboe barilmliaannt 

con-
ception of having rotary

heels on shoes, the idea being that the wear

would be evenly distributed and that the

heels would not be run down on one side.

The invention seemed so original to him

that he thought it unnecessary to investigate

the state of the art ; however, he was per-

suaded to have a search of the Patent Office

made, and much to his astonishment he

found an entire sub-class devoted to this

one particular branch of shoemaking, in

which scores of patents had been secured

on every phase of the idea. Of course this

inventor's design was slightly different from

the rest, and he might have secured a pat-

ent with a limited claim or two; but he was

wise enough to see that his scheme was not
necessary, and was therefore useless.

Until he has discovered the fact by rude

personal experience, it is usually hopeless

to tell a man with an idea that his inven-

tion is unnecessary. A man who is dabbling

in arts of which he knows little or nothing

will not listen to advice. You cannot tell

him that invention, like charity, begins at

home, because it does not, always.
We do not wish to create

Creating a the impression that it is

Necessity only the necessary invention
that is worth while. Many

of them appear unnecessary, and actually

are unnecessary, until the necessity for

them has been naturally or artificially

created. Many years ago a thin, ema-

ciated young man in Boston who was

literally starving spent all his time with a

series of experiments that seemed abso-

lutely worthless. He carried his investiga-

tion so far as to employ a mummied human

ear, and many an evening he spent whisper-

ing in this ghastly ear, trying to record the
vibrations of the eardrum. The outcome

of these experiments is the telephone of

to-day. It was an unnecessary invention

when first patented, a scientific toy, and no

one seemed to see any particular value in

it ; but the need for it was built up after the

invention was made. Verily, the successful

inventor must be prophetic, in seeing a real

necessity for his device, and the preliminary

to success lies in careful, painstaking study

and a thorough knowledge of every phase

of the art.—Scientific American.
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Costs and Profits in the Retail Business

It is a well-known fact that while many
banks are able to build a large business
on profits of 6 per cent, many retailers fail
in business on a profit of 25 per cent, says
the Inland Stationer. This has always ap-
peared to be one of the paradoxical cer-
tainties of trade, and the only explanation

that has ever been vouchsafed is that mer-
chants, as a general rule, do not allow

enough "margin of safety."
The "margin of safety" has been dis-

cussed in all its phases, many, many times.

The question of what per cent should be

figured for operating expenses in a given

line of business has probably aroused more

discussion than any other one commercial

proposition. And this discussion is still in

progress, and the solution appears to be as

far removed as ever.

A recent issue of a trade magazine dis-

cussed at length the question of failure in

the retail shoe business. It arrived at the

conclusion that many supposedly reliable

and businesslike concerns are actually

ignorant of the proper basis on which they

should base their selling price figures, and

that they had for years been selling their

goods at too low a figure to cover their ex-

penses and allow for a sufficient profit to

place them on a firm foundation.
Within the past month all salesmen for

the Burroughs Adding Machine Company

have been asked to investigate this alleged

condition of retail stores, and, in an effort

to discover just how each of these concerns

figures selling price on goods this simple

problem was propounded:
"A merchant buy an article for $1. Op-

erating expenses are 20 per cent and a 12

per cent profit is desired. What must his
selling price be in order that he may secure
such profit?
The answers to this problem have been

almost as numerous as the business men to

whom it has been submitted. What is more
remarkable, it has demonstrated that fully
two-thirds of the average retailers doing
business to-day do not know how to figure
this problem correctly.
At first thought, it might seem that by

adding the 12 per cent and 20 per cent and
taking 32 per cent of $1 the selling price
should equal $1.32, but this is far from
being the correct result. Indeed, it is so far
short of the correct selling price that the
merchant who sold according to this rule
must eventually close his doors. Neverthe-
less, the Burroughs Company has already
received many answers in which the solu-
tion was given just this way.

Atiother method of figuring is to base the
20 per cent operating expense on the cost,
making the real cost $1.20, 12 per cent of
which is 14 cents, making the selling price
$1.34.
A third answer is obtained by figuring the

operating expenses on the cost as before,
thus getting $1.20, but figuring the profit
on the selling price, thus securing a state-
ment that $1.20 is 86 per cent of the selling
price, and the selling price is $1.39.
None of these solutions is correct, accord-

ing to the best authorities, who claim that
both profit and operating expenses should
be figured upon the selling price.

Burroughs men have been instructed to
propound this problem to a number of re-
tailers in their territories, and a consider-
able interest has been the result.

Keep a Business Diary

Most merchants keep a record of each
day's sales. Some men make their records
show gross profits daily, as well as sales.
Not all merchants make the fullest possible
use of these records for study and com-
parison. Certainly, if the records go no
further, they are of only half the use they
might be if more care were taken to make
each day's story complete, says an unknown
exchange.
Why not keep a business diary ? Would

it not be of practical value as well as of in-
terest ? Wouldn't you like to know how
much you sold this day last year, and the
year before, and each year before that since
you started in business?
Then you could read your progress, your

advance from the modest trade with which
you began. Yet such a record would be but
the bare outline. The figures are there, but
not the reasons why.
Now suppose you kept a diary and on it

gave the reasons as well as the cold facts;
what goods you sold, the kind sold, and
why. It is the "why" that is important.
The business may be small because the

weather is dull or stormy, and only those
come out who must. Your competitor may
have a sale on, which draws trade away
from you. There may be a trade excursion
to some near-by city and nobody at home to
buy. There are dozens of reasons why
trade is poor on one day or another, and all
these should be recorded.
Then, again, the sales may be larger than

the average, and if you give the reasons
while they are fresh in your mind there will
be no guessing about it a year later. It may
be because you have advertised some par-
ticular line, or a cut-rate sale, or because
there is a trade excursion to your town.
Each fact and each factor must be put

down, and then next year reference can be
made to the record, and a comparison drawn
which will teach you a great deal about your
business progress and shape your business
policy.--Omaha Trade Exhibit.

The Value of a Systematic
Follow-up System

(Continued from page 1641)

obvious way, will merely toss it aside and put
the cost of it down to profit and loss.
"We make it a rule never to offer a bargain

sale of things for men unless we have an actual
overstock or want to close out some line that is
threatening to go out of fashion or that hasn't
caught hold. Bargain sales for men don't pay
as do similar sales for women; and so it is good
policy to make up a bargain sale for women as
often as we can make or find an opportunity.
"And here is the reason for it : A man, though

he prides himself on getting a bargain, generally
holds it as a matter of private pride. If he gets
a thirty-dollar article for twenty he is glad of it,
but he would rather have his friends think he
paid forty. It sort of touches his self-esteem,
his vanity, for he wants his friends to think him
a buyer of expensive things; he wants to be
thought both freehanded and prosperous. Of
course there are different kinds of men, but I
am speaking of the average.
"With a woman, however, the whole thing is

different. In the first place, she actually loves
to shop—loves to look into windows and go
into store after store, and have clerks show her
interminable variety. There is hardly a man
who likes to shop, but there is hardly a woman
who doesn't—hardly a woman who doesn't find
a positive happiness in it. Being a man myself,
I don't pretend to understand it; I merely recog-
nize it as a fact that every business man must
constantly have in mind.
"A man wants to be shown things in the

briefest and most direct way, whether it is a
bargain sale or just a matter of every-day buy-
ing; and he wants a clerk to understand at once
what it is he wants and show him nothing else.
But a woman, unless she is in a hurry to catch
a suburban train for home, never feels annoyed
at having everything possible shown to her. She
will grasp quickly, if need be, at some particu-
lar bargain, and then wants to go on looking
at one thing after another. She loves to look
and handle and fondle. It titillates her fancy;
it makes her dream. Whereas a man would feel
ashamed of not knowing just what he wanted,
a woman would accept the imputation as a com-
pliment.
"Of course she doesn't know what she wants.

Where would be the pleasure in shopping if it
were all a cut-and-dried affair? In the matter
of shopping, all women are from Missouri and
want to be shown.
"When, however, she has bought something

for five dollars that ordinarily would cost ten,
she runs and tells every woman of her acquaint-
ance—she shows the purchased triumph and
gloats over it. Best of all, she tells her friends
just where she got it ; and she not only wants to
go back again herself, and keeps the place in a
warm corner of her heart, but sends the other
women there too. So that's why we prefer to
run our bargain sales for women."

Trunk Containing Jewelry Lost

Omaha, Neb., August 27.—Jewelry aggregating
in value between $8,000 and $1o,000, belonging
to the A. F. Smith Company, of this city, which
was being shipped in a trunk to Nebraska City
recently, has been lost or stolen. Will Kortlang,
traveling salesman for the company, checked
two trunks to Nebraska City. Upon his arrival
when he inquired for his trunks he found but one.
According to the station and baggage agent at

Nebraska City, the trunk was not put off there.
On the other hand, the baggage agent on the
train declares that it was, together with another
and duplicate trunk owned by the same company.
Mr. Smith says the concern will suffer no

financial loss, as the trunk was covered by insur-
ance in the Jewelers' Safety Fund Society. The
insurance society will, from now on, direct the
Pinkerton detectives in the case, and the Missouri
Pacific Railroad will have to deal with it.
The trunk contained watch cases, movements,

brooches, chains, charms, scarf pins, etc.

New 1911 ModelTHE America Alarm is 25
years young. When it first
cam 

i
e out 'twas joyfully

whispered t never would
get old. It never has—it's livelier
today than it ever was.
There must be reasons—perhaps

it's the good looks--perhaps it's
the good works—perhaps it's the
label and perhaps it's the price.

Dealers' names printed free in case lots of 48.

Six inches high. Alarm shut-off. Packed 12 in a box with advertising matter.

In dozen lots, 50c net.

Perhaps it's all of this and then prob-
ably more. But whatever sells them, it
does sell and stay sold. The 1911 model
is the best ever—it's dressy, it's tasty, it's
neat. The price is the lowest that's been
quoted for years.

Americas come in cheerful boxes that stack par-
ticularly well into window display pyramids and cir-
cles. They are packed 12 in a carton and an order
for four of these cartons or 48 clocks entitles you to
the free printing of your ad on the clock dials.
There's a display rack that comes for the asking,
free xvith case lot orders.

In case lots of 48, 49c net.

WESTERN CLOCK COMPANY, LA SALLE, ILLINOIS,



it Rings to Beat the Band.''

/
T'S a snap to sell an Ironclad;
it has so many selling
points, tangible, visible sell-

  ing 
i

points—striking, convinc-
ing talking points. 

If it sells not at sight, it'll sell
on hearing.. Bring one on the
counter—point out how sturdily
it stands, how mightily it's shield-

ed, how huskily it's built.—Make
them weigh it, make them set the
alarm off, make them stop it.
Make them wind the alarm

tight and see how long it rings,
how true it rings, how loud it rings,
then say "one-fifty, please," and
bring down another.—Tell them
to get it cleaned every other year.

Dealers' names printed free on dials in lots of 24.
Height 5 inches. Dial 234 inches. Weight 2% lbs. Rings 35 seconds, can be shut off at will.

In case lots of 24, 80c net. In dozen lots, 82c.net. In broken lots, 85c net.

WESTERN CLOCK COMPANY, LA SALLE, ILLINOIS.

Not Licensed for Sale for Less than $2.50

T
HERE are just three rea-
sons for Big Ben's over-
whelming success—himself,
his advertising, his policy.

When you buy Big Ben you are
buying the most carefully adjusted
alarm it' s possible to make—you are
buyinga demand that insures you
immediate and generous returns—

you are buying an ironclad price
protection that guarantees the retail
jeweler the most liberal clock
profit he's ever been offered.

Quality, demand, profit—there
is no article in any line of goods
that combines these elements of
success to a greater degree and there
is none that deserves it more.

Dealers' names printed on dials in lots of 24.

Height 7 inches, dial 44 inches. Intermittent and long alarm. Nickel or brass finish.

In case lots of 24, $1.45 net. In dozen lots, $1.50 net.

WESTERN CLOCK COMPANY, LA SALLE, ILLINOIS.
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Rings the hell every time
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III 
 ERE'S a splendid little alarm

clock that's made for jewelers
only. It's called the Bull's
Eye because it hits the mark—
and it hits it in every way,

looks, design and clockmanship.

It's snug, massive shipshape.—It has
a clear, pleasing long alarm call and a
large, open, distinct face.—The move-
ment is the easiest to get at of any alarm

made.—It can be taken out frontwards
or backwards, either way you want, with-
out removing either hands or dial. It's

suspended in a cast iron ring to which
all the case parts, legs, bell post, shut-off,
are screwed, not staked.

It's sold to jewelers only, it's not to be
retailed for less than $1.25 and it comes
in a beautiful box that will score a bull's
eye in any window display.

Dealers' names printed free in case lots of 24.

Dial 4TA. inches, height 7 inches, weight 20 ounces, rings 45 seconds.

In case lots of 24, 65c net. In dozen lots, 68c net.

WESTERN CLOCK COMPANY, LA SALLE, ILLINOIS.

September i, 191 
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Law for the Retail Jeweler

[Copyright by ELTON J. BUCK
LEY]

[A series of articles speciall
y compiled by a

wellknown lawyer for the better education of

the retail dealer in the law and
 its relation to the

different phases of his business.
—Eol

XVII—The Law as to Substi
tution

I have received the following query

which I am sure will interest ev
ery reader

of these articles no matter wh
at line of

business he is in :

Binghamton, N. Y., July 30, 1911.

Elton J. Buckley, Esq.
Dear Sir :—As a manufacturer,

 I should

like your views on the liability o
f a retail or

wholesale dealer who substitutes 
some other

goods for the goods which a 
customer asks

him for. You may not know it, but this is

a very prevalent trade practice, and many

manufacturers suffer from it very keenly in

having the demand, which they 
have pains-

takingly and at great expense crea
ted, diverted

to other channels. •
Respect fully yours,

A MANUFACTURER.

There are four ways in which a m
erchant

can practice substitution. In two of them

legal action can be prosecuted a
gainst him,

in the other two he is immune 
from any

action whatever.

The first plan is to use his powers of

persuasion upon a customer to in
duce him

to take something different from 
the article

asked for. A customer enters a re
tail store,

for example, having seen a certain 
propri-

etary article advertised somewhere, and

asks for it. The retailer may have it in

stock, or he may not have—it make
s no dif-

ference. For some perfectly sufficient rea-

son he does not care to sell it. It may not

pay sufficient profit, or its quality 
may not

be satisfactory, or the manufac
turer may

be guilty of offenses against the 
trade—for

any of these or for any other rea
son the re-

tailer may justifiably decide not t
o sell the

article if he can avoid it. In pursuance of

such decision he does everything in his

power to divert all the inquiries wh
ich come

to him. This he does by using any argu-

ment which the facts Ny ill allow. The ar-

ticle he wishes to substitute may giv
e more

weight or measure for the money,
 or be

better grade, or may do better \mi
l( than

the article asked for can do. All this, or

any of it, he tells the customer, and 
in the

end persuades her to take the artic
le he is

recommending.

Tf the dealer's arguments are truthfu
l, the

manufacturer, though he may lose a l
arge

volmne of business, can bring no action

whatever. The retailer is wholly wit
hin his

rights in selecting the goods he N'ill
 sell or

recommend—as long as he tells the 
truth

against the goods he is discriminating

against. It perhaps goes without saying

that if he makes the unequivocal st
atement

K EYSTONE

that the substitute article is of be
tter quality

than the one asked for, when i
t is not, he

has been guilty of slander, and c
an be sued

for damages by the manufacturer
. So if he

says anything else untruthful 
against the

goods with the object of preven
ting a sale.

Not long ago a retail merchant 
known to

me, who was receiving a consi
derable num-

ber of calls for a package arti
cle the price

of which had become so gener
ally cut that

it was no longer profitable for 
retailers to

sell, set out deliberately to tra
nsfer these

calls to a competitive brand. The
 task was

made easy by the fact that the 
competitive

brand gave a larger package a
nd greater

contents. He displayed a packag
e of both

in his window, and called at
tention, in a

conspicuous and sensational sign, to the

difference in what consumers go
t for their

money.

The display aroused much atten
tion and

the manufacturer of the smal
ler package

catne at the retailer with an 
attorney, who

threatened various things if the 
display was ,

not discontinued. It was not discontinued,

however, and nothing happened
. Nothing

could happen, for the retailer h
ad in no way

exceeded his rights.

So that the retailer who practi
ces substi-

tution in this fashion cannot be 
punished or

prevented if he stays within the 
truth.

The second plan is where a dealer is

asked for one thing. but sells another,

falsely representing it to be the same. I

don't mean representing it to be "just as

good--that conies under the 
first plan—

but representing it to be the 
identical thing.

In this case the manufacturer 
of the goods

which are made the victim can 
bring suit in

two ways, both at once if he li
kes. fIe can

get an injunction against the 
dealer to pre-

vent him from continuing the 
practice, and

he can collect damages to cover
 all the harm

done him up to date. Of course
 this form

of substitution is dishonorable 
and a fraud,

and it is no less a fraud under t
he law if the

goods sold are equal to or even 
better than

those which the buyer thought lie was

getting.
Third—Another form of substituti

on is

where a merchant accepts an o
rder for a

given thing without comment, an
d then de-

liberately sends another thing, a
lso without

comment. In many cases the cust
omer will

be in a hurry to use the goods, or
 will not

be very particular about the bra
nd, or will

conclude that the thing was just a
 mistake,

and will keep the article sent. In this case

the manufacturer would in my 
judgment

have no more action against the 
dealer than

he would under the first plan. Th
e dealer

has practiced no fraud; everythin
g he did

was. done openly and aboveboa
rd, and if

the customer will accept the su
bstitute be

tenders so openly, that is between
 him and
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his customer, and the manufac
turer cannot

legally complain. Of course in s
uch a case

the customer would have the o
ption of re-

turning the substitute and getti
ng what he

ordered. If he preferred to accept the su
b-

stitute rather than exercise the
 option to

return, that is within his rights.

Fourth—Substitution is sometimes 
inno-

cently practiced by dealers in th
is manner:

They will have been betrayed i
nto selling

an unlawful imitation of a tra
de-marked

article, or a similar article bearing a
 spurious

trade-mark. In such a case, as I have ex-

plained in a previous article, the manu-

facturer who was the sufferer b
y such a

practice could doubtless obtain an 
injunc-

tion against the dealer, but if the 
thing was

done innocently he could not recover

damages from him.
I have used a retail dealer as an i

llustra-

tion throughout, but, of course, the
 law is

precisely the same when the practice
 is car-

ried on by a wholesale dealer. Let me say

again that the quality of the substit
ute goods

makes no difference. The gist of the of-

fense of substitution, where there 
is an of-

fense, is depriving a given manu
facturer

of sales, not doing anything again
st con-

sumers.

Your Silent Salesman
the Advertising Sign

The advertising sign is, unquestionably,

the oldest form of advertising now befor
e

the world, says the Grand Rapids F
urniture

Record. Its existence dates back long be-

fore the newspapers and magazines,
 and its

importance has kept abreast of all m
ediums

now used by the retailer of public com-

modities. Too much ittention can not be

paid to this silent salesman. It is a neces-

sary complement to the newsp
apers and

magazines, and the connecting rod 
between

the publicity columns and the s
alesman in

the showroom.
Today the manufacturers in this 

country

are spending thousands of dollars 
in adver-

tising signs. Goodly proportions of every

advertising campaign are allotted to the

purchaser of this important featu
re. The

manufacturer of public commodities is

willing to furnish the retail dea
ler a sign

consistent with appointments of 
his sales-

room. Don't throw these signs a
way ; hang

and mount them where they bes
t can be

seen, and they will prove a sure 
business

bringer.

Many times the passerby has h
is atten-

tion called by the advertising 
sign to an

article that he needs. Many times he

enters an emporium to purchase 
a certain

article and is led to buy other goods
 through

the medium of the advertising si
gn. Many

more times does he look into the 
windows

of the big stores and. has impres
sed upon

his mind bv all advertising sign th
e kind of

an article be would like to buy. 
Pie may

ilot purchase then, but the little 
advertising

sign has taught him where he can b
uy when

he is ready. These simple reasons, based

on common sense, alone make the 
advertis-

ing sign a mighty important le
ver in the

machinery of a retail business.
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Rings the hell every time

H
ERE'S a splendid little alarm
clock that's made for jewelers
only. It's called the Bull's
Eye because it hits the mark—
and it hits it in every way,

looks, design and clockmanship.

It's snug, massive shipshape.—It has
a clear, pleasing long alarm call and a
large, open, distinct face.—The move-
ment is the easiest to get at of any alarm

made.—It can be taken out frontwards
or backwards, either way you want, with-
out removing either hands or dial. It's

suspended in a cast iron ring to which
all the case parts, legs, bell post, shut-off,
are screwed, not staked.

It's sold to jewelers only, it's not to be
retailed for less than $1.25 and it comes
in a beautiful box that will score a bull's
eye in any window display.

Dealers' names printed free in case lots of 24.

Dial 4'4 inches, height 7 inches, weight 20 ounces, rings 45 seconds.

In case lots of 24, 65c net. In dozen lots, 68c net.

WESTERN CLOCK COMPANY, LA SALLE, ILLINOIS.

September 1, 1911 
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Law for the Retail Jeweler

[Copyright by ELTON J. BUCKL
EY ]

[A series of articles specially c
ompiled by a

wellknown lawyer for the better education of

the retail dealer in the law and 
its relation to the

different phases of his business.
—EDI

XVII—The Law as to Substitutio
n

I have received the following query

which I am sure will interest ever
y reader

of these articles no matter what line of

business he is in :

Binghamton, N. Y., July 30, 1911.

Elton J. Buckley, Esq.
Dear Sir :—As a manufacturer,

 I should

like your views on the liability of 
a retail or

wholesale dealer who substitutes 
some other

goods for the goods which a cu
stomer asks

him for. You may not know it, but this is

a very prevalent trade practice, and many

manufacturers suffer from it very keenly in

having the demand, which they ha
ve pains-

takingly and at great expense create
d, diverted

to other channels. •
Respectfully yours,

A MANUFACTURER.

There are four ways in which a m
erchant

can practice substitution. In two of them

legal action can be prosecuted again
st him,

in the other two he is immune fro
m any

action whatever.

The first plan is to use his powers of

persuasion upon a customer to indu
ce him

to take something different from the
 article

asked for. A customer enters a ret
ail store,

for example, having seen a certai
n propri-

etary article advertised somewhere, and

asks for it. The retailer may have it in

stock, or be may not have—it makes 
no dif-

ference. For some perfectly sufficient rea-

son he does not care to sell it. It may not

pay sufficient profit, or its quality m
ay not

be satisfactory, or the manufacture
r may

be guilty of offenses against the tr
ade—for

any of these or for any other reason 
the re-

tailer may justifiably decide not to s
ell the

article if he can avoid it. In pursuance of

such decision he does everything in his

power to divert all the inquiries whic
h come

to him. This he does by using any argu-

ment which the facts will allow. The ar-

ticle he wishes to substitute may giv
e more

weight or measure for the money, o
r be

better grade, or may do better work 
than

the article asked for can do. All this, or

any of it, he tells the customer, and i
n the

end persuades her to take the article 
he is

recommending.

If the dealer's arguments are truthful, t
he

manufacturer, though he may lose a larg
e

volume of business, can bring no action

whatever. The retailer is wholly withi
n his

rights in selecting the goods he will se
ll or

recommend—as long as he tells the 
truth

against the goods he is discriminating

against. It perhaps goes without saying

that if he makes the unequivocal state
ment
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that the substitute article is of better 
quality

than the one asked for, when it i
s not, he

has been guilty of slander, and can
 be sued

for damages by the manufacturer. 
So if he

says anything else untruthful. against the

goods with the object of preventin
g a sale.

Not long ago a retail merchant k
nown to

me, who was receiving a considerab
le num-

ber of calls for a package article 
the price

of which had become so general
ly cut that

it was no longer profitable for r
etailers to

sell, set out deliberately to transf
er these

calls to a competitive brand. The 
task was

made easy by the fact that the c
ompetitive

brand gave a larger package and
 greater

contents. He displayed a package
 of both

in his window, and called atten
tion, in a

conspicuous and sensational sign, to the

difference in what consumers got 
for their

money.

The display aroused much atten
tion and

the manufacturer of the smalle
r package

came at the retailer with an a
ttorney, who

threatened various things if the d
isplay was

not discontinued. It was not discontinued,

however, and nothing happened. 
Nothing

could happen, for the retailer had
 in no way

exceeded his rights.

So that the retailer who practice
s substi-

tution in this fashion cannot be p
unished or

prevented if he stays within the 
truth.

The second plan is where a dealer is

asked for one thing, but sells another,

falsely representing it to be the same. I

don't mean representing it to b
e "just as

good"—that comes under the firs
t plan—

but representing it to be the ide
ntical thing.

In this case the manufacturer of 
the goods

which are made the victim can br
ing suit in

two ways, both at once if he li
kes. He can

get an injunction against the deale
r to pre-

vent him from continuing the pra
ctice, and

he can collect damages to cover 
all the harm

done him up to date. Of course
 this form

of substitution is dishonorable and
 a fraud,

and it is no less a fraud under the
 law if the

goods sold are equal to or even 
better than

those which the buyer thought he was

getting.
Third—Another form of substituti

on is

where a merchant accepts an order
 for a

given thing without comment, and 
then de-

liberately sends another thing, also 
without

comment. In many cases the cust
omer will

be in a hurry to use the goods, or 
will not

be very particular about the brand, 
or will

conclude that the thing was just a 
mistake,

and will keep the article sent. In this case

the manufacturer would in my j
udgment

have no more action against the deale
r than

he would under the first plan. The
 dealer

has practiced no fraud ; everything 
he did

was. done openly and aboveboard, 
and if

the customer will accept the substitu
te he

tenders so openly, that is between him
 and

his customer, and the manufactu
rer cannot

legally complain. Of course in suc
h a case

the customer would have the opti
on of re-

turning the substitute and getting 
what he

ordered. If he preferred to accept the sub-

stitute rather than exercise the 
option to

return, that is within his rights.

Fourth—Substitution is sometimes i
nno-

cently practiced by dealers in this 
manner:

They will have been betrayed into 
selling

an unlawful imitation of a trade
-marked

article, or a similar article bearing a sp
urious

trade-mark. In such a case, as I have ex-

plained in a previous article, the manu-

facturer who was the sufferer by 
such a

practice could doubtless obtain an 
injunc-

tion against the dealer, but if the t
hing was

done innocently he could not recover

damages from him.
I have used a retail dealer as an illu

stra-

tion throughout, but, of course, the l
aw is

precisely the same when the practice is
 car-

ried on by a wholesale dealer. Let me say

again that the quality of the substitute 
goods

makes no difference. The gist of the of-

fense of substitution, where there is 
an of-

fense, is depriving a given manufact
urer

of sales, not doing anything against 
con-

sumers.

Your Silent Salesman
the Advertising Sign

The advertising sign is, unquestionably,

the oldest form of advertising now b
efore

the world, says the Grand Rapids Fur
niture

Record. Its existence dates back long be-

fore the newspapers and magazines, 
and its

importance has kept abreast of all med
iums

now used by the retailer of public
 com-

modities. Too much attention can not be

paid to this silent salesman. It is a neces-

sary complement to the newspaper
s and

magazines, and the connecting rod b
etween

the publicity columns and the sales
man in

the showroom.
Today the manufacturers in this cou

ntry

are spending thousands of dollars in 
adver-

tising signs. Goodly proportions of every

advertising campaign are allotted to the

purchaser of this important feature. 
The

manufacturer of public commodities is

willing to furnish the retail dealer 
a sign

consistent with appointments of his
 sales-

room. Don't throw these signs away 
; hang

and mount them where they best 
can be

seen, and they will prove a sure b
usiness

bringer.
Many times the passerby has his a

tten-

tion called by the advertising sign
 to an

article that he needs. Many times he

enters an emporium to purchase a 
certain

article and is led to buy other goods 
through

the medium of the advertising sign
. Many

more times does he look into the 
windows

of the big stores and, has impressed
 upon

his mind by an advertising sign the 
kind of

an article he would like to buy. 
Pie may

not purchase then, but the little ad
vertising

sign has taught him where he can buy 
when

he is ready. These simple reasons, based

on common sense, alone make the 
advertis-

ing sign a mighty important lever 
in the

machinery of a retail business.
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A MOST INTERESTING
WINDOW OR WALL SIGN

FOR ROCKFORD DEALERS

This and many other helps now ready.
Begin to plan your early fall advertising.

E I N COM PARABLE

THE

ROCKFORD
line is complete, 1 8-1 6 -1 2 - 0
size, and complete watches. If
not handling ROCKFORDS,
write for prices, and let us put
your name on our mailing list.

ROCKFORD WATCH CO.
ROCKFORD, ILL.

THE BIG QUESTION
What Shall I Do
Our answer to this is : Take a Correspondence
Course with the American Optical College this
Fall, and fit yourself to be a successful OPTICIAN.
Many hundreds of our graduates
are engaged in successful prac-
tice all over the world. There
is no profession easier to learn, or
more remunerative for the time and money spent.
WE TEACH YOU TO TEST EYES AND FIT GLASSES
CORRECTLY BY OUR CORRESPONDENCE
COURSE. No need to leave your present work
—no additional expense on account of leaving
home—nothing but the cost of the lessons, which
is exceedingly reasonable, viz: A regular $25
College Course for $8 ($1 0 in Canada and foreign
countries) which may be paid in installments of
$2 down and $1 each week. We follow your
study, and in completion, grant you our Diploma.

II will pay you to write us for full particulars.

AMERICAN OPTICAL COLLEGE
Detroit, Michigan

No. 400. Jeweler's All-Glass Table Case

COAXING THE QUIET DOLLAR
There are a great many callers who come and go in your store who have wants and desires
that they don't tell to you and your clerk.
They have money to spend, if they only see what they want. The way to get these "quiet"
dollars into your cash drawer is to invite the customer a eye by an attractive display.
There a nothing finer.you can use than our new No. 400

gdwe Jeweler's All-Glass Table Case
shown above. It's new, elegant in appearance, strong as a brick house, attracts the eye as
a magnet attracts steel.
The glass part is made according to our regular " Silent Salesman All-Glass " method.
Absolutely all glass ; no frame, no screws, bars or clasps—just the rich beauty of crystal
clear glass. Yet no case could possibly be made stronger.
Why not investigate ? It's worth while to write for our booklet. Address Dept. C.

DETROIT SHOW CASE CO.
Show Case Makers to Progressive Merchants

476-490 West Fort St. :: DETROIT, MICH.
Get our Book on Modern Store Front Construction

New York Salesroom, 43 E. Eighth Street
LEO A. FELDMAN, Selling Agent
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Some Precautions to Be
Taken in Ordering Goods

Timely Suggestions Which Will Prevent Mis-
takes and Assure Quick Deliveries—The
Art of Making Out Orders and Checking
Received Goods

Now that we are on the threshold of the
buying season those ordering goods will do
well to pay attention to the following ex-
cellent suggestions by the Dry Goods
Economist:

Use a separate letter sheet for each dis-
tinct matter on which you are writing to a
wholesale concern. One letter, if it refers,
for instance, to a remittance, contains an
order for goods and a complaint as to short-
age on a previous shipment, will have to go,
in turn, to three or more different branches
of a wholesale organization. This may
mean a delay of some days before all of the
matters have been looked up and attended
to. If each matter is taken up on a sep-
arate sheet each sheet will go at once to the
department where it belongs.

It is much easier to grasp the meaning of
a typewritten letter than one in long hand,
and the chance of error is thereby mini-
mized. It is also easier to get the sense
of a letter when it is written on only one
side of the sheet.

An itemized pay-statement enclosed with
the remittance will often prevent misunder-
standing and thus save inquiries by corre-
spondence. Many concerns keep a carbon
copy of their pay-statements for reference
and for use in case of any point or objec-
tion being raised by the payee.

When References Should Go with Order

When sending an order to a firm with
whom you have had no previous dealings
shipment may be expedited by giving, with
the order, the name of some concern with
whom you have had active business rela-
tions—preferably a concern located in the
city to which such first order is sent. This
may not be necessary when the firm placing
the order has a wide reputation, but it can
do no harm in any case.

Reorders sent by mail should include all
necessary particulars, including quantity,
size, color, width, style, price, etc. Also
give the firm name, city and state, the date
for shipment, and, especially, complete in-
structions as to how the goods are to be
routed, so that the transportation company
(to which the wholesaler is to deliver the
goods) can be properly directed by him.

If valuable goods are ordered to be for-
warded by express, instruct the wholesaler
as to whether he should or should not have
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their value declared and included in the
express company's receipt.

Always Get Copy of Order

When placing an order with a traveling
salesman, or when purchasing goods in the
market, insist on having a copy of the
order, showing terms, time for delivery,
shipping instructions and other details.
Such copy should be filed with the receiving
clerk or other suitable employee, so that in-
voices, on arrival, can be compared with
the order.
When express packages are received

make a memorandum of the house from
which they come, the weight, and the ex-
press charges, also whether prepaid or col-
lect. Such information will be highly
valuable if it happens that claims have to
be made. If the package is numbered by
the wholesaler, that number should be
noted.

Store employees on receiving packages
from express companies, railroads and
other carriers - should be required also to
note the condition of packages, so that if
a shortage is discovered the cause of it can
be more readily located.
To prevent invoices enclosed in packages

being inadvertently thrown away or lost,
the invoice should be looked for prior to
throwing aside the wrappers, etc.

Check Contents of Each Shipment

Contents of each shipment should be
carefully gone over and checked as soon as
possible after arrival, and any shortage,
damage or other discrepancy should at once
be reported to the wholesaler. A carbon
or press copy of such claims should be re-
tained for reference.

Clerks should never be allowed, in their
haste to put goods on sale, to remove them
from the receiving-room before the quan-
tities have been properly checked off with
the invoice.
When undue delay occurs in the receipt

of goods, don't wait too long before notify-
ing the wholesaler. The sooner he receives
such information the easier it will be for
him to trace the shipment, and thus the
sooner will the retailer receive it.
When returning goods to the wholesaler,

notify him promptly of the reason for the
return, and mail him an invoice, or else en-
close it with the defective goods. See that
the debit memo is checked off before pack-
ing, so as to avoid error on the part of the
store.
Have the name of the concern, or of the

store, placed on such returned packages, so
that their origin may be clear to the whole-
saler immediately on their receipt.
A careful record should be taken of

articles sent back to the manufacturer for
repairs. Debit his account with the amount,
making notation why they are returned to
him. When the goods come back, credit
the wholesaler's account promptly.

Analysis and Ethics of Price-Cutting

Dealer Who Selects Certain Articles Upon
Which to Cut Prices Does It for These Rea-
sons, Says Wanamaker Manager

The following interesting analysis of
price-cutting is by W. R. Hotchkin, the ac-
complished merchandise manager of John
Wanamaker, New York:

There are two kinds of price-cutting.
One is done by the dealer who consistently
sells his goods on a certain basis of profit,
and neither sells his goods at a loss nor at
an extravagant profit. The other case is
where the dealer, with little regard to con-
sistency in his percentage of profit, is
willing to damage a manufacturer, as well
as his competitors, by announcing at ir-
regular intervals prices on trade-marked
articles, or other well-known commodities,
which are below a profitable retail selling
price.

it is well known in the trade John Wana-
maker was the first bookseller to lower the
prices of books and place them on a fixed
selling basis at a reasonable profit. He was
the originator of the $1.o8 price for new
fiction when $1.50 was the published price,
and the selling price an indefinite quantity.
The position then taken met with such

tremendous popular approval that the
Wanamaker store built up the largest retail
book business in America, and the entire
book publishing business of the country
had the greatest stimulus it has ever known,
and the greatest epoch of prosperity.
But it is necessary to state that when this

price was once fixed it was continuously
maintained. It is also to be understood that
this price gave a fair, legitimate profit.
The dealer who selects certain trade-

marked articles of large demand and places
them on sale for a day or two each month
at a price on which there is no profit, and
at times actual loss, has three reasons for
his action :
First—To deceive the public as to his

prices on other goods not so well known.
Second—To attempt to cast reflection

upon the prices of a competitor by taking
a false position himself.
Third—To damage the market value of

the trade-marked article.
If there is a better reason for such action,

with an article that cannot be bought from
the manufacturer at less than its regular
price at any time, I would like to know it.
If reason number one is analyzed to its bot-
tom, it is as damaging to the public as it
would be to sell to the government ten
cases of goods, in one case of which fair
weights and measures were given, and a
deal made with the inspector to examine
only that one case, the other nine cases of
goods being measured and weighed at thirty
inches to the yard, or twelve ounces to the
pound.

(Continued on page 1651)
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If You Didn't
Have a Nose,
I couldn't help your failing eyesight
with Eye Glasses. But the nose is
barbarously treated, and the French
name for Eye Glass, pince-nez (pinch-
nose) was well selected.

Come in and see a new thing in Eye
Glasses which was contrived for nose
comfort. If you buy a pair your nose
will be as lucky as your eyes.

Smith, 44 Main St.

Is Your Child
'Backward' at School?

41 Possibly the whole trouble lies
in defective eyes—the brain may
be waiting and willing, but the
eyes cannot feed it with knowl-
edge. Thousands of " backward"
pupils have been able to "go
ahead " when their eyes were
corrected by proper lenses. Or
your child may be making prog-
ress, but under an eye strain
that will soon tell on its nervous
system. Better bring the child
to me so that you may know there
is nothing the matter with its
eyes—or have what is wrong
made right.

John Smith .*. 44 Main Street

vsum
95° !te Shade
And Still a-Heatin'.
Measure your misery by one of
our THERMOMETERS.

Every house should have one in
the living-room (in winter), and
one on the porch.

They are always a great entertain-
ment ; but they are MORE
than that—

They are very helpful in prevent-ing colds by showing WHENthe furnace needs more draftto bring the house to 72°.
Get the THERMOMETER habit.

25 CENTS TO $5.00

SMITH, 44 Main Street

ejl. very wise
man known as " The

Father of Church History,"
/ lived in the Third Century. I have
adopted him as the Patron Saint of my

Spectacle Department. His name was

EUSEBIUS (PronouncedYou-see-by-us)
My Spectacles call out his name to every
victim of eye trouble—" You-see-by-us !
You-see-by-us "

Spectacles, 50c. to $8.00

SMITH, 44 Main
Street

I can fit any
purse, as well
as any eye,
with Spectacles
—except such
eyes as lenses
will not help.
My 50 cent
Spectacle is the
best of its kind,
though not the
best kind — but
the person who
cannot afford to
Pay more will
be much helped in
simple "near sight "

50

Cents

to

8

Dollars
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All"Bad Eyes " do
not need Glasses

Some eye-troubles are beyond thehelp of lenses—as, for instance, if
there is organic disease of the eye.

I'll be honest with you if you let me
"look you in the eye." •You can'tbuy Spectacles from me if Spectacleswill not help you.

Some Opticians are not so particular.

SMITH, 44 Main Street

or " far sight."
My $8.00 Spec-
tacle is a corn-
pound lens, for
eyes that need
them, in a Solid
Gold frame. But
the average eye can
be properly fitted
for less ; and you
will have to pay only
the price that is
exactly right for your
particular needs.

SMITH

44 Main St.

JOHN SMITH & CO., Jewelers

" It's All in
Your Eye." A great

many headaches come
from eye-strain; and the
poor victim doesn't know

the source of his
discom-

fort. I have
permanently cured

dozens of cases of per-
sistent headache by fitting the
patient with proper Spectacles.
Remove the Headache

through the Eye.

44 MAIN STREET :: SMITHVILLE

ICE FOR SALE
PI TCHERS

By Smith, the Jeweler

Warranted
Not to Melt
YOUR POCKETBOOK

Will Last for Years
AS THEY ARE GOOD QUALITY OF SILVF.R

PLATE

$1.50, $2.50, up to $6.00

eiMMWMMWMMIMMWMMWMIIII■rat4

Are
You
Going
To
The

Races
To-

Morrow?

Then carry one
of these excellent
Nickel Horse-
Timers at $8.00,
and be "in it"
with many who
have them. They
" time '' to the
fifth of a second,
as accurately as a
Chronograph
costing twenty
times as much. If
you drive a good
horse yourself
they will come
handy in speed-
ing him. They
really belong to
your equipment
for pleasure.

JewelerL
44 MAIN STREET
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September Trade Opportunities

By John Tweezer

The jeweler finds many excuses for

"taking things easy" in the beginning of

September. Many of his best customers

are still absent on their summer outings ;

the weather is hot and sticky ; and trade re-

fuses to be waked up, but insists on turn-

ing over for "another short snooze."

Yet September can return a good profit

in one form if it will not come in another.

This dull month in selling should be an

active month in planning. The busy sea-

son looms ahead; soon you will be too much

occupied with waiting on customers and too

hurried to give attention to preparatory de-

tails. Yet the preparatory work is neces-

sary to fruitful results in the fall and holi-

day seasons; and "now is the accepted

time."
September is the time to "think things

over." It is the time for Smith to make a

rigid inquiry of Smith whether his selling

methods are the best that can be, whether

his store management is all it should be.

It is the time to make a serious self-exami-

nation as to one's mental and material

equipment for the busy season ahead ; to

review the past and profit from one's mis-

takes; to inquire whether one's practice is

not weak here, or faulty there ; to turn on

the light which shines from the trade jour-

nal. It is the time to reform the faulty

methods and perfect better plans for the

future. Questions like these will suggest

other problems to which you need to give

your best thought:

Are you satisfied that your goods are

shown in the most enticing way in the win-

dow, the show cases and the shelves? •

Is there any Particular reason, expressed

in calculable dollars and cents, why your

slick salesman should seem to be pushing

Blank's line of jewelry in preference to

other makes?

Why did the other jeweler get your old

customer?

Do you spend enough time in preparing

your advertising?

Is your mental attitude toward the

"troublesome" customer likely to be pro-

ductive of profits from her five years from

now?
Where does Jimmy spend his nights?

Why doesn't your repair business grow?

Is it wise to sell Fakir's line of filled

cases under your guarantee—or the mak-

er's? Can you hope that the customer will

remember the /ow price when he realizes

the low quality?
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Isn't Jake spending more money than his

salary justifies?
Are you inclined to overstate the merits

of the things you sell?
And so on—get outside of yourself, look

yourself squarely in the eye and demand

honest answers to your own questions. Pos-

sibly (and because you are a KEYSTONE

reader, I'll say probably) your business is

not in urgent need of drastic reforms—but

there isn't a business on earth, however

nearly perfect it may be in general admin-

istration or in detail, that can't be brought

nearer to perfection. And the time to begin

the corrections and improvements is right

now. Half the "reforms" come to nothing

because conviction is not acted on at once—

every day subtracts something from the

impelling force of the initial impulse. In-

tention loses in vital power with each post-

ponement. "Strike while the iron is hot."

So make the dull month of September the
preparing time for later profits, and your
December will be all the busier because of

your September contemplations and re-

solves.

Get Out of the Rut

Many years ago a jeweler, since grown

to national fame, lamented to me the

monotony of retail merchandizing and the

consequent danger of falling into a rut of

action. He spoke substantially as follows:

"Like a blindfolded horse in a mill, the
average retail jeweler travels day after day,
and year after year, in a well-worn circle
of monotonous routine. He enters the store
at about the same hour every morning,
goes through the same weary waiting for
customers, recites the same story to the
buyer concerning the merits of the particu-
lar piece of goods under consideration, and
after the sale, or the effort at the sale, set-
tles back into the same listlessness and
mental vacancy. The very atmosphere .of
the store seems the same yesterday, to-day,
and to-morrow ; and deeper and deeper he
sinks into the rut of routine.
"If you ever see me getting rutty, yell

at me, for I've a horror of a rut—and I'm
going to stay clear of ruts if I can."

And he could, and did. He did not per-

mit trade to make an automatic machine

of him. Without in the least neglecting

the details of his business he gave some

thought to the large concerns of life out-

side his store; he broadened out. To-day,

a very rich man with a rich, full life, he

presents a striking contrast to some other

rich men whose lives are wofully poor and

mean.
The opportunity to live this richer life,

to engage in this larger service, is not de-

nied to the smallest merchant ; but he must

first lift himself out of his present rut.

How ? Well, to begin with, let him look

about his store and determine, say, to make

a change merely for the sake of change-
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entirely without thought for the advertis-
ing such a change will accomplish and
solely for his own uplift and inspiration,
and of his helpers. A new show case is a
sort of missionary—it incites a pride to
keep it clean ; a new counter has a positive
"saving grace" about it, in the stimulation
to "live up to it." These new furbishings
will suggest to him that he should give
more thought to his window displays; then
he will find a pleasure in planning further
betterments in all directions—in the stand-
ard of his goods purchases, in the service
of the store, in the discipline of the force.
He will begin to appreciate the need of
better system and methods generally ; and
he will take joy in the reconstruction of
his business. His trade will notice the new
store spirit and some one will say a pleas-
ant thing concerning it. He will get in the
habit of wearing better clothes, and stand-
ing a bit straighter. The barnacles of
monotony are dropping off of him. He
begins to take part in measures for the
public good; he feels himself of some im-
portance in the community. He gradually
gets his business on a higher plane of mer-
chandising; informs himself fully on the
methods in up-to-date salesmanship and
advertising; on current practices in the
metropolitan stores; on the tendencies of
trade and the trend of taste. He goes
away for a few days every little while to
see how others do things and to escape the
daily grind; for he has come to realize
that a merchant who does really big things
must now and then get far enough away
from his work in order to get a right per-
spective on it. He gets to appreciate the
difference between facts and frills. He has
escaped from the monotonous routine; he

is out of the rut.
We do many things in a certain way

simply from force of habit. We do not
continue in the set way from feeling sure

that it is the right way—we just think noth-

ing whatever about the question of right

way or wrong way. We follow our habit.

Now, there is no merit in "the old way"
simply because it is old. We should dis-
card the old way soon as it fails to fit the
new conditions of trade, the new social
tendency. We should not hold to early
practices, even though they were success-
ful in their time, when better practices are
ill vogue or in prospect. Our judgment
must yield to the evidence of improved
methods; we must be willing to believe

that everybody knows more than anybody—
even though "anybody" be I. None of us
knows as much as he thinks he knows. We

have all a lot to learn, however old we be.
And the sooner we get out of the rut of
I-Am-It the smoother will be our traveling.

FIere is September—on the road ahead
there'll be some lively going soon, and the
best nags will win. We can't expect to
make much headway if we stay creaking
along in the deep-worn rut. It is smooth
in here, and the high ground outside is a
bit bumpy ; but ease of traveling will not
count for nearly so much as speed of
traveling, in December; and by December

the new track will have most of its clods
broken down, and the going will be fine.
Get out of the rut! J. T.

10
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1-B, French
Hight--15 inches. Width--9 inches.
Dial-5 inches, Etched Brass, Silver, elrcular

Finish, Brass Sash, Convex Glass.
Case—Fine Solid Mahogany, Highly Finished,
Movement—Anchor Escapement.

One of' our most pleasing design.

Price, $12.00 list

H11111111111111111111211111111111111111111111111111111111111Maill Ilt

The most wonderful of clocks, guaranteed to run 365 days and
will actually run from 18 months to 2 years. Its success lies in
its improved and infallible contact. You can absolutely depend
upon its continuous running and accurate timekeeping. The
prices quoted are less than half. No such value has ever been
offered before in clocks. Send for catalogue.
With this improved contact continuous running is absolutely
assured. The motion is started at the first point of contact and
accelerated at the second point of contact, makes the contact
absolute and certain. The illustration shows the back of clock
with the essential feature under magnifying glass enlarged.
The electrical contact releases the pawl or click which drops the
weight and winds the mainspring. .

4-B, Colonial

Height--13 inches. Width-12 inches.
Dla1-5,1,:.i inches, Etched Silver, Circular Finish.
Case—Select Birch, Mahogany Finish, Highly Polished.
Movement—Anchor Escapement.

An attractive mantel clock.

Price, $7.30 list

CH ICAG O'S UN RIVALLED
37 South Wabash Avenue POWE:ZS BUILDING)

MATERIAL HOUSE
CHICAGO

1886 1911

Our 25th Year

404.

0

5815 Easton Ave., St. Louis, Missouri

WRITE FOR CATALOGUE

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

" Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustrated
by many drawings that make everything perfectly clear.
It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in the
hands of every engraver and jeweler. It is the only com-
plete and practical work of the kind that has been printed.

Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y., U. S. A.
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The Silverware Manufacturer
and the Retail Trade

B. F. Coffin Explains the "Task and Bonus"

Method of Doing Business—Believes in

Having a Goal and Working Up to It

Prominent among the speakers at the

Richmond convention was B. F. Coffin,

whose ability in business systematizing,

more particularly in the jewelry trade, has

given him the title of "organization engi-

neer." His address on this subject at the

Richmond convention, which was published

in our last issue, contained much of practi-

cal value to our readers. As the situation

in silverware is now a subject of special

interest among the trade, Mr. Coffin, who

has given much attention to the matter,

when seen by a representative of THE

KEYSTONE, made the following statement

in the nature of an appeal to the silverware

manufacturer, in which he explains what

he terms "the task and bonus" method :

"The question arises in my mind, what

are the possibilities of the silversmith? Is

he a producer of results, or one who com-

placently accepts of the receipt of orders,

believing this to be the limit of his ability?

I am a strong believer in the task and bonus

method. Each one having something to

work for—an appointed goal—with the op-

portunity of working to it.
"What is your task, Mr. Silversmith? Is

it simply to work on, accepting that amount

of business which comes to you through

the ordinary business channels, believing

that if you are fortunate enough to secure

a reasonable amount of increase each year

you should be satisfied that you have a

growing and prosperous business? You

can not say that you have accepted unto

yourself a task, for your goal is only what

it has been plus a possible increase. You

are simply working by habit acquired

through previous experience, plus a hope

that you may do better. Let us agree that

there is a task for you and you are willing

to accept of it.
"I am satisfied that there is a normal

selling percentage in every department of a

retail jewelry establishment, and estimate

the silver department sales as 25 per cent of

the total business. In other words, out of

every one hundred thousand dollars in busi-

ness twenty-five thousand dollars should be

sales in. silverware. I am yet to be con-

tradicted in this statement, and the more I

study the problem the more I am convinced

I am correct ; therefore in drawing my con-

clusions will accept my percentage in pref-

erence to any others.

Manufacturers' Value Fifty Million

"I am informed that the annual sales in

retail jewelry stores throughout the coun-

try have been estimated at three hundred

millions. Accepting this figure as a reason-

able estimate, I am satisfied that the con-

sumer is in the market every year for sev-

enty-five millions of dollars in silver. Per-

mitting the retailer a profit of 50 per cent,
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I place the manufacturers' value at fifty

millions. Just think of it! The American

consumers of silverware stand ready with

their hands in their pockets to take from

you producers, annually, fifty millions of

dollars of your products.
"What is your task ? I say to produce

it and see that they get it. What have you

done? You have produced but one-half of

it, and are therefore lacking in efficiency

50 per cent. In other words you have half

tried to give the consumer what he wants.

It would be most difficult for one to con-

vince a manufacturer who was building

business year after year, and seeing before

him continued success and prosperity, that

he was lacking in efficiency . 50 per cent.

He is blind to the fact because he has never

set his task.
"Our task in life is usually placed upon

us by the one whom we serve. The manu-

facturer serves the consumer, but condi-

tions are such that the consumer is not in

a position to place this task. It is there-

fore evident that the responsibility for

placing the task is up to himself. Human

nature is the same the world over ; who-

ever thinks of one putting a task upon him-

self. It is easy to place a task upon a

subordinate that he may produce a result,

but we give little thought to our own obli-

gations and tasks. You may have spent

vast sums of money in advertising direct to

the consumer, resulting in an increase in

your business. This continued prosperity

may have made you indiscreet, possibly

.arbitrary. Your success may have resulted

in forming too wide a rupture between

yourself and the retailer, who comes in. •
direct touch and association with the con-

sumer.
"You have many times heard the retailer

say that it did not pay him to sell silver-

ware at a one-quarter to one-third advance

above .cost. He is ever ready to tell you

how it costs him so much to engrave, sup-

ply flannel rolls, pack in expensive boxes

and deliver. I am satisfied that a profit can

be made on the selling of silverware at a

one-third advance above cost, and have

tried to convince many merchants of this

fact ; but they refuse to be convinced so

long as they carry so many other lines

which realize greater profits. You must be

of the same opinicin as I, for you have

made little effort in assisting him to advance

his profits above a one-third percentage

figure.
"The fact remains that so long as he can

carry and sell so many lines of merchan-

dise which will realize for him a 50 per

cent or greater profit he will use every in-

fluence and skill of salesmanship to sell to

the consumer the merchandise yielding the

greatest profit. You can not lc,. ,40.1,1-

the fact that the customer is your customer,

coming to you indirectly through the re-

tailer, influenced to purchase your merchan-

dise by your flattering advertisements and

the beauty of your goods. In the store of

the retailer he meets your competitor. You

ask who he may be. It is this merchant

with a mind filled with a prejudice against

your product yielding a small percentage

of profit, backed up with a selling ability

sufficiently competent to influence the pur-
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chase of some other line of merchandise
from which he will derive a 50 per cent
or better profit.

Initial Intent Often Leads to Other Purchases

"I have seen many a customer enter a
store with the intent of making a silver
purchase and leave his order for other
kinds of merchandise. I am reminded of
an incident which was called to my atten-
tion by the proprietor of a business retail-
ing over two hundred thousand dollars an-
nually. After calling my attention to the
sale of a china coffee set for $25, he told
me that his customer had been very anxious
to purchase a piece of silverware for a
wedding present. He had finally influenced
her to make this purchase in chinaware,
stating, 'There is a much better profit in
this sale.' I could relate many incidents of
this kind, for I have seen it time and again
in important cities throughout the country.
"What is it worth for you to meet this

competition? I say it will double your out-
put, for your inability to meet the issue has
resulted in your operating on a basis of
but 50 per cent efficiency. Your task is set.
The retail merchant can only believe his
task to be the selling of products which will
realize for him a 50 per cent or better gross
profit. He has shown you the results of
his work. He will do no better until his
bonus is forthcoming. He is looking to
you for it and he has told you what he
wants. It is up to you, Mr. • Manufac-
turer. When you have decided to pay Mr.
Retailer his bonus on each sale he makes
of your products you have met your 5o
per cent competitor. There is no doubt
of the result, for the consumer stands ready
to take your products and it remains with
you to remove your strongest competitor."

Analysis and Ethics of Price-Cutting

(Continued from page 1647)

In the first case the customer is able to
measure the value of the trade-marked

article while being led to purchase an un-
known number of other articles which are
not so measured, with the belief that they
are purchased on the same low basis of
profit. Thus the purchaser is just as falsely

misled as though an inspector were bribed
to measure ten cases of merchandise upon

the exaggerated basis of the case specially
prepared for his examination.
The time will undoubtedly come, if hon-

esty in business policy is to prevail, when
it will be as much against the law to falsely
exploit a standard article at a loss as it is
to sell goods at a short pound, or a short
yard. It would seem that the time will
come when it will be against the law for
any storekeeper to maliciously use the
manufacturer's product in a way that not
only deceives the public, but does damage
to the honest storekeeper, as well as the
manufacturer of the article.

Certainly that public must be very
ignorant which does not realize that when
one line of goods is sold below cost another
must be sold proportionately above it to
make up the deficit.
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pt. ARM

Eight Day Alarms
ACCURATE TIMEKEEPERS

SURE ALARMS

The 8 Day Automatic
Illustrated here, and others

Ask for illustrations and prices
of our full line of 8 Day Alarms

Need Winding Only Once a Week

We are the sole manufacturers

THE NEW 11AVEN CLOCK CO.EW IIAVEN UONN.

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO: 103 State Street NEW YORK: 37 Maiden Lane

STOP HERE WHEN IN NEW YORK

Live Ones Newness

BAYER & PRETZFELDER CO.
5 EAST 17th STREET (Between Broadway and Fifth Avenue)

We are showing the most extensive and catchy line of imported novelties for the jewelry trade.
our showrooms.
LAMPS, DINNER GONGS
OPERA GLASSES
LEATHER GOODS
ART and FANCY GOODS, Etc., Etc.

It will be to any jeweler's best interest, visiting New York, to note address and certainly call at
VANITY CASES
LORGNETTES (largest line in the world)
CLOCKS
GUN METAL GOODS (every description)

STERLING SILVER and
GUN METAL MESH BAGS
and PURSES
BRASS GOODS

FRENCH IVORY TOILET
ARTICLES, Etc.
DESK SETS
SMOKERS' ARTICLES

SOLE AGENTS: La Vogue Opera Glasses, La Vogue Binoculars, La Vogue Lorgnettes.
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Buying or Selling a Business

In buying or selling a business the value
of the merchandise is the easiest thing to
figure. New staple goods in perfect condi-
tion are worth a hundred cents on the dol-
lar. Less staple goods must be discounted
according to their condition and salability.
Fixtures, tools, material and good will are
more difficult to appraise, and their value
would vary greatly according to their com-
parative value to buyer and seller. A rather
unusual request comes to this paper as to
how the selling price of a repair shop doing
work for the trade and for the public
should be calculated.

Items of Value

The items of value in such a business are
tools, machinery, material and good will.
The first three items have an intrinsic value
based on their up-to-date-ness and condi-
tion. The value of the last. item would de-
pend on the success of the business and the
time of sale. Assuming that a prospective
purchaser wants to establish himself in a
repair business, he is familiar with the kind
of tools and machinery that he will need.
Having nothing of his own, he must pur-
chase a complete outfit. He is a prospective
buyer of an established shop and would
probably value the various items as follows:

All tools that are in perfect condition and
of the most modern design are worth within
Jo to 25 per cent of original cost. Those in
poor condition and of old design are worth
nothing. Machinery would be judged the
same way except that the older machinery,
if in good condition, would have a little
more comparative value than old tools. For
instance, a foot-power polishing lathe in a
shop equipped with electric motors would
not have much value, and yet it would be
a handy thing to have on hand as a sub-
stitute in case of a breakdown. Material
such as might be used daily is worth a hun-
dred cents on the dollar. That for which
there might be an occasional use would
probably be bulked and valued on a basis
of about 25 per cent of cost. Benches,
chairs, etc., in the shop would be taken in
along with tools and machinery on the same
basis.

The Varying Value of Good Will

Now, after all these things had been con-
sidered, would come the consideration of
good will. If the record of the shop showed
a prosperous and growing business, the
value of the good will would be based on
the probable cost of working up a new
business to this point, and would vary
greatly. If the shop was not prospering it
would merely mean to build up a business,
and the good will would be worth nothing.
Suppose a repair shop had invested in

tools, machinery and material $5000. A
man starting in new could not hope to get
things on a very profitable basis in less

than from one to three years' time. During
this period he must spend a good deal of
money for advertising, and it is not likely
that he would even pay interest on his in-
vestment during the building up process.
Now, if he can buy a prosperous established
shop with a regular line of customers, the
good will of such a shop is worth more
than enough to overcome any depreciation
on tools, machinery and material.
A very fair way to estimate this is to

take the accounts of each customer on the
book and value them according to the
amount of the accounts. To acquire simi-
lar accounts through advertising would cost
from 25 cents to two or three dollars each
ill actual money spent, besides the loss dur-
ing the time that this advertising was
going on.
This repair shop man who wants to sell

his business had better list carefully all
tools, machinery and material and value
them according to condition and how mod-
ern they are, and then from his books show
the value of each customer's account for
the year just ended, and base the selling
price of his shop accordingly.

Is Your Repair Department a Paying or
Losing Proposition?

How near do you come to estimating
accurately the actual profit or loss from
your repair department? Most repair de-
partments are profitable. The profits of
many, however, are greatly over-estimated,
and some are actually losing money and the
proprietor doesn't know it. It is very easy
to keep a check on things and find out just
what your repair department is doing, and
it won't entail much extra work.

First, carefully invoice all your material
and list tools and machinery. Total these
as your investment. During the year be
sure that all material, tools and old gold
and silver bought are entered as a shop ex-
pense. Keep a careful record of your re-
pairing for the year. When the year is
ended invoice material on hand and tools
and machinery at actual value. Also in-
clude old gold and silver which is carried
as shop material.
Compare with inventory of the year be-

fore and record any gain or loss. Figure
interest on investment at 6 per cent. Total
salaries paid workmen. Take a total of
salaries, interest, loss, if any, on material,
tools and machinery and amount of ma-
terial purchased during the year. Include
also the cost of any repairs done outside
your own shop.
From this total deduct the amount of

repairs for the year and any old gold or
silver sold. This will give your actual profit
or loss in your repair department.
Of course there are other things to con-

sider. Your workmen are clerking, engrav-
ing and making trivial repairs for which
you make no charge, but unless it is your
custom to keep a very careful record of
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your repair business, you will probably be
surprised at the number of incidental ex-
penses which you will charge against this
department during the year if you start to
keep a record as outlined above.

Expense of Doing Business

The expense of doing business is the big
problem that confronts merchants nowa-
days, and a great number of letters come
to this office inquiring upon what percent-
age a business should be conducted. This
is a problem that each individual must
work out for himself, and will vary greatly
according to the size of the store and local
conditions.

Another thing, different merchants have
different methods of figuring expenses. If
all the actual expenses of a store are thrown
together and the proprietor allows himself
a fair salary, the total items of expenses
will be something like this:
Rent, heat, light, interest on investment,

insurance, interest on borrowed money,
store expenses, twine, wrapping paper,
boxes, stationery, etc.
Express, freight, hauling, depreciation,

loss (breakage, theft, etc.), shop expense,
material, tools, etc), salaries, advertising,
incidentals.
Some of these are fixed expenses and

some may vary : Rent, insurance, interest
and salaries are fixed expenses. Nearly all
others depend on how carefully the business
is conducted.
There is one thing certain, and that is

that the expense must be held down or the
volume of business increased because the
natural tendency is for expenses to increase
each year. It is a difficult thing to even
keep your expenses even, let alone lessen
them. Take as an example, light. The
store of just a few years ago had a few gas
jets down the center isle. To-day the aver-
age store has dozens of electric lights about
the store and in the cases. Electric fans
have become a necessity, and so in every
way here and there the expenses have in-
creased.

It seems that the very small stores run
on a less percentage of expenses than the
large ones, and the very large ones on a
less proportionate expense than the middle-
sized ones. The jeweler whose expenses
are 25 per cent of his volume of business
should show a good net profit at the end
of the year. The larger stores will do busi-
ness on an average of about 20 to 25 per
cent—the very small stores will say they
do business on much less than that, but few
of them count their own time or allow inter-
est on their investment.

Interest as an Expense Item

It is surprising that so few merchants
consider interest as an exp,ense item, and
also do not allow themselves a fair salary.
Suppose a man has a ten thousand dollar
stock of goods paid for and devotes all his
time to his business. 1-le must figure that if
he had this ten thousand dollars out at in-
terest he would be receiving an income of
at least $500 per year, and if he were work-
ing for some one else he would be making
probably $12oo per year. Now if his busi-

(Continued on page 1655)
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Dwt. of Fine Gold (24 K.) is worth

3 Dwt. of 8 K. Old Gold is worth @ 32 Cts.,

Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

I /
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.04 1.00

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-

ing, smelting and refining departments permits us to handle without

additional business expense or extra equipment .all Old Gold and Silver

consigned to us. This gives us an advantage which others cannot meet and

which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-

paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping

Act became a law, were of the quality that the stamps thereon represented. We advise 
the

trade to test the centers of old watch cases and links of chains that are offered for old 
'gold,

to approximate the value, instead of depending entirely upon the quality stamps in the 
backs

of cases or on swivels of chains.
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"How I Got My Start"

A Jeweler's Story of Persistent and Ulti-
mate Success

The current issue of Business and the
Bookkeeper contains an interesting sym-
posium of personal experiences by mer-
chants in different lines, under the caption,
"How I Got My Start." One of these, a
jeweler, contributes the following narrative:

One thousand dollars, saved from my
salary as a jeweler's clerk, formed the basis
of my financial start in business. With that
I bought a partnership in an established
business.
For a short time my career seemed to be

on the high road to prosperity—then I
began to learn how little I knew about any
side of the business except that of retail
selling. The more I learned the more im-
possible my partnership appeared, and this
feeling grew until a dissolution was brought
about, and I luckily got out with my original
capital.
My next start was alone, in a tiny place

not 12 feet square, and with but one small
show window. The modesty of my quar-
ters, however, proved favorable, for a short
time later a panic struck our city and my
personal credit, along with my small ex-
penses, made it possible for me to weather
the strain. In a way that panic helped me,
for during that lean period others who were
also feeling the burden often passed by the
larger stores and came to me.
Soon after the panic, when I was begin-

ning to build up a fair business a fire
destroyed the entire building in which my
store was located. From the insurance I
received, $3000, most all of which was
owing to my creditors. Nevertheless I at
once rented another store and proceeded to
lose $2000 more.
There was nothing to do now but curtail

if I hoped to keep my head above water in
any way at all, so the first move must be
that of reducing overhead expenses, and this
I determined to do while at the same time
planning for future growth. Trade was
becoming so congested on the main street
that it was certain the time would come
when the side streets would be turned over
to trade. With this in mind I cast about for a
side street location and was fortunate in find-
ing a small corner store just a short block
from the avenue, at a very nominal rental.
It seemed apparent that at least one of the
streets passing this store would some day
have a car line. To bring about this end I
"got busy" with the alderman, but it was a
long hard pull, and before so much as any
suggestion of conclusion to the street car
franchise question had been reached my
stock had become reduced to about $r000,
with more than double that amount in debts.
For seven years I worked against odds,

cutting my living expenses to the last de-
gree, and even then finding it necessary to
have my wife assist in the store to save
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clerk hire. At one time, except for a $500
loan from a local manufacturer who asked
no security other than my personal note, I
surely would have been closed out.
During the last part of this time I began

advertising in a small way by inserting
catchy readers in the daily newspapers. It
was the loan from the manufacturer and
these advertisements that finally, and
mighty slowly, turned the tables for me.
To supplement this work I started a mail-
order course in optics, working until II and
12 o'clock almost every night because I
could not afford the services of a stenog-
rapher. At the same time I was soliciting
outside trade and sending catalogs into the
surrounding country.
At last the car lines came, one on either

street, and after ten years of struggle and
seven years of almost continual stinting that
often amounted to actual privation business
began to grow so fast you could see it.
Then also came the time for physical

growth, and as there was no other way to
it, I personally paid for the remodeling of
the entire front and side of my store, turn-
ing every available inch into window space.
With the growth of business the demand
for greater variety and higher priced goods
became strong.
My next important step in advance was

the taking over of the adjoining store as
soon as it was vacated, adding as well the
basement under both stores. I was ten
years getting my real start in business, but
from that time on the going has been mighty
good.

Buying or Selling a Business
(Continued from page 653)

ness is not making him $1700 a year or
more he isn't doing very well.
Another item of expense that is a prob-

lem is advertising. Under this heading will
come newspaper advertising, circulars, cata-
logues, material for dressing windows,
signs on country roads, and also should be
included such items as tickets purchased and
contributions made when these are done
purely as an advertising proposition, as they
usually are. There is a great deal of money
wasted in advertising, and it is pretty hard
for even an experienced advertiser to say
definitely just how much a business of a
given size should do. If a merchant is
located in a growing town he can spend
more money proportionately than he can in
L town where few new people are corn-
ing in,
A correspondent states that be has $14,000

invested in his business and asks what his
expenses should be. While this is rather
indefinite he is, one would assume, doing
probably $20,000 to $25,000 business. In
this case he should do well if his expenses
do not exceed six to seven thousand dollars.
A jeweler of this size figuring all busi-

ness, taking repairs as a total profit and
charging shop expenses under the general
expenses of his store, should show a gross
profit of 50 per cent on cost of goods. That
is, on a $25,000 business his gross profit
should be about $8333, or 50 per cent on
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a cost of $16,666. If his expenses do not
exceed one-fourth of his volume of busi-
ness, $6250, you see he will make a very
nice showing.
Another query asks what it probably costs

the large stores to sell goods by mail.
A store doing enough business by mail to

maintain a separate mail-order department
will find their expenses about the same as
the retail store. Of course the exclusive
mail-order house will do business at a less
cost, but the class of mail-order house re-
ferred to was the large city jeweler who
sends out a catalogue. The most successful
of these large city stores will, as said be-
fore, conduct their business at an expense
not to exceed 25 per cent.

Their mail-order department will not
have many of the expenses of the store, but
they will have a heavy advertising expense
and a considerable mail and express ex-
pense for delivering goods prepaid!

The Present-day Cost of Operation

The whole problem of expense resolves
itself down to this : It costs more to do
business nowadays than it used to. A very
slight increase in profits will overcome this
increase in expense. The general com-
ments of all jewelers show that they are all
up against about the same thing. Go over
your business carefully. If you are con-
vinced that your methods are not more ex-
travagant than they should be, and that
there isn't much chance to reduce them, and
you aren't satisfied with the amount of
money you are making, increase your
profits. If you are afraid of your corn-
petitor, go and talk it over with him.

If you are going to average a 5o per cent
profit in your store, you will have to make
a good deal more than 50 per cent on some
lines. But first be sure that all the money
you are spending for expenses is judiciously
spent.

Featuring Special Occasions
"A distinctive feature of my business,"

said a well-known merchant, "is my policy
governing my show windows. The idea on
which this policy is based is not original,
but it is used in part by many stores. I
carry the idea to a greater length than does
the average store, and I make a permanent
feature of what others use only occasionally
and indifferently.
"I decorate my windows especially in

honor of local events. At school com-
mencement time last year I put in a window
in which the central figure was a dummy
co-ed in cap and gown with a diploma under
her arm. Local school colors and pennants
were used in the decorative scheme ; a
framed list of graduates held the place of
prominence on the left and photographs of
the graduates which I procured at the local
gallery were placed on the right. The
window created much friendliness, for me
and my store among the local students,
faculty and their friends. The store had
paid them and their work a tribute, and I
cashed the goodwill many times in the next
few weeks as the student trade multiplied."
—System.



Money Comes Easy to Those
Who Use Right Methods

3
SO why not start right at once by sending us your Old
Gold, Silver and Platinum, or anything containing any of
these metals, such as filings, sweepings, sink waste, etc., etc.

We Need Them and Will Pay HIGHEST PRICES

We guarantee satisfaction in all our
dealings. Give us a trial at once. Don't
delay; get the money out of your old
Jewelry and Scraps.

.
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OUR workpeople can give you better results withy"Omega" Guinea Gold—a scientific alloy, uniform in9

Not in theworking qualities. smelter room alone—
but all over the shop.

"Omega" Guinea Gold Alloy " Omega" Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press — will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds — or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
„,, MAKERS OF JEWELERS' METALS. - 1p. ..,..; RIVERSIDE, N. J.
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LETTERS LETTERS FROM THE TRADE

An Iowa Subscriber's Ideas on
Conducting a Jewelry Business

EDITOR KEYSTONE :—In conducting a jewelry
business it is advisable and profitable to occasion-
ally do something out of the ordinary to keep the
stock moving and to impress on the public the
fact that you keep a live, up-to-date store.

It is not sufficient for you to have a reputation
for being a conservative and reliable jeweler,
and depend altogether upon the returns from or-
dinary forms of advertising and store location to
bring you business.
There is nothing that will cause people to stop

or that will collect a crowd quicker than a window
display with somebody demonstrating something
in the window. A few weeks ago I placed a
young lady in the show window and had her
seated so as to face the street, for a period of
three hours, demonstrating, according to fashion,
just how adjustable and catch and joint bracelets
should be worn. The lady was dressed befitting
the occasion and represented an Indian girl. The
expense was trifling and the result was I sold
twenty bracelets that afternoon and evening.
Wild animals and large snakes I have found

to be excellent for attracting attention to goods
on special display in the window. A freak of any
kind seems to arouse the public attention. How-
ever, I would caution any one not to make too
free use of this kind of free advertising. In my
opinion and experience I have found that four
such exhibits throughout the year were enough
to satisfy all.
A word of advice to jewelers handling musical

merchandise as a side line: If you desire to dis-
pose of your old stock at the least possible ex-
pense I would advise you to hire some one who
can play the violin and have this party occupy
the show window during the afternoon hours,
with instructions to keep "busy," playing any old
tune. Do not forget the fact that the demonstra-
tion is tedious for the fiddler, and an occasional
rest will be greatly appreciated. A yearly demon-
stration of this sort is sufficient to remove all the
dead stock on hand.
The problem of keeping a customer is equal in

importance to that of getting one; in some re-
spects it is more difficult. Almost any one can
devise some way to attract public attention
through an advertisement in the local newspaper
which would arouse curiosity and even create a
demand in itself to fill a distinct want. The
jeweler must make good, otherwise his adver-
tising would do harm, as it would alienate the
customer—a thing he wishes most to avoid. In
some way the patron must be led to feel that it
paid him to patronize you. I f he was attracted
by a promised bargain, then the bargain must be
genuine. f he was drawn in by curiosity, great
pains should be taken to create a pleasing im-
pression.
The fundamental principle is to create the im-

pression that your store is a good reliable place to
trade. This does not mean cheapness—and, as a
matter of fact, every jeweler should take pride
in talking quality ; that your goods can be de-
pended on and that the price will always be fair.
A square deal of this kind is bound to create con-
fidence that will hold and draw new customers
as steadily as the force of gravitation. The
jewelry business is like any other kind of business
—it has to be built up very carefully and patiently.
It is not an easy task, and requires much thinking
and planning, as well as a study of the market
and of the local demand.

Neatness in the appearance both of the store
fixtures and stock, also a full knowledge of the
goods and of every other detail of the jewelry
business, as well as prompt service, courtesy, and
having what the people want, will create an im-
pression that unconsciously prompts the cus-
tomer to come again. They exert more influence
than a spoken invitation.
A retail jeweler located in a small town depends

upon how large a following of "come-again" cus-
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tomers he can get. The population is not a shift-
ing one and trade is confined within well-defined
limits. Steady trade is what the retailer is striv-
ing for. The foundation of a business is the
store, stock and its work force; the super-
structure is the trade which will be substantial or
otherwise, according to whether it comes from
steady customers secured by merit, or from
"floaters," attracted by cheap goods or bargain
sales.

Decline all propositions to put theatrical or
similar posters in your windows. It spoils their
value to you. You need your windows for your
own business, and there is no reason why you
should supply free space to people who have no
windows of their own.
Every retail jeweler realizes that one of the

most profitable departments of his business is the
sale of watches. No other line adds the tone
and dignity to a jewelry store that complete
watches do. Then, again, watches are staple and
in demand fifty-two weeks in the year. You can
not sell watches unless you carry a good assort-
ment and be able to talk intelligently and under-
stand the good points of each and every move-
ment and be able to convince your customer that
your judgment on the value of a watch was
gained through a great many years' experience at
the bench as a practical watchmaker.
Remember that qo per cent of the people who

come into your store to buy a watch don't know
anything about the mechanical construction or
value of jewels that are so highly important to
support the fine bearings. Customers appreciate
the attention of the proprietor in buying a watch
because they feel as though they can rely upon
his statement and get value received for their
money. A good price paid for a complete watch
demands in return according to rule and law a
good serviceable timepiece. I sell only American-
made watches, made by American tools and ma-
chines, by American skill and labor, at American
wages, and so far as I can see an accurate
American-made reliable timekeeper can be bought
and sold for very little money.
For durability and strength our American

watches are in the lead, and I hope, therefore,
they will always be recommended by the retail
jeweler doing a jewelry business in the United
States.

Yours truly,
New Albin, Iowa. F. SPELLING.

Watch Oils and Method of Using

EDITOR KEYSTONE:—So much has been said
through the pages of THE KEYSTONE and other
trade journals concerning watch oils and meth-
ods of using same that it would seem there was
nothing more to be said. The writer's past ex-
perience for more than twenty years has brought
to light some facts about watch oils and the
method of using them that he has never seen
touched on before, and thinking it would interest
some other workman of less experience I beg
space in T HE KEY STONE for this purpose.
I have always used nothing but the best oils

that could be had, and used them according to
the custom of the best workmen I knew, but for
all that I have Leen having watches that I had
carefully cleaned and put in the very best order
possible come back with the complaint they did
not give satisfaction, and upon examination I
would find the pivots blackened and the watch
woula have to be cleaned again and fresh oil
applied.
For many years it was a puzzle to account for

this trouble, and only by accident I discovered
it. Tt was a habit of picking up the oiler for the
purpose of applying the oil to draw the point of
the oiler through the fingers to remove any dirt
that might be adhering to it, and in doing this I
found there was a thin coat of salty substance
formed on the point of the oiler, which was small
indeed, but enough to cause the trouble I had
been having, and repeated tests since I discon-
tinued this practice have convinced me that am
correct in my conclusions. More particularly is
this noticeable in the summer months, when the
fingers are always more or less coated with salty
perspiration.
This trouble is further aggravated after re-

peated dippings of the oiler into the oil-sink,
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causing the entire drop of oil in the sink to
become saturated with salt from the fingers, and
it is now my practice, before dipping the end of
oiler into the oil, to push the end of oiler into
a piece of pitch, and never to let it touch the
fingers.

Oil should be kept in separate oil cups; that is,
watch oil in one and clock oil in another, and
these should never be uncovered, except when
applying oil, and then the lids should be placed
on every time the oiler is inserted. This will
prevent flying particles of dust from getting into
the oil which, if allowed, would in a short time
render the oil in the cups unfit to use. If any
other workmen are having like trouble, they will
do well to look closely to the way the oiler is
handled, for in this way many good watch oils
have been condemned.

Yours for more light,
Picayune, Miss. M. GREEN.

Prices in Catalog
EDITOR KEYSTONE :—In your issue of July 15

you have printed a suggestion made by R. F. &
E. W. Paddison, Albany, Ga., regarding a solu-
tion to the question of the 5o per cent discount
to the trade from catalogs sent to them and the
general knowledge by the public of this afore-
mentioned discount. My idea would be for each
jobber or manufacturer issuing a catalog to use
a cost mark of a ten-letter word, or in some
way alter the prices printed by prefixing one or
two numerals to make it unintelligible to the
uninitiated and yet easily discerned by those who
know the key to it.
This cost mark to be chosen by the American

National Retail Jewelers' Association and altered
every year if deemed necessary, and the confi-
dential discount key to be mailed by the jobber or
manufacturer to the retailer. This, I think, would
be one further step in the right direction toward
keeping the catalogs out of the hands of those
who are not retailers of jewelry, but of every-
thing. This would also give the association a
check on those who issue catalogs and only give
the proposed cost mark to those in good stand-
ing with the association.

Trusting this suggestion will be of service to
the members of the trade, I remain,

Respectfully yours,
RICHARD WIETLIC H.

EDITOR KEYSTONE :—Regarding the letter of R.
F. & E. W. Paddison in the July 15 issue of
THE KEYSTONE, I beg to state that I heartily en-
dorse their suggestion of 50 and 33 1/3 per cent,
and believe this would be a solution of the
difficulty. Yours truly,

L. GA NTERT.

Cleaning Solutions and the Eyes
EDITOR KEYSTONE :—A few days ago a jeweler

came into my place asking for aid. He had been
a workman until about a year ago, when he
poisoned his eyes in some way by using a cyanide
solution, and had been unable to work at the
trade since. That reminded me that I should give
a warning to jewelers about a similar matter.
I used such a solution for two or three years.

My eyes got sore at different times, and about a
year ago they got so bad that I began to study
why they were getting sore so much. I decided
at last it must be the solution.
In using it it is impossible to prevent some of

it getting on to the hands in handling the articles
soldered. From there it got into my eyes by
rubbing them, or maybe by wiping my hands
with my handkerchief and afterward wiping my
eyes with it.

immediately stopped using the solution. That
was four or five months ago. My eyes are now
about well and I am positive that stopping the
use of the solution has done it. This particular
solution contains poison, as the label states; it
may be cyanide or it may be some other poison
injurious to the eyes. I think the trade should be
immediately warned, as good eyesight is more
important to the jewelry trade than the profit
the manufacturers make on their solutions.

Respectfully,
Watonga, Okla. W. A. BUNDY.
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LOOK for

NEW K. & D. TOOLS

the K. & D. It means a GUARANTEE

N0.400

No. 400. PIVOT STRAIGHTENER

This is a New tool for straightening
bent pivots; built on right principles,
and will do the work, where it is prac-
ticable to do it at all.

The points of support and pressure
are adjustable and under perfect con-
trol. The bending lever also serves as
an indicator, to show when pivot is
perfectly true; lever is moved by screw
and cam mechanism; delicate,
POWERFUL.

This tool will straighten many pivots
that would be broken by ordinary
means; and all pivots not bent to the
elastic limit, it will straighten quickly
and perfectly.

It is The Special and COMPLETE
device for the purpose.

Its range covers all train pivots likely
to be bent, and all balance pivots.

A circular of practical instructions in
the use of the tool, free.

No. 400. Beautifully finished and
nickeled, packed in neat box, price, $5.00

No. 146. TURRET SLEEVE WRENCH

/0 Dirs. New, Novel, PRACTICAL

Any of the bits automatically held rigidly in
line with the knurled handle.
To bring another bit into position : simply

"press the button" and turn the turret.
You can move the tightest

sleeves with this wrench and not
cut your fingers; the flat, smooth
case affords great grip for starting
tight sleeves; normally moving
sleeves quickly turned in or out, by
twirling the knurled handle.
For a long time we have made

good bits; but we believe those in
No. 146 are the best we have ever
made. We have a new brand of steel
particularly suited to this purpose;
this, with our unequaled facilities for
hardening and tempering, produces
bits hard, tough and strong; they fit
all standard sleeves.

This tool is a great time-saver; most sleeves can be removed, a new

one inserted and adjusted, in about half the time required with other
styles. The Best Sleeve Wrench. See it. Feel it; Try it. BUY IT!

No. 146. Finely finished and nickeled, price . . $1.50

No. 295. ROLLER REMOVER

Interchangeable and adjustable tips, covering a wide range of work.
Reversible traverse bar, adapting it to all size of staffs. Operated by turning
the knurled cap. Many watchmakers prefer this mode of operation, because
the traverse bar is under more complete control. The interchangeable and
adjustable tip feature of these roller removers is very important. It enables
the watchmaker not only to have a variety of sizes, but the part most frequently
broken may be readily replaced, thus making the tool practically everlasting.

No. 295

Price, $2.00

Extra tips, either style, any size, 40c.

JUST OUT! This practical hand-book on the use of the Staking Tool;
written by a practical watchmaker experienced in this line.

The book is substantially and neatly bound in cloth of extra
quality. It has 163 pages, 90 of which are devoted to
diagrams and matter pertaining to the use of the staking
tool, arid kindred subjects.

Every progressive watchmaker will want one, and we
make it easy for him to have it. Only 75 cents.

MICROMETER STOP No. 424
Quickly attached to any staking tool punch. Will enable you to do the
work with absolute precision. With it you can drive that escape wheel
to the desired position, the first time; no time lost in guessing and
repeated trials.

The man—you--who repairs the most delicate
and accurate machine known—the modern
watch—should be provided with suitable
tools, to do his work quickly and perfectly.

Investigate the advantages and novel features
of the Micrometer Stop; the new book men-
tioned above has something to say on the
subject.
To fit K. M. D. and Rivett punches,

Price, $3.50
Unless otherwise ordered, we send them to fit
K. ai D. punches.

KENDRICK 8z DAVIS CO. Sussfeld, Lorsch & Co.

LEBANON
Manufacturers

NEW HAMPSHIRE 90-94 Maiden Lane NEW YORK
Wholesale Agents
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The immense advantage of

Perfect Construction Webster-Whitcomb New Model Lathe
is obtained in the

Webster-Whitcomb
New Model

LATHES
Manufactured by the

American Watch Tool Co.
WALTHAM, MASS.

IN a Watchmaker's Lathe the vital point is the
SPINDLE AND ITS BUSHINGS. In this
lathe the bearing surfaces of the spindle and

its bushings TOUCH THROUGHOUT THEIR
ENTIRE AREA, insuring continued TRUTH,
easy running and greatest durability. This quality
in our lathes is maintained by workmen of long
experience in the operation of special machines
devised for this particular work.

Many lathes may be found in the market
on which the front end of headstock spindle bears
only on the 45° angle. They may look well on
superficial inspection, but they will run hard if
the spindle is closely adjusted, and are quite un-
reliable for perfect work.

In buying a new lathe be SURE the spindle and bushings are PERFECTLY
FITTED. Without this a lathe is dear at any price.

Our lathes are finely finished. The curves are true and the surfaces smooth.
All sharp corners are carefully and uniformly rounded; this makes a great differ-
ence in the durability of the nickel plate. HEAVILY NICKELED.

In comparing lathes, the size and variety of CHUCKS, as well as the scope
and general character of the ATTACHMENTS should be considered.

A chuck may look nice and shiny, yet be practically worthless. Examine
critically the thread on our chucks in comparison with others. We do not use dies
for threading our chucks. THEY ARE CUT IN A LATHE. The cone and
body of OUR chucks are GROUND to correct FORM and size ; the surfaces are
STRAIGHT and TRUE; compare them under your eyeglass with the shiny ones.

PAT. APPLIED FOR

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITY
AND DETAILS OF CONSTRUCTION.

Actual
Size of •Webster -

Whitcomb

The thread and outer surfaces of a chuck, as well as its form and proportions, are
important elements in its continued truth and durability. The holes in our chucks
are GROUND to size and truth. We caution you against imitations.

The GENUINE are stamped "WHITCOMB."

LATHE, with Taper Chuck, Screw Chuck, 6 3.; in. Cement Chucks,
Tipover T Rest, 9 ft. Round Belting and Chuck Box   $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)   39.00
LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00
LATHE, less Tailstock, deduct $6.50 from the above prices.
Wire Chucks, each $1  00 Wheel Chucks, each $1  00
Snyder Chuck 8  00 Universal Face Plate „ . .. 9.00

TR ONLY PALLET d[_ :WEL SETTER

The name explains it all

Price, $2.00

The ONLY SETTER
separates the two
jewels so that one
can be adjusted with-
out danger of the
other shifting. The

ONLY SETTER is

fitted with practical
gauges to determine
the amount jewel is
m be shifted, elim-
inating guesswork.

Over 2000 in Use Every Day

rsga CULMAN BALANCE CHUCK
' 611 LOOK FOR STAMP

Made with three inter-
c h a nge a b le screw-on
plates, drilled with No. 8,
II) and 12 holes.

Plates are made
like the screw bezel
on swntcli and can
be changed in-
stantly, they in-

creasethe holding capacity
of the chuck ten-fold, mak-
ing it practical for many
train wheels now difficult
to chuck.

Price, $4.00
Send for Circular an' FREE Sample Pair of Torpedoes

C. CULMAN, Maple and Hazel Avenues, Maplewood, Missouri

TRADE-MARK APPLIED FOR

The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,
celluloid, ebony, wood handle umbrellas, etc. Monofil has
many advantages : it fills cuts flush with the surface and
is not damaged by water or ordinary chemicals, and sticks
tight in the monogram cuttings.

You know from experience how much trouble engravers
have in doing monogram inlay work. Monofil can be
applied without heating—simply by rubbing it over the
monogram.

Monofil comes in six colors—dark blue, $ 1.00
light blue, red, pink, black and white.
Packed 6 sticks in a box for  

SUSSFELD9 LORSCH & CO 90-94 Maiden Lane, NEW YORK
*9 — WHOLESALE AGENTS—



WE ARE HUSTLING FOR YOUR FALL TRADE

New Model Webster-Whitcomb Lathe with New Model Tip-
over Hand Rest and Tail. tock.

Full Nickel-plate. Price, $31.00
which includes Taper Chuck, Screw Chuck, Six 4-inch Cement
Chucks and 9 ft. Bound Belting.

Solid Oak or Walnut Bench, $11.00 F.O.B. Factory

Tiffany
Ring
Shape

Enlarged sectional view
of No. 10 Ring Sizes.

Height 3.

Height 4.

Height 5.

Height 6.

Height 7.

Regent Foot Wheel, Improved
$6.00

PARALLEL.

.••••••••■

LENTILLE.

000111111.11111•11.11111.11IMMOIN

PATENT GENEVA.

4.111111.1.1111111.1.11.1.1k

EXTRA THICK MI-CONCAVE

THICK MI-CONCAVE:

PRICE-LIST
Genevas . 

' '
. . . . $4 

I) 
00 per gross ; $ .40 per doz.

Thick MI-Concave
s 
. . . 4.00 40 "

MI-Concaves, hztra 
, 

Thick 10.00 " .90 '
Parallels 8  00 " .75 "

Patent Genevas . $8.00 per gross ; S .75 per doz.
Lentilles . . . . 12.00 " 1.25 "
Antiques . . . . 8.00 " .75 "
Lunettes . . . . 3.00 " .25 "

BLANK ORDER SHEETS FOR WATCH GLASSES SENT UPON APPLICATION

Ring Sizes, $1.00

a. 7s-7-mm-a

0

0 -

0 --°-
0 
0-

0-
0- -->

0-- - --
0
0---

-

$ .75 dozen $ .75 dozen
7.50 gross 7.50 gross 7.50 gross

$ .75 dozen $ .15 dozen $ .10 dozen
1.50 gross 1.00 gross

$ .20 dozen
2.00 gross

WRITE FOR OUR LATEST, UP-TO-DATE, CLOTH BOUND POCKET PRICE-LIST of TOOLS and MATERIAL

A Complete Line of Community Silver and Reliance Plate

CROSS & BEGUELIN Impors,Exptersnd 
Manufacturer. vatches:giano., ewry

Silver-Plated Ware, Etc. 23 Maiden Lane, New York
(A Corporation)
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QUALITY AND SERVICE
This institution has always stood for QUALITY

it has never countenanced questionable methods
either in the buying or selling of Precious Metals.

(I Our first aim is always to properly and intelligently
serve the thousands of JEWELERS who come to us-
giving full measure of Value-standing behind every
claim we make with a substantial and honest guarantee
of satisfaction to the shipper.

41I This policy has built for us one of the most extensive
and best known SMELTING PLANTS in this country
-one that is enjoying increased popularity and patron-
age with each passing year.

(REMEMBER, your shipment of OLD GOLD,
SILVER, PLATINUM, SWEEPINGS, etc.„ is your
property until you notify us that you are satisfied with
the size of our check. If you are not satisfied we
prepay your package back to you in same condition
as received.

Promises may get customers, but it is PERFORMANCE 
that keeps them it is not what we say, but what
we DO that accounts for the size of our business.

Goldsmith Bros. Smelting & Refining Co.
NEW YORK CITY

20 John Street

CHICAGO SEATTLE
Heyworth Building Arcade Building

Cor. Madison and Wabash
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SWARTCHILD & COMPANY
THF LARGEST WATCHMAKERS' AND JEWELERS'
UPPL'Y' HOUSE IN THE MICDFRI-0, HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.

Write for our large
Tool and Material
Catalogue. Sent
Free.

COMBINATION
No. E Display. One of the many

SMALL UNITS
6 Inches x 6 Inches x 2 Inches High

WINDOW
artistic designs suitable

9 'fiche

SETS OF
.20 SQUARE

SETS OF
3.3 SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

DISPLAY
for corner windows.

MEDIUM UNITS
s x 9 Inches x 3 Inches High

These displays, being made up of units or sections, can be
arranged in a few moments' time in a hundred different,
artistic designs. 'The prices of these sets will enable you to
have an attractive window throughout the year at very little
cost. It's a salesman by itself. These display outfits are guar-
anteed to lie exactly as represented. Order a set now and
display your best goods.

No. L625.
No. 1626.
No. L627.
No. L628.
No. L629.
No. L630.
No. L631.
No. L632.
No. L633.
No. L634.
No. L635.
No. L636.
No. L637.
No. 1638.
No. L639.
No. L640.
No. L641.
No. 1642.

SETS OF
zo SQUARE

SETS OF
3o SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

Small Units, Style A, Silk Velvet.. $20.00
" A, Velveteen... 17.00

• 

B, Silk Velvet.. 30.00
B, Velveteen ... 25.50
C, Silk Velvet.. 40.00
C, Velveteen ... 34.00

Medium ," 

• 

D, Silk Velvet.. 22.00
D, Velveteen... 19.00
E. Silk Velvet.. 33.00
E, Velveteen ... 28.50

• 

F, Silk Velvet.. 44.00
F, Velveteen ... 38.00

Large G, Silk Velvet.. 37.00
G, Velveteen... 30.00

Silk Velvet.. 55.50
H, Velveteen... 45.00
K, Silk Velvet.. 74.00
K, Velveteen... 60.00

LARGE UNITS
12 Inches X 12 111ClIeS X ,t I i ches High

41

If

4'

if

ft

it

SETS OF
20 SQUARE

SETS OF
3., SQUARE

SETS OF
46 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE, 6 CONCAVE 8 CONCAVE

Set No. A Set No. It Set No. C Set No. D Set No. E Set No. E Set No. G Set No. II Set No. K

These units are covered on top and sides and have a woad pulp bottom. We furnish them in any color. silk velvet or velveteen and they are very strong and well made.
Over one hundred artistic designs can be made with these sets.

THE HIGHEST
DEVELOPMENT
IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings-wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know any one who has one who would do without it. Give it
a trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to us Direct. price $16 00• 
Includes Machine,
Mandrel and Six Dies

A. J. SHEFF & CO 6109 PENN AVENUE•
PITTSBURG, PA.

DISTRIBUTERS : SUSSFELD, LORSCH & CO., Maiden Lane, New York.
AMERICAN OIL & SUPPLY CO., Newark, N. J.
EDWARDS & SLOANE JEWELRY CO., Kansas City, Mo.
BUTTERFIELD BROS., Portland. Oregon.

SWARTCHILD & CO.. Chicago, III.
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Illustration Full Size

Patent Applied For

7

•

44'44.
The most practical
ever manufactured.

Will bend claws in or out

by simply reversing plier.

HERE YOU ARE

New Claw

Bending Plier

4P/' TOr/ 0

f..?;
-'••••,

Illustration showing

plier in use

yJ

//4/',Ti
/

It/

No. 10200 - Price - each $1.25

This tool is particularly designed to meet the requirements of a claw bending plier that will fit an
d bend any claw of a tiffany, skeleton or belcher mounting or

any kind of jewelry settings, bending claws both in a ld out to set new stones and reset old ones. Saves trouble and expense of replacing larger stones in 
worn

settings. The jaws of plier are smooth and will not mar prongs, making a perfect job. Plier is 5 inches long, well made, nickle plated and highly polished.

GOLD SEAL SOLDER
Gold Seal Solder is a combination of three metals, designed for strength and 

durability. It will not change

color, takes polish equal to sterling, flows with less heat than the common
 soft solder, is 5 times

stronger than soft solder by scientific tests. It takes the place of hard solder 
in many instances, assur-

ing you a strong and neat job. Jobs done with Gold Seal never come back. (Is used same as

common soft solder.) Don't confuse this article with common soft solder. It is all that is claimed for

it. The claims for this solder:
1st-Color, which is equal to silver in appearance. 2nd-Strength, which is over five times stronger than ordinary solder.

3rd-That it flows smooth and even on all metals. 4th-That it takes gold or silver plating equal to any other metal.

5th-That Jewelers using this solder make from fifty (50) to one hundred (100) per 
cent on their repairs where soft solder is used.

No. 10201 - Price - each $0.35.

SWARTCHILD a COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS
SUPPLY" HOUSE IN THE. WCXPIL-Cf HEYWORTH BUILDING. MADISON ST. .5( WABASH AVE. CHICAGO, ILL.

a.. • ‘,..o•C'S. •-

IN1TIET/raVr:M'CiF T̂HT,'

- r

-

TheW B&C Glasses
WATCH GLASSES

are known to be the BEST

They are guaranteed to be strictly first-quality glass without 
bubbles or scratches

The only medal at the Chicago World's Fair for
watch glasses was awarded to the W B & C brand

The prices on
are not higher 14
much inferior 0
sold by the
of the United
lows: 04344.

W B & C glasses
than other and

t-24 brands, and are
C. leading jobbers

States as fol-
7 

per gross
Genevas   4.00
Mi-Concaves .   4.00
MI-Concaves, Extra Thick .   10.00
Flat Parallels  
LentIlles  
Flat Concaves  
Flat Concaves, Extra Thick
Patent Genevas
Lunettes  

8.00
12.00
12.00
15.00
8.00
3.00

Discount, 6 per cent.

Per doz.
$ .40
.40
.90
.75
I .25
1.00
1.25
.75
.25

The only medal at the Paris Exposition of 1900 for
watch glasses was awarded to the W B & C brand.

Over 25 Silver and Gold Medals awarded to the W B & C Glasses at the Different Exhibitions of the World Since 1826
Everybody knows that the W B & C glasses HAVE BEEN, ARE, AND WILL ALWAYS BE the leading brand 

of glasses ill the market.. Their finish, clearness, flexibility and correctness of size make 
them so

that the leading Jobbers in the United States will use no others at any price. Four-fifths of the ease tnanufacturers are using them on account of their acc
uracy and perfect roundness. They used to

buy a cheaper grade of goods, but soon found out the wisdom of the old proverb, "The Best, is t
he Cheapest at the End."

WATCHMAKERS!! If you wish to save time and money and give good Fatisfaction to you
r customers (if you are not using then°, try the wBIC and 

don't he deceived by bluffing and humbugging

advertisements, showing a lot of nonsensical figures. The W B I C glasses are ill existence over sixty years, aud during 
that time a great many brands have sprung up ill one da

y, and never heard

from afterwards. IT IS A 0000 AND RELIABLE GLASS YOU WANT. WHICH IS THE W B & C.
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INSIST
on the Trade-Mark

on your FINDINGS as this Trade-Mark appears on our First Quality Goods Only

THE NE WALL
Interchangeable Lapel Back

RING

ATTACHED
0

For Attaching Coat Chain to Emblem Button

If you wear an Emblem Button you are obliged to discard
same if you wish to wear a Coat Chain. Our Interchange-
able Back has a ring soldered in the center to which
Chain can be attached and back can be screwed to post
on Emblem Button.

REGULATION
THREAD

Price, Gold Filled, Per Doz., $1.00

The Newall Mfg. Co. Jewelers' Findings Chicago, Ill.
Mfrs. of Heyworth Bldg.

Carborundum Wheel and
Mount, price fitted,
Each   $3.50

Jam to Chuck, Price each, $2  00

Trued Pivot Drill Chuck, Price each, $0.75

Brass Jeweling Chuck, per set, $1.50
Steel " 11 2.50

Fitted to No. 38 or 50 Wire Chuck

Hardinge Balance Chuck,
Price, fitted, each . . $3.75

THESE are Real Tools and are
worthy of your consideration. Ex-

plained in our No. 5 Catalogue. Write for it.

HARDINGE BROS. CHICAGO, ILL.
3133-3141 LINCOLN AVE.

2 " Four-Jawed Chuck . . $10.00
2" " . 12.00

Improved Roller Remover
Price each $1  75
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Diamond and Stone
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Setting Tool No. 85
Patented

The only tool
that will do the
work correctly

. and quickly.
Made of

h 
pol 

6Mel \ i shed and ard
- 
-

 ened steel and

\ 

1,i: itiltritn.
s *chucks Nos.

- ; 30 and 4 
great-
labor

4.

saving de-
, _. 6, ‘ ', vice ever in-

: - ,,,..b ' nicfnu8t ttnelset.
tpshe.ett It i junnpeg

./;.0 / block and box.

/ Price per set,
7 $4.00

NEW STONE SETTING PLIER

-4•0°.*°.°
1_ ..,,,. -1.___:,,,„

 9 13 0
Cups are of various sizes and shapes allowing for variation in

sizes and shapes of stones and pearls ; ;lot in lower jaw to insert
scarf pins, etc.; screw on one arm of plier to regulate to a nicety
exact pressure needed for setting of pearls and stones with delicate
and thin edges.

Nickel Plated, Price each, $1.50

NEW WATCH DISPLAY STAND

.,/,10 No. 501
le:,-,7

....

i

/4, - - _
•

AA,,-.A, .

-%•••.-'
---

----' 
4 

•.04. '''''•"" 'r,5.051

Very practical. Nickel Plated, Price per dozen, 75c.

Echarco Watch Glass Cabinet No. 20
Patented

, ..--,-.:

,-i... : ̀ .1173r 4,
-

Phesay's Two-in-One Soldering

Tweezer, Patented

"4

1-- ._ __

- -- - ,...- Echarco Watch Glass

f Cabinet No. 15_ ,
I illiEllingEOR 1, PatentedI

,,,,,,..........,, Dimensions 24"wide,imiteiffififfirofBia::ntim..m...f
i'l7siznisrilts

_ _ ___ I

'"
29;4" high, 12" deep.' -- . --. --- - ----....,--...--.-- ----- --.. -------...,

-i-riilielit•TVII--:177---1177,/177/17:11 - _ - 1

 

_
___ .

. , , , i
----- - -__21--.7"L.

Partitions are skeleton
and not dust accumu-
lators. Glasses stand on
edge. The 9 drawers
contain 1547 spaces.

7 Case is the best made
and well laid out for all

i/ staple glasses.
,

Price each, $16.00

.

-.- _ 
---7

--
__

Saves trouble and time. This tweezer will
solder plumb and true. Will not let articles
slide when solder flows. Will hold pieces of
jewelryjewelry with rounded stones or flat surfaces
with equal firmness.

Price each, $0.50

• i -455- ifffyibimit, . ..,' ....Is 19, 19 /9.., IF:.
"

liffiaj2"155Mallkilifigit ; . , 2I.., !'
4111.1W.Pellism -....______'•
•-• --, __ ---- _

accumulating thoecfaotuc hr docracwumeruslahtainv
chipsH 

as asnkdele 
dust.

t()il  drawers xani c.13,/  apron.i drawerw   
The

784 spaces.
Price each, $7.75

ROLLER

,..--,--- --
311-_-7: 

-

Adjustable
in all sizes of

REMOVER No. 16

 
-3

jaws made of best tool steel, will take
rollers. Nicely made and nickel plated.

Price each, $1.50

BROMLEY'S SETTING HOLDERS

- - 

' --'1"------

Excelsior Spectacle & Eye Glass Screw Combination No. 15
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The only practical tool on the market for the
purpose. Improved construction and better than ever.

Price each, $2.50

1 .' 0.111111M '• • • ••

' 
Illtills1.113.41441.INSNNNIN• - 34.1134 Mat N411,111.3
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Price per set of one gross, $1.25

FACILITY

&I'llil

Ii 
It

JEWEL CHUCKS

5r v '. The "Facility" Jewel Chucks
is , enable the operator to adjust the
. - jewel setting to the exact depth

i.,1 for turning either outside diam-
_5' j;:o , eter or shoulder of the jewel

, setting.

I Set of six, Price, $3.00 per
set. Single Chucks, 60c.
Set of seven, including

New Style Adjustable Grinding and Polishing Tripod No. 2

There are no other means
to make a perfect flat surface,17" ' mi, 4 or beveled edges excepting

.__t-i' . with a tool of this kind.
....a Almost any part can be

010011111111.111LNIP finished with  this tripod
vs- - which cale held in its ise,

such as screws, springs,
winding and setting Parts,
crownwheels or any exposed

, '"--. as, where good work willA prt
. ,, make a show mg.

I  Price $2.25, Nickel Plated

Watch Case Sleeve Bushing Combination

No. 48

Ur
A most useful

article to use when
the threads in the
pendant are worn

------ 
out.

Per set of 12
assorted sizes

/ $0.75

,
',;-: ' Chuck for Jewel SeriesF,.... and 000 a. Hampden,
• ' ----;---,--- --1,‘,,pu" per set, $3.50

*

--
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ECHARCO
ROUND STEEL

NUMBERS 147052

Tr----

ECHARCO STEEL WIRE

A nice assortment of best grade
steel wire, for which there is a
daily need in every repair shop.
Wire is true and straight. Sizes
14 to 52.

Price, per box of 20 piecea

$0.50

For Sale by all Jobbers in the
United States and Canada

Hammel,
•Riglander & Co.
47-49 Maiden Lane

NEW YORK CITY

STONE DISPLAY RINGS, Patented
Made for Pearls, Opals and Cut Stones

,..c..,,  ock@1 -. , . .
/ ;orcih' ipet, f ,..c.i, , .01).T._./.4!R

, , - _, •• -- .i. c...,,, iic.1 .z) •.z• 
/-
■----"--

-_-7-_,_--_---Lr•_-•-. - -.7:-. -,_=__• 7.•,-.s.___.1'.
_ 

Any kind, shape or size stone can be set
temporarily and shown, examined or displayed

and changed at will.

Price per dozen assorted $3.00
id 11 i di 0 1.50



1666

ALMAM MATERIAL ASSORTMENTS
SAVE THE JEWELER MONEY.

They cost us more, because of the extra labor in selecting and packing. But they cost
the jeweler less than the regular material at regular list prices.

OALTRAM assortments cover lines commonly needed in repair work. The needs of the practical
man are our first consideration, and no pains are spared in the preparation of our assortments.

1 GROSS GENUINE OALTHAM Waltham System

For 18-16-14 Size
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ll Diameter, .285 Centimeter
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SPECIAL ASSORTMENTS.
Cock and Foot Hole Jewels in Eclipse (polished) Settings.
(Each size hole and thickness of setting in separate vial.)

390A I Cross 8-16-14 size, Sterling-Royal Grade, $2o.00
391A Fi "
392A "

ti tt 64 it 44

It 6 If ft ft de

14.00

7.50

394A i Gross i 2-6-0 & Jewel Ser. Sterling-Royal Grade, $20.00

395A- .'.3 a 
ft f f 46 ft If

396A. 1/5 " ft 4 I ft tt ft It if Cl

24..00

7.50

WALTHAM WATCH COMPANY, WALTHAM, MASS. 

Three Good Tool The value, efficiency
S and practicability of

which have so often been proved by Mr. Swem in his many
demonstrations before the various jewelers' conventions.

Use the Sheff Patent Ring Stretcher and Get Results

Cast Your
Own Rings

By means of a char-
coal mold and core
one may cast rings
beautifully and with
ease. Gold is heated
in ingot then tilted
and poured into
mold; the result a
most perfect ring
thatwill finish nicely.
The ring is cast
small and by means
of the Shoff ring
stretcher (price
$15.00), it may be
enlarged to any
size; thoroughly
practical; full direc-
tions accompany
outfit.

With the Swern's ring molding outfit you are enabled to furnish any kind and
size of plain or wedding rings within a half hour's notice and it is only neces-
sary to have sufficient old gold on hand.
No. 1 Sample outfit including Ingot stand, charcoal mold, etc., complete, enabling you to cast
sapnlapilneroiuntgfitsiwzeilt ;d 4dwts., price $1.00. From this size you can enlarge your ring to suit. Thisa

demonstrate the practicability and desirability and you can increase it with
extra 

cores
 mold 

per dozen, 
3st5c.osuit your convenience. A mold may be used over and over again.E 

No. 2 Outfit with 16 molds. 48 cores. This outfit having 16 molds enables you to cast 16
different sizes and wts. of plain rings. Price $10.00.

It is simple in construction.
Easy to operate.
Cannot get out of order.
It saves time and expense.
It is a money maker.
It is guaranteed to do flee work.
It is not expensive.
Rings can be sized, shaped or made.
Gold in ring is forged harder.
A ring can be sized in two minutes.
No heating.

No danger of burning stones, breaking stones or breaking ring.
Rings cannot twist in this machine as they do in other styles

now on the market.
This is the only machine for the purpose on tIte market that

will do perfe t work.
You can get as nu eh o as little power as you wish and have

perfect control of your sizing.
With this machine y ti V. II not miss sales as heretofore on ac-

count of not having the size.
You do not have to carry as large a stock of rings.
You will not have to purchase duplicate ;ins, as you can buy

one ring and in two minutes size it to suit customer.

Price $16.00, includes Machine, Mandrel and Six Dies

SAMS' IMPROVED

BLOWPIPE
Sams' Generator

Size, 5 in.
diameter;

8 in. high

Price,
$6.00

So Simple

So Easy

So Economical

jewelers' Outfit

Complete

Price $13.00

Price, $2.50

SAMS'
IMPROVED GASOLINE

Blowpipe Outfit
It produces either a HEAVY brush
flame or the FINEST needle point.

Let us give you a TIP. The PAT-
ENT TIP does it.

The thumb-valve REMAINS
WHERE SET, maintaining any
size flame. Instantaneously changed,
if desired.

This Generator has a heavy glass base;
the remaining parts are of brass heavily
nickel-plated.

PRICES:

Jewelers' Outfit Complete . $13.00
Outfit, without bellows 8  50
Generator (B) only   6.00
Blowpipe (A) only 250
Foot Bellows (C) only   4.50

•141;46 0
U N RIVALLED

37 South Wabash Avenue (POWERS BUILDING)

MATERIAL HOUSE
CHICAGO
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THOMAS J. DEE &
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The new home of the
Gold
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and where they do their work.

IN our twenty years of splendid progress Dee & Co. have, by reason of their consistentdependability, won the absolute confidence of the large army of live, wide-awake,
progressive jewelers all over this broad land, who, when they are anxious to realize " top
notch " prices for their

Old Gold Filled Cases
Old Silver Filled Frames
Gold Plate Platinum

Floor Sweepings
Bench Sweepings
Polishings

are sure to send their shipments to us.
There are plenty of reasons why our satisfactory methods of doing business have

influenced so many jewelers to come our way. You don't have to take our word for it,
thousands of satisfactory replies to our remittances tell the story—perhaps you are one of
them.

WE DON'T PRETEND
to pay you more than your goods are worth, but we do pay you more than anyone else
can possibly allow for them. Send us a trial shipment, and it's a safe guess that our
liberal methods of valuation and promptness of remittance will convince you that we arein a class by ourselves.

Check for old gold and silver by return mail. If our offer is not up to
yours we will return shipment intact, charges prepaid.

THOMAS J. DEE & COMPANY
Gold, Silver and Platinum Refiners

OFFICE, 26 W. Washington St. WORKS, 317 E. Ontario St.(Old Number 67 and 69)

CHICAGO, ILLINOIS

Largest Howard Clock
in Lawrence Mill Tower

Dials of New Timepiece in Ayer Mill Are 22
Feet in Diameter—Some Interesting Features
Connected with Its Construction

Lawrence, Mass, August 25.—The more gen-
eral use of mammoth tower clocks for advertis-
ing as well as utility purposes has given a great
impetus to the tower clock industry. One of the

The dial space of the new clock recently com-
pleted in the tower of the Ayer mill, Law-
rence, Mass., by the Howard Clock Com-
pany. Crowd shows immense scale on
which it is built.

most remarkable of these gigantic timepieces is
that recently installed in the Ayer mill, of the
American Woolen Company, this city. This clock
was constructed by the Howard Clock Company,
of Boston, which has many such triumphs to its
credit.
The dials are 22 feet in diameter, and each dial

contains some sixty-two different pieces of cast
iron, weighing from 500 down to 50 pounds apiece.
These pieces are all carefully fitted and bolted
together, the various joints being filled with lead
to make them tight and not too rigid. All these
iron pieces are then glazed with plate glass 3 1
inch thick, ground on both sides, bedded in putty
and secured with brass expansion clips. Two hun-
dred and sixty different lights of glass were used.
The materials in the dials are :

Cast iron  27,500 pounds
Lead    1,140 "
Bolts an.d screws 450 "
Glass  5,500 "
Putty  1,000 "

A total of about 36,000 pounds. The dials are
securely braced with heavy adjustable bolts to
great I-beams anchored to the walls of the tower.

These beams also support the dial works, gears
and shafts, on which the hands are mounted, the
hands being made of Michigan pine wood, cut
from single boards, 18 inches wide and 14 feet
long, and fastened at the center with heavy cast
bronze bearing plates, each hand being accurately
balanced with steel rod VA inches in diameter.
The minute hand travels about 70 feet each hour
in getting around the dial, and the motion is not
continuous, second after second, as in the ordi-
nary clock, but once every two seconds.
The clock itself is the largest ever made by

the Howard Clock Company, and is erected on a
steel platform in the center of the tower and
directly in line with the center of the dials. It
has a heavy double decked iron bed frame, sup-
ported on truss legs, while above are the heavy
cast iron side frames, held together by a big iron
cap piece on which is placed the cluster of bevel
wheels, whose shafts revolve once per hour and
connect to the dial works gears by means of long
steel tubes, fitted with devices to compensate the
expansion and contraction of the metals. The
clock has a gravity escapement and a two seconds
length pendulum of steel and zinc tubing, about
15 feet long, with a cast iron pendulum ball of
about 270 pounds weight. At the opposite end
of the clock from the time gearing is the strik-
ing mechanism of the clock, cleverly connected
to the time part electrically, so that at 9 p. m.
only, and exactly on time, the clock will strike 9
blows on the 5,000-pound bell that is in the room
below. The blows are struck by a cast iron ham-
mer weighing 120 pounds. The clock works
measure 9 feet long, 5 feet wide and stand 8 feet
in height, and weigh about 4,500 pounds. 1 he
driving weights are cast iron, and the clock runs
eight days at one winding. The clock is fitted
with electrical device to control any number of
secondary electric clocks that are placed in the
building. It is actually the largest striking tower
clock in the United States, being directly con-
nected to the four big dials, and with its own
power operating the hands and striking the bell.
The entire outfit, clock and dials, weighs more
than 40,000 pounds.

Among
work with

Soldering Aluminum
solders most commonly used for this
more or less success are:

5 parts zinc, 2 parts tin, I part lead.
9 parts zinc, too parts tin, 165 parts lead.
46 parts zinc, 2 parts tin, 52 parts copper.
to parts zinc, too parts tin, 20 parts silver,

to 6 parts aluminum.
70 parts aluminum, 20 parts tin, to parts cop-

per or silver.
30 parts aluminum, 20 parts copper, 5o parts

zinc.
12 parts aluminum, 8 parts copper, So parts

zinc.
6 parts aluminum, 4 parts copper, 90 parts zinc.
5 parts zinc, 95 parts tin.

With the last five the surfaces should be first
tinned. The use of good flux, such as borax, is
generally desirable. Quite a number of solders
and processes that are trade secrets are now
being exploited in the market, some of these
being quite satisfactory.
Mary authorities recommend that the parts be

first tinned with an alloy I part aluminum to 5
parts tin, to prevent the film of aluminum oxide
that forms on the surface of pure aluminum,
and which is the cause of the difficulty in solder-
ing this metal.—Practical Engineer.
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Patchy Silver Deposits

Those Produced by Sulphur in Potassium
Cyanide a Bother to Platers—Some Reme-
dies

Platers are frequently bothered by the forma-
tion of bright patches on their silver-plated work.
The silver seems to cover the surface well, but
in places the deposit, instead of having the cus-
tomary dead appearance, will have a bright look,
so that one might think that the silver had not
covered it. This takes place too after the deposit
has acquired some thickness, so that it becomes
evident that some abnormal condition has taken
place.
The matter was recently brought to our atten-

tion by a plater in a large flatware manufac-
turing company who had been plating german
silver flatware in the usual silver solution giving
the regular dead silver deposit. This solution
contained about three ounces of silver and three
ounces of free cyanide per gallon. It was found
upon testing that the solution needed more
cyanide, and some was added. Previous to this
time the work had been coming quite satisfac-
tory. The cyanide added was a new lot and had
not been previously used. When added to the
solution the flatware began to come out with a
patchy appearance. The cause of the difficulty
was not then apparent, as all conditions were the
same except the addition of the cyanide. Investi-
gation showed that sulphur in the new sample of
cyanide was the cause of the trouble.
The two kinds of cyanide used were then sub-

jected to chemical analysis for sulphur and the
following results were obtained:

Good Cyanide Bad Cyanide

Sulphur  o.00s% 007%

It will be noted that the cyanide which caused
the patchy silver deposit contained a considerable
percentage of sulphur. It is customary in the
silver-plating trade to add a very small amount
of bisulphide of carbon to a silver-plating solu-
tion to produce a bright and smooth silver de-
posit. The introduction of this minute amount
of sulphur causes the silver to deposit in a
smooth condition. Why this takes place is not
known, but the fact remains that sulphur is the
cause, and it has been proved that compounds
other than bisulphide of carbon and which con-
tain sulphur will bring about the smooth deposit.
The presence of sulphur in the cyanide, then,
causes the silver to deposit in a partially smooth
state. It should be understood that the reason
that only a portion of the silver sometimes de-
posits in a smooth and bright condition resulting
from the use of the cyanide containing sulphur
is on account of the fact that a small amount of
sulphur only is contained in it. In using a larger
quantity the whole deposit will be smooth and
bright.

It may be of interest to cite an instance in
which sulphur was introduced into a silver-plating
solution in another way, and which resulted in the
formation of a patchy silver deposit. A concern
manufacturing flatware adopted a new rack for
holding the flatware. It contained parts made
of hard rubber which, as well known, contains a
large quantity of sulphur. After the racks had
been in use for some time the silver began to
deposit in patches, so that portions were bright
and the remainder dead. After considerable ex-
perimenting it was found that the hard rubber
was the cause and that the sulphur was intro-
duced from it.
As there seemed to be no way of removing

the sulphur, it was decided that the better method

(Continued on page 1670
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C1 t1For$50.00 we will make an Engraver of you and do it before
e Holiday Season, If you will attend our College now.

F
OR over seventeen years we have been teaching the art of engrav-
ing, and there is no question but that we are recognized as the most
thorough and practical institution of this kind in this country. I

know this is strong language, but it is the truth, nevertheless, and we can
prove it. The plate in this advertisement (original size 22 x 26 inches)
was designed and engraved, free hand, by Mr. W. C. Retzer, of Walla
Walla, Wash. Any expert engraver will, at a glance, pronounce this
work to be first class in every respect. It is designing and engraving of
a character that any engraver with years of experience would be proud
of. How remarkable a tribute, therefore, to the thoroughness of our
methods when you consider that Mr. Retzer never had any experience
pertaining to the art of engraving previous to attending our college. Can
you find such work as this anywhere else in this country? We say no,
emphatically no; and your own investigation will prove that this is a
wonderful development of ability through practical work and instruction
in our college. This is not an exceptional case. I can truthfully say that
MY. Retzer was not gifted for this work any more than you or the average
man, but the secret of all his and all our students' success is our teachers
and our methods of teaching, which are different from any other college
in this country.

Come, let us make an engraver of you. Send today for our
engraving prospectus. It will interest you and a postal will bring it.

THE PHILADELPHIA COLLEGE OF HOROLOGY
BROAD AND SOMERSET STREETS PHILADELPHIA, PA.

F. W. SCHULER, Principal ESTABLISHED 1894
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atchmakers, Jewellers i) Fine Tbol Makers
enerany: in fact everybody who uses

files on particular work, require files
of the highest possible quality. The

EXTRA EX* F] FINE
SWISS PATTERN

ARE UNEIRAIIED BY ANY OTHER BRAND
Made in our immense factory by Nghest skilleo' workmen. Carried
in stock by most progressive dealers. ased and preferred
by a rapidly increasing number of critical C012c51/172ercs 

NICHOLSON FILE C9.
PROVIDENCE , R. I., U. S. A.
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Novel Sun Dial an
Accurate Timepiece

New Type Differs Radically from the Old—In
It a Spot of Light Is Brought to Bear Upon
a Hair Line on a White Screen

In these days of accurate clocks and watches
no one thinks of using a sun dial to tell the time
of day. At best such an instrument can be right
but four times a year, and in many places it can
never agree with standard time. Yet the demand
for sun dials was probably never greater than
it is now, merely because as an ornament it adds
a quaint and picturesque touch to the lawn or
garden, or else it harmonizes well with the archi-
tectural treatment of a building. As standard
time is obtained primarily from the sun, with due
allowances for its variations from noon to noon,
there is no reason why a sun dial should not give
us accurate time if we make similar allowances.
A novel sun dial in which such regulation can

be made is illustrated on this page. This dial
differs radically from the common type. Instead
of showing the time of day by a shadow cast by
the sun, it employs a spot of direct sunlight
which is brought to bear upon a hair line on a
white screen. The dial of the instrument is tilted
according to the latitude, so that it will lie parallel
to the plane of the celestial equator. The photo-
graph shows the instrument set for the latitude
of New York. The base must be oriented ac-
curately, and the dial face tipped to the latitude
of New York (which is about 41 degrees), the
upper angle being found by means of the gradu-
ated sector on which the dial face is supported.
The dial proper is divided into equal divisions to
indicate the hours of the day, and opposite the
6 A. M. and P. M. marks are two upright brackets,
one of which serves as a screen (at the left in
the illustration), while the other contains the per-
forations through which the sun shines, making a
spot of light that falls on the screen. As the face
of the dial is parallel with the celestial equator,
its edge forms an artificial horizon, along which
the sun apparently travels. Because the sun
mounts above the celestial equator in summer
time, and falls below it in winter, two holes are
formed in the bracket at the right, one above the
other, so that the spot of light will be sure to
strike the screen through one or the other of
these holes at any time of the year. In order to
allow for variations of the sun, the bracket con-
taining the two apertures is made adjustable in
the following manner : On the face of the dial
will be noticed a smaller dial marked with the
months of the year, while adjacent to it is a
scale divided into thirty-one equal parts, repre-
senting the days of the month. If the reading

is to be taken on, say, February 6th (as shown in
the photograph), this small months' dial must be
moved to bring the February mark in line with
the sixth mark on the scale. An elliptical cam is
connected to the months' dial, and engages an
arm to which the bracket is connected, thereby
shifting the bracket laterally, according to the
position of the dial. In February the sun time is
nearly a quarter of an hour slow, consequently
the bracket is moved upward or eastward a cor-
responding amount. This done, the main dial is
turned until the spot of light passing through the

A Novel Sun Dial That Gives Correct Standard
Time

lower aperture is bisected by the hair line of. the
screen. The reading of the time is then taken
upon a small scale shown at the right in the en-
graving. This is divided to indicate minutes, and
in our illustration the time is shown to be 4.20.
When the instrument is first set up the minutes
scale must be adjusted so as to harmonize mean
local time with standard time. As the sun passes
over New York (on the 74th meridian) four
minutes before it reaches the 75th meridian, on
which New York standard time is based, the
minutes scale must be set to read four minutes
slow in order that the time shown by the dial will
agree with standard time.—Scientific American.

Welding vs. Soldering

In following the simple law of physics, that a
thin piece of metal will melt sooner than a
thicker one, we have the solution of welding
metals of the same' degree of purity, writes
Charles Keyes in the Scientific American. In
making a ring or band, for example, after ap-
proximating the divided ends, place in the joint
a piece of the same metal, very much thinner—
the thickness or thinness to be decided accord-
ing to the relative states, the piece usually being
about one-eighth or one-twelfth the thickness of
the piece to be soldered or welded. The thin
piece should be placed in the joint so that it
projects on the upper or outer side slightly more
than on the inner or under side and also extends
beyond the joint all around. After the pieces
have been properly fluxed they should be heated—
better by a -blowpipe. Care should be taken that
they be heated all together, not projecting the
flame upon the thin piece until the whole is
heated almost to melting point.
This method is especially useful for dentists in

crown and bridge work, and it may also be
applied in many arts and industries, such as
making brass and wrought iron pipes, etc.
In dentistry, for instance, in soldering the cap

to the band, in making a crown, if an abutment,
use a piece of gold one-half the thickness of the
band, letting it project around the edge of the

band—the circumference being about one-sixth
larger than that of the band—then press it down
to fit perfectly, having fluxed it beforehand, and
follow the edge all the way around with the blow-
pipe until it melts.
In soldering a cap on an ordinary gold crown,

after the band and cap are fitted accurately, place
on one side a small piece of, say number sixty,
gold foil; flux well, see that its position is cor-
rect, then direct the blowpipe on the piece of
projecting foil until the joint is fastened. Thus
you will have the two parts accurately adjusted
and fixed. Now take another piece of, say num-
ber sixty, foil, large enough to project about
one-sixth of its size around the circumference of
the crown, cut out a little piece from the center,
slip it between the band and crown, cutting out
enough to fit accurately around the part attached;
flux well, adjust the cap and band, and proceed
as in the previous instance. The many applica-
tions this may have in jewelry work will be
readily understood.
In brass, or the noble metals, the procedure

is much the same. In welding iron, the process
is very similar also. For instance, in mending
a cracked cast iron cylinder, saw the crack, or
file it, to its full extent, making the crack not
too wide, then fit accurately a clean piece of thin
wrought iron sheet in the joint, allowing it to
project beyond all the extent of the crack in the
same proportion as in the gold work. Heat well,
and with the arc melt it to its place.
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Silverplating Knives
A writer in The Metal Industry gives the fol-

lowing as the method of silverplating knives as
that used by one of the most prominent silver-
plated steel knife manufacturers:

First—Boil out the knives in a hot potash solu-
tion, then wash and immerse in undiluted muri-
atic acid, rewash them and place in a solution
consisting of two ounces of carbonate of soda to
each gallon of water. This solution is to prevent
rusting of the steel.
Second—The knives are scoured from this so-

lution, using powdered pumice stone mixed with
water and a tampico scouring brush run at about
500 revolutions per minute. After scouring place
the knives in soda water until ready for plating.
Third—Wire up the articles (or in quantities

use frames for the purpose), then pass through
a hot potash for a second or two, wash in cold
water, then immerse in a To per cent solution
of muriatic acid, and then a 5 per cent from one
to the other, and rewash. To neutralize the acid
the knives are passed through a clean cold potash
solution standing about m degrees Baume. This
cold potash is maintained exclusively for this
purpose of neutralizing the acid and should not
be contaminated with anything else.
Fourth—From the cold potash the knives or

forks are drained well and immersed for a few
seconds in the first striking bath. This bath
should consist of eight ounces cyanide to each
gallon of water. Use the solution cold. The
anodes should be quite small and consist of
copper. A small silver anode should be used at
the same time no deposit will be noted.
Fifth—From the first strike place the articles

in a second striking bath. This should consist
of one-half ounce silver chloride and four to
six ounces of cyanide in each gallon of water.
The anodes may consist of silver with small
anodes of copper, just the reverse of the first
strike.
Sixth—From the second strike the articles are

placed in the regular plating bath. Care should
be taken that the solution should not contain
too much free cyanide or be too rich in metal.
A solution containing three to four ounces of
chloride of silver and seven to ten ounces of
cyanide per gallon gives good results. Cyanide
of silver is preferred by many silver platers,
especially in plating steel knives and forks, but
this is a matter of opinion. Some platers obtain
just as good results with silver chloride. Some-
times a third strike is used in connection with
the above methods and usually contains about
twice as much silver as the second strike and
about half the amount of cyanide.
These methods overcome the faulty deposits

that so many concerns have experienced in trying
to produce successful results upon steel knives.

Improved Touchstone Test for Silver
The use of the touchstone for testing gold has

been of long duration and is really the oldest
method of testing known. In a German periodical
A. Steinmann describes a method for testing
silver by means of the touchstone, says The Brass
World.
The touchstone is, in reality, a basanite or

Lydian stone and is used on account of its close-
grained nature and, at the same time, slightly
rough surface so that the metal is removed by
rubbing.
As described by the aforesaid author, the silver

is rubbed across the surface so that a streak is
formed, and it may be said that either fine silver
or the various alloys, such as sterling silver, may
also be tested. The streak is then touched with
the following solution:

Nitric acid, sp. gr. 1.27  40 parts
Glacial acetic acid.   so parts
Water   so parts

By the use of this solution the difference be-
tween pure silver and that containing a small
amount of copper may be distinguished. The
amount of silver in an alloy may be determined
approximately by comparing the behavior of the
alloy towards the reagent with that of alloys of
known composition.
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CATCHING PORPOISE AT ONE OF OUR STATIONS

Nye's Oil
Porpoise Jaw Oil is the only known oil
that will lubricate delicate machinery for
three years without change.

Send for our book on the subject
of Watch and Clock Oils

WM. F. NYE
New Bedford, Mass. U. S. A.

.11■1.

F. C. JORGESON & CO•
•

159 to 167 Ann Street •• CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 10713

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

“TI-IE BEST OP EVERYTHING"

I refer to Jewelers from all parts of the United States,
Wholesale Jewelers of Buffalo, N.Y. and Pittsburgh, Pa.

E. J. FORD No47Bt FFArtamton St.o NorthamptonNy

Jewelry Auctioneer
All Sales Personally Conducted

Correspondence Strictly Confidential

PITTSBURGH ADDRESS, 722 Penn Avenue

If you are contemplating an auction - and want an auctioneer
that will conduct your sale on the SQUARE DEAL principle
-don't wait until the last minute, just write me for my refer-
ences and particulars how to make your sale a success with-
out injury to your trade or reputation. Over two hundred
jewelers know it; you will too if you GET ME.

Telephone, 1560 Beekman Established 1893

Star &Lb anb Silver 'Plating II:Clorks
(INCORPORATED)

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
q Roman, Rose and Green Gold Coloring. q Watch Case
repairing and polishing. q A specialty made of repairing,
re-lining and re-plating Mesh Bags. q Work by mail or
express returned same day.

•

125 Fulton Street - NassNateiaSrtreet - NEW YORK CITY

Watchmaking-Engraving - Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-
tunities for learning watchmaking except the proper system of instruction. Aware of this fact,
the W. I. of H. has established a Home Study Department, with a view of teaching watch
repairing by correspondence. This system of instruction m as thorough as it possibly can
be, embracing Mechanical. Practical and Theoretical Horology. The course consists of 43
printed lessons, containing nearly 400 illustrations and other special features, making it an
excellent substitute for an attendance course to those unable to leave home or their position
and is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Enterprise Building :: MILWAUKEE, WISCONSIN
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Nickel Steel and Its Use in Watches

The following interesting information and

tables were compiled for the benefit of the trade
by the reliable publication, The Edelmetall-
Industrie:

The Invention of Nickel Steel

For more than a century nickel-steel has been
known to chemists, but only in more recent times,

on account of the cheapening of this metal, has it
been possible to study it more closely and to
ascertain its peculiar behavior at different tem-
peratures.
The magnetic properties of certain nickel-steel

alloys were first recognized by Dr. Hopkinson,
and in later years systematic observations were
undertaken by Charles Edward Guillaume, di-
rector of the International Bureau of Weights
and Measures at Breteuil (Sevres, France). This
prominent scientist has opened up to physical and
chemical science a new and broad field of effort,
and the art of making timepieces of precision
owes him especial gratitude.

Nickel Steel and Pendulum Clocks

From the clockmaker's point of view the most
interesting property of nickel-steel consists in the
fact that its coefficient expansion increases with
the proportion of nickel up to 25 per cent. This
coefficient then attains its maximum, and is equal
to that of bronze. Then it declines rapidly to
36.2 per cent, with this proportion becomes almost
nothing, and subsequently increases slowly to the
figure that corresponds with pure nickel.
The 36.2 per cent nickel alloy has received the

name of "Invar" (from "invariable") ; it is also
designated Sevres alloy, or Guillaume alloy.

It was perfectly proper that this metal should
be preferably employed for fine pendulum clocks.
Its extreme expansion is five times less than that
of pine wood, II times less than that of glass,
13V2 times less than iron or steel, and 23 times
less than that of brass, and it furnishes a con-
venient and simple means of constructing com-
pensating pendulums that are far superior to
the former system.
The elongation of the pendulum rod made of

invar constructed by Mr. Thury, professor at the
University of Geneva, in 1897, amounted to but
eight-thousandths of a millimeter for an increase
of temperature of I° degrees C., which resulted
in a retardation or slowing of 34-moths of a
second, whereas a pendulum of pine wood of
equal length showed a deviation of 1.73 seconds,
and a glass rod, 3.56 seconds. This infinitesimal
slowing in the rate could readily be nullified by
means of a brass tube, 44 millimeters long.
Mr. Guillaume, for his part, has also calcu-

lated the exact dimensions of a nickel-steel pen-
dulum, in which compensation can be effected
automatically and directly by the expansion of
the pendulum bob. Such a pendulum is to be
seen in the Geneva Observatory, and furnishes
excellent results, as does also the Rifler pendu-
him, known to every clockmaker, and those of
the firm of Strasser and Rode, Glashnette, also
furnish excellent results.

Nickel Steel in Watches

After the brilliant success obtained in clock-
making by the use of nickel-steel, the idea natur-
ally occurred to use this metal also for watches.
Experiments were instituted with a view to make
the balances as well as the balance spring of
invar.
The nickel-steel balance springs, for the pro-

duction of which we have primarily to thank
Paul Perret, are still far from being adapted for
substitution for the ordinary steel spring. They
are certainly not lacking in good qualities; they
do not easily rust, can consequently be stored
without the precautions required in the case of
steel springs, they are only weakly magnetic, and
do not retain magnetism, so that they can be used
for non-magnetic watches; variations in temper-
ature, too, have much less effect upon them than
on the steel balance springs. The result is that
the nickel-steel balance spring requires much less
compensation from the balance, so that the latter
may be left altogether uncut, and we are not
limited in the choice of metal for the balance.
On the other hand steel has much greater elas-

ticity than nickel-steel, and reacts, in temperature
changes, in a much more regular manner than the
latter. Appended is a table, giving the going re-
sults in three different temperatures of a large
number of lever watches of the best quality hav-
ing nickel-steel balance springs and uncut nickel-
steel balances.
Temperature test of watches equipped with

nickel-steel balance spring and uncut balances:

Number Variation
of the Position Temperature per degree
Watches Hanging Lying 300 C, 15° C. 00 C. Celsius

202,619 +1.5 -o.8 - 6.o + t.o +41.5 1.05
204,529 -4.3 -2.7 +33.0 + 5.5 + 3.0 1.28
202,190 +1.0 +5.3 +17.0 +''.° +31.5 0,77
204,601 -2.5 +3.0 +35.0 + 5.5 +10.5 1.2
204,599 +0.3 -1.7 +210 + +22.0 0,9
200,530 -7.0 -3.0 +24.0 - 0.0 +20.0 0.98
202,786 --9.0 -6.3 -11.0 +21.0 - 4.0 0.7
202,661 -0.7 -2.0 +12.5 - 1.0 - 2.0 0.42
203,683 -0.5 +4.0 +19.5 + 2.5 +32.0 1.03
203,684 +5.8 +10 +11.0 +10.0 +34.0 r.06
203,640 -7.5 -3.0 -32.0 -11 .0 +62.0 2.86
203,642 +7.0 +2.0 - 9.0 + 6.o +57.0 1.66
203,682 +5.1 -4.0 + 3.0 + 1.0 +31.0 1.94
203,638 -2.0 +3.0 +IT.0 - 3.0 +29.0 1.03
202,841 +7.0 +2.0 +18.0 -kIr.5 +24.5 0,43
201,384 +4.0 +8.0 +17.0 + 7.0 +25.0 0.62
203,072 +3.0 +6.0 +22.0 +13.5 +35.0 0.77
203,069 +2.0 +4.0 +27.0 + 3.8 +15.2 0.77
203,584 +2.5 +10 +30.0 + 1.0 + 7.0 1.2
203,068 +3.3 -2.5 +33.0 + 4.0 +17.0 0.64
204,599 +0.3 -1.7 +21.0 + 1.0 + 4.0 0.82
204,601 -2.5 +3.0 +35.0 + 5.5 - I.0 1.46
204,528 -4.3 -2.7 +33.0 + 5.5 + 3.0 1.27
204,530 -2.5 +2.0 +32.0 + 4.0 +29.0 1.95

On examining this table we can see at once:
(I) That the results are very irregular; (2) that
the compensation (temperature) error is very
large; that is to say, in two temperatures, the
rate is about the same; in the third, however, it
shows a marked difference.
For the present, therefore, there can be no

thought of replacing the steel balance spring by
a nickel-steel spring in precision watches. It is
entirely otherwise, however, with nickel-steel bal-
ances, with which, nowadays, all chronometers
and scientific instruments are provided.
Up to the present time the greatest difficulty

was encountered in temperature adjustment, in
the reduction of the middle temperature error,
also known as the Dent error, because, in the
year 1833, the famous English watchmaker, E. J.
Dent, more accurately determined this error, and
formulated the following rules regarding it:
(r) A chronometer equipped with a compensa-

tion balance, which is adjusted to extreme tem-
peratures, gains in the middle temperature.
(2) Above and below the extreme temperature

it loses.
Every effort has been made by chronometer

makers to overcome this fault and innumerable
constructions and systems, so-called auxiliary
compensations, have been devised for this pur-
pose. As the magnitude of the middle temper-
ature error cannot be determined by rule, it was
possible, by accident, in isolated instances, to cor-
rect this error.
Appended is a comparison table of the extreme

temperature, 30° C., and the average room tem-
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perature, 15° C., with the extreme temperature,
Os C., and the average room temperature, 15° C.

Rate variation Rate variation Rate variation Rate variation
at 300 calculated for 10 at 00 calculated for I°
Sec. Sec. Sec. Sec.

- 7.0
+27.5
+ 6.o
+29.5
+20.0
+24.0
-22.0
+13.5
+ 7.0
-I-- I.0
-21.0
-15.0
+ 2.0

+14.0
+ 6.5
+10.0
+ 8.5
+23.2
+29.0
+26.0
+20.0
+29.0
+27.5
+28.0

'

-0.76
+1.8
+0.5
+1.96
+1.3
+1.6
-146
+0.9
+0.76
+0.06
-1.4
-1.0
+1.33
+0.93

+0.43
+0.66
+0.56

+1.5
+1.93
+1.73
+1.3
d-1.96
+1.83
+1.86

+40.5
+ 2.5
+20.5
+ 5.0
+21.0
+20.0
-25.0
+ 1.0
+29.5
+24.0

-73.0
+51.0
+30.0
+32.0
+13.0
+18.0
+21.5
+11.4
+ 6.o
+13.0
+ 3.0
- 6.5
- 2.5
+25.0

+2.7
-0.16
+1.36
+0.33

+14
+1.3
-1.66
-0.06
+1.96
+1.6

-4.83
+3.4
+2.0
+2.13
+0.86
+12

+143
+0.76
+0.4
+0.86
+0.2

-0.43

+1.66

Guillaume has determined that the steel alloys
that contain a large proportion of nickel make
this long-desired compensation possible, the rim
of the bimetallic compensation balance being
made up, instead of with steel and brass, with
nickel-steel and brass. The results obtained with
the first watch equipped with nickel-steel balances
were decisive. The same marine chronometer,
having the usual steel-brass balance, showed a
middle temperature error of 1.9 second, while
with the nickel-steel-brass balance the error was
0.2 second. In this comparison the same steel
balance spring was used. In the case of another
chronometer, equipped with a nickel-steel balance,
it was even possible to entirely eliminate the
middle temperature error; it amounted to noth-
ing.
If we study the reports of the great Swiss ob-

servatory we can see from them that the best
chronometers, distinguished by prizes, have all
been equipped with nickel-steel balances, and we
can rightly maintain that the nickel-steel balance
is the most important advance that has been made
for a long time in precision watchmaking. This
important achievement we owe, in the first place,
to the director of the International Bureau of
Weights and Measures, Dr. Guillaume.

Patchy Silver Deposits
(Continued flora page it;69)

would be to make all of the solutions over into
"bright" ones, and this, accordingly, was done
and the use of bright silver deposits carried on.
Many flatware companies are now using bright
silver deposits on the work, as it has been found
that a much greater quantity of silver can be
put on in a given time.

It may be of interest to the reader to know
of the method used for testing and estimating
the sulphur in the cyanide. The best method
was found to be that based upon the insolubility
of mercuric sulphide in cyanide solutions.
A given amount of cyanide, say Too grains, is

dissolved in as small a quantity of water as pos-
sible (distilled water should be used). The solu-
tion is filtered to remove dirt and other foreign
matter and a saturated solution of mercuric chlo-
ride (corrosive sublimate) is then added. About
50 c.c. of the mercuric chloride solution is used.
The solution is then heated for some time in
order to coagulate the black precipitate of mer-
curic sulphide that forms, when it is filtered
through a weighed Gooch crucible. The crucible
is then dried at too° C. and weighed. The mer-
curic sulphide thus obtained contains 13.79 per
cent of sulphur.
To test a sample of cyanide for sulphur in a

quantitative manner, all that is necessary to do
is to add some mercuric chloride solution to it.
If a black precipitate forms, it indicates that sul-
phur is present.-The Brass World.
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Locket Handles
and Vanity Handles with

Powder Puff

THE LATEST UMBRELLA NOVELTY

gSentiment is a valuable aid to service-
ability in the sale of articles for personal
use. An ideal combination of both is
found in the new umbrella with locket
handle.
gThe large illustration shows the handle
with locket closed. The small illustra-
tion shows the head of handle with
locket open.
ql'his novel idea has also been carefully
worked out in our new Vanity Handle
Umbrella, constructed on the same prin-
ciple.
(11These goods will appeal forcibly to all
umbrella purchasers and irresistibly to
the many who purchase umbrellas for
gifts, and are especially adapted for the
umbrella stock of jewelers with refined
and discriminating customers.
13When preparing for the holidays don't
forget the great holiday special—the

PERFECT DETACHABLE
HANDLE UMBRELLA

which we can now furnish in a great variety of

new designs. Our patent covers the detachable

feature in a manner greatly superior to all others,

which we can prove to you and which you can

readily explain to customers.

411This detachable handle umbrella is
sold exclusively to the Jewelry trade.
crOne of our most seasonable specialties is a line
of most attractive designs with artistic hand-

chased handles, especially intended for fine trade.

OUR GOODS ARE PUT IN FINE INDIVIDUAL CARTONS

An OUR SALESMEN are now starting out to cover

-,,their respective territories, and if interested, kindly

advise us and we will have a representative call and

illustrate, or we will send samples by express, prepaid.

Siegel, Rothschild & Co.
BALTIMORE AND NEW YORK
Baltimore and Howard Sts. 396 Broadway

PHILADELPHIA : 1011 Chestnut St. SAN FRANCISCO : 717 Market St.

1$r

"As Good as the
Great American"

The high standard of efficiency
attained by the

GREAT AMERICAN
Retail Jewelers' Catalogue

is the standard for which all
others strive.

The GREAT AMERICAN can
therefore rely only upon its
pioneer work and upon contin-
uous improvement to raise its
own standard, which is also the
standard for the entire trade.

Years of catalogue building have
made a strong buying as well as
a mighty selling machine out
of the GREAT AMERICAN.

Any retail jeweler who hails
opportunity when he meets it
can systematize his buying and
increase his selling facilities by
its use.

Hundreds of retail jewelers have
relied solely upon the GREAT
AMERICAN for many years.

Can so many jewelers be so often
mistaken?

Oskamp-Nolting Company
CINCINNATI OHIO
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Producing a Yellow Gold Deposit

Platers frequently have difficulty in producing
a yellow gold deposit. It usually is found that
the color is too red, or "foxy," and the trade is
not satisfied with it. What is desired is a color
like that of pure gold, free from alloy. On the
other hand, a color that is too yellow (on ac-
count of the presence of silver) is not always
desirable for the reason that it approaches the
so-called "lemon" color.
The reasons why platers obtain the reddish

gold shade or "foxy" color are as follows:
I. Too much free cyanide is used and this

serves to bring on the "foxy" shade.
2. The solution is used too hot. The hotter

a gold solution is the redder the color.
3. The current strength may be too high. The

stronger the current the redder the gold deposit.
4. The gold is deposited on a red metal such

as copper or bronze. Unless an exceptionally
heavy gold deposit is put on the color of the base
metal shows through. For yellow gold deposit
the base should be of yellow brass in order to
obtain the best results.
For producing the yellow gold deposit the fol-

lowing solution of Roseleur has been found the
best :

Water   T gallon
Phosphate of soda..   8 ozs.
Bisulphite 9f soda  I% ozs.
Potassium cyanide  T/8 oz.
Gold    2/, pennyweights

The gold is dissolved in aqua-regia and made
into chloride as free as possible from acid. It
is then dissolved in the solution.
This solution is used at a temperature of about

120° F., and if a yellow color is desired it must
be deposited upon yellow brass. When deposited
directly upon copper the color of the copper
shows through and a gold with a reddish shade

KEYSTONE

is produced. It might be said that the principal
"trick" in the production of yellow gold is to
deposit it upon brass and not on a red or a
white metal.—The Brass World.

Transparent Enamels on Silver
In the opinion of the writer the most beauti-

ful product of the jewelers' art of today is the
silverware ornamented with transparent enamel,
writes Charles E. Sweet in The Brass World.
The work requires as a base a transparent, color-
less enamel of high luster. Such an enamel is
not difficult to obtain, but unless the particular
specimen is of the right composition it will be
found that the enamel dissolves silver, with the
result of giving a yellow instead of the colorless
result sought.
As a result of analyzing suitable enamels, fol-

lowed by an almost incredible number of experi-
ments, I found it necessary to use arsenate of
lead in the composition. This is the material
used for spraying elm trees for the destruction
of the beetle.

Excellent results are obtained by melting in
a sand crucible the following mixture:

Finely divided silica (free
from
mead   28 parts

30 parts
Red 
Powdered borax  3o parts
Powdered saltpeter   3 parts
Arsenate of lead (dry)   3 parts

Mix the ingredients thoroughly in a porcelain
mortar and in melting keep the crucible covered
and in an oxidizing condition (i.e., free from
smoke and cinder).
With this as a base the colors are to be made

by adding to the original mixture suitable oxides
to impart the color.
The chemical principle at the bottom of the use

of lead arsenate is as follows : The lead and
arsenic compounds exist in two states of oxida-
tion, both colorless. The arsenate exists in the

1675

enamel in the highest state of oxidation. When
such an enamel is heated on a silver surface the
excess of oxygen in the arsenate tends to torm
oxide of silver, which does not dissolve in the
enamel.

Gold Depositing
A subscriber to The Metal Industry asks : Can

you give us a good 14-karat solution ; one that
has a clear, red color, almost coppery? The
solution I am now using yields a deposit that
looks milky if we plate heavy enough to stand
acid. Can a deposit that will stand acid be ob-
tained that will look clear without dry buffing?
Our contemporary answers as follows : A 14-

karat solution to yield a good, clear deposit that
will stand acid should contain per gallon :

6 ozs.Cyanide of potassium 
Phosphate of soda  3 ozs.
4-k . gold  a n d 

I

3o dwts.

The cyanide phosphate of soda should be
dissolved in boiling hot water and the gold run
off from an anode by the porous cup process.
The anode should consist of:

Fine gold   T4 parts.
Copper   9 parts.
Nickel   I part.

If, after working a while, the shade is too red,
the solution can be toned with carbonate of
nickel and fine gold. Sometimes the solution is
blamed for yielding a smoky-looking deposit,
when as a matter of fact the articles are tarnished
during the washing and cleaning before being
immersed in the solution.

If the articles are washed in a fairly strong
soap and ammonia wash, rinsed in cold water,
then dipped for a few seconds in a "Kalye" solu-
tion, made by dissolving two pounds of Kalye in
three gallons of boiling water, then rinsed in
cold water and colored, the deposit will be clear
and snappy.
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.N\) GAME?

‘Se‘-‘ 
Trying to make a

way in the world but
cannot, because you are

held down by lack of any special

training or trade. Are you back of

a counter merely selling goods, making a

p. 
fair salary?

Why not get away from these conditions. Be an

.StO EXPERT WATCHMAKER. Know the game from

A to Z. We can put you into a good clean lucrative occu-

pation at a good salary if you will but take the initiative and write

us. LET US TELL YOU MORE ABOUT OUR PLAN.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear Off Coupon.
Right in the HEART of the Watchmaking World. We are in a position to know.

Waltham Horological School WALTHAM
MASSACHUSETTS

I— mom ammo •••IR 40.1. ■wis ■••■••

TEAR OFF

Waltham Horological School
WALTHAM, MASS.

Please send me Prospectus and Outline of your entire
course. This request entails no obligations on my part.

Name

Street

City   State
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Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

01.11■1M1

4,erzy.
1[WATER BURY,

CONN.

P'1( AGNEURF mA 
GATNO

EILRA/sHER BRONZE GILDING METAL
F IGH GRADE

PLATERS BARS LOW BRASS AN D OTHER SPECIAL
ALLOYS IN SHEETS AND ROLLS

QUICK D ELIVER I ES

LEIMAN BROS.

POLISHING

DUST

COLLECTOR
Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted fcr- colleges and schools. Can be
moved abut instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog No. 1

LEIMAN BROS.
62 C John Street, NEW YORK

Established 22 Years ''Rees School, founded
on merit'

for Watchmakers, Engravers
and Jewelers

is the highest grade institution of its kind

THE REES SCHOOL IS THE OLDEST

The Rees School is strictly the best. You cannot afford not to attend The Rees
School. In this school each student is taken as a private student. Instruction is
given entirely by the president of the school personally. Each student is taught
scientifically, practically, personally, and with the most modern methods, by a
system fully protected by copyrighted charts, and used only by this school.

Business is what you are after, and business is secured by confidence ; con-
fidence is obtained by demonstrating your ability. Then get the

business by becoming a fine workman. IT PAYS. Our method and equipment
enable us to teach you to do better work quicker and easier. Write for our new
catalogue. It's free, and a thing of art.

We have the finest equipped school in the world, and we
want to tell you all about it, so write for our catalogue.

ASK FOR A CATALOGUE OF THE SPECIAL TOOLS USED IN

THE REES SCHOOL
Rochester GRANITE

BUILDING New York
FRED H. REES, President Rev. M. S. REES, D.D., Vice-President

BIRD LE G. REES, C. E., Secretary

BLOWPIPE TROUBLES?
Do you have
blowpipe
troubles? A
sudden extin-
guishing of
the flame at
just the criti-
cal moment?

No. 6—F
Blowpipe

$2.00

This is because you are not using the right
blowpipe for the kind of gas served you.
We build blowpipes for use with all kinds of gases, and our
knowledge is at your command, if you will ask for catalog "B. K.-
containing illustration and description of all our blowpipes and
apparatus of interest to the jeweler. Better write today.

BUFFALO DENTAL MANUFACTURING CO.
BUFFALO, NEW YORK, U. S. A.

Alternating or Direct Current Polishing Motors
The kind you cannot afford to be

without. Made in all sizes.

If you want a motor for any
kind of work we have it and at
a price that will surprise you.
We ar selling thousands and it
is because we have the right
motor at the right price.

The special ne': price below will be of
interest. Write 2. card to us and let us
tell you what we have to offer.

1-8 H. P. Alternating, with Speed $14Control and 2 Attachments . .

FIDELITY ELECTRIC CO., Lancaster, Pa., U. S. A.

The Ideal Plating Machine
The only ma-

chine furnishing
five different
strengths of cur-
rent; five shades
of color for each
solution.
SIMPLE,

PRACTICAL,
and INDIS-
PENSABLE,
always ready,
clean, compact,
sure in results,
the IDEAL
machine for the

PATENTED MAY 19, 1908 jeweler.
An electro-plating machine that anyone can use. Just the thing to put

the new finishes on your old goods. Plates ROMAN, RED, ROSE, GREEN,
SILVER, COPPER and NICKEL.

FORMULAE for making solutions and full directions for plating all above
colors come with each mach'.ne. These alone are worth the price charged for
the outfit.

BATTERIES are ordinary dry cell and give 11A2, 3, 6, 9 and 12 volts
current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good ; material of Oak, wood work nicely finished.
Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and
are self-sealing. Plating tank or bowl of best enamel ware. One each pure
gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, 18 inches long, 9 inches high and 6
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F. 0. B. Kansas City, Mo.
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The Ideal Plating Solution
RICH WITH GOLD SURE IN RESULTS

FULL AND COMPLETE DIRECTIONS
FOR PLATING ON EACII BOTTLE

Rose Gold Plating Solution, 12 Oz. Bottle. Price $2.25
Red Gold Plating Solution, 12 Oz. Bottle, Price 2.25
Roman Gold Plating Solution, 12 Oz. Bottle Price 2.25
Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution, 12 Oz. Bottle Price .75

These solutions are not a new thing or an experi-

ment. We have been supplying them for some time to

jewelers who had difficulty in getting the pure chemicals

necessary for a perfect solution.
The success we have met with has induced us to

put them on the market.
Each Gold Solution of 12 ounces contains 45 grains

of chloride of gold, making an exceedingly rich and rapid

solution. All chemicals used are of uniform strength

and exactly suited to the amount of gold and solution.

To those who use the IDEAL PLATING MACHINE, for whlch these

solutions were first compounded, we guarantee absolute satisfaction in every

instance. Where used with any other plater you obtain better and quicker

results than with any other solution.

Tli E IDEAL
PLATING SOLUTION

ROMAN
Prepared erpe,Iall, for fon,-
ling factory finoslo on hard
and .of toololer rcpaor lobs,
new firtn.h on old or ahoy.
worn oewelry
Woll not injure lie fine.

Enamel. Inntation or Pre.
do...Stone.
Every 12-ounce bottle Gold
Plating Solution, Guar-
anteed contain 45 grain.
Chloride of Gold
Solutions furnnohed In the
following
Rose, Roman. Red and
Green Gold, Silver.
Copper and Nickel.

PLCONIMENDLD

Te v,oad

THE IDEAL PLATING MACHINE

Sr, artkir
-vmssetans-

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,
TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler

If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY 1013-15 Grand Avenue
KANSAS CITY, MO.

A MECHANIC 016. There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply. (
Don't be a mere mechanic, a drudge at

your work. Be an expert watch ( k
repairer. We have helped more than k,IP
1300 young men to get an expert know- '

11 ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training in a few
months than you can possibly get in a store apprenticeship in as
many years. We will put you In a position to select
your own job and name your own salary. Decideright
now to be an expert watch repairer. Come to our $20 00%
school at your earliest convenience or if you cannot

mp 
To'come to us we will come to you by mall in your own A500 0

home. You can employ your evenings or any spare —r
,

time learning without giving up your present
onployment Altai° time and money spent AWEEK

now wil. get you a larger salary later.
Write for our booklet telling you how we will make
trained expert watch repairer of you. It is FREE.

The DeSelms Watch School
Attica, Indians EXPER3T2111 Perry Street

The Keystone Book of Repair Guarantees
Create confidence in your work by giving a signed guarantee with each job.
We have had specially compiled a book of printed guarantees for this purpose,
each book containing zoo forms with stubs and strongly bound.

Sent postpaid to any part a the world on receipt of price, 4s. 2d.
Published by

The Keystone Publishing CO., 811 North 19th Street, Philadelphia, U. S. A.

How Do Manufacturers Make Fortunes ? By True Economy.
When better tools are invented, they buy them and throw the time-wasters on
the junk-heap without waiting for them to wear out.
The Quicktight P. invise saves time (money) every time you use it. It will pay
you to throw away your other pinvises and buy a Quicktight.

One Pull (THUMB ON\k HERE )
1.
2.

Does 2 Things—
Adjusts jaws instantly to any size work.
Tightens jaws any hold desired—from a
delicate pressure to a bull-dog grip.

101110
1010,„,

Only ONE HAND needed to work it.

QUICKTIGHT PIN VISE
Recommended as the best by Waltham Watch Co.; Mr. C. T. Higginbotham,
Supt. South Bend Watch Co.; Mr. W. W. Dudley, Supt. Hamilton Watch
Co., and all others who use it.

Price, $1.50 Sent 
it's worth it)

postpaid anywhere

BUY IT OF YOUR DEALER

EZRA F. BOWMAN'S SONS (Sole M'f'z's) Lancaster, Pa.

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, New York, U.S.A.
Lalta0y6e-t1te1Ost.,

ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free



1678

411 The most economical and efficient method
of driving machinery is by means of direct-
connected electric motors.

This method of driving machinery is es-

pecially adapted to roiling mills. To produce
the highest quality of work the speed of the
rolls must be constant, and this is only

obtained by the use of direct motor connec-

tion. There are no belts to slip, and no power

is wasted in driving belts, countershafts and
line shafts.

Cr Our line of motor-driven rolling mills

possesses all the superior qualities of our

belt-driven mills plus the advantages of
the motor-driven type.

ci If interested, we would be pleased to send
further information and quote prices.

We W. W. OLIVER
Manufacturing Co.
1490 Niagara Street, - Buffalo, N. Y.

L. H. DODD & CO.
FORMERLY OF BRIGGS & DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made

W. TT. Beck, Sioux City, Iowa
IT. liken, Butte, Mont.
A. E. Elbe & Son, Bloomington, 111.
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell Jewelry Co., Paris, Ill.
Meyer Jewelry Co., Peoria, Ill.
White & Konch, Chicago, Ill.
T. Kronberg, Little Rock, Ark.
NV. II. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur. Ont.
NV. C. Feetham, Sault Ste. Marie,
Mich.

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. I,. Wanner, Paducah, Ky.
Gilmore & Krause, Kenton, Ohio
F. R. Pancoast, Hasting, Mich.
G. R. Pattison, East Liverpool, Ohio
I.- Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Tracr, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

5. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

1679

,cit........
4.
LiT, ,

1

,

4
5/

,,..

'

W e Want You
to send for our New Catalogue K of
Watch and Jewelry Signs (it is FREE)
and shows how you can make your store
and windows very attractive. We have
the largest variety of signs in the world.

Electric Watch Signs

Write for It Now

GROUT'S EXCELSIOR SIGN CO.
Established 35 Years

14 N. Dearborn Street, CHICAGO
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• F the leading JewelersAuctioneer o
or 
f the United States

D. 0. HERNDON 1202 Commerce Bldg.
KANSAS CITY, MO.

HOME PHONE, MAIN 2341

J. V.
MO ROSS
Jewelers'
Auctioneer

Bric-a-Brac and
Art China

Sales Conducted:

HOFFMAN JEWELRY
CO., Columbus, Ohio, $150,-
000 stock-620,000 in three
weeks.

BINGAMAN di' CO. Cin-
cinnati, Ohio,$150,000 stock
--$26,000 in 34 days.

W. H. STORK, Dayton,
Ohio, $40,000 stock. Sold it
all out.

H. E. PROM NITZ, Van
Wert, Ohio Very tine sale
and made him a nice profit.

C. W. BALLINGER, Osk-
aloosa, Iowa. Remodeling
sale—sold $7000 in ten days
after another auctioneer
had made a total failure,
and in February at that,
and hundreds of other
sales for asking.

I Just closed a four weeks sale for C. W. Ballinger, made him a net profit of twenty-five per

cent without adding any new goods.

I sell your stock and don't want you to purchase any new goods to fill in with. I guarantee

you a profit on all salable goods. I am a practical watchmaker and jeweler and thoroughly

understand the price of goods without asking, which saves time and money. I will be pleased

to hear from you if you are contemplating holding a sale now or later.

J . 
145 Woodward Ave.V Moross • DETROIT, MICH.. 

Care of Weyhing Bros. Mfg. Co. Telephone Main 2454 Bell Long Distance

OUR SCHOOL IS PRACTICAL IN THE TRUE SENSE OF THE WORD
We teach everything that is necessary, and nothing that is unnecessary. Our students are taught the best

methods, in as short time as possible, but we do not shorten our course by leaving out of it things which a

good workman must know. This is why our graduates hold better positions and earn higher wages than
graduates of most other schools.

The school which can "graduate" you in less time than we, can do it only by teaching you less—you could save
one hundred dollars school expense in the beginning, but would lose several hundred dollars ever)) Year

thereafter, by your inferior ability. It will be real economy for you to come to our school. Write for Catalogue.

The Ezra F. Bowman Technical School of Watchmaking and Engraving
LANCASTER PENNSYLVANIA

,t1
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WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

REFINERS a a
of OoId,SIIver 
Platinum in aiy
shape—solids or

Sweep Smelters aiwIpis;I:th;riongusgehr
filings. Prompt  

Established 1889. returns.

THE W. L. ROBERTSON CO.
13 and 15 Franklin Street. Newark. N. J.

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY, 83 NASSAU STREETNEW YORK

SI

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time — no age limit — day
and night classes.

Write for free catalogue containing
full particulars

Chicago School of Watchmaking
Dept. T, Bash Temple, CHICAGO

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

CATCHY
ENGRAVING
in SPOON BOWLS at
Popular Prices

LET US ENGRAVEA SAMPLE

Art istic Mon ogram and Letter
Engraving, Gilding.

Send for price-lisl.

.* CO.
Ashland Nebraska

We Light Your Store
Or Flome—fromcellar to garret—
with 100 to 700 Candle-Power
brilliancy—at less than cost of
kerosene( and ten times the light)
--giving you
Gas at 15e per 1,000 feet

(instead of $1 to $2, which Gas
Companies charge). With the
"Handy" Gasoline Lighting Sys-
tem or "Triumph" Inverted In-
dividual Light you get the best
known substitute for daylight
(and almost as cheap), can read
or work i n any part of room—
I Wit ready at a finger touch —
don't have to move these Lights
—the light comes to you. write
for Catalogue and Circulars
(sent FREE).

BRILLIANT GAS LAMP CO.
42 KS State Street :: CHICAGO 

Established
1839

CROUCH & FITZGERALD

Jewelry Sample Trunks and Cases
Extra Deep Trunks and Cases Always In Stock

z77 Broadway 15e Fifth Avenue
Bet. Cortlandt A hey Sts. Corner 20th Street

723 Sixth Avenue
Between 41st and 42d streets

NEW YORK

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

DIAMONDS and FeRCIOUS STONJE

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. COI-MN
loll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for furthet imformation

41:44111 If 7Rr
a",-11ifil
possormens

FRED A. HASKELL Letter, Jewelry & SouvenirENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
Guide," the finest book published for inventors.

Best references. Established 20 years.
WM. N. ISIOORR

Loan and Trust Bldg., Washington, D. C.

Ship
Chronometers

For Sale I
In perfect order;
like new. Have
close rate.

Prices,
$50.00, $75.00
and $100.00.

Will send on 10
days' trial to
responsible
parties.

WRITE FOR PARTICULARS

W. H. Eshaus & Son 1 John, New York y
3Str
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Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem. Wind
Movements

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

KLEIN0BROS
LAPIDARY° CO

. .

C
U
T
T
E
R
S
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I
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P
O
R
T
E
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S
 

72
E. MADISON
STREET

CHICAGO
ILLINOIS

1

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mentioning

THE KEYSTONE

E. HOWARD CLOCK CO.
Bst,d 1842 ROSTON, MASS., U.S.A.

nor SPOT CASH for Jewelry Stocks "se
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

NEWARK BRUSH 
COMPANY

BRUSHES

253 
MULBERRY STREET 

NEWARK., N. J.

------.

Polishing Set 
Complete, $2.00, prepaid

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING 

BRUSHES

SATISFACTION 
GUARANTEED OE 

1■SO5EY 
REFUNDED

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wens' Perfect
Self-Conforming Ring Adjusters,
Ask your jobber for them, or 1
will send prepaid at once only
on receipt of price) sizes as
assorted in each unbroken
dozen at the following prices:
I doz. 10 K. gold, $3.75; I doz. gold
filled, $2.00; 1 doz. metal, BSC.

Samples of one small and one medium-large gold
filled and one metal adjuster will be sent for
He., stamps or M. 0. Address

CHESTER WELLS, Meshoppen, Pa.

DALLAS, TEXAS
Expert Watch Repairing for theTrado

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

lieciter&ileckman
Successors to G.F.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everything in
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Ohl Cases
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsand all kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Sts.
TORONTO, ONTARIO

H. R. PLAYTNER, Director

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from

35 to 1 400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.
SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg.. ST. LOUIS, MO.

Prompt and efficient service Write for shipping stickers
M. S. BOWER, Mgr.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R. I.

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOK,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen

LINDNER & CO., Cincinnati, Ohio
■1.•••■■•••■•••••••14

I BUY JEWELRY STOCKS
It-ninon pays liberal cash prices for Diamonds Watches and Jewelry.

sSend stocks no matter how large or mall anji get immediate returns. Goods will be
returned if offer is not satisfactory. National Bank references given if desired.

M. IRALSON, Masonic Temple, Chicago, Ill.

[Filen writing to advertisers kindly mention The Keystone

Small Advertisements
No advertisement inserted for less

than 25 cents.
Under beading "Situations Wanted."

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the let of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING Co.

809 811 813 N. 19th Street, Philadelphia, Pa.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
tents.

WANTED, job in jewelry store to finish
trade; have some experience; wages small.

Minnesota or the Dakotas preferred. Ad-
dress A. H. Backer, Mayville, N. D. 

I AM As watchmaker and jeweler and
graduate optician; want job in northwest

state. W. G. Hunter, New Goodwin,
Okla. 
WATCHMAKER, thoroughly competent
and reliable, desires position with first-

class firm; the best of references furnished,*
central or nearby state preferred. "M
607," care Keystone.
GENERAL engraver, first class, eight years
in last position, desires permanent posi-

tion in fine store; samples sent; am young
married man. "N 668," care Keystone. 

EXPERT watchmaker wishes good position
with first-class house; exclusive watch

work; at present inspector for railway com-
pany; gilt edge references; no bad habits.
"J 669," care Keystone. 
GOLD and silver electroplater, thoroughly

experienced on all kinds of plating and
coloring jewelry; can mix all solutions;
also install plant for a place that never
had a plant; wish position with a reliable
house; Al references. A. L. Ackerman,
316 East Eightieth street, New York City.

RELIABLE watchmaker, also jeweler, op-
tician and salesman; nineteen years' ex-

perience; ten years in one position; refer-
ence from present employer; good tools.
"K 670," care Keystone.
BY watchmaker-jeweler in good, live town
by October r or before; salary $18 per

week with reliable firm; will send refer-
ences and photo upon request; five years'
experience. 0. A. Kuderman, St. Paul,
Minn. 
WANTED, position by Az engraver and

watch, clock and jewelry repairer by Oc-
tober s. Address 2317 Twentieth street,
Ensley, Ala. 
YOUNG MAN with two years' store ex-

perience and nine months in Bradley
Horological School desires position as sec-
ond watchmaker and engraver; furnish all
tools; best of reference. R. A. English,
Dodge City, Kan. 
YOUNG LADY desires position as sales-
lady and engraver by September 18; will

submit samples of work; five years at last
place employed. "B 672," care Keystone. 
ASSISTANT watchmaker, clock and jew-

elry repairer; two years' experience at
bench; 23 years old, married; no bad
habits; best reference; plain engraver. Joe
Lieserawtz, Cullane, Ill. 
YOUNG single man, nine years' experi-
ence in watchmaking, ennraver, jewelry

repairer and all-around man; will be open
for position about October r ; best refer-
ence; write at once. Harry W. Penn, Gen-
eral Delivery, Plainfield, N. J. 
WATCHMAKER, engraver and optician

desires position or preferably a place to
do optical work on commission; Illinois or
Iowa preferred. "F 646," care Keystone.
WANTED, position as second watchmaker
and engraver; year's experience. H. L.

justice, Billings, Okla. 
FIRST-CLASS watchmaker, expert on rail-

road work; single, steady; no bad habits;
now employed; salary $25 to start. Apply
"K 663," care Keystone.
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WATCHMAKER, jeweler, clock repairer,
engraver and salesman; sober and reli-

able; best reference; reasonable wages;
Washington, Idaho or Montana. Howard
Fosburg, Northfield, Minn. 
WITH live retail jewelry house as watch-
maker, jeweler and salesman; I can do

the work and sell the goods; prefer Chi-
cago. "S 666," care Keystone.
WANTED, position as watchmaker and op-

tician; good habits; have own tools; good
reference; ten years' experience; Oregon
or Washington preferred. Address J. W.
Mote, Oakland, Ore.
WATCHMAKER, plain monogram script
and 0. E. engraver, open to permanent

position after September 15; twenty years'
experience; age 37, married; references;
New England states, Massachusetts pre-
ferred. "B 667," care Keystone.
BY FIRST or middle of November, situ-

ation as watchmaker by young married
man of 26; just finishing course in Bradley
Institute, Peoria; Illinois or eastern Iowa
or Missouri preferred. 642," care Key-
stone.
FIRST-CLASS watchmaker and engraver,
seven years' experience, familiar with

railroad inspection, age 24, all tools, rapid
and thorough, desires permanent position
October r; salary $22. "N 643," care Key-
stone.
BY FIRST-CLASS watchmaker and en-

graver, fair knowledge of optics; own
tools; good habits; can give references;
please state salary. "W 637," care Key-
stone.
YOUNG MAN, good engraver, can do
jewelry repairing; has had store experi-

ence and can furnish good reference; Wash-
ington or Oregon preferred. "G 633," care
Keystone.
AFTER September 15 to take charge jew-

elry department; have been in business
ten years; best of references; west or south
preferred; married; 32 years of age. Gran-
ville F. Wheeler, Springfield, Vt. 
ABOUT September 25, first-class watch-
maker and engraver; also has fair knowl-

edge of optics; have tools; references fur-
nished; please state salary. "W 636," care
Keystone.
FIRST-CLASS watchmaker jeweler, op-

tical graduate of Bradley, engraver,
thirty years old, single, familtar with Kodak
line, can demonstrate any part of it, at pres-
ent manager of store, sales experience,
want position in west or northwest; state
salary; any kind of reference you may re-
quire furnished. "W 648," care Keystone.
AFTER September i ; can do watch, clock
and some jewelry repairing; set of mod-

ern tools; good references; two and one-
half years' experience. A. J. Taube, Saw-
yer, Wis.
YOUNG LADY desires permanent position
as engraver; experienced in jewelry

trade; can assist with bookkeeping; best of
reference. Address 277 Prairie du Sac,
Wis.
YOUNG MAN wishes position as second
watchmaker after November 1; scnool and

store experience; can do plain engraving
and optical work; own tools. "E 649," care
Keystone.
SITUATION wanted by young man as

watchmaker, jeweler and engraver; seven
years' experience; $18 per week; Az refer-
ences. "S 650," care Keystone.
FIRST-CLASS watchmaker wants position

with reliable firm October 15; fifteen
years' experience ; rapid, steady; no bad
habits; capable of handling railroad work
and complicated watches; can do plain en-
graving, stone setting, jewelry and optical
work; salary $25; Pennsylvania or Ohio
preferred. "R 651," care Keystone.
YOUNG single man, first-class watchmaker,
engraver, salesman of experience, wants

position; south Michigan or north Indiana
preferred; own tools; best references. "P
656," care Keystone.
BY CAPABLE and reliable all-round man;

ability and character unexcelled; refer-
ences exchanged; state salary with full par-
ticulars. Address "Watchmaker," 746 N.
Seventy-fourth street, Seattle, Wash.
POSITION wanted at once by fast and

accurate watchmaker and expert en-
graver; $25 per week; samples and refer-
ences. Address E. R. LeFevre, Littles-
town, Pa.
POSITION wanted by October 1 by watch-
maker and engraver just through watch-

making school. Address R. F. S., 1455
Main street, Peoria, Ill. 
WATCHMAKER, jeweler and salesman,
young man, wants position in California

about October z ; can five references. John
F. Bankard, 530 East Milner street, Alli-
ance, Ohio. 
FIRST-CLASS watchmaker, engraver and

jewelry repairer wants position with re-
liable firm ; can furnish best references,
engraving samples, etc.; middle west pre-
ferred; married man of 3o; don't answer
unless you can pay $25 per week; at pres-
ent with railroad inspectors. Address W.
P. Hirt, 554% Williams avenue, Portland,
Ore.

(Continued on page 1682,
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SITUATIONS WANTED

(Continued from page 1681)

NOW by young man as watchmaker, jew-
eler and engraver; also knowledge of op-

tics; finished school and has some practical
experience; Texas or Oklahoma preferred.
W. A. Baber, Wichita Fails, Texas.
FIRST-CLASS watchmaker; twenty years'
experience; married, steady, sober; no bad

habits; now employed; $25 to start; Cali-
fornia preferred. "B 662," care Keystone.
WATCHMAKER, jeweler, clock repairer,
engraver and optician; young married

man; good habits and reliable; have tools;
will work reasonable; write me. Melvin
Hunt, Greenleaf, Kan. 
EXPERIENCED watchmaker with coin-

plete tools wants steady position at once.
Address E. Brann, watchmaker, Hotel Dear-
born, 666 South State street, Chicago, Ill.
It. 72.
WATCHMAKER, jeweler and engraver
now open for position; must be perma-

nent; references furnished; all communica-
tions answered. Address H. C. Fisher,
Anson, Texas.
THOROUGHLY competent watchmakel

with experience on all watches, escape.
ments and complicated timepieces; highest
references; state salary. Meylan, 144 Mag-
dougal street, New York City. 

SITUATION wanted by high-grade watch.
maker and engraver; fifteen years' ex-

perience; married; best habits; references
and sample of engraving furnished; Oregon
or Washington preferred. Mark Hill, 92
Falconer street, Jamestown, N. Y. 
IN FIRST-CLASS jewelry store; first-class

watch repairer; all-around jeweler, knowl-
edge of optics; can do railroad watch in-
spection; young, single, holding responsible
position now; a worker. "R 655," care
Keystone.
BY FIRST-CLASS watchmaker and en-

graver and all-round man 32 years old
with thirteen years' experience; best ref-
erences. "B 674," care Keystone.

EXPERT watchmaker, jewelry repairer and
plain engraver; steady position with good

firm; twenty-five years' experience; best
references; own complete set tools; $25 per
week; guarantee to make good by October
z. "N 675," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

ENGRAVER and jeweler; only first-class
man, with references, need answer;

position permanent; samples of engraving,
stating salary wanted in first letter. J. H.
Greer, Fort Worth, Texas.
WANTED, experienced all-around man;
good watchmaker and engraver; refer-

ences, samples of engraving and amount
of wages wanted in first letter; position
permanent. Address Knowles & Haney,
Bismarck, N. D. 
YOUNG single man with some knowledge
of watch work who wants to learn more;

also fair engraver, clock and jewelry re•
pairer; state wages expected. "C 673,"
care Keystone.
WANTED, a first-class watchmaker and
engraver; wages $2o to start; must be

competent and furnish references; perma-
nent position for a good, reliable man.
Simon Cohen, 331 Main street, Buffalo,
N. Y.
WANTED, second watchmaker, engraver
and assistant salesman ; neat appearance

and willing to be generally useful about
store; $15 per week. Ed. J. Niewohner,
Columbus, Neb. 
WATCHMAKER and engraver who desires

to go into business and has $5,000 in cash
and first-class business qualifications can
find a good position and fine investment in
an old-established jewelry house in central
Texas. "I 514," care Keystone.
WANTED, watchmaker and engraver; must
be first-class workman and have business

qualifications and able to manage a $25,000
business; must invest from $3,000 to $5,000;
old-established business, located in one of
the best towns in central Texas. "I x5,"
care Keystone.
YOUNG MAN as apprentice in jewelry
store; give references. C. J. Hathaway,

Grayling, Mich.
WANTED, a first-class jeweler and en-
graver; must be nice engraver and good

on all kinds of jewelry repairing; state
salary and full particulars in first letter.
Sanders Bros., Paris, Texas. 
WANTED immediately, Ax watchmaker,
capable of assisting on clocks and jew-

elry and engraving, if able, when neces-
sary; good all-around workman preferred;
must be sober and of good habits; per-
manent position; good town, population
4,500; salary $20; write fully and definitely,
stating age, experience, married or single,
with references in first letter; photo and
sample of engraving preferred. Jim. W.
Ruth & Sons, Shelbyville, Tenn.

WANTED, jewelry repairer and stone set-
ter, one who can do clock work pre-

ferred; state experience and salary ex-
pected and give references in first letter;
permanent position for competent and re-
liable man. Address Bogle Bros., White
River Junction, Vt.

HELP WANTED

EXPERIENCED watch and clock repairer;
jewelry store experience required. Elmer

G. Tucker, Worcester, Mass.
WANTED, finished engraver and watch-
maker; reference required. M. A. Sei-

bert, Frankfort, Ky.
SALESMAN to carry desirable line of

silver and gold novelties in the best cities
south in connection with one other good
line on commission; the line referred to is
a standard one and commands the atten-
tion and is salable to the best trade; one
having acquaintance with the southern
trade preferred. Address No. 503 Century
building, No. x West Thirty-fourth street,
New York City.
WANTED, a first-class watchmaker, jew-

eler and engraver; steady and with good
habits; permanent position for right party;
state salary expected. H. E. Juberg, Four-
teenth and Tower avenue, Superior, Wis.
WATCHMAKER-Bright young man to
learn filling of watch material orders in

watch material department of large whole-
sale house in Chicago; splendid oppor-
tunity. "S 643," care Keystone.
ENERGETIC young man with some ex.

perience in jewelry and clock repairing
to work- in tool and material department
of wholesale supply house in Chicago. "S
644," care Keystone.
WATCHMAKER, engraver and optician;
permanent nosition for right man ; salary

$20 per week; give particulars and refer-
ences; good habits. B. F. Wintersteen,
Akron, Iowa.
AT ONCE, young man, watchmaker, plain
engraver, jeweler; must be pleasant,

sober; give age, wages expected and ref-
erences. J. E. Evans, 308 East Main street,
Platteville, Wis.
HONEST, bright young man to assist at

watchmaking. A. R. Sather, Spooner,
Wis.
ASSISTANT watchmaker; plain engraver

preferred; steady job; state experience,
reference and wages. J. G. Mines, Wayne,
Neb.
WANTED, a young man as assistant watch-
maker, jeweler and clock repairer and

general work in store; state age, experi-
ence, wages, references. Hall & Sayles,
Janesville, Wis.
ENGRAVER, clock and jewelry repairer at
once, with references; state wages. W.

M. Reed, Montpelier, Vt. 
FIRST-CLASS jewelry repairer, salesman
and window trimmer for permanent po-

sition; state salary, ability and references
in first letter. Herman S. Hewett & Co.,
119 Main street, Brockton, Mass.
FIRST-CLASS jeweler, also a good en-
graver, to work in manufacturing shop.

Jacob 11. Griesser, x 15 West Wasnington
street, Indianapolis, Incl.
SALESMAN wanted to carry as a side

line a legitimate and good-selling article;
good commission; see advertisement page
1608 this issue. The Oscar Onken Com-
pany, Cincinnati, Ohio.
FIRST-CLASS watchmaker on medium and

high grade American and foreign watches
who can turn staffs and set jewels; $25
per week; permanent position; fine climate;
give references and age. "F 63z," care
Keystone.
YOUNG MAN, fine watchmaker, plain en-
graver and one who can wait on trade;

permanent position at once. Stuart E.
Kelley, Farmer City, Ill. 
FIRST-CLASS watchmaker. J. Jessop &
Sons, San Diego, Cal. 

WATCHMAKER and engraver (no clock
or jewelry repairing) for a first-class

store in city of 25,000, fifty miles north
of Chicago; must be able to engrave script
monograms and ring work; no "booze-
fighter" or cigarette fiend wanted. If you
can speak German or Danish, advise in
your application. This is a permanent job.
T. J. Dale, Kenosha, Wis. 
WANTED, watchmaker and engraver, also

wait on trade; single man preferred; po-
sition permanent; send sample of engrav-
ing, references and state salary. Ben.
Guider, Vicksburg, Miss. 
MANUFACTURING jeweler and engraver
for trade shop; submit sample of en-

graving, recommendations and salary ex-
pected first letter. A. C. Woods & Co.,
Fort Wayne, Ind.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.
I WANT to buy for cash an established

jewelry store in New England, well lo-
cated; invoice „,2,000 to $10,000 ; send
particulars first letter. This means busi-
ness. "G 671," care Keystone.
WANTED, old American movements or

watches. James Broadbent, 4 S. Forty-
second street, Philadelphia, Pa. 
DIES WANTED for cash of odd signet

rings, charms, etc., to work on soft
metals; send illustration. "Langford," 988
Amsterdam avenue, New York.

WANTED

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $1,000 to $2,000; more
capital needed to handle increasing busi-
ness. "L 652," care Keystone.
WANTED-Six all-glass counter show
cases, about 8 feet each; what have you

to offer? State quality and conditions.
Phil Levy, 332 Central avenue, Hot
Springs, Ark.
TRAYS, cabinets, Sam's blowpipe, motor,

etc. Elmer Smith, New London, Iowa.
JEWELER'S SAFE, second hand; also i6-

foot wall case. "H 66o," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

JEWELRY and optical business, established
1884; $2,000 will buy stock, tools, ma-

terial, good-will and fixtures; can reduce;
a snap for a hustling man; low rent; no
opposition; a good run of bench work. J.
M. Norcross, Pemberton, N. J. 
ONLY up-to-date jewelry store in growing

western city of ro,000; no back number;
this place is the oest city in state; will
have double the population in ten years;
building of all kinds now going on; my
fixtures, etc., are all new; no old stock;
good paying proposition; will take about
$7,000 to handle; can reduce stock to suit
applicant; wholesale business in other city
needs my attention. "H 614," care Key-
stone.
THE CHANCE of a lifetime to step into

the best paying jewelry and optical busi-
ness in a hustling, prosperous city of 18,000
population, located io miles from Denver;
largest stock and best stand in the city;
last year's sales over $22,000; this year's
business showing an increase over last year;
reason for selling, I wish to retire; stock
invoices $15,000; will requ.re $8,000 cash;
balance terms to suit with good security.
"N 630," care Keystone.
A WHOLESALE and manufacturing opti-

cal business; most complete plant in the
south, consisting of automatic machinery,
complete stocks of lenses, frames and opti-
cal instruments; stock inventories about
$240300; machinery, tools and fixtures about
$2,500; annual business about $5s,000. If
interested address "K 598," care Keystone.
A PROFIT-MAKING jewelry business; all

up-to-date clean stock and fixtures; in-
voice about $6,000 or better; a snap for
some one; for particulars write. "B 6xo,"
care Keystone.
ESTABLISHED jewelry and optical busi-

ness in growing Oklahoma city; eneap
rent, long lease; invoice around $5,000; a
snap; retiring from business. "D 619,"
care Keystone.
A WELL-ESTABLISHED jewelry and sta-

tionery business of forty years' standing
in a thriving village of 3,000 inhabitants in
Livingston county, New York, employing an
optician and watchmaker; one other jewelry
store in place; will be sold cheap for cash.
"G 599," care Keystone.
STOCK and fixtures at $1,500. For par-

ticulars write J. P. Johnston, Portland,
Arleta P. 0., Oregon.
$1,000 WILL BUY a good-paying jewelry

store; established seven years. S. Davis,
r6o West Chicago avenue, Chicago.
OLD-ESTABLISHED jewelry business in
county seat state university town of

6,5oo population in the southwest; invoice
about $6,000; railroad inspection; repair
work will average over $15o per month;
sciatica rheumatism is reason for selling;
cheap rent in one-half of music store. "P
568," care Keystone.
AN EXCELLENT opportunity for a jew-

eler with some capital to locate a new
store in the best town and climate in
Colorado; block centrally located and al-
ways been a jewelry store; will lease room
or take a partner who is an engraver and
optician. W. M. Mayhew, Canon City,
Colo.
$1,800 WILL BUY an up-to-date old-estab-

lished jewelry store and optical business;
all hardwood fixtures, plate-glass cases,
marble floor and low rent; best location in
the town ; located in a manufacturing town
in Pennsylvania, population 5,000; three
railroads; fine farming country; only one
other jeweler in town; eleven miles to
nearest town; fine location for young man,
especially in optics. Terms easy, only part
cash. Good reason for selling. J. M. S.,
354-5 Burd building, Philadelphia, Pa.
STOCK and fixtures of jewelry, optical,

musical and men's furnishing goods; es-
tablished xat years; rent $2,000; electric
light, steam heat. W. J. Bruce, 3569 Cot-
tage Grove avenue, Chicago.
BIG BARGAIN-Jewelry, watch and clock

repairing business; established 1873; last
twenty years in same location; old age
cause of selling; act quickly. A. H. 24,
1201 Heyworth buii,..ing, Chicago.
FIRST-CLASS jewelry business in thriv-
ing college town New York state; wish

to retire. "T 664," care Keystone.
JEWELRY STORE, good location; invoice
$4.400; death of Mr. Elbe reason for

selling. 3os3 W. Madison street, Chicago.

FOR SALE

Stores, Stocks and Businesses
JEWELRY stock and fixtures; will sell

fixtures with any amount of stock wanted;
best location in town. Theo. Schaal, Hast-
ings, Minn.
GOOD PAYING jewelry and optical busi-

ness in good business town of goo; 13
miles from county seat; plenty of bench
work; will invoice $600. "E 640," care
Keystone.
CLEAN and up-to-date jewelry store, lo-

cated in Colorado county seat; popula-
tion 4,000; stock and fixtures about $3,000;
stock and fixtures new; good reasons for
selling. "M 665," care Keystone.
EXTRAORDINARY business opportunity-

Established jewelry mail-order business
in active operation; will sell part or whole;
100,000 original names and customers all
over America. "M 659," care Keystone.
EQUAL PARTNERSHIP with $4,000 cash;
one of the largest and best located jew-

elry, watchmaking and optical businesses in
western Pennsylvania; no competition; over
20,000 people employed in three factories;
highest wages paid in this country; 15 years
in business; new store fixtures since Sep-
tember, 1910. "Y 657," care Keystone.
MONEY-MAKING jewelry store in west-
ern Iowa, in the beautiful Nishna valley,

rich and fertile as the valley of the Nile.
Came here fourteen years ago with
nothing, but $500 in debt. Now own
my store, also house and lot and other
good property, all paid for, every cent of
which has been made in this store. Last
year, in the seven days before Christmas,
this store did over $1,000 cash, and in the
fourteen years have only lost $7.50 bad
accounts. Town has electric lights, day and
night service, water works, three miles of
sewer; no competition; best location;
low rent; good brick building, plate glass;
price, $1,600. "G 632," care Keystone. 
JEWELRY store in best town in Snake

River valley in Oregon; population 2,000
and growing fast; fine five-story hotel, just
finished; stock and fixtures 3,000; rich
fruit section; big future for this town; fix-
tures all plate glass; store elegantly fur-
nished; have other business interests; store
established five years and is the oldest store
in town ; no old stock. Address C. C.
Payne, Ontario, Ore.
JEWELRY and optical business in a rap-

idly growing city of 7,000 population;
modern fixtures, up-to-date stock; invoice
$4•500; reasonable rent; pay-roll every two
weeks, $65,000; fine farming country. "H
647," care Keystone.
TWENTY-YEAR established jewelry store;

will sell cheap. N. T. Van Hiltmayer,
Sandusky, Mich.
GOOD-PAYING jewelry and phonograph

business• best town in southern Cali-
fornia; a bargain if taken at once. F. E.
Lenhart, 344 West Second street, Pomona,
Cal.
A BUSINESS that has cleared $6,5oo net

yearly last five years; clean stock; new
fixtures; fine climate; leading store; nice
city; invoices $25,000, part paper. "H 635,"
care Keystone.
AN OPPORTUNITY to secure an estab-

lished jewelry and optical business with
modern fixtures and clean, up-to-date stock;
located in Nebraska town of 2,500 popula-
tion,• good farming country; large territory
to draw from; stock and fixtures invoice
$6,000; a great opportunity for any man;
do not write unless you have cash and
mean business. "S 639," care Keystone. 
ESTABLISHED jewelry business in county

seat, college town, population 5,000;
Boise valley, southern Idaho; one other
store: fixtures invoice $1,050, stock $2,500;
two years' lease. "H 641," care Keystone.
$2,000 CASH Established jewelry busi-

ness: tools, material, fixtures and jew-
elry; nearest competitor 221A miles; going
out of business. Box 817, Chinook, Mont.
A FORTUNE for you in the jewelry and

millinery business in Iowa; no dull sea-
sons; stock, store and residence must be
sold; easy terms if you have security.
"M 658," care Keystone.
WELL-ESTABLISHED jewelry business;

best store in live manufacturing town of
25,000, within 50 miles of Chicago; makes
a profit now and increasing fast; keeps
two men busy; owner has other interests
and must sell; about $6,000 needed. A. H.
20, I20I Heyworth building, Chicago, Ill.
ONLY jewelry store in a new town of 800

population in mining district' also one
million-dollar cement plant, which runs day
and night; fine climate; two living rooms
back of sto -e; will sell at invoice; takes
about $t,8oc to get stock and building;
reason for selling, have other business to

Dlook after. John reessen, Metaline Falls,
Wash.
MODERN jewelry store located in a rich
town of 8,coo inhabitants; situated in

the heart of Kentucky blue grass; only
jewelry store in the city; large out-of-town
trade; must sell on account of health; rare
opportunity. "N; 620," care Keystone. 
MR. JEWELER. If you are looking for
a jewelry business, don't miss this

chance; only jewelry store in live town of
1,100 population; for quick sale will dis-
count as per cent; will give time on part
of sale. E. E. DeGroff, LeRoy Minn.

FOR SALE

Stores, Stocks and Businesses

A. B. SHERMAN'S stock and routes for
sale, consisting of watchmakers' material

and jewelers' findings. Call or aduress
Mrs. A. B. Sherman, 4442 Evans avenue,
Chicago.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C 653,"

care Keystone.
ELECTRIC regulator, $13; 8-foot counter

case, new, $9; demagnetizer (for use with
batteries), $5; new attachments for new
Century engraver; ring holder, $2; hollow-
ware holder, $4; cane holder, $3. Neff &
Layton, Hammondsport, N. Y.
EATON- & -GLOVER engraving

but little used; cost $92.50;
feet order; will sell for $5o. F.
ton, Danielson, Conn.

machine,
in per-
T. Pres-

so CENTS on the dollar, new Century en-
graving machine, with all the attach-

ments; new Whitcomb lathe, watch rack,
workbench, tools and materials of all kinds.
If interested write for list. J. R. Binder,
Superior, Wis. 
POCKET chronometer movements for sale;

I key-winder, with chain and fusee, $15;
I stem-winder, $25; both English, three-
quarter plate, about 16 size; upright hair-
springs, etc. Enhaus & Son, 31 John street,
New York City. 
WEBSTER-WHITCOMB lathe, counter-

shaft, swing treadle, engraver's block;
like new. F. A. Pickett, Danbury, Conn.

EXTRA large Seth Thomas street clock
for sale cheap; perfect condition. N. S.

Brann, 264 West Twenty-second street,
New York City.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FIRST-CLASS established jewelry busi-
ness; invoice $15,000; can reduce to

$5,000; good business; must sell to settle
estate; might consider active partner;
ranches require my attention; income prop-
erty considered. Charles H. Wyman, ad-
ministrator, Glenwood Springs, Colorado. 
EXCHANGE, my high-wheel auto-buggy,

equipped with top and lamps; has a
double opposed engine, rated at 12 10 14
horsepower; want to trade for a diamond-
or a screw-cutting lathe; what have you to
offer? 0/. H. Murphy, Fox Lake, Wig.
EXCHANGE, 31, horsepower Marsh mo-

torcycle, in fine running order; want a
diamond. Address Jeweler, Fox Lake,
Wis. 
WATCHES, rings and jewelry for oph-
thalmometer and optical instruments.

Box 522, Lind, Wash. 
FRANCES engraving machine, type and

attachments; tiptop condition; no use for
it. Holloway, Herscher, Ill.
WANTED, a second-hand optical trial case

in exchange for a r6 size 14 karat solid
gold hunting case with Elgin movement;
nearly new. W. J. Mitchell, watchmaker,
Imperial, Cal.
WATCHMAKER'S lathe, sliderest face-

plate, countershaft, staking tool and
complete set of tools, good as new, for
$55; or will exchange for good safe or
wall case. C. M. Jensen, Hermiston, Ore.
ONLY jewelry business in town of 1,800;

stock and fixtures, $1,000; will trade for
a ten to forty acre ranch with some tim-
ber in Idaho, Oregon or California. "Jew-
eler," Box 31, Milton, Ore.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 
I PAY 20 per cent more than any one else

for your surplus diamonds, watches and
jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking School, St.
Louis, Mo.

SPECIAL NOTICES

I PAY highest cash price for out-of-repair
American stein-wind movements; any

quantity. Rockwell, Del Rio, Texas.
 .11■10

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for cata og to Elgin Horological
School, Elgin, Ill.
SHIP chronometers for sale, in fine con-

dition; price $50, $75, $roo. W. H. En-
haus & Son, 31 ,John street, New York City.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
erences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch case repairing to Art
Watch Case Company, 8 North State

street, Chicago.
FOR FIRST-CLASS work and prompt

service try Art Watch Case Co., Cham-
plain Bldg., 8 North State street, Chicago.
I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.
NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold or
silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, es-
tablished 18-m.
WANTED-Every one desirous of improv-
ing themselves in watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad. inside back cover.
OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Co.,  8 North State street, Chicago.
OLD ENGLISH and Swiss key-wind cases
changed to take American stem-wind

movements; Hunting cases chanted to open
face. Art Watch Case Co., 8 North State
street, Chicago.
YOUNG watchmaker is offered rare oppor-

tunity to finish in escapement work, train
work, jewelry, etc., under the Jewelers'
Circular writer and expert, T. J. Wilkinson;
applicants must be steady and reliable. Ad-
dress 2258 North Front street, Philadel-
phia, Pa.
FREDERICK A. BARTLETT, expert

watchmaker to the trade, 611 Columbus
Memorial building, Chicago; thirty-four
years' experience; formerly head watch-
maker Norris, Alister & Co. Correspond-
ence solicited.
DIAMONDS at great bargains, $45 per

karat and up; mounted rings and other
diamond jewelry bought from private peo-
ple sold at half the regular price. Sent
on memo. bill to rated dealers. Sold for
cash only. Dan I. Murray, broker, 3
Maiden lane, New York.
OMAFIA Watch Repairing, Engraving and

Optical Institute is the most practical
school in this country. Six months here is
worth more than one year in the other
schools. Students should take at least one
year's schooling on all kinds of repairing
in order to hold a good position. With
close application and actual repairing (no
humbug practice work) insures one suc-
cess. The demand for our workmen is
greater than the supply. Write Tarbox &
Gordon.

Too Late for Classification
HELP WANTED-Watchmaker or watch-
maker and engraver; fine New England

store; send reference and state wages ex-
pected. "H 678," care Keystone.

SITUATION WANTED - Good watch-
maker and engraver wants a steady posi-

tion at once; young man with no bad
habits; have At references and own tools.
F. S. Chambers, 466 Fourth street, San
Bernardino, Cal.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it? Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

Repairing
For the Trade
of Complicated and Ordinary

Watelies,W heel and Pinion Cut-
ting, Demagnetizing, etc., care-
fully and promptly done by an

expert. A. JETTE
Established 1899 Lancaster, Pa.

LEARN
JEWELERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

WATCH R E PAI RI N
THE KIND YOU CAN CALL YOU R OWN

W I NS 1.0W, K RAUSE & CO.
I MP1/41.5
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TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

It costs no more to obtain Tyler and Gregory, two high-class auctioneers, than the
services of any one auctioneer will cost you.
We maintain no business relations with any other auctioneers or auction houses. We
never disappoint you by sending a substitute at the last minute to fill our engagements.
This is an absolute rule with us and we adhere strictly to it.
To those who inquire regarding our methods, we say, we have no stereotyped ones. We
adjust our plans and methods to the conditions in your store and community.
We use up-to-date selling methods, original ideas in advertising, sell the goods you want
sold, and, above all other considerations, protect your future business.
There is nothing monotonous about an auction we conduct, for our partnership allows of
a change of voice and manners.
An auction conducted along the lines we advocate and practice never demoralizes your
future business; on the contrary, it attracts new customers and serves as a profitable
advertisement for future business.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

We invite most careful investigation. Correspondence Confidential. Write today giving amount of stock and size of store.

Let Us Protect You
Against Loss

We will positively make money for you
or no pay.

Over twenty years' experience.

Hundreds of references given by the largest
and most prominent firms positively prove
our way is the safest and surest way.

You get the services of two qualified
gentlemen at the cost of one.

Write us today for particulars.

GOTTLIEB & O'NEIL
AUCTIONEERING CO.
811 Ashland Block :: CHICAGO, ILL.
Telephone, Randolph 882 Established 1885

J..

OUR SCHOOL YEAR BEGINS SEPTEMBER 4 Give that Young Man a Chance

(Taken May I, 191 I)
Above is presented a bunch who are taking advantage of
the opportunities at Bradley. Taken in the Athletic Field
in front of Horology Hall.

ADDRESS POSTAL CARD

HOROLOGICAL - Dept. K. - PEORIA, ILL
FOR OUR LATEST CATALOG

FALL is nearly here, when no doubt you will replenish your stock more or less for that season. We have madeextensive preparation for serving our friends and patrons with Optical goods and hope that you will give us anopportunity of showing you how well we will do for you.

in Price IMPROVED " SANITARY ORILIKIT7/Another Reduction
SHELL GUARDS

In Gold and Gold Filled Mountings and With Rim or Frames.
SPECIAL OFFER.-One sample set of gold-filled 12 "Ilikit" mountings, etched on

Per. Doz. Per Pr.Gold Filled Rimless 1 10-12 K.   $ 6.60Gold Filled 12 K. 1 10 I1,11: IT Shell Guards   6.60 .60ALUMNO ILIKIT Sanitary Guards 'i. 50 .45Gold Filled Rimless 1/30-12 K.   5.00 •Solid 10 K. Gold Rimless  -
1 ) . 1.40When one dozen or more aro purchased at one time we allow 10 per cent. otr for cash.

Reisner's Improved Lens Measure at   Net, 63.00 each

lenses, in neat velvet-lined case for fitting, $7.50 net.

Don't Buy a Trial Case Until You See the AUDEMAIR $10.0.000 to
AUDEMAIR 10 PeriC.Whiscouot

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000) Satisfied Owners of
the Audemair Prove our Claim for the World Renowned
Trial Case.
For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial Case
known as the Special. See descriptions and contents.

Special discount of 101 unless otherwise stated.
Send for our Complete Catalogue of Diller Styles.

They Say "NONE BETTER MADE."
Lenses in Alumno test rings, 1% inches in diameter.
Convex Polished. Concave Gold Plated.
No. 1052. Trial Case, oak or travelintt, $60.00
List. Contents: 35 tai ro each Con, ez and ton-
cave Spheres ; 20 pairs each Convex awl Con-
cave Cylinders; 10 Prisms; 12 Discs and Lenscs.
No. 1941. Three-Cell and No. 942 In al Fro 111 rs.

S peci If you order soon we will furnish you a fine Zylonite Shell Large Round Eye Spectacle, straightal or half-riding bow, for $7.50 a dozen Net, and the same in Eyeglass, from $8 to 612, accord-ing to the style. Special reduction in Polished Aluminum Spectacle and Eyeglass Cases.

INTERCHANGEABLE EXTRA WHITE
l'er dozen.

1st Quill. 2d Quill.
Double Convex, 1 eye . . $ .91 $ .77
Periscopic Convex, 1 eye, 1.27 .91
Periscopic Convex, 0 eye, 1.33 1.00
Periscopic Convex, 00 eye, 1.47 1.15

SKELETON OR RIMLESS
Periscopic Convex, lot Quality.

0 Eye 52-hole. 3-hole. 4-bole.
00 Eye 1$1.54 $1.61 $1.68 uor doz.

Periscopic Convex, 24 ()minty.
0 Eye f 2-hole. 3-hole. 4-hole.
00 Eye 1 $1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25.
Usual advance on strong numbers.

Cemented Bifocals, lot Quality, " Interchangeable."
1 Eye, 0 Eye, 00 Eye,
$3.00 $3.10 $3.25 per dozen

From $8.00 up
"Where not otherwise stated, we will allow

cosh discount 10 Tier cent.

r), Work. Kryptoks and Stevens Quality, 6i Cash Only : Agents for Stevens & Co., Inc.,
Gold Filled Goods at Factory Prices.

GOLD FILLED
SPECTACLES

No. 1, 0, 00 Eye

Made by the IMPROVED
METHOD

EXTRA FINISH

WELL TEMPERED

1lIl,IILY LUSTERED

V5325. 12 K., 1-10 Frames,Velvet Tip Cable Temples   Per dozen, $7.50
5524. 19 K., 1-10 Riding Bow Frames   " " 5.00
5525. 12 K., 1-10 Riding Bow Cable "  " 11 7.00
1564. 10 K., 1-10 Riding Bow   " " 5.40
1565. 10 K., 1-10 Riding Bow Cable "   " " 0.60
5354. 10 K., 1-30 Riding Bow
5355. 10 IC., 1-30 Riding Bow Cable "   " " 5.00

QUALITY GUARANTEED, same as BILLED

4.00

Gold and Gold Filled Riding Bow Mountings

85.00.; 'Cab: IS" ,P 21 .6'; .1. ne:5)

1194 10 K., Gold, Riding Bow Mountings  
F5594 1-10 12 K., !tiding Bow Moo mines  
1,594 1-10 10 K., Riding Bow Mtuintings   5.40; Coble, 16.00
5194 1-30 10 K., Riding Bow Mountings   4.00 ; Cable, 5.00
5154 1-40 10 K., Riding Bow Mountings   3.25.

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORK
OUR NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS



1684

of the
h amulet'

tittioneeo
‘Pf of national

/
reputation

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

It costs no more to obtain Tyler and Gregory, two high-class auctioneers, than the
services of any one auctioneer will cost you.
We maintain no business relations with any other auctioneers or auction houses. We
never disappoint you by sending a substitute at the last minute to fill our engagements.
This is an absolute rule with us and we adhere strictly to it.
To those who inquire regarding our methods, we say, we have no stereotyped ones. We
adjust our plans and methods to the conditions in your store and community.
We use up-to-date selling methods, original ideas in advertising, sell the goods you want
sold, and, above all other considerations, protect your future business.
There is nothing monotonous about an auction we conduct, for our partnership allows of
a change of voice and manners.
An auction conducted along the lines we advocate and practice never demoralizes your
future business; on the contrary, it attracts new customers and serves as a profitable
advertisement for future business.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

We invite most careful investigation. Correspondence Confidential. Write today giving amount of stock and size of store.

Let Us Protect You
Against Loss

We will positively make money for you
or no pay.

Over twenty years' experience.

Hundreds of references given by the largest
and most prominent firms positively prove
our way is the safest and surest way.

You get the services of two qualified
gentlemen at the cost of one.

Write us today for particulars.

GOTTLIEB & O'NEIL
AUCTIONEERING CO.
811 Ashland Block :: CHICAGO, ILL.
Telephone, Randolph 882 Established 1885

OUR SCHOOL YEAR BEGINS SEPTEMBER 4 .*. Give that Young Man a Chance

(Taken

Above is presented a bunch who are taking advantage of
the opportunities at Bradley. Taken in the Athletic Field
in front of Horology Hall.

My I, 1911)

ADDRESS POSTAL CARD

HOROLOGICAL - Dept. K. - PEORIA ILL.
FOR OUR LATEST CATALOG

FALL is nearly here, when no doubt you will replenish your stock more or less for that season. We have madeextensive preparation for serving our friends and patrons with Optical goods and hope that you will give us anopportunity of showing you how well we will do for you.
Another Reduction
in Price IMPROVED "ILIKITY) SANITARY OR

SHELL GUARDS
In Gold and (bold Filled I,,i,,,i ings and With Pim or Frames.

SPECIAL OFFER.-One sample set of gold-filled 12 " I likit " mountings, etched onlenses, in neat velvet-lined case for luting, $7.50 net. l'er. lioz. Per Pr•Gold Filled 11iniless 1/10-12 K. $ 6.60 $ .60Gold Filled 12 E. 1/10 ILI G IT Shell Guards   6.60 .60A LUAINO ILI K IT Sanitary Guards  3.511 .45Gold Filled Rimless 1/30-12 K.  ,.00 1Solid 10 K. Gold, Rimless 1 5.00 1.40When one dozen or more are purchased at one time we allow 10 per cent. olf for eash.
Reisner's _Improv(d Lens Measure at N t, 83.00 each

Don't Buy a Trial Case Until You See the

AUDEMAIR 10 Per Cent. Discount
for Cash

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000) Satisfied Owners of
the Audemair Prove our Claim for the World Renowned
Trial Case.
For office, in Oak and Leather, also traveling, with
divisions for Stock and Lenses, we offer a Trial Case
known as the Special. See descriptions and contents.

AUDEMAIR $10.00 to
$89.00

Special discount of 107i unless otherwise stated.
Send for our Complete Catalogue of ( tiller Styles.

They Say "NONE BETTER MADE."
Lenses in Alumno test rings, I t inches in diameter.
Convex Polished. Concave Gold Plated,
No. 1052. Trial Case, oak or t raveling, $60.00
List. Contents: 35 pairs each Convex :Hid t on-
cave Spheres ; 20 pairs each ConVeX 1111,1 Cl/Ti-
c:Lye Cylinders; 10 Prisms; 12 Discs and LeTISOS.
No. 1941. Three-Cell and No. 912 Trild Franics.

If you order soon we will furnish you a fine Zylonite Shell Large Round Eye Spectacle, straightSpecial or half-riding bow, for $7.50 a dozen Net, and the same in Eyeglass, from $8 to $12, accord-
ing to the style. Special reduction in Polished Aluminum Spectacle and Eyeglass Cases.

INTERCHANGEABLE EXTRA WHITE
Per dozen.

1st Quid. 2,1 Qual.
Double Convex, 1 eye . $ .01 $ .77
Periscopic Convex, 1 eye, 1.2 7 .91
Periscopic Convex, 0 eye, 1 .33 1.00
Periscopic Convex, 00 eye, 1.17 1.12

SKELETON OR RIMLESS
Periscopic Con vcx, lot Quality.

0 Eye 52-hole. 3-hole. 4-hole.
00 Eye 1 $1.54 $1.61 $1.69 per doz.

Periscopic Convex, 2,1 Quality.
0 Eye 5 2-11.1e. 3-hole. 4-ho l.
00 Eye 1 $1.19 $ L.30 $1.33 per dozen

All prices ono' ed On lenses front 0.12 to 4.25.
Usual advance on strong numbers.

Cemented Bifocals, lot Quality, "Interchangeable."
1 1,,ye, 0 Eye, 00 Eye,
$3.00 $3.10 $3.25 per dozen

Frond $8.00 uls
Where not otherwise stated, we will allow

cash discount 10 pm. emit.

117 Gold Filled Goods at Factory Prices.
Work. Kryptoks and Stevens Quality, 6 Cash Only t Agents for Stevens tSc Co., Inc..

GOLD FILLED
SPECTACLES

No. 1, 0, 00 Eye

Made by the IMPROVED
METHOD

EXTRA FINISH

WELL TEMPERED

HIGHLY LUSTERED

1'5525.
5524.
5525.
1,564.
F565.
5354.
5355,

12 K., 1-10 Erames,Velvet Tip Cable Temples  
12 K., 1-10 Biding Bow Frames  
12 K., I- Il) Biding Bow Cable "
10 K., I-10 Biding how
10 K., 1-10 Biding Bow Cable "
10 N., 1-30 I :id i lig Bow
10 K., 1-30 Biding Bow Cable "

QUALITY GUARANTEED, same as BILLED

Per dozen, $7.50
5.60

44 it 7.00
II It

44 14 6.60
14 11 4.00
II 41 5.00

1194
F5594
F594
5194
5154

Gold and Gold Filled Riding Bow Mountings
10 1:-., Gold, Biding Bow )1..111101'gs
1-10 12 K., hiding Row :dominoes   S5 60;
1-10 10 K., Biding Bow Mountings   5.40;
1-30 10 K., Riding Bow liiiintings   4.00 ;
1-40 10 K., Iliiling Bow Mountings   3.'2 5.

Pe, no.
. S21.75
Cable, 6.75
Cable, 6.60
Cable, 5.00

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORK
OUR NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS
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Here's Just One of the Many
interesting and instructive illustrations contained in the Service Bureau Bulletin on

balance truing. The publication of the bulletin—while announced in the August

issues of the trade papers—has been unavoidably delayed until this month by the

difficulties encountered in obtaining satisfactory photographic reproductions of a

balance truer's hands. The bulletin will reach every

one of our Service Bureau correspondents this month.

Jewelers and watchmakers who have not registered

their names with the Service Bureau can obtain copies

of the bulletin by forwarding coupons now. Better send

the coupon at once to get bulletin number one. Then

you will have the complete series as it is published.

ELGIN NATIONAL WATCH COMPANY0 ELGIN, ILLINOIS

 1911

ELGIN NATIONAL WATCH CO,
ELGIN, ILLINOIS

Dear Sir:
Pleaqe register my name as entitled to

the privileges of consultation with your Ser-
vice Bureau.

It is understood that no charge is to be
made for this service.

Name 

Address 

City 

If employed give name of firm.
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IT'S
FREE
TO YOU

EVERY RELIABLE DEALER SHOULD
HAVE THIS CATALOG

No prices appear on the illustrated pages—a separate price-list in

the front, which can be removed, makes it possible to show our

line to your customers without divulging prices.
If you are a LIVE ONE you will soon become a BRISTOL
SILVER convert. "BOOST YOUR SALES BY BOOSTING
BRISTOL SILVER."

BRISTOL JEWELRY COMPANY, •

Attleboro, Massachusetts. •

Gentlemen.—
Please send me your 48-PAGE LOOSE LEAF

CATALOG. I am interested in BOOSTING my
SALES by BOOSTING BRISTOL SILVER.

NAME 

STREET 

CITY 

STATE  

BRISTOL JEWELRY CO.
ATTLEBORO MASSACHUSETTS
SILVERSMITHS Pi° MAKERS OF STERLING PLATE WARE, OL

LEATHER FOBS, MESH BAGS, NOVELTI ES, ETC. - - -
Paco? To lllll IMO'
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Here's Just One of the Many
interesting and instructive illustrations contained in the Service Bureau Bulletin on

balance truing. The publication of the bulletin—while announced in the August

issues of the trade papers—has been unavoidably delayed until this month by the

difficulties encountered in obtaining satisfactory photographic reproductions of a

balance truer's hands. The bulletin will reach every

one of our Service Bureau correspondents this month.

Jewelers and watchmakers who have not registered

their names with the Service Bureau can obtain copies

of the bulletin by forwarding coupons now. Better send

the coupon at once to get bulletin number one. Then

you will have the complete series as it is published.

ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

1

ELGIN NATIONAL WATCH CO,
ELGIN, ILLINOIS

Dear Sir:
Please register my name as entitled to

the privileges of consultation with your Ser-
vice Bureau.

It is understood that no charge is to be
made for this seri, ice.

Name 

Address 

City..... ............... ........ . ......

If employed give name of firm.
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IT'S
FREE
TO YOU

EVERY RELIABLE DEALER SHOULD
HAVE THIS CATALOG

No prices appear on the illustrated pages—a separate price-list in
the front, which can be removed, makes it possible to show our
line to your customers without divulging prices.
If you are a LIVE ONE you will soon become a BRISTOL
SILVER convert. "BOOST YOUR SALES BY BOOSTING

BRISTOL JEWELRY COMPANY,

Attleboro, Massachusetts. •

Gentlemen:—
Please send me your 48-PAGE LOOSE LEAF

CATALOG. I am interested in BOOSTING my
SALES by BOOSTING BRISTOL SILVER.

NAME 

STREET 

CITY 

STATE  

BRISTOL JEWELRY CO.
ATTLEBORO MASSACHUSETTS
SILVERSMITHS AP MAKERS OF STERLING PLATE WARE,

LEATHER FOBS, MESH BAGS, NOVELTIES,ETC.- - -
NeXT TO ..... MO'
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

ya="iiikM,V,3R1',M4,:f2,,TAF4440:10r7: .Tiftwwwyow,,www.v.-

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

THE LATEST EVER
Button Strap Fobs

PATENT APPLIED FOR

No buckles to catch and tear clothing. The latest, best, niftiest
idea in leather fobs.
These fobs are made of finest, soft tanned calf. All colors that
are popular. Sell at popular prices. Retail for 25c. and 50c.

Ask your jobber, or write us at once, and let us supply you
with a sample dozen.

Trade supplied with unmounted Fobs, Straps, and Buckles

H. J. COLLIS MFG. CO.
FOB SPECIALISTS TAUNTON, MASS.

C. H. ALLEN Established 1896 W. II. LAMB

C. H. ALLEN e.? CO.
Manufacturing Jewelers

Our new line of LOCKETS is worthy of your
attention. Each side—back and front—is made of
one piece of GOLD PLATE drawn up and swaged
to form the inside bezel. Therefore the bezel is
exactly the same QUALITY OF PLATE as the
outside. No soldered surfaces. The QUALITY
and FINISH of our LOCKETS cannot be beaten.

ATTLEBORO : MASSACHUSETTS

I 687

C. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry, because they
are on the G. L. P. Co.'s cards, we stamp every
piece of goods made by us G. L. P. Co.

This is the Strongest Guarantee Possible, in safeguarding
the interest of all the jewelry trade.

Thoroughly Appreciating the Immense Demand there is for
goods made by G. L. P. Co. has decided us in
putting onto the market for the fall trade a line
of Solid Gold Front, and Gold-Filled Jewelry
that will surely be to the interest of every retail
jeweler, insisting on their jobber showing them
these new goods.

It is a Conceded Fact, Li 1-)e retail jewelers who buy the G. L. P.
Co.'s goods from their jobbers make for themselves satisfied
customers.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane

Main Office
and Works, North Attleboro Mass.
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Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

THE LATEST EVER
Button Strap Fobs

PATENT APPLIED FOR

No buckles to catch and tear clothing. The latest, best, niftiest
idea in leather fobs.
These fobs are made of finest, soft tanned calf. All colors that
are popular. Sell at popular prices. Retail for 25c. and 50c.
Ask your jobber, or write us at once, and let us supply you
with a sample dozen.

Trade supplied with unmounted Fobs, Straps, and Buckles

H. J. COLLIS MFG. CO.
FOB SPECIALISTS TAUNTON, MASS.

C. H. ALLEN Established 1896 W. H. LAMB

C. H. ALLEN & CO.
Manufacturing Jewelers

Our new line of LOCKETS is worthy of your
attention. Each side—back and front—is made of
one piece of GOLD PLATE drawn up and swaged
to form the inside bezel. Therefore the bezel is
exactly the same QUALITY OF PLATE as the
outside. No soldered surfaces. The QUALITY
and FINISH of our LOCKETS cannot be beaten.

ATTLEBORO : MASSACHUSETTS

I ()

G. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry, because they
are on the G. L. P. Co.'s cards, we stamp every
piece of goods made by us G. L. P. Co.

This is the Strongest Guarantee Possible, in safeguarding
the interest of all the jewelry trade.

Thoroughly Appreciating the Immense Demand there is for
goods made by G. L. P. Co. has decided us in
putting onto the market for the fall trade a line
of Solid Gold Front, and Gold-Filled Jewelry
that will surely be to the interest of every retail
jeweler, insisting on their jobber showing them
these new goods.

It is a Conceded Fact, the retail jewelers who buy the G. L. P.
Co.'s goods from their jobbers make for themselves satisfied
customers.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane aMnad nW3of rf ig North Attleboro, Mass.
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COLONIAL DAME BRACELETS

...............

60/268

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

BLISS BROTHERS COMPANY
ATTLEBORO, MASSACHUSETTS

SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

It contains a most comprehensive array of the latest creation in

11.."047,
Combs and Barrettes—Heller's

Featherweights
Sparkling Rhinestones, close set on HAND-SAWED
ALUMINUM BACKS. The backs are highly finished and
very smooth, equal to the high-priced goods, made of
Sterling Silver but unlike Sterling Silver. These Aluminum
Combs and Barrettes do NOT tarnish. Especially designed
for FALL and HOLIDAY TRADE. Come, write us at once,
don't wait until we are overloaded with orders and have to
write that We cannot fill your order in consequence thereof.

ILLUSTRATION HALF SIZE

WRITE FOR THIS PAMPHLET TODAY

OUR MAIN LINES ARE

CHAINS, FOBS, BRACELETS and LOCKETS

JOSEPH W. HELLER CO.
White Stone Novelties Manufacturing Jewelers

144 PINE STREET Providence, Rhode IslandNOTE THE NEW ADDRESS

NEW YORK
ROOM 1907

15 MAIDEN LANE

SAN FRANCISCO
ROOM 413

704 MARKET ST

CHICAGO
ROOM 1104

HEYWORTM BUILDING.
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THE
WOODSIDE
STERLING CO.

New York

OTHER WOODSIDE NEWS PAGE IN THE JEWELERS' CIRCULAR

The New Fall Catalogue is Ready
Send For Your Copy To-Day

If you want to buy your silverware at decidedly lower prices than you're usually
obliged to pay send for your copy of our new Fall Catalogue to-day.

This is one catalogue you can't afford to be without ; you'll find it the most
valuable business book you've ever received. It tells a story of vital interest to
you and shows why you benefit by our direct by mail selling plan. Its 72 pages
of sellers prove that you can now buy the kind of silverware you want to sell,
the kind your critical customers want to buy at

Prices That Save You 15 to 20%
The showing of distinctive toilet sets alone is worth your careful consideration.

And this is only one of many features.

Here are offered no less than fourteen heavy, full-sized sets, that you can sell
at popular prices, and still make splendid profits.

You will find this catalogue of incalculable use in aiding your customers to select
goods. And you can show it freely to them. Because our system of listing, while giving

your patrons a comprehensive idea of values, does not disclose your profits.

Moreover, buying from a catalogue is a satisfactory way of getting your stock.
You order .goods when you need them, and get them when you want them—this
book makes buying from a catalogue particularly easy and safe. From the natural
illustrations—taken right from the goods—and accurate descriptions you can order
with the same confidence you could from a personal visit to our showrooms in
New York City.

And remember, we take all the risk. Upon arrival our goods must equal your
expectations ; must completely please you, or you send them back, at our expense—
and no questions asked.

A Simple Request Brings Your Book
Just fill in and send us the attached coupon to-day. You'll receive your catalogue

by return mail. If you don't want to destroy your Keystone write—" send us
Catalogue C"- on a postal.

Don't delay and continue to buy your stock at unnecessarily high
prices. ACT NOW!

Please send us Catalogue
"C" showing goods for Fall
of 1911 without expense to us.

NAME 

ST. NO 

CITY 

STATE

,sks,

CI-100SE !rioere oosagmedsgofzisthfeorsalmeses moNEy

Woodside Sterling Company
1 70 Broadway New York City
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AMORITA 

STOCK B25 COI
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grat

100 Stewart Street 

C0/1/1
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PROVIDENCE, R. I. P444/1fr

A MORITA

FINISH QUALITY

A Few Suggestions
For Your

Fall and Holiday Trade
You can bank on our goods selling. Our line
is so extensive that you are not confined to a
few articles. Our AMORITA BRACELETS
make a good leader. The patented safety catch
is an exceptional talking and selling point.
Then, too, our VEST, NECK and LORGNETTE
CHAINS, FOBS, PENDANTS and other BRACE-
LETS in GOLD FILLED offer unlimited opportunities.
All our GOLD FILLED goods are made from a
SPECIAL PROCESS—HARD FINISH—WEAR
RESISTANCE, HIGH-GRADE STOCK.

We also make SOLID GOLD VEST, NECK and
LORGNETTE CHAINS, SCARF PINS, PENDANTS
and LAVALLIERES.

Ask Your Jobber for an Inspection

of Our Line

SAMPLE OFFICES ( 11 Maiden Lane, NEW YORK10 S. Wabash Ave., CHICAGO

Look for
PR-ST-CO

Stamped on Swivel of
Coat Chains, etc.

.  PATO 1:Ell 25 0914-- -
AMORITA

TRADE - MARK

TRADE MARK

Look for j4Tradc.Mark

on Bracelets

Look for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

M. B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark



Pacific Coast Office in charge of
Mr. ARTHUR ELSTON,

717 Market St., San Francisco, Cal.

LOYAL ORDER OF

MOOSE
EMBLEMS

11 We announce having secured the contract from the
Loyal Order of Moose to make their official Emblems
exclusively. We now control Patents Nos. 40070 and
40069, and infringers will be prosecuted. These official
Emblems we are manufacturing in a variety of sizes in
different articles of jewelry. The trade will find an
advantage in handling our goods, as their first cost is
the last cost. The goods being made heavier than
ordinarily found on the market, wear much better and
do not bend and crack the enamel from the Emblem.

11 The quality is such that they do not tarnish and their
appearance makes them sell quicker, and it will be found
that, although the first cost of our goods may be a little
higher than other concerns, in the end their cost will be
less and your customer more satisfied.

11 We are also the exclusive makers of the official Owl
Emblems, as well as the Bear, Ranger, the Star in the
Elk's Head, and several of the best selling designs of the
Masons, Odd Fellows, etc.

41, If your jobber does not handle our goods
write us direct, and we will gladly

take care of your wants.

THE GUSTAVE FOX CO.
CINCINNATI, OHIO
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SEND FOR OUR
EMBLEM CATALOG
Reach out for more FALL BUSINESS this year.
Let our line of Emblems have a part toward
promoting a general satisfactory increase.

Nearly 10,000 designs to select from.

A larger line than any other house can offer.

JOBBERS ONLY WRITE TO-DAY!

E. L. LOGEE & COMPANY
EMBLEM MANUFACTURERS

235 Eddy Street, PROVIDENCE, R. I.

ej New York Office 65 Nassau St. Chicago Office 1203 Heyworth Bldg.

!Lb  

ASK FOR QUOTATIONS

FRATERNITY
an

CLASS PINS 
CI We devote our energies towards
making these goods.
q to and 14 Karat and Special to
order.
q Let us estimate and create de-
signs for your college trade.

q Located right in a college city — We know HOW —

WILLIAM L. PANIKOFF MANUFACTURING
JEWELER

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

CELLULOID
RING TRAYS

For Sale by
E. & J. Swigart - Cincinnati
Benj. Allen & Co. - Chicago
A. C. Becken Co. - "
M. Sickles & Sons - Phila.
J. B. Bechtel Co. - "
Wolfsheim 8c Sachs - N.Y.
R. L. 8c M. Friedlander "
L. Auguss & Son - "
Aisenstein & Woronock "
Miles & Fine Bros. - - "
Nordman Bros. - San Francisco

and by the sole manufacturers

H. B. SOMMER & Co. -

Size, 8% x 514

Pure white celluloid — dull finish
Ebonized frames—rounded corners

No. 30 L, for 30 Lady's Rings - $1.50
No. 36 B, " 36 Band " 1.75

No. 48 A, " 48 Baby " - 1.75

612 Arch Street, Philadelphia, Pa.
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WATCH FOR IT
We are going to send you a four-page folder about the

15th of this month. It will give you a fairly good idea of
the beautiful articles that we make and are picturing in
our catalog, which we shall mail about the 1 5th of October.

We are sure that a trial order from this folder will make
you eager to receive our catalog. Make a small order
from this folder, compare the quality and prices. Figure
out what you will save in buying your fall order from
us — the manufacturer.

You haven't forgotten what you had tied up in stock
January 1st, last year, have you? Well, you don't need
to be caught like that again if you buy from the Hussey
Co. We are in excellent shape this year to care for our
customers' orders. You don't know what the Xmas
business will be. You want to be prepared, but still you
don't want to take any chances of overstocking. Here is
where our catalog will prove to be the best friend you
have had in a long time. This is how : Go through care-
fully and pick out the pieces that you think will appeal to
your trade. Order first what you are sure you will sell.
Then when you find some of the numbers going faster
than the others put in a repeat order for as many more
as you will use. You can do this from time to time, have
stock enough to carry you through the Christmas season
and still not have your money tied up in a big surplus stock.

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE - RHODE ISLAND.

frryrIrrrrirtrilll
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411 S0 many jewelers have responded and ordered bracelets thatwe now wish to direct your attention to our other lines. Our
VEST CHAIN LINE, made of 12 Karat HIGH-GRADE

QUALITY GOLD-FILLED with a hard finish, is positively guar-
anteed to give satisfaction. These sell at a price that will allow a
jeweler a good substantial profit and yet insure satisfied customers.
111 Our No. A ASSORTMENT of 12 Karat 1/10 consisting of a
DOZEN BEST SELLERS on a VELVET CLOTH should be
in the store of every jeweler. ASK ABOUT IT. We also make
a very handsome and extensive line of WALDEMAR CHAINS.
(I Our FESTOONS in GOLD-FILLED, PLATINUM FINISH, are
something entirely new. Unequaled by any other manufacturer.
Our NECK CHAINS afford one of the largest assortment to be

found anywhere. In fact you had better WRITE for particulars
about the line that is ONE YEAR AHEAD of the TIMES.

Waldemar
Coat Chains
Operas
La Vallieres
Fobs

SEND FOR OUR BOOKLET

OUR RESUME:
Bead Neck Laces
Guards
Ponies
Chatelaines
Patent Spring Bracelets

Neck Chains, 13-15-16-20 inches

•4111111111Ptiliv

Festoons
Dickens
Bracelets
Scarf Pins
Vest Chains

150 Chestnut Street *.* PROVIDENCE, RHODE ISLAND
 NEW YORK OFFICE, 6 MAIDEN LANE 

Makers of HIGH-GRADE GOLD-FILLED
AND STERLING SILVER CHAINS,
BRACELETS AND NOVELTIES

Send for our booklet on HL Jewelry. It's full of
FACTS. GOODS stamped HL are live sellers.

Any Finish
66 inches High, 18 inchesWide

List Price - $60.00

The Clock That Runs Itself.

IMPERIAL
SELF-WINDING

CLOCKS
ARE THE BETTER SORT

The Foundation of Reliability is Honesty

IMPERIAL CLOCKS have been sold all over this
country and Canada and in South America without
being advertised—Why 1 Because they are honestly
constructed of high-grade material by skilled art-
isans and do all we claim for them.

You Can Sell IMPERIAL CLOCKS
with a positive guarantee of satisfaction and we will
stand hack of you. Our name stamped on a clock
stands for

Accuracy—Reliability—Constancy.
Dry Cell Batteries lift a lever that runs the Clock,
this operation requires the fraction of a second
every 6 to 8 minutes. There is no way for the wir-
ing or Electrical feature to give you trouble. If the
clock does not run, the batteries are exhausted and
new ones are needed and can be had at 50 cents per
pair in any part of the country.

IMPERIAL CLOCKS are the best time keepers
made. The Regulator we illustrate will not vary 30
seconds a month.

Our Cases are of pleasing design and are well made
and finished.

GET A REGULATOR
MONEY I1ACK IF NOT SATISFIED

Imperial Clock Company, St. Louis,U.S.A.

GOLD FILLED COAT CHAINS

ASENSATION. Sells at a price that will call trade. Twenty
designs of buttons in all, with all the different Ryles of Link
Chain. Send Fifty Cents for Sample.

We make in either Aluminum, Goldoin, or White Metal, Rings,
Brooches, Stick Pins, Lockets, Shirt Waist Sets, Baby and Beauty
Pins, Fobs, Neck, Belt, Hat and Dutch Collar Pins, etc., in Roman
or Silver Finish. These goods are furnished plain or engraved,
as desired. Write one/ask us for Illustrations, Prices and Samples, FREE.

ENTERPRISE JEWELRY CO.
ATTLEBORO Box 653 MASSACHUSETTS

QUEEN MARY
A Flexible Bracelet of Superior Merit

1695

Patent Pending

It's the one NEW CREATION in bracelets
this season. Moderate in Price—High in
Quality. Made entirely of high-grade rolled
plate. Designs are very numerous, either
chased or stone effects. Also have a very
pretty LOCKET Bracelet. These are selling
fast just now.

"PERFECTION"
The Link that has taken the Country by Storm

/67

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked these
DOUBLE POST EXPANSION LEVER CUFF LINKS.
It's the LINK that is free from all troubles that other links
possess, and operates easily. Stock up on the two leaders

for the Holiday Season.

If you cannot procure these goods of a
JOBBER, send your order direct and we will
bill same through any JOBBER you select.
■Mr.

IT RISES SUPREME 
Our 1912 Catalogue sets a new mark,

surpassing all our former
efforts.

t is pre-eminently a jewelry catalogue, and shows

More Jewelry
Better Jewelry

Better Illustrations
than ever before.

'The edition has been largely increased over previous
issues, and ought to be in the bands of every legitimate
retail jeweler east of the Mississippi. It is NOW being

DISTRIBUTED.
We are situated at the very heart of the manufacturing

jewelry industry, carry a large stock, have imniediate access

to all the factories of the East, and thus enjoy unequaled

fizeilities for supplying the trade with jewelry.

Many retailers all over the country are enjoying these

advantages, and we want to add your name to the list.

Write your name and address in the corner, send it to

us in a letter or on a postal, and receive a copy to our
mutual advantage.

WINTHROP MFG. COMPANY
Manufacturing Jewelers

Attleboro :: Mass.
NEW YORK OFFICE, 15 Maiden Lane, Room 1609

Dealers at Wholesale in
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ONE OF OUR NEW
PATTERNS No. 3805

THE BAG YOU WILL
EVENTUALLY BUY

The Inman
"JOINTLESS" PATENT LINK

Mesh Bags
IN STERLING SILVER

The Inman Special " Jointless"
Patent Link Mesh Bag in Sterling
makes a much better appearing,
far superior wearing bag than
Mesh Bags made of soldered
links.
The price is a Big Factor, for this
style of bag can be sold at a
much lower price.
Samples sent to any reputable
jeweler.

Address Department K
when writing in

J. T. Inman & CO., Inc.
Attleboro .*. Massachusetts

Manufacturers of Sterling Silver
Jewelry and Novelties

NEW YORK:Jewelers'BIdg.,9MaidenLane

•

•

W
E have been criticised by the Goldsmith and
Silversmith for using the terms fifteen and
twenty-five years. We have only used these
terms to designate the grades of chains we

make, our high grade and our extra high grade, which are
made of one-eighth stock. That there may be no more
criticism in the future we shall make our high grade with
two diamonds stamped on the tag, and our extra high
grade with three diamonds, which will designate the
grades. This ought to be entirely satisfactory to the
public in every way. We shall continue to use the same
quality of stock. Of course in order to have our one-
eighth chains assay one-eighth we would have to make
them out of one-seventh stock. This would necessitate an
increase in the price, but, as they have given entire satis-
faction, the trade will not demand this of us.
We iron the suface of all our chains. This makes them non-porous and they wear much
longer. The increasing demand for our goods is an evidence of their durability. Handle

Factory: Attleboro, Mass.
New York Office 3 Maiden Lane
Chicago Office - 811 Heyworth Bldg.

Bigney's "MIRROR FINISH" Chains
THEY ARE RELIABLE

3697

411111111111r

HERE WE ARE AGAIN WITH SOMETHING NEW

The Catlow-Barton Handy Pin

ALINE of 10 Karat Solid Gold
Front Handy Pins. Can be
retailed at 50c. and net a good

profit. Every pin is GUARANTEED
to be of the highest QUALITY and also
against BREAKAGE. A large variety
of designs to select from.

Ask your jobber to show this line of
Handy Pins.

Don't forget to inspect our line of
Cameos at the same time. We have
the largest line ever shown. We
created the demand and set the pace
for styles.

Some very fine pieces-14 Karat Gold
on Sterling Silver—made by the new
Catlow-Barton Process.

Go to your jobber NOW.

LOOK FOR OUR TRADE-MARK

THE CATLOW-BARTON CO.
NEW YORK OFFICE, 35 Maiden LaneFactory, PROVIDENCE, R. I. LOUIS ADELS - - Manager

C-L-4

TRADE

Colgan's Monograms
We want live, active representatives in every City, to handle our line
of high-grade MONOGRAMS.

To those who can demonstrate their ability to secure orders on this class
of goods, we are prepared to distribute a fine sample line, showing our
most popular styles, suitable for bags and all other purposes.

Colgan's Monograms signify quality of the highest standard, unexcelled
and seldom equalled.

Write to us at or.ce, so that you can establish yourself as monogram
headquarters in your city, and reap the benefits of the large demand
for monograms this fall.

The J. W. COLGAN COMPANY
509 Sudbury Building :: BOSTON, MASSACHUSETTS

Send for Sample

Better Quality

ci We want to show how
good a watch key we are
making for a very little
money. It is a small item
in your business but never-
theless important.

THROUGH JOBBERS

Better Workmanship : Better Price

A. N. CLARK & SON, Plainville, Conn.

E. H. H. Smith Silver Co.
Bridgeport, Conn.

Sterling Effects
in Plate

Bourgeois Bros. Co. Silversmiths Building
131 Wabash Ave., Chicago, Ill. New York

Manufacturers
of



4w—> THE "POPPY"  

STERLING

TRADE MARK

The most complete

Toilet Set
made.

Forty different pieces
in all, has double set of
Mirrors, Hair Brushes,
Combs and handles for
Manicure Articles.

William Bens Co.
PROVIDENCE RHODE ISLAND

STERLING

TRADE MARK.

Our men are now out.
Better send for our Cat-
alog if you have not one
and select thosesets you
would like to look at.
They make the circuit
but once so order when
they call. Any orders
sent to us now will be
filled with care and held
subject to future ship-
ment.

 BRANCHES AT 
NEW YORK . . . 396 Broadway
CHICAGO . . . . The Wellington
DETROIT  The Cadillac
SAN FRANCISCO . Jewelers Building

0

ROSARIES
FOR 'THE QOMING SEASON

Our

Production
Represents
The Best

in
Ecclesiastical

Work.

cA
Lifetime

Devoted to
This Class

Work.

q We are fully equipped to furnish anything in Ecclesiastical Wares of any
description. We have specialized on this class of work for many years and have
a most thorough knowledge of all the requirements.q Time was when this class of goods was considered more or less of a novelty.
To-day they are looked upon as staple. Our line makes most acceptable holiday
gifts. Send for Selection Package.

Our illustrated PAMPHLET for the FALL containing a most com-
plete line of our goods is yours for the asking. WRITE FOR ONE.

The W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND

BLACK PEARLS
The Newest and 

Latest in Stones

Take the place of Black Opals, and possess far greater beauty
and color dispersion. Can be used on any and every thing suit-
able for which black opals are used. The price is very attractive.
Selection packages sent to any reputable jeweler.

Consult us on difficult Jewelry Repair-
ing. We repair Fans, Opera Glasses and
Ivory Work. Try us On special order,
fine and miscellaneous jewelry
repairing, cutting gems
from the rough, repairing, repol-
ishing, encrusting and resetting
of stones.BEFORE AFTER

Promptness and Quality Our Motto. We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade

387 Washington Street -:- BOSTON, MASS.

T (K

Everything in One-Tenth and Quarter Gold
Made the "A & Z " Way—Note Our Latest Assay Report

TRADE-MARK

Write for Particulars
About Our Entire Line

Ribbon Fobs
Bracelets
Chains

Order by number. Send us a postal
or ask our salesmen to show you.

A & Z CHAIN CO

TRADE-MARK

Makers of One-Tenth and 116 Chestnut Street
One-Quarter Gold-Filled

• Chains and Bracelets PROVIDENCE, R. I.
THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL TRADE

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO

TRADE .MARK

Permit us to ask if you know of any easier or better way of "sorting
Up " broken stocks than to select, at your leisure, the goods you need
from a good Wholesale Catalog designed especially for that purpose.
And when you fail to sell to finical customers, who "don't know
what they want," isn't it far better to have them make selections
from your favorite Catalog than to go out of your store—perchance
to your competitor?

Our 1912 Catalog will serve you admirably in every emergency.
Since it costs you nothing but a postal card asking for a copy,
why not put in your order now to insure delivery when it comes
out about November 1st — Indexed; over 3000 illustrations;
prices right on everything.
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IRONS & RUSSELL CO.
CHICAGO OFFICE:

131 Wabash Avenue

MAIN OFFICE AND FACTORY:

95 Chestnut St., Providence, R. I.

Manufacturers of Emblems : Three Complete Stocks

0

A

NEW YORK OFFICE:
11 Maiden Lane

•■■

Natural Prepared Fern Fillings
Easily Sell at 100 % Profit

Inches
Diameter

Packed
in a Box

Per
Dozen

No. 2173 3 6 $2.00
No. 2174 4 6 2.50
No. 2175 5 1 4.00
No. 2176 6 1 4.50
No. 2177 7 1 5.00
No. 2178 8 1 6.25

Write for our Fall Catalogue No. 2000 illustrating
a complete line of Artificial Flowers, Palms, etc.

FRANK NETSCHERT COMPANY
39 Barclay Street • • New York• •

H.KROLL & CO.

d140UNTINGS
THAT HELP SELL

DIAMONDS

\l/NNUFACTURING
JEVVELER—S

36-38 JOHN ST
NEW YORK

"RADIUM." The Time by Night

No. 212
LEATHER FOLDING WATCH.
Leather case in black, green
or red. Size x 4'.; inches.
Dial 2A inches. High-grade
eleven jewel, lever move-
ment; one-day time,German
make, Radium luminous dial
and hands. The luminous
material used contains
RADIUM" and therefore

radiates by its own force, and
the time can be read quite
distinctly by night.

No. 213. LEATHER FOLDING
WATCH WITH ALARM.
Leather case in black, green
or red. Size 4'4 x434 inches.
Dial 2I4 inches. Seven jewel,
lever movement ; one-day
time with alarm, German
make. Radium luminous
dial and hands. The lumi-
nous material used contains
RADIUM and therefore

radiates by its own force, and
the time can be read quite
distinctly by night.

ESTABLISHED
FEBRUARY 1, 1878

TIUJ3C MARA

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
BLACksailasigTOCIR:OCKS

WORKS AT Schonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue • •
• • CHICAGO

(111f you are looking for a style of clock you cannot find elsewhere, look in our Catalogue and
you will find it. A Catalogue will be sent on application to any legitimate jeweler and goods
can be ordered through your jobber.

?(rau cos

/ \

Above sign shows one of our most attractive styles. Sign
has good metal frame finished with 22 K. gold leaf, with 6
lights outside, swell oval glass dials that are illuminated by
two flashing lights inside, making it very attractive night and
day. Sign furnished complete can be made to hang or for
post. See catalogue for price, etc. This sign also made with-
out lights outside.

Grout's Excelsior Sign Company
ESTABLISHED 35 YEARS

14 N. Dearborn Street Chicago, Illinois

to send for
our new

Catalogue S
of Watch
and Jewelry

Signs

IT IS FREE
and shows how
to make your
windows and
store attractive.

That New Bracelet with
the Dainty Enamel Lining

THE RETAIL PRICE

 $ 1 .2 5
will surely draw trade.

The FRANCESCA enables you
to meet the sharpest competition.
The first time in BRACELET HISTORY
that a rolled plate expansion bracelet
has been manufactured to sell at a fair
profit for so low a price.

Warranted to Stand
an "ACID TEST"

Each bracelet tagged with a
GUARANTEE

The newest and
most practical article
of jewelry ever put
upon the American
market. SOLD
THROUGH JOBBERS
ONLY. If your jobber
cannot supply you,
write us for the name
of one who can.

Attleboro Manufacturing Co.
ATTLEBORO Box 834 MASSACHUSETTS

WE HAVE ENDEAVORED TO MAKE OURD

SOLID GOLD FRONT JEWELRY
so good, our designs so original and varied, that pleasing, profitable sales
would continue year after year for both the jobber and the retail jeweler.
How well we have succeeded is reflected through increasing business as
each month goes by. It must be that goods stamped "S. C." have all
the good points fully guaranteed by us, else we should feel a reaction.
Our fall lines have been produced with our ideals embodied. It will pay
you to ask our jobber for an inspection of "S. C." SOLID GOLD FRONT
JEWELRY. Remember we fully guarantee every piece of jewelry
stamped "S. C." Go to your Jobber NOW for an inspection of our Fall Line.

Ira W. Smith, Pacific Coast Agent   FACTORY  

Broadway Central Bldg., Los Angeles Smith& Crosby- Attleboro, .7 o, Massachusetts

SOLID' GOLD •FRONTJEWELRY 
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LOCKETS ONLY
Established

55
Years

There's a
heart in every

Locket

1 4 Gold Shell No. 4087
Rolled Plate No. 9673

I 4 Gold Shell No. 4085
Rolled Plate No. 9670

1'4 Gold Shell No. 4223 Rolled Plate No. 9667

"Coming Events," etc.
Stock W. &H. Lockets and foreshadow a

successful Holiday Business

Wightman & Hough Co.
Main Office and Factory .•. PROVIDENCE, R. I.

New York Office, 15 Maiden Lane

WHEN
A

CUSTOMER

WISHES
TO
SELL

You any lot or single piece of mounted diamond

jewelry—large or small—do not turn him down

absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express

charges and insure the goods in transit. I have

been in the business right here for 19 years,

and can give the very best references as to

responsibility on application. Offers and valua-

tions furnished promptly. See ad. on page 1777

of this issue.
Write for further information.

J. J. COHEN
loll Chestnut St.,PHILADELPHIA,PA.

Established 1891
Amsterdam, Tulestraat 10 London, Audrey House, Ely Place

The Debutante : The Last Word in Hat Pin FashionGold Filled and Sterling
oci-Za 8017-8117 8016 -8116 8024-8124 8007-8107 8063-8163 8061-8161 8002-8102

8105
45004
8104

8072
8172 ,

8040 8041
8140

These HAT PINS are a radical departure from the ordinary run. They stand in a class alone. There are more
than FIFTY designs, all HAND-MADE, no die work of any kind being used to perfect them. Th.-: effects are all
HAND-CHASED, the stones all fine cut and of the highest QUALITY. Unless otherwise noted we send assorted
shades of stones in filling orders. Numbers beginning with EIGHT THOUSAND denote STERLING SILVER.
Those beginning with EIGHTY-ONE HUNDRED are GOLD FILLED. All designs with the exception of 8002,
8102, 8000 and 8100 are stone set. Better write for further particulars. YOUR JOBBER has them.

WRITE AND LET
US SHOW YOU F. T. PEARCE COMPANY ESTABLISHED 18 79

INCORPORATED 190 7

Manufacturers of Cold Pens, Cold and Silver Pencils, Penholders, Fountain and Stylographic Pens,
the Debutante Bracelet, and the Debutante Hat Pin

New York Sales Office, 180 BROADWAY Head Office and Works, 85 SPRAGUE ST., PROVIDENCE, R. I.

I I   
SEND FOR OUR BOOKLET

IT'S FREE

LYONS LOCK LINK CUFF BUTTONS
Illustration exaggerated to show working principle.
The Links actually present a very neat and inconspicu-

ous appearance as to working parts.

The most practical CUFF LINK on the market. Its simplicity
and ease of operation recommend it. The only link that can be
operated by one hand successfully. A finger's motion turns the
lever and locks the button. But why tire you with description.

Send for our FREE Booklet—it explains
the whole proposition in terse language.

Two Grades
Grade A, $8.00 per dozen, retails at $1.00
Grade B, $12.00 per dozen, retails at $1.50

GUARANTEED TO WEAR A LIFETIME

C . D . LYONS CO
Manufacturing Jewelers

Mansfield •• Massachusetts n-,
r=1111=11 

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 1 0 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS
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When You Engrave
You find a great difference in silver plated ware. Some

is easy to engrave and some is not. It is a difficult

matter to engrave ware stamped

1847 ROGERS BROS. X S
TRIPLE

This is because the plate is not only thick but hard—made so by our finishing process.

When the spoon or fork comes out of the plating solution it is in a comparatively porous or

" fluffy " state. Our process closes the pores of the silver and works it into a firm surface

that is practically a part of the piece. That is why our ware has been known for years as

"Silver Plate that Wears " and why it gives perfect satisfaction to the dealer and his customer.

(INTERNATIONAL SILVER COMPANY, SUCCESSOR)

MERIDEN, CONNECTICUT

NEW YORK CHICAGO SAN FRANCISCO

49-51 West 34th St., 9-19 Maiden Lane 5 North Wabash Avenue 150 Post Street

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1911
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Post Office, Philadelphia Pa.
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Clarence Richardson Acquitted

No Evidence to Show That He Received Gold

Scrap Otherwise Than in a Legitimate Man-

ner—His Story, That It Was Some Remains

from Attleboro Fire Unshaken.

Attleboro, Mass., September 12.—Probably no

court case in recent years has attracted more at-

tention in the Attleboros than that against Clar-

ence Richardson, the Attleboro jeweler, who was

arrested on a charge of grand larceny of $5oo

worth of gold scrap. While Richardson was

found not guilty and discharged by the court,

no satisfactory explanation was given of how he

came to have in his possession a quantity of scrap

that refined for $500.
The case failed to establish the fact that Rich-

ardson had stolen so much as a penny's worth,
hut it caused a great mystery to be thrown about
the origin of the big batch of metal. Richard-
son's statement that it was given him by Henry
Perreault and Frank Gross, both employees of the
Attleboro Chain Company, where Richardson had
been employed, was unshaken. They wanted him
to refine the metal.
Gross and Perreault maintained that the metal

was recovered from the ruins of the big Attle-
boro fire which took place in 1898. Perreault
took 200 ounces from the ruins himself and kept
it .for thirteen years. On August r he gave it to
Richarson to refine. Gross' story was that he
secured ',Too ounces of metal from a man named
George Peters, whose present whereabouts is a
mystery.

Defendant's Story Unshaken

He met Peters in a saloon in Pawtucket and
secured the metal from him, but had never seen
him since. The metal was in a pail and consisted
of chain and other jewelry in a half melted state.
Richardson stated that he knew nothing about
the origin of the metal. Gross and Perreault
gave it to him to refine in the small plant estab-
lished at his home, but being unable to do so
large a job he took it to a refiner. This created
suspicion and he was arrested.
The evidence against Richardson was pro-

duced by an agent of the Jewelers' Protective
Association. He had lived opposite Richardson's
home for several weeks and got acquainted. On
two occasions Richardson invited him to his re-
finery and showed him several operations.

On one of these occasions the agent extracted
a small piece of chain from a box which Richard-
son was melting into "buttons." This chain was
produced in evidence and was positively identi-
fied as being made at the Attleboro Chain Com-
pany's plant. Being made by machinery it had
certain marks which could not be mistaken. The
agent's testimony was discredited on the ground
that he was a "spotter."

Metal in Shape of Buttons

The metal that Richardson took to the refiner
was in the shape of "buttons." It was the claim
0f the prosecution that the metal had been taken
in small quantities over a long period of time.
There was no actual proof of this, however, as
the proprietors of the chain company were unable
to say they had missed the scrap. They said,
however, that it could have been taken without
their knowledge.

Richardson's statement that the metal was
given him by Gross and Perreault was accepted
hY the court because there was nothing to con-
tradict it. Judge Byram ordered Richardson's
discharge, although he stated in summing up the
rase that he was convinced that facts regarding
the metal had not been clearly explained.

Heads of Jewelry Organizations at Meeting
Decide to Take Drastic Measures Against Robbers

Executive Committee Appointed Which Will Report in Two Weeks—Best Plan

Thought to Broaden Scope of the Jewelers' Security Alliance, Considered

as Having the Best Equipment

New York, September 13.—What amounts to

a decisive declaration of war against all crooks

who have been preying upon the jewelry trade

of the country, and of New York in particular,

was formulated this afternoon at a meeting of
the heads of a number of the strongest jewelry
organizations in the country. Only the prelimi-
nary steps were taken, but these took definite
form in the appointment of an executive com-
mittee that will report within two weeks' time
some positive line of action that will result in an
organization so powerful that a crook will think
twice before incurring its hostility.
From the nature of things it was impossible

at this meeting to do other than go over matters in
a preliminary way, but those present and the or-
ganizations represented indicated the seriousness
with which the problems in hand are regarded by
the trade at large. These included Steele F.
Roberts, president, American National Retail
Jewelers' Association, of Pittsburgh ; F. B. Carr,
president, Manufacturing Jewelers' Board of
Trade, Providence, R. I.; A. K. Sloane, presi-
dent, Jewelers' Security Alliance, New York;
William T. Gough, president, Jewelers' Safety
Society ; 0. G. Fessenden, president, Jewelers'
Protective Union, New York ; Louis Cohn, vice-
president, National Wholesale Jewelers' Asoci-
ation. New York ; M. D. Rothschild, president,
Jewelers' Board of Trade, New York.
As has already been noted in these columns,

the present movement is the outcome of the
increase in jewelry robberies in the last few
weeks resulting in daring hold-ups, physical vio-
lence and murder. It was felt that while there
are already strong organizations in existence they
individually seemed to fall short at some particu-
lar point where they were most needed, but that
among them all there was enough latent power
which, if co-ordinated, would furnish an oppo-
nent so formidable as to make the average crook
considerably more wary in attacking eithet the
person or property of any member of the jewelry
trade, big or little.

Naturally some organizations already existing
are equipped along similar lines, and during the
discussion the impression seemed to prevail that
it would be better to broaden the scope of one
or more of these rather than to add to the num-
ber by forming an entirely new organization.
The Jewelers' Security Alliance was referred to
as undoubtedly having the best equipment and
experience for this purpose, and suggestions were
made that some amendments to its by-laws, so
as to extend its field and secure the co-operation
of like organizations, would accomplish the pur-
pose. These ideas, however, were merely tenta-
tive, for the purpose of securing some definite
basis from which to work, and in the end it was
decided that those present should form an execu-
tive committee, to report within two weeks, and
of this committee Mr. William T. Gough was
made chairman. •

Diamond Setters Organize

Meet in New York and Form Diamond Setters'

Protective Association, First of Its Kind

New York. September 12.—An organization
meeting to which all diamond setters were invited
was held in Beethoven Hall, 210-214 East Fifth
street, on September 7. Prominent men in the
trade discussed the prospects of forming an or-
ganization. This is the first attempt made to

organize the diamond setters in a separate organ-
ization.
The organizers. in a report which they made

yesterday. said that the first organization of
diamond setters has now been formed, to be
known as the Diamond Setters' Protective Asso-
ciation. The object of the organization, it was
stated, is to maintain the status of the trade, and
there is no talk of making any demands at preo-
ent on the employers. A meeting will be held
within a week to effect a permanent organization
of the new body and elect officers. The tempo-
rary officers are L. Lorentz, president; William
Greenfield, vice-president, and M. Scheinberg, re-
cording and financial secretary.

Alleged Assailant of Stern
Given Four Years in Sing Sing

New York, September 12.—Ernest Vander-
voort, alias John Reid, 821 Columbus avenue,
arrested in connection with the murder in July
of Adolph Stern, the clerk in Jacob Jacoby's
jewelry store, at Thirteenth street and Sixth ave-
nue, was sentenced to four years in Sing Sing by
Judge Swan in the general sessions court at
New York recently.
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Ohio Association to Meet at
Cedar Point June 25-27, 1912

Officers Meet in Executive Session While Being
Entertained by the Twenty-four Karat Club
of Columbus — Dutch Lunch and Smoker
After Meeting

Columbus, Ohio, September 11.—Upon the invi-
tation of the Twenty-four Karat Club of this city
the officers of the Ohio Retail Jewelers' Associa-
tion met in Columbus for their first executive meet-
ing since the successful Cedar Point convention.
The entire afternoon of Friday, September t, was
devoted to the business of the association. Steps
were taken to further increase the already large
membership, so that by the time the next state
convention is held the association will have again
doubled its membership. At this meeting an Ohio
boosters' club was also organized to assist the
officers in this work and a good strong campaign
was outlined.
The dates of 1912 convention were also decided

upon. This will again be held at Cedar Point on
June 25, 26 and 27, and plans are already under
way that insure a record-breaking convention
for the Ohio association far ahead of last
year's "banner convention." The association
already has assurance from the Cedar Point Re-
sort Company that it will have everything in
readiness for this the greatest of jewelry conven-
tions. Many new and novel features will be intro-
duced that will add greatly to the convenience and
comfort of the exhibitors as well as the members
of the association.
In the evening after the meeting had adjourned

the officers were entertained with a Dutch lunch
and smoker.
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Many New Members Admitted
to Jewelers' Security Alliance

Regular Monthly Meeting of the Executive
Committee—Rewards Also Paid

The regular monthly meeting of the executive
committee of the Jewelers' Security Alliance of
the United States was held on Friday, September
8, the following members being present : Presi-
dent Sloan, Vice-President Champenois, Treas-
urer Karsch, Secretary Noyes and Messrs. Al-
ford, Brown, Stern and Wormser. The following
new members were admitted:

Andrew Alich, Cincinnati, Ohio
Fred J. Bahni & Co., Peoria, Ill.
H. Braasch, Covington, Ky.
A. Lemp, Covington, Ind.
C. W. Brown, Norwood, Ohio
Charles Maurer, Champaign, Ill.
Joseph Mehmert, Cincinnati, Ohio
Ernest Newlin, Indianapolis, Ind.
Thomas N. Sykes, Shelbyville, Ind.
J. T. Ellingbo, Portland, Ore.
E. M. Gattle & Co., Narragansett Pier, R. I.
A. J. Kinsky, New York City
Charles R. Moll, Lawton, Okla.
C. E. Ray, Johnson City, Ill.
Barden & Hull, Attleboro, Mass.
J. F. Blisard & Co., Philadelphia, Pa.
E. Fleming Company, Los Angeles, Cal.
John W. Hood, Akron, Ohio
William A. Metzger, Lexington, Ky.
Louis A. Meyers, Brooklyn, N. Y.
Frederick Goldman, Philadelphia, Pa.
Black & Garrabrant, Inc., Waterloo, Iowa
Christianson Brothers Company, Racine, Wis.
A. F. Gantz, Stewardsville, Mo.
I. Jacoby, New York City
R. G. Putnam, Eldorado, Ill.
Star Jewelry Company, Cedar Rapids, Iowa
Ringer Brothers, Chicago, Ill.
Frank T. Loedige, Chicago, Ill.
Edward J. Jensen, Milwaukee, Wis.
Lowe-Brunstad Company, Chippewa Falls, Wis.
E. G. Cox, Craig, Mo.
G. M. Fisher, Salisbury, Md.
C. E. Frederick Company, Waterloo, Iowa
George L. Hale, Bridgeport, Ill.
R. L. Heid, Columbus, Ohio
Perry Tindolph, Vincennes, Ind,
Eben H. Cain, Boston, Mass.
R. B. English, New Castle, Pa.
Oscar Flieganf, Irvington, N. J.
E. M. Hirt, New Castle, Pa.
Herman Kupper, Milwaukee, Wis.
F. L. Parkhurst, Fitchburg, Mass.
A. Rothschild, Brunswick, Ga.
Russell Brothers, Fitzgerald, Ga.
A. H. Watts & Son, Zanesville, Ohio
Ulmer Sr Martin, Galion, Ohio
Frank D. Ausman, St. Marys, Ohio
Berry Jewelry Company, Columbia, Miss.
W. H. Fuller, Silver Creek, N. Y.
Bennett Garrettson, Kenton, Ohio
William Hesslein, New Haven, Conn.
B. Hollenback, Payette, Idaho
Fred Kennedy, Richmond, Ind.
Koch & Craft, Bellevue, Ohio
M. C. Petersen, St. Manes, Idaho
Edward Fraser, Leavenworth, Kan.
Hiles Jewelry Company, St. Joseph, Mo.
Keller & Leonard, Shreveport, La.
Louis Litsch & Co., St. Louis, Mo.
T. Price, Baton Rouge, La.
Wallenstein, Mayer & Co., Cincinnati, Ohio
L. D. Huber & Co., Inc., St. Joseph, Mo.
Sneed Jewelry Company, Gulfport, Miss.
Wilber & Oldknow, Danville, Ill.
E. A. Dreher & Son, Newark, N. J.
T. H. Craig, Champaign, Ill.
Bromberg & Gregory, Battle Creek, Mich.
Louis B. Toub, Poughkeepsie, N. Y.
J. B. Brown, Little Valley, N. Y.
T. R. Townswick & Co., Jasper, Minn.
G. A. Draeb Jewelry Company, Sawyer, Wis.
Riehl 8z Rauxet, New Orleans, La.
W. S. Oberlin, Columbia, Pa.
Anderson-Mitchell Company, Spokane, Wash.
August Lemmert & Co., Baltimore, Md.
B. E. Dewalt, Idaho Falls, Idaho
W. A. Hamilton. Kalamazoo, Mich.
Boling Brothers, Chicago, Ill.
Murphy & Mead, Winsted, Conn.
Young-Hamilton Jewelry Company, Rome, Ga.
S. F. Friedlander, Seattle, Wash.
L. C. Griffin, Moscow, Idaho

The following rewards were ordered paid:
No. 148—To Lester Highland and John Pitts

for the arrest and conviction of Guy Lovelady,
who broke into the store of A. Y. Boswell, Tulsa,
Okla., in May last, for which crime he was sen-
tenced to a term of two years in the penitentiary
at McAlester and to pay the costs.
No. 149—To Officer Guy S. Wright and Abra-

ham Marks for the arrest and conviction of
John Riley, who broke into the jewelry store
of J. L. Jacobson, of Omaha, Neb., in June last,
and stole a quantity of miscellaneous jewelry.
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Jewelers' Board of Trade Active

Many Applications for Membership Received
Recently—Stronger Feeling of Co-operation
Among Manufacturers and Jobbers

The jewelers' board of trade has recently been
sending out folders to its members, advising them
to be cautious of unknown attorneys who imme-
diately solicit their claims following business
troubles and complications. The board suggests
that the conditions of the insolvent should be
first thoroughly investigated by creditors.
In the circular it is stated under the caption

"How We Can Assist the Retailer":
"We are able to quote many concrete instances

where we have saved the honest retailer his busi-
ness, through an extension or compromise, when
otherwise his assets would have been sacrified if
disposed of at forced sale.
"The manufacturers and wholesalers desire that

an honest debtor readjust his affairs and continue
to do business.
"Give us your confidence and allow us to help

you, and if your business conditions require it,
call and have a friendly talk with our secretary."

After this appeal a portion of the address of
M. D. Rothschild, president of the board, which
was delivered at the Richmond convention, a
complete version of which appeared in a recent
issue of THE KEYSTONE, is reprinted.
The membership is gradually on the increase,

three applications having been received recently,
making a total of twenty-seven acted upon at
the meeting of the directors of the board.

Secretary Stone notes a stronger feeling of co-
operation and mutual interest among manufac-
turers and jobbers in the various jewelry centers;
also a desire for closer business and social inter-
course. Merchants are realizing more and more
the importance of co-operation. To meet any
such desire from the members of the board there
is under consideration the advisability of inau-
gurating, later in the fall, a monthly noonday
hincheon. This has met with considerable favor
from other trade and business organizations, and
we note is being carried into effect by merchants
in our line in other jewelry centers.
The September issue of the board's reference

book is just being placed in the hands of the
members, and is one of the most complete and
thoroughly revised editions ever published. It
contains several new features, but the ratings
are still carried under the old key.

Secretary Stone, after months of thought and
consultation with the board's executive officers
and its members, has developed a new rating
key, which rating authorities do not hesitate to
term "one of the most comprehensive, simple and
effective which has ever been placed in use by
any agency or co-operative board." Hereafter
revisions appearing in the weekly sheet will be
carried under the new key and the edition of the
reference book of March i, 1912, will carry all
revisions under the new key.
The intention of Secretary Stone and the ex-

ecutive officers of creating a stronger social in-
terest among the members seems to meet with
general approval, and the proposed innovation
of holding a noonday monthly luncheon of the
board later in the fall was endorsed last week
by the good and welfare committee, whose recom-
mendations will be presented to the board of
directors for action.

Charles C. Penfold, Well-known
Designer, Dies in Buffalo Home

Buffalo, N. Y., September I2.—Charles C. Pen-
fold, for many years known as an expert engraver
and designer of emblems, died at his home in this
city recently after a year's illness.
Born in Lockport, N. Y., fifty-five years ago, he

derived his education from the local school and
begun business as a manufacturing jeweler in
this city in 1879.
His designs and engraving have been unequaled

for many years. With an increase of business
he opened offices at the Law Exchange building,
where his business as a manufacturing jeweler
steadily increased tinder the supervision of him-
self and his son Charles C. Penf old Jr.
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Thieves Escape in Auto
After Robbing New York Jeweler

Fear of Store Being Robbed Compelled Sam-
uel Feingold to Take Jewels Home—Bag
Containing $1,200 in Gems Taken

New York, September 12.—From the fact that
three highwaymen who held up and robbed Sam-
uel Feingold, a jeweler, in Powell street, East
New York, recently, used an automobile in get-
ting away from the neighborhood and did not
hesitate to fire at their victim when he pursued
them, police memory goes back to the automobile
robbery of last month at Thirteenth street and
Sixth avenue, when Adolph Stern, a clerk in
Jacob's jewelry store, was shot and killed.
The automobile used by the Stern murderers

was a taxicab, while that used by the highway-
men who held up Feingold was a small touring
car having a canopy top. with the curtains drawn.
Feingold, who is fifty-four years old, has a

little jewelry store at 31 Belmont avenue and
lives at 126 Powell street. An attempt was made
to rob his store two months ago, and, following
that occurence, he adopted the plan of taking
home his old gold, lockets, valuable watches and
some diamonds in a satchel every night. He had
about $1,2oo worth of jewelry in the bag when
he locked up the store and started to walk home
at to o'clock.

Auto Ran Through Street Several Times

At 9.30 o'clock a black automobile, the curtains
concealing the occupants, ran tin and down Pow-
ell street two or three times, between Glenmore
avenue and Liberty avenue. Then the car was
drawn to the curb in Liberty avenue, just around
the corner from Powell street.

It was almost mo o'clock when three young men,
dressed in dark clothing, one wearing a black
derby hat, the other two wearing straw hats, got
out of the car and strolled through Powell street.
They let him pass. Then one leaped behind

him, caught him about the face with both hands,
covering his eyes. As he was falling the bag
was jerked out of his hand.
The job was accomplished in a few seconds.

Feingold struggled to his feet as the three men,
carrying the bag, were crossing Glenmore ave-
nue in the direction of Pitkin avenue.

Providence Jewelry Company
Suffers Fire Loss

Providence, R. I., September I2.—On last Tues-
day afternoon about 5 o'clock a fire broke out in
the four-story brick building opposite the Her-
rick building on Garnet street. The top story is
occupied by the Alpha Jewelry Company, manu-
facturer of jewelry novelties, who had fourteen
employees at work at the time. Bartelt-Comstock
Company, manufacturer of glass imitation stones
and imitation pearls, also has its place of business
on the third floor. The second floor is occupied
by George H. Sturdy, the electroplater, and the
street floor by the Rhode Island Nickel Plating
Company. The fire originated in the Bartelt-
Comstock Company's shop, which in consequence
of the shut-down of power had only two girl
employees working. The cause of the fire is
not definitely explained, although it may have
been from an explosion of lacquer which
this company uses to some extent. The fire
spread with great rapidity throughout the shop,
and the smoke very soon reached the upper
stories, causing the employees to escape in
great haste. The two girls employed by the
Bartelt-Comstock Company were taken down the
stairs by men, and barring the fright which they
had at the time they suffered no other incon-
venience or injury.
The floor above and those below were only

damaged by smoke and water. No estimate has
yet been obtained of the damage to the building.
The Alpha Company claims that its damage
will not exceed $3,500. The other tenants, and
particularly the platers, whose solutions are
spoiled, are unable to give any estimate of losses.
The fire was very soon under control.
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Summer Harvest of Stolen Goods in
New York Amounts to More Than $300,000

Green Lists Sent Out to Pawnbrokers by Police Show Also That Only One Per

Cent Has Been Recovered—Does Not Include Reports of Private Detective

Agencies—Pawnbrokers Say "Fences" Get the Loot

New York, September 12.—More than $3oo,000

worth of property has been stolen in this city in

the last three months, according to the lists sent

from police headquarters to all pawnbrokers in

the city, and the lists sent out by the detective
agencies and surety companies. Pawnbrokers say
that more watches, diamonds and jewelry have
been stolen this summer than ever before. Much
silverware and clothing have also been stolen, but
the full account of these losses will not be known
until all the summer vacationists have returned
to the city. A very small percentage of the
stolen goods has been recovered.

The Confidential Green Lists

The estimate of loss is based on the police
department's confidential green lists, each bearing
the signature of Commissioner Waldo. Since
June I fifty-eight of these lists have been sent
out from police headquarters. At first they were
sent through the mails, but lately they have been
delivered in person by detectives. Under former
police commissioners detectives visited the pawn-
shops with typewritten lists, which they guarded
with jealous care, notifying each pawnbroker
verbally of the goods for which a watchout
should be kept.
The green list is an itemized statement of

goods which have been reported stolen under the
heads of watches, diamonds, jewelry, silverware,
clothing, miscellaneous stolen goods and "special"
goods, the latter being goods for which especial
scrutiny is requested.
Each item is listed under the date that it was

stolen and is given a special number, tallying
with the number of the complaint or inquiry on
record at police headquarters. Each item is briefly
described, but there is no reference on the lists
as to where it was stolen, or what character of
thief is under suspicion. The pawnbrokers are
warned with the receipt of these lists not to
accept anything listed lest they be regarded as
receivers of stolen goods, and they are urgently
requested to notify the police whenever a single
item listed is offered for pawn.
One fact which these lists reveal is that an

insignificant amount of the goods stolen is actu-
ally recovered. Thus, in the fifty-eight lists
issued between June i and August 26, out of the
4.213 items recorded as stolen, only twenty-two
are marked recovered.

Stolen Watches Number 788

According to the lists 788 watches were stolen
during June, July and August. Many of these
watches were set with diamonds and pearls, and,
on the average, were worth probably $30 each.
This would make a total of $23,640 worth of
watches alone. Of diamond jewelry, varying
from small diamond to six-karat solitaires and
sunbursts and horseshoe pins set with eighty dia-
monds, there were 488 individual pieces listed.
At an average of $100 each this loss would
amount to $48,000. Under similar computation
486 other pieces of jewelry, consisting mostly of
pearl and other valuable settings, valued at $60
each, would amount to $29,160.

Silverware, in most instances, was listed by the
number of pieces. The total was 969 pieces, but
there were twenty items simply designating a
"quantity of silverware," which, according to the
pawnbrokers, means hauls of $500 each at least.
The twenty lots were worth $15,000 at the least.
Most of the silverware, according to the descrip-
tions given, was marked. In the list of cancella-
tions there is not one item relating to stolen sil-
verware, however, and the assertion was made
by several pawnbrokers that this silver undoubt-
edly went to receivers of stolen goods who pos-
sessed melting devices for their own use and

quickly converted all silverware into bullion form.
There were 289 suits, overcoats and dresses in

the list of stolen goods reviewed. These, at $20
each, would amount to $5,780. Of miscellaneous
goods there were 462 individual items. This list
included typewriters, a case containing 433 mink
skins, violins, oil paintings, a United States sig-
nal service aneroid barometer, a bone statue of
a cow, phonographs, an engineer's transit and a
case of 150 meerschaum pipes. At $20 per item
these goods would amount to a loss of $9,240.
The estimate includes lists of stolen goods

being searched for by private detective agencies.
A single notice sent out to the pawnshops by the
Pinkerton agency, for instance, gives descrip-
tions of 2,274 rings. Most of these are very valu-
able. Besides, many detective agencies furnish
no lists at all, their detectives making the rounds
of the pawnshops quietly and putting checks on
goods found in stock on which they have a
legitimate claim. An estimate of $125,000 worth
of goods sought by these private agencies, not in-
cluded in the police lists, is considered conserv-
ative, and this amount, added to the valuations
placed on the items in the green list, brings the
total value of unredeemed stolen goods well over
the $300,000 mark.

Loot Goes to "Fences"
When the new plan of providing each pawn-

broker with these police lists was inaugurated,
shortly after Waldo was made commissioner, it
was hoped that practically all stolen goods would
be recovered in the pawnshops. But, as a matter
of fact, Commissioner Waldo's own signed lists
of the cancellations show that less than t per
cent of the goods are recovered. The query as
to where the stolen goods are kept presents itself.

"It's going to the 'fences,' receivers of stolen
goods," said one pawnbroker. "Detectives visit
our stores every day, and they admit that we
haven't got what they are looking for. The
crooks are too wise to bring it to the three-ball
shops. They know that we are paying a $500
license and putting up a bond to do business, and
they know that we can't take their stuff.
"The fences are getting it. They have houses

on the lower East Side just filled with loot. They
buy everything they can get cheap, and can fish
up $5o,000 to buy out a big haul if necessary.
All the crooks in the world flock to them, and
New York is famous as an outlet for stolen
goods. With the approaching fall and winter the
lists of stolen goods will swell to six times their
present size, as they always do in the cold months,
especially after the summer vacations are over.
Why, if a tenth of the goods listed on the green
lists were found in the pawnshops every three-
ball keeper would be forced out of business."

Alexander A. Barnett, Veteran
Toolmaker, Dies at Attleboro

Attleboro, Mass., September 12.—Alexander A.
Barnett, one of the best known toolmakers of
the Attleboros, was found dead in bed at his
home in Attleboro Falls recently, having suc-
cumbed during the night to an attack of heart
failure. He had been employed for a number of
years at S. 0. Bigney & Co.'s factory.
Friday night he bade goodby to his shopmates

until Tuesday morning, as he expected to visit his
daughter who was recently married. That was
the last word they ever heard him speak. Mr.
Barnett was one of the veteran toolmakers of the
jewelry towns, and one of his first apprentices
was Sidney 0. Bigney. He was employed by F. S.
Draper & Co., and in that capacity taught Mr.
Bigney the trade. Later on when Mr. Bigney
established a business of his own he engaged Mr.
Barnett as his toolmaker. He continued with Mr.
Bigney for fourteen years.
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Paste Stones for Hatpins
Dutiable at Twenty Per Cent

Board of Appraisers Decides in Favor of

Importer—Imitation Rubies and Emeralds

Assessed at Ten Per Cent

The board of United States general appraisers
handed down a decision recently in the case of
P. C. Kuyper & Co., regarding an importation of
imitation sapphires, amethysts and sardonyx com-
posed of glass and paste and intended for use as
hatpin tops. Duty was assessed on the articles
at the rate of 45 per cent ad valorem under para-
graph lo9 of the Payne act, the importers claim-
ing the same to be dutiable at 20 per cent ad
valorem as imitations of precious stones under
paragraph 449.
"If the articles are of a superior finish and

belong to a class of imitation precious stones
that are regarded by the trade as suitable for use
in the manufacture of jewelry, it is immaterial,"
says the decision, "whether or not they may be
also used in the manufacture of millinery orna-
ments, although the latter may not be jewelry.
Any other construction of the law deprives para-
graph 449 of all administrative force with respect
to imitation precious stones if it shall develop
that the greater quantity of all such stones are
used in the fabrication of millinery ornaments.
Imitation precious stones of larger size or in-
ferior make, such as are used chiefly for orna-
menting lamps, tables, windows, stoves, gas and
electrical fixtures, etc., would be excluded from
paragraph 449 for the reason that they are not
suitable for jewelry purposes within the com-
mercial understanding, although they might in
exceptional cases be so used.
"For many years articles of paste identical

with these here in question have been classified
for duty as imitation precious stones. We find
that at and immediately prior to the passage of
the act of 1909 the articles in the case at bar were
so known and find further that they are for use
in the manufacture of jewelry. To the extent
indicated the protest is sustained and the collect-
or's decision reversed."
The protest of the American Express Company

against Collector Loeb's assessment on so-called
reconstructed rubies, emeralds and sapphires was
partially sustained recently by the board of
United States general appraisers. The board held
that the rubies and emeralds were dutiable at io
per cent ad valorem under paragraph 435, and the
sapphires at 20 per cent as assessed.

Manufacturing Jewelers Prepare for
Chamber of Commerce Exhibit

Providence, September I2.—The jewelers of the
Attleboros and this city are making considerable
progress in preparations for the jewelry exhibit
they intend to make in connection with the Boston
Chamber of Commerce Exposition at Boston this
fall. A number of firms have already agreed to
enter and a number of others are to give their
answer within a short time.

Chester I. Campbell, general manager oJ. the ex-
position, now has charge of interviewing the jew-
elers, having taken that duty from the Attleboro
and Providence committee of jewelers. He an-
nounces that the following firms have agreed to
exhibit : Bates & Bacon Company, D. F. Briggs
Company, Standard Button Company, C. M. Rob-
bins Company, Electric Chain Company, J. F.
Sturdy & Sons, R. F. Simmonds Company, S. 0.
Bigney & Co., Walcott Manufacturing Company,
Fontneau & Cook, C. D. Lyons, of Mansfield; E.
L. Spencer Company and Irons & Russell.
The exhibit is to be arranged in show cases,

each firm having one for its own goods. There
was some talk of having an exhibit of the methods
of making jewelry from start to finish, but this
was discontinued, as involving too much work.
It was thought best to display simply the finished
products.
Each firm will have the privilege of displaying

its line, and, judging from the present number of
entries, there will be a first-class exhibit. Mr.
Campbell states that present indications are that
the jewelry exhibit will be one of the best features
of the exposition.



The United States Government

Has Not Investigated Our Line
You ought to for we have the goods —You need them more than ever

We anticipated your needs
and are ready with increased
variety, better finishes, and
prices so low they can only
be accounted for by our
experience and superior facil-
ities to produce. Come and

see for yourself.
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More Than a
Thousand

Popular Sellers

No. 1026.

The Jennings Bros. Mfg. Co.
New York Salesrooms, 387 Broadway
Chicago, 806 Heyworth Building Bridgeport, Connecticut
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How American Foreign Business Is Lost

Trade Reports of United States Consuls Tend to Show That American Manu-

facturers Are Not Takng Advantage of Foreign Opportunities—Practice

of Keeping a Stock of British Goods in India Hurting American Trade

Several recent trade reports of United States
consuls indicate that American manufacturers are
not taking advantage of their opportunities for
advancing trade interests abroad. Some reports
charge an apathy in the face of a healthful de-
mand for American goods. Others say that care-
lessness in packing goods, the practice of put-

ting all risks on the purchasers, unfairness in
American business methods, cause complaints and
opposition to American goods. The consul at
Glasgow, Scotland, reports:

Unbusinesslike Methods

"An importer of various articles of American
manufacture complains of the unfair and un-
businesslike treatment he has received at the
hands of some American shippers he has had
dealings with, and declares that the methods em-
ployed are injurious to American trade.
"The chief complaints are aimed at the demand

for cash payment against documents presented
weeks before the goods arrive, and which, when
they do arrive, are often found unsatisfactory
in some or all particulars, quantity, quality and
design, for which there is no redress, the goods
having been paid for in advance. Fault is also
found with the selling of goods direct by export-
ers to customers of the importer at the same
prices paid by him. This cuts him out of the
best orders and thereby prevents him buying eco•
nomically and stocking up so as to supply his
numerous small clients who purchase in small
lots, with the result that the market he has
created is eventually lost to him and to the Amer-
ican exporter, through lack of proper attention."

Centers of Distribution

A sample of a letter from a Glasgow com-
plainer here follows in part. It is of special
interest to American exporters.
"Americans have, to me, a foolish idea that if

they are represented in London that covers the
three kingdoms, whereas Glasgow is a much bet-
ter distributing center than London.
"If your account is running along smoothly,

they (the American exporters) can not let it
alone. They are eternally chopping and chang.
ing, altering finish, altering style, or altering pack-
ing, or something or other. They never seem to
be content to let things run if there are no com-
plaints. If there are no complaints they then
begin to advance prices, and often kill the busi-
ness. Last time I was in London I called on a
large firm there who were giving me an order,
but from a remark I made he discovered they
were Americans, and he at once canceled the
order he was giving me, saying, 'Oh, if they are
Americans, within three months, just when I am
beginning to make sales, up will go the prices
or some other change that will upset the trade.
No, no. No American goods for me. I have had
too much trouble with them in the past.'"

A Case in Point

Another consul tells the story of an effort by
a house of financial standing to introduce Ameri-
can boats in the Black sea and Mediterranean
waters by having one built for a wealthy resident
on the Bosporus. The business house in Con-
stantinople states its experience:
"The manutacturers originally wrote us to the

effect that they had sent their designer to Con-
stantinople and that, after getting all the neces-
sary details, they were in position to know exactly
what was desirable for these waters. We even-
tually succeeded in getting one of our friends in-
terested in the proposition, who stated that if
the manufacturers would send out the boat to
Constantinople he would buy, providing it should
Prove as represented. We sent in our proposition
on this basis, expecting that the builders would

more likely deal through us than through others,
in view of our being an American house known
in the United States. The manufacturers stated
they would supply the boat, c. i. f. New York,
packing free, but that we should have to pay
against documents. Thus we were to take all
the risk of bringing out the boat and perhaps
finding that it was not at all satisfactory. Our
client would not accede to the terms proposed.
He rightly considered that if the manufacturers
had such little faith in us and our ability to get
business for them they could not be sure that
their boat would meet the requirements."

British Methods

From British India come suggestions from an
importing firm which was asked by the Ameri-
can consul to indicate how the sales of American-
made goods might be extended. Here, too, is
the criticism of American business methods.
"Until the American manufacturers fall into line
with the British manufacturers," says this firm,
"and conduct their business here on the same
terms, we fear it will be hopeless for them to
expect to make headway. It appears that they
are so satisfied with the prompt cash basis upon
which their home trade is run that they expect
to be able to conduct their foreign trade on simi-
lar lines, and they seem to ignore the different
conditions prevailing out here and the induce-
ments offered by British and continental manu-
facturers in the extended credit they allow to
sound financial firms. They appear to forget
that British-made goods are universally preferred
in India, firstly because they are British-made,
and secondly because the fact of their being
British-made is looked upon (more or less cor-
rectly) as a guaranty of reliability for quality
and good value. Any firm here purchasing
American goods realizes that it will have an up-
hill fight in selling the goods, and unless he has
some special inducement in the way of price and
extended credit he is wise not to touch the Ameri-
can article."

Supplies in Stock

The chances of American goods are also af-
fected by the new practice of keeping British
goods in stock in India, the goods being paid for
as they are sold, instead of through an India
office. This practice means that British and conti-
nental manufacturers maintain warehouses in In-
dia as well as at home.
"Such a method of doing business," says the

importing firm, "appears to be most objectionable
to the American manufacturer in the meantime,
but, so far as we can see, if he wishes to do a
really good turnover in this country he will have
to adopt this method sooner or later. He will
also, we expect, soon realize that all the letter
writing and posting of literature and illustrations
bring but a poor return as compared with the
results of a visit from an energetic representa-
tive with samples to show. As a matter of fact,
a great portion of the literature sent out speedily
finds its way to the wastebasket. Few merchants
and engineers out here are keen about buying
American goods, and particularly so when we
can procure British goods on much better terms.
So that sooner or later the American manufac-
turer will realize that his goods will not 'sell
themselves,' as they apparently do in the United
States. Out here they will require vigorous push-
ing and ample demonstration, and, judging by
the results of those who have been successful
in establishing their manufactures out here, this
result can best be obtained by having the goods
in this country in the hands of a capable firm
of selling agents."

Carelessness in Packing

From Port Antonio, Jamaica, comes further
complaint about poor packing of American goods
and short-paid postage. The American consul
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advises that goods shall be packed,in boxes made
of strong material, well nailed together and fur-
ther protected in the case of heavy crates by
strips of hoop iron.

Articles likely to be injured from excessive
heat or moisture should be wrapped with paraffin
paper, and such as are likely to be damaged by
rain while being placed in warehouses should be
wrapped with burlap or waterproof paper before
being packed in boxes.
Exporters and manufacturers should send

copies of catalogs in English, with prices for
export, to be filed in this consulate for the use
of merchants who may wish to make importa-
tions.
There is general complaint 01 the carelessness

of American exporters with regard to letters with
insufficient postage on them. On each letter ar-
riving at Port Antonio from the United States
with a two-cent stamp on it three cents deficient
postage and three cents penalty are charged, or
six cents in all. This causes a great deal of
annoyance and makes an unfavorable impression
on local merchants who never have to pay extra
postage of this sort on letters from other coun-
tries.

Dover, N. J., Jeweler
Celebrates Golden Wedding

Dover, N. J., September tr.—The fiftieth anni-
versary of the marriage of Mr. and Mrs. William
Harris was recently the occasion of a pleasant
gathering at their home, 44 Bergen street, this
city. Many friends called in the course of
the afternoon and evening to express their
felicitations. While at dinner, which was the
feature of the celebration, William C Harris,
eldest son and oldest of the four children of
Mr. and Mrs. Harris, read a sheaf of congratu-
latory missives from far and near, the receipt
of which had been kept a secret from the parents
till then.
The house was beautifully decorated, the parlor

with pink and white roses and the library and
dining-room with great quantities of goldenrod,
a large wedding bell of goldenrod being sus-
pended under he archway beween library and
dining-room. The table was white and gold, with
white bride roses concealing souvenirs in the
shape of gold deposit almond dishes. Among the
gifts received by Mr. and Mrs. Harris the most
highly prized was a gold loving-cup, a present
from their children, William C. and Alfred and
the Misses Annie and Katherine, all of whom
live in Dover.
Mr. and Mrs. Harris were married at Gwennap,

Cornwall, England, August 29, x86r, and came to
this country in x868, settling at first in Rockaway,
N. J. In 1874 they removed to Dover, where
Mr. Harris opened a jewelry store, eventually
taking his sons into his employ. For years father
and sons worked side by side. Before his mar-
riage Mr. Harris spent three years in Cuba, where
he superintended the setting up of mining ma-
chinery in copper mines.

Clockmaker 100 Years Old
Dies in Bristol, Conn.

Bristol, Conn, September IL—Elias Burwell, al-
most TOT years old, a pioneer clockmaker, died re-
cently from an illness which had confined him to
his bed for five months. Until this illness he had
excellent physical strength. He retained his fac-
ulties until a week ago.
Mr. Burwell had never used tobacco or alcohol.

His memory easily ran back eighty years. He
was a Republican and had voted for twenty can-
didates for the presidency, beginning with Henry
Clay, who was defeated by Andrew Jackson, and
for thirty-six nominees for governor.
A grandsire was a founder of Milford, Conn.

Mr. Burwell came here in 1820, Although twice
married, no immediate relatives survive. He was
a Methodist for seventy-five years and taught a
Sunday-school class for forty-two years, and held
many town offices. He invented the "calendar
clock," and for a long period had exclusive man-
ufacture of it.
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Diamonds a Specialty
For years we have paid special attention to

diamonds. This Fall, more than ever before,
we are in a strong position to offer you
diamonds in all sizes and grades and of definite
value and distinctive selling power.

Our Mr. William A. Schlossman, who rep-
resents us throughout the west and middle west,
carries diamonds exclusively and all for immediate
delivery. When he calls look over his wallets.
Most assuredly you will find just what you want.

We maintain foreign purchasing offices and
all our diamonds are our own importation. With
such buying facilities our stocks are always com-
plete and we are prepared always to make
immediate shipment. Let us know your
diamond wants. You will find no better Or
safer source of supply.

H. F. HAHN & COMPANY
ESTABLISHED 1873 INCORPORATED 1904

Powers Building, Wabash Avenue and Monroe Street

CHICAGO • •• • ILLINOIS
AMSTERDAM: 2 Tulpstraat — FOREIGN DIAMOND OFFICES — ANTWERP : 58 Rue Pelican

39 YEARS OF CONTINUOUS DEALING IN HONEST GOODS AT HONEST PRICES

Central 1336
LONG DISTANCE TELEPHONES:

Randolph 3100 Automatic 41434
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Clockmakers of Early Times

Article Regarding Bristol, Conn., Which Appeared in "The Keystone" Draws

Forth Further Information from William A. Barnes, of Bridgeport—Elisha

Manross Made Clocks in Bristol as Early as 1836

The recent article which appeared in THE

KEYSTONE regarding the clock industry in Bristol,

Conn., has stimulated readers to give their recol-

lections as to the beginning of clockmaking in

Connecticut in the ante Chauncey Jerome period.

William A. Barnes, of Bridgeport, says that

Elisha Manross made clocks in Bristol as early

as 1836, and probably earlier, and he says that

Gideon Roberts was probably the pioneer. He

says further:
" 'Uncle Joe' Ives died not far from 186o; he

was a visionary character and it is doubtful if

any of his inventions were of value, with the pos-

sible exception of a pressed in the place of a cut

tooth wheel. He probably made the first steel

spring, but it was so complicated and required so

much extra mechanism as to be of no value. It

was not a coiled, but a 'leafed' spring, quite simi-

lar to a wagon spring. Of the Jerome shop I

have the impression that it was on the ground,

or nearly so, where the old satinette shop, later

the Bristol and Plainville Knitting Mill, stood.

But wherever it was, my father worked there in

the 305.

Railroads Demanded Accurate Timepiece

"When railroads and steamboats came into ex-
istence it was evident that some means of time-
keeping for them was needed. My father made

a clock for that purpose. This clock was com-
menced in Whigville, in the shop later known as
'Don Peck's.' Stever & Bryant were making
clocks there, and my father worked for them;
this was undoubtedly in 1842. Later it was fin-
ished in Plainville, and in the shop southeast of
the old gristmill on the opposite side of the
bridge. This shop was burned in the early 5os.
"This clock was the first one of the kind made,

and known as the Marine. Later he (W. B.
Barnes) worked in Wolcott, making or trying to
make a clock for the same purpose. The inventor
of this was Charles P. Kirk. This company re-
moved to Whitneyville, where it tried to carry
on the same business, but met with failure.

Clock Used as Capital

"My father made another clock, the same as
was finished in Plainville in 1843. The clock was
turned in as his part of the capital stock in a
company formed of the following persons: Ebe-
nezer Hendrick, Rodney Barnes, William B.
Barnes, Laporte Hubbell and Daniel Clark, who
started in business in 1848. The firm name was
Hendrick, Barnes & Co. They made clocks in
the old Eilsha Manross shop, and were very suc-
cessful until the failure of Chauncey Jerome.
"They made movements only, and these were

all sold to the Jerome company in New Haven.
They were stamped with Jerome's name, as he
refused to allow their name to be used. They
were the first clocks to be made with a steel
spring. Previous to this the Terrys took out a
patent on a brass spring with a peculiar compo-
sition, which was rolled very hard, and it was
necessary it should be rolled continuously in one
direction, as otherwise it would be granulated and
break.

Clock Running Since 1848 Still Good

"I now have in my possession a clock which
my father made, earlier than 1848, with one of
these brass springs. It has been running con-
tinuously since that time. As to the grandfather
clocks, I am in great doubt as to their being
made first in Bristol, unless it is the wooden ones,
and those were patterned from an old English
model, especially the case. I have now an old

clock which was repaired over 125 years ago. It
was made in England, and I know of a number
of much older make. The trade-mark in some
of them says, 'made at Lincoln's Inn, London.'
J. C. Brown was an early maker in Forestville;
failed early in the fifties, and E. N. Welch be-
came his successor. Smith & Goodrich were also
large makers for those times, and were located
where the burner shop now is in Forestville."
Communication has also been received from

Norman Spencer, of Polo, Ill., commenting on
the same article, and he says that he has one of
the W. B. Barnes clocks, made in Bristol, which
has run steadily all the time, and is in as good
condition as it was when it was made, some
seventy-three or seventy-four years ago.

More Interesting Facts

Mr. Spencer writes that he was born in 1824
and has a brother living who was born in 1818,
and who is still sprightly. Mr. Spencer says that
the first school which he attended was held in a
room in which the first wooden wall clocks were
made, and that was about 1813. He writes that
about 1833 or 1834 a man named Hotchkiss began
clockmaking in an old mill located on a small
stream which empties into the Farmington river
between Collinsville and Unionville, but he says
that Hotchkiss got into financial difficulties after
running the mill for about two years and was
forced to give it up.

Friends Think Trammell
a Victim of Aphasia

Jacksonville, Fla., September I2.—The increas-
inc.- belief that Walter I. Trammell, the High
Springs jeweler, whose coat and hat were found
on the bank of McCoy's creek recently, had been
foully dealt with subsided somewhat when a num-
ber of new facts, which have not been made pub-
lic, were learned. It is believed by several officers
and the acquaintances of the missing man that he
became affected with some sort of mental trouble,
went to the edge of the creek, pulled off his coat
and hat and, after remaining there in a sort of
reverie for some time walked away and may be
now wandering in some other part of the country.
There were no traces of his being thrown into

the creek, no blood stains about the spot where
the coat and hat were found and also none on
the hat. The hat is a black derby and had appar-
ently been crushed by a blow.
Trammell was successful in his jewelry store at

High Springs, and was attentive to business.
On the day of Trammell's disappearance, J.

George Glass, a former resident of High Springs,
and an intimate friend of his, met him in the
street here and walked about the city with him
for an hour and a half. Mr. Glass remembers
that Trammell was not looking well, and he thinks
showed some of the usual symptoms of malaria.
That such a malady affected his mind and caused
him to wander off would not surprise him.
Mr. Glass was formerly the postmaster at High

Springs, and knew Trammell well. He has lived
in Jacksonville for some time, his present address
being 435 West Monroe street.

A New Emblem Book
The Ostby & Barton Company have just issued

a new emblem book descriptive of their entire
line of solid gold emblems in ro and 14 karat.
This book is profusely illustrated with fine cuts
printed on a fine grade of paper, and makes an
exceptional selling book for the retail jeweler.
They are entirely willing to send this book to
any reputable retail jeweler writing in for same.
In conjunction they are offering a booklet on the
making of gold-filled rings which will be a reve-
lation to the retail jeweler writing for one.
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Jewels Worth $100,000 Said to
Have Been Smuggled In by Two

Indictments Charging Smuggling and Con-
spiracy to Defraud the United States Against
Nathan Allen and John R. Collins Made
Public

New York, September 12.—Indictments charg-
ing smuggling and conspiracy to defraud the
United States against Nathan Allen, the wealthy
leather manufacturer of Kenosha, Wis., and John
R. Collins, president of the Southern Coal Corn-
pany, were made public recently by United States
District Attorney Wise. Each indictment con-
tains three counts, two for smuggling and one for
conspiracy, the maximum punishment for which
is six years in prison and a fine of $15,00o.
The indictments were returned on August 23,

and were the outcome of the testimony before
the United States grand jury of Mrs. Helen
Dwelle Jenkins, to whom the jewelry alleged to
have been smuggled was presented, and from
whom it was later stolen while she was living
at the Hotel Lorraine. Following the theft of
the gems there was a great deal of publicity given
to Mrs. Jenkins and Mr. Allen, and the matter
was finally settled by a money consideration of
$72,000, of which Mrs. Jenkins says she received
$31,000.
In the indictment against Mr. Allen it is charged

that he fraudulently imported from England on
board the Lusitania on June 25, 1909, a large
pearl necklace valued at $10,000, concealing it on
his person on the arrival of the vessel without
making any declaration of it to the customs
officials. The second count makes a similar
charge involving an $1,800 diamond-studded
bracelet.
Mr. Collins is charged with having smuggled

on the same date and from the same vessel a
pearl necklace of five strands with a diamond
ruby clasp and a pearl and diamond bracelet.
The value of this jewelry is said to exceed the
value of the gems alleged to have been smuggled
by Mr. Allen.
The third count in each indictment charges

conspiracy, in that each party declared falsely to
Joseph Sulzbach, acting deputy surveyor, that he
had nothing dutiable.

District Attorney Wise says that the total of
the value of the jewelry brought in exceeded
$100,000, but that for the purpose of criminal
prosecution the government had only selected the
articles named. He declared that civil suit would
be brought, naming all the articles and demand-
ing the full legal penalty.

Hamilton, Ont., Jewelers Play
Baseball at Annual Outing

Toronto, Ont., September 12.—The fourth an-
nual outing of the jewelers of Hamilton, Ont., was
held recently at Ainslie Park. More than -too jew-
elers were present. The program comprised games
and sports, the first event being a baseball match
for a handsome silver trophy presented by the
Meriden Britannia Company, which was competed
for by teams representing the Levy Brothers Com-
pany and George H. Lees Company. The latter
were the winners by a score of 9 to 7.
Another feature which excited keen interest

was the jewelry proprietors' sweepstakes, the race
of fifty yards being open to those of thirty-five
years and over, which was won by Norman Ellis
after a very close contest. A tug-of-war between
wholesalers and retailers was won by the retail
men.
A supper wound up the proceedings, at which

the prizes were presented by Mayor George H.
Lees, who made a fine address, dwelling on the
progress and prosperity of the jewelry trade.
Speeches were also made by Joseph Levy, Nor-

man Ellis, John Peebles, James Davidson, and
others. Alfred H. Baker, the chairman of the
picnic committee, to whose energetic services the
success of the gathering was largely due, was
presented with a briarroot pipe as a testimonial.
The other members of the committee were

Fred Claringbowl, J. C. Diggins, Norman Ellis,
Joseph Levy and Stuart H. Lees.
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OPERA and FIELD GLASSES

TELESCOPES and PRISM BINOCULARS
in large varieties from the

CELEBRATED MANUFACTURERS

LEMAIRE,
COLMONT,

BARDOU,
BUSCH,

whose names on goods signify a guar-
antee for the standard of quality.

COMPARE

The Optical Efficiency — Material
Mechanism — Elegant Finish

of products from these famous manufacturers
with other goods of domestic and foreign make,
and judge for yourself.

For sale through Jobbers;
Literature upon application

SUSSFELD, LORSCH & CO.

PARIS

Importers and Manufacturers' Agents

90-94 Maiden Lane

NEW YORK BERLIN
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Pearls Ordinary and Extraordinary

Fact That They Are Sometimes Found in Animals and Plants Has Passed

Almost Unnoticed—Composition of Some Vegetable Pearls—Origin of

Pearly Growths

Everybody is familiar with the precious pearl
and its mode of origin. Much less well known
is the fact that pearls of a kind are also found
in various plants and animals. An article from
the pen of Dr. Emil Carthaus in the Gartenlaube
brings some interesting information regarding
the subject. A brief resume of Doctor Carthaus'
paper may interest our readers.

Pearls in Plants

"In view of the high value which is attached
to pearls as a gem of great beauty many ingen-
ious heads have from early times busied them-
selves with the problem of their mode of origin
within the shell of ungainly shellfish. Meanwhile,
the fact has passed almost unnoticed that occa-
sionally, though indeed rather rarely, such pearls
are formed in plants and also in vertebrate ani-
mals. It is true that even Pliny speaks of these
remarkable cases, but later naturalists have never
seriously given any attention to the matter, and
perhaps have not even credited their existence.
"One German naturalist of the middle ages,

however, Rumphius, toward the end of the sev-
enteenth century made some very valuable con-
tributions to the exploration of the fauna and
flora of the Indian Isles, and among other things
collected with much care as many of these re-
markable stones of animal and plant origin as
he could. These concretions are called mesticas
by the natives, probably after the Malay word
"mutiga," for pearl, and are highly prized as
lucky talismans. The authentic mesticas which
have come to the notice of the writer were al-
most without exception formed in cocoanuts or
in the tissue of the thick, juicy stems of banana
trees.

Pearls in Wood

"Rumphius also describes true vegetable pearls
formed in the wood of the cocoanut palm and
certain other related trees. The mesticas formed
within the tissue of plants are round or oblong
and in rare cases reach the size of a pigeon's
egg. Most of them are white in color, but lack
the luster of true gem pearls. It is stated that
all true mesticas will produce a spark when struck
with a hard stone in the dark. This is somewhat
remarkable inasmuch as most vegetable pearls,
like the oyster pearl, are composed of calcium
carbonate, whose hardness is not sufficient to give
a spark with steel. It would seem that this is a
case of fluorescence of phosphorescence, ascrib-
able, perhaps, to the presence of fluorine or cal-
cium phosphate.
"Some vegetable pearls consists of silica. These

may be formed either in the plant itself (they are
not infrequently found in rice grains), or they
may be produced during the rapid decomposition
of hard fruits which have fallen on the ground.
"It does not appear to be at all well known in

scientific circles with what extraordinary rapidity
plant material can be thus petrified in the region
of the Malay Archipelago, where the soil mois-
ture is in contact with fresh volcanic tuffs, which
are generally very rich in readily soluble silica.
In fact, in volcanic districts of the west coast of
Sumatra the Malays are in the habit of immers-
ing timber for some months in stagnant water
before using it for construction, as by this proc-
ess, through the infiltration of silicic acid, the
timber is rendered more durable and harder.

Origin of Pearly Growths

"As regards the mode of origin of pearls and
mesticas on similar stony growths in plants and

animals the following may be regarded as the
probable state of affairs. Both true pearls found
in the shells of oysters, and also mesticas taken
from plants and animals, represent, so far as
they consist of lime, pathological and abnormal
formations, so-called 'concrements.' In other
words, they are formed by the secretion of cal-
cium carbonate around certain organic centers.
This supposition is borne out by their structure,
which shows concentric layers of calcium car-
bonate separated by fine organic membranes. As
regards the precious pearls, we know that their
origin is frequently ascribable to intestinal para-
sites of the shellfish.
"Rumphius tells us, as a fact within his own

observation, that the mesticas, which as a rule
become spotted and discolored in time, can be
restored by laying them for some time in the
juice of unripe cocoanuts, or by rubbing them
and treating them with water previously used for
washing raw rice. In either case the liquid is
one containing a considerable amount of starch.
Stranger still, and possibly of practical interest
for artificial pearl culture, is the fact, well known
to Indian jewelers, that true precious pearls,
which have not long been taken out of the shell,
will continue to grow and even show bud-like
protuberances if laid for a time in rice-bran rich
in starch.

A Gruesome Superstition

"Much might be added regarding this subject,
but it must suffice in conclusion to make a brief
quotation of rather gruesome interest regarding
the human pearl, that is to say, the mestica found
in the body of a man.. Rumphius says 'the Indian
princes have certain signs, or rather vague indi-
cations, from which they conclude that such a
stone is to be found in a given person. Then,
under any suitable pretext, they have the man
executed in order to extract the stone. Thus
lightly do they esteem the life of a man. Having
obtained possession of the stone they carry it on
their person in the belief that it will render them
cunning.' "—Scientific American.

ITEMS OF INTEREST

The M. Harris Company loan offices, at 120 and
126 Market street, Wilmington, Del., have been
much enlarged and improved. Large plate glass
windows and a five-ton Marvin safe are among
the additions.
Among the traveling men in Wilmington, Del.,

recently, S. Woolf, 57 Eldridge street, New York,
was conspicuous.
R. W. Broadbent, 925 Shipley street, Wilming-

ton, Del., has given out a contract for a three-
story store adjoining his present property, and
intends to occupy it by December x.
Troy I. Shaw, a recent graduate of the Wal-

tham Horological School, at Waltham, Mass., has
opened a jewelry store at Mars Hill, Maine.
W. C. Vandervort, Marmarth, N. D., who also

had a branch store at Mobridge, S. D., has dis-
posed of the latter branch to J. F. Loveridge,
who will continue the business under the firm
name of J. F. Loveridge & Co.
B. Golden, Carbondale, Pa., is receiving con-

gratulations on the arrival of a little son at his
home on the evening of September 4. Mother
and child are progressing satisfactorily.

J. P. Nelson, Wenatchee, Wash., has moved
to a new location, where he has installed new
fixtures and greatly increased his stock.
C. F. Fountain has opened a new jewelry and

optical store in Park City, Utah.
Miss Anna Laibly, jewelry polisher for the

past ten years with Theodore Neuhaus & Co., of
Cincinnati, Ohio, has accepted a position with
Mecklenborg & Gerhardt. She succeeds Miss
Clara Pierce, who is to be wedded to John
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Schreck, of Covington, Ky., where he conducts
a thriving grocery business. The marriage will
take place on September 27. She has the best
wishes of all her friends and associates.
H. Galperin, of the Mutual Loan and Jewelry

Company, Charleston, W. Va., recently spent a
week buying his fall stock.
The Brady-Camp Jewelry Company, of Pecos,

Texas, has been incorporated, capital stock
$7,000, with B. R. Stine, president; Jack Love,
vice-president; J. A. Brady Jr., secretary and
treasurer, and J. T. Camp, general manager. The
new firm absorbs the stock of the Martin Camp
Jewelry Company, Midland, Texas; the stock of
J. A. Brady Jr., Pecos, and the stock of J. T.
Camp, Toyah. The new firm has placed an order
for nearly $1,000 worth of new fixtures with the
Quincy Show Case Company, and with the com-
bining of these stocks which the new capi-
tal will make one of the strongest companies in
the western part of the state.
E. L. Brenneman has opened a jewelry busi-

ness at Roaring Springs, Pa., with an up-to-date
stock of facilities for all kinds of repairing.
Mr. Brenneman had fifteen years' experience in
the trade, which he learned from the old firm
of L. C. Reisner & Co., Lancaster, Pa. Before
opening up for himself he had charge of the
repair shop of his brother, C. G. Brenneman,
Altoona, Pa.

J. L. Pendley, Athens, Ga., has moved his
business to a new location at 335 Clayton street,
the principal thoroughfare in the town. A fea-
ture of the new store is two fine examining-
rooms, one for white and one for colored cus-
tomers; also a grinding plant.
H. B. Jones, watchmaker and engraver for

Gilbert Jewelry Company, Lagrange; Ga., will
open a jewelry and optical store at Calhoun, Ga.,
October I.
A pretty home wedding was solemnized at

the home of Mr. and Mrs. John W. Easum,
when their sister, Miss Lillian Grego, was mar-
ried to F. W. Haury, a well known jeweler of
Helena, Ark. Miss Louise Grego, sister of the
bride, presided at the piano, rendering an ap-
propriate program of wedding music. The bridal
party entered to the strains of Mendelssohn's
wedding march. The marriage service was read
by Rev. E. B. Sharp in the presence of a large
gathering of friends. The bride, who was given
in marriage by her brother-in-law, John W.
Easum, was dressed in a handsome hand-em-
broidered lingerie gown. Orange blossoms
adorned her veil and she carried a shower
bouquet of bride's roses. Her only ornament
was a diamond sunburst, a gift from the groom.
The bride's sister, Mrs. J. W. Easum, who was
her matron of honor, wore a pale blue crepe de
chine. Shortly after the ceremony Mr. and
Mrs. Haury left for their home, at Helena,
Ark., where Mr. Haury is a prominent business
man.
T. C. Bunch, representing W. Hengerer Com-

pany, of Buffalo, is in New York to purchase
silverware and toilet goods.

J. A. Stolberg, of the Golden Rule, St. Paul,
Minn., is in New York selecting jewelry and
leather goods for the holiday trade.

Schedules in bankruptcy of Albert B. Ross-
dale, wholesale jeweler, of 14 Maiden lane, New
York, show liabilities $17,633 and assets $2,578,
consisting of stock, $400 ; fixtures, $300, and ac-
counts, $1,878. Among the creditors are Max
Silberfeld, $4,797; Minnie Polatchek, of Brook-
lyn, $5,404; J. Bochner & Co., $1,266, and Louis
Klein, $1,o89.

Jeweler and Wife Die
of Typhoid in Baltimore Hospital

Baltimore, Md., September tr.—Joseph Green-
berg, twenty-seven, and his wife, Sarah, twenty-
one, died of typhoid fever at the Maryland Gen-
eral Hospital, Baltimore, August 31, Mrs. Green-
berg passing away at 6 in the evening, and Mr.
Greenber at to. Mr. Greenberg had been in the
employ of Leon Levi for a number of years, but
in July opened i very attractive retail store at
1709 Pennsylvania avenue. Two small children
survive.
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At the Richmond Convention

THE three complete window displays shown in Illustration were exhibited
at the Richmond Convention, and elicited much favorable comment.

These window fittings are now on display at our 27th Street Store, and
we cordially invite all Jewelers visiting New York City to call and inspect them.

We are in a position to execute promptly orders for

Window Banks or Jewelry Display Fixtures
in any combination or colors.
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Improvement in Trade Situation

September has brought a marked im-
provement in trade conditions and a much
brighter outlook for the coming season.
The interests which cater to the jewelry
trade are feeling this improvement, and
reports from the New England jewelry
manufacturing centers tell of increased or-
ders, greater activity and a better demand
for skilled labor. It is an encouraging fact
that while bank clearings for eight months
were less than last year those for August
were larger than for the same month one
year ago. In the matter of August failures
Dun's review said : "While there is a slight
increase in the number reported, there is a
very considerable contraction in the amount
involved as compared with the same month
a year ago. Moreover, the number of fail-
ures was notably smaller than in any pre-
ceding month of the current year with the
single exception of June, while the aggre-
gate liabilities were lighter in every case."
The latest crop reports at this writing

show some further shrinkage in spring
wheat, but substantial improvement in oats
and corn, compared with a month earlier,
so that the wheat crop is likely to be nearly
equal to that of 1908 and larger than that
of 1907; the corn crop is likely to be nearly
equal to that of two years ago, and a good
deal larger than the two preceding crops,
and the oats crop promises more than the
crops of 1908 and 1907.

It would be useless to mislead the trade
with the promise of an exceptionally active
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season, but the outlook now indicates at
least a normal business. Sales of $2,505,-
007 worth of gold bars were made during
August in New York City. Compared with
last month this was a decided improve-
ment, and compared with August a year
ago it fell only about $21,000 below. Total
sales for the past eight months are fairly
up to those of recent years for the corre-
sponding period. They closely approach

the sales for the entire twelve months of
1908. Neither last year's disposals nor those
of the year before were so large as those of
this year to the end of August.

The Value of a Trade-Mark J

The proceedings at summer conventions
revealed a stronger realization on the part
of the trade as to the value of trade-marks
and their special protective worth in the
case of jewelry goods. "A product that
is not trade-marked is like a Missouri mule
—without either pride of ancestry or hope
of posterity." Such is the forceful way in
which an advertising expert expressed a
great truth in an address before the Na-
tional Convention of Associated Advertis-
ing Clubs of America. Addressing himself
particularly to the manufacturers he strong-
ly commended the use of the trade-mark
and its exploitation "because of its power
to increase your property and to multiply
your influence. If your product creates sat-
isfaction a trade-mark would win reorders;
it would spread good-will ; it would lead the
satisfied customers and the friends of sat-
isfied customers to take from the shelves
of dealers new shipments from your fac-
tory ; it would put down unfair trade more
efficiently than the purchase of competing
factories, more efficiently than a price war,
because with a trade-mark you could main-
tain profits, increase sales, and not have to
carry the burden of competing factories
which you might be able to operate in con-
junction with your own." Protect the hon-
est manufacturer and safeguard your own
reputation by tieing to trade-marked goods.

Pricing System in Catalogs

In a recent issue we referred editorially
to a growing demand among the trade for
a change in the method of pricing used in
catalogs. Since that time a flood of coni-
munications on the subject reflects quite
a general desire on the part of the trade
for some such change. We take pleasure
commending to the consideration of our
readers, therefore, the following suggestion
by George T. Hartmann, of the wholesale

house of Albert L. Haman, St. Paul, Minn.:

There has been quite a little agitation for a
change of catalog prices to get away from the
repular 50 per cent discount which all agree is
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getting too familiar to the outside trade. Another
feature being much agitated is: what is a just
margin of profit? The majority seem to favor
50 per cent on staple goods. Why could this not
be met by a catalog price of three times the cost?
For example, a watch case listed at present at
$10.00 could be listed at $15.00, making the cost
$5.00. The dealer could allow his customer the 50
per cent discount with which they are familiar,
and still have a profit of 50 per cent on his cost.
The special argument in favor of such a discount
is the ease of finding the cost. Simply divide by
three. Let us have this matter agitated now so
it can be carried out in next year's catalog. Who
will be the first to respond?

As any change in the method of pricing
will mean considerable trouble and expense
to those who issue catalogs, the matter mer-
its serious consideration in order that some
satisfactory and uniform plan may be
agreed upon in advance. There is no doubt
that the present method of pricing has be-
come so familiar to the public as to nullify
its utility to a large extent.

A Record Cotton Crop

A luminous and encouraging feature of the
latest crop reports is the announcement of
the most valuable cotton crop on record.
"No American crop ever grown has sold
for as much as the one just marketed, the
total value, including the seed, having been
$1,030,000,000," according to the report of
Col. Henry G. Hester, secretary of the
New Orleans Cotton Exchange. With
1,700,000 bales less than the bumper crop
of 1908-09 the crop just marketed netted
the south $254,000,000 more. The 13,51 I,--
000-bale crop of 1906-07 brought $222,-
000,000 less than the season which ended
September 1, 1911.
The south has the distinction at the pres-

ent time of being one of the most prosper-
ous sections of the country, and we con-
gratulate the southern trade on the profit-
able business for the fall and holiday sea-
sons which the above figures assure.

Gem Importations Increase

An anomalous and very suggestive fea-
ture of the general business situation is the
continued increase in the importation of
precious stones. The report of Francis W.
Bird, appraiser of the port of New York,
shows that pearls and precious stones to the
value of $4,368,613 were admitted at that
port during August, while in August, 1910,
the total was $4,315,890. In August, 1909,
the valuation was more than $1,000,000 less
than this year. What makes the increase
more remarkable is the material falling off
in the imports of other luxuries.
The official returns of diamond produc-

tion in the Transvaal for the fiscal year
1910-II, just issued,have special interest for
the trade at this time as indicating a lessen-
ing production and stronger market. The



maw

'0./1/un/ipitcy1/oi Display
At the Richmond Convention

THE three complete window displays shown in Illustration were exhibited
at the Richmond Convention, and elicited much . favorable comment.
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Improvement in Trade Situation

September has brought a marked im-
provement in trade conditions and a much
brighter outlook for the coming season.
The interests which cater to the jewelry
trade are feeling this improvement, and
reports from the New England jewelry
manufacturing centers tell of increased or-
ders, greater activity and a better demand
for skilled labor. It is an encouraging fact
that while bank clearings for eight months
were less than last year those for August
were larger than for the same month one
year ago. In the matter of August failures
Dun's review said : "While there is a slight
increase in the number reported, there is a
very considerable contraction in the amount
involved as compared with the same month
a year ago. Moreover, the number of fail-
ures was notably smaller than in any pre-
ceding month of the current year with the
single exception of June, while the aggre-
gate liabilities were lighter in every case."
The latest crop reports at this writing

show some further shrinkage in spring
wheat, but substantial improvement in oats
and corn, compared with a month earlier,
SO that the wheat crop is likely to be nearly
equal to that of 1908 and larger than that
of 1907; the corn crop is likely to be nearly
equal to that of two years ago, and a good
deal larger than the two preceding crops,
and the oats crop promises more than the
crops of 1908 and 1907.

It would be useless to mislead the trade
with the promise of an exceptionally active
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season, but the outlook now indicates at
least a normal business. Sales of $2,505,-
007 worth of gold bars were made during
August in New York City. Compared with
last month this was a decided improve-
ment, and compared with August a year
ago it fell only about $21,000 below. Total
sales for the past eight months are fairly
up to those of recent years for the corre-
sponding period. They closely approach
the sales for the entire twelve months of
1908. Neither last year's disposals nor those
of the year before were so large as those of
this year to the end of August.

The Value of a Trade-Mark J

The proceedings at summer conventions
revealed a stronger realization on the part
of the trade as to the value of trade-marks
and their special protective worth in the
case of jewelry goods. "A product that
is not trade-marked is like a Missouri mule
—without either pride of ancestry or hope
of posterity." Such is the forceful way in
which an advertising expert expressed a
great truth in an address before the Na-
tional Convention of Associated Advertis-
ing Clubs of America. Addressing himself
particularly to the manufacturers he strong-
ly commended the use of the trade-mark
and its exploitation "because of its power
to increase your property and to multiply
your influence. If your product creates sat-
isfaction a trade-mark would win reorders;
it would spread good-will; it would lead the
satisfied customers and the friends of sat-
isfied customers to take from the shelves
of dealers new shipments from your fac-
tory ; it would put down unfair trade more
efficiently than the purchase of competing
factories, more efficiently than a price war,
because with a trade-mark you could main-
tain profits, increase sales, and not have to
carry the burden of competing factories
which you might be able to operate in con-
junction with your own." Protect the hon-
est manufacturer and safeguard your own
reputation by tieing to trade-marked goods.

Pricing System in Catalogs
In a recent issue we referred editorially

to a growing demand among the trade for
a change in the method of pricing used in
catalogs. Since that time a flood of com-
munications on the subject reflects quite
a general desire on the part of the trade
for some such change. We take pleasure
commending to the consideration of our
readers, therefore, the following suggestion

by George T. Hartmann, of the wholesale

house of Albert L. Haman, St. Paul, Minn.:

There has been quite a little agitation for a
change of catalog prices to get away from the
repular 50 per cent discount which all agree is
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getting too familiar to the outside trade. Another
feature being much agitated is: what is a just
margin of profit? The majority seem to favor
50 per cent on staple goods. Why could this not
be met by a catalog price of three times the cost?
For example, a watch case listed at present at
$10.00 could be listed at $15.00, making the cost
$5.00. The dealer could allow his customer the so
per cent discount with which they are familiar.
and still have a profit of 50 per cent on his cost.
The special argument in favor of such a discount
is the ease of finding the cost. Simply divide by
three. Let us have this matter agitated now so
it can be carried out in next year's catalog. Who
will be the first to respond?

As any change in the method of pricing
will mean considerable trouble and expense
to those who issue catalogs, the matter mer-
its serious consideration in order that some
satisfactory and uniform plan may be
agreed upon in advance. There is no doubt
that the present method of pricing has be-
come so familiar to the public as to nullify
its utility to a large extent.

A Record Cotton Crop

A luminous and encouraging feature of the
latest crop reports is the announcement of
the most valuable cotton crop on record.
"No American crop ever grown has sold
for as much as the one just marketed, the
total value, including the seed, having been
$1,030,000,000," according to the report of
Col. Henry G. Hester, secretary of the
New Orleans Cotton Exchange. With
1,700,000 bales less than the bumper crop
of 1908-09 the crop just marketed netted
the south $254,000,000 more. The 13,511,-
000-bale crop of 1906-07 brought $222,-
000,000 less than the season which ended
September 1, 1911.
The south has the distinction at the pres-

ent time of being one of the most prosper-
ous sections of the country, and we con-
gratulate the southern trade on the profit-
able business for the fall and holiday sea-
sons which the above figures assure.

Gem Importations Increase

An anomalous and very suggestive fea-
ture of the general business situation is the
continued increase in the importation of
precious stones. The report of Francis W.
Bird, appraiser of the port of New York,
shows that pearls and precious stones to the
value of $4,368,613 were admitted at that
port during August, while in August, 1910,
the total was $4,315,890. In August, 1909,
the valuation was more than $1,000,000 less
than this year. What makes the increase
more remarkable is the material falling off
in the imports of other luxuries.
The official returns of diamond produc-

tion in the Transvaal for the fiscal year
1910-11, just issued,have special interest for
the trade at this time as indicating a lessen-
ing production and stronger market. The
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total production production for the year is officially an-

nounced as 1,795,007 karats, valued at $6,-

334,960, a lower number of karats than

have been produced since the year 1906-07.

Simultaneous with this announcement

comes the news that the sanguine prospects

of the famous fields of German Southwest

Africa in the early days of their exploita-
tion, some five years ago, arc not being real-

ized, and their success is becoming more

questionable. The reason is that the sur-

face of the diamond region, which previ-

ously supplied large quantities of the gem,

has practically been cleared of its rich

harvest, and deeper mining, with its at-

tendant greater cost, must be resorted to.

In addition to the need of costlier methods

of production is noted a shortage of labor

and high export tax of 33Y2 of the gross

value.
The situation in the diamond market is

an imperative object-lesson on the value of

stability in price. The fact that the mer-

chant can purchase stock with the assur-

ance of a rising market safeguards invest-

ment, and the necessity for the large sup-

plies of diamonds indicated by the import

figures is doubtless largely attributable to

this fact.

Retail Value of
Manufacturers' Advertising

An important factor in modern retailing

is the extent to which the retailer co-ope-

rates with the manufacturer who extensively

advertises his product to the consumer.

It has been charged that the manufacturers

of lines handled by the jewelry trade do

less of this advertising than manufacturers

of other specialties, and the suggestion has

been made that this may be due, to some

extent, to the comparative indifference of

a large proportion of the jewelry trade to

such advertising. As nothing in the nature

of an unusual trade boom may be expected

this fall, and as the returns of the season

will be directly proportional to the enter-

prise of the individual retailer, this factor

in business-bringing must no longer be

ignored.
We recall an article published in this

journal from the pen of ex-President Arch-

ibald, of the American National Retail

Jewelers' Association, in which he said:

"It is the duty of every manufacturer of

goods handled in the jewelry stores to do

a general line of advertising to the public.

By doing so the tastes of the people will

be changed, and the change will be in favor

of the jeweler. The success of the retailer

means success for the manufacturer, and

every dollar spent in increasing the man-

ufacturer's business brings returns to the

retailer who sells his goods. The success
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is mutual, as the profits of one are meas-
ured by the prosperity of the other."

This is strictly true, and as advertising
by the manufacturer means a large ex-
pense he naturally expects and is entitled
to the co-operation of the trade. Many of
these advertising manufacturers specify in
their announcements that their goods can
self in communication with the rnanufac-
be procured from the local jeweler, and
good business, no less than gratitude, sug-
gests that the retailer keep in stock and on
display a supply of such goods, supple-
menting the advertising of the manufac-
turer by announcements of his own which
will divert in his direction the trade thus
created. He should also make a liberal use
of the illustrations, circulars, booklets and
other advertising matter which will gladly
be furnished free by. such manufacturers.

It is claimed that the retail jewelers do
not realize to the full their duty in this
respect. It is the custom, for instance, of
the watch companies who advertise in the
magazines to suggest that those of the pub-
lic who contemplate a purchase should
write them for a descriptive booklet. In
order that the local jewelers may reap the
advantage of these inquiries it is the cus-
torn of such manufacturers to send a list
of names to the jewelers in the towns or
cities whence they receive such inquiries.
We are credibly informed that in many
cases the jewelers fail to respond to this
friendly office of the manufacturers. In
many instances no call was made on the
parties interested in watches, and some
even replied that when such parties called
at their store they would explain to them
the merits of this particular watch. On
the contrary, at least one case was brought
to our attention in which a particular jew-

eler made a personal call on those who re-

quested booklets, and succeeded in making

a sale in every case.
Many manufacturers of specialties

handled by the trade have recently inaugu-

rated at great expense advertising cam-
paigns to the general public, and this pub-
licity should and can be made a direct ben-
efit to every member of the trade. The

fact that so vast an expenditure is made in
exploiting their products by the manufac-

turers is, in itself, evidence of standard
merit. The goods are also the trade-marked
kind, which the jeweler can handle at sub-

stantial profit and with safety to his repu-

tation. They represent exactly modern
trade ideas in regard to quality, etc., as
expressed at the conventions of the various
organizations, and furnish the jeweler with

a magnificent opportunity to put these ideas
into profitable effect. We would advise,
therefore, that in all cases of general ad-
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vertising campaigns of goods in which the

trade are interested .the jeweler place him-

self in communication with the manufac-

turer, who will be only too pleased to lend

him the aid of his advertising department.

The keynote of the modern commercial

world is co-operation. In an address before

the Richmond convention Mr. C. H. Tib-

bets, Wallingford, ,Conn., manager of Fac--

tory L, International Silver Company, re-

ferring to the relations between the manu-

facturer and retailer, very truthfully said:

"The greatest success and satisfaction for

both can only be maintained by a strong

and intelligent mutual co-operation. The

prosperity of the retailer is the prosperity

of the manufacturer, and vice versa. One

can not exist without the other, and there

is an interdependence which is logical

and necessary. While the purchasing field

for the retailer is large, and so to a great

extent his hand is free, yet through har-

mony of action and purpose the best results

can only be found."
In the above he expressed a truth which

is gradually sinking deep into the hearts

of the members of the trade in all its

branches, and the propagation of which has

been stimulated by trade organization.

Organized Protection
Against Robbers

As reported elsewhere in this issue, pre-

liminary steps were taken a few days ago

by representatives of the leading organiza-

tions of the trade to formulate plans for

the rigorous and relentless prosecution of

the miscreants whose specialty is preying

on the retail jeweler. That this should be

necessary in this age is a curious com-

mentary on our alleged advancing civiliza-

tion, but the increasing number of robberies

and violent attacks on the trade speak for

themselves. The suggestion was made at

the meeting referred to that instead of es-

tablishing a new instrument of protection

an effort should be made to strengthen the

one now most available, in other words, to

increase the resources and widen the field

of the Jewelers' Security Alliance to cover

all attacks on the trade. The alliance has

had considera)le experience in this line,

and has worked out a system which might

readily be extended to suit all requirements

by the co-operation of other organizations

and the finding of the necessary finances.

The situation has recently become so serious

as to necessitate some action of this char-

acter and we trust that the representative

members of the trade named for the pur-

pose will be able to formulate a working

plan which will meet with the approval of

all concerned.
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15-17-19 Maiden Lane

SAN FRANCISCO
717 Market Street

The continuous and ever increasing demand for Ye MOUNT
VERNON PATTERN places it among the very best designs ever

produced by American Silversmiths

ROGERS, LUNT & BOWLEN CO.
SILVERSMITHS

MAIN OFFICE AND FACTORY: . Greenfield, MassachusettsKENWOOD AND FEDERAL STS. •
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LADIES' TOILET SET

No. 780-14 White Silk Lined

No. 780-14-V Velvet Lined

[ID-ALTA
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Toilet and
Manicure Sets

in

Sterling Silver

FOR FIFTY-TWO
YEARS we have been

engaged in making jewelry and
silverware. One of our fore-
most specialties is TOILET

AND MANICURE SETS.

These have been made so well
that our goods are taken as a
standard of comparison.

This is a flattering compli-
ment to our ability in this
direction.

Surely it will pay you to buy
these goods FIRST HAND.

We shall be pleased to have
you look over OUR CATA-
LOG for an idea of the ex-
tensiveness of our line.

In case you haven't one,

WRITE US.

but every jeweler knows that there are two kinds of Art Brass

goods: The kind that sells at sight and the kind that has to be

closed out at "below-cost" prices.

offers a refreshing change from the latter unsatisfactory expe-

rience. Every article in the assortment of SIXTY PIECES is

designed to meet the special holiday needs of the up-to-date

jeweler.

The graceful floral decorations are carried out in GENUINE

HAND ENGRAVING. These lines are filled in with black

against a pleasing background of dull

brass.

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

JAMES E. BLAKE CO.
Attleboro, Massachusetts

CHICAGO OFFICE— 42 Madison Street NEW YORK OFFICE-37 Maiden Lane

SAN FRANCISCO OFFICE-717 Market Street

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

To convince yourself that FLORENTINE BRASS will fill a long-felt want in your store,

for two-color illustrated folder from any one of the distributors named below.

Boston, Mass.   Nelson H. Brown

Buffalo, N. Y.   King 8c Eisele

Chicago, Ill.   Norris, Alister & Co.

Chicago, Ill.   C. H. Knights-Thearle Co.

Cincinnati, Ohio   The Oskamp Nolting Co.

Cleveland, Ohio   The Bowler & Burdick Co.

Detroit, Mich.  The Chas. A. Berkey Co.

Indianapolis, Ind  The Baldwin-Miller Co.

Kansas City, Mo Woodstock-Hoefer Watch 8c Jewelry Co.

Minneapolis, Minn F L Bosworth Co.

Minneapolis, Minn Reed-Bennett Co.

Omaha, Nebr. .   Seaber, Bruce & Bedford. Inc.

Philadelphia, Pa  F. H. Chapman

Pittsburgh, Pa  S. Davis & Co.

Salt Lake City, Utah   Weil Jewelry Co.

San Francisco, Cal Edward H. Forestier

Toronto, Ont.   The Goldsmiths' Stock Co., Ltd.

Utica, N. Y.   Abelson & Liberman
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OMANUFACTURERS e

llch Amercncem. Cut GLaag
FOR THE FALL TRADE

Our line is larger and
better this Fall than

ever before
Consisting of many new shapes and a

variety of entirely new and original

designs. To convince you of these facts

Vve extend a cordial invitation to visit us

at either our New York or Chicago
Salesrooms.

New York Salesroom
38 MURRAY ST.

Punch Bowl 10, 12 and 14 In. Open, cupped
or square shapes. Detachable Standards.

Comport, Vase or regular styles.

Reasons why Bergen Glass

sells the year round

Quality, Finish and Price

We guarantee every piece of glass we send

out. We also desire to call your attent:on

to our large line of ROCK CRYSTAL and

ENGRAVED GLASS. This line is made

up of the most beautiful Floral patterns

imaginable.

LOOK FOR THE "BERGEN" TRADE-MARK

c_714AIN OFFICE AND FACTORY

MERIDEN CONNECTICUT
Chicago Salesroom

10 S. WABASH AVE.

L

Ginger and Judgment forms a "Rich Mixture"

ClOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display

good JUDGMENT
by showing a few of

our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF

PAIRPOINT CUT GLASS
and

PAIRPOINT SILVER PLATE

Factories and Main Offices

NEW BEDFORD, MASS.
 BRANCHES 
NEW YORK -
MONTREAL
SAN FRANCISCO

" 
- 38 MURRAY STREET

CORIST -INE BLDG., ST. NICHOLAS ST., WEST
• 717 MARKET STREET

September 15, 1911 T 11 E

Some Methods of Meeting
Mail-order Competition

New Way of Doing Business Should Be Studied.

Can Be Met the Same as Department Store

Was Years Ago—The Value of Reaching

Your Customers

Ten or fifteen years ago a great wail went

up from the small retail merchants through-

out the country because of the impending

department-store competition which was

then just beginning to reach out and make

itself felt in the smaller communities. The

subject was one of absorbing interest

among the local merchants, and was dis-

cussed with much of the same awe and

reverence that these same men displayed

in their boyhood days, when they sat under

the willows on the bank of the creek at

nightfall and told ghost stories. Many of

them could look back and laugh heartily at

certain nights when they were "afraid to

go home in the dark," because of unstrung

nerves and shaky knees, brought about by

the weird tales of terrible phantoms. Every

rustling leaf and jumping cricket caused the

cold chills to run up their backs, simply

because these very commonplace things

were associated with something which never

existed.
Some one ha a said , that "Men are but

boys grown tall!' ,-irt is equally true that

their vocations and avocations..are often but

boyhood duties and diversions grown

broader. In any case, many of the men

who ten or fifteen years ago looked back

and laughed at their hair-raising expe-

riences with ghosts can today look back

with amusement upon the fairy tales and

mental anguish caused by the advent of the

department store.

Department-store Competition

It is not to be presumed that the department

store was in any way a myth. It was a real,

live, growing institution. It not only settled

itself in the large cities and reached out to

the smaller ones for business, but it estab-

lished itself even in the smaller communi-

ties and reached out into the rural districts

for trade. It is not even to be presumed

that it did not get a portion of the rural

adapted themselves to both. It was the old

The point to be made is that much of the

early talk about its blighting influence was

exaggerated. The calamity howling about
its blocking commercial progress and elim-

inating the smaller retailer was groundless.

The department store is here and flourish-

ing. The small retailer is still here and suc-

ceeding according to his ability, as he always

did. Meanwhile, the earth is still revolving.

The secret of it all is that the smaller

KEYSTONE

retailers ceased talking and began to act.

They studied the new competition and the

changed conditions that it created and

adapted themselves to both. It was the old

question of a man's adaptability and the

survival of the fittest. This question did

not begin with department-store competi-

tion. It began where the human race be-

gan, and will continue through its existence.

The Mail-order Problem

The local retailer is now confronted with
a new perplexity in the shape of the mail-
order house. The ghost stories are flying
anew, and some of the gray-haired old
"boys" who had the scare of their lives
forty or fifty years ago down by the mill-
pond or creek are again "afraid to go home
in the dark." But what would life be with-
out its new problems to solve and its new
mysteries to stir the blood?
This new problem can be solved in many

ways, exactly as the question of department-
store competition has been solved. It is
almost a parallel case.

First, a study of the methods employed is
absolutely necessary, just as a careful study
of the methods of local competitors has
always been essential to business success.
Some of the methods of the catalog houses
can be used with profit by the local mer-
chants. Others he can not afford to use.

Above all things, be progressive. Have
a clean, orderly store and an attractive
stock. Keep complete assortments, but
avoid carrying more lines than can be con-
veniently handled with the amount of
capital available.

Reach Your Customers

Reach your customers frequently with
the printed word, and have that word carry
a real message every time it reaches them.
If the local papers do not cover your terri-
tory thoroughly, use the mails and send out
your trade news regularly. Have it clean,
well written, illustrated, and publish prices.
This is the vital point of the present

situation. It is the point that requires the
most careful thought and preparation,
though it often gets the least. Local mer-
chants are making their most serious mis-
takes in this direction. They do not reach
their prospective regular customers effect-
ively. The mail-order houses do.
The mail-order houses are studying your

field. If they are doing this with more care
and precision than you are, it is your own
fault. There is a lesson for every merchant
in the experience told by a representative
of a Chicago mail-order house to a gather-
ing of newspapermen up in Iowa. He said
that the mail-order business depended en-
tirely upon advertising. He made one re-
mark that merchants should hold. He said
they took the local papers and directed their
special efforts to communities where the
merchants are not up-to-date advertisers.
If the mail-order man finds that any line
of business in any town or city is not well
advertised he said they flood that territory
with their literature, and always with satis-
factory results. He said that country mer-

chants can greatly cripple the mail-order
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houses if they will advertise freely and in
the right manner. He said that every ad-
vertisement should describe the articles to
be sold and state the prices. Here is food
for thought by merchants who fear the
effect of mail-order houses.

Advantages of Local Market

The local merchant has today more means
at his command to enable him to meet this
competition than he had years ago when
he was studying a way of combating the
department stores. Manufacturers and job-
bers are spending thousands and thousands
of dollars for booklets, circulars, price-
lists, showcards and general advertising, all
of which the local merchant can use to
extremely great advantage. With all of

these things at his command he can. get

enough printed matter and cuts to keep his

business continually before all the people

within his territory. He himself will have

to pay for the postage and the local news-

paper space only, whereas if he had to pay

for the cuts and printed matter in addition

he might find the total cost prohibitive.—

H. J. Clearfield in Iron Age.

Mail-order Houses Forced
to Adopt New Delivery Plan

That it is becoming increasingly difficult

for catalog houses to retain their trade is

evidenced by the expedients to which they

are compelled to resort. The latest scheme

that has come to light is the delivery plan.

A contract is made with a drayman or other

teamster in a rural community. Goods are

then shipped in bulk to his community and

are received by him. He delivers the sev-

eral packages to the consignees, collecting

a pro rata charge from the latter covering

the freight and delivery. This plan con-

templates a saving to the customer, since

the shipment in bulk saves on the freight
more than it costs to deliver.
This plan is being tried out in lieu of the

solicitor plan of securing business. It is as-

serted that the latter was found to be un-
profitable.
However that may be, the new scheme is

likely to be of some value in holding trade.
It obviates the necessity of the farmer going
to the station himself and presents him with
the advantaage of a regular delivery system
at small individual cost.

It is more or less a serious matter to the
local retailer, because the delivery man will
usually make a contract such as above for
less than he would charge the local dealer.
In one instance cited mail orders were
delivered at a net cost of from twenty to
fifty cents, whereas the same service would
have cost the local dealer from three to
seven times as much.
The presence of this scheme merely adds

to the burden of competition which the re-
tailer must meet. The only compensation
it brings to him is the consciousness that it
is becoming increasingly difficult for the
catalog houses to secure and to hold
trade, else they would not resort to such
extremes. Small as this consideration is,
it is something.—Implemcnt Age.
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The Importance of the Selling End
of a Business Organization

Executive Heads Usually Selected from the Most "Successful Sellers"—The

Value of Taking Advantage of Every Opportunity—Lack of Confidence

a Sign of Weakness

Every organization depends on the "sell-

ing end" of the business for its entire ex-

istence. Profits are made or lost in that

department, and dividends are reduced or

increased by the successful management of

those in charge of that important branch of
work.

It is not intended to reflect on other de-
partments, as they all contribute their
share toward the success of the business.
The purchasing department thinks it makes
the profit in the low prices it gets or special
deals it effects. The advertising man feels
he creates the business through his clever
advertisements and to him is due the credit.
The manufacturing or operating depart-
ment has its own opinion about where
the profits are made, but after all the selling
department can either "make or break" a
concern.

It usually follows that the executive
heads are selected from the "successful
sellers," because it is found that peculiar
ability, backed by experience, is valuable
in the conduct and management of a pros-
perous business institution.
Look about and see who are the heads

of manufacturing industries. . . . There-
fore, the man who enters his field of work
has a large outlet before him, and it is well
worth the effort put forth to make a big
success of the undertaking.

The Modern Needs

A good many years ago, not so many,
either, because it comes under my observa-
tion, you may recall that the successful
salesman was gifted in his ability to tell a
good story in the corner store, or crack a
joke with the men about the stove playing
checkers, and pass around his plug of
"Battle Axe" or "Horse Shoe," but now it
has become just as necessary through the
educating influence of the different associa-
tions for the successful salesman to 'preside
at a local banquet, make a speech at a con-
vention of hardware men or write an article
for an enterprising paper that wants his
views on all kinds of subjects.
There is something more than "mere

figures" that enters into the average deal
that a successful salesman puts through.
Personality enters very largely into most
transactions, and the ability to understand
and read human nature reads and points to
success.

Flattery is not always an asset ; it smells
like perfume and is very often bitter to the
taste. Enthusiasm, too, helps a lot, but it
can be overdone to the regret of many a
buyer or merchant.
The story of the salesman who sold the

entire output of his factory and sold him-
self out of a job is not a new one, but les-
sons are taught from all experiences.

It is a curious fact in sizing up men who
are successful or have been a success at the
selling game that you find all sorts and con-
ditions. That is, there isn't any one type
or rule to work by. A set of experience
fitted to another case may work his down-
fall, and advice given with the best of in-
tention creates different impressions in
different minds. One man will succeed
along a certain line of thought where
another will fail working on the same idea.
Therefore, individuality affects the sale of
an article, just as good or bad impressions
are formed by those we come in contact
with.

Success will lend its ear to one line of
argument, and deal just as kindly to another
presented in an entirely different way.

Lean Men Improve

Have you noticed that very few lean or
thin men remain in the selling end of this
business? Why is it?

Is it because the work generally makes
them hale and hearty, or is it an unusually
healthful occupation? Hardly. My impres-
sion is that it takes big men mentally and
physically to stand the strain, and big
things usually make big men. So as long
as he doesn't "get fat above the eyes" a
man can grow as big as his job.
Hard work forms the foundation on

which are built many and many of the
great big things that we are all trying to
attain. To sonic it may appear to come a
little easier because they are able to adapt
themselves to the work quicker, but the ma-
jority have to do a lot of hard "plugging"
to make a go of it. It is said that "oppor-
tunity knocks at your door only once in a
lifetime," but she taps freouently and the
man who keeps his ears to the ground gen-
erally hears the footsteps.
Honesty is, of course, the best policy:

trickery never got anywhere very long, and
is only practiced by those who don't expect
much or hope to make a transaction more
than once. Deal fairly and squarely ; look
your proposition in the eye, know your
ground, make your arguments logical and
to the point, and the result will take care
of itself.
Lack of support or confidence in the

houses or goods you represent is the first
indication of weakness; better by far to get
out altogether. Quit ; do something else
than lose faith in the people you work for,
the goods you sell or the concern von
represent.
There is a toast that goes something like

this: "My house first, last and all the time
right or wrong, my house!"
The modern salesman recognizes the

strength of his position, but seldom takes
advantage of his knowledge. He listens
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intently to suggestions and frequently
creates the impression that the "other
fellow" knows it all, but rarely does he
"pull the string" when the "other fellow'.
falls in a trap, and generally gives him a
helping hand when caught in the meshes of
his own net.

What Makes for Success

It is hard to say just what constitutes the
requisite for a successful modern salesman,
or what methods prevail in modern sales-
manship that are different from those that
have always existed. It is a notable fact
that straightforward, trustworthy methods
were successful years ago, and things
haven't changed much in that respect.
The pill of necessity has brought out the

best in many a man, and a dose of hard
knocks has built up his constitution and
given him an appetite for success. It's all
a matter of habit—so get the habit.
Men frequently get into a rut, and suc-

cessful men at that. Their ideas work in
a groove and rotate around! themselves too
much. The buyer has heard the same old
story so long that he can almost picture
the argument before Ile hears it. Dress up
the argument, paint the picture in different
colors, present a thought in a new light, and
create interest, not only in yourself, but in
the wares you have for sale.

Brush the cobwebs aside and put in ac-
tion a train of intelligent word-paintings
that will make a motion-picture show jeal-
ous.
The average buyer has other work to do

and longs to get at it, though he politely
listens to the drone of tiresome men. Do
you wonder why some fall by the wayside
and never seem to get along?
Be original, patent your own ideas and

copyright your own arguments. Single out
a line of thought and stick to it if it fits
your own case. Men are known by words
these days as well as deeds.

There Are Still Chances

A young man says: "What chance have I
with all the others ahead of me who are
comparatively young men, too?" All the
chance in the world. Patience, always a
virtue, has won more times than she has
lost, and the percentage is still in her favor.
Every successful man of ability makes a

place for himself and doesn't wait for it
to be created for him. He doesn't mark
time very long, and if he's worth anything
at all the boss won't let him get far away
and keeps him in the shadow of his eye.
Envy has ruined many a man ; ambition,

never. There are two kinds of salesmen—
one you have to "sit on," and the other you
have to prod. It's the same in life gen-
erally, the good, the bad and the indifferent,
the three graces of human nature.
Modern method in selling goods excites

the admiration and cheapens the cost be-
cause it lessens the effort- just as modern
machinery gives one competitor an advan-
tage over another. Therefore, men of dis-
cretion, don't shy at a new idea or let the
chance slip to demonstrate your ability in
modern salesmanship.—A. C. MeKinnie, in
Hardware Dealers' Magazine. ,
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What Is and What Is Not
a Good Trade-Mark

They Often Infringe Without the Intention of
the Originators—Courts Base Decisions
Upon the Effect on the Public in Avoiding
Confusion—How One Can Know He Is Not
Infringing on Another's Trade-Mark

[In view of the pronounced attitude of
the trade on the matter of trade-marks the
following article by H. D. Nims in Printers
Ink will be interesting to THE KEYSTONE
readers.—Editor's Note.]

Probably hardly a day passes without a
new trade-mark of some importance being
put upon the market. Oftentimes serious
loss results, because the originator of a
trade-mark unconsciously and unintention-
ally has copied or simulated a mark already
in use. What precautions must a manufac-
turer take in choosing a mark which will
enable him to protect it, and thus render
secure such investments as he makes in ad-
vertising it?

Court Rulings

The rule has been definitely laid down
that only the most unusual circumstances,
if any circumstances at all, will excuse a
merchant who has adopted a mark or a
form or shape for his goods which is similar
to that of his rival. The courts have said
that the burden rests upon him to see to it
that his goods appear upon the market in
such a shape as to render it certain that no
confusion will arise in the public mind be-
tween his goods and those of any other
dealer.
Not long ago a baker in Boston built up

a large trade in bread, which he made of a
peculiar oval shape and unusual in size, and
with a peculiar glazing. He sold his bread
under the trade name "Creamalt." His suc-
cess caused others to try and imitate him
by getting out similar loaves under the name
"Crown Malt," and the baker sought to
enjoin his imitators.
At first thought it would seem beyond

ouestion that every one has a right to make
bread, and to make it in any form he wishes.
One would hardly believe that a court could
enjoin any one from making bread in any
shape, but Chief Justice Knowlton, of the
Massachusetts court, said in this case:
"The plaintiff had no exclusive right in any
one of the features of the combination
(namely, the size, shape and glazing of the
bread), and if the defendants had required
the use of this combination for the success-
ful prosecution of their business they would
have had a right to use it, by taking such
precaution as would prevent deception of
the public and interference with the plain-
tiff's good-will. . . . These (features)
that he adopted had been combined to dis-

tinguish the plaintiff's `Creamalf bread,
and it was the duty of other manufacturers
to recognize this fact."

Preventing Deception

If this be the law, then it is the duty of
manufacturers and merchants to see to it
that they are not parties in any way to the
use of brands or to the marketing of goods
in such a manner as to cause deception. It
is their duty to find out for themselves,
when a new brand is put upon the market,
that it is not likely to create confusion with
existing brands.
At present this is not a serious hardship.

Every trade is a small community in itself.
New brands quickly become known in the
trade with which they are connected.

This rule, of course, at once raises the
question of, what is similarity ?
We are living in an age of reason, ac-

cording to recent decisions, and it is the
rule of reason which the court applies here.
Two articles are held to be similar when
they are sufficiently alike; in the mind of the
court, to be likely to cause deception, not
of the jobber or the retailer, but of the
ultimate purchaser—the man who buys
them from the retailer. In deciding this
question, the court will take into considera-
tion what class of persons ordinarily uses
the goods about which the suit is brought.
It will also consider all surrounding facts
which may assist in determining what is or
is not such similarity as will tend to deceive
the ultimate purchaser, as, for instance,
whether persons who will in all likelihood
buy the article are careless or careful in
buying, whether they are educated or igno-
rant, rich or poor, and the like.

Protecting the Consumer

No proof of actual deception is neces-
sary. It is enough that to the mind of the
court the articles are sufficiently similar to
be likely to deceive the consumer.

It makes no difference that it is clearly
proven that the dealers themselves are never
deceived. That is no proof that the con-
sumer might not be deceived. The person
whom the court is most eager to protect is
this ultimate consumer.
The value of some of the trade-marks

today is almost unbelievable, and those who
own them must engage in a constant war-
fare against unscrupulous imitators. As an
illustration of the extent to which the pirat-
ing of trade-marks is carried one manufac-
turing concern in this country (the Na-
tional Biscuit Company) found it neces-
sary, in a period of five years, to take action
against more than 550 attempts to copy its
trade-marks.

Tie who would adopt a mark which can
not be successfully attacked need bear in
mind but one rule, and that is, that he must
in good faith di fferentiate his mark as far
as possible from every other mark used in
that line of business. The courts have held
that the honest trader—the man who is
seeking to impress the public with the
special merit of his goods in contrast with
all other brands—will consider it a misfor-
tune if his goods are confused with those
of any other dealer.
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Expensive Litigation

Perhaps the most difficult cases of unfair
competition arise in the misuse of names,
viz.: names applied to business houses and
goods. In choosing such names one may
use abstract names, like "Standard"; or
family names, like "Rogers"; or geographic
names, like "Elgin"; or new words which
he makes up for the purpose, like "Uneeda."
Rules have been laid down by the law of
unfair competition as to the use of all of
the classes of names, for all of them have
been and can be used as instruments of
fraud. Some of the legal campaigns waged
against unfair dealers who were seeking to
obtain the opportunity to become confused
with a larger concern in which the public
had confidence have been fought out with
great bitterness. For instance, one might
mention the many suits that the owners of
Baker's Chocolate have brought against the
various Bakers who found the chocolate
business attractive after the name became
well known; the struggle of the Elgin Na-
tional Watch Company against those who
sought to profit by the reputation it had es-
tablished in the watch business for the name
"Elgin"; the suit of "Stephens' Blue Black
Ink" to enjoin "Steelpen's Blue Black Ink,"
and the suits of Rogers Brothers to enjoin
the many Rogerses who felt moved to enter
the silver business after the first house of
that name became a success.

Suffice it to say that the trader who
wishes to market his goods under a brand
of his own and advertise it can now be
absolutely sure of protection if he is careful
in choosing his mark and is diligent in de-
fending it. The hard struggles usually
come when the original user of a brand al-
lows the pirate to get well started before
attacking him. There is now ample law for
the protection of all honest brands, whether
registered or not.

Letter Two

M•111■11.

to a Jeweler

What is good dealing in rosaries?
Henry Ward Beecher gave this direc-
tion for making good coffee: Go to the
grand hotels and make it as they don't.

There is nothing more staple than
coffee, in spite of its usual quality, and
nothing less staple than rosaries, though
there are millions sold to millions of
people.

Good dealing is having such goods
as the people want, at a price they are
glad to get them for.

There is such a rosary : Vatti ;
enough; one style, io colors. Warranted
20 years through dr.-, jeweler ; warranted
to him and for him as well as by him.

Write for the booklet, Catholic
Trade, and How to Get It.

Vatti Rosary co., loS Fulton Street, New York.
—Adv.

omen andYour Store

H I 
The Saturday Evening

Nix. Post has now a circu-
lation of nearly two

million copies a week. At five readers to

a copy—nearly TEN MILLION readers.

From August 26th until December ióth,

we shall run full-page Community Silver

advertisements—many of them in color—

practically every other week in this magazine.

These eight full-page Saturday Evening Post advertisements

are only a part of our campaign. Full pages during the Fall

months will appear in all the leading women's magazines (such

as the Ladies' Home Journal, etc.) and also in the best general

magazines.

We are spending hundreds of thousands of dollars to

MAKE WOMEN THINK—think of Community Silver—insist

on Community Silver.

By sending for the window hanger mentioned on the back

cover of this Keystone, you can get the benefit of the tre-

mendous amount of money spent by us—you can make the

Community Silver thinking women of your town THINK OF

YOUR STORE. 

No bother or expense —simply fill out blank on the back

cover of this Keystone and mail to us.

ONEIDA COMMUNITY, LTD.

oNkiDA, N. Y.

(t See following pages for some of our Fall advertisements, which contain our

free offer of Coles Phillips poster drawings to your customers.
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"Beautiful, my dear! The million-dollar-look! Who's the angelic one?"
"Angel or not, they're from Tommy."
"Solid?-
" Tommy solid? Hardly! He has bones and things inside him.-
"You know I mean—"
"If you mean the silver, it's Community. And it has a back-bone, like Tommy, of something

different. No harm, I guess. In fact I rather like the idea of having the silver outside where you can use it."

is built by overlaying solid silver upon a "back-bone" of stronger, stiffer metal. Do not confuse it with ordinary " plated"
silver, for Community Silver is so specially thickened at the wearing-points, and toughened to withstand wear, that in a
long lifetime you will never see or touch anything but the purest of pure silver. It is guaranteed for 50 years. There
are many attractive designs at your dealer's. The price is attractive too. For instance, six teaspoons, $2.00.

ONEIDA COMMUNITY, Ltd., ONEIDA, N. Y.

it 1AT 0 N DESIGN

Above full-page advertisement appeared August 26th, 1911,
in color on the inside back cover of the Saturday Evening Post.

" Saw Cousin Bobs yesterday."

" Did you? Where?"

" Oh, he was toddling up Fifth Avenue. He had a box, and I said ' Hello,' thinking it might be candy."

"Nice work, Nan! Was it?"

" No ; he'd been buying silverware. Got some just like ours."

" Say, we'd better keep quiet about our silver or this whole block will be a Community ' community."

COMMUNITY SILVER
is of such exquisite design, speaking such quiet elegance, that when you see it, you will at once perceive 

the atmosphere

with which it graces a dining table. Refined living depends upon these niceties rather than on ostentatious luxuries, and

" our kind of people" realize it.

There are many attractive designs at your dealer's. The price is attractive too. For instance, six teaspoons, $2.00.

Best Plate Made. Guaranteed for 50 Years,

ONEIDA COMMUNITY, Ltd.

Above full-page advertisement appeared September 9th issue of Saturday Evening 
Post.



fl Any Community Silver
customer can obtain free
this Coles Phillips poster,
with another in color.
These posters contain no
reading or advertising
matter, and are printed on
plate paper in a size suit-
able for framing.

Ask your silverware dealer
to show you these pictures
and to get them for you.
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"Are your pink ears listening, Betty?"
" Yes, indeed. Will they hear something nice ?"
"Better than nice—it's true. Betty, are pearls any less lovely because they all have a grain of sand at the center?"
"No, but what of—?"
"Then how is table silver the worse for having a center of different metal?"
"Well, I somehow feel—"
"Pardon me, dear, but that's just it: you only "feel." If you will just stop to reason a little you will see that

table silver is for a purpose. If it fits that purpose gracefully and completely, I'm for it. Let me read you this:

COMMUNITY SILVER,
is built by overlaying solid silver upon a center of stronger, stiffer metal. Do not confuse it with ordinary "plated" silver, for
Community Silver is so specially thickened at the wearing-points, and toughened to withstand wear, that in a long lifetime
you will never see or touch anything but the purest of pure silver. It is guaranteed for 50 years. There are many
attractive designs at your dealer's. The price is attractive, too. For instance, six teaspoons, $2.00.

11 1- 14 ToN DESIGN

IS Dealers will please note particularly above offer of Coles Phillips drawings to your customers.
" Details in regard to this offer will be found on the back cover of this Keystone.

The advertisement shown above will appear in the Saturday Evening Post of September 23d, 1911,
also the full-page in the Ladies' Home Journal, Woman's Home Companion, etc., etc.

September 15, 1911 TI-1 E K EYST ONE

The Buying End Made to Pay the First Profit

In an article under the above caption the

magazine Business gives a number of wrin-

Ides which should interest our readers. A

few of these are as follows:

Giving Bank the Cash Discount

"It takes the average merchant years of

experience to get him to grasp a principle

that he should take home to himself the

first time he pays for a bill of goods," says

a retailer who has built up his business
mainly through his financial ability. "I re-

fer to the principle that the place to borrow

money is at a bank or other financial insti-

tution and not of the jobber or manufac-
turer who supplies the goods.
"I got my bank accustomed to 'taking

the cash discount' by going to the president,

when I first began business, and saying,

giving him a copy of the order, 'I am going

to buy these goods from my jobber. Their
discount is so-and-so for spot cash. If you
are in a position to take advantage of this
rate of interest, supply me with the money
and take the discount yourself, and I will
pay you in sixty or ninety days.'
"Commonly the banker would be glad to

do it, and I not only got an inside price, but
got two more valuable things, a reputation
with my suppliers for paying cash, and I
built up my credit with my banker so that
I was able to get money from him when
other business men in the same town were
offering high rates for ready cash and were
unable to get the accommodation.

"It can be set down as an absolute surety
that your banker can afford to lend you
money on better terms than your supplier—
for that is what the latter does when he
extends you credit. The dealer who dis-
counts his bills takes a first, clean profit
that appeals to the imagination—and starts
the money-making early in the game."

Avoiding Shelf-Warmers

"I take my first profit by heading off what
is commonly called the 'clear out' sale," said
a country department store buyer whose
clean stocks are the admiration of his fel-
low business men. "No 'stickers' or 'shelf-
warmers' that I can spot get into one of my
orders. In fact, I have a hobby that every
buyer ought to be obliged to decorate his
office with stickers that the public refused
to buy—merely to keep him from develop-
ing his bump of overconfidence.
"For the shelf-warmer, the item that per-

sistently refuses to move is the point where
losses focus. You paid money for the item
—it costs you money to carry it ; when you
sacrifice it you demoralize trade. Why not
cut off these losses and take a profit by buy-
ing so as to eliminate the sticker?
. "My old boss where I started to 'clerk'

back in the 705 gave me an idea which I
have worked up into a method which has
saved thousands of dollars. He kept a sep-
arate list of all stickers that he had to sac-
rifice and then by comparison with past
invoices could tell whether he had over-
bought, bought wrong sizes and styles or
made an out-and-out error of judgment.
With the country changing as fast as it
was in those days considerable guesswork
entered into his comparisons and estimates,
and eventually he abandoned his 'system' as
too complicated and went to buying as he
pleased.
"When I became a buyer on my own ac-

count for my own store I started to move
the stickers that other buyers had accumu-
lated. As these sold I listed them—with a
mental 'keep off' reservation. As I put on
sales afterward from year to year I had
my salesmen enter up all special sale items
on a separate sales slip—bright yellow in
color.
"When planning a buying campaign for

next season these yellow slips never failed
to show us what had to be sacrificed and
the prices that finally had been obtained.
And, with other sales records showing
us where profitable sales had been made, it
was a comparatively easy matter for a
buyer to push his buying where profits had
matured in the past and to avoid the lines
that had proved shelf-warmers."

Patronize Friendly Supply Houses

"Many a buyer loses his first profit," says
a hardware dealer who was formerly pur-
chasing agent for an electrical supply house,
"by failing to conform to what I term the
principle of 'conservation of interest.' I
made this error myself—once—and since
have been careful to keep my supplies com-
ing from a related group of suppliers.
"I was buying my manufactured lines and

small parts from one group of firms; my
raw steel and iron I got from another
group. My coal—as I should have known,
but did not—I bought of a corporation
which had a life-long feud with my steel
and iron suppliers.
"When the coal shortage came a few

years ago my regular suppliers were un-
able to furnish me enough fuel to keep the
plant running full time ; and when I appealed
to the firms I bought my other supplies
from to use their influence to help me to
get fuel I found they could not help me
to as good advantage as though I had
bought in the group from which they pur-
chased their coal. Result: My plant was
forced to run half time for about three
weeks, losing us about eight thousand dol-
lars in cancellations.
"When I went into the hardware busi-

ness in an Illinois town of twenty thousand
or so, later on, I went to my principal sup-
plier, a man whom I had known for years,
told him what I intended to do, what capital
I had and how I planned to lay it out and
suggested that he advise me where to buy.
"It took him about five minutes to block
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me out a list of suppliers whose relations
with him were most intimate. Then he said,
'Mr.  , your action in this matter is
so different from the ordinary man starting
in business that I am going to write a per-
sonal letter to each of these jobbers and
manufacturers and ask them to accord you
the same treatment as they would me were
I going into business as you are.'
"What was the result ? In the one or two

little financial flurries which I have gone
through, when dealers having twice and
three times the capital I have were wonder-
ing how they were going to pay their bills,
I have had easy sailing. My group of sup-
pliers know that I am buying solely from
them and are able to keep in touch with my
purchases, and are confident at all times, as
a result, that I am not overloading.
"I work in conformity to the law of con-

servation of interest, and make a profit from
the observance of one of the simplest prin-
ciples of buying."

Mineral Microbes

Some interesting experiments have peen
made with ancient medals, vases, and so
forth, of lead, that are gradually disinte-
grating in the museum of Cluny.

After a certain number of years they fall
into dust. The cause, it is thought, lies in
the presence of minute quantities of saline
matter, with which the objects have become
impregnated during their long burial in the
soil or under water.
These microscopic impurities play the

part of bacteria and microbes in living
bodies. In other words, the lead is "sick,"
and, unless the noxious matter can be re-
moved, will inevitably perish. Curiously
enough, it is found that if traces of salt are
imparted to a fresh mass of lead it is at-
tacked and eventually falls to pieces like the
objects in the museum at Cluny.

Pearls in Colors to Match Gowns
An attractive assortment of fish pearl

necklaces is now being offered by the shops,
composed of the pearls in fashionable col-
ors.
The idea is that women can obtain in the

necklaces a color to harmonize with their
gowns, millinery or other apparel. Some
of the colors shown are chantecler red, sky
blue, Helen pink, pumpkin yellow, anthra-
cite gray, and black.
From the standpoint of carrying out color

harmony the necklaces are practical, while
at the same time they can be had at popular
prices.
One of the newest ideas in plaque pend-

ants is the combination of coral with rhine-
stones. In some of these plaques a rhine-
stone farce is trimmed with coral, while
others have merely touches of coral sur-
rounded by rhinestones.
The combination is unusual, but at the

same time it is thoroughly up-to-date, co-
inciding, as it does, with the present coral
fashion.
Fancy drop earrings show the same com-

bination, and some of the hoop shapes are
made alternately of coral and rhinestones.
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customer can obtain free
this Coles Phillips poster,
with another in color.
These posters contain no
reading or advertising
matter, and are printed on
plate paper in a size suit-
able for framing.

Ask your silverware dealer
to show you these pictures
and to get them for you.
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"Are your pink ears listening, Betty?"
" Yes, indeed. Will they hear something nice?"
"Better than nice —its true. Betty, are pearls any less lovely because they all have a grain of sand at the center?""No, but what of—?"
"Then how is table silver the worse for having a center of different metal?"
"Well, I somehow feel—"
"Pardon me, dear, but that's just it: you only "feel." If you will just stop to reason a little you will see thattable silver is for a purpose. If it fits that purpose gracefully and completely, I'm for it. Let me read you this:

COMMUNITY SILVER,
is built by overlaying solid silver upon a center of stronger, stiffer metal. Do not confuse it with ordinary "plated" silver, forCommunity Silver is so specially thickened at the wearing-points, and toughened to withstand wear, that in a long lifetimeyou will never see or touch anything but the purest of pure silver. It is guaranteed for ,50 years. There are manyattractive designs at your dealer's. The price is attractive, too. For instance, six teaspoons, $2.00.

SH I,. T ON DESIGN

oqg Dealers will please note particularly above offer of Coles Phillips drawings to your customers.
II Details in regard to this offer will be found on the back cover of this Keystone.

The advertisement shown above will appear in the Saturday Evening Post of September 23d, 1911,
also the full-page in the Ladies' Home Journal, Woman's Home Companion, etc., etc.
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I The Buying End Made to Pay the First Profit

In an article under the above caption the

magazine Business gives a number of wrin-

kles which should interest our readers. A

few of these are as follows:

Giving Bank the Cash Discount

"It takes the average merchant years of

experience to get him to grasp a principle

that he should take home to himself the

first time he pays for a bill of goods," says

a retailer who has built up his business

mainly through his financial ability. "I re-

fer to the principle that the place to borrow

money is at a bank or other financial insti-

tution and not of the jobber or manufac-
turer who supplies the goods.
"I got my bank accustomed to 'taking

the cash discount' by going to the president,

when I first began business, and saying,

giving him a copy of the order, 'I am going

to buy these goods from my jobber. Their
discount is so-and-so for spot cash. If you
are in a position to take advantage of this
rate of interest, supply me with the money
and take the discount yourself, and I will
pay you in sixty or ninety days.'
"Commonly the banker would be glad to

do it, and I not only got an inside price, but
got two more valuable things, a reputation
with my suppliers for paying cash, and I
built up my credit with my banker so that
I was able to get money from him when
other business men in the same town were
offering high rates for ready cash and were
unable to get the accommodation.

"It can be set down as an absolute surety
that your banker can afford to lend you
money on better terms than your supplier—
for that is what the latter does when he
extends you credit. The dealer who dis-
counts his bills takes a first, clean profit
that appeals to the imagination—and starts
the money-making early in the game."

Avoiding Shelf-Warmers

"I take my first profit by heading off what
is commonly called the 'clear out' sale," said
a country department store buyer whose
clean stocks are the admiration of his fel-
low business men. "No 'stickers' or 'shelf-
warmers' that I can spot get into one of my
orders. In fact, I have a hobby that every
buyer ought to be obliged to decorate his
office with stickers that the public refused
to buy—merely to keep him from develop-
ing his bump of overconfidence.
"For the shelf-warmer, the item that per-

sistently refuses to move is the point where
losses focus. You paid money for the item
—it costs you money to carry it ; when you
sacrifice it you demoralize trade. Why not
cut off these losses and take a profit by buy-
ing so as to eliminate the sticker?
"My old boss where I started to 'clerk'

back in the 70s gave me an idea which I
have worked up into a method which has
saved thousands of dollars. He kept a sep-
arate list of all stickers that he had to sac-
rifice and then by comparison with past
invoices could tell whether he had over-
bought, bought wrong sizes and styles or
made an out-and-out error of judgment.
With the country changing as fast as it
was in those days considerable guesswork
entered into his comparisons and estimates,
and eventually he abandoned his 'system' as
too complicated and went to buying as he
pleased.
"When I became a buyer on my own ac-

count for my own store I started to move
the stickers that other buyers had accumu-
lated. As these sold I listed them—with a
mental 'keep off' reservation. As I put on
sales afterward from year to year I had
my salesmen enter up all special sale items
on a separate sales slip—bright yellow in
color.
"When planning a buying campaign for

next season these yellow slips never failed
to show us what had to be sacrificed and
the prices that finally had been obtained.
And, with other sales records showing
us where profitable sales had been made, it
was a comparatively easy matter for a
buyer to push his buying where profits had
matured in the past and to avoid the lines
that had proved shelf-warmers."

Patronize Friendly Supply Houses

"Many a buyer loses his first profit," says
a hardware dealer who was formerly pur-
chasing agent for an electrical supply house,
"by failing to conform to what I term the
principle of 'conservation of interest.' I
made this error myself—once—and since
have been careful to keep my supplies corn-
ing from a related group of suppliers.
"I was buying my manufactured lines and

small parts from one group of firms; my
raw steel and iron I got from another
group. My coal—as I should have known,
but did not—I bought of a corporation
which had a life-long feud with my steel
and iron suppliers.
"When the coal shortage came a few

years ago my regular suppliers were un-
able to furnish me enough fuel to keep the
plant running full time ; and when I appealed
to the firms I bought my other supplies
from to use their influence to help me to
get fuel I found they could not help me
to as good advantage as though I had
bought in the group from which they pur-
chased their coal. Result : My plant was
forced to run half time for about three
weeks, losing us about eight thousand dol-
lars in cancellations.
"When I went into the hardware busi-

ness in an Illinois town of twenty thousand
or so, later on, I went to my principal sup-
plier, a man whom I had known for years,
told him what I intended to do, what capital
I had and how I planned to lay it out and
suggested that he advise me where to buy.
"It took him about five minutes to block
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me out a list of suppliers whose relations
with him were most intimate. Then he said,
'Mr.  , your action in this matter is
so different from the ordinary man starting
in business that I am going to write a per-
sonal letter to each of these jobbers and
manufacturers and ask them to accord you
the same treatment as they would me were
I going into business as you are.'
"What was the result? In the one or two

little financial flurries which I have gone
through, when dealers having twice and
three times the capital I have were wonder-
ing how they were going to pay their bills,
I have had easy sailing. My group of sup-
pliers know that I am buying solely from
them and are able to keep in touch with my
purchases, and are confident at all times, as
a result, that I am not overloading.
"I work in conformity to the law of con-

servation of interest, and make a profit from
the observance of one of the simplest prin-
ciples of buying."

Mineral Microbes

Some interesting experiments have peen
made with ancient medals, vases, and so
forth, of lead, that are gradually disinte-
grating in the museum of Cluny.

After a certain number of years they fall
into dust. The cause, it is thought, lies in
the presence of minute quantities of saline
matter, with which the objects have become
impregnated during their long burial in the
soil or under water.
These microscopic impurities play the

part of bacteria and microbes in living
bodies. In other words, the lead is "sick,"
and, unless the noxious matter can be re-
moved, will inevitably perish. Curiously
enough, it is found that if traces of salt are
imparted to a fresh mass of lead it is at-
tacked and eventually falls to pieces like the
objects in the museum at Cluny.

Pearls in Colors to Match Gowns

An attractive assortment of fish pearl
necklaces is now being offered by the shops,
composed of the pearls in fashionable col-
ors.
The idea is that women can obtain in the

necklaces a color to harmonize with their
gowns, millinery or other apparel. Some
of the colors shown are chantecler red, sky
blue, Helen pink, pumpkin yellow, anthra-
cite gray, and black.
From the standpoint of carrying out color

harmony the necklaces are practical, while
at the same time they can be had at popular
prices.
One of the newest ideas in plaque pend-

ants is the combination of coral with rhine-
stones. In some of these plaques a rhine-
stone farce is trimmed with coral, while
others have merely touches of coral sur-
rounded by rhinestones.
The combination is unusual, but at the

same time it is thoroughly up-to-date, co-
inciding, as it does, with the present coral
fashion.
Fancy drop earrings show the same com-

bination, and some of the hoop shapes are
made alternately of coral and rhinestones.
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Synthetics All the Time
Why not make it the right Synthetics? Heller's are unquestionably superior to all other scien-
tifically made stones, and cost you no more. To carry Heller's goods is to be able to sell a better
article at no greater cost to your customer and no smaller margin to yourself. It means more
business and therefore larger profits. Ask for Heller's when buying your Synthetic stones, in ring,
brooch or scarf pin. You will ask for the best there is in this line. Make sure you get it.

No less important article to consider is the Japanese Cultured Pearl—the best seller and
profit maker for you. No great effort necessary to convince your customer of a real good thing.
Send for our folder—it will help you. Your manufacturer mounts our Japanese Pearl; if not, we
will recommend you one who does.

Then comes something new. Our Rajah Indestructible Pearl. A pearl as good in
wear as in appearance. It resists hot water as well as acid. The only pearl of its kind, and better
than anything that has as yet appeared in an indestructible pearl. It will be shown you by your
manufacturer or jobber mounted in ewelrv—also in strings.

PARIS
PROVIDENCE
IDAR

dVIANUFACTURERS, CUTTERS and IMPORTERS
Sole Agents for the Japanese Producers o' the

Japanese Cultured Pearls

68 Nassau Street

NEW YORK

DIAMONDS
The price on perfect diamonds
is going up 15(/ very soon.
This information is authentic,
coming to us direct from the
most reputable diamond authorities in
the European markets. We have never
yet attempted to force sales by sending
out false reports to our customers. We
stand behind this news and urge those
jewelers who are planning to buy
diamonds in the near future to buy now.
We make it public because we are
especially well prepared at this time to
fill all orders for perfect stones. Our
supply on hand is large enough to
enable us to maintain our present prices.

MEMORANDUM PACKAGE SENT UPON

We have done an unusually large busi-
ness in diamonds this season because
we have been selling goods of the right
quality at the right price. Last Spring
we bought a very large series of loose
stones, Blue Wesselton color, most of
them perfect, from to 22.2. carats. We
have been urging our customers to send
for a memorandum package and compare
our goods with what they had already
in stock or recently received on consign-
ment. Very many jewelers have taken
advantage of our offer and everyone of
them has sent us an order. Nowhere
can diamonds be bought at the prices at
which we are now selling them that
equal ours in color, cutting, freedom from
flaws and general brilliancy.

REQUEST

CROSS & BEGUELIN
:: NEW YORK23 MAIDEN LANE

September 15, 1911 THE K EYSTONE

NEW YORK OFFICE OF THE KEYSTONE,
Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, September 12.

Possibly no better barometer exists as to the
business conditions of the country at large than
the jewelry trade. Those who are accustomed to
luxury regard jewels as necessities, although
most necessities are only relatively such until per-
haps the bread and water state is reached. Nev-
ertheless, to the large middle class of American
citizens jewels are luxuries—the first items to be
dispensed with when economy pinches, and the
first extravagances to be indulged in with return-
ing prosperity. According to trade indications,
therefore, while there may be some uncertain
times ahead in the financial and commercial
worlds, the country is not as yet face to face with
the problem of hard times. While there is, per-
haps, a little more conservatism, the retail trade
throughout the country has given evidence of

degree of confidence in their ability to dispose
of them.

faith in conditions and has laid in stocks with a

The big houses whose trade is assured as far
as anything of the kind may be declare that busi-
ness at this season is fully up to normal. Those
of lesser importance, who must depend upon a
less wealthy class of retail trade, are not quite so
Optimistic, and some of them assert very frankly
that they are not doing as well as they expected.
Possibly the most significant development in this
particular is the demand from this class of trade
for an extension of credits. While not curtailing
orders to any remarkable extent, they are, never-
theless, inclined to fear the possibilities of a
financial readjustment within the next six months.
That there is likely to be some uncertainty at-

tending trade conditions in general is not denied
and the jewelry trade is decidedly interested in
analyzing conditions. A member of a prominent
firm, who has recently traveled extensively in the
fur west, in conversation with THE KEYSTONE
representative, emphasized one factor that is halt-
mg the country's prosperity and which he de-
Flares is not appreciated at its full value here
in the east.

Unrest Due to Radical Legislation

He says a good part of the present unrest is
due to the radical legislation prevalent in many
states, and those of the far west in particular.
jiow are business men to plan ahead." he asked,
if they are not to know from day to day whether
or not the policy of a community is to remain
fixed
states I have visited they seem to be holding
elections all the time. How can an official have
any backbone if he knows that a minority of
the voters—easy enough to muster from any
oPposing faction—can force an election for his
recall? How much attention does the average
man give to problems of legislation unless he is
One of a special committee to examine into their
mer for 

a definite period? In some of the

its? 
"The railroads, because they come into such

intimate contact with everybody, are especially
open to attack, and already many communities

have suffered through ill-advised experiments
in legislation.

Restricting Trade Natural Now

"Some restriction in trade is natural prior to
a presidential campaign, and, although this is as
yet a year away, the change in the political com-
plexion of congress and the program for a tariff
revision is a disturbing factor that will make
itself manifest from the time congress meets until
the end of the campaign. The business people
of the country, east and west, as I have found
in my travels, want a strong, conservative man
for president, and it is possible that those who
have gone, to the extreme of radicalism will be
found to have overshot the mark."

Feel Alteration in Crop Prospects

The fact that there is some alteration in crop
prospects is being noted by the big jewelry inter-
ests here. When all is said and done the fact
remains that this is an agricultural nation, and
anything serious that may affect the corn crop,
for instance, would ultimately be felt in all lines
of business. Its importance is not realized as a
rule by the man behind the counter, but in Wall
street the captains of finance and the captains of
industry know its importance. The prospects,
according to the governmental report issued last
Friday, are for a crop of 2,700,000,000 bushels of
corn, or 400,000,000 bushels less than last year.
This means a loss of more than $200,000,000 in
wealth that has to be made up out of the public
at large. The man behind the counter pays it in
additional contributions to his butcher, who has
raised the price of bacon and lard. Stockholders,
many of them people in modest circumstances,
pay it in reduced dividends, and jewelers pay it
in reduced sales. The wheat crop is 37,000,000
bushels less than last year, and oats 280000,000
bushels less. Potatoes and hay are dearer be-
cause scarcer, and it easily comes back to the
analysis that the many who must pay more to live
have less to spend for adornment.
The efficiency of the New York police adminis-

tration is seriously questioned by the facts that
have recently become public that more watches,
diamonds and jewelry have been stolen this sum-
mer than ever before. Much silverware and
clothing has also been stolen, but the full loss
will not be known until vacationists have counted
up their losses. A full account of what has been
reported missing will be found on another page
in this issue.

Novel Excuse of a Pickpocket

For novelty the excuse given by a pickpocket
recently caught in the act deserves special men-
tion. "I slipped on a banana peel," said he, "and
was falling when I instinctively grabbed at the
man for support and accidentally caught hold of
his watch and chain. The man then clutched me
and held me until a policeman came." The magis-
trate, while commending him for his ingenuity,
nevertheless held him in $2.000 bail.
When Thomas F. Byrnes was head of the

New York City police department crooks did
not have such an easy time. Fulton street was
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the "dead line" and any crook found below that
thoroughfare was arrested on sight as a sus-
picious person. The other day a jewelry sales-
man placed a set of artificial pearls in his pocket
to take them around the corner from Nassau
street to Maiden lane, as he had done many a
time before. On his arrival at his destination
they were gone, and there was no other theory
possible to account for their loss than that his
pocket had ben picked.

No Duty on These Jewels

A certain much-exploited lady arrived from
Europe the other day on one of the big steam-
ships with $800,000 worth of jewelry without pay-
ing a cent of duty, notwithstanding that it had
been purchased abroad. It was through no
special preference that Uncle Sam was so in-
dulgent in this instance, but merely through the
operation of a section of the customs laws not
often invoked. Collector Loeb, in explaining it
to THE KEYSTONE representative, stated that a
person may bring in jewels as a non-resident
without having to pay duty, and having subse-
quently acquired residence here can take the
articles to Europe and bring them back again
as if they had been purchased in this country.

Collector Loeb on Smuggling

In speaking of the registry of jewels which
are taken out of the country on trips abroad Mr.
Loeb told of various attempts to use the ar-
rangements to cover smuggling. Well-known
jewelry firms have been approached by some of
their best customers to aid them in this plan.
They would request the firm to furnish a list
of jewels bought in their establishment and then
ask that the description of the various articles
they desired to purchase be added to the -list.
Mr. Loeb said that he knew of one firm losing
one of its best customers through its refusal to
lend itself to any such questionable enterprise.
The registry at the custom house is simply an
aid to the inspectors, and nothing more. It is
impracticable to examine every jewel brought
down for registry as to its real value, however,
and a clever imitation might be registered to
enable the bringing in free of duty of real
stones.
Lippman Tannenbaum, dealer in diamonds and

precious stones, of 37 Maiden lane, who filed a
petition in bankruptcy on March to, 1911, with
liabilities of $216,344 and assets nominal, has been
granted a discharge by Judge Hough. Seaman
Miller, referee, who heard the objections, re-
ported in favor of the discharge and the judge
confirmed his report. Mr. Tannenbauin was
president of the corporation of L. Tannenbaum &
Co., against which a petition in bankruptcy was
filed on August 8, 1910, and had been in the dia-
mond business for more than twenty-five years.
Schedules in bankruptcy of Robert Lewis,

jeweler, of 3411 Broadway, show liabilities of
$2,173 and assets of $500 in stock.

Bernard K. Groveman and Julius Kahn, com-
posing the firm of Groveman & Kahn, silver-
smiths, at 77 White street, have made an assign-
ment to Charles H. Herbst. They manufactured
mountings for canes and umbrella handles and
have been in business six years.
Isidor Barkas, jeweler, of 119 Hester street,

has filed schedules in bankruptcy, showing liabili-
ties of $10,157, nominal assets of $2,015, and
actual assets of $1,384.
A. Hutter, representing Wise, Smith & Co.,

of Hartford, Conn., is in town to purchase silver-
ware.
0. F. B. Goodman, representing M. O'Neil &

Co., of Akron, Ohio, has been in New York for
several days making purchases of jewelry and
leather goods.
Miss K. L. Sullivan, of Syracuse, N. Y., was

in town last week to purchase jewelry for E. W.
Edwards & Son.
A. H. Scharhrun, J. L. Hudson Company, De-

troit, arrived here last week to lay in a fall stock
of jewelry and leather goods.
Frank A. Heywood, traveling man for the

Jewelers' Security Alliance, who sustained a com-
pound fracture of the left leg in Philadelphia,
August 16, was taken to his home in Baltimore,
September 8. He will be confined to the house
for another month, and his return to the road is

(Continued on page 1740)
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Diamonds of High Quality
instil permanency into your diamond business.
That's what your customers look for and what
they expect to receive.

Satisfy these customers and handle only
high quality diamonds. It is the surest and
safest way to build up your diamond business
and add to your commercial standing.

The high average of quality maintained by
our diamond department is unsurpassed any-
where. Our stocks are always complete and
prices reasonable.

cr You make no mistake when you send us
your orders for diamonds, because the high
average of quality which we have maintained
for many years insures you absolutely against
inferior goods.

ti Your orders receive the promptest attention.

BENJ. ALLEN & CO.
CHICAGO, ILLINOIS

•■••
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WESTERN BUREAU OF THE KEYSTONE,

Room 1201 HEYWORTH BUILDING,
CHICAGO, September 12.

Ilusiness conditions have shown a marked and,
in inost instances, satisfactory improvement dur-
ing the last two weeks. There are few com-
plaints coming from the larger jobbers. Collec-
tions have picked up and, all in all, the situation
looks much brighter now than thirty days ago.
The large number of out-of-town retailers that
visited this market during the last two weeks has
greatly encouraged the jobbers here. Speculation
is rife as to the ultimate outcome of fall business,
but there are few jobbers in Chicago who say
that it will not be a shade better than fair. Busi-
ness with the larger retail stores is also on the
mend. The improvement in general conditions
has ilso been felt by manufacturers' agents now
M this market. Up until a few days ago consid-
erable complaint was heard from manufacturers'
agents, but during the last ten days they have
noird a very satisfactory improvement.

Express Rate Cut
'Hie Illinois railroad and warehouse commis-

sion has ordered a cut of from To to 25 per cent
in express rates covering shipments within the
state. It did the same thing, but to no purpose,
two years ago. Many things have happened since
then, and it is believed that the express com-
panies will comply with the requirements as to
the rates and classification, etc. The commission's
order was the first fruit of a law passed at the
last session of the legislature giving the railroad
and warehouse commission specific authority to
re,ulate express charges within the state. The
commission s decision was made public in the
form of an elaborate rate sheet in which every
change made was a reduction. The new rates,
which go into effect October T, will make no
change in the charge per too pounds. The 25-cent
minimum rate will be permitted. The 30-cent
rate, according to the new schedule, will begin
with packages over one pound and not over two
pounds, whose rate per Too pounds would be
$1.75. The 30-cent rate begins at present with
the same class of packages whose rate per Too
pounds would be 75 cents. The recent reduction
of interstate rates has made the present ex-
cc,isively high intrastate rate indefensible, and it
was the work of the last legislature which re-
moved the last hope of the express companies'
determination to maintain these rates. Then,
too. the express companies, after many years of
immunity, see that a day of reckoning is at hand
and are not so indifferent to public opinion nor so
deliant of it as they used to be.

Retail Organization Needed in Chicago
Chicago needs an organization of retail jewel-

ers. Other cities that boast far less of civic
Pride and commercial unity point with deserved
self-satisfaction to their retail jewelry organiza-
tions and to the resultant improved trade condi-
tion. How often have prominent retailers at state
and national conventions borne witness to the
salient influences exerted by their local jewelers'
clubs upon trade conditions in their community?
A mistaken idea seems to be prevalent that local

jewelers' clubs exist only in the smaller cities.
Surely Cleveland and St. Louis and Pittsburgh
can not be considered smaller cities in this sense
of this designation. Then there is Milwaukee,
Toledo, Detroit and numerous other cities, all
with their local jewelers' clubs. We might add,
also, that with a very few exceptions these local
clubs do not merely "exist" in the cities we have
enumerated, but are in "full operation." In these
cities the elimination of a too-unfriendly spirit
among retailers, the elevation of trade conditions,
and the eradication, or at least control, of many
of the evils which beset the retail trade in every
community can be traced directly to the local
jewelers' club, that by inspiring unity among its
members brought them all to the realization that
whatever is beneficial to all the retailers of a
community can scarcely be inimical to any in-
dividual jeweler.

A Plea for a Chicago Jewelers' Club

In the face of this evidence why not have a
local jewelers' club in Chicago? Chicago retailers
can not argue that there is no need for such an
organization here, nor can they derive much
comfort from the much-overworked and "down-
and-out" expression, "what's the use," for
so far as we are aware there has not been any
attempt made during "modern" times to form
such an organization. The state of Illinois has
the proud distinction of having the largest mem-
bership of any state affiliated with the national
organization. If there exists a local jewelers'
club within the state we have still to hear from
it. In no degree are we speaking disparagingly
of the Illinois state association of retail jewelers
when we say that there is little hope that its
influence will ever be potent enough to infuse
better conditions into the jewelry trade of Chi-
cago. That is not, nor should it be, its purpose.
Organizing for a betterment of trade conditions,
like charity, begins at home. We do not wish to
be understood as implying that trade conditions
are any worse in Chicago than in any other
large city, for they are not. But they are not
what they ought to be, and a strong organization
of Chicago retail jewelers can do much to im-
prove them.
The Chicago office of THE KEYSTONE would be

glad to hear from any Chicago retailers who may
have any ideas along this line.
Edward Snell, 5728 Archer avenue, this city,

who is said by the police to have been identified
as the leader of the three men who held up the
jewelry store of Edward Alberti, 5246 Milwaukee
avenue, April 26, binding nine persons and escap-
ing in an automobile, was arraigned on a charge
of robbery September 6. The hearing was con-
tinued at the request of the police and Snell's
bail was fixed at $20,000. The robbers escaped
with over $20,000 in jewelry and cash.
Lee Florsheim, former representative for the

E. and J. Bass Company and Empire Art Metal
Works, of New York, will now represent Worms
& Loeb, Chicago, manufacturers and importers of
high-grade novelty jewelry and fine leather goods
L. J. Viersen, T0944 Michigan avenue, South

Chicago, has made an assignment for the benefit
of his creditors. Ed D. Buell is the receiver.
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William & Payton, manufacturers, of Provi-
dence, will shortly open a Chicago office. A. 1'.
Stet-maker will be in charge.
Joe Regan, of the Baldwin-Miller Company,

Indianapolis, spent a day in Chicago last week on
his way home from Ludington, Mich., where he
enjoyed his annual vacation with his family.
E. Applebaum, an engraver, has taken bench

space in room 812, Ileyworth
S. H. Clausin, of the firm of S. H. Clausin &

Co., Minneapolis, was in Chicago on his return
from a visit to his old home near Toledo.
Charles Hoefer, of the Woodstock-Hoe fer

\Vatch and Jewelry Company, spent several days
in Chicago recently on his return from Plum
Lake, Wis.
C. M. Powers, formerly traveler for the Eisen-

stadt Manufacturing Company, St. Louis, has
gone into the diamond business here. His head-
quarters are in the Columbus Memorial building.
E. J. Koch & Co. have opened their new cut-

glass factory at Elgin, Ill. Tom Singleton, for-
merly with J. D. Bergen Company, is in charge.
The company still retains its salesrooms at 182
North State street.
C. T. J. Delaporte, who was formerly in busi-

ness at Berlin, Wis., was in Chicago early the
past month purchasing his opening bill for a new
store at Moline, Ill. Since closing out his busi-
ness at Berlin a year or more ago Mr. and Mrs.
Delaporte have spent most of their time traveling.
Charles Becker, of the Cincinnati office of The

Keystone Watch Case Company, spent several
days in Chicago last week on business.
R. Irving Morse, formerly with the Henrick-

son Jewelry Company, of Duluth, Minn., was .in
Chicago the early part of the month. He expects
to go in business for himself soon.
E. L. Egolf, of the Milwaukee Optical Manu-

facturing Company, was in Chicago several days
last week. He has severed his connections with
the Milwaukee company and will locate in Har-
risburg, Pa.
George Southwick, Chicago and western repre-

sentative of Payton & Kelley and the E. A. Ben-
nett Company, called on the trade here last week.
John Cox, manager for Benj. Allen & Co., en-

joyed a well-earned vacation early in the month
at his old home in Canada.
Frank Alter, of Holsman & Alter, returned

early in the month from an extended vacation at
Atlantic City and other eastern points.
A. Pinto, who with John Mastrini opened a

jewelry store some time ago at Twelfth and
Halsted streets, has been making an effort, which
up to the present time has been fruitless, to lo-
cate his former partner. Mr. Pinto was the
financial man of the partnership and put in con-
siderable money, only to find when he called at
the store one morning that his partner had dis-
appeared, taking with him something like $1,5oo
worth of jewelry.
In the death of L. P. Jensen, which occurred

at his late residence, 5457 Sunnyside avenue, the
Chicago trade has lost one of its veteran clock
and watch makers Mr. Jensen was an expert in
his line and for the last forty years had repaired
and inspected clocks for the county and state here,
as well as for the federal government.
Henry Pfordresher, Chicago and western rep-

resentative of the Eastern Jewelry Company, left
on the nth instant for a trip through the central
west territory.
C. M. Robertson, who has done a small whole-

sale jewelry business in Chicago, has moved to
Minneapolis, where he will engage in business.
Walter R. Stevens, who was formerly Chicago

and western representative of the Bay State Op-
tical Company, and who was very well known to
the wholesale jewelry trade, spent several days in
Chicago the early part of the month on his way
to Denver on business.
Fred Spies. of Spies Brothers, jewelry manu-

facturers in the Powers building, has returned
from a four months' sojourn in Europe.

J. A. Brown, a well-known watchmaker to the
trade, with offices in the Heyworth building, has
entered the automobile field. In addition to con-
tinuing his watchmaking business he will have a
state agency for a well-known commercial motor.
Cornish Beck, of the Will H. Beck Company,

of Sioux City, was in Chicago for several days
during the early part of the month in the interest
of his fall business.
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Is Your Name on the
BLUE BOOK LIST?

We don't want to appear too inquisitive, but, really, is your name on the BLUE BOOK LIST?
There are reasons why we want to know, and know soon. In the first place—
You won't get a copy of the 1912 BLUE BOOK unless your name is on the list, and really you can't afford to be

without it, because—
It's a great big necessity and a great big help to every retail jeweler in the country, because—
Back of it are forty-three years of jewelry catalogue building and every inch of our commercial standing. These

factors help to make it a Johnny-on-the-spot first aid to success in the jewelry business. Your telephone directory doesn't
stand you in better service when you want to converse with a friend than will the 1912 BLUE BOOK when you wish to
get in touch with the jewelry markets of the world.

We don't call our catalogue the BLUE BOOK on account of its color. It's the " BLUE BOOK " because the blue
blood of quality runs through it. Really, it's the autocrat of the jewelry business. Your Webster will tell you that autocrat
means—an undisputed authority.

Now, because every claim we have made for the "BLUE BOOK" can be easily proven, we ask you once more—

Is Your Name on the BLUE BOOK LIST?
If it isn't, send it to us right now. The 1912 BLUE BOOK costs you
nothing—save a postage stamp, or for that matter a postal. Who

wouldn't take a chance?

NORRIS, ALISTER & CO. liEnTg Chicago, Ill.

THE RICHELIEU PEARL

To Pearl Admirers

The RICHELIEU has
all the beautiful and
splendid qualities of the
genuine pearl, giving
the wearer continued
satisfaction and the
pleasure that is enjoyed
by the display of the
genuine pearl.

Designed in

NECKLACES, SC ARF PINS,
BAR PINS, LA VALLIERES,
RINGS, BRACELETS, STUDS,
BROOCHES, BARRETTES,

EARRINGS.

Six Months Later

Heretofore artificial
pearls after six months'
wear had to be discard-
ed because they lost
their lustre and invari-
ably peeled. Like the
real pearl, the

RICHELIEU
will last a lifetime.

LENGTH—stock sizes 15 inches in
six pearl sizes.
COLORS--white, rose, light cream,
salmon and grayish black.
SNAPS—beautifully designed in
platinum, mounted with precious
stones.

JOS. H. MEYER BROS.  59.ENASISriffR STREET
k.  The Sketch Book House
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Thief Who Was Caught in Lynn After Long Chase Sentenced to One Year.
Confidence Man in Devon, N. H.—"Bermuda Cup" Won in Labor-day

Races—Manufacturing Jewelers Forced to Move—News of Various New

England Points

Boston, September 12.—A man giving the name

of John Voelker, who recently stole a diamond

ring from the store of E. A. Doyle, Lynn, Mass.,

and was caught after a long chase, has been tried

ill the local court of that city and sentenced to

a year's imprisonment.

A. W. Hayes, of Dover, N. H., lost two dia-

mond rings valued at about $200, a confidence

man playing an old trick successfully on one of

his clerks. The thief represented himself as J. W.

Gorman, proprietor of a vaudeville company giv-

ing a show in the city, and asked to have two

rings which he selected sent to the theater for

his wife to inspect. Accordingly they were sent

in care of Edward McClintock, one of Mr. Hayes'

clerks. The pretended proprietor—for such he

proved to be—met McClintock at the door, saying

his wife was in one of the dressing-rooms, and

added that he would like to take the rings in

to show them to her.

Escapes Through Dressing-Room

The clerk waited long and patiently but his

customer did not return, and it was finally dis-

covered that he had presumably passed through
the dressing-room and made his exit by another

door. McClintock notified his employer and
the police of Dover and other places have been

furnished a description of the thief, who got out
of town without being apprehended.

Simonds & Kersten, of Lynn, Mass., have sold
their business out to Simonds & Bond.
George H. Guthridge, Maynard, Mass., has re-

turned from a trip to Vermont, New York and

Canada and says he had a very pleasant outing.
Herman E. French, Hudson, Mass., has just

moved into his new store, '87 Main street. Mr.
French has been established in that town since
1878.

A complete fire-alarm system has been installed
by the New Haven Clock Company, New Haven,
Conn., and it is now said that the plant is thor-
oughly protected in ease of fire.
While inspecting a new house he was building

A. M. Ambler, Middletown, Conn.. fell from a
ladder and dropped to the ground, about twenty
feet below. While badly bruised, his injuries
are not thought to be serious.

Old Timepieces Well Preserved

Charles E. Lovegreen, of Manchester, Mass.,
is the fortunate possessor of an antique pocket

timepiece so old, he declares, it must be the
father of all watches. Of its antiquity there can
he no dispute. for it is so well preserved that all
the figures and lettering on the case are as dis-
tinct as when it was made, more than two and

one-half centuries ago. It was made in England
Ill 1648, although the maker's name does not ap-
pear, and it is in such a perfect state of preserva-
tion that it is still in good running condition.
Mr. Lovegreen has no doubt but that the famous

timepiece has been a family heirloom for many

generations, but unfortunately he can trace it
back but two generations with any certainty, his

Paternal grandfather, Frederick Lovegreen, who
Was a native of Carlsham, Sweden, where he

lived all his life, being the possessor all his life-

time. In his will he bequeathed it to his son,

Charles M. Lovegreen, who came into possession

of it after his death. The son also spent the

greater part of his life in Carlsham, being a mas-

ter marine in the government service. At his

decease his son, Charles E. Lovegreen, received

it by will from his father, following out the cus-

tom of many families of the old countries in dis-

posing of family heirlooms.
Charles E. had in the meantime sought new

fields in free America, leaving Carlsham in 1877
and going to Savannah, Ga., sailing in the coast-
ing trade a number of years, and from there went
to Gloucester, Mass., where he followed the
fisheries for twenty years. Eight years ago he
removed to Manchester, finding employment in
a boatyard, working pleasure yachts, which work
he continues now at intervals. It was twenty-
three years ago, while on a visit to his old home,
and after the death of his father, in 187o, that
he came in possession of the watch. He has but
recently brought it to public notice. Some one,
referring to an old watch made in 1691, claiming
it to be the oldest in existence, prompted Mr.
Lovegreen to tell o f the one h has, which is
many years older. The case of this ancient watch
is twelve karat gold and the dial of a strikingly
handsome design. havin,g a raised figure in blue
and gilt enamel on a background of white. The
numbers 10,565 and 973 appear on the case. It
has a chain movement, key wind and key set,
the works opening back on a hinge. Competent
jewelers have declared that the case and move-
ment were made entirely by hand.
David J. Dannahy & ormerly of 418

Washington street. Boston, 
Co.,
Mass., have moved

into the Jewelers' building. at 373 Washington
street, Boston, Mass., where they will carry a
full line of watches, clocks, jewelry, diamonds
and silverware and will do all kinds of engrav-
ing and repairing.
The city of Boston recently had a large, hand-

some cup made for a yatch race that never took
place to Bermuda. The city decided to give this
cup to the winner in an open handicap regatta
of the Mosquito Fleet Yatch Club, held by them
Labor day. This clip was very valuable and was
known as the "Bermuda Cup." It was worth
$500.

Mrs. Chester Mayo, of toot Beacon street,
Brookline. Mass., reported to the Boston police
that an $L800 brooch, set with diamonds and
pearls, which she wore to a Washington street
theater one evening, was missing when she re-
turned home. She is of the opinion that the
brooch was stolen, for it was so firmly attached
to her corsage, she said, that it is hardly pos-
sible that it became detached without aid.

Starts Manufacturing Jewelry

Edmond W. Kirby announced that he has se-
cured quarters on the second floor of the Jew-
elers' building, room 27, 373 Washington street,
Boston, Mass., and has started in business as a
manufacturing jeweler. Mr. Kirby was em-
ployed for six years by Harry Smith, a well-
known jeweler of the same address, as well as
being associated in the same capacity with Fred-
erick Keim, a manufacturing jeweler in New
York City. Mr. Kirby's workroom is especially
adapted for platinum work, of which work he is
to make a specialty. The many friends of Mr.
Kirby wish him success in his new venture.
R. R. Gwillim, of Meriden, Conn., was recently

in New York on a short trip. He was accom-
panied by Mrs. Gwillim.
A. G. West, of Waterbury, Conn., was on a

vacation that was well spent on some of the
islands that are in the harbor at Portland, Me.
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E. B. Smith, of Pittsfield, Mass., recently un-
derwent a small operation and was obliged to
stay in the hospital a week.
D. F. Leary, of Springfield, Mass., was a re-

cent visitor in Boston, Mass.
Wilson Brothers, of Scolly square, Boston.

Mass., report a very good business and are adver-
tising in the daily papers for expert watchmakers.
Mr. Burns, of Tremont street, Boston, Mass.,

is suffering from a bad case of hay-fever. Mr.
Burns has returned from a few days' recreation
spent in fishing, which he found very good at
Wellfleet, Mass.
F. A. Morgan, of Laconia, N. H., reports that

his wife is much better. Mrs. Morgan recently
had an operation performed on her.
A. J. Potter, of Lebanon, N. H., is giving his

store a general cleaning and renovating.
E. 0. Holmes, of Barre, Vt., recently took a

day off and went fishing.
L. P. Nason died recently at his home in Lynn;

Mass. Mr. Nason's death was very sudden and
unexpected. He was in the jewelry business for
about twelve years at the corner of Smith and
Union streets, Lynn, Mass., after which he gave
up the jewelry business and took up the optical,
in which he was very successful. His business
will be continued by his associate, Mr. Woodbury,
who has been with him the last few years.
The American Fountain Pen Company, makers

of Moore's nonleakable fountain pen, Boston, and
Adams, Cushing & Foster, of the same city, sell-
ing agents for this pen, report an exceedingly
large growth in the business in the last five years.
More dealers have been put on this line of
fountain pens recently than at any time in the
history of the concern. Moore's pen is made in
five sizes, running down to the "Midget," Which
is only three and one-half inches long and made
especially for ladies. Proof that the pen is non-
leakable is to be shown in the fact that every
one is shipped from the factory filled with ink.

Boston Man in San Francisco

Windsor N. Cobb, who has been managing the
Boylston street branch store of Bigelow, Kennard
& Co., Boston, since its opening, left the city re-
cently for San Francisco, Cal., where Ile will take
charge of the silver department of Treat &
Eacret, whose new store is to open about No-
vember t. Mr. Cobb entered the employ of
Bigelow, Kennard & Co. in 1889, and has been
with them ever since, except for two and one-
half years, which he spent in California, during
the greater part of which he was with Shreve
& Co., of San Francisco.
Bonner D. Mason, of the Mason Box Company,

Attleboro, Mass., called on the trade of Boston
and reported good business.
Talbot Ward, of Hyde Park, Mass., is on a

short trip to Christmas Cove, in Maine.
F. B. Phinney, of the Washington building, 387

Washington street, Boston, Mass., recently had a
novel experience, which he thinks is worthy of
narration for the benefit of others. An electric
fan was inadvertently placed on top of his safe,
and later he discovered that all the watches in
the safe were magnetized. He also found the
safe itself was so completely magnetized that he
could not keep his watches in it, even after the
fan had been removed and the watches demag-
netized. The Edison Company, of that city, has
volunteered to demagnetize the safe if it is sent
to their laboratory.

Presented with Unique Key to City

A real key made of nickel was formally pre-
sented to the American Press Humorists, to-
gether with the freedom of the city, while they
were here for their convention quite recently. It
was made by J. C. Graves, Salem, Mass., and is
uniquely emblematical of the city. The tip of the
key was shaped like a bean-pot, and the end that
is inserted in the lock was shaped exactly like
Boston Common, with "49l/2 acres" stamped on
it, and on the reverse side "American Press
Humorists' Convention, 1911." In the center of
the handle is a hub, with fifteen spokes, repre-
senting fifteen cities and towns comprising
Greater Boston.
C. E. Tilton, of Malden, Mass., paid a visit to

the Boston trade.

(Continued on page 1741)
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THE ATTLEBOROS

Change in Time of Express Collections Interests Manufacturers—Business

Improving Slowly—Scales Now Being Placed in North Main Street Bring

Forth Protests from Manufacturers—Factories Prepare for Night Work.

News of the Trade

Attleboro, Mass., September 12.—Attleboro jew-
elers will be interested in the announcement of

the express company of a change in the hour of
collecting afternoon express for New York on
the seventy-five-cent boat rate. The fall schedule,
which goes into effect the last of September, re-
quires that express must be collected nearly two
hours earlier than during the summer months.

It has been the privilege of the jewelers to
ship material as late as 6 o'clock in the afternoon,
and it left Attleboro at 6.38, bound for New
York via the boat line. Now that the boat sched-
ule has been changed it will be necessary to have
packages ready by 4 o'clock. To many jewelers
this will be a handicap, since it will mean a delay
in getting orders to New York and other points
west.
Hardly a shop can get orders ready at 4 o'clock

in the afternoon. The system of almost every
factory prepares them by 6 o'clock, but it is
almost an impossibility to get them out at the
earlier hour. This means that material must be
sent by rail and at a heavier expense.
The jewelers will probably take this matter up

with the express company through the board of
trade, and an effort will be made to have the
6 o'clock collections continued.
V. H. Blackinton Company, of Attleboro Falls,

has started an overtime schedule on account of
a rush of orders.
From now until after the holidays nearly all

the jewelry factories will run Saturday after-
noons. During the summer months the employees
have been allowed a half-holiday on Saturday, but
the approach of the holiday trade does away with
this privilege.
The postal savings bank at the Attleboro post-

office will open September 23. The bank at North
Attleboro reports excellent business, many ac-
counts have been opened.

September Brings Business Improvement

As the month of September opens up there
seems to be an improvement in business among
the jewelers. The locket houses report excellent
business, and bracelet concerns, in one or two
instances, have good orders. The silver shops are
getting busy and one or two expect to start on
overtime work in the course of a fortnight. One
concern reports an order for fifty gross of fobs.
There is an impression among several manu-

facturers that the salesmen made their fall trips
too early, and business might have been better
had they been sent out a little later. Some con-
cerns are planning on sending their salesmen out
on a second trip in the hope that late buyers may
be interested. All manufacturers look for a good
fall, and are in hopes that it will make up for
some of the inactivity of the summer months.

Chartley and Norten Center will unite during
the middle of September in celebrating Norton's
200th birthday. A fine program has been ar-
ranged, including an aeronautical exhibit by Judge
Brackett, the owner of an up-to-date flying ma-
chine. The machine has been at Norton for a
month and Judge Brackett's chauffeur has become
expert as an air pilot.
The first settler in Norton was William Weth-

erell, who came from England as a cabin boy.
Among the earliest settlers were James and Henry
Leonard, who founded the first iron forge and
later cast cannon balls for the revolutionary sol-
diers. The town was set off from Taunton on
June 12, 171r, and in 1765 a part of Norton was
set off as Easton. Part of this land that was
then called Easton later became Mansfield.
The industries of the town were various. At

one time there were four cotton mills, and Will-
iam West had the contract for making sixty tons
of pennies for, the government every year. Other

industries included friction matches, baskets,
scoured wool, nails, wooden plows, soap and bon-
nets. At the present time the principal industry
is jewelry manufacture and the firms are: Sturdy
Brothers, W. A. Sturdy & Co., Freeman, Daugha-
day Company, and one or two others.
That Col. S. 0. Bigney has not given up hopes

of having a reform in the stamping of gold filled
and plated goods is evidenced by his most recent
announcement in which he declares there are
manufacturers who do not care a snap about
public sentiment in regard to the false marking
of chains. "Let us see what the United States
government will do when it gets a batch of these
chains," says the colonel. "When they are as-
sayed and the results are made known, with the
maker's name appended, public sentiment will then
strike from the shoulder."

Pleased with Reciprocity Act

Jewelers of the Attleboros are interested in the
passage of the reciprocity act because it means
more cordial relations with Canada. Some of the
local people who are interested in and conduct
jewelry factories in Canada express the opinion
that ultimately the Taft reciprocity pact will lead
to other reciprocity treaties that will result in
their more direct advantage.
As the present treaty stands jewelry is not

mentioned, which means that the previous con-
ditions will continue. Had there been any pos-
sibility of jewelry being affected the jewelers
would undoubtedly have had considerable to say
in relation to the act. Since they have remained
quiet it is to be understood that they are satis-
fied to allow matters to remain as they are at
present.
Fred Howard, of North Attleboro, and several

other jewelers have signified their intention of
putting a new political committee in North poli-
tics and have circulated nomination papers. When
these papers were filed they were protested and
a hearing is to be held before the ballot law
commissioners.
W. Earl Harwood, western salesman for Font-

neau & Cook Company, was on one of the trains
of the Big Four railroad when it was wrecked
between Cincinnati and Columbus. Mr. Harwood
was in the smoker, which, with the baggage and
mail car, remained on the rails. His samples were
unharmed.
Arthur White, for some time a highly esteemed

employee of the Attleboro Manufacturing Com-
pany, died recently at Laconia, N. H., where he
was spending his vacation. He was twenty-six
years of age, and had been married but a short
time. He was taken ill while on his vacation and
died before he could be brought to Attleboro.
Horace P. Crowell, for several years connected

with N. Perry & Co., of North Attleboro,
has severed his connection with that concern and
accepted a position with the Brownell Hardware
Company, of Attleboro. Mr. Crowell is an expert
in the matter of jewelers' supplies.
An automobile owned by Oscar Wolfenden was

struck by an electric car in Pawtucket Labor day
and somewhat damaged. While hurrying to Paw-
tucket to learn the extent of the accident Frank
E. Guild, Mr. Wolfenden's son-in-law and one of
the Attleboro jewelers, was arrested for over-
speeding, but when the circumstances were made
known the case was laid on file.
James G. Moran, the new postmaster at Mans-

field, who was appointed after one of the most
closely contested political battles in some time,
will assume his new duties in the near future.
He has already received his appointment.

Jewelers' Series of Ball Games

Negotiations have been under way for a series
of ball games between Attleboro and North Attle-
boro. Those who remember the jewelers' series
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of a few years ago recall some of the hottest
baseball seen outside the cities. There is strong
baseball rivalry between the towns.
A pipe in the boiler burst last week at the W.

H. Saart Company had caused the factory to be
without power a few hours. The break was soon
repaired and operations were resumed.
Raymond Wells, salesman for a Boston novelty

concern, and 0. P. Richardson have returned
from an automobile trip to Chicago. They were
on the road twenty-six days, and covered 2,250
miles. They had three punctures on the entire
trip.

Attleboro has been in a turmoil of excitement
over weighing scales that are to be placed on
South Main street, near the postoffice. James E.
Blake, who has spent considerable money in build-
ings and in developing the street, has put up a
protest on the ground that the coal wagons to
be weighed on the scales will cause inconvenience
and danger to the public. The question has
caused much heated discussion and has not yet
been settled.
On the evening of September 8 a regrettable

accident occurred in South Attleboro when an
automobile driven by Dr. Newell C. Bullard, of
North Attleboro, overturned and instantly killed
Mrs. Lillian Shoemaker, who was riding with the
physician. The machine skidded from the road,
crossed a ditch and turned turtle, pinning Mrs.
Shoemaker underneath. Dr. Bullard escaped
without being seriously hurt.
William A. Sturdy, of Chartley, the well-known

jewelry manufacturer, has issued a new book en-
titled "Human Equity." Mr. Sturdy has issued
other books which are fine philosophical treatises
on the errors of social and political life. His
most recent effort is along the same line.
The Attleboro Chain Company will soon com-

mence on night schedules owing to a large num-
ber of orders on hand. D. E. Makepeace Com-
pany, manufacturers of plate, is already on
night schedules.

J. Frank Mason, of North Attleboro, has been
drawn to serve as a juror in the superior court
at Taunton.
Third place in the jewelers' league was won

by the Whiting & Davis baseball team and plans
are under way for a celebration and banquet in
honor of the event.
W. H. Lyons, of Mansfield, has returned from

an extended business trip for his concern, and
reports good business.
Edward Newell, formerly a die cutter with

the Attleboro Manufacturing Company, has be-
come a partner in the concern recently started by
William E. Richard. This is one of the new
concerns in Attleboro, and is doing well. Mr.
Richards was formerly connected with the Leach
& Miller Company and the W. E. Richards Com-
pany.
Bertram McCartney has severed his connection

with J. M. Fisher & Co.
Maxey Potter is home from an extended west-

ern trip and reports business good.

Vacationists Returning Home
Mr. and Mrs. James E. Blake have returned

from an extended trip through Maine with Mr.
and Mrs. Charles Fuller, of Pawtucket. They
went to the extreme northern part of Maine to
the camp of Mr. Page, of Worcester, head of the
Stevens-Duryea Automobile Company.
Arthur A. McRae and family and George L.

Shephardson and family have returned from their
summer homes at Nayatt.

Charles. P. Keeler and family have returned
from their summer residence at Harwichport.
William E. Rounseville and family have closed
their summer residence at that resort also.
The fall meeting of the board of trade will be

held on September 18, and several matters of
interest to the jewelers will be brought up. The
officers of the organization are planning on a
busy fall and winter, and hope to get a new in-
dustry or two in town.
Edward Cargill, salesman for the Kingman

Comb Company, of Leominster, has been visiting
his relatives in North Attleboro.

J. M. Fisher & Co. recently secured an order
for fifty gross of fobs from one dealer.

(Continued on page 1740)
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Gold-Filled Watch Cases

T
HE big constructive purpose
back of "Crescenfand "Jas. Boss"
Gold-Filled Watch Cases is this—
To produce a line that will
make good the best the jeweler

can say for it, and hold his customers'
goodwill all through its long service
A well-rounded line, moreover, that
will meet his customers' tastes and
display to ad vantage in his window.
You cannot say as much for any
other gold-filled watch cases you
ever examined.

*

TAD e MARK

"CRESCENT" GOLD-FILLED
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"JAS. BOSS" GOLD-FILLED
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The KEYSTONE WATCH CASE COMPANY
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GOLD FILLED
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Examine the deep, rich engine-turning or engraving on"Crescent" or "Jas. Boss" cases. It is made possible bythe thickness of the gold.
Ordinary filled cases may look all right when you pay forthem, have a high polish and all that. But the workmanshipof such cases is thin and light—merely burnished on—be-cause the surface is only a thin film or wash of gold. You mayeven find them stamped "Guaranteed for zo years," but whatis the guarantee worth when there is no way to enforce it?If you want assured investment value for your money—service, wear, all-around satisfaction—see that you get a"Crescent" or a "Jas. Boss" case.
Every representative jeweler carries them. He willidentify them for you by the trademarks illustrated on thispage. These marks mean absolute integrity in material, inconstruction, in workmanship. They are standard with thefine jewelry trade and have been for fifty years.
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Manufacturing Jewelers All Advertising for Extra Help—New Companies

Formed—Several Firms Move Into Larger Quarters—Shop of the Late

Michael Fitzgerald Offered For Sale—News of Providence Jewelry Trade

NEW ENGLAND OFFICE OF THE KEYSTONE,

210 HOWARD BUILDING,

PROVIDENCE, R. I., September 12.

Numerous advertisements for help this week
indicate that the local jewelry situation is much
brighter than it has been for several weeks past.
Reports from the manufacturers, too, are to the
effect that business is showing a healthy conva-
lescence from its recent depression, almost all the
manufacturing plants ha ving orders sufficient to
keep them in operation for some time to come.

Ed. M. Conley & Co., is the firm name of a new
concern which has started in business at 94
Friendship street, as engravers.
Adolph Meller, salesman for Heinrich Hoff-

man Company, stone dealers in this city, is now
on a trip to Buffalo and western points.

New Companies and Removals

A partnership to be known as Mills & White
has been formed by Fred J. Mills and Edmund A.
White. The new company has taken the place
and the business of the former firm of Brown &
White.
The Yale Jewelry Company has removed from

62 Page street to the fifth floor of the Dyer
Street Land Company's building at 61 Peck street,
taking the office and shop adjoining which were
vacated recently by the Waite, Thresher Com-
pany.
The George W. Dover Company, jewelers' find-

ings, at 710 Eddy street, has hired floor space on
the top floor of the new Hanley building at 56
Pine street, and will romove to the new location
as soon as the fittings have been installed.
B. A. Ballou & Co., Inc., is equipping two shops

adjoining its plant in the building formerly occu-
pied by the Waite, Thresher Company. When
completed the company will have the space neces-
sary to accommodate its expanded business
William M. Buttrick, formerly traveler for the

Yale Novelty Company, has gone into business for
himself at Leominster, Mass., and will handle
jewelry, hair ornaments, pearl and leather goods
and rhinestone novelties.
Max Morgan, of Morgan & Zusman, is making

an extended trip through the middle Atlantic
states.
Walter B. Bliss, formerly of this city, but now

a manufacturing jeweler of Los Angeles, Cal.,
has been visiting relatives here. During his visit
east he has made purchases of supplies and
machinery.
Patrick Hanley, formerly of Hanley & Mur-

ray, refiners on Eddy street, but now of Bos-
ton, visited his old home recently.
George N. Capron, who has been actively en-

gaged in the jewelry industry for sixty-six years,
and who has passed his eighty-first milestone, is
still engaged as a toolmaker for Palmer & Capron.
Fred Kennon, representing the John T. Mauran

Company, of this city, made a flying.trip to New
York in the interests of his firm the closing week
of August.
Joseph Bouclin has started making german

silver mesh bag tops at 38 Friendship street.
The Victoria Enameling Company, composed

of E. G. Dodge and M. Joseph Higgins, is in
business at 19 Page street, engaged in doing
Japan enameling of jewelry.
A meeting of the creditors of Johnson, Hay-

ward & Piper will be held at the office of William
Allen, special master, 67 Wall street, New York
City, on September no, at 1.30 p. m., to hear the
account of the receiver and to consider offer in
settlement of claims.

Offer Fitzgerald Shop for Sale

The shop of the late M. Fitzgerald, located in
the Fitzgerald building, Providence, is advertised
for sale. This is an exceptional opportunity for
any one desiring to go into the ring business.

Mr. and Mrs. George M. Baker have returned
from an auto trip through Maine and New Hamp-
shire.
L. A. King Diters, of Plainville, Conn., manu-

facturer of wire initials and monogram specialties,
is in this city on business.
Charles D. Lyons, of the C. D. Lyons Com-

pany, Mansfield, Mass, is on a special business
trip to Philadelphia, Baltimore and Pittsburgh.

J. H. Manning, of the J. H. Manning Company,
of this city, is in the west and is getting excel-
lent orders for the popular "Manning brace-
let."
Leon Elias, of Mackey & Elias, of this city, is

on an extended western trip with a nice line of
sterling silver and rolled plate novelties in jewelry.
Jacob Scharzkopf, of Providence, is on an ex-

tended western trip with a handsome new line,
comprising rolled plate handy pins, chain sets,
cuff links, and small chains. His trip will extend
throughout the middle west and northwest.
James R. Trafton, with the Morgan Jewelry

Company, of Providence, is on an extended west-
ern trip for his house with a handsome new fall
line, comprising rings, line sets, emblem buttons,
scarf pins, etc. This house is a leader in gold
shell rings. It also has an extensive line of
oriental silver rings, for which it has had a
very large demand.
Herbert Tourtellott, representing the Waite,

Thresher Company, is visiting the San Francisco
trade.
G. W. Bleeker, of the Martin-Copeland Com-

pany, is in Pittsburgh with a new line
F. W. Hall, of the Iron & Russell Company, is

in Philadelphia visiting the trade.
Arthur Totten, who was formerly asso-

ciated with East, Brown & Mills, of this city,
is now traveling through New York, Pennsyl-
vania and the New England states for the Irving
Manufacturing Company, the new r4-karat house,
of Newark.
Mr. and Mrs. Frank Cutter, of this city, are

receiving congratulations on the birth of a boy
a few days ago.
Frank L. Hinckley, Rush Sturges and Abbot

Phillips, all of this city, have filed articles of
association with the secretary of state creating
the Pawtucket Smelting and Refining Works, to
be located in Pawtucket, and with a capital stock
of 8100,000.
Royal H. Gladding, of this city, has been ap-

pointed temporary receiver of Andrews & Com-
pany, refiners and smelters, of this city, and a
decree has been intered by Presiding Justice Tan-
ner, of the superior court, directing the receiver
to investigate the condition of the business and
make a report as soon as possible as to the advis-
ability of continuing or winding up the business.
The petition under which the court action was
taken was filed by Frank H. Andrews, trustee,
against Howard V. Andrews and others. Mr.
Gladding was appointed receiver of the trust
estate conveyed by Elmer S. Chace to the pe-
titioner, Frank H. Andrews. It was stated that
the assets of the concern were sufficient to meet
all the claims if the business could be wound up
properly. Whether it will be continued under
the receivership or closed will depend upon the
recommendations to be made by the receiver after
the investigation and upon whatever order the
court may enter at that time.
The employees of E. L. Spencer & Co. held

their annual outing at the Pomham Club, Satur-
day, September 9, a party of about too attending.
At the conclusion of the clambake addresses were
made by E. L. Spencer and Benjamin Stone. The
baseball game between the single and married
men was the feature of the day's sporting events.
Won by the former.
Edward B. Hough and William A. Schofield

and George S. Baker were on the committee of
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arrangements for the annual clambake of the
Anawan Club in Rehoboth, Saturday, September 9.
Henry R. Barker and Benjamin Hall were

among those who attended the annual outing of
the Providence Marine Corps of Artillery at the
Warwick Club, September 7.
R. G. Ostby, of Ostby & Barton, was a con-

testant in the tennis tournament for the state hon-
ors at the Agawam Hunt, Saturday, September 9.
A. S. Vennerbeck, John Shepard Jr., C. H.

Such and A. L. Aldred' were among the Rhode
Island golfers who competed for the state cham-
pionship honors the week of September 4 at the
combined courses of the Agawam Hunt and the
Metacomet Golf Club.
Horace Carpenter, Arthur E. Austin and

George W. Dover were among the contributors
to the Edgwood building fund for the public
library association recently.

Three Firms So Far in Boston Exhibit

The local jewelers are rushing their arrange-
ments for participation in the jewelry exhibition
to be held in connection with the Boston Chamber
of Commerce Exposition within a few weeks. So
far there have been but three firms in this city
that have announced their intention to exhibit,
those being the Wolcott Manufacturing Company,
the Irons & Russell Company and the E. L.
Spencer Company. Each firm will be permitted
the opportunity of displaying its complete line, the
original plan of having an exhibition of the proc-
ess of manufacture having been given up.
The funeral of Michael Fitzgerald, who was

one of the pioneer manufacturing jewelers of
this city, and who died recently, was held at the
Church of the Holy Name, on Camp street, this
city, where he had been a communicant for years.
Rev. 0. F. Clark, pastor, sang the solemn high
mass of requiem, assisted by Rev. Joseph E.
Hughes as deacon; Rev. M. O'Hare, master of
ceremonies, and Rev. E. J. Goodwin, subdeacon.
The Gregorian chant was sung by the choir of
the church, directed by Miss Hortense Clark,
organist. The honorary bearers included William
J. Feeley, of the W. J. Feeley Company, this city.
Burial was at St. Francis cemetery.
The condition of George H. Cahoone, of G. H.

Cahoone & Co., who was operated on recently at
the Parade street hospital, this city, is now re-
ported as being satisfactory, with all hopes for
early convalescence.
The Gorham Manufacturing Company is rush-

ing the work on the new silver service which has
been ordered by the Vanderbilt Hotel, New York.

D.• C. Sanne, manager of the Kinney Company,
who has been spending two months in Norway,
has returned to this city.
The Gorham Manufacturing Company has been

awarded the contract to cast the bronze statue
for the North Attleboro soldiers' monument.
The Carpenter Loan Company, through its

treasurer, E. H. Kerr, has donated a handsome
championship loving-cup to the winning team in
the Providence Amateur Baseball League. The
cup was made by the Reed & Barton Company,
Taunton, on an original design submitted by Mr.
Kerr, and is a very unique piece of work. Standing
twenty-two inches in height it is made with a sil-
ver base upon which three crossed bats form a
stand for the large bowl of the cup. It has three
odd handles,and the cup is covered and bears upon
the cover a figure of a baseball player in 

n 

standing in position at the plate.
N. Barstow Company, formerly at 7 Beverly

street, has moved into its new two-story fire-
proof brick building at the corner of Public and
Temple streets. The new quarters afford nearly
three times as much space as the former place,
making it possible to produce a larger line of
silver novelties and mesh bags than has been
the case in the past. The new building is 26o
feet long by sixty feet wide and two stories
in height, and contains many windows which give
exceptional lighting capacity. The building was
in construction for three months, which is a re-
markably short time for putting up a building of
this character. All the gas used throughout the
building will be generated at the factory, and the
machinery operated will be driven by direct-drive
motors. The first floor will be given over to
offices, shipping and packing room and also for
the drop-forge work. The upper floor will be
used for manufacturing mesh hags, etc.
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MR. JEWELER!
Read This! Very Important!

ABOUT OUR

New Catalogue Supplement
Since issuing our New Catalogue, we have added so many new
styles and latest fads and the demand by the trade for further illustra-
tions has been so great, we have decided to illustrate some of them
and will shortly submit them to you in one of the handsomest
Photo Jewelry Catalogue Supplements ever put before the trade.

Each style has been selected with the utmost care and con-
sideration for the tremendous fall demand we are expecting you
to have and we believe that it will amply repay you to look
over the " good things " shown in the New Catalogue and the
Supplement. Our more than forty years' experience warrants
the confidence of the trade, and we are in a position to take care
of you in the present and the later "rush season," and would ad-
vise you to consult Our Catalogue and Supplement before order-
ing or putting in your fall goods. 

iAppreciating the many favors n the past and soliciting your
future and continued patronage, we are,

Very truly yours,

THE HOUSE!
D a

A. G. Schwab

Louis Lange

Julian G. Schwab

H. C. Schwab

D a

QUALITY!

PRICE!

STYLE!

THE LINE!

A. G. Schwab 0 Sons CINCINNATI, OHIO
31-39 E FOURTH AVENUE
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CINCINNATI

"Made in Cincinnati" Week Takes Up Attention of Local Jewelers—August

Proved a Very Good Month—Many Out-of-town Jewelers in the City.

News of the Local Jewelry Trade

Cincinnati, September 12.—"Made in Cincin-

nati" is the watchword of the business men and

commercial houses of the Queen City during the

week beginning September 4. The Commercial

Association of the city has seen to it that all

goods made in Cincinnati and displayed in Cin-

cinnati windows have the above words showing,

thus giving the outsider an opportunity of seeing

how big and varied a manufacturing center Cin-

cinnati really is. The cause of all this display is

the celebration of the Fern Bank Dam, the com-

pletion of which assures a nine-foot stage of the

Ohio river from Cairo, Ill., to Cincinnati, Ohio.

The railroads have offered rates and thousands

of people are pouring into Cincinnati daily. Many

jewelers have taken this opportunity and are

doing their purchasing as well as seeing the fes-

tivities. It is surprising to see how much sil-

verware and jewelry is made in this city. Its

vastness has been brought out by the displays,

and is a source of great pleasure to the trade.

August Very Good Month

While August proved to be a very good month

for most of the jobbers there has been some com-

plaint that collections are coming in slowly. A

great many retailers throughout the smaller towns

have allowed their bills to run on several months

instead of paying and getting the advantage of

the discount. This state of affairs is somewhat

discouraging, but most jobbers feel that with the

coming of fall this condition will cease to exist,

and that a thriving business with good collections

will follow.
The firm of Charles Swigart & Co., supply line

dealers, is doing a nice business. It will be re-

membered that the firm was established in Jan-

uary, igrr. "Next year we will double our busi-

ness, but as a child has to learn how to creep be-

fore it can walk, so a business has to grow by

degrees," said Mr. Swigart. J. A. Oswald is

traveling through Indiana, while Charles Swigart

expects to leave shortly for an extended trip

through northern Ohio and Michigan.

F. B. Folsom, who has been in Cincinnati pur-

chasing, is now connected with E. F. Randolph,

of Bluefield and Williamson, W. Va. Mr. Mit-

tendorf, who was formerly connected with the

E. & J. Swigart Company, but later went to Blue-

field to join Mr. Randolph, has given up the jew-

elry business and is now practicing law.

V. A. Gebhardt, of Gebhardt Brothers, has re-
turned from his fishing trip at one of the pleas-
ure lakes of Michigan.
D. A. Sewell, of Wilmington, Ohio, is thinking

seriously of giving up the jewelry business in
Wilmington and removing to some place in the
southwest, preferably somewhere in Texas. Mr.
Sewell has been ailing for some time, and owing
to this fact he wishes to go to a warmer climate.
He contemplates remaining in the jewelry busi-
ness. however.
Walter H. Brown, with E. & J. Swigart Com-

pany, who has been down with typhoid fever for
the past four weeks, is recovering rapidly. It will
be some time, however, before he can resume his

John N. Embrey, a well-known jeweler of
North Lewisberg, Ohio, passed away at his home
on August 23. Mr. Embrey was sixty-two years
old and had many friends among the trade here
in Cincinnati. Interment took place in the East

Liberty cemetery under the direction of the Raper
Commandery, No. i, the Rev. Michael Yeagle
officiating.
For the D. Jacobs Sons & Co. Aaron Strauss

is covering West Virginia, Julius D. Jacobs Indi-
ana, and J. Hirschfield Alabama. S. Hirschfield
is on a three months' tour of Kansas, Oklahoma,
Arkansas and Texas. C. K. Jacobs has been con-
fined to his bed with an abcess on his ankle. He
is recovering rapidly.

Movements of Well-known Travelers

I. Oppenheimer, of Hahn & Oppenheimer,
leaves this week for an extended trip through
the south. Eddie Ellsbach, who has been taking
treatment at Martinsville, Ind., for his rheuma-
tism for such a long while, is now back in the
store. Miss Henrietta Mesch returned this week
from her trip through the Great Lakes. Miss
Emma Flicker is taking her vacation traveling
through Ohio. Mr. Eismann, the Birmingham,
Ala., representative of the firm, is now in town
making a short visit with Mr. Hahn.
Otto Mehmert, of Joseph Mehmert Company,

is now traveling through Illinois.
Mr. and Mrs. Frank Besse, of Fort Wayne, Ind.,

are spending the week in Cincinnati, taking in the
Fern Bank Dam festivities and doing their fall
buying.
George A. Klein & Son, of Muncie, Ind., are

spending the week in Cincinnati. Mr. Klein is a
brother of E. M. Klein.
Lee Kahn and Joe Rosenbaum are traveling

through Kentucky and Illinois, respectively, for
the Lindenberg & Fox Company. Mr. Fox has
just returned from his four weeks' sojourn at
his summer home at Omena, Mich. His family
expect to stay for a short while yet.

Stanley Wallenstein, of Wallenstein, Mayer &
Co., is spending his vacation at Frankfort, Mich.
Joe Loos returned from his fishing trip up the
Kentucky river and treated his friends to some
fine Kentucky fish.
G. M. Braham, with A. & J. Plant Company,

left Sunday night for his initial eastern trip.
Aaron Plant is spending the week at Martinsville,
Ind., taking treatment for his rheumatism.
A. Weiler, wife and daughter, of Greenwood,

Miss., are spending the week with friends in
Cincinnati. Mr. Weiler was formerly located in
this city.
Al Granducci, with L. Gutmann & Sons, has

returned from his ten-day motor-boat trip up the
Kentucky river. Al is the owner of the speedy
boat Jolly Roger, and expects to enter the motor-
boat races scheduled as an event during the cele-
bration of the Fern Bank Dam. He expects to
pluck a prize.
Miss Kate Schroeder, with Richter & Phillips,

is taking a lake trip, expecting to be gone about
two weeks. Sam Young starts for his initial fall
trip through Kentucky this week, while Fred Phil-
lips starts for Indiana and Illinois.
E. M. Klein, of Klein Brothers, is in from

Ohio. Mr. Frommeyer is covering Michigan; W.
TT. Snyder, Iowa.

Monthly Meeting of the Entre Nous Club

The Entre Nous Club, composed of the young
ladies of the Oskamp-Nolting Company, held its
monthly meeting at the home of Miss Pauline
Siedel. The club has inaugurated a new feature
for the upliftment of the members. At each meet-
ing a specified author is selected and discussed,
the members answering the roll-call with some re-
mark about the author's work or life. in this
way the club aims to get to know something about
the most prominent men of letters. At the last
meeting Eugene Field was discussed. The next
meeting is to be held at the home of Mrs. R. W.
Allen, of Newport, Ky., Longfellow being the poet
under discussion.
With the end of the baseball season in sight

the jewelry trade is once more taking steps for
the formation of a bowling league. Last year
there was no organized league, although there
were steps taken in that direction. During the
season the trade developed some very able bowl-
ers, but instead of rolling in the jewelry trade
they joined outside teams. With these fellows
as boosters there is every indication that a thriv-
ing eight-team bowling league will be started.
Al Siemer and Robert Hess, both of the Oskamp-
Nolting Jewelry Company, have taken an active
interest in the movement.

Out-of-town Jewelers Visit Local Trade

The following out-of-town jewelers registered
during the past fortnight: Frank Besse, Fort
Wayne, Ind.; E. Mosimann, Bluffton, Ind.; F. B.
Folsom, Bluefield, W. Va.; Fred Kenedy, Rich-
mond, Ind.; R. A. Clark, Lawrenceberg, Ind.;
D. A. Sewell, Wilmington, Ohio; James White,
Dillsboro, Ind.; Howard Davis, Fairmont, W.
Va.; W. B. Henington, of W. B. Henington
& Co., Belzion, Miss.; A. E. Johnson, Versailles,
Ind.; D. A. Lamb, Wilmington, Ohio; M. Eis-
mann, Birmingham, Ala.; L. C. Deifenbaugh,
Lewisberg, Ohio; J. H. Vaughn, Marrow, Ohio;
Mr. Duncanson, Lynchburg, Ohio; George A.
Klein, Muncie, Ind.; Fred G. Heinzle & Son,
Tell City, Ohio; Mr. Nestor, Boonville, Ind.; Al
B. Smith, Logansport, Ind.; L. B. Stearn, Louis-
ville, Ky.; Abe Weiler, Greenwood, Miss.; J. H.
Young, Fort Wayne, Ind.; J. W. Smith, Hickman,
Ky.; H. Feldman, Falmouth, Ky.; John Glen,
Newport, Tenn.; S. F. Knowles, Chattanooga,
Tenn.; A. Carter, Anderson, Ind.; J. E. Knocke,
Lexington, Ky.; W. T. Hurt, Chapple Hill, Tenn.;
W. Fairchild, Monticello, Ky.; H. J. Wonder-
vellen, Rockford, Ill.

CLEVELAND

New Arcade Recently Opened to Contain

Three Jewelry Shops — Unique Antique

Jewelry Store Also Opened—News of the

Local Trade

Cleveland, September 13.—Cleyeland's new ar-

cade, The Euclid, just opened, will be quite a

jewelry center. Three attractive new jewelry

specialty shops are already opened there, and one

optometry office. The storerooms are exceedingly

attractive and splendidly adapted to such purpose.

Albert H. Glaser, who manufactures and sells
hand-wrought jewelry, is one of the new arcade's
tenants. Mr. Glaser has had his factory and an
office in the Republic building for some time, but
this is the first time he has had a regular show-
room. He is at 12 Euclid Arcade, in an attractive
storeroom decorated in blue, with cherry wood-
work. His factory room is above it. Mr. Glaser
has succeeded in an effort to make his shop "dif-
ferent," largely with the use of low show-cases
and chairs for the customers.

J. H. Cohn is across the way in No. 13, with
an antique jewelry shop. This is Mr. Cohn's
advent in the business. He will make a specialty
of heirlooms, cameos and good antiques, and will
carry a line of jewelry novelties as well. He be-
lieves his shop will be the only one of exactly
its kind in the state. His room is effective in
gray and green woodwork and decorations.

The A. Miller Company, diamond specialties,
has opened a wholesale and retail store near the
Euclid avenue end of the arcade. The company
will occupy one of the largest rooms in the arcade,
and will have also the rooms above.
Leonard C. Cash, who has been the head of

the optical department in the May Company store
for several years, has gone into business for him-
self and opened a room in the same arcade. He
is starting with a large clientele.
James Iredale, who did business on Superior

avenue tinder the firm name of Hutchings Jew-
elry Company, has discontinued business.

J. 0. Adams, of Milan; W. P. Carruthers, of
Oberlin, and G. F. Elgin, of Kent, were calling
on the trade the past week.
A. D. Weed, of the Bowler & Burdick Com-

pany, has been on his vacation.
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You can't stop good news; it flies
in the air.

The Vatti rosdry (not for depart-
ment stores and the like), $2; worth
$3, $4, $5, $6, $7, as rosaries go; and
nobody has it but jewelers and
religious stores.

Particulars sent ; four samples $5,
cash with order, and money returned
on return of the goods if not wanted.

Vatti Rosary Co., to6 Fulton Street, New York.
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INDIANAPOLIS

State Fair and Annual Fall Buyers' Meet in Full Swing—Thieves Return Stolen
Goods to Elwood Jeweler—Several Local Jewelers Renovating and House-
cleaning—News of the Trade

Indianapolis, September 12.—Indianapolis is in
the midst of state fair week and the annual fall
buyers' meet. Railroads and traction lines are
running extra trains. The last two days of the
week will bring the big crowds. The Indianapolis
Trade Association has opened headquarters on
South Meridian street and all the jobbing houses
are prepared to welcome and take care of their
out-of-town customers.
September I was the last day of the summer

schedule for early closing in the retail district.
The early-closing movement has been more suc-
cessful this year than any previous year because
the buying public has helped by shopping early.
The Indiana state railroad commission has re-

cently handed down a ruling which refused to
allow railroads operating within the state to
increase the minimum charge on freight ship-
ments from twenty-five to thirty-five cents.

September 31 Last Day for Inspection Registry
According to an act of the last state legislature

September 31 is the final date for every person,
firm, coporation or association employing five or
more persons to register with the state bureau
of inspection and to pay the license fee of $1.
Employers failing to comply with this act will
be liable to a fine of $25.

J. E. Reagan, general manager of Baldwin-
Miller Company, has returned from a short visit
to his family at their summer home in Ludington,
Mich.
Mark C. Davis is confined to his home on

Broadway by a serious illness. Last spring Mr.
Davis lost his wife and has been laid up with
rheumatism all summer. Mr. Davis is one of
the oldest and best known manufacturing jewel-
ers in the city.
E. M. Stevenson, manufacturing jeweler in the

Waverley building, will reopen his classes in arts
and crafts jewelry about September 15. He ex-
pects to have full classes and has made a number
of improvements that will facilitate his work.
C. W. Kelley spent several days the first of this

month at the Claypool Hotel, where he made a
very complete and beautiful display of the cut-
glass line manufactured by H. P. Sinclaire & Co.,
of Corning, N. Y. Mr. Kelley booked a number
of good orders and reported fall business as quite
good.

Visitors in the city this week found C. W.
Lauer & Co. in more or less confusion as far
as their furniture and fixtures were concerned.
The work of enlarging their quarters was still
going on, but all callers were given a hearty wel-
come and their wants promptly attended to. Mr.
Lauer received many compliments upon the im-
provements.
Hoffman & Co., formerly Hoffman & Lauer,

made no attempt at a permanent arrangement
of their new _quarters until after the state fair.
The new quarters of this jobbing material house
were most favorably commented upon by their
out-of-town customers who were in the city.

J. S. Cole, of Cole & Son, at Windfall, Ind.,
Was met on this market during buyers' week. He
reported business as very good and prospects
bright.
Charles Mayers & Co. and L. S. Ayres con-

ducted special sales on sterling silver teaspoons
during state fair week. These sales were very
successful.
Mrs. C. E. Thornton, of this city, announces

the engagement of her daughter Margaret to
Max C. Lang. Mr. Lang is a manufacturing
Jeweler in the Claypool building, and formerly
lived in Philadelphia.
Waldo E. Stein has opened a retail and whole-

sale jewelry business in room 503, State Life
building.

Mr. and Mrs. J. C. Sipe, of this city; Samuel
Sipe, of Pittsburgh, and J. F. Sipe, of New York,
will leave the last of this month for a hunting
trip west and a visit to Yellowstone Park.
Fred Howes, a nephew of the Burton broth-

ers, has entered the Indianapolis store of the
Burton Jewelry Company. Frank Burton, who
has been devoting most of his time to the Kokomo
branch store, will spend more time in Indianapolis
since Donald Patton, formerly with George S.
Kern, has assumed the management of the
Kokomo store.

Traveling Salesman Running for Sheriff
John T. Gardner, traveling salesman for Bald-

win-Miller Company, has announced that he is a
candidate for the Republican nomination for
sheriff of Marion county. The position pays
$17,500 a year and fees, out of which the incum-
bent is obliged to pay his deputies. Mr. Gardner
is very prominent in all traveling men's organiza-
tions and has a host of friends who are anxious
to help him secure the nomination.
L. M. Heaps, Sheridan, Ind., has made recent

buying trips to both the Chicago and Indianapolis
markets. He finds business good.
Early in August thieves entered the drug and

jewelry store of Fred Green, at Elwood, Ind.,
and while the clerks were engaged in the front
of the store went to the safe, which was opened,
and carried away a number of empty watch cases
from which the movements had been taken for
repairs. After three weeks' work the polic ran
down the thieves pretty close, when the
proprietor, upon opening the store one morning,
found a package lying in the doorway. It con-
tained the entire loot, except one cheap watch.
The property was valued at over $100.

0. M. Artes with Rockford Watch Company
Oliver M. Artes has resigned his position with

the well-known jewelry house of his father, A. F.
Artes, at Evansville, ill., and will represent the
Rockford Watch Compaigy on the road. He has
held the office of treasurer of the National Retail
Jewelers' Association and secretary of the In-
diana Retail Jewelers' Association. Mr. Artes

has a host of trade friends, not only in this state,
but all over the country, who wish him every
success in his new undertaking.
The Evansville Jewelers' Club, which suspended

meetings during the hot weather, will resume
regular meetings this month. The club has grown
in membership until almost every jeweler in the
city is an active member.
Word has been received by local jobbers that

Frank T. McKee, formerly at Arthur, Ill., has
purchased the jewelry business of J. B. Johnson,
at Tuscola, Ill. Mr. Johnson will return to his
former location at Goodland, Ind.
A. P. Woods, of Woods Brothers, of both

Galveston and Forest, Ind., made a recent trip to
this market. He reports business fine and pros-
pects excellent. The new store at Galveston has
been a great success.
J. H. Rothlander, of Evansville, Ind., will be in

Indianapolis next month, when he will finish his
degrees in Scottish Rite Masonry.
S. H. Richey, secretary of the Wright Rich Cut

Glass Company, of Anderson, Ind., spent several
days in this city recently. He sold a number of
nice bills and reported the cut-glass business as
very good.
G. H. Conner, of Brownstown, Ind., was re-

cently met at the L. R. Douglas School of En-
graving, in this city. Mr. Conner has been a
student at the Bradley Polytechnic Institute at
Peoria, Ill.
J. S. Wells, of Bicknell, Ind., has been making

frequent visits to the Methodist Hospital in this
city. Mr. Wells' daughter has been seriously ill
at the hospital for several weeks. Her condition
is gradually improving.

The Latest Pearl Find

The latest pearl find is reported from Owens-
ville, Ind., where a musseler found a button-
shaped pearl weighing ninety-seven grains and
sold it for $1,00o. It is estimated that from
$50,000 to $foo,000 worth of pearls have been
found in the Ohio, Wabash and White rivers this
season. Most of the pearls have been sold in
New Yo, but many of the finer ones have been
purchased by agents of Paris dealers.
John A. Bernloehr, junior member of the firm

of Chris Bernloehr & Bro., has returned from a
month's sojourn in Colorado.
The Eppert Jewelry Company, on South Illinois

street, has opened an optical department under
the management of Dr. Joseph S. Fancher.
B. S. Staley, watchmaker and jeweler, has

opened a new store at the corner of Washington
street and Ritter avenue, Irvington, Ind.

KANSAS CITY
Fall Trade Starts In with Renewed Vigor—St. Louis Jeweler Opens Local Store.

Travelers Return from Late Summer Trips—News of the .Local Trade
Kansas City, September 12.—Fall trade in Kan-

sas City has started briskly and the number of
out-of-town buyers in the market the first ten
days of September was unusual. The jobbers
say their sales for the month will probably exceed
those of September of last year. Jewelry is sell-
ing well, but watches and diamonds move slowly.
Louis Meyer, president of the Meyer Jewelry

Company, returned September 5 from a snort
stay in Denver and Colorado Springs, where fits
family has been spending several weeks.

Cameron Jeweler Sells Out
Roy Smithers, of Cameron, Mo., sold out his

stock September z to S. J. Huey, the Excelsior
Springs jeweler. Mr. Huey has placed J. A.
Maupin in charge of his new business at Cameron
and will continue to take care of his stock at
Excelsior Springs, Mo. Mr. Smithers has gone
to Chillicothe, Mo., to take charge of the basket
stock.

Noble R. Fuller, of the Edwards & Sloane Jew-
elry Company, with his wife, returned September
5 from a vacation spent in the country.
C. B. Norton, of the C. B. Norton Jewelry

Company, with his wife and family, and J. V.
Robinson, manager of the tool department, and
family, have returned from an outing of several
weeks at Park Rapids, Minn.

J. P. Frech, formerly of St. Louis, has opened
a handsome little jewelry store at 911 Grand ave-
nue. If beautiful fixtures and artistic decora-
tions, together with personality, may be taken as
indications, the new concern promises to be a
formidable rival in the business field here.

New Catalog to Be Out Soon
The new catalog of the C. B. Norton Jewelry

Company will be out September 25, and it will
be the best ever put out by that firm.
H. S. Zinn, of Hutchinson, Kan., was in Kan-

sas City last month buying handsome new fix-
tures for his store. Mr. Zinn is remodeling his
store for the state fair, which is to be held in his
home town this year.
C. C. Hoefer, of the Woodstock-Hoefer Watch

and Jewelry Company, and family have returned
from their summer home at Plum Lake, Wis.
The Ross Jewelry Company is a new jewelry

concern in the retail business on Walnut street.
Frank Barton, of Harrison & Barton, Con-

cordia, Kan., was in Kansas City last month buy-
ing his regular fall stock and visiting friends.
G. A. Leffler, of Iola, Kan., will move into a

new store this fall, and is plannina to have it one
of the prettiest in that part of the state.
W. G. Lytle, of Frankfort, Kan., was in Kan-

(Continued on page 1739)
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DALLAS

New $2,000,000 Hotel Interests Local T
Jeweler Appointed Postmaster of
Trade

Dallas, Texas, September To.—Dallas, the city of
the hour, is trying to keep pace with her name,
and a large stock company has been formed,
which is erecting one of the most up-to-date hotel
buildings in the south. This twenty-two-stork
building is of steel throughout, is built on a solid
rock foundation, and when completed will mean
investment of between $2,000,000 and $3,000,000.

Will York, who was for a number of years
the leading jeweler in Bonham, Texas, has ac-
cepted a position as traveling salesman with the
Houghton-Reardon Company, of this city.
G. W. Wall, formerly a prominent workman,

has decided to go into business for himself and
has opened up a nice place at Teneha, Texas.
J. P. Majors, who has been in Colorado for a

number of years, has opened up a new jewelry
store in Sweetwater. His sons, Sam and Edward,
will care for the new business, while Mr. Majors
and his son Oscar will remain in the Colorado
store. Here's wishing success to the new enter-
prises.
L. E. Murdaugh, of Celeste, was in the city

recently, making such purchases as were neces-
sary to carry on his business at that place.
C. L. Bailey, one of the leading jewelers of

Dallas, has been in the east for the past two
weeks purchasing his fall stock.
Edgar Pike, of Linz Brothers, has recently re-

turned from a three months' tour of Europe.
H. H. Hawley, who has been in business in

Stamford for a number of years, has recently
moved to Greenville and opened up a nice place of
business.
G. A. Coulson is remodeling his stori. And put-

ting in new fixtures. When completed it will be
one of the prettiest stores in Greenville.
Simpson Taber, of the Taber Manufacturing

Company, has just returned from a pleasant trip to
Colorado.
Miss Ruby Jennings, expert stenographer of

Cleburne, Texas, has accepted a position with the
Houghton-Reardon Company, of this city.
Albert Linz, of Linz Brothers, of this city, has

returned from a pleasant tour of Europe.
A. A. Everts, president of the A. A. Everts

Company, has been visiting in the east about two
months. Mrs. Everts accompanied him, and they

' are combining pleasure with business.
C. W. Tomlin, in charge of Linz Brothers' re-

pair department, has returned from a two weeks'
trip to Colorado. •

J. L. Welborn, of this city, has decided to go
into new quarters, and is putting in a new front
and new fixtures in store on Akard street.
Wolf Utay, head jeweler in the manufacturing

department of Linz Brothers, has just returned
from his vacation very much recuperated and
ready for his fall duties.
L. L. Brasfield, head watchmaker for Hertz-

berg, of San Antonio, was in the city recently
calling on the trade.
V. R. Jones, who for a number of years has

been in Altus. Okla., is now working for J. Pos-
ner Jewelry Company. of Dallas

Many Return from the Country

John Jones, head order clerk for Shuttles
Brothers & Lewis, has recently returned from his
vacation.
Joe C. Martin, watchmaker for J. A. Harris, of

this city, has just returned from a two months'
visit in south Texas.
Mr. Fry, head watchmaker for N. C. Hall, of

Fort Worth, has just returned from his vacation.
C. L. Norsworthy recently sold his business to

H. H. Hawley Company, of this city.
J. T. Moye, a well-known jeweler of this city,

is enjoying a month's vacation for the first time
in a number of years.
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rade—Vacationists Return in Numbers.
Texas City—News of the Local Jewelry

Mrs. Calkins, wife of J. C. Calkins, has just
returned from a two months' visit in Michigan.

J. H. Rachofsky has just returned from a short
vacation.
William Baumgardener, of Refugio, accom-

panied by his wife, spent several days in Dallas
looking over the fall lines and making such pur-
chases as he needed to fill in his fall trade.

School in New Quarters

Plath & Dickson, who have been running a
watchmaking and engraving school for a number
of years on Main street, have recently moved
into new quarters on Field street, where they will
have more room and be in a better position to
handle their extensive business.
Mrs. Weatherford, wife of A. Weatherford, of

Plano, has just returned from a pleasant trip to
south Texas.
Thomas Jones, who for a number of years has

been located at Big Springs, has recently moved
to Gatesville, and now has charge of the repair
and jewelry department of A. D. Honeycutt, of
that city.
E. M. Reardon Jr., of the Houghton-Reardon

Company, of this city, is the recent possessor of
a handsome seven-passenger touring car, and is
enjoying many pleasant drives over the good
roads in this vicinity.
The Mart Jewelry and Novelty Company, Mart,

Texas, was closed recently by the sheriff.

Jeweler Now Postmaster of Sherman, Texas

J. E. Murchert, who for a number of years has
been in the jewelry business in Sherman, Texas,
was successful in being recently appointed post-
master at his city.
John L. DeGrazier recently enjoyed a trip on a

two days' trade excursion, representing the
Moore-DeGrazier Company, of this city.
. H. L. Shuttles, of Shuttles Brothers & Lewis,
also enjoyed the recent trade excursion.
R. H. Wherry, of Vernon, Texas, accompanied

by E. M. Leutwyler, of Memphis, Texas, was in
the city recently on business. Mr. Wherry is in
business at Vernon, and he and Mr. Leutwyler
are copartners in the firm of Wherry & Leut-
wyler, at Memphis, Texas.
U. E. Penney, of this city, has moved into new

quarters upstairs over 1314 Main street, and has
opened a repair shop for the trade.
Charles E. Purdon, representing L. H. Schafer

& Co., of Chicago, has established an office and
salesroom over 1314 Main street.
A. Zimmerli, watchmaker for the trade, has re-

cently returned from a two months' visit to dif-
ferent points in Europe.

J. B. Blackwell, of Lomenta, Texas, was in the
city recently making purchases sufficient to lay in
his fall stock.
Mr. Smith, of Mass Brothers & Smith, of Na-

cogdoches, Texas, was in the city recently looking
over the different lines and making numerous
purchases for his business.

Watchmaker Goes Into Business
J. F. Huffman, who was formerly watchmaker

for T. A. Armstrong, of Waco, has recently em-
barked in business for himself and is now located
in Kaufman, Texas.
C. C. McBurnett, of San Angelo, Texas, is

opening a branch store at Del Rio, Texas.
Ed Weil, traveling representative for Shuttles

Brothers & Lewis, is spending a week in the
house replenishing his trunk preparatory to an-
other journey.
Mr. McMillen, of the Moore-DeGrazier Com-

pany, left recently on one of his regular trips.
J. T. Peacock, formerly of Holland, Texas, has

moved to Granger, Texas, where he is looking for-
ward to a prosperous business.

SAN FRANCISCO

Business Continues to Improve—Jeweler Re-
covering from Burns on Hands—Many Out-
of-town Buyers and Travelers Visit This City.
News of the Local Trade.

San Francisco, September 8.—Business con-
tinues to improve, and as per our former predic-
tion the year is going to wind up well for all
the local wholesale jewelers. We are in the
throes of a hot political campaign and we are
in hopes that the issue will be decided one way
or the other during the primaries which are to be
held the latter part of this month. As soon as
this contest has been decided by the voters of
this city the final fall rush will set in in earnest.
William De Loss spent some time in one of the

local hospitals recovering from badly burned
hands which he fell heir to while saving his
property from the recent conflagration in his
neighborhood in Oak Park, one of the suburbs
of Sacramento.
The Alfred S. Samuels Company, retail jewel-

ers of 895 Market street, San Francisco, has
recently been appointed watch inspector for the
United Railroad of San Francisco.
F. E. Adams and wife spent a very delightful

vacation in and around San Francisco last month.
While here they looked over the wholesale market
and purchased holiday goods for the retail jewelry
establishment of Greenwald & Adams, Tucson,
Ariz.
Lance Smith, the senior road salesman of A. I.

Hall & Son, has had a second visit from the stork
at his home. The new boy arrived on August 20
and he and his mother are doing nicely.
There are rumors circulated up and down the

Pacific coast that our good friend, Harry Lewis,
diamond expert with E. W. Reynolds Company,
contemplates joining the brotherhood of bene-
dicts about October i. We hope to make this an-
nouncement official in some future issue.
Nat Soloman, president of the American

Jewelry Company, of Bakersfield, Cal., called
upon his many friends in the wholesale jewelry
district and did a little buying besides enjoying
the cool summer atmosphere of San Francisco.

Out-of-town Jewelers on Coast

The following out-of-town retail jewelers were
among some of the tradesmen seen buying in the
local wholesale market: Max Noack, Santa Rosa;
Dr. C. Curtiss, Los Gatos; W. F. Wooster,
Suisun; Leo M. Schiller, San Diego; L. A. Mead,
Pacific Grove; R. D. Schaefer, Pleasanton; G. I.
Dean, Newman; W. E. Johnson, Riverside; J. P.
Alverson, Tulare ; H. 0. Bonine, Fresno; C. J.
Noack, Sacramento.
Walter A. Green, of the diamond importing

house of Carrau & Green, has just returned from
his semi-annual European diamond purchasing
trip, and from the way in which he is moving off
some of his recent purchases we feel it will be
necessary for him to go abroad again between
now and January i.
Mr. and Mrs. E. J. Phillippi, who are located

at Riverside, Cal., in the retail jewelry business,
spent a ten-day vacation in San Francisco, for-
getting business entirely.
C. M. Henkel, one of the leading retail jewelers

of Bisbee, Ariz., paid his first visit in several
years to San Francisco early in September and
did some uuying of fail stock.
Pete Canepa, the retail, jeweler of Ferndale,

Homboldt county, Cal., was among the visiting
buyers in San Francisco. It was necessary for
this tradesman to motor over the divide to the
head of railway communication at Willets. He,
as well as all the other merchants in Homboldt
county, are bringing all possible pressure to bear
upon the Southern Pacific Railroad Company
toward having its lines extended to the rich
country in and around Eureka.
Mrs. Gretchel, wife of the retail jeweler of

Virginia City, Nev., was in this city during the
Eagles' convention and did some extensive buying
for her husband's store.
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MINNEAPOLIS AND ST. PAUL

Minnesota State Fair Attracts Much Attention—Streets 
Profusely Decorated.

Remarkable Collection of Mossagates Exhibited—Travelers 
Remain in

Town—News of the Jewelry Trade in the Twin Cities

St. Paul, September 12.—The Minnesota state

fair is the main attraction in this section at the

present writing, but owing to the rains which fell

Monday the attendance for the opening day was

the lowest in many years, and while it did not

rain Tuesday, the lowering temperature kept

many away who had planned to attend on that

day.
The Twin Cities have spared neither labor nor

expense in decorating their streets and buildings

that they may make a delightful showing before

the eyes of the many thousands of visitors ex-
pected to travel the streets while here attending

the state fair.

Exhibit at State Fair

Among the many exhibits at the state fair is

one installed by J. H. Mosher, a lapidary of
Glendive, Mont., who has about 500 Montana
mossagates. It is an especially fine collection,
there being scarcely two stones alike. Mr. Mosher

will visit several of the larger fairs throughout

the northwest with his collection of gems, which
will give the people an idea of what can be ob-
tained in the state of Montana in the line of

stones.
Mark Rideout, formerly at Waterville, Miss.,

has moved to Rochester.
William Plackner, of Benson, Minn., was in

the Twin Cities attending the fair and looking
after business interests.
G. L. Thompson, of Mayville, N. Dak., was in

the Twin Cities visiting friends and buying goods
during the last two weeks.
Harry A. Pashley, foreman of the Joseph Mayor

Jewelry Company, of Los Angeles, Cal., is visit-
ing friends in the Twin Cities. Mr. Pashley was
with Mowrey & Murray, of St. Paul, a few years
ago.
C. E. Wilcox, with the Smith Jewelry Company,

of Huron, S. Dak., was seen in the Twin Cities
on his vacation visiting friends during the last
two weeks.

J. N. Nelson, of Atkin, Minn., was one of the
out-of-town retailers seen in the Twin Cities
during the last two weeks. Mr. Nelson was at-
tetnding the "Bee" convention at Minneapolis.
T. A. Shirley, the well-known St. Paul jeweler

and engraver, was not able to work for a few
days during the last two weeks owing to a sore
eye that was bothering him. Some of his friends

were curious to know who the other fellow was,
but it was found, upon investigation, that there
was not one to blame, as it was inflammation that
had developed of its own accord.

Many Out-of-town Guests

William A. Johnson, of Redwing, Minn., was
in the Twin Cities during the last two weeks
buying his fall stock of goods.
Mr. and Mrs. A. R. Sather, of Spooner, Wis.,

were in the Twin Cities over Sunday and Mon-
day, September 3 and 4, visiting friends and rela-
tives, and took in some of the theaters and parks.
Mr. Sather reports business as being all that he

could expect for this time of the year, with a
iprospect of good fall trade. He s having his

store remodeled and will have a very nice and
up-to-date store when completed.
Kennith Sischo and Al Uvham, of St. Paul, re-

cently made a three weeks trip over the great
lakes to Niagara Falls, New York, Rochester,
Albany, Brooklyn, Philadelphia and other eastern
cities, calling on the manufacturers and im-

porters.
Miss Fannie Ritt, formerly with Sischo &

Beard, St. Paul, had charge of the jewelry depart-
ment while Kennith Sischo was on his vacation
down east.
Miss M. Tenney, cashier for Sischo & Beard,

St. Paul, and Miss Bessie Ellis, also of Sischo &
Beard, recently spent a two weeks' vacation at
Hudson, Wis. They went up the St. Croix river

in a houseboat clamming, and brought home some

very nice slugs which they are having mounted.

Their trip was a most enjoyable one throughout.

F. H. Harm & Bros., formerly at 387 Robert

street, St. Paul, have moved to 14 East Sixth
street, where they have much larger quarters,

having a room 90 x 14 feet. They have a dark

room II x 6 feet, which gives them adequate

space for their optical work; also a shop back of

that. They are very much pleased with their new

location.
The Elvy Jewelry Company, formerly located

on East Seventh street, St. Paul, has occupied

the room recently vacated by F. H. Harm & Bros.
at 389 Robert street.
C. J. Anderson, of the Midway district, St.

Paul, has employed a Mr. Wiseman to assist him
in repairing a number of watches that he has
accumulated by trading since he has been in
business.
August Gfrerer, of Stillwater, Minn., was one

of the out-of-town retailers to visit the Twin
City jobbers during the last two weeks.
J. P. Hoeltgen, optician, formerly at Belle

Plaine, Minn., has opened optical parlors with

Sloan Brothers, St. Paul, in the Shubert building.

Travelers Entertain Customers at Fair

A large number of traveling salesmen are at

home during the state fair that they may enter-

tain their customers who are visiting the Twin

Cities this week.
Isador Falk is now located in business at 240

Cedar avenue, a suburban business district of
Minneapolis which has grown to a considerable
magnitude of late.
The Minnesota Jewelry Jobbers' Association

held its regular monthly meeting in St. Paul,
August 24. L. C. Gaus, of Minneapolis, was ad-
mitted to membership. Several other applica-
tions are pending.
A. Poupenay, of Minneapolis, who for a num-

ber of years has conducted a wholesale business
in the Lumber Exchange, will retire owing to ill
health. He announces that his stock will be
closed out at retail at 104 Lumber Exchange.

Pearl Norland, of the jewelry department of
the Powers Mercantile Company, of Minne-
apolis, has recently returned from a vacation trip
which was spent at Isle Royale, in Lake Superior.
A. L. Mealey, of Delano, Minn., has removed

his family to Minneapolis in order that his
daughters may attend the State University of
Minnesota. Mr. Mealey will continue his business
at Delano.

Grand Forks Jeweler Burned Out

S. Kirk, of Grand Forks, B. C., recently suf-
fered a heavy fire loss in a conflagration that
completely destroyed the business section of that
city.

I. F. Wittorf, who has been employed for the
past three years by Bert Barnes, of Grant's Pass,
Ore., has purchased his store. Mr. Barnes has
conducted a jewelry store here for several years,
but has retired in order that he might take up
other lines of work.
Thieves recently entered the store of J. H.

Meisner, 419 Hawthorne avenue, Portland, Ore.
They stole goods valued at $1,000. Following the
robbery the men, who were five in number, stole
an automobile from a nearby garage and left this,
after having smashed it, inside the city limits.
The only clue they left was fingerprints, which
detectives are now working on.
Harold Johnson has opened a new store at

5234 Union avenue, Tacoma, Wash.
J. C. Herdliska, of Princeton, Minn., made a

trip to the Twin Cities last week in his auto-
mobile.
C. H. Nervobig and wife, of Mankato, Minn.,

came to the Twin Cities by automobile and pro-
ceeded to Rochester, N. Y., where they will at-
tend the G. A. R. convention.
Church Brothers have opened a new retail store
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at 92 South Seventh street, Minneapolis. They
have fitted up a very attractive store.
B. Bollard, who for a number of years has

owned the jewelry department of Schuneman &
Evans, St. Paul, Minn., has recently purchased
the business of the late William A. Sorenson, at
230 Twentieth avenue, North, Minneapolis.
Axel Madsen, of Rettig, Hess & Madsen, has

left for a trip over the Mesaba iron range of
northern Minnesota.

J. F. Lawrence, of South Central avenue, Med-
ford, Ore., recently had his store and stock
damaged by fire to the extent of $1,500.
W. D. Woodrow has opened up a new store at

Canby, Ore. Mr. Woodrow was formerly lo-
cated at Leuts, Ore.
0. H. Johnson has recently purchased the busi-

ness of Leslie M. Rose, Ashland, Ore. Mr. John-
son has already added several new departments.
Meinhard & Miller, E. J. Hyde and George R.

Dodson, of Spokane, Wash., all prominent jewel-

ers, have filed complaints with the county board
of equalization to the effect that their assess-
ments are considerably higher than the invoice
value of their stock.
Herman Fredell, formerly of Edmonds, Wash.,

has moved to Seattle, where he has opened a
place of business at 214 Seneca street.
The agate polishing plant formerly belonging

to Lee Hazelton has been purchased by the
Maurer Coppenoll Jewelry Company, of Eugene,

Ore. It will be installed in the rear of the store.

Out-of-town Jewelers in Town

Following are some of the out-of-town trade
seen in the Twin Cities during the last two weeks:
William Plackner, of Benson, Minn.; J. P. Hoelt-
gen, of Belle Plaine, Minn.; August Gfrerer, of
Stillwater, Minn.; William A. Johnson, Redwing,
Minn.; G. L. Thompson, Mayville, N. Dak.; C. E.
Wilcox, of Huron, S. Dak.; J. N. Nelson, of
Atkin, Minn.; J. C. Herdliska, Princeton, Minn.;

C. H. Nervobig.

KANSAS CITY
(Continued from page 1737)

sas City last month attending the fall meet of

the gun club.
W. S. Clanin and wife, Fayetteville, Ark., were

in Kansas City last month en route to visit
friends at Atchison, Kan.
Miss Marie Hegerty, of the Porter & Wiser

Jewelry Company, has returned from a visit with

friends at Dallas, Texas.

Travelers Back from Summer Trips

The following travelers for the C. B. Norton
Jewelry Company closed their late summer trips

and are now at the house: W. C. Schumann,
Oklahoma; Fred Cateron, Nebraska, and P. N.
Nelson, Oklahoma.
Miss Catherine Wiser, with the Porter & Wiser

Jewelry Company, has returned from a month's

visit in Toronto, Canada, and Buffalo, N. Y.
D. L. James, of T. M. James & Sons, with his

wife and baby, returned September 5 from East
Harbor, Me.

Out-of-town Jewelers in the City

The following called on the trade last month:
Charles L. Ames, Burlington, Kan.; A. G. Kopsa,
Glasgow, Mo.; D. L. Brown, Marshall, Mo.; L.
E. De Lanty, Parkville, Mo.; C. L. Dockhorn,
Oskaloosa, Kan.; Frank White, Guthrie, Okla.;
C. T. Dugan, Guymon, Okla.; L. E. Grady, of the
Grady Jewelry and Optical Company, Stillwater,
Okla.; J. H. Whiteside, Liberty, Mo.; H. L.
Ford, Pleasant Hill, Mo. •, Joseph Schmandt,
Holden, Mo.; Carl Ricker, Emporia, Kan.; C. J.
Kyle, Clinton, Mo.; L. Hoffmann, Leavenworth,
Kan.; R. Rosenberg, Butte, Mont.; R. V. Stone,

Excelsior Springs, Mo.; N. W. Schumacher,
Jewell, Kan.; T. H. Beddow, Huntsville, Mo.;
R. S. Smithers, Cameron, Mo.; M. S. Hall, Man-
kato, Kan.; D. L. Brown, Marshall, Mo.• 

' 
E. R.

Kennedy, La Crosse, Kan.• Elmer Fry, Belleville,
Kan.• 
' 

J. B. Hampton, Colby, Kan.; C. H. Pax-
ton, Paola, Kan.; A. Rosenfield, Leavenworth,
Kan.; R. S. Adams, Tahlequah, Okla. •, Albert
Zuercher, Marceline, Kan.; C. H. Wardell, No-
wata, Okla.; T. O. Craddick, Columbus, Kan.;
L. B. Kimball, Miami, Okla.; W. F. Kirkpatrick,

St. Joseph, Mo.; F. S. Hester, Lawrence, Kan.
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somewhat indefinite until it can be determined
whether he is permanently crippled.

Attracted by the night display in the front
show window of H. Healy, in the Y. M. C. A.
building, at 502 Fulton street, Brooklyn, pro-
fessional burglars broke the glass at about 1.30
in the morning of August 31 and stole $500
worth of jewelry. Gems valued at $2,000 were
within their grasp, but they dropped part of their
booty on the sidewalk, as they were frightened
away by an approaching policeman. The work
was declared by the police to be the work of the
same gang of professionals who have made a
number of similar cuts in the window-panes along
Sixth avenue, Manhattan, in the last few weeks.
The heavy iron wire screen protecting the win-
dow had been unhooked at the corner without
breaking the padlocks and then bent aside enough
to give access to the pane. The stormy night
undoubtedly aided the thieves. The theory is
that after the cut had been made with a diamond
the glass was pushed in while an elevated train
passing by drowned the noise. The damage to
the window was fully insured, the premium hav-
ing been paid only the day before, but there was
no insurance on the jewels.

Fire in Jewelry Factory

A fire in the eighth story of a loft building at
215 and 217 Grand street and 97 Elizabeth street
recently trapped four employees of Rosenberg &
Daniels, a jewelry firm, with salesrooms at 40
Maiden lane. Most of the employees had gone
home, but Miss A. C. Myers, Miss S. Freedman
and two office boys were locking jewelry in a
safe. They smelled smoke and telephoned to
police headquarters. Policemen rescued them.
It took the fire department three-quarters of an
hour to extinguish the flames.
Joseph H. Meyer Brothers, of 59 Nassau street,

are much disturbed because of the loss of ten
strands of artificial pearls, valued at about $350.
They were being carried to a Maiden lane office
by a well-known jeweler who had placed them
carefully in his pocket, but upon his arrival at
his destination, a walk of but a few hundred
feet, they were gone, and the only logical explana-
tion was that his pocket had been picked. The
police were promptly notified, but as yet to no
purpose.
Lewis Zahn, traveling representative of Cross

& Beguelin, is in town after a trip through the
southern states, which began on July i. Mr. Zahn
reports good sales and business conditions in the
south quite satisfactory. He will leave again in
a week or two, to be gone until December I.
Joseph August Carlier, for fifty-three years

engaged in business as a manufacturing jeweler
on Poplar street, Brooklyn, died at his home, 102
Monroe street, recently, aged eighty-four years.
He was past noble grand of Principal Lodge,
I. 0. 0. F., and for thirty-five years the treasurer
of Bethlehem Encampment, of the same order.

Theodore B. Starr, Inc., Moves

Following the upward trend of the shopping
center to the precincts bordering on Herald
square, another old mercantile firm, that of
Theodore B. Starr, Inc., moved this week from
its former location, in lower Fifth avenue, to its
new building at Fifth avenue and Forty-seventh
street. There it has more commodious quarters
for its enlarged business in diamonds, jewelry
and silverware.

Justice Giegerich last Wednesday handed down
an opinion in the case of Duhain vs. Mermod,
Jaccard & King Jewelry Company, which he had
under advisement since last April, when the case
was tried before him in part 12 of the supreme
court. The case was of far-reaching importance
to real estate interests in this city, as it gives the
first decision on the question of the relative rights
and duties of landlords and tenants growing out
of the removal of front stoops, areas, etc., neces-
sitated by the widening of the roadway on Fifth
avenue, Forty-second street and the various other
thoroughfares in which the city has ordered the
removal of encroachments.
The substance of the decision is that in the
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absence of express covenants in a lease any loss
of space and other inconvenience growing out of
the change must be borne by the tenant, and not
by the landlord.
Lothair Rich recently opened another jewelry

store at 243 Broadway, which he will run in con-
nection with his Forty-second street store.
August Warren, of the Warren Jewelry Corn-

pany, of Calumet, Mich., was in New York
recently on a business and pleasure trip.
Alfred Meyerowitz has become identified with

L. Heller & Son as a salesman, succeeding Mr.
Hoyt.
• H. M. Brison, advertising manager for Larter
& Sons, returned early in the month after a
two weeks' vacation.
K. S. Brahe, of the Seth Thomas Clock Com-

pany, has just returned from a three weeks' hunt-
ing and fishing trip in the Adirondacks.

PHILADELPHIA

Business Improves with the Returning Vacation-
ists—Many Trade Visitors in the City—Jew-
elers' Club Holds Annual Clambake—News
of the Local Jewelry Trade

The return to town of the vasts crowds who
have been spending the hot season in the moun-
tains or at the seaside has infused considerable
vitality into the business situation. Considerable
improvement in the industrial situation is re-
ported, particularly in the textile industry, and
prospects seem normal for fall and holiday trade.
The past two weeks have been remarkable for

the number of trade visitors, many of whom com-
bined a brief vacation with business. The local
wholesale trade report liberal purchases and a
good feeling among those who made fall selec-
tions from the large stocks prepared for them.
The annual clambake of the Jewelers' Club,

which was held August 30, at Morris Junction,
14. J., made a new record, both in numbers pres-
ent and the enjoyment of the occasion. This is
all the more remarkable because the day was ill-
adapted for the outing, and as a matter of fact
the rain necessitated the calling off of an elabo-
rate out-door program. Despite this fact, the
crowd succeeded in devising different methods of
enjoyment and the occasion passed off very sat-
isfactorily.
As the president, L. P. White, announced, the

feast was entirely informal, there being no pre-
arranged list of speakers, nor in fact any other
program, leaving the guests free to enjoy them-
selves as they saw fit. Kendle's First Regiment
Band discoursed music for the occasion, and the
popular airs met with loud response from the
vocalists in the crowd. Specially effective were
the songs of Fred Yockel, whose invitation that
the guests join in the choruses was promptly
accepted. Samuel Collins, Jacob Binder and W.
F. Reimold also contributed to the amusement.
It was announced by the president that a reed-
bird supper would be given at the club the latter
part of the month.
Word has been received in this city that L. W.

Betts, the well-known jeweler and optician of
Atlantic City, has purchased the property at 1708
Atlantic avenue, into which he will move his
business after extensive improvements have been
made. The feature of the new establishment will
be a grinding plant with which he will do his
own optical work.

William Hornick, with L. P. White, is mourn-
ing the loss of his father, whose death occurred
on August 21.
Frederick W. Wirbatz, watchmaker, well known

among the local trade, leaped into the Delaware
river, it is supposed, while temporarily insane
from typhoid fever. His body was recovered and
interment made from his late residence.
D. H. Krause, North Wales, Pa., was a recent

visitor among the wholesale houses. He reports
fairly promising conditions for the fall trade.
0. 0. Stillman, New Brunswick, N. J., called

on the jewelers recently and made extensive pur-
chases.

September, 15, 1911

G. Lanz, Norristown, Pa., was a recent trade
visitor.
William Clark, with McIntire, Magee & Brown

Company, recently returned to work after a brief
vacation spent in New York state.
John Cooper Hart, who was formerly a watch-

maker, but for many years restaurrateur, died re-
cently, leaving, it is said, a fortune of half a
million dollars. At his stand, Tenth street below
Sansom, he enjoyed a large and profitable patron-
age.
The next examination of the Optical Society

of the State of Pennsylvania will be held in your
city on October mi. The examination is open only
to members of the association. The annual meet-
ing and banquet of the society will be held on
the same date.
A. Martin, Inc., optometrist, 128 South

Eleventh street, has offered one scholarship for
the course in optometry at Columbia University.
As several are yet required to make the number
necessary for the continuation of the course, it
is hoped that other firms will follow the excel-
lent example of A. Martin, Inc.
Louis D. Insley, a former Baltimore jeweler,

who was overcome by gas in his bedroom at 800
North Nineteenth street, where he had boarded
for several weeks, died in St. Joseph's Hospital.
Insley formerly conducted a jewelry store at
2202 East Fayette street, Baltimore, but owing to
business reverses lost his money and was forced
into bankruptcy. About three weeks ago he came
to Philadelphia and went to board at the Nine-
teenth street address.
Charged with having thrown the brick which

struck and injured William M. Phelps, a jeweler,
of 1733 Wolf street, while he was on a sight-
seeing automobile at Broad and Federal streets,
Herman Seybold, seventeen years old, of Wolf
street above Thirteenth, was held under $200
bail for court.
Phelps testified that he hired the automobile to

show a party of friends about the city. When at
the point above mentioned Seybold perched him-
helf on the running-board of the car. He was
ordered off, and, according to Phelps, picked up
a brick and hurled it at the automobile. Phelps
said he received the missile full in the face and
required the attention of a physician before he
could resume his trip.

THE ATTLEBOROS
(Continued from page 1782)

Charles W. Stanley, New York representative
of 0. M. Draper & Co., has been at North Attle-
boro for a few days.
A. D. Gobin & Co., recently organized by Peter

Donnelly, Gustav Tooker and A. D. Gobin, report
excellent business on their new line of gold-front
goods. Mr. Donnelly, who represents the concern
on the road, is rapidly becoming familiar with the
trade.
Harold Draper, designer for a Newark con-

cern, formerly connected with the C. M. Rob-
bins Company, has been visiting his relatives in
North Attleboro.
T. I. Smith and family have returned to North

Attleboro from Oak Bluffs, where they have
been spending the summer.
Harry P. Kent, of F. W. Weaver & Co., and

family have closed their summer home at Oak
Bluffs.
C. Ray Randall is on a business trip for his

concern.
Andrew Flagg has gone west for A. L. Lind-

roth & Co.
Harry Hull, of Barden & Hull, has returned

from a business trip to New York.
Joseph Finberg, of the Finberg Manufacturing

Company, was one of the interested spectators at
the Chicago aviation meet. He brought back
many interesting souvenirs. Mr. Finberg wit-
nessed the death of Aviator Johnstone.
W. N. Harrington & Co., makers of enamel

goods, have moved from the Ingraham building
to the building at 17 County street, in the shop
formerly occupied by the D. & D. Chain Company.
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BOSTON
(Continued from page 1731)

G. H. Herrick, of the G. H. Herrick Company,
of Attleboro, Mass., was in Boston calling on the
trade before taking two weeks of recreation.
Charles Phillips, traveling salesman for the

Rhode Island Ring Company, has been betrothed
to Miss Anna Bornstein. Mr. Phillips is a mem-
ber of many social clubs, including the Elks, of
Albany, N. Y., and is very popular in Boston,
his home town. Miss Bornstein lives with her
parents, at 23 Holburn street, Roxbury, Mass.

Must Move from Washington Street Site

Norling & Bloom, manufacturing jewelers, who
have been located for several years at 418 Wash-
ington street, Boston, forced to move because
of the intended razing of the building, are having
rooms 8o8, 8o9 and 81o, in the Washington build-
ing, remodeled for them. The new quarters are
on the top floor, and they are having a large sky-
light made so that excellent daylight effects can
be obtained in the workroom.
Joseph Cowan, of the Jewelers' building, 373

Washington street, Boston, Mass., is on a three
months' trip throughout the west.
Joe Murray, of Waltham, Mass., was in Boston

calling on the trade. Mr. Murray reports good
business. He was on his way to Manchester-by-
the-Sea fora little recreation.

J. P. Farrington, of Kingston, Mass., recently
called on the trade of Boston, Mass.
Among those who were elected members of

the finance committee of the Dime Savings Bank,
of Wallingford, Conn., were Charles D. Morris
and George D. Munson, both of that city.

Charles H. Tibbets, of Wallingford, Conn.,
who recently attended the convention of the
American Retail Jewelers' Association, at Rich-
mond, Va., has returned to Wallingford.
Lazarus B. Simons, who has been connected

with the pawnbroking and jewelry business in
North Adams and Pittsfield, Mass., for some
time, died at his home in Holden street, North
Adams, Mass. Deceased was born in Russia
fifty-five years ago and came to this country when
about fifteen years old. He first went into the
furniture business, but about twelve years ago
started in the jewelry and pawnbroking lines.
Mr. Simons is survived by a widow and two
daughters, as well as two brothers and three sis-
ters. His son, Leonard Simons, was accidentally
killed in Pittsfield a few weeks ago, and the
shock of this tragedy is believed to have hastened
the father's death.
Harry S. Proodian, of Worcester, Mass., was

a recent Boston visitor calling on the trade of
that city.
Governor Foss, of Massachusetts, recently pre-

sented a large silver prize cup to the Marshfield
fair, to be contested for in a four-in-hand race.
The valuable silver loving-cup was won by the
Dreamwold four-in-hand, owned by Thomas W.
Lawson.
The international convention of metal polish-

ers, buffers, platers and brass and silver workers'
unions was recently held in Fanueil Hall, Boston,
Mass. It was the quadrennial international con-
vetion and it was the strongest and largest of
the metal trade organizations of the country. A
total of 124 delegates, representing every section
of the United States and Canada, attended. The
opening session at Fanueil Hall was a public one
and was devoted entirely to the formal organiza-
tion and to the official welcomes of the officers
and delegates to Boston by Mayor Fitzgerald,
President William H. O'Brien and Secretary
Henry Abrahams, of the Boston C. L. U.; New
England Organizer Frank H. McCarthy, of the
American Federation of Labor; E. W. Brennan,
of Northampton, Mass., who is one of the inter-
national vice-presidents for the New England dis-
trict; President Cornelius J. Driscoll, of Boston
Metal Polishers, Buffers and Platers' Union No.
95, and Chairman A. C. Langlois, of the Boston
union's committee on the convention plans.
Paine Memorial Hall was used for the business
sessions, which lasted a week.
About forty members of the New England

Watchmakers Club had their annual midsummer
outing at Nantasket Beach, Mass., where they
enjoyed the many attractions of Paragon Park
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and had dinner in the palm garden. The affair
was wholly informal and everybody present thor-
oughly enjoyed the day's program. Among those
present were: Mr. and Mrs. J. C. Stever, H. E.
Duncan and family, Thomas F. Proctor, G. M.
Dill, Mr. and Mrs. J. Sundin, F. .\7T Derbyshire
and family, J. Freistader, Mr. and Mrs. L. E.
Nichols, Joseph Emanuels, G. Gindrat, Aroid
Soppin, Herman Hoelscher, Charles G. Stever,
T. P. Pratt, C. E. Walker, A. L. Cahors, F. Frei-
stader, A. H. Krause, and others.

Well-known Firm Leases Larger Quarters

Jason Weiler & Son, the well-known whole-
salers and retailers of diamonds, watches and
jewelry, for several months past have recog-
nized the fact that their present second-floor loca-
tion at 384 Washington street was inadequate to
cope with the rapid increase in their business.
The many changes in business locations and re-
leasing of properties and stores made necessary
by the building of the big new department store
to be erected at the corner of Washington and
Summer streets gave the Weiler establishment
the opportunity to move into larger quarters for
which they have been waiting. A long lease has
just been signed by Jason Weiler & Son for the
entire second, third and fourth floors of the build-
ing at 365 Washington street, and the change will
be made September 1.
The new location will treble the floor space

occupied at 384 Washington street and will
enable them to enlarge their diamond and watch
departments to more than double their present
sizes. The mail-order department will be given
an entire floor to itself. The diamond and watch
departments will be located on the second floor
and the displays and conveniences for patrons
will be much superior to those of the old store.
Clarence S. Hart, Lynn, Mass., has been suc-

ceeded in business by Samuel A. Mackeown, but
the firm will continue under the name of C. S.
Hart & Co.
George Ellis, formerly with Melsar F. H. Stone,

of Boston, is now with Frank Gendreau.
Charles W. Alsterlund, salesman for H. E.

Alsterlund Company, of Boston, is back from a
vacation which he spent at Chatham, Mass.
H. L. Houghton, of the Jewelers' building,

Boston, has gone with his family for a short
vacation to Dexter, Mass.
Auguste Sweetland, of C. W. Sweetland & Son,

has started on his first fall trip in New England
with a new line of the season's goods.
Albert H. Holton, buyer for Bigelow, Kennard

& Co., is at Williamsburg, Mass., on a fishing trip.
C. W. Sweetland & Son, of Boston, furnished

the prize cups for the aquatic sports at the com-
petition in August under the auspices of the
Lake Winnipesaukee Improvement Association.

Recent Buyers in Town

Some of the buyers in Boston recently were:
J. H. Tattersall, Exeter; W. L. Fickett, Concord,
N. H.; J. E. Whiting, Andover ; F. N. Gassett,
Bridgewater ; C. E. Woodward, New Bedford;
R. A. Lohnes, Worcester, Mass.
Fred W. Ruggles, of the Jewelers' building,

Boston, who has a big country place at Roxbury,
N. H., was there for the home-week celebration
which Roxbury and other towns join in observing.
The dome and clock face of the old West

Church in Quincy, Mass., are to be repaired and
regilded and workmen have commenced on the
contract. The John Adams and John Quincy
Adams tombs are located under the pillars of the
front of the edifice.
Windsor N. Cobb, manager of the branch store

at 324 Boylston street of Bigelow, Kennard &
Co., is on a salt water fishing trip at Wellfleet,
Mass. Glowing accounts of his success are re-
ceived from the cape.
A street car struck the automobile of Gen.

George H. Ford, president of the Ford Company,
New Haven, Conn. J. A. Watson, of the Ford
Company, who was driving, and Mrs. A. W.
Morgan, of Norwich, were thrown out. Mr.
Watson was not injured, but Mrs. Morgan was
badly bruised.
Michael Bondroski and Lesco Perum were ar-

rested recently in New Britain, Conn., on a
charge of theft and intoxication, on the complaint
of a New York jewelry peddler, David Dembner.
Dembner sold a watch to one of these men and

a little later the purchaser and a companion asked
to see other watches. They each took one, ac-
cording to Dembner, and ran away.
H. L. Sargent, for six years with Daniel Low

Company as manager of the watch sales depart-
ment, is now doing business on his own account
at 114-116 Washington street, Salem, Mass.
L. S. Smith, Beverly, Mass., has enlarged his

establishment. He formerly occupied one-half
of the store, but now has added the other portion.
The Morgan Silver Plate Company, Winsted,

Conn., has been granted a permit to erect an ad-
dition to its factory. It will be 27 x 30 feet, and
two stories high, of frame construction.
The American Cutlery Company, Meriden,

Conn., has awarded a contract to build a large
sedimentation basin, which will be located near
Hanover Park to preserve the water power at
Hanover Lake. The cost will be about $6,000.
George Honeywell was arrested in Hartford,

Conn., recently on a charge of violating city rules
by peddling without a license. When arrested
Honeywell had several imitation diamonds in his
possession. He was representing them as
genuine.
James F. Murphy, watchmaker for John F.

Low, of the Jewelers' building, Boston, Mass.,
has opened a place of ousiness for himself at the
same address, in room 27. Mr. Murphy will do
trade work.
The $1,o5o diamond ring which it is alleged

was stolen from Bigelow, Kennard & Co., of
Boston, Mass., by Miss Vera Dowling, the young
Revere girl, while she was masquerading as Miss
Dorothy Forbes, the young society woman, was
found in a pawnshop by Inspector Conboy, of the
Boston police department, and returned to Mr.
Bigelow, of that firm. The ring was found in
the pawnshop at 112 Merrimac street, owned by
Max Levine, the man who furnished $500 cash
bail for the girl when she was arraigned in the
superior criminal court before Judge Martin. The
girl gave her name as Vera Dowling when first
arrested, but it was later learned that she was
Sarah V. Dowling, of Revere.
H. Levitan, of 63 Glenway street, Dorchester,

Mass., has moved into room 57 of the Jewelers'
building, 373 Washington street, Boston, Mass.
Mr. Levitan will carry a full line of diamonds,
watches and jewelry of all kinds. He has three
traveling men working for him.

Effect of the Pressure of Water

How a Bottle of Fresh Water Tightly Corked

Will Fill with Salt Water When Lowered

Into the Ocean

A bottle partly filled with fresh water and
tightly corked can be lowered into ocean depths
and on being raised to the surface it will be dis-
covered on opening it that the fresh water has
been replaced by salt.
This really extraordinary phenomenon is ex-

plained in the following way : The pressure of
water increases as the distance from the surface
downward. Thus, at the distance of a foot be-
neath the surface the pressure of the water a
square inch will be about half a pound ; at a dis-
tance of, say, zoo feet, it will be 125 pounds to
the square inch. At ocean level the pressure of
the atmosphere is a little over fourteen pounds.
Thus, if a bottle containing air were lowered
some thirty feet beneath the surface, the pressure
of water would more than counterbalance the
pressure of the air. Ordinarily, at this depth,
therefore, the pressure of water should be suf-
ficient to drive the cork within the bottle; but the
cork is tightly wedged in position. To squeeze
it within the bottle, it too must first be com-
pressed, and also there is friction to be overcome.
The distance varying, then, according to these

conditions, at some point beneath the surface the
weight of water will force the cork into the
bottle, compress* the air before it. The salt
water of the ocean mingles with the fresh water
within the bottle. As the bottle again approaches
the surface the air that remains within is sub-
jected to less and less pressure, till finally, now
having itself a pressure great:r than that of the
water, it drives the cork back into position.
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Not a Tool
Required at
Any Time

ONKEN
INTERCHANGEABLE

WOOD FIXTUREo s

TRADE MARK.

The Small City Merchant May Do With His Show Windows Just What The Large City
Merchants Are Doing In Making Attractive " TRADE PULLING " Window Trims

qi This illustration shows the entire set of
No. 11 Jewelry YOUNITS, comprising

100 YOUNITS to the set. There are 18 Designed
Display Slabs made of well-seasoned lumber and
covered with a good quality of ROYAL PURPLE
SILK VELVET. These slabs are fitted with
metal attachment on back for holding them in
different positions and are also fitted with de-
tachable metal stop for holding boxed goods on
slab, when same is tilted. The remaining
82 YOUNITS consist of Base Blocks, Uprights,
Cross Arms, and Extension YOUNITS in assorted
lengths and sizes which will enable you to make
fixtures to suit your requirements.
q The set is put up in a HARDWOOD HINGED LID
STORAGE CHEST (oiled finish).
q A place to keep the unused YOUNITS.
(if If you are desirous of putting your Show Windows on a 100
Wood Window Fixture YOUNITS to be your GUIDING STAR.
q The Amount of Art you display in trimming your Show Windows will tell pretty correctly the amount of taste you
display in the selection of merchandise you have to offer.
q I have been making window and store fixtures for 31 years, and I have studied the need of the window trimmer
and merchant. (11 I am honest when I say that my set of YOUNIT Fixtures made specially for the Jewelry trade is
without doubt the best thing that has ever been created. fa The price should not be any consideration.
q It's what these fixtures will do in making window trimming easy and effective.
Ir Displaying your merchandise to the best possible advantage, in making quick changes in your windows, and above all
bringing into the. store additional transient trade that now may be slipping by because your windows do not attract the
eyes of many. q A beautiful book of Designs showing 18 Window Trims included with each set (free), showing Trims
I have made with the YOUNITS.

Copyright, 1911 The above illustration shows the entire set.

per cent. efficiency basis, you need a

Pat. Pend.

set of ONKEN

Copyright, 1911 Pat. Pend.

This Window Trim only took 47 YOUNITS of the 100 in the set.

Set No. 11
For Jewelry Stores

PER SET

$26.°° NET CASH---- 30 DAYS
F. 0. B. Cincinnati Factory

Made of Oak, finished in the popular Weathered Oak,
Mission Finish. SHIPPING WEIGHT, 55 POUNDS.

Order Through Your JOBBER or Direct.
Shipments made at once F. 0. B. Cincin-
nati, Ohio.

THE OSCAR ONKEN CO.
758 FOURTH AVENUE CINCINNATI, OHIO

Send for "A MESSAGE FROM HELL"; it has a moral and tells about my YOUNITS

September is, tsar THE KEYSTONE

PITTSBURGH

First Annual Outing of the 24-Karat Club a Great Success—
Local Retailers

Having Good Business for Time of Year—News of the Local Je
welry Trade

Pittsburgh, September 12.—Labor day may have

interfered some with the business plans of the

Pittsburgh jeweler, but it did something besides,

for it took zoo of them with friends to the

grounds of the Laetus Club, at Springdale, near

Pittsburgh, where the first annual picnic of the

Pittsburgh 24-Karat Club was held, and one of

the best times the jewelers ever had out in the

fields and woods, as an organization or indi-

vidually, was the result. A committee had the

matter in charge and for weeks had been work-

ing hard to make it a success. How perfectly

results were accomplished was demonstrated by

the enthusiasm that greeted everything that was

done.
Special trains took the merrymakers out, and

in the morning a tennis contest and field sports,

with pitching quoits, occupied the attention of the

members of the club. One event of the after-

noon, after a basket luncheon, was a baseball

game between the married and single men, and

the married men won by the score of 13 to 9.

Then followed the club race for ladies, ball-

throwing contests, ioo-yard dash, fifty-yard dash

for ladies, running broadjump, standing broad-

jump, sack race for boys, fat men's race, chil-

dren's race, fifty-yard mixed shoe race for boys,

and then a bowling contest with five-man teams

and with Charles W. Roberts captain of one

team and August Loch captain of the second

team. Another bowling contest followed be-

tween the 24-Karat Club and the Laetus Club.

Finally the dancing began and ended the delight-

ful events.

W. E. Jones won the fat man's race and re-

ceived a handsome silver cup. 0. E. Stehl was

another winner, securing a diamond scarf pin.

President Steele F. Roberts, of the club, acted as

referee of the various events and umpired the

ball game and came out uninjured. He was as-

sisted by F. A. Keating, Sam F. Sipe, August

Loch, Charles W. Wattles, Otto C. Siedle and

Rodney Pierce. The athletic committee having

charge of the arrangement and program consisted

of W. E. Jones, R. H. M. Jantzen, Frank Berger,

Charles Munhall, 0. E. Stehle, Park Stewart,

Frank F. East, David Walton and Harry Heeren.

Good Retail Trade

But in spite of this unusual outbreak of the

frolicsome spirit of the jewelers of Pittsburgh

on Labor day there have been some pretty busy

people among them during the past few weeks.

In fact they are doing some good business for

the present season, and have no reason for seri-

ous complaint over the manner things are going

with them. There has been a good run of trade

for not ,only the jewelers, but for all of the com-

mercial and mercantile lines in the Pittsburgh

district. The August reports of the steel trade

show it to be the best of the year, and the build-

ing and other lines are showing a like result.

People are returning from summer vacations and

shopping has assumed a more interesting volume.

Marsh, Brown & Mather are finding the best

indications for the fall season of any time since

the depression began. The three members of this

firm are on the road now hustling for trade and

getting results. The demand awakening at this

time is not specific in the line of goods, but seems

to be a general all-around improvement in all

lines. Stocks in retailers' hands are not large,

and they are expected to soon begin to stock

up for the holiday season.

Crawford & Co. report business continuing

about the same as for the past few weeks, with

a little for every one who hustles while he waits.

There are evidences of a more marked improve-

ment in the opinion of Mr. Crawford within the

next two or three weeks.

Thier, Kraus & Beam report that the manu-

facturing business has been better during the past

two weeks than for any time in the past four

years, and the outlook for the fall is better than

for any similar season in the same period. The

demand is mainly from the country districts, but

the city trade will undoubtedly get better in the

near future. The retailers are all inclined to

stock up fairly well for the coming season.

Houses Now Reporting Good Trade

Heeren Bros. & Co. report a slight change for

the better in general demand, but not yet suffi-

cient to boast of. The handsome store of this

company is in readiness for the fall revival which

is confidently expected.

John M. Roberts says that he is finding busi-

ness good for the season, as the people are corn-

ing home from vacations, and that the outlook

is sufficient to make every one optimistic as to

the future. Mr. Roberts Jr. is at Cape May for

a vacation season.
E. P. Roberts & Sons report a good run of

business and improvement in all lines. Steele F.

Roberts says that within the next two or three

weeks the change will be more pronounced, as

there will be more returning home from the va-

cation trips. Frank L. East, of this company, is

on his vacation at this time and is enjoying a

season at Atlantic City.

George B. Barrett Company reports a very fa-

vorable condition of the jewelry trade and thinks

that the situation will improve materially as the

season advances. The house is enjoying a good

trade and expects to make a record for this

season. Good reports from roadmen are com-

ing in, showing the healthful attitude of the

country dealers.
Sam F. Sipe is full of holiday talk and pro-

spective trade. He is looking for a lot of new
custom this fall. He reports present conditions
as better than for some time, and believes that
the conditions will improve in the immeurate
future. Charles Glen Sipe, of this house, is at
Atlantic City for a vacation and is accompanied
by his wife and family.

Gillespie Brothers report a very fair line of
retail trade during the early fall and plenty of
indications of an improved situation as business
gets better in all lines. The house is uncom-
plaining at the way the revival in trade has taken
place. A. A. Gillespie has just returned from a

two months' trip on Lake Erie, where he enjoyed

a summer vacation. The Gillespie Brothers' store
is well stocked for the fall and is looking ex-

cellent.
General trade conditions of the city are strong.

There is much activity in all of the industries
and the railroads are working large forces of

men in making improvements throughout the dis-

trict. The annual exposition of the Western
Pennsylvania Exposition Society has opened and
has drawn thousands of people to the city of
Pittsburgh for the great display of mercantile

and industrial interests. The demand for sou-
venirs is greater than usual, and has made things
lively for the jewelers who make a specialty of

this line of goods.
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DETROIT

Window Breaker Caught After Lively Chase.

Jewelers' Board of Trade Has an Outing.

Number of Out-of-town Jewelers Visit Local

Trade

Detroit, September 12.—Weyhing Brothers'

Manufacturing Company has leased a portion of

the second floor of the Newton Annis building,

on Woodward avenue, where they will fit up at-

tractive salesrooms. The new location will be

used for sales purposes only, manufacturing being

continued in the present factory in the Sanders

block.
Mr. and Mrs. B. F. Carlen, formerly residing

at 283 Eighteenth street, have moved into their

new home, at 886 St. Paul avenue. Mr. Carlen

recently opened a new jewelry business on Ker-

cheval avenue close to his new home.

Just how Virgil Leadbeater expected to get

away with the bold game he attempted to work

at L. Black & Co.'s store, 156 Woodward avenue,

is hard to understand. Last Friday evening, while

the street was crowded with theatergoers and

sightseers, he threw a brick through the store

front, reached in and grabbed what jewelry he

could touch and attempted to get away. At least

a hundred persons joined in the chase, and he

went but a few feet when he was surrounded

and held until the police came. The loot was

recovered.

Annual Outing of Jewelers' Board of Trade

Sixteen members of the Detroit jewelers' board

of trade, composed of wholesalers and manufac-

turers, participated in the annual outing of the

club last Saturday afternoon. With plenty of

good things to eat and a few things to drink the

party left Detroit in a gasoline launch. They

went down the river to the pretty and historic

Canadian town of Amherstburg, where, after

lunch was served, they proceeded to the Living-

stone channel. Here the American government

is cutting a channel through solid limestone rock

thirty feet deep, 600 feet wide and half a mile

long. To facilitate the work a huge cofferdam
has been constructed and the bed of the river
pumped dry. Here the visiting jewelers were
shown every courtesy by the engineers in charge
and permitted to make a thorough inspection of
the gigantic works. A trip from there to Lake

Erie and a ride up the American shore home

completed a delightful afternoon's outing.

Out-of-town Jewelers in the City

A. T. Ward, one of Saginaw's leading jewelers,
was a Detroit visitor this week, stopping here on

his way from New York, where he had been on
a buying trip.
The following jewelers from out of town

called on the local trade last week : F. N. Pauli,
Pontiac; W. T. Blashill, Oxford; W. E. Winans,
Chelsea ; Frank Hamilton, Stockbridge, and M.

Stevenson, Wolverine.

Andrews Brothers Open in Olean, N. Y.

Olean, N. Y., September to.—A deal was closed

recently whereby Olean has a new jewelry firm.

F. L. Andrews, of Dubois, Pa., and L. R. An-
drews, of Galeton, purchased the fixtures, lease
and good-will of the L. M. Kelly store in the
Masonic Temple. The new firm will be known

as Andrews Brothers.

The young men, who formerly lived in El-

mira, are practical manufacturing jewelers and
watchmakers.
Mr. Kelly has no very definite plans for the

future, but for a time at least will make his home
in Olean.
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Only the Best is
Worth the Whilebarker in front of a

side show once be-
sought a stranger

passing by to come into
his show and hear a man
give an imitation of a
nightingale singing.
"No, no!" said the

wayfarer. "I have heard
the real nightingale sing."

Retail jewelers who
have tried more or less
uncertain jewelry-buying
mediums may continue to
try equally ineffective
ones, but the jeweler who
has once used the

Great American
Jewelers' Catalogue
will continue to use no
other.

The 1912 Edition will
be ready October 1st

It's Now a National
CATALOGUE

The Oskamp-Nolting Co.
CINCINNATI, :: • :: OHIO
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V ER Y manufacturer of watches
knows the only way to give you
absolute protection against mail.
order houses, etc., is by selling
direct to you.

And yet the only watch sold direct and only to you, atthis time, is the South Bend. We have been successfulin selling direct because we have been sincere in pro-
tecting your interest and have given you a watch you
could conscientiously recommend to your trade.
No man ever successfully courted two girls at the same time, andno watch manufacturer can successfully gain the retail jewelers'support until he has proved conclusively that he is sincere inexecuting his policy of selling to the jeweler only. That isexactly the secret of our success.
But the South Bend Watch offers you mill more than protection,and that is our Business Building Service, which we will be gladto tell you about on receipt of your inquiry.

South Bend Watch Company
Makers of Master Timepieces

South Bend, Ind.

September 15, 1911 THE

ST. LOUIS

KEYSTONE '745

Wholesale Trade Said to Be Growing Better—Vacations About Over—Im-

provement Association to Have a "Slogan Week"—Many Buyers in Town.

News of the Local Jewelry Trade

St. Louis, September 12.—Reports from the
wholesalers indicate that while trade could be
more satisfactory it is fair, with a tendency
toward betterment. The retailers state that their
business is showing an improvement.
The St. Louis Clock and Silverware Company

has taken a ten-year lease on the four upper
floors of the building to be erected at 412 North
Seventh street. The build;ng will be a five-story
structure of steel and brick, fireproof. This con-

cern was forced to seek a new location owing
to the fact that the present location will be torn
down for a new building. It is now at 616

Locust street.
R. D. Pizar, formerly with Edwards & Sloane

Company and Porter Wiser Jewelry Company,

of Kansas City, has accepted a position as fore-

man with the E. Maritz Jewelry Manufacturing
Company and not with the Eisenstadt Manufac-

turing Company, as reported from Kansas City.

F. J. Bross, traveler for the L. Bauman Jewelry
Company, returned September 2 from a several

weeks' trip through Illinois. He left September 5

on a month's trip through this same territory.

Max Bauman, of the Bauman-Massa Jewelry

Company, is still confined at home on account of

sickness, though he is reported somewhat better.

Nelson Hagnauer, traveler for the Eisenstadt
Manufacturing Company, returned September 2

from a two months' trip through Illinois and
Michigan. He left on September 5 for a month's

trip through Iowa.
H. E. Swinggate has accepted a position as

traveler with the Weidlich Jewelry Company and

is now on a month's trip through Illinois.

Lawrence Oberting, traveler for this firm, left

recently on a two months' trip through Missouri

and Kansas.

Many Returning from Vacations

Goodman King, president of the Mermod, Jac-
card & King Jewelry Company, is expected home
September 20 from a two months' trip to Europe.
R. 0. Bolt, secretary of this concern, returned
recently from a two weeks' vacation. John J.
Menges, buyer, returned recently from his vaca-
tion and left Saturday, september 9, on a buying
trip to New York. Linn Paine, salesman for this
concern, returned recently from a two weeks' va-
cation spent at the Michigan lake resorts.
S. D. Culbertson, vice-president of the Hess &

Culbertson Jewelry Company, is expected home
about September 15 from a six weeks' vacation
spent at Walloon Lake, Mich. S. Roy Culbert-
son, of this firm, and son of Mr. Culbertson, re-
turned August 30 from a two weeks' vacation
spent at Walloon Lake, Mich. C. L. Horace, in
charge of the watch repairing department, re-
turned September 2 from a two weeks' auto-
mobiling trip through Illinois, Indiana and Ohio.
D. A. Rainwater, window-dresser, is home from
his vacation. Mannie Levy, salesman for this
firm, has resigned his position to locate in New
York.

J. J. Hagen, assistant manager of the F. W.
Drosten Jewelry Company, returned August 31
from a two weeks' vacation spent in Illinois.
F. W. Drosten, president of this concern, is ex-
pected home about September 20 from his ex-
tensive northwestern trip with his wife.
P. C. Hutchinson, vice-president of the Whelan-

Aehle & Hutchinson Jewelry Company, is now
on a two weeks' trip to Seattle, Wash. He left
on the 3d instant and is expected home September
17. W. C. Hines, salesman for this firm, returned

August 28 from a two weeks' vacation spent at
Spring Lake, Mich.
0. H. Kortkamp, president of the E. H. Kort-

kamp Jewelry Company, returned August 29 from
a four weeks sojourn at Elkhart Lake, Wis., with
his family.
E. Puellman, traveler for the Gerber-Busch-

mann Cutlery and Silverware Company, returned
recently from a six weeks' trip through the west.
He leaves September 15 for a month's trip
through the same territory.

Charles Sands, a jeweler of Kirksville, Mo., was
a recent visitor here. He made the round trip
by automobile.

New Store to Have Formal Opening

S. Ruby has issued his formal opening an-
nouncement and invitation to his friends and cus-
tomers to visit his new store at 409 North Sixth
street on Monday, September 18. Pretty souvenirs
will be distributed by flower girls on this day.
Mr. Ruby has been conducting an auction sale
of a portion of his old stock at his former store,
511 North Sixth street, recently.
C. H. Lyle, secretary of the J. Bolland Jewelry

Company, returned August 30 from a three weeks'
pleasure trip to New York and other points.
H. M. Kaye, salesman for this concern, returned
August 28 from a two weeks' pleasure trip to
New Yoric. A. C. Lindsley, salesman, returned
September 4 from a four weeks' business and
pleasure trip to New York and other points.
The Franklin Avenue Improvement Association,

of which Herman Mauch is a director, will have
a "slogan week" from September II to 16 in-
clusive. More than $2,000 will be given away by
merchants of that thoroughfare during the cele-
bration.
L. P. Tisch has sold his store at Beebe, Ark.,

and opened a store at 2208 Franklin avenue, this
city.

J. A. Zimmerman, of Warrensburg, Mo., was a
recent visitor here, accompanied by his daughter,
who was on her way to Pittsburgh, Pa.
M. Stiffelman, of M. Stiffelman & Co., returned

August 25 from a two weeks' western trip. B.
Stiffelman, of this company, was married on
August 27 to Miss Goldie Rocher, at St. Paul,
Minn. The happy couple took a ten days' wed-
ding trip to the Great Lakes. Mr. Stiffelman left
on September 5 on a month's trip through the
south.
L. 
L 

A. Fassett, of Weiss & Fassett, returned
August 24 from a seven weeks' trip to Europe.
He also made a short trip to Chicago, returning
on August 31. Max Weiss, of this firm, returned
September 4 from a short business trip to Kansas
City and left September 5 on a three weeks' trip
to Texas.
William Kummel, watchmaker, has opened a

place of business at 22 South Fourth street.

Lieutenant-Governor a Jeweler

Lieutenant-Governor Jacob F. Gmelich, of this
state, who is also a jeweler at Booneville, Mo.,
spent several days here recently. He was accom-
panied by his wife.
John Gibson, who recently was released from

the workhouse here, was returned to Steubenville,
Ohio, to answer a charge of robbing a jewelry
store there in which $1o,000 worth of goods were
taken.

Sold $35 Watch for $1

E. J. Lockyer, an Alton hardware dealer who
sells dollar watches, placed his own $35 watch
in the case with the others to test their time-
keeping ability. Later in the day the clerk had
a customer for a dollar watch. When Mr. Lockyer
went for his watch in the evening it was gone
and a check of the watches showed there had
been just one sale and that the $35 watch had
gone for $1.
A. Maschmeyer, president of the Maschmeyer-

Richards Silver Company, returned September 4

from a three weeks' trip to New York and other
points.Kts.

urtzeborn, president of A. Kurtzeborn
Sons Supply Company, returned recently from a
seven weeks' sojourn at Battle Lake, Minn. He
was accompanied by his wife.
L. Harris, president of the Harris Diamond

Importing Company, returned September 7 from
a seven weeks' trip to Europe with a nice assort-
ment of diamonds purchased abroad.
F. W. Hoyt, president of the Hoyt Jewelry

Company, returned recently from a four weeks'
trip through the southwest.
M. B. Loewenstein, of the R. Loewenstein

Jewelry Company, returned August 27 from a
three weeks' vacation which was spent in Col-
orado. He left August 30 on a month's trip
through the south.
T. H. Huff has opened a jewelry store at

Comanche, Texas.
James J. Burke, president of the Brooks Jewelry

and Optical Company, returned September 2 from
a business trip to Chicago. J. P. Cahill, traveler
for this firm, returned August 28 from a two
months' trip through the southwest.
Kaessler Brothers, Wellston, Mo., have just

completed putting in a new front to their store
and remodeling the interior.

Charles Aronberg, the North Sixth street
jeweler, has just completed remodeling his store
and redecorating it. He has added a new sales-
man.
William Reichmann, of the Gutfreund-Kemper

Supply Company, has returned from his vacation,
which was spent in the north.
0. A. Boellner, of 1732 Franklin avenue, accom-

panied by his wife, has returned from a visit to
eastern cities.
S. Kober, representative of Henry Froehlich &

Co., New York, was a recent visitor here. He
was formerly in business here.

Many Buyers in Local Market

Recent jewelers buying in this market were A. P.
Wolff, Murphysboro, Ill.; Mrs. 0. L. Davis, New
Madrid, Mo.; William R. Tetley, Bonne Terre,
Mo.; M. Harris, Desloge, Mo.; S. 0. Harvell,
Litchfield, Ill.; C. S. Scanlin, Indianapolis, Ind.;
W. H. Jahn, Pacific, Mo.; George Bedell, Caruth-
ersville, Mo.; V. L. Prevallet, Prairieville, Mo.;
T. H. Vineyard, Piedmont, Mo.; F. 0. Leidel,
Troy, Ill.; E. L. Mayer, St. Charles, Mo.; H. D.
Jones, Trenton, Tenn.; A. Charlotte, San An-
tonio, Texas; Messrs. Suggs and Watkins, of the
C. L. Glines Jewelry Company, Harrison, Ark.;
L. Lazarus, Strauss Brothers, Little Rock, Ark.;
Greenstreet Brothers, Owensville, Mo.
The Elgin Silver Plate Company, of Elgin, Ill.,

has been incorporated with a capital of $1oo,000.
Incorporators: J. M. Blackburn, G. W. Blackburn
and R. W. Crocker.

J. Henry Heil Accidentally
Killed by Escaping Gas

Baltimore, Md., September 12.—J. Henry Heil
Sr., for over forty years a manufacturing jeweler
in this city, was accidentally killed recently while
working over his smelting pot. It seems that
prior to lighting gas beneath the pot in which
he was about to melt some metal Mr. Heil turned
on the stopcock in the pipe, allowing the gas to
escape, and upon bending over was affected by
the fumes. He had evidently tried to get to a
window, but had been fatally stricken before he
could accomplish his purpose. The windows were
all closed and death ensued from asphyxiation.
The janitress of the building at 202 North Cal-

vert street, in which Mr. Heil had his shop,
noticed a very strong odor of gas emanating from
the room shortly before 9 o'clock in the morning
and tried to open the door to investigate, but it
was locked. She called to her husband, and a
window was forced by John A. Immler, engraver,
a life-long friend of Mr. Heil, but it was too late.
Mr. Heil was born in Hanault, Germany, sixty-

three years ago and learned his trade in his native
land. He came to this country when about six-
teen years of age and continued in the jewelry
business all his life. He was a member of sev-
eral lodges and is survived by his widow, four
sons and two daughters.



STOP HERE WHEN IN NEW YORK

VANITY CASES
LORGNETTES (largest line in the world)
CLOCKS
GUN METAL GOODS (every description)

>
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BAYER & PRETZFELDER CO.
5 EAST 17th STREET (Between Broadway and Fifth Avenue)

We are showing the most extensive and catchy line of imported novelties for the jewelry trade.It will be to any jeweler's best interest, visiting New York, to note address and certainly call at our showrooms.
STERLING SILVER and
GUN METAL MESH BAGS
and PURSES
BRASS GOODS

FRENCH IVORY TOILET
ARTICLES, Etc.
DESK SETS
SMOKERS' ARTICLES

LAMPS, DINNER GONGS
OPERA GLASSES
LEATHER GOODS
ART and FANCY GOODS, Etc., Etc.

SOLE AGENTS: La Vogue Opera Glasses, La Vogue Binoculars, La Vogue Lorgnettes.

Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade
A Complete Line for Live Dealers; Manufactured by Separate Organizations
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"MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

"Norris & Hyde"
Upright and Player-Pianos

Est'd 1868

" BRIGGS"
Grand Pianos

Upright Pianos
Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO. :: BOSTON

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods
Price-list free L. W. STILWELL, Deadwood, So. Dak.

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

TRADE

1850

MARK

16-18 Maiden Lane, NEW YORK
Makers of GOLD CHAINS of every kind

OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

SEED PEARL PLATINUM
BROOCHES Also loose
PENDANTS in all
NECKLACES sizes and
COLLARS qualities.
ROPES Order and repair
EAR-RINGS work of all kinds
BAYADERES executed by
SAUTOIRS skilled workmen.

Send for our
Circular

COLLARS
PEARL MESH WORK
SCARF PINS
PENDANTS
EARRINGS, ETC.
MOUNTINGS OF ALL KINDS
MADE TO ORDER.
DESIGNS ON REQUEST.

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

Send for our
Circular
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TOLEDO

Promising Outlook for Fall and Holiday Trade Makes Local Jewelers Op-
timistic—Many Buildings Being Erected—Man Loses Wedding Silver and
Clothes When Thieves Break Into Storehouse—Local News

Toledo, September 13.—The jewelry business

in this section certainly has not shown any signs

of decline recently. On the other hand the opin-

ion is almost unanimous that conditions are grad-

ually showing improvement as the holiday season
approaches, and there will be much disappoint-

ment if for any reason there is not some rush-

ing jewelry trade before the end of the year.
Diamonds have been movi'.ig exceptionally well

recently, and not only the cheaper stones but

those of high quality and good size have been in

exceptional demand. Some firms report heavy

sales of all kinds of precious stones as well as

of the best grades of jewelry. Manufacturing

firms say that they are not only doing a splendid

present business, but that they are looking for-

ward to a heavy trade for the balance of the
season. Salesmen covering the surrounding ter-

ritory are doing business all the time, and the im-
provement appears to be general all over this sec-

tion. In retail lines September has started out

in good shape, and as one of the leading dealers

puts it, "reminds us of old times." Optical goods
are also in good demand, the better qualities being

given the preference. In fact every branch of the
business shows a healthy condition, and there is
considerable optimism in jewelry circles here.
"When people have money they buy jewelry

and build houses," said a prominent jeweler. The

financial condition is shown by the records at the
office of the city building inspector. During Au-
gust 178 permits for new buildings valued at

$574,588 were issued as compared with 151 per-
mits for new buildings valued at $355,921 in Au-
gust, 1910, a gain of about 6r per cent in Toledo.

William H. Broer, the retail jeweler, returned
September 5 from an extended trip abroad. He
had been away about three months, during which
time he visited in France, Germany and Holland,
visiting the great diamond markets of Amster-
dam. He was accompanied by his daughters, the
Misses Anna and Hazel. All report a most en-
joyable occasion.

G. V. Warnke and wife have returned t rom a
pleasant visit at Sandusky and Cedar Point. Mr.
Warnke is watchmaker at the George Kapp Com-
pany jewelry store.

Jewelry Company Expands

The B. H. Broer Company has been making
extensive improvements at its place of business
at 6o6 South St. Clair street. A new workshop
has been added and thoroughly equipped with
modern machinery and tools, making room for
three additional workmen, who will be put on as
soon as improvements are completed. The work-
shop is twelve by thirty-six feet. The store is
being remodeled, giving more office room and
additional space for the display of diamonds.

J. J. Gardiner, of the Hull Brothers' Umbrella
Company, is spending a vacation among the
mountains of Idaho. He will return to his duties
the latter part of September.

W. H. Dawson, jeweler at the Judd-Gross Com-
pany store, has been on the sick list for several
days. While his ailment is not of a serious char-
acter he has been unable to attend to his usual

duties. He is slowly recovering and will be back
at the bench in a few days.
C. E. Rowland, the Madison avenue jeweler,

reports an increasing trade and a bright outlook
for coming business. "Business is very satisfac-
tory, and trade has been picking up generally
recently," said he.
F. W. Snyder, head of the china department at

the J. J. Freeman Company store, is enjoying a
much-needed vacation in the east. Among other
points he will visit Pittsburgh, Philadelphia and
New York City.
Holdup men secured a handsome gold watch

and about $50 in money from W. W. Landis, of
Toledo, field secretary of the Children's Home
Society, during a recent visit at Tiffin, Ohio.
Landis said the thieves followed him from To-
ledo. where he saw them before he started for
Tiffin. 1-Ie was robbed in less than an hour after
his arrival.

Monthly Meeting of Local Optometrists

The Toledo Optometric Society will hold its
first fall monthly meeting on the third Wednes-
day in September. Routine work will be taken
care of and such other matters as may be of
interest. Meetings were suspended during the
hot months of July and August.
The Conklin Fountain Pen Company reports a

splendid demand for its goods, and a healthy
business condition all over the country. The com-
pany will have its new catalog ready for distri-
bution to the trade next month. A heavy maga-
zine advertising campaign is now in progress.
Women's journals will be used largely in an effort
to interest ladies in the idea of fountain pens for
Christmas presents.
A. J. Heeson has returned from Columbus,

where he attended the meeting of the executive
committee of the Ohio State Retail Jewelers' As-
sociation. Mr. Heeson is first vice-president of
the organization, and by virtue of his office a
member of the executive committee. At the meet-
ing held Friday and Saturday it was decided to
hold the next convention of the association at
Cedar Point during the week just preceding the
Fourth of July.
Art Armstrong, head watchmaker at the George

Kapp Company store, will leave next week for a
vacation outing of ten days or two weeks. The
time will be spent fishing at Pine Lake, Mich.

Thieves Get Wedding Presents and Clothes

Expecting to be married soon, A. W. Reiser, of
Toledo, stored the silverware, furniture and even
his wedding clothes in a storehouse at 436 Ham-
ilton street, awaiting the coming of the event.
Thieves broke in and stole all the things neces-
sary for the start at housekeeping, and the wed-
ding has been indefinitely postponed. The prop-
erty was worth about $800, and there is no clew
to indicate the identity of the thieves.
W. E. Broer, of the B. H. Broer Company, is

the proud papa of a daughter born on August 21.
All concerned are reported to be getting along
nicely.
D. A. Runnells has accepted a position as en-

graver at the A. J. Heeson store. He will assume
his new duties on September II. Mr..Runnells
was formerly connected with the store of George
T. Broadnax, at Memphis, Tenn.
The George Kapp Company is erecting a new

street clock which promises to attract unusual at-
tention. The clock is a four-dial Howard, put
up by the E. Howard Clock Company, of Bos-
ton, on special order of the purchaser. It is said

to be the fifth of its kind in the world. F. H.
McCaw, Toledo, manufacturing jeweler, is in
charge of the erection of the timepiece.
Miss Iva Loop, of the store of Walcott &

Kapp, who has been absent from her duties for
some weeks on account of ill health, is reported
to be much benefited by her outing. The time
has been spent in a trip up the lakes and later
rusticating near Cleveland. She will return to
her work in a couple of weeks.

Remodeled Store Completed

Remodeling at the I. Kopptlman store has been
completed and the tenant of one-half of the place
is now in occupancy. Curtailing expenses is
given as the reason for cutting down space.
R. Broer, of the William H. Broer store, will

leave next week on a vacation of a week or ten
days. The time will be spent at Pine Lake and
another fishfry is anticipated by friends.
Mr. and Mrs. A. J. Heeson and their son,

George, have returned from a trip to Tecumseh,
Mich., where they attended the wedding of a
niece, Miss Mary E. Meyer, who was joined in
marriage to F. Rosecrance, a prominent young
business man, of Tecumseh.

DENVER

Watch Adjusting and Timing Contest Closes.
Changes in Local Jewelry Firms—Several
Out-of-town Jewelers in the City—News of
the Trade

Denver, September IL—George Reinhart made
a very delightful tour of the state in his new
touring car. He spent about two weeks on the
trip. •
Mr. Maiman, of the Crown Manufacturing

Company, has left on an extended business trip
through Wyoming, Nebraska, South Dakota and
Kansas.
C. M. Johnson, formerly in the jewelry repair

business for himself, and who was burned out
recently, has accepted a position with the Tam-
men Curio Company.
The watch adjusting and timing contest which

is being held by the Colorado Horological Society
is now brought to a close as far as the contest-
ants are concerned, and the watches (fifteen in
all) have been shipped to the Hamilton Watch
Company, Lancaster, Pa., who are acting as
judges, and much excitement prevails among the
members awaiting the decision, as the contest
is expected to be very close between several.
Edward Kleiger, formerly with H. B. Kortz,

has purchased the jewelry store of Ben Frunmese
& Co., at 921 Fifteenth street, and will conduct
the business in his own name hereafter. Ben
Frunmese will go with his brother Harry, who is
also in the jewelry business, on Sixteenth street.
Edward V. Goodman, representative of the

Waltham Watch Company, has been spending
several days in Denver visiting the trade.
G. W. Stong, of Grand Junction, is now located

in his new quarters, which are far superior in
arrangement and location to his old quarters.
H. Berry, of the Raymond Jewelry Company,

is away on an extended trip through the east.
George Robinson, who for the past several

months has managed the jewelry department of
the Southwestern Mercantile Company, of Daw-
son, N. M., has had to give up his position and
return to Denver owing to the high altitude of
Dawson.
James E. Lewis, of the Lewis Jewelers' Supply

Company, has left on his regular fall trip to the
northwest. His trip requires about twelve weeks,
and covers ten states.
T. B. King, of the W. W. Hamilton Jewelry

Company, has just returned from a successful
business trip throughout the state.
The following out-of-town jewelers were in

the city : Mr. Crowder, of Payne & Crowder,
Boulder, Colo.; Mrs. J. T. Bently, Boulder;
W. R. James, Arvada; Al Swanson, Littleton;
Alvin Herman, Brighton; S. Salamon, Platteville;
John Blair, Pueblo. Colo.
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Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals

Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

Emblem Goods
Pocket Knives
Silver and Gold
Match Boxes

Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

STANDS FOR

"GUARANTEED FOR LIFE"
AGAINST BREAKAGE AND WEAR

Salesrooms and Offices of
Diamond Dppartment
68 Nassau St., N.Y. 33-43 GOLD STREET, NEW YORK

To avoid delay use local address, 33-43 Gold Street
BRANCH OFFICES :Chicago, 111., 3 1 North State Street; Amsterdam, Holland, 12 Tulp Straat; London, England, Audrey House, Ely Place.

Diamond Cutting Works
136-146 West 52d St.

New York
lifaAers o

GOLD JEWELRY.fir

JOBBING TRADE exclusively j



I 750

-

-

_L
I

_ _

...

.,.
...,

*

*

Send your tsame
for this Mlle book
—It is free!

THE HOWARD WATCH
' ' 'VERY" is a remarkable evidence of the fitnessman and boy who 

takes pride in American of the HOWARD Watch for the hardest
kind of practical service.

4 

achievement will enj enjoy
A HOWARD Watch is always worth

"Thereading Log of the HOWARD what you pay for it.
Watch." The price of each watch—from

It is a voluntary contribution to $40 to $150—isfixedat the factory and a
HOWARD literature by Rear-Admiral printed ticket attached.
Sigsbee. His service, as you know, Not every jeweler can sell you a
covered the whole navy history, from HowARD Watch. Find the HOWARD
the middle of the Civil War. jeweler in your town and talk to him.

"The Log of the HowARD Watch" He is a good man to know.

This interesting little chapter of American History is yours for the asking.
Drop us a post card—Dept. H.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

Li
The above announcement appears in the leading magazines and periodicals for September. It reaches 7,500,000 subscribers (about 30,000,000
readers). It will be seen by every num in your community who can afford to buy a watch. Some of them will be interested. Are you a

HOWARD dealer Do the people of your locality know that they can find the HOWARD at your store P

SOLID GOLD
EMBLE INGS

/

JUST OFF THE PRESS. A new catalog
descriptive of our entire line of SOLID

GOLD EMBLEM RINGS. This catalog typifies
the distinctive characteristics that have made
0. B. product so universally in demand.

A copy will be SENT to any reputable jeweler.

9 MAIDEN LANE •TiEW YORK•11•Y- • • 31 N•STATL ST• CHICAGO .1 LL•

424 3•BROADWAY • L05 ANGELE,5 • CAL •

Oft bill* 1161 Cift. 
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TZ113 Take a Post Card and Write an Order Today
No time like the present to order the
beautiful vanity and card case shown
here.

No. 5053. Sterling, polished, metal lined.

No. 5054. Rolled gold plated,

Old English, metal lined.

We also engrave or engine turn
these cases.
On the right side of the case is a
separate compartment for powder
and puff, the cover of the smaller
compartment contains holders for
five and ten cent pieces. The left side

of the case contains a
compartment for calling
cards, a programme pen-
cil, a swing mirror, on the
other side of which is a
memorandum tablet.

Knife Edge

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

Illustration Full Size

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

ID

WALTHAM
HALL CLOCKS

Represent the highest type in this
character of goods. Quality has
been the first consideration and
price secondary. A most com-
prehensive and artistic line of
designs. The finest line of Hall
Clocks, Regulators, Marble
Clocks, and Willard Banjo Clocks

on the market.

Send For
Illustrated Catalogue

Waltham Clock Co.
.:. Office and Salesroom .:.

Waltham - Massachusetts

PREPARE FOR THE
ENGRAVING HARVEST

The engraving fad still holds sway and the public insists on the finest

work. There is prestige and profit for the jeweler in artistic lettering,

and loss of both in commonplace work. The jewelers' salvation in
monogram engraving is the high-class compilation

HORNIKEL'S ENGRAVERS'
TEXT BOOK

which makes the work easy for the engraver and assures satisfaction to

the customer. No matter what form of letter engraving may be called

for, this book furnishes many models of unexcelled beauty.
This work is now considered an essential in every first-class jewelry store.

A Cofiy Will be Sent Postpaid to Any Part of the World

on Receipt of Price, $.00 i,J7 5s)

FOR SALE BY

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street PHILADELPHIA, PA.

September 15, 1911 "I' KEYSTONE

New Goods and Inventions

[A permanent feature of THE KEYSTONE is the illustration and description of new
goods and inventions as hereunder, our twofold object being to keep the jeweler
and optician thoroughly posted on the very latest and most salable goods, and the
workman at the bench equally well posted on the newest inventions and improvements
in tools and appliances.]

Display Fixtures for Jewelry Store Windows

A booklet before us directs attention to the remarkable progress
which has been made in the devising of fixtures to facilitate window
display, which is now recognized as the most valuable form of advertising.
The booklet is issued by the Oscar Onken Company, Cincinnati, Ohio,
and exploits the Onken interchangeable wood window fixture younits.
which in size and conformation would seem to be especially adapted for
jewelry store use. We show herewith a sample window trim made with

A Group of Wood Window Fixture Younits. Made by the Oscar
Onken Company, Cincinnati

only forty-seven of the zoo younits in a set, leaving sufficient for use in
trimming other windows or for displaying goods inside the store. The
display boards, herewith shown, are all three-ply wood, covered with silk
velvet, and they can be placed in position in a few minutes without the
use of any tool. The younits permit of frequent changes and a great
variety of trims. The jewelers will find it to their advantage to com-
municate with the company above mentioned and procure copies of their
booklet and catalog, which contain much information that may be put
to practical use.

A Useful Dining Table Accessory
The accompanying illustration shows a trivet which will appeal

irresistibly to the lady of the house, inasmuch as it combines serviceability,
economy and pleasing appearance. The device was especially intended

for protecting the table or
other resting place from heated
plates and also to make it pos-
sible to serve food very hot.
The trivets are made in nickel
plate, copper and silver plate,
the style here shown being
fitted with an alcohol burner
so that the food may be kept
hot after it is placed on the
table. This is a sample of the
new fall line of attractive
table accessories placed on the
market by S. Sternau & Co.,
New York City, whose wareshave a special interest for the jeweler, as they harmonize with his stock.mcl add variety thereto, in addition to being ready sellers. Our readersIII find a copy of the catalog of this firm a most useful and valuable1,,ok of reference and suggestion.

A New Mysterious Clock
H. W. Hicks, Alexandria, Ind., is furnishing to the trade a mysteriousClock which consists of a glass dial 32 inches in diameter, supported by astfong nickel-plated chain around the edge. The hands are finished ingold and the figures have gold face center with black and red stripesaround the edge. The mystery lies in the apparent absence of motivePower. The question, "What makes it go?" generally finds no answeramong the interested crowd.

A Handsome Trivet Executed by S.
Sternau & Co.

1753

A New Claw-bending Plier
The accompanying illustration shows a new form of plier, so con-

structed that it will fit and bend any claw of a Tiffany, skeleton or
belcher mounting, or any kind of jewelry settings, bending the claw
both in and out by simply reversing the plier to set new stones and old

New Form of Plier for Bending Claws. Swartchild & Co., Chicago

ones. It saves the trouble and expense of replacing larger stones in
worn settings. The jaws of the plier are smooth and will not mar
the prongs, making a perfect job. This new tool is being furnished by
Swartchild & Co., Heyworth building, Chicago. It is five inches long,
well made, nickel-plated and highly polished.

A New Idea in Gold-filled Glass Screws
The accompanying illustrations explain the newest idea in gold-filled

glass screws. These screws are entitled the "Non-Slip," and in use will
be found to fully justify the name. The chief trouble with the gold-filled
screws with which the
trade is familiar is that
they loosen so readily,
while the new screw
which is being furnished
to the trade by McIntire,
Magee & Brown Com-
pany, 723 Sansom street,
Philadelphia, completely
obviates this trouble.
This screw is made of

tubular stock and is
fitted in the lens in the
same manner as a regu-
lar screw. After cutting
off the screw with a Chappel cutting plier or sawing it off with a regular
jeweler's saw a very handy little burnisher is used for turning over the
edge. This puts a burr on the end of the screw so that it will not loosen
up, but at the same time it can easily be removed with the regular screw-

FIG. I

11
PIG. 2 MG. 3

driver. This outfit is one that no optician or jeweler should be without
who has anything to do with glasses, as it is certainly very effective forthe purpose intended. Fig. t shows the method of burnishing the screw;Fig. 2 shows a "Non-Slip" screw in its entirety and cut in half, while Fig. 3
shows burnisher in connection with the screw.

An Improved Electric Motor Demagnetizer
In view of the necessity for a reliable de-

magnetizer in this age of electricity the trade
will be interested to learn that a new model
for their automatic electric motor demagnet-
izer has just been placed on the market by
the W. Green Electric Company, New York.
This machine has definitely solved the demag-
netizer problem, being remarkably efficient for
this purpose. Much time and annoyance may

\ be saved by its use, which, apart from itsl'op
thoroughness in operation, makes it a valuable
investment. The simplicity of its construction
and its easy management, together with its
speed, are strongly appealing to the up-to-date
jeweler. The popularity of this instrument
has already been manifested in the orders
which are now being received by the manu-
facturers.

Green Automatic Motor
Demagnetizer
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HESITATE -AND LINGER HERE A MOMENT
For we believe you will find something in this assortment that will serve to propel more business your way thisfall and holiday season. This does not begin to show the entire line—not by any means. To see the entire line youmust ask YOUR JOBBER to show you. Just mention the number of the article that appeals to you on this page.As regards BRACELETS. OUR CELEBRATED CARMEN BRACELET will be just as popular as ever this season. THE D. F. B. CO.LINE offers you THE opportunity for making large profits and creating a satisfied patronage. Our trade mark THE D. F. B. CO. isstamped on every article. INSIST THAT YOU GET THE GENUINE.

THE D. F. BRIGGS COMPANY ATTLEBORO
MASSACHUSETTS

NEW YORK OFFICE, 180 Broadway : CHICAGO OFFICE, Heyworth Bldg. : I ONDON OFFICE, 62 Hatton Garden

LOOK FOR—THE D. F. B. CO.-TRADE MARK
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Imagination and Watch Advertising

How to Set the Former Going—Abstract
Claims Not as Valuable as Mental Pictures.
The Difference Between Selling and Buying
Reasons

A jewelry advertiser who had been using
up scores of adjectives trying to tell his ad
readers how nice his watches looked dis-
covered that imagination could be set in
motion by the printed word, writes Charles
C. Casey in Printers' Ink.

Instead of saying, then, that his watches
looked nice, he approached the subject from
the buyer's point of view with descriptions
like this

"A watch that you'll be proud for your
friends to see."
The reader's imagination unconsciously

builds up from that sentence a better pic-
ture of the watch than a whole dictionary
full of adjectives could picture. I f the
watch was one that he would be proud of,
it was surely a nice watch—to him.

Instead of saying that his watches were
accurate, never gaining or losing a second,
and a lot of other things that the mind
automatically questions, he said
"Time that you can depend upon, al-

ways." •
That is human interest. It is approach-

ing the buyer from his own side of the
argument. It is letting him convince him-
self. It is letting him supply the adjectives.

Boosting His Watch

The jeweler was featuring a thin-model
watch, playing upon its lightness, its com-
pactness, etc., but after he adopted imagina-
tion, human interest, as the medium for pre-
senting his arguments, he stated:
"A watch that is a pleasure, not a burden,

in your pocket."
Of course, the description of the watch

mentioned the fact that it was a thin model.
In fact the headline gave that information.
The reader's imagination naturally pic-
tured the comfort of the light watch and
cast out the discomfort of the heavy-style
watch.

Instead of continuing the use of the old
stereotyped statement that "it is guaran-
teed," he chose the unusual and more con-
vincing—thus:
"A watch that has the house of Blank

behind it."
The house of Blank is an old and rep-

utable house, and this fact is probably
known to all of the people likely to read the
ad, but if it were not known, that statement
would in itself start the imagination work-
ing and would build up a picture of reliabil-
ity.

If the reader believes a house to be re-
liable the statement that the house is back-
ing up its goods is worth a hundred over-
worked guarantees. In this day of modern
business (and some modern fakes) we
hardly see anything that is not guaranteed,
and consequently the word means little.
The jewelry house had been advertising:

KEYSTONE

"You are welcome at Blank's." This was
changed to: "We would like for you to see
this watch—today if you can. Our watch
department is well worth seeing."

A Perverse Trait

It is a trait common among men not to
wish a welcome of the kind offered in the
original ad.

If a man thinks he is to be welcomed to
a store like a returning prodigal, he will
stay away. If it is desired that Ile come,
the ad must give a reason and let him
assume the welcome.
Most men would like to go to stores more

to see what is there if it were not for the
welcoming arms of a floorwalker who
"shoos" him into the waiting arms of a
clerk.
The house formerly advertised a mail-

order catalog as "free" and featured it in
the ad. If people wished catalogs be-
cause they were free, that would have been
good policy, but if people intend to use a
catalog, they want it not because it is free,
but for what it contains.
For that reason an ad should tell some-

thing about the catalog to make it de-
sirable and go no further in talking of its
cheapness than to make it plain that the
store will send it to those who express a
wish for it.
A booklet issued by the photograph de-

partment of a big retail store says to the
amateur:
"Don't forget that we employ developers

and finishers whose knowledge and care
assure you results that will please."
That means volumes more than the de-

partment manager's original copy, "Don't
forget to bring your films here to be de-
veloped and finished," because it gives a
reason. It lets the reader decide upon his
own course of action.

Newspapermen have no corner on it,
even when they find it necessary to say
much with little information.

Advertising men are getting but a small
part of the possible value out of imagina-
tion when they use it only to beautify flow-
ing sentences.

Imagination Defined

Imagination is defined by Webster as
"The power or faculty of the mind by
which it conceives and forms ideas of things
communicated to it by the organs of sense."
It is, then, the machinery for making ideas,
and not merely an aid in expressing thought.

If a sentence is so worded, for instance,
as to make the reader's imagination build
up a picture of merit for an article, it is
many times more powerful than to tell him
in so many words that the article has the
merit.

Imagination, to go a little further, is the
use in advertising of the buyer's reasons
for buying instead of the seller's reasons
for selling. That also is the definition of
human interest in advertising.
There is not, never can be, a reason for

selling that is in itself a reason for buying.
No matter how much we may wish to sell
a thing, the buyer is not influenced by our
reasons for selling.
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It is true that the reason for selling may
be so urgent as to cause the seller to create
an additional reason for buying. For in-
stance, he may offer a special price, special
terms, or any one of a score of other rea-
sons for buying. But that does not make
the reasons for selling of any interest to
the buyer.
The only excuse for ever mentioning the

reason for selling in any advertisement, or
in any sales effort, is to cinch the proof
that the reason you have given the buyer
for buying is a true and legitimate one.
That which is said in an ad must, if the

ad is to attain its maximum of effective-
ness, be said in a way that will keep the
buyer's thought on what Ile gains by the
purchase. If he does not gain, and is not
sure he is gaining more than the seller, Ile
is not interested.

Imagination and Ideas

Ideas are a mixture of that which we see
and that which we already know. One idea
originating in our mind has more convinc-
ing power, usually, than a trainload of
ideas from some other person's mind.

Since imagination is the machinery for
making ideas, and since ideas are what con-
vince, the only thing to do to make an ad
convincing is to so word it that it will set
the reader's thinking "machinery" in opera-
tion. One mind can not deliver finished im-
pressions to another mind, because every
mind is limited in its understanding in pro-
portion to its knowledge or training.
Every human mind automatically ques-

tions every direct statement made by any
one trying to influence the mind. No ad-
vertiser. can possibly say a direct thing
about anything he advertises and expect the
reader to accept that statement as 18 karat
true.
Every advertisement is known by every

reader to be an effort of the advertiser to
influence the mind of every reader. The
reader, knowing this effort, unconsciously
defends himself by taking the statements
with the proverbial grain of salt.
The advertiser, knowing the reader can

not "thrive" on the seller's opinions of the
seller's goods, should "feed" the reader on
the reader's own opinions.

• Ideas and Their Source
"I only recently began to read trade-

paper advertising," said a dealer not long
ago. "I kept the ads. more as a directory
of the trade. But nowadays there's getting
to be such live business-like stuff in some
trade-paper advertising that I feel I'm miss-
ing something if I don't look them over."

This dealer went on to say how he once
got an idea from a live trade paper ad. that
induced him to alter his basic theme of
doing business. "Some advertisers are hir-
ing people to write their trade-paper ads.
who have such good ideas that I would feel
delighted to take them out to lunch and ask
their advice about various matters. And
my trade paper is more valuable to me be-
cause many of its ads. are so full of real
ideas."—Printers' Ink.
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GEORGE S. TIFFANY

ELECTRIC CLOCK
PURELY ELECTRIC

Sold Direct to Jewelers
From E. P. Chalfont, President,

E. R. THOMAS MOTOR CAR CO.,
Buffalo, N. Y.
"I regard it as the most satisfactory clock I have ever seen."

'Since purchasing the Tiffany Clock I now have, I have
ordered six others for my friends, and without a single
exception they have given splendid service and entire
satisfaction."

From Mr. B. Ferguson,
Birmingham, Ala.

"I haven't any kick. It's cheap enough, and the best
clock in looks and as a timekeeper for the money that I have
ever seen."

Goes Continuously

Retail Price Maintained
From Frank L. Dyer, President,
NATIONAL PHONOGRAPH CO.,
Orange, N. J.

" You will be pleased to learn that the clock continues to
give satisfaction in every respect."

From Mr. W. B. Weddle,
New York, N. Y.

" I have had one of your clocks in my house for about
three years, and find they keep good time, are no trouble
and give entire satisfaction."

Never Needs Winding
Style No. 1000

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING
Sole Manufacturers and Distributors of GEORGE S. TIFFANY ELECTRIC

GENERAL OFFICES and FACTORY, no MILITARY ROAD, BUFFALO,

COMPANY
CLOCKS

N.Y., U. S. A.

DOES YOUR REPAIR WORK PAY?
System is the Secret

of successful business-doing. To conduct a repair
department methodically a record of all repairs is the
first essential. The best and easiest way to keep such
a record is to use

The Keystone Record
Book of Watch

Repairs

which has space for 1600 entries of repairs, with
.printed headings properly arranged. It has '120 pages
measuring 9 x 11 inches and is bound in cloth, with
leather back and corners.

Sent postpaid to any part of
the world on receipt of price $1.00 (.4s. 2d.)

Have You Faith in Your Repair Work?

Undoubtedly you have, but what you need is that
others have faith in it. The one way to secure such
faith is to back each job with a signed guarantee. This
will convince the customer of your ability and your
belief in it. The one guarantee form to use for this
purpose is that found in

The Keystone Book of
Repair Guarantees

These guarantees are so worded that they satisfy the
customer while safeguarding you. Thousands of your
brother jewelers are using them. Each book has 200
printed guarantee forms with stubs, each guarantee
being 33:" 74".7%".

Sent postpaid to any part of
the world on receipt of price $1.00 (4s. 2d.)

Die Keystone Publishing Co., 809 North 19th Street, PHILADELPHIA, PA.
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Among Jewelry Advertisers
Pointed Paragraphs from Newspaper Announcements by Progressive Members o

f the Trade

Diamonds

Diamonds are the only good investment that are
as well a mark of distinction and a luxury. A
diamond bought right is a good investment for
any one, but you must exercise judicious care in
buying them. You should have the same confi-
dence in the jeweler you are buying from as
you have in your banker. Every diamond sold
by us is backed up by our absolute guarantee.—
Doscher Jewelry Company, Houston, Texas.

Take care of your diamonds. They are rapidly
increasing in value. Watch the settings ; if you
find a prong slightly raised, have it attended to
at once. We have expert diamond setters. Con-
sult us about your diamonds. We will gladly
give you any information free of charge. We
make diamond mountings to order. When you
grow tired of your old-style settings, bring them
to us. We will use your old gold and make new.
—Mulford Jewelry Company, Memphis, Tenn.

Look over your diamond rings and jewelry
to make sure the stones are secure before it is
too late and they are lost. It is cheap insurance
to have your diamonds examined regularly. Our
manufacturing department for the highest class
of diamond work, and we can return your stones
tkie same day you leave them. Better bring them
in today.—Geo. K. Munro, Grand Forks, N. D.

When you buy a diamond from us you have the
satisfaction of knowing that your stone is ex-
actly what it is represented to be.
There is no variation in price from the price

quoted, for each stone is priced in accordance
with its exact weight, grade and value.
The mystery usually connected with a diamond

transaction has been entirely eliminated in our
store, for we believe it best to sell diamonds just
the same as staple commodities are sold.—F. C.
Frear, Youngstown, Ohio.

The purchase of a diamond has the satisfac-
tion of possessing in tangible, useful form a cer-
tain amount of genuine wealth. The man who
wears a diamond commands respect because he
looks as though he had money and the ability to
get it. The world is bound to judge you by your
appearance, contrary opinions notwithstanding.—
F. C. Frear, Youngstown, Ohio.

Watches

About Buying a Watch.—We like to see peo-
ple pleased; when they buy a thing it is a pleasure
to see them more satisfied the longer they have
it. We are watch merchants to be sure, but what
is more, we are watch specialists, watch lovers,
if you will permit the expression, for a watch is
not a piece of mere merchandise to us. It is

a living, pulsing thing—an example of the most
exquisite handicraft of human ingenuity.—Bay-
nard, Banks & Bryan, Wilmington, Del.

An excellent seventeen-jewel, adjusted move-
ment, in gold-filled case, guaranteed to wear per-
manently. This watch is extra flat and has beau-
tiful gold dial with space for engraving your
own name. All of these watches have been timed
and regulated by us, and, knowing their excel-
lence, we most heartily commend them as the
best watches we know of for the price. You are
invited to call and see them.—Arthur A. Everts
Company, Dallas, Texas.

A watch comes first of all. It should be a fine
one, not a cheap, low-priced watch, but a watch
that will be lasting. For your approval we offer
a ladies' high-grade fourteen-karat solid gold
watch, with Elgin, Waltham or Illinois move-
ment, for $25.—Wm. J. Miller, Baltimore, Md.

We clean a watch exactly as it is done in the
best watch factories. We take the movement
apart, clean each wheel, cog and pivot separately,
assemble and regulate it—and when you get it
back you can depend on it being in "perfect run-

ning condition."—Wetteroth, St. Joseph, Mo.

We give special attention to repairing of the
watches, the kind that need careful attention. We
try to have our work give satisfaction, such as
will win the confidence of all who leave their
watch repairing with us.—J. N. Highfield, Nor-
folk, Va.

Jewelry

Beautiful coral cameos in delicate pink, the
shade so much desired, are found here, both
mounted and unmounted. Artistic mountings
made in our own factory for cameo rings,
brooches and pendants, executed in oriental
workmanship if desired.—Arthur A. Everts Com-
pany, Dallas, Texas.

Pearl Jewelry.—Whether it be ring, brooch or
bracelet, is equally acceptable as a gift from the
groom to bride or bridesmaid. Artistic designs
set with carefully selected pears of creamy color
and beautiful sheen are an assurance of the de-
light of the recipient, for in their attractiveness
they call to mind the pleasure of the wedding day.
—The Dingwall Stores, Winnipeg, Man.

Cloisonne Jewelry.—The very ratest novelties in
cloisonne enamel jewelry are beautiful new pat-

terns and shapes and exquisite colorings. This
handsome summer jewelry comes in the different
articles to match, enabling one to have a complete

set of jewelry to harmonize with the color of
every summer costume.—Meekins, Packard &
Wheat, Springfield, Mass.

Masonic Jewelry.—See display in our show
window. We have the most complete line of
Consistory, Shrine and Knight Templar charms,
rings, pins and buttons in the city to select from

at popular prices.—Harringtons, Columbus, Ohio.

Stick pins are not subject to the dictation of
style. They are essentially useful and universally
appropriate. They are always in style. To their
permanence may be attributed their infinite vari-

ety. Among the many patterns we are showing

you may select one that will please you both in

price and beauty of design.—Le Bron Jewelry
Company, Montgomery, Ala.

Silverware

Handsome new pieces direct from America's
greatest silversmiths, the finest of guaranteed
plating, the latest and most exclusive of designs,
unquestionably the greatest silverware values in

the city.—Kaufman's, Trenton, N. J.

China

We have many beautiful dinner sets in Havi-

land and other French china that we are closing
out at prices that will never again be duplicated.

This stock is our latest import and contains many

handsome shapes, patterns and coloring. The

very cream of our stock.—V. J. Buehre, Youngs-

town, Ohio.
Monograms

The engraving of monograms or initials is all

that is needed to set off the beauty of some
handsome new lockets that the jewelry store has

to show simultaneously with their first showing

in New York. With every appearance of real

gold, though they are fine gold-filled. They come

in many handsome designs—engraved, engine-

turned and set with brilliants or pearls. Space

for two photos in each and nearly all can be en-

graved, which will be done without additional

charge.—T. Eaton Company, Ltd., Winnipeg, Man.

Clock Repairing

Some people think it is a necessary evil that

their clock should either run fast or slow. Pos-

sibly there is nothing wrong with it, but has

gotten dirty and clogged. Let us clean it for

you. If it is broken we can fix it for you at a

moderate price. Clocks called for and delivered.

—Roberts, Springfield, Ohio.

A

Cut Glass

The very first thing we want to impress on
you is the fact that every piece of cut glass in
this sale is genuine cut glass. Every piece is
white and clear, and like a diamond in brilliancy
and perfection. Selection is extremely inviting
because in taking over a large part of the factory
surplus of one of the foremost cut glass manu-
facturers in this country we obtained very special
discounts on the merchandise and acquired pieces
that are seen only in the $5 and higher-priced
lines.—John G. Myers Company, Albany, N. Y.

Wedding Time.—An essentially useful gift for
the bride is a handsome mahogany mantel clock.
Its soft chime reverberating through the house is
an ever present reminder of the donor. We offer
you mahogany mantel clocks from $10 upward.
N. B.—We have everything in clocks from the
cheap nickel alarm to the tubular chime hall
clock.—Tappin's Jewelry Store, Troy, N. Y.

The Houston Optical Company has the largest
business, the greatest number of patrons—the
best class of patrons. That is why the difficult
cases, the hard-to-fit patrons, the careful, dis-
criminating customers, those who know and care,
go to the Houston Optical Company. They give
the best service.—The Houston Optical Company,
W. W. Chamberlin, Manager, Houston, Texas.

Emerald Mine Rediscovered
in Andes After 100 Years

Spaniard Traveled Far and Wide Until He

Discovered Vein—Will Duplicate Output of

Muzo Mine

"The continuous increase in the values of
emeralds during the last ten years, until at pres-
ent they outrank diamonds, lends considerable
interest," says the Mining and Engineering
World, "to the recent rediscovery of the old
Indian emerald mines in the South American
Andes which was lost for over a century.
"The real emeralds, as distinguished from

Siberian stones, which are not at all comparable

in beauty to the South American gems, are en-
tirely produced from one mining district called
Muzo, in the republic of Colombia, South

America.
"The gem was mined by the native Indians for

centuries previous to the discovery and conquest
of the plateau of Bogota in the Andes, and the
Indians operated three mines widely separated
geographically, named Muzo, Cosquez and So-
mondoco.
"About 1555, under Capt. Pedro de Valenzuela,

the Spanish conquistadores took over the mines,
enslaved the native Indians and compelled them
to work the mines. So eager were the Spaniards
to get rich quickly that atrocious cruelties were
practiced on the Indian workers, and this was
carried so far that finally the priests complained
to the crown (king of Spain) that the innumer-
able deaths of the Indians employed in the mines
adversely affected the ecclesiastical revenues.
"This resulted in the importation of African

negroes, but eventually the mines were partly
closed. During the war of independence in 1816
and later the whole region was so desolated that
two of the mines—Cosquez and Somondoco—
were entirely lost and Muzo has produced all
the gems since that time.
"It has been prolific, but the output has been

steadily declining during the last ten years,
"For several years a Colombian named Fran-

cisco Restrepo, guided only by a few hints con-
tained in ancient Spanish parchment maps in the
government archives in Popoyan, wandered far
and wide looking for the lost emerald mine of
Somondoco.
"Senor Restrepo knew nothing of geology nor

emeralds, yet in 5896 he came upon traces of

ancient workings and later uncovered very ex-

tensive workings which proved to be the real
treasure-trove, the lost emerald mine of Somon-

doco, which gives every promise of duplicating

the wonderful record of Muzo, which probably

was $2,000,000 to $4,000,000 annually for a century

and for unknown centuries in pre-Spanish times.'
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To The Trade
Cut Lime Glass has recently appeared
in the market. The trade should be fully
informed as to the quality of this glass.

Prices on lime glass are necessarily
low, as lime glass is the cheapest manu-
facture ofglass. It is brittle, lacks strength
and will not hold brilliancy in the cut
article. It is inferior in every respect as
a substitute for lead glass and can easily
be detected by its weight, which is light,
and by its tone, which has a dead or
dull sound

Cut Lime Glass is not a new dis-
covery; years ago it was tried on the
public without success. Where quality
is to be considered, guard against fiur-
chasing lime cut glass. Lead gives glass
its body and weight, its lustre and
metallic ring. Cut Glass with a dead or
(lull sound is cheap lime glass and of
small value.
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The National Stamping Law
Reprinted in Its Entirety in Response to a Number of Requests from Subscribers

The proneness of unenforced legislation to be-
come a dead letter is well exemplified in the case
of the national stamping law. It would appear
from correspondence recently received that a
large proportion of the trade had entirely lost
sight of the measure passed in 1906. Recent
prosecutions for fraudulent stamping and the
threat by individual and organized manufacturers
to enforce the law have renewed such widespread
interest in its provision that, in response to a
number of requests, we reprint the measure:

An act forbidding the importation, expor-
tation or carriage in interstate commerce of
falsely or spuriously stamped articles of mer-
chandise made of gold and silver or their
alloys, and for other purposes.
Be it enacted by the senate and house of

representatives of the United States of
America in congress assembled, That it shall
be unlawful for any person, firm, corporation,
or association, being a manufacturer of or
wholesale or retail dealer in gold or silver
jewelry or gold ware, silver goods or silver-
ware, or for any officer, manager, director, or
agent of such firm, corporation, or associa-
tion, to import or export, or cause to be im-
ported into or exported from the United
States for the purpose of selling or disposing
of the same, or to deposit or cause to be
deposited in the United States mails for
transmission thereby, or to deliver or cause
to be delivered to any common carrier for
transportation from one state, territory, or
possession of the United States, or the Dis-
trict of Columbia, to any other state, terri-
tory or possession of the United States, or to
said district, in interstate commerce, or to
transport or cause to be transported from
one state, territory, or possession of the
United States, or from the District of Co-
lumbia, to any other state, territory, or pos-
session of the United States, or to said dis-
trict ; in interstate commerce, any article of
merchandise manufactured after the date
when this act takes effect and made in whole
or in part of gold or silver, or any alloy of
either of said metals, and having stamped,
branded, engraved, or printed thereon, or
upon any tag, card, or label attached thereto,
or upon any box, package, cover, or wrapper
in which said article is encased or enclosed,
any mark or word indicating or designed or
intended to indicate that the gold or silver
or alloy of either of said metals in such
article is of a greater degree of fineness than
the actual fineness or quality of such gold,
silver, or alloy, according to the standards
and subject to the qualifications set forth in
sections two and three of this act.

Section 2. That in the case of articles of
merchandise made in whole or in part of gold
or of any of its alloys so imported into or
exported from the United States, or so de-
posited in the United States mails for trans-
mission, or so delivered for transportation to
any common carrier, or so transported or
caused to be transported as specified in the
first section of this act, the actual fineness of
such gold or alloy shall not be less by more
than one-half of one karat than the fineness
indicated by the mark stamped, branded,
grade, or printed upon any part of such
article, or upon any tag, card, or label at-
tached thereto, or upon any box, package,
cover, or wrapper in which such article is
encased or enclosed; except that in the case
of watch cases and flat ware, so made of gold
or of any of its alloys, the actual fineness of
such gold or alloys shall not be less by more
than three one-thousandth parts than the
fineness indicated by the mark stamped,
branded, engraved, or printed upon such arti-
cle, or upon any tag, card, or label attached
thereto, or upon any box, package, cover or
wrapper in which such article is encased or
enclosed: Provided, That in any test for the

ascertainment of the fineness of any article
mentioned in this section, according to the
foregoing standards, the part of the article
taken for the test, analysis, or assay shall be
such card or portion as does not contain or
have attached thereto any solder or alloy of
inferior fineness used for brazing or uniting
the parts of said article: Provided, further,
That in the case of any article mentioned in
this section, in addition to the foregoing tests
and standards, the actual fineness of the en-
tire quantity of gold or of its alloys con-
tained in such article, including all solder and
alloy of inferior fineness used for brazing
or uniting the parts of such article (all such
gold, alloys and solder being assayed as one
piece), shall not be less by more than one
karat than the fineness indicated by the mark
stamped, branded, engraved, or i7,1printed
upon such article, or upon any tag, card, or
label attached thereto, or upon any box,
package, cover, or wrapper in which such
article is encased or enclosed, it being in-
tended that the standards of fineness and the
tests or methods for ascertaining the same
provided in this section for articles men-
tioned therein shall be concurrent and not
alternative.

Section 3. That in the case of articles of
merchandise made in whole or in part of
silver or any of its alloys so imported into
or exported from the United States, or so
deposited in the United States mails for
transmission, or so delivered for transporta-
tion to'any common carrier, or so transported
or caused to be transported as specified in
the first section of this act, the actual fineness
of the silver or alloy thereof which such ar-
ticle is wholly or partly composed shall not
be less by more than four one-thousandth
parts than the actual fineness indicated by
any mark (other than the word "sterling" or
the word "coin") stamped, branded, engraved,
or printed upon any part of such article, or
upon any tag, card, or label attached thereto,
or upon any box, package, cover, or wrapper
in which such article is encased or enclosed,
and no such article or tag, card, or label at-
tached thereto, box, package, cover or wrap-
per in which such article is encased or en-
closed shall be marked stamped, branded, en-
graved or printed with the word "sterling"
or "sterling silver" or any colorable imita-
tion thereof, unless such article or parts
thereof purporting to be silver contains nine
hundred and twenty-five one-thousandth parts
pure silver ; and that no such article, tag,
card, label, box, package, cover, or wrapper
shall be marked, stamped, branded, engraved,
or printed with the words "coin" or "coin
silver" or colorable imitation thereof unless
such articles or parts thereof purporting to
be silver contains nine hundred one-thou-
sandth parts pure silver : Provided, That in
the case of all such articles whose fineness
is indicated by the word "sterling" or the
word "coin" there shall be allowed a diverg-
ence in the fineness of four one-thousandth
parts from the foregoing standards: Pro-
vided, That in any test for the ascertainment
of the fineness of any such article mentioned
in this section according to the foregoing
standards the part of the article taken for the
test, analysis, or assay shall be such part or
portion as does not contain or have attached
thereto any solder or alloy of inferior fine-
ness used for brazing or uniting the parts
of such article: Provided, further, That in
the case of any article mentioned in this sec-
tion, in addition to the foregoing tests and
standards, the actual fineness of the entire
quantity of silver or its alloys contained in
such article, including all solder and alloy of
inferior fineness used for brazing or uniting
the parts of such article (all such silver,
alloys and solder being assayed as one piece),
shall not be less by more than ten one-thou-

sandth parts than the fineness indicated by
the marked, stamped, branded, engraved, or
imprinted upon such article, or upon any box,
package, cover, or wrapper in which such
article is encased or enclosed, it being in-
tended that the standards of fineness and the
tests or methods for ascertaining the same
provided in this section for articles mentioned
therein shall be concurrent and not alter-
native.
Section 4. That in the case of articles of

merchandise made in whole or in part of an
inferior metal, having deposited or plated
thereon or brazed or otherwise affixed thereto
a plating, covering, or sheet composed of gold
or silver, or of an alloy of either of said
metals, and known in the market as rolled
gold plate, gold plate, gold filled, silver plate,
or gold or silver electroplate, or by any sim-
ilar designation, so imported into or exported
from the United States, or so deposited in the
United States mails for transmission, or so
delivered to any common carrier, or so trans-
ported or caused to be transported as speci-
fied in the first section of this act, no such
article, nor any card, tag, or label attached
thereto, nor any box, package, cover, or wrap-
per in which such article is encased or en-
closed, shall be stamped, branded, engraved,
or imprinted with any word or mark usually
employed to indicate the fineness of gold, un-
less such word or mark be accompanied by
other words plainly indicating that such ar-
ticle or part thereof is made of rolled gold
plate, gold plate, or gold electroplate, or is
gold filled, as the case may be, and no such
article, nor any tag, card, or label attached
thereto, nor any box, package, cover, or wrap-
per in which such article is encased or en-
closed, shall be stamped, branded, engraved,
or imprinted with the word "sterling" or the
word "coin," either alone or in conjunction
with other words or marks.
Section 5. That each and every person,

firm, corporation, or association, being a
manufacturer or a wholesale or retail dealer
in gold or silver jewelry, goldware, silver
goods, or silverware, who or which shall
knowingly violate any of the provisions of
this act, and every officer, manager, director,
or managing agent of any such corporation
or association having knowledge of such vio-
lation and directly participating in such viola-
tion on consenting thereto, shall be deemed
guilty of a misdemeanor, and upon convic-
tion thereof in any court of the United States
having jurisdiction of crimes within the dis-
trict in which such violation was committed
or through which has been conducted the
transportation of the article in respect to
which such violation has been committed,
shall be punished by a fine of not more than
five hundred dollars or imprisonment for not
more than three months, or both, at the dis-
cretion of the court. Whenever the offense
is begun in one jurisdiction and completed
in another it may be dealt with, inquired of,
tried, determined, and punished in either
jurisdiction in the same manner as if the
offense had been actually and wholly com-
mitted therein.

Section 6. That the expression "article of
merchandise" as used in this act shall signify
any goods, wares, works of art, commodity,
or other thing which may be lawfully kept
or oftered for sale.

Section 7. That all articles of merchan-
dise to which this act applies which shall
have been transported into any state, terri-
tory, district, or possession of the United
States, and shall remain therein for use, sale,
or storage, shall, upon arrival in such state,
territory, district, or possession, be subject to
the operation of all the laws of such state,
territory, district, or possession of the United
States to the same extent and in the same
manner as though such articles of merchan-
dise had been produced in such state, terri-
tory, district, or possession, and shall not be
exempt therefrom by reason of being intro-
duced therein in original packages or other-
wise.

Section 8. That this act shall take effect
one year after the date of its passage.
Approved June 13, 1906.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

-

$ .96

- .04 I.00

$ .035

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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Some Valuable Hints
for the Show-card Writer

By G. J. Reeder, in the "Merchant's Record and Show Window"

Let me say in the beginning that any one
who has the determination to win and a
liking for show-card writing can learn this
easy-going trade. I say "easy going" be-
cause it is easy when compared with the
monotonous drudgery of clerking in a store.
When I first found that I could make let-
ters my employer told me to go ahead and
put me at it, starting me out with a shading
pen and a few general instructions. I was
then a youngster of 16 years working for
$15 a month, and was not very enthusiastic
about card work as I had little confidence
in my ability in that line. After a little
while, however, I began turning out cards
that the boss considered presentable and he
promptly raised my salary. Having got
into the business in this way, I want to talk
now to other young fellows who are in
about the same position I was at that time.

Mixing Paints

One of the first things for the beginner
to master is how to mix paints that will cost
little and will do good work. I have found
dry colors to serve the purpose very well.
Take jelly glasses and pour one-third full
of either Thomas' or Sanford's mucilage,
then fill nearly full of the dry colors, being
sure that the colors are as free as possible
from lumps. Now stir thoroughly until the
color is perfectly mixed with the mucilage.
Then add sufficient water to make the paint
work in the brush according to your notion.
Put lids on the glasses and let them stand
a day to settle and your paint is ready to
use. It should be stirred a little to prevent
it settling. I have used many kinds of
paints during the past twelve years and
have found this kind to be the most suitable
for all-round card work.

About Brushes

Now let us consider our brushes. The
red sable riggers or red sable flat-points are
the best to use. Work the brush to a flat
point of the width desired and start to
work. Never use the same brush for oil
and water-color work, as they will not give
the same results. For oil, use a camel's-
hair brush. The sizes of the brushes to
be used will have to be determined by the
work to be done.
Next comes the desk. Many card writers

use an easel, but I prefer a table; and here
is an easy and inexpensive way to make
one : Get two I-inch boards 14 x 30 inches

and put them together with cleats. This
gives you a drawing board of 28 x 30 inches,
which is to be covered with black or green
oilcloth. Then get two 2-inch hinges with
loose pins and hinge one of the long edges
of the drawing board to the edge of an ordi-
nary table or to the wall. Now take a 2 X I
inch strip of wood and attach it to the
other edge of the drawing board by means
of a T-hinge, allowing the long part of the
hinge to extend along the 2 x I inch strip.
The strip is to serve as a support for the
drawing board and should be the proper
length to hold it in any desired position when
placed against table, wall or floor. A very
good table of this sort can be made for less
than a dollar. With the addition of a
T-square and a ruler or two the outfit is
now complete and we can start to work.

Avoid Fancy Work

In the beginning the student should make
no attempt at ornamentation—that will
come later. Start out with plain, even let-
ters without any fancy strokes. A new
hand at card writing frequently wants to
be an artist to start off with and gets into
habits that are likely to spoil his work.
There has been a decided tendency of late
toward plain cards and many of the leading
houses will use no others. They demand
snappy, evenly cut letters and wide margins
with absolutely no fancy work.
A great deal might be said about lettering

and the best styles of alphabets to use.
This matter, however, has been gone over
very fully in previous issues of this journal
and hundreds of good alphabets have been
published; I shall, therefore, confine myself
to some of the short cuts that have been
tried and found practical in saving the time
of the card writer.

Miscellaneous Advice

Tinting—Sometimes the card writer will
find it desirable to give a touch of soft color
to the white cardboard. In this he will find
the dry colors a help. Make a pad of
cheesecloth and dip it into the dry color;
then rub it over the card with a circular
motion—of course, the color, card and
cheesecloth must be perfectly dry. A very
satisfactory effect can be obtained in this
way and several colors may be blended in
imitation of air-brush work if that is de-
sirable.
Mounting cut-out pictures—Unless you

are a pretty fair artist it is better to cut
out pictures and mount them on cards in-

1761

stead of trying to draw them yourself. You
can find plenty of pictures that will serve
the purpose much better than any that you
can draw. First cut out the picture and
mount it on the card with mucilage or
paste. Then shade lightly around the pic-
ture as though it were casting a shadow.
By shading rather heavily close to the figure
and softly blending the color out to nothing
at the edges an excellent effect can be ob-
tained and no one but an expert will be
able to see that the picture is not painted
on the card.
Margins—The margin is one of the most

important features of any show card. No
matter how well the card may be laid out
and lettered, unless the margin is in right
proportion much of the good effect will be
lost. Too little margin gives the card a
"stingy," crowded appearance. There is
little danger of getting too much margin.
For a full-sheet card the margin should
never be less than 4 inches all around. A
wider margin would be better. It must be
remembered that she show card is not to
be read across the street—it is intended for
those in front of the window to call atten-
tion to the excellence of the merchandise
on display. Therefore the card must be
pleasing to the eye and easy to read—it
must be of the "stop and look" variety,
otherwise it is just a "sign."

Fine Hair Brush Was the First Pen

In any large city of this country, in the
same block, possibly in the same building,
can be found in use today the first type of
pen and the latest. A fine hair brush was
the first instrument used by man for writ-
ing purposes. The Chinese. laundryman of
today marks his tickets and keeps his ac-
counts with a camel's-hair pen dipped in
ink. Next door, probably, is a white mer-
chant who uses the best make of steel pens.

Between the two in the long history of
the pen came the reed, then the quill. Steel
pens are almost in universal use now and
made by the ton and are increasing in vol-
ume every year.

Confucius used a hair brush for a pen,
and his ancestors for thousands of years
before his time. The reed came into use
for writing in the marshy countries of the
orient. It was hollow and cut in short
lengths with sharpened ends ; it was some
improvement on the hair pen.
The value of the quill was discovered at

an early date in the history of civilization
and its use spread from the east over
Europe and then to the New World. Be-
fore the day of the metal pen England
annually was importing more than twenty-
five million quills for pens. They were
from the swans of Iceland, the Irish geese,
the geese of the Hudson bay country, etc.

Early in the nineteenth century the metal
pen began to be used in England, the first
one being one piece of metal for holder and
point. The improvement of making the
point detachable followed quickly, and to
keep the point from being so stiff the sides
were slit, as they are today. Steel pens in
the early days cost twenty-five cents each,
sometimes double that.
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Jelinified Dealer
The class of merchandise most likely to make a satisfied dealer is the kind that shows up well in his sales book.
But there's even greater satisfaction when the sales carry with them the assurance of satisfied customers.

Moore Fountain Pens are popular with dealers everywhere because:—
1st. They are profitable.
2nd. They have many selling qualities.
3rd. There is always a big demand for them.
4th. They make satisfied customers.

People like the Moore because it can be carried around without the slightest possibility of its staining their clothes. The screw cap prevents
even the smallest particle of ink from escaping. Unlike other pens it can be relied upon to write with the first stroke. The ink flow is
always free and even. It is the easiest pen to fill—simply remove the cap. No joints to get out of order.
The demand for Moore Pens is to-day greater than ever. What are you doing to supply the demand?

ADAMS CUSHING & FOSTER, 168 Devonshire Street, Boston, Mass.
Selling Agents for AMERICAN FOUNTAIN PEN CO.

How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges
both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.

Write now.

Eaton 0. Glover Company, Sayre, Pa.
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Interesting Phenomena of Gems
By Leopold Claremont, of London, England, Gem Expert and Author of "The Gem

Cutters' Craft," Etc

Precious stones are valued and admired chiefly
on account of beauty or absence of color and
action upon light which we describe as brilliancy.
There are, however, certain gems which pos-

sess some peculiarity of appearance or some un-
usual property which entitles them to be included
under the above heading. In some instances the
phenomena add considerably to the importance
of the gems as objects of decoration, and in
others they are purely of scientific interest.

The Asteria

The beautiful series of corundum gems, of
which the sapphire and ruby are members, in-
cludes the asteria, which is undoubtedly the most
remarkable of all precious stones.
This gem, when cut in a certain direction of

the natural crystal with a smooth convex sur-
face, exhibits a bright shining star with six rays,
diverging from the center to the circumference.
Although the color of the gem may be gray,
purple, blue or red, the star is always almost
colorless.

Occasionally an example of this variety of
corundum will present a twelve-pointed instead
of the usual six-pointed star.
When this is the case the additional rays are

less clearly defined and brilliant than the others
with which they are alternated. The reason why
some specimens of translucent corundum exhibit
the phenomenon of asterism has not been defi-
nitely decided, but it is conjectured that the star
is produced by an arrangement of long, narrow
channels of minute size, disposed to each other
in three positions at an angle of 120 degrees and
lying at right angles to the chief crystallographic
axis of the crystal. To ensure the desired effect
of asterism the stone should be cut in such a
manner that the surface of it is at right angles
to this axis. The greater the degree of convexity
is, so the star is proportionately sharply defined,
but if the crystal does not possess the peculiar
internal formation necessary to reflect the star,
it will not appear asteroid, no matter in what
form it may be fashioned.
In rare cases a globule of liquid is found to

be enclosed below the surface of asteroid corun-
dum, and when the stone is cut it can be seen
to move when the stone is handled.
A somewhat similar explanation has been made

of the appearance present in several gem stones
called chatoyance.

Phenomenon Called "Chatoyance"

This phenomenon is believed to be caused by
reflection of light upon innumerable minute tabu-
lar fissures, and in some cases crystals, lying in
layers parallel to certain planes of the crystal.

In the mineral chrysoberyl the chatoyance has
the effect of a white shimmering spot or line of
light across the yellow or green material of which
the stone consists. A smooth convex surface is
necessary to display the ray of light to advantage,
which appears broad or narrow according to the
degree of convexity with which the stone is cut.
Those gems which show a straight line as narrow
as possible, with the maximum of luster, are the
most choice.
Owing to the resemblance of the ray of light

to the eve of an animal, the gem is known as
cat's-eye, or cymophane.
There are several varieties of felspar which are

chatoyant, and although they do not form gems
of such importance commercially as the cat's-eye,
They are nevertheless of equal interest. 'lhe
potash of orthoclose felspar is almost colorless
and transparent, and exhibits the chatoyance as a
luminous spot of white or blue light in the center
when cut in a certain direction en cabochon.
The size of the spot of light varies in propor-

tion to the height of the stone, being largest and
most diffused in flattish stones, and small in more
pointed ones.
This gem stone is generally known by the

appropriate name of moonstone, but by miner-
alogists it is called adularia.

Labrador Spar

A felspar possessing a somewhat similar phe-
nomenon is the variety known as labrador spar.
The body of this stone is dull and of no deco-
rative value, but it is illuminated with broad
blotches of many vivid colors, such as flame red,
orange, peach, peacock blue and green when the
light strikes it at certain angles. This mineral
can be cut en cabochon so as to present a spot of
brilliant light of similar character to the sheen
of the moonstone, but the most pleasing appear-
ance is obtainable by large flat surfaces.
Another felspar, called sunstone, displays in-

ternal spangles of bright copper color, caused by
reflection of light upon minute plates of mica
within the stone.
Garnets sometimes, when cut carbundular, ex-

hibit a very fine but indistinct white ray of light
across the surface of the stone, and tourmaline
is chatoyant occasionally.
Some varieties of quartz contain parallel fibers

of another mineral, which give rise to the effect
of a silky sheen of light. Such stones when cut
are known as quartz cat's-eye and tiger's-eye.

Phenomenon of Changing Colors

There are some precious stones which have the
peculiar property of appearing of different colors
when viewed in natural and artificial light. The
variety of chrysoberyl called alexandrite is the
most typical example of this phenomenon.
This gem appears pistachio green by .day and

changes to mulberry red by artificial light. In
very rare instances the alteration in appearance
by changing color occurs jn specimens of the
stone which also display chatoyance, and such
gems are known as alexandrite cat's-eyes.
Some sapphires change color in a similar man-

ner, the blue altering to lavender at night, and
many pink and claret tourmalines change to a
brownish hue. The property possessed by many
doubly refractive colored gems of appearing of
different colors when viewed along the different
directions of the crystal is known as dichroism,
and in some it is so pronounced that it may be
termed phenomenal. The best examples are tour-
maline and alexandrite.
The translucent variety of the mineral opal

which is used in jewelry, and which, strictly speak-
ing, bears the name of precious or noble opal,
is in itself almost colorless, gray or black. It,
however, derives its beauty from internal patches
and lines of brilliant color, which present an ap-
pearance which is unique in the mineral king-
dom, and which art has failed to even approxi.
mately imitate.

The Opal Flashes

Concerning the cause of the flashing spangles
of every conceivable hue which characterize an
opal of choice quality there is still a certain
amount of doubt.

It is usual, however, to accept the theory of
Brewster, that they are caused by the refraction
and polarization of light upon minute irregular
and corrugated fissures within the substance of
the stone.
Sometimes opal is found in the form of a

pseudo-morph, not only after some other mineral,
but after wood, bones of animals, shells, etc.
When this occurs the opal presents an exact

counterpart of the original object which has been
replaced, even the grain of wood or porosity of
bone being reproduced minutely.
A fine example of an opal pseudo-morph may

be seen at the British Museum (South Kensington
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Branch) consisting of the humerus of an extinct
reptile. The specimen measures eight inches in
length and displays flashes of color characteristic
of precious opal.
There are many reasons why the diamond may

be considered among the phenomena of precious
stones. Its extraordinary power of dispersion of
light and its extreme hardness are unapproached .
by any other mineral. Also it is the only gem
the natural crystals of which are bounded some-
times with curved instead of flat surfaces.

Diamond Phosphorescence

Some diamonds possess the peculiar property
of phosphorescence after friction and under cer-
tain other conditions. Sir William Crookes, the
great authority upon this interesting subject, tells
us in his little book, "Diamonds" (Harper Broth-
ers), that many diamonds will glow in a dark
room after exposure to the sun for some time,
and others appear milky in sunlight; moreover,
that others will phosphoresce with most brilliant
colors if exposed to a high-tension current of
electricity in a vacuum. He describes a diamond
in his collection which, when thus treated, gives
out sufficient light to read by, and another which
belongs to Mrs. Kunz, the wife of the professor
of mineralogy, which phosphoresces even after
exposure to a small electric light, and leaves a
luminous streak on cloth with which it has been
rubbed.
The beautiful peach-colored variety of spodu-

mene now known as Kunzite will glow slightly
after exposure to sunlight. Professor Basker-
ville, of the University of North Carolina, found
that after exposure to the Roentgen rays Tor a
short time a piece of the mineral absorbed suf-
ficient radiance to photograph itself upon sen-
sitive paper when placed in a dark room, and that
it remained luminous for several minutes:
In the case of topaz the result of friction is

to cause the stone to become positively electrified,
and the effect will sometirnts last for twenty-four
hours, while other gems similarly treated will
only retain it for a very short time.—The Jeweler
and Metalworker.

Rothschild Family Pays Annuity
for Rare Tea Service

A French journal relates a curious anecdote
of a young actor who had inherited from his
mother an artistic tea service of Meissen porce-
lain, which was valued by experts at the equiv-
alent of $1o,000, the general impression being
that Baron Rothschild was the only available pur-
chaser for such a treasure. The actor, after hav-
ing put on an old 'man's rig and made up his
face to resemble an octogenarian, called on the
millionaire, who promptly offered $9,000. "Can't
we make it an annuity?' asked the actor. "I'll
give you the porcelain and you pay me during
my lifetime $800 a year." "All right," was the
answer ; "go to the cashier."
When five years had passed and the actor called

every year for his $800, the baron sent for him,
saying: "Look here, my dear sir, you are of a
very rugged nature. How old are you really?"
Taking off his wig and gray beard the actor re-
plied, 'Nearly 28. The millionaire thought the
joke was so good that he continued to pay the
annuity. It is estimated that this remarkable tea
service has up to now cost the Rothschild family
the equivalent of $16,000.

Mammoth Beryl Found in
Brazil Weighs 243 Pounds

Jewel experts throughout the world have been
thrown into a state of excitement by the appear-
ance of a beryl that weighs 243.1 pounds and is
18.9 inches high and from 15.75 inches to 16.5
inches in width. This is the largest beryl ever
found, and is reported to have been sold by its
finder for $25,000. The beryl was picked up by
a Turk in the state of Minas Geraes, Brazil. Its
color is a greenish-blue and it is absolutely free
from impurities. It is estimated that this one
crystal will furnish at least 200,000 carats of
jewels of various sizes.
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TRADE MARK

ESTABLISHED 1858

REGISTERED

BRANDJEWELERS' FINDINGS
" THE MAN THAT USES THE GOODS " appreciates what QUALITY means
Insist on your Jobber supplying you with CI Brand Findings only and say " No Substitute"
If everything is not entirely satisfactory—TELL US. We want to know it and MAKE GOOD

EXTRA QUALITY SEAMLESS SPRING RINGS
These Spring Rings are EXTRA STIFF and we can fully recommend them to fill the demand for a Better Quality and Stiller
They cost a little more than the ordinary Rings, but are well worth the difference.
Try them if you want "Satisfaction."

6 6 6
No. 36

Gold Filled
Per dozen, $1.50

Our 11E) Brand Gold
Solders are guaranteed to
flow easily, have good
color and holding qualities.

0 Brand Flux goes with
all

No. 38
Gold Filled

Per dozen, $1.50

No. 40 No. 45
Gold Filled Gold Filled

Per dozen, $1.50 Per dozen, $1.75

 STERLING SILVER
No. 40. Per dozen, $1.75. No. 45. Per dozen, $1.75. No. 50. Per dozen, $2.25.

No. 50
Gold Filled

Per dozen, $2.00

No. 55
Gold Filled

Per dozen, $2.25

No. 60. Per dozen, $2.50.

EXTRA STIFF SEAMLESS SCARF PINSTEMS

You no doubt have

had calls for Scarf

Pinstems heavier

and Stiffer than

the ordinary.

Here's just what

of our Gold Solders. you want.

Plain Round Wire. Extra Quality Gold Plated

No. 112. 24 inches

No. 113. 2,4 inches

No. 114. 2*.i inches

Price per dozen, $0.75

Extra Stiff and

Extra Quality Gold

Plated, nicely

finished.

Something that

will please your

customers.

Order from your Jobber and insist on getting Findings with "That Trade Mark ger'

Spring Rings,

No. 60
Gold Filled

Per dozen, $2.75

Made in different grades—
for low-6-8-10-12-14-16-18-
20 and 22 Karat Gold.

—

Samples will be sent free
of charge on application.

GEO. H. FULLER & SON COMPANY
Chicago Office, 29 E. Madison St. : Factory, PAWTUCKET, R. I.

The Equation of Time—How Clock-time
Is Related to True Solar Time

By Prof. Frederick R. Honey, Trinity College, in "Scientific American"

The interval of time which elapses between two
consecutive transits of the sun's center across the
meridian is the natural unit ; but, unfortunately, it
is not constant, the irregularity being due to
several causes. The earth moves with a varying
velocity in an elliptic orbit, and as a consequence
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Plat 01. Earths Orbit

SUT1Axis atirjhfiOrbjt

Join 1011

Sept ov.4

Diagram of the Earth's Orbit, Showing Positions
of Maximum and No Variation of Mean

Time from True Solar Time

the angle subtended at the sun by the earth's
Path changes. Moreover, the earth s axis which
moves into parallel positions is inclined at an
angle of about 66% degrees to the plane of the
ecliptic; and its projection on this plane is not
parallel to the axis of the earth's orbit.
The influence of these complex conditions

which combine in varying the length of the true
solar day are illustrated in the projection of the
earth on the plane of the ecliptic which shows
the tilting of the axis and its relation to the axis
of the earth's orbit.
The earth rotates once in a sidereal day, mak-

ing 366% rotations in the year. The equator is
divided in 365% equal parts. It should be noted
that the spaces are the projections of equal parts,
and that one-half of the equator which is pro-
jected in an ellipse is above and the other half
is below the ecliptic. The length of a mean time
day is the interval of time during which the earth
rotates on its axis (i. e., a sidereal day) increased
by the interval represented by one space on the
equator which is nearly four minutes

24 hours  )
365.25

This increment multiplied by 365.25 accounts for
the additional rotation, making in the year one
more than the number of days indicate.

It would be impracticable and unnecessary to
design a clock which would give true solar time,
but the mean time which our clocks register cor-
responds with a clock which would give true solar
time four times a year ; i. e., (at Greenwich) on
April 16 to 17, June 14 to 15, September i to 2,
and December 25 to 26, 1911. In the plot of the
earth's orbit the position of the earth is shown at
these dates, and also at those of maximal varia-
tions between the mean and true solar times. In
the projection of the earth the full lines show
the positions of the meridian at the dates when

the clocks would register the same time, and the
alternate lines their positions of maximal varia-
tions. At noon on April 16 the clocks would
differ by about one second, and would register
the same time a little later in the day.
On May 15, after an interval of twenty-nine

days, the clocks would differ by 3.82 minutes,
which should be subtracted from apparent time.
On June 14 to 15, thirty-one days later, the clocks
would give the same time, and would differ by
about one second at noon on the 15th; on July 27
by 6.33 minutes, which should be added to ap-
parent time. On September I to 2 the clocks
would be together, differing at noon on the 2d
by nearly five seconds, and again on December 25
to 26 differing at noon on the 25th by nearly
thirteen seconds. The greatest variations are on
November 4, 1911, and February 12, 1912. At
the former date, 16.34 minutes should be sub-
tracted from apparent time; at the latter date,
14.43 minutes should be added to apparent time.
The variations between the clocks are shown by
intervals on the equator and are indicated by
arrowheads. The clocks would be together on
April 16, and 6o, 139 and 253 days later ; and their
maximal variations would occur 29, 102, 202 and
302 days after this date. The arrow A shows
the direction in which the earth rotates, and the
position of the meridian at apparent noon at each
date is determined from the position of the earth
shown in the plot of its orbit.

Remarkable Progress in
the Hunt for Radium

Now Costs $80,000 Per Gram—Radium Bank
in Paris Sold 1.92 Grams in 1910—Where
It Is Found

Consul General T. St. John Gaffney, Dresden,
Germany, writes that since the discovery of ra-
dium and the powerful action of its rays govern-
ments as well as numerous private enterprises
have endeavored to discover or acquire suitable
sources of this valuable product. While govern-
ments are prompted exclusively by scientific mo-
tives, private individuals to a very great extent
are attracted by the high price—$8o,00o per gram
(0.03527 avoirdupois ounce). The cost of pro-
ducing a gram of radium is about $2,000, which
is low, considering the value of the substance.

A radium bank was established in Paris a short
time ago, which in Iwo disposed of 1.92 grams
of radium of highest activity at $80,000 per gram.
Of that quantity $15,000 worth has been acquired
for industrial purposes and $139,000 worth for
use in therapeutics.
Radium of the highest activity never loses any

of its properties. A regular output of radium
means a regular increase in the quantity of ra-
dium in existence in the world. In consequence
of this property a hiring system has been de-
veloped, a procedure which will naturally hamper
the development of a market.
The production of radium is dependent to a

great extent upon the production of uranium,
and as the present output of the latter metal is
still needed to meet the demand for uranium
color manufacture an early increase in the pro-
duction of radium seems unlikely. The new
American production of inferior uranium has also

interfered with the
market, and a regu-
lar increase ill the
output will cause still
further depression.
Radium is found in

Luntwengule, Moro-
goro district, East Af-
rica ; Evje N. v. Cris-
tiansund, Nor way;
Cornwall and South
Devon; Joachimsthal
in Bohemia; Gilpin
county in Colorado,
and Kolmlagerstaetten
in Sweden. Of all
uranium mines only
the one at Joachim-
sthal, which is work-
ing regularly, may be
depended upon; there
the two mines to be
taken into account
have an estimated
yearly output of six-
teen to twenty tons of
uranium pitch ore, or
pitchblende. Radium-
free uranium color
is obtained from this
ore, which increases
the radium content of
the residue. Six tons
is .the annual produc-
tion of residue, from
which it is reasonable
to expect a produc-
tion of 1.8 grams of
radium salt of the
highest activity.

Diagram Showing the Relation of the Earth to the Ecliptic and the Dates

of Maximum and No Variation of Mean Time from True Solar Time
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Can You Read the Advertisement Reproduced On

This Page and Doubt the Result?
THE SATURDAY EVENING POST

150,000 Pure Silk $7:-.5_,0. Hull
Umbrellas at $5m° Each

GUARANTEED WATERPROOF AND TO GIVE SATISFACTORY WEAR

To focus the eyes of the nation on
the invaluable features of Hull Umbrellas
with Detachable and Interchangeable Handles
To get the Hull into the hands of 150,000 new users so that they
will forever after be dissatisfied with the ordinary umbrella;
or any other umbrella which does not have the Exclusive,
Patented,

HULL FEATURES
To hasten the day when the old style umbrella will be universally discarded and its place
taken by the more practical and progressive Hull—

To start a stream of $5.00 bills and Gold Pieces into the tills of ten thousand dealers
that they may be encouraged to keep step with the swiftly spreading popularity of
the Hull and have it always in stock—
To accomplish all of these purposes at one time—nearly 1,200
gross of Hull handles in various designs for men and women,
181 miles of the purest silk and nearly three tons of Sterling
silver have been made up in one huge order of 150,000

"Sterling" Hull Umbrellas
to be
retailed
at $5.00 each
For the past four weeks this immense supply of
Hull Umbrellas has been speeding from the great
Hull Plant at Toledo to the stores in every city,
town, village and hamlet we could reach
with our advance literature. Every one
of these umbrellas goes out with our
personal and positive guarantee
that it is worth

$7.50

The covers
are made
of Pure
Dye Silk,
containing
no loading
to crack
the fabric

Your
dealer

has now,

undoubtedly,
received this

new supply of this
Special $5.00 Um-

brella— " The Sterling
Hull."

It means a guaranteed sav-
ing to you of $2.50 on every

"Sterling" Hull you buy, if you
share in this Special Fall Demon-

strating Distribution.
If your dealer has not yet placed his

order, you are warranted in asking him
to wire it to us without delay. If he will

not order them, write us.
The handles of "The Sterling Hull" are made

of imported pimento wood —the finest used for
this purpose. They are fitted with solid silver hand-

made caps and swedges which are flush with the wood,
and the handles are also very beautifully inlaid with 26-

gauge solid silver in many entirely new and exclusive
designs.

The covers are made of pure dye taffeta silk; contain no load-
ing, which causes the average silk umbrella to split. It makes a

close rolling umbrella and one which is guaranteed to give satis-
factory wear. "The Sterling Hull " gives amazing value at $5.00,

even had it not the

Hull Detachable Handle
Old Style Umbrellas Changed FREE! b addition

to this big
offer we will stand ready to have any favorite handle you may

possess transformed into a Hull Detachable Handle FREE. If you
write us we will be very glad to tell you how this may be done for you.

Coupon
Gentlemen :—

Kindly send dealer's
name.

HULL BROS. UMBRELLA CO. Name  
1447 Summit Street TOLEDO, OHIO Street 

NEW YORK CITY OFFICE AND SALESROOMS : City  
1055-57 The Fifth Avenue Bldg., 5th Ave. and 23d Street State  

HULL BROTHERS
TOLEDO

This full-page advertise-
ment will appear in THE
SATURDAYEVENING
POST on OCTOBER
7th and it will be the first
time the Nation at large
has ever been given the
opportunity to buy a
PURE SILK UM-
BRELLA at a GUAR-
ANTEED SAVING of
$2.50. This is the first
time that dealers in the
United States have ever
been offered an umbrella
that would REGULAR-
LY WHOLESALE AT
$4.75 FOR $3.50.

Can't you picture to your-
self the curiosity and the
eagerness which that
announcement will
arouse in the minds of
ten million people study-
ing the pages of THE
SATURDAYEVENING
POST? Do we need to
tell you that a show win-
dow or a display stand
of HULL UMBRELLAS
bearing the same an-
nouncement will catch
and hold the eye of
every man and woman
who passes or comes
into your store?

You are progressive
enough to need no
further urging to get
your order for these
STERLING HULL UM-
BRELLAS in to us at the
earliest possible moment,
so as to be able to dis-
play them in your win-
dow when this full-page
announcement appears.

THE STERLING HULL
UMBRELLAS come in
six different designs in
ladies' and six in men's.
The styles are like
handles illustrated with
varied designs of inlaid
ornaments.

UMBRELLA CO.
OHIO

NEW YORK CITY WHOLESALE OFFICE AND SALESROOMS
1055-57 The Fifth Avenue Building • • • •

• • • • 5th Avenue and 23d Street

September 15, 1911

Fine

THE KEYSTONE

The Value of Up-to-Date Store Equipment

Fixtures as an Advertisement—The Show Window as a Premier Attrac-

tion—What May be Done to Please the Customer

In an exhaustive address on the above

subject J. W. Beasley, of Birmingham, Ala.,

gave some excellent advice to the merchants

of his State as follows:
Permit me to say at the outset that in re-

ferring to such a variety of conditions as

exist in our State—our members coming,

some from the rural districts, some from

the towns and villages, ;Ind still others from

real metropolitan cities; some from a purely

agricultural district ; some from the lumber

camps, and others yet from the mining or

manufacturing districts—that it is but

natural for many of you to say the con-

ditions of which I speak and the sugges-

tions I shall offer do not fit or apply to you,

and while this is true of many subjects dis-

cussed at our conventions, yet this subject

of store equipment should interest every

man in the State wherever his location or

whatever his conditions ; and if I shall be

able to advance any theory or offer any sug-

gestion that may impress any of my hearers,

whom the shoe may fit, to the extent that

on returning to his place of business he will

put into action the suggestions and reap a

reward thereby, I shall be amply repaid for

the time spent in preparing this address.

Good Will, a Merchant's Greatest Asset

Merchandising, much like banking, has

come to be done largely upon the esteem in

which the institution is held by the public.

Then if this be true, the most vital and im-

portant feature connected with an institu-

tion of merchandising is that part of the

business which makes the first impression;

then not to neglect the second or any sub-

sequent one, but to make each confirm the

first impression.
What would you think of a bank presi-

dent or minister of the gospel who habitu-

ally wore unkempt shoes, soiled linen, or

"diamonds" in the seat of his trousers? Yet,

there is no more need of neatness and dig-

nity in these cases than in the keeping of

hardware stores.
What would you think of the young man

who, desiring to make a good impression

on the lady of his choice as life companion,

would be careless and indifferent as to his

personal appearance? Would he not rather

don his very best glad rags, wear his best

smile and an air of prosperity? Then if it

is necessary in affairs of love or other in-

stances to do whatever may be needed to

create a good impression on the public, it

is certainly no less important in the real af-

fairs of life to put up a good front.

Ladies as an Example

It is pretty accurately estimated that 8o

per cent of all purchases are made by the

ladies, and if you will convince me that

ladies do not consider appearances, then I

will bow myself out and offer no .argument

in support of modern equipment ; but if you

acknowledge the point, then I ask your care-

ful consideration of the suggestions I have

to make.

As I have the floor for the moment, I

propose to take it for granted that you all

agree with me that ladies are not only ex-

tremely careful of their own personal ap-

pearance, but of keeping theior homes in

corresponding order, and they demand it of

those whose homes they visit (and our

stores are our homes).

What would your lady friends think if

you invited them to your home and on ar-

rival they found your house in as great con-

fusion and as filthy as most of the hardware

stores of to-day? Then if you expect re-

spectable ladies to visit your store, for

heaven's sake, get busy and clean up and

make them decent for ladies to enter.

Unfortunately some of our dealers think

that only one thing—price—is the ruling

element in all sales ; others, broader of mind,

consider that quality is essential, but I wish

to say that there is another element no less

important than either of these and one

which often effects sales when the others

will not avail ; that is cleanliness, a com-

fortable store and convenient arrangements

for quick and satisfactory shopping.

The Appearance of the Show Window

I submit that it is not a debatable ques-

tion that the show windows of a merchant

make the very first impression upon the

prospective customer, and that all depends

upon the condition of his windows whether

that first impression shall be a favorable one

or otherwise.

The modern plate glass window of any

man's store, neatly dressed with seasonable

wares, with every article carefully and rea-

sonably priced, not only makes a good im-

pression on the passerby—the man, woman,

boy or girl on other missions bent—and

later, if not then, brings them back to the

store to make a purchase of some kindred

wares, perhaps not shown in the window,

but it many, many times turns them in just

then to buy some needed article seen in the

window ; and if the favorable impression

made by the window is carried throughout
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the transaction, they become regular visitors

and customers.
Then let me strongly recommend that you

brethren who have not already a modern

front with as large show windows as con-

ditions will permit hasten on your return

home to invest in one. I use the word invest

in this connection in the hope of correcting

the erroneous impression under which some

of my friends labor, that money thus spent

is an expense, but it is as truly an invest-

ment as any you ever made.

Did you ever stand in your front door

and try to estimate the amount of available

cash that hourly passes your doors in the

pockets of the passing throngs and try to

figure how you can turn more of it into

your cash registers ? Let me suggest that you

put in a modern front to your store, keep

the windows clean, change them frequently,

price your wares attractively and you will

be astonished at the increase in your cash

sales.
The Satisfied Customer

Now let each of us for a moment assume

that he is a leisure stroller on the street of

his town and. chances to pass some store

with a bright modern front, with its win-

dows attractively trimmed, and becomes in-
terested in some article displayed there and
turns in to investigate further. On entering
the store he finds that it harmonizes with

the attractive front and he is more inter-
ested. Then he is approached by a polite,
attentive salesman who makes him feel that

he is not trespassing if he asks to see an
article he does not wish to buy at present.

The article shown him comes fully up to
appearances in the window, the salesman

says that his house's reputation is behind

this article and should it not prove perfectly
satisfactory they will gladly make it so. The

deal is promptly closed, the customer is

pleased with his purchase and has found a

store where he or any member of his family

can buy in confidence, knowing the goods

will be satisfactory.
Now suppose, on the other hand, one of

the many men who daily traverse the streets
chances to pass one of our hardware stores

such as we are seeking to reform ; one

which uses its show windows as storage
rooms and the small glass in them so cov-
ered with dirt and cobwebs as to make it
well-nigh impossible to see what is behind

it. I ask, what will the impression be? I
ask you to kindly draw the comparison, or
rather the contrast, and -lake the lesson
drawn from it home and think it over care-
fully.
I have never yet heard the assertion that,

"A pleased customer is the best advertise-
ment," challenged by any one at any time ;
then acknowledging this truth, the logical

thing for us to do is to turn a strong search-
light on our own establishment, and if our

store and our methods are not such as to
make every customer a pleased customer,

there is something wrong which should be

righted.
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When you need Jewelry Boxes get them from Headquarters
REMEMBER that SWARTCHILD 411, COMPANY have the best and most

complete lines of Paper, Velvet, Leatherette Boxes and Silverware Cases.
REMEMBER that SWARTCHILD C&, COMPANY devote a complete floor

(8,000 square feet) for jewelry boxes alone.
REMEMBER that SWARTCHILD C& COMPANY do all their own printing.

LEATHERETTE WATCH BOXES, PEARL PUSH
H229. For 18 size Watches  

it
H227. 12 "
H226. 6 "
H225. " 0 "
H230. " Chatelaine"

Per doz. $3.75
3.75
3.75
3.25
3.25
3.25

SEND

REMEMBER that SWARTCHILD CA, COMPANY give your orders
unequaled service.

REMEMBER that SWARTCHILD ab COMPANY'S prices are right.

REMEMBER that SWARTCHILD C8)., COMPANY'S qualities are right.

Here is one of our many varieties

THE PEARL PUSH LEATERETTE BOX
Beautiful Design - Well Made - Low Priced

101110
015111110■

111.1111111111111111111011

LEATHERETTE BROOCH BOX, PEARL PUSH
H232. Brooch   per,Floz. $3.00
H238. Belt Pin  " 3.25
H240. Bracelet  5.50
H234. Screw Earring 3.00
H241. Pierceless Earring   2.75
H239. La Valliere (6% x 41 1_ inches) 13.50
H239A. Small size La Valliere . . . 4.50

LEATHERETTE RING BOX, PEARL PUSH
H231. Ring  
H231A. Ring, large 
H233. Stud  
H236. Scarf Pin . .  
H235. Link

FOR OUR LARGE CATALOGUE-SENT PREPAID UPON APPLICATION

per,g07. $2.75
3.25
2.75
3.00
3.00

SWARTCHILD & COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS
OPPLY' HOUSE IN TH WC3F4LC:10 

'
HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.s.E 

LEIMAN BROS.

POLISHING
DUST

COLLECTOR
Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted fo,. colleges and schools. Can be
moved abi..out instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog No. 1

LEIMAN BROS.
62 C John Street, NEW YORK

Star C3olb anb Silver 'Plating 'Works
(INCORPORATED) Established 1893

FRANK B. PIERDON, Pres. & Treas.
EDMOND B. PIERDON, Vice-Pres.

M. S. PIERDON, Sec.
F. STANLEY PIERDON

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
Roman, Rose and Green Gold Coloring. Watch Case
repairing and polishing. A specialty made of repairing, re-
lining and replating Mesh Bags. Work by mail or
express returned same day.

SEND FOR OUR PRICE-LIST

125 Fulton Street - Near
Nassau Street - NEW YORK CITY

We Manufacture
We Repair and Replate
any article in the Jewelry line for the retail
Jewelry trade only. So perfect is our system in
our factory that there is no slighting or delay when
your order is received, no matter how small or large.
We repair, replate and reline all kinds of mesh
bags and purses.
Gold and silver plating, coloring, finishing and
polishing Gold and Sterling Silverware.
Enclosed packages with ours for other city firms
will be delivered free of expense to you.

WRITE FOR OUR PRICE-LIST PAMPHLET

JOSEPH LANDSMAN
51-53 MAIDEN LANE :: NEW YORK
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address-not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

"Pendulum."-I have a clock movement with
the following wheels and pinions: Barrel, So
teeth; center wheel, 72 teeth; pinion, 9 leaves;
third wheel, 64 teeth; pinion, 8 leaves; escape
wheel, 19 teeth; pinion, 8 leaves. What should
be the length of a pendu/umf-Assuming that
the clock you have is arranged in the usual way
-the center-arbor carrying the minute-hand-
the train you describe would require a pendu-
lum nearly 7o inches long. Since this seems
unlikely there is probably some unusual way of
connecting the dial-train with the train proper,
and we suggest that you describe the dial-train,
giving numbers of teeth, etc., and state how
the connection is made between it and the main
train of the clock. We will then send you the
calculation showing the length of pendulum
needed.

"Puzzled."-I have a twenty-one-jeweled Amer-
ican watch that runs about five seconds too fast
hanging up and about the same too slow in a hori-
zontal position. Please let me know how to fix it.
-First see that the watch is in first-class order
generally; the escapement must be in proper ad-
justment and all the escapement and balance
pivots must have proper side-shake-not too
much. If these conditions are fulfilled and the
error exists which you mention, you will prob-
ably find that the ends of the balance pivots are
flat, and you should round them off with an oil-
stone slip and carefully polish them. If this does
not sufficiently equalize the timing in the two
positions, or if the pivots were found to be
rounded off in the first place, then correction
must be made by substituting a balance staff with
larger pivots, and jewels to match them. We
suggest that you read the article, "Locating
Position Errors," on page 2121 Of THE KEYSTONE
for December, 1910.

"Escapement."-Where is the fault usually to
be found in the escapement when there is a scrap-
ing or grinding sound. I have a watch the es-
capement of which I have adjusted so that it will
run on half time (that is with hairspring off), and
it continues to have a scraping sound when run-
ning. Escapement seems to be in perfect order.
-Scraping sounds such as you mention are gen-
erally caused by rough (poorly polished) pivots
or jewels, cracked jewels, rough or chipped pallet
stones, pivots fitting too loosely, loosely-set jew-
els, some part of the fork touching the roller-
table in certain positions of the watch, and other
contingencies which we can not forecast for you,
but which should be apparent on examination of
the watch. If you do not find the cause of the
trouble after following our suggestions, and will
send us the watch, we will examine it and report
to you what we find to be wrong with it.

"Nickel Steel."-I am making a gravity escape-
ment regulator and would like some information
about pendulum (to beat seconds). Some time
ago I saw an article in THE KEYSTONE about
some kind of metal, I think it was nickel steel,
that was not affected by heat or cold. Please let
me know what it was and also the size and kind
of a bob to go with it, and also where I can buy
it.-The metal you saw mentioned was "Invar,"
an alloy of nickel and steel. It can not be said
that this metal is unaffected by heat and cold,
but it expands and contracts to such an aston-
ishingly slight extent that very little compensa-
tion is necessary. You can buy Invar from Inter-
national Nickel Company, 43 Exchange place,
New York City.
The best results from the use of this nickel

steel as a material for pendulums have been se-
cured by Clemens Riefler, the mathematical in-

strument maker, of Munich, Germany. His
work is based on calculations made by Dr. Sig-
mund Riefler, also of Munich. There is a Riefler
clock in use in the United States Naval Observ-
atory in Washington, D. C. These clocks cost
about one thousand dollars each. The calcula-
tions on which the proportions of the pendulums
are based are very intricate, and are worked out
separately for each pendulum, because the co-
efficient of expansion varies in different pieces of
the metal. We can not give you simple instruc-
tions for making one of these pendulums. It is
possible that you could get description and
measurements of the Riefler pendulum by writing
to the United States Naval Observatory, or to the
Bureau of Standards, Washington, D. C. There
are brief descriptions of Riefler clocks in THE
KEYSTONE for August, 1904, and December, 1904.

"Roller Jewel."-Kindly advise in next issue, if
convenient, best Practical way of fitting roller
jewels.-See answer to "Roller Jewel" in "Work-
shop Notes" in THE KEYSTONE for June, 1911.
ln addition we will say that while a proficient
watchmaker should be able to set a roller jewel
without any tools except a pair of ordinary
tweezers, it is a convenience and a time-saver to
use one of the many roller jewel setters which are
in the market, and as there are many good ones
we will simply suggest that you take the matter
up with your tool maker, who will explain the
features of the various makes of this tool. Direc-
tions for use accompany each tool.

"Movement."-Would like to know how to alter
8-day weight movement so I can drop pendulum
40 inches, the weight of the ball and length of
verge wire.-You do not tell us anything about
the clock you want to alter. We must know how
many teeth there are in all the wheels and pinions
in the train which drives the escapement, what
type of escapement is used, the length and weight
of the present pendulum, diameter of the barrel
on which the cord is wound, weight of the weight,
and a sketch of the arrangement of the parts of
the escapement; that is, the plates and the bridges
(if any). On receipt of this information we
will tell you whether it is advisable to attempt
the alteration, and, if so, will tell you how to
proceed.

LETTERS FROM THE TRADE

Window-dressing Ideas
EDITOR KEYSTONE:-Several Of our windows

which have attracted much attention have been
different from anything that we have seen in
THE KEYSTONE.
Last year, in June, we put in a window of

green and white. The base was arranged in
steps covered with white. On the top step was
placed a large doll dressed as a bride ; suspended
over her was a wedding bell from which stream-
ers of green and white were draped about the
window. On display were only such articles as
were suitable for wedding gifts.
For our Easter window we used glass shelves

forming large steps. We covered these with
rose-pink crepe paper. Over the top step was
arranged an arch bearing the words "Easter
Greetings." The letters were of green inter-
twined with pink roses. In the very front of
the window was placed a large plateau banked
about with artificial grass, and to make it seem
even more real several small stuffed ducks were
used around the pond. On the lower shelf sat
a small boy doll with fishpole in hand, and his
bent-pin hook dangling near the surface of the
waters. Jewelry was placed in the bottom of
the window ; cut glass, with here and there an
Easter lily on the shelves. Little chickens and
rabbits were peeping out everywhere. Under the

•
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shelves were placed incandescent lights. At night
especially the effect was striking. The pink light
could be seen for over a block, and this attracted
the attention of many people.
Without doubt our best window and the one

which has been spoken of most by the cultured
people of the city was a Thanksgiving window;
but it might well be used at any other time. The
base of the window was flat and covered with
fluffy white cheesecloth. In the center were
placed two boxes about a foot high ; on these
was laid a dining table from which the legs had
been removed. It was spread with a fine linen
cloth with napkins to match, and set for a ten-
course dinner. Nothing was used but hand-
painted china, sterling silver and the best of cut
glass. During the day a growing fern in a cut
glass fern-dish placed on a plateau formed the
centerpiece, while at night a silver candelabra
with lighted candles took its place.

All other articles needed for the serving of the
meal were placed on the glass shelves, which
were covered with dainty pieces of hand-em-
broidered linen. Yours truly,

Guthrie, Okla. KOETSCH JEWELRY COMPANY.

Fire Insurance for Jewelers

EDITOR KEYSTONE :-Following your advice in a
recent issue I have carefully read my fire insur-
ance policy, which is the standard policy of the
states of New York, Pennsylvania, New Jersey,
Connecticut and Rhode Island. On lines ii, 23-27
I find the following: "This policy shall be void
. . . ; or if (any usage or custom of trade or
manufacture to the contrary notwithstanding)
there be kept, used, or allowed on the, above-
described premises, benzine, benzole, . . .
ether, . . . gasoline . . . naphtha . . .
or petroleum, or any of its products of greater
inflammability than kerosene of the United States
standard, . . . etc."
As I can find no modification of this clause in

the policy I must understand that my policy is
void, never was any good, and that I have been
paying good money without having any protec-
tion, and that I may have endangered my land-
lord's policies on the building, and possibly other
tenants' policies as well, just because I use ben-
zine and gasoline for cleaning purposes and keep
small quantities of these liquids on hand.

It may be said that the clause is not often en-
forced, but then the unfortunate victim of a fire
must take what he can get by grace of the com-
pany, and the clause will serve as a strong club
to make him accept that or nothing.

Yours truly,
Lancaster, Pa. D. E. F.

[It is quite true that most of the large insurance
companies do not take advantage of omissions
and technical irregularities in policies in case of
a fire, because it is to their advantage to settle
things to the satisfaction of the owner of the
policy, but should they see fit the claims of 5o
per cent of the fires might be contested for some
error or omission in the policy. It is just as
easy to do things right as wrong, and the prepar-
ing of a form to attach to all policies is a simple
and inexpensive thing and may save trouble.
Such a form or slip is attached to the policy and
becomes part of same. On this slip it is stated
that "permission is given to keep on the premises
a quantity of benzine not exceeding one gallon,"
or words to that effect. We understand that if
gasoline or benzine be kept in the specially con-
structed patented can used in printing shops and
such insurance requirements will be fulfilled. It
is always wise to consult a local insurance agent
in whom you have confidence and whom you know
understands his business fully, and let him assist
you in determining the amount of insurance you
need and outlining a form to cover things thor-
oughly.-En.]



1770

"BEAUTY IS ONLY SKIN DEEP"

Don't trust to your eyes alone when
buying store fixtures

HOffol AN

Hofman Fixtures
are the product of the finest organization of its kind in this country—of men who
combine the highest skill with an inherent love of their work ; and the materials
used in the construction are the best that have vet been found to satisfactorily
meet the various particular requirements.

Other fixtures may look as good for less money : but Hofman Quality assures
usefulness and good service long after the other fixtures have passed into disuse.
Remember, there's real economy in buying the best, and there's only one best
kind of store fixtures — HOFMAN FIXTURES.

Write for our catalogue today

JOHN HOFMAN COMPANY
143 LEIGHTON STREET : : ROCHESTER, N.Y.

NEW YCRK OFFICE-806-807, I West Thirty-fourth Street

frq

Wilmarth Show Cases

ARE ALWAYS SATISFACTORY

yrOur trade mark •

Can ONTO • CONIC/el, t

is the merchants' guarantee of

High Quality—Excellence of Design—and Moderate Price
Our latest improvements make our show case line for the fall of
1911 far in advance of anything offered the merchant heretofore.

We are carrying an unusually large stock of cases on hand and
are in position to make very prompt shipment of standard sizes.

Write for Our New Catalog and Prices

Wilinazthetiovr Gam Go:
926 JEFFERSON AVENUE :: GRAND RAPIDS, MICHIGAN

Chicago Salesrooms Detroit Salesrooms New York Salesrooms Boston Salesrooms Pittsburg Salesrooms
233 E.Jackson Blvd. 84 Jefferson Ave. 732 Broadway 21 Columbia St. 406 House Bldg.

Particular Stores Buy Their
Fixtures of Us

There's a reason for the biggest and best stores in this country buying their
equipment of us. It may be summed up in two words, Quality and Price.

Quality and Price form a powerful combination. Many fixtures have either one point or the

other in their favor —but

cc •gutncy Special), Cases
have BOTH: That's why we sell such immense quantines of store furniture every year.
Quincy Cases are built upon honor, from the very finest materials. The workmanship

and finish are without equal. Quincy cases are built to last, and never grow old. Shipped

K.D. to save freight charges; easily assembled.

Our new Catalog No. 20 tells all about the "Quincy Special" line,

QUINCY SHOW CASE WORKS
QUINCY ILLINOIS

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville. Fla., 20-28 Julia St.
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Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

THE

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.--En.]

XIX—A Wife's Interest in Her Husband's
Business and Property During His Life

There is much confusion in the minds of
business men generally, and in their wives'
minds as well, as to the legal interest which
a married woman has in the business, the
personal property and the real estate of her
husband during his life. Obviously correct
knowledge on the subject may at any time
become important.
Not long ago the wife of a large hard-

ware dealer consulted counsel in this city
in an effort to prevent her husband from
consummating a transaction which bade
fair to be a calamity to her. In fact, it
seemed likely to make her penniless. He
was a man whose business was worth at
least $10,000 and who had other valuable
personal property besides. In addition, he
owned a large amount of valuable real
estate. They had had a quarrel, and he had
announced his intention of transferring
everything he owned to other persons,
leaving himself stripped as far as legal title
was concerned. The wife considered that
she had an interest in everything her hus-
band owned, and her intent was to prevent
the transfer, if she could. She was advised
that while the law placed a check upon the
transfer of her husband's real estate, it
placed practically none upon the transfer
of his personal property, and that in spite
of his open avowal that his only reason for
transferring it was to prevent her from
getting any of it, he still had the right to
do it, and she could not prevent it.
The sequel to this incident was that the

hardware dealer did actually transfer his
business and all his stocks and bonds to
other persons, continuing to operate the
place merely as agent. He has made no
effort to convey his real estate as yet, prob-
ably for a reason which I shall explain a
little further on. The legal result of what
he did is precisely what he intended it to
be—the wife is deprived of several thou-
sand dollars' worth of property which she
would have gotten had he been its legal
owner when he dies.
The rule regarding a wife's interest in

her husband's personal property depends
entirely upon whether he is living or dead.
When a man dies owning a business, or
personal property of any kind, his wife has
a certain interest in it of which nothing
can deprive her. Not even the husband
through his will can deprive her of it. The
percentage of this interest depends on the
intestate laws of the various states;
usually it is one-third if there are children
and one-half if there are none. Very fre-
quently husbands will leave wills in which
they bequeath their wives less than this,
but under the laws of every state the wife
can "take against the will," as it is called ;
that is, she can take what the intestate laws
would give her instead of what the will
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gave her. But this rule has no application
during the husband's lifetime. A merchant
can own a prosperous and wealthy business,
and stocks and bonds galore, and if he likes
he can transfer them all and die without a
cent, but his wife can do nothing, though
she is left penniless. Of course the husband
by the transfer of his personal property
does not relieve himself of obligation for
his wife's support, and that she can enforce
by criminal proceedings.
There is only one restriction upon a man's

right to transfer personal property, and the
courts hesitate to apply even that except
in the clearest cases. If it is apparent that
the transfer is a mere device or contrivance
by which the husband merely parts with the
legal title, while retaining the control, the
law will set it aside on the wife's behalf.
And in some cases where a husband gave
away everything on his deathbed, obviously
to keep his wife from getting anything
afterward, the courts have set the trans-
action aside as to her share, but they have
always seemed to do so with extreme re-
luctance. A man's right to part with his
personal property during his lifetime, with-
out any consideration as to his wife, is
pretty near absolute, and the courts hesitate
to interfere with it to the slightest degree.
A wife, however, has an interest in her

husband's real estate which nothing can
destroy without her consent. She has a
dower interest in every piece of real estate
which her husband owns during his life or
at his death. He can attempt to convey
his real estate without her consent, and he
may succeed, though no sane man would
take the property unless the wife joined
in the deed. But if somebody did take a
deed signed by the husband alone, the
property would pass subject to the wife's
interest, and she could enforce it, no matter
how many hands it passed through before
his death. To convey a perfect title the
wife must join in the deed.
This was probably the reason why the

hardware man has made no effort to convey
his real estate ; he can not give a title which
anybody would take without his wife's
signature,
So that the wife is protected as to her

husband's real estate, held during his life,
if she is not as to his personal property.
This means that if a husband puts all his
acquisitions into personal property instead
of into real estate he can dispose of them,
piecemeal or in toto, without paying any
attention to his wife whatever.
Under the modern laws giving a married

woman the right to the undisturbed use and
possession of her own property she can do
the same with her personal property, or
her business, if she owns one, that her hus-
band can with his. That is, she can transfer
it without regard to the interest which her
husband would have in it if she owned it
at the time of her death. And she is under
the same restriction regarding the convey-
ance of her real estate that he is—she can
not pass a good title to it without his signa-
ture, for he has an interest called "curtesy"
which corresponds with her "dower," and
nothing can bar that unless he joins in the
deed.
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A Good List of Customers
a Valuable Asset

How They May Be Secured—Making New-

comers Feel at Home—No Advertisement
Essential in Some Cases

In any advertising campaign a good list
of names of customers, and prospective
customers, is a valuable asset to any mer-
chant, says the Grand Rapids Furniture
Record. If country merchants displayed
half the zeal which the mail-order houses
display in gathering names they would be
possessed of something which would be
immensely valuable whenever advertising
by specific letter or circular is attempted.
There are no name brokers in the country,
and different methods have to be resorted
to to secure reasonably accurate lists. One
merchant made use of the following plan
to secure a name-list without leaving his
store to get it: He issued several thousand
calendars with his name and some adver-
tising on them. While the calendars were
not expensive, they were attractive and con-
venient. In his newspaper ads he invited
every one to call at his store to get a
calendar free.
When any one asked for a calendar he or

she was asked his or her name and address.
These were taken down and preserved for
future use by means of a card index.
Children asking for calendars were required
to give the name and address of father and
mother. Another merchant secured a name-
list by sending out one or more of his clerks
during dull times to call upon the people in
their homes. The clerks drove about the
surrounding country and secured the names
of all adults. It is the regular practice of
some merchants in towns serving a rural
constituency to visit the farmers in their
homes—not to solicit business, but to ex-
tend the "glad hand."

Another method by which names may be
obtained at practically no expense is to pre-
pare cards to contain five or six ruled lines
and give one of these to each of the
country customers when they call at the
store to trade. Requests were made that
the cards be filled out with the information
asked for and returned. A Michigan mer-
chant employed two young ladies to drive
about the country and visit the different
farmhouses. They left advertising matter
and showed samples of staples carried in
stock such as would be likely to interest
the women met.
Some merchants offer no inducement

more than the promise that the names will
simply be used to make up a mailing-list
so as to enable them to inform the people
promptly of new goods or special bargains
on sale at the store. One merchant makes
it a point to keep track of all new families
moving into his trade district. This should
be a peculiarly profitable plan for a furni-
ture dealer. A polite note addressed to a
newcomer in any community welcoming
him to the community and calling attention
to the fact that the dealer is in position to
furnish anything that may be needed for
his house is sure to leave a good impression.
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IN JEWELERS'

MACHINERY

C144004-00.1(il

Olt

THM,0 llllll

The finest oils produced anywhere at any price.

The same guarantee applies on either the Watch, Clock or
Chronometer Oils:—They will not gum, will not evaporate,
will not discolor or become rancid in any length of expo-
sure, and they are the only Watch, Clock and Chronometer
Oils known which are absolutely free from acids of all
kinds, AND WE CAN PROVE IT.

Watch and Clock Oils, 35c. per bottle, $3.75 per dozen

Chronometer Oil, 50c. per bottle

FOR SALE BY ALL JOBBERS

FULCRUM OIL COMPANY
FRANKLIN, PA., U. S. A.

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

CH I CAG O'S U N RIVALLED MATERIAL HOUSE
37 South Wabash Avenue (POWERS BUILDING) CHICAGO

a Send for our book con-
taining valuable infor-

mation on lathes and lathe
work.
If you are using a lathe or intend
to purchase a lathe this information
is of the highest importance.
There is but one best and that is the

It has conoidal chuck, which guar-
antees absolute truth. Has a larger
chuck capacity, therefore will take
a larger variety of work. The
Moseley has all the good points of
any and many superior points over
all other lathes.

Price with two-chuck $31combinations . . .

The Metric Screw Feed
Attachment . . . . $3.50

- DWI; (W&Ctig•

CH I CAG O'S U N RIVALLED MATERIAL HO U S E
37 South Wabash Avenue (POWERS BUILDING) CHICAGO

LIO
''REST

12 Distinct

Lathe Attach-

ments, 30 Advan-

•

WATCHMAKERS, ATTENTION! go • / tie „Ai'

It Is said "Opportunity knocks but once." Here is "OPPORTUNITY" in big capital letters. It is a chance of a lifetime to try out a time- .5 / 4ecifcr

saving, space-saving, accurate device. Thousands of jewelers throughout this land and in foreign countries have tried the Clement .0
Combined Lathe Attachment and have written me it is all that I claim for it. I want YOU to try it out for 30 days at no cost to 4 /
yourself. You are to be the JUDGE. If you like it I will talk BUSINESS ; if it does not seem to meet with your require- 04 /
ments, why, return it. But I know that you will keep it, won't be without it after having tried it out, so I am willing to take • /
a chance for you to prove my statements. Just tear off coupon and send in. The Clement Combined Lathe Attachment it. / . •

has 12 distinct lathe attachments in one and 30 advantages besides. REMEMBER THERE IS $200 VALUE FOR $40. 44" / ,:44e •

W. D. CLEMENT : - : Waltham Massachusetts / &`".,c1 . •
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Prepare for Your

Holiday Sales Now
By Installing an

Electric Flashing

Street SIGN
In Front of Your Store

IT WILL PAY YOU
This ornamental post is 10 feet high, 11 inches square
at base, 6 inches in diameter at neck, is made entirely
of metal, of an artistic Corinthian design, and the sign
is completely wired ready to set up. The globes are
16 inches in diameter, semi-translucent, smooth both
sides, no roughing of any kind, white color, white
light, lose least light and diffuse beautifully, with no
unpleasant and unsightly rings on the ground. They
look as white and bright by day as by night and are
a big improvement over the globes ordinarily used
for this purpose. Another redeeming feature is that
the expense of operation is cut about in half on this
account.

No. K- 26 Globe Post Sign
Complete, ready to set up $30 00•

Designed and Manufactured by

CHICAGO WATCH TOOL CO.
Grand Avenue and Robey Street, CHICAGO, ILL.

GREEN'S 1911 MODEL AUTOMATIC
ELECTRIC MOTOR DEMAGNETIZER

The only Real Demagnet-
izer, for all articles made
of, or containing steel.

It makes no difference how
difficult the job, the first
operation is sufficient.
(Time, 5 seconds).

You can as easily demagnetize
a solid bar of steel 4 inches
long and 2 inches thick, as a
Watch, Tweezer or Screw-
driver

Manfd. by THE W. GREEN

Complete, ready for use, with
6 ft. of flexible cord, plug, etc.,
attached as shown in cut.
Net price, F. O. B. New York :

Type 34—
Green's Automatic Direct Cur-
rent Motor Demagnetizer for
Electric Light Current.

For Voltage $16.50100 to 110,

Type 36—
Greens Automatic Demagnet-
izer for alternating Electric
Light Current. This demag-
netizer for use only on alter-
nating current of 60 cycles.

Voltage $6.50100 to 110,
(Other cycles made to order

at advance of 20;-i)

ELECTRIC CO., 81 Nassau St., NEW YORK

L. LELONG & BROTHER

14111111 

$
'$ 61,

Southwest Corner
Halsey and Marshall Streets

NEWARK, N. J.

Gold and Silver Refiners
Assayers and

Sweep Smelters
BULLION SOLICITED

SMELTINO for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

Sweepings Our Specialty

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE
ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

The "IMIG " DESIGN JEWELERS' OUTFIT
If it's practical arrangements, correct designs, QUALITY of material, workmanship
and finish, at RIGHT PRICES, that you are looking for vve can suit you. Not how
cheap, but how good, at prices that are right, is the Winter idea. Ask our customers

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 11 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
SALES AGENCIES

Mattoon & Keppel  
R. H. Birdsall .  
C. D. Smith Drug Co.
J. W. Crowders Drug Co.

116 Orange Street, New Haven, Conn.
. Hamilton Building, Portland, Oregon

St Joseph, Mo.
D  Ilas, Texas

ts.••■11=/

iv a

WATER BURY,
CONN.

11/41ANLIFA

ALLOYS IN SHEETS AND ROLLS

cTuRoEFR s
111011 GRADE

GERMAN SILVER BRONZE GILDING METAL
PLATERS BARS LOW BRASS AND OTHER SPECIAL

QUICK DELIVERIES

FIDELITY ELECTRIC CO.,

WATCHMAKER'S
LATHE MOTOR

$16.
For either alternating
or direct current as
may be specified.
Made to start, stop
and vary speed by foot
treadle. Can be run in
both directions.
Furnished complete a'
the above price.

Write for
particulars

Lancaster, Pa., U. S. A.
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Recent Patents of Interest to the Trade

Patents of interest to the trade, recently issued,

especially prepared for this journal by Wm. N.

Moore, patent attorney, Loan and Trust building,

Washington, D. C.

1,001,210. Hat-pin guard. Charles L. Mitchell,
Philadelphia, Pa. Filed Jan. 19, 1911. Serial
No. 603,423.
A hat-pin guard comprising a clamping mem-

ber consisting solely of a tube of spring metal
having longitudinally disposed diametrically op-

1*

posite slots extending from one end thereof, said
slots being of different lengths and both slots
being of a width appreciably less than the internal
diameter of the tube, substantially as described.

1,001,248. Watchmaker's tool. Elton Campbell,
Frankfort, Ind. Filed Sept. 2, 1910. Serial
No. 580,258.

A watchmaker's tool, including pivotally
united handles, coacting cross-arms carried by
the handles, one of which is rigid and the other
movable in an arc, and clamping jaws slidably
mounted on said cross-arms.

19 y0j- 'II

-.„_,_....-,•alar/s""44Y

ve' mo• --', -re

,a

,o - vilf4r

22

i 

'6Ø' 
I -
/7

2. A watchmaker's tool, including pivotally
united handles, a relatively stationary cross-arm,
carried by one of the handles, a movable cross-
arm pivotally mounted on the other handle,
clamping jaws slidably mounted on the cross-
arms, and fastening devices extending through
the jaws and engaging the adjacent cross-arms
for holding the jaws in different positions of
adjustment.

1001,377. Swaged gem-setting. Frederic A. Fair-
brother, Providence, R. I. Filed April ii, 1910.
Serial No. 554,690. Renewed May 53, 1911.
Serial No. 627,077.
I. As an improved article of manufacture a

swaged one-piece gem-setting unit adapted for
use in cluster work, the
same comprising a cup-
shaped body or barrel
part proper having the
upper end of its wall
provided with a substan-
tially continuous unob-
structed circumferential
seat, adapted to support
thereon a stone or gem whose maximum diameter
is the same as that of the said barrel part, said
seat portion being uniform in width or thickness
throughout and substantially uniform with the
thickness of said wall, and an integral circum-
ferential rib having one or more breaks or grooves
in its periphery, said rib extending longitudinally
of and projecting laterally from the barrel part
and also upwardly beyond and independently of
the said seat.

1,001,583. Gem-setting. Frederic A. Fairbrother,
Providence, R. I. Filed Jan. 4, 1909. Serial
No. 470,639.
I. As an improved article of manufacture the

swaged integral gem-setting unit herein described
for cluster work, the same consisting of a sheet-
metal cylindrical cup-shaped member having its

". side walls terminating at the
upper edge in an annular seat
whose maximum diameter is
the same as the normal outer
diameter of the cylinder, a
plurality of circumferentially
spaced narrow interiorly re-
cessed parallel exterior projec-

tions formed in and extending longitudinally of
the axis of the cylinder, and having said projec-
tions terminating at the top in bendable prong-
like members extending both laterally from and
above the seat.

998,907. Cuff-button. Oscar R. Johnson, Provi-
dence, R. I. Filed Sept. 12, 1910. Serial No.
581,574.
In a cuff button a shank having a forked end

forming two rigid branches, each branch at its
outer end and on its inner
face being reduced in thick-
ness to form a thin bend-
able finger of approximately
one-half the width of that
of the branch, said reduced
portions of the branches
forming rigid shoulders,
and a plate received be-
tween the fingers and seat-
ing on said shoulders, said
fingers having their free ends hammered down
on said plate to clench the latter in engagement
with the shoulders, said shoulders acting as rigid
abutments to receive the impact of the hammer-
ing during the clenching operation.

999,498. Chronograph watch. Edwin Hart, Wa-
terbury, Conn., assignor to The New England
Watch Company, Waterbury, Conn., a Corpo-
ration. Filed May 25, 1911. Serial No. 629,29o.

In a chronograph or stop-watch the combina-
tion with a pivotal push-lever, of a winding-and-
setting stem coact-
ing with one end of
the said lever, a stud
mounted in the
other end of the
lever, a hook pawl
carried by the said
stud, a spiral spring
encircling the said
stud and having one
end entered into the
said lever and the
opposite end entered
into the said pawl
whereby the said
spring is placed
under tension by the
operation of the said
lever by the said
stem, a ratchet-wheel and a castle-wheel revolv-
ing together, the former coacting with the hook
pawl, a fly-back lever operated by the castle-
wheel, a spiral spring for the operation of the
fly-back lever, an intermediate lever operated by
the castle-wheel, a spiral spring for the said in-
termediate lever, an intermediate chronograph-
wheel carried by the intermediate lever, a center
chronograph-wheel for coaction with the inter-
mediate chronograph-wheel, and a star-cam
mounted upon the same shaft as the center chro-
nograph-wheel and acted upon by the fly-back
lever.

999,171. Hat-pin shield. John Leu, Montreal,
Quebec, Canada. Filed June 4, 1910. Serial No.
565,089.
The herein described construction of protectors

for hat pins, comprising a member formed from
a single piece of resilient material, said member
comprising a back which is bent at an angle to
provide a centrally arranged forwardly extending
arm, the said arm having one of its longitudinal
edges cut away, the opposite edge of the arm
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being bent to provide a lip, the said arm forward
of the lip and cut away portion being bent down-
wardly and inwardly to provide a bell-shaped
mouth, the said mouth being provided with an
opening registering with the top wall of the arm,
the end of the metal forming the mouth being
bent downwardly and continued in a plane parallel

.1
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with and resiliently engaging the arm to provide
a second arm, the meeting faces of both of the
arms being formed with longitudinal depressions,
the second arm having one of its edges bent to
provide a lip adapted to engage within the cut
away portion of the first arm, the opposite edge of
the second arm being cut away to receive the lip
of the first arm, and the extremity of the second
arm being bent and connected to the back member
diametrically opposite the junction of the said
back member and the first mentioned arm.

999,391. Method of producing articles of jewelry.
Charles A. Mealy and Russell L. Parcell, Balti-
more, Md. Filed March 31, 1910. Serial No.
552,721.
I. The method of producing ornamental metal

foundations for articles of jewelry comprising thc
reduction of the metal to a molten condition, sub-
jecting portions of the molten metal to a sudden
change of temperature to solidify it into irregu-
larly shaped particles having high points and re-

--0

cesses, grouping a ph rality of the irregular par-
ticles and heating the contacting portions thereof
to cause them to fuse while maintaining original
irregularities therein.

2. The method of producing ornamental metal
for articles of jewelry comprising the grouping
of irregularly shaped metal particles and heating
the contacting portions thereof sufficiently to cause
them to fuse while maintaining the irregular
shapes of said particles and again heating the
fused-together metal particles while maintaining
their substantial shape to effect a coloring of the
surfaces thereof.

1,000,319. Fountain pen. Frank M. Ashley, New
York, N. Y., assignor of one-half to Welcome
H. Lawson, Poughkeepsie, N. Y. Filed Jan. 26,
1910. Serial No. 540,105.

I. A fountain pen comprising a casing having
a reservoir for ink therein, a plug at one end of
said casing holding a pen, and having a feed
passage therein extending from said pen directly
to said reservoir, and means for holding a stick
of ink within said reservoir and at a fixed dis-
tance from said ink duct.

1 N
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2. A fountain pen comprising a casing having
a reservoir for ink therein, a plug at one end of
said casing holding a pen, and having a feed
passage therein extending from said pen directly
to said reservoir, and means for holding a stick
of ink within said reservoir and at a fixed dis-
tance from said ink duct and out of contact with
the wall of said reservoir.
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W. & R.
"Improved Rolling Mill"

FOR JEWELERS

The Rolls are 2 inches in diameter
by 3 inches long.

Made of Hardened Steel and
Ground perfectly true.

The Cogs are made of the best
steel and bearings of Bronze Metal.

Price $20.00

Can also supply Ring Rolls and
Square Rolls to fit same if desired.

Every Mill Guaranteed.

For Sale by all Leading Jewelers' Supply Houses
throughout the country

Manufactured by

Worthington & Raymond
102 and 104 Fulton Street NEW YORK

You Save
in using

THE NEW M. P.
SAFETY CATCH

IP.
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41111:::*
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just exactly the amount it costs you to assemble
any other, plus what it is worth to

you to ship promptly.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS and JEWELRY COMPONENTS

NEW YORK OFFICE
611 Broadway, Room 605 1012 Eddy Street, PROVIDENCE, R. I.

T._w.. . TCH
ttoAIRINCT
Look Into Our Proposition 

It will take but little time. Just paste the COUPON on a
postal and send in. We want to help you better your
chances, increase your earning power and place you in a
clean, scientific business. It's THE one profession not
overrun with real expert workers.

If you are anxious to better your condition you
will TEAR OFF COUPON.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear

Off Coupon. Right in the HEART of the Watchmaking
World. We are in a position to know.

Waltham Horological School
WALTHAM, MASS.

You Are Wasting Time When You Serve an Apprenticeship
We have had many jewelers tell us that they consider over two-thIrds of
their apprenticeship's time to have been wasted. Are you doing the same—
Better stop It. We can teach you more about practical WATCHMAKING,
ENGRAVING and OPTICS in one year than you can learn in the average
jewelry store in five years. To you this may hardly seem possible, but it is
a fact. We have been doing it for over seventeen years. Let us snake a prac-

tical workman of you, and after you have finished your course we have a

good position waiting for you. Send to-day for our pa.specms which will
give you full information. -RierSee ad. on page 1670, 1st Sept. issue.

THE PHILADELPHIA COLLEGE OF HOROLOGY
F. W. SCHULER, Principal Broad and Somerset Sts., PHILADELPHIA, PA.

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE BOOK
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand stud made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calendar St., Providence, R. I.

SELLS LIKE MOT CAKES
OR DI it TO-DAY

AN EXTRAORDINARY SELLER:
A SPECIAL PRICE!

GOLD PLATED SAFETY PINS
15_0 ■)%1 
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MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print

A beautiful illustrated sample card and price-
list sent upon request

CARMAN ART CO.

127 North Dearborn street, CHICAGO, ILL.

Becker &Heckman
Successersto G.F.WADSWORTH

Watch Case
Manufacturers
and Repairer.

Everythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
Americas S. W.
Movsnissts
My Sposlaity

Old Cases
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

The Massachusetts School of Optometry
Klein School of Optics

The Former Incorporated and Registered with
the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Cataloguesand particularson application.

The Massachusetts School of Optometry
185 Summer Street BOSTON, MASS.

EXPERTS
ON

FineWatch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move.
mentsandaii kinds of

RAISED COLORED
GOLD WQRK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.

SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

When writing to advertisers kindly mention
The Keystone
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DIAMONDS sand PRIECIOUS s'roNs

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. C01--MN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for furthef information

FRED A. HASKELL Letter, Jewelry & SouvenirENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names. $1.20 doz. STONE SETTING

Very Valuable Lease
and Fixtures for Sale

GEO. E. FEAGANS, Joliet, Illinois

giOrSPOT CASH for Jewelry Stocks—Oa
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.

Send stocks at once, no matter how large or small, and get money by return mail.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL. -
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

REPAIRING
RAILROAD WATCHES

calls for a mastery of adjustments. If you lack
this qualification you miss the great opportunity
which the railroads have placed within your reach.
The one standard treatise on this highest branch
of practical horology is the

Watch Adjuster's Manual
a complete and practical guide in adjusting watches
and chronometers for isochronism, position, heat
and cold. 376 pages, with 56 illustrations.

Sent postpaid to any part of the world, on receipt
of price, $2.50 (Los. 5d.)

Published by THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street, PHILADELPHIA, PA.

1201 Hayworth Building, Chicago, ill.

 ,SeMMNil

WATCH REPAIRING Ordinary and complicated R. R. inspection work. Some customers send us ALL their work.

JEWELRY WORK - Repairing, stone setting, making special pieces of extra fine jewelry to order, gold plating and coloring.

ENGRAVING - - for jewelers and manufacturers, single jobs, small or large lots.

&owl for our
Trod. Priam-LW

EZRA F. BOWMAN'S SONS, Iiit5::01:1 Lancaster, Pa.
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Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the Issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special Issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING CO.
809 - 811 813 N. 19th Street, Philadelphia, Pa.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

WANTED, job in jewelry store to finish
trade; have sonic experience; wages small.

Minnesota or the Dakotas preferred. Ad-
dress A. H. Backer, Mayville, N. Dak.

WATCHMAKER, jeweler and salesman,
young man, wants position in California

about October i; can give refs. John F.
Bankard, 130 East Milner street, Alliance,
Ohio.

HUSTLING young watchmaker, engraver,
optician and salesman, accustomed to

railroad work and big trade, holding posi-
tion as head repairman and manager, would
like position with some good firm who will
pay good wages and offer a future to a
bang-up general man of fifteen years' exp.
"M 589," care Keystone.

WATCHMAKER, jeweler and engraver;
registered optometrist in Oklahoma; will

furnish tools and trial case; Oklahoma pre-
ferred. "A 690," care Keystone.

YOUNG man, with tools, desires position
as second watchmaker; can give 'best of

refs. "B 678," care Keystone.

WATCHMAKER, five years' experience
plain engraver; graduate optician from

one of the best colleges of optometry; rea-
sonable salary for steady position; Wis-
consin, Illinois, preferred. "C 679," care
Keystone.

WATCHMAKER, first-class, can do most
railroad work; best of ref., own tools;

prefer middle west. George S. Peck, Well.
ington, Kan.

FIRST-CLASS watchmaker, experienced
railroad watch inspector; capable of tak-

ing charge of repair department or store;
first-class ref. G. M. Price, Winfield, Kan.

GOOD watch and clock maker wants
steady position in high-price shop; single,

American, have all tools. Address "D
68o," care Keystone.

YOUNG MAN desires permanent position
as watchmaker, jeweler, and engraver

under capable workman, where can have op-
portunity to advance; steady habits, good
ref. Ellis Knapp, Elsberry, Mo.

BY WATCHMAKER, jeweler, and plain
engraver; young man, 22, with four

years' exp.; can furnish best ref.; salary
$18 per week; prefer permanent position.
J. C. Koetting, Malden, Mo.

PERMANENT position by good watch-
maker and engraver; unmarried, age 24,

At refs.; at present employed. Ole A.
Prestmoen, Lebanon, Ind.

COMPETENT, steady optician and watch-
maker wants position in Iowa, Missouri

or Illinois; no booze or tobacco; own tools
and trial case. Edw. L. Martin, Maryville,
Mo.

BY WATCHMAKER and engraver, six
years' exp.; own tools, good refs.; south

Michigan preferred. Address N. H. Nelson,
408 South Washington avenue, Lansing,
Mich.

SITUATIONS WANTED

POSITION by young man; can do clock
repairing; (French) jobbing; can assist in

watch repairing. "P 685," care Keystone.

PERMANENT position for a young lady as
saleswoman and to do plain engraving.

Address "D 688," care Keystone.

YOUNG man, unmarried, desires position
as watchmaker and jewelry repairer; have

had three years' exp.; can give good ref.
Ernest Watkins, Harrison, Ark.

FIRST-CLASS watchmaker, fine on railroad
work; good engraver, steady, sober and

reliable, neat appearane and fine salesman;
Pacific states preferred; good refs. "P 692,"
care Keystone.

WATCHMAKER, twenty-one years' exp. on
high-grade watch, clock and jewelry re-

pairing; good salesman; own tools; good
ref.; come at once. John H. Fisher, Buck-
hannon, W. Va.

HIGH-GRADE watchmaker, with vast exp.
in repairing fine and complicated watches,

desires position with a reliable house; salary
$30 per week. James Logan, Wayland,
Iowa.

FIRST-CLASS watchmaker, engraver and
graduate optician, with twenty years' exp.;

best of refs.; salary $3o per week. Address
"L 696," care Keystone. 

YOUNG married man wants permanent
position; good ordinary watchmaker, clock

and jewelry repairing; sober, industrious;
best refs.; Oklahoma or Texas preferred.
"P. D. R.," care Noyes & Huber, Paris,
Texas.

IF you are looking for a position send to
us for our large list of situations. Write

Henry Paulson & Co., 37 South Wabash
avenue, Chicago, Ill.

NEBRASKA watchmaker and optician of
fifteen years' exp., temperate, wishes per-

manent position; do not engrave. "S 693,"
care Keystone.

PERMANENT position in store that can
pay 825 per week to a first-class, ex-

perienced, reliable and sober wachmaker,
jeweler and plain engraver; best reference.
Chas. W. Mallory, Box 833, Carlinville, Ill.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

FIRST-CLASS watchmaker on medium and
high-grade American and foreign watches

who can turn staffs and set jewels; $25
per week; permanent position; fine climate;
give references and age. "F 631," care
Keystone.

WANTED, finished engraver and watch-
maker; reference required. M. A. Sei-

bert, Frankfort, Ky.

IF you are in need of a man we have a
large list of applicants at your service.

Write Henry Paulson & Co., 37 South
Wabash avenue, Chicago, Ill.

IN VIRGINIA, a jeweler; good on all re-
pairs and plain engraving; state ref., sal-

ary and full particulars in first letter. Buck-
ingham & Flippin, Lynchburg, Va.

WANTED at once, watchmaker and en-
graver; permanent position; send sample

of engraving and state salary; refs. required.
Address Joseph Sarphie, Hattiesburg, Miss.

ASSISTANT watchmaker who does engrav-
ing and jewelry work; also is willing to

wait on the trade. L. Daiches, Laredo,
Texas.

SALESMAN wanted to carry as a side line
a legitimate and good-selling article;

good commission; see advertisement, page
i742, this issue. The Oscar Onken Com-
pany, Cincinnati, Ohio.

FIRST-CLASS watchmaker, must have good
refs.; state wages expected in first letter.

Frank F. Stapf, Dunkirk, N. Y.

WANTED-Watchmaker who can do all
kinds of watch work; one who can en-

grave preferred, but not necessary if good
watchmaker. "C '676," care Keystone.

IN near future, strictly first-class watch-
maker with one of the best firms in middle

northwest; must be rapid workman, not
over forty, of good appearance and habits,
and good salesman; would prefer one with
executive ability, capable of managing store;
would be willing to sell an interest on favor-
able terms if he made good. Could also use
a first-class optician and engraver on same
conditions above mentioned; photo, refs.,
wages expected in first letter. Address F,
care of Reed-Bennett Co., Minneapolis,
Minn.

WATCHMAKER, engraver and jeweler;
state age, ref., exp. and wages wanted.

J. S. Esely, Leipsic, Ohio.

HELP WANTED

WATCHMAKER, plain engraver; refs. as
to honesty and ability required; state all

details in first letter. B. Rosenberg, Oil
City, Pa. 

WATCHMAKER and engraver, permanent
position, $25 per week; must have good

refs. Gilbert Jewelry Co., Lagrange, Ga.

SECOND watchmaker, jewelry and clock
repairer; permanent position, 818 per

week; must have good refs. Gilbert Jewelry
Co., Lagrange, Ga.

FIRST-CLASS watchmaker at once; one
who can assist as salesman preferred;

permanent position, first-class store; give
age, exp., refs. and wages wanted in first
letter. Charles E. Davis, 303 Central
avenue, Great Falls, Mont.

FINE position for a good watchmaker and
plain engraver; state salary in first letter

and give full particulars; must have good
ref. Rombach Bros., Canton, Miss.

WATCH, clock and jewelry repairer; op-
tician preferred; send ref. and state sal-

ary; permanent position. B. F. Winter-
steen, Akron, Iowa.

WANTED-Second watchmaker to do
watch work only; good position for sober

and steady man; state exp. and salary ex-
pected in first letter. "C 683," care Key-
stone.

WANTED-Second watchmaker, one who
can do plain engraving preferred; give

full narticulars in first letter; steady posi-
tion to the right man. "C 684," care Key-
stone.

WATCHMAKER, engraver and optician;
state age, ref., exp. and wages wanted.

R. Mirfield, Hawarden, Iowa.

WANTED-Watchmaker on medium-grade
American watches; state wages expected

and ref. in first letter. F. C. Maag, Bridge-
port, Montgomery County, Pa.

WANTED, at once, young man, watch-
maker and engraver; one who can help

all around in store if necessary; steady posi-
tion to the right man; willing to pay $i5.
S. Finn Jewelry Company, Walterboro, S. C.

WANTED-Engraver, jeweler and clock
repairer; only first-class man with refs.

need apply; position permanent; samples of
engraving, stating salary wanted, in first
letter. H. D. Fisher, Oswego, N. Y.

WANTED-Engraver, jewelry repairer and
salesman; must furnish best refs. and be

a good engraver; send sample of engraving
and state wages wanted. Dothan Jewelry
Company, Dothan, Ala.

A FIRST-CLASS engraver and watch re-
pairer; also good salesman, with ref.;

must be good in script, old English and
monogram work; send samples of engraving,
state salary wanted in first letter; a per-
manent position to the right party. Bauer
Brothers, Zanesville, Ohio.

GOOD watchmaker at once; state salary,
exp. and refs.; married man preferred;

carry stock and have optical department.
William E. Kelly, 13 Main street, Galeton,
Pa.

WANTED-A first-class watchmaker and
engraver to take charge of repair depart-

ment; one who can wait on trade; must be
first-class man; we will pay good wages to
right man. A. I. Shapiro & Bro., corner
Seventh and Minnesota streets, St. Paul,
Minn.

FIRST-CLASS engraver; send samples of
engraving and state wages wanted in first

letter; a good position for right party.
I. Joseph, Hudson, N. Y.

WANTED-Good watchmaker, also man
as assistant watchmaker and engraver, or

an engraver who would act as salesman.
C. C. Crooks Co., Baltimore, Md.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $T,000 to $2,000; more
capital needed to handle increasing busi-
ness. "L 632," care Keystone.

DIES WANTED for cash of odd signet
rings, charms, etc., to work on soft

metals; send illustration. "Langford," 988
Amsterdam avenue, New York.

WATCH SIGN, must be a bargain. Terry
Hudgins, Erick, Okla.

SECOND-HAND trial case, must be in good
order. Hugh B. Jones, Lagrange, Ga,

WANTED

WANTED-Mosely i X 2 or 2 pivot pol-
isher; also wheel cutter; describe attach-

ments and condition and lowest cash price.
C. Christensen, Corbett building, Portland,
Ore.

WANTED-Bargain, New Century En-
graving machine, B model preferred. "E

700," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

WELL-ESTABLISHED jewelry business;
best store in live manufacturing town of

25,000, within fifty miles of Chicago; makes
a profit now and increasing fast; keeps
two men busy; owner has other interests
and must sell; about $6,000 needed. A. H.
20, 1201 Heyworth building, Chicago, Ill.

JEWELRY and optical business in a rap-
idly growing city of 7,000 population;

modern fixtures, up-to-date stock; invoice
$4,500; reasonable rent; pay-roll every two
weeks, $65,000; fine farming country. "H
647," care Keystone.

A BUSINESS that has cleared $6,500 net
yearly last five years; clean stock; new

fixtures; fine climate; leading store; nice
city; invoices $25,000, part paper. "H
care Keystone.

TWENTY-YEAR established jewelry store;
will sell cheap. N. T. Van Hiltmayer,

Sandusky, Mich.

GOOD-PAYING jewelry and phonograph
business; best town in southern Cali-

fornia; a bargain if taken at once. F. E.
Lenhart, 344 West Second street, Pomona,
Cal.

FIRST-CLASS jewelry and music busi-
ness in western Iowa town of 800 popula-

tion; good run of bench work; must be sold
soon. "W /48," care Keystone.

AN established jewelry and optical business;
leading jewelry store of city and county;

just east of the center of Oklahoma; good
reasons for selling; if you want something
good don't overlook this. "W 661," care
Keystone.

OLD-ESTABLISHED jewelry and optical
business in growing New York town of

4,000; watch inspector for New York
Central road; doing fine business, invoice
about $4,000; best reason for selling. "N
677," care Keystone.

ON account of the recent death of Mr.
John B. Humphrey, of Boston, the dia-

mond cutting and jobbing business con-
ducted by him for thirty-five years will be
sold at a sacrifice to responsible purchasers.
Address G. E. Smith, 55 Williston road,
Brookline, Mass.

JEWELRY stock, will invoice $2,000; best
location in town 11600; a good chance for

watchmaker and optician; buy now, get the
fall and Christmas trade; reason, other busi-
ness. Write R. G. Hinkley, Holly, Mich.

JEWELRY business in northeast Okla-
homa; will sell all or half, partner to take

full charge; invoice $1,5oo; can be handled
with $1,000 cash; population 700, farming
vicinity. "W 686," care Keystone.

CLEAN, up-to-date jewelry and optical busi-
ness; railroad watch inspection; can re-

duce to $1o,000; central Ohio; reason, am
engaged in other business. Don't answer
unless you have cash and mean business. "L
689," care Keystone.

A NICE little jewelry business in largest
city of Florida; repairing alone more than

doubles the expenses; only $1,5oo required;
can reduce to quick purchaser. "R 69z,"
care Keystone.

GOOD paying jewelry business in modern
railroad, lumbering and agricultural Idaho

town of 1,600; fine opening for optician, no
competition; low rent, fine location; stock
and fixtures inventory about $2,000; will
sacrifice best reasons; terms, cash. "W
697," care Keystone.

FOR SALE-Watches, jewelry, show-cases,
material; only watchmaker in town; will

sell at invoice; population, including out-
skirts, 3,500. Call or address, J. D. Kiss-
inger, Tower City, Pa.

WATCH, chronometer and nautical busi-
ness in New York City for sale; splendid

opportunity for young watchmaker and op-
tician; lucrative business at a sacrifice. Ad-
dress "M 694," care Keystone.

JEWELRY store in city of 50,00d, middle
west; new stock and fixtures; doing good

business; $400c will handle it. Now is the
itime to get n for the holiday trade. Write

for particulars. "S 699," care Keystone,

FOR SALE

Stores, Stocks and Businesses

JEWELRY store in Chicago, northwest
side, good location; about $3,500. Ad-

dress "A. I. 6," 1201 Heyworth building,
Chicago.

ELEGANT jewelry store in Wisconsin city,
doing $12,000 business yearly, which can

be increased; can be bought below value.
"E 698," care Keystone.

STOCK and fixtures in factory and rail-
road town of 8,000; payroll on one rail-

road over $40,000 monthly; best farming
country in southern Kansas; about $1,65o
cash required. "A 628," care Keystone.

WILL SELL one-half interest or all in my
store; if I sell one-half I want a watch-

maker in with me; I have nice business,
worth from $3,000 to $3,000. Write me for
particulars. V. E. Denham, Princeton, Ky.

A PROFIT-MAKING jewelry store in a
good North Dakota county seat town; all

up-to-date clean stock and fixtures; invoice
about $3,000; railroad inspection; watch re-
pairing more than pays all expenses; a
great opportunity for any man. For par-
ticulars write "K 701," care Keystone.

JEWELRY store and fixtures; will in-
voice about $5,000; in the heart of bus-

iness district; can reduce stock; also good
location to have a pawnshop in connection;
lease runs two years and a half; rent $130
a month, which is cheap for the location;
reason, retiring from business. A good
opporunity; don't miss this. A. J. Wild,
205 North Seventh street, St. Louis, Mo.

FOR SALE, for cash, two twenty-foot oak
wall cases, three eight-foot and one four-

foot oak floor cases, cash register, safe, oak
seat and large mirror, double work bench
and railing, roller top desk and chair, trial
case and spectacle stock, material and find-
ings and stock; fixtures good as new. Going
west for health; fine opportunity if taken
quick. A. X. Weisenburger, Defiance, Ohio.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C

care Keystone.

EATON & GLOVER engraving machine,
but little used- cost $92.50; in perfect

erder; will sell or $5o. F. T. Preston,
Danielson, Conn.

LATHE at a bargain. Address "N 822,"
care Keystone.

EXTRA large Seth Thomas street clock for
sale cheap; perfect condition. N. S.

Brann, Hotel Ashton, Ninety-third street
and Madison avenue, New York City. Tele-
phone 1380 Lenox.

SECOND-HAND jeweler's outfit, very com-
plete and in excellent condition; taken in

exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland,
Ohio.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

EATON & GLOVER engraving mahine;
good as new; with attachments; cost $85,

Will take $65, or exchange for sterling flat-
ware, plain gold rings or diamonds. S. R.
Knox, Elburn, Ill.

FOUR very desirable view residence lots
in Seattle; will exchange for small

jewelry business; valued $4,000. Fred Rowe,
Albuquerque, N. M.

WILL trade for land or sell for cash up-to-
date stock of jewelry and one-story brick

building in town of 3,000 in coming fruit
belt of Texas; business paying well. "P
687," care Keystone.

A TWO-CYLINDER RUNABOUT; also an
electric phaeton; bargain prices; want dia-

monds, watches, rings, etc. H. T. Bremer,
Attica, N. Y.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

SPECIAL NOTICES

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

$25 REWARD for return ,pf watch; $25 ad-
ditional for clew to the thief. Open-face

gold watch, no seconds dial, English figures;
movement No. 385256, case No. 49636. By
pressing a rounded projection on one edge
of the case the watch will strike the hour,
and after a slight intermission will give one
stroke for each five minutes after the hour.
This watch was stolen July 6, 1907, and has
probably by this time come into responsible
hands for repairs. Please look through your
records and communicate with "C 682,"
care Keystone.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $ioo. W. H. En-

haus & Son, 31 John street, New York City.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
erences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago,

SEND your watch case repairing to Art
Watch Case Co., 8 North State street,

Chicago.

FOR FIRST-CLASS work and prompt
service try Art Watch Case Co., Cham-

plain building, 8 North State street, Chicago.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

DIAMONDS at great bargains, $43 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Co., 8 North State street, Chicago.

OLD ENGLISH and Swiss key-wind cases
changed to take American stem-wind

movements; Hunting cases changed to open
face. Art Watch Case Co., 8 North State
street, Chicago.

CHRONOMETER, ship's, error eight sec-
onds a month; by Negus; for sale, $60.

Address "M 695," care Keystone.

CASH paid for all kinds watch movement
boxes, watches, watch glasses, watch cases,

movements, materials, alarm clocks, etc.
John Remillard, Carrier 40, Springfield,
Mass.

COOPER c81, SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK
Send Trial Package

M ETAIt. JEWELER

DO YOU WANT
SELLERS

The Un-Common Sort
at Manufacturers Prices

IF SO CALL OR WRITE

M.J.AVERBECK;
Manufacturer Importer

f. 10 - 12 Maiden Lane. N .Y. City r

trens=1371iw-tgtoadvei:tisers kindly mention
The Keystone

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

HAVE YOU SEEN?
AVERBECK'S NEW CATALOG
IF YOU ARE A RETAIL JEWELERAND
WANT SELLERS SEND FOR IT-

GOODS OF THE UNCOMMON SORT

MIAYERBECKIIZIMVIORMAIDENIARNY

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

DALLAS, TEXAS
Expert Watch Repairing for theTrade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty
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Hofman Company, John 1770
Holtzer-Cabot Electric Co., The 1777
Howard Watch Works, E  1750
Howard & Co., J. C 1777
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Hussey Co., The 1693

Imperial Clock Company 1694
Inman & Co., Inc., J. T  1696
Irons & Russell Co 1700

Jennings Bros. Mfg. Co., The 1708

Kansas City Watchm'k'g and Eng. Sch./779
Keystone Pub. Co., The...1752, 1756, 1777
Keystone Watch Case Co., The. .After 1732
Kohn & Co., Alois 1746
Kroll & Co., H 1700

Kuehl Clock Company 1700

Landsman, Joseph 1768
Lederer & Bro., Inc., Henry 1694
Leiman Bros. 1768
Lelong & Brother, L 1774
Logee & Company, E. L  1693
Lyons Co., C. D  1703

Massachusetts School of Optometry...1777
Meriden Britannia Co  1704
Metal Products Company, The /776
Meyer Bros., Jos. H 1730

National Piano Co  1746
Netschert Company, Frank 1700
Noel, Emil 1777
Norris, Alister & Co 1730
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After 1724 and outside back cover
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Paine Co., Geo. L .1687
Pairpoint Corporation, The 1720
Paul Manufacturing Co 1780
Panikoff, William L .1693
Paulson & Co., Henry 1772, 1773
Pearce Company, F. T 1702
Philadelphia College of Hordlogy, The i777
Providence Stock Company 1691

Quincy Show Case Works 1770

Riverside Metal Co., The..Inside back cover
Rogers, Lunt & Bowlen Co  17'7

Schwab & Sons, A. G  1734
Simpson, Hall, Miller & Co. 1722
Smith Silver Co., E. H. H. 1697
Smith & Crosby 1701
Sommer & Co., H. B 1693
South Bend Watch Company 1744
Star Gold and Silver Plating Works 1768
Stern Bros. & Co 1748, 1749
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Stone's School of Watchmaking 1777
Sussfeld, Lorsch & Co 1712
Swartchild & Company 1768
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Tyler & Gregory  Inside back cover
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Steel Balls

for

Burnishing
All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

ci Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made

W. II. Beck, Sioux City, Iowa
II. Itken, Butte, Mont.
A. E. Elbe & Son, Bloomington, Ill.
Frank Curtis Jewelry Co., De-

catur, Ill.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell jewelry Co., Paris, Ill.
Meyer Jewelry Co., Peoria, Ill.
White & Konch, Chicago, Ill.
I. Kronberg, Little Rock, Ark.
W. II. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur. Out.
W. C. Feetharn, Sault Ste. Marie,

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. L. \\Tanner, Paducah, Ky.
Gilmore & Krause, Kenton, Ohio
F. R. Pancoast, 'Tasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

ci Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

If bought from ABBOTT mean reducing the
cost of this operation, and in many cases
doing it better than hand burnishing.

ABBOTT'S STEEL BALLS are the cheapest
on the market and perform the work just as
satisfactorily as high priced steel balls.

Write us for price-list and ask us to
show you how they can be used
in your particular business.

The Abbott Ball Company
1-21 HICKS STREET

HARTFORD CONNECTICUT _

FREE FREE FREE FREE

A Sample of Cando Silver Polish

CANDO
The Reliable

Silver Polish

You can't afford to
tamper with your repu-
tation by selling an in-
ferior grade of Silver
Polish. YOU need the
bestthe market affords.
YOUR customers will
judge the quality of
YOUR SILVERWARE
by the performance of
a SILVER POLISH to
keep them bright and
looking as good as new.

..MplIMEN■111111

CANDO
The Reliable

Silver Polish

CANDO SILVER
POLISH will accom-
plish this. It is not a
guesswork preparation
full of grit, which
scratches and destroys
the article on which
it is used—it is a care-
f ullycompounded prep_
aration guaranteed to
do the work in less
time, without scratch-
ing, and will bring the
silverware back into its
shiny state, looking as
good as new.

Backed by TWENTY YEARS' Continuous Sale.
We want YOU to try this SILVER POLISH, Sn

WRITE TODAY for SAMPLES and PRICES

PAUL MANUFACTURING COMPANY
36-40 FULTON STREET, BOSTON, MASS.
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TYLER & GREGORY
A UCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

It costs no more to obtain Tyler and Gregory, two high-class auctioneers, than the
services of any one auctioneer will cost you.
We maintain no business relations with any other auctioneers or auction houses. We

never disappoint you by sending a substitute at the last minute to fill our engagements.

This is an absolute rule with us and we adhere strictly to it.
To those who inquire regarding our methods, we say, we have no stereotyped ones. We

adjust our plans and methods to the conditions in your store and community.

We use up-to-date selling methods, original ideas in advertising, sell the goods you want
sold, and, above all other considerations, protect your future business.

There is nothing monotonous about an auction we conduct, for our partnership allows of

a change of voice and manners.
An auction conducted along the lines we advocate and practice never demoralizes your

future business; on the contrary, it attracts new customers and serves as a profitable

advertisement for future business.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reich, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey 8z Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
Jatnes Bros., Columbia, Tenn.

We invite most careful investigation. Correspondence Confidential. Write today giving amount of stock and size of store.

-isn't it foolish to alloy with scrap or inferior metals —and
I risk the whole batch of gold for a few cents' "saving."
We had just this trouble before we invented our "Omega"

metals.

"Omega" Guinea uoic  1u oy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press —will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

" Omega" Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a 'orand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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L. H. DODD & CO.
FORMERLY OF BRIGGS & DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

Since January 1910, I have conducted the largest
and most successful sales ever made in America.
Acknowledged by the trade as holding first place as
a Jewelry Auctioneer for more than twenty years.

References of Sales Made

W. H. Beck, Sioux City, Iowa
H. Itken, Butte, Mont.
A. E. Elbe & Son, Bloomington, Ill.
Frank Curtis Jewelry Co., De-

catur, III.
G. Wendel, Dixon, Ill.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Sturgell Jewelry Co., Paris, Ill.
Meyer Jewelry Co., Peoria, III.
White & Konch, Chicago, Ill.
I. Kronberg, Little Rock, Ark.
NV. H. Booth, Sioux Falls, S. Dak.
Berry Armstrong, Port Arthur. Out.
NV. C. Feetham, Sault Ste. Marie,
Mich.

Sartor & Sprague, San Antonio,
Texas

R. M. Murry, Huntsville, Ala.

McFarland Jewelry Co., Orange,
Texas

A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa,
Iowa

Geo. Sells Davis, Newton, Iowa
J. L. Wanner, Paducah, Ky.
Gilmore & Krause, Kenton, Ohio
F. R. Pancoast, IIasting, Mich.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
A. E. Krieft, Delphos, Ohio
F. R. Jones, New London, Iowa
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville,
Ky.

J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.

Without question I have the strongest and best
talent in America to assist me in all sales, giving
the services of two of the best men in this line of
work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

Steel Balls
for

Burnishing

If bought from ABBOTT mean reducing the
cost of this operation, and in many cases
doing it better than hand burnishing.

ABBOTT'S STEEL BALLS are the cheapest
on the market and perform the work just as
satisfactorily as high priced steel balls.

Write us for price-list and ask us to
show you how they can be used
in your particular business.

The Abbott Ball Company
1-21 HICKS STREET

HARTFORD CONNECTICUT
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FREE FREE FREE FREE

A Sample of Cando Silver Polish

CANDO
The Reliable

Silver Polish

You can't afford to
tamper with your repu-
tation by selling an in-
ferior grade of Silver
Polish. YOU need the
bestthe market affords.
YOUR customers will
judge the quality of
YOUR SILVERWARE
by the performance of
a SILVER POLISH to
keep them bright and
looking as good as new.
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CANDO
The Reliable

Silver Polish

CANDO SILVER
POLISH will accom-
plish this. It is not a
guesswork preparation
full of grit, which
scratches and destroys
the article on which
it is used—it is a care-
f ully compounded prep-
aration guaranteed to
do the work in less
time, without scratch-
ing, and will bring the
silverware back into its
shiny state, looking as
good as new.

Backed by TWENTY YEARS' Continuous Sale.
We want YOU to try this SILVER POLISH, Sn

WRITE TODAY for SAMPLES and PRICES

PAUL MANUFACTURING COMPANY
36-40 FULTON STREET, BOSTON, MASS.
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TYLER 8z GREGORY
A UCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

It costs no more to obtain Tyler and Gregory, two high-class auctioneers, than the

services of any one auctioneer will cost you.
We maintain no business relations with any other auctioneers or auction houses. We

never disappoint you by sending a substitute at the last minute to fill our engagements.

This is an absolute rule with us and we adhere strictly to it.
To those who inquire regarding our methods, we say, we have no stereotyped ones. We

adjust our plans and methods to the conditions in your store and community.

We use up-to-date selling methods, original ideas in advertising, sell the goods you want
sold, and, above all other considerations, protect your future business.

There is nothing monotonous about an auction we conduct, for our partnership allows of

a change of voice and manners.
.An auction conducted along the lines we advocate and practice never demoralizes your

future business; on the contrary, it attracts new customers and serves as a profitable

advertisement for future business.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio,

J. F. Reiche, Los J■ngeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Nlilwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

We invite most careful investigation Correspondence Confidential. Write today giving amount of stock and size of store.
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6 i
 saving."

9
We had just this trouble before we invented our 

6 6 Omega /

metals.

" Omega " Guinea Gold Alloy " Omega" Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a 'orand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press — will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds — or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS 
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Reliance Plate
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Name  

Street

Town State 

N receipt of this Coupon. properly signed I

O 
n

dealer, wo will mail direct postage prepaid, to
every purchaser of Community Silver or Reliance
Plate, rwo Coles Phillips poster drawings, printed
on plate paper, without reading or advertising

minter, as per our offer in the magazines
ONEIDA COMMUNITY, LTD

Draler't signature 

READ OUR PROPOSITION

S SHOWN on pages 1724 a,b,c,d of this issue,

we are this Fall running a series of Coles

Phillips poster drawings as Community Silver

advertisements in the Saturday Evening Post,

Ladies' Home Journal, Woman's Home

Companion, etc., etc.

In our advertisements in above magazines we are offer-

ing through you, copies ofthese very attractive drawings (such

as are ordinarily sold for a dollar each) to your Community

Silver and Reliance Plate Customers free. Write us

for samples of pictures to be given away and we will

also send you the coupons which entitle your cus-

tomers to these pictures; also window hangersONEIDA
COMMUNITY, Ltd.
ONEIDA, N. Y.

Please send without expense

to roe, coupons, window hangers,

etc., as per above offer.

Name 

Address

to connect your store with our advertising.

ONEIDA COMMUNITY, Ltd.
ONEIDA, N. Y.

See also Pages 1724 a, b, c, d.
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HE ELGIN
SERVICE
BUREAU
BULLETIN

Subject:
Balance Truing

limed by the

Elgin National Watch Company
Elgtn, Illinois, U. S. A.

Tkis Bulletin
and so

The

Have You Read

This Masterjece
of Watchmaking?

IN this little book, toldin the plain, simple language of the
shop, is compressed the experience of

a staff of experts, who solveyour problems
and simplify your daily tasks at every
glance or turn of the page.

You need the help this free manual gives—
every hour in your shop—in every talk with your
customers. It fortifies your experience with that of
men to whom "Balance Truing" is a science and
an art—and, remember,

Is Yours for the Asking
is every Bulletin issued by

Service Bureau
"Our Business is to Help Yours"

Every Bulletin we issue on general problems of the trade is the product and
sum of hundreds of specific questions asked us by individual watchmakers
who rely on the Service Bureau for "just aid" in time of question and doubt.

THIS personal service—furnished freely day by day, by
mail to thousands of jewelers—the result of searching ana-
lysis of individual problems by all the members of our

staff—is the trumpet of the Twentieth Century principle of
Co-operation .

Every man's question answered in our regular bulletins—
helps solve the problems of hundreds of others all over the
country. You can cash in on your troubles, by telling them to
the Service Bureau, and by gaining the benefit of its exper-
ience.

IF you have not yet read our first bulletin on "Balance
Truing"—the artistic cover page of which is reproduced
above—mail us the

accompanying coupon
today. Postage is all it
costs you. More busi-
ness, better work, satis-
fied customers, are but
a part of what it brings
you.

Exfierts of Life Time Exfierience Wait to Solve Your Difficulties
and this little book—every page a mine of golden usefulness—is

their credential to you.

ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

1911

ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

Dear Sir:
Please register my name as entitled to

the privileges of consultation with your
Service Bureau. It is understood that no
charge is to be made for this service.

Name 

Address 

City,  
If employed] give name of firm.

.. • • - • .• •
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AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

Constructed like a watch—looks like a watch—runs like a watch

The E. Ingraham Company CO,;,3-Igi9ILCUT

•

•



Were you ever pointed at from every point of the compass? To 
enjoy that distinction one must be placed in that position.

It is only a few years since we entered the LOCKET and 
BRACELET field. Our progress since has been most rapid,

placing us in a center position, which we now hold. Note the above: it shows to what our progress is due.

Note number one—CONFIDENCE—and so on to number eight. 
Each indicates a very good logical reason why we have bec

ome

so well known throughout the country in such a short tim
e. We are in a center position and can help you to enjoy 

success

and distinction if you will but ask YOUR JOBBER for an 
inspection of our line and select an assortment for your FALL an

d

HOLIDAY SEASON. Remember our byword--LOCKETS—The Line
 That Made Us Famous. JOBBERS ONLY.

Factory, 116 Chestnut Street, PROVIDENCE, R. I.

  MANUFACTURING JEWELERS 

NEW YORK OFFICE: 71 Nassau St., Room 1204
Representative, CHARLES ALTSCHUL

CHICAGO OFFICE: 505 Powers Bldg. Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.

M. NEUBURGER 
J. H. MERRILL

I ,

Watches and Chains

The Non-Retailing Company
LANCASTER .*. PENNSYLVANIA

Right Goods

sold at

Right Prices That's Usin
Right Ways

TRADE-MARK

DIRECT TO YOU, MR.RETAILER

IIMNINNINENNIM2101111

.17;17 h. if. A. ;17 ir '17 4.

.01

No middleman comes in for
a share of the profits—boost-
ing prices and making our
jewelry cost you more.

Thus you are able to buy a
line direct at fair prices corn-
mensurate with the article
offered for sale.

We make everything in One-
Tenth and Quarter Gold.

The A a Z way has an
individuality of its own.

Write for Particulars about our entire line and ask for Prices
on goods illustrated.

TRADE-MARK

A & Z CHAIN CO

TRADE-MARK

Makers of One-Tenth and 116 Chestnut Street
One-Quarter Gold-Filled

• Chains and Bracelets PROVIDENCE, R. I.
THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL TRADE

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO

1085

TRADE-MAW(



NEW SHAPES AND STYLES IN STERLING SILVER PENCILS
Just to Convince You of Our Superiority in This Line
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From now on clear up through the Holiday season you will have a constant call for these goods. An extensive window display of Pearce

Pencils will yield substantial Pencil Profits. The line is so varied and extensive that you can always find a Pearce Pencil to suit every pencil

whim. For thirty years producing pencils and kindred lines, we are known as the Pencil House of America.
DROP US A LINE AS TO YOUR WANTS FOR THE PRESENT SEASON.

WRITE AND LET F T PEARCE COMPANY INCORPORATED 1907
ESTABLISHED 1879

FCE) 0 US SHOW YOU . .
Manufacturers of Gold Pens, Gold and Silver Pencils, Penholders, Fountain and Stylographic Pens,

the Debutante Bracelet, and the Debutante Hat Pin

New York Sales Office, 180 BROADWAY Head Office and Works, 85 SPRAGUE ST., PROVIDENCE, R. I.
FTP

OTHER WOODSIDE NEWS PAGE IN THE JEWELERS' WEEKLY

Make More Profit on Your Toiletware

y THE C. G. BRAXMAR CO.
10-12 Maiden Lane, New York City

MANUFACTURERS OF

PRESENTATION JEWELS
CHARMS AND EMBLEMS

FOR ALL SECRET SOCIETIES

66% , FIRE and POLICE
BADGES

44 ' 

SEND FOR CATALOGUE lk-0

414::

OR SPECIAL DESIGNS

Our

Production

Represents

The Best
in

Ecclesiastical

Work.

cA
Lifetime

Devoted to

This Class

Work.

Easily Sell at 100V, Profit

No. 2173
No. 2174
No. 2175
No. 2176
No. 2177
No. 2178

Per
Dozen

$2.00
2.50
4.00
4.50
6.00
6.25

Write for our Christmas
Catalogue No. 2500 illus-
trating a complete line of

Artificial Flowers, Palms, etc.

FRANK NETSCHERT CO., 39 Barclay St., New York

44 We are fully equipped to furnish anything in Ecclesiastical Wares of any

description. We have specialized on this class of work for many years and have

a most thorough knowledge of all the requirements.
(11 Time was when this class of goods was considered more or less of a novelty.

To-day they are looked upon as staple. Our line makes most acceptable holiday

gifts. Send for Selection Package.

Our illustrated PAMPHLET for the FALL containing a most com-
plete line of our goods is yours for the asking. WRITE FOR ONE.

The W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND

(3553) La France (Half Size)

Hair Brush, Comb and Mirror, $20
Subject to Keystone Discount and 5 30 Days

So if you're in the market for silverware this
copy of our new 72-page book of sellers, explaining
value for every dollar spent.

Don't bother to write a letter—"Send us your book" on a postal will do. As the edition is
postal—now.

CHOOSE The same oosagmedegofoo-8tthe
rslemsea MONEY

V Woodside Sterling Company
170 Broadway New York

Offering this set at this low price
is positive proof of the unusual value
obtainable here through the reduced
marketing costs of our direct by mail
selling plan.

You couldn't get a set of its excel-
lence through any other marketing system
under at least a third higher figure.

The La France comes in the thin
model, now so much in demand—
still is warranted to stand the deep-
est engraving. Its dainty design is
winning universal favor, while the
combination bright and soft grey
finish adds to its charm.

Of course it is full - sized, good
Weight, fitted with the best furnishings
procurable and 925-1000 fine, as all
Woodside productions are.

Merchants all over the country
tell us that the La France is one of the
best selling models they've ever
stocked. You'll find it a winner, too.
Can't we send you a sample set, with
the agreement that you return it—
at our expense—if you don't think it
will go with your best trade?

Straight through the line from first
to last you'll find equally superior goods
at prices that save you 15 to 20
but you can't profit by them unless you
are on our mailing list.

Fall—send in your name to-day. We will forward your
the selling plan in detail and showing why you get full
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"PERFECTION"
It Operates With One Hand

The Link That Has Taken
The Country By Storm

SEND
FOR FREE SAMPLE

PAIR

Its popularity has been instantaneous. Its
salient features operating with one hand
double post expansion lever operation,
the mechanically perfect construction
and the variety of right designs all possess

selling talking points.
Better "try out" a pair. If you are reputable retail

jeweler it costs you nothing.

t"

Winthrop Mfg. Company ATTLEBORO
9 MASSACHUSETTS

NEW YORK OFFICE
15 Maiden Lane, Room 1609

Manufacturing Jewelers SOLD THROUGH
JOBBERS ONLY

49.24

tio

4942

4944

A
+ •

tr̂' LI 4

4953

Ghteine 1in3
• MADE • I N -

G-OLD AND GrOLD FILLED
FOR SELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I.

4946

= eAlp,

W.+._
4940

17 89

Queen City Guaranteed Rings
44" Always Retain Their Sets

That's why your customers tell their friends
about Q. C. Rings. That's why your customers
come back to you for more Q. C. Rings. That's
why your ring business grows by leaps and bounds.

Q• C• Rings
Guaranteed

are made with great care by skilled hands. This explains why we
give a printed guarantee that is positively without qualification.
This guarantee means that if any stones (except diamonds) are lost
at any time the Queen City Ring Manufacturing Company will
replace those stones without any charge whatsoever. There are
over 2000 designs to choose from. The Q. C. stamp is inside each
ring. This is your customer's protection against inferior rings. It
is your protection too.

In addition to the constant advertising we are placing in the big
national magazines we furnish you without cost an electro service
for local advertising, elegant window display material, lantern slides,
brass agency signs, ring catalogues with your own imprint for general
distribution and other helpful material. We send to your store all
persons from your territory who answer our advertisements. We
never sell direct to the consumer.

We confidently believe that Q. C. Rings are the biggest value
offered to the trade today at anywhere near the price. Biggest
in intrinsic value. Biggest in selling features.
If you want the exclusive agency in your town, fill in
and mail the corner coupon today. Then we will hold
it open until we can give you full details of our
attractive proposition.

QUEEN CITY RING MFG. CO.
DEPARTMENT A BUFFALO, NEW YORK Name

Address

Queen City
Ring Mfg. Co.
Buffalo, N. Y.

Dept. A.

Gentlemen :
Please let me know the

details of your proposition on
Q. C. Rings and hold open the

exclusive agency in th is territory
until I see your representative.
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HERE WE ARE AGAIN WITH SOMETHING NEW

The Catlow-Barton Handy Pin
LINE of 10 Karat Solid Gold
_Front Handy Pins. Can be
retailed at 50c. and net a good

profit. Every pin is GUARANTEED
to be of the highest QUALITY and also
against BREAKAGE. A large variety
of designs to select from.

Ask your jobber to show this line of
Handy Pins.

Don't forget to inspect our line of
Cameos at the same time. We have
the largest line ever shown. We
created the demand and set the pace
for styles.

Some very fine pieces-14 Karat Gold
on Sterling Silver—made by the new
Catlow-Barton Process.

Go to your jobber NOW.

LOOK FOR OUR TRADE-MARK

THE CATLOW-BARTON CO.
Factory, PROVIDENCE, R. I. NEW YORK OFFICE, 35 Maiden Lane

LOUIS ADELS - - Manager

C-L-4

TRADE

MARK

ESTABLISHED
FEBRUARY 1, 1878

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
MANUFACTURERS AND

IMPORTERS

IIMEMMEEEMED IIII11111111111111111111111111111114111 1111111141111111111111111111111111111

I 
ill111"

111.1r.1■1111Lumn

No. 910 TAMBOUR CLOCK (Domestic Case)
6q-inch dial. Raised numerals. Fourteen-day half-hour strike gong.
Hand-made genuine mahogany case. Length, 24 inches. Height, 113/2
inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere. look in our
Catalogue and you will find it. A Catalogue will be sent on application to any
legitimate jeweler and goods can be ordered through your jobber.

BLACK FOREST

CLOCKS

WORKS AT
Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO

Sterling Silver
plated with

24 Karat Gold
SOCIETY

riBLEN,
TRADE MARK

EmeLems
Solid
Gold

EASTERN STAR

CHRISTIAN ENDEAVOR

KNIGHTS OF PYTHIAS

PYTHIAN SISTERS

FRATERNAL ORDER EAGLES

WOODMEN OF THE WORLD

WOODMEN CIRCLE

ROYAL ARCANUM

NATIVE DAUGHTERS
OF THE GOLDEN WEST

MASONIC

KNIGHTS TEMPLAR

3250 DEGREE

MYSTIC SHRINE

With a representative stock of these

FLORAL PINS you can lure the

ladies to your store. Every woman

likes to wear something denoting the

lodge to which her husband or sweet-

heart belongs. Why not one of these

Floral Pins? You can answer that

question by stocking these goods.

While you are inspecting this line ask

your Jobber to show our regular line

of Emblems. There's an individuality

about "W. & A." Emblems. Write

us for our Catalog.

See the October 15 issue of The Keystone
for our Full Page Announcement

on Emblem Knives.

THE WILLIAMS &
ANDERSON CO.
PROVIDENCE RHODE ISLAND

DAUGHTERS OF AMERICA

DAUGHTERS OF LIBERTY
DAUGHTERS

OF POCAHONTAS

REBEKAH DEGREE

ODD FELLOWS

B. P.O. ELKS

KNIGHTS OF COLUMBUS

LOYAL ORDER OF MOOSE

MODERN WOODMEN
OF AMERICA

ROYAL NEIGHBOR

LADIES OF THE
MACCABEES

Si

pa

DAUGHTERS OF ISABELLA
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Sternauware Gets You Up in the World
The dealer who carries a stock of Sternauware rises above business cares as easily as this man on his flying-machinerises above the staring crowds. J The merchant who handles Sternauware is recognized as an up-to-date man andrewarded accordingly by the public. He gives the people what they want. lJ Isn't it worth while for any firm thatfinds business depressed and generally unsatisfactory to try the up lifting effect of Sternauware? Just as the whirlingpropeller lifts an aeroplane upward and onward, so does Sternauware push trade along. ci This will be made veryclear to you by a little study of our handsome new BLUE BOOK, which we shall be very glad to send you on request.

NEW YORK Showrooms

305 Broadway
N. W. Cor. Duane Street

S. STERNAU & COMPANY

1
 MAKERS OP

PEECO.W4
COMPRISING

Fancy Teakettles, Chafing-dishes and their Accessories,
Coffee- machines, Trays, etc.

OFFICE and FACTORY

195 Plymouth Street
BROOKLYN, N. Y.

COLONIAL DAME BRACELETS

LOCKET

0

TRADE-
MARK

MADE IN FOUR WIDTHS--3-8", 1-2", 5-8", 3-4"

80/292 60/266

LOCKETS
BRACELETS
FOBS

54/579

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

BLISS BROTHERS COMPANY
HEYWORTH BUILDING

CHICAGO, ILL.

ATTLEBORO, MASSACHUSETTS
SILVERSMITHS' BUILDING

NEW YORK CITY
CHRONICLE BUILDING
SAN FRANCISCO, CAL.

54/30 3

TRADE-

13.B. •

MARK

CHARMS
SCARF PINS
BUTTONS

Don't Waste Time
Trying to convince the man

who asks for a

17'41

KREMENTZ
COLLAR BUTTON

that some other kind is "just as good."
He knows better, because our campaign
of advertising in popular periodicals
has taught him that the name

KREMENTZ
stamped on the back of a collar button
stands for the best workmanship, the
best quality of material, the most
perfect shape—and a

Perpetual Guarantee
that a new Krementz Button will be
given in exchange, Free of All Cost,
for every genuine Krementz Button
that is broken or damaged from any
cause.

6"-"-

Sell Him the Krementz
convince him that you consider his
interest, and make a come-again
customer of him.

Krementz & Co.
NEWARK, N. J. 

ZaenwFrYaonrckis,c208,67-2228LFreifvteh

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for United States and Canada

LAIMS have worth
only when backed
by deeds. Shouting

by merchants as to what
they can do for the trade
is not as convincing as a
practical demonstration.
We prefer the demon-
strative way—the shorter,
surer way.

Our 1912 Catalog is a
revelation of modern
printing and engraving,
dependability and conven-
ience for Retail Jewelers'
use. It meets with a
hearty welcome" on sight,"
and when used a while is
regarded as a good side
partner.

We offer you our earnest

co-operation at all times,

and want you to feel per-
fectly free to ask questions.
We are known as "The
Quick Delivery House."

This big, illustrated book
will be ready for mailing
November lst. Write for it.

\ 

Ivsio,
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A Few Suggestions For Your
Fall and Holiday Trade
You can bank on our goods selling. Our line
is so extensive that you are not confined to a
few articles. Our AMORITA BRACELETS
make a good leader. The patented safety catch
is an exceptional talking and selling point.
Then, too, our VEST, NECK and LORGNETTE
CHAINS, FOBS, PENDANTS and other BRACE-
LETS in GOLD FILLED offer unlimited opportunities.
All our GOLD FILLED goods are made from a
SPECIAL PROCESS—HARD FINISH—WEAR
RESISTANCE, HIGH-GRADE STOCK.
We also make SOLID GOLD VEST, NECK and
LORGNETTE CHAINS, SCARF PINS, PENDANTS
and LAVALLIERES.

Ask Your Jobber for an Inspection
of Our Line

SAMPLE OFFICES f 11 Maiden Lane, NEW YORK
10 S. Wabash Ave., CHICAGO

"If a man can write a better book,
preach a better sermon, or build a better
mouse-trap than his neighbor, even though
he build his house in the wilderness, the
world will make a beaten track to his
doorway."

A pathway is being beaten to our door because we have
originated a better money-producing Catalog System.

commends itself because it has withstood the test of a quarter of a century—because it is doing business year
after year with the same firms—because over 3000 Retail Jewelers can testify as to the merits of the "Arnstine
Catalog System."

GET READY FOR YOUR HOLIDAY BUSINESS NOW
Don't wait until your competitor makes a move. Write us today. Remember, we make catalogs only for the
Retail Jeweler, and as a rule sell to but one in a city. Let us explain our system. Will cost you nothing.

Look for
PR-ST-CO

Stamped on Swivel of
Coat Chains, etc.

Look for
PR-ST-GO

Stamped on Spring Rings
and Swivel of all Chains

Here are 12 of our BEST SELLERS in
CHAINS-12 KARAT, 1 - 1 0 GOLD-FILLED, put up
on an attractive velvet chain roll.

We have a special proposition we would
like to tell you about. Just drop us a line
asking us to tell about our "A"-one No. "A"
proposition. Also ask about our Waldemar
chains.

Our entire line of Gold-Filled is made of a
HIGH-GRADE, HARD-FINISH STOCK.

Waldemar
Coat Chains
Operas
La Vallieres
Fobs

OUR RESUME:
13 cad Neck Laces
Guards
Ponies
Chatelaines
Patent Spring Bracelets

Neck Chains, 13-15-16-20 inches

READ MR. LEFFERT'S TESTIMONIAL--"USED ARNSTINE CATALOG SYSTEM FOR EIGHT YEARS"

Festoons
Dickens
Bracelets
Scarf Pins
Vest Chains

THE ARNST1NE BROS. CO., Cleveland, Ohio. Council Bluffs, Iowa, Jan. 13, 1911.
Gentlemen:—Eight years of your excellent catalog service have made our store the best known and most talked of business house in this part of the west. During the time,

through your catalog, we have practically sent our stock direct to twenty-five thousand different homes, thus enabl:ng entire families to become acquainted with us without
leaving the home circle. The beautiful appearance of the catalogs, the high grade of merchandise displayed, together with our unquestioned reliability, have made the name
"LEFFERT" stand for absolutely the best in Jewelry and Silverware.

Without question we owe our extensive out-of-town patronage to the continuous use of your catalogs and circulars. As you know, we have been faithful to the trust and
confidence placed in them eight years ago. There have keen times, we admit, when we were unable to see immediate results, that we faltered, hut, thanks to your encourage-
ment and our own better Judgment, we never lapsed a year in their use and now we are reaping the magnificent reward of our efforts.

Our greatest recommendation of the efficiency of your system is summed up right here—we will use ten thousand catalogs and twenty thous:ind circulars in 1911.
Thanking you for the gentlemanly and fair treatment you have always accorded us, we are, Yours very truly, EMIL H. LEFFERT.

HENRY LEDERER & BRO. Inc.
150 Chestnut Street PROVIDENCE, R. I.

NEW YORK OFFICE, 6 MAIDEN LANE

Makers of HIGH-GRADE GOLD-FILLED AND STERLING
SILVER CHAINS, BRACELETS AND NOVELTIES
Send for our booklet on HL femelry. Jill! of FACTS.

GOODS stamped HL are live sellers.

o priginators

CLE4VELAND

PROSPECT AVENUE AND EAST NINTH STREET

jp0Catalok Method for Retail Jewelers

INQUIRIES
SOLICITED
FROM

LEGITIMATE
JEWELERS
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THE BRISTOL JEWELRY COMPAN1
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IT'S
FREE
TO YOU

EVERY RELIABLE DEALER SHOULD
HAVE THIS CATALOG

No prices appear on the illustrated pages—a separate price-list in
the front, which can be removed, makes it possible to show our
line to your customers without divulging prices.
If you are a LIVE ONE you will soon become a BRISTOL
SILVER convert. "BOOST YOUR PROFITS BY BOOSTING
BRISTOL SILVER."

BRISTOL JEWELRY COMPANY,
Attleboro, Massachusetts.

Gentlemen.—
Please send me your 48-PAGE LOOSE LEAF

CATALOG. I am interested in BOOSTING my
PROFITS by BOOSTING BRISTOL SILVER.
N AME 

STREET 

CITY 

STATE  

Tear Off Coupon and Mail In

BRISTOL JEWELRY CO.
ATTLEBORO MASSACHUSETTS
SILVERSMITHS AP MAKERS OF STERLING PLATE WARE,
LEATHER FOBS. MESH BAGS, NOVELTIES, ETC. - - -

•. NEXT TO STEILING•

Send For Free Sample of Our

White Metal Goods

In addition to a full line of White Metal Goods we have
added a line of Goldoin LOCKETS, and will also make
our entire line in Goldoin if desired.
Lockets that will sell by reason of the designs being up to
the mark.
Also are duplicating come of our goods in aluminum.

We make RINGS, BROOCHES, STICK
PINS, LOCKETS, SHIRT WAIST SETS,
BABY and BEAUTY PINS, FOBS,
NECK, BELT, HAT and DUTCH COL-
LAR PINS, Etc., in Roman or Silver
Finish.

These goods are furnished plain or engraved as desired...A

WRITE AND ASK US FOR ILLUSTRATIONS,
PRICES AND FREE SAMPLES

/ This line of goods is new ana
up-to-date

Enterprise Jewelry Co.
1303c 653 Attleboro, Massachusetts

WHEN
A

CUSTOMER

WISHES
TO
SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 1904
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St.,PHILADELPHIA,PA.

Established 1891
Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place
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A HOLIDAY SUGGESTION.
The two gentlemen's sets that we are showing in this

advertisement will appear with others in our new fall
catalog. These sets, consisting of scarf pins, cuff links,
and tie clips will be nicely boxed as sets and will go like
dew before the sun.

The sales that we have had from the four sample

-
-

pages that we mailed last month assure us that our cata-
log will receive a warm welcome—that the retailers appre-
ciate being able to buy from the factory. But then we
are not surprised at the large sales because it is so easy
for anyone to see the advantages in buying from the factory.

One reason for our success is the fact that we have
mm. made it so easy and convenient for anyone to try the new

way of buying direct. You are not afraid to buy a pair of
"" shoes of your shoeman, because you know that if you get

them home and find that they don't fit, you can exchange
them. This is the same method that we have pursued in
building our business and shall continue to pursue, because
we believe that it is the only way that the retailers have
of keeping the undesirable goods out of their stock.

If you order from the Hussey Catalog and you find
roll/ that some of the articles are not just what you want, send

them back—we will give you credit in full.
If you wanted to buy a horse, you wouldn't buy a lame

one just because you needed it. No, you would wait
until you found just the horse that you wanted. The
Hussey Company have no lame horses in their line, so you
had better wait for the new catalog before you decide on
your fall order. We will mail it early in October.

iltititt/tit/i/t1\■l

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE - RIIODE ISLAND.
(//4.41INIFIrilliellIMAAMMEM11
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Send for Fall Pamphlet
Just Off Press  

It contains a full description of our
entire line of

HELLER'S
FEATHERWEIGHT
Combs and Barrettes
Also portrays some of the other

lines we make. It will help solve
this end of your Holiday Buying

problem. Look for our ad. in the

October 15th issue of The Keystone.

• -4051.7}-,31.

White Stone Manufacturing
Novelties Joseph W. Heller Co. Jewelers

144 Pine Street, PROVIDENCE, RHODE ISLAND
NOTE THE NEW ADDRESS

C. H. ALLEN Established 1896 W. H. LAMB

C. H. ALLEN & CO.
Manufacturing Jewelers

One Thousand and More Designs in LINK BUTTONS

AVIT

GOLOINE

TRAUE

There is an
ALLEN LINK
BUTTON
for every
occasion. No
need to divide
your attention
and buying
among a dozen
manufacturers.
Buy of us ; we
can supply all
your LINK
BUTTON

needs.

4.;

e/GO-LD I NE

We have all
the most pop-
ular and up-to-
date finishes,
as:
Rose Gold
Green Gold
Roman
English
Brown Gold

and
Gold Fronts

SOLD TO WHOLESALERS ONLY 

TLEBORO : MASSACHUSETTS

r " 
SEND FOR OUR BOOKLET

IT'S FREE

LYONSLOCK LINK CUFF BUTTONS
Illustration exaggerated to show working principle.
The Links actually present a very neat and inconspicu-

ous appearance as to working parts.

The most practical CUFF LINK on the market. Its simplicity
and ease of operation recommend it. The only link that can be
operated by one hand successfully. A finger's motion turns the
lever and locks the button. But why tire you with description.

Send for our FREE Booklet—it explains
the whole proposition in terse language.

ens

Two Grades
Grade A, $8.00 per dozen, retails at $1.00
Grade B, $12.00 per dozen, retails at $1.50
GUARANTEED TO WEAR A LIFETIME

C. D. LYONS CO.
Manufacturing Jewelers

Mansfield Massachusetts
 I --I 
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CLOCKS FOR THE HOLIDAY TRADE
More than Three Hundred Styles described and beautifully illustrated in

SCHISGALL'S

A SURPRISE IN
HALL CLOCKS
The movements
used in our chime
clocks are made
by SCHLENKER
& KIENZLE,
Germany, and are
superior to any
other popular-
priced makes.
The strike on the
S. & K. rods in
our hall clocks is
louder and more
pleasing than the
strike on tubes
used in cheap
grades of clocks.

No. 100
Mahogany Case. 95 inches high.

4 4 and full hour strike.
Cost each, $170.00

New Catalogue

GOOD
SELLERS

Mantel Chimes
Wall Chimes
Parlor Clocks
Novelty Clocks
Traveling Clocks
Desk Clocks
Cuckoo Clocks
Alarm Clocks
Marble Statuary
Bronze Statuary
Electroliers
Pedestals
"Perier" Opera

Glasses

THEODORE SCHISGALL
116-118 CHAMBERS STREET, NEW YORK CHICAGO OFFICE, 37 S. WABASH AVENUE

HENRY PAULSON & CO., Western Agents
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WENDELL'S PERFECT SAFETY CATCH

SETS CLOSE TO BODY OF PIN.
PROTECTS POINT OF PIN TONG
HANDILY LOCKED AND UNLOCKED
ABSOLUTELY SECURE.

See Our

<WO
Book of Designs

l'or

Class Pins

Greek Letter
(General and Lo(al)

Fraternity Pins

Trained Nurses
Pins

Or
\\Trite for Samples

We Are Headquarters

WENDELL & COMPANY
NEW YORK-47 John Street CHICAGO-256 Madison Street

-01•••••■

Soli
10 and 14
KARAT

Diamond Mountings
Brooches

La Vallieres

jewelry
Order Through
Your Jobber

Earrings
Scarf Pins

Bar Pins, etc.

TRADE MARK

Original Designs
Mostly

HAND WORK
No Findings

T. G. Frothingham
& Company

North Attleboro, Mass.

Look for Trade-Mark as shown above—Diamond "F"

HAT PINS
ILATEST — DAINTIEST NEATEST

in HAT PIN FAD

i,32 • '581

We want to show you our entire line. These are only
a few. We have many, many more that will interest
you. Our 48-inch Rope Mesh Bag Chain made of
high grade stock sells at a price that is interesting.

Write us at once about these and the rest of our extensive line.

JOBBERS ONLY

E. A. SLADE e.? CO.
ATTLEBORO -:- MASSACHUSETTS

18ox
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Trivet Trays, Relish Dishes, Etc.

I
N addition to the staple pieces in Silver Plated Hollow Ware, we
make a large variety of the more unusual pieces and sets, as
suggested by the illustrations of Trivet Trays, Planked Fish and

Steak Boards, Cheese Trays, Relish, Cheese and Sardine Dishes. All
these articles are of the finest Nickel Silver, heavily silver plated and
are "Silver Plate that Wears." Dealers handling our line know how
popular these wares are.

Write for illustrations and prices. 

MERIDEN BRITANNIA COMPANY
(INTERNATIONAL SILVER COMPANY, Successor)

MERIDEN, CONNECTICUT
NEW YORK

49-51 West 34th St. 9-19 Maiden Lane
CHICAGO SAN FRANCISCO

5 North Wabash Ave. 150 Post Street

Published Semi-Monthly

The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
THE KEYSTONE

Copyright, 1911
by The Keystone Publishing Company

All rights reserved

Entered as second-class matter at
the Post Office, Philadelphia Pa.
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Western Clock Mfg. Co. Wins Jewelers' Board of Trade to Open
Price-cutting Litigation San Francisco Branch ; Will Change Name

Secures Final Restraining Decree Against De-
partment Store for Cutting Price of Alarm
Clocks—Fine of $250 Imposed

The fixed price policy now being adopted by
many manufacturers has becn materially strength-
ened by a decision handed down in the United
States circuit court for the northern district of
California. The case was instituted by the West-
ern Clock Manufacturing Company, of La Salle,
Ind., to restrain the Emporium, a San Francisco
department store, from cutting the price of their
"Big Ben" alarm clock. A notable feature of the
decree handed down in favor of the clock corn-
pany is the imposition of a fine of $250, which,
we think, is one of the first instances in which
damages have been recovered by the complainants
in a case of this character. The final decree of
the court is as follows:
The defendant to the above-entitled cause hav-

ing admitted the infringement complained of in
the bill of complaint herein filed, likewise the
validity of the letters patent sued upon, and the
title therto in the complainant, and having con-
sented to the entry of a final decree, it is hereby
ordered, adjudged and decreed as follows:

First. That letters patent of the United States,
712,325, granted A. H. Neureuther, October 28,
1902, for improvement in lantern pinions; 820,794,
granted Joseph Klein, May 15, 1906, for improve-
ment in barrel clock spring; 890,066, granted
George Kern, June 9, 1908, for improvement in
alarm clocks; 904,333, granted George Kern, No-
vember 17, 1908, for improvement in alarm
clocks, and 906,915, granted A. H. Neureuther,
December 16, 1908, for improvement in lantern
pinions, set forth in the bill of complaint, are
good and valid in law as against the above-
named defendant, and that each and all of the
said letters patent have been infringed by the
defendant herein by the sale of clocks embodying
said inventions, and among others the sale of
alarm clocks known and designated as the "Big
Ben" alarm clock.
Second. That the complainant is the sole and

exclusive owner of each of the above-mentioned
letters patent, granted as above set forth, and
that the complainant is also the all infringers of
said specified letters patent.
Third. It is further ordered, adjudged and

decreed that the above-named defendant, the
Emporium, its agents, servants, associates, di-
rectors, officers, attorneys, clerks and workmen,
be and hereby are enjoined for the remainder of
term of life of each of the letters patent men-
tioned in the bill of complaint from further in-
fringing the same by selling of alarm clocks
containing and embodying the invention or inven-
tions embraced in the said letters patent or either
of the same for a sum less than $2.50 per clock, and
that the complainant do have and recover from
said defendant the profits, gain and saving made
or realized by the defendant in and by reason of
the infringement, the same being the sum of two
hundred and fifty dollars ($25o.00), as agreed to
by and between the parties, damages and costs
being waived by the complainant.
Witness the Hon. William C. Van Fleet, judge

of the district court of the United States, ninth
circuit, in and for the northern district of Cali-
fornia, this 21st day of August, 1911.

WILLIAM C. VAN FLEET, District Judge.

Special Meeting of Members Called for October 4, When It Is Proposed to
Change Name to the National Jewelers' Board of Trade—Other Proposed
Amendments—New Directors to Come from San Francisco—Thirty-one
New Members Admitted

New York, September 23.—The Jewelers' Board
of Trade has sent letters to its members announc-
ing that a San Francisco branch will be opened
shortly. This has been necessitated by the pres-
sure brought to bear for efficient credit service
on the Pacific coast. Regarding the new depar-
ture E. N. Stone, secretary of the board, stated
when seen this week:

"The growth of the Jewelers' Board of Trade
and the necessity to improve our service to meet
the increased demands upon us have made it im-
perative that a branch office be established in the
far west. We have therefore decided to open
an office in San Francisco in order to cover the
Pacific coast territory as fully as our Chicago
office now covers the territory contiguous to that
point.
"In a number of recent extensions and bank-

ruptcies on the Pacific coast we found that the
majority of the creditors in number and amount
were eastern houses—mostly members of this
board. Under such circumstances it would have
been of course impossible for any strictly local
Pacific coast trade organizations to get full ledger
facts for its members, and our board Was also
at a little disadvantage.
"The result of such a condition is patent ; the

retailer who is in a weak and failing condition
may increase his liabilities by purchasing large
quantities of merchandise from either eastern or
Pacific coast houses, as the case may be, without
arousing suspicion until it is too late.
"Such a state of affairs is dangerous, and the

only way to meet the situation is to perfect our
organization in the far west so that every mem-
ber of our board will be placed in possession of
complete facts regarding the condition of all re-
tailers of the Pacific coast as well as elsewhere.

A Complete Branch Organization

"To do this properly we deem it necessary to
have a thoroughly equipped San Francisco branch
office with a resident manager and counsel, and
to there employ all the improved methods which
are now successfully used in our Chicago and
Providence offices.
"In order to build up our Pacific coast mem-

bership we have decided that all jewelers who
sign the application will, upon election to mem-
bership, receive our full services without dues
until such time as the San Francisco office is fully
organized.
"This service includes our semi-annual refer-

ence book of over goo pages, containing the names
of all jewelers, opticians and department stores
operating jewelry departments in the United
States and Canada : our weekly sheet of revisions,
carrying with it all changes, and thus providing
immediate information to enable members to pass
upon credits, and 300 special reports annually,
which will be forwarded from Chicago, where
they are kept on file until the San Francisco of-
fice is in operation."

To Change Name of Organization

A special meeting of the members of the jew-
elers' board of trade has been called for Wed-
nesday, October 4, at 2 p. M., to be held at the
New York office, 15 Maiden lane. The purpose
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of this meeting is to pass on proposed amend-
ments of the constitution and by-laws.

It has been proposed to change the name to
the National Jewelers' Board of Trade, which
will necessitate an amendment to article I of the
constitution. The number of directors is also
to be increased. There are now thirty-three, and
it has been considered advisable by many mem-
bers, owing to the rapid growth of the member-
ship of the board, that forty directors should
be elected. This will necessitate a change of
article iv, section I, of the constitution, and also
in article iv, section 1, of the by-laws, where it
states at present that "the government of the
corporation is vested in a board of thirty-three
directors."

Article iv, section I, states at present, "at each
annual meeting, after the election of .directors,
there shall be nominated by the members, and
elected by ballot, a nominating committee of
seven persons . . ." It is proposed that an
amendment be made increasing the number of the
nominating committee to ten persons.
The same section of article iv states further

". each of whom shall be either an in-. . in-
dividual member of the corporation, or a partner
or officer or a duly authorized representative of a
firm or corporation which is a member, but no
one of whom shall be either himself a director
or a partner or officer or a duly authorized rep-
resentative of a firm or corporation then rep-
resented in the board of directors." Directly
after this paragraph the following amendment is
to be inserted if passed:
"three of these members of the nominating
committee shall reside respectively in the ter-
ritories known as Chicago or its vicinity, Prov
idence or its vicinity, and San Francisco or its
vicinity."
The preceding amendments naturally necessi-

tate the changing of all reference to the board of
directors as a body of thirty-three to forty

Other Changes Necessa-y

In the same section where it states h I eight
of the board of directors shall be memb —s res-
ident of the city of Providence, etc., and fifteen
of whom shall be members resident of the city
of New York, etc, it is proposed to insert an
amendment as follows:
"Seven of whom shall be members resident in
the city of San Francisco, Cal., or its vicinity,
or partners, officers or duly authorized repre-
sentatives of firms or corporations, members
of the corporations and doing business in San
Francisco or its vicinity."
A new section of article iv, known as section

I-a, pertains to three members which will be ap-
pointed to the nominating committee to serve
until the annual meeting of 1912, and reads as
follows:

Section i-A. The board of directors shall
appoint three eligible persons, one from Chi-
cago or its vicinity, one from Providence or
its vicinity, and one from San Francisco or its
vicinity, to serve on the nominating committee
until the annual meeting in 1912 ; and seven
directors from San Francisco or its vicinity, to

(Continued on page 1804)
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National Association of Cut-glass Joint Protective Committee
Manufacturers Formed in New York to Make Report Soon

Leading Cutters Meet and Establish a Permanent Organization—Board of
Directors Appointed to Draw Up Constitution and By-laws, Which Were
Accepted Without Dissent—Annual Dues $50 a Year

New York, September 28.—One of the latest
associations to be formed with a purpose to pro-
mote better feeling and trade, and to advance
their interests generally, was recently organized
at the new Grand Hotel in this city by the manu-
facturers of cut glass, to be known as the Na-
tional Association of Cut Glass Manufacturers.
The first intimation that there was any activity
toward such an organization was on August t7,
when forty-seven prominent cutters of figured
blanks met in Buffalo. They went to work in
earnest and a board of directors was appointed
to draw up constitution and by-laws for the as-
sociation.

Members of the Board

On the board were: President D. H. Carey, of
the Laurel Cut Glass Company, Jermyn, Pa. ; First
Vice-President J. E. Marsden, of the Liberty
Cut Glass Works, Egg Harbor City, N. J.; Sec-
ond Vice-President Charles H. Taylor, of the
Jewel Cut Glass Company, Newark, N. J.;
Treasurer Thomas P. Strittmatter, of the Quaker
City Cut Glass Company, Philadelphia, Pa.; Sec-
retary Arthur L. Blackmer, of the Blackmer Cut
Glass Company, New Bedford, Mass.; and E. J.
Koch, of the Koch Cut Glass Company, Chicago,
Ill.; G. L. R. Masters, of Unger Brothers, New-
ark, N. J.; W. E. Corcoran, of the Empire Cut
Glass Company, Flemington, N. J.; William Sells,
of Krantz-Smith & Co., Honesdale, Pa.; Thomas
Shotton, of the Shotton Cut Glass Works, Brook-
lyn, N. Y.; W. C. Anderson, of the American Cut
Glass Company, Lansing, Mich.; 0. S. Atterholt,
of the Luzerne Cut Glass Company, Pittston,
Pa.; W. J. Ford, of Burley & Tyrrell Company,
Chicago; R. W. Murphy, of the Keystone Cut
Glass Company, Hawley, Pa., and H. S. Hunt,
of the Hunt Cut Glass Company, Corning, N. Y.

Temporary Officers Made Permanent
This board again met in this city recently and

after considering carefully the matter of the con-
stitution and by-laws finally got them in satis-
factory shape for presentation at a later meeting.
They were adopted unanimously.
Aside from adopting the constitution and by-

laws it was voted at the meeting to make the
temporary officers permanent, these to serve to
January, 1913, when the annual meeting for the
transaction of business will be held in this city,
at which time a new set of officers will be elected
for the ensuing year.
Any concern desiring to join the association

can do so by taking the matter up with the
executive committee, which consists of the officers
of the association and two members elected from
the board of directors, who, on the present execu-
tive committee, consist of Thomas Shotton and
William Sells. The annual dues are $50 a year.

The Charter Members
The charter members of the association were

as follows: 0. W. Johnson, of the Johnson-
Carlson Cut Glass Company, Chicago, Ill.; James
Stott, of Stott Brothers, Manayunk, Pa.; W. H.
Pooley, of the J. D. Bergen Company, Meriden,
Conn.; D. Osborne. of T. B. Clark & Co., Hones-
dale, Pa.; C. E. Robling, of Pitkin & Brooks,
Chicago, Ill.; H. Buckley, of the Chicago Cut
Glass Company, Chicago, Ill.; J. E. Conway, of
the International Cut Glass Company, Buffalo,
N. Y.; T. Skinner, of William Skinner & Son,
Hammonton, N. J.; S. J. Richey, of the Wright
Rich Cut Glass Company, Anderson, Ind.; J. A.
Kemble, of the Wayne Cut Glass Company, To-
wanda, Pa.; 0. W. Ecklund, of the Central Cut
Glass Company, Chicago, Ill.; J. McKanna, of
the McKanna Cut Glass Company, Honesdale,
Pa.; H. W. Baldwin, of J. Hoare & Co., Corning,
N. Y.; E. V. Coleman, of Irving Brothers, Hones-
dale, Pa.; D. J. McGettigan, of the Buffalo Cut

Glass Company, Batavia, N. Y.; G. H. Thomp-
son, of the Crescent Cut Glass Company, New-
ark, N. J.; C. D. Laurer, of Sterling Cut Glass
Company, Cincinnati, Ohio; N. Reyer, of the Lib-
erty Cut Glass Company, Brooklyn, N. Y.; Emil
F. Kupfer, Brooklyn, N. Y.; J. H. Herrfeldt,
of J. H. Herrfeldt & Co., Brooklyn, N. Y.; J. J.
Niland, of the J. J. Niland Company, Meriden,
Conn.; T. H. Cushing, of the International Silver
Company, Meriden, Conn.; H. Clapperton, of the
Gundy-Clapperton Company, Toronto, Canada;
J. E. Nelson, Brooklyn, N. Y.; J. D. Robinson,
of the Liberty Cut Glass Company, Toledo, Ohio;
H. C. Fry and J. H. Fry, of the H. C. Fry
Glass Company. Rochester, Pa.; H. C. Van Unda,
of the Niagara Cut Glass Co., Buffalo, N. Y.;
H. Siegel, of L. Strauss & Sons, New York;
George Snyder, Brooklyn, N. Y.; Charles P.
Schuller, of the C. F. Monroe Company, Meri-
den, Conn.; J. M. Kelly and F. Steinman, of
Kelly & Steinman, Deposit, N. Y.; representatives
of the Elmira Glass Cutting Company, Elmira,
N. Y.; the Clinton Cut Glass Company, Alden-
ville, Pa.; the Honesdale Union Cut Glass Corn.
pany, Honesdale, Pa., and, of course, the officers
and directors.

Board of Trade to Open
San Francisco Branch

(Continued from page 1803)

serve on the board until the annual meeting in
1912, or until their successors shall have been
elected.
Another amendment is made to section 14, sec-ond line, where it is proposed to insert a comma,

transposing the word "and" so that it follows
Providence and insert the word "San Francisco,"
making this:

Section 14. The directors in the cities of Chi-
cago, Providence and San Francisco shall or-
ganize, etc.
A letter giving the date of the meeting and

also the proposed changes has been sent to all
the members of the trade earnestly requesting
that as many as possible be present.

New Members Admitted
At a recent meeting of the board thirty-one

new members were entered on the roster of the
board. This makes a total of 773 members, which
is considered a healthy increase over the mem-
bership of the previous year. The following
firms joinAl at the last meeting:

Advance Optical Company, Kansas City, Mo.Charles II. Conant, New York City
Cohn, Abraham & Co., New York City
Edward II. Croninger, Cincinnati, Ohio
I. N. Deitsch, Inc., New York City
Dreyfus Manufacturing Company, New York CityThe Eagle Lubricant Manufacturing Company, Can-ton, Ohio
Erichsen, Krause & Co., Chicago, III.
European Specialty Company, New York CityFishel, Nessler Company, New York City
Edward U. Kahn, Inc., New York City
Keller Manufacturing Company, New York CityHerman Kohlbusch Sr., New York City
Herman Levy & Co. New York City
Lindenberg & Fox, Cincinnati, Ohio
McKinley Music Company, New York City
Joseph H. Meyer Brothers, Inc., New York CityFloyd S. Neeley, New York City
Newark Jewelry Novelty Manufacturing Company,Newark, N. J.
Zach A. Oppenheimer, New York City
Parks Brothers & Rogers, Providence, It. I.
Rex Manufacturing Company, Providence, R. I.Roeers Jones Manufacturing Company, New YorkCity
J. Sandusky & Co., New York City
Max Schweiger, New York City
Otto Sizeler, New Orleans, La.
Vitelli & Co., New York City
Math. Wratschko, New York City
Zeitner & Herwig, New York City
EsssoecxiatCeo)unty National Bank, Newark, N. J. (As-
Jacob Strauss & Sons, New Yotk City (Associate)

Working on Plans with Which Criminals May
Be Fought—Rumor That $10,000 Fighting
Fund Had Been Raised Declared Premature
by Members of Committee
New York, September 26.—The executive com-

mittee appointed on September 13 at the meeting
of the heads of the various jewelry organizations
to provide better protection for members of the
trade will hold a meeting shortly to take some
formal action. There has been much discussion
among members of the trade as to what should
be done and the matter will not lag for want of
interest. Rumors afloat in connection have caused
the daily newspapers to print items, more or less
sensational, as to the plans of the committee.

No Fighting Fund Yet
It has been alleged that a "fighting fund" of

$30,000 has already been raised and that firms of
lawyers have been engaged in many cities to
handle the interests of the jewelers in their
attempts to run down criminals. These stories,
however, are declared premature by members of
the committee, who assert that they have no more
foundation than common gossip. Out of it all,
however, there seems to be a sentiment shaping
itself that the Jewelers' Security Alliance is the
proper agency to take the work in hand, as it is
equipped by experience and organization to under-
take the task.
A criminal must be made to understand that an

attempted assault, whether successful or not, will
be followed by ultimate retribution, and that he
will have incurred the enmity not only of the
victim's family and friends but of a powerful
organization that will pursue him tirelessly and
relentlessly to the very end until it eventually
captures him.

Clerks Also Interested
In these discussions the man most thought of

as a possible victim of attack is the proprietor,
yet the clerks are just as vitally interested. THE
KEYSTONE representative was in conversation re-
cently with the head of a department of a well-
known retail establishment. That gentleman was
recounting some of his experiences during his
long service with the house in question and de-
clared that although he was surrounded by and
constantly handled jewelry and precious stones
of great value he never could quite get away
from the feeling of danger from crooks who
might be tempted to attack him, and especially
since the Sixth avenue case. It was true, he de-
clared, that constant association had caused him
to lose in some measure the sense of value of the
goods he handled, and that they appealed to him
only as so much merchandise.
In the same way, a bank clerk, for instance,

acquired the same attitude toward the money he
handled, and tossed bundles of actual money
about as he would so much dry goods. But this
same bank clerk worked in a cage and no one
could get at him to steal his goods without inter-
ference, while the jeweler's clerk had only a glass
counter for protection. Naturally jewelry can not
be sold through steel bars, no matter how ornate
they may be, and it therefore became evident that
in their stead there must be substituted some
great moral force that would be equally effective,
and what could accomplish such a result better
than the certainty of severe punishment.

Jewelry Embezzler Sent to Prison
Los Angeles, Cal., September 28.—Cecil Ander-

son, 23 years of age, who was convicted of embez-
zling jewelry valued at $450 from the Home Pay-
ment Jewelry Company, soot Broadway Central
building, by whom he was employed, has been sent
to the penitentiary for three years. He was
given his freedom on probation on the plea that
he had never been in trouble and desired to have
a chance to take care o: his wife and two chil-
dren. A month later Ile forged a note on a local
store. He was discovered in the act of selling
the goods he secured. He was then rearrested,
charged with having violated the conditions of
his parole. It was later ascertained that he had
deserted from the navy.
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Jewelry Trade Industrial Course
Incorporated in Providence School Curriculum

Fifteen Manufacturing Jewelers Agree to Aid Young Students By Giving
Instruction at Factories—New England Manufacturing Jewelers and Silver-
smiths' Association Active in the Movement—Superintendent Condon's Ap-
peal to Parents

Providence, R. I., September 25.—The superin-
tendent of schools of this city, Randall J. Con-
don, has completed the plans set afoot last
spring whereby the boys of the public schools
of the city may take advantage of a co-operative
jewelry course and learn the jewelers trade while
at the same time completing their high school
courses. In the development of these plans Mr.
Condon has received the support and co-oper-
ation of fifteen manufacturing jewelry concerns,
all of whom have agreed to take the boys for
training through arrangements made with the
New England Manufacturing Jewelers and Sil-
versmiths' Association. Russell C. Lowell, of the
technical high school, has taken Mr. Condon's
ideas in this innovation in instruction, and has
worked the plans out in all their details.

Open in Ten Days

The course will, it is now expected, be opened
within a week or ten days. At the present time
there has been some delay caused by the slowness
on the part of the parents to consent to the
plan through their not fully understanding the
proposition. Nine of the best shops in the
city have agreed to receive two or four students
apiece, so that places are assured for at least
twenty boys. The circular letters sent out by the
superintendent of schools have brought out many
inquiries and there is every prospect that the
classes will attain large proportions as soon .as
the parents become thoroughly conversant with
the project.
Already there are about a dozen boys who

have submitted their names as prospective stu-
dents in the co-operative course. Several of the
silverware firms have made inquiries as to the
scope of the course and during the next few days
it is expected that some of the largest of these
concerns will unite with the school department
in the matter. Among the manufacturing jewel-
ers interested in the co-operative movement are
the Wightman & Hough Company, George H.
Cahoone Company, E. L. Spencer Company, C.
Sidney Smith Company, Irons & Russell, Martin-
Copeland Company, Ford & Carpenter, Hamilton
& Hamilton Jr., Potter & Buffington Company,
Warren & Williams, Theodore W. Foster &
Brother Company, J. T. Mauran Manufacturing
Company, Waite, Thresher Company, B. A. Bal-
ton & Co., Inc., Ostby & Barton Company,
George H. Holmes Company, Wolcott Manufac-
turing Company, Cory & Reynolds Company.

The Wage Scale While Learning

In the jewelry course the boys will each receive
ten cents an hour for the first year, eleven cents
an hour for the second year, and fifteen cents
an hour the third year for every hour in the
shop. There will be no compensation for the
time in school. The wage scale will thus give
every boy who works the full prescribed time
$345.60 the first year, $16o.i6 the second year, and
$218.40 the third year, a total for the three years
of $524.36.
Not only have the members of the New Eng-

land Manufacturing Jewelers and Silversmiths'
Association given their sanction to the proposed
course and are using every effort to have the
course start under the most favorable conditions,
but the manufacturers themselves stand ready at
all times to give advice and suggestions and to
meet in consultation with the school authorities
S9 as to insure for the course the utmost prac-
ticability, in order that a boy who may take the
course will, at the end of the three years, have
gained a practical as well as theoretical knowl-
edge of the trade.

Superintendent Condon made the following
statement to THE KEYSTONE representative re-
garding the proposed new course:

"The great demand of the hour seems to be
for educated men who also possess technical
knowledge. The great prizes lie, not in the pro-
fessions, but in manufacturing and commercial
lines. There is no way to learn a business ex-
cept to engage directly in its details. The suc-
cessful manufacturer must understand the minut-
est details of his business. In the early part of
his career he must not be afraid to soil his hands.
"The part time school and shop co-operative

courses have been established for the purpose of
equipping the high school at graduation with a
definite means of securing a livelihood, and at
the same time to provide for the trades a higher
type of workmen, who in the nature of things
will more rapidly rise to managerial control and
to eventual ownership.
"For the past year such co-operative course has

been maintained in the technical high school for
machinists with marked success, and to the en-
tire satisfaction of students, parents and em-
ployers. It is now proposed to provide a similar
course to fit boys to take positions in the many
thriving jewelry factories of this city and vicin-
ity.
"Realizing the need of the infusion of a new,

well-equipped and more ambitious element into
the jewelry factories, the leading manufacturers,
themselves for the most part risen from the
bench, have declared themselves willing to co-
operate with the school committee in establishing
a co-operative course for jewelers.

The Plan for the Course

"The plan for the course will be in general
similar to that for the machinists. Boys who
have successfully completed one year's work in
the high school will be eligible for appointment
to work in the shops on alternate weeks. Before
the completion of the first half year in the high
school the boys who wish to take this course
will be placed in a separate division where their
work will differ somewhat from that of the other
classes. This will afford some special prepara-
tion for the work in the industry without causing
loss of time in the school should they not suc-
ceed in the shop trial.
"Near the close of the school in June, or just

after the opening in September, the boys who
elected this course will be placed in the shops for
a trial period. In order to become permanent
members of the class, however, they must show
that they are suited to the work. If the trial is
satisfactory to all parties concerned, the boy and
his guardian enter into an agreement by which
the boy agrees to work as an apprentice in the
shop under the half-time plan for three years,
and the employer agrees to give the boy every
possible chance to learn the trade. The actual
time that the boy is to spend in the shop is
twenty-six weeks a year, each week to consist
of fifty-six hours. He is to receive pay for the
time spent in the shop, with a chance to make up
lost time. The wages for this work will be uni-
form in all the shops, will be paid on the regular
pay days of the different establishments and will
amount to about $55o for the three years.

Co-operate with Parents

"The desires of the boys and their parents
will be consulted as far as possible in deciding
in which shop a boy shall work. The boys will
be taught the trade in the place and by the peo-
ple fitted to produce the most satisfactory re-
sults. The shop teachers will be the foremen
and workmen of the shop, and the treatment of
the apprentices will be the same as that of any
other of the workers, except for the alternation
with the school.
"In addition to the shop work and of equal

importance with it will be the studies in the

school on alternate weeks. These studies will
be not only intended to help the boys with the
work in the trade, but will give a general knowl-
edge of the world's history and development,
such as every well-educated man should have.
The course of study which follows will be seen
to include many of the usual studies of the high
school, with the addition of special studies de-
signed to help the worker in the jewelry trade.
For the first term of the first year the work will
be like that for the other courses in the school.
During this time the boy must show that he is
a sufficiently good worker at his allotted tasks to
be given a chance in this course. If he succeeds
in his school work he will be placed in the jew-
elry division and given some special instruction
for the remainder of the year, though the work
will be much like that of the other courses, so
that he will be able to go on with his high school
studies if he does not prove satisfactory during
his shop trial. In the fall of I911 a class will be
started in the half-time work without being re-
quired to take the special course which will be
hereafter necessary for the first year. In organ-
izing the work for the present year any boy fif-
teen years old who has completed the first year
in any high school may enter.
Schedule of Studies for Three Half-time Years
"The course for three half-time years fol-

lows:
"Second high school year—English, history of

art, physics and chemistry, drawing and design,
current events and shop arithmetic.
"Third year—English, industrial history, chem-

istry, metallurgy, drawing, modeling, current
events, shop arithmetic and commercial geography.
"Fourth year—English, design and modeling,

metallurgy, precious stones, applied electricity,
commercial law, current events, American his-
tory and civics, advertising and transportation.
"The school work will be so taught as to re-

late it in every possible way to the work in the
shop. In place of the foreign languages of the
regular course there are courses which are
especially related to the trade, together with
courses in industrial history. English, physics,
civics, and applied electricity will be taken as
in the regular courses, while chemistry, freehand
drawing, designing and modeling will be studied
for a longer time than in the other courses and
with direct reference to the jewelry trade. The
special studies in the course will be applied
directly to the work in the shop, and in addition
there will be a series of lectures by practical
men on shop subjects.
"The whole object of the course," declares the

superintendent of schools, "is to give to all boys
who wish to become educated, competent work-
men a chance to realize their ambitions without
loss of time and in the best possible way. Here-
tofore it has been necessary for the worker at
the bench to obtain his education in the theory
of his trade by attending evening school or else
to wait until he had all the theory before he be-
gan to apply it in actual practice. Under the
proposed plan the boy who is in earnest has a
chance to learn a trade, earn a living—or at
least a large part of it—and obtain a good, gen-
eral education as well.

Robert H. Ingersoll & Bro. Bring Suit
Against Alleged Price-Cutters

New York, September 29.—A bill of complaint
was filed recently in the United States circuit
court, this city, by Robert H. Ingersoll & Brother,
315 Fourth avenue, against Morris Rosenburg,
Jacob Rosenberg, Samuel Rosenberg and Louis
Rosenberg, doing business as a copartnership under
the style of Rosenberg Brothers, 339 Canal street,
alleging an infringement on Yankee, Eclipse,
Midget, Junior and Universal watches, embody-
ing the letters patent No. 666,997, No. 672,728, No.
767,096, No. 855,850, No. 865,642, No. 865,672,
and No. 926,329, in that the defendants have sold
and are now selling these watches at cut prices
in violation of the contracts under which the
watches are placed on the market. The bill of
complaint recites the provisions of the selling
contract.
Damages already amounting to $1o,000 are

alleged, and a preliminary injunction is asked
pending the settlement of the case.
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Had Gems Hidden in Retail Jewelers Form
Pockets and Rubber Stocking 24-Karat Club of Buffalo

Chicago Jeweler and Wife Held by New York
Customs Officials—Had Been Watched
Owing to Numerous European Trips

New York, September 25.—A rubber stocking
and a petticoat with twenty-five pockets in it
are the means by which Rudolph Newman, a Chi-
cago jeweler, and his wife are alleged to have
tried to smuggle diamonds and other precious
stones and jewelry into this country today.
The couple arrived on the steamship Nieuw

Amsterdam, of the Holland-American Line, ac-
companied by two small children. Newman,
when arraigned before United States Commis-
sioner Russ, furnished $2,000 bail, while Mrs.
Newman was paroled on her own recognizance
on account of her two children, who needed her
care.
There has not, according to the customs

authorities, been such a flagrant case of alleged
smuggling reported at the customs house in
months past—in fact, since the rigid system
adopted by Collector Loeb went into effect. In
the rubber stocking, which Newman wore tied
abount the lower portion of his body, the cus-
toms officials say they found a quantity of uncut
diamonds valued at about $1,5oo, and in the
pockets of his wife's petticoat numerous packages
of small jewelry and a number of garnets and
other stones, said to be worth about $5,000. All
the jewels were seized.
Had it not been for the fact that Newman was

under suspicion because of his frequent trips to
Europe the gems probably would have remained
undetected, the officials said, so artfully were they
concealed.
According to Special Deputy Surveyor Smythe,

Newman conducts a prosperous jewelry business
in Chicago. Suspecting that the frequent trips
he made to Europe were for the purpose of
stocking up his stores the customs officials de-
scended upon him and his wife as soon as they
arrived. According to their declaration and to
all outward appearances neither had anything
with them that was dutiable. Not satisfied with
appearances, the inspectors separated the man and
wife and subjected them to a rigid examination.

Jewelry Designing Classes to Be
Held by Attleboro Y. M. C. A.

Many Enrollments Already—Young Men of
Attleboro, North Attleboro and Plainville
Eligible—Course Is Thorough and Will Last
Through Winter Months

The class of jewelry designing which has been
started at the Y. M. C. A. gives every indication
of success. A special room has been prepared at
considerable expense to accommodate the class
and will be equipped with every necessary ap-
pliance. The instructor will be J. H. Harmstone,
one of the most prominent designers in the
jewelry section.

Quite a few scholars have already enrolled
and many more are expected as the class work
develops. The Y. M. C. A. has been congratu-
lated for the work it has done in this department
of trade school work and the opportunity that is
offered the jewelers of Attleboro, North Attle-
boro and Plainville will undoubtedly be eagerly
taken advantage of by many of the young men in
the shops.
The cost of the instruction is comparatively

small, but the work is very thorough and lasts
through the winter months. Some of the exhibits
of work accomplished in former years have been
excellent, but this year there will be a big ad-
vancement as the facilities afforded by the W. C.
Tappan Memorial building, in which the Y.M.C.A.
is now located, are much greater.
Mr. Harmstone has outlined a very attractive

course of jewelry designing, and it will be ad-
vanced enough for trade school graduates to take
advantage of as well as new beginners. Sev-
eral young men who have been under Mr. Harm-
stone's instruction for the last few years have
been able to secure excellent positions.

Meet at Hotel Statler and Elect Officers—Out-
ing Also Held Considered Great Success.
William Ehmann Elected Life Member

Buffalo, N. Y., September 27.—The leading
local jewelers of this city met recently and or-
ganized the 24-Karat Club of Buffalo. Some
time ago there had
been talk of form-
ing such an organi-
zation, but nothing
definite occurred
until last week,
when a number of
well-known mem-
bers of the local
trade got together
at the Hotel Stat-
ler and elected the
following officers :
President, William
F. Ehmann; vice-
president, Gustave
A. Frisch; treas-
urer,Fred J. Dorn;
secretary, Louis
Schutt.
The board of

directors consists
of Fred Petersen,
Albert Zilliox, Herman A. Reinhardt, Alfred 0.
Bald, John J. Diebold. The first president of the
new club is one of Buffalo's most prominent retail
jewelers, being a member of the firm of William
Ehmann & Son, 316 Elk street.
Mr. Ehmann's father has been honored with a

life-membership in the organization for the rea-
son that he is the oldest living jeweler in Buffalo
today, besides being the first president of the
local jewelers' association. On September 17 the
members of the club held an outing which was
largely attended. Photograph of the members
and their wives and friends taken while on this
outing is shown herewith.
The following committees have been appointed:

WM. F. EHMANN
President of 24-Karat Club

of Buffalo
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Watchmaker Examiners Report
to Wisconsin State Association

Board Recently Appointed at Convention Tells
About Its Work So Far—An Appeal for
Concerted Action

The board of examiners for watchmakers ap-
pointed by the Wisconsin Retail Jewelers' Associa-
tion recently held its first examination and has
reported to the association as follows :

Gentlemen :—You have no doubt all received,
from time to time, the various announcements of
the board concerning the examinations and our
appeals to the watchmakers of the state.
Today we can report that the first examination

has taken place and that we will make our first
recommendation to award certificate of com-
petency.
There were five applicants. The examinations

were held in the Wisconsin Institute of Horology,
F. A. Thomas very cordially tendering us the use
of his quarters, with necessary benches, lathes, etc.
The examination occupied two days and

evenings. The applicants were obliged to demon-
strate that they had technical and practical knowl-
edge of watchmaking.
The entire field of watch repairing was gone

into and proved most interesting, both to exam-
iners and applicants. The quizzes were both
verbal and written. Applicants were obliged to
make new parts and find and correct defects in
movements which had been specially prepared by
the examiners.
Examinations and work were thoroughly gone

over by each examiner. After due consultation
the board agreed and hereby recommend to your
honorable body that certificates of competency be
awarded to Charles Keller, of Appleton, Wis.,
and J. S. Langwill, of Beloit, Wis.
We beg to report further that all matters per-

taining to the examination are kept on record by
the board, to which reference can easily be made
at any time.
A roster of the successful applicants has been

started by the board,
which we trust will be
continued and thus form
the nucleus for a guild,
so to speak, of the ex-
pert watchmakers of the
state.
With this examination

the ice has been broken.
To make future exam-
inations successful will
depend on you. It will
be necessary for you to
assist by inducing your
watchmakers to take this
examination. Another
means to the end will be
for you to ask for a cer-
tificate from the associa-
tion when a watchmaker
applies for a position.
You will thus establish
the need of holding a
certificate in order to se-
cure a desirable andon
profitable position ; fur-
thermore, a feeling of

self-respect will be aroused and the ambition fired
to become a good workman. It will give apprentices
some goal to work toward, with the result that
a higher grade of watchmakers will be produced.
Hoping that the united support of the entire

membership will be given to this part of the as-
sociation work and that the next class examined
will be much larger, we beg to remain,

Respectfully yours,
THEO. SCHELLE, Chain= ;

kSEPH WELLSTEIN,
MIL BACHMANN,

THEO. TWELMEYER,
B. W. THIEN,

Members of Newly Organized 24-Karat Club of Buffalo

24-Karat banquet—Albert Zilliox, chairman;
Engene Tanke, Frank Ehrenfried, J. G. Gibson,
Emil Dettling.
Annual outing—Alfred 0. Bald, chairman;

Henry Nise, George H. Striker, S. H. Brick,
Jerome A. Scherer.
Entertainment—John J. Diebold, chairman ; A.

H. Hoyler, J. Scharmach, John Schaefer.
Membership—Fred Petersen, chairman; Frank

P. Nuse, Jacob Zilliox, Paul Dettling.
Grievance—Herman A. Reinhardt, chairman;

Gustave A. Frisch, Fred J. Dorn, Gustave Hahne-
mann.
President and secretary members of all com-

mittees ex officio.

First Outing
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"The Model Ring"
IT WILL INCREASE YOUR SALES AS IT DOES THE SIZE OF THE DIAMOND

Aids diamond's
brilliancy

Show this mounting to your
customers and they will
have no other.
It not only apparently en-
larges the diamond but
greatly enhances its beauty.
Send for an attractive dis-
play card in colors.

ENLARGES THE DIAMOND
The Result Furnishes an Agreeable Surprise

Jos. H. Meyer Bros., "The Sketch-Book House,"

Protects edge
from chipping

It secures the stone in such
a fashion that it not only
protects the edges, but pre-
vents the stone from fall-
ing out.
It means more sales for
you.

59 Nassau Street, Cor. Maiden Lane
NEW YORK

DIAMONDS
The price on perfect diamonds
is going up 15/,' very soon.
This information is authentic,
coming to us direct from the
most reputable diamond authorities in
the European markets. We have never
yet attempted to force sales by sending
out false reports to our customers. We
stand behind this news and urge those
jewelers who are planning to buy
diamonds in the near future to buy now.
We make it public because we are
especially well prepared at this time to
fill all orders for perfect stones. Our
supply on hand is large enough to
enable us to maintain our present prices.

MEMORANDUM PACKAGE SENT UPON

We have done an unusually large busi-
ness in diamonds this season because
we have been selling goods of the right
quality at the right price. Last Spring
we bought a very large series of loose
stones, Blue Wesselton color, most of
them perfect, from to 2;,. carats. We
have been urging our customers to send
for a memorandum package and compare
our goods with what they had already
in stock or recently received on consign-
ment. Very many jewelers have taken
advantage of our offer and everyone of
them has sent us an order. Nowhere
can diamonds be bought at the prices at
which we are now selling them that
equal ours in color, cutting, freedom from
flaws and general brilliancy.

REQUEST

CROSS & BEGUELIN
23 MAIDEN LANE :: NEW YORK
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Numerous Decisions Handed
Down by Board of Appraisers

Pieces of Coral on Strings Assessed as Jewelry.
Judge Sharretts Sustains Protest of Import-
ers of Snuff Boxes—Other Decisions of In-
terest

New York, September 20.—Many decisions
have been handed down recently by the board of
United States general appraisers, some of which
have a distinct bearing on some branches of the
jewelry trade.

Rosaries imported by H. F. Downing & Co.,
this city, were assessed at 6o per cent under para-
graph 408 of the act of 5897.
The importers claimed tilt-. merchandise dutiable

at the rate applicable to the component material
of chief value entering into the construction of
the rosaries. The board finds some of them
dutiable at 45 per cent under paragraph 112 or
193, others at 30 per cent under paragraph 449,
and those marked `C" on the invoices and com-
posed of mother-of-pearl at 35 per cent ad
valorem under paragraph 450.

Gilt metal belt buckles ornamented with pol-
ished steel points were imported by the Mark
Cross Company, New York. Said merchandise
is not commercially known as jewelry and the
appraiser in a supplemental report says the mer-
chandise should have been returned for duty at
45 per cent under paragraph 193 of the act of
1897, as claimed by the protestants, and not at 6o
per cent under paragraph 434, as assessed by the
collector.

Coral Assessed as Jewelry

Pieces of branch coral of irregular diameter
and length, strung on cotton threads severally
joined at the ends with a cheap brass clamp, were
imported by Maloof & Dowaliby, New York.
The articles were returned by the appraiser as
jewelry, and were assessed at 6o per cent under
paragraph 434. In a previous decision the board
held that all varieties of coral suitable for use
in the construction of jewelry, including branch
coral strung on cotton threads, were dutiable at
Jo per cent ad valorem under paragraph 435 of
the act of 5897. In harmony with that decision
the board holds that a complete necklace com-
posed of precious stones (coral) fitted with a
clasp is jewelry, regardless of whether the metal
clasp is composed of precious or base metal. The
board overrules the claim in the protest that the
merchandise is dutiable as manufactures of coral
at 50 per cent under paragraph 115, and affirms
the collector's decision.

Cigarette Cases Are Smokers' Articles

C. A. Clark, New York, imported cigarette
cases made of gun metal. They are designed to
be carried on the person, are valued at over
twenty cents a dozen pieces, and were returned
for duty at rates equivalent to 85 per cent under
paragraph 448 of the act of 1909. The claim in
the protest of a duty of 6o per cent under para-
graph 475 as smokers' articles is sustained.
The Stix, Baar & Fuller Dry Goods Company,

St. Louis, imported brooches, hatpins and other
articles composed of metal ornaments, set with
imitation precious stones, which are commonly
known as jewelry, and bags made in part of
beads or spangles. The board holds the mer-
chandise dutiable at 6o per cent under paragraphs
434 and 408 of the act of 1907, thus overruling
the protests.
Fancy vest buttons set with paste imitating

agate, onyx, diamonds or other precious stones,
or composed in chief value of german silver and
brass plated with silver and gold, were imported
by Harrington & Goodman, Philadelphia, Pa. The
protest was overruled and the collector's decision
affirmed.

Duty on Snuff Boxes

In passing upon the classification of snuff
boxes the board holds that they are not articles
intended for purposes of ornamentation, but used
for utilitarian purposes. The issue arises under
the act of 1909, the importers being Alfred An-
derson & Co. The boxes are composed of brass,
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Elgin National Watch Co. to Present
Motor Club with Handsome Gold Medal Annually

Artistic Gold Medal Presented Annually for Competition to the
Chicago Motor Club by Elgin National Watch Company

Elgin, Ill., September
25.—The Elgin National
Watch Company has pre-
sented a most striking
gold medal to the Chi-
cago Motor Club, which
will be given annually to
the winner of the Elgin
national trophy race.
This is in addition to
the large silver cup
which was donated by
the company last year.
The medal is oval in

shape, measuring four
and three-eighths inches
in length by three and
one-eighth inches in
width. The obverse side
contains a reproduction
of the silver cup itself,
embellished with a hand-
some border. The reverse
side contains a wreath
of holly and oak leaves.
The medal is of solid

14-karat gold, one-eighth
of an inch thick and
weighs seven ounces. It
was made by C. D. Pea-
cock and is valued at
$500.
The total distance for

the race for which the
cup and the medal are
given is thirty-six laps,
or 305 miles, 204 feet.
Last year the race was

won by Ralph Mulford,
in a Lozier car, who av-
eraged 62.50 miles an
hour. He received the
large Elgin sterling silver
cup as a reward for
being first in the 19Io
contest.
Mr. Mulford therefore

received the Elgin gold
medal this year as a re-
ward. This year the
contest was won by L.
Zengel, in a National car,
who averaged 66.45 miles
an hour.

nickel plated, and german silver. The collector
returned the merchandise as articles of personal
adornment or intended for ornamentation, where-
as the importers contended that the articles
should be classified as merely "manufactures of
metal," with duty at the rate of 45 per cent.
Judge Sharretts agrees with the importers and
holds that the merchandise is not to be worn or
carried for the purpose of ornamentation. The
protest is sustained and the collector's decision
reversed.

Theodore Schisgall Opens
Chicago Branch

New York, September 26.—Theodore Schisgall
has opened a western office at 37 South Wabash
avenue, Chicago, in charge of J. A. Eagen. A
complete line of clocks, statuary, pedestals and
art works will be carried to permit ready selec-
tion and assure prompt shipments to western
jobbers.

L. W. Lewis Victim of Explosion

Columbus, Ohio, September 20.—L. W. Lewis,
well-known jeweler of this city, was burned to
death recently in the basement of his home. Mr.
Lewis had a jewelry store at 69 South High street,
had long been popular in the jewelry industry and
social circles. He is survived by a widow, a
daughter and a son, George Lewis.

Washington, D. C., Jewelers to
Hold Oyster Roast This Year

Washington, D. C., September 25.—At the re-
cent meeting of the local Retail Jewelers' Asso-
ciation it was decided to abandon the usual basket
picnic held at this time of each year, and instead
a big oyster roast will be held some day in the
near future, to be determined at the October
meeting of the association. To this will be in-
vited the members of the Maryland Retail Jew-
elers' Association. It will be held on the shores
of the upper Potomac.

President A. 0. Hutterly appointed the follow-
ing committee on arrangements : George W. Spier,
chairman; A. D. Prince, W. J. Kettler, Salvatore
Desio and Milton Baier. The following publicity
committee for the outing was also appointed:
Joseph Baum, chairman; Ben Greenberg, Charles
Schwartz, C. L. Linz and L. R. Colburn.
President Hutterly said he hoped to have the

largest attendance for the outing this year in the
history of the organization. The jewelers will
take their families and friends.

It had been expected that the members of the
association who attended the Richmond conven-
tion would present formal reports, but as they
did not have them in hand they will not be
forthcoming until a later date. The question of
getting the convention to Washington in 1913 was
taken up and discussed, and the jewelers are
confident that they will be able to land it. Plans
looking to this end are already being pushed.
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:1 HE Plymouth design of Hollow Ware,

T
0 first offered by us a few years ago,

met with pronounced success. In
Q response to urgent requests from the

PAO U  trade we have prepared and are
now offering a full line of Flatware

to meet this popular demand.
The simplicity of the outline and the refine-

ment of the decoration produce a design in har-
mony with the Plymouth Service, and equally
appropriate for use with other Colonial or Old
English bright finish ware. It is made bright
finish only.

In addition to the Spoons and Forks, a
complete assortment of fancy serving pieces is
included. A radical departure has been made in
the bowls of fancy pieces, which, while in perfect
accord with the general spirit of the design, afford
a most attractive novelty in construction and
appearance.

We are prepared to fill orders on short no
for Fall Trade.

Correspondence solicited.

The Go
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A semi-monthly Journal, published on 
the 1st and

15th of each month, devoted to the interests of

the Watch, Jewelry and Kindred Trades. The
purpose and policy of this Journal are the pro-
tection and promotion of all trade interests. A
rigid censorship assures the reliability and worth
of all reading matter, and the exclusion of all
that is not trustworthy or relevant. We decline
to insert advertisements that are unreliable, or
misleading in representation, defamatory in state-
ment or detrimental to the welfare of the trade.

Subscription—One Dollar per year, postpaid, to all parts of
the United States, Hawaii, Porto Rico,Philippines, Guam,

U. S. Island of Samoa, Cuba and Mexico; single copies,

regular issues, 10 cents; special issues, 25 cents. To

Canada, $2.00 per year. To Foreign countries, $3.66

(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone," when sent by mail, should

be made by Post Office Money Order, Bank Check or

Draft, or Express Money Order. When neither of

these can be procured, send the money in a Registered

Letter. All remittances should be made payable to

The Keystone Publishing Co.

Change of Address — Subscribers desiring their address
changed, should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d

of each month to insure insertion in the issue of the 1st

of the following month, and by the 8th of the month for

insertion in the issue of the 15th of the same month.

Address all communications to

THE KEYSTONE PUBLISHINO CO.

NEW YORK
1102 JEWELERS' BLDG.

PROVIDENCE, P. I.

210 HOWARD BLDG.

CHICAGO
1201 HEYwORTH BLDG.

809-811-813 N. 19th St.

Philadelphia, Pa.

LONDON, STEVENAGE HOUSE

40 HOLBORN VIADUCT, E. C.

Our Annual Holiday Number

The next issue of THE KEYSTONE—to be

published October 15—will be our annual

Holiday number. This valuable issue will

consequently reach our readers two weeks

earlier than in previous years. The ad-

vance in the date from November i, as

heretofore, to October 15, which was made

possible by the semi-monthly plan of publi-

cation, will serve a double purpose, as it will

give our readers ample time to put into

effect the trade-bringing holiday plans which

will be found in this issue, and will enable

advertisers to place their holiday announce-

ment before the entire trade sufficiently

early to give the latter ample time for holi-

day selection. The special features have

many practical suggestions entirely new to

the trade, the use of which will prove sur-

prisingly profitable.
As heretofore, the Holiday number will

have a specially designed cover printed in

colors, together with a number of extra fea-

tures of special interest and value at this

season. In addition its advertising pages

will be a practically complete directory of

the special holiday offerings of the jobbers

and manufacturers—indispensable informa-

tion to the trade at this time. It is oppor-

tune to suggest, therefore, that those whose

subscriptions expire with this issue renew

at once so as not to miss the wealth of use-

ful and seasonable information which will

be found in this handsome number.
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Fixed Prices Again Upheld

As the trade seem to be practically a unit

in their approval of the extension of the

fixed selling-price policy by manufacturers

exceptional interest attaches to a case re-

cently decided in San Francisco, Cal., when

the United States circuit court handed down

a final decree restraining a department store

of that city from cutting the price on a line

of clocks on which the manufacturers had

established a fixed selling-price. A notable

feature of this case was the imposition of a

fine, which is one of the first instances in

which damages have been recovered by the

complainants in a case of this character.

The decree of the court will be found in full

on another page of this issue.

Watchmakers' Examination

Elsewhere in this issue is published a

report made by the board of examiners for

watchmakers appointed some time ago by

the Wisconsin Retail Jewelers' Association.

The report covers the first examination by

the board, which was held after several

years of intelligent planning with a view to

assuring that the innovation would prove

practical and useful. While the first exam-

ination was necessarily in the nature of an

experiment, the examiners are quite enthu-

siastic and seem to be definitely convinced

of the practicability of the plan, the perma-

nent success of which, as they 1-,tate in their

report, will depend on the co-operation of

the members of the state association. Ad-

dressing the latter the examiners say:

To make future examinations successful will
depend on you. It will be necessary for you to
assist by inducing your watchmakers to take this
examination. Another means to the end will be
for you to ask for a certificate from the associa-
tion when a watchmaker applies for a position.
You will thus establish the need of holding a
certificate in order to secure a desirable and
profitable position; furthermore, a feeling of
self-respect will be aroused and the ambition
fired to become a good workman. It will give
apprentices some goal to work toward, with the
result that a higher grade of watchmakers will
be produced.

Although the applicants were few, the

examination was comprehensive and thor-

ough, occupying two days and evenings.

The entire field of watch repairing was

covered,.and the applicants were required to

demonstrate their knowledge by actual

work. A roster of the successful candi-

dates will be kept with the purpose of form-

ing a guild of the expert watchmakers of

the state.
The matter of securing competent watch-

workers has been a long-standing vexatious

problem with the trade. Those applying

for positions in response to advertisements

not unnaturally exaggerate their capabili-

ties, and the result is very frequently dis-

appointment, delay and loss on the part of

the employer, and a certificate such as

would be given by the board of examiners

would be at least some assurance to those

in search of competent help. We commend

the example set by the Iowa and Wisconsin

associations to other state organizations, as

the examination and certificate plan seems

so feasible a solution for a recognized trade

difficulty that it merits a good trial.

National Jewelers' Board of Trade

Among the proposed amendments to the

constitution and by-laws of The Jewelers'

Board of Trade which indicates the widen-

ing field and increasing usefulness of this

organization is the following: "This cor-

poration shall be called the 'National Jew-

elers' Board of Trade.' Simultaneously

with the announcement of this proposed

amendment we are informed that the board

has decided to open a branch office in San

Francisco, Cal., in order to provide the

members with the same efficient service on

the Pacific coast that they are receiving in

the eastern and middle states. It is worthy

of note that the board, apart from its duties

in the credit field, has recently, through the

medium of its good and welfare commit-

tee, performed excellent work for the

benefit of the trade generally. Instances of

this are the successful prosecutions under

the gold-stamping law, which have done

much to check this dishonest and demor-

alizing practice; also their initiative in the

new movement to combine all the jewelry

trade organizations into a great national

protective league for the better safeguard-

ing of the trade against the robbers and

desperados who make them their special

prey. The jewelry trade and industries are

fortunate in their organizations of a mutual

character—not operated for profit—whose

work has been and will continue to be of

immeasuable service to all concerned.

Jewelry Course in Public School

In his address at the Richmond conven-

tion, President George H. Holmes, of the

New England Manufacturing Jewelers and

Silversmiths' Association, explained to the

jewelers in attendance certain plans for co-

operative industrial education evolved by

the association in conjunction with the

school committee of Providence, R. I. Else-

where in this issue is published a statement

by the superintendent of the schools of

Providence explaining in detail the nature

of the new departure, which is simply a
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judicious combination of school and shop
instruction. The boys will attend a factory
and school on alternate weeks, and the stud-
ies in the latter will be so planned as to
assist them in their work in the former. In
this way it is expected that maximum bene-
fit may be obtained. The factories, realiz-
ing the importance of the new departure,
are very magnanimously co-operating with
the school authorities, and the boys will be
encouraged by a substantial income from
the shop while prosecuting their dual stud-
ies.

It is charged against our system of edu-
cation, and doubtless with excellent reason,
that manual and technical training is practi-
cally overlooked. The Providence plan, the
extension of which is already being advo-
cated by the press of Attleboro and sur-
rounding sections, may prove the first step
in the evolution of a new educational system
more practical and more in accordance with
the industrial and individual demands of
the period.
Not only have the members of the New

England Manufacturing Jewele'rs and Sil-
versmiths' Association given their sanction
to the proposed course and are using their
best endeavors to have the course start out
under the most favorable auspices, but the
manufacturers themselves stand ready at
all times to give advice and suggestions
and to meet in consultation with the school
authorities, so as to insure for the course
the utmost practicability, that a boy who
may take this course will, at the end of the
three years have gained the practical as
well as the theoretical knowledge of the
trade.

Co-operation in Advertising
In our last issue we discussed at some

length the question of co-operation in the
matter of advertising between manufacturer
and retailer. Our suggestions seem to have
whetted trade interests in the matter and
created a desire for further information.
We infer from letters received that many
of the trade have no accurate idea of the
extent of the assistance in the matter of
advertising which many manufacturers offer
them absolutely free of expense. All of
the manufacturers who conduct extensive
advertising campaigns to the public furnish
practically the same kinds and quantities of
advertising to the retail trade, and as a
typical instance of their liberality in this
respect we reprint from the current issue
of the little house organ of one of these
manufacturers the following:

We furnish folders, booklets, hangers, street-
car cards and display cards. The attractive little
booklet called the "Dining Room" is mentioned
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in every one of our advertisements and is sent
out to the people who write us direct. The book,
besides being an authoritative work on entertain-
ing and the arrangement of the dining-room, con-
tains illustrations of all our flatware patterns but
does not contain prices. The reader is referred
to the local jeweler for these.
A supply of these booklets, with your name

printed on the cover, will be furnished on request
for distribution from your store.
Several new folders have been prepared lately

and all are shown here. Each contains a full-size
illustration of a teaspoon with a description and
list of pieces made in that pattern. Ask for a
supply, using the postal. When you get them,
pile them up on your showcases, put them in the
envelopes with repair work, wrap up one or two
in each package that goes out and mail them with
your statements. It is an effective method of
advertising and costs you nothing.
Some of the display cards and hangers can be

used for window displays and there are probably
plenty of blank spots on your walls that they
would help to brighten up.
Don't overlook the street-car cards. They are

designed to reach people on their way to and
from their tables—an important matter because
the appeal on the card is so worded as to bring
the question of silverware home to the reader on
sight of his own table equipment.

Necessarily, only one dealer in a town can use
these cards to advantage, and if you expect to be
the one send the postal card along at once.

So runs the announcement, and as the
season is now here when every member of
the retail trade finds it imperative to do
more or less advertising it is opportune to
direct attention to this free advertising mat-
ter, which, as we stated, is typical of that
furnished by all manufacturers who adver-
tise extensively to the public through the
medium of the popular magazines. It
should be kept in mind that these advertise-
ments are compiled by experts in this
branch, being planned with a view to maxi-
mum attractiveness and results. The illus-
trations are appropriate and the argument
accompanying them is as impressive as well-
chosen phraseology can make it. When it
is remembered that during the holiday sea-
son, at least, some of these manufacturers
will advertise to consumers in magazines
aggregating well-nigh to,000,000 in circula-
tion the jewelers can better realize the im-
portance of this factor in aiding their
business.

Cut-glass Manufacturers Organize
A new organization of interest to the

trade is the National Association of Cut
Glass Manufacturers which was formed
some weeks ago. The situation in the cut-
glass market and industry amply justifies
the formation of this association. Had
such an organization existed some time ago
it would have been much better for this
important industry, as many vexatious prob-
lems detrimentally affecting the manufac-
ture and the marketing of the product could
have been settled by mutual agreement,
much to the benefit not only of the manu-
facturers but to the dealers who handled
their wares. As it is, there is much work

ahead of the new association and it is to be
hoped that the members will faithfully ad-
here to whatever policy may be considered
most advantageous to all concerned. Few
associations have had at the start so com-
prehensive and influential a membership,
and the combined talent should readily find
a solution for the difficulties which have
made such an organization necessary.

Unique Class in Art Jewelry Work
The evidences of increasing interest in

the arts and crafts field are being added to
almost daily. A new departure of trade
interest is announced from New York, and,
although at present purely philanthropic
in character, the idea is very practical and
may easily be developed into trade impor-
tance. In every community there are unfor-
tunate men and women who are handi-
capped by some physical defect, congenital
or accidental, and the question of making
them self-supporting has long been dis-
cussed, but without substantial result. We
are now informed that representatives of
the New York School of Philanthropy
made an investigation to discover what
trades and industries offered the best op-
portunities for cripples. They came to the
conclusion that a special training school is
needed which will confine its activities to
those trades which cripples can pursue with
advantage, and which, at the same time,
will be broad enough in its opportunities to
render self-supporting the many classes of
handicapped.
The result of this investigation was the

establishment of a jewelry trade class for
crippled boys, reasons given for the selec-
tion of this trade being the following: The
work does not require physical strength
and most of it can be done seated. Only the
hands are essential, and most cripples are
disabled in other ways. There seems to be
a steady demand for skilled workers and
the trade is one which an unskilled immi-
grant can not acquire without apprentice-
ship, which gives a skilled cripple a needed
advantage.

It will interest and encourage those en-
gaged in this commendable work to make
note of a special article which will appear
in our Holiday number—our issue of Oc-
tober 15—which will describe and illustrate
the magnificent work in art jewelry now
being produced by one whom an accident
in childhood permanently crippled, incapac-
itating him for employment which called
for the use of strong limbs. His success in
this specialty has been most remarkable,
assuring him a large income for life, if not
an immense fortune.
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Active and tireless in producing tableware
by right methods and finding ways to
better it as art and science advance.
Producing tableware that is beautiful, well
made and of Sterling Silver that is 1902050 fine.
Tableware that appeals to the housewife
and proves most profitable to the Jeweler.

ROGERS, LUNT C.? BOWLEN CO.
SILVERSMITHS

MAIN OFFICE AND FACTORY:
KENWOOD AND FEDERAL STS.

NEW YORK CITY
15-17-19 Maiden Lane

: Greenfield, Massachusetts

SAN FRANCISCO
717 Market Street

MONTICELLO JOHN HANCOCK
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Quality Individuality
Artistic Design

ALL OF THESE APPLY TO

ASSYRIAN GOLD
the line that is "different."
It is the only thing of its kind on the market.
It affords historical interest to the possessor as well
as pleasure. It is a complete change from the old-,
fashioned Ormolu Gold and at prices that compare
favorably. These are only a few of the reasons
that have placed ASSYRIAN GOLD in the list of
success bringers.

OUR PHOTOGRAPHIC CATALOGUE
will tell you all about it. Mail a card today and we
will send it by RETURN EXPRESS PREPAID.

Full line on display at our New York Office, 409 Broadway, and SanFrancisco Office, 505-507 Monadnock Bldg., including KARNAK BRASS,Silver-Plated Hollowware and Flatware, Gold-Plated Clocks, JewelBoxes and Novelties, Hand-Hammered Copper, Brass and Wrought Iron
and Brass Electric Portables with Patented Art Shades.
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ORIGINATED BY

THE BENEDICT MFG. CO.
EAST SYRACUSE, N. Y.

rem-Th
i 12 Size (6) 

Designs,„ :,..1.711"e"

1
--..

..., .0., 1 (*,111, V ' ' ' 4. \f/Y ' :2-1-...:_ \t,--- i 4
Ki_,,i 

v 1 ... .... ...i."--„,■:., - -. : ' tit." ''' '' Sh, 'I"-

' i C-:: . k 
r4 .- -, -,--,4,,,, 0 . „I V 'i I \ s -,..0.-44.. ,e.P'4,.. . ', —42'...e4m.  ' ,-;:q ...,

- , / -;.-:, ,.........‹ ..r.' \ ... z,, ,i - r.,44,67.4,_, ' 4.., 4 ,\\- - -
rj - . - , .-_, -,---) , _ ,tivr- ..,, ■.; 
(.--)- --',Y3i,, ,, .iN —  \ --, - '-:-'1■-_ ____.

5004 5005 5006

Howard Engraved Watches

W
E reproduce six of the exclusive Howard
engraved designs in Crescent" and "Jas. Boss/9

• 4 4

gold-filled cases.
They illustrate the diversity of the line and the distinctive
S uality of the patterns.
Howard Watches are also supplied in a wide range of
engraved sofid gold cases. Your progressive jobber carries a full
assortment of engraved Ho wards. Order a selection from him.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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FOR THE FALL TRADE

Our line is larger and
better this Fall than

ever before
Consisting of many new shapes and a

variety of entirely new and original

designs. To convince you of these facts

we extend a cordial invitation to visit us

at either our New York or Chicago

Salesrooms.

New York Salesroom
38 MURRAY ST.

e.
' I

Punch Bowl 10, 12 and 14 in. Open, cupped
or square shapes. Detachable Standards.

Comport, Vase or regular styles.

AN.

Reasons why Bergen Glass

sells the year round

Quality, Finish and Price

We guarantee every piece of glass we send

out. We also desire to call your attention

to our large line of ROCK CRYSTAL and

ENGRAVED GLASS. This line is made

up of the most beautiful Floral patterns

imaginable.

LOOK FOR THE "BERGEN" TRADE-MARK

OVIAIN OFFICE AND FACTORY

MERIDEN, CONNECTICUT Chicago Salesroom
10 S. WABASH AVE.
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WE ARE SHOWING MANY NEW DESIGNS
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LOOK FOR OUR NAME ON EVERY HOLDER

Nothing Speculative About Our Holders 
l• Wi -41"w&S

They appeal quickly to every user of oese.we Gold and Silver Thimbles
eyeglasses — eliminating the dangling si• *rot • - y
chain or cord annoyance when glasses 

ou appreciate the commercial valuemooott, 
If 

w 

and reliability resulting from,to ettotare not in use. Saves cost of lenses 1.,Atettc.0 ,..i__ 
many times. .‘"-.T.,.. -t--- 

'' 
A 78 Years' Experience

"t ek"ry ';,;.( t,l'
A tray of these holders in your shop . - \,..--- -- C ".' 7 r-..-:., ,..., ..... .... _ which goes into every Thimble we make,
window or on your show case with '1,,.% 1 ,....-c • you will see to it that your stock of goods
display card will catch many an eye and of our manufacture is complete and well
make sales, please the buyer and bring 

.............f„ .............._6'4 c';-•iT,.. ....?
displayed.

a profit to you.

NEW CATALOGUE SENT UPON REQUEST

We furnish Gratis Attractive Newspaper Cuts and Advertising

.-
ii At' s

i 6.. , .0,,

Copy for Use in Your Local Papers. Send for Them.

Established 1832

KETCHAM & McDOUGALL
.,-...% , Manufacturers

15 - 17 - 19 MAIDEN LANE :-: :-: NEW YORK   

A Safe, Profitable Investment

LEVER WATCHES
(GUARANTEED)

12 size 16 size

Low-Priced Lever-Jeweled
for

Men or Boys

1817

Cavour Alden
15 Ligne

New Jeweled Lever

Ideal Ladies' Watch

Belt or Chatelaine

16 size

Double-Roller Lever, 7 Jewels

High-Grade Man's Watch

GOLD-FILLED

STERLING

GUN METAL

NICKEL

To Dealers . $6.80 to $14.50

To Consumers $5.00 to $10.25

To Dealers . . $2.90 to $6.00

To Consumers $2.50 to $5.00
DEALERS' PRICES SUBJECT TO KEYSTONE KEY

To Dealers . . $6.00 to $14.50
To Consumers $5.00 to $11.00

All Prices to Dealers and to Consumers Vigorously Maintained

Best Christmas Sellers on the Market

50% Profit to You on Every Sale
We Offer You the Result of

Thirty-Two Years' Continuous, Successful Watch Manufacture
Each Year Marked by the Adoption of Timely Improvements in Methods and Construction

To Insure Prompt Delivery

Order Early

The Leading Jobbers
Pacific Coast Agent, B. W. FREER CO., San Francisco
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Smokers' Sets
in Sterling

No. 20900 Single Row Case

Our line of Smokers'
Sets is most complete

The one illustrated is but one of

the many. They will help draw

a class of trade that is not only

very large but is increasing daily.

This will help swell the total

profits of your business. Consult

our CATALOG for information

as to the many tasty designs we

make. If you haven't one

WRITE US.

JAMES E. BLAKE CO.

Silverware bearing this
trade - m•rk denotes

sterling silver
925-1000 fine

ATTLEBORO, MASS.
CHICAGO OFFICE
42 Madison Street

NEW YORK OFFICE
37 Maiden Lane

SAN FRANCISCO OFFICE
717 Market Street

onri

Silverware bearing this
trade-mark denotes

sterling silver
925-1000 fine

A.11

OUR
NEW HOME

Those of our friends who have not
inspected the new

Bechtel Building
at 729 Sansom Street are cordially
invited to do so.

Jos. B. Bechtel & Co., Inc.
Bechtel Building, Sansom Street

PHILADELPHIA

1819

Each Piece Possessing the /Esthetic Charm of Nature's Garden

FLORENTINE BRASS

will play an important part in
many a plan for fall and

holiday stock

HOW ABOUT YOURS?
Nowadays, the successful jeweler lays his plans for
the fall trade campaign as carefully as a general
plans his course of action. If he has the right kind
of merchandise to help him he is sure to make
profitable sales and win satisfied customers.

You will find FLORENTINE BRASS an efficient
aide-de-camp both in times of peace (dull business)
and in times of war (holiday buying).

Any one of the distributors named below will be glad to furnish
full particulars and an illustrated two-color circular upon request.

Boston, Masa.   Nelson H. Brown
Buffalo, N. Y. . • • •   King & Eisele
Chicago, Ill.   Norris, Alister & Co.
Chicago, III. . . .   C. H. Knights-Thearle Co.
Cincinnati, Ohio . .   The Oskamp Nolting Co.
Cleveland, Ohio . .   The Bowler & Burdick Co.
Detroit Mich .   The Chaq A Berkey Co
Indianapolis, Ind. . .   The Baldwin-Miller Co.
Kansas City, Mo. .   Woodqtock-Hoefer Watch

Minneapolis, Minn. . F. L. Bosworth C0orrthC0..
Minneapolis, Minn. . . Reed-Bennett Co.
Omaha, Nebr.   Seaber, Bruce &

Bedford, Inc.

Philadelphia, Pa. • •
Pittsburgh, Pa. . . .
Salt Lake City, Utah .
San Francisco, Cal. .
Toronto, Ont.

Utica N. Y.

. F. H. Chapman

. S. Davis & Co.

. Wed Jewelry Co.

. Edward H. Forestier
The Goldsmiths'

Stock Co., Ltd.
Abelson & Liberman

No. 418

No. 894

No. 964

No. 954

No.
423

No. 434 No. 949 No. 432 No. 77
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OLUMBUS on his celebrated voyage, searching new markets and the treasures of the East,,

succeeded in discovering a great country. There are numerous jewelers in that country to-

day who are searching just as eagerly for places to market their wares—and where they can

properly replenish their stock of treasures. That is where we come in.

You need a house that can give you the right kind of service, fill orders promptly, send what is

newest and best in the principal market of the country—

NEW YORK—and always at the lowest prices consistent

with quality, style and finish. Such service will materi-

ally assist you in marketing your wares. Write us about
it. We will send you further particulars by mail.

HENRY FREUND 0 BRO.
" SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a Specialty 71 Nassau St., NEW YORK

Our Trade-Mark "The Rose" 014) stands for Quality and Excellence
and is equal to a • government stamp

TAB Tis Better to Order Our Make of Goods Early
Than Later On to Wish You Had

5066
5065,
5064.

Full size, with cover of leather box removed.
Sterling Silver, gold lined, 2" diameter, tip:over handle

44 61 11 33jA' f/ 64 44 66

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

THE demand for individual DRINKING
CUPS will be so great this Fall that unless

you are well stocked with a reasonable priced
line you will lose many sales.
The cup shown here is Sterling Silver, gold lined,
and is two and one-half inches in diameter. The
handle turns over into the cup, out of the way,
when not in use.
The case is of black seal and is a most convenient
pocket size.
These cups are made in three sizes as quoted
under cut, and can be sold for a price that will
meet the popular demand.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

October t, 1911 THE KEYSTONE

Maryland Jewelers Hold
Annual Meeting at Pen Mar

President Reports More Co-operation Among

Retail Trade—New Members Admitted—

New Slate of Officers Elected—Local Bus-

iness Discussed

Baltimore. September 20.—The Maryland Retail
Jewelers' Association held its annual meeting
recently at Pen Mar, thereby celebrating its
fourth anniversary and electing new officers. A
luncheon was served at the Washington Cliff
House before the meeting.
President Schirm presided at the business meet-

ing and in a few brief remarks told of his work
as president. Among the matters he referred to
was the manner in which the Baltimore members
aided one another in their efforts to get ahead.
The "baiting" of jewelers by the public, with a

view to getting goods at a reduced price, within
the association, has been eliminated.

Secretary Euler made his report for the past
year and showed the association to be in better
shape than it has ever been before, and the
prospects for the coming year look exceptionally
bright according to him. An increase in member-
ship by twelve occurred since the last annual
meeting. The treasurer also made his report.

Election of Officers
Following the reports, nominations for officers

were declared to be in order, and these were
elected: Walter Powell, Cumberland, president;
C. H. Snyder, Highlandtown, vice-president;
Milton Korler, Hagerstown, second vice-presi-
dent; George Schaffer, Baltimore, third vice-
president ; Fred J. Euler, Baltimore; secretary,
and J. J. Bartholomee, Baltimore, treasurer. The
executive committee will consist of Jerome W.
Schirm and I. J. Braun, both of Baltimore; and
R. B. Smith, Baltimore; Milton Kohler, Hagers-
town, and Walter Powell, Cumberland, will com-
prise the legislation committee. Various other
committees will be made up by President Powell
at a later date.

It was decided that no new resolutions be
passed, but that an earnest effort be made to push
to a satisfactory finish those now awaiting action.
The members of the legislation committee were,
however, instructed to take the necessary steps
looking to the passage of a state stamping law.

Messrs. Schirm and Euler, the association's dele-
gates to the national convention at Richmond,
submitted very interesting reports of their trip.

Those Who Were Present

The applications of J. William Albrecht, 726
Columbia avenue, Baltimore, and William C.
Lemkuhl, 2829 O'Donnell street, Baltimore, hav-
ing been favorably reported upon by the member-
ship committee, were duly accepted.
Among those present were Jerome W. Schirm,

R. B. Smith and wife, J. J. Bartholomee, wife
and children, I. J. Braun and wife, J. William
Albrecht, C. H. Snyder, John Vogt, J. B. Gaeck-
lcin, wife and family, T. H. Miller, 0. D. Ware-
hideiinotahieldrs.J. Svejda, all of Baltimore ; Walter
Powell and a delegation from Cumberland; Mil-
ton Kohler and a delegation from Hagerstown,

al 

Start Suit Alleging Infringement
On Screwdrivers and Attachments

New York, September 27.—Worthington &
Raymond have filed in the United States circuit
court in this city a bill against Hammel, Rig-
lander & Co., of this city, alleging the infringe-
ment of a patent on screwdrivers and attach-
ments therefor, which the complainants claim
they own. A temporary injunction against the
defendant is sought to prevent the sale of articles
in question pending the hearing.
The complaint recites that James M. Chappel,

Dallas, Texas, was the original inventor of cer-
tain new and useful improvements in screw-
drivers and attachments therefor, and that on
March io, 1908, letters patent No. 881,298 were
issued to him. On February 21, 1911, Mr. Chappel
sold his rights in the patent to Worthington &
Raymond.

Exporters Meet in New York

Hold Convention at Which United States
Marine Association Tells of Plans to Send
Out Two Vessels Next Spring to South and
Central America Laden with American
Samples

New York, September 25.—The annual con-
ference of the American Manufacturers' Export
Association, which comprises in its membership
about 300 of the leading exporters of the country,
began today in the Hotel Astor. The association
discussed a world-wide campaign for the exten-
sion of American commerce by facilitating the
means of transportation, adjusting tariffs and
eliminating other evils now existing in the field.
In connection with the convention an exposi-

tion is being held at the Hotel Astor by the
United States Marine Association, which plans
to send out next spring two vessels of its own
of 7,000 and xo,000 tons, laden with samples of
American manufactures for exhibition and sale in
all the chief ports of Central and South America.
A. H. Baldwin, chief of the bureau of manu-

factures of the department of commerce and
labor, told the delegates what the government is
doing to help them in their export work.
The need of consular and commercial investi-

gators was urged by A. J. Wolf, who declared
that owing to the present dependence of Ameri-
can manufacturers on German agents in Russia
they were being discriminated against in favor
of the German competitors. Russian customs
officials, he said, well bribed by German and
British manufacturers, use their wide powers
in interpreting tariff regulations invariably
against American goods.
The effect of drawback of duties on American

export trade was explained by T. Hall Jerome,
who said that because of this refunding of duty
paid on imported raw material put into manu-
factures here and later exported American manu-
facturers are able very frequently to sell goods
cheaper in foreign countries than in the United
States.

Attractive Window Display Effective
Remedy for Dull Business

THE KEYSTONE has frequently urged the advis-
ability of the jeweler featuring some special article
each day, or each week, as his judgment may sug-
gest. Such articles should be of the popular kind
and sold at fair margin of profit. Considerable
shopping is done today in jewelry just as in other
lines, such as clothing and shoes for instance.
Such shoppers will not be attracted if the margin
of profit be kept too high.
The present reiteration of the above suggestion

was inspired by an incident related to THE KEY-
STONE by a well-known traveling salesman whose
custom it is to make note of all effective plans of
attracting trade. The traveling man instanced
the case of jewelers who offered as a special
attraction a thin model rolled plate extension
bracelet with a dainty enamel lining on the inside.
The bracelet was warranted to stand an acid test.
He had observed some very effective window dis-
plays of these bracelets and told of an enterpris-
ing western jeweler who had a special sale of
them during commencement exercises, disposing
of almost twelve dozen. The jeweler had as
many as six dozen in the window at one time
with the price conspicuously displayed.
The fact must not be overlooked that by intro-

ducing these goods to the buying public this jew-
eler attracted a great many new customers. Had
he limited his display to say two or three items
in a window, together with a lot of other mer-
chandise, the chances are that he might have
sold three of four, and perhaps at a little larger
margin of profit.
Jewelers have been allowing the department

stores to get away with too much of their trade,
and this is one way of keeping business that
would go to department stores.
Do not forget the window display. This is the

important feature, for vision is the most convinc-
ing of all the senses, and an impression made by
one glance at an appealing window is often more
effective than an entire volume of argument.

1821

John H. Hardin Meets
with Peculiar Auto Accident

Machine He Was Driving Wedged Between
Trolley Car and Elevated Pillar, But All
Escape Injury

Chicago, September 20.—John H. Hardin, presi-
dent of F. A. Hardy & Co., is driving a new tour-
ing car. The car he had prior to about 4 o'clock
September II is now lingering on some auto-
mobile junk pile or gone to some other place
reserved for wrecked autos. There is but little
of news value in an announcement that Mr.
Hardin has a new car, and when we state that
there were three ladies and a chauffeur in addi-
tion to Mr. and Mrs. Hardin in the car when
the smash came even the thought of a new ma-
chine is a secondary consideration.
The real news angle is the fact that not one of

the occupants received a scratch big enough to
demand even a drop of arnica. The women got
a good shaking up, and for that matter Mr.
Hardin got a good bumping too, but that is all.
The accident happened in Wabash avenue in front
of the Silversmith building. A Wabash avenue
car going south struck the machine in the middle
of the body and dragged it fully fifteen feet,
wedging it against an elevated pillar. The hood
was smashed, the front axle broken, the engine
was cracked and the front of the body dropped
through the front axle.

New Catalog of Woodside Sterling
Company Shows New Selling-Plan

That the selling plan adopted by the Woodside
Sterling Company, of New York, has proved suc-
cessful beyond the early expectations of that
company is shown by the new catalog just issued,
which contains seventy-two pages as against
thirty-two pages in the issue of two years ago,
when the plan was put into operation for the
first time. The feature of the Woodside com-
pany's method is the elimination of the traveling
salesman and his incidental expenses, which, on
its theory, are ultimately borne by the retailer,
and in turn by his customers.
In making so radical a departure from ac-

cepted methods of merchandising the output of
the Woodside company had to be very sure of its
ground and insisted that one of the basic prin-
ciples of the whole proposition must be the
ability to back up the advertised statements,
both through THE KEYSTONE and the catalog,
with the actual goods, which must be, if anything,
a little better than represented. Thus the photo-
graphs in the catalog show reproductions of
actual stock goods without retouching. In
describing the silver sets the actual weights are
given and the aim has been to place before cus-
tomers the most accurate description of the goods.
The argument has been proceeded along the

definite lines that, having the goods to deliver and
having made this fact known to the retail trade
through THE KEYSTONE advertising and the
catalog, some very special inducement must be
made that the goods should be purchased in
preference to others that might be considered
as matching them in quality, and to meet this
there could be nothing more potent than the
promise held out of larger profits. "It is just
here," the company claims, "that our selling plan
has justified itself and has warranted its elabora-
tion in the present catalog, as it is based on the
theory that commissions and expenses of travel-
ing salesmen so far exceed the cost of advertising
and selling by mail that we are enabled to under-
sell our competitors, quality for quality, which
advantage is passed on to the retailer while allow-
ing him a larger percentage of profit, or for the
same money to obtain superior quality. In other
words, there is but one profit between the manu-
facturer and the retailer, and that is the one to
which the manufacturer is justly entitled."
The new catalog is a beautiful example of the

printer's art and gives the buyer an accurate idea
of the goods. All prices are according to THE
KEYSTONE key and the catalog is provided with
a separated discount sheet for the information of
the retailer only.



1820

EC.A•

•

OLUMBUS on his celebrated voyage, searching new markets and the treasures of the East,d

succeeded in discovering a great country. There are numerous jewelers in that country to-

day who are searching just as eagerly for places to market their wares—and where they can

properly replenish their stock of treasures. That is where we come in.

You need a house that can give you the right kind of service, fill orders promptly, send what is

newest and best in the principal market of the country—

NEW YORK—and always at the lowest prices consistentfRt
et with quality, style and finish. Such service will materi-

ally assist you in marketing your wares. Write us about

it. We will send you further particulars by mail.

HENRY FREUND 0 BRO.
" SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a. Specialty

Our Trade-Mark "The Rose"
and is equal to a

71 Nassau St., NEW YORK

stands for Quality and Excellence
government stamp

TAB Tis Better to Order Our Make of Goods Early
Than Later On to Wish You Had

5066
5065,
5061.

Full size, with cover of leather box removed.
Sterling Silver, gold lined, 2" diameter, tip-over handle

3

NEW YORK--13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO

THE demand for individual DRINKING
CUPS will be so great this Fall that unless

you are well stocked with a reasonable priced
line you will lose many sales.
The cup shown here is Sterling Silver, gold lined,
and is two and one-half inches in diameter. The
handle turns over into the cup, out of the way,
when not in use.
The case is of black seal and is a most convenient
pocket size.
These cups are made in three sizes as quoted
under cut, and can be sold for a price that will
meet the popular demand.

Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND
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Maryland Jewelers Hold
Annual Meeting at Pen Mar

President Reports More Co-operation Among

Retail Trade—New Members Admitted—

New Slate of Officers Elected—Local Bus-

iness Discussed

Baltimore, September 20.—The Maryland Retail
Jewelers' Association held its annual meeting
recently at Pen Mar, thereby celebrating its
fourth anniversary and electing new officers. A
luncheon was served at the Washington Cliff
House before the meeting.
President Schirm presided at the business meet-

ing and in a few brief remarks told of his work
as president. Among the matters he referred to
was the manner in which the Baltimore members
aided one another in their efforts to get ahead.
The "baiting" of jewelers by the public, with a

view to getting goods at a reduced price, within
the association, has been eliminated.

Secretary Euler made his report for the past
year and showed the association to be in better
shape than it has ever been before, and the
prospects for the coming year look exceptionally
bright according to him. An increase in member-
ship by twelve occurred since the last annual
meeting. The treasurer also made his report.

Election of Officers
Following the reports, nominations for officers

were declared to be in order, and these were
elected: Walter Powell, Cumberland, president;
C. H. Snyder, Highlandtown, vice-president;
Milton Korler, Hagerstown, second vice-presi-
dent; George Schaffer, Baltimore, third vice-
president ; Fred J. Euler, Baltimore; secretary,
and J. J. Bartholomee, Baltimore, treasurer. The
executive committee will consist of Jerome W.
Schirm and I. J. Braun, both of Baltimore; and
R. B. Smith, Baltimore; Milton Kohler, Hagers-
town, and Walter Powell, Cumberland, will com-
prise the legislation committee. Various other
committees will be made up by President Powell
at a later date.

It was decided that no new resolutions be
passed, but that an earnest effort be made to push
to a satisfactory finish those now awaiting action.
The members of the legislation committee were,
however, instructed to take the necessary steps
looking to the passage of a state stamping law.

Messrs. Schirm and Euler, the association's dele-
gates to the national convention at Richmond,
submitted very interesting reports of their trip.

Those Who Were Present

The applications of J. William Albrecht, 726
Columbia avenue, Baltimore, and William C.
Lemkuhl, 2829 O'Donnell street, Baltimore, hav-
ing been favorably reported upon by the member-
ship committee, were duly accepted.
Among those present were Jerome W. Schirm,

R. B. Smith and wife, J. J. Bartholomee, wife
and children, I. J. Braun and wife, J. William
Albrecht, C. H. Snyder, John Vogt, J. B. Gaeck-
kin, wife and family, T. H. Miller, 0. D. Ware-
heim and J. Svejda, all of Baltimore; Walter
Powell and a delegation from Cumberland; Mil-
ton Kohler and a delegation from Hagerstown,
and others.

Start Suit Alleging Infringement
On Screwdrivers and Attachments

New York, September 27.—Worthington &
Raymond have filed in the United States circuit
court in this city a bill against Hammel, Rig-
!ander & Co., of this city, alleging the infringe-
ment of a patent on screwdrivers and attach-
ments therefor, which the complainants claim
they own. A temporary injunction against the
defendant is sought to prevent the sale of articles
in question pending the hearing.
The complaint recites that James M. Chappel,

Dallas, Texas, was the original inventor of cer-
tain new and useful improvements in screw-
drivers and attachments therefor, and that on
March so, 1908, letters patent No. 881,298 were
issued to him. On February 21, Iglu, Mr. Chappel
sold his rights in the patent to Worthington &
Raymond.

Exporters Meet in New York

Hold Convention at Which United States
Marine Association Tells of Plans to Send
Out Two Vessels Next Spring to South and
Central America Laden with American
Samples

New York, September 25.—The annual con-
ference of the American Manufacturers' Export
Association, which comprises in its membership
about 300 of the leading exporters of the country,
began today in the Hotel Astor. The association
discussed a world-wide campaign for the exten-
sion of American commerce by facilitating the
means of transportation, adjusting tariffs and
eliminating other evils now existing in the field.
In connection with the convention an exposi-

tion is being held at the Hotel Astor by the
United States Marine Association, which plans
to send out next spring two vessels of its own
of 7,000 and xo,000 tons, laden with samples of
American manufactures for exhibition and sale in
all the chief ports of Central and South America.
A. H. Baldwin, chief of the bureau of manu-

factures of the department of commerce and
labor, told the delegates what the government is
doing to help them in their export work.
The need of consular and commercial investi-

gators was urged by A. J. Wolf, who declared
that owing to the present dependence of Ameri-
can manufacturers on German agents in Russia
they were being discriminated against in favor
of the German competitors. Russian customs
officials, he said, well bribed by German and
British manufacturers, use their wide powers
in interpreting tariff regulations invariably
against American goods.
The effect of drawback of duties on American

export trade was explained by T. Hall Jerome.
who said that because of this refunding of duty
paid on imported raw material put into manu-
factures here and later exported American manu-
facturers are able very frequently to sell goods
cheaper in foreign countries than in the United
States.

Attractive Window Display Effective
Remedy for Dull Business

THE KEYSTONE has frequently urged the advis-
ability of the jeweler featuring some special article
each day, or each week, as his judgment may sug-
gest. Such articles should be of the popular kind
and sold at fair margin of profit. Considerable
shopping is done today in jewelry just as in other
lines, such as clothing and shoes for instance.
Such shoppers will not be attracted if the margin
of profit be kept too high.
The present reiteration of the above suggestion

was inspired by an incident related to THE KEY-
STONE by a well-known traveling salesman whose
custom it is to make note of all effective plans of
attracting trade. The traveling man instanced
the case of jewelers who offered as a special
attraction a thin model rolled plate extension
bracelet with a dainty enamel lining on the inside.
The bracelet was warranted to stand an acid test.
He had observed some very effective window dis-
plays of these bracelets and told of an enterpris-
ing western jeweler who had a special sale of
them during commencement exercises, disposing
of almost twelve dozen. The jeweler had as
many as six dozen in the window at one time
with the price conspicuously displayed.
The fact must not be overlooked that by intro-

ducing these goods to the buying public this jew-
eler attracted a great many new customers. Had
he limited his display to say two or three items
in a window, together with a lot of other mer-
chandise, the chances are that he might have
sold three of four, and perhaps at a little larger
margin of profit.
Jewelers have been allowing the department

stores to get away with too much of their trade,
and this is one way of keeping business that
would go to department stores.
Do not forget the window display. This is the

important feature, for vision is the most convinc-
ing of all the senses, and an impression made by
one glance at an appealing window is often more
effective than an entire volume of argument.
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John H. Hardin Meets
with Peculiar Auto Accident

Machine He Was Driving Wedged Between
Trolley Car and Elevated Pillar, But All
Escape Injury

Chicago, September 20.—John H. Hardin, presi-
dent of F. A. Hardy & Co., is driving a new tour-
ing car. The car he had prior to about 4 o'clock
September ix is now lingering on some auto-
mobile junk pile or gone to some other place
reserved for wrecked autos. There is but little
of news value in an announcement that Mr.
Hardin has a new car, and when we state that
there were three ladies and a chauffeur in addi-
tion to Mr. and Mrs. Hardin in the car when
the smash came even the thought of a new ma-
chine is a secondary consideration.
The real news angle is the fact that not one of

the occupants received a scratch big enough to
demand even a drop of arnica. The women got
a good shaking up, and for that matter Mr.
Hardin got a good bumping too, but that is all.
The accident happened in Wabash avenue in front
of the Silversmith building. A Wabash avenue
car going south struck the machine in the middle
of the body and dragged it fully fifteen feet,
wedging it against an elevated pillar. The hood
was smashed, the front axle broken, the engine
was cracked and the front of the body dropped
through the front axle.

New Catalog of Woodside Sterling
Company Shows New Selling-Plan

That the selling plan adopted by the Woodside
Sterling Company, of New York, has proved suc-
cessful beyond the early expectations of that
company is shown by the new catalog just issued,
which contains seventy-two pages as against
thirty-two pages in the issue of two years ago,
when the plan was put into operation for the
first time. The feature of the Woodside com-
pany's method is the elimination of the traveling
salesman and his incidental expenses, which, on
its theory, are ultimately borne by the retailer,
and in turn by his customers.
In making so radical a departure from ac-

cepted methods of merchandising the output of
the Woodside company had to be very sure of its
ground and insisted that one of the basic prin-
ciples of the whole proposition must be the
ability to back up the advertised statements,
both through THE KEYSTONE and the catalog,
with the actual goods, which must be, if anything,
a little better than represented. Thus the photo-
graphs in the catalog show reproductions of
actual stock goods without retouching. In
describing the silver sets the actual weights are
given and the aim has been to place before cus-
tomers the most accurate description of the goods.
'rhe argument has been proceeded along the

definite lines that, having the goods to deliver and
having made this fact known to the retail trade
through THE KEYSTONE advertising and the
catalog, some very special inducement must be
made that the goods should be purchased in
preference to others that might be considered
as matching them in quality, and to meet this
there could be nothing more potent than the
promise held out of larger profits. "It is just
here," the company claims, "that our selling plan
has justified itself and has warranted its elabora-
tion in the present catalog, as it is based on the
theory that commissions and expenses of travel-
ing salesmen so far exceed the cost of advertising
and selling by mail that we are enabled to under-
sell our competitors, quality for quality, which
advantage is passed on to the retailer while allow-
ing him a larger percentage of profit, or for the
same money to obtain superior quality. In other
words, there is but one profit between the manu-
facturer and the retailer, and that is the one to
which the manufacturer is justly entitled."
The new catalog is a beautiful example of the

printer's art and gives the buyer an accurate idea
of the goods. All prices are according to THE
KEYSTONE key and the catalog is provided with
a separated discount sheet for the information of
the retailer only.
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We always have a complete, well-assorted
stock of Diamonds of every grade, rightly
priced and all precisely what we say they
are. We give good values always and
prompt and careful service. For the right
stone at the right price, send to us.

HAYDEN W. WHEELER & CO.
Importers

2 Maiden Lane, WI New York
AMSTERDAM LONI)ON

Manufacturers

The Retailer

The Public

PARIS : 39 Rue de Chateaudun
SAN FRANCISCO: L. A. Giacohhi,Rep.

who have attained a national reputation by reason

of the superior quality of their products use
Heller's goods because they conform with their

established standards.

who caters to a discreet clientage realizes that the

stones in the jewelry he sells must be of the right

sort. He asks for Heller's knowing that

is learning to appreciate stone- quality and de-

mands the better class of goods.

OVIANUFACTURERS, CUTTERS and IMPORTERS

68 Nassau St., NEW YORK PROVIDENCE : 212 Union St.
IDAR : 14 Hauptstrasse

, )ctober 1, 1911 THE KEYSTONE

NEW YORK OFFICE OF THE KEYSTONE,
Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, September 25.

Maiden lane is but a scant quarter of a mile
from Wall street, and on the two connecting
thoroughfares, Broadway and Nassau street, the
jewelry district merges naturally into that of
finance. Hence the interests of the former, from
the nature of things, mingle with the latter, and
any serious disturbance in the financial world
will be quickly felt among the members of the
jewelry industry. It may mean nothing more
than that the wholesaler will merely raise his eye-
brows and take notice of what is going on, or
he may scan his credit information a little more
closely to see whether his customers in various
parts of the country are correctly estimating their
selling ability. In any event, to the condition
of the business world in general, quickly reflected
ill Wall street, he must give constant heed.

The Break in Steel

Two great events have happened within the
1ast week that may be far-reaching in their effects
Hyond the expectations of any one. That their

nificance is appreciated is shown in the in-
forest taken in them by all classes of citizens.
Ine is the sharp break in steel stocks and the

-lher the rejection of reciprocity by Canada.
1H:11 are subjects of discussion by the members
of the jewelry trade here, and while the rejection
.,f reciprocity is a matter of disappointment, the
i ,reak in steel is viewed with real apprehension.

this writing Attorney-General Wickersham,
V. ho is in town, is being pressed to make the
Lovernment's position clear as to any proposed
Prosecution of the United States Steel Corpora-
tion.

Defeat of Reciprocity a Surprise

The defeat of reciprocity was a great surprise
lo.almost every one here. It was felt most con-
picuously by the grain trade, for it would have
meant the removal of the duty of twenty-five
cuts a bushel on wheat for instance, and would
have allowed the excellent wheat raised in the
anadian provinces to be available to the Ameri-

can flour mills, inasmuch as our own spring
"heat crop has suffered both in quantity and
quality, In anticipation of its ratification a num-

ber of Wall street speculators got badly trimmed
for the trading for a day or two before the
election was very heavy. The method. was to sell
■vheat short in the Minneapolis market and buy
It in Winnipeg. The day after the election Min-
neapolis advanced seven cents a bushel and Win-

nipeg declined two cents. Thus there was a loss
of nine cents a bushel on these spreads, which on
trades of a half million bushels, which most of
them involved, the individual speculators lost
$45,000. It is hoped that none of them will
economize on jewelry in an effort to retrieve his
losses.

Aside from this, there was an advance of forty
cents a barrel in flour, which comes a little closer
home to the average man. The grain men, how-
ever, believe that wheat prices will again decline
somewhat, as there is plenty of wheat in the
country, and although spring wheat may have
fallen below expectations, winter wheat has ex-
ceeded them, and things will average up in the
long run.

Look for Good Holiday Trade

Retail jewelers here believe they will have
a good holiday trade unless something like the
collapse of steel values extends its influence to
other securities. So far the predicted hard times
have not come, The money market is compara-
tively easy and there has been no cutting down of
working forces in industrial establishments to the
extent some people have been looking for. On
the contrary, there seems to be no more than the
usual number of unemployed, and in proportion
to population the percentage is far below that of
most European cities.

B. J. Meyer, of Joseph H. Meyer Brothers, left
for the west recently to be gone about six weeks.
He is showing a new line of mountings and pearl
goods.
W. A. Esterquest, of A. Hirsch & Co., Chicago,

was in town last week.
C. I. Josephson, manufacturing jeweler and

silversmith, of Moline, Ill., is spending a few
days in town.
A. Pretzfelder, of Bayer & Pretzfelder Com-

pany, left here for a tour of the middle west and
Chicago, expecting to return by October 1.
Miss E. Burbank was here a few days ago

buying jewelry for Harris & Mowry Company, of
Woonsocket, R. I.
Miss M. Berry is in town for further supplies

of leather goods, jewelry and umbrellas for
Younker Brothers, of lies Moines, Iowa.
C. E. Fisher, of Minneapolis, has been buying

silverware, jewelry and toilet goods of L. I.
Donaldson Company.
Miss H. Gelder is making purchases of leather

goods and jewelry for Hillman's, of Chicago.
A. K. Burnham has been adding some further
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jewelry purchases for Reid & Hughes, of Water-
bury, Conn.
D. A. Richards, representing Stewart & Co.,

of Baltimore, was in town a few days ago to
purchase silverware.
C. N. Greaza, of Field, Schlick & Co., of St.

Paul, Minn., arrived here a few days ago to
obtain further jewelry stock for holiday trade.
Miss J. Armstrong, of Baltimore, has been pur-

chasing silverware for Hochschild, Kohn & Co.,
of that city.
G. W. Feldman, of Franklin, Pa., is making his

headquarters during his visit here with Henry
Freund & Bro.

The New Larter Gold Book
The Larter Gold Book, 1912 edition, has just

been issued. Although it shows hundreds of dif-
ferent designs of jewelry it is declared by Larter
& Sons not to be a complete catalog of every-
thing made by that firm, but is intended to il-
lustrate only some of the desirable patterns made
from their seven staple specialties, namely, gold
rings, shirt studs, vest buttons, link sleeve but-
tons, bar sleeve buttons, lockets and tie clasps.
The arrangement of the catalog makes selection
easy. The presswork is clever, halftones on buff
backgrounds causing the illustrations to stand out
in relief, showing the designs to best advantage.
From the variety shown it would seem that every
possible degree of taste or personal selection could
be satisfied.

Clock Sign Tells Services

On the Second Avenue Baptist Church, near
Tenth street, is a large new sign designed by the
Rev. Robert F. Y. Pierce, the pastor. It is en-
tirely surrounded by electric lights and it is about
the largest church signboard in the city. It gives
in succession the six foreign-speaking services
and the five English meetings.
Each service is indicated in English and its

respective language. There is a clock to the left,
the hands of which tell the hour of that particular
service, and to the right is the flag of the respec-
tive nation.
The foreign congregations maintained, each

with its own pastor, are Slovak, Chinese, Magyar,
Italian, Polish and Greek.

Jeweler Leaves $100,000

The will of Adelbert A. Webster, the Brooklyn
jeweler, was filed in the surrogate's court here
this morning. To the widow, Annie Webster, is
left the use of personal property and residuary
estate of "over $too,000," which goes to the chil-
dren in equal shares after her death. The exec-
utors, two sons, Henry G. and Clarence B. Web-
ster, are authorized to carry on the business,
incorporate it in a stock company if they see fit,
and keep the present partner, Irving A. Lewis.

If the business is continued as at present,
Clarence B. Webster is to be allowed to buy
$5,000 interest in it at his own terms. Henry G.
Webster is made guardian of the estate of a
daughter, Marjorie.
Mr. Webster had a home at Freeport, L. I.,

where he died. The will was signed on March
21, 1909. Three other children surviving are
Irving L. Webster, Ethel W. Corbett and Aveline
W. Failing.

D. E. D. MacMurray Dead

After a brief illness D. E. D. MacMurray died
recently at his home, 288 Hemlock street, Brook-
lyn. Mr. MacMurray was born in New York
City in 1846. He was educated in the public
schools and at Cooper Union, where he special-
ized in drawing. He became a jewelry engraver,
but engaged in business for himself later in the
wholesale jewelry trade. Subsequently he and
others organized the Solidarity Watch Company,
and he remained with the company as an officer
for some time. Mr. MacMurray retired from the
company to engage in other work, but retained

(Continued on page 1827)
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Bigger and Better Than Ever
The B. A. & Co. 1912 Catalogue

Will be sent out to the Trade October 15th

WESTERN BUREAU OF THE KEYSTONE,

Room 1201 HEYWORTH BUILDING,
CHICAGO, September 25

Generally speaking, the business developments
of the past two weeks have been satisfactory. It

would be misleading to state that they have been

satisfactory in every respect; nevertheless, there

have been enough evidences of approaching fall

activities to warrant wholesalers and retailers
alike in continuing their preparations for fall and

holiday trade. A number of untoward features

have found their way into the analysis of future

prospects, but they are nevertheless very far re-

moved, and, while they no doubt may continue to

aggravate conditions in general, it is hardly pos-

sible that they will so detrimentally affect the

fall and holiday jewelry business as to call for

concern at this time.

Jobbers Doing More Business Than Last Year

Activities in a number of western jobbing
points show that most jobbers are doing a busi-
ness in excess of last year and that present pros-
pects exceed those of a year ago. Especially is
this true of the watch business, which for some
time past has shown but little life. Reports
gathered during the past two weeks bear us out
in the statement that the much-hoped-for revival
in the watch business is at hand. This is no doubt
one of the most encouraging features of the de-
velopments of the last two weeks. Inquiries in
the larger State street stores regarding the
watch business bring replies that there is an in-
creased demand for watches and that lively trade
is anticipated.

Travelers Sending In Good Orders

Jobbers' travelers are sending in good orders—
in fact, some of them are sending in orders far
in excess of those of last year. The truth of the
matter is there is absolutely no concern in the
minds of Chicago jobbers as to fall and holiday
business. To be sure, they are expecting no
boom; in fact, don't want one. They are prepar-
ing for a normal fall business and are very con-
fident that they will get it. Naturally enough,
Chicago and western jobbers put a watchful eye
on crop conditions, and the recently unfavorable
governmental report had a denressing influence
on them, but it has virtually been forgotten, for
travelers and out-of-town retailers have reas-
sured them that crop conditions were not as black
as the reports colored them.
The season when crop prospects get busy is

usually a period of business gloom and sorrow,
but this occasion for guessing with a too pessi-
mistic eye is invariably followed by another period
of positive certainty. It is this period which the
western jobbers are going through now, and
which has put something of a glint in their eyes.

A. M. Laird, of A. M. Laird & Co., Prairie au
Chien, Wis., was in Chicago several days the
middle of the month calling on the trade here.

He is now in Europe and expects to remain there
until early in November.

Well-known Traveler Married

Charles M. Slemmons, traveler for J. W. For-
singer & Co:, and formerly with the Illinois
Watch Company, was married recently to Miss
Lucille Nau. Sidney Prince, city salesman for
Sproehnle & Co., acted as best man, and Mrs.
Sidney Prince as maid of honor. Mr. and Mrs.
Slemmons will make their home at 3529 West
Adams street after October T.
L. W. Lewis, formerly a jeweler at Columbus,

Ohio, and well known to the Chicago jobbing
trade, was burned to death September 13 in the
basement of his home. A leaking gas meter filled
the basement with gas, which exploded when Mr.
Lewis struck a match.

Optometrists to Meet October 6

The next regular meeting of the Chicago Op-
tometrical Club will be held in the Chicago Jew-
elers' Association room, on the sixth floor of the
Columbus Memorial building, on the evening of
October 6. All Chicago optometrists are cordially
invited and strongly urged to attend this meeting.
The club will continue to meet every other Fri-
day evening.
W. K. Urbani, the jeweler of Vandalia, Ill.,

who was recently elected mayor of this city, has
evidently come to the conclusion that the duties
of a mayor and those of a jeweler are not com-
patible, for he has tendered his resignation to the
council.

New Idea of Co-operative Buying

Chicago business men in all lines are at present
greatly interested in a new conception of co-
operative buying. The new plan has all the ear-
marks of a department store, but nevertheless
is operated along a different line in that each of
the departments is controlled by a separate com-
pany. It is declared that the new plan will afford
the general public all the advantages of the big
department stores. The plan is to be carried out
in the new North American building now under
course of construction at State and Monroe
streets. A number of jewelers are said to be
negotiating for a location in this building. The
building is to be a modern skyscraper and it is
estimated that it will afford ample floor space for
about 150 tenants, all of whom are to engage in
different lines of business.
"We are asking our prospective tenants to co-

operate with us in advertising their wares," said
B. J. Rosenthal, one of the owners of the build-
ing. "Each tenant will advertise his own wares
and the advertisements will be grouped. We will
have floorwalkers on each floor directing prospec-
tive purchasers to the various shops. Then we
will ask the tenants to agree to refund money
and make exchanges in the same way as the de-
partment stores do. We also propose a co-
operative delivery service and will have a tea-
room, manicure parlor, restroom, writing desks,
stenographers, telephone booths and every other
convenience of the big State street stores, and
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will place every shopkeeper in the building on as
low a basis of expense as the department stores."
The outcome of this new venture is being looked
forward to with much interest by the Chicago
merchants.
Edward Hainz has sold his jewelry business at

West Salem, Ill., to R. D. Lewis, who will con-
tinue the same. Mr. Lewis expects to open a
store in Florida.
Robert Mitchel, of the Mitchel Jewelry Com-

pany, of Carrollton, Mo., was in the city the
middle of the month making his fall purchases.

Leonard Krower in Chicago

Leonard Krower, the well-known New Or-
leans jobber, was in Chicago several days the
middle of the month calling on his many friends
here in the trade. He was on his way home from
an extended eastern trip. His many friends in
Chicago and the west will be greatly pleased to
learn that he has entirely recovered from the
recent operation which he underwent and is
again enjoying good health.

Leslie Wallace, in charge of the silver depart-
ment of the Edwards & Sloane Jewelry Company,
of Kansas City, spent several days in Chicago the
middle of the month on business.
C. E. Bunnell, cashier for the C. B. Norton

Jewelry Company, of Kansas City, visited Chicago
friends and relatives the middle of th month.
L. Finch, Chicago and western representative

of the R. F. Simmons Company, left on an ex-
tended trio the latter part of the month
E. E. Swadener, secretary of F. A. Hardy &

Co., enjoyed a two weeks' vacation the last
month. With his family he took a boat trip via
the great lakes to Duluth and return.

Chicago jobbers have been notified that Marcus
F. Nesmith has sold his jewelry store at Capron,
Ill., to Wilcox & Olsen, who will continue the
business.
Don W. King, assistant to Hugh E. King, Chi-

cago and western representative of the Queen
City Silver Company, has returned to the Chicago
office after an extended trip to the Bitter Root
Valley, Mont.
E. Applemann, a jewelry engraver, has taken

bench room in room 812, Heyworth building.
G. A. Brock, of the well-known firm of Brock

& Feagans, of Los Angeles, Cal., was in Chicago
on business the middle of the month.
Fred Gruen, of Gruen Sons & Co., watch

manufacturers in Cincinnati, made a business
visit to Chicago the middle of the month.
A. G. Schwab, of A. G. Schwab & Sons, Cin-

cinnati; Joe Reagan, of Baldwin-Miller, India-
napolis, and George Edwards, of Edwards &
Sloane Jewelry Company, Kansas City, were in
Chicago on the 20th in attendance at a special
meeting of the executive committee of the Na-
tional Wholesale Jewelers' Association. A num-
ber of matters of general interest to jobbers were
discussed. No information was given out as to
the details, however.
Newspaper reports from Winnipeg, Canada,

announce that G. A. Le Roy, advertising manager
of the Western Clock Manufacturing Company,
of LaSalle, Ill., was the guest of honor early in
the month at a banquet given by the Winnipeg
Advertising Club, at which time Mr. Le Roy de-
livered a very instructive address on the prin-
ciples governing effective advertising.
Harry M. Kohn, in charge of the diamond de-

partment for Stein & Ellbogen, returned early in
the month from an extended European trip, dur-
ing which time he visited all the European dia-
mond markets. He announces it both a very
pleasant and profitable trip.

M. S. Fleishman Company's Affairs Wound Up

The affairs of the M. S. Fleishman Company,
jobbers in the Heyworth building, which has been
operating under a trusteeship for the past year
or so, were wound up on September 18 and the
firm's accounts were bid in by the Lincoln Trust
Company , for $7,0oo. The stock was bid in by
Ben Roth for $14,000. According to the terms
of the sale Mr. Fleishman retains the privilege
to repurchase both the accounts and stock at
these prices.
L. Piser, jeweler and optician at 35 South

Halsted street, has made extensive alterations in

(Continued on page 1827)
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The

Blue Book's
Foundation
is Accuracy

Norris, Alister & Co.
Heyworth Building

Chicago :: Illinois

A JEWELRY catalogue
IA. is a good deal like a
watch— if it isn't exactly
right it's all wrong.
If your watch causes you to miss a train by half
a minute, you are no better off than if you have
missed it by an hour.

Whatever else may be said about a watch you know
it's absolutely no good for railroad service unless it's
absolutely accurate. A conductor can't rely on
any other.

It's the same thing with a catalogue. It's not safe
to rely on a catalogue that is not absolutely accurate
as to style, price and quality. No matter what else
may be said of such a catalogue, it's of no use to
you. You never know whether it's right or wrong.

You Can Rely
Absolutely on
The 1912 Blue Book

It took 43 years of catalogue building to bring the
Blue Book to its present high standard of accuracy.
Today it's one of the biggest assets of this house.
Every inch of our commercial standing backs up
every article in it. '

We want you to have a 1912 BLUE BOOK.
We're proud of it. Besides we are positive that the
BLUE BOOK will mean dollars and cents to you,
because it's a money saver in buying and a money
maker in selling.

But we can't send you the 1912 BLUE BOOK
unless your name is on the BLUE BOOK list. If

it isn't, better send a postal card right now.
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his interest in the concern. He re-entered the
company about ten years ago as president, and
was connected with it continuously from that time
until his death. Mr. MacMurray is survived by a
widow, five daughters. Mrs. James F. Halloran,
Annette, Mrs. George J. MacMurray, Mrs. John
M. Knapp, Susan Y., and two sons, Daniel E. D.
Jr., and William J.

William P. "Falbot, a dealer in diamonds, who
lives at the Hotel Belleclaire, Broadway and
Seventy-seventh street, and Miss Mary Anna
Tripp, of Stanfordville, N. Y., were married Sat-
urday afternoon at the home of the bride's
mother, Mrs. John Pratt Tripp. The Rev. R. 0.
Allen performed the ceremony. Mr. Talbot
formerly lived in Brooklyn and is prominent in
the Masonic organization of that borough. He
and Mrs. Talbot are on a honeymoon tour and
will be at home at the Belleclaire after De-
cember 16.

Seller of Fake Jewelry Convicted

Morris Moskowitz, of 153 Allen street, who
combined picking pockets with his business as
a salesman of "fake" jewelry, was convicted of
grand larceny recently in general sessions and
remanded for sentence.
Morris's last sale was that of an alleged dia-

mond rign, "honestly, mister, worth $450," to
Meyer Morakowitz, of 517 East Eleventh street.
It took place in the street, Morris having no es-
tablished place of business. The blandishments
of Morris induced Morakowitz to part with two
dollars for the piece of glass and brass, on
which was a tag bearing the legend, "18 karat,
$450."

"I'll put it in your pocket," said Morris to
Morakowitz, and he did so as the latter dis-
covered when he put in his hand later and found
it there. About the same time he found out
something else, to wit, that his $85 gold watch
and $30 gold chain, that needed no tags to vouch
for their genuineness, had disappeared.
The next time Morakowitz encountered Morris

he caused his arrest, charging that when he placed
the ring in his pocket he had stolen the watch
and chain. When Morris was searched in the
police station he had in his pocket two circles
of brass set with large pieces of glass, each one
bearing a tag with the words, "18 karat, $450."

CHICAGO
(Continued from page 1825)

his store and is making an extra preparation for
fall business.
Theodore Schisgall, the well-known New York

importer of clocks and art statuary, has opened
a Chicago office with headquarters in the Powers
building. Joseph A. Eagen is in charge of the
office. He will call on the jobbing trade in the
\vest and will also look after the retail trade in
the territory adjacent to Chicago.
Mr. Morrison, of the Chicago Art Metal

Works, manufacturers of leather goods and
monograms for the jewelry trade, reports a lively
disposition of an unusual number of his high-
grade ladies' handbags, but at little or no profit;
in fact at a loss of about $600. This came about
by reason of the fact that thieves backed a wagon
up to the rear of his factory at 302 West Lake
street on the night of the 21st instant and loaded
it. with all the fancy bags he had on display in
his salesrooms. The thieves made their get-away
without arousing the attention of the private
watchman or the policeman on the beat, and the
Police are without a clew to work on. C. F. Couts,
who is the western salesman for the William
Benz Silver Company, and who also handles the
products of the Chicago Art Metal Works, had
his trunks, containing his silver line, in the sales-
rooms, and inasmuch as the thieves had plenty
of room on the wagon they loaded these trunks
on also. Mr. Morrison is now wondering whether
the handbags will come back before the silver-
ware, and Mr. Couts is wondering whether the
silverware will come back before the handbags,
and both are wondering whether they will ever
get another look at either.
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Retired Jeweler Runs Down and Kills Officer While Driving Auto—Retail Jew-

elers' Association to Meet First Thursday in October—News of the Local

Jewelry Trade

Detroit, September 28.—A handsome silver

cup, presented to Police Judge Stein by a number

of his friends, was furnished by Noack & Goren-

lb. The engraving was an unusually fine bit of

work.
Herman Beyreis, who retired from the jewelry

business less than a year ago, after a successful

career of many years, ran down Patrolman James

Coe while driving his auto several days ago,

causing injuries which resulted in the officer's
death. Mr. Beyreis is known as a careful driver
and witnesses of the accident exonerate him from

blame. The police also say he is blameless.

Two New Stores Established

A new store has been established at the corner
of Fort street and St. Aubin avenue by Edward

Jacobi, who has been associated with his father,
Valentine Jacobi, for several years.
Mr. and Mrs. A. A. Herschberger, of Shrieve,

Ohio, spent a few days in Detroit during the past
week.
Louis W. Berger, until recently of Pittsburgh,

has started an instalment business, with offices at

No. 8o6 Gas building.
C. L. Fuller and Allen Herschberger, travelers

for the C. A. Berkey Company, are in the city

this week replenishing stocks preparatory to the

last trip of the fall.
Burglars visited the store of Theodore Kins

at 3186 West Jefferson avenue, Delray, last

week, and got away with goods valued at about

one hundred dollars.
F. E. Touse, of Pioneer, Ohio, has purchased

a new automobile.
An attractive little store has been opened at 44

Monroe avenue by Sam Wise. He will carry

on business under the name of the National

Jewelry Company.
S. F. Kauffman, of Attica, Ohio, became the

father of a boy during the past week.
Frederick E. Butcher, head bookkeeper for the

C. A. Berkey Company, and well known in the

jewelry trade throughout Michigan, was married

on September 27 .to Miss Edith M. Stevens, of

Detroit. The marriage was performed at the

home of the bride, and was attended by the im-

mediate relatives and a few close friends of the
young couple. Mr. and Mrs. Butcher are spend-

ing a honeymoon at Muskegon and other

northern points.
Parish & Co., of Coldwater, Mich., have pur-

chased the fixtures of James Scattergood, who
recently retired from business, and will move

into the stand formerly occupied by Mr. Scatter-

good.
After having occupied one store, at 236 Ran-

dolph street, for about thirty years, Jacob Kellar

has removed to 250 Randolph street, a few doors

farther north.
Hugo Stahl, of Noack & Gorenflo, has returned

from a vacation spent in the Michigan fishing

places.
Joseph Emberg, of Richwood, Ohio, has pur-

chased a new five-passenger Buick auto.

William, son of A. Schunck, of Minster, Ohio,
has gone to Peoria, Ill., to take a course in the
watchmaking school there.
W. R. Grainger, of the Grainger-Hannan-Kay

Company, is in New York looking up the newest
lines for the Christmas trade.
Bert Hawkins, of the E. H. Pudrith Company,

is the happy father of a young son.
F. A. Fuller Jr., of Jamestown, N. Y., has

accepted a position as salesman with the Grainger-
Hannan-Kay Company. MacPherson Reeder,
formerly with J. B. Hudson, of Minneapolis, and
now with C. D. Peacock, of Chicago, will also
become associated with the same firm in the
capacity of salesman.

Retail Association to Meet

The next meeting of the Detroit Retail Jew-
elers' Association will be held on the first Thurs-
day in October. The last meeting was spoiled
by the heavy rain which fell all evening.
One of the most attractive of the smaller stores

in the city is the new one just opened by Paul C.
Sinz in the Bowles building. Detroit's tremend-
ous growth during the past few years has caused
a great rush for suitable locations, and Mr. Sinz
was fortunate in securing a stand on one of the
city's best business streets, just a few steps from
the retail center. Mr. Sinz opened for business
on Thursday last.
The following jewelers called on the local

wholesalers this week : S. M. Cooley, Flint ; John
Stutzer, Sebewing; Charles R. Church, Homer;
E. J. Peters, Tecumseh ; C. E. Monfort, Utica;
Henry Phelps, Tekonsha ; M. D. Walton, Afrnada ;
J. H. Dickerson, Flushing; H. J. Sevy, Bellevue;
J. S. O'Rourke, Richmond; A. E. Winans and
son, Chelsea; S. W. Williams, Lapeer ; D. D.
Shane, Grand Ledge; Max Jennings, St. Clair,
and Mrs. B. A. Cooley, Vanderbilt.

L. P. Jensen Dead

Chicago, September 27.—L. P. Jensen, seventy-
five years old, died recently at his residence in
this city.
Mr. Jensen, who was an expert clock repairer,

had repaired clocks for the government, county
and city for over forty years. This long service
had gained for him the nickname of "Father
Time." Until three months ago he had not
missed his regular inspection of the public clocks
since he had been engaged as repairman.
The deceased is survived by a widow and two

daughters.

Letter Three
to a Jeweler

Sell rosaries so as to win both
buyer and buyer's friends ; the buyer's
friends are more than the buyer.

There is such a rosary ; all alike as
to make, style, price and terms ; 2;
warranted zo years to and for and by the
jeweler ; " warranted " means kept as
good as new for 2o years. One style, io
colors : the Vatti.

Catholic trade is success in any line ;
and this is the way to get it, and keep it,
in your line. There are no better buyers
than they who buy rosaries. Sell to win
them for everything else in your line.

The Vatti will do it. Write for a
booklet, Catholic Trade and How to
Get It.

Vatti Rosary Co., tog Fulton Street, New York.
—Adv.
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Another New Skyscraper to Be Erected—Fort Worth to Have New Jewelry
Stores—Many Buyers in the Market This Season—Jeweler to Serve Meals
in Store During State Fair—News of the Local Trade

Dallas, September 25.—This city continues in
prosperity and has recently let a contract for an
$800,000 sixteen-story building. The foundation
has been laid and the steel construction begun.
This will be one of the most up-to-date buildings
in the south and the most modern in every respect.
It is under the management of the Southwestern
Life Insurance Company, of Texas.
W. M. Holland, who for a number of years has

been in east Texas, has recently moved to Fort
Worth and has opened up a nice jewelry business
there, where he will doubtless enjoy a nice trade.
A. Charlotte, a jeweler of San Antonio, Texas,

has recently returned from St. Louis, where he
has been purchasing such goods as he needed to
replenish his fall stock.
T. H. Huff has recently opened a jewelry store

at Comanche, Texas.
Benjamin Lapp, formerly of Oklahoma, has

recently moved to Fort Worth, where he will
engage in the jewelry business for himself.

J. T. Threadgill, of the Moore-DeGrazier Com-
pany, left the city recently on one of his usual
extensive trips for the house.
Miss Elsie McComas has given up her position

with the Walter & Hafner Company, of Hills-
boro, and is now connected with Shuttles Bros.
& Lewis, of Dallas.

Jewelry Jobbing Business Increasing

The importance of Dallas as a jewelry jobbing
center is increasing each season. Never before
were there so many buyers in the market at this
time of the year.
Louis Ehrhard has recently opened up a new

jewelry house at Bastrop.
J. Levinsky, a well-known jeweler of Waco,

has recently returned from a business trip to
New York. While away he was successful in
securing a resident buyer to represent him and
keep him supplied with the latest creations in the
jewelry line.

J. Besse, a jeweler of Alice, Texas, suffered a
recent fire loss of $600.
The store of Hillman Brothers, at Mart, Texas,

was entered by burglars recently and $1,000 worth
of jewelry was taken.
K. M. Knight & Bro., of Claude, Texas, have

been succeeded by H. M. Knight & Bro.

Jeweler Returns from Elks' Meeting

Fred Marcus, of Denison, has returned from
Atlantic City, where he attended the annual meet-
ing of the Elks. He also enjoyed a short stay
in St. Louis, Mo.
T. 5. Darling, of Temple, has returned from

Chicago, where he went to purchase a line of
goods for his fall trade.
J. H. Cummings, of Shuttles Bros. & Lewis,

welcomed a bouncing boy baby to his home re-
cently.
W. H. Kimbrough, a well-known jeweler of

San Saba, Texas, was in Dallas recently making
such purchases as he needed to complete his fall
stock.

J. E. Thompson, of DeLeon, was also a recent
visitor in the local markets.
J. E. Woolbright and William Ward, of

Quanah, Texas, were in the city recently making
numerous purchases to complete their fall stock.

Shuttles Bros. & Lewis have been enjoying a
prosperous business of late. Among their new
customers are reported the following: R. H. Kil-
gore, of Marietta, Okla.; James T. Johnson, of
Colorado City, Texas, and the Vivian Jewelry
Company, of Vivian, La.
R. E. Strange, of Sherman. Texas, was in the

city recently calling on the dealers of this city.

F. P. Glasscock, of Menardville, was a pleasant
visitor in the local market this week. •

W. R. Smith, of Ozona, was a welcome visitor
in the city recently.
G. C. Newton, of G. C. Newton & Sons, at

Waxahachie, Texas, was one of the prominent
buyers in the market this week.

To Serve Meals in Store During Fair

Shuttles Bros. & Lewis have arranged with a
local caterer to serve meals to visitors and em-
ployees during the coming Texas state fair.
T. M. Cave, of Thorndale, was in the city

recently making numerous purchases to replenish
his fall stock.
C. F. Wendell, of the Wendell Jewelry Com-

pany, at Longview, was in the city recently and
was a welcome customer to Shuttles Bros. &
Lewis.

J. F. Murphy, formerly of Durant, Okla., has
moved to Coalgate, Okla., where he has charge of
the Lane drug store.
Lee S. Smith, who for some time has been in

the employ of H. Iverson & Co., of Corsicana,
Texas, has recently accepted a position with C. M.
Bailey, of this city.
M. Shain, of Fort Worth, was a recent visitor

in the local markets.
W. J. York, traveling salesman for the Hough-

ton-Reardon Company, is spending a few days
in the house replenishing his stock preparatory
to another trip.
Mr. ratterson, representing Shuttles Bros. &

Lewis, is spending a few days in Dallas replenish-
ing his trunk preparatory to one of his usual fall
trips.
C. M. Bailey, of this city, has recently returned

from a three weeks' trip in the east, combining
pleasure with business.
J. L. Welborn, who has been occupying only a

part of a store for his business in this city, has
recently succeeded in obtaining a building and has
put in a new front and new fixtures, and is en-
joying himself in one of the prettiest little stores
in the city.
S. R. Glidewell, of Whitewright, Texas, has

just recovered from a slight attack of illness.

PITTSBURGH

General Business Conditions Show Improve-
ment—Road Men Optimistic—Trade in Out-
lying Districts Exceedingly Brisk—News of
the Local Jewelry Trade

Pittsburgh, September 25.—General business
conditions in Pittsburgh have not changed much
during the past fortnight. The improvement that
was noted then in industrial activities has been
fully maintained and the optimism of the com-
mercial world appears to be the same. There are,
perhaps, some more definite developments along
certain lines of new business that were only
in prospect two weeks ago, but that has shown
merely that the sizing up of general conditions
by the business interests was correct. In mer-
cantile trade the start of the fall buying has
stimulated the situation. The jeweler is feeling
this already. He feels it more on the outskirts
of the district and in the adjoining states than
in the city. But that is the rule. The city usually
is the last to respond to any marked improvement.
The approach of the one great season for the

jewelry trade is so much nearer now that it is
already attracting the attention of the manu-
facturer, wholesaler and retailer. In many lines
the improvement is strong and decisive. The
watch trade is not so active locally as a year ago,
but that appears to be a switching of interest
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merely to other lines. There has been a move
for stocking up for the winter season and the
full swing of this movement will soon be felt.
Salesmen are reporting a better interest among
the retailers in the country. Order books are
being well filled. Building operations and public
improvements are proceeding steadily.

Road Men Reporting Better Conditions

Thier, Cross & Beam say that their road men
are reporting better conditions in all outlying ter-
ritory and that the city sales will soon respond
to the same general improvement. For this sea-
son the trade is fully up to the standard and
there is little to complain of. The factory of
this company is running to capacity and making
a fine record with the modern equipment and im-
provements made during the year. A. H. Small,
of this house, is in Milwaukee at present and is
sending back encouraging reports. Mr. Beam is
to start out next week on an extended trip among
the trade.
Heeren Brothers & Co. say that they are find-

ing business improved to some extent over the
past two weeks, and they also think that the
improvement will continue.
John M. Roberts, the well-known retailer on

Market street, says that his house is getting a
fair volume of trade for the early fall season.
M. Breitwieser, of this house, returned from an
extensive trip into the foreign world that occu-
pied three months and during which a careful
study of the markets there was made, with the
result that Roberts's store will show an increasing
development in imported goods and in diamonds.

Steele F. Roberts Returns from New York
Steele F. Roberts, of E. P. Roberts & Sons

Company, has returned from a conference in New
York with the jewelers' board of trade. He has
become deeply interested in the discussions there
over the repeated assaults and robberies of jewel-
ers over the country and tells of the intense in-
terest shown at the meetings, with a view to tak-
ing some action to check this practice of the
criminal class. Mr. Roberts says that his house
has been getting its share of the running trade
and predicts that this share will increase in
volume as the season advances.
Sam F. Sipe, who is always on the hustle for

the fall and winter trade, says he finds business
exceptionally good in the outlying districts and
that Pittsburgh is getting the first shock of the
betterment that will unquestionably bring to it a
full share of prosperity in the midwinter season.
Marsh, Brown & Mather say their btisiness is

fully up to normal and the reports of salesmen
on the road are encouraging. Mr. Brown has
just got back from a trip through Michigan and
says that things look prosperous out there. Mr.
Means, of the same firm, says that the western
states all seem remarkably prosperous. Mr.
Marsh, of the same house, came back from an
eastern trip this week and is encouraged by what
he heard and saw there regarding the prospects
for the fall and winter season.
C. W. Crawford Company says that there is

little change as yet in the buying, but that the im-
provement that is steadily developing in the
country and outlying territory is not slacking in
the least. This is the first sign of betterment all
over, and the company is expecting, as a result,
a much more active season in a few weeks.

Revival of Trade with Opening of Schools
The opening of school terms and of the uni-

versities and colleges in Pittsburgh and vicinity,
together with the general activities of society, has
caused a revival of interest in things at home by
the "smart set" and is making the jewelry store
look more lively. The Pittsburgh exposition,
which is also running.now on its twenty-third sea-
son, is drawing thousands of people from the
entire district to the city each year with excur-
sions and other inducements. These incidents
help the retailer. The theatrical season is on in
full. The orchestra season, which stirs society,
is on the way. The trade looks upon all these
incidents with keen interest and complacency.

J. T. Montgomery, vice-president of the M. H.
Mead Company, of Chicago and New York, was
in Pittsburgh the past week calling on friends in
the trade. He was on his way from New York
to Chicago.
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KEYSTONE
Solid Gold Watch Cases

OU know every alert
merchant knows that
the demand today is for
dependable goods at
dependable prices.

\ In solid gold watch cases
especially no jeweler can afford to
temporize with shoddy standards.
The Keystone Solid Gold Watch Case
is too well known it has the public
confidence too entirely.
Keystone Solid Gold Watch Cases have
served generations of watch owners
in every walk of life and all over America.
Hook up your store with the Keystone prestige
in your community. Show Keystone goods in
your window.

O VST -6 % .

< 14 K>

TRADE-MARK IN BACK

Reg.U.S.Pat.011.

\101AN74,4,
6 1415 0
4..585 FINE 0.
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GUARANTEE IN CAP LOOK FOR THIS TAO

The KEYSTONE WATCH CASE COMPANY
ESTABLISHED 1851

PHILADELPHIA
NEW YORK CHICAGO SAN FRANCISCO
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HY will any jeweler
tie up with ordi-
nary goods when he
might just as well have

the Keystone Solid Gold Watch
Cases and benefit by the pres-
tige and reputation these cases
have been accumulating for
fifty years?
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BOSTON

Many New Clocks Installed by the E. Howard Clock
Recognized as Man Wanted in Holyoke—Reports
land Centers Show Improvement in Business

Boston, September 25.—Joseph C. Batchelder,
of the Smith-Patterson Company, has been on a
buying trip to New York and Meriden, Conn.,
new fall lines in silverware being inspected by
him.
Among the recent visitors to Boston were

Reginald Eley, manager of the Berlin Jewelry
Company, Berlin, N. H., and E. J. Hodgson, of
Haverhill, Mass.
McAuliffe & Hadley, Newbury street, Boston,

furnished the solid silver fruit dish, tray and
ladle presented by Japanese merchants of Boston
to Admiral Togo during his recent visit to Bos-
ton.
Wilson Brothers have taken a new lease on

the store on Court street, and will make a number
of improvements, including changes in the win-
dow frontage, and in the upper floors of their
establishment. They have sixteen benches in their
watch repair department. Felix E. Conture and
Arthur Garmony have entered their employ in
the optical department.

Recent Clock Installations
Recent installations by the E. Howard Clock

Company includes ten interior clocks for the
United States Envelope Company, of Springfield,
Mass.; a regulator master clock for the Com-
monwealth Edison Company, of Chicago; a
special electric clock for the New York Clearing
House; a police patrol timing system for Rut-
land, Vt., six interior clocks at the Powell River
Paper Company's plant in British Columbia, and
a master and secondary clock system in the high
school at Wilkes-Barre, Pa.
Charles B. Duckworth, Pawtucket, was regis-

tered at the Matthewson House, Narragansett
Pier, recently.
H. L. Sargeant has opened a new jewelry estab-

lishment at 114 Washington street, Salem, Mass.
Ralph S. Neill has moved into his new store,

469 Broadway, Everett, Mass.
Frederick Aug. Loyen, formerly at North Ab-

ington, Mass., has opened a store at 304 Union
street, Rockland, Mass.

Charles Wilson, of Wilson Brothers, has re-
turned from his summer home in Maine.

Justin A. Margot, salesman for Harwood Broth-
ers, is enjoying camp life at Alton Bay, N. H.
H. C. Cofrnan, Fitchburg, was in Boston re-

cently buying stock for a special sale he is con-
ducting.
Charles May, of Charles May & Son, is at

North Woodstock on his annual summer outing.
Maj. William P. Shreve, of the Shreve, Crump

Crump & Son Company, spent the month of
August at Sudbury, Vt.
Charles S. Patten, salesman for the Shreve,

Crump & Son Company, spent the month of
August at Smith Cove, Nova Scotia.
M. J. Atherton was recently at Vineyard

Haven, Mass., where he was the guest of Doctor
Cannon, of the United States marine service.
Walter B. Snow recently visited Portland,

Maine, on business, and also enjoyed a week's
recreation at Chebeague Island, in Casco bay.

Lynn Thief Wanted in Holyoke
John Voelker, the thief recently sentenced at

Lynn, Mass., for "switching" a ring at a jewelry
store there, has been recognized as the man who
robbed the store of S. Baum, in Holyoke, Mass.,
of two rings valued at about $356. Mr. Baum's
son went to the jail at Lynn, and after looking at
Voelker identified him as the man wanted. The
elder Mr. Baum then swore out a warrant for
his arrest, which will be served as soon as Voel-
ker finishes his term for robbing the store of E.
A. Doyle, in Lynn.
The robbery in Holyoke occurred in July, the

thief getting away with two diamond rings. One
was a tooth mounting with a stone of VA less
1/32 karat, and the second a Tiffany mounting
with a stone of IA plus 1/64. The thief was

Company—Lynn Thief
from Many New Eng-

waited upon by Mr. Baum's son, and substituted
a cheap ring for the good ones, when the young
man's attention was attracted to another part of
the store.
A. M. Ward & Co., manufacturing jewelers,who are now at 410 Washington street, Boston,Mass., are to remove shortly to light and con-

venient quarters at 5 Bromfield street, corner
Washington street, of that city, their present
place being in one of the buildings taken for the
new Filene establishment. Mr. Ward, who has
been well known to the Boston trade for forty
years, started business at 409 Washington street,
twenty-nine years ago, after being eleven years
with Guild & Delano. He remained at 409 for
a score of years, and has been at 410 about nine
years. His new location is in the heart of the
jewelry district.

Death of Walter Hubbard
The death of Walter Hubbard, of Meriden,

Conn., of the firm of Bradley & Hubbard Man-
ufacturing Company, of the same city, who was
one of the prominent business men in that sec-
tion of the state, recently died in Burlington, Vt.,
after an illness of only six hours. Death was due
to an attack of congestion of the lungs. Mr.
Hubbard had gone to Burlington with his niece,
the wife of Dr. E. W. Pearce, to spend the sum-
mer, and his sudden death came as a great shock
to his family and friends. Mr. Hubbard was
born in Middletown, N. Y., September 23, 1838,
and was one of a long line of New Englanders in
direct descent of George Hubbard, who came to
this country from England in 1763. He was edu-
cated in the public schools and started in busi-
ness for himself about 186r. After some time he
married Miss Abbie M. Bradley, who died a
short time later.
Mr. Hubbard and his brother-in-law, N. L.

Bradley, were founders of the big art metal and
lamp industry, which is now one of the most im-
portant manufactures in Connecticut. Mr. Hub-
bard added a fine asset when he built the Windsor
hotel, said to be one of the finest hotels of its
size in New England. The gift which will com-
memorate the name of Walter Hubbard is Hub-
bard's park, an estate of ioo acres of beautiful
woodland, which is considered by landscape lov-
ers one of the most noted parks in the district
and famous for its wild scenery and natural
beauty.
Deceased was director of the Meriden Jewelry

Company, the founder of the Meriden Gas Light-
ing and Electric Light Company, one of the
original incorporators of the Meriden Trust and
Safety Deposit Company, and also director in
several banking institutions.
Ernest G. Oger, with Smith-Patterson, of Bos-

ton, Mass., reports a good time up through New
York state.
The store of Charles A. Harriman, Bath,

Maine, was recently damaged by smoke when a
fire started in the building.
Mr. Russell, of Russell & Kenrick, of Water-

ville, Maine, is able to attend to business after
being confined to his home with a broken knee-
cap.
Gamaliel Bradford,lineal descendant of Govern-

or Bradford of colonial times, in Massachusetts,
was killed by being struck by a trolley car at
Wellesley, Mass. He had been treasurer of the
Ames Sword Company, of Chicopee, Mass., since
1886, and his death follows close upon that of
the president of the same company, John D.
Bryant, of Boston.
F. E. Morrill, successor to the Camden Jewelry

Company, of Camden, Maine, has put in a new
steel ceiling, and fitted up an optical parlor with
modern appliances.

J. R. Creevy and his sister Ethel were arrested
in New Haven, Conn., recently charged with ob-
taining money under false pretense. It is alleged
that the pair had been posing as eye specialists,
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and had been going about the city fitting glasses
and getting deposits.

To Build New Chemical Building
R. Wallace & Sons Manufacturing Company, at

Wallingford, Conn., is going to build a chemical
building at 36 Thirty-eighth street, in that city.
The International Silver Company, of Walling-

ford, Conn., is erecting a garage in the rear of
factory L. The garage is to be of wood and
steel construction and twenty-four feet by thirty
long.
S. Bernstein, of Portland, Maine, has opened

a new store on Washington street, opposite the
Old South Church, Boston, Mass.
C. M. Smith, formerly of Gordon & Bergman,

Boston, Mass., was recently in Boston calling on
the trade. Mr. Smith is now located in Savannah,
Ga.
H. Freiman, of the Lenox Jewelry Company,

of 373 Washington street, Boston, Mass., was
recently in Stockbridge, Mass.
Department twenty-six of the Waterbury Clock

Company, at Waterbury Conn., recently held a
clambake in that city. There were about sixty
employees present. Athletic games were enjoyed
by all before the dinner was served.
The many friends of Harold W. Boyle, a

former resident of Wallingford, Conn., will be
glad to hear of his recent promotion as instructor
in metal work in the Handicraft Guild, in Minne-
apolis, Minn. The Handicraft Guild of Minneap-
olis owns a large building where a force of men
and women are engaged in making jewelry,
metal work, etc.
Mr. Bigelow, of the E. Howard Clock Com-

pany, Boston, Mass., recently spent a few weeks
at his summer home in Antrim, N. H.
E. W. Byron, of the Gilbert Clock Company,

Boston, Mass., made a recent trip through the
state of Maine.
C. S. Blake, of 373 Washington street, Boston,

Mass., took a vacation of two weeks, reporting a
good time. Mr. Blake has not missed being in
his store for about fifteen years until he took
this vacation.

Russell & Simes, of 373 Washington street,
Boston, Mass., report a good business, having all
they can do, and they have a large package of
rough, fine white diamonds which they are cut-
ting and finishing.

J. R. Masterton, of Clarke & True, of Middle-
ton, Conn., made a visit with wife to Lakeville,
Conn.
F. G. Balcom, of ioi Fremont street, Boston,

Mass., has added a new opthalmic chair.
James Curley, assistant manager of the Wal-

tham Watch Company's office in Canada, was a
recent visitor in Boston.
Mr. Heath, who has been watchmaker several

years at the office of the Waltham Watch Com-
pany, of Montreal, Canada, has severed his con-
nection there.
Walter C. Harris, of Harris & Lawton, 373

Washington street, Boston, Mass., is on three
weeks' fall trip, selling goods.
Mr. Carl Lawton spent a few days in Athol,

Mass., at his home resting up, preparing to take
up a traveling position with Harris & Lawton, of
373 Washington street, Boston, Mass.
C. M. Ward & Co., who have been lo-

cated for years at 410 Washington street, Boston,
Mass., have been obliged to move to 5 Bromfield
street, of that city, where they have fitted up a
new workshop which is well lighted and is
convenient to everything, as it is in the heart of
the jewelry district.
The Emblem Jewelry Company, of 373 Wash-

ington street, Boston, reports better business.
C. S. Blake, of the Jewelers' building, Boston,

Mass., recently spent two weeks' recreation in
Woolwich, Maine.
Mr. Fulsom, foreman of the plating depart-

ment of the Waltham Watch Works, at Wal-
tham, Mass., has been promoted to manager of
the statics. Mr. 0. H. Butler, his assistant fore-
man, has been promoted to foreman of the plat-ing department.

I. Alberts, formerly of S. Hirshberg, is back
again with that firm, in Boston.
An engagement is reported between Miss Ger-

trude Stone and Frank Barron, of Brockton,
Mass. Miss Stone is with I. Alberts, 373 Wash-
ington street, Boston, Mass.
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No more necessity for high
priced repeating watches.
Elgin Watches perform the

same service.
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Write for particulars.

•

H. F. HAHN & CO.
ESTABLISHED 1873 INCORPORATED 1904

Powers Building, Wabash Ave. and Monroe St.

CHICAGO •• •• ILLINOIS
FOREIGN DIAMOND OFFICES

AMSTERDAM - - - - - 2 Tulpstraat
ANTWERP - - - - 58 Rue Pelican

—

THIRTY-NINE YEARS OF CONTINUOUS DEALING
IN HONEST GOODS AT HONEST PRICES

LONG DISTANCE TELEPHONES
Central 1336 Randolph 3100 Automatic 41434

October T, MIT THE KEYSTONE

PROVIDENCE

Jewelers of This City Take Part in Dedication of New Temple Beth-El—New
Gorham Showrooms Opened—Council of Manufacturing Jewelers and
Silversmiths' Association Meets—Trade Improves and Manufacturers Plan
for Overtime Work—News of the Local Jewelry Trade

NEW ENGLAND OFFICE OF THE KEYSTONE,
210 HOWARD BUILDING,

PROVIDENCE, R. I., September 2

Several of the prominent jewelers of this city
took an active part in the ceremony of dedication
of the new Temple Beth-El, located on Broad
street, by the Congregation Sons of Israel and
David a few days ago. Sigmund Lederer, chair-
man of the building committee, delivered the
opening address and presented the keys of the
structure to the president of the congregation.
Louis Lyons lighted the perpetual lamp pendant
over the ark, and Gus Rodenberg was one of the
four scroll bearers. Fully a dozen other promi-
nent jewelers were among those contributing to
the success of the event as members of the differ-
ent committees. At a reception to the visiting
rabbis on Sunday, September 17, in the Sunday-
school room of the temple, Col. Harry Cutler,
chairman of the reception committee, officiated
as master of ceremonies. Following addresses
by the visiting rabbis, the congregation presented
Sigmund Lederer a handsome silver loving-cup
as a token of the esteem in which he is held by
the members of the congregation and as a testi-
monial of the appreciation in which the efforts of
the recipient to effect the erection of the new
temple are held. The inscription on the cup,
which stands twelve inches in height, is in Old
English text, and reads as follows:
"Unless the Lord build, the builder buildeth in

vain. Presented by Congregation Sons of Israel
and David to Sigmund L. Lederer as a token of
appreciation for time willingly given and for
services zealously rendered in erecting Temple
Beth-El, Providence, Rhode Island, September 17,
191 I."
The Gorham Manufacturing Company has de-

clared a quarterly dividend of one and one-half
per cent on the preferred stock of the company,
to be paid Monday, October 2, to stockholders of
record at the close of business September 23.
The Nicholson File Company has declared a

dividend on the capital stock of the company,
payable September 30 to stockholders of record
at the close of business September 25.
C. W. Bates, of the George H. Fuller & Son

Company, called on the trade in Philadelphia the
week of September 23.
W. H. Tarlton, representing the Wightman &

Hough Company, was in Philadelphia the week of
September 23 on business.
Louis Stern, of Louis Stern & Co., has beenat the local plant for several days.
The Tilden-Thurber Company's representative,

Mr. Carpenter, was in Cincinnati the week of
September 23.
Among the masons attending the conclave at

Saratoga Springs, N. Y., the week of September
23, at which the thirty-third degree was conferred
on several candidates, was Frank T. Pearce, of
this city, a well-known manufacturing jeweler.
H. F. Carpenter and Mrs. Carpenter are on an

automobile tour of the mountains of Pennsyl-
vania and through the middle west.
Louis F. Rosenberg, who was formerly with

McRae & Keeler, and later with J. W. Rosen-
baum Company, Newark, N. J., has severed his
connection with the latter concern.

Gorham Showrooms Opened
The formal opening of the Gorham Mann-

f .cturing Company's enlarged showrooms in the
Silversmiths' building, Chicago, is announced tothe trade by a handsome folder sent out by the
home office.
Royal H. Gladding, receiver of the property of

Andrews & Co., refiners, this city, has decided,It is reported, to offer the business for sale.
The American Adjustable Hat Pin Company is

now occupying the quarters at 7 Beverly street,
recently vacated by N. Barstow Company.
Buyers in this city the week of September 23

included Miss R. S. Merebaum, of Simpson,
Crawford & Co., and W. C. Ross, of the Four-
teenth Street Store, New York city.
The Heinrich-Hoffman Company has estab-

lished a permanent office in this city, Adolph
Meller, the American representative of the Gab-
lonz house, engaging offices at 87 Weybosset
street.
William Williams, of Williams & Payton,

Providence, and Edward White, of Mills &
White, Providence, were in New York the week
of September 23.
Walter B. Harrington, of the International Sil-

ver Company, Bridgeport, Conn., spent his vaca-
tion with his parents, Rev. and Mrs. H. L.
Harrington, at Potter Hill, R. I.
Henry A. Kirby has returned from a trip

abroad, arriving on the Lusitania.
Ashbel T. Wall recently sold to Susan A. Pot-

ter real estate on the northerly side of Verndale
avenue, this city.
Two lots of land were purchased a week or so

ago by Harry M. Mays, of the Metal Products
Corporation, in Edgewood, from George R. Bab-
bitt.
The Republicans in Cranston are mentioning

the name of Arthur E. Austin, of John Austin &
Son, as a mayoralty possibility.
Harry Cutler, of the Cutler Jewelry Company,

made a trip to Cleveland, Ohio, to attend a meet-
ing of the national commissioners of the Perry
Memorial a fortnight ago.
Under the firm name of the Victoria Enameling

Company, Igo Page street, E. B. Dodge and M.
Joseph Higgins have started a japan enameling
business.
Howard D. Wilcox, of D. Wilcox St Co., was

in charge of the Rhode Island rifle team which
competed in the recent national rifle tournament
at Camp Perry, Ohio.
Arthur Totten, for three years representative

for Brown & Mills, of this city, on the eastern
circuit, has allied himself with the Irving Manu-
facturing Company, Newark, and will have the
territory of Pennsylvania, New York and New
England.
Fred C. Lawton, superintendent of the Gorham

Manufacturing Company, has returned from his
vacation at Franconia, N. H.
Charles H. Such was tied with three other

Metacomet Golf Club players for the best net
score in the qualifying round in the president's
cup tournament at that club.
A. S. Vennerbeck, of the Vennerbeck & Clase

Company, was one of the Rhode Island golf team
players who aided the state team to win its vic-
tory over the Connecticut state team at the match
at Hartford on Saturday, September 16.
E. Frank Aldrich, of the Gorham Manufactur-

ing Company, and Mrs. Aldrich arrived home
from a six weeks' trip in England recently.

Valuables Stolen from Clothes
Robert Busby Jr. reports to the police the loss

of a watch, chain, ring, scarfpin and other be-
longings valued at about seventy-five dollars,
stolen from his clothing while the clothes were
hanging in the clothesroom at the manufacturing
establishment of Benjamin Redford, rri Orange
street.
A new five-horsepower delivery automobile

truck has been added to the motor equipment of
the Shepard Company.
The Gorham Manufacturing Company football

team lost the initial game of the season in the
New England association football series to the
Fore River team at Quincy, Mass. The Gorham
players had two men disabled. The score was
7 to I.

William C. Codman, of the Gorham Manu-
facturing Company, accompanied by Mrs. Cod-
man, returned from England a few days ago on
the Franconia.
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Milton Rodenberg, representing Dunn &
Rodenberg, has returned from a five weeks' busi-
ness trip through the west.
Among the guests of the Slocum Light Guards'

Association at the outing near Hamilton, R. I.,
was Joseph Stringer, of the Snow & Westcott
Company.
Edward B. Hamlin, superintendent of J. Briggs

& Son Company, has the sympathy of a large
circle of friends in his recent bereavement, his
mother, Mrs. Richard E. Hamlin, dying a few
days ago.
W. E. Keyes, assistant treasurer of the Gorham

Manufacturing Company, is on a fishing trip at
Charlestown lake, Ontario.
Mr. and Mrs. William G. Lind have returned

from their summer home in South Dennis, Mass.
Among the contestants in the Wannamoisett

Country Club's handicap golf tournament on
Saturday, September 1, were L. Parker Ford, A.
L. Aldred and Edward N. Slade.

Mayor Fletcher Out for Fourth Term
Henry N. Fletcher, treasurer of the Fletcher-

Burrows Company, and the present mayor of
Providence, has announced himself a candidate
for a fourth term as mayor of this city. His an-
nouncement removed his name from among the
possibilities for the governorship.
Edward Holbrook, of the Gorham Manufactur-

ing Company, and Mrs. Holbrook sailed for home
after a tour in Europe on September 23 on the
steamship St. Louis.
Herbert S. Tanner will conduct a special sale

following a notice which he recently received
from the owners of the building 64 Westminster
street that the building must be vacated for tear-
ing down.
Mayor Henry N. Fletcher, Ralph S. Hamilton

Jr., Walter R. Callender, Henry D. Sharpe, Rush
Sturges, Col. Harry Cutler and Col. Samuel M.
Nicholson were members of the committee on
reception and entertainment of the Society of the
Army of the Potomac which held its annual con-
vention in this city recently.
Walter B. Frost will deliver an address on the

topic "What High Protection Means to the In-
dustries of Rhode Island" at the monthly meeting
of the East Providence Business Men's Associa-
tion.

Arthur Gauvreau, of Montpelier, Vt., has
accepted the position of assistant watchmaker and
engraver with H. Fellman in Woonsocket.
Jacob Ernstof has bought from George A.

Stone a lot with improvements on the southerly
side of Public street, this city, which he mort-
gaged to the Providence Institution for Savings
for $4,000 and to George A. Stone for $2,000.
The A. L. Castritius Company, Westerly, has

been granted a charter by the secretary of state,
J. Fred Parker. The company is capitalized at
$25,000 and is authorized to carry on a general
business. The incorporators are Albert L. Cas-
tritius, Charles W. Willard and John D. Ed-
monds.

Meeting of Association Council

The advisory council of the New England
Manufacturing Jewelers and Silversmiths' Asso-
ciation at the first meeting following the summer
vacation period considered many special matters
which had come up during the summer. Several
bills were audited. The meeting was presided
over by Everett L. Spencer, president of the
council. Plans for the fall and winter were dis-
cussed. It was announced that the special com-
mittee appointed in June to consider the subject
of welfare had met several times during the
summer and that a report would probably be
made within a few days.
Miss Ethel Grace Westcott and Mr. Alpheus

Sprague Place, both of Hillsgrove, R. I., were
married at the parsonage of the Hillsgrove M.
E. church by the pastor, Rev. Samuel F. Maine,
Monday evening, September iT. Mr. Place is a
member of the firm of Oscar E. Place & Sons,
manufacturing jewelers of this city, and the
bride is an active worker in the Hillsgrove
church and Epworth League. The bride and the
bridegroom were accompanied at the service,
and following the ceremony they left on a wed-
ding tour which will extend over a period of
several weeks. They will live at the corner of

(Contilitied on page 1875)
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JUST TAKING
SO MUCH OF
YOUR MONEY

in exchange for a certain amount of our stock
is not the Aller-Wilmes way of doing business.

Our method is this: Only the best styles and
qualities in DIAMONDS, WATCHES,
SOLID AND GOLD-FILLED JEWELRY,
SILVER NOVELTIES, ETC., and in large
enough assortments to make your buying
profitable and easy, then

SINCERE INTEREST, PERFECT SATIS-
FACTION, ZEALOUS ATTENTION,
COURTEOUS TREATMENT and, above
all, PROMPT SERVICE.

It is your business plus your satisfaction we strive
to merit. Both are essential—anything short
of both is not the Aller-Wilmes way.

We have no other hope of commercial success
than to live up to the spirit and letter of the
Aller-Wilmes way. It represents our com-
mercial creed—a live, definite, tangible part of
our organization dedicated to retail jewelers
who appreciate service.

Try the Aller-Wilmes way with your Fall orders. Our travelers'
trunks are full of smart and snappy goods. By all means look these
trunks over, but don't forget that the Aller-Wilmes way is just as
effective with your mail orders as with the orders you give our travelers.

We are jobbers of

BOSS, CRESCENT,
CROWN and ROYAL

CASES

HOWARD, EXCEL-
SIOR and NEW
YORK STANDARD

WATCHES

Manufacturers and jobbers
of Gold and Gold-Filled

Jewelry

IMPORTERS OF
DIAMONDS

We Sell to Retail Jewelers
Exclusively

ALLER-WILMES JEWELRY CO.
Diamond Importers and Wholesale Jobbers

Globe-Democrat Building :: ST. LOUIS, MO.
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THE ATTLEBOROS

Several Factories Starting Overtime Schedules—Two Thieves Enter Gorton

Factory at Noonday—Bowling League Started by Jewelers—Old Factory

Torn Down—General News of the Attleboros

Attleboro, September 25.—All of the jewelers
report good business as the month of October
opens up. There is a general increase in all fac-
tories and it is apparent that the holiday business
will soon be on in earnest. Several factories have
already started on overtime schedules, and from
now until Christmas this will undoubtedly con-
tinue.
Mesh bags are as popular as ever, and thou-

sands are being made, both in factories and in
the homes. The silver shors report good orders
and full schedules of working hours. Two or
three concerns are at the point of working nights.
The bracelet concerns are delighted with the

way business in that department of jewelry has
opened up this fall. Large orders poured in a
fortnight ago and they have been continuing in a
Ivay that indicates a booming business. The chain
and locket concerns also report good business.
Several firms find business good on new ideas

that came out for this fall's trade, and they expect
the usual holiday rush in a short time. From now
until Christmas all of the shops will have plenty
to do and the jewelers hope that the season will
come up to the best they have had in recent years.
They are influenced in this belief by the fact that
nearly all dealers are low in stock, having with-
held from buying for a long period. The reaction
is cooling and it means rush times for the fac-
tories.
During a brief absence of employees from the

E. I. Gorton factory in North Attleboro at noon
On the day of September 21 two strangers entered
the office and thoroughly ransacked it for valua-
bles. Harry Bennett, one of the employees, hap-
pened to enter the office as the men were at work
on the safe. One of the men had a gold watch in
his possession. Bennett leaped on the man,
grabbed the watch from his hand and yelled
loudly for help, but the man broke away and ran
out of the door. Bennett managed to hang onto
the watch.
The affair was reported to the police and an

investigation was made. It was found that
nothing of value was taken from the office, as
the men had been at work only a few minutes
when Bennett entered the place. His appearance
undoubtedly prevented a big robbery,as there were
large quantities of jewelry within easy reach and
very few persons around at the time. As it hap-
pened the men got away without anything.

Jewelers in Automobile Race

Emile L. Johnson and Nils C. Wallenthin, part-
ners in the firm of N. C. Wallenthin & Co., had
z.1 unique automobile race a few days ago. While
it was not generally known, the race was for a
neat little purse, and it is now resting snugly in
the pocket of Mr. Wallenthin, as he was the
winner.

It appears that there was considerable rivalry
between the two partners as to the merits of their
respective automobiles. Mr. Wallenthin has a
Ford runabout, and Mr. Johnson a Paige-Detroit.
For some time the partners had a lot of talk as
to which car was the best, and arrangements were
finally made for a race of 360 miles, to take place
in one day.
The course was from Attleboro to Waterbury,

Conn., and return. The men were to go by differ-
ent routes. They left Attleboro at 4 o'clock in the
morning. Wallenthin arrived in Waterbury ten
minutes later than Johnson, despite the fact that
the route he had taken was thirty-five miles
longer than the one Johnson took. On the way
home Wallenthin had four punctures and broke
a mudguard. He arrived in Attleboro at i i o'clock
and Johnson arrived shortly after midnight.
The conditions of the race were that whoever

covered the course first, irrespective of time,
should receive the prize. Wallenthin beat his
partner in about an hour, and consequently won
the purse. He also claims that his victory estab-
lished the fact that he has the best car.

Eben F. Wilde, of the Attleboro Manufacturing
Company, had a narrow escape from a serious
automobile accident on Saturday night, Septem-
ber 23, when he started to leave the Highland
Country Club with his family in his machine.
Unbeknown to Mr. Wilde a machine driven by
a Franklin man came tearing up the hill towards
the clubhouse and went through the narrow road
at the side of the house just as Mr. Wilde started
to go out. The two machines met in the nar-
rowest place on the road, but without diminishing
the speed of his car the Franklin man shot by.
Had be slowed down his car would have gone
over the bank. The Franklin machine tore its
way along the side of Mr. Wilde's car, but did
not do a great amount of damage. Those who
witnessed the accident stated that it was only a
miracle that prevented the occupants of both cars
from escaping serious injuries. Neither car was
badly damaged.

Tear Down Remains of Old Factory

The owners of the factories destroyed by fire
at Plainville a few weeks ago have made arrange-
ments to tear down the remains of the buildings.
Probably there will be plans out for new build-
ings in the near future, as there seems to be a
demand for factory space in the village. In order
to save as much as possible out of the ruins the
owners have given Thompson & Remington the
contract of refining everything that would pos-
sibly contain gold. The floors of the shop are
expected to yield considerable metal. The work
on the contract has already started.

Charles F. Hackett, an Attleboro jeweler, has
just returned from a trip through England and
Ireland. One of the most interesting stories Mr.
Hackett tells is in regard to his photograph which
appeared in the Attleboro Sun just before his
departure. The photo was cut out by a relative
and sent to Ireland to assist in the identification
of Mr. Hackett when he arrived. The carriage
driver at Dunrock, where Mr. Hackett stopped,
had the picture in his hand when the crowd got
off the train and identified Mr. Hackett in that
manner. It was an ingenious expedient and
worked quite successfully.

Would-be Highwayman Foiled

While going home from work on the night of
September 21, William J. Batchelder, employed
by Whiting & Davis, was accosted by a man who
suddenly jumped from the bushes at the side of
the road and ordered Batchelder to throw up his
hands. Batchelder was riding a bicycle, and in-
stead of complying turned the machine down a
side street and pedaled as fast as he could. The
stranger caught the machine, however, and there
was a struggle, but Batchelder got the best of it
and the stranger ran away. Batchelder thinks
the man was after a large sum of money he had
in his possession.
As the jewelers have little at stake in the pro-

posed reciprocity treaty with Canada there was
only passing interest in the recent election in
Canada by which that country expressed itself
as opposed to the advances being made by the
United States.

Colonel Bigney on Reciprocity

Col. Sidney 0. Bigney, of Attleboro, has been
a close follower of all matters pertaining to trade
reciprocity with Canada. When he learned of
the Canadian election Colonel Bigney said : "I am
tickled to death at the result of the election be-
cause reciprocity meant a serious invasion of the
protective system. Laurier has been trying to
break down the protective system of this country.
As for President Taft, he means all right, but
his reciprocity plan would have been a serious
break in the protective policy of our country."

Several Attleboro manufacturers who maintain
factories across the Canadian border state that
the people of Canada are not in sympathy with
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the advances of the states, fearing that there is
more behind them than mere trade reciprocity.

J. A. Bigney, formerly with the Allison Manu-
facturing Company, has sold his residence on
Pleasant street to Edward Newell, and has pur-
chased the Seyboth place on Park street.
The Postal Savings Bank opened on September

23 at the Attleboro postoffice. The First National
Bank, in which many of the jewelers are directors,
has been named as a depository for the postal
bank's funds.

Board of Trade Committee Busy

The executive committee of the board of trade
has been busily engaged with the proposition of
the Sawyer Down Draft Heater Company to
locate in Attleboro. Among those who have
agreed to take stock in the new concern are
Joseph L. Sweet, David E. Makepeace, David L.
Lowe and Frank Tappan. These men subscribe
Provided the total subscriptions will amount to
$25,000.

While cranking his automobile September 22,
Amos S. Blackinton Jr., of the Bates & Bacon
Company, sustained a fracture of the wrist when
the engine back-fired and sent the crank whirling
around. It struck Mr. Blackinton on the wrist
and broke the large bone. He was on his way
home at the time and his machine was in back
of an electric car and was going so slow that the
engine stalled. It was while attempting to start
the car again that the accident happened.
The plant of William Nerney & Co., the con-

cern that recently went into voluntary bank-
ruptcy proceedings, has been offered for sale.
It affords a good opportunity for young men to
get into business with a well-equipped factory.

J. H. Harmstone, who has been instructor of
designing and drawing at the Y. M. C. A. for
some time past, has been engaged for the coming
season which begins the first of October. Mr.
Harmstone has done considerable good work in
this department and several of the young men
who have received instruction in these classes
are now occupying good positions in jewelry
factories.
Harry P. Kent, of F. W. Weaver & Co., has

returned from a New York business trip.
Edward A. Sweeney, of the W. H. Wilmarth

Company, is unopposed in his candidacy this fall
for the state legislature. Representative Sweeney
completed an excellent year in the legislature
this fall and has the field to himself for re-elec-
tion.
George W. Allen has returned from New York,

where he was on a business trip for the Bristol
Jewelry Company.

Jewelers' Bowling League Started

The Jewelers' Bowling League has been started
with the following: Bristol Manufacturing Com-
pany, C. 0. Sweet & Son, C. A. Allen & Co. and
Bates & Bacon. The league will roll a schedule
of sixteen weeks and there is a handsome prize
for the winning team.
C. H. Tones, of the C. Ray Randall Company,

has returned to New York after a visit to the
factory.
William H. Riley, of Riley & French Company,

has returned from an extended automobile trip
through Maine with a party of Pawtucket friends.
Among the enthusiastic golfers of the Attle-

boro Country Club is Herbert French, of North
Attleboro. Mr. French made good in a recent
game with the Attleboro team against Brockton.
Mrs. Marion Carter, wife of Miles Carter, of

Carter, Qvarnstrom & Remington, is chairman of
the committee of Daughters of the American
Revolution which has charge of the fund for a
monument for Attleboro's Revolutionary soldiers.
Quite an elaborate memorial is being planned.
One of the first steps to raise funds was a "tag
day," held September 23.

Hollis Bell is on a short western trip for his
concern.
Louis A. Blackinton has gone to the Pacific

coast in the interests of W. & S. Blackinton
Company, of North Attleboro.
The proceeds of the jewelers' ball league of

North Attleboro, won by the H. F. Barrows team,
have been turned into the relief association.
W. H. Lyons, of Mansfield, was one of the

(Continued on page 1873)
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JOS. NOTERMAN .& CO.

DIAMONDS

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT INTERESTINGcYManufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI • •• • OHIO

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Sts. :: CINCINNATI, OHIO

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY

WHOLESALE ONLY

We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our stocks are always complete
and we guarantee Quick Service.

WHOLESALE

OUR SPECIALTIES

Diamond Mountings, Jewelry, Case-Repairing,
Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Ziastnan2c516Phone Cincinnati, 0.

ONLY

•Traction Building • Cincinnati, Ohio..

REMOVAL NOTICE The Oskamp-Nolting Co.
Established 1868 Incorporated 1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East, CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers

We are now located in our new and much larger quarters, splendidly
equipped for the minutest detail of the wholesale business.

Watches, Chains, Fobs, Lockets, Bracelets, Mesh Bags
(Sterling and German Silver Plated)

JEWELERS' TOOLS AND SUPPLIES

Mammoth Wholesale

Jewelers

411-413415-417 Elm Street : Cincinnati, 0.

George A. Klein Eugene A. Frommeyer Edward M. Klein

‘a r;o KLEIN BROS. CO. o
L L.
E Wholesale Jewelers E

Our Reliable Jewelry Catalog
will keep you posted on the very latest and best
things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio
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L. WATCHES, DIAMONDS and JEWELRY L
E GOLD and GOLD FILLED JEWELRY E

0 SEND US YOUR ORDERS 0
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Y 14-16 E. 4th Street : Cincinnati, Ohio 1,-,
Boylan Building
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CINCINNATI

Promising Reports Coming In from Nearby Territories—Collections Show an
Improvement—No Jewelers Affected by Trust Company Failure—Many
Buyers in Town—Building Torn Down on Site of New Oskamp-Nolting
Company Structure—News of the Local Trade

Cincinnati, September 28.—Reports coining in
om the territories covered by the local houses

;Ire very encouraging, and while collections are
tiIl slow there has been an improvement over

last month. All of the jobbers are busy and
nearly all have their salesmen on the road. There
has also been a big influx of eastern salesmen in
cincinnati during the past two weeks. They are
working their way back toward the east and are
having a last peep in, and a last chat with the
buyers of the town. While most of the buying
has already been done there were some till-in
orders taken.

Large Real Estate Deal

On Wednesday, September 20, one of the big-
gest cash real estate transactions of Cincinnati
took place, when the Robertson building, situated
on the northwest corner of Seventh and Race
streets, was sold for $125,000. In this building
the Oskamp Jewelry Company, the H. & S. Gil-
sey and the Hahn & Oppenheimer companies are
located. The transfer of the property will in no
way affect the firms mentioned, as they are pro-
tected by leases. The purchase was made by
Jeff Livingston, proprietor of the T. A. Snider
Preserve Company. Mr. Livingston believes that
the trend of trade is in this direction and that as
a business investment alone the building is worth
the price. This seems to be the opinion of real
estate and financial men of the city, as in an
account of the transfer by the Times-Star they
are credited with saying that the purchase price
was a "good bargain." The building occupies a
site 40x170 feet, the frontage being on Seventh
street, and is eight stories high. The structure is
thoroughly modern, the dominating idea of the
architects being to gain a maximum amount of
light. The name will very likely be changed to
the Livingston building. Two years ago the Rob-
ertson building was taken over by W. S. P.
/skamp, head of the Oskamp Jewelry Company,
ith an equity remaining in the Robertson Realty
ompany, to be redeemed within a certain time.

■ short while ago one of the local banks exer-
ised the equity and put the title to the property

in shape for the sale.

No Jewelers Caught in Failure

While many were caught in the failure of the
Metropolitan Bank and Trust Company of an-
c:nnati, as far as is known there were no jew-
elers among them. The doors of the bank were
dosed on the i8th, State Bank Examiners Edward
koemer and C. S. Baxter taking charge. "The
Uusiness of the institution has not been managed
ecording to approved banking methods," said
Jr. Baxter in a Times-Star report, "and there

has been a persistent and malicious disregard of
the demands and requirements of this depart-
ment. Mr. McClure and Mr. Morrison have been
tIle direct and personal representatives of this
hank and neither of them are bankers. As a
result losses have been sustained that would not
have been suffered by a banking institution prop-
crlY managed. So far as we are able to judge,
there is every possibility that the depositors are
fully. protected and will not suffer any losses."
hli Gutmann, L. Gutmann & Sons, has returned

from a short business trip to Nashville, Tenn.
Harry Deters, Thomas Bros., who is building

a new home on Price Hill, expects to occupy it
I'v the first of October. When this event occurs
and a little time has elapsed for straightening
things out the employees of the company are
promised a rousing good time in honor of the
event.
Floyd Nestor, of Boonville, Ind., was in ,town

Purchasing during the week. He is a partner of
the firm of Heinzle & Nestor.
Charles Glass, with A. & J. Plaut, who has made

his Christmas headquarters in Jackson, Miss., for
the past few years, will this year be found at the
Exchange Hotel, Montgomery, Ala.
A. G. Schwab, president of A. G. Schwab

& Sons, left last Tuesday for a short business
stay in Chicago.
G. B. Haverkamp, with the Miller Jewelry Corn-

pany, left last week for a two weeks' trip among
the lakes of Michigan.
William Thelen a few years ago was traveling

for the Oskamp-Nolting Company, and later es-
tablished himself in the jewelry business on Cen-
tral avenue. He is now in the employ of the
Joseph Mehmert Company, representing it on
the road.
An experience which came near resulting in a

sad end befell one of the employees of the Hahn
& Oppenheimer Company a short while ago. Miss
May, who attended a picnic in company with
several young men and ladies at Shady Brook,
thought that a boat ride would just be the thing.
When on the water the boat was tipped and upset,
the occupuants having a narrow escape from
drowning. Miss May was terribly frightened and
it was a few days before she fully recovered from
the shock.
A. C. Jacobs, D. Jacobs Sons Company, has

returned from his sojourn of four weeks at Atlan-
tic City. C. K. Jacobs has recovered from an
abscess on the ankle and is now on the road
covering Tennessee and Mississippi.
T. S. Euchus, Gallipolis, Ohio, was in Cincin-

nati buying supplies and furniture for the new
store which he expects to open in the near future
at this place.

J. D. Ward, Rising Sun, who sold his jewelry
and optical business to Mr. Benham some time
ago, will remove to Washington, Ind., about the
first of October, where he will continue in the
retail business.
Walter Brown, E. & J. Swigart Company, is

very much improved. He is now able to sit up a
little each day and the doctor says it will not be
long before he will be once more on his feet.
This is the sixth week that he has been down
with typhoid fever.

Mayor Visits Jewelry Store

The store of Thoma Brothers was visited one
day this week by the mayor of Cincinnati, Dr.
Louis Schwab, in company with Peter R. Costello.
Mr. Schwab is up for re-election on the Repub-
lican ticket. While in the store he shook hands
with all the employees.
For L. Gutmann & Sons, Eli Gutmann is cover-

ing the northwestern part of Ohio; Joseph
Posner, northwestern Ohio; Steve Leubusher,
North Dakota ; C. L. Stange, Nebraska ; C. F.
Billings, Texas. All are sending in good reports,
except from the southwest, where a lull has taken
hold. This is especially true regarding the state
of Oklahoma. The drought has continued for
such a long period that the jewelers do not feel
that conditions warrant any large amount of pur-
chasing. Reed Botts is spending his vacation
taking a trip up the Kentucky river in a launch.
Hugo Lindenberg, of Lindenberg & Fox, is now

in Kentucky. From here he will go into Alabama,
and then into Arkansas. Joe Rosenbaum leaves
Monday for Kansas and Colorado, while Lee
Horn goes to North and South Carolina and
Georgia.
The traveling men of the Wallenstein & Mayer

Company are in the south. The new catalog of
the firm will be ready for distribution about the
fifth of October, giving a complete line of the
stock of the concern.
William Pflueger, with Jos. Noterman & Co.,

is covering Ohio and West Virginia, while John
Osthoff is in Illinois. Both are sending in good
reports.
For the Gustave Fox Company, Milford Fox is

in Denver ; Arthur Elston, Portland, Ore.,

I83 5

while Lester Gabrielle is carrying a line of goods
on a commission basis through Old Mexico. The
catalog is now being put in shape and will be
ready for distribution about the fifteenth of Oc-
tober. This new catalog will contain the full line
of ten-karat and plated jewelry which the firm
has started lately to manufacture.
Aaron Plaut, A. & J. Plaut Company, has re-

turned from Martinsville, where he spent ten
days taking treatment for his rheumatic troubles.
G. M. Braham is building a new home on Mitchell
avenue, Avondale, and expects the place to be
ready for occupancy about the first of the year.
The wrecking of the buildings now occupying

the site of the future home of the Oskamp-
Nolting Company has begun. The building which
will be put up for the use of the Oskamp-Nolting
Company is backed by the Hauck estate, although
the architects will be governed by the wishes of
the firm. The site, on Seventh, between Race
and Elm streets, is better than the one now hous-
ing the Oskamp-Nolting Company, and is in what
is expected will be the business section of Cin-
cinnati of the future. The structure will be six
stories high, and all but the lower floor will be
used by the jewelry concern. This ground floor
will be rented out.

Invents Electric Vibrator to Time Springs

An electric vibrator for the timing of hair-
springs has been invented by William Buchreitz,
of the E. & J. Swigart Company. While Buch-
reitz has no patent on his device he uses it just
the same, and seems to fear no one stealing his
invention.
Ott & Harrmeyer, of the Queen City Watch

Case Company, will in the near future establish
themselves in the watch repair business. They
have as yet not decided on the location of their
store.
Max Shapiro, who has been the watchmaker at

the D. Jacobs Sons Company for quite a while, is
now going to start in the optical business. Max
has been studying optometry at the South Bend
Optical College for some time past. This summer
he completed his course and will in future be
classed among the opticians of the city.
Henry Gabe, formerly of Chicago, is now on

the traveling force of the Richter & Phillips Com-
pany. Ferd Phillips is traveling through Illinois
and will be gone about three weeks.
The Bingaman store, which has lately enlarged,

is offering a new thing of interest to the public.
in their Sixth street window a complete diamond-
cutting machine is being erected and before long
a diamond cutter will exhibit to the public the
process of diamond cutting. While a scheme of
this sort has not been tried in Cincinnati in re-
cent years, the advertising possibilities are good.
Even before the outfit is completed there is a
stream of passersby who stop to gaze into the
window and watch the proceedings. When every-
thing is ready and a diamond cutter is demon-
strating there is every reason to believe that a
crowd will gather and that the venture will prove
profitable.

Manufacturing Jewelers Meet

The regular meeting of the Cincinnati Whole-
sale and Manufacturing Jewelers' Association was
held at the Sinton Hotel at 2.30 o'clock on Thurs-
day, September 21. The meeting was well
attended.
The Herschede Company, Fourth street jew-

elers, is enlarging its store so as to give
greater display room and to make the place a
thoroughly modern jewelry concern in every way.
New fixtures, new fittings, new trays will be in-
stalled, Mr. Frank Herschede now being in the
east looking after the fittings and the cases. The
case furnishings will be made by the Herschede
Clock Company after the designs of Mr. Her-
schede. When completed the lower floor will
contain nothing but watches, diamonds, jewelry
and silverware. The basement has been given
up wholly to a complete line of clocks. Clocks
from the lowest price to the highest priced hall
clocks will be exhibited. This department is a
new departure; formerly the clock department
was a part of the jewelry department on main
floor. The whole of the front of the store is
torn out and a new marquise front, the latest
thing in window design, will take its place. When

(Continued on page 1836)
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PHILADELPHIA

TI-IS

Noticeable Revival of Trade—Horse Show
Prizes on Exhibition—Annual Meeting of the
Pennsylvania Optical Society—Joseph B.
Bechtel & Co. in New Building—News of
the Trade

The past month has witnessed a very notice-
able revival of activity in the local trade, both
among the wholesalers and retailers. The section
of the population which passes the summer away
from the city naturally comprises a large pro-
portion of jewelry purchasers, and the fact that
the summer was unusually prolonged this year
emphasized the dulness of the season. Normal
conditions now prevail, however, and a satisfac-
tory fall and holiday business is hoped for. The
wholesale houses report liberal buying by out-of-
town trade.
The handsome prizes for the Bryn Mawr horse

show were designed and furnished by the Bailey,
Banks & Biddle Company. This firm also fur-
nished the shield presented by the Philadelphia
Record as a trophy for powerboats in a recent
contest.
Theodore Lassen, a Germantown retail jeweler,

died suddenly a few weeks ago after undergoing
an operation for appendicitis. The deceased was
fifty years old and widely known, being a member
of many fraternal societies. He is survived by
a widow and four children.
E. T. Chase, with J. E. Caldwell & Co., returned

recently on the Oceanic from his annual trip to
the European markets. Mr. Chase visited France,
England, Switzerland and Germany, devoting par-
ticular attention to the watch and clock centers,
making extensive purchases of exclusive goods
in these lines for his firm.
D. V. Brown, manufacturing and wholesale op-

tician, 738 Sansom street, returned recently from
a very enjoyable automobile trip through the
New England states, in the course of which he
visited the White Mountains and other resorts.
Mr. Brown returned in excellent physical condi-
tion for a busy fall and holiday season.
Clement Weaver, with the Bailey, Banks &

Biddle Company, enjoyed a trip by automobile
through New England. Mr. Weaver was accom-
panied by Mrs. Weaver. The delightful weather
conditions and the absence of accidents of any
kind made the trip all that could be desired.
Fred Sauter, Twenty-seventh street and Girard

avenue, has completed extensive improvements in
his store, which is now admirably equipped for
a busy fall and holiday trade.
Joseph B. Bechtel & Co. are now settled in their

spacious and commodious new quarters, 729 San-
g= street. The visitor is immediately struck
by the excellence of the arrangement, the beauty
of the fixtures, the magnitude of the stock, and
the generally imposing character of the new
quarters. No modern innovation to facilitate
business is wanting, and the firm is now admirably
conditioned to attend promptly and satisfactorily
to its rapidly growing business. The prospects
of the house for fall trade are excellent and the
entire surroundings and atmosphere reflect the
confidence of the management.
The annual meeting and banquet of the Penn-

sylvania Optical Society will be held in the Con-
tinental Hotel on Tuesday, October to. There
will be morning, afternoon and evening sessions,
and exhibits from the manufacturing and
wholesale opticians will be on display. At the
banquet, which will be held in Kugler's, W. T.
McConnell, of Pittsburgh, will deliver an address
on the subject, "The Experiences of Our Corn-
mittee Before the State Legislature at Harris-
burg Last Winter," Mr. McConnell being an
active spirit on that committee. It is expected
that the attendance will be larger than at any
previous annual meeting.

KEYSTONE

SAN FRANCISCO

Fine New Store Opened on South Spring

Street—Jeweler Swims Across Golden Gate.
Honolulu Retailer in Town Sails for Home.
News of the Trade

San Francisco, September 25.—Luckenbach &
Co., railroad watch inspectors, who have been
located at 141 South Spring street for a number
of years are having fitted up a fine new store at
445 South Spring street. This is quite near to the
different railroad offices and they expect to move
into their new establishment on or about Oc-
tober t.
The Ernsting Company's new three-story build-

ing is nearing completion at 921-23-25 Fifth
street, San Diego. From the architect's colored
print that was shown to your correspondent we
feel safe in saying that the new store will corn-
pare favorably with any of the first-class estab-
lishments on the Pacific coast.
M. Citron & Co., who are now located at 456

Twelfth street, Oakland, have installed a tine and
complete set of mahogany showcases with French
plate glass.
L. M. Schiller, the San Diego retail jeweler,

has moved into his new establishment on Fifth
street and is reaping the benefits incident to his
new location.
George Bond, who is connected with the Alex-

andra Jewelry Company, San Francisco, was one
of the successful swimmers of the Golden Gate
a short time ago, and he, in company with Henry
Heinz, of the jewelry firm of Heinz Brothers, also
of this city, made an unsuccessful attempt to
swim from San Francisco to Oakland. Owing
to contrary currents and the temperature of the
water they gave up after being in the water for
about one hour and a half. It is needless to say
that both of these athletes will make an attempt
in the near future to accomplish this feat when
the tide conditions may permit.
H. F. Wickman, the leading retail jeweler of

Honolulu, spent some time in this city early in
September and sailed from this port for home on
the steamship Korea on Tuesday, September 19.
Mr. and Mrs. Joseph Jessup, of San Diego,

announce the marriage of their daughter, Violet,
to Mr. Asher Earl Holloway. The ceremony
took place on Wednesday evening, the 27th of
September, at Christ Church, Coronada, Cal.
Werner Brothers, the enterprising retail jewel-

ers of Fourth street, San Francisco, are about to
open a second establishment in this city at 1034
Market street. The fixtures are now being in-
stalled and they expect to take possession about
the fifteenth day of October.
Mark E. Jacobson, who has been in the employ

of the Nordman Brothers Company for over
twenty years, has tendered his resignation, to take
effect on October r. Mark contemplates taking a
prolonged vacation before taking up any new
vocation.

CINCINNATI
(Continued from ',age 1835)

completed the entrance will be a beautiful piece
of wrought iron and bronze work. There is no
question that the remodeled store will be one of
the most beautiful in the Queen City.

Out-of-town Visitors

Among the out-of-town buyers in Cincinnati
were the following: Charles E. Leng, Louisville,
Ky.; John A. Seibert, Frankfort, Ky.; Charles R.
Brown, Dayton, Ohio; Mr. Anderton, of Ander-
ton & Son, Dayton, Ohio; S. S. Whittel, Short-
leaf, Ala.; R. W. Clark, Lawrenceberg, Ind.; J.
W. Rief, Dayton, Ohio; R. A. Jamison, Patriot,
Ind.; George K. Kreke, Lexington, Ky.; A. J.
Vess, Tuscaloosa, Ala.; W. H. Lewis, Knoxville,
Tenn.; F. S. Breeder, Knoxville, Tenn.; William
McCutcheon, Chattanooga, Tenn.; I. M. Goldberg,
Knoxville, Tenn.; F. H. Hauer, Chattanooga,
Tenn.; R. 0. Willard, Greenville, Ohio; H. T.
Storer, Central City, Ky.; W. S. Heister, Lake
Charles, La.; J. D. Ward, Washington, Ind.; T.
S. Euchus, Gallipolis, Ohio; A. E. McCulloch,
Maryville, Tenn.; Joseph Embrey, Richwood,
Ohio, and H. Glenn Roberts, Springfield, Ohio.
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DENVER

Watchman Convicted of Numerous Thefts Se.1
tenced to Two Years' Imprisonment—Bo3
Dies by Own Hand in Jewelry Store—Many
Buyers in Town

Denver, September 27.—Henry McCord, the
night watchman who has been robbing the Fif-
teenth street jewelers, was tried in West Side
court and found guilty and sentenced from two
to five years' imprisonment.
T. B. King, of the W. W. Hamilton Jewelry

Company, has returned from a very successful
trip through the state.
D. Daniels, formerly in business here for him-

self, has accepted a position with Joseph 1.
Schwartz, of this city.
C. B. Lauterman, of Colorado Springs, Colo.,

has left on a two months' trip to Chicago in his
automobile and expects to made the round-trip
in the machine.
E. H. Cowdrey, formerly with W. A. S. Parker,

of Leadville, Colo., has accepted a position with
Syman Brothers, of this city.
W. C. Stairs, who for the past two years has

been engaged in the jewelry business in Okla-
homa, is now with W. A. S. Parker, of Lead-
ville, Colo.
C. F. McMullen has moved his store from Fort

Lupton to Brush, and claims prospects are much
better, having an increased field to draw from.
C. McDonald, with Johnson Jewelry Company,

of Colorado Springs, Colo., was called home to
Cleveland, Ohio, very suddenly on account of his
sister's serious illness.
A. Feigenbaum, formerly with Charles Wathen

& Co., has opened up a jewelry repair and manu-
facturing shop in the Jacobson building and is
doing an excellent business, being well known
and an expert workman.
Jacob Alpert has opened a new jewelry store

at Twenty-third and Welton streets. Mr. Alpert
has been engaged in the jewelry business here for
the past fifteen years on Larimer street.

Boy Shoots Himself in Store

Sam Peterson, a young man of sixteen, em-
ployed in the store of William Kley, was found
dead in the back room of the store with a bullet
hole in his head. The shot was heard by Emil
Febinger, the only person in the store at the time,
and the boy was dead when he reached him. The
only reason known for his act is that his father
reprimanded him, and, grieving over it, he finally
killed himself.
Kraft Brothers, proprietors of the Jennings

Engraving Company, have purchased a piece of
ground at 1219-21 California street for $1o,000,
and they will erect at once a two-story building
with basement for $14,000, and when completed
they will have one of the largest engraving es-
tablishments in the west.
By a confession to the chief of police of Pueblo

by Frank Zammith, alias Costa, it was learned
he had served thirty-one years in prison out of
thirty-nine, which is his age. He was sentenced
to the industrial school at the age of six and
since that time has spent only two years in free-
dom. He was last arrested in a Pueblo jewelry
store trying to dispose of some gold jewelry,
and is believed to be implicated in a large rob-
bery which took place in San Francisco a short
time back.

Out-of-town Visitors

The following out-of-town jewelers were in
the city this month : Mr. Crowder, of Payne &
Crowder, Boulder, Colo.; F. A. Curtis, Castle
Rock, Colo.; Henry Curtis, Littleton, Colo.;
W. R. James, Arvada, Colo.; J. C. Hunt, Fort
Collins, Colo.; W. W. Letson, Mancos; Colo.;
A. Fox, Cheyenne, Wyo.; Alvin Herman, Brigh-
ton, Colo.; William P. Jones, Englewood, Colo.
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TOLEDO

Large Concerns Report Increase in Business Generally—New Fountain Pen
Company Incorporated—Well-known Columbus Jeweler Dead—Jewelers
Traveling with Trade Extension Tourists—News of the Local Trade

Toledo, Ohio, September 27.—As the holiday
,,•ason approaches the jewelry business in this sec-

tion continues to improve. All of the larger
concerns report a highly satisfactory business
condition and a general movement of the better
class of goods. Diamonds are moving in good
volume and purchasers are calling for many high-
priced stones. High-grade watches and, in fact,
all kinds of topnotch jewelry is now in splendid
demand. Money appears to be more plentiful
than it has been for a long time and business is
correspondingly on the increase.
Every indication points toward a lucrative

business for the holiday season, but it is still so
far away that it is impossible to predict with cer-
tainty pust what the exact conditions will be.
Dealers say, however, that they are already laying
aside many purchases intended for holiday gifts
and that the general tone shows a far more
healthy condition than it did early in the season.
Anticipating a heavy Christmas trade almost all

of the dealers have bought heavily and an elegant
line of goods is now coming in and freely dis-
played upon the shelves of retail stores. This
condition is not confined to Toledo alone, but
wholesalers, jobbers and manufacturers report it
to be general throughout this section of the
country. Salesmen on the road for large whole-
sale houses say that orders are coming in very
liberally and that retail dealers all over the
territory apparently have full confidence in the
prospect for a big volume of business.
September has thus far been a splendid month,

Jewelry sales exceeding those of August and
growing better every day. Manufacturers of op-
tical goods as well as local opticians report a
similar condition, the trade tending toward the
better class of optical goods. Every one connected
with the business is optimistic and there will be
general disappointment if the volume of trade

corn-
ing

irinng. the balance of the year does not far
exceed that of last year. Repair benches are
especially busy and in many instances are unable
to promptly turn out all of the work that is 

Incorporate Fountain Pen Company

The Major Fountain Pen Company, of Toledo,
has been incorporated for the purpose of manu-
facturing a new fountain pen, the invention of
Major F. Skidmore, of this city. The company
has an authorized capital stock of $5o,000. It
was incorporated by Major F. Skidmore, Elmer
L. Skidmore, Bernard L. Day, Arnold 0. Miller,
Thomas R. Crowder and D. W. Bliss. The com-
pany will maintain its offices for the present at
427-429 Nasby building.
The J. J. Freeman Company is making exten-

sive improvements on the third floor of its com-
modious Summit street home. The entire floor
srtstern,bteeeti, 

formerly 

redecorated and rearranged for the dis-
play of imported novelties, lamps, etc. Miss
Fuller, who has at various times been temporarily
connected with the concern, will have permanent
charge of the department.
George Kapp, Summit street jeweler, has

d 

rnehisihrlay 
occupied 

e storeroom, 415 Summit
pied by his jewelry business

before its removal into its new quarters, to Harry
A. Frank, who will occupy it with his popular
two-dollar hats. The .,store will be opened in afew 

(lays.

Wealthy Woman Robbed

Mrs. A. A. McCormick, a wealthy Chicago resi-
dent, while on her way between that city and
Toledo, was robbed of her handbag containing
,Jewelry valued at $2,500. The robbery occurred
in the dining-tar antl it is thought to lave -bet!? •

committed by a well-dressed young man who
boarded the train at Toledo. The stolen jewels
included a pearl necklace with a diamond clasp,
valued at $1,000; a large solitaire diamond ring,
worth too, and several diamond rings of lesser
value.
L. Beckman Jr., of the L. Beckman Company,

manufacturers of optical goods, has returned
from an extensive business trip to the Pacific
coast.

William Ford, formerly manager of the jewelry
and optical department of the Thompson-Hudson
Company, has resigned his position to accept a
similar one with the Lion Drygoods Company.
The Gray Optical Company reports a large

increase in its business. An additional refraction-
ist will be added to the staff of workers next
week.
Word comes from Columbus that L. W. Lewis,

a prominent jeweler and optician of that city,
well known in Toledo, died recently in the Grant
Hospital as a result of burns received from an
explosion of gas accumulated under a water
heater in the basement of his home.
Miss Ida M. Loop has returned to her duties

at the Wolcott & Kapp jewelry store after an
absence of two months spent in recuperating her
health. She has completely recovered from her
affliction.
"Business with us is exceptionally good," says

A. J. Heeson. "High-grade goods are moving
in splendid volume. We are selling a good many
diamonds and the prospects for the holiday sea-
son are first class."

Jewelers Represented in Touring Party

Jewelry interests were well represented in the
personnel of trade extension tourists who this
week made a two days' roundup of northwestern
Ohio. The trip was made under the auspices of
the wholesale merchants and manufacturers'
board of the chamber of commerce, a special car
being furnished for the purpose. The delegation
met with an enthusiastic reception at all of the
cities and towns visited, and it is expected that
substantial benefits will result in the shape of in-
creased trade for Toledo concerns. Several simi-
lar excursions taken during the past two years
proved marked successes.
A delightful social affair was staged at the

home of J. J. Freeman on the evening of Sep-
tember 21. The occasion was the sixty-second
birthday of Mr. Freeman. In honor of the event
thirty-five employees of the J. J. Freeman Com-
pany, together with their wives, gathered at the
family home to celebrate the occasion.
Miss Della Bremer has accepted a position as

bookkeeper in the jewelry store of the I. Kopper-
man Company.
Thomas Convoy has accepted a position in the

store of C. R. Parker on Superior street. He
comes from Kansas City and has already assumed
his new duties.

J. George Kapp Jr., of the George Kapp Com-
pany, was recently elected captain-general of
St. Omer Commandery, Knights Templar. The
company will go to Dayton, Ohio, where it will
participate in the conclave to be held in that city
on October TO, TT, 12.
H. C Cleary, in charge of the optical depart-

ment of the Wm. H. Broer jewelry store, is con-
fined to his home with illness.

Imported Lines in Demand

"Our imported lines which I purchased last
spring while in Europe are just now coming in,"
said N. E. Hascall, of the J. J. Freeman Com-
pany. "It is an exceptionally attractive stock and
is proving very successful. September shows a
revival of business and trade is unusually active.
While we do not look for anything out of the
ordinary we expect a normal business during the
holiday season. Conditions locally are good; far
better than conditions generally."

- • L. ComlasY,•.the Madin aVenile, jewleler.,- has.
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been confined to his bed several days with a
severe attack of the grip.
A card received from E. Gross, of the Judd-

Gross Company, announces that his eastern trip
is proving a great success from a standpoint of
pleasure. Mr. Gross, in company with his wife,
left Toledo on September 16 on an automobile
tour of the east, through the Catskills, White
Mountains and a number of the larger eastern
cities. They will return to Toledo about the
middle of October.
Miss Blanch Earl, in charge of the stationery

department at the J. J. Freeman jewelry store,
who has been in northern Michigan for the past
six or eight weeks seeking relief from hay fever,
will return to her duties next week.
The first fall meeting of the Toledo Optometric

Society was held on September 20. The meeting
was well attended and the evening was devoted
to matters of interest to opticians. Among other
subjects discussed was a scale of minimum prices
for optical repair work. No definite decision was
reached and the subject will be taken up at the
next meeting.
J. F. Schuman Jr., representing William Kin-

scherf Company, of New York, and Fred M.
Kline, of the Juergens & Andersen Company, of
Chicago, were recent business callers on Toledo
jewelers.
The Judd-Gross Company was recently ap-

pointed as watch inspector for the Lake Shore
and Michigan Southern Railway Company. Toledo
being a division and the home of an army of rail-
way employees the position is one well worth
having.
Gustave Warnke, watchmaker at the George

Kapp Company store, is spending a week at De-
troit, accompanied by his wife.
Miss Mabel Oliver, of the William H. Broer

retail jewelry store, will leave next week for
points in Canada, where she will spend her vaca-
tion.

24-Karat Club Meeting

A meeting of the 24-Karat Club has been called
for the evening of September 26. It will be held
in the Commercial Club rooms on the sixteenth
floor of the Nicholas building. A number of im-
portant matters will be taken up by the members.
A. J. Heeson is president of the association.
F. W. Snider, manager of the china department

in the store of the J. J. Freeman Company, has
returned to his duties after a two weeks' vacation
spent in New York.
A touring party, consisting of J. G. Kapp and

wife, their son-in-law, George McKesson, and
wife, Miss Irma Kapp and Bert Jamison, will
leave Toledo September 23 for a trip through the
east. The party will visit Cleveland, Buffalo,
Rochester and a number of other eastern cities
before returning. The trip will be made in Mr.
Kapp's seven-passenger sixty-horsepower Peer-
less touring car.
Rudolph Broer and Art Armstrong have re-

turned from a pleasant vacation spent at Pine
Lake, Mich.
Miss Caroline Alderdyce has returned to her

duties at the Judd-Gross Company after a four
weeks' trip up the lakes.

Tells of Diamonds Exploding

Diamonds sometimes explode. That is the as-
sertion of Dr. A. E. Tutton, the world's leading
expert on crystallography, who recently gave a
lecture on diamonds before the Royal Society of
Arts in London and told many things that startled
society women. He explains diamonds may ex-
plode at almost any time and that thousands of
dollars put into the gems may disappear like a
flash. He cited many instances where diamonds
explode on being taken out of the earth and says
that such an explosion may occur months or even
years after they are released from the mines. He
says diamonds in all probability were formed
through the fusion of carbon at great temper-
ature under such pressure as could exist only at
great depths below ground. He points out that
by the time the gems had worked their way near
the surface through volcanic disturbances and
earthquakes and were within reach of the miner
the great pressure was gone. It is a frequent
occurrence, he says, for diamonds to explode in

. the bands of miners after being dug du.
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ST. LOUIS DIRECTORY

No FALLING OUT

Diamonds and
Precious Stones

Fine
Diamond Work

and

Jewelry Repairing

Give Us a Trial

IN OUR SETTING

MARITZ
Jewelry Mfg. Co.

217 North 6th Street

S.W.Cor. 6th & Olive Sts.

St. Louis, Missouri

Engraving and
Designing

Medals and

Enameling

Long Distance
Telephones:

Olive 247
Central 2607

J. W. CART J. H. STEIDEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jewelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

TELEPHONES f Kinloch, Central 3040t Bell Olive 265

302 and 303 Globe-Democrat Building

Aller-Wilmes Jewelry Co.

COur travelers start early in July with the

most up-to-the-minute line of goods ever

shown on the market. It will pay you to

wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building
St. Louis Missouri

by using the new Elgin Jewel PincYllake Money Assortment and Jewel Pin Gauge.
Being suitable for all makes and sizes of watches, it will decrease the ex-
pense of your material department. Price of one gross assorted, com-
plete with Gauge, put up in handsome wood cabinet, - - $8.00

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS' FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELERS

THE NEW LINE FOR THE JEWELER
Manufactured by

We Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief
Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low — Quality the Best

WEIDLICH JEWELRY CO.
Write far Illustrations and Prices 623 Washington Ave., ST. LOUIS

Diamonds Watches Jewelry'

BAUMAN-MASSA
JEWELRY COMPANY

COMMERCIAL

BUILDING

6th and Olive Sts.

ST. LOUIS, MO.

Tool Material Optical Goods

LET'S HEAR FROM YOU

WE want to hear from live, wide-awake jewelers
and opticians who are looking for Bargains. We
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick
sales and short profits " is our motto. 0I,We are ready to
show you. Write us. Everything in the jewelry and opti-
cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BURKE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri

"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not
yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special
order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
610-12-14-16 Pine St. :: ST. LOUIS, MO.
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Local Jewelers Look for Big September Business—New Store Has Formal
Opening—Names of Publicity Committee Made Public—Many Buyers Visit
Local Trade—Bits of News in Jewelry Circles

St. Louis, September 25.—The fourth bank
statement of the year was called recently by the
c,tmptroller of the currency, as of September r.
Eighty-six days had elapsed since the last pre-
vious statement, June 7. The first three state-
ments of the year were called exactly sixty days
apart. The statements of the twelve largest St.
Louis banks and trust companies, taken collec-
tively, show that loans have increased slightly
ince the June statement, and that deposits have
decreased in about the same proportion. A de-
crease of $7,5oo,000 in the cash and sight ex-
change shows a larger fluctuation in this item
than in either loans or deposits. This is ac-
counted for by the withdrawal of funds from
their depositories by the country banks, which is
usual at this season. The money is being used
to move crops. Just now most of these funds are
going into the southwest to handle the crop.
Bankers say the demand for money, although
improved over the period sixty days ago, is not
up to expectations.

September to Be a Record Breaker

According to wholesale merchants grouped in
the Washington avenue district September will
be a record breaker in the wholesale trade of St.
Louis if the entire month makes as good a show-
ing as it did for the first two weeks. The num-
ber of buyers thus far does not equal the cor-
responding period in August, but the buying in
certain lines has been much heavier. Buyers
report good prospects for retail business in their
sections, and admit that while they have bought
larger bills than usual they expect soon to place
orders for fill-in stocks.
The Inter-state Merchants' Association is con-

sidered directly responsible for the enormous
lrade brought to this market.
The cotton crop is reported to be the most
1uable one ever grown in the south, better

m-ices being paid for it than ever before.
The annual visit of the Veiled Prophet to St.

, tItis will take place on Tuesday, October 3, the
.rade and ball taking place that night. Prepara-
ms are being made to entertain from 5o,000
75,000 visitors on that occasion. The souvenir
the Veiled Prophet for 1911 is in harmony

th the handsome keepsakes which have pre-
(led. Last year a brass clock accompanied the
, I1 invitation. The year before a pair of brass
iiillesticks was presented. The souvenir for
is year is a brass casket, massive, ornamental
[(I practical. It bears only the inscription "V.
• lou," chased in metal. The Mermod, Jaccard
King Jewelry Company was awarded the

mtract to furnish these souvenirs.
Goodman King, president of the Mermod, Jac-

Lird & King Jewelry Company, returned Sunday,
>Pptember 17, from a two months' trip to Europe.
I i• W. Menges, buyer, returned September 25
!'om a two weeks' buying trip to New York.
udolph Niehaus, buyer for the chinaware de-

1.•trtment, returned September 18 from a two
eeks' buying trip to New York. H. S. Stevens,

In charge of the trophy department, is confinedat home on account of illness. The firm recently
manufactured a fine silver loving-cup very ele-
gantly inscribed for Henry H. Darby, organist
of the Christ Church Cathedral, who resigned to
locate in Cleveland, Ohio. It was a presentation
from twelve business men here, who, as boys,
ill 1887 were members of Mr. Darby's first choir.
Among the twelve donors was Linn Paine, sales-man for the Mermod, Jaccard & King Jewelry
Company.

New Jewelry Store Formally Opened

An event of importance in the retail trade
took place here Monday, September 18, when
the new store of the S. Ruby Jewelry Company,
4o9 North Sixth street, was formally opened.
The company kept open house and during the
regular business hours the store was thronged
with friends and customers, who called to con-
gratulate the firm and extend their best wishes.
Forty-odd magnificent floral designs were re-
ceived by the firm and numerous telegrams of
congratulation. The store has all the depart-
ments of a modern jewelry establishment. There
are departments for silver, watches and clocks,
cut glass, electroliers, diamonds, etc. The fix-
tures are of the most modern type, the wood
being mahogany and the shelves of the cases
being of glass. The diamond department is one
of the most complete of the kind and a large
stock of diamonds is on display. Handsome
souvenirs were given away. Mr. Ruby has been
in business close to thirty years.

"Slogan Week" a Success

The Franklin Avenue Improvement Associa-
tion had its "slogan week" September II to 16,
inclusive, to celebrate the adoption of its slogan
"You Can Save Money By Buying on Franklin
Avenue," and it was a colossal success. All the
merchants on that thoroughfare up to Tenth
street participated, including a number of jew-
elers, and from early morning till nine at night
there were scenes of great activity. Herman
Mauch, George R. Stumpf and Thomas Dunn
were some of the jewelers particularly active in
the celebration.
Leo Bauman, of the Bauman-Massa Jewelry

Company, returned recently from a three weeks'
sojourn at Old Orchard Beach, Maine. He was
accompanied by his wife and child. Charles
Welzmiller, traveler, returned September 18 from
a six weeks' trip through Kansas and Oklahoma.
He left September 25 on a long trip through the
same territory. Joseph Auer, traveler for the
same firm, left September 17 on a several weeks'
trip through the south.
F. W. Drosten, president of the F. W. Dros-

ten Jewelry Company, accompanied by his wife,
returned September 15 from a six weeks' trip
to Yellowstone Park and British Columbia, also
a two weeks' fishing trip in Minnesota. George
G. Stieffel, second vice-president, returned Sep-
tember 12 from a two weeks' trip through the
north.

J. J. Stephan, engraver with the F. W. Dros-
ten Jewelry Company, resigned to accept a simi-
lar position with Hixon & Co., El Paso, Texas.
Thomas Elkington, engraver for the Mermod,
Jaccard & King Jewelry Company, has accepted a
similar position with the F. W. Drosten Jewelry
Company.

Jewelers on St. Louis Publicity Committee

The membership list of the St. Louis publicity
committee, just made public, includes the names
of Morris Eisenstadt, president of the Eisenstadt
Jewelry Company; Goodman King, president of
the Mermod, Jaccard & King Jewelry Company;
F. W. Drosten, president of the F. W. Drosten
Jewelry Company, and George J. Hess, of the
Hess & Culbertson Jewelry Company.
S. D. Culbertson, vice-president of the Hess &

Culbertson Jewelry Company, returned Septem-
ber 23 from a two and one-half months' sojourn
at Walloon Lake, Mich. This firm has a hand-
some window display of the sixty silver cups
made by it for the Y. M. C. A. field meet that
takes place here October 7.
S. E. He ffern, salesman for the J. Bolland

Jewelry Company, has been confined to his home
in Ferguson, Mo., one of our suburbs, since Sep-
tember 15 on account of ptomaine poisoning.
The Weidlich Jewelry Company has just pur-
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chased a forty-horsepower automobile to look
after its city trade with.
The Weidlich Jewelry Company recently filed

suit against L. E. and L. F. Puellmann on a note
for $363. L. E. Puellmann was one of their for-
mer salesmen.
C. P. Hutchinson, vice-president of the Whe-

lan-Aehle-Hutchinson Jewelry Company, returned
September 23 from a three weeks' trip through
the northwest.
On September 14 several eastern creditors of

the Gerber-Buschmann Cutlery and Silverware
Company filed a petition in involuntary bank-
ruptcy against this firm on claims amounting to
about $55o. Mr. Buschmann stated to your
correspondent that the company's affairs would
probably be adjusted so that it could continue
business. The place is still open.
F. W. Hoyt, president of the Hoyt Jewelry

Company, returned September 18 from a short
visit to Okawville, Ill., where his wife is sojourn-
ing for her health. He left September 18 on a
two weeks' trip through the southwest. I. T.
Fuller, traveler for this firm, returned Septem-
ber 15 from a two and one-half months' trip
through Missouri, Kansas, Oklahoma. He left on
September 25 on a several weeks' trip through the
same territory. W. E. Barker, vice-president of
this firm, returned from a few days' business
trip to Chicago.
Joseph Batter, of Alton, Ill., was a recent buyer

here. On October 1 he will move into a hand-
some new store at that place.

"Boosters" Take a Trip

On Wednesday, September 20, the North St.
Louis Business Men's Association gave a
"booster trip," comprising an excursion in
special cars to demonstrate the advantages of the
North Side. Joseph M. Ebeling, president of the
St. Louis Retail Jewelers' Association, was one
of the prominent boosters.
The executive committee of the St. Louis Sales

Managers' Association is arranging for a ten
days' booster trip through the south in November.
It is planned to have too representatives of as
many wholesale firms make the trip on a special
train. The party will visit a goodly portion of
six southern states. The cost of the trip is esti-
mated at $t5,000.

J. W. Cary, of J. W. Cary & Co., returned Sep-
tetnber 8 from a two and one-half months' so-
journ at his summer home, Harbor Beach, Mich.

J. Reed Elliott, president of the Elliott Jewelry
Company, accompanied by his wife, will return
about October I from a five weeks' European
trip.
M. B. Loewenstein, of the R. Loewenstein

Jewelry Company, left on September 16 for a
three weeks' trip through the south. Ralph Loew-
enstein, of the same firm, left September 17 on a
several weeks' trip through the southwest.
M. Sharlack, a jeweler of San Antonio, Texas,

was a visitor here recently. He was on his way
from a trip to Europe and was accompanied by
his wife.
The Gill building, southwest corner of Broad-

way and St. Charles street, owned by W. A. Gill,
has been leased for a term of ten years.
H. Abrams, a retired jeweler of this city, died

here September 7. He is survived by a widow
and three daughters.
W. H. Cubbison, a jeweler of Tarkio, Mo.,

was recently married to a Kansas City lady.
B. Stiffelman, of M. Siffeltnan & Co., returned

September 25 from a month's trip through Texas
and Oklahoma. M. Stiffelman, of the same firm,
will leave early in October on a several weeks'
western trip.
Paul E. Pautler, salesman for the Brooks Jew-

elry and Optical Company, was married to Miss
Sylvia Enger, of this city, on September 13. Mr.
Pautler is now on a three weeks' business and
pleasure trip through Missouri, Arkansas and
Texas, accompanied by his wife.
The Robbins Jewelry Company recently added

a new large safe for the reserve holiday stock.
R. L. Robbins, father of the late Z. B. Robbins,

of the Robbins Jewelry Company, and father-in-
law of Mrs. Z. B. Robbins, of the latter concern,
died here September 14.
Dr. F. A. Brickey, father of F. S. Brickey, a

(Continued on page 1944)
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THE MEYER FLYER

Is Read To Mail

It contains all the latest there is in Jewelry Boxes
and Window Displays. If interested write

MEYER JEWELRY COMPANY
12th and WALNUT 130LEY BUILDING KANSAS CITY, MO.

I  II  

High Grade Masonic Rings
Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

Goods sent
on approval
to reliable
jewelers

Our Specialties:

Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MAX C. LANG MANUFACTURINGJEWELER
Claypool Bldg., Indianapolis

Send us a trial package of repairs Fine Platinum special order work

Artistic Hand-Made Banquet Rings
SILVER, WITH 00LD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order e‘uly, as these
goods have been short every season for past five years.

Jules Racine C.? Co., Exclusive Importers
CHICAGO : 103 State Street NEW YORK: 37 Maiden Lane
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s;usiness Houses All Decorate in Honor of the Odd Fellows—Jeweler Nearly
Blinded by Ammonia—Many New Customers Among Visiting Buyers—News
of the Local Jewelry Trade

Indianapolis, September 28.—Never have the
business districts of this city been more gayly
decorated than during this week of September 18,
when the Odd Fellows of the United States and
Canada are holding the annual sessions of the
sovereign grand lodges. The imposing I. 0. 0. F.
building, on the corner of Washington and Penn-
sylvania streets, is gay with the national colors.
Out of respect to the visitors from Canada the
English colors have been profusely displayed.
Representatives of the grand lodge, members of
the Patriarchs Militant and Rebekahs are here in
large numbers. One hundred thousand visitors
to the city are expected during the week. With
25,000 in line the Odd Fellows pageant Wednes-
day evening was brilliant with lanterns, flags and
torches.

J. W. Thompson and wife, of Danville, Ind.,
spent the week of September 18 in Indianapolis.
Mr. Thompson attended the sovereign grand
lodge meetings and in the big parade headed a
good-sized company of sons of Odd Fellows. The
company is composed of young men from Dan-
ville whose fathers are of the order. Mrs.
Thompson is a member of the Rebekahs.
Louis Feller, 420 East Washington street, re-

ported a loss of a diamond ring during I. 0.0. F.
week. A young man came into the store to look
at diamond rings. He failed to find anything
that just suited, but shortly after he left Mr.
Feller found an imitation in place of one of the
diamond rings shown the stranger. The police
were notified and a young man from Kentucky
was soon arrested for loitering. He is being
held under a $1,000 bond pending an investigation.

Bold Early Morning Robbery

A bold robbery was committed about one o'clock
in the morning of September II when two young
men threw a brick through a plate glass window,
thirteen by six feet, at the jewelry store of H.
Cohen & Sons, 5 North Pennsylvania street, and
stole a tray of twenty-two diamond rings valued
at $350. The hole was at one corner of the glass,
just in front of the ring tray. A man standing
on the corner of Washington and Pennsylvania
streets says he saw two young men throw the
brick and then run away. The bicycle police
searched the vicinity but failed to find any trace
of the robbers. Mr. Cohen says he was not in
the habit of leaving such valuable articles in his
window overnight, but owing to carelessness the
tray of rings was not removed from the window
Saturday night. All day Monday there was a
crowd around the window gazing at the hole and
reading two placards, one, "To the gentlemen who
removed (?) the tray of diamond rings from
this window we will gladly furnish velvet boxes
at no extra charge." The other placard read,
Our popular-priced jewelry articles are in de-
mand." A new plate glass was put in the next
day, when another placard in large red type bore
the word "Found." Under it was a telegram
worded, "Indianapolis, Ind. H. Cohen & Sons
is the place to buy attractive jewelry novelties
at popular prices and to have good watch work
done."
Mr. and Mrs. Fletcher M. Noe have returned

from California. Mr. Noe enjoyed a month of
fine fishing and hunting along the Pacific coast.
Mrs. Noe went to California in feeble health after
a. nervous shock, brought on by a street car ac-
cident. She returned greatly benefited.
Lon R. Mauzy is visiting his parents in San

Francisco, Cal. Mrs. Mauzy, who has been in
California for several months, will return with
her husband.

I. Grohs, of the I. Grohs Jewelry Company, is
still confined to his home as the result of an acci-
dent when the buggy in which he was driving
was struck by a street car and his leg broken.
During his absence the store is in charge of Mr.
Shonfeld.

Since the city authorities ordered all electric
wires within the mile square put under ground
the Western Union Telegraph Company has noti-
fied the jewelers and all persons using its
electric clocks that they will discontinue the
service, as it will be too expensive to lay the
wires to connect the timepieces.
At a meeting of delegates comprising the

seventy-first district, Improved Order Hepta-
sophs, which includes conclaves in Indiana and
Kentucky, held at Louisville last month, Henry D.

WBurgheim, jeweler and optician on est Wash-
ington street, was elected district deputy supreme
archon.

Jeweler Officer in Merchants' Association

Louis Feller, a well-known jeweler on East
Washington street, has been elected a director of
the East Washington Street Merchants' Associa-
tion, which was recently organized to improve the
business conditions and promote good fellowship
among the merchants in that district.
Harold Preston Ransburg is a very recent re-

cruit to the army of commercial travelers; at
least so his father, Harper J. Ransburg, manu-
facturers' agent for a number of cut glass fac-
tories, with sample rooms in the State Life build-
ing, announced after he had had a good look at
the fine baby boy that the stork left at his home
the first of September.
Miss Stella Haugh, well known to the trade

through her connection with the material house
of Hoffman & Co., is confined to the hospital,
where she underwent a slight operation.
George W. Stoehr has resigned the manage-

ment of the City Jewelry Store, recently pur-
chased by C. W. and S. C. Scanlin, and has ac-
cepted a smilar position in the Zerwick Jewelry
Company's store at Chaffee, Mo. Mr. Stoehr
will have the official watch inspectionship for the
"Frisco Lines" at that point. Mr. Stoehr's many
trade friends in Indianapolis are sorry to have
him leave the city, but wish him success in his
new location.
Mrs. Anna Gilliland, formerly with Baldwin-

Miller ,Company, has almost entirely regained her
health. She will spend the winter in the west.

Nearly Blinded By Ammonia

Henry Andersen, of the manufacturing firm of
Burns & Andersen, 115 West Washington street,
recently met with a peculiar accident that came
near causing the loss of his eyesight. He at-
tempted to remove the stopper from a jug con-
taining ammonia when it exploded and the fluid
got into his eyes and badly burned his face. After
two weeks' treatment Mr. Andersen is able to
resume work.
Ed M. Craft, of the A. P. Craft Company, has

just returned from a delightful automobile trip
to Chicago and the surrounding country.
The Sterling Jewelry Company has installed

electric lights in all its wall and show tases.
William Espey, bookkeeper for Baldwin-Miller

Company, took an extended lake trip, including
a stop at Macinac Island, last month. He would
like to have stayed longer, but wanted to get
back in time to meet the state fair visitors. The
out-of-town merchants don't feel "at home" if
Bill Espey isn't at his desk, ready to cry "Hello"
as they enter the store.
Charles B. Dyer has been appointed official

jeweler for the Phi Delta Kappa fraternity.
George Dyer has returned from a visit to Worth-
ington, Ind.
Oscar Nydegger, watchmaker of Houston,

Texas, recently visited old friends in this city,
who were glad to learn of his success in Texas.
Mr. Nydegger was employed by George S. Kern
and E. C. Stokes while in Indianapolis.
Dan McCarty, of Charleston, Ill., visited the

city during buyers' meet, September 4 to 8. He
purchased a fine bill of holiday goods from Bald-
win-Miller Company.
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W. A. Howard, of Wolf & Howard, Rochester,
Ind., was a welcome buyer on this market last
month. Mr. Howard has some mightly good
trade friends among the boys in the wholesale
houses.
C. E. Wright, Linden, Ind., bought a bill of

holiday goods on this market during the fall buy-
ers' meet.
Albert Egolite, formerly with H. L. Rost at

Columbus, Ind., visited his old friends in that
city last month. Mr. Egolite is now traveling for
a western spoon house.

Robbers in Sullivan, Ind.
Robbers recently entered the jewelry store of

John Nichols at Sullivan, Ind., and carried off
$500 worth of gold watches and other articles.
Entrance was gained by breaking open a rear
door. No clew has been obtained.
Joseph E. Booth, of Booth & Son, Tipton, Ind.,

has been elected vice-president of the Business
Men's Club of Tipton. If all the officers are of
the same stamp as Mr. Booth the club is sure to
be a big success.
Frank Marshall, of Fisher & Marshall, at Co-

lumbus, lnd., has resumed his course at the
Douglas School of Engraving after a two weeks'
vacation camping near St. Mary's, Ohio. Mr.
Marshall is erecting a pretty modern home in the
choice residence district of his town.
Among the new pupils at the L. R. Douglas

School of Engraving are G. H. Conner, of
Brownstown, Ind.; E. J. Nay, with A. S. Orr,
Greenfield, Ind. Howard Johnson, of Charles-
ton, Ill., a former pupil, was a recent caller at
the school. Harold Kelso, Indianapolis, who
recently finished the course, has secured a posi-
tion with Arthur Hutto, expert engraver in the
State Life building.

Many Old and New Customers in Town

Indianapolis jobbers and manufacturers wel-
comed a large number of old and new customers
during the week of September 4 to 8, when both
the annual state fair and fall buyers' meet were
the especial attractions. Buying was very fair
and a number of nice holiday bills were sold.
Among the out-of-town dealers were J. F. Kiser,
Muncie; F. Pennington, Knightstown; J. F.
Harding, Brownsburg; H. A. Roberts, Veeders-
burg; R. B. Clark, of Clark & Raber, Anderson;
J. W. Hudson, Fortville; R. B. Orr, Greenfield;
T. H. Hargraves, Acton; J. L. Whistler, Marion;
W. W. Ullery, New Palestine; H. H. Nutter,
Martinsville; Fred Troster, Peru; Aaron Pursel,
Noblesville; S. B. Merrick, Coatsville; Clyde
Porter, Tipton; Frank Haseltine, Kokomo; H. F.
Bennett, Lapel; I. H. Barnes, Greenfield; L. E.
Thornton, Greenfield; C. M. Hunnicutt, Rock-
ville; Joseph Meyers, Crawfordsville; George S.
Fletcher, Brazil; M. L. Heaton, Manilla; W. V.
Yount, New Market; James Rowland, Paragon;
Ernest Eakins, Russiaville; W. E. Hart, Scotts-
burg; A. P. Woods, Forest; J. S. Cole, Windfall;
M. E. Chastian, Roachdale; C. G. Eastham, Tip-
ton; Harry Major, of Major & Sheldon, Shelby-
ville; C. 0. Rentschler, Center Point; Agee Wil-
son, Plainfield; Lon D. Smith, Jonesboro; J. W.
Thompson, Danville; W. H. Markle, Rigdon;
G. C. DeCamp, Shirley ; J. A. Pickett, New Castle;
Mr. Barth, of Beer & Barth, North Vernon; F. E.
Green, Kirklin; Alton Evans, Spiceland; A. W.
Owen, Greenwood; John L. Duncan, Wingate;
George Davis, Colfax ; C. E. Wright, Linden;
J. W. Vest, Greenwood; H. L. Rost, Columbus;
F. G. Cooper, Mooresville; Harry Short, New
Palestine; W. 0. Hopper, Red Key; A. C.
Schumm, Clarksburg; George W. Clemmons,
Greenwood; Dressler & McCamm, Bowling
Green; R. J. Litschert, Winchester ; Mr. Hart,
Scottsburg; John Bauchert, of Bauchert & Ax-
line, Noblesville; M. Jensen, Clay City; L. M.
Heaps, Sheridan; E. S. Dickey, of Dickey &
Morris, Edinburg ; Luther Davis, Fairmount;
James E. Ward, Worthington ; W. E. Inman,
Bloomfield; T. H. Anderson, Bedford; E. A. Ball,
Shirley; E. B. Spohn, Jamestown, and J. M.
Misner, Franklin.
J. A. Oswald, of Charles Swigart & Co., Cin-

cinnati, has been visiting the trade in Indiana.
The boys never forget Mr. Oswald or the good
work he did while secretary of the Indiana Retail
Jewelers' Association.

(Continued on page 1843)
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KANSAS CITY
Woodstock-Hoefer
Watch & Jewelry Co.
 JOBBERS OF  

American Watches,
Jewelry and Kindred Lines

Orders filled from any
Catalogue Published

NO RETAIL

"If you don't trade with us,
we both lose."

9th and Walnut
Keith & Perry Bldg. Kansas City

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT. L. MISSOURI

The New Case or Watch Holder

Display
holder.

OPEN CLOSED
your watches to the best of advantage by using this new watch
It has spring which enables it to fold and lie flat when not in use.

FINELY NICKEL PLATED AND POLISHED

Price per Dozen - - 75c.
Less 6;6 Cash Discount

FOR YOUR WINDOW, SHOW CASE AND OFFICE DESK

MEYER JEWELRY CO.
TOOLS AND MATERIALS

12th and Walnut Kansas City, MissouriBoley Building

Don't forget A. N. R. J. A. Convention, Kansas City, 1912

THE

E. & S. CATALOGS

0

0

0

TinitED600, CI I::

II

0

0

DJ1

Contain EVERYTHING in
Jewelry, Watches, Diamonds, Clocks,
Silverware, Cut Glass,Tools, and Material.

Edwards &Sloane Jewelry Company
KANSAS CITY MISSOURI
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KANSAS CITY

Business Takes the Aspect of a Boom—Crops Prove to Be More Than Expected.
Preparing for Fall Fairs and Meetings—Advance Association Literature
Being Planned—Great Number of Buyers in Town—News of Local Trade

Kansas City, September 23.—So far as Kansas
City and its trade territory are concerned the
fall season has begun under the most favorable
conditions. Business generally has taken on the
aspect of a boom and in jewelry lines it has
been better than at the same season for many
years. Buyers from small towns and cities who
have come to Kansas City to lay in their holiday
stocks have manifested a confidence in the future
that has been reflected in a lively market. Not
only are these buyers taking cheaper articles, but
more expensive as well, the sales showing well-
balanced demands. Only in the watches is there
a falling off. The indications are that the holiday
business of this section will be quite equal if not
greater in volume than last year.
The reason for better business in the south-

west is not far to seek. Early last spring a
drought settled over this part of the country that
continued the better part of the summer and
caused merchants in all lines to retrench. Ad-
verse reports came from the country regarding
crops, and the idea that "hard times" were upon
the southwest became an infection. Summer buy-
ing was very slow and merchants adopted the
most conservative policies. The summer passed
in a haze of apprehension. But when the crops
were harvested it was found that they far ex-
ceeded expectations. Indeed, the corn crop is
heavy and timely rains have saved fall feed for
stock and put the ground in excellent condition
for plowing and planting. The brightening out-
look was most welcome and the immediate result
was an increased demand and the repletion of
stocks. Several opening stocks of jewelry have
been bought in Kansas City during the month of
September, which is always an indication of good
times.

Fall Entertainments and Meetings

Kansas City is just now preparing for a series
of big fall entertainments and meetings that will
bring many thousands of people here. The first
of these meetings is the national conservation
congress with 6,000 delegates from all over the
United States. President Taft made the first
formal address to this congress on the evening
of September 25. The congress lasted three days
and the program contained speeches from cabinet
officers, governors, leading politicians and
economic students. The Missouri Valley fair and
exposition began September 23 and will continue
until October 8. From October 2 YO 7 is Priests
of Pallas week, which is the annual fall gala oc-
casion of Kansas City, when thousands of visitors
from the southwest flock to this city for a good
time. One of the incidents of this week that is
looked forward to with unusual interest will be
the international balloon race of October 5. From
October 9 to 14 the American royal livestock
show will he held in Kansas City, and this is the
most important show of its class in the country.
The end of the festal period will be the meeting
of the Trans-Mississippi congress November 14
to 17, which will attract almost as many strangers
as the national conservation congress.

To Send Out Eight Thousand Letters

Eight thousand letters, bearing on their backs
a map of the United States with Kansas City as
its "near" geographical center, and information
comparing its commercial resources with other
cities of the country, are to be sent out to the
Jewelers of the United States. The convention
of the American National Retail Jewelers' As-
sociation is to be held in Kansas City next August,
and Claude Wheeler, secretary of the association,
has asked for the advertising matter that is to go
on the envelopes.
George H. Edwards, president of the Edwards

& Sloane Jewelry Company, with his wife, spent
several days in Chicago the latter part of last
month.
The J. R. Mercer Jewelry Company will move

IntO a handsome new store at 1014 Walnut street

the first of this month. The room is being beauti-
fully decorated and furnished for them.
Harry Finklestein, who has been in the jewelry

business for a number of years at Missouri ave-
nue and Main street, is looking for an uptown
location.

Watchmaking School Graduate Goes to
Lexington

Eugene Weber, who has been taking a six
months' course at the Kansas City Watchmaking
School, 815 East Twelfth street, has gone to Lex-
ington, Mo., where he will have charge of the
repair department of his brother's jewelry bus-
iness.
Abe Blieden, formerly with H. B. Carswell, the

Walnut street jeweler, will open a store at 911
Grand avenue the first part of this month.
George Bedell, formerly in the jewelry business

at Gallatin, Mo., has opened in business at Car-
ruthersville, Mo. W. J. Peaslee, who was in
business at Jamesport, Mo., has moved his stock
into the store formerly occupied by Mr. Bedell
in Gallatin.

New Hassig Catalog

The Hassig Jewelry Company has sent out an
attractive new catalog to its customers. It con-
tains seventy-four pages, well illustrated.
Miss Marie Hegerty, with the Porter & Wiser

Jewelry Company, returned the latter part of the
month from a visit in Dallas, Tex.
F. J. Cline will open tip in business October I

in Mayetta, Kan. Mr. Cline bought his opening
stock in Kansas City.

Jewelry Company Expands

The Meyer Jewelry Company has added a large
new storeroom to its already spacious workshop.
R. R. Smithers, who bought the T. L. Basket

stock at Chillicothe, Mo., has been conducting an
auction the past month.
L. Wilson, of Chilhowee, Mo., was in Kansas

City last month buying an opening stock.
Walter Kaffenberger, with the Porter & Wiser

Jewelry Company, who has been ill with typhoid
fever at Wesley Hospital, has recovered and has
gone to St. Louis for a short rest before return-
ing to his position.

J. W. Holt, who was formerly in business at
Woodward and Gage, Okla., recently opened a
store at Capron, Okla.
George Sanders is a new jeweler at Carter,

Okla.
E. A. Hosier, for many years manager of the

Cady & Olmstead Jewelry Company, resigned his
position last month.
Miss Katherine Baker, with the Porter & Wiser

Jewelry Company, is spending two weeks in
southern Missouri.

Leslie Wallace, manager of the clock and sil-
verware department of Edwards & Sloane Jewelry
Company, was in Chicago for a few days last
month.
A. D. Foster, a former Kansas City jeweler,

hut now of El Paso, Texas, was in Kansas City
last month visiting old-time friends.
The Edwards & Sloane Jewelry. Company will

put out an especially good edition of the house
paper, The Kansas City Jeweler and Jobber, dur-
ing carnival week.
G. H. Ayres, of Edgerton, Kan., was in Kan-

sas City last month buying an opening stock.
A. R. Kane, a jeweler and president of the

Baxter Springs National Bank, was a visitor in
this market last month.
C. E. Bunnell, cashier of the C. B. Norton

Jewelry Company, spent a few days in Chicago
last month.
W. F. Drexmit, Chicago manager of The Key-

stone Watch Case Company, was a visitor in
Kansas City the latter part of September.
R. D. Tazer, who conducted a diamond-setting

shop in Kansas City, has gone to St. Louis and

is now in the employ of the Maritz Jewelry
Manufacturing Company.
A certificate of dissolution was filed September

I4 by the Martin Camp Jewelry Company, of
Midland, Texas.
S. H. Babb, of Beaumont, Texas ; Gordon

Travis, of Genoa, Neb., and Clifford Henderson,
of Horton, Kan., are taking the course at the
Kansas City Watchmaking School, 815 East
Twelfth street.
Ralph Fuhrman, of Fuhrman Brothers, Kansas

City, Kan., returned to Kansas City September
15 from a trip to Russia, where he was visiting
relatives in St. Petersburg.
Clyde Shure, formerly of Miami, Okla., and a

recent graduate of the Kansas City Watchmaking
and Engraving School, has opened in business
for himself at Osage, Okla.

J. M. McInery, formerly of Red Cloud, Neb.,
is now with C. L. Amas, Burlington, Kan.

Callers on the Trade

The following called on the trade last month:
B. H. Beatte and son Fred, Woodward, Okla.;
A. D. Foster, El Paso, Texas ; G. H. Avery, Stigler,
Okla.; Joseph W. Schmault, Holden, Mo.; L. E.
Grady, of the Grady Jewelry and Optical Com-
pany, Stillwater, Okla.; H. G. Beams, Hope,
Kan.; Fred Bailey, Newburg, Mo.; Fred Dryden,
Lee's Summit, Mo.; J. H. Carroll and son, Ran-
dall, Kan.; A. R. Kane, Baxter Springs, Kan.;
W. J. Carroll, Jamestown, Kan.; J. T. Bennet,
Nowata, Okla.; J. A. Mosher, Burlington, Kan.;
J. B. Hampton, Colby, Kan.; D. Davies, of Davies
& Owens, Fall City, Neb.; F. S. Hestor, Law-
rence, Kan. ; L. Hoffman, Leavenworth, Kan.:
B. H. Beatte, Woodward, Okla.; Al W. White-
side, Liberty, Mo.; W. H. Meyer, Lawson, Mo.;
L. Megede, Richmond, Mo.; J. W. Trowbridge,
Williamsburg, Kan.; J. R. Sears, La Plata, Mo.;
R. C. Libby, Weir City, Kan.; S. J. Huey, Excel-
sior Springs, Mo.; Henry S. Zinn, Hutchinson,
Kan.; Joseph S. Pieringer, Bedford, Iowa.

INDIANAPOLIS
(Continued from page 1841)

Indiana Jewelers in Security Alliance

The following Indiana jewelers have recently
become members of the Jewelers' Security Al-
liance: A. Lemp, Covington; Fred Kennedy, Rich-
mond; Perry Tindolph, Vincennes, and T. N.
Sykes, Shelbyville.
Don B. Elliott, formerly located at Hope, Ind.,

has removed his jewelry business to Versailles,
Ohio.
Miss Holloway, bookkeeper for J. H. Reed, has

returned from a short vacation. J. L. Williams,
watchmaker for the same firm, is spendng a week
in Illinois. Mr. Reed is prepared to remain on his
Brown county farm until cold weather drives him
back to town.
A. H. Pauley, for many years in the jewelry

business at Bloomington, Ind., has sold out to Ed
Williams, who was formerly located at North
Vernon, Ind.

Russell Kuhlman, formerly of Terre Haute,
Ind., has accepted a position in the jewelry and
optical house of H. D. Burgheim, on West Wash-
ington street, Indianapolis.
Campbell & Mitchell, Edinburg, Ind,, have re-

cently moved into a larger and better storeroom.
They expect to put in an especially nice line for
the holiday trade.
H. A. Roberts, of Veedersburg, Ind., visited

the Indianapolis market during state fair 'eek
and purchased a fine line of cut glass for the
holiday season.
W. R. Halliday, Linn, Ind.. is nicely settled in

a new storeroom where his stock can be dis-
played to excellent advantage.
Oras A. Wise has removed his jewelry business

from Mitchell, Ind., to Huntington, W. Va.
Farr & Co., Wabash, Ind., have moved into

larger quarters. Travelers say the new quarters
are better located and in every way an improve-
ment on the old room.

J. E. Scott and his son Gilbert, of Atlanta, Ind.,
were recent callers at the L. R. Douglas School
of Engraving in Indianapolis. Gilbert Scott re-
cently finished a course of engraving under Mr.
Douglas.
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MINNEAPOLIS AND ST. PAUL

Out-of-town Jewelers Call On Trade During State Fair Week—Jewelers Go
Hunting—Trade Seems to Be Improving—Local News in the Trade of the
Twin Cities

St. Paul, September 24.—Several of the out-of-
town retail jewelers and opticians were in the
Twin Cities during state fair week and called on
the jobbers and manufacturers.
The attendance at the fair was the lowest it

has been in years, owing to the rain and low tem-
perature which prevailed during most of the
week.
Many of the retailers are buying their fall

stock of goods, and several new stores are being
opened up through the northwest.

Hunting Season Attracts Many
Hunting season has opened and several of the

retailers and jobbers are taking a few days off
to get some outdoor recreation before the winter
months start in.
Among those who are enjoying a duck hunt at

the present writing is George W. Wooley, one of
St. Paul's best known jewelry manufacturers.
Mr. Wooley is very fond of hunting and fishing
and never misses an opportunity to take a few
days off.

Sylvester Weigand, a clockmaker, of Boston,
is visiting relatives in St. Paul, and says he
likes the Twin Cities very much and that he
would like to remain here if he can get a position
diat would pay him. He is also a watchmaker,
hut prefers clockmaking, as it is not so confining.
He has had several years' experience, and makes
a specialty of the high-grade clocks.
W. R. Crandall, of Mankato, Minn., was in the

Twin Cities during the last two weeks buying
goods for his store.
Rudolph Gaalaas, of Stillwater, Minn., was in

the Twin Cities during the past two weeks buy-
ing goods for his father's store and looking
after other business interests.
C. C. Berg, jeweler, at 89 East Fifth street,

St. Paul, Minn., has rented one-half of his store
to the American Writing Machine Company.
0. H. Arosin, of St. Paul, Minn., made a bus-

iness trip to Chicago during the last two weeks.
W. R. Cooper, of S. H. Clausin & Co., of

Minneapolis, is very ill in a hospital there.
Herbert B. Christensen, who was formerly

with Bullard Brothers Company, St. Paul, Minn.,
has opened a business in the Commercial build-
ing, St. Paul, as jeweler, diamond setter and en-
graver.

Julius Wachter, jeweler, is now employed by
F. H. Harm & Brothers, St. Paul, Minn.
C. 0. Anderson, of Albany, Ore., who recently

installed a lapidary department in his store, has
now also installed three new machines.
D. W. Shana felt, of Bovill, Wash., recently

suffered a complete loss by fire of his store and
most of his stock. He had no insurance.
Fifteen jewelers, of Spokane, Wash., who re-

cently applied for a reduction in taxes met par-
tially with success. Only in six cases was a re-
duction granted.

Burglars in Woodburn, Oregon
Burglars recently entered the jewelry store of

Mr. London, Woodburn, Ore., and stole stock
valued at $500. Entrance was gained through a
skylight.
The Paegel Jewelry Manufacturing Company,

of Minneapolis, announces a dissolution sale. An
auction has already been inaugurated. A. E.
Paegel, former manager of the dissolved com-
pany, will take charge and continue the business.
'Carl Hammbergren, of Auburn, Wash„ recently

visited the Twin Cities.

Charles Ferguson, alias John J. McCann, was
recently arrested at Mankato, Minn., on a charge
of forging money orders to the amount of $1,385.
He is charged with having stolen 150 money or-
ders from the postoffice at Devil's Lake, N. D.,
August 21. He has since been filling them out
for various sums from $25 to $too in payment
for jewelry orders. When arrested all but twen-
ty-two of the orders were found in his room at
the hotel. It is claimed that Ferguson had a
special money-order stamp made which he used.
His scheme was, after writing in the name of the
postmaster at Devil's Lake, the order would be
stamped and forwarded to a jewelry firm with
directions to send jewelry to him at St. Paul. He
then went to Mankato and directed that his mail
be sent to that city. All the mail found bore the
St. Paul postmark.

Jeweler Held Up in Seattle
H. M. Finkelberg, a retailer located at 1116

Second avenue, Seattle, Wash., was recently the
victim of a holdup. Two diamonds were stolen
from him valued at $600, and also a small amount
of cash. As it luckily happened a telephone was
nearby, and as soon as the thug left Mr. Finkel-
berg rushed to the telephone and notified the
police. Officers were sent to the scene im-
mediately on motorcycles, and within less than
ten minutes after the holdup was enacted the
man was captured with the diamonds still in his
possession.
The A. G. Myers Company, has been recently

incorporated at Portland, Ore., by A. G. Myers,
Frank Heitkemper and Arthur R. Tift. The
capital stock amounts to $3o,000.
Miss Agda Jones, formerly with 0. H. Arosin,

St. Paul, has gone with her mother to Seattle,
Wash., where they will make their home.
F. A. Carlberg, of St. Croix Falls, Wis., was

one of the out-of-town retail jewelers seen in
the Twin Cities during the past two weeks buy-
ing goods and attending to other business mat-
ters.
W. W. McGuire, of Northfield, Minn., was in

the Twin Cities attending the Minnesota state
fair and looking after other business matters.
John Boline, of Parkers Prairie, Minn., was

in the Twin Cities during the fair week attending
the fair and buying goods. Mr. Boline said bus-
iness was as good as could be expected.
Mr. and Mrs. N. M. Hulberg, of Two Harbors,

Minn., were visiting in the Twin Cities the past
two weeks.
W. E. Mowrev, the well-known St. Paul re-

finer, will have his new refinery and smelter in
operation by the first of October. He has nearly
all the machinery installed, which is the most
modern to be had.
Art Williams, manager of Sischo & Beard's

optical department, has left for a two weeks' va-
cation.
C. L. Burnett, of Branerd, Minn., was in the

Twin Cities recently buying goods.
C. L. Stevenson, of Jackson, Minn., was one

of the out-of-town jewelers seen in the Twin
Cities during the past two weeks calling on the
local jobbers and manufacturers.

J. A. La Craft, of Plainview, Minn., was in
the Twin Cities during the past two weeks call-
ing upon the local jobbers.

Those Who Were Recent Visitors
Following are the names of some of the out-of-

town trade seen in the Twin Cities during the
past two weeks : Rudolph Gaalaas, of Still-
water, Minn.; Mr. and Mrs. J. 0. Williams, of
Zumbiota, Minn., W. R. Crandall, of Mankato,
Minn.; F. W. Harper, Dawson, Minn.; William
Packner, of Brenson, Minn.; E. H. Kicknapp, of
Lake Benton, Minn.; John Tholen, of Cologne,
Minn. ; A. F. Heitkamp, of Young America,
Minn ; J. W. Rhodes, of Detroit, Minn.; Jacob
Beshena, of Ironwood, Mich.
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De Soto, Mo., jeweler, died at that place on Sep-
tember 14.
A. H. Boehringer, of Green City, Mo., has

formed a partnership with a Mr. Kent, and the
firm's name will be Boehringer & Kent.
George Oberting, of Blankenmeister, Oberting

& Co., is spending a month at Excelsior Springs,
Mo. A. L. Blankenmeister left September 20 on
a month's trip through the south. This firm ex-
pects to close up its business affairs in about one
month and retire from the trade.
A. G. Costello, traveler for the L. Bauman

Jewelry Company, has gone to his home in Chi-
cago on account of indisposition and may not
resume his duties again this fall.
D. G. Braham, jewelry buyer for Stix, Baer &

Fuller, returned recently from a six weeks' trip
to Europe.
Miss E. M. Ruwwe has accepted a position as

saleslady for the Zerweck Jewelry Company.
Many Visitors and Buyers in Town

Well-known visitors and buyers here recently
were: Mr. and Mrs. J. L. Wolff, Paducah, Ky.;
Mr. and Mrs. Eugene Hale, Ozark, Mo.; Mr.
and Mrs. J. C. Faulkner, Russellville, Ark.; Mr.
and Mrs. W. J. Wyland, Douglass, Ariz.; Mr.
and Mrs. Longnecker, Winchester, Ill.; Robert
Stewart, Gillespie, Ill.; Edgar Herrick, Para-
gould, Ark.; A. S. Higbee, Roodhouse, Ill.; C. F.
Miller, Cairo, Ill.; W. K. Urbani, Vandalia, Ill.;
Mr. Stinson, Stinson & Berg, Camden, Ark.; W.
H. Jahn, Pacific, Mo.; Dave Lerner and wife, El
Paso, Texas; Roy Golding, Alton, Ill.; A. H.
Krause, Greenville, Ill.; F. 0. Leidal, Troy, Ill.;
J. W. Bader, Blytheville, Ark.; William New-
land, Bolton Jewelry Company, Fulton, Mo.; E.
S. Meyers, Ironwood, Mich.; R. P. Dickerson,
Springfield, Mo.; Jos. Linn, Linn Brothers Jewelry
Company, Denison, Texas; William Tetley, Bonne
Terre, Mo.; Mr. Kemper and Mr. Pollack.
The latter two will form a partnership under the
name of Kemper & Pollack and open a store in
Little Rock, Ark.
The life of Theodore English, a jeweler at

Keokuk, Iowa, was saved on September 18 by a
stiff hat which he wore. While walking in a
business district a brick fell from the top story
of a building on which repairs were being made
and struck him on the head. The crown of the
hat lessened the impact, and he received only a
painful scalp wound.

The Ring of the Midshipman
Considering the way in which the midship-

men's lives are hedged in with routine and dis-
cipline at the Naval Academy. Annapolis, they
seem to have very small chance to develop such
customs as obtain in many institutions of higher
learning, but customs they have in countless
numbers just the same. There is none, perhaps,
more picturesque than the ceremony that sur-
rounds the navy ring.
When you get a navy man into citizen's clothes

about the only way that you can tell him is by
the ring he wears. It is a heavily embossed circle
of gold with the arms of the academy. Upon
the flat surface may be worn either the owner's
initials. a crest, or, as has become more popular
recently, some dark oblong stone, such as a gar-
net, a carbuncle or a very deep sapphire.
They get these rings, that is to say they order

them, when youngster year is fairly well started.
Youngster year corresponds to sophomore year
in the colleges. When the rings come home from
the jeweler's the midshipmen try them on fur-
tively in their rooms, or perhaps, if they are
already engaged, they ship them off immediately
to be worn on a feminine hand. This is the
ultimate destination of most rings of this type,
anyway.
But granting that the midshipman is still heart

whole he keeps the ring tinder cover except when
he is alone. And he looks forward to the end
of youngster year, when he may wear it.
The navy men like to wear thir rings, particu-larly when they are in citizens' clothes. It marks

them to the people who know. The same custom
of wearing ring's pievails at West Point.

Al1/4

1845•
....V 6

SOLID GOLD RINGS 
41 There is hardly a Jobber who
does not carry a large assortment of
Ostby & Barton Co.'s Solid Gold
Rings, and with a very extensive
home stock to draw from, the Jeweler
is offered a service that no other
ring maker can even approximate.
41, Jewelers can make selection from
more than six thousand exclusive
designs of 0-B Rings, all of which are
in stock for immediate delivery either
at your Jobber's or at the factory
vaults of Ostby & Barton Co.
10 K. Gold Card Jewelry Gold Filled Rings

rr tw 74842,
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Ask Your Jobber

OSTBY* 6' • BARTON* CO.
PROVIDENCE eft.? RHODE • ISLAND

211.AIDEIV-0
_LANE
NEW cYORK
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BROADWAY
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CAL.
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Rings

Scarf Pins

Flat Pins

Studs

Screw Earrings

Bead Neck Chains

Charms

Neck Chains

Vest Buttons

Collar Buttons

Fob Seals

Silver and Gold
Thimbles

Cameo Goods

Brooches

Fobs

Crosses

Baby Pins

Ring Mountings

Festoons

Emblem Goods

tSso

Pocket Knives

Silver and Gold
Match Boxes

Alberts

Vanity Sets in

Gold and Silver

Gold and Silver
Cigarette Cases

Lockets

Bracelets

Link Buttons

Veil Pins

Tie Clasps

Locket Rings

Cigar Cutters

Lapel Buttons

Rope Chains

Class Rings

Lorgnette Chains

STANDS FOR

"GUARANTEED FOR LIFE" TRADE
AGAINST BREAKAGE AND WEAR

MADE IN
MARK GOLD, SILVER AND

PLATE

REG. U.S. PAT. OF f ,
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Salesrooms and Offices of
Diamond Department
68 Nassau St., N. Y.

Diamond Cutting Works:
136-146 West 52d St.

New York

To avoid delay use local address, 33-43 Gold Street

BRANCH OFFICES :
Chicago, III., 31 North State Street Amsterdam, Holland, 12 'Full) Straat ; London, Eng., Audrey House, Ely Place, POPULAR PRICES

3-43
GOLD ST
NEW YORK
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THAT BOOK

THE ENTIRE JEWELRY 11111‘
BRINGS THE BEST OF

MARKET TO YOUR DOOR-

THE best judged by side-by-side comparison of
each article—the expert opinion of 46 years
of experience—a safe and sure guide to follow

—used by most of the jewelers in United States—
because it brings SUCCESS.

CONTINUED SYSTEMATIC ORDERING
from our catalogue enables you to carry less stock,
turn your stock over oftener, and constantly shoN‘
new and different articles—buy as you sell. Thou-
sands of our successful customers order from our
catalogue entirely—long experience has taught them
it is good merchandising—and the best way to
make money.

YOU ARE SURE of reliable merchandise at the
lowest prices that reliable merchandise can be so!]
for. It is a powerful tonic—a bracing influence i 1
any jewelry business, /*/ you make use of it.

Our 1912 issue is now being mailec.
If not received by you by October 15th
please notify us.

OTTO YOUNG & COMPANY
Heyworth Building Established 1865 CHICAGO, ILL.

u'&z!•-1.r..Yb -

B ost Wklues
Promptnos s
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HALL CLOCKS

THE highest type and character of work is portrayedin our product. For fourteen years we have consist-
ently endeavored to so build our clocks as to reflect an

enviable reputation for our entire output. How well we
have succeeded is shown by our continuous growth. We
make a very High-Grade line of Regulators, Bank and
Balcony Clocks, Willard Banjo Clocks, Etc.

Our Catalogue will serve to show you all

If you haven't one, write us

WALTHAM CLOCK COMPANY
WALTHAM, MASSACHUSETTS

THE

GEORGE S. TIFFANY

ELECTRIC CLOCK
PURELY ELECTRIC

Sold Direct to Jewelers
From E. P. Chalfont, President,

E. R. THOMAS MOTOR CAR CO.,
Buffalo, N. Y.

"I regard it as the most satisfactory clock I have ever seen...
" S'ince purchasing the Tiffany Clock I now have, I have
ordered six others for my friends, and without a single
exception they have given splendid service and entire
satisfaction...

From Mr. B. Ferguson,
Birmingham, Ala.

haven't any kick. It's cheap enough, and the best
clock in looks and as a timekeeper for the money that I have
ever seen.

Goes Continuously
Style No. 1000

Retail Price Maintained

From Frank L. Dyer, President,
NATIONAL PHONOGRAPH CO.,
Orange, N. J.

" You will be pleased to learn that the clock continues to
give satisfaction in every respect."

From Mr. W. B. Weddle,
New York, N. Y.

"I have had one of your clocks in my house for about
three years, and find they keep good time, are no trouble
and give entire satisfa.xion."

Never Needs Winding

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING COMPANY
Sole Manufacturers and Distributors of GEORGE S. TIFFANY ELECTRIC CLOCKS

GENERAL OFFICES and FACTORY, 1100 MILITARY ROAD, BUFFALO, N. Y.„, U. S. A.

Keep a Watchful Eye
On Merit It Wins

" Buy your goods on merit—Sell your goods on merit."
These two nuggets will glitter in the dross that is left when
all that has been said and written on the subject of modern
jewelry store salesmanship has gone through the crucible.

ci We believe implicitly that merit wins, whether it is in
the shoe, dry goods, jewelry or any other business.

In speaking of our new Fall lines of DIAMONDS,
WATCH ES, GOLD and GOLD-FILLED JEWELRY,
SILVERWARE and SILVER NOVELTIES, CUT
GLASS, Etc., we make no other claim than that each
number is spic, span, brand-new, profitable and salable.
Each number found a place in our stock and in our

itravelers' trunks because t possessed merit.

tJ We offer you these new Fall lines on no other basis than that you first
consider price, quality and style, and then buy only on merit. Can you
suggest a fairer plan ?

jl Is it not worth the while to get acquainted with lines that make no
claims upon either your time or your pocketbook, which merit does not

iinspire? Of course it s.

Well, then, look over our travelers' trunks when they call, or write us
direct. It is the only way you can satisfy yourself.

Stein & Ellbogen Company
Cutters and Importers of Diamonds and

Jobbers of Watches and Jewelry

Columbus Memorial Building :: Chicago, Illinois
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Getting Credit and Keeping It Good

Some Men Take Narrow-minded Attitude When
Asked for Statement of Business—Factors
Which Enable a Business Man to Secure
Credit

As a rule, the merchant whose experience
extends over a term of years is careful to
pursue such a course as will maintain—and,
if possible, strengthen—the position he oc-
cupies in the estimation of the manufactur-
ers and wholesalers from whom he buys.
And that means that with equal care he
avoids any action that would in any way
weaken this estimation. The same is true,
of course, as to his dealings with his banks,
the mercantile agencies, etc.
There are, however, merchants, even of

experience, who do not give this matter of
their credit rating all the attention it de-
serves, and there are doubtless many
younger merchants who do not fully realize,
or perhaps do • not thoroughly understand,
the conditions which may affect their credit
standing.

Object to Agency Reports

Some men, for instance, feel that a slight
is put upon them when they are asked, espe-
cially if after what seems to them too short
an interval, for a statement as to their
financial resources. "I have always paid
my bills promptly," they say ; "why then
should any one have the right to pry into
the details of my business ?" That this is a
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narrow view to take the attitude of the
more successful retail concerns clearly il-
lustrates.
As a matter of fact, the wholesaler or the

banker has the right to the fullest informa-
tion as to the responsibility of his customers.
And as we shall show a little later on the
word "responsibility" covers several fac-
tors altogether apart from that of financial
resources.
Tbe wise merchant knows that there is

always the possibility of his getting—at least
temporarily—into a tight place ; that is, that
the time may come when liberality and leni-
ency on the part of some of his creditors
will be essential to him. He, therefore, does
not regard as inquisitors or busybodies those
who make only legitimate inquiries regard-
ing his standing; hence, he is frank in his
statements, realizing that he, as well as the
wholesaler, may profit by • the proper and
legitimate use of such information.
He acts thus, moreover, largely because

he realizes, as above suggested, that the pos-
session of a certain amount of cash in the
bank, or of securities; or merchandise, or
real estate, or accounts receivable, or store
equipment, or all combined, is by no means
the only factor which the experienced
wholesale (or other) credit man takes into
consideration.

Factors in Credit

In the case of merchandise or real estate
the credit man may feel that the owner's
estimate of its value may be an erroneous
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one, and that, even if it is accurate, the
readiness with which the property could
be turned into cash at forced sale, and its
value under such circumstances, must be
taken into consideration by him.
Even if a goodly part of a certain man's

assets are in cold cash, however, it does not
follow that he is a desirable risk. His repu-
tation, due to his habits and moral char-
acteristics, may be such as to make it unwise
to trust him to any extent. Such cases,
happily, are the exception, but they strongly
emphasize the fact that the moral hazard
is a highly important one. In fact, any one
—banker, wholesaler or retailer—who ex-
tends credit wants to know something of the
character of his customer. Is he the kind
of man who adheres closely to his contracts
or other agreements? he will ask. Is his life
a clean and upright one, or does Ile con-
stantly place himself within the reach of
temptation ? In short, is he a man who can
be depended on ?

Incompetency as a Merchant
A merchant, however, may have cash and

other property and may have a high moral
character and still may not be regarded as a
first-class risk. That is, he may be regarded
as a poor business man. To be looked upon
as a good merchant a man must possess
ability—and ability in more than one direc-
tion. He may. for instance, be well posted
as to merchandise ; that is, he may be a good
buyer, but he may not have the executive

(coli(imiedollpagem9)

Waltham-Elgin-Howard Hamilton

Watches are the backbone and bulwark of the jeweler's
business. No other line is so important from the view-
point of profit. No other line is so safe as stock or so
certain of sale, that is, if properly selected. WE guaran-
tee proper selection to every patron. Our experience is
wholly yours. If you are an accomplished buyer we have
the stock and facilities to enable you to make the most of
your knowledge. If you are an inexperienced buyer we
see to it that you do not suffer from your inexperience.

H. 0. HURLBURT & SONS
14 SOUTH TENTH STREET, PHILADELPHIA, PENNA.

Keystone Boss Crescent-Crown
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The Question of Discharging Employees

The old-fashioned method of solving inefficiency was to summarily discharge a man without any
particular inquiry into the underlying reason for his incompetency. "Fire 'em out," was the motto
of the old-school executive. The modern method of dealing with the misfit employee, however, is
with a view of retaining his services by redeeming him if within the range of possibility, and
"firing" him only as a last resort after other schemes have failed. Some methods of handling the
man who has not "made good," which have been proved out in actual practice, are told by William
Hamilton Burquest in Business and the Bookkeeper.

That employers of labor err more often
in discharging than in retaining the misfit
employees is the opinion of a western man-
ufacturer. "Sometimes they are careless,
failing to weigh all sides of a question be-
fore getting rid of a good man. Sometimes
in a fit of passion over a trivial matter a
manager will dismiss a subordinate and
afterward regret his hasty action. I have
also learned that efficiency and discipline
are not obtained by firing men. It is not a
good object-lesson for the working force,
because it has a tendency to make them feel
a secret bitterness toward the management.
There are better methods of securing desir-
able workmanship in which the influence
and tact of executive personality figure
strongly.

Two Notable Examples

A story is told of the late Marshall Field's
ability to restimulate the energies of list-
less subordinates. A stock boy in Field's
store, who is now a trusted manager, had
been in the habit of slighting his duties,
which were principally the regular dusting
of the stock in his section. One day Mr.
Field in passing through this section of the
store chanced to note the dusty condition of
the lids of a number of boxes. He paused,
bent down and wrote his initials in the dust
on several boxes, and then walked away.
The stock boy from a remote corner hap-
pened to notice the master executive hover-
ing around the stock shelves. Soon after-
ward the lad's eyes fell upon several po-
tential looking M. F.'s on dust-ridden lids.
As he stared he metaphorically heard the
"Voice" of the house admonishing him, and
he mentally absorbed its meaning and sig-
nificance. It is needless to say that he ex-
ercised the feather duster more assiduously
after that. The incident also had the effect
of opening his eyes to a higher sense of his
duty to his employer as well as himself.

Like Field, the elder Armour, it is said,
was exceedingly broad-visioned in dealing
with employees of every grade. He was
a great admirer of the subordinate officer
who used his own brains for the good of
the business, figuring things out for himself,
even at the risk of deliberately disobeying
orders from his superiors and being in dan-
ger of dismissal.
The following story illustrates the Ar-

mour attitude in firing men. One day P. D.
(as many called him) told a department
manager to install a new accounting sys-
tern. A few days later he asked him if
this had been done. "No, it has not been
done," was the manager's reply. "I've been
thinking it over, and I've come to the con-
clusion that we ought to continue with the

old system. I don't think a new system
would be advantageous."
A big Armour stockholder who happened

to overhear the colloquy asked Armour
later on why he didn't fire a manager who
failed to obey his mandate. "Ha, ha 1"
laughed the great packer. "Don't you
know I can get a man for $15 a week to do
what I tell him, but it takes a big man to
do what I don't tell him. You see I don't
suppress imagination and individuality in
our men."

Genius for Right Selection

It is a discredit rather than a credit to an
executive to have to fire a man for com-
petence, according to the president of a
large industrial corporation. Discharging a
deficient employee is in his eyes a reflection
on an employer's executive ability to hire
the right kind of help. "If a concern has
an executive or manager who has not the
faculty or genius for selecting capable as-
sistants or subordinates who will co-ope-
rate to make the business a success the
necessity for firing and the cost of training
new subordinates will go on indefinitely,"
says this industrial chief. He points out
that his own firm has an expert sales man-
ager who possesses this faculty or genius
for picking out worthy men, and who has
hired many salesmen, and has never fired
any for inefficiency.
This valued manager is a masterful stu-

dent of human nature. He is conversant
with those peculiar elements of personality
which must be weighed in judging the
merits and demerits of prospective sales-
men. He analyzes and studies an appli-
cant's appearance, his conversation, his
latent possibilities, his references with the
searching precision of a jurist sitting in
judgment. He determines by subtle ques-
tioning whether a man is in earnest and
will "stick" to the game and make a good
ambassador for the house, or if he is simply
a professional "floater" or a near one, drift-
ing discontented from one position to
another. He goes on the theory that the
time to discover the undesirable and the
incompetent is before any money has been
paid for unsatisfactory work. Eliminate
the necessity of firing men by having a good
system in hiring them. That is the gist of
his scheme of selecting subordinates and of
keeping them.

A Thorough Trial

For instance, in hiring stenographers he
adheres to a system of making sure that he
will not have to dismiss them for lack of
merit. He tries them out, testing them on
speed, spelling, neatness, etc. In a short
time, a matter of minutes, he determines
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their degree of efficiency, and those who
"make good" are duly engaged.

"It does occur occasionally, however,
that over in our plant inefficient and even
unworthy men are hired," observed the
president of this corporation. "When this
proves to be the case, and we find that in
the natural order of things it is perhaps
possible to redeem an unsatisfactory work-
man by transferring him to another depart-
ment, every feasible endeavor is made in
this direction. We have trained him up to
a certain point, and we feel that it is a
squandering of our time and money and
his possile future usefulness to us to dis-
miss him."
This captain of industry also believes

that many complicated reasons often enter
into the causes that bring about dismissals.
Every employee he assumes is fallible, more
or less, and subject to human frailties. Do-
mestic worries, reckless habits, fast living
will tend to render workmen indifferent and
lacking in physical energy at their daily
work. Therefore when a workman's defi-
ciencies overbalance his merits the man-
agement seeks to give him more suitable
work. The "square deal" spirit prevails,
and instead of abruptly separating an em-
ployee from his wages, when efforts to re-
deem him fail, a brief but courteous letter
of warning is often enclosed in his pay
envelope. This missive extends to him a
new trial—a final chance to make good. If
he fails to profit by this he is slated for an
early dismissal.

Merit and Demerit Marks

A system of merit and demerit marks
in determining when to fire a man is used
by a western railroad company. The
scheme is in vogue among various other
roads, and its great aid to discipline is fully
recognized by all progressive railroad men.
The system has reached a high degree of
thoroughness, and "discipline by record"
is practically a bookkeeping account be-
tween the company and the employee. On
one side of the sheet is a credit account, on
which are recorded his merit marks. On
the other side is the debit account, on which
are recorded his demerits. The balance
shows at a glance the worth of the em-
ployee to the company. If his debit or
demerit account overbalances his credit or
merit account his discharge is inevitable.
An engineer, for instance, may through
carelessness run his engine into a ditch,
and his blunder may in the judgment of his
superior officer cost enough demerit marks
to cause his dismissal. In other words the
entries in the debit column would number
enough to overbalance the credit column.
When a man enters the employ of the

company he is allowed a certain number
of credit marks because he is assumed to
be efficient until he proves himself other-
wise. As mistakes and violations of the
rules of discipline occur the number of
merit marks decreases. Similarly efficient
performance of duties or unusual merit are
put on record, and these counteract the
debit or demerit side of the sheet.
A system of cancellation of demerit

(Continued on page 1857)
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q Why sell the best watches and use imitation ma-
terials in repairing them?
CI Your reputation is as much at stake in the one
transaction as in the other.
q Why not be genuine all through?
1:11 Genuine materials are standard in size and quality.
'fhey are interchangeable, and when you replace a
damaged part with new material from the factory the
watch is of the same high quality as before.

This is not the case when imitation materials are
used. They are not standard and the quality is open
to question. Besides, they cause you more trouble
and annoyance than you save in the difference in cost.
q Why not increase your satisfaction and get better
prices for your watch work by using the genuine ma-
terials when repairing Illinois (Springfield) Watches?
Your material jobber can supply you with these

whenever needed, or if you prefer you can send your
orders direct to the factory, where they will have
prompt attention.

(11. An illustrated net price-list will be sent upon
request.

Illinois Watch Company
Springfield
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The Foundations of Taste in Art Metalwork
Paper Read by F. Morley Fletcher, Director of the Edinburgh College of Art, Before

the Edinburgh and East of Scotland Association of Goldsmiths, Silversmiths
and Watchmakers

In speaking of "taste," I \vould use that rather
vague, but expressive, word in its commonly ac
cepted sense as meaning a faculty of more or less
conscious critical judgment. It is partly itistinctive,
and is without definite reference to any fixed
standards. Usually, taste is only a matter of
personal predilection or even of hal a and as-
sociation, and is still more often merely de-
termined by fashion. Yet its verdicts have very
definite and exact effects in regulating productive
manufacture. It may starve a trade or drive it
to foolish labor, and, in a latge measure, the
general standards of taste must always control
the prosperity of the tine arts.
This determining power of the public taste is

far greater in our age than it was in earlier times,
when standards of taste were imposed by a cul-
tured aristocracy, and when the vast resources
of mechanical invention had not overthrown the
old conditions of trade work and craft training,
which of themselves kept the standards true. The
power now is in the hands of the whole people
as a body, and machinery has made it possible to
produce art work for all the world. But the
dominant standard of taste has not moved with
this vast change, and is far lower than in the
early times, when it was in a few hands. The
demand for cheaper work has increased, while
the trade has become more and more powerless to
stand out against this demand. The results are
to be seen in all our trades in the endless supply
of cheap and tawdry imitations that pass for real
work, not only in your own trade, which pours
out its flood of trumpery designs stamped out
of silver thinner than paper, filling the windows
of every kind of shop and store, but in furniture,
also, and in all the trades that produce art work.
Out- cities are built without artistic consideration,
and our arts have fallen to vulgar production.
It is to the cities of the earlier civilization and
to the work of their craftsmen that we go now
for standards and types of art.

Commerce Versus Art

Our own people have achieved a great pros-
perity by the development of commercial and
mechanical success, hut this very success has for
a time carried with it an injury to our arts and
a danger for the future. We have now a great
uninstructed public with sufficient purchasing
power to influence or dominate the artistic trades,
for in the long run the success of a trade must
depend on satisfying the client or purchaser.
Formerly the purchasing power was limited to a
few of a highly cultured class—the church, the
court, the great merchants. There was little work
within the reach of small purses. In the days
of the trade guilds quality of work was as much
a matter of concern as rate of payment. Reputa-
tion either of master or workman depended more
Upon quality than upon the quantity of work,
and the trade was not driven; as it is now, to
submit to the public demand for cheap things,
nor was it controlled by unions which are only
concerned with hours of labor and rates of pay.

The Misuse of Machinery

Now machinery has given us the power to meet
the demand for vastly increased production, and
we have used it without scruple, so that com-
mercial success in our artistic industries has been
at the cost of true artistic quality. All this has
been inevitable while public taste increased in
Dower as the trade grew more defenseless by the
loss of its teaching agencies. It was inevitable
also while we set machinery to do work ant
could only perfectly be (Ione by hand, or while
we used machinery as a means of imitation, to
deceive the inexperienced. We are finding now
its proper uses in ways that are really of service
in the arts, in saving hand labor from too heavy
or too tedious work. The machine is coming to
be simply one of the larger tools in the hand of
man, and not a means of fraud and deceptive

imitation, and it must be remembered also that no
work that looks as i f it could have been done
by a machine can be called artistic, even though
it has been made by hand.

The Effect Upon the Goldsmiths' Craft

It is easy to see now how the ancient trade of
the goldsmiths and silversmiths has been affected.
'Hie adoption of machinery gradually wiped out
all but a very few of the small shops, and estab-
lished in their place the great centers of industry
which now mainly supply the trade. Apprentice-
ship in these centers no longer means what it did
in the old days of personal training in small
workshops. In Birmingham and London the
workshop has lost its character in becoming the
factory. The apprentice no longer sees and
learns the general practice of his art, but be-
comes a specialized worker in a small detail of
the craft. And so it has happened in many other
trades also. As these momentous changes took
Place there were many voices raised in lamenta-
tion and protest. Great artists and great cities
saw only ruin and disaster in prospect, and that
great writer, Mr. Ruskin, predicted an evil future
as the result of these changes.

The Use of Machinery

But surely a great natural and inevitable de-
velopment of this kind was not a thing to fear
or to refuse, but rather a matter calling for clear
understanding and control. The change in all
trades caused by our great new resource of steam
power and corresponding mechanical develop-
ment was bound to come, and these resources are
already shown to be a vast power for good in
our developing civilization. The world is held
together more closely by these new forces in its
progress toward unity, though it is true that for
a time the standards of art were disturbed, and,
in some trades, seemed to be permanently injured
or destroyed. But these injuries, real as they
have been for a time, are due to lack of ex-
perience in our uses of mechanical power, and not
to the power itself. We have used the power
for wrong purposes, or used it badly, and have
ttot yet provided for all the changed conditions.
With so greatly increased power greater knowl-
edge of principle has become necessary. In the
small workshop simple rules were sufficient; in
the great factory the rules have disappeared, and
the principles that are their foundation have been
forgotten. It is only by the recovery of the first
principles that underlie all artistic use of power,
or tools and material, that the new order of things
may be kept true and worthy. So it is in our
time more than ever before that it has become
necessary to study and define and teach these
things.

Apprenticeship .

There is no doubt that special agencies will
arise for the teaching of particular and special
kinds of trade work, but a great amount of teach-
ing relative to trade work is becotning more and
more the recognized work of the large art schools.
How this work may best be done is a vital ques-
tion today. Obviously, the school can not repro-
duce the old, simple conditions of the early days
of trade apprenticeship. The workshop may be
similar, the tools the sante, but the conditions
and incentive of work are entirely different. And
it may be that in this new condition there will be
found an advantage over the old ways. In the
old clays the apprentice grew up and learned un-
consciously, as a child in a large family; now he
comes to his trade already trained to read, to
write, to draw, and with an intelligence awakened
in many directions. The art school has a differ-
ent problem to deal with. It has no client to
whose standard of taste it must comply. The
character of its work is determined not by taste,
but by principles that endure through all changes
and variations of taste. Its duty is to teach
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ideals of workmanship, to impart the knowledge
of their principles and to awaken the perception
of students to understanding as absolute realities
—to teach him that there is no validity in per-
sonal taste that is unsupported by this under-
standing, or in opinions that are not built on
this foundation.

Value of the Schools

While the daily practice of the workshop
teaches the craftsman his rules and methods of
workmanship, the school must teach both crafts-
man and client the principles upon which true
work is based. Whether the tools and materials
of the trade are used in the art school or not, the
object of the work must be the revelation of prin-
ciples rather than the mere training or exercise
of skill—the training of mental faculties still
more than the use of the tools. A modern school
of art Will not be likely to have any new thing
of value to offer to the ancient experience and
established knowledge of any craft. Wherever.
there is a workshop wherein an apprenctice may
see and learn the general practice of his art
there is no need for a school of art to concern
itself with special trade work. Its real concern
is to teach and preserve the knowledge of the
principles and practice that belong to all art work
—to train students in the study of nature, and in
the methods of the various arts of design, to
communicate to them the ideals of workmanship
that are to be pursued for their own sake. But
the art school may need to use the tools and
materials of many crafts in order to illustrate
these principles or to teach the primitive methods
on which mechanical developments are based. For
it is these very mechanical aids that cause an art,
such as that of the goldsmith or jeweler, to suffer
in proportion as its commercial success increases.
It is this tendency that has called into being the
new type of art school, and has given the school
its new function—namely, to protect art from the
commerce that would destroy it, and to provide
for its purer teaching.
So it comes about that the very causes that

have transformed the conditions of our artistic
trades have by reaction called into being the
schools or art. They are essential to one another,
and it is of first importance that they should fully
understand one another in order to co-operate
effectually. We may consider first the share of
the work that falls to the art school. Its duty
is to establish principles that must underlie all
line workmanship. The knowledge of these prin-
ciples is important equally to the craftsman and
to the cultured public, who will be his custotners.

The Principles of Art

In speaking of the principles of art one is apt to
be misunderstood, as if referring either to vague
statements of laws of beauty or possibly to the
more definite and familiar "principles of orna-
ment" of the school books on design. The laws
(if beauty have always been unconvincing, beauty
seeming rather to be a perfect state in which
there is no law. But in the effort to attain to
that state or express it in the handling and action
of art work—in dealing with its tools and ma-
terials—one is at once concerned with the laws,
and is in need of reliable canons and principles.
In this practical work principles are clear and
definable in direct correspondence with the main
operations of all work. A true knowledge of the
nature of a material, a trained sense of beauty,
and the instinct of sympathetic treatment are the
faculties that, together, make the artist; and re-
lated to each of these are the various canons of
workmanship known and established by all the
great workmen of the past.

Principles Defined

Fitness in the choice of materials for defined
purposes ; simplicity and economy of construction ;
the harmony of proportion that always results
from true construction; treatment of material
that enhances the beauty of the material and
does not mar nor destroy it ; decoration that is ex-
pressive of purpose and use; enrichment that
emphasizes construction—all these have their
definite rule and teaching. They are not matters
of haphazard, personal feeling, but matters of
absolute principle, the perception of which can be
awakened, trained and developed; and for this
purpose the art school exists.

t
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THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but as actual necessity, as there is not thechance for a Young man in these days of strenuous business methods to take it up in a store or shop as formerly. True. one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the time to coach apprentices.
Three-fourths of the young men at Bradley are from the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers valuereceived, or young men who have been working in a store and find that they are getting along slowly arta are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-cient interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi•vidual instruction and is advanced as rapidly as his ability and application to the work will permit.
A person can enroll at any time for the

" 110ROLOGICAL." Dept. I( PEORIA, ILL.,reason, as previously stated, that all work is given Drop a postal
by individual Instruction. Our branches are Watch card addressed for catalogue.Work, Jewelry Work, Engraving and Optics.
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Some Reasons Why
Insurance Rates Are High

Record of Hardware Mutual Fire Insurance

Companies a Surprise—Combination of Com-

panies Seems to Have Helped Business

The wonderful record made by the

various hardware mutual fire insurance

companies has proved a big surprise to

those who have not studied the actual con-

ditions which have made it possible for

these concerns to carry insurance for thou-

sands of their policy-holders for 50 per

cent of the rate charged by the old-line

companies and at the same time build up a

greater surplus than all the fire losses they

have paid out since they began doing busi-

ness.
An interesting article on the subject of

"Fire Insurance Generally," which throws

some light on the matter, written by Charles

Carter for the current issue of the Ameri-

can Review of Reviews, says:

No Argument Needed to Prove High Rat
es

"No argument is needed to convince

those who have to pay for fire insurance

that the rates are high. The general store-

keeper occupying a frame building in a row

of similar structures in a small town with-

out fire protection, who is obliged to pay

4Y2 per cent for his insurance, is 
free to

say that the rates are outrageous. His as-

sertion is corroborated by the merchant who

occupies a brick building in a town with

some fire protection, who pays i per cent;

by the Ohio farmer, who pays i per cent

for three years, and by the Tennessee

farmer, who pays 15/ per cent for the same

period. City folk, no less than their

country cousins, are convinced that rates

are high.
"A certain candy factory in a ten-story

fireproof building having a floor area of

7,000 square feet in New York City pays

30% cents per $100 on the building and

89% cents on the contents. A gas-fixture

factory, also occupied by a single tenant, in

a non-fireproof building, six stories high,

area 4,600 square feet, pays 6o cents per

$100 and 86 cents on the contents. A fire-

proof building eight stories high with an

area of 21,000 square feet, equipped with

automatic sprinklers, occupied by a paper-

box factory and a printing establishment,

pays 12.2 cents per $100 on the building and

21.4 cents on the contents. Fireproof

apartment houses more than ten stories high

pay m cents per $100 on the building and

14 cents on the contents, while an ordinary

city dwelling occupied by a single tenant

pays 12 cents per $100 on the building and

16 cents on the contents.
"Neither is the average policy-holder in

any doubt about the reason why rates are

high. He has heard that fire insurance is
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controlled by a trust ; and to the popular
mind that monosyllable is a full explanation
of all that goes wrong. Still, a belief is not
necessarily true because it happens to be
widely held. Possibly a better explanation
for excessive rates may be found by trac-
ing the hundreds of millions paid annually
as premiums for fire insurance to their
final destination.

Admit Combination of Companies

"Superficially the facts appear to bear out
the popular idea of the reason why insur-
ance is so costly. The New York Fire In-
surance Exchange makes no secret of the
fact that substantially every company ad-
mitted to do business in the state and
operating in the city is included in its mem-
bership. It is no less freely admitted that
the exchange exists for the express purpose
of fixing rates to be paid by policy-holders
and controlling the compensation to be paid
to brokers and agents , both of which
powers might appear to be high-handed.
Also, it may be learned through the ex-
change that no less than 40 per cent of the
money received as premiums for insuring
property in New York City is paid out for
expenses. The last annual report of the
national board of fire underwriters shows
that in 1909 38.50 per cent of all the
premiums paid for fire insurance in the
United States was consumed in expenses;
in 1908, 40.47 per cent was so consumed,
while for the entire period from 186o to
1909 the average was 36.07 per cent."

The Question of Discharging Employees
(Continued from page 1853)

marks has also been adopted. Five demerit
marks are stricken from a man's debit col-
umn for a clear record for one year. Fif-
teen are cancelled if clear for two years,
thirty-five for three years. A four years'
clear record means the cancellation of sev-
enty demerit marks, and a clear showing
for five years effaces all demerit marks.

Store Arbitration Board

A large wholesale hardware store has
inaugurated a practical and equitable policy
in firing men, inasmuch as it affords the
employee involved the chance to be rein-
stated, or, on the other hand, it gives the
employer the chance to see the man fired
twice, if the original verdict is sustained by
an arbitration board composed of six of
the employee's peers, fellow workmen who
are annually elected by the i,000 employees
of the concern. If the board upon hearing
both sides of the case finds that there were
extenuating circumstances surrounding the
charges against the subordinate, and that
he is entitled to executive mercy, the appel-
lant is voted worthy of re-employment, and
this finding is invariably accepted by the
management.
There came before the board the case of

an employee in a responsible position who
had appropriated cash from the store's
drawers. He urged in his plea for another
chance that the amount taken was trivial,
and that he was at heart honest, that he
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only "borrowed," as it were, a few dollars
now and then in making "little investments"
for himself—which rightly interpreted
meant that he was gambling.
His arguments for reinstatement were

listened to with attention, and due allow-
ance made for human weakness in yielding
to temptation. The board retired into an
anteroom to deliberate after employee and
employer had been heard. In fifteen min-
utes the industrial jury returned and an-
nounced that the manager's original decision
was sustained. The spokesman of the
board said that they felt they were pro-
tecting the moral integrity of the employees
as a body in seconding his dismissal, and
also that it was for the good of the business.
Thus the 'subordinate had been fired

twice. He left haunted by a feeling that
he had received a "square deal," and that
his dismissal was after all deserved because
a committee of his own fellow workers had
also seen fit to fire him.

Form of Discharge

The human element, the personal equa-
tion sometimes plays an essential part in
discharging employees. When a subordi-
nate must be gotten rid of some employers
can discharge a man and still retain his
good-will. A furniture dealer had a clever
floor salesman who would persist during
the busy season in becoming intoxicated,
remaining away for days from the store.
This was tolerated up to a certain point,
until one day the manager grew impatient,
and told him firmly yet kindly that he would
have to go.
"You're an excellent salesman when you're

sober," said the manager, "but you won't
stay sober. I feel sorry for you because
you have big possibilities ahead of you. So
much do I appreciate your qualities as a
salesman that I will take you back in the
spring if you're not engaged, and provided
you can show me a sobriety record."
The discharged salesman surveyed the

floor in meditation. He appreciated the
manager's recognition of him as a sales-
man, and inwardly felt that his discharge
was quite just. He finally shook hands and
left the store dejectedly. In a few weeks
Ile was on his feet again and went to work
in another store, taking care to cultivate the
virtue of moderation when in convivial
company. He might have returned to his
old position, but seeing brighter prospects
he decided to remain with his new employer.

A Forkless Governor

A woman of the middle west, one of the best
known women in her own state, is as fond of
telling clever stories as her husband is of the
study of science.
While at dinner recently in their home she

related to the guests the following anecdote:
At a recent inaugural ball given in honor of a

governor she asked the wife of the governor
elect whether she enjoyed the society and hum
of the capital, and was startled to hear her
reply:
"Society! Well, land's sakes! I should say

I was enjoying it; and hum—well, I reckon!
Why, it's just one dinner after another, banquet
after banquet, supper after supper. Why—would
you believe me?—my husband hain't hardly had
his knife out of his mouth in more'n two weeks l"



'r

No. 150

Metal Case and a finish in Art Enamel that is
Clean and Dust Proof. Choice of Nine

Art Tones and Tints to harmonize.
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Value of the Manufacturer's
Advertising to the Dealer
By Lewis H. Clement

Every advertising campaign must, first,

take cognizance of the buyer's needs, and,

second, of the value of the article in supply-

ing those needs.
The more the consumer is considered and

the more honestly both manufacturer and

dealer strive to serve his needs the more

permanent and stable will be the business
which results. Realizing this fact, no far-
sighted manufacturer, looking to the steady
patronage and good-will of the public, will

conduct an advertising campaign unless he
believes in the utility of his product.
The fact that something like $2oo,000,000,

some authorities estimate as high as $600,-

000,000, was spent in advertising last year,
fully two-thirds of which was spent by
manufacturers to promote the sale of their
goods, would indicate that there were many
manufacturers who not only believed in
utility and worth of their goods but also
believed that advertising would help sell
them. This great expenditure should prove
something else—either that the majority of
these advertisers were wrong and that this
money was wasted, or that the dealers were
benefited mightily by the profits accruing to
them through their own sales of the goods
for which this advertising created a de-

mand.
Value to the Dealer

Admitting, then, that the manufacturer's

advertising is of value to the dealer, we

may ask on what that value depends.
I think it may be summed up under five

heads:
First—The utility of the thing advertised.
Second—Its permanent value.
Third—The believableness of the copy.
Fourth—The mediums used.
Fifth—The co-operation of the dealer.
It is evident that to possess permanent

selling value an article must be of practical
worth. While it is true that advertising
will sell the most worthless things—and
nothing better proves the value of advertis-
ing than this fact—yet no manufacturer

who depends on the good-will and continued
patronage of the public will long conduct an
advertising campaign unless he believes in
the utility of his product.
The selling value of any article depends

more on its utility than on the cost of the
production, therefore its value to the user
furnishes not only the incentive to adver-
tise but also the basis on which to fix the
selling price, and therefore determines the

profit. Of course, I refer now to a patented
or controlled article. Value is the result of
something more than intrinsic worth. If a

Perfect cigar cutter, for instance, could be

made so small as to be worn on a finger

ring it would sell in quantities at many

times its cost because of its convenience and

• utility.
Aside from its utility, an article, to be

salable, must appeal to one or more of the

five senses—as a musical instrument to the

ear, a painting to the eye, a fine glove to

both sight and feeling, a food product to the

taste.
Wares That Create Pride

But there is a sixth sense, which is in

many respects most powerful in increasing

the demand for advertised goods. This is

pride. Wise advertisers realize the advan-

tage of giving to their wares a certain dis-

tinction which will appeal to the purchaser's

pride. It is this pride in the feeling of

greater security \\Ai ich induces buyers to

purchase advertised articles in preference

to those of which they have never learned.

People first think what they have been

taught to think, and afterward what they

see that others think.
And right here I desire to controvert the

statement that advertising adds to the cost

of things. So long as value depends not

alone on utility, but also on the satisfaction

derived through ownership and use, if ad-

vertising adds to the buyer's satisfaction in

the use of an advertised article, it adds not

so much to its cost as to its value, because

such value is the estimate placed on a thing

by its owner. If one is willing to pay a

certain price for a thing and another will

sell it for that price, the value is established,

no less by what the seller charges than by

what the buyer is willing to pay, and this

without regard to cost of production. Of

course, I refer to articles of real value to

their owners, not those which may be sold

through misrepresentation.
A permanent demand can not be created

for an article which does not possess qual-

ities which make it of permanent value. No

manufacturer who expects to increase his

business through the continued orders of

satisfied customers and their friends will

invest capital to manufacture and advertise

an article which will not prove of perma-

nent value. And it can be stated as a gen-

eral proposition that fraudulent and mis-

leading advertisements are written ninety-

nine times out of a hundred around some

product or promise other than a manufac-

tured article. No manufacturer would

spend much money advertising fans on the

top of Pike's Peak ; nor buy newspaper

space to advertise a glass through which to

view an eclipse which occurred but once in

a hundred years; nor would a customer be

likely to buy the second time, however much

it might be advertised, an expensive electric

footwarmer which could be used but once

and the heat of which was quickly ex-

hausted. Permanent value in a manufac-

tured article is the result of serious thought,

excellence of workmanship and the use of

materials which insure durability.
To merit extensive advertising, then, an

article must be ‘vell and thoughtfully made

and 1111 a permanent and constant need. If
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this need does not already exist, the dealer
is benefited by selling an article which satis-
factorily fills his customer's needs. If the
need has not been previously felt and the
demand has not existed, then the advertiser
who awakens such need and creates such
demand certainly benefits the dealer by in-
creasing his sales. But to create this de-
mand not only must the article possess such
merit and utility as to give the manufac-
turer confidence in advertising it, but this
confidence must be communicated to the
buyer through the advertising copy.

Truthful Representation

The third requirement, then, in a man-
ufacturer's advertising demands that he -
sincerely believe in his goods and honestly
express his belief through his advertising:
There is no power to convince so strong. •
and no argument to influence so effective as
the truth, and no manufacturer with faith
in his product should have any difficulty in
communicating that faith to the public if
he will state the reason for his faith in the.
simplest and most direct language. It is.
not difficult to write believable copy about
a thing one believes in, but it is mighty
difficult to write convincing copy about any-
thing in which the advertiser himself has no
faith. It must be admitted that there are
advertisement writers who are so capable
in the use of words and so devoid o.f honor
that they can persuade themselves, if the
fee is large enough, to write most convinc-
ingly about things possessing no merit and
unworthy of being sold. Fortunately, the
advertising field is encumbered and dis-
graced by a less number of such writers
each year. This is due not alone to the fact
that effective copy must be truthful copy,
but also because papers are daily scrutiniz-
ing more and more carefully the copy sub-
mitted to them.

The Advertising Media

The value to the dealer of the manufac-
turer's advertising depends more than any-
thing else on the reliability of the medium
in which that advertising appears. Though
the copy may not be good and the adver-
tisement be badly set, though the argu-
ment be weak and the illustrations poor, if
the reader knows the paper in which it ap-
pears is responsible to its readers for the
advertisements in its columns, and knows
that the publisher will not knowingly accept
or print anything which is not worthy of
confidence, any advertisement in that paper
will influence its readers and be believed.

The time is close at hand when the most
carefully prepared and most convincing ad-
vertisement, in a paper known to. accept any
advertisement from any source, will fail to
convince and therefore will, give no proper
return for the amount invested. The da* is
dawning—and advertisers should hail that
day with loud hosannas—when newspapers,
will be .as careful regarding statements.
made in their advertising columns and as
certain regarding the reliability of the per-
son making those statements as they now
are regarding statements made in their
news columns and the sources of such infor-
mation. Then will all advertisements be
believed and prove effective,
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CLOCKS THAT RUN FOREVER
Guaranteed to run one full year with
one set of batteries and will actually
run from eighteen months to two years.
Profit and reliability are exemplified
here in a marked degree. These clocks
are offered for about half of what
electric clocks have ever been offered
before, and what is more important
they are absolutely reliable. We
illustrate below a few desirable
patterns. Send for our Items of Interest
describing a full line.

1-E, Holland
Height-163 inches. Width-

.

13 inches. Dial- 6% inches,
Brass, Copper Finished. Case

Solid Oak, Finished in Silver Mission, Golden Oak or Early
English. Movement-Anchor Escapement. A very popular design.

Price $6.50, List
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1-D, Old English
Height- 12% inches. Width-13 inches. Dial-6% inches,

Lithographed, Copper Bronze with Black Numerals. Case-
Solid Oak, Finished in Silver Mission, Golden Oak or Early
English. Movement-Anchor Escapement. Reliable and pleas-
ing. For wall or shelf.

Price $5.50, List
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MATERIAL HOUSE
CHICAGO

How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges
both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.

Write now.

Making a Letter a Sales Agent

How Weddings, Births and Newcomers Offer 
Opportunities for Progressive

Merchants—How It May Be Applied in the Jewelr
y Business

The personal-letter form of advertising

is becoming a more important business

factor each year. It is one of the forms

of publicity which the jewelers at large,

we fear, fail to use to maximum advantage.

The merchant who keeps posted on the hap-

penings of his town will find opportunities

almost daily when letters may be written

which will add either to his prestige or

patronage, or both. As an object-lesson for

our readers we reprint from The Grand

Rapids Furniture Record letters which were

issued opportunely by a furniture company

to interest the recipients in its store and

stock. The form of these letters is excel-

lent, and the happy expression of sentiment

would appeal favorably to almost any one

in like circumstances. The jeweler may

have less excuse for such an appeal than

the furniture merchant, yet there are many

articles in his stock which might well be

brought to the attention of all the parties

here concerned. The first of the letters

issued by the furniture house, which was

mailed newly wedded couples, was as fol-

lows:

MR. AND MRS. BROWNSON,

Dear Sir and Lady:—To the man and the maid

who, for better or worse, elect to travel together

that highway called life there can be nothing

but good wishes offered for their mutual welfare

and happiness. So be it with you.
The congratulations of good cheer from rela-

tives and friends are still echoing in your ears

and the many remembrances and tokens of affec-

tion and regard are still vivid in memory and will

remain there as a material expression of their

interest in you through all the busy years to

come. And it is of another preparation of these

same coming years that we venture to speak.
The hope of most men and women who

have assumed your obligations is to found a home

of their own. It is probably yours, and we have

helped so many to satisfactorily begin house-

keeping that we very cordially invite you to visit

our home-furnishing store. For that is what it

is, and you can by accepting our invitation to

call see with what skill the manufacturer of all
household lines has wrought to make the home

comfortable and the home-maker's labors light.

May we not see you at an early date? You are

under no obligation to purchase, but you can

spend an interesting hour if you will call.
With best wishes for the new matrimonial firm,

we remain, Very truly yours,

WILMINGTON FURNITURE COMPANY.

The introduction of this letter recalls to

the Newlyweds the pleasing events of the

recent ceremony and tends to place them

in a receptive frame of mind so that the

invitation to call is very likely to be accepted,

and if nothing more comes of the letter for

the immediate present the recipients will

recall the store pleasantly in the future. So

that even if no sale results, the seed of

good-will is planted.
Now, in the course of time and human

events there may be an addition to the

Brownson household, a pocket edition of

humanity that opens a new door in the pa-

rental lives, and upon that occasion the

Wilmington store may, with befitting grace

and spirit, again take its pen in hand and

indite somewhat as follows:

MASTER BROWN SON,
Very Dear Young Sir:—When life is in the

bud it invites and receives the tender considera-

tion from all of those folk who have had the

misfortune to grow up. And this is one reason

why this letter of greeting and welcome to our

fair city and your own happy household is sent

at this time.
One of the very curious things of this world

is that no sooner do little folk arrive in it than

these same grown people we spoke of before find

various needs the little stranger should have.

First, as you have already experienced, it was

clothes and baby conversation, and both will last

for some time yet.
Yet there may be many more, in fact so many

that people like ourselves have stores where beds

for the little folk like you are kept especially—

a tiny house, where you can live every night, and

a good part of the daytime, too.
Just a little later you will want to see more

of this rare and new country, and custom de-

mands that every young gentleman of your age

shall go bravely forth in his own coach, himself

bedecked in soft linen and dainty lace.
My lord of the household, the coach awaits you

here. And yet a little later, when the pearls of

teeth show in the wee mouth that is like a rose,

and you are given the seat of honor at the table,

why a real high chair will be another need that

can be supplied at our storehouse.
Later, there will be some other things, but we

have looked far enough into the future, and we

now say good-bye, with the hope of making your

esteemed personal acquaintance very soon.
With best wishes for your precious health and

welfare, we remain,
Very Sincerely yours,

WILMINGTON FURNITURE COMPANY.

There is an appeal to parenthood here

that will hardly fail to make a good impres-

sion. The feelings of the new father and

mother are touched in the right way. The

little fellow is, of course, unconscious of the

compliment, but his immediate forbears will

appreciate it to the full, and there is every

possibility that it will bring forth profitable

results for the letter-writer.
There remains the letter to the newcomer

family, moving from some other city and

setting up housekeeping or preparing to.

They are strangers, generally, and the op-

portunity for the right kind of a letter

should not be neglected. The letter sent in

answer to the request reads thus:

MR. AND MRS. NEWCOMER,

Dear Sir and Lady:—It affords us consider-
able satisfaction to welcome you as residents of
this city. No city ever had too many good peo-
ple with its limits, and it is pretty generally
admitted that the very best asset any community
has, or can have, is an honest, progressive citi-
zenship. We are pleased to learn that you have
taken residence here and shall look forward with
pleasure to making your personal acquaintance.
In removing from one city to another one

generally finds that quite a number of the neces-
sary implements for home-making require re-

newing. Window shades get wrinkled past
the presentable stage, lace curtains are torn,

crockery and china become broken, perhaps a

favorite rocker or easy-chair is injured past
repair, a rug may fail to fit the new size room

where you desire to lay it, or some other catas-

trophe may have overtaken some of your other

household possessions. It was probably some

experienced housewife who said, "three moves

are equal to a fire," and while we hope no such

calamity is yours, should there be anything in

home-furnishings you wish to add we shall be
very glad to show you our very complete stock,

combining as it does all home needs from kitchen

to parlor. But regardless of whether you wish

to purchase or not, it will be a pleasure to show

you over our store and trust it may be soon.
We hope your residence here may be profitable

in friendships as well as personal welfare, and

remain, Yours very truly,

WILMINGTON FURNITURE COMPANY.

Whenever one of these letters is

mailed from the store it will be well to

notify the house salesmen, so they will

be posted when the recipients of the letter
call.

It is fair to assume that the caller has

been pleasantly or favorably impressed with

the letter, and whether this impression is to

be carried on to a desired friendly basis

depends upon the treatment the caller re-

ceived after entering the store.

Getting the Most Out of Clerks

While Holding Their Respect

What most men need is some one to make
them do what they know they ought to do;
to bring out the best there is in them. They
know what they ought to do, but wait for
some one to draw them out and urge them
on.

It is right here that the right kind of a
store manager or proprietor does some of
his most important and effective work. In
order to raise the standard of efficiency of
his clerks the proprietor or manager must
be made of the right stuff through and
through—right mentally, morally and phys-
ically.
The great majority of clerks are willing

and anxious to improve themselves and will
meet their employers more than half-way
when a genuine interest is shown in them.
This interest must be real, and not assumed.
If a merchant has the welfare of his clerks
at heart and really and truly tries to help
them they will know it and appreciate it,
and in return will give him loyalty and work
that money could not buy. Many a mer-
chant underestimates the ability of his em-
ployees, and it is only by giving them the op-
portunity to do more, and believing they
can do more, that he can get them into the
habit of attempting to meet his expectations.

Rules, order and system are all very good
and necessary in a well-managed business,
but sometimes merchants are such cranks
about having everything done in a certain
way that they give more attention to the
methods than they do to the men. If they
first get their employees to feeling right and
striving to please them they will not have
much trouble enforcing rules. In many in-
stances it is well to look to the clerks for
results ; that is what the employer is after.
No two men will handle a sale or an ar-
rangement of goods or anything else in ex-
actly the same manner, yet each may get
the same results.

Get a man interested in his work, after
you are sure that his heart and head are
right, and you need not he afraid to throw
some responsibility on him and leave the
results to him.—Cleveland Trade Bulletin.
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Beauty and Quality Bastian Motto
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Mr. Jeweler:—Be Sure to Get
Our Designs and Estimates if
You Want to Please Your
Customers.

In asking for designs give quality arid
quantity wanted and any suggestions
on which we may enlarge.

This cut illustrates but one of many pages
of our catalog.

Write for copy and discounts to-day.

You are sure to have some inquiry.

October i, 1911

Dept. 746 Rochester, N. Y.
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The Parcels Post and the Retailer

Is Retail Opposition Well Founded?—
Question—Some Results Obtained
Private Parcels Post

So much has been said in opposition to

the parcels post from the retail dealer's

point of view that the following brief in its

favor by Fremont Rider in the World's

If Pork will be interesting and instructive
even if not absolutely convincing:

Of all the arguments against a parcels

Pt st by far the most venerable is that of

financial disaster; and even April, 1911,

finds many an opponent of a parcels post

uttering gloomy prophecies of the enormous

losses which the system would entail, losses

which would have to be met, as he takes

pains to point out, by an already bankrupt

postoffice department.

On the other hand, the men best ac-

quainted both vitli the problem of trans-

portation and its cost and with the parcels

Post as it has been worked out abroad go

so far as to say that, so far from being an

expense, a parcels post would probably be

the most profitable business venture into

Nvhich the United States government ever

embarked. In fact a private parcels post,

in certain metropolitan districts at least,

would probably be started by private capital

were it not for one thing—the growing agi-

tation for a governmental parcels post

vhich would render valueless the plant of

the private company.

3
Times
the
Light

The Advertising Value of a Well-Lighted
Show-Case cannot be overestimated.
Electric Bulb Lamps, casting only spots
of light and giving but one-third the
illumination, are rapidly being displaced
in many stores by the

1

the

Cost

SHOW-CASE IN STERN BROS. STORE, NEW YORK.
LIGHTED WITH J-M LINOLITE

J-11/I Linolite System of Lighting
J-M Linolite Lamps, consisting of glass tubes, twelve inches long, containing straight-linefitted with powerful reflectors which spread and throw the light directly over the goods.three times the light of bulb lamps at one-third their cost.
Write nearest Branch for handsome descriptive Book No. 407, illustrating prominent stores using

Tungsten filaments, arc
No shadows. You get

Bakimore
Boston
Chicago

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos -
and Magnesia Products

Electrical Supplies, Etr.
Asbestos Roofings, Packings,

Toronto, Ont.

Kansas City Minneapolis Philadeluhia SeattleLos Angeles 
Milwaukee 

New Orleans Pittsburgh St. LouisNew York San FranciscoFor Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED,Montreal, Que. Winnipeg, Man. Vancouver, B. C.

Private Parcels Post Feasible

The plan of this private parcels post in

direct competition with the present express
companies is no chimera. Only its row
details can be sketched here, but they show
how carefully at least as applied to New
York, a typical metropolitan center, it has

been worked out.
They are convincing details, too. The

city and suburbs were to be divided into
about Iso zones. Each zone was to have

a delivery headquarters and a transfer sta-

tion, like a postoffice substation, having

attached to it from five to fifty motor deliv-
ery wagons. Scattered as thickly as our
present letter boxes, on every corner if need
be, and in every large building, there were

to be package boxes for the receipt of par-
cels which were to be gathered up from

four to eight times a day by the delivery
motors as mail is now. All charges were to
be prepaid by affixing stamps in postoffice
style, without the red tape of filling out

vouchers or waybills. There were to be
from two to five deliveries daily, depending
upon the density of the population.

Interesting Analysis of the Parcels Post
in Foreign Countries—Feasibility of

Within zones (zone maps of the city to

be on every package box) the charges were

to be two cents for the first pound or frac-

tion thereof and half a cent a pound there-

after. Between zones the charges were to

be three cents for the first pound and a

cent a pound thereafter.
Of course, at these prices a parcels post

AN'ould take over almost the entire delivery

business of the city. That is exactly what

it was intended that it should do. Such a

system would have a daily capacity of more

than 2,800,000 parcels in New York and its

suburbs.
Enormous Economic Waste

The more one considers the possibilities

of such a parcels post the more feasible it

seems. Every thinking person marvels at

the economic waste in the present-day meth-

ods of city delivery. Buy your house in

Yonkers, for instance—if you happen to

live in Yonkers—there now rattles once or

twice daily the wagons of your butcher,

your baker, your laundryman, your milk-

man, and your grocer, as well as those of

various butchers, bakers, laundrymen, milk-

men, and grocerymen of your neighbors, all

covering in staggeringly wasteful duplica-

tion the same route. Besides them up from

the city come, in further duplication and

longer distance waste, the wagons of the

nine different New York department stores

that deliver in Yonkers, the wagons of the

four local express companies that divide

the "independent business," and those of

the two general express companies which

do the high-priced long distance business.

Yet, when you think of it, one wagon could
come to you three times a day and do the

work of all these people, more effectively

and at one-tenth of the present total ex-

pense.
you buy a dollar's worth of groceries of

John Jones, the grocer. The \ \ 'hole pack-

age—bread, milk, eggs, butter, and vege-

tables—weighs, perhaps, ten pounds. A

company doing all the delivery business of

a town, centralized, complete, without waste

labor or waste mileage, stopping its motor
wagons two or three times a day at every
house on every street, can make money

delivering that ten pounds for six cents. It

now costs Jones, sending out his boy and

wagon to a dozen odd houses scattered all

over town, two or three times that amount.

But such a private parcels post will not

be undertaken because of the fear that the

•
government may enter the field. Yet so far

at least, although in the postoffice the gov-

ernment has most of the plant necessary

to carry on such a business, it can not be

persuaded to go into it.

Parcel Post Hearing

A few months ago they held a parcels

post "hearing" before an appointed com-

mittee down at Washington, the same kind

of "hearing" that they have been holding

on the subject for a dozen years past, with

a few faithful advocates of parcels post re-

hearsing the same pre-eminently sound argu-
ments, and the same committee of members,
with their minds quite made up beforehand,
going through the form of a hearing, con-
descending to quibble over unimportant
points, occasionally browbeating a witness
who slipped into too great frankness of
speech, and when it was over doing—abso-
lutely nothing.
The most exasperating reason for this

inactivity is the legislative assumption that
our present "parcels post" approaches per-
fection. The fact is, of course, that the
United States has no parcels post in the
sense in which the term is in accepted inter-
national use. The present fourth-class rate
is but little used in this country simply be-
cause it is prohibitively high. To send ten
pounds of merchandise from New York to
Philadelphia involves, not merely the inde-
fensible nuisance of separating it for mail
transportation into three packages, but a
charge of one dollar and sixty cents. Natur-
ally instead the merchandise is sent in one
parcel by express at fifty cents. As the
work done by the express company, it is
needless to note, gives them a very hand-
some profit indeed, it is evident that by far
the larger portion of the government's one
dollar and sixty cents in this case would be
sheer profit—if the postoffice were as effi-
ciently conducted as the express company.

Express Versus Parcels Post

The express company, however, does not
attempt to carry a ten-pound package from
New York to Seattle for fifty cents. Such
long and profitless hauls they leave for
Uncle Sam. Yet, even so with all the cream
of the parcels business continually and inev-
itably going to the express companies, the
postoffice department according to its re-
ports makes a profit in its "parcels post"
business.
Of course were the postoffice rate from

New York to Philadelphia a real parcels
post rate, that is, for example, twenty cents
for ten pounds instead of one dollar and
sixty cents, there would be i,000 pounds of
merchandise so sent where there is one sent
today. People will use a parcels post when
it becomes cheap enough to be an economic
Possibility, and they will use it enormously,
as experience elsewhere has abundantly and
conclusively proved. Until then they will
use the fourth-class postal rate only for
the occasional cross-country continental par-.
cel on which the express rate soars out of
all reach. or for the small parcel under a
pound in weight on which the fourth-class

(Continued on page 1s67)
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"BEAUTY IS ONLY SKIN DEEP"

Don't trust to your eyes alone when
buying store fixtures

Hofman Fixtures
are the product of the finest organization of its kind in this country—of men who
combine the highest skill with an inherent love of their work ; and the materials
used in the construction are the best that have yet been found to satisfactorily
meet the various particular requirements.

Other fixtures may look as good for less money : but Hofman Quality assures
usefulness and good service long after the other fixtures have passed into disuse.
Remember, there's real economy in buying the best, and there's only one best
kind of store fixtures— HOFMAN FIXTURES.

Write for our catalogue today

JOHN HOFMAN COMPANY
143 LEIGHTON STREET :: ROCHESTER, N. Y.

NEW YORK OFFICE-806-807, I West ThirtY-fourth Street

I 1()F-N1 AN

OFTVIAN

Numerous inquiries have been made, Who makes THE ALLIANCE RING?

LEONARD KROWER,

Let us solve this question for you

WE DO ! ! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them, we can supply you.
These rings are most carefully adjusted ; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

Z4 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
x8 karat, 3 dwts., $1.4o per dwt. net ; in dozen lots, $1.3o per dwt. net

Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.
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We Manufacture
We Repair and Replate
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any article in the Jewelry line for the retail
Jewelry trade only. So perfect is our system in
our factory that there is no slighting or delay when
your order is received, no matter how small or large.
We repair, replete and reline all kinds of mesh
bags and purses.
Gold and silver plating, coloring, finishing and
polishing Gold and Sterling Silverware.
Enclosed packages with ours for other city firms
will be delivered free of expense to you.

WRITE FOR OUR PRICE-LIST PAMPHLET

JOSEPH LANDSMAN
51-53 MAIDEN LANE :: NEW YORK
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Nuggets of Business Philosophy

The two great necessities for business
success are honesty and ability.
There is always plenty of room at the

top, but the trouble with many men is that
they want to take the elevator.

It is advisable that a man should know at
least three things; first, where he is; sec-
ond, where he is going; third, what he had
better do under the circumstances.
Too many salesmen depend upon show-

ing the defects of the goods sold by corn-
petitors, and do not lay stress enough upon
the superiority of their own product.
Learn to conserve your energy. Some

of the best business men of this country
have learned the lesson of conserving their
energy until it is needed, and not wasting it
on unimportant matters.

Concentrate your efforts. If you scatter
them, if you try to cover too much ground,
they are like a lot of birdshot fired against
a wall. A single solid shot would do that
wall a hundred times as much damage.
John Ruskin said : "Hundreds of people

can talk for one who can think, a thousand
can think for one who can speak. The
greatest thing that a human soul ever does
in this world is to see something and tell
what he saw in a plain, simple way."
Many a great business firm owes its suc-

cess to the personal reputation of its man-
agers. The reputation of a business man is
his most priceless possession. It takes
years to build up a business prestige, and
its value is greater than that of any other
advertisement.
"Tact is the knack of keeping quiet at

the right time; of being so agreeable your-
self that no one can be disagreeable to you;
of making an inferior feel like an equal.
A tactful man can pull the stinger from a
bee without getting stung." — Saturday
Evening Post.
Abraham Lincoln got well beaten in try-

ing for an election to the senate, but the
next trial made him president. General
Grant as a subordinate officer was again
and again turned down in his demands to
get a small command, but eventually he got
all there was.
Whenever I see an article on success, I

read it, because it contains some secret of
success. These men will tell you some of
the things that made them successful, but
at the bottom of it all is hard work. In
learning anything, get at the bottom of it,
and never let up until you are at the bottom
of it.

Concerns want men who find pleasure in
their work. What made some men great
painters, or great inventors, or great ex-
plorers? The pleasure they found in their
work. No man ever succeeded who did not
find real joy and pleasure in his work.
Make your work the supreme delight of
your life.
Beware of the man who pats you on the

hack and fondles you, and who slaps you
on the knee and makes you think he's con-

fiding some great secret to you. The man
who does this has an object in view. He
may have designs on your pocketbook, or
want to get something out of you for noth-
ing.
You must keep your eyes wide open to

the rapid changes and improvements of the
times. Every day brings changes. We
must expect them and keep in line with
them. Don't be afraid of changes. There
are only two classes of people who never
change—dead men and fools. We must
reflect how the world has changed in the
last hundred years and realize that it is now
moving with tremendous rapidity. Greater
wonders will come to pass in the next dec-
ade than in the past ten centuries.
David Starr Jordan said : "We must

keep in trim for our work. We must re-
member training rules. If this is done, we
shall win not only games and races but the
great prizes of life. Almost half the
strength of the men of America is now
wasted in dissipation, gross or petty ; in
drink or smoke. Strength would be saved
could we remember training rules. Through
the training rules of our fathers we have
come to consider as part of our inheritance
the Puritan conscience—as the success of
our nation is built upon this conscience, so
in like fashion depends upon it the success
of our daily life."
Nowadays if you want to make more

than a bare living you have to be brighter
than your neighbors. You have to be ready
to accept new ideas and to make the most of
every good thing that is offered to you. It
is just as unreasonable to stick to old ways,
simply because you are used to them, when
new ways bring better results, as it is to
climb ten flights of stairs when you might
be carried up in an elevator ; or to swim
away from a life-preserver when you are
nearly exhausted, just to show that you are
able to swim alone, even if you do drown
for it.

First impressions go a long way. It is
advisable to be dressed well, and present a
well-groomed, gentlemanly appearance.
Nothing dandified, ultra-fashionable or fop-
pish, but good, well made clothes, and good
taste displayed throughout. Furthermore,
let everything you carry be thoroughly good.
Your pocketbooks, wallet, fountain pen,
pencil case, in fact everything good and
substantial. This gives an air of prosperity
to the holder, and goes to show that you
are representing a "tip-top" firm. These
little points are helps—anyway, they can
do no harm.
There is nothing mysterious about ability.

We can all have it. The first requisite is
for a person to have a few grains of good,
common horse-sense in his make-up. If a
man has just a little horse-sense there is no
reason why he can not develop ability. The
man who is a salesman ought never to say
he has no ability. He has an opportunity
of getting in touch with the best commer-
cial practices of the age. He has an oppor-

1865

tunity of getting an education of a thor-
oughly practical nature, an education that
will make him able to cope with many prob-
lems, if he only observes what transpires
all around him every day. Education is not
always a requisite to ability. It is not
books that make success.
Your common sense will do you no good

unless you observe. Your observation will
do no good unless you apply it. Your ob-
servation alone will avail you nothing, but
observation applied and added to your com-
mon sense will make you a man of ability.
—E. D. Gibbs, in Inland Stationer.

The Cost of a Coronet

People who know were much amused at
a paragraph which appeared a short time
ago in an American paper, and which stated
that a certain American peeress would ap-
pear at the coronation in a coronet of gold,
studded with pearls, diamonds, and rubies.
The announcement naturally enough

caused a great deal of talk in England, for
the coronets worn by both peers and peer-
esses are not by any means costly affairs.
As a matter of fact, they are not made of
gold, neither are they jeweled. Coronets are
made of beautifully finished, light-weight
silver gilt, and most of them cost well under
$100.
For the last coronation a number crf titled

folk ordered new coronets, and about two
thousand were turned out by the jewelers.
As the average cost of these coronets was
some $90 apiece, something like $18o,000
came into the pockets of the makers.

Coronets, of course, vary in detail accord-
ing to the rank of the wearer.
That of a duke is a circlet of gold (silver

gilt), chased to represent jewels, and having
above the circlet eight strawberry leaves.
Above it comes a cap of red velvet, turned

up with ermine, and finished on the top with
a golden tassel. Next in degree comes a
marquess, and his coronet is also of chased
silver gilt, and alternating upon it are four
silver balls and four golden strawberry
leaves, the latter slightly raised on points
above the brim.
An earl, too, has a coronet of silver gilt;

but his has eight points or rays, each sur-
mounted by a silver ball, and alternating
with strawberry leaves. A viscount's cor-
onet has sixteen silver balls, and no straw-
berry leaves.

Barons were first allowed coronets by
King Charles II., for up to that time they
had had to be content with a plain gold
circle.
A baron's coronet has the usual cap of

velvet, and is bordered with ermine. It is
formed of silver—six silver balls set at
regular intervals apart.

All are, like the duke's, finished by a
velvet cap and golden tassel, and rest upon
a hem of ermine.
In addition to their coronets (which they

place upon their heads at the time of the
queen's crowning), many peeresses also
wear tiaras. Great care is taken that these
shall fit the head easily and securely, and
hold quite comfortably the coronets which
are then set into them.
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Just a Few Words About the 1912
Great American Jewelers' Catalogue

Advertisements and letters will soon be bristling
with the keenness of jewelry catalogue competition.
The most telling superlatives will be employed in setting forth the
fine points of make-up- unusual assortments excellent repro-
ductions - convenient arrangements and numerous other
arguments. We welcome the opportunity to allow the 1912
Great American to tell its own story to every retail
jeweler, and the more critical he may be the more

readily will he be convinced of the many
points of superiority we might intro-

duce in its favor. :
The

Great American
will be ready for
you October 1st.

Send us a postal
card today so that
we can place your
name on our list.

IT'S NOW A NATIONAL CATALOGUE

THE OSKAMP-NOLTING CO. Cincinnati, Ohio

The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business, saw at once
the beauty, utility and cheapness of our 4IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

inches high, upper

Made and sold by

W
inside. Doors slide tip, fastened to Morton's steel chains and weights.

all Cases. Solid Oak. 8 feet long, 8 feet 4 inches high,
blielves lined with black felt. Made to ship III the knock down.

Net price, $58.00. Worth $70.00

Union Show Case Co

1 foot 4 inches deep
Inside of case and

Salesroom, Office and Factory

• 
56-66 Frank Street, CHICAGO

Take the Blue Island Avenue Car
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The Parcels Post and the Retailer

(Continued from page 186:1)

rate is less than the express companies min-
imum charge.
The four vital arguments (the four great

express companies) against a parcels post,
once so succinctly enumerated by Mr. Wan-
amaker, and the other hoary arguments
sampled above, have, however, of late years
been bolstered by another—the welfare of
the "small country retailer"; and round the
great fear of a vague but very horrible
something called "trade centralization" the
battle for parcels post is at present being
waged.

The Country Retailer

It has been taken for granted that the
small country retailer will be put out of bus-
iness by the parcels post with its low de-
livery charges—yet there are stores in
Yonkers, Plainfield, etc., in spite of the
fact that the New York department stores
deliver in these places free.
Let us examine another aspect of this

death-to-the-small - retailer-fattening-of-the-
mail-order-trust bogey a minute, and see
whether a parcels post means really a more
centralized basis of distribution or a less.

Speaking very roughly, there are in the
world two great tides of merchandise traf-
fic : one of raw materials, of which food
products is the most important, from the
farmer to the urban consumer ; one of man-
ufactured products—to wear, to use, or to
eat (as refined sugar or prepared breakfast
food)—from the urban maker to the
'farmer consumer.

Surprising as it may seem the parcels
Post argument has dealt almost entirely
with the latter tide: of the former tide,
even more important, as I think I can show,
very little has been said.

Distribution of Farm Products

1.et us look for a moment into our exist-
ing high cost of transportation, and, there-
fore, decentralized distribution of farm
products.
In New York the farmer sells his milk

for—these figures are quoted very roughly
and without elaboration, but they will give
my point—two cents a quart. He sells it
usually to one of two or three—there is con-
siderable evidence that they all act in agree-
ment as one—gigantic milk companies (of
which Borden's is the largest) which bring
it into the city and distribute it. The ulti-
mate consumer—again I give a rough figure
—pays ten cents a quart. The other eight
cents is the "distributing cost''; and. in each
case it goes, mind you, to two great cor-
porations, a milk company and an express
(or railroa(l) company. Is this that de-
centralized distribution that the defenders
of the express companies in and before our
committee have eulogized?
Take almost any other farm product,

strawberries, for example. The farmer,
who grows them, gets three cents a basket.
Then begins a long line of tolls: the express
company, 3 cents; the commission mer-
chant, 2 cents (he claims, and often with
reason, that his "spoilage" is high) ; the
jobber, I cent ; the small retailer—delicates-
sen store, corner grocery or street cart yen-
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dor-3 cents (it "costs 25 per cent to do bus-
iness" he says, and it does, too). The ulti-
mate consumer pays twelve cents a basket,
sometimes more, sometimes when the mar-
ket is glutted a little less. Here is nine cents
of "distributive costs," of which but three
went to our friend the "small retailer." The
rest went to more or less centralized dis-
tributing agencies.
Now suppose on the other hand that the

farmer could send his products direct to
his list of regular customers in the city. It
would be perfectly feasible with a parcels
post. Strawberries, which the farmer
would get six cents a basket for (double
what Ire gets now), could be delivered at
your breakfast table next morning after
picking instead of two or three days old in
the triple transit of commission merchant
and his storage place, jobber and his trans-
shipment, retailer and his store, and finally
to you. And for this infinitely better article
you would pay only eight cents (two cents
for the parcels post) instead of the former
twelve.

Results in Foreign Countries

There are only three factors, the farmer,
the governmental parcels post, and you.
This is not theory; it is being done in Eng-
land, in Germany, in Japan, and in almost
every other civilized country in the world
every day; and has been done for years.
And as for the mail-order business bogey

it would not be a bogey in the country dis-
tricts because every farmer would be run-
ning a little mail-order business of his own,
shipping his eggs and butter pats and comb
honey and fresh fruit and vegetables by
mail right to his customers, on their stand-
ing or postal card orders, getting enough
for his produce to make small fanning
worth while, but giving the consumer better
goods at a big saving. Cost of living!
There is no other revolution in the methods
of distribution that would make so much
difference in the cost of living as a thor-
ough-going parcels post would work. And
instead of greater centralization it would be
almost the ultimate of trade decentraliza-
tion.

Mail-order Business

Or let us look at the thing the other
way round. What is the chain of trade
from urban producer of manufactured
articles to the country retailer and con-
sumer ? Is there any decentralized pur-
chasing now except by mail? The farmer
buys of the small retailer. But the retailer
buys of the lesser jobber, and he of the
main jobber, and he of the manufacturer ;
tricl this is true whether the prodttct be
canned goods or dry goods. Freight ship-
ments in bulk can underbid single ship-
ments by mail or express ; and the present
system of distribution, cumbersome and ex-
pensive as it is to the ultimate consumer, is
nevertheless cheaper than direct single ship-
ments at the present mail or express rates.
The moment that you introduce bulk ship-
ments into any distributive system you
necessarily introduce a middleman some-
where to divide up that bulk shipment for
individual consumers; and the greater the
bulk economically shipped the more mid-

dlemen there will be between producer and
consumer.
Now vhere the parcels post could afford

a cheaper ‘vay of doing the distributing than
the machinery at present in use the people
ought to have the benefit of it ; but in spite
of the obvious benefits of a parcels post it
is not wise to jump to the ultimate conclu-
sion. No one \you'd be rash enough to say
that the present. system of retail selling is
entirely wrong. Even if the flat-rate,
"zoneless- parcels post were established
there are certain kinds of goods—books,
for example, in which every article is a
"novelty" which must be personally handled
for example—in which every article is a
local retailer with a display is, if not essen-
tial, at least a great convenience.
But so far we have been considering an

ideal flat-rate parcels post without that
"zone" provision which is an important pro-
vision in the bills and proposals for a par-
cels post which are now being most actively
agitated.

The Zone System

The zone system of parcels post pro-
poses, roughly, a flat rate per pound and
per additional pound \vithin the limits of
any delivery office (that is a service which
involves no transfer from one postoffice
to another) and a rate considerably heavier
(but still much less than the present fourth-
class mail or express rate) for delivery
elsewhere in the United States. This would
furnish the cross-roads store with a most
convenient delivery system, and furnish it
at a cheaper price than its city rivals could
secure it. The local retailer would have
the advantage of the difference between the
two charges.
To give this advantage to the local re-

tailer is probably wise from the standpoint
of general public policy. The small retailer
in the country does the public a very actual
and very valuable service. To have a stock
displayed for selection is often an assist-
ance in purchasing; there are certain things
which can not in any case be bought by
mail; there are other things which may
sometimes preferably be bought direct, just
as most people like, occasionally, at least,
"to shop"; there is a welcome personal
touch in retailing which is lost in the long-
distance purchase. For these and other rea-
sons the retail store will remain, stripped of
overcompetition and nonessential distribu-
tive agents, competing with the parcels post,
not in price so much as in the kind and
quality of service. That is the way the
small retailer in Germany has adapted him-
self to the parcels post ; and, although in
his case there is no zone preferential to aid
him, he has made good.

After all, there is the gist of the answer
to those who oppose a parcels post on anti-
centralization grounds. They speak as
though there were but one factor in retail-
ing—price. As a matter of fact there are
manv factors, and the best students of re-
tailing methods consider service one of the
most important. With a parcels post estab-
lished the public would be getting value for
its money ill cheapness or service, as it
chose: with the present express system it
gets neither.
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THE CASE WITH A CONSCIENCE

Show Cases
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Can Be Had Promptly
We are prepared to make immediate delivery
in all standard lengths on our crystal all plate
glass show cases, our narrow wood frame dis-
play cases, over-lapping top display cases with
narrow frame, the narrow frame cases with
straight marble bases and our bargain line of
wood frame show cases.
We can offer you a choice of five separate and
distinct lines of cases on any of which we can
make immediate shipment in all standard
lengths. We are carrying what is undoubt-
edly the largest stock of show cases a manu-
facturer ever had on hand.
We aim to give the merchant the very promptest
service, finest possible designs and the best
quality that is to be had.
Our trade-mark, illustrated above, is your
guarantee of this.

Catalog and prices on application

YtimaitZeitou Gam Ga:
926 JEFFERSON AVENUE :: GRAND RAPIDS, MICHIGAN

Chicago Salesrooms New York Salesrooms Boston Salesrooms Pittsburgh Salesrooms
233W. JacksonBlvd. 732 Broadway 21 Columbia St. 406 House Bldg.

Start Your Inquiries for Cases Now
for December Delivery

Beautiful and Artistic Jewelry Outfits
at prices so low you wonder how we can do it.
Remember, the quality is Grand Rapids make--
as good as the best Grand Rapids Furniture.

Write for Catalog C-3. You will be interested.Our designing department is at your Tervice free.

GRAND RAPIDS SHOW CASE CO.
608 N. Ottawa Street : GRAND RAPIDS, MICH.
Branch Factories, Lutke Mfg. Co., Architectural Woodworking Co.,Portland, Ore. Grand Rapids, Mich.

OFFICES AND SHOWROOMS UNDER OUR OWN MANAGEMENT724 Broadway, New York City 1329-1331 Wash. Ave., St. Louis51 Bedford St., Boston 316-318 W. Jackson Blvd., Chicago
The Largest Manufacturers of Store Fixtures in the World
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5815 Easton Ave., St. Louis, Missouri
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The Sales Manager and His Traveling Force

Enthusiasm and Confidence Important 
Essentials for Getting the Best Out

of One's Staff—A Widespread 
Acquaintance and Its Value to the Salesman

A very important factor in the selling end

of the business is enthusiasm. The sales

manager who can keep his salesmen con-

stantly surcharged with it is fortunate in-

deed. The basis of enthusiasm is confi-

dence. The salesman must have confidence

in his sales manager, in his house, in the

officers of the company, and, above all

things, must have confidence in the ability

of the buyers of the house. If he does not

have confidence in its buyers the entire

foundation for enthusiasm will crumble.

The Buyer as a Teacher

In these days not only must a jobber's

buyer buy the goods but he must transmit

to the salesman what he has learned from

the manufacturer. It is not surprising,

therefore, that most of the large jobbers

have instituted schools of learning in the

house, where they teach the salesman the

merits of their line. At least once a year

the salesman is called in to the house to go

through the classes. The buyer is the

teacher. He goes through his line item by

item, explaining each thoroughly, and bring-

ing out all the strong points of the goods.

Each buyer because of his complete knowl-

edge of the line can, in nearly every case,

thoroughly convince the salesman that his

line of goods is the best on the market, and

as soon as the salesman believes this he can

present it to his customers with enthusiasm.

An Instance of Enthusiasm

Enthusiasm is contagious. If you believe

in a thing thoroughly it is an easy matter to

convert others to your belief. Twelve or

fifteen years ago when medallion pictures

were all the rage a certain jobber decided

to add the line as an adjunct to his lamp

department. The salesmen immediately

threw up their hands. "We sell pictures!
I guess not." The buyer was enthusiastic;
he knew the line, knew how to talk it, and
was sure he could convert the salesmen
should he have the opportunity to go over
it with them. So the house decided to bring
its salesmen in and let them listen to this
buyer. Results were surprising. Every
salesman took out a sample line and for the
balance of that year medallions were on
nearly every order, and ever since then that
house has had its salesmen in regularly each
year to go through its classes, finding that
the expense was justified by the increased
business obtained.

The Importance of Acquaintanceship

Bringing in the salesmen not only gives
the buyers an opportunity to instruct them,
but it also affords the salesmen an oppor-

tunity to become more intimately acquainted

with the officers of the company, heads of
departments, to become familiar with the

stock carried, and to see all the new things

that have been added to the equipment for

the saving of time and expense in handling

the salesman's orders.

Here is where the shrewd sales manager
gets in his work with the salesman, invites

him to his home, smooths out the rough
places and finally sends him back on his ter-
ritory with more knowledge about his line,
a better opinion of the house, a closer
friend of the sales manager, and with the
firm conviction that he is traveling for the
best firm in the world, possibly not the
largest, but a firm handling the finest line,
treating his customers better, making
prompter shipments, giving better service
all around than competitors, and last, but
not least, giving the salesman himself
better treatment than he would receive
from any other concern.

All of these opinions the salesman must
have if he is to do his best work. And in
most cases where the salesman does not have
such an opinion it is because the house and
the sales manager have not succeeded in
transfusing their enthusiasm to him. This
bringing together of the salesmen in the
house gets them acquainted with each
other and creates a bond of sympathy be-
tween them, so that when they go back on
their territory and evolve a plan that proves
successful they immediately say, "This thing
was good for me, why not for the other
boys?" Then they write the sales manager
and he sends the good news to the entire
force. This "team work" generally repre-
sents the difference between the successful
and unsuccessful house.
To keep up this enthusiasm the sales

manager must at all times be awake to his
opportunity and transmit promptly to the
salesmen under him all the information he
gets that will tend to inspire in them that
confidence and enthusiasm that every suc-
cessful salesman must possess.—The Hard-
ware Reporter.

Revival of Gold Beads

There has been a revival of gold beads. Old
strings of these that have lain idle for years can
now be taken from their hiding places and worn
around the neck. In case they are tarnished they
can be cleaned with hot soapsuds or a good pol-
ish. The new beads are somewhat larger than
the old-fashioned ones; some are even as large
as a small marble, although they are not consid-
ered in very good taste. A novelty is a string
of alternate plain and chased beads. Often the
entire string is of encrusted gold ones, but they
are hard to keep clean.
A collar effect made of rows of small beads is

becomng to the girl with a slender throat. One
of the latest designs has nine rows, each bead not
larger than an ordinary pinhead. Gold beads are
not especially pretty when they are worn next
to the skin, so they can be used to brighten a
dark gown rather than for a decollete frock.
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Getting Credit and Keeping It Good

(Continued from page 1852)

ability which enables a merchant to run his
store on first-class lines—to train and
manage his help and properly keep track of
his affairs. And even if he is a good execu-
tive he may be a poor financier. In some
the credit man considers all of these co-
efficients, and especially the last one, for
degree at least, how his customer would act
when confronted by some serious and un-
expected financial emergency.
To put it in another way, it is not only

the possession of resources, but the knowl-
edge of how to use them, which tells in
credit matters.

An Illustrative Case

For example, suppose a merchant has a
stock of $30,000 and he is carrying only
$15,000 insurance. Or suppose that despite
a steady decrease in his business, due largely
to the fact that his competitors are using
more modern forms of store and delivery
equipment, store arrangement, etc., a mer-
chant pursues his business along antiquated
lines. Or suppose, again, that he is loose
in his accounting methods—paying several
bills twice while omitting others and fre-
quently letting accounts run so long unpaid
that he has to be charged with interest.
Of course, some merchants have to let

their creditors wait because they are 'unduly
lenient with their own customers, or them-
selves have overextended in the granting of
credit. Whatever may be the underlying
causes, however, a merchant who does not
keep his credit good—that is, who does not
meet his obligations with due promptitude—
may be regarded as a far poorer risk than
one of his competitors who, owning a far
smaller stock, and doing a far smaller busi-
ness, can give evidence of possessing char-
acter, thorough knowledge of his business
and executive and financial ability.—Dry
Goods Economist.

Coronation Moving Pictures Shown

in Theaters Same Day as Taken

According to a German trade paper devoted to
the interests of the moving-picture industry the
activities of the moving-picture makers to obtain
good films of the coronation were equal to the
exertions of any of the newspapers to publish
the fullest and best accounts of the ceremonies.
All told, we learn, fourteen firms sent zoo oper-
ators to the coronation. They were well received
and had to pay heavily for good positions, as
much as $1,5oo in one case. It is said that not
less than 10,000,000 feet of film were required,
which was used up at a rate of about 200,000
feet an hour by each of the cameras.
Many of the moving-picture theatre owners

had made arrangements to exhibit the corona-
tion films on the very evening of the coronation
itself. Some of the railroads considerately placed
special trains at the disposal of the manufacturers,
and thus the films reached the provinces with
astonishing rapidity. The films were developed
on board the trains and positives made immedi-
ately. On the very night of coronation day films
were thrown upon the screens at Liverpool, Man-
chester, Birmingham and even in Paris. The
representative of a French firm, who took pas-
sage on the Mauretania, developed his nega-
tives and made his positives on board. Immedi-
ately on his arrival in America he distributed his
films to the various film exchanges with whom
he had made arrangements.
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A Frank Statement to the
People of Smithville

I
WANT to get the trade of all the
best people in Smithville by proving
that it will pay them to give

me their business.
Don't mistake

my meaning when
I say the " best"
people. I have in
mind the business,
not the social, value
of the man or
woman when I
say " best"; and while the rich and well-to-do are
of course included in My meaning of "best," the
word expresses much more than that.
The "best" class of trade is that largest number

of the people of Smithville who are thrifty; who
look ahead; who
plan to get the best
value for the price
they pay. They are
settled; expect to
remain here; have
an interest in the
general progress of
our town; and have an eye to the future in be-
half of their children and their children's children.
The "best" trade is not all rich, or even well-to-

do, now; but it is far-sighted; has a good memory;
and in time will buy more and more, and better
and finer things, of
the jeweler from
whom it now buys
the best it can
afford—if the
jeweler deserves
their continuing
good will. This
"best" trade stays with the jeweler who proves to
his customers that it is best for them to stay with him.
My plan for getting this "best" trade is to in-

variably sell what is best for my customer to buy. Size
does not always know what is best to buy; I do. I
propose to put my knowledge entirely at her serv-

A Difference in Diamonds

I sell only clean, white Diamonds. I
have some sample flawed and " off-
color' stones, not for sale but to show
customers what makes the difference in
Diamond prices. The prices are right at

The Quality Store

A Wide Space Separates

the best and the — other kind, in Silver
Plated Ware ; and yet they look alike.
Time will show the difference in wear;
but knowledge, coming late, is expen-
sive. You can depend on the Silver
Plate bought at

The Quality Store

When is "Solid Gold" 14 Karat? 

When it appears in Blank's make of
Rings. "Solid Gold" Rings are made
in 12K and 10K. "Solid Gold" is an
elastic term, but it means only one thing
in Blank's Rings, sold at

The Quality Store

ice, ignoring the temporary advantage to me in
selling her what would (at Present) pay me best to
sell her. I am not looking for temporary gains; I
am building for the future on the foundation-rock of the public
confidence. I am after, and will get, that confidence, whatever it

costs me in present profit
on articles that it would
Pay me, now, to sell but
would not pay my cus-
tomer to buy.

I tell you frankly that
I am no philanthropist;
I am simply looking out
for my interests when I

look out for your interests; I want your trade twenty years from
now as well as to-day; so I've got to make it pay you to deal with
me by selling to you only such goods as will prove to you the ad-
vantage in dealing with me— the really worthy goods, and none
other. The "just-as-good" kinds (which are never just as good)
will have no place in this store. The ''best" class of trade— the

rich, and the fairly com-
fortable, and the thrifty
poor—will not stay with
the jeweler who sells
disappointing goods; and
I want that "best" trade.
The jewelry business

is different from most
others. In many other

lines of trade the buyer can bank on her own judgment, more or
less—in buying clothing, groceries, house furnishings, and what
not. But she does not have —she cannot have—any valuable
judgment as to the difference, say, in two grades of diamonds, or
two makes of watch cases. She must go by her faith in the
jeweler; just as she must go by her faith in the doctor, or the
lawyer, or the banker. Consequently in no other line of mer-

chandise is there greater
opportunity for decep-
tion, or for selfishness,
than the jewelry business
presents;for the customer
must rely on the jeweler
to treat her squarely.

Just in proportion as
the customer's ignorance

of values is greater than when buying other merchandise, the jeweler's re-
sponsibility is greater in selling. Therefore, if the jeweler would build up
an enduring business—a business that would constantly widen through the
favoring word of pleased customers—he must secure that public confidence
which is as much a part of his capital as it is of a banker's capital.

So I shall strive to deserve the confidence of the people of Smithville by
in.-Variably ,what is best.* the customer to buy, by stating values as
they truly are, in exact knowledge of their worth; and by an unvarying
practice of "the square deal."

"What's in a Name?" 

Everything. when it comes to a Filled
Watch Case. The names "Boss " and
"Crescent" stand for the absolutely
best. And there's a long step down to
the "just-as-good."

The Quality Store

I Like to Sell these Chains

for conscience' sake. But my Men's
Plated Vest Chains at $5.00 are exactly
reproduced in some worthless stuff
which sells for 50 cents! You must de-
pend upon your jeweler in buying
Rolled Plate.

The Quality Store

The Howard Watch

heads the list in Watch excellence. Its
price is justified by its performance. It
will give perfect satisfaction through
your life, and your son's life. I pin my
faith to it in selling it, as you may in
buying it.

The Quality Store

John Smith, Jeweler, 44 Main St., Smithville
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The October "Ready-made"
Jewelry Advertisement

By JOHN TWEEZER

A broad question of right plus expedi-

ency underlies the "ready-made" adver-
tisement shown on page 1870. Should the

jeweler always sell what is best for the
buyer to buy?

On the ethical side of the question I
would affirm the proposition that the mer-
chant (who knows all about the relative
value of his various wares) is as certainly
a swindler when he takes advantage of the
ignorance of his customer (who knows
nothing at all about the relative values, say,
of two makes of filled watch cases) as if
he "stacked the cards" for a "crooked"
game of poker with the customer. It is the
right of a customer, who is ignorant of
values, to expect accurate information as
to values from the merchant who knows
those values; and the customer is defrauded
of his right when that knowledge is with-
held, and doubly defrauded when he is mis-
informed by the merchant who knows.
But THE KEYSTONE does not address the

trade from a pulpit, but from the platform
of business; and therefore I shall not dis-
cuss the moral aspect of the question at all,
but solely the question of expediency. Does
it pay to always and invariably sell what is
best for the buyer to buy?

* * *

The whole question hinges upon your es-
timate of the value of the public confidence
in proved integrity as an asset in trade.

If your customer is as well informed
as to qualities and prices as yourself, the
question of "squareness" need not obtain;
the buyer would simply measure his wits
against yours in the dicker, as in a "hoss"
trade. But the general public is not in-
formed; it must trust in your knowledge
and good faith. In the end, the measure
of its faith is the total of good faith you
mete out to it. And it has been proved by
numberless instances the "smart" merchant,
the untruthful merchant, the unscrupulous
and selfish merchant is eventually "spotted"
by the public, scorned by it, rejected and
damned by it. The public has a memory,
though many merchants think it has only

a forgetory. It remembers when its trust
has been betrayed; it remembers when its
ignorance has been met with misinforma-
tion; it remembers when it was induced to

buy, not what was best for it to buy, but
what was best for the merchant to sell.

And remembering these things, it remem-
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bers to go elsewhere for its future pur-
chases.
The whole fabric of continuously suc-

cessful business is built on confidence. The
confidence of the public is an asset that

fire cannot burn, nor thieves make way

with, nor any external disaster destroy.
It is the one kind of stock that never de-
preciates from changes in style, because

there is no fashion in honesty. It is a kind

of property that constantly increases in
value, and, like wine, it grows better as it
grows older. One cannot pay bills with it,

or coin it into visible dollars at a word;

yet it is as actual an asset as skill in selling

or financing or advertising or mahaging is

an asset. And it is a priceless thing; the

millionaire cannot buy the least fragment

of it, if he is unworthy. Strange, indeed,

that there be some who cannot appreciate

its tremendous value as a factor in success!

The public—the long-remembering pub-

lic—will dictate whether your business is

to be a continuous growth, or whether it

will shortly decline. Sell what is best for it

to buy, for thereby you are surely selling

what is best for you.

Can It Be Done?

You can't tell till you try.
I know a man who was asked, at an

evening company, to play the piano. He

said he had never played, and didn't know

if he could, but was willing to try. He

had the adventurous spirit that "gets there."
Many things that couldn't be done have

been done. Everything is possible to the

man who tries.
The Atlantic cable was "an absurd dream

of a hare-brain," said a scientist of au-
thority ; so Cyrus Field laid it down.
"If a steam-train goes over ten miles an

hour it will go to wreck," said the wise
ones. "A mile a minute" is the present
answer ; and the electric trains will split

that time in half.
Flying on wings through the air was

altogether impossible—man isn't a bird.

But the man-bird is getting so common

that he will soon not be noticed, except to

swear at so many of him for darkening the

noonday sky. -
The city of New York looked about fin-

ished some years ago. Now it looks as

if it were hardly begun. It has a new hollow
backbone under the ground, and new hol-
low ribs, and they're piling a second story
on the top of old New York's first story,
and the dear knows when they'll stop going

Up.

The job looks pretty big, sometimes—
looks as if it couldn't be done.
Buck up I Let's take a hack at it, any-

way. Maybe something will give way.
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If we can't break through the wall we'll
climb over it, or dig under it, or zigzag
around it somehow. We've got to get
there!
0, there's time enough, never fret. A

second is really quite a while, and an
American can do an hour's work in a min-
ute—if he steps lively.

It is the man who doesn't know better
that does the things that can't be done.
You see the blamed fool hasn't heard

that the wise men decided the thing to be
impracticable, impossible—so he just goes
ahead and does it.

It is a great thing to have the courage
of ignorance.
We would never get on if there were

not some ignorant ones to point the way.
Doing the thing that can't be done is gen-

erally a question of willingness to try—
really try. Hard thinking, followed by
hard work, makes many impossible tasks
possible for the first man who really tries
—and dead easy for countless generations
of his followers.
The things that can't be done are grow-

ing fewer and fewer. Soon there will be
none left—n-not o-n-e! (Weep. softly
here.)
A man wrote another, "I'm in a hole and

you've got to help me out." His friend
wrote back, "Sorry I can't help, but I'm
coming to see the hole that you can't get
out of. It must be a wonder of a hole."

Yes, the man got out all right, but he
offended common sense and reason—he
shouldn't have got out. You see he just
naturally tried—and so spoiled all the argu-
ments of the neighbors. A man like that is

a nuisance. He doesn't know when he's

done for. Like as not he will -not know

when he's dead.
A man like that disturbs the comfort of

those who can't do things. He is a living

contradiction of the Impossible—a rebel in

Life-As-It-Is, a firebrand, a ton of dyna-

mite, a —
But he certainly does get there!
He never asks, "Can it be done?" He

hasn't time to debate the question. He is

due at the end of the job and has to hustle,

or he'll be late for the next impossible task.

And he is never in the least surprised

that he succeeds, after tackling the impos-

sible. He takes it as a matter of course.

There the job was, and there he was—and

he just had to go to it, because it "couldn't

be done." It wouldn't have appealed to

him if it could have been done—there are
plenty of others who can do the do-able
things.

Here's strength to the arm, inspiration
to the brain and corltinuing hope to the
heart of the man who everlastingly insists
that it can be done! J. T.
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October I, 1911 TIlE KEYSTONE

New Goods and Inventions

[The illustration and description of new goods and inventions as 
liercuilder is a

permanent feature of THE KEYSTONE. our twofold obiect being to 
keep the jeweler

and optician thoroughly posted on the very latest and most 
salable goods, and the

workman at the bench equally well posted on the newest inven
tions and improvements

in tools and appliances.]

New Liquid Enamels in Colors

A universal trade need has been most satisfactorily supplied in the

new liquid enamels known as "Glaz-Color" now being furnished to th
e

trade by Hammel, Riglander & Co., 39 Maiden lane, New York City. Th
e

new preparation is a ready-made liquid enamel in all colors for repairing

broken jewelry, watch cases, society emblems, college pins, seals, engravings,

chasings, etc. The use of this new preparation will establish practically

a new industry, as there are numberless pieces of jewelry and objects of
art in possession of the wholesale and retail trade which
are now useless by reason of broken or cracked enamel.
The trouble and cost heretofore of re-enameling did much
to limit the sales of enameled goods; in fact in many
instances repaii ing could not be done at all as the heating
or firing of the article would necessitate the removal of
the settings.

A valuable property of the new "Glaz-Color" is tha'
it can be applied cold, and will dry hard in a few hours.
Many jewelry repairers, we are informed, have earned
fifty cents to a dollar in a few minutes by retouching a
chip in enamel on jewelry or stones. Many stones such as
turquoise, malachite, lapiz-lazuli, coral, etc., burned while
soldering, have been restored like new by touching with
"Glaz-Color," merely covering the spot with a little liquid
enamel and rubbing down to a smooth polish with a linen
rag steeped in alcohol or white vinegar.

Window Attraction for Opticians

Year after year the jewelers and opticians are appreciating more
and more the value of an effective window display as a factor in their
business. While there is undoubtedly a certain sameness in optical stock,

the wideawake members of the trade
can readily find attractions which will
compel the attention of the passerby,
as well as enlist his interest in the
optical department. A most effective
attraction of this character is the
"So Easy" easel, specially prepared
for the trade by the Julius King
Company, io and 12 Maiden lane, New
York, and State and Madison streets,
Chicago, Ill.
This easel, which is shown in re-

duced form and in one color in the
accompanying illustration, is hand-
somely printed from half-tone plates
in soft colors which will harmonize
with any window trim. The Julius
King Optical Company will mail,
free of charge, postage prepaid, one
of these easels to any jeweler-op-
tician who sends a request for same.
The picture is so interesting and
appealing, as well as so suggestive
of the optical business, that none
can afford to overlook this oppor-
tunity.

A New Electric Clock

The Tiffany Electric Company, which re-
moved its office and factory from New York
City to Buffalo, N. Y., during the summer,
has issued a handsomely compiled book-
let illustrating and describing its well-
known electric clock known as the "Never-
Wind" and without springs or weights. All
the brass parts of this clock are highly pol-
ished, gold-plated and lacquered with bevel
plate glass front, side and back. Its dimen-
sions are: height, nine and one-half inches;
width, six inches; depth, five and one-half
inches. Batteries, easy and economical to re-
new, furnish the motive power, the clock hav-
ing no wires or outside connections. The fact
that the clock needs practically no attention
and never runs down makes it an interesting
timepiece which the trade can handle to their
advantage. The makers deal direct with the
retail jewelers and maintain one price for all.
Our readers will find a copy of the descriptive
booklet quite interesting.

1873

Our illustration shows a very attractive illuminated street sign for

jewelers which is a new product of the Grout's Excelsior Sign Company,

Chicago. The bracket is made of metal, while the globe part is made of

fine opal glass, oval canteen shape, with a dial on each side. It only

requires one sixteen-candlepower light inside for illumination.

A New Alarm Clock
The Parker Clock Company, Meriden, Conn., is calling attention to a

new alarm clock just brought out. This has been named the "Parker
Princess" alarm. It has a very bright and finished appearance, the alarm

clock being cased in metal and finished in art enamel that is clean and
dust proof. The trade has a choice of nine art tones and tints to
harmonize. The size of the clock is four and five-eighth inches high
with a four-inch dial. The alarm attachment is so arranged that it
can be used either as an intermittent or long alarm. Some of the

features which are
claimed to be ex-
clusive Parker fea-
tures are the double-
roller ratchet ,tooth
escapement, solid
steel, highly polished
pallets, cut-steel pin-
ions and cut hard-
brass wheels, oil res-
ervoirs on all pivot
bearings, easy-wind-
ing keys, and easy-
turning sets, light
non - breakable main
springs. A very pretty
poster card in colors
is being sent out, and
any dealer desiring
one or more of these
posters can obtain
same by writing di-
`met to the Parker
Clock Company at
Meriden.

New Lathe Motor for Watchmakers

The continuous efforts to furnish a watchmaker's lathe motor with a

maximum of efficiency and economy have resulted in the motor shown in

our illustration, which is made by the Fidelity Electric Company, Lan-

caster, Pa. This motor is arranged for starting, stopping and controlling

the speed by means of foot-treadle, and will reverse by means of a

radatitillig

reversing switch provided. The motor starts and stops automatically

with the treadle by means of a patented switch in the base which will save

half the current.
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October 1, 1911 THE KEYSTONE

New Goods and Inventions

Lille illustration and description of new goods and inventions as hereunder is a
permanent feature of THE KEYSTONE. our twofold object being to keep the jeweler
and optician thoroughly posted on the very latest and most salable goods, and the
workman at the bench equally well posted on the newest inventions and improvements
in tools and appliances.]

New Liquid Enamels in Colors

A universal trade need has been most satisfactorily supplied in the
new liquid enamels known as "Glaz-Color" now being furnished to the
trade by Hammel, Riglander & Co., 39 Maiden lane, New York City. The
new preparation is a ready-made liquid enamel in all colors for repairing
broken jewelry, watch cases, society emblems, college pins, seals, engravings,
chasings, etc. The use of this new preparation will establish practically
a new industry, as there are numberless pieces of jewelry and objects of

art in possession of the wholesale and retail trade which
are now useless by reason of broken or cracked enamel.
The trouble and cost heretofore of re-enameling did much
to limit the sa12s of enameled goods; in fact in many
instances repair ing could not be done at all as the heating
or firing of the article would necessitate the removal of
the settings.

A valuable property of the new "Glaz-Color" is tha•
it can be applied cold, and will dry hard in a few hours.
Many jewelry repairers, we are informed, have earned
fifty cents to a dollar in a few minutes by retouching a
chip in enamel on jewelry or stones. Many stones such as
turquoise, malachite, lapiz-lazuli, coral, etc., burned while
soldering, have been restored like new by touching with
"Glaz-Color," merely covering the spot with a little liquid
enamel and rubbing down to a smooth polish with a linen
rag steeped in alcohol or white vinegar.

Window Attraction for Opticians

Year after year the jewelers and opticians are appreciating more
and more the value of an effective window display as a factor in their
business. While there is undoubtedly a certain sameness in optical stock,

the wideawake members of the trade
can readily find attractions which will
compel the attention of the passerby,
as well as enlist his interest in the
optical department. A most effective
attraction of this character is the
"So Easy" easel, specially prepared
for the trade by the Julius King
Company, to and 12 Maiden lane, New
York, and State and Madison streets,
Chicago, Ill.
This easel, which is shown in re-

duced form and in one color in the
accompanying illustration, is hand-
somely printed from half-tone plates
in soft colors which will harmonize
with any window trim. The Julius
King Optical Company will mail,
free of charge, postage prepaid, one
of these easels to any jeweler-op-
tician who sends a request for same.
The picture is so interesting and
appealing, as well as so suggestive
of the optical business, that none
can afford to overlook this oppor-
tunity.

A New Electric Clock

The Tiffany Electric Company, which re-
moved its office and factory from New York
City to Buffalo, N. Y., during the summer,
has issued a handsomely compiled book-
let illustrating and describing its well-
known electric clock known as the "Never-
Wind" and without springs or weights. All
the brass parts of this clock are highly pol-
ished, gold-plated and lacquered with bevel
plate glass front, side and back. Its dimen-
sions are: height, nine and one-half inches;
width, six inches; depth, five and one-half
inches. Batteries, easy and economical to re-
new, furnish the motive power, the clock hav-
ing no wires or outside connections. The fact
that the clock needs practically no attention
and never runs down makes it an interesting
timepiece which the trade can handle to their
advantage. The makers deal direct with the
retail jewelers and maintain one price for all.
Our readers will find a copy of the descriptive
booklet quite interesting.
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Our illustration shows a very attractive illuminated street sign for
jewelers which is a new product of the Grout's Excelsior Sign Company,
Chicago. The bracket is made of metal, while the globe part is made of

fine opal glass, oval canteen shape, with a dial on each side. It only
requires one sixteen-candlepower light inside for illumination.

A New Alarm Clock

The Parker Clock Company, Meriden, Conn., is calling attention to a
new alarm clock just brought out. This has been named the "Parker
Princess" alarm. It has a very bright and finished appearance, the alarm
clock being cased in metal and finished in art enamel that is clean and
dust proof. The trade has a choice of nine art tones and tints to
harmonize. The size of the clock is four and five-eighth inches high
with a four-inch dial. The alarm attachment is so arranged that it
can be used either as an intermittent or long alarm. Some of the

features which are
claimed to be ex-
clusive Parker fea-
tures are the double-
roller ratchet , tooth
escapement, solid
steel, highly polished
pallets, cut-steel pin-
ions and cut hard-
brass wheels, oil res-
ervoirs on all pivot
bearings, easy-wind-
ing keys, and easy-
turning sets, light
non - breakable main
springs. A very pretty
poster card in colors
is being sent out, and
any dealer desiring
one or more of these
posters can obtain
same by writing di-
'met to the Parker
Clock Company at
Meriden.

New Lathe Motor for Watchmakers

The continuous efforts to furnish a watchmaker's lathe motor with a
maximum of efficiency and economy have resulted in the motor shown in
our illustration, which is made by the Fidelity Electric Company, Lan-
caster, Pa. This motor is arranged for starting, stopping and controlling
the speed by means of foot-treadle, and will reverse by means of a

" -:/4.14111 4111

reversing switch provided. The motor starts and stops automatically
with the treadle by means of a patented switch in the base which will save
half the current.
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A STREET
CLOCK

Without a parallel

ACCURATE

RELIABLE

and

DEPENDABLE

Works for you
day and night

Price as Illustrated

$140.00

Prompt shipment

guaranteed if ordered

at once. Investigate

this anyhow.

BROWN STREET
CLOCK COMPANY
Monessen - Pennsylvania

BLACK PEARLS
The Newest and

Latest in Stones

Take the place of Black Opals, and possess far greater beauty
and color dispersion. Can be used on any and every thing suit-
able for which black opals are used. The price is very attractive.
Selection packages sent to any reputable jeweler.

Consult us on difficult Jewelry Repair-
ing. We repair Fans, Opera Glasses and
Ivory Work. Try us on special order,
fine and miscellaneous jewelry
repairing, cutting gems
from the rough, repairing, repol-

ishing, encrusting and resetting
of stones.BEFORE AFTER

Promptness and Quality Our Motto. We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade

387 Washington Street -:- BOSTON, MASS.

No. 638 35 cow,

No. 622 85 cents

No. 669 85 cent,.

No. 809 55 cents

No. 671 35 cents No. 651 25 cents

Advertising Cuts
For Jewelers

We have had specially prepared
for the jewelry trade a great num-
ber of appropriate illustrations for
use in newspaper advertisements,
circulars, stationery, etc., and are
furnishing same at a nominal cost.
A few samples, with prices, are
here shown.

Sheets showing the complete
collection—all sizes and kinds—
with prices, will be sent on request.

Order by the numbers under the
illustrations. Money must accom-
pany the order.

The Keystone Publishing Co.
809.811-813 N. 19th St., PHILADELPHIA, PA.
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PROVIDENCE

THE

(Continued from page 1631)

:iagara and Sumpter streets, this city, where
\Ir. Place's new house has just been finished.
The funeral of Mrs. Susan P. Pitts, widow of

he late George Pitts, who was one of the best
mown manufacturing jewelers in Providence a
luarter of a century ago, was held at her home
at Friendship street in this city on September
2. Burial was at Locust Grove cemetery in
i;lmiivood.
A. G. Etely, representing D. Wilcox & Co.,

-ailed on the trade in Cincinnati the week of
September is.

J. Laffy, of the Gorham Company, was in Cin-
innati during the week ending September 16.
C. S. Megrue, representing the Gorham Man-

i facturing Company, was in Pittsburgh the week
,nding September 16.
The 0. R. Mitchell Company will remove its

plant to 62 Page street.
John C. Culbert, of the Joha C. Culbert Com-

pany, Pawtucket, refining and smelting, will, it
is understood, be the manager of the new Paw-
tucket Smelting and Refining Works recently in-
corporated by Frank L. Hinckley, Rush Sturges
and Abbot Phillips, all of Providence. The new
concern has not as yet started business, but it is
expected that the operations will begin soon.
The Simpson-Brainerd Company is a new con-

cern located at 76 Dorrance street. It deals in
women's jewelry.
The Osier Manufacturing Company has started

in business in the manufacture of a general line
of brass and plated jewelry. The plant is at
234 Chestnut street.
The firm of Whittaker & Read Company, at 95

Pine street, has dissolved partnership, the busi-
ness being conducted in the future by Mr. Read,
who will continue the business of repair work
and order work at the same place under his own
name.
Peacock, Stone & Markham have leased the sec-

ond floor of the Herrick building, which was
vacated recently by the Metal Products Corpora-
tion. The plant will be fitted with offices and a
shipping department will be installed for the firm.
Peter Crossin, J. H. Lancor, C. H. Ballou, L.

II. Hodges, R. M. Lozier, W. H. Payson, Gustav
Saacke, A. D. Manning, E. A. White and P. S.
Carrier, representing Providence manufacturers,
were in New York during the week ending Sep-
tember 16.

Jewelry Buyers in Town -

Jewelry buyers in Providence the week of Sep-
tember xi included the following: Henrietta
Graf, of Berg Brothers, New York; David S.
Michels, of Michels Company, New York; N.
Zigayer, of the United States Jewelry Company,
Montreal; R. Shamy,• of Shamy Brothers, Mon-
treal; Alfred Eaves, of Eaves Brothers, Mon-
treal; H. D. Stevens and Miss Martin, of Straw-
bridge & Clothier, Philadelphia.

J. H. Lancor, who was formerly with J. H.
Gallagher & Co., of this city, is now with the
Hanson Manufacturing Cimpany, a new concern
in Providence.
Miss Louise Schutz, the daughter of Mr. and

Mrs. Rudolph G. Schultz, was married recently to
Prof. Ralph P. Boas, professor of English at the
University of Whitman, Walla Walla, Wash.
J. R. Stone, representing the White Jewelry

Company, has returned to the city after a pro-
longed business trip throughout the west.
George H. Holmes, president of the New Eng-

land Manufacturing Jewelers and Silversmiths'
Association, received the thirty-third degree of
Freemasonry at the annual conclave ot the Su-
preme Council, Northern Jurisdiction, Ancient
and Accepted Scottish Rite, at Saratoga, on Sep-
tember 20. Mr. Holmes, who was formerly a
member of the general assembly from Provi-
dence, is a member of the West Side, Central,
Pomham and Wannamoisett Country Club and the
Squantum Association. He is a member and
past master of Adelphi Lodge, No. 33, A. F. and
A. M.; Providence Royal Arch Chapter, Provi-
dence Council, No. t, Royal and Select Masters:
St. John's Commandery, No. 1, Knights Templar :
thrice potent master of Solomon's Grand Lodge
of Perfection and a past district deputy grand
master of the Grand Lodge of Rhode Island. He

KEYSTONE

is a member, too, of the Masonic Veterans' As-
sociation, and of Palestine Temple, Ancient Ara-
bic Order Nobles of the Mystic Shrine.

Pawtuxet Jewelry Company Dissolved

The copartnership formerly existing between
Thomas H. Dunn and Joseph E. Robertie, known
as the Pawtuxet Jewelry Company, doing busi-
ness at 2177 Broad street, Pawtuxet, has been
dissolved. The business hereafter will be carried
on at the same location by Joseph E. Robertie.
John Kelso, diamond merchant, goes to Beth-

lehem, N. H., the week ending September 23.
Col. Samuel M. Nicholson returned from

abroad on the liner George Washington.
Mr. and Mrs. George H. Cahoone returned

from Jamestown after a summer at that resort.
Mr. and Mrs. Sigmund Lederer announce the

engagement of their daughter, Miss Janette Led-
erer, to Mr. Sidney Levy, of New York.
The S. W. Bassett Company has enlarged its

scope and now manufactures all kinds of jewelry
goods in addition to its standard line of em-
blems.
John J. O'Neill, of O'Neill & Block and the

Waverly Novelty Company, is a candidate for
the aldermanic nomination from the Third ward
in this city. Mr. O'Neill was councilman from
that ward a year ago.
By the will of the late Michael FitzGerald, who

was one of the pioneer manufacturing jewelers
of Providence, and who died recently, the prop-
erty was left to the testator's four children, in
equal division. The document was admitted to
probate in the municipal court of this city Sep-
tember 13. Miss Eva M. FitzGerald, a daughter,
was appointed executrix with personal bond of
$55,000.
Harry Arabian, of the Empire Jewelry Com-

pany, has just completed a four months' trip in
Europe, visiting during his tour Spain, Italy,
Germany, Austria, Turkey, Greece and Egypt.
He picked up in his travels many novel ideas in
jewelry and he brought home a large number of
samples of Austrian jewelry to exhibit to his
friends and to use as designs in his own prod-
uct. One fact that struck Mr. Arabian forcibly
upon his tour of the different manufacturing
plants abroad was the extreme low prices at
which the goods were sold.

Eugene P. Golden, Long in
Silver Business in Meriden

Meriden, Conn., September 26.—Eugene P.
Golden, who has followed the silver business
since 1865, and whose career in the Meriden
Britannia Company has been marked by succes-
sive promotions, celebrated his fifty-ninth birth-
day on the sixteenth of this month. Mr. Golden
is now and has been for many years the superin-
tendent of the hollowware department. He was
horn in East Meriden, and has spent his entire
life in this city.
Mr. Golden was naturally adapted for the sil-

ver business because his father before him was
one of the pioneers in the manufacture of Meri-
den's leading product. Mr. Golden started to
work temporarily in the Britannia shop in 1865
for his father, the late William H. Golden, and
in 1866 became a permanent worker in the fac-
tory to which he has devoted a lifetime of serv-
ice. He learned the trade of metal spinner and
was later foreman and finally had charge of the
lower floor. Later he went upstairs and became
superintendent of the hollowware department, a
position he has held since 1893. Very few of
the emnloyees who were working in the shop
when Mr. Golden started are there now.
Mr. Golden has always maintained a lively in-

terest in city affairs. He has served as 'council-
man and alderman under three administrations.
When alderman he was chairman of the fire
committee and the license committee. The latter
committee under his management brought to the
credit of the city the second highest amount of
revenue ever raised.
Mr. Golden enjoyed the distinction of being

the first Republican to be appointed to a city
commission.
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judges at the Moose field day at Mansfield re-
cently.
Edmund T. Sommer, of North Attleboro, is

making a trip through New York state for J. J.
Sommer & Co.
Charles Wolfson, a New York buyer, has been

in Attleboro for a few days.
Dr. Wilfred Rounseville, son of W. E. Rounse-

ville, of the C. A. Marsh Company, has located
in the Sweeney block on South Main street. He
is well equipped for his duties as a physician,
having graduated from Amherst College, the
Harvard Medical School and the Hartford
(Conn.) Hospital.
The evening schools for the instruction of

illiterates have opened. Employees of jewelry
shops under twenty-one are required to have a
certificate showing their ability to read and write.
If they have not this ability they are required to
attend the night school.
Peter Donnelly, of A. D. Gobin & Co., has re-

turned from an extended trip.
John Marsh, of C. A. Marsh & Co., is back

from a successful business trip.
There are several rumors relative to the erec-

tion of a new jewelry factory in Plainville to
replace the one destroyed by fire, but nothing
definite has been announced. It was stated last
week that unless the owners of the destroyed
building started something in the near future a
plan would be set on foot to secure another site
and erect a good factory. It is expected there
will be developments in a short time.
The annual meeting of the Boys' Club of Mans-

field was held September 21 and William H.
Lyons, of the C. D. Lyons Company, was elected
secretary. Charles D. Lyons, Justin L. Cobb and
Frank M. Cobb, the latter two of the firm of F.
M. & J. L. Cobb, were elected directors.- The
Boys' Club is an organization similar to the Y. M.
C. A. and has a large membership. The affairs
are under the charge of a paid superintendent,
and the funds are derived from the jewelers and
citizens of the town.
In the civil case of Samuel Slocum against the

Assurance Company of America for insurance
from a fire in the United Brush Company factory
in 1904 the jury gave a decision in favor of the
company. The brush company was located in
North Attleboro at the time, but is now in Attle-
boro.

Postal Savings Bank Well Patronized

Young men of the North Attleboro jewelry
factories are said to be the biggest depositors in
the North Attleboro Postal Savings Bank. It is
expected that the Attleboro bank will appeal to
the same class of depositors.
Charles Peckham is in the west on an extended

trip for J. H. Peckham Company.
Edwin A. Codding has returned from an auto-

mobile trip through Canada.
A bunch of Attleboro jewelers, headed by A.

McRae, caught the finest string of fish ever
caught in Mashbog lake. There were 140 in the
lot, most of them weighing about a pound each.
Harold E. Sweet and family have returned

from an extended automobile trip.
Miles Carter and Carrol C. Thatcher have re-

turned from a i,000-mile auto trip through north-
ern New Hampshire and Maine.
Alpin Chisholm has returned from a business

trip in the interest of Bugbee-Niles Company.
The G. K. Webster Company and George L.

Paine Company are tied for first place in the
North Attleboro Jewelers' Baseball League. A
game to decide the championship ended in a tie,
8 to 8, after ten innings. The Webster team has
now entered a protest against three of the Paine
company's players.
No North Attleboro manufacturer has yet

entered the jewelry exhibit of the Boston Cham-
ber of Commerce, but several Attleboro and
Providence concerns are in line. There is still
opportunity to enter, and firms desiring to do so
can communicate with the Boston Chamber of
Commerce. There will probably be exhibits by
twenty firms of Attleboro and Providence.

Frederick J. Mills, formerly of North Attle-
boro, has started in business with Edmund A.
White, of Providence.
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SEED PEARL PLATINUM
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EAR-RINGS
BAYADERES
SAUTOIRS
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A PROBLEM
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reputation, buys reliable merchan-
dise such as illustrated above direct
from the manufacturer, what will
be the result?

SOLUTION
Send for selection package or catalogue.
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90 William St. :: NEW YORK, N. Y.

A SIMPLIFIED STUDY OF WATCH AND CLOCK ESCAPEMENTS
A jeweler writes, " Is there any work written on escapements explaining the subject without the frequent useof geometry and mathematics ?" In answer, we wish to inform him and his brother jewelers that there isone, and only one, such work, the well-known treatise,

WATCH AND CLOCK ESCAPEMENTS
tI The purpose of this treatise when first compiled was the teaching of horology to those who lacked a deepknowledge of mathematics and geometry. (I It is generally considered the most masterly and exhaustive workon escapements, and yet it is so simple that it can be studied with pleasure and profit by any beach worker.ci It covers thoroughly the lever, cylinder and chronometer escapements, and is admittedly much superior to anycorrespondence course on this subject now available. Over 200 illustrations elucidate the text and simplifyall difficulties.
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Some New Methods of Getting Customers Into Your Store

How the Well-gowned Woman With the Diamond Ring and the Clever
"Faker" With the Box Entice People to Follow Them

There are tricks in every trade, and some
new ones were recently discovered.
The first was found in front of a Broad-

way jewelry house, New York, and it was
only chance that led to the discovery.
Among the people who were looking at the
display of watches, diamonds and other
pretty things was a strikingly handsome
woman, well gowned and plentifully sup-
plied with jewelry.
She stood seemingly engrossed in the

window display, and in a minute or so an-
other lady stopped alongside her. The first
turned and, in a tone indicating marked
surprise, said:
"Well, what do you think of that ? There

is a ring exactly like the one I am wearing,
marked sixty-five dollars, and I paid one
hundred and twenty-five dollars for mine."
Then, showing a ring, she said, "Don't you
think it is exactly the same ?"
The other woman looked at the ring in

the window and at the one on the other's
hand, and admitted that there was a strong
resemblance.
4

The Newcomer Falls a Victim

"I am tempted to go in and ask the sales-
man to let me see that one. Won't it be a
big surprise if it is just the same, and I paid
so much more. Come in with me and see."
The newcomer prompted by curiosity and

a desire to learn whether the other had been
overcharged went into the store and a mo-
ment later the scout saw a ring taken from
the window.

Fifteen minutes later he was surprised to
see the same handsome woman talking to
another, and impelled by curiosity he
stopped and listened. This time he learned
that it was a brooch that resembled one in
the window. The same talk brought the
newcomer into the store.
This was repeated several times within

the next hour, it being either a watch, ear-
ring, hatpin or some other piece of jewelry,
according to the appearance of the prospec-
tive customer. An interview was sought by
the scout, but a chilling look and a steely
glint of her eyes forced him to leave with-
out the desired story of this new way of
securing customers.

A Clever Trick By a Faker

The second discovery was made on one
of the side streets near Broadway. A
crowd gathered ill front of a "faker" caught
the scout's attention, and he found a man

selling a combination opera glass, magnify-
ing glass, reading glass, etc.
He was a fine talker and was holding the

crowd well. A neatly dressed man asked
to be permitted to examine one of the
articles. Receiving it, and being told how
to work it, he had it arranged for use as
an opera glass.
He turned it in one direction and then in

another, finally keeping it pointed toward
a window in one of the tall office buildings.
The "faker" soon finished his talk and asked
the man whether he wished to buy it, and as
he did the other said aloud : "By George,
she's kissing him. Well, I'll be hanged!"

Several of the people looked up, trying to
see what he was looking at, and the "faker"
again asked whether he wanted to buy one.
The answer was a chuckle, and without re-
moving the glasses from his eyes he reached
into one of his side pockets and handed the
other a half dollar, telling him to keep the
change, as the show was worth the extra
quarter.

The Third Discovery

The third discovery was made on Sixth
avenue, in front of a store wherein an
auction sale was being held. An energetic
talker stood in the doorway, and from his
remarks it appeared as if he was about to
do some startling trick of magic.
He carefully counted out a number of

ten-cent pieces, then some nickels and also
some pennies. Next he took out a roll of
bills and counted off a number of these.
Each of these groups he arranged separately
on a large plush box. All the while he kept
informing the constantly growing crowd
that this mystifying trick had baffled the
people the world over.
"I am going to change the pennies into

quarters, the nickels into halves and the
dimes into silver dollars, and then I am
going to make these bills become gold pieces
in front of your eyes and without touching
them."

This was the cue for the "capper," who
asked what was inside the box.

Said Box Had Nothing to Do With Trick

The man with the money said that the
box had nothing to do with the trick, being
used only as a stand to place the money on.
The "capper" insisted that the box was a
device to help the other in doing the trick,
and insisted that it be opened. The man
refused and an argument followed.
"Now, friends, this man insists on my

opening this box. I'll gladly do so, but first
let me tell you that this box contains some-
thing valued at seven dollars. It was on the
counter when I came out here to do my trick
of magic, and I took it to rest the money on.
Before going on with the trick, and to show
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you that I am fair in my dealings with you,
I will let you bid on the contents, and to the
successful bidder I will guarantee to refund
the money if he does not find the contents
to be worth ten times the amount of the bid,
or if he is not satisfied. Some one start it.
No bid refused."
The bidding was begun by another "cap-

per" at twenty-five cents, and the bids
closed at fifty cents.
"Now I will show you, sir, just what you

have purchased for one half a dollar. A
seven-dollar article. A clear profit to you,
sir, of six dollars and fifty cents."
The bidder stepped forward, and as the

lid was raised quickly he said, loud enough
for every one to hear, "Isn't that a beauty.
Hurry up and let me have it."
The crowd pushed forward to get a

view, and some one cried out:
"Give us all a look."
"I will be pleased to do so," said the auc-

tioneer, "but as it is against the law to block
the sidewalk, I invite you all to step inside,
where I will show you the contents of this
box and also complete my wonderful feat
of magic"—and like sheep they all followed.

Effective Store Lighting

"Half a century ago," says C. W. Patman,
in Playthings, "the principal problem.in ar-
tificial illumination was how to obtain
enough light. At different periods since
various forms of illumination have been
used, until undoubtedly the highest stage
of development has been reached by the use
of electric light. Within the last two
decades, since electricity has been intro-
duced for lighting purposes, one after an-
other of the largest and smallest merchants
realized that it was not now a matter of ob-
taining sufficient light but of securing
scientific or most profitable distribution of
the illumination.
"There are several forms of different

electric light sources available for the use
of the retail store today, every one of which
is excellent and every one of which differs
from any other solely in the matter of bring-
ing out color values.
"It has been said that goods well dis-

played are half sold, and no factor known
to modern science has yet proved of so great
a value in selling goods as perfect illumina-
tion. It is now nevertheless true that lack
of attention to details connected with light-
ing the store is prevalent in hundreds of
instances. When it is considered that most
profitable results can be obtained by a slight
readjustment of the lighting facilities al-
ready installed, or the changing over of the
lamps from incandescent to Mazda, Cooper-
Hewitt, Linolite, Nernst, or some other
modern form of scientific lighting, this non-
attention is extremely surprising.
"The installation of a good lighting sys-

tetn in any store will first increase the
quality and quantity of the light; secondly,
make the salespeople more efficient ; thirdly,
attract customers to all kinds of articles
which they would otherwise overlook, and,
chief of all, show excellent returns on the
investment made."
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EVERY manufacturing jeweler knows the advantage of
  a perfect bright cutting gold. And he knows, too,

with scraphow hard it is to produce when alloying
or inferior metal.

"Omega" Guinea Gold Alloy "Omega" Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press — will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds — or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS 0,1 NET,

—
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It will take but little time. Just paste the COUPON on a
postal and send in. We want to help you better your
chances, increase your earning power and place you in a
clean, scientific business. It's THE one profession not
overrun with real expert workers.

If you are anxious to better your condition you
will TEAR OFF COUPON.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act ! Tear
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The Evolution of the Spoon

Was the Earliest Domestic Utensil—First Men-
tion of It Goes Back to Ancient Egypt.
Much Older Than Forks, Which Were Not
Introduced Until 1607

The earliest domestic utensil known is the
spoon, and its gradual development from the
shell scoop of the barbarian through the bone,
horn and wood period of the middle ages, the
pewter, brass and silver spoons of later centuries
up to modern times offers a most interesting and
instructive study for the metal craftsman, says
A. F. Saunders, designer, Benedict Manufactur-
ing Company, East Syracuse, N. Y.
The spoon is an article so venerable that for its

first mention we must go back to the days of
ancient Egypt. The shell undoubtedly first sug-
gested its form, and its first development began
by inserting a shell in the end of a cleft stick,
thus forming a handle. In these two simple
steps we have the essentials of the spoon; the
next step was to form the bowl and handle from
the same material, either bone, horn or wood.
Of the latter material we find splendid examples
in the wood utensils, also the gourd spoon and
scoops of the African Kafir, also the Indian of
Central America. Many of the spoons are, aside
form their utility, objects of great beauty and
possess real artistic qualities, the intricate and
symbolic designs being delicately carved or
scratched upon the surface in a most decorative
manner, and though we make only superficial
study of this interesting development we are able
to clearly understand the slow historic evolution
of our domestic utensil, the spoon.

Of Greater Antiquity Than Forks
In writing of spoons one must remember of

how much greater antiquity they are than forks,
which were not introduced into England (from
Italy) until the year 1607, and one finds from old
documents what an important part they played.
The first mention of metal spoons on record
dates back to the beginning of the twelfth cen-
tury. In form the bowls of these early spoons re-
sembled the outline of the plovers' egg, the
pointed end toward the handle, which was a round
stem terminating in a plain knob or sometimes
an acorn. The bowl was slightly below the level
of the handle, although this difference of levels
disappeared during the fifteenth century. The
oldest silver spoon of this type now in existence
so far as is known is the so-called Pudsey spoon,
now preserved at Hornby castle, Lancashire, Eng-
land. It is claimed to have been a part of the
personal belongings of Henry the VI., and dates
back to about 1445. The top or head of this
spoon forms a seal, bearing the badge of its un-
forunate owner.
Contemporary with the seal top we find the so-

called Maiden, or Virgin head; the handle here
is surmounted by a head of the Virgin. The
British Museum has in its possession one of these
rare antiques, made of pewter, and it is claimed
to be the oldest metal spoon known, dating back
to about 1415, made during the reign of Henry
V. (1413-1422). During the Gothic period the
handles became square or hexagonal and were
surmounted with a small carved figure of one
of the twelve apostles, each with his appropriate
emblem. Occasionally a thirteenth spoon was
added to this set and bearing the figure of the
Saviour and was called the master spoon. These
apostle spoons are the best known of old spoons
to the general public. A complete set of thirteen
is seldom seen, and if in good condition would
realize a very large sum if offered at auction.
For ages back the very first gift to a child was
a spoon; this was the established present made by
sponsor at christenings. The idea adopted during
the middle ages shows clearly the influence of
religion on the art of medieval times, even the
spoon was made to inspire religious truths into
the minds of children.

Only Plated Article Po d By Middle Class
The spoon was about the only article of plate

possessed by the middle class in those days, and
for about six hundred years every man, no matter

how humble, desired to leave one to his descend-
ants. The round stem of handle continued in use
throughout the Tudor period, though evidences
of variation in form began to show between the
fifteenth and seventeenth centuries. While the
bowl practically remained the same the handle
gradually assumed a flattened-out shape, and
about the time of Charles II. (1660-1685) this
new style entirely superseded the old. The handle
starting with a flat, narrow stem, expanded at
the head, which was cleft into three points ; from
this feature it became known as the "hind's foot."
Another new feature was also introduced about
this time; namely, the so-called rat tail; a long,
sharply pointed ribbed piece running down the
back of the bowl, thus strengthening it materially.
The bowl finally became elongated; this was the
popular pattern until the time of Queen Anne
(1702-1714), when a modification was effected by
dong away with the three clefts, making the
head of the spoon rounded, and the bowls be-
came more pointed or egg-shaped with the point
away from the handle. The so-called rat tail be-
came shorter, so that by the time of King George
III. (176o-182o) the spoon was the very acme of
simplicity. The handle was inclined backward
instead of forward.

Changes By French Influence

These changes were due greatly to French in-
fluences as a type of extreme slenderness, pointed
at both ends, had become popular in France dur-
ing the seventeenth century. The fiddle-headed
pattern introduced in the early part of the nine-
teenth century, and so named from its resem-
blance to the body of a violin, brings the history
and evolution of the spoon down to the present
time.
From the end of the civil war until the be-

ginning of our present century the tendency here
in America had been to overdecorate, and our
spoon patterns have not been the exception. How-
ever, the number of really simple, yet charming,
patterns seen in the shops today show the fact
that the majority of buyers have learned to dis-
criminate: the bizarre effects are not as acceptable
as simple things.

Curious Features of the Date Line

There are some curious features in what is
generally known as "the date line."

It is easy to see that at every point east of
that where it is just midnight of Saturday it is
Sunday. Since it is necessary that each day shall
be supposed to begin somewhere, men have agreed
that it shall be on a line one-half way around
the globe from London—that is, 18o degrees east
or west from Greenwich.
But convenience requires that the line shall not

be straight. The meridian of 180 degrees passes
through the eastern peninsula of Siberia. Russia
treats the whole of her possessions as being corn-
prised within the same day. Before the United
States purchased Alaska the Asian day was ex-
tended even to the American continent. It was
a day later at Sitka than at places due north
from that place.
When Alaska came under the American flag

the day was changed and the date line was shifted
to the west of the Aleutian archipelago. These
are not the only variations from the r8oth merid-
ian, but within these limits it is not possible to
notice them all. It is, however, interesting to
trace the date line from north to south.

Starting at the north pole it follows the merid-
ian adopted until it approaches the Siberian coast.
There it bends to the east and passes through
Bering strait; thence in a southwesterly direction
so as to take in all the Aleutian Islands. Next
it curves back to the r8oth meridian, and follows
it to the equator.
Again it bends eastward, through the midst of

numerous groups of islands, leaving the Samoan
group on the east and the Tongas on the west.
It sweeps almost to the 165th meridian, then
curves back gradually to the r8oth meridian and
follows it to the south pole.
As we all know, when a vessel crosses the

Pacific from east to west it drops one day from
the calendar upon passing the date line. In going
from west to east it repeats one day.
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The Remarkable Increase in
the Production of Aluminum

Two Hundred Thousand Tons Now Being
Mined in France Annually—American Fac-
tories at Niagara Destroyed Swiss Control
of Aluminum Market

"For several years," says United States Consul
D. I. Murphy, of St. Gall, Switzerland, "France
was the only country producing aluminum, large
mines of oxide of aluminum or bauxite, now
turning out over 200,000 tons annually, having
been opened in the Departments of Var, Bouches-
du-Rhone, and Herault. The number of French
aluminum factories has increased in the region of
the Alps, especially in the Department of Savoie,
where there are six establishments. With the
two other French factories it is estimated that
the total output is considerably above 25,000 tons
annually.
"The reduction plant established in 1889 at

Neuhausen, in Switzerland, has had a most suc-
cessful existence. Starting with an annual pro-
duction of forty tons of aluminum, it turned out
no less than 2,621 tons in the first nine months
of igro, valued at more than $84o,000. The corn-
pany, some few years ago, established branches
at Rheinfelden, in Germany, and Lend-Gastein,
in Austria, and later opened another at Chippis,
Canton Valais, Switzerland, all of which are
operating successfully. The company is capital-
ized at $5,404,000, which it is proposed to in-
crease to $6,o21,600. Its stock has never yet
paid less than 12 per cent; in 1906 it paid 26 per
cent on a par value of r,000 francs ($193).
"The Swiss control of the aluminum market,

which had existed for several years, passed away
with the opening of the American factories at
Niagara, for neither Switzerland nor France pos-
sesses such rich mines of oxide of aluminum
and such sources of electrical energy as the
United States. Negotiations were begun a year
ago with the view of limiting the production of
aluminum and keeping up the prices, but owing to
the attitude of the American producers the move-
ment has not been successful up to this time.
"Aluminum has become indispensable in the

construction of automobiles, dirigible balloons
and aeroplanes. It is employed also in paper
decorations and for wrapping purposes. It has
been found of enormous advantage also in the
textile industry. Combined with silk, it makes
a brilliant fabric, which can be given any de-
sired color and which can not be excelled for
making ceremonial costumes and theatrical ward-
robes. In addition to the ordinary uses, it is also
employed in the manufacture of reticules, scarfs
and various articles of use and ornament, and
because of the high price of copper it has been
largely used as a substitute for that metal in the
manufacture of electrical cables."

Edison on the Swiss
Speaking of the Swiss, who greatly interested

him during his European tour, Thomas A. Edison
said:

"They remind me in some respects of the
Japanese. Their genius shows itself in minute
sorts of labor. They are a little people in a
little land. Everything they are clever at is little
—their watches, clocks, music boxes and wooden
toys, but as far as I can judge they are more
intricate in inventions than in mind. They lack
the daring in business that characterizes the
Anglo-Saxon mind. Their business advance is
hampered by overprudence. They take Chinese
steps where we stride on seven-league boots.
They thought they had a monopoly on watchea
till we showed them they could be made by ma-
chinery. That's the worst blow they have had,
though they are imitating us in Geneva in that
factory workshop."
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Watchmaking — Engraving — Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-

tunities for learning watchmaking except the proper system of instruction. Aware of this fact,
the W. I. of H. has established a Home Stuclp Department, with a view of teaching watch
repairing by correspondence. This system of instruction is as thorough as it possibly can

be, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43

printed lessons, containing nearly 400 illustrations and other special features, making it an

excellent substitute for an attendance course to those unable to leave home or their position
and is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Enterprise Building MILWAUKEE, WISCONSIN

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

A MECHANIC ORy There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply. (
Don't be a mere mechanic, a drudge at

your work. Be an expert watch
repairer. We have helped more than
600 young men to get an expert know- "

0 ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books, special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training In a few
months than you can possibly get in a store apprenticeship in as
many years. We will put you to a position to select

now to be an expert watch repairer. Come to our 21) 0 00 %your own job and name your own salary. Decide right

school at your earliest convenience or If you cannot
come to us we will come to you by mail in your own A.300
home. You can employ your evenings or any spare -g.
time learning without giving up your present
.
now

A little time and money 
spent AWEEKnow wit. get you a larger salary later.

Write for our booklet telling you how we will make
a trained expert watch repairer of you. It Is FREE.

Sts Perry Street
The DeSelms Watch School v

Attics, Indiana XP

THE REES SPECIAL GRAVER
THE FINEST TOOL MADE

Made by hand. Made of the finest German steel
by a special process. Every tool guaranteed.
They come ground and mounted ready to use.

60 cents each, two or more 50 cents each

Ask for Catalogue. Order two or more for trial.
Money back if not delighted with the tools.

THE REES SCHOOL ROCHESTER, NEW YORK— GRANITE BUILDING

CATCHING PORPOISE AT ONE OF OUR STATIONS

Nye's Oil
Porpoise Jaw Oil is the only known oil
that will lubricate delicate machinery for
three years without change.

Send for our book on the subject
Of Watch and Clock Oils

WM. F. NYE
New Bedford, Mass. U. S. A.
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Mistakes to Avoid in Business
By E. B. McMaster, of Vancouver, B. C.

"Successful building of business means
the avoiding of errors which undermine
and wreck enterprises. Business integ-
rity is the great foundation-stone upon

which successful enterprises are founded,
and it is a prime essential to gain completely
the confidence of one's customers. Secur-
ing this confidence requires a personality
strong and frank, in which the spirit of the
golden rule is evident to all, even at first
meeting. There are some men whom we
trust instinctively, and who never betray a

trust. So we conclude that character is the

first requisite in gaining the confidence of
our customers.
"Having made sure of this, the business

man must retain it as the dearest thing

which he possesses. If he values the con-
fidence of his customers Ile will avoid load-
ing them with more goods than they can
dispose of. He realizes that this kind of
business makes poor pay and in the long

run does more harm than good. He will
never sell a customer anything which he
knows the customer can not use to advan-
tage or can not resell. He knows that for
his own business it would be better to de-
stroy the goods entirely than to do this.

Attention to Details

"The man who builds up a large trade
pays strict attention to details. Failure to
do this, failure to look after duties as they
come up, is by far the greatest source of
loss in business. The fire insurance policy
lapses and the merchant decides that tomor-
row or next day will be time enough to re-
new it. In the meantime a fire wipes out
his stock and he loses everything. As
another instance, the merchant knows that
the market is just right for buying a stock
of certain classes of goods; he puts off for
a little while, the market rises, and he pays
a higher price for what he must buy.
"Another good thing to avoid is the accu-

mulation of unsalable stock. In nearly
every store, when the end of the year is
reached, there is a certain amount of dead
stock which represents so much capital tied
up and not available for use. If this is not
sold and is included in the inventory and
kept on the shelves for next year there will
be more added to it next year, and each
year more capital uselessly tied up will in-
crease until it becomes a serious burden. It
is a good thing to avoid tying up capital this
way by clearing out the dead stock every
year at a sacrifice, if necessary, and getting
one's capital in available form.

Taking a Partner

"A mistake that is frequently made is
taking a partner or partners into the busi-
ness for the sake of their capital. As the
matter works out, it usually transpires that

the business is dragged down instead of
helped by such a method. If a man has all
the desirable qualities, has ability, enter-
prise and experience to make him a good
partner, and has money too, the ideal con-
ditions are attained ; but if he has only
money without the other qualifications the
business is likely to be hampered more than
it is helped, and success is very doubtful,
if not impossible.
"The strong temptation to do a big busi-

ness on small capital is one of the most
important things to avoid. The temptation
is strong. Conditions may look good, things
may appear favorable to extend credit or
give credit and to launch out in such a way
as to seriously imperil the capital invested
in the business. But danger lies in the fact
that bad debts may be contracted, that bus-
iness may experience a depression and that
the small capital may not be able to carry
the business through because of the strain
of changed conditions. In this case, as in
many others, the swiftest progress is that
which is most cautious.

Dangers of Credit

"Carelessness in extending and in accept-
ing credit is one of the most dangerous pit-
falls for business. A business man's credit
can not be too carefully guarded. The man
who is compelled to give notes extensively,
who is compelled to renew these notes
almost constantly, and particularly the man
who is careless in allowing his notes to go
to protest, is in a bad position, even though
he may be doing a very large business.
"A one-man concern is a thing to avoid

most carefully. Nearly all enterprises are
due to the original initiative of one man,
but no one man, unaided, can make a suc-
cess of any business. He may start in a
small way, and as the business grows at the
start he is able to look after all details, but
as time passes it gets too big for him, he
loses his grip on it, and finally, if there are
no others interested with him, growth either
stops or failure ensues. All large enter-
prises in any country are those in which
several men have contributed, starting, per-
haps, in humble positions, and training up
to take charge of various departments, to
look after the details, and to help carry on
the business when it becomes too large for
the original founder.

Selection of Help

"The big, vital question in any business
today is that of men getting the right men
to handle different departments. And get-
ting the right men almost necessarily in-
volves the training of them from humbler
to more important positions. Above all
things, experience teaches us to avoid run-
ning a business as a one-man enterprise,
failing to take advantage of the brains and
ability of those who may be trained to take
a large share of responsibility, and thus
leave the head of affairs free for the larger
problems."

Seals to Be Fashion Again

Movement on Foot Now, Says Paris Corre-

spondent, to Bring This About—Promoters

Belong to Literary World

"There is a movement on foot to bring
seals into fashion once more," writes the
Paris correspondent of the Gentlewoman.
"Those pretty baubles in onyx or other
precious stones, on which an image or a
device is engraved, and with which our
parents and grandparents closed their let-
ters.
"The promoters of this movement belong

to the literary world, and they are anxious
to introduce into our prosaic, matter-of-fact
existence some of the poetry of a bygone
age. The aristocracy love their crests and
their mottoes, an example followed by some
members of the middle classes.

Some Lack Courage

"All, however, do not possess the courage
to surprise their friends with a coat of arms
and a motto, especially if the said friends
are farcical, and likely to view these ar-
morial bearings in a humorous light.
"The crest therefore is somewhat danger-

ous, but here in France many ladies inaulge
in the harmless pleasure of having a few
words printed on their letter paper, wherein
they proclaim to the world in what direction
their sympathies lie, or to which great virtue
they fancy they can lay claim.

"These inscriptions on the letter paper
are absurd, and for this reason we want to
re-establish the seal. There are still many

women capable of writing a smartly turned
letter in capital style, but few of them take
any pains over their work. If, however,
they were to close their letters with care-
fully applied sealing wax of a tasteful color,
bearing the imprint of a seal that is in a
measure a reflex of their own mind, their
correspondence would undoubtedly attain a
higher level.

The Fad of Motto Engraving

"As to the motto engraved on the seal,
ladies instead of inventing commonplace
sayings would apply to the cleverest and
wittiest of our academicians to hit upon a
proper device. Women famous for their
wit did not hesitate in days gone by to in-
voke the aid of a great litterateur. Thus
Mine. de Sevigne, one of the most accom-
plished and cultivated women during Louis
XIV.'s reign, gladly adopted the motto
Voiture drew up for her, phi grato,
nasconde,' a clever description of the charm-
ing marquise's character, who only lavished
on her intiThate friends the treasures of her
heart and mind. Nor should we forget the
sarcastic little Duchesse du Maine, on whose
seal was engraved a bee and underneath it
the words, 'She is small, but she stings
hard!' "
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Sheff Patent Ring Sizing Machine

THIS ring stretching machine is for jewelers or anyone
who repairs or sells rings. It is the only tool on the
market for the purpose that will do perfect work. It

stretches all kinds of rings—wide, narrow, oval, flat, plain or
set. A light ring can be sized three sizes and a heavy one six
sizes, and do it perfectly. Anyone can easily work it and
you cannot spoil a ring under any circumstances. The ring
comes out of the machine perfectly round and straight and
requires no refinishing. You can size a ring while the cus-
tomer waits, and he cannot tell by appearances that it has
been stretched and will not know how you did it unless you
tell him. With this machine you will make many ring sales
during the month of December which would otherwise be
lost. This machine is not built on the roll principle, but the
ring is pressed into the die and you can put as much or as
little pressure as you wish, and you can see exactly what you
are doing. It is thoroughly guaranteed ; will never wear out.
The most successful jewelry houses in the country are using
this machine. We have had a wonderful sale of it and do not
know anyone who has one who would do without it. Give
it a trial for ten days. Any jobber will furnish one.

Order from your Jobber price, $16 On Includes Machine,or Send to us Direct • v Mandrel and Six Dies
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DIES FOR SHEFF PATENT RING SIZING MACHINE
Six dies go with the machine and all extra dies sell for seventy-five cents each

A. J. SHEFF & CO, MANUFACTURERS 6109 Penn Avenue, Pittsburgh, Pa.

The Ideal Plating Machine

PATENTED MAY 19, 1908
An electro-plating machine that anyone can use. Just

the new finishes on your old goods. Plates ROMAN, RED,
SILVER, COPPER and NICKEL.

FORMULAE for making solutions and full directions for
colors come with each machine. These alone are worth the
the outfit.

BATTERIES are ordinary dry cell and give 11A2, 3, 6, 9 and 12 volts
current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good ; material of Oak, wood work nicely finished.
Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and
are self-sealing. Plating tank or bowl of best enamel ware. One each pure
gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, 18 inches long, 9 inches high and 64
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F. 0. B. Kansas City, Mo.

The only ma-
chine furnishing
five different
strengths of cur-
rent; five shades
of color for each
solution.
SIMPLE,

PRACTICAL,
and INDIS-
PENSABLE,
always ready,
clean, compact,
sure in results,
the IDEAL
machine for the
jeweler.
the thing to put
ROSE, GREEN,

plating all above
price charged for

The Ideal Plating Solution
RICH WITH GOLD SURE IN RESULTS

FULL AND COMPLETE DIRECTIONS
FOR PLATING ON EACH BOTTLE

Rose Gold Plating Solution, 12 Oz. Bottle. Price $2.25
Red Gold Plating Solution, 12 Oz. Bottle, Price 2.25
Roman Gold Plating Solution, 12 Oz. Bottle Price 2.25
Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution, 12 OL Bottle Price .75

These solutions are not a new thing or an experi-
ment. We have been supplying them for some time to

jewelers who had difficulty in getting the pure chemicals

necessary for a perfect solution.

The success we have met with has induced us to

put them on the market.

Each Gold Solution of 12 ounces contains 45 grains
of chloride of gold, making an exceedingly rich and rapid

solution. All chemicals used are of uniform strength

and exactly suited to the amount of gold and solution.

To those who use the IDEAL PLATING MACHINE, for which these

solutions were first compounded, we guarantee absolute satisfaction in every

instance. Where used with any other plater yo a obtain better and quicker
results than with any other solution.

a-

T H E IDEAL
PLATING SOLUTION

ROMAN
Prepared especial)) for put.
ting factory finish on hard
and soft bolder repair Jobb.
new finish on old or ohop-
worn Jewelry
Will not injure the finebt
Enamel, Imitation or Pre-
cioub Sian,
Every 12-ounce bottle Gold
Plat's," Solution. Guar-
anteed to contain 45 grain.
Chloride 01 Gold
Solutions furnished in the
following
Ron. Roman. Red and
Green Gold, Silver.
Copper and Nickel.

IIICCOMMENDICLI
To Tio Vwd W.

THE IDEAL PLATING MACHINE

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,
TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler

If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY 1013-15 Grand Avenue
KANSAS CITY, MO.
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Rules of Conduct for Store Assistants

One of the great business successes of the re-

tail world is that of Marshall Field & Co., Chi-

cago, where the feature-in-chief of the managerial

methods is the continuous education, stimulation

and elevation of the employees. The basic idea

of the policy of the house has been summed up

in the following pithy phrases:

To do the right thing, at the right time, in the
right way; to do some things better than they
were ever done before; to eliminate errors; to
know both sides of the question; to be cour-
teous; to be an example; to work for love of the
work; to anticipate requirements ; to develop re-
sources; to recognize no impcdiment; to master
circumstances; to act from reason rather than
rule; to be satisfied with nothing short of perfec-
tion.

Among the rules laid down for the guidance

and benefit of employees are the following:

Don't submit a thing for approval until it is
your best ; otherwise something else than the best
may be accepted.

Make friends of visitors to the store, and do
not hesitate to politely call them by name if you
know it.
The great majority of errors are made through

carelessness; learn to care; be exact ; strive to
have it absolutely right. Making a mistake in
business is like falling down in a foot-race—it is
a setback.
Keep your eyes open for improvements, criti-

cisms and suggestions which will help any part
of this business.
Pay strict attention to whatever you have in

hand, and let that for the time have your whole
thought.

Cultivate cleanliness in every spot and corner
of the house; see that your own section is
perfectly clean.

Make memoranda of little points while you
think of them; run over the various subdivisions
of your work to recall any points you may have
forgotten.
Be sensibly economical in large and small mat-

ters: save paper, save lights, etc., and treat each
privilege as a trust.
Read the advertisements of the house in the

newspapers; become familiar with what is being
done throughout the house in this line.

Learn the great extent to which the golden rule
may he applied in business matters with the ut-
most satisfaction to all.
Do not allow little differences to shut off profit-

able connections and associations. Learn to abso-
lutely respect a promise or appointment and keep
it faithfully.
Know how to listen well; take in all the points

you are told, and catch the spirit as well as the
letter of the request.

Cultivate a happy expression and a happy man-
ner ; feel it ; mean it ; the advantage is wonderful
in every way.
Be careful in all your conversation, cultivating

prudence, caution, modesty and, as well, good
English.
The person who can teach others how to do a

difficult class of work is more valuable than the
man who merely knows how to do it himself,
even though industrious enough to stay evenings
and do it.
Avoid being influenced for the wrong by other

persons; have a purpose of your own; weigh
counsel, but act from your own best thought.
See that your work begins promptly in the

morning; let the first few minutes find you in full
working trim and busy.
Treat all customers courteously, regardless of

how they may be dressed; the contrary is inex-
cusable under any circumstances.

Acquire the habit of promptness in every mat-
ter, large or small, which is left to your care.
Learn to show a thorough interest in a cus-

tomer or any person approaching you; try to look
at the matter from his standpoint as well as your
own.

All the time you are forming business habits
take care that these are such habits of progres-
siveness and worth as you will care to retain, and
never find occasion to break.
Learn the great value of courtesy, not merely

to customers, but to fellow employees as well.
Learn to ask such questions as will draw out

the most profitable information.
Know the value of a good personal appearance;

do not think that any detail of your attire will
escape notice.

Strive to understand the ideals and standards
of the store on every point and work toward
them.
Be loyal to every interest of your employers;

treat as a trust every bit of inside information
which you are made familiar with.
There is hardly a limit to your growth if every-

thing you do is the best that can be done under
the circumstances.

Study Your Possibilities and
Increase Your Capital

In a recent issue of the Saturday Evening Post
the late Marshall Field is quoted as saying that
there is no capital and no increase of capital
safer and surer than for one, by well-directed
thought and study, to inform himself of the pos-
sibilities that lie in his path.
The force of this remark by the great mer-

chant will come home to all merchants if they
but think of how they are situated. There is
hardly a merchant who will not confess that
there is considerable more business for him in
the community than he is getting. To get this
more business requires not primarily more capital,
but more knowledge of one's community and of
ways of getting it into the store to buy.
Now, it is a known fact that hundreds of deal-

ers in all parts of the country have studied up
and are using selling plans that have increased
their business largely. They have done this with
no extra outlay of capital, but have put their
brains to work to devise some effective selling
plan that will permanently enable them to get
more income out of their business.
We know of two young men who formed a

partnership and entered the general retail field
in Virginia about two years ago. By settling
down in the well-greased rut of conventional sell-
ing they might have been content to go on year
after year taking a mediocre profit from the
business. But these young men had brought into
the business with them a pair of wide-awake, ac-
tive brains which caused them to give careful
study to a selling plan they had heard about.
They put in this selling plan, and they are still
using it. They are making an income much larger
than they would have been contented with if they
had settled into the rut, and are likely always to
see to it that they make as big an income or big-
ger.
Each merchant has about Sioo,000 of real

money-earning gold stored away in his brain,
and he is using about $15,000 of it. If you want
more capital, draw on your brain reserve. In
other words, study well and apply the new and
most effective trade-getting methods.—Cincinnati
Trade Review.
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How the Nautical Instruments
of the Navy Are Tested

The naval observatory at Washington has very
little to do with the navy except as an establish-
ment for testing, repairing and distributing
nautical instruments. It is a sort of supply depot,
from which all kinds of apparatus utilized in
navigation are furnished to our fighting vessels.
It tests sextants to make sure that they are cor-
rectly graduated; it tests barometers to see that
they do not vary beyond a certain amount, and it
tests telescopes and "binoculars" to find out their
magnifying power, visual "field," clearness and
freedom from color aberration.

It is part of the business of the observatory to
test "torpedo watches," which are the timepieces
carried for purposes of navigation by torpedo
boats. An ordinary warship carries three chronom-
eters—the idea being that if one of them happens
to go wrong the other two may be relied upon; but
chronometers are big enough to be in the way
and there is no room for them on a torpedo boat,
so that the commanding officer keeps by him a
watch of guaranteed accuracy instead.
Both watches and chronometers are tested at

the observatory by comparing them with A "star
clock," so called because it keeps time not by the
sun but by the fixed stars. This clock stands in
an underground vault in order that it may not
be exposed to changes of temperature, and its
brass pendulum swings in a partial vacuum en-
closed in glass. Thus the timepiece is not affected
by variations of atmospheric pressure. Another
interesting point is that the clock winds itself
every half-minute by the help of an electro-
magnet, which is energized by a small battery
circuit.
The vault containing the clock is so placed that

the seventy-seventh meridian of longitude passes
directly through it. This is a matter of obvious
importance, inasmuch as time at the observatory
is reckoned by the passage of certain fixed stars
across the meridian—the latter being represented
in the sky by an imaginary line directly overhead.
The sun crosses this line exactly at noon each
day. It would be entirely practicable, therefore,
to reckon time by the sun ; but the orb of day is
too large an object to be convenient for the pur-
pose. A star, on the other hand, is a mere point
of light; and the astronomer, with the help of a
telescope arranged to swing exactly in the meri-
dian plane, readily catches the instant at which
the twinkling spark passes across.
By this means the time is recorded with abso-

lute correctness. Then the star time is reduced
to sun time—which requires some figuring, inas-
much as a star year is one day longer than a sun
year—and a sun-time, or "standard-time," clock is
regulated accordingly, the latter timepiece being
the one that sends the noon signal by telegraph
every day all over the United States.

Pointed Paragraphs on Salesmanship
Brains, capable of originating, in combination

with character, always were and always will be
the highest priced rental product in the world.
"Pull" doesn't amount to much, except to even-

tually pull a man's reputation down.
A good salesman is like a woman in her wis-

dom: If he has more sense than his customer,
he uses some of the sense to conceal the fact
from him.
When you talk quality, you must deliver quality.

The delivery speaks louder than the talk.
Knowledge is power and it dispels the fear

that ignorance breeds.
There is a difference between character and

reputation.
Every man should take an inventory of him-

self, and the oftener the better.
An order taker is not far advanced from the

slot machine, except that it moves about.
Salesmanship is the biggest word in the dic-

tionary to the business man.
No man can be permanently successful who is

not truthful.
Honesty should be rewarded only with pub-

licity.
Study trade papers. Remember a trade paper

often prevents a man from making a fool of
himself in his own line of business.—./. W. Heron.
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MOST CASH FOR OLD GOLD
I Dwt. of Fine Gold (24 K.) is worth
3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,

Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

-

$.96

- .04 I.00

$ .03$

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National StampingAct became a law, were of the quality that the stamps thereon represented. We advise thetrade to test the centers of old watch cases and links of chains that are offered for old gold,to approximate the value, instead of depending entirely upon the quality stamps in the backsof cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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The Mailing List as a Method to Increase Fall Trade

Some Hints as to the Best Methods of Extending an Old List—The Aid to
Be Given by Clerks—The Value of Carefulness in Selecting a List

Among the plans progressive merchants
are now considering for increasing their
trade during the coming fall season are
those that have to do with the expansion
of their lists of customers. The enlargement
of such lists does not necessarily mean that
the retailer is anxious to reach out for mail-
order business. He may have in mind
merely the appeal to a greater number of
readers through his circulars and other pub-
licity—telling of special opportunities to be
availed of by a visit to his establishment—
which are distributed through the mails or
by hand.

Methods Used by Retailers

At various times we have mentioned
methods employed by retailers for obtain-
ing names of new possible customers. One
of these was in connection with an anni-
versary sale. A huge cake was prepared
and those who partook of the dainty were
asked, as a preliminary, to write their name
and address in a book provided for the
purpose. In this way an opportunity was
obtained of addressing hundreds who could
not otherwise have been reached.

In other instances, registration has been
asked for visitors to the store during a
harvest festival, a corn exposition or some
other event of special interest conducted
therein.

Again, in connection with openings and
other events where souvenirs are given new
names and addresses are obtained by asking
those who receive a souvenir to write their
names in the "visitors' book."

Extending the List

There are indeed a number of methods
by which the mailing list can be extended.
One of these is the coupon sale. This plan
has for its basis a coupon, placed in several
of the numerous boxes or panels into which
the page or two-page ad or circular is
divided. The regular price of each item is
quoted in the panel, with the statement that
those who will present the coupon, with
their name and address written thereon, at
the store can buy the article at a consider-
ably lower figure. Naturally, the larger the
number and variety of such coupon offer-
ings and the more attractive the reductions
the greater the number of responses, as a
rule. Clerks must be instructed to take care
of the coupons handed to them and turn
them in at the end of each day. After corn-

parison of the coupons with the mailing list
the new names can be inserted.

Names of Friends of Clerks Valuable

It is a good plan to ask clerks in the store
to give to the management the names of
their out-of-town friends who might be-
come customers and to request their assist-
ance in every other way toward keeping the
mailing list accurate as well as toward en-
larging it. Clerks should be instructed to
tactfully inform customers or visitors of
approaching sales that are likely to prove of
special interest, suggesting that those cus-
tomers who leave their names and addresses
will receive early and special notification of
such events and of the goods that will be
offered.

The Aid of Clerks

At each counter there should be a handy
book in which clerks may enter the names
of those residing at a distance with whom
they come in contact during the day. Cus-
tomers who are about to remove from the
town should also be asked for their new
address. We know of stores which today
receive orders from people who years ago
removed to distant states but who still pin
their faith to the store at which they used
to trade, although they no longer ha■re an
opporunity to visit the establishment.

Method of Direct Canvassing

One way of obtaining a very effective list
of names is by direct canvassing in the dis-
trict which the merchant desires to cover.
The canvasser can so make up—that is,
classify—his lists that when circulars that
are not of a general character are sent out
a copy can be addressed to that family or
that member of the family who is most
likely to be interested in the goods ex-
ploited. In this way the store avoids send-
ing millinery booklets to bachelors, or cir-
culars regarding men's overcoats and boots
to spinsters. Thus the waste inseparable
from circularizing is minimized in no small
degree.

Frequently new names and addresses can
be obtained from taxpayers' lists or from
voting lists. Again, by writing to school
teachers and superintendents for names of
their scholars' parents, a suitable gift as a
return for the trouble involved being deli-
cately offered, good results may be obtained.

Quality Versus Quantity

Unless considerable care and thought are
exercised, however, the names and ad-
dresses may cost more to get than they are
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actually worth. The mere extent of a mail-
ing list is not the best proof of its value.
Quality, accuracy and fitness for the pur-
pose are essential. Therefore, a mere com-
pilation of addresses sent in by a well-
meaning friend or clipped from the gossip
columns of country papers, without due
verification and without knowledge as to
the class of goods the people in question can
afford to buy, is not likely to prove of real,
tangible use. In addition, the list must be
kept up to date.

It will not do to depend on the non-return
of circulars, etc., to prove that names and
addresses are correct. .Such mail matter is
very seldom returned to the sender by the
postoffice authorities. True, it is a post-
master's duty, when instructed, to notify the
sender of incorrectly addressed third-class
mail which has not been delivered, and
request the remittance of sufficient postage
to pay for the remailing. But so often have
such requests for return postage gone un-
heeded that the duty of notification is
"more honored in the breach than in the
observance." From time to time, therefore,
the mailing list must be fixed up. The
surest way to obtain accuracy is to have
this attended to by some competent party in
each of the towns, villages and communi-
ties to which the list applies—some one on
the spot, who not only knows "who's who,"
but is conscientious and intelligent.

Avoiding Waste

As above suggested, waste of good
printed matter can further be avoided by
having the mailing list properly classified.
The list should, of course, be kept in the
form of a card index, and each card should
give all the information possible, stating,
among other things, sex, age, financial re-
sponsibility, standing and occupation ; also
dates of letters or orders received by the
store from the person named. If cards of
various colors are used to indicate the sex
and standing of the person—as, for in-
stance, married, single, boy under eighteen
years, miss under sixteen years, widow,
widower, etc.—such details will be apparent
at a glance. The financial standing may be
indicated by a figure printed in heavy type
—say from No. i to No. 6, or more.

Getting Names by Calendar

Of course, at the close of the year names
and addresses can be obtained by offering in
the newspapers, etc., an attractive calendar
to whosoever will send in a request for
same, enclosing a two-cent stamp. The
stamp should be asked for, on the principle
that anything worth having is regarded as
worth paying for by the class of people
whose trade is desired.
Whatever the character and scope of the

mailing list, special pains should always be
taken and proper investment made, to make
sure that the printed matter will be of the
right quality for the people to whom it is
addressed, and that all other details will be
such as to add to, and not detract from,
the store's tone and standing. This, how-
ever, is another story.—Dry Goods Econ-
omist.
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How to Obtain Genuine Watch Material
is sometimes a problem with the conscientious watch repairer. The

difficulty may be overcome by following these suggestions:

qPurchase Waltham Assortments covering the line of staple Waltham material, such as
Clicks, Hands, Jewels, Screws, Small Springs, Staffs, etc.

The material in Waltham Assortments is selected to meet the needs of the watch repairer,
and it is labelled in such a manner as to assist him in every way possible. Note pages 1-7
in 1909 Material Catalogue.

cInsist on getting "Sealed=at=the=Factory" goods. Waltham material enumerated in the
advertisement below is put out from the factory in sealed bottles or small tin boxes.

Dealers wishing to obtain staple parts of Waltham material in dozen or half-dozen
quantities should order in these packages:

T. 6i •
BALANCE STAFFS

13 65

SEALED AT THE FACTORY.

Clicks, Hands, Jewels, Screws, Small Springs and Balance Staffs are put up in this way by the

WALTHAM WATCH COMPANY,
WALTHAM, MASS.

igBuy Waltham watch material from material jobbers who will send it in a package with a
guarantee over their signature that the material they send is genuine. This practice is
becoming more and more common among reliable material jobbers.

SALES OFFICES:

New York, 21 Maiden Lane,
Chicago, 103 State Street,
Boston, 200 Devonshire Street,
Montreal, 189 St. James Street,
London, 125 High Holborn.

Waltham Watch Company,

Waltham, Mass.

1887

A Smelting and Refining Plant
is only as strong as the men who are back of it

Sound Principles, up-to-date machinery and
equipment, service, etc., are all right, but it takes real
men to measure up to the highest ideals of modern
business.

We Know This Business from the ground up.
We have developed experts who assay, test and place
the CORRECT VALUE on each and every shipment
of OLD GOLD, SILVER, PLATINUM, SWEEP-
INGS, FILINGS, ETC.

Men of This Organization have been schooled
to meet the highest requirements of our Chicago, New
York and Seattle Offices.

You Can Increase Your Bank Account
and save money by directing your next consignment to
this Company. We have thousands of testimonials from
satisfied Jewelers. The main object of our organization
is to SATISFY SHIPPERS.

Your material is always held in same condition as received
until you place your 0. K. on our remittance ; if not
satisfactory we PREPAY your shipment back to you.

Goldsmith Bros. Smelting & Refining Co.
NEW YORK CITY CHICAGO SEATTLE

20 John Street Heyworth Building Arcade Building
Cor. Madison and Wabash Avenue
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STAKING TOOL STUMPS
In ordering stumps, use the numbers directly above the style required. The outside diameter of the
face is given at the left of stump. The size of the holes is given underneath each stump, and cor-
responds with STUBS' steel wire gauge. Also state make of staking tool, K. & D. or RIVETT.

Stumps Nos. 1 to 24

25 " 44

45 " 71

11

72 " 75
76 " 79
80-81-82

83
84-85-86

11

404) 42 Of

31 32

40 A 42 0,)

33 34 35 36

517) 48 50 eill®111'" 5201

44 46

58 59

160

60

100

Flat faced solid. Used for closing holes
in conjunction with round face solid
punches, peening, etc.

Round face solid. Used in conjunction
with round or flat face solid punches
for closing holes, etc.

Flat face hollow. Used for supporting
wheels for driving out staffs, pinions,
etc.

Concave hole for cylinder work
For replacing rollers
Roller removers
Roller remover jewel series size
Roller remover three arm balance

.20 each

.20

.25

.30

.25

.30

.30

.30

Stumps Nos.

KENDRICK & DAVIS CO.
LEBANON

Manufacturers  

NEW HAMPSHIRE

87 Large face cup used for bumping plates
or bridges, end shaking barrel arbors,
etc.

88 Cup for staking on hour hands
89 Cup for staking on cannon pinions
90 For closing cannon pinions
91 For holding cylinder to replace cylinder

plug
92-93-94 Driving in stumps A. W. W.
95-96-97 Driving out stumps detachable balance

staffs
98 For removing escape wheel cap jewels,

23 jewel Waltham and Howard watches
99 For riveting 6 and 12s new Elgin staff
100 For removing small pinions

.30 each

.25 "

.25 "

.30

.35

.25

.25

.35

.35 „

.35

Sussfeld, Lorsch & Co.
 Wholesale Agents 

90-94 Maiden Lane NEW YORK
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The immense advantage of

Perfect Construction Webster-Whitcomb New Model Lathe
is obtained in the

Webster-Whitcomb
New Model

LATHES
Manufactured by the

American Watch Tool Co.
WALTHAM, MASS.

IN a Watchmaker's Lathe the vital point is the

SPINDLE AND ITS BUSHINGS. In this

lathe the bearing surfaces of the spindle and

its bushings TOUCH THROUGHOUT THEIR

ENTIRE AREA, insuring continued TRUTH,

easy running and greatest durability. This quality

in our lathes is maintained by workmen of long

experience in the operation of special machines

devised for this particular work.

Many lathes may be found in the market

on which the front end of headstock spindle bears

only on the 45° angle. They may look well on

superficial inspection, but they will run hard if

the spindle is closely adjusted, and are quite un-

reliable for perfect work.

In buying a new lathe be SURE the spindle and 
bushings are PERFECTLY

FITTED. Without this a lathe is dear at any pri
ce.

Our lathes are finely finished. The curves are 
true and the surfaces smooth.

All sharp corners are carefully and uniforml
y rounded; this makes a great differ-

ence in the durability of the nickel plate. 
HEAVILY NICKELED.

In comparing lathes, the size and variety of CHUCK
S, as well as the scope

and general character of the ATTACHMENTS 
should be considered.

A chuck may look nice and shiny, yet be 
practically worthless. Examine

critically the thread on our chucks in comparison 
with others. We do not use dies

for threading our chucks. THEY ARE CUT I
N A LATHE. The cone and

body of OUR chucks are GROUND to correct 
FORM and size ; the surfaces are

STRAIGHT and TRUE; compare them under your e
yeglass with the shiny ones.

PAT. APPLIED FOR

IN COMPARING PRICES WITH OTHER LATHES,

LEARN THE DIFFERENCE IN SIZE, QUALITY

AND DETAILS OF CONSTRUCTION.

Actual

Size of ii Webster-

Whitcomb

The thread and outer surfaces of a chuck, as well as its form 
and proportions, are

important elements in its continued truth and durability. The 
holes in our chucks

are GROUND to size and truth. We caution you against 
imitations.

The GENUINE are stamped "WHITCOMB."

LATHE, with Taper Chuck, Screw Chuck, 6 3‘ in. Cement Chucks,

Tipover T Rest, 9 ft. Round Belting and Chuck Box   $31.00

LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)   39.00

LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00

LATHE, less Tailstock, deduct $6.50 from the above prices.

Wire Chucks, each $1  00 Wheel Chucks, each $1  00

Snyder Chuck   . 8.00 Universal Face Plate , . . 9.00

-II-1E ONLY PALLET JEWEL 
SETTER

The name explains it all

Price, $2.00

The ONLY smite
separates the two

jewels so that one

can be adjusted with-

out danger of the

other shifting. The

ONLY SETTER IS
fitted with practical

gauges to determine

the amount jewel is

to be shifted, elim-

inating guesswork.

Over 2000 in Use Every Day

siTur CULMAN BALANCE CHUCK
64 LOOK FOR STAMP

Made with three inter-
changeable screw-on
plates, drilled with No. 8,
10 and 12 holes.

Plates are made
like the screw bezel
on a watch and can
be changed in-
stantly, they in-

crensetheholding capacity
of the chuck ten-fold, mak-
ing it practical for many
train wheels now difficult
to chuck.

Price, $4.00

Send for Circular and FREE Sample Pair of Torpedoes

C. CULMAN, Maple and Hazel Avenues, Maplewood, Missouri

TRADE-MARK APPLIED FOR

The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,

celluloid, ebony, wood handle umbrellas, etc. Monofil has

many advantages : it fills cuts flush with the surface and

is not damaged by water or ordinary chemicals, and sticks

tight in the monogram cuttings.

You know from experience how much trouble engravers

have in doing monogram inlay work. Monofil can be

applied without heating—simply by rubbing it over the

monogram.

Monofil comes in six colors—dark blue, no
light blue, red, pink, black and white.

Packed 6 sticks in a box for   
I. ski

SUSSFELD LORSCH & CO
90-94 Maiden Lane, NEW YORK

07 -WHOLESALE AGENTS—
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EVERYDAY NEEDS IN MATERIALS

NSPRINCS

18 si WALTHAM

EVERY nuixsPAtmolltwin

RATA,U

New Model Webster-Whitcomb Lathe with New Model Tip-
over Hand Rest and Tailstock.

Full Nickel.plate. Price, $3 1 .00
which includes Taper Chuck, Screw Chuck, Six h-inch Cement
Chucks aid 9 ft, Round Belting.

Height 3.

Height 4.

Height 5.

Height 6.

Height 7.

a••••■■■••momftwi..

LENTILLE.

iogodINIM■111■1141%

PATENT GENEVA.

41111111MEMIEMIEMIL

EXTRA THICK MI-CONCAVE.

PRICE-LIST
Geneva,   $4.00 per gross; $ .40 per dozen
Thick Mi-Concaves   4.00 " .40
Mi-Concaves, Extra Thick . . 10.00 " .90
Parallels 8  00 " .75
Patent Geneva   8.00 " .75
Lentilles   12.00 1.25 "
Antiques   8.00 .75
Lunettes 3  00

BLANK ORDER SHEETS FOR WATCH GLASSES
SENT UPON APPLICATION

WRITE FOR OUR LATEST, UP-TO-
DATE, CLOTH BOUND, POCKET

■ PRICE LIST of TOOLS and MATERIAL4111 11.1111.1.1.M.1.11111111ft

THICK MI-CONCAVE.  

CROSS & BEGUELIN 
ImporITTrastlexer aemrsond., ta:lay:turers

23 Maiden Lane, New YorkSilver-Plated Ware, Etc.
(Incorporated)
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JEWELRY
BOXES

Remember,

Swartchild 8z Company
are Headquarters for all kinds

and styles.

We do all our own printing-
Running our own presses.
Prices and Qualities are Right.

Send for our Catalogue.

Prepare for Your

Holiday Sales Now
BY INSTALLING A GENUINE

CHICAGO WATCH TOOL CO.

Electric Flashing

Street SIGN
In Front of Your Store

IT WILL PAY YOU
This ornamental post is 10 feet high, 11 inches square
at base, 6 inches in diameter at neck, is made entirely
of metal, of an artistic Corinthian design, and the sign
is completely wired ready to set up. The globes are
16 inches in diameter, semi-translucent, smooth both
sides, no roughing of any kind, white color, white
light, lose least light and diffuse beautifully, with no
unpleasant and unsightly rings on the ground. They
look as white and bright by day as by night and are
a big improvement over the globes ordinarily used
for this purpose. Another redeeming feature is that
the expense of operation is cut about in half on this
account.

No. K-26 Globe Post Sign
Complete, ready to net up $30.00
Distributed by

Swartchild 8z Company

FULL SIZE
Write for our large
Tool and Material
Catalogue. Sent
Free.

asswannWasnespasuft

CARBORUNDUM WHEEL
AND MOUNT

Price fitted . each, $3.50

2 inch, four jawed chuck - $10.00
21::, inch, four jawed chuck - 12.00

HARDINGE BALANCE CHUCK, Price fitted. each $3.75

Fitted to No. 38 or 50 Wire Chuck

Brass Jeweling Chuck, per set, $1.50
Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

Improved Roller Remover
Price. - each, $1.75

COMBINATION WINDOW DISPLAY
No. E Display. One of the many artistic designs suitable f n corner windows.

SMALL UNITS MEDIUM UNITS

6 Inches x 6 Inches x 2 Inches High 9 Inches x 9 Inches x 3 Inches High

SETS OF
20 SQUARE

SETS OF
30 SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

These displays, being made up of units or sections, can be
arranged in a few moments' time in a hundred different,
artistic designs. The prices of these sets will enable you to
have an attractive window throughout the year at very little
cost. It's a salesman by itself. These display outfits are guar-
anteed to be exactly as represented. Order a set now and
display your best goods.

No. L625. Small Units, Style A, Silk Velvet.. $20.00
No. L626. A, Velveteen... 17.00
No. L627. " B, Silk Velvet.. 30.00
No. L628. " B, Velveteen ... 25.50
No. L629. " C, Silk Velvet.. 40.00
No. L630. IC CI " C, Velveteen ... 34.00
No. L631. Medium " D, Silk Velvet.. 22.00
No. L632. D, Velveteen... 19.00
No. L633.

CC E, Silk Velvet.. 33.00
No. L634. E, Velveteen ... 28.50
No. L635. F, Silk Velvet.. 44.00
No. L636. F, Velveteen ... 38.00
No. L637. Large G, Silk Velvet .. 37.00
No. L638. G, Velveteen... 30.00
No. L639. H, Silk Velvet.. 55.50
No. L640. H, Velveteen... 45.00
No. L641.

(I K, Silk Velvet.. 74.00
No. L642. X, Velveteen... 60.00

SETS OF
20 SQUARE
4 CONVEX
4 CONCAVE

SETS OF
30 SQUARE
6 CONVEX
6 CONCAVE

SETS OF
40 SQUARE
8 CONVEX
8 CONCAVE

LARGE UNITS
12 Inches x 12 Inches x 4 Inches High

SETS OF
zo SQUARE

SETS OF
30 SQUARE

SETS OF
40 SQUARE

4 CONVEX C, CONVEX 8 CONVEX
4 CONCAVE 6 CONCAVE 8 CONCAVE

Set No. A Set No. 13 Set No. C Set No. D Set No. 1I; Set No. Set No. G Set No. LT Set No. K

These units are covered on top and sides and have a wood pulp bottom. We furnish them in any color, silk velvet or velveteen and they 
are very strong and well made.

Over one hundred artistic designs can be made with these sets.

SWARTCHILD & COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS' HEYWORTHSUPPLY HOUSE IN THE WC:01=t 1=t BUILDING. MADISON ST. •5c WABASH AVE. CHICAGO. ILL.
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The Home of
the Gold

BMgs
We're always
on the lookout

for your

OLD GOLD
•

J1110-77's
'

a •
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AND SILVER

\

,,40,41161

011 ,A1 " • i• • •
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We are also on the lookout for your interest as well as ours.
If we do say it ourselves—no jeweler has ever yet been the
victim of misplaced confidence in .our hands. We do not do
business that way.
The care we take in assorting, testing and arriving at the
true value of your shipment—as shown in our report to you—
is convincing proof that we understand our business thoroughly,
and that we place as high and in a great many instances higher
values on your goods than you really do yourself.
We wish we could show you the hundreds of letters from
jewelers who back us up in this statement. It is more than
likely that you are one of them; if not, suppose you send us
your next shipment and let us prove to you that we mean just
exactly what we say.
Check mailed for Old Gold, Silver and Platinum on
receipt of goods. All shipments held subject to
your approval of our offer.
We have the most modern and up-to-date smelting

plant in the country. Return for Sweepings in
from five to ten days."RI

16,

III Thomas J. Dee & Co.
Gold, Silver and Platinum Refiners

Office, 26 W. Washington St.
Works, 317 E. Ontario St.

Chicago, Illinois
...00 1111 11111111ENO0 -
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Two Methods of Watch Cleaning

Their Relative Merit—Cyanide versus Chalk Method—The Cleaning Process
Analyzed—How to Make a Good Cyanide Solution

EDITOR KEYSTONE :-.—The way I learned to clean
watches is to brush off all parts with benzine, then
dip the plates, train and balance in cyanide of
potassium solution, then wash the parts I dipped
in cyanide with soap and water, and rinse them in
clear water, immerse for a few seconds in alcohol,
and dry them in boxwood sawdust. The steel
parts, after being brushed with benzine, were to
be immersed in alcohol in my bench cup and the
alcohol brushed off with a perfectly clean brush
instead of being allowed to evaporate entirely.
This process always gave me entire satisfaction,
but lately I changed positions and my present em-
ployer condemns the method. He says the only
proper way is to brush all parts with benzine, then
to coat plates, bridges and train wheels with pow-
dered chalk in alcohol, applied with a camel's-hair
brush, and after the alcohol has evaporated brush
over the parts vigorously with a stiff watch brush
until the chalk is brushed off, then peg out the
holes. Of course, I do it his way as long as I
am working for him, but I am interested in
knowing the reason why either of these methods
is better than the other one, and when I ask my
employer he doesn't give me any reason, but
simply says the chalk method is the only thing
fit to use on a watch. Can you inform me?

Yours truly,
Detroit, Mich. C. L. F.

The benzine, cyanide, soap and alcohol process
is the better one, because it makes the watch ab-
solutely clean Without as much danger of spoiling
the finish of the watch; the chalk method is hard
on gilt plates, as it "scours" the gilding, and to
get the chalk dust out of all the crevices by brush-
ing is sometimes nearly impossible, and at least
requires so much brushing that after several such
cleanings much of the gilding may be worn off
of gilt plates and wheels, or the damaskeened fin-
ish of nickel plates may have lost much of its
"sparkle."

It takes less time to clean a watch thoroughly
by the cyanide and soap method than it does by
the chalk method. Observe that we say "to clean
a watch thoroughly." It is true that a "quick
shine" can be given by the chalk process and the
watch may look clean to the casual observer, but
if the small crevices and corners are examined
it will be seen that not only are they not clean
and bright but, what is worse, there are deposits
of chalk dust in them which will gradually drop
into the movement and help to wear out its acting
parts. To thoroughly clean the movement by re-
moving all the chalk from every part will take
longer than to thoroughly clean it by the cyanide-
soap method.

After reading a description of the two methods
one might think that there is more work to do in
using the cyanide method; the fact is that there
are more operations, but each operation takes
so comparatively little time that all together they
can be done in less time than is needed for thor-
ough cleaning by chalk.
Let us analyze the cleaning of a watch. First,

we want to remove the dirt and thickened oil.

This is done by using benzine. All the parts
should be immersed in a cup of benzine and re-
moved one by one and brushed over with a watch

. brush of medium stiffness; the benzine left on
them after brushing will quickly evaporate. The
question is sometimes asked, "if this benzine bath
removes the dirt, why do anything further?" We
answer that, although the benzine has dissolved
the hard oil and cleaned off the dirt, it has left
a very thin film of greasy matter on the metal
surfaces, which destroys their brightness, and if
there is any tarnish on the plates or wheels or
balance the benzine does not remove it. This is
where the cyanide is useful; it restores the
original bright, sparkling surface to the parts
made of metals other than steel; it dissolves tar-
nish. Right here let us caution the workman to
be particular to take the parts out of the cyanide
as soon as they are free of tarnish, which gen-
erally requires only a few seconds' immersion;
leaving them in longer is unnecessary, and if they

are left in too long the gold on gilt plates and
wheels will be attacked by the cyanide. Under-
stand, we do not say that cyanide is risky to use
for the above reason, but simply wish to instruct
you how it should be used, and if used properly
it will give both better and quicker results than
chalk.
The next step is to wash the adhering cyanide

from the parts, using soap and water and a watch
brush with bristles not too stiff. Rinse in clear
water to remove the soap. We have heard corn-
plaints about the use of cyanide for cleaning, and
on inquiry found that after dipping the pieces in
cyanide solution the workman simply rinsed them
in clear water. The trouble was caused by not
having used soap and water. To rinse in water
does not remove all the cyanide, and the remain-
ing traces of it soon discolor the metal and spoil
the oil in the watch. In addition to removing the
cyanide the brushing with soap and water makes
sure of removing any dirt which the previous
treatment might have missed. After rinsing in
clear water the pieces are immersed in alcohol
for a few seconds; the drops of water fall to the
bottom of the alcohol cup and the plates are with-
drawn from the alcohol; the alcohol which ad-
heres is quickly absorbed by the boxwood saw-
dust into which the pieces are next put. Now the
plates and wheels simply need a touch with a fine-
bristled brush and the holes lightly pegged out
to remove any particles of sawdust, and the
watch is as clean and bright as when new, un-

less previous workmen have seriously dimmed its
luster by improper methods of cleaning.

The Use of Soap and Water Essential

There is no use in putting steel parts through
cyanide solution, because they are never tarnished,

and it would simply be a waste of time to do it.
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After cleaning them dip them in alcohol and
brush them with a clean brush, laying them on
a clean paper while doing so; this is to remove
the slight greasy film which the benzine deposits
when it evaporates. The plates and bridges
should be hung on a loop of brass wire to carry
them through the various operations, the trait .
wheels on another wire and the balance separately
on another wire. The idea is to avoid risk of
injuring the more delicate parts by not carrying
them on the same loop with heavier ones.

How to Make Cyanide Solution

A sufficiently strong solution of cyanide of
potassium is made by dissolving a piece of cyanide
the size of a walnut in about a pint of water.
Cyanide of potassium is very poisonous if swal-
lowed; it does not hurt to get it on the skin,
although some persons find it makes sores if it
gets into a cut or scratch, while others are not
affected in this way. We go into detail on this
subject for the benefit of those who do not know
the way to use cyanide of potassium for cleaning
watches. The chalk method was the one almost
universally used two centuries ago, and.it is still
used to some extent, but has been steadily dis-
placed by other processes, of which the cyanide
process we have described is generally considered
the best.

Helpful Hints for Progressive Platers

The difference in temperature between summer
and winter has a very decided effect upon nickel
solutions, writes Charles H. Proctor, in The
Metal Industry. A bath may work very well all
through the summer and fall, but as cold weather
approaches the work does not come from the bath
satisfactorily, oftentimes dark or grayish, and in
some cases peeling results. This is due to the
solution becoming more concentrated on account
of the lower temperature. The solution often-
times deposits crystals on the anodes or tanks.
If you have live or exhaust steam this trouble

can be very easily overcome in the following
manner : Procure a lead pipe with not less than
a half-inch aperture, connect this with your regu-
lar steam pipes with valve connections. Have the
pipe sufficiently long so that it can be immersed
in the bottom of the tank and come up on the
opposite side and then on the outside of the tank,
so that the condensed steam can run into a pail
or other receptacle. Have a valve connection
on the outlet also, so that the steam can be con-
trolled. In very cold weather if the steam is
allowed to pass through the pipe for fifteen min-
utes the temperature of the solution will be raised
to the normal (7o degrees), thus overcoming the
difficulties noted.
In plating novelty work a small addition of

gelatine or transparent white glue will give an
exceedingly bright luster to the nickel deposit,
providing the deposit is not too heavy.
A good method to pursue in using up parts of

old nickel anodes is as follows: Procure an iron
rod of not less than one-quarter inch diameter,
bend one end in the form of a hook, at the other
end cut a thread so that a washer and nut can be
used, drill holes in the pieces of anodes, and then
place them on the iron rod. When sufficient has
been placed upon the rod, put the washer and nut
in place; coat them and also the part of the rod
exposed to the action of the solution with a little
asphaltum varnish, which will prevent corrosion.
This method does not expose much surface, but
it is a good way to use up old pieces of anodes
that would have to be sold for less than half price.
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The Art of Soldering and Brazing

When brazing or soldering silver articles the
metal should be bright and clean, and the parts to
be united must be as nearly as possible in contact.
If there is a gap in the article, lay in it a small
piece of wire to form a connection. Borax
should be applied to the parts and to the solder
also. Care must be used in heating, which must
be very gently at first, until the borax boils up
and subsides again, then blow steadily with the
blowpipe until the solder runs. If the articles
to be united consist of a small and a large piece,
such as a catch to be soldered to a brooch, first
direct the flame so as to bring the brooch to the
running heat of the solder at the point required,
then shift the flame so as to heat the catch.
Great care must be taken to keep the joint
covered 137 the flame steadily from start to finish;
a pause in the blowing, allowing air access to
the parts, will often prevent the solder from
running.

Brazing Wire and Gold-filled Articles

There are several grades of the so-called gold-
filled jewelry. The term "gold filled," as used by
jewelers, includes a wide variety of cheap jewelry.
Some of the first articles of this class were made
of a thin shell of gold, filled with a fusible metal
resembling soft solder to give solidity and weight
to the articles The second class of filled gold
articles has thin metal shells filled with a waxy
composition. These shells may be made of gold,
sometimes of 9 karat quality, or they may be
made from a kind of brass named gilding metal,
electro gilt, to make it appear like gold. Another
class of goods are on the market under the same
name and also under the names of rolled gold and
gold cased articles. The base of these is really a
variety of gilding metal, an alloy resembling gun
metal. This may be had in several grades of fine-
ness, cased with gold, and the prices range ac-
cordingly. Very well made and desirable articles
of this class can be purchased on the market,
which will give excellent wear, in the form of
bracelets, chains, brooches, pins and rings. The
lowest-priced articles are made from the lowest-
priced materials, but wear yellow throughout, al-
though losing their gold appearance in time, de-
pending upon the quality. The original gold ap-
pearance can be restored by electro gilding. Initial
rings are made of these gold-cased wires by twist-
ing the two free ends tightly around the ring with
a pair of pliers. Other rings are made in the
same way as those of brass or the usual gold
alloys. The joints may be butted—that is, end to
end—or spliced, which will be the easiest for the
amateur jeweler. It must be carefully filed to fit
very close, so as not to show the joint when
completed. These joints may be soldered with an
easy-running gold solder if the workman under-
stands using hard solders. However, as the
joints have to be made red-hot before the solders
run, and as the surface of gold-cased wire is
made rough by heating to a high temperature,
great care must be exercised in hard soldering.
A fine easy-running jeweler's solder should be
used, the flux being killed spirit or resin only,
and the source of heat a fine blowpipe or a jewel-
er's self-blowing lamp. These joints can be easily
cleaned in hot water. If a harder solder is to be
used and borax is employed as a flux, this should
be finely ground with water, on a slate or like
surface, to a paste, and the solder to fine filings
and mixed with the borax paste. As borax forms
a sort of glass when heated and the metal is
more or less stained or discolored, it is well to
boil the article in a solution of washing soda,
which will both clean the metal and loosen the
borax glass. Butted and spliced joints may be
secured by sweating them together with soft
solder, and if this is carefully done the solder
can be scarcely seen when the joint is cleaned.
When the joint has been filed to shape and closely
fitted the ring is opened a little by twisting the
ends aside; these are then tinned by touching
them with a drop of killed spirit and rubbing
them over a hot soldering bolt well charged with

solder. A thin film of solder is then placed on
the two surfaces of the joint, which are closely
fitted again, anointed with a mere touch of sweet
oil and swept with the flame of the blowpipe.
When the wire is overheated and much discolored
it may be restored by electro gilding, which is ac-
complished in the usual manner with a small
quantity of gilding solution heated in an enameled
iron saucepan or in a clean pipkin and worked
with an electric current obtained from a dry
battery or other source of electrical energy.

To Clean Silver Chains
When silver chains are discolored or tarnished

they may be restored by rubbing them with rouge
powder which has been well rubbed up in best
sweet oil. Boil the article in clean hot water to
remove the rouge and oil, then polish with dry
rouge, finishing with ground whiting. This
process may be used to good advantage upon
small articles and will give excellent results and
act quickly.

Testing Gold-filled and Rolled Gold
The so-called "gold filled," "rolled gold" and

"gold cased" jewelry all mean about one and the
same thing. The material is supposed to consist
of a plate of gold brazed to a plate of brass or
other metal, which may be some alloy, or the
basic metal itself, and the resulting double plate
rolled out thin. Articles such as jewelry or watch
cases made of this material usually consist of
brass with a very thin surface of hard gold; the
quality of this outer coating and the thickness
varies with the class of work ; some cases have an
i8 karat rolled gold and are guaranteed to stand
acid outside and wear for twenty years. In the
cheaper work, 9 or to karat gold is often used,
and the coating is almost as thin as that pro-
duced by electro gilding The cheap electroplated
or gilded jewelry is often fraudulently repre-
sented as gold filled, rolled gold, etc. The best
test for this class of articles is to file a small
but deep nick in the metal and apply a drop of
strong nitric acid to the exposed section. The
brass portion will turn green while the outer
coating will remain unaffected, and its thickness
and quality be determined. A jeweler's powerful
eyeglass or other magnifying lens will aid in the
test.
If such articles as these are to be soldered

great care must be observed in the operation, and
the least amount of solder used that will produce
a good strong joint. Gold solder may be used
to good advantage, and the resulting joint will not
tarnish if made properly and thoroughly cleaned,
after being soldered or brazed. Other solders or
brazing alloys may be employed, but the joint
will tarnish or discolor unless regilded.

Another Method of Testing Gold
It is by comparing the way in which nitric acid

acts on certain known quantities of gold with the
way it acts on the articles to be tested that the
quality of the latter is ascertained. The usual
outfit for making such tests consists of few and
simple materials, although more or less expensive:
(a) a piece of touchstone (usually a piece of
Lydian stone, which is a black variety of jasper) ;
this has its surface smooth and partly polished,
but is not bright; a piece of Wedgwood black
ware will also answer the purpose, although the
jasper is much the best ; (b) a series of "needles,"
so-called, or pieces of gold strip or wire, to be
used as standards of comparison, of 9, to, 12, 14,
16 and 18 karat quality; (c) nitric acid should be
kept on hand in a special bottle having a long
pointed stopper, by the aid of which a drop of the
acid may be removed from the bottle and applied
wherever desired and not come in contact with
the fingers, for it destroys and discolors skin
wherever it touches. These for gold, while hav-
ing little to do with soldering or brazing, may be
of service to any one who may be in doubt as to
the quality of some article; to such, a reliable test
would be most acceptable.
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Silver Soldering

The soldering of silver is much employed in the
arts, and owing to the small quantities of the
solder required or the careful way in which it is
used most work requires little finishing after
being soldered., This solder, although expensive,
is in reality the cheapest solder in the long run.
The silver solder is rolled down to the desired
thickness and cut into narrow strips with the
shears. The joints or edges to be united are
coated with pulverized borax which has been
heated to drive off the water or crystallization.
The small strips of solder are then placed with
the forceps upon the edges or joints to be united,
and the work is heated upon the brazing hearth.
To hard solder small work, using silver or gold
solder, such as drawing instruments, jewelry, but-
tons, etc., the blowpipe is almost exclusively used,
and the solder is of the finest or best quality,
such as gold or silver solder, which is usually
rolled in thin sheets or very fine wire, and it is
sometimes pulverized or granulated by filing. In
soldering jewelry the worker usually applies the
borax or other flux in solution with a small
camel's-hair brush. The amount of solder re-
quired for the work must be determined and that
amount used so that when the work is all finished
there will be no excess to be removed by filing or
scraping. The borax or other flux is removed by
rubbing the work with a rag which has been
moistened with water or diluted acid. The usual
flux used for this class of work is borax; many
others are on the market, but as good results
can be obtained with it as with any of the others.

Good Silver Solder

An excellent silver solder can be made as fol-
lows: Melt together 5 dwt. fine silver, i dwt. 8 gr.
fine copper and 8 gr. spelter; or else to the 5 dwt.
of silver I dwt. 16 gr. brass wire of good quality.
These and some other alloys contain a volatile
metal-zinc, and must have the silver melted be-
fore the brass is added; borax should be freely
used all through the operation.
A softer solder than the above can be made by

using to dwt. fine silver and 5 dwt. brass wire,
melt and roll or flatten to size 6 or 7 cut into
strips or any desired shape, or it may be granu-
lated or filed and mixed with the flux. If a still
softer solder is desired, use spelter in place of the
brass wire. All these solders can be purchased
from any good supply house handling soldering
and brazing materials.

An Excellent Solder for Gold Work

In soldering articles of gold the solder used
is usually made of gold of the quality of the
article, 14, 16 or 18 karats, to which is added a
very small amount of silver and copper, or a
larger proportion of silver and copper for work
of inferior quality. The quality of the solder is
always a trifle inferior to the metal on which it is
used, so that the solder may melt at a lower
heat than the article on which it is used. Gold
of 18 karat quality will melt at .1,995 degrees
Fahrenheit ; 15 karat is i,992 degrees, and 9 karat
at 1,979 degrees ; soft or easy silver solder at
1,802 degrees Fahrenheit. This shows that, al-
though 9 or 15 karat gold could be used to solder
18 karat, it is not possible to use 18 karat to
solder 15 karat. The same principle applies to
silver and brass ; and the quality of the solder
has to be known before any attempt should be
made to do the soldering of the article.
Another point which must be kept in mind—

thin gold articles, like brooches, will not stand
so hard a solder as the same quality of gold will
do when made up solid, as in the case of a badge,
pin or bangle ring. Solder for 18 and 16 karat
is made by using r dwt. of gold and add 2 gr. fine
silver and i gr. fine copper ; melt well together
and roll out thin. For 12 karat quality the addi-
tion of 3 gr. tine silver and i gr. of fine copper
to the dwt. will give best results; if the gold is
of an inferior grade, as 9 or to karat, the best
solder is made from I part fine gold, i part fine
copper and 2 parts of fine silver. For gold of
other grades the proportions of the various
metals used in the alloy solders should be varied,
always keeping in mind that the solder must melt

(Continued on page 1897)



1892

The Horne of
the Gold

thigs
We're always
on the lookout

for your

OLD GOLD
•

4.

rIIII
/*(1:--7 ...0111111111

1";•

t•Th

AND SILVER

•

'
:o11,11,

.■::■1‘sl': 11111111

We are also on the lookout for your interest as well as ours.
If we do say it ourselves—no jeweler has ever yet been the
victim of misplaced confidence in our hands. We do not do
business that way.
The care we take in assorting, testing and arriving at the
true value of your shipment—as shown in our report to you—
is convincing proof that we understand our business thoroughly,
and that we place as high and in a great many instances higher
values on your goods than you really do yourself.
We wish we could show you the hundreds of letters from
jewelers who back us up in this statement. It is more than
likely that you are one of them; if not, suppose you send. us
your next shipment and let us prove to you that we mean just
exactly what we say.
Check mailed for Old Gold, Silver and Platinum on
receipt of goods. All shipments held subject to
your approval of our offer.
We have the most modern and up-to-date smelting

plant in the country. Return for Sweepings in
from five to ten days.

II

Ipoo
Thomas J. Dee & Co.

Gold, Silver and Platinum Refiners

10.....111.111•■•■••■•

Office, 26 W. Washington St.
Works, 317 E. Ontario St.

Chicago, Illinois

Two Methods of Watch Cleaning

Their Relative Merit—Cyanide versus Chalk Method—The Cleaning
Analyzed—How to Make a Good Cyanide Solution

EDITOR KEYSTONE :—The way I learned to clean
watches is to brush off all parts with benzine, then
dip the plates, train and balance in cyanide of
potassium solution, then wash the parts I dipped
in cyanide with soap and water, and rinse them in
clear water, immerse for a few seconds in alcohol,
and dry them in boxwood sawdust. The steel
parts, after being brushed with benzine, were to
be immersed in alcohol in my bench cup and the
alcohol brushed off with a perfectly clean brush
instead of being allowed to evaporate entirely.
This process always gave me entire satisfaction,
but lately I changed positions and my present em-
ployer condemns the method. He says the only
proper way is to brush all parts with benzine, then
to coat plates, bridges and train wheels with pow-
dered chalk in alcohol, applied with a camel's-hair
brush, and after the alcohol has evaporated brush
over the parts vigorously with a stiff watch brush
until the chalk is brushed off, then peg out the
holes. Of course, I do it his way as long as I
am working for him, but I am interested in
knowing the reason why either of these methods
is better than the other one, and when I ask my
employer he doesn't give me any reason, but
simply says the chalk method is the only thing
fit to use on a watch. Can you inform me?

Yours truly,
Detroit, Mich. C. L. F.

The benzine, cyanide, soap and alcohol process
is the better one, because it makes the watch ab-
solutely clean Without as much danger of spoiling
the finish of the watch; the chalk method is hard
on gilt plates, as it "scours" the gilding, and to
get the chalk dust out of all the crevices by brush-
ing is sometimes nearly impossible, and at least
requires so much brushing that after several such
cleanings much of the gilding may be worn off
of gilt plates and wheels, or the damaskeened fin-
ish of nickel plates may have lost much of its
"sparkle."

It takes less time to clean a watch thoroughly
by the cyanide and soap method than it does by
the chalk method. Observe that we say "to clean
a watch thoroughly." It is true that a "quick
shine" can be given by the chalk process and the
watch may look clean to the casual observer, but
if the small crevices and corners are examined
it will be seen that not only are they not clean
and bright but, what is worse, there are deposits
of chalk dust in them which will gradually drop
into the movement and help to wear out its acting
parts. To thoroughly clean the movement by re-
moving all the chalk from every part will take
longer than to thoroughly clean it by the cyanide-
soap method.

After reading a description of the two methods
one might think that there is more work to do in
using the cyanide method; the fact is that there
are more operations, but each operation takes
so comparatively little time that all together they
can be done in less time than is needed for thor-
ough cleaning by chalk.
Let us analyze the cleaning of a watch. First,

we want to remove the dirt and thickened oil.

Process

This is done by using benzine. All the parts
should be immersed in a cup of benzine and re-
moved one by one and brushed over with a watch

. brush of medium stiffness; the benzine left on
them after brushing will quickly evaporate. The
question is sometimes asked, "if this benzine bath
removes the dirt, why do anything further?" We
answer that, although the benzine has dissolved
the hard oil and cleaned off the dirt, it has left
a very thin film of greasy matter on the metal
surfaces, which destroys their brightness, and if
there is any tarnish on the plates or wheels or
balance the benzine does not remove it. This is
where the cyanide is useful; it restores the
original bright, sparkling surface to the parts
made of metals other than steel; it dissolves tar-
nish. Right here let us caution the workman to
be particular to take the parts out of the cyanide
as soon as they are free of tarnish, which gen-
erally requires only a few seconds' immersion;
leaving them in longer is unnecessary, and if they
are left in too long the gold on gilt plates and
wheels will be attacked by the cyanide. Under-
stand, we do not say that cyanide is risky to use
for the above reason, but simply wish to instruct
you how it should be used, and if used properly
it will give both better and quicker results than
chalk.
The next step is to wash the adhering cyanide

from the parts, using soap and water and a watch
brush with bristles not too stiff. Rinse in clear
water to remove the soap. We have heard com-
plaints about the use of cyanide for cleaning, and
on inquiry found that after dipping the pieces in
cyanide solution the workman simply rinsed them
in clear water. The trouble was caused by not
having used soap and water. To rinse in water
does not remove all the cyanide, and the remain-
ing traces of it soon discolor the metal and spoil
the oil in the watch. In addition to removing the
cyanide the brushing with soap and water makes
sure of removing any dirt which the previous
treatment might have missed. After rinsing in
clear water the pieces are immersed in alcohol
for a few seconds; the drops of water fall to the
bottom of the alcohol cup and the plates are with-
drawn from the alcohol; the alcohol which ad-
heres is quickly absorbed by the boxwood saw-
dust into which the pieces are next put. Now the
plates and wheels simply need a touch with a fine-
bristled brush and the holes lightly pegged out
to remove any particles of sawdust, and the
watch is as clean and bright as when new, un-
less previous workmen have seriously dimmed its
luster by improper methods of cleaning.

The Use of Soap and Water Essential

There is no use in putting steel parts through
cyanide solution, because they are never tarnished,
and it would simply be a waste of time to do it.
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After cleaning them dip them in alcohol and
brush them with a clean brush, laying them on
a clean paper while doing so; this is to remove
the slight greasy film which the benzine deposits
when it evaporates. The plates and bridges
should be hung on a loop of brass wire to carry
them through the various operations, the trairi.
wheels on another wire and the balance separately
on another wire. The idea is to avoid risk of
injuring the more delicate parts by not carrying
them on the same loop with heavier ones.

How to Make Cyanide Solution

A sufficiently' strong solution of cyanide of
potassium is made by dissolving a piece of cyanide
the size of a walnut in about a pint of water.
Cyanide of potassium is very poisonous if swal-
lowed; it does not hurt to get it on the skin,
although some persons find it makes sores if it
gets into a cut or scratch, while others are not
affected in this way. We go into detail on this
subject for the benefit of those who do not know
the way to use cyanide of potassium for cleaning
watches. The chalk method was the one almost
universally used two centuries ago, and it is still
used to some extent, but has been st&dily dis-
placed by other processes, of which the cyanide
process we have described is generally considered
the best.

Helpful Hints for Progressive Platers
The difference in temperature between summer

and winter has a very decided effect upon nickel
solutions, writes Charles H. Proctor, in The
Metal Industry. A bath may work very well all
through the summer and fall, but as cold weather
approaches the work does not come from the bath
satisfactorily, oftentimes dark or grayish, and in
some cases peeling results. This is due to the
solution becoming more concentrated on account
of the lower temperature. The solution often-
times deposits crystals on the anodes or tanks.

If you have live or exhaust steam this trouble
can be very easily overcome in the following
manner : Procure a lead pipe with not less than
a half-inch aperture, connect this with your regu-
lar steam pipes with valve connections. Have the
pipe sufficiently long so that it can be immersed
in the bottom of the tank and come up on the
opposite side and then on the outside of the tank,
so that the condensed steam can run into a pail
or other receptacle. Have a valve connection
on the outlet also, so that the steam can be con-
trolled. In very cold weather if the steam is
allowed to pass through the pipe for fifteen min-
utes the temperature of the solution will be raised
to the normal (70 degrees), thus overcoming the
difficulties noted.
In plating novelty work a small addition of

gelatine or transparent white glue will give an
exceedingly bright luster to the nickel deposit,
providing the deposit is not too heavy.
A good method to pursue in using up parts of

old nickel anodes is as follows : Procure an iron
rod of not less than one-quarter inch diameter,
bend one end in the form of a hook, at the other
end cut a thread so that a washer and nut can be
used, drill holes in the pieces of anodes, and then
place them on the iron rod. When sufficient has
been placed upon the rod, put the washer and nut
in place; coat them and also the part of the rod
exposed to the action of the solution with a little
asphaltum varnish, which will prevent corrosion.
This method does not expose much surface, but
it is a good way to use up old pieces of anodes
that would have to be sold for less than half price.
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The Art of Soldering and Brazing

When brazing or soldering silver articles the
metal should be bright and clean, and the parts to
be united must be as nearly as possible in contact.
If there is a gap in the article, lay in it a small
piece of wire to form a connection. Borax
should be applied to the parts and to the solder
also. Care must be used in heating, which must
be very gently at first, until the borax boils up
and subsides again, then blow steadily with the
blowpipe until the solder runs. If the articles
to be united consist of a small and a large piece,
such as a catch to be soldered to a brooch, first
direct the flame so as to bring the brooch to the
running heat of the solder at the point required,
then shift the flame so as to heat the catch.
Great care must be taken to keep the joint
covered by the flame steadily from start to finish;
a pause in the blowing, allowing air access to
the parts, will often prevent the solder from
running.

Brazing Wire and Gold-filled Articles

There are several grades of the so-called gold-
filled jewelry. The term "gold filled," as used by
jewelers, includes a wide variety of cheap jewelry.
Some of the first articles of this class were made
of a thin shell of gold, filled with a fusible metal
resembling soft solder to give solidity and weight
to the articles The second class of filled gold
articles has thin metal shells filled with a waxy
composition. These shells may be made of gold,
sometimes of 9 karat quality, or they may be
made from a kind of brass named gilding metal,
electro gilt, to make it appear like gold. Another
class of goods are on the market under the same
name and also under the names of rolled gold and
gold cased articles. The base of these is really a
variety of gilding metal, an alloy resembling gun
metal. This may be had in several grades of fine-
ness, cased with gold, and the prices range ac-
cordingly. Very well made and desirable articles
of this class can be purchased on the market,
which will give excellent wear, in the form of
bracelets, chains, brooches, pins and rings. The
lowest-priced articles are made from the lowest-
priced materials, but wear yellow throughout, al-
though losing their gold appearance in time, de-
pending upon the quality. The original gold ap-
pearance can be restored by electro gilding. Initial
rings are made of these gold-cased wires by twist-
ing the two free ends tightly around the ring with
a pair of pliers. Other rings are made in the
same way as those of brass or the usual gold
alloys. The joints may be butted—that is, end to
end—or spliced, which will be the easiest for the
amateur jeweler. It must be carefully filed to fit
very close, so as not to show the joint when
completed. These joints may be soldered with an
easy-running gold solder if the workman under-
stands using hard solders. However, as the
joints have to be made red-hot before the solders
run, and as the surface of gold-cased wire is
made rough by heating to a high temperature,
great care must be exercised in hard soldering.
A fine easy-running jeweler's solder should be
used, the flux being killed spirit or resin only,
and the source of heat a fine blowpipe or a jewel-
er's self-blowing lamp. These joints can be easily
cleaned in hot water. If a harder solder is to be
used and borax is employed as a flux, this should
be finely ground with water, on a slate or like
surface, to a paste, and the solder to fine filings
and mixed with the borax paste. As borax forms
a sort of glass when heated and the metal is
more or less stained or discolored, it is well to
boil the article in a solution of washing soda,
which will both clean the metal and loosen the
borax glass. Butted and spliced joints may be
secured by sweating them together with soft
solder, and if this is carefully done the solder
can be scarcely seen when the joint is cleaned.
When the joint has been filed to shape and closely
fitted the ring is opened a little by twisting the
ends aside; these are then tinned by touching
them with a drop of killed spirit and rubbing
them over a hot soldering bolt well charged with

solder. A thin film of solder is then placed on
the two surfaces of the joint, which are closely
fitted again, anointed with a mere touch of sweet
oil and swept with the flame of the blowpipe.
When the wire is overheated and much discolored
it may be restored by electro gilding, which is ac-
complished in the usual manner with a small
quantity of gilding solution heated in an enameled
iron saucepan or in a clean pipkin and worked
with an electric current obtained from a dry
battery or other source of electrical energy.

To Clean Silver Chains
When silver chains are discolored or tarnished

they may be restored by rubbing them with rouge
powder which has been well rubbed up in best
sweet oil. Boil the article in clean hot water to
remove the rouge and oil, then polish with dry
rouge, finishing with ground whiting. This
process may be used to good advantage upon
small articles and will give excellent results and
act quickly.

Testing Gold-filled and Rolled Gold
The so-called "gold filled," "rolled gold" and

"gold cased" jewelry all mean about one and the
same thing. The material is supposed to consist
of a plate of gold brazed to a plate of brass or
other metal, which may be some alloy, or the
basic metal itself, and the resulting double plate
rolled out thin. Articles such as jewelry or watch
cases made of this material usually consist of
brass with a very thin surface of hard gold; the
quality of this outer coating and the thickness
varies with the class of work ; some cases have an
18 karat rolled gold and are guaranteed to stand
acid outside and wear for twenty years. In the
cheaper work, 9 or io karat gold is often used,
and the coating is almost as thin as that pro-
duced by electro gilding The cheap electroplated
or gilded jewelry is often fraudulently repre-
sented as gold filled, rolled gold, etc. The best
test for this class of articles is to file a small
but deep nick in the metal and apply a drop of
strong nitric acid to the exposed section. The
brass portion will turn green while the outer
coating will remain unaffected, and its thickness
and quality be determined. A jeweler's powerful
eyeglass or other magnifying lens will aid in the
test.
If such articles as these are to be soldered

great care must be observed in the operation, and
the least amount of solder used that will produce
a good strong joint. Gold solder may be used
to good advantage, and the resulting joint will not
tarnish if made properly and thoroughly cleaned,
after being soldered or brazed. Other solders or
brazing alloys may be employed, but the joint
will tarnish or discolor unless regilded.

Another Method of Testing Gold
It is by comparing the way in which nitric acid

acts on certain known quantities of gold with the
way it acts on the articles to be tested that the
quality of the latter is ascertained. The usual
outfit for making such tests consists of few and
simple materials, although more or less expensive:
(a) a piece of touchstone (usually a piece of
Lydian stone, which is a black variety of jasper) ;
this has its surface smooth and partly polished,
but is not bright; a piece of Wedgwood black
ware will also answer the purpose, although the
jasper is much the best ; (b) a series of "needles,"
so-called, or pieces of gold strip or wire, to be
used as standards of comparison, of 9, TO, 12, 14,
16 and 18 karat quality; (c) nitric acid should be
kept on hand in a special bottle having a long
pointed stopper, by the aid of which a drop of the
acid may be removed from the bottle and applied
wherever desired and not come in contact with
the fingers, for it destroys and discolors skin
wherever it touches. These for gold, while hav-
ing Little to do with soldering or brazing, may be
of service to any one who may be in doubt as to
the quality of some article; to such, a reliable test
would be most acceptable.
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Silver Soldering

The soldering of silver is much employed in the
arts, and owing to the small quantities of the
solder required or the careful way in which it is
used most work requires little finishing after
being soldered. This solder, although expensive,
is in reality the cheapest solder in the long run.
The silver solder is rolled down to the desired
thickness and cut into narrow strips with the
shears. The joints or edges to be united are
coated with pulverized borax which has been
heated to drive off the water or crystallization.
The small strips of solder are then placed with
the forceps upon the edges or joints to be united,
and the work is heated upon the brazing hearth.
To hard solder small work, using silver or gold
solder, such as drawing instruments, jewelry, but-
tons, etc., the blowpipe is almost exclusively used,
and the solder is of the finest or best quality,
such as gold or silver solder, which is usually
rolled in thin sheets or very fine wire, and it is
sometimes pulverized or granulated by filing. In
soldering jewelry the worker usually applies the
borax or other flux in solution with a small
camel's-hair brush. The amount of solder re-
quired for the work must be determined and that
amount used so that when the work is all finished
there will be no excess to be removed by filing or
scraping. The borax or other flux is removed by
rubbing the work with a rag which has been
moistened with water or diluted acid. The usual
flux used for this class of work is borax; many
others are on the market, but as good results
can be obtained with it as with any of the others.

Good Silver Solder

An excellent silver solder can be made as fol-
lows : Melt together 5 dwt. fine silver, i dwt. 8 gr.
fine copper and 8 gr. spelter; or else to the 5 dwt.
of silver I dwt. 16 gr. brass wire of good quality.
These and some other alloys contain a volatile
metal-zinc, and must have the silver melted be-
fore the brass is added; borax should be freely
used all through the operation.
A softer solder than the above can be made by

using 10 dwt. fine silver and 5 dwt. brass wire,
melt and roll or flatten to size 6 or 7 cut into
strips or any desired shape, or it may be granu-
lated or filed and mixed with the flux. If a still
softer solder is desired, use spelter in place of the
brass wire. All these solders can be purchased
from any good supply house handling soldering
and brazing materials.

An Excellent Solder for Gold Work

In soldering articles of gold the solder used
is usually made of gold of the quality of the
article, 14, 16 or 18 karats, to which is added a
very small amount of silver and copper, or a
larger proportion of silver and copper for work
of inferior quality. The quality of the solder is
always a trifle inferior to the metal on which it is
used, so that the solder may melt at a lower
heat than the article on which it is used. Gold
of 18 karat quality will melt at 81,995 degrees
Fahrenheit ; 15 karat is 1,992 degrees, and 9 karat
at 1,979 degrees ; soft or easy silver solder at
1,802 degrees Fahrenheit. This shows that, al-
though 9 or 15 karat gold could be used to solder
18 karat, it Is not possible to use 18 karat to
solder 15 karat. The same principle applies to
silver and brass ; and the quality of the solder
has to be known before any attempt should be
made to do the soldering of the article.
Another point which must be kept in mind—

thin gold articles, like brooches, will not stand
so hard a solder as the same quality of gold will
do when made up solid, as in the case of a badge,
pin or bangle ring. Solder for 18 and 16 karat
is made by using i dwt. of gold and add 2 gr. fine
silver and i gr. fine copper ; melt well together
and roll out thin. For 12 karat quality the addi-
tion of 3 gr. fine silver and I gr. of fine copper
to the dwt. will give best results; if the gold is
of an inferior grade, as 9 or To karat, the best
solder is made from t part fine gold, i part fine
copper and 2 parts of fine silver. For gold of
other grades the proportions of the various
metals used in the alloy solders should be varied,
always keeping in mind that the solder must melt

(Continued on page 1897)
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Sheffield Plate and How It Was Made
Imitations and the Methods of Detecting Them

The first articles of Sheffield plate were made
from copper, which was overlaid with sheet sil-
ver. The copper side was underneath or inside
of the article, as the case might be, and it was
further concealed by being tinned. It was nearly
sixty years before some one conceived the idea
of using a second sheet of silver, and so hiding
the copper entirely, except at the edges of the
piece. There strips of silver wire, beading, or
gadroons, were soldered, and so the finished ar-
ticle was to all appearance one of solid silver.

The Discovery

The idea of using silver or copper in this man-
ner is said to have been discovered by accident.
It is recorded that about the year 1742, or pos-
sibly a little earlier, a Sheffield workman named
Thomas Bolsover was engaged in mending a
knife handle, which was made of copper and
silver, when he accidentally fused the silver and
copper portions together. Considering the mat-
ter, he saw that it was thus possible to make an
article out of copper covered with silver, which
should be durable and cheap. Silver at this
period was worth five or six shillings an ounce,
and electro-plating was still in the realms of the
future, so the substitute had a clear field. Bol-
sover set to work to manufacture buttons, snuff-
boxes, buckles and other small wares, and met
with considerable success. He was a cutler by
trade, and does not seem to have fully grasped
the possibilities of his invention; in fact, he in-
vested the profits he made from it in the edge
tool trade, mills for rolling steel, etc., instead
of extending the variety of plated articles and
increasing his business. It was Joseph Hancock,
a former apprentice of his, who first realized that
the new plate could be successfully used in the
manufacture of hollow ware, and he employed it
in reproducing all kinds of silverware then in
current use. He made tea and coffee pots,
waiters, candlesticks, tankards and a variety of
other articles in Sheffield plate, but finally he too
gave up making goods and confined himself to
making and rolling the plate for the use of other
manufacturers. At this period pewter was the
table plate of the masses of the people, as the

•cost of silver plate made its use only possible
to the comparatively rich. Many articles, also,
which became fashionable later in the century,
had not yet been introduced, and this latter fact
may account for the first originators of Sheffield
plate leaving the development of the business to
others.

Method of Manufacture

The first process was to cast an ingot of copper
and brass in the proportion of two pounds of
the latter to twelve of the copper. This would
measure about twelve inches long, three inches
wide and about an inch thick. The ingot was
tritnmed with the file, and one surface was then
filed or planed perfectly flat. On this surface a
sheet of fine silver, varying from one-sixteenth
to half an inch, according to the quality of plate
required, was likewise made perfectly flat and
smooth and adjusted on the planed surface of
the ingot. Over the silver was placed a piece of
thick iron, covered with whitening to prevent it
from adhering to the silver, and the three pieces
of metal were secured by means of iron binding
wire. The edges of the silver were then painted
round with borax, and as soon as this was dry

the metal was ready for the furnace. This was
heated with clean coke or charcoal, and as soon
as the correct temperature was reached the pre-
pared metal was placed on the bottom of the
furnace, where it was heated until the edges of
the silver were seen to be in a state of fusion.
The ingot was then withdrawn by means of an
iron fork and laid aside to cool. The silver and
copper are now found to be what is termed
"sweated" together, and can be rolled to any re-
quired degree of thinness. It is then ready for
the workman. The same process of preparing
the plate was followed when the double plate of
silver came into use, one plate of silver being, of
course, placed on each side of the copper ingot.
From the rolled sheet pieces of metal were cut

by the workmen to make the articles required.
All the usual methods of the silversmith were
used by the makers of Sheffield plate. Where
possible dies and tools were employed, and this
was particularly the case with decorated articles.
In some cases it was not practicable to use dies
and then the relief work was done in repousse,
that is, hemmed up roughly from the inside on a
snarling iron and then filled with pitch and ashes
and finished with fine tools from the outside.

Collecting Sheffield Plate

The most valuable pieces of Sheffield plate are
those which were made prior to the year 1770.
They are sought for on account of their historical
value, but the style is not good. All these pieces
belong, of course, to the copper mount period
of the industry, which, as we have seen, extends
to 1790. They are rarely met with in good con-
dition, or indeed at all, but when they are they
are worth buying.

It is to be remembered that Sheffield plate has
been very largely manufactured during the last
few years, both in Sheffield and Birmingham, and
in many cases the articles have been struck out
of actual old dies, so that it is extremely difficult
to say whether the article is a genuine antique or
not. In some cases a practical craftsman would
be able to find out that the old methods of put-
ting together had not been adhered to, and would
thus be able to pronounce an opinion of value,
but the ordinary dealer or buyer is not in a posi-
tion to apply a test of this kind, and it may be
safely assumed that many hundreds of these re-
productions are masquerading in the antique
shops as genuine pieces.

Detecting Counterfeit Plate

Another method has been to reproduce the old
designs in stamped copper and then electro-plate
them. These can readily be detected by the eye
by those who are in the habit of handling plate.
The appearance of electro plate is quite different
to the surface on silver. It differs in the grain
quite as much as Sheffield plate differs in grain
from silver itself. The surface of Sheffield plate
has a harder, closer appearance than silver—
something approximating to a steely cast; while
the surface of an electro-plated article is soft
and streaky. In most Sheffield plate it is pos-
sible to find a place where the actual junction of
the silver and copper can be felt with the finger-
nail. Such a spot often occurs on an underneath
edge, such as the foot of a candlestick, for ex-
ample. It is also frequently possible to find the
line between the silver and copper with the aid
of a magnifying glass.
But perhaps the easiest way to detect an elec-

tro-plated piece is to scratch the deposit, which
will always be found comparatively soft, and is
always extremely thin in comparison with the
thin sheet of silver which is used in Sheffield
plate.
Never buy an article which has worn through

to the copper. Such pieces are frequently done
up by the old French plating process or parcel-
plated by electro process where defective. When
this is the case the article will generally exhibit
signs of hard wear on the ornamentation or else-
where. ,
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The Art of Soldering and Brazing
(Continued from page MO

at a lower temperature than the article upon
which it is to be used.

Soldering Gold Work
Soldering gold articles is not as difficult an

operation to accomplish as one would at first
think. When the proper solder is obtained it is
very necessary that the articles to be joined be
held firmly in contact by iron wire, which is
usually used. The contact surfaces are scraped
perfectly clean, all burr being removed as well.
When in the desired position the joint should be
charged with a paste made from a lump of borax
rubbed up with water on a clean slate. This
paste should be about of a milk-like consistency
for gold solders, but for silver solders it should
be quite as thick as cream. When the joint has
been charged with borax paste the solder is added,
care being taken not to add too much; heat with
a blowpipe until the solder runs. The heat should
be applied gently at first, for the borax will
swell up and will likely shift the solder from
the desired position, causing much trouble and
annoyance. It is well to use small pieces of the
solder for small work, as they will act more
readily than with one larger piece. It is highly
important that upon cleanliness of all materials
the success of the soldering depends; that is, if
the heat is correctly applied. Solder will always
run toward the point of greatest heat.

Soldering Without the Aid of Heat

This process is sometimes used upon articles
which will not stand or which for any reason
can not be heated to the temperature necessary to
melt the solder. Sometimes the work can not be
reasonably reached with a soldering copper or a
blowpipe flame. It is in such cases that the cold
process is resorted to and will usually Make a
good, serviceable and strong joint. This cold
method can even be used in Joining two surface's
of dirty cast iron together. The materials used
for this work can be made up in large quantities
if desired; the first preparation is tedious, but
the actual soldering is simple and quick. For
a flux use metallic sodium, I part to 50 or 6o
parts of mercury; this must be kept in a well
stoppered, preferably a ground-glass stoppered
bottle, to keep it from the action of the outside
air. This combination has the property of
amalgamating (equivalent to tinning by heat) any
metallic surface, cast iron included. The metallic
sodium alloys with the mercury by being shaken
up in a bottle.
For the solder make a weak solution of copper

(io oz. to I quart of water). The copper may be
precipitated by the aid of rods Of zinc; after
precipitation the copper must be washed two or
three times with hot water, then drain off the
water, add for every 3 ounces of precipitate six
or seven ounces of mercury ; a little sulphuric acid
should be added to assist the combination of the
two metals. The finely divided copper combines
with the mercury and they form a paste, which
sets very hard in a few hours. While still soft,
this paste should be formed into small pellets,
which harden and have the property of softening
by heat and again hardening in a few hours.
When the solder is to be used heat one of the
pellets until the mercury oozes out from the sur-
face in small beads, wipe these off and rub the
pellet into a soft paste in a small mortar and
pestle, or by any other convenient means until it
is as soft as white lead. The surface to be united
should be treated with the sodium and mercury
and the solder applied being pressed firmly to-
gether will harden perfectly in three or four
hours. If it is desirable, for any reason, to part
the joint, it may be accomplished by a hammer
and cold chisel, or the article, if it will stand the
heat, may be heated to a temperature sufficient to
melt plumber's solder.
One point which has been before mentioned

should be always kept in the workman's mind—
cleanliness in all the materials used in soldering
and brazing is of the highest importance, and
only by observing this rule can the best results be
obtained. Judgment as to the amount and quality
of the solder or flux for any class of work is of
great importance.—H. W. H. Stillwell in Elec-
trician and Mechanic.
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200 YOUNG MEN and WOMEN

To take our correspondence COURSE IN
OPTICS this fall and fit themselves to enter
the profitable practice of fitting and testing eyes
f or glasses. We have clerks, storekeepers,
teachers and individuals in all branches of
business and professional life who have materi-
ally added to their income by taking this
course. It takes but very little spare time to
fit yourself by our Correspondence Course, and
you are sure of a profitable field for your efforts,
as seven out of every ten persons wear glasses.
Why not spend a little of your spare time each
week in taking this delightful and profitable
course. A postal addressed to us will bring
you complete and full information how you
may secure a regular $25 Course for $8 in
the United States, or $10 in Canada.

AMERICAN OPTICAL COLLEGE
Dept. DETROIT, MICH.
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No. 400. Jeweler's All-Glass Table Case

THE STORE WITH DISTINCTION
that caters to an exclusive trade must " look the part." To make the
higher class of trade feel at home in your store the best way is to clear
out some of those old-fashioned, dimly lighted show cases and install the

Of4at Jr/awl Jeweler's All-Glass Table Case
We illustrate this new case above. It attracts the eye by its beauty and grace, but more
important still, it gives every article inside perfect display, with maximum light, and no
bars to obstruct the view.
The glass part is made according to our regular " Silent Salesman All-Glass " method,
Absolutely all glass • no frame, no screws bars, or clasps just the rich beauty of

Yet no case could possibly be made stronger.crystal clearot  glass.
investigatei ? It's worthwhile to write for our booklet. Address Dept. C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants
476-490 West Fort Street DETROIT, MICH.

Get Our Book on Modern Store Front Construction

New York Salesroom - 43 E. Eighth Street
LEO A. FELDMAN, Selling Agent

F. C. JORGESON & CO•
159 to 167 Ann Street •• CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue
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The Reliable Silver Polish

CiNDO

Not because we say so—but be-

cause thousands of users testify to its

ability to perform satisfactorily.

It is so carefully compounded that

rightly used it will turn the blackest

piece of SILVERWARE back to

shiny newness. We want you to try

this king of SILVER POLISHES.

JUST DROP US A POSTAL FOR

A SAMPLE.

Take some of your most shopworn

pieces of SILVERWARE and by

using CANDO watch it turn them

back into their original shiny state.

Backed by TWENTY YEARS' Continuous Sale.

IT'S FREE TO YOU

PAUL MANUFACTURING COMPANY
36-40 FULTON STREET BOSTON, MASS.
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received. .

"Pendulum."—I thank you for your reply to my

query in your last issue. You give the length of

Pendulum as about seventy inches. I experimented

with a Pendulum about that length until the Pen-

dulum rod outgrew the wall on which I had the

movement suspended. Regarding your further

questions, the center arbor does not come through

the center of the movement, but to one side, and

contains a wheel of forty teeth, with a Pinion of

seven teeth; in the center of the face Plate of the

movement is a pin containing a wheel of thirty
teeth, which gears with the wheel of forty teeth;
on this sante center pin is a wheel of sixty-three
teeth which is in gear with the pinion of seven
leaves. When figured out you get the ratio of r
to 12. This is a movement evidently made by
hand, which I picked up in an old jewelry shop,
and I have been curious to know for what pur-
pose it could have been intended. Maybe you
could help me out on a guess. I have stnce
changed the escape wheel to one of forty-two
teeth and I am- getting the clock to time with
about a twenty-five-inch pendulum. There is
another question I would like to ask you, and
that is: having given a clock train with the num-
ber of teeth on the wheels and pinions, how do
you figure the number of vibrations of the pendu-
lum per hourf—The rule for finding the number
of beats per hour which must be made by the
pendulum or balance of a timepiece, when the
numbers of teeth in the wheels and of leaves in
the pinions are known, is to multiply all the tooth
numbers together and multiply the product by
two; divide this last product by the product of
all the leaf numbers. The quotient will be the
number of vibrations per hour. As to the clock
you describe, we can not imagine why it was made
with such a train ; it could not be made to keep
good time with such proportions as you state it
has.

"Pivot."—How deep should a hole be drilled
in a staff for a pivot, and about what diameter of
hole is best?—The hole should be drilled to a
depth equal to about twice the length that the
finished pivot will extend outside beyond the hole.
The diameter of the hole should be just as small
as possible, but it will be determined by how
wide the space is where you have flattened off
the stump of the broken pivot. The hole must be
of the same diameter as this flattened space, else
you can not get the cone of the pivot the same
shape as the original one. This indicates how
important it is to flatten off no more of the stump
than is necessary to get a fair space on which
to turn a center to start the drilling.

"Swiss."—What do the letters A and R stand
for on the regulator scales of many Swiss
watchesP—A stands for the French word avance,
signifying "fast," and R for retard, signifying
"slow."

"Lever Set."—Why do most railroads in their
watch inspection rules require their men to carry
lever-set watchesP—It is not an infrequent oc-
currence for a man to set a pendant-set watch
and forget to push the crown back again ; the
result is an error of time-indication, which in
more than one instance has been sufficient to
cause the wrecking of trains. It has also happened
that something catching the crown, in the pocket,
has thrown the pendant-setting mechanism into
operation, unknown to the wearer, and caused a
dangerous error. In the case of lever-set watches,
on the other hand, the watch can not be in the
setting position without the wearer knowing it.
because of the lever protruding from the side of
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the watch. Since the case must be opened in
order to move the lever, it is impossible for the
setting to shift itself by accident in the wearer's
pocket. Thus is the lever-set watch the more de-
sirable for use where human lives and valuable
property depend for safety on absolutely reliable
timekeeping.

"Jewel."—Will you please let me know at your
earliest convenience exactly what constitutes an
olive-hole jewel? If possible, send me a cut or
reproduction of same. Also, can you tell me how
to tell a genuine from an imitation sapphire jewel!'
—An olive-hole jewel is one in which the
hole "flares" from the middle of its length,
toward both ends ; that is, it is widest at the
ends and grows smaller toward the middle, as
shown in the cut, Fig. 1. The object in making
jewels with olive holes is to lessen the amount of
surface in contact between jewel and pivot. When
the oil thickens its tendency is to retard the mo-
tion of the pivots by creating an adhesion between
pivot and jewel surfaces. The greater the extent
of the surfaces in contact the greater is the
amount of adhesion and retardation of the mov-
ing parts. The olive-hole jewel permits of the
least possible surface for the pivot to work

FIG. I

against, and the running of the watch is thus least
interfered with when the oil thickens if jewels
with olive holes are used. Their use is generally
limited to balance-hole jewels. There are several
ways to determine the genuineness of the sapphire
in watch jewels. Sapphire will scratch any stone
which is of inferior hardness. A piece of sap-
phire with a sharp corner, such as a piece of a
broken jewel, may be soft-soldered in the hol-
lowed end of a brass wire, with the sharp corner
protruding from the solder. A jewel which you
desire to test may be rather lightly stroked with
the sapphire point; if the jewel is sapphire or
ruby it will not be scratched, but if it is garnet or
glass, or anything inferior to sapphire in .hard-
ness, it will be scratched by the sapphire point.
The way which is easiest to follow, however, is to
judge the quality of the material by the quality of
the workmanship on the jewel. It is a fact that
jewelmakers put fine workmanship on ruby and
sapphire jewels, while on garnet or on imitations
of ruby and sapphire jewels less expense is put for
workmanship and finish. The difference can be
seen by examining together under a double eye-
glass a jewel from a high-grade watch, say one
from a 17 or 21 jewel American movement of one
of the standard makes, and one such as you can
buy from any material dealer by specifying a
garnet jewel. The sapphire is transparent, or
blue, or some light shade of red ; the garnet jewel
is of a rather dark red color. Imitation sapphire
jewels are made of the same colors as the real
sapphires, but can be detected by the poorer
quality of the workmanship on them ; it resembles
that on the garnet jewels, and by comparing a
good sapphire and a garnet jewel, as suggested,
your eye will become dependable for judging
jewels by this test.

Making an Artificial Sponge

An artificial sponge, the outcome of German
ingenuity, is now to be had. The process of
making it consists principally in the action of zinc
chloride on pure cellulose. This results in a
pasty, viscous mass, which is mixed with coarsely
grained rock salt.

Placed in a press mould armed with pins the
mass is pierced through and through until it ap-
pears traversed by a multitude of tiny canals,
like the pores of a natural sponge. The excess of
salts is subsequently removed by prolonged wash-
ing in a weak alcoholic solution. The artificial
sponge swells up with water, but hardens on dry-
ing, just like its prototype; it is to be emi-
nently adapted for filtering water for sanitary
or industrial uses, and it can be employed for all
the purposes that are usually assigned to the
genuine article.

The Coloring and Staining
of Brass and Copper

In the finishing of ornamental brass work,

such as chandeliers and various kinds of metal
goods, it is often necessary to produce certain
artificial effects of color or tone to render the
work attractive to the public eye. These effects

are produced by several well-known means, but

modifications are constantly sough for, with a

view of giving variety to manufactured articles.

From some experiments that I have tried and

also from my experience in handling this class

of work I am enabled to suggest one or two proc-

esses which may be found useful to persons

engaged in the various branches of trade in which

metal coloring and staining are necessary oper-

ations in the workshop.

By using a solution composed of
Sulphuret of potassium  2 ozs.
Barri sulphuret (pure)  4 ozs.
Liquid ammonia     8 ozs.
Water  25 gals.

a very pleasing brown finish can be obtained
direct on brass. To produce the finish correctly
the work must be sand-blasted, then washed
thoroughly in the potash and cyanide dips and
rinsed in clear, cold water and at once immersed
in the staining solution until it has a gray appear-
ance, when it should be at once immersed in a
solution consisting of the following:

Sulphuric acid     I gal.
Water  25 gals.

which will set the color. Rinse thoroughly in
clean, cold water, then in hot water, and dry out
in hot sawdust and brush with a tanwico brush
revolving at a speed of goo revolutions a minute.
After the brushing have the work lacquered with
a satin finish lacquer which will bring up the
color.
Almost any shade of brown from a light brown

to a black can be produced on copper or copper-
plated articles by using a hot solution of sul-
phuret of potassium, one-tenth of an ounce to
one gallon of water. A very fine chocolate bronze
color can be produced direct on brass articles by
using a solution made up as follows:

Sulphate of copper  
Double nickel salts
Chlorate of potash
Water  

4 ozs.
 4 ozs.
 4 ozs.
 I gal.

Use the solution boiling hot and have the work
polished, then clean thoroughly and immerse in
the above solution until the desired shade of
color is reached, when the article must be at
once removed from the solution and rinsed thor-
oughly and dried in hot sawdust and lacquered.
A black nickel solution can be used with good
results on a large variety of metal goods and
shows up very well where the high parts have a
highly polished finish and the low parts or back-
ground show a matt surface. To get the best
results from a black nickel solution care must
be taken in regulating the current and the anode
surface. The current should not be more than
one-half volt and the anode surface should al-
ways be less than the cathode surface to get the
best results.—The Metal Industry.

A Good Brass Solution

For a brass solution that may be accepted as a
standard for brass plating metal articles the fol-
lowing is recommended:

Carbonate of copper  2 ozs.
Carbonate of zinc  i oz.
Bisulphide of soda  3 ozs.
Cyanide of potassium  8 ozs.

Dissolve the carbonate of copper in cyanide by
the usual way in a separate jar, also the car-
bonate of zinc. Add the copper to the main
bath, and add zinc until the solution begins to
plate a brass color or the desired shade is pro-
duced to brighten the color add ammonia from
time to time.



1,00
WE BUY AND SELL

GOLD, SILVER
aa PLATINUM
IN ANY SHAPE OR FORM

Refining and Smelting Our Specialty
Satisfaction Guaranteed Give Us a Trial

SEE NEXT MONTH'S
ADVERTISEMENT
SOMETHING NEW

W. E. MOW REY
ST. PAUL, MINN.

THE HIGHEST
DEVELOPMENT
IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

Auctioneer of the United States
the Leading JewelersFor •

D. 0. HERNDON

Have been

in this work

for twenty

years and I

can and will

make your

Auction a

SUCCESS

1202 Commerce Bldg.
KANSAS CITY, MO.

HOME PHONE, MAIN 2341

INSIST
on the Trade-Mark

4fr,,
1 p. 4llII.

on your FINDINGS as this Trade-Mark appears on our First Quality Goods Only

THE NEWALL
Interchangeable Lapel Back

RING
ATTACHED

REGULATION
THREAD

For Attaching Coat Chain to Emblem Button

If you wear an Emblem Button you are obliged to discard

same if you wish to wear a Coat Chain. Our Interchange-

able Back has a ring soldered in the center to which

Chain can be attached and back can be screwed to post

on Emblem Button.

Price, Gold Filled, Per Doz., $1.00

1901

Mfrs. of Heyworth.Bldg.The Newall Mfg. Co. Jewelers' Findings Chicago, Ill.

LEIMAN BROS.

SAND BLAST
For Satin or Mat Finish, Fine or Coarse,

on all Metals. Makes a Fine Surface
for Plating, Frosting Glass. Uses Same
Sand over and over again. Can't Clog
Up or Get Out of Order.

A ThSTIMONIAL,

" We have been using your Sand Blast Machines for the past
four years and find they have given us entire satisfaction in every
respect as to quality and quantity of work. We have tried many
other makes before using yours, but no machine gave us the
satisfaction we are having from yours."

SENT ON TRIAL. Get Catalog No. 3

LEIMAN BROS. :•" 
62C JOHN STREET
— NEW YORK —

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE

BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.

LOUIS J. MEYER
ESTABLISHED 1892

After Repairing

804 WALNUT STREET

PHILADELPHIA

CATALOG
cotittfalm,

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND

OPTICIANS

ESTAB• 502

Chicago, Ill.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison Wholesale Jewelers and Opticians, 210 W. Madison Street, CHICAGO, ILL.

B. D. M. Co.
Gasoline
Gas
Blowpipe

All Brass and
worth the price

$16.50 '!ITil,111111111111111111(1111111111111111111111111111111111111111,111111111111111;i!!11111111',Ii•if.,;',..-..

Complete with Foot Blower. We build the generator in brass because an acci-
dental blow will not break it, and in cold weather it can be set in a pan of hot water
to restore the volatile condition of the gasoline when it becomes chilled without
danger of breaking. Its large gas generating surface also gives better results. Write
for catalog "B. K." telling all about it.

Buffalo Dental Manufacturing Co. BUFFuA.LsOxN. Y.,



The 'NOBLE"ALapel Button Bac 
T. PENDING
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The Ideal celluloid tag saves time and

money. And makes your rings look

twice as attractive.

Wash or polish your rings with the tags
on them-the ink is waterproof and

wash off.
No danger of getting tags mixed.

Note the large flat writing surface.

IDEAL TAGGING OUTFIT

Complete, only $2.50

1000 tags and eyelets . . . $ 1.50

.75

.25

1 pair Ideal Pliers . .

1 bottle Waterproof Ink . .

1 neat hardwood box, with

Sample and Prices Will Be Sent on
Application to the Jobber or

Manufacturing Jeweler

A Screw Back With Merit-Really a Lock

Can be Screwed Tight to Lapel of Coat and

Your Emblem Cannot Turn. ALL BACKS

FURNISHED WITH SCREWS FOR HARD

SOLDERING

Bastian Bros. Co.
Dept. 745

Rochester :: NEW YORK

Manufacturers of Jewelers' Findings

0 BRAND GOLD and SILVER SOLDERS
59th and Wallace Sts., Chicago

SALESROOMS: Heyworth Bldg., Chicago. 37 Maiden Lane, New York

Catalogue to Wholesale and Manufacturing Trade Only

Wheeling Metal Ceilings are Perfect Fitting at every joint and therefore Dust-
and Vermin-Proof. You also have the advantage of the Artistic Appearance
and freedom from the Worry, Inconvenience and Expense of Repairs.

WHEELING CEILINGS ARE PERMANENT

Send diagram of the room to be ceiled and we will prepare working drawings
showing arrangement of suitable designs without charge or obligation.

ADDRESS NEAREST OFFICE FOR PROMPT ATTENTION

•tier WAateh 04'
- 11"13- *in ael
ett -Lowed et
(1)tig,

BRANCH OFFICES AND STORES:

CHICAGO
KANSAS CITY

THE
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L. Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO JEWELERS' BUILDING
•, BOSTON, MASS.

Was once asked what he considered the most essential Element in Advertising. His reply was Reputation. A
page advertisement said he is of little value unless the man making the announcement has a reputation to back it

up. Reputation is not what a man thinks of himself, but what others think of him. An auctioneer's estimate of

himself isn't apt to pass current. It's deeds, not words. Since the dissolution of the firm of Briggs & Dodd (of

which I was the head) I have been called on to repeat former successes in the following cities :-Atlanta, Augusta,

St. Louis, Akron, Los Angeles. Not one day since dissolving the above partnership but what my flag has been

unfurled at a prosperous Sale. The past year has been the greatest of my career. Never separate the Opportunity
from the Salesman's Ability. In this particular calling I am a Specialist. I will pay my expenses to your city,
and, after a study of conditions, will give you a guarantee of results. This has been my life's work. I claim to

be an Expert and prove the same by never making a failure. I am in the glory of all my powers and no man is

in a position to do as much for my patrons. I will buy stocks, advance money, and render every possible and

honorable assistance.

Sales Made Since I Dissolved
Partnership

The Geneva Watch and Optical Co.,
Los Angeles, Cal.

Shiff Bros., Wheeling, W. Va.
Snyder Jewelry Co., El Paso, Texas
H. S. Summer & Co., Akron, 0.
T. R. J. Ayers & Sons, Keokuk, Iowa
A. Rothschild, Brunswick, Ga.
S. A. Fess, Kearney, Neb.
Amos Plank, Hutchinson, Kans.
Kingsbacher Bros., Pittsburgh, Pa.
A. Kurtzburn & Sons, St. Louis, M.
The Maier Jewelry Co., Aberdeen, Miss.
The J. P. Trafton Stock, Los Angles,Cal.
J. E. Jones, Tumacari, N. M.
Globe Jewelry Co., Globe, Ariz,
United States Government Collector

of the Port
Benj. Rice, Tulsa, Okla.
Burt Ramsay, Cleveland, 0.
Walker-Ellis Co., West Point, Miss.
P. H. Lindholm, Lexington, Miss.
A. K. Jobe, Jackson, Tenn.
Prontaut Jewelry Co., Augusta, Ga.
H. H. Lichtig & Co., Mt. Clemens, Mich.
My Seventh Sale in Atlanta, Ga.-over
$75,000, letter of testimonial in
previous KEYSTONE

Williams, Barker & Severn-over 1600
pieces of Diamond Jewelry and
Watches to the trade in Chicago

William Kutz, Bellevue, 0.
The Gabrial Jewelry Co., Mobile, Ala.
Kingsbury & Lambert. Ripon, Wis.
C. C. Younglove, Newbury, Mich.
L. F. Dresser, Michigan City, Ind.
Alvin Powers, Salem, Oregon
Welte & Welting, Peoria, III.
Carl Von Seutter, Jackson, Miss.

1
11100pills.- •

-.n41411111

This summer I was selected

to conduct the most important

sale ever held in Peoria, the

second city in size and wealth

in Illinois, by its leading and

largest jewelry firm, Welte &

Welting. Mr. Weiting being

the President of the -Jewelers'

State Organization, with his

wide aquaintance among the

leading men in this trade, was

certainly most competent to

select an Auctioneer. After a

complete investigation and wide

correspondence I was selected

to conduc tthe sale, making it an

unqualified success for several

weeks in mid-summer. The out-

come was not only satisfactory

as far as volume but, what is of

more importance, the real results.

Write them.

See that it is recommended
by men and firms of author-
ity in the trade.

You will be impressed with the
high standing of those who
recommend our school when
you read the testimonials in our
catalogue.

Notice whether the highest
class of business houses em-
ploy its graduates.

Our graduates are occupying the
highest positions- for instance,
withTiffany's, NewYork; Bailey.
Banks fir Biddle's, Philadelphia,
etc. We will send you on request
a list for reference.

Find out whether it advises
inquirers honestly what it
can do for them.

A good school will not state
how long you should attend to
become proficient until it has
learned what your present ability
and experience are.

See that it is located where
you can live well at least
expense.

Lancaster is unexcelled in this
respect; our catalogue explains
why.

Mermod-jaccard & Co., St 
Louis  $100,000

Duhrne Bros., Cincinnati  75,000
Rogers Pollinger, Louisville  5o,000
Geo. W. Briggs, Pittsburgh  70,000
King, Moss & Co., San Fran-

cisco   85,000
Keil & Hellich, Chicago  65,000
C. D. White & Co., Minneapolis 40,000
Hight & Fairfield, Butte  65,000
Parmlee Bros., Los Angeles  42,000

D. II. McBride, Akron  25,000
Freeman Jewelry Co., Atlanta  0,000

F. 13. Lewis Co., Cleveland $ 5o,000
Oscar Heinze, Quincy 20,000

G. A. Schlechter, Reading  25,000

Sigler Bros., Cleveland 
Bocker & Lathrop, Syracuse 38,000

J. II. IIavil Estate, Hamilton,
Ont.   25,000

L. J. Marks, Kansas City  60,00o
Burns, Barry Co., Memphis  50,000
Theo. L. Rugg, Des Moines. 47,000
Birely & Son, Oshkosh  20,000
David Goldberg 
Sipe & Sigler, Cleveland  175,000

years past-all Triumphs

I,. Luckhardt Johnston 
W. F. Kirkpatrick & Co., St 

Joseph   25,000
C. E Buhre, Topeka  28,000
W. H. McKnight & Sons,

Louisville   50,000
The Pairpoint Co., Chicago. roo,o00
A. M. IIill, New Orleans  200,000
The Knickerbocker Co., New

York   50,000
Morseman & Feagan Co., St.

Paul  

W. A. Gill, St. Louis  70,00o
R. Van Kuren, Savannah  38,000
lien Sands, Cleveland  40,000
Geo. P. Winder, Troy  28,000
Lippman Bros., Altoona  25,000
1. P. Stevens, Atlanta  25,000
1.issner Co., Los Angeles  35,000
A. M. Goldman, Seattle  38,000
Kennedy & Koesler, Detroit  31,00o
Tos. Fields, Galveston  28,000
). C. Melichamp. Atlanta  25,000

B. Wingerten, Akron, Ohio  33,000

We will send you free on request our finely illustrated book of information.
Those desiring to enter our school this fall should arrange it with us now so as to be sure of accommodation.

Vie Ezra F. Bowman Technical School of Watchmaking and Engraving
LANCASTER PENNSYLVANIA TELEPHONE-HYDE PARK 4745
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"The greatest book ever published in the Trade."
"Worth ten times its price to any engraver or beginner."
"The Author's name is proof of its worth."
"A Sure Guide. Interesting and instructive."
"Most instructive; a child could understand it."

This is what they say of the new book by FRED HOLMES REES

The Art of Monogram
Designing and Engraving
Also author of "Modern Letter Engraving," "The Art of
Engraving," and President of the Rees School, Rochester, N. Y.

ci A complete monogram book, showing all the styles used, and•giving de-
tailed instructions how to design and engrave same. q Alphabetically indexed,
enabling the reader to refer to any style of monogram at a moment's glance,
and to most troubles in monogram work. q The book shows and gives in-
structions how to make 75 different styles of monograms. q The book is
beautifully bound and illustrated, showing over 75 cuts from original plate
engravings. q The price of the book is $2.00, mail postpaid. Money refunded
promptly if not worth many times its cost to you. q Just the book you have
always wanted. A book every jeweler shoal have. q Send your order at
once. Orders filled as received.

The Rees School AgfEwir,T.

INDISPENSABLE TO THE RETAIL JEWELER
Au assortment of Wells' Perfect
Self-Conformhd Ring Adjusters.
Ask your jobber for them, or I
will send prepaid at once Only
on receipt of price) sizes as
assorted in each unbroken
dozen at the following prices:
1 doz. 10 K. gold, $3.75; 1 doz. gold
filled, $2.00; 1 doz. metal, me.

Samples of one small and one medium-large gold
filled and one metal adjuster will be sent for
SOc , stamps or M. O. Address

CHESTER WELLS. Meshoppen, Pa.

BenerIlleckmall
Successors to G.F.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine_

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Cases
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

TOWER an  STREET CLOCKS
For particulars, write us, mentioning

THE KEYSTONE

E. HOWARD CLOCK CO.
list'd 1842 BOSTON, MASS., U.S.A.

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
Guide," the finest book published for inventors.

Best references. Established 20 years.

WIN. N. IVIOOR
Loan and Trust Bldg.. Washington, D. C.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time—no age limit—day
and night classes.

Write for free catalogue containing
full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

KLEIN0BROS
LAPIDARY 0 CO

_ 
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S
 

72
E. MADISON
STREET

CHICAGO
ILLINOIS

■

DIAMONDS arid F'REIOUS -STONES

BOUGHT AND SOLD
POR SPOT CASH

Appraisements made for estates or individuals

J. J. COHEN
1011 Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

FRED A. HASKELL Letter, Jewelry & SouvenirENGRAVER

206 Weybosset St., Providence, R. I.

11.1-114.1.1r II
ENGRAVED SOUVENIR SPOONS

Send us Spoons and we will Engrave
Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

sssoerto,av.
SPECIAL NOTICE.—These "washers" are

covered by United Slates Patent
No. 894,314, and all infringements
will be prosecuted.

Urich Patented Perfect Fitting

Case-Screw Washer
Fits perfectly under screw head, and almost invia-

ble, and has a neat appearance.
Holds movement securely in case, even if case

shoulder is worn away or sprung.
MADE IN ALL SIZES, FROM GERMAN SILVER.
PRICES: Gross, $1.50 ; 4 doz. package, asst., 50c. ; single doz., 15e.

FOR SALE AT ALL MATERIAL HOUSES

S. URICH, 334 Columbus Ave., New York City

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen

LINDNER & CO., Cincinnati, Ohio

sigr SPOT CASH for Jewelry Stooks-0g
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 54.1 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

NEWARK BRUSH 
COMPANY

BRUSHES

253 
MULBERRY STREET 

NEWARK., N. J.

____----

Polishing Set 
Complete, $2.00, 

Prepaid

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING 

BRUSHES

SATISFACTION 
GUARANTEED OR 

MONEY 
REFUNDED

When writing to advertisers kindly mention The Keystone

lye

The Famine of Competent Watchmakers .nd Engravers
still continues. We know of a dozen good positions for every watch

petent to fill them—hear of new ones every
day. Why not let us make a competent
Watchmaker, Engraver and Optician of you?
We will do it in a short time, and a position
will be waiting for you at twice the salary
you are now receiving. Send today for our
prospectus. A postal will bring it. It gives
full information.

THE PHILADELPHIA COLLEGE

OF HOROLOGY

Broad and Somerset Sts.,Philadelphia,Pa.

repairer that is co,rn-

Read
Our Large

Advertisement
in the

Holiday Issue
October 15

REFINERS 
=spier and 

any
shape—solids or

Sweep Smelters  liquid s,
swee

pszsgohr

filings. Prompt
Established 1080. returns.

THE W. L. ROBERTSON CO.

13 and 15 Franklin Street, Newark, P4. J.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

. CATCHY
ENGRAVING
in SPOON BOWLS at
Popular Prices

LET US ENGRAVEA SAMPLE

" Artistic Monogram and Letter
Engraving. Oilding.

Send for price-list.

UL,L,STROM olik CO.

• Ashland Nebraska

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin

Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem-Wind
Movements

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY 83 NASSAU STREET, NEW YORK

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

The Triumph Jewelers' Lamp
A 300 Candle Power Lamp for Home,
Store, Shop, Work Bench, Library, Desk
—wherever a safe, powerful light is
wanted or stand lamp can be used
Turns up and down like gas; carried
around with greater safety than kero-
sene lamp; gives 10 times more light TR lUtn
at less than q cost to operate, which a child
can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide which
use you want. Send for it at once. Today. It's free.

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

CROUCH & FITZGERALD

Jewelrg Sample Trunks and Gases
Extra Deep Trunks and Cases Always in Stock

177 Broadway 154 Fifth Avenue
Bet. Cortlandt 3r Dey Sts. Corner 20th Street

723 Sixth Avenue
Between 41st and 42d Streets

NEW YORK

I BUY JEWELRY STOCKS
Tralson pays liberal cash prices for Diamonds, Watches and Jewelry.

Send stocks no matter how large or small and get immediate r
eturns. Goods will be

returned if offer is not satisfactory. National Bank references given if desired.

M. IRALSON, Masonic Temple, Chicago, Ill.

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago,

Ebony
Goods

I. B. Ash
Rockford,

Illinois

ENAMEL
Opaque and Transparent Enamel of every

variety constantly ou band and !mule to order.
Also a full line of Enamelers' 'Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers

14 Calender St., Providence, R. I.

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Sts.
TORONTO, ONTARIO

H. R. PLAYTNER, Director

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1 400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.

SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kindsof

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.
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Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "SitilatIOnS Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisemen1s. THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the ismue of the 15th of
the sante month.

elend bank check or draft, or postal
or express money order for $1.00 and
or r, or postage stamps for smaller
anntunts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser 'mixt accompany the copy of
the advertisement.
Advertisers who are not subscribere

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING Co.

809 - 811 - 813 N. 19th Street, Philadelphia, Pa.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than zs
cents.

YOUNG MAN desires permanent position
as watchmaker, jeweler, and engraver

under capable workman, where can have op-
portunity to advance; steady habits, good
ref. Ellis Knapp, Elsberry, Mo.

YOUNG 1■1A1■1:, watchmaker and engraver,
desires position to work up as salesman,

with shorter hours at the bench. Frank
Gorden, loo6 Calhoun street, Fort Wayne,
Ind.

SITUATION wanted in southern California
by young watchmaker, jeweler, engraver;

six years' general exp.; wages reasonable;
Ai refs. C. W. Cann, Geneseo, Ill.

BY first-class watchmaker and optician,
registered in Nebraska; At refs. Box

865, West Point Neb.

WATCHMAKER, first-class, can do most
railroad work; best of ref., own tools;

prefer middle west. George S. Peck, Well-
ington, Kan.

WATCHMAKER'S asssistant, under good
watchmaker, age 20, two years' store exp.;

can do clock and jewelry repairing; own
lathe; excellent refs. Albert H. Oehlers,
Kilbourn, Wis.

WANTED—To do watch repairing for the
trade with material house in same town;

can furnish best of refs. as to character
and ability. Address "Watchmaker," 16
East King street, Lancaster, Pa.

BY young man, 23 years, as watchmaker,
jewelry repairer and salesman, by No-

vember 15; salary $25. Address Earl F.
Hebb, Thermopolis, Wyo.
FIRST-CLASS German watchmaker, 26

years of age, single; twelve years' exp.
at the bench, one year in this country;
,peaks English fairly well; has diploma
from Germany, also complete set of tools;
strictly temperate; permanent position;
first-class ref. from Germany and America.
"W 725," care Keystone.

YOUNG man desires permanent position as
designer and engraver in a jewelry store;

will assist as salesman; refs. given. Write
K. F. Schweitzer, Ravenna, Ohio.

AMERICAN, 35, single, very steady, sober,
genial, no bad habits, reliable; good

watchmaker, first-class plain engraver; good
at repair, can handle store; several years'
exp.; also year and half at Bradley; prefer
small town central west, something perma-
nent; no pawnshop; clean record, best
recommendations, have tools. Arthur W.
Mabbette, 3022 Ezekiel avenue, Zion City,

BY young man, age so, with tools, position
as assistant watchmaker and clock re-

pairer; three years' exp.; can furnish good
cis. "M 727," care Keystone. 

YOUNG man, graduate optometrist and
first-class engraver, desires position about

October 20; southwest preferred; At ref.
"II 716," care Keystone. 

NIANAGER of repair department with one
of the leading jewelry firms wishes simi-

lar situation in United States or Canada,.
very, rapid, special exp., best refs. "V
7.29,' care Keystone.
WATCH and clock maker, plain engraver;
can do some jewelry repairing; good

salesman, total abstainer; own tools; Dutch
nationality, gentleman of good appearance
and education; will start in very reasonable
if permanent position. "C 712, 

, 
' care Key-

stone.
(Continued op page 1906)
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SITUATIONS WANTED

(Continued from page 1905)

FIRST-CLASS watchmaker, married, eleven
years' exp. at bench, four years' exp. rail-

road work; can also do jewelry and clock
work and engrave; good salesman, honest,
upright, good recommendations; Nebraska,
Iowa or Colorado preferred. Box 1273, Al-
liance, Neb.
WATCHMAKER, can do railroad work
and plain engraving; good habits, have

own tools; good ref., ten years' exp.; middle
west preferred. George Hoffmann, 1410
Howard street, Omaha, Neb. 
AS watchmaker and plain engraver; bench
work only; $15 per week; West Virginia

or Virginia preferred. Ar ref. A. S.
Coffman, Wolf Creek, W. Va. 
BY November i by good watchmaker,

fair engraver and graduate optician; Col-
orado, New Mexico or west Texas pre-
ferred; own all tools and test case. 

pre.
ferrel;

care Keystone.
POSITION wanted at once by first-eiass

watchmaker and expert engraver, $25 per
week; refs. and samples. Address Box 235,
Littlestown, Pa. 
FIRST-CLASS watchmaker open to posi-

tion at once; experienced on railroad
watches. D. S. Parsons, Water Valley,
Miss.
GOOD watch, clock maker, engraver, and

have had some experience in manufac-
turing iewelry, want to go west, near Den-
ver or some place with some old substantial
house with chance to show ability and good
promotion; good designer and cutter auto
monograms. "H," care Fidelity Jewelry
Co., Terre Haute, Ind.
WANTED-A position as watchmaker,
jeweler and engraver by January is or

February i ; five years' exp., good refs.;
prefer German settlement if possible; can
wait on trade. Address Martin Koop, Lis-
bon, N. Dak.

GENTLEMAN of wide experience in the
retail and wholesale jewelry business is

open for a proposition for the next six
months primarily, but if mutually agreeable
would make permanent contract; practical
watchmaker, optician, with diploma; cour-
teous salesman, window dresser. "L 73i,"
care Keystone.

POSITION wanted as watchmaker; fair
engraver, age 25, honest, single and good

habits. "D 709," care Keystone.
FIRST-CLASS watchmaker, jeweler and
salesman; fair engraver; capable of han-

dling railroad work. Address M. E. Garmoe,
Oelwein, Iowa.
FIRST-CLASS watchmaker and plain en-

graver wants steady position; young man,
single, no bad habits, nine years' exp.;
own tools; Florida coast town preferred.
"H 703," care Keystone.
WATCHMAKER-OPTICIAN wants per-
manent position; practical on watch re-

pairing, stone-setting, optics, soldering;
sober, steady, reliable; reasonable terms by
contract; refs. exchanged "B 702," Key-
stone.
BY young man to assist on watches or

clocks; can do good work on both. Ad-
dress "Watchmaker," Box 14, Mountville,
Lancaster County, P's.
GOOD watchmaker desires position in good
town; young man, married, sober, reliable

and competent; good experience on railroad
work; tip-top refs.; start at $20 per week
if there is chance for advancement, other-
wise position won't be considered; must be
permanent. "G 736," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-Engraver, jeweler and clock
repairer; only first-class man with refs.

need apply; position permanent; samples of
engraving, stating salary wanted, in first
letter. H. D. Fisher, Oswego, N. Y.
FIRST-CLASS watchmaker at once; one
who can assist as salesman preferred;

permanent position, first-class store; give
age, exp., refs. and wages wanted in first
letter. Charles E. Davis, 303 Central
avenue, Great Falls, Mont.
WATCHMAKER experienced on railroad

work:, permanent Position for competent
and reliable man; give refs. and state wages
expected in first letter. Bogle Brothers,
White River junction, Vt.
JEWELRY repairer and stone-setter, one
who can assist on watch and clock work

preferred; permanent position for competent
and reliable man; give refs. and state wages
expected in first letter. Bogle Brothers,
White River Junction, Vt.
FIRST-CLASS watch repairer who can also
do letter and monogram engraving. Apply

to W. J. Fritz, Pt. Townsend, Wash.
At WATCHMAKER, one who can assist
in optics and do plain engraving; must

speak German; good salary to right man.
"S 704," care Keystone.
YOUNG man desirous of learning the
jewelry trade; first-class ref. required;

state age, exp. and salary expected. A. E.
Anderson, Broken Bow, Neb.
WANTED-First-class watchmaker and en-
-raver; must be able to do railroau watch

and fine monogram engraving; send samples
and wages desired also refs. John C.
Pierck, Springfield, Ill.

HELP WANTED

GOOD watchmaker, plain engraver, sales-
man; one who can do ordinary jewelry

repairing preferred; send sample engraving
and full particulars of exp.; photo if pos-
sible; permanent, state wages. G. L. Ab-
bott, rob North Washington avenue, Lan-
sing, Mich.
WANTED-Salesman and window trimmer;

give full particulars. Albert Edholm,
Omaha, Neb. 
WANTED-Watchmaker for watches and
clocks; give full particulars. Albert Ed-

holm, Omaha, Neb.
WANTED-Experienced all-around man,
good watchmaker,

id 
fair engraver; if opti-

cian will pay beses salary a commission
on optical work; state salary in first letter,
furnish refs. and sample of engraving per-
manent position to right man. Address
H. W. Curry, Sydney, Nova Scotia.
WANTED-Stuvenir engravers for spoon
bowl work. Ullstrom & Co., Ashland,

Neb. 
WANTED-E.perienced watchmaker and
engraver in good Illinois town; state age

and salar- exPected; would consider partner.
"L 715," care Keystone.
ENGRAVER ind second watchmaker, must

be a first-class engraver and able to do
watch work. Answer, stating salary ex-
pected on start; steady position to the right
man, with opportunity of advancement;
must have own tools and furnish sample of
engraving and refs. Address "K," 1323
East Main street, Richmond, Va. 
WATChulAKER and engraver wanted, a

first-class watchmaker that is a first-class
engraver; steady position to the right man;
salary on start $25 per week; must furnish
refs as to character and ability. J. T. Al-
len & Co., Richmond, Va.
YOUNG single man as watchmaker, jewel-
er and engraver; permanent position to

right man; give refs. in first letter, salary
wanted. P. T. Nicholson, Tallahassee, Fla.
JEWELRY repairer and stone-setter, one
who can assist at watch repairing; man to

do general work preferred; state exp. and
salary expected, give refs. in first letter;
permanent position for right man; young
man preferred. "E 723," care Keystone. 
FIRST-CLASS watchmaker, jeweler and en-

graver to take charge of repair depart-
ment; state age, ref., exp. and salary
wanted. C. W. Hodgson, Park City, Utah.

$35 WEEKLY for an experienced, quali-
fied manufacturing jeweler and engraver;

permanent position to capable man. Albert
Pfeifer & Bro., Little Rock, Ark.

WANTED, at once, watchmaker and en-
graver; steady position. "S 732," care

Keystone.
WANTED-Assistant watchmaker and en-
graver; good position to right party. Send

refs. to Charles P. Ward, Yonkers, N. Y. 
WANTED-Engraver and watch repairer;

state salary wanted; give ref. and full
particulars in first letter. P. G. Diener,
408 Market street, Harrisburg, Pa.
WANTED-Engraver and clock repairer;

state salary wanted, give ref. and full
particulars in first letter. "D 711," care
Keystone.
WATCHMAKER optician and engraver;
permanent position to the right party;

state age, refs., exp. and wages wanted in
first letter. John E. Weiland, New Lexing-
ton, Ohio.
AT ONCE, watch and jewelry repairer,
good salesman, and prefer engraver;

young man with good habits; give ref. and
state salary expected in first letter; must
have own tools. W. R. Bell, Murfrees•
boro, Tenn.
YOUNG man, watchmaker, engraver; must
be pleasant, sober and reliable; a per-

manent position for the right man. A. C.
Baker, Marathon, N. Y.
SECOND watchmaker, one who can en-
grave and wait on trade; small salary to

start, permanent position. Clark's, 4308
Germantown avenue, Phila.
AT ONCE, a first-class engraver and jewel-
er; $25 per week and permanent position

to right party; refs. required. Rosenfield
Brothers, Leavenwortn, Kan.
WATCHMAKER and engraver, good, all-
around man ; permanent position; state age

and salary wanted. Albert IN orstedt, Mount
Carmel, Pa. 
SECOND watchmaker, good on repairing

clocks and jewelry; must have good
refs.; state all particulars in first letter.
"L 728," care Keystone.
WANTED-Watchmaker who can speak the

Finlander's language; state ref. and exp.
Davis Bros. & Co., Sudbury, Ontario, Can.
As WATCHMAKER and engraver, all-
around man; send sample of engraving

and wages expected at once. T. B. Phillips
& Bros., Bellaire, Ohio.
WANTED-At once, first-class watchmaker,
engraver or optician; permanent position

for a good man; salary $25 per weelc. Ad-
dress, with refs. and give particulars, J.
Lowinsohn, Birmingham, Ala.

WANTED-Immediately, good salesman,
optician and window trimmer for retail

jewelry store; man of good habits and
experience; permanent position to right
man; salary $25 per week. Address, with
refs., giving experience, J. Lowinsohn, Bir-
mingham, Ala.

HELP WANTED

MANAGER for clock manufacturing and
jewelry business; successful high-grade

business man of some financial standing;
salary and bonus to right party. George V.
Horgan, Commissioner of Industries, 409
Chamber of Commerce, Buffalo, N. Y.
EXPERIENCED engraver, good position
for right man; send samples and give exp.

when applying. James K. Lemon & Son,
Louisville, Ky. 
BY October T5 first-class watchmaker, one
who can also do engraving; must have

thorough knowledge of watch repairing and
fast; state wages wanted and full particu-
lars in first letter. A. 13, Kurtz, 131 Main
street, Connellsville, Pa.
WATCHMAKER and engraver, capable of
caring for railroad watch work; perma-

nent position; give refs. and salary wanted
in first letter. Otto Supe, Sault Ste. Marie,
Mich.
WANTED, two experienced travelers for
large Chicago wholesale jeweler; good

refs. and good acquaintance in Michigan,
Wisconsin, Minnesota, Dakotas and Iowa.
A.I.ip, 1205 Heyworth Bldg., Chicago. 
WANTED-A good watchmaker, one who
can repair watches, clocks and jewelry

properly; also experienced in waiting on
trade; send full particulars and photo in
first letter; state age. C. Aug. Carmany,
Coatesville, Pa. 
WATCHMAKER and engraver who can

handle half interest in a $2,500 stock and
who will run the same at $15 per week;
other interests require my attention. For
further particulars address "S 713," care
Keystone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 54x East Forty-
sixth place, Chicago, Ill. 
PARTNER wanted in established manu-

facturing business; first-class setter and
jeweler with about $r,000 to $2,000; more
capital needed to handle increasing business.
"L 652," care Keystone. 
WANTED-Three or four up-to-date wall
cases for jewelry store; must be first-class

condition. "W 707," care Keystone.
WANTED-First-class set of fixtures for a
jewelry store; must be in good shape and

cheap for cash. Fred Warren, Biloxi, Miss.
WANTED-Glass front for shelving, twenty

feet long, five feet high; must be bargain.
Box 98, Blue Earth, 'Minn. 
WANTED-Timekeeping street clock, must

be cheap for cash; give full description
first letter. Frank Benham, 6i8 Summer
street, Kalamazoo, Mich.
WANTED to buy good paying jewelry
store; prefer mild or warm climate;

state bench work, annual sales, amount of
stock and all particulars first letter; I have
orange land and cash. C. H. Allen, Mart,
Texas.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses 
A BUSINESS that has cleared $6,5oo net

yearly last five years- clean stock; new
fixtures; fine climate; leading store; nice
city; invoices $25,000, part paper. "H 635,"
care Keystone.
JEWELRY store, northern Indiana town,

population 1,000; cash price $600; making
$125 per month; write for information$
poor health reason for selling. "S 734,'
care Keystone.
ON account of other business, good-paying
jewelry business in fine manufacturing

town of 6,000, located in southeastern part
of New York state; large territory to draw
from. "N 735," care Keystone. ,
A GOOD bargain for immediate sale of
jewelry store; excellent location, town of

1,000 inhabitants. For particulars address
W. E. Crabill, Wa-Keeney, Kan.
BIG BARGAIN-Jewelry, watch and clock

repairing business; established 1873; last
twenty years in same location; old age
cause of selling; act quickly. A. H. 24,
1201 Heyworth building, Chicago.
UP-TO-DATE jewelry store, invoice about
$2,000; will discount z5 per cent if sold

this month. Address Box 296, Rocky Ford,
Colo.
GOOD jewelry business, 3,000 people; no

other in town; mining, monthly pay-roll
$so,000; $1,5oo stock, repairs $125 month.
Lock Box 166, Carriers Mills, Ill.
$700 REQUIRED-Only jewelry store.

Address J. P. Arnolds, Calistoga, Cal. 
RETAIL jewelry business in Portland,

Ore., $7,000 to $8,000; terms if desired;
fine repair trade; correspondence solicited.
A. Vuilleumier, 250 Adler street, Portland,
Ore.
JEWELRY store in large flourishing

country town; write for particulars. J.
W. Brereton, Bowling Green, Va.
PAYING jewelry business, established six

years; town goo, growing fast; stock and
fixtures invoice $4,000, can reduce; build-
ing twenty-four by forty feet, plate glass
show windows; sell for $2,400, or lease;
reason for selling, going to city. "C 708,"
care Keystone.

FOR SALE

Stores, Stocks and Businesses
ONLY jewelry store in up-to-date Idaho
town of 1,600, railroad division; about

$2,000 required; low rent, fine location,
terms cash- all new, salable goods; best of
reasons. aW 733," care Keystone.
WELL-ESTABLISHED jewelry, optical
and novelty store in Mississippi county

seat town of over 4,000 population; stock
and fixtures really new invoice reduced to
$2,500; established eighteen years in Ms
town; summer and winter resort; large
modern store with four rooms; new build-
ing, best location, $3o rent; no state op-
tical law; will sell for cash only; reason for
selling, near deaf and old are, 62 years.
Box 3, Bay St. Louis, Mississippi. 
NEW ORLEANS jewelry and optical bus-

iness, established fifteen years; good re-
pair trade, stock about $12,000, can reduce;
present owner will retire, property for sale.
"C 726," care Keystone. 
JEWELRY store in one of the best black

land towns in north Texas; stock invoice
$4,600; only exclusive jewelry store in
town; 3,000 inhabitants; can reduce some.
"G 721," care Keystone. 
JEWELRY and optical business; good

Kansas town; everything practically new;
large railroad shops; good opportunity for
a hustler; $1,5oo necessary. Don't answer
unless you mean business. "0 724," care
Keystone.
WELL-ESTABLISHED jewelry and optical

business in central South Dakota county
seat town; nearest opposition twenty miles;
$55,00.0 courthouse and jail now under con-
struction; a genuine opportunity, reasonable
price; going west for father's health. Ad-
dress "R 722," care Keystone. 
JEWELRY and optical business, established

1884; $2,000 will buy stock, tools, ma-
terial, good-will and fixtures; can reduce;
a snap for a hustling man; low rent; no
opposition; a good run of bench work. J.
M. Norcross, Pemberton, N. J. 
GOOD location, booming city, new steel

nlant being built; plenty repair work for
two men; can readily reduce stock and fix-
tures to $800. If looking for good location
answer. "B 720," care Keystone. 
CALIFORNIA-Good jewelry business in
town of p5,000; inspector for two rail-

roads; invoice about $8,00o. Address "K
706," care Keystone. 
ESTABLISHED jewelry and optical bus-

iness with good-paying variety business in
connection; also residence property; all in
county seat town in best county in Kansas;
$4,000 cash swings the deal. "M 719,"
care Keystone. 
JEWELRY stock of $2,500 in Iowa county

seat town of $5,000 population. "B 730,"
care Keystone. 
ESTABLISHED jewelry business in grow-

ing Iowa town of 1,200; invoice about
$2,000, yearly business $4,5oo; easy terms;
other interests; no competition. Shepherd.
Weeks Jewelry Company, Monmouth, Ill. 
JEWELRY and optical business; also

building, or will rent building to pur-
chaser; good business, good town; popula-
tion 1,000; sell on invoice; business estab-
lished fourteen years, only one in town;
stock $3,000, no less, fixtures $600; sales
and repair work for 1909 $4,754; sales and
repair work for icao $4,686; margin av-
erages each year close to $2,300; location,
north Missouri, healthy and prosperous
country; glad to answer questions. "G
714," care KePstone. 
JEWELRY stock and fixtures; will invoice

about $2,000, and good opening for good
jeweler with some knowledge of optics;
good town, with electric lights and water,
and no competition; reason for selling, have
other business that requires a greater part
of my time; will rent or sell building. .Ad-
dress J. E. Hecht, Monticello, Ga.
EXCLUSIVE jewelry store, Illinois town

2,600; clean stock, invoice $3,200; liberal
discount. "B 717," care Keystone.
ESTABLISHED jewelry business in county

seat, college town, population 5,000;
Boise valley, southern Idaho; one other
store; fixtures invoice $1,050, stock $2,500;
two years' lease. "H 641," care Keystone.
UP-TO-DATE jewelry store and loan omce;
no dead stock, nice fixtures; good business

in the city of Buffalo, N. Y. For particu-
lars write C. N. Borne, 213 Allen street,
Buffalo, N. Y.
A PAYING jewelry and optical business in
a good town about sixty miles from Phila.

delphia; low rent, stock and fixtures will
invoice about $2,250, yearly business over
$5,000; stock new and Up to date; this is
an excellent opportunity for a good work-
man; have other business that will take all
my time after January 1, 1912. "J 705,"
care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Co. outdoor electric
flashing watch sign at bargain. "C 653,"

care Keystone.
WALTHAM lathe, wheel-cutting and
rounding-up attachments, universal face

plate, slide rest; a stock of watch material
will be sold cheap. 0. P. Burris, Brooks-
ville, Fla,

FOR SALE

Miscellaneous Merchandise and
Equipment

ONE Swiss universal lathe, perfectly true
and in first-class condition; price $10.

Address Morrow & McRoberts, Lancaster,
Ky. 
EATON & GLOVER engraving machine,

cost $75, with attachments, including die-
cutter, three sets type, figures; in perfect
order; sell $25. Albert Kamp, Ossining,
N. Y. 
BARGAIN-Missman s engraving block,

watchmaking and engraving tools; books
on watchmaking, engraving and optometry.
F. T. Gustafson, Jamaica, Iowa.
SECOND-HAND jeweler's outfit, very com-

plete and in excellent condition; taken in
exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland,
Ohio. 
ONE pair flat rolls, three by one and

one-half, engraved for chased rings and
bangles; one pair fiat rolls, five by three
(both hand power); one screw press, one
large portable assay furnace with muffler.
Am in real estate business and have no
use for them. Send $50 and take the lot.
G. A. Bahn, Box 630, .Austin, Texas.

A BANKER'S 24,000-pound Herring safe,
double time lock and double combination

both doors; good as new, cost $3,750; six
feet nine inches high, four feet three inches
wide; burglar and fire proof; price $1,000,
f. o. b. here. G. A. Bahn, Box 630, Austin,
Texas.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

HIGH-GRADE x7, 21 and 23 jewel move-
ments for oplithalmometer or Eaton &

Glover engraving machine. or what have
you? John E. Weiland, Nw Lexington,
Ohio. 
DIAMONDS, watches and jewelry are of-
fered for mammoth street clock, Bur-

roughs adding machine, large safe with
strong box, two six-foot, one eight-foot all
glass floor cases, sixteen-foot wall cases,
electric motor, a so volt, 6o cycle alternating,
L. C. Smith visible typewriter with desx,
complete set watchmaker's tools, with bench,
diamond scales. Address Jewelers' Ex-
change, Astoria, Ore. 
JEWELERS, ATTENTION! We exchange

that what you have and don't want for
something that will suit you better. Send
us your list. We have: $75o worth rings
and jewelry for watches; 6250 worth lock-
eta for fountain pens, any make; $500 worth
jewelry for large safe; $250 worth material
for watch tools and bench; $350 worth
jewelry for flat and hollowware. Send for
our exchange list today. jewelers' Ex-
change, 594 Commercial street, Astoria, Ore.

EXCHANGE-For jewelry or drugs, too
acres irrigable land, two and one-half

miles of courthouse; three railroads, divi-
sion point. Address Lock Box 44, Bridge-
port, Texas.
SIX-ROOM modern residence, two lots,

close to business center; want jewelry
stock. Apply W. H. Adams, 1421 West
First street, Oklahoma City, Okla. 

HAVING no further use, will offer at a
bargain for cash or new American

watches, one fine standing regulator, two
hanging regulators, one combination jewelry
and umbrella floor case and one fine new
Century engraving machine on cabinet. Ad-
dress E L. Petersen, Plymouth, Wis. 

SEVENTY-FIVE dollar circular alto melo-
phone, new; what have you? Earl F.

Belob, Embar, Wyo.

SPECIAL NOTICES
UNDER TIIIS HEADING THREE CENTS PER WORD

$25 REWARD for return of watch; $25 ad-
ditional for clew to the thief. Open-face

gold watch, no seconds dial, English figures;
movement No. 385256, case No. 49636. By
pressing a rounded projection on one edge
of the case the watch will strike the hour,
and after a slight intermission will give one
stroke for each five minutes after the hour.
This watch was stolen July 6, 1907, and has
probably by this time come into responsible
hands for repairs. Please look through
your records and communicate with "C
682," care Keystone.
HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 
LOST OR STOLEN-Open-face gold re-

peater, No. 3316, made by A. Golay,
Leresch & Fibs; $so reward for recovery.
A. I. 26, 1201 Heyworth building, Chicago.

I PAY zo per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill. 
THE largest department store in a thickly

populated steel manufacturing center of
western Pennsylvania will rent space to an
optical and jewelry department. "K 718,"
care Keystone.

SPECIAL NOTICES

PEARLS, Pearls, Peal Is and Slugs. I pay
highest prices for fresh water pearls and

slugs; send same to me for estimate. Turn
your pearls into money. Bank reference in
Luverne. Frank C. Wittenberg, jeweler
and pearl buyer, Luverne, Minn.

BUSINESS NOTICES
UNDER THIS HEADING TIIREE CENTS PER WORD

SHIP chronometers for sale, in fine con-
dition; price $5o, $75, $loo. W. H. En-

haus & Son, 31 John street, New York City. 

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill. 
I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
erences furnished upon request. Emil Noel,
54i East Forty-sixth place, Chicago, Ill. 

SEND your watch case repairing to Art
Watch Case Co., 8 North State street,

Chicago. 
FOR FIRST-CLASS work and prompt

service try Art Watch Case Co., Cham-
plain building, 8 North State street, Chicago.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.
CASH paid for all kinds watch movement

boxes, watches, watch glasses, watch cases,
movements, materials, alarm clocks, etc.
John Remillard, Carrier 40, Springfield,
Mass.  
OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Co., 8 North State street, Chicago. 

OLD ENGLISH and Swiss key-wind cases
changed to take American stem-wind

movements; Hunting cases changed to open
face. Art Watch Case Co., 8 North State
street, Chicago. 
CURIOSITIES-California gold charms,

quarters, halves; 35, 60 cents each.
Fechner, St. Augustine, Fla. 

THE Omaha Watch Repairing, Engraving
and Optical Institute is the most practical

and obtains the best results of any school
in America. We. have students from four
different schools who came here to finish.
We furnish watches and clocks for student
practice the first day here. No humbug
here; we are open for investigation. Neither
do we give tool and model work for months.
It cost one of our students $1 oo per month
in one of the largest schools to stay there
five months, but he had no watch work in
that time. Large or cheap schools can not
furnish the student the grade of work we
do. This is important to students. One
year here is equal to three years in other
schools. Write for particulars. Tarbox and
Gordon.

LEARN
%JEWELERS
ENGRAVING
"The School that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will Improve the skill of any engraver and
!sake him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

Learn Watchmaking
Watchmaking pays and you
call earn while you learn.
Write for FREE ROOK,

"How to be a Watchmaker."

Postal bri Ti gy it.
STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

ifisiow
akihrork

THE•KINDIOU-CALLYOUR.OWN -

flown 1112, Masonic Temple, Chicago, Ill.

Repairing
For the Trade
of Conaplleated and Ordinary

Watehes,W heel and Pinion Cut-
ting, Demagnetizing, etc., care-
fully and promptly done by an
expert. A. JETTE

Established 1899 Lancaster, Pa.

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt sad efficient service Write for shipping stickers

M. S. BOWER. Mgr.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
WS E. 12th St. : Kansas City, Mo.

WATCH WE E AIRING
ERICHSEN, KRAUSE & CO.

10013•37 South Wabash Avow,. CHICAGO,
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L. H. DODD 8z CO.
FORMERLY OF BRIGGS & DODD

All Correspondence Long Distance Phone,
Strictly Confidential Drexel 2906

Since January, 1910, I have conducted the largest

and most successful sales ever made in America.

Acknowledged by the trade as holding first place as

a Jewelry Auctioneer for more than twenty years.

Have just closed an eight-week Sale for

Watson Bros., Calgary, Alberta, which

was the greatest successful "Auction

Sale" ever made in Northwestern Canada,

closing out the entire Stock amounting

to over a Hundred Thousand Dollars.

I am now "Booking Sales" ahead for the

Fall and Winter. Write or wire me if you

contemplate having a sale. I give all sales

my personal attention. I have the stron-

gest and best talent in America to assist me,

giving the services of two of the very best

men in this line of work for the cost of one.

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS

ci The most economical and efficient method
of driving machinery is by means of direct-

connected electric motors.

This method of driving machinety is es-

pecially adapted to roiling mills. To produce

the highest quality of work the speed of the

rolls must be constant, and this is only

obtained by the use of direct motor connec-

tion. There are no belts to slip, and no power

is wasted in driving belts, countershafts and

line shafts.

41 Our line of motor-driven rolling mills
possesses all the superior qualities of our

belt-driven mills plus the advantages of

the motor-driven type.

If interested, we would be pleased to send

further information and quote prices.

ge W. W. OLIVER
Manufacturing Co.
1490 Niagara Street, - Buffalo, N. Y.

of the
hammer

•."

uttioneers
of national
reputation

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

Many large jewelers look with suspicion on a sale by auction, for the reason

of past experience with irresponsible auctioneers and assistants who sell by

misrepresentation, having no knowledge or conception of value of stock.

A sale conducted by Tyler & Gregory means success, the personal service

of two high-class men, with up-to-date methods, original ideas in advertis-

ing. We sell the goods you want sold. An auction conducted along the

lines we advocate and practice never demoralizes your future ; it attracts

new customers and is a profitable advertisement.

We guarantee profits. No stock too large or fine for us to sell. When

writing, give amount of stock and size of store.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. VV. Sturdevant, Newark, Ohio.
Gee & Nuesbaum. Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. T. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Ohio.

C. Morrison, Topeka, Nan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Write today for terms and dates. Correspondence confidential. We invite most careful investigation.

DO PRICES INFLUENCE YOUR PURCHASES ? You can SAVE MONEY by patronizing us. You can depend

on getting the QUALITY as stated on the bill, the styles are up-to-date, material is the BEST and the workman-

ship SUPERIOR. We hope you will give us an opportunity of PROVING this to you.

Another Reduction SANITARY OR
in Price IMPROVED "ILIKIT" SHELL GUARDS

In Gold and Gold Filled Mountings and With Iiim or Frames.

SPECIAL 0,EFEE.-One sample set ef gold-filled 12 " llikit" mountings, etched on

lenses in neat velvet-lined case fur fitting $7.50 net. Per. Doz. Per l'r.

Gold Filled Rimless 1/10-12 K.   $ 6.60 $ .60

Gold Filled 12 K. 1/10 ILI K IT Shell Guards   6.60 .60

A LUMNO IL,IK IT Sanitary Guards 3 50 .45

Gold Filled Rimless 1 :M-12 K.   5.00
Solid 10 K. Gold, Rimless   15.00 1.40

When one dezeii or more are purchased at 011C time we allow 10 per cent. off for cash.

Reisner's Improved Lens Measure at . . .   Net. 83.00 each

'flits frame, the " Flom, 'tip," is

manufactured with S special view to

the comfort of 111,1 wearer, to avoid

all toilet it, of the ears, undue

pressure on nose and temples

when fitted with extra large
or heavy lenses and 10 pro-
duce a neat, becoming
and stylish frame
I,,, any face, 110

matter what the
shape uf it may be.

In the make-up of

the above illustra-

t ion of the "Flex° Tip',

you will see that the ear-picecs

Millie temples :Ire wound around
5,1111 tine Gold or Gold-Filled

I hread, which makes it soft and

pliable, and removes till it

pressu re from the Mee,
such as is caused by the old
st y to of Mt I II' temples. For com-
fort altvays the " Elexo

Flexo Tip Alumno (ram<
which is made from extrr
white fine metal, pc•
doz., $3.10.
12 K. 1/10 Gold-Fill,.
Flexo Tip, $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR
10 Per Cent. Discount for Cash

Send for Our Complete Catalogue of Other Styles

THE ACME OF PERFECTION, FROM $10 to $89

Over Twelve Thousand (12,0001 Satisfied Owners

of the Audemair Prove our Claim for the World

Renowned Trial Case.

For office, in Oak and Leather, also traveling,

with divisions for Stock and Lenses, we offer a

Trial Case known as the Special.

SPECIAL
If you order soon we will furnish you a

fine Zylonite Shell Large Round Eye

Spectacle, straight or half-riding bow, for

$7.50 a dozen Net, and the same in Eye-

glass, from $8 to $12, according to the

style. Special reduction in Polished

Aluminum Spectacle and Eyeglass Cases.

GOLD FILLED SPECTACLES
No. 1, 0, 00 Eye. Made by the IMPROVED AI rrilo I ■.

EXTRA FINISH, WELL TINPERED, HIGHLY* LUSTER1;:let.i.

V564. 10 K., 1-10 Riding 14:tie 

dozen, 8 7.50V5525. 12 K. 1-10 Frames. "Flex° Tip" Cable Temples
5524. 12 K., 1-10 Riding Bow Frames   

41 16

it: 1:‘

5525. 12 K., 1-10 Riding Bow Cable "

1.'565. 10 K., 1-10 Riding Bow Cable "
5354. 10 E., 1-30 Riding Bow  

.. Ai

5355. 10 K., 1-30 Riding Bow Cable "  
It gt

QUALITY GUARANTEED, same as BILLED

0.60
7.00
5.40
6.60
4.00
5.00

Gold and Gold Filled Riding Bow Mountings Per doz.

1194 10 K., Gold, Riding BOW M01111thigs . . . $21.75

1,5594 1-10 12 K., I:iding Bow Mountings   85.60; Cable, 6.75

1,594 1-10 10 K., Riding Bow Motintings   5.40: Cable, 6.61/

5194 1-30 10 K., Riding Bow Nhottntings . . . . .   4.00: Cable, 5.00

.5154 1-40 lo K., Ili.1111:2; BOW 1.111i lti11111.SS 1\101111iing,   3.25.

INTERCHANGEABLE EXTRA WHITE
Per dozen.

lot Qual. 2.1 (pull.
Double Convex, 1 eye . . $ .91 $ .77
Periscopic Convex, I eye, 1.27 .91
Periscopic Convex, 0 eye, 1.23 1.00
Periscopic Convex, 00 eye, 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, let Quail( y.

0 Eye 52-hole. 3-hole. 4-hole.
(10 Eye $1.54 $1.61 $1.68 per doz.

00 Eyel. $1.19 $1.26 $1.33 per dozen

Periscopic Convex, 2.1
0 E.ye '2 4-11,■11,.

All prices quoted ,,Ti lenses from 0.12 to 4.25.

no Eye,

l'sital ailvani:eroyt,i,,Strong

83.10

C8e31.1:::ed Bifocals, 1st Quality, " Interchangeable."

per dozen

leront $8.00 1$11:)1.25

1 liiye,

Where not otherwise stated, we will allow

cash discount 10 per cent.

1.t, Work. Kryptoks and Stevens Quality, 6 , Cash Only : Agents for Stevens & 
Co., Inc.,

Gold Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY,
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING 

MANUFACTURING AND IMPORTING OPTICIANS

5-7 Maiden Lane (Near Broadway)
NEW YORK
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HE ELGIN
SERVICE
BUREAU
BULLETIN

Subject:
Balance Truing

Mud by the
Elgin National Watch Company
Elgin, Illinois, U. S. A.

This

The

Have You Read

This Masterigiece

of Watchmaking?

IN this little book, told
in the plain, simple language of the
shop, is compressed the experience of

a staff of experts, who solve your problems
and simplify your daily tasks at every
glance or turn of the page.

You need the help this free manual gives—
every hour in your shop—in every talk with your
customers. It fortifies your experience with that of
men to whom "Balance Truing" is a science and
an art—and, remember,

Bulletin Is Yours for the Asking
and so is every Bulletin issued by

Service Bureau
"Our Business is to Help Yours"

Every Bulletin we issue on general problems of the trade is the product and
sum of hundreds of specific questions asked us by individual watchmakers
who rely on the Service Bureau for "just aid" in time of question and doubt.

THIS personal service—furnished freely day by day, by
mail to thousands of jewelers—the result of searching ana-
lysis of individual problems by all the members of our

staff—is the trumpet of the Twentieth Century principle of
Co-operation.

Every man's question answered in our regular bulletins—
helps solve the problems of hundreds of others all over the
country. You can cash in on your troubles, by telling them to
the Service Bureau, and by gaining the benefit of its exper-
ience.

IF you have not yet read our
Truing"—the artistic
above—mail us the

accompanying coupon
today. Postage is all it
costs you. More busi-
ness, better work, satis-
fied customers, are but
a part of what it brings
you.

Exfierts of Life Time Ex.fierience Wait to Solve Your Difficulties

and this little book—every page a mine of golden usefulness—is
their credential to you.

ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

first bulletin on "Balance
cover page of which is reproduced
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ELGIN NATIONAL WATCH CO.
ELGIN, ILLINOIS

Dear Sir:
Please register my name as entitled to

the privileges of consultation with your
Service Bureau. It is understood that no
charge is to be made for this service.

Name.

Address 

City...................................
If employed give name of firm.

10—KEY.

909

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH

Constructed like

THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

a watch—looks like a watch—runs like a watch
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C. L. P. CO.
G. L. P. Co. the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry, because they
are on the G. L. P. Co.'s cards, we stamp every
piece of goods made by us G. L. P. Co.

This is the Strongest Guarantee Possible, in safeguarding
the interest of all the jewelry trade.

Thoroughly Appreciating the Immense Demand there is for
goods made by G. L. P. Co. has decided us in
putting onto the market for the fall trade a line
of Solid Gold Front, and Gold-Filled Jewelry
that will surely be to the interest of every retail
jeweler, insisting on their jobber showing them
these new goods.

It is a Conceded Fact, the retail jewelers who buy the G. L. P.
Co.'s goods from their jobbers make for themselves satisfied
customers.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane

Main Office
and Works, North Attleboro Mass.

1911

OTHER WOODSIDE NEWS PAGE IN THE JEWELERS' WEEKLY

Make More Profit on Your Toiletware
Buy the La France by Mail

(3553) La France (Half Size)
Hair Brush, Comb and Mirror, $20
Subject to Keystone Discount and 51 30 Days

Offering this set at this low price
is positive proof of the unusual value
obtainable here through the reduced
marketing costs of our direct by mail
selling plan.

You couldn't get a set of its excel-
lence through any other marketing system
under at least a third higher figure.

The La France comes in the thin
model, now so much in demand—
still is warranted to stand the deep-
est engraving. Its dainty design is
winning universal favor, while the
combination bright and soft grey
finish adds to its charm.

Of course it is full sized, good
weight, fitted with the best furnishings
procurable and 925-1000 fine, as all
Woodside productions are.

Merchants all over the country
tell us that the La France is one of the
best selling models they've ever
stocked. You'll find it a winner, too.
Can't we send you a sample set, with
the agreement that you return it—
at our expense—if you don't think it
will go with your best trade?

Straight through the line from first
to last you'll find equally superior goods
at prices that save you 15 to 20%—
but you can't profit by them unless you
are on our mailing list.

So if you're in the market for silverware this Fall—send in your name to-day. We will forward your
copy of our new 72-page book of sellers, explaining the selling plan in detail and showing why you get full
value for every dollar spent.

Don't bother to write a letter—"Send us your book" on a postal will do. As the edition is limited—mail the
postal—now.

CHOOSE Itesr,oedsg:::isthfeorsalTses MONEY

Woodside Sterling Company
170 Broadway New York
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Sterling and German Silver Mesh Bags
Mr. Retailer:
Have you a line

of Louis Stern &
Company's German
Silver Soldered
Mesh Bags in your
case? If not, con-
sult your jobber
immediately.
They are very

artistically made—
about a hundred
different patterns
in two kinds of
meshes: Regular
and "Hobble."
Every link is sold-
ered. There are
no seams in the
Hobble Mesh.
Mesh attached

with Spiral, Satin
Finish.

Meshes
on all of
our

bags
fully
shirred.
Joints
on bags
of our
make
never
break.
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We manufacture
in 14 K., 10 K. and
High Grade Gold
Filled

CHAINS
BRACELETS
and FOBS

We manufacture
in Sterling Silver

CHAINS
BRACELETS
MESH BAGS

Only
meshes
that
are
fully
shirred
or fully
pleated
are in
vogue at
present.

Illustrations above will give you an idea of a few of our patterns. Illustrations are about 174," actual size, and show .1%, PA and 04 inch bags.
These frames are hand-pierced.

Send for our 100-page Sterling Mesh Bag Catalogue

Sold Through the
Jobbing Trade Only LOUIS STERN C.? COMPANY Sold Through the

Jobbing Trade Only

MAKERS OF CHAINS, BRACELETS AND BAGS

NEW YORK OFFICE : 15 Maiden Lane 158 Pine Street, PROVIDENCE, R. I.(Samples Only)

1913

L 4283

B.B.

TRADE-MARK

2556

CHARMS
SCARF PINS
BUTTONS

4224

Colonial Dame Bracelets

BLISS ° BROTHER: 4' COMPANY

r:1 THE 'LINE :ITY"
if 

• è a ,
, r

. L 4335

LOCKET

TRADE-MARK

5HE • COLON/AL
DAME. BRACELET
SHOWING • POUR_
SIZES • WITH - • -
ENGRAVED DESIONS.

BLISS .BROTHERS .C6MPANY
ATTLEBORO,/ isfASS.

C/VEW ...YORK. OFFICE SAN•l-PANCISCO OPP.ICE CHICAGO . OFF7CE__.
15.PfAIDENLANL. 150 • POST • $T 902 •Hi-YWORTH-.132D.G.

60/316

SOLD THROUGH JOBBERS ONLY

ASK YOUR JOBBER FOR " THE LINE OF QUALITY"

WE HAVE JUST ISSUED AN ILLUSTRATED THREE-

COLOR BOOKLET DESCRIPTIVE OF OUR LINE.

DROP US A LINE IF YOU HAVE NOT RECEIVED ONE.

2553

LOCKETS
BRACELETS
FOBS

4233
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THE BRISTOL JEWE LRY COMPAN1

BRISTO
7:1 mil

• 1. ,

ngggSg..ON'TTO

1901

,41

eh:muumuus=
=MI

Jakiiimmrsalilli

I, •

HAL ull1MIIKPILT13[111

Send for this
48-page Loose

EVERY RELIABLE DEALER SHOULD
HAVE ONE

No prices appear on the illustrated pages—a separate price-list in
the front, which can be removed, makes it possible to show our
line to your customers without divulging prices.
If you are a LIVE ONE you will soon become a BRISTOL
SILVER convert. " BOOST YOUR PROFITS BY BOOSTING

BRISTOL JEWELRY COMPANY,
Attleboro, Massachusetts.

Gentlemen:—
Please send me your 48-PAGE LOOSE LEAF

CATALOG. I am interested in BOOSTING my
PROFITS by BOOSTING BRISTOL SILVER.

NAME 

STREET 

CITY 

STATE

BRISTOL JEWELRY CO
ATTLEBORO MASSACHUSETTS
SILVERSMITHS go MAKERS OF STERLING PLATE WARE,
LEATHER FOBS, MESH BAGS, NOVELTI ES, ETC. - - -

Zr 10 SITESLING•

.

1

..

SOCIETY I .--5-.;'''''.6.11ga:'-. °
rtIBLEns

TRADE MARK

EMBLEMS
—.

_.

::—.. .

'

THE

WILLIAMS & ANDERSON CO.
PROVIDENCE, RHODE ISLAND

1915



1916

Look for

PR-ST-CO
Stamped on Spring Rings
and SWiN el of all Chains

*AA r 
''''S.,".41W7a7r.O.I.McartEtta..a.,,X432W1,75:=272,...,`MVX.STSSMVSjaZiriZtZ'S

war..eminegzmitIngsazetva-====2,-.a.f.ms-xawr.rsx.r,==.51-7,==.1:r.tr---

Note Patented Safety Guard .11:0 a STOCK coAMORITA

100 Stewart Street
PROVIDENCE, R. I.

PATE. FEN. GO 

AMORITA
Note Patented Safety Guard

1)44Nk

Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

FINISH

TRADE MARK

Our Gold Filled

Line Contains

VEST,

NECK and

LORGNETTE

CHAINS,

FOBS,

PENDANTS and

BRACELETS

We stand back of our entire product

TRADE MARK

Our Solid Gold

Line Contains

VEST,

NECK and

LORGNETTE

CHAINS,

SCARF PINS,

PENDANTS and

LAVALLIERES

All our Solid Gold Goods
are stamped 10

If you have stocked our two lines, both our GOLD FILLED, made of SPECIAL
PROCESS—HARD FINISH—WEAR RESISTANCE—HIGH-GRADE STOCK,
and our SOLID GOLD GOODS, a successful Holiday Trade is in store for YOU.
Our jewelry is made artistically correct and can be sold at trade-producing prices, and
at the same time net a handsome profit. If by chance you have not inspected our two
profit-producing lines, you had better see YOUR JOBBER at once and ask for an
inspection.

Don't Forget to Ask Your Jobber for an Inspection of Our Line

e neior.25 on -

AMORITA
Note Patented Safety Guard

11 Maiden Lane, NEW YORKSAMPLE OFFICES 10 S. Wabash Ave., CHICAGO

Look for 4-- Trade-Mark

on Bracelets

QUALITY

AMORITA
Note Patented Safety Guard

q I 7

trgesvebcrzi)ebnzivbcv-gw,nzl)ebc).(2-1)ei-cvw)ebv-Ivb-c1(2-Jvilrz-J)et -vz-q,-rz-i)(1.94 ort'cico

Gold and Gold Filled
Two lines containing a large variety from which
we can supply your HOLIDAY WANTS.

WE MAKE:

GOLD

Lockets
Light Neck Chains
Large Neck Chains
Fancy Neck Chains
Bead Necks
Lapel Chains
Plain Lorgnette Chains
Fancy Lorgnette Chains
La Vallieres
Metal Fobs
Silk Fobs
Bracelets
Crosses
Chatelaine Pins
E. G. Chains
Pocket Knives
Cigar Cutters
Cigarette Cases
Match Boxes
Rosaries

GOLD FILLED

Lockets
Light Neck Chains
Large Neck Chains
Fancy Neck Chains
Bead Necks
Lapel Chains
Plain Lorgnette Chains
Fancy Lorgnette Chains
La Vallieres
Metal Fobs
Silk Fobs
Bracelets
Crosses
Chatelaine Pins
E. G. Chains
Pocket Knives
Cigar Cutters
Cigarette Cases
Match Boxes

The Best Line of Gold Filled Vest Chains made in 1 -4, 1 -1 0, 1 -20
Qualities. Highest in Gold Value—Best in Finish and Lowest in Price.

DROP US A POSTAL FOR A SELECTION

c..,.

0"

4-2^
0*

043"

V-2^
0,*1

0"
0"

v..,.
4.2^

4-2^

0"

ts4

0"

0'
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THE BASSETT JEWELRY COMPANY
PROVIDENCE - - - - RHODE ISLAND
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A NEW LINE OF

Ladies' Fobs
With Safety Guard Attachment

The straps on these fobs are of the
finest calfskin leather. Soft, pliable
and durable. The finish is of a spe-
cial process of which we control the
machine for producing same.
Leather comes in all the popular
shades: Tan, Black, Red, Bronze, etc.
Write and ask us about our New
Patented Button Fob Strap.

TRADE SUPPLIED WITH UNMOUNTED
FOBS, STRAPS AND BUCKLES

Don't fail to ask for our LATEST PATENT FOB
IT'S A WINNER

H. J. COLLIS MFG. CO.

TAUNTON
FOB SPECIALISTS

MASSACHUSETTS

A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

270 273

287 290 302 246 307

293 296 239 249

' ' 
1.0,,,tP...M.T7,77771n."7351r71.•; — ,7eft.vissa,v7,

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

1919

Were you ever pointed at from every point of the compass? To enjoy that distinction one must be placed in 
that position.

It is only a few years since we entered the LOCKET and BRACELET field. Our progress since has been most 
rapid,

placing us in a center position, which we now hold. Note the above: it shows to what our progress is due.

Note number one—CONFIDENCE--and so on to number eight. Each indicates a very good logical reason why we have 
become

so well known throughout the country in such a short time. We are in a center position and can help 
you to enjoy success

and distinction if you will but ask YOUR JOBBER for an inspection of our line and select an assortme
nt for your FALL and

HOLIDAY SEASON. Remember our byword—LOCKETS—The Line That Made Us Famous. JOBBERS ONLY.

Factory, 116 Chestnut Street, PROVIDENCE, R. I.

  MANUFACTURING JEWELERS 
NEW YORK OFFICE: 71 Nassau St., Room 1204

Representative. CHARLES ALTSCHUL
CHICAGO OFFICE: 505 Powers Bldg. Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.

M. NEUBURGER J. H. MERRILL
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Get Your Share of the
Golden Opportunities

Don't let the other fellow

pull your trade away, but

Boost your Business with

Goods that Sell and Goods

that Satisfy, which means

"Jewelry for the Jeweler"

Business will be good this fall

and you want to "go after it."

Our line will help you. Try us.

We make prompt shipments.

BALTIMORE, MD.

(Patent applied for)

PLATED MONOGRAM BELT PINS
Assembled While Customers Wait

Put up in gross and half gross assortments in an attractive cabinet, at prices which
permit of its being retailed for 50c.

Single orders and samples supplied at slightly increased prices.

To each jeweler who purchases an assortment of these belt pins we will include,
free of cost, one of our beautiful display cards of popular made-to-order bag
monograms.

The profit derived from the sale of these bag monograms alone will return your
investment with interest.

We also manufacture a complete line of popular style bag initials at popular prices.

In all of our goods quality has the first consideration.

Our lines are all big sellers, and have unlimited demand. It will pay you to stock
up on same for the Holidays.

THE J. W. COLGAN COMPANY
509 Sudbury Building : BOSTON, MASS.

Send For Free Sample of Our

White Metal Goods

In addition to a full line of White Metal Goods we have
added a line of Goldoin LOCKETS, and will also make
our entire line in Goldoin if desired.
Lockets that will sell by reason of the designs being up to
the mark.
Also are duplicating some of our goods in aluminum.

We make RINGS, BROOCHES, STICK
PINS, LOCKETS, SHIRT WAIST SETS,
BABY and BEAUTY PINS, FOBS,
NECK, BELT, HAT and DUTCH COL-
LAR PINS, Etc., in Roman or Silver
Finish.

These goods are furnished plain or engraved as desired.

WRITE AND ASK US FOR ILLUSTRATIONS,
PRICES AND FREE SAMPLES

This line of goods is new ana
up-to-date

Enterprise Jewelry Co.
Box 653 Attleboro, Massachusetts

1921

THE ROSARY IN FINE JEWELS

Amethyst
Crystal
Carnelian

THE STANDARD AND MOST POPULAR MODELS

Five Year Ten Year Twenty Year Guarantee

IMITATION STONES
Good Composition, Hard Durable Facets

Cut nearly as good as the real stone and colors perfect

LIST OF COLORS:

Lapis
*Moonstone
Opal

Catseye Jade
Emerald Jasper
Garnet Jet

Finish—Chain and link connections polished

Prices on Rosaries Include Cases

Onyx Sapphire
Mother of Pearl Topaz
Rose Turquoise

Center emblem and crucifix roman gold

Number

3578
3579
3146
3145
4161
4160

Stone

Imitation

61

61

Material

It. GPlate

Quality
Guaranteed

5 Years
5 "
10 "
10 "
20 "
20 "

Grade
Stamped

Style
Case

Size
Beads

Size
Decade
Beads

Length
Including

Cross

No. 2
"2
" 1
" 1
" 1
" 1

4 M. M. 5 M. M.

5 „ 7 „ „

4" " 5" "5 7

16 in.
18 "
16 "
18 "
17 "
21 "

*Moonstone in all qualities will cost $1.50 net, extra, per dozen rosaries.

SEND FOR OUR NEW FALL PRICE-LIST

Price
Per

Dozen

$16.00
18.70
21.50
26.75
25.50
37.50

Price on
Silver

Per Dozen

$21.50
26.75
25.50
37.50

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND

MR. JOBBER MANNING 
USING

GITAIECELET

If you are not, haveYOU a " GOOD " reason for not using it ? Be FAIR

to YOURSELF and to YOUR trade ! The LIVE buyer who has ambition

to succeed invests his firm's money in the manner most advantageous to

THEIR INTERESTS. MERCHANDISE turned into MONEY,
NOT STOCK ON HAND, shows the value of his efforts!
DO YOU REALIZE WHAT THE J. H. MANNING CO. have done ? Up to

1909 YOU (the jewelry buyers) as a whole would not entertain a salesman with 50c.

and $1.00 line of BRACELETS. WHY? Because, YOU figured it out, it was im-

possible to manufacture such an item in ANYTHING but BRASS at such PRICES !

NOW YOU are willing to admit that it is possible ! We are doing it!

A i 2k. Rolled Gold Plate BRACELET in FOUR WIDTHS, with an unlimited

number of BEAUTIFUL HAND-CHASED and ETCHED DESIGNS,

popular finishes and put up in such a manner as to ABSOLUTELY GUAR-

ANTEE the SALE of them!

That is the MANNING BRACELET. Every one of them has our GUAR-

ANTEE printed on the tag attached. The J. H. MANNING CO. SPECIAL-

IZE. No GENERAL line of jewelry. Just BRACELETS ! Look around

and see them ! Then write us for Samples. OF COURSE WE ARE BUSY.

LOOK FOR THIS

J. H. MANNING CO
IRMA-MARK

TRADE-MARK

 151 PINE STREET

• PROVIDENCE, R. I.
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IRONS & RUSSELL CO.
CHICAGO OFFICE:

131 Wabash Avenue

MAIN OFFICE AND FACTORY:

95 Chestnut St., Providence, R. I.
Manufacturers of Emblems : Three Complete Stocks

0

A

NEW YORK OFFICE:
11 Maiden Lane

10 and 14
KARAT

Diamond Mountings
Brooches

La Vallieres

Order Through
Your Jobber

Earrings
Scarf Pins

Bar Pins, etc.

HAT PINS
LATEST — DAINTIEST NEATEST

in HAT PIN FAD
4767 W. S.

5360 5

TRADE 611 631.

Original Designs
Mostly

HAND WORK
No Findings

T. G. Frothingham
& Company

North Attleboro, Mass.

Look for Trot-le-Mark as shown above—Diamond F"

I.32 581 '

We want to show you our entire line. These are only
a few. We have many, many more that will interest
you. Our 48-inch Rope Mesh Bag Chain made of
high grade stock sells at a price that is interesting.

Write us at once about these and the rest of our extensive

JOBBERS ONLY

638

E. A. SLADE & CO.
ATTLEBORO -:- MASSACHUSETTS

1923

THE VINTAGE
Superlatively Artistic in Design and Finish

•

STERLING

TRADE - MARK

711

STERLING

1363
166

1 58

TRADE-MARK

This is another of our artistic designs which is proving a good seller this Fall. If you have stocked this particular
pattern you will have cause to remember us after the holiday season has passed. If you have not—that's another
story. It's not too late to send in your order for this particular pattern. Our 1912 catalog ought to be in your
hands by now. Just take a glance through its pages and then send in your order.

If you haven't one of these catalogs, send in for one at once. This is the last call for 1911.

WILLIAM BENS CO.
PROVIDENCE RHODE ISLAND

  BRANCHES AT 
NEW YORK . . . . 396 Broadway
CHICAGO . . . . The Wellington
DETROIT . . . . . . The Cadillac
SAN FRANCISCO . Jewelers' Building

.41
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TRADE-MARK

DIRECT TO YOU, MR. RETAILER

. 4 i*4J14 ii,? olr! 4

323

it. A
543

No middleman comes in for
a share of the profits—boost-
ing prices--and making our
jewelry cost you more.

Thus you are able to buy a
line direct at fair prices com-
mensurate with the article
offered for sale.

We make everything in One-
Tenth and Quarter Gold.

The A C& Z way has an
individuality of its own.

Write for Particulars about our entire line and ask for Prices
on goods illustrated.

TRADE-MAnK

A & Z CHAIN CO

TRADE-MAFiK

042

1 048

Makers of One-Tenth and 1 1 6 Chestnut Street
One-Quarter Gold-Filled

• Chains and Bracelets PROVIDENCE, R. I.
THE ONLY CHAIN HOUSE SELLING EXCLUSIVELY TO THE RETAIL TRADE

NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO
TRADE-MARK

E. H. H. Smith Silver Co.
Bridgeport, Conn.

Sterling Effects
in Plate

Manufacturers
of

Bourgeois Bros. Co.
131 Wabash Ave., Chicago, Ill.

Silversmiths' Building
New York

Qualit.y—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

111.  B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

1925

LOCKETS ONLY

There's a heart
in every locket

Established

55

Years

There's a heart

in every .Locket

There's a heart
in every locket

Established

55

Years

An Assortment Suggestion for the Coming HOLIDAY SEASON

Nationally Advertised W & H Lockets Command First Call

First eight lockets, fine rolled plate, flat model, Roman finish, burnished 
edge, also made in convex model plate, 1/4 gold quality

No.
7461 Convex model, Roman finish, also made in flat model.
7087 Convex model, Roman finish.
8842 Flat model, Roman finish with burnished edge.
7247 Fancy die locket, green and rose finish.
3868 Hand engraved flat model, English finish, gold shell.
4205 Hand engraved flat model English finish, i. gold shell.
3770 English finish, flat model, hand engraved, 3,4 gold shell.
9545 Fancy die locket, green and rose finish, white stones, 2 rubies.

No.
9488
9564
9633
102

9462
9556
9146
6992

Flat model, Roman finish, burnished edge, 10 white stones, 1 sapphire
.

Roman convex or flat model.
Gents hail locket, engine turned, polished finish.
Four-picture locket, engine turned, English finish.
Flat model, English finish, engine turned.
Flat model, English finish, engine turned, 9 stones F. D. L.
English finish flat model, hand chased and engine turned lines.
Convex model, Roman finish.

All lockets have receptacles for two pictures. Stones, finest imitation diamonds.

1911 CATALOG ON REQUEST

WIGHTMAN & HOUGH COMPANY
NEW YORK OFFICE, 15 MAIDEN LANE Main Office and Factory, PROVIDENCE, RHODE ISLAND
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If everything else were like this, you'd make twice
as much money a year.

It isn't percent ; it's making your customers friends.
There is just one way, this way: Be a friend to them
in your dealing. Quality, price and money back when
you can; you can't without backing; be quick to take
it when offered.

Rosaries—Vatti, $2, is worth $3, $4, $5, $6, $7, as
rosaries go ; one style, ten colors; one quality always;
one wholesale and retail price, and money-back terms
to command the business of jewelers—nobody else
but religious stores and jewelers.

It sells itself; costs nothing. That's why a $3 to $7
thing can be sold for $2.

There is Vatti help in advertising.
There is Vatti display easel. Ten rosaries hang in

your window on it. What does it say ? " It's a pretty
sight; one alone is a pretty sight; your choice for $2;
you can pay three times the money and get no better;
there is no better at any moderate price ; and your
money returned next day or next week or next month,
if you change your mind ' that easel talking—"war-
ranted 20 years, like new for 20 years. Come in and
see. They're as good as they look. Did you ever see
such a thing for $2—and money back ? You wouldn't
touch the money ! "

Many a Catholic girl will go in ; men too; for men
give gifts, and what better gift than a rosary. Don't
despise it because it's only $2; that's enough. There's
a tale hangs to that.

Write for book, Catholic Trade and How to Get
It; or better send $5 for four samples ; saves time ;
we'll send the book and return the money on return
of the goods, if you don't order more.

Vatti Rosary Co., ioó Fulton Street, New York.

Who Gets This Nice Trade Do You? 

\•••■!■luolou

Somebody in your town is getting the
trade of people who appreciate beauty,
grace, durability, artistic excellence and
practical usefulness in metalware, Silver-
plate, Nickel-plate, Copper and Brass,
and somebody is getting a :iandsome
profit on the best work in this line. Is
it you?
4111 If yes, never mind reading any further,
for, of course, you keep STERNAUWARE.
111 If, on the other hand, trade is languish-
ing, give it a tonic. You will find pre-
scriptions in the new Sternau Blue Book,
with fine pictures of new products sure
to delight your customers. Examples:
Samovar Sets, Electric Chafing-Dishes,
novel ideas in Trays and Coasters,
Liquor Sets and Humidors.

S. STERNAU & COMPANY
Office and Factory New York Showrooms

195 Plymouth Street 305 Broadway
BROOKLYN, N. Y. N.W.Cor.Duane Street

1927
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PROCLAMATION
We want you to take ten minutes to familiarize yourselfwith the contents of the tm. Book of Designs, which youwill receive early in November.
It will be the most profitable ten minutes you have everspent. Millions of dollars are paid every year to jewelersfor Presentation Jewels, Medals, Badges, Class Pins, fineDiamond Mountings, special Emblem Charms, Rings,Monogram Jewelry and made-to-order work.
The Book of Designs will help you get your shareof the business. If you neglect this opportunity to gainvaluable knowledge of this growing branch of the Jewelrybusiness you will lose important sales and customers as well.
It is a branch which has not yet been invaded by depart-ment stores or mail-order houses and should be fostered byRetail Jewelers to keep it within its proper channels.
Hang the ■-fm Book of Designs where it will always beat your service. It would be as careless to misplace it as itwould be to misplace part of your most valuable stock. Thisedition will be the most complete we have ever issued.
There is no other like it, and, whenever you take ordersthrough it, the style, quality and workmanship of the goodswill add to your reputation and bring you other business.
Your employees, also, should know its contents. Seethat they, too, look it through carefully so they will rememberwhen to show it.

4TM

WENDELL & COMPANY
THE SPECIAL MANUFACTURERS FOR THE

RETAIL JEWELRY TRADE
TWO FACTORIES  

47 John St., NEW YORK : 337 W. Madison St., CHICAGO
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The
$3,000,000.00

Catalogue

See
opposite
page
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NOT
Stretched
Simmons rope chains give
your customers perfect
satisfaction in use because
they are made close and
compact.

Ordinary rope chains are stretched
—to make the extra length, obtained
by stretching, offset the cost of the
unusual amount of labor involved
in their manufacture.
Simmons chains are not stretched.

They are more closely and corn-
pactly made than any other gold-
filled chain—foreign or domestic.
They are all gold soldered and like
all chains made by the Simmons
process are absolutely uniform in
the quality and thickness of the
outside gold.

This is why Simmons chains are
acknowledged the best on the
market.

Wholesale Watch and Jewelry
Houses distributors. Be sure to get
them.

WRITE FOR CATALOG

R. F. SIMMONS CO.
Attleboro - - - Mass.

Note the compactness, uniformity of the various pieces illustrated above.
Simmons rope chain is made in all sizes and in a wide variety of patterns--
including Vest, Dickens, Pony, Lorgnette and Neck.
Styles range from most conservative to the snappiest, most up-to-date effects.
The Simmons process makes it possible for you to carry a range of styles, to
suit every taste, without tying up too much of your capital in stock.
If possible compare Simmons Chains with other makes as soon as and when
ever you can.

SIMMONS
CJ1111tr5;°. rpm
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CAMEOS
IN REAL CORAL AND CORNELIAN SHELL

ORDER WHILE THE CALL IS ON

C

We have scoured the European market and have bought up the best in CAMEOS that can 
be found. Exceptional artisan

work—the kind with an individuality. We have earned the right to being called the 
leaders in the Cameo Field.

MR. JOBBER:
We are having a tremendous demand.

We want to supply YOU, but cannot un-
less you send in YOUR order before the
last moment. The demand is here, has
been here for some time: reap the profits
while the call is on. They are every-day
sellers; Holiday sellers; sellers wherever
shown. Something New Every, Minute.

TRADE

 OUR LINE  

SCARF PINS SASH PINS LOCKETS INDESTRUCTIBLE

BROOCHES BRACELETS PENDANTS MESH BAGS

JABOT PINS LA VALLIERES COAT CHAINS
10 KARAT SOLID GOLD FRONT HANDY TIN

Wholesale Trade Only. Look for Trade-Mark.

Besides Bracelets mounted with Cameos
we m ake Br ac el et s in all colors, birth
stones, also plain, engraved and chased.
Our complete line is made in all the popu-
lar and latest finishes as Roman, Eng lish,
etc. The Pendants illustrated are made
In 10-Karat Solid Gold.

Ask Your Jobber for an Inspection.

THE
CATLOW-BARTON CO
Factory, PROVIDENCE, R. I.

•

NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS . - Manager

TRADE
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A BEAUTIFUL DISPLAY EASEL FREE
We want to send every LIVE
JEWELER in this COUNTRY one
of our beautiful DISPLAY easels
FREE. It is designed to hold six
pairs of LYONS' LOCK LINKS
for CUFFS. The most simple, most
substantial and most convenient
LINK ever offered. It entirely
overcomes ordinary cuff button
annoyance.

Can be put in stiffest cuff with
ease and is held firmly. No wear
whatever to buttonholes, as it is
unnecessary to remove buttons to
open cuffs. Has large outside
surfaces, which are connected by
flat post to smaller inside surfaces.
Simple connection by a turning
post. The neatest, most stylish
and practical cuff button. It is the
only button made that holds the
cuff in perfect form and position.

Saves time and patience and
proves itself a comfort. It corn-
pletely fills a long-felt need. A
complete, up-to-date line of the
most artistic designs.

Finished in Roman, English and
Polished Gold.

SELF-DEMONSTRATOR—SELLS GOODS ON SIGHT

In ordering please specify GRADE and PRICE and whether desired in ROMAN, ENGLISH or POLISHED GOLD.

Suitable for presents any time of
the year.

Our NATIONAL ADVERTISING
CAMPAIGN has created and is
still creating a demand for these
Links. To any LIVEJEWELER
sending in an order for one dozen
pairs Lyons' Lock Links we will
GIVE the DISPLAY EASEL illus-
trated ABSOLUTELY FREE.

Each pair of Links are mounted
on a handsome velvet card and
come neatly boxed.

Made in following grades:
A Grade—Guaranteed I() years

$8.00 per dozen
B Grade—Guaranteed 15 years

$12.00 per dozen
C Grade—Guaranteed 20 years

$18.00 per dozen
D Grade—Solid Gold Front. Guar-
anteed 25 years $36.00 per dozen

Note—Grade "A" comes mounted
on green velvet cards, all other
grades come in tan velvet.
Select any grade and send in your
order today. Ask for our FREE
Booklet. It is full of information
for you.

C. D. LYONS CO. Manufacturing Jewelers MANSFIELD, MASS.SEND FOR BOOKLET
No Jeweler's stock complete without them.

POPULAR-PRICED PLATINUM PENDANTS
BAROQUE PEARLS AND DIAMONDS

COLORED STONES AND DIAMONDS

We make a line of popular-priced, all-platinum and I 4-karat baroque pearl jewelry of the kindthat appeals to discriminating people, who appreciate the better quality of pearls and stones.Let us know your wants and we can supply you.

GROSSMAN COMPANY, Three Maiden Lane, New York

1932 a

:11f

I\

f•tt.

22 100

HOLIDAY SUGGESTIONS 
Aluminum Back Combs and Barrettes

91 100

32 100

I 200

55 200

49/200

68,200

48 200

98/100

73'100

89 100

OUR ILLUSTRATED PAMPHLET JUST OFF THE PRESS
Fully describes our new line of Aluminum Back Combs and Barrettes. The exceptional demand at this

time justifies the statement that there is no other line of Combs and Barrettes that can be compared

with our line.
WRITE FOR SELECTION PACKAGE 

Manufacturing
Novelties Joseph W. Heller Co White Stone 

Manu. Jewelers

144 Pine Street, PROVIDENCE, RHODE ISLAND
NOTE THE NEW ADDRESS
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PRECIOUS

AQUAMARINE MINE MITCHELL COUNTY, NORTH CAROLINA, PROPERTY OF' THE AMERICAN GEM CR. PEARL COMPANY

WE MINE CUT AND IMPORT

125 DIFFERENT
Ac ANLDL sE0,,_ SEMI-PRECIOUS STONES

THIS INCLUDES PEARLS, PERFECTLY MATCHED PEARL NECKLACES AND ALL GENUINECOLORED STONES EXCEPTING ONLY DIAMONDS

FINE CUTTING ACCURATE CALIBRE WORK
ORDERS FOR SPECIAL STONES PROMPTLY EXECUTED

YOU SAVE MONEY, TIME AND ANNOYANCE
WHEN YOU BUY FROM THE CUTTERS

;NV TRY US WITH YOUR NEXT ORDER_D 116111k
SEND FOR OUR LIST OF PRECIOUS AND SEMI-PRECIOUS STONES

cAMERICAN GEM C&„ PEARL CO.
14-16 CHURCH STREET, NEW YORK CITY

LONDON: 16 Holborn Viaduct PARIS: 39 Rue de Chateauclun

 (

Bigney's "MIRROR FINISH" Chains
Bracelets; Lockets, Etc.

are what we claim for them. They give satisfaction. There is gold on them.

The increasing demand for them is the best evidence of their durability.

FACTORY: ATTLEBORO, MASSACHUSETTS
CHICAGO OFFICE: 811 Heyworth BuildingNEW YORK OFFICE: 3 Maiden Lane
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QUEEN MARY
A Flexible Bracelet of Superior Merit

Patent Pending

The demand has far exceeded our expectations. This one
NEW CREATION in BRACELETS has met the approval
of all. Its high quality and moderate price together with the
extensiveness of our designs are all good reasons why you
should investigate the "QUEEN MARY." It's made entirely
of high-grade rolled stock. Can be furnished either chased or
stone effects. Our Locket Bracelet is a Stunner.

"PERFECTION
The Link that has taken the Country by Storm

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked theseDOUBLE POST EXPANSION LEVER CUFF LINKS.It's the LINK that is free from all troubles that other linkspossess, and operates easily. Stock up on the two leaders
for the Holiday Season.

If you cannot procure these goods of a
JOBBER, send your order direct and we will
bill same through any JOBBER you select.

WINTHROP MFG. COMPANY
Manufacturing Jewelers

Attleboro • •

• • Mass.
NEW YORK OFFICE, 15 Maiden Lane, Room 1609

Just What You Have
Always Wanted!

A BOON TO THE RETAILER

Because
It costs you practically nothing
It pays you an enormous profit
It enables you to make repairs at once
It will bring you increased patronage

The Jeweler's Companion
Containing 30 dozen imitation Jewels in
the most desirable kinds and sizes,
consisting of brilliants, oval and round
turquoise, whole and half pearls, rubies,
sapphires, emeralds, topaz, amethyst,
opals, etc., for immediate repairing.

The sketch below shows a two-
third size of the outfit.
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Price, $1.25 Net

FOR SALE BY ALL JOBBERS
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LET US SEND YOU A SELECTION

PICK YOUR NUMBERS FROM THESE PATTERNS

ILLUSTRATIONS HALF ACTUAL SIZE

THE INMAN "JOINTLESS" PATENT LINK MESH BAGS
This patent mesh link has revolutionized the mesh bag business. So constructed that they simply cannot pull apart.
A stronger, smoother mesh than the soldered ring, and at an interesting price; much lower than soldered ring mesh.
Not necessary to line this bag. Chains come in any style. The above illustrations are a generous showing of the various
sizes we make from 2 -inch finger purses to 7-inch bags. Our designs are numerous, will please you and appeal to
your trade. These bags are made in German and Sterling Silver. The frames on the Sterling Silver Bags can be had
in Hand Engraved and Engine Turned. dVIAKE A SELECTION AT ONCE FOR YOUR HOLIDAY TRADE.

 ADDRESS DEPARTMENT K WHEN WRITING IN

J. T. INMAN & CO., Inc. ATTLEBORO MASSACHUSETTS
NEW YORK—JEWELERS' BUILDING, 9 MAIDEN LANE

Manufacturers of Sterling Silver Jewelry and Novelties
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Why not buy this Clock now
and increase your business during the Holidays? It will bring
you ten times the business any other advertising would. Put one
of these clocks—now—in front of your place of business, just
before the holidays (the best season of the year), and it will make

your store the talk of the town.

What Customers Think of Us

"I will recommend your clock to
anyone." CHAS. F. ARTES

Evansville, Ind.

"Refer anyone to me you wish.
Clock is fine.- CLAUD WHEELER

Columbus, Mo.

Hamilton Brothers, who have
stores in

Benton Harbor, Mich.,
Kalamazoo, Mich., and
Rome, Ga.,

have bought a clock for each
establishment, the first clock
having proved so satisfactory.

"I can recommend your clock to
anyone, as I find it is an exceedingly
fine timepiece." G. F. HIGH

Medina, 0.

"If you have anyone that is unde-
cided in regard to purchasing your
clock, have him write me, as I find
it the best advertisement I ever put
money in." HOWARD WILLIAMS

Delavan, Wis.

Feaster Brothers, who have
stores in

Elkin, W. Va., and
Piedmont, W. Va.,

have bought a clock for each
store. They bought the first
one a year ago.

We frequently receive from our pleased customers a suggestion that
we write to some friends of theirs who are interested in their clock
and want to purchase one—speaks well for the clock—doesn't it?

DON'T DELAY—ORDER AT ONCE

BROWN STREET CLOCK COMPANY
MONESSEN  PENNSYLVANIA

HIGH GRADE G2LD-FILLED

19329
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TheVery Latest Thought in Bracelets
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Amethyst and White Stones
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Amethyst and White Stones
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Ruby and White Stones Amethyst and White Stones

DI442

Ruby and White Stones Cold Front Signet

D1446

Amethyst and White Stones Amethyst and White Stones

A few more selected from our very extensive line of BRACELETS. Rich in effect,
with dignity of design, they will sell wherever shown. The C. A. M. & CO.
QUALITY—the keynote of our entire product—guarantees them—absolutely.
Can be retailed from $8.00 to $12.00 and yield a handsome profit.

ASK YOUR JOBBER FOR AN INSPECTION OF OUR ENTIRE LINE

C. A. Marsh & Co. ATTLEBOROMASSACHUSETTS

THE LINE THAT RESISTS VAR
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That New Bracelet with
the Dainty Enamel Lining

Nearly ONE HUNDRED AND
FIFTY inquiries received this
week asking about this POPU-
LAR PRICED BRACELET.
We have referred all such inquiries to
the JOBBING TRADE.
Now you—Mr. RETAILER, are YOU
supplied with this popular bracelet
which PROFITABLY

RETAILS AT $1.25
It's a fine ROLLED PLATE adjustable
bracelet

Warranted to stand an
"ACID TEST"

It makes a good leader and
you can lure many a
nimble dollar to
your till by a liberal
window display.
To every retailer send-
ing us an 1cozen AAVcLer. 
stating the JOBBER
through whom he
wishes them billed we
will give FREE a beauti-
ful velvet display stand,
an added attraction for
show case or window.

Attleboro Manufacturing Co.
Box 834 MASSACHUSETTSATTLEBORO

GOLD SHELL +4,11;k4v,!;44 do,

RINGS
cA high-grade variety set with
white stones or plain with either

bright or Roman finish.

F[01'1111
Tr 11:` v

WE ALSO MAKE

Crosses, Hoop Earrings,
Scarf Pins, Screw Earrings,
  Etc.  

SOLD THROUGH JOBBERS ONLY—WRITE FOR

FURTHER PARTICULARS

P. & A. Linton Co.
Manufacturing Jewelers

PROVIDENCE : RHODE ISLAND

Represented by W. F. CHAMBERS
180 BROADWAY :: NEW YORK CITY

Jewelry Repairing
No matter how badly damaged, how many parts or
pieces are missing we can repair any piece of jewelry

back into its original
state. We solicit only
a TRIAL ORDER to
prove our statement.
To a large extent you
are judged by your
ability to repair badly
damaged jewelry.
Send it to us and we
will maintain and
build up a reputation
for you in your city
or town.

BEFORE

AFTER

Promptness and Quality Our Motto We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade
387 Washington Street :: BOSTON, MASS.
 A

C. H. ALLEN Established 1896 W. H. LAMB

C. H. ALLEN eg CO.
Manufacturing Jewelers

One Thousand and More Designs in LINK BUTTONS

A popular price
line of Links
with a finish
and style that
warrant your
attention.
Write us for
particulars. We
want you to
know all about
our extensive
line of Links
and our other
jewelry lines.

We have all
the most pop-
ular and up-to-
da t e finishes,
as:
Rose Gold
Green Gold
Roman
English
Brown Gold

and
Gold Fronts

SOLD TO WHOLESALERS ONLY 

ATTLEBORO : MASSACHUSETTS
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HL Jewelry for the Women Folk
There's a charming grace and finish when HL Jewelry is worn.
The designs and appearance both reflect dignity and ease
whenever shown. The variety is so extensive that it is not
necessary for you to divert your attention among a dozen
different lines. Jewelry for women can be found in a most
complete assortment in the HL line. The quality—none can
excel. We take pride in our years of continuous serving the
women of this country through you, Mr. Retailer.

FOR WOMEN WE MAKE

FESTOONS CHATELAINES

GUARDS PATENT BRACELETS

OPERAS BEAD NECK LACES

BRACELETS
LA VALLIERES

NECK CHAINS
13-15-16-20 INCHES

Send for our booklet on HL Jewelry. It's full of FACTS. GOODS stamped HI, are live sellers.

HL JEWELRY is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK

HENRY LEDERER & BRO., INC., 
PROVIDENCE, RHODE ISLAND

150-160 CHESTNUT STREET
NEW YORK OFFICE, 6 MAIDEN LANE

MAKERS OF HIGH-GRADE GOLD-FILLED AND STERLING SILVER CHAINS, BRACELETS AND NOVELTIES

J'

For 
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For any time, for any place, for any season. For full-dress,
for semi-dress, for business, for outings and for negligee attire,
some piece of HL Jewelry can be sold to fit the occasion.
Just now Waldemar and Vest Chains are selling. Anticipating
this demand we have formulated a Special Proposition for your
consideration. We call it Our No. "A" assortment. It con-
sists of 1 2 of our best sellers in chains-1 2-Karat, 1 / 1 0 Gold
Filled, put up on an attractive velvet chain roll. Write us for
further particulars.

SCARF PINS
VEST CHAINS

FOR MEN WE MAKE

COAT CHAINS FOBS (Metal and Ribbon)
WALDEMAR CHAINS DICKENS

HL JEWELRY is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK

Send for our booklet on HL Jewelry. It's full of FACTS. GOODS stamped HL are live sellers.
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For Thirteen Years We Have Spe-
cialized on Solid Gold Front Goods

EVERY ARTICLE STAMPED WITH OUR

Trade Mark

  JOBBING TRADE ONLY  

SYKES & STRANDBERG Ma""facturing jeweler's.ATTLEBORO, MASS.

Phenomenal Success!

CROWNS THE SALE OF OUR

NEW EXTRA THIN

Open Face, 12 Size, 17 Ruby and
Sapphire Jeweled, 3 Position Ad-

justed Illinois Watch, cased in

Crescent 25-year and 14-Karat Solid

Gold Cases

COMPLETE

in Morocco Box with Rating Card

for Each Movement

CROSS & BEGUELIN
Wholesale Distributors of Gems, Jewelry,
Watches and Jewelers' Supplies

23 Maiden Lane NEW YORK

DO YOU WANT
SPECIAL SERVICE
FOR YOUR FALL AND
HOLIDAY RUSH?

We are jobbers of

BOSS, CRESCENT,
CROWN and ROYAL

CASES

HOWARD, EXCEL-
SIOR and NEW
YORK STANDARD

WATCHES

Manufacturers and jobbers
of Gold and Gold-Filled

Jewelry

IMPORTERS OF

DIAMONDS

We Sell to Retail Jewelers
Exclusively

your fall and holiday
service. Ten chances
looking for.

1932k

Certainly, but remember—it's just as important

that you know where to get this necessary

special service as it is that you have it.

Special service is a big part of our organization

the foundation. Our stocks are complete to

the smallest details—honest in quality and

in price too. They back up and make pos-

sible Aller-Wilmes service.

Aller-Wilmes stock plus Aller-Wilrnes service

equals the special service you need right now

to boost your fall and holiday business.

These are no idle boasts—nor are they state-

ments which cannot be demonstrated in your

first order.

Dismiss the question of special service for

rush until after you have tried Aller-Wilmes

to one Aller-Wilmes service is just what you're

ALLER-WILMES JEWELRY CO.
Diamond Importers and Wholesale Jobbers

Globe-Democrat Building ••

•• ST. LOUIS, MO.
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EMBLEMS
In all shapes and
sizes of all the vari-
ous secret societies,
fraternities and
lodges throughout
the country.

Nearly 10,000 de-
signs to select from.

Made from the most
accurate dies, finished
in the best possible
manner and made of the
finest quality material.

Our Catalog will explain all

SEND FOR IT

E. L. LOGEE e.? COMPANY
EMBLEM MANUFACTURERS

235 Eddy Street PROVIDENCE, R. I.
New York Office, 65 Nassau Street Chicago Office, 1203 Heyworth Building

II KROLL 41, CO.
MANUFACTURIN6
EWELERS

36-38 JOHN ST
NEW YORK

Send ! ! !
For My Booklet

(11
 I have just brought out a
booklet showing some of the finest of
my designs in Class and Fraternity
Pins. I want to place this booklet in

YOUR hands. Located right in a college
city I am in touch with the very latest of ideas
in this line. 10 and 14 karat and special order work my hobby. Let us
estimate and create designs for your college trade.

WILLIAM L. PANIKOFF M A NIJEIXIM It1 INC.

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

REMOVED TO

36 GARNET STREET
HERRICK BUILDING

1932 tri
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DEALERS
PROFITS

MAGAZINE NEWSPAPER
ADVERTISING ADVERTISING

BI LL WINDOW
BOARDS DISPLAYS

SHOW
CASES

WHERE with improved facilities, increased floor space,
additional new, up-to-date machinery, fine elevator service

and an exceptionally fine salesroom we are in a better position
to take care of our trade than in the past. Make us a visit
when in Providence.

PEACOCK, STONE & MARKHAM
Manufacturers of

One-piece, unbreakable Cuff, Collar, Bar and Veil Pins in 12
Karat Rolled Gold-plate, Sterling Silver and Electro-plate.
Our designs are original, and our growth speaks for the
reliability of our products.

A TRADE MAGNET

THROUGH JOBBERS
Better Quality

The same people who buy WATCH
KEYS buy wedding, birthday and
HOLIDAY presents and other
articles in your line, and they
naturally visit first the store where
they are best acquainted, where
they have been buying WATCH
KEYS, for example, and some day
they will discard their key-winders
and buy stem-winders at the same
store.
In the meantime carry a stock of
CLARK'S HIGH-GRADE WATCH
KEYS and bring the trade to your
store.

Better stock up TODAY.

: Better Workmanship : Better Price

A. N. CLARK C..? SON, Plainville, Conn.

High Grade Comb,
Brush and Mirror Sets

$3.00 to $5.00
Guaranteed Quadruple Silver Plated

Military Sets Manicure Sets
Jewel Cases Community Silver
Paper, Plush and Velvet Jewelry Boxes
Watch Materials, Tools, Jewelers' Findings

Try our "Transit" Mainsprings, $1.00 Doz. Guaranteed
Try our "Transit" Balance Staffs, 75c, $1.00, $1.25 Doz. They fit
Try our "Transit" Balance Jewels, Ruby and Sapphire, $1.00 Doz.

They fit

Baltimore Jewelers' Supply Co.
210 E. Baltimore St. BALTIMORE, MD.

ON EVERY HAND,-
The evidences of support, assistance and co-operation
given to dealers by the manufacturers of

OU n t airs
e•ferffifart COT

Regular
Safety
Self-Filling

Pen 
Types

Prices, $2.50 and up, according to size and style of mounting.

Prices are guaranteed maintained everywhere. The incidentals

to the successful selling of Waterman's Ideals, as listed here,

can always be supplied to the satisfaction of dealers.

Catalogues and full information on request.

CAR
CARDS

PROTECTED ADVERTISING
PRICES LITERATURE

DEALER REPAIR

ADV. SERVICE SERVICE CO-OPERATION

THERE IS AN ENORMOUS FIELD FOR THE PROFITABLE SELLING OF WATERMAN'S 
IDEALS

L. E. Waterman Company, The Pen Corner," 173 Broadway, New York
Boston Chicago San Francisco Montreal London
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AVERBECK-21 Years in This and STILL GROWING
• •CATALOGUE • 1912. HANG THIS UP DON'T CUT OR MUTILATE THIS
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We Are Leaders for Popular All-Year-Round Sellers. "THERE'S A REASON!"

MR. RETAILER:

Just a minute!

Now—to-day—is the right and proper time to
copy of

go through your

Averbeck's Big Red 1912 Catalogue
which was sent you a few days ago. Its

One Hundred and Forty-eight Pages

are filled to overflowing with

Jewelry and Staple S-E-L-L-E-R-S
Quick moving, popular-priced money-makers that you
and every other live-wire in the trade not only can use to
advantage, but actually need and should have! 

1932 o

Don't take our unsupported word for it. On the other hand, don't

doubt our word —Just play fair with yourself, and let the Catalogue

convince you.

These pages tell the story. They tell What's Who in New Things—

they give you the very pick of the markets' best—and furthermore
,

they show goods that are right in every way—right in price, quality

and workmanship.

There is no question whether you can use the Averbeck lines—the

only question is, how much can you use? The larger your orders, the

more you confine your purchases to the Averbeck lines, the bigger will

be your profits January first and the fewer stickers you will have on hand.

Now get busy with the Catalogue—send in your order for your

Holiday needs—make the size of your order worth while.

Your mail order will receive exactly the same care and attention as

it would if given to one of our travelers, or if you called here in person.

You know us, you know our reputation, you know we stand back

of everything we sell, and you know—Your Money Back if Dissatisfied.

We've played in this fair fashion for over twenty-one years.

Proofs are better than mere claims. Here is tangible evidence of our

mail orders with jewelers everywhere.

In a month's time we sold $81,837.75 worth of goods to Retail

Jewelers in

HAWAII ILLINOIS SOUTH CAROLINA MISSISSIPPI MASSACHUSETTS

OHIO TENNESSEE GEORGIA WISCONSIN CONNECTICUT

ALASKA MICHIGAN FLORIDA MINNESOTA CANADA

KENTUCKY PENNSYLVANIA ALABAMA MONTANA WEST VIRGINIA

CUBA NEW YORK KANSAS MAINE ARIZONA

INDIANA NEW JERSEY OKLAHOMA NEW HAMPSHIRE OREGON

MARYLAND VIRGINIA 'I'EXAS UTAH WASHINGTON

MEXICO NORTH CAROLINA LOUISIANA CALIFORNIA COLORADO

AND ELSEWHERE

We have thousands of satisfied customers. We can satisfy you.

NOTE—Your copy of our Catalogue is worth money. Don't destroy 
it—don't mis-

lay it—we cannot furnish another.

Manufacturer—M. J. AVERBECK—Importer

10-12 MAIDEN LANE, NEW YORK
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AVERBECK-21 Years in This 8iz. and STILL GROWING!
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M.J.AVERBECK..
MANUFACTURER IMRORTER• 10'12 MAIDEN LANNY.

We Are Leaders for Popular All-Year-Round Sellers. "THERE'S A REASON!"

MR. RETAILER:

Just a minute!

Now—to-day—is the right and proper
copy of

time to go through your

Averbeck's Big Red 1912 Catalogue
which was sent you a few days ago. Its

One Hundred and Forty-eight Pages
are filled to overflowing with

Jewelry and Staple S-E-L-L-E-R-S
Quick moving, popular-priced money-makers that you
and every other live-wire in the trade not only can use to
advantage, but actually need and should have! 

19320

Don't take our unsupported word for it. On the other hand, don't
doubt our word —Just play fair with yourself, and let the Catalogue
convince you.

These pages tell the story. They tell What's Who in New Things—
they give you the very pick of the markets' best—and furthermore,
they show goods that are right in every way—right in price, quality
and workmanship.

There is no question whether you can use the Averbeck lines—the
only question is, how much can you use? The larger your orders, the
more you confine your purchases to the Averbeck lines, the bigger will
be your profits January first and the fewer stickers you will have on hand.

Now get busy with the Catalogue—send in your order for your
Holiday needs—make the size of your order worth while.

Your mail order will receive exactly the same care and attention as
it would if given to one of our travelers, or if you called here in person.

You know us, you know our reputation, you know we stand back
of everything we sell, and you know—Your Money Back if Dissatisfied.
We've played in this fair fashion for over twenty-one years.

Proofs are better than mere claims. Here is tangible evidence of our
mail orders with jewelers everywhere.

In a month's time we sold $81,837.75 worth of goods to Retail
Jewelers in

HAWAII ILLINOIS SOUTH CAROLINA MISSISSIPPI MASSACHUSETTS

OHIO TENNESSEE GEORGIA WISCONSIN CONNECTICUT

ALASKA MICHIGAN FLORIDA MINNESOTA CANADA

KENTUCKY PENNSYLVANIA ALABAMA MONTANA WEST VIRGINIA

CUBA NEW YORK KANSAS MAINE ARIZONA

INDIANA NEW JERSEY OKLAHOMA NEW HAMPSHIRE OREGON

MARYLAND VIRGINIA TEXAS UTAH WASHINGTON

MEXICO NORTH CAROLINA LOUISIANA CALIFORNIA COLORADO

AND ELSEWHERE

We have thousands of satisfied customers. We can satisfy you.

NOTE—Your copy of our Catalogue is worth money. Don't destroy it—don't mis-

lay it—we cannot furnish another.

Manufacturer—M. J. AVERBECK—I_mporter

10-12 MAIDEN LANE, NEW YORK
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A PROBLEM 
If a retail jeweler, to maintain his
reputation, buys reliable merchan-
dise such as illustrated above direct
from the manufacturer, what will
be the result?

SOLUTION
Send for selection package or catalogue.

CHARLES M. LEVY
90 William St. :: NEW YORK, N. Y.

the OR) /11Sine IDiamon6 `Douse

We call ourselves by this title because we make a specialty of old square cut East Indian and Brazilian Diamonds, commonlyknown in the trade as “Old Mine Diamonds," in all sizes from small nide to three carats or more. Send to us when you needany. We are also ready to make cash offers on any Old Mine stones you have for sale either loose or mounted.

CHAS. S. GROSSMAN & CO., Three Maiden Lane, New York

1933

A NEW LINe

STERLING SILVER NOVELTIES
19 1 2 Artistic Designs That Will Interest You

Our 1912 line of STERLING SILVER NOVELTIES will be equal to the best that will be shown in this

country. The designs are exquisite and very extensive. We have put forth our best efforts and 
know

that it will pay YOU to inspect this line when our representative calls. We will still 
continue to show our

regular line of WHITE STONE JEWELRY, to which we have added an entirely new line of

SMALL HAT PINS which have always been popular with our trade.

BROOCHES
HAT PINS
SCARF PINS
VEIL PINS

WORKMAN & NEWMAN
Manufacturing
JEWELERS

RHINESTONE AND STERLING SILVER NOVELTIES

Factory 53 Clifford St. PROVIDENCE, R. I.

NEW YORK OFFICE, 9-11-13 MAIDEN LANE

PENDANTS
LA VALLIERES

BAR PINS
ETC.

)1,
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OSMERS, DOUGHERTY COMPANY
SEED PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
Circular

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

Cut one-halt size

Imperial Automatic Cigar Lighter
Nickel-plated

Sample (guaranteed) sent
prepaid on receipt of 75c.

No. 2 Brass Writing Set
Sample set sent prepaid on receipt of $2.50
Ink Stand . 4 inches
Blotter . 5 inches
Pen Tray . . . 9 inches
Knife . . . 8 inches
Pad with brass corners 12 x 18 inches

Novelties in Brass Desk Requisites, Smokers'
Articles, Etc., Jet and Gun Metal Jewelry

L. W. LEVY & COMPANY, 6 West 22nd Street, N. Y.

11
SCIENTIFIC INDESTRUCTIBLE

PEARL NECKLACES

GRADUATED and UNIFORM
in BEAUTIFUL SHADES of
CREAM :: PINK :: WHITE

$8.00 and $9.00 PER STRING
INCLUDING 10K BARREL CLASP
(Subject to Keystone Key — Less 6‘f — 10 Days

We invite you to send for selection
package. We guarantee these goods to
equal in quality any on the market, at
prices two to three hundred per cent. less.

WM. PURNELL COMPANY IMPORTERS 

37-39 Maiden Lane :: NEW YORK

PROFITS IN ENGRAVING
The present is the engraver's millennium. Almost every article sold calls
for engraving, especially Holiday gifts. If you can not engrave and wish
to master the art, procure a copy of the well-known treatise

THE ART OF ENGRAVING
which has been the sole education of hundreds of competent engravers.
Every engraver should have at hand a copy of this book for instruction,
suggestion and reference. The author is an experienced teacher of the
art and no school instruction is necessary.

Sent postpaid to any part of the world on receipt of price,
$1.50 (6s. 3d.)

PUBLISHED BY

The Keystone Publishing Co., M9-811-293 North 19th Street,ILADELPHIA, PA.

WHEN
A

CUSTOMER

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 2081
of this issue.

Write for further information.

J. J. COHEN1011Chestnut St.,PHILADELPHIA,PA.
Established 1891

Amsterdam, Tulpstraat 10 London Audrey House Ely Place
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GOOD NEWS
FOR THE

JEWELER
Our New Watch an Jewelry Catalogues

Will Soon Be Ready For Mailing
DON'T MAKE YOUR HOLIDAY PURCHASES UNTIL YOU HAVE

EXAMINED BOTH OF THESE BOOKS CAREFULLY

You must measure the profits of your holiday business not

only by the quantity of your sales but also by the economy

of your purchases.

For years we have "made good" with the jeweler by offering

him unexcelled opportunities to buy Watches, Diamonds,

ew 

everything needed in the jewelry store at pricesJewelry and
earight.

You will find our lines complete and up to date in every

particular.

We assure you liberal treatment, the best goods and quick service.

R. L. 0 M. FRIEDLANDER
IMPORTERS OF DIAMONDS

WHOLESALE JEWELERS

NEW YORK
JOBBERS IN AMERICAN WATCHES

30 Maiden Lane • •
• •
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OPERA and FIELD GLASSES
TELESCOPES and PRISM BINOCULARS

in large varieties from the

CELEBRATED MANUFACTURERS

LEMAIRE,
COLMONT,

BARDOU,
BUSCH,

whose names on goods signify a guar-
antee for the standard of quality.

COMPARE
The Optical Efficiency — Material

Mechanism — Elegant Finish
of products from these famous manufacturers
with other goods of domestic and foreign make,
and judge for yourself.

For sale through Jobbers;
Literature upon application

SUSSFELD, LORSCH 8z CO.

PARIS

Importers and Manufacturers' Agents

90-94 Maiden Lane
NEW YORK BERLIN
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s • b

LAIMS" have worth
only when backed
by deeds. Shouting

by merchants as to what
they can do for the trade
is not as convincing as a
practical demonstration.
We prefer the demon-
strative way—the shorter,
surer way.

Our 1912 Catalog is a
revelation of modern
printing and engraving,
dependability and conven-
ience for Retail Jewelers'
use. It meets with a
hearty welcome" on sight,"
and when used a while is
regarded as a good side
partner.

We offer you our earnest
co-operation at all times,
and want you to feel per-
fectly free to ask questions.
We are known as "The
Quick Delivery House."

This big, illustrated book
will be ready for mailing
November 1st. Write for it.

1937
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Effective Window Display
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Let us help you in dressing your windows for the Thanksgiving and
Holiday Trade. We will send Window Cards, full size Reproduc-
tions, in Colors, of our advertisements occupying the back covers of
leading publications, Signs, etc., to any dealer handling

1847 ROGERS BROS. X S
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"Silver Plate that Wears"

Our advertisements are appearing in over 400 publications—in some
of the women's magazines (with a circulation of over 8,000,000)
occupying the entire back covers in colors.

If your windows are reflections of these advertisements you will
make theni your advertisements.

Write for illustrated cir'cular 1169K•
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Jeweler and Son Arraigned
for Violating Gold-stamping Law

Sold Bracelet Marked 14 Karat Which Assayed

Only 7 45-100—Clemency Asked on Plea of

Guilty and Sentence Is Suspended

New York, October 12. —Another instance of

the effectiveness of the New York gold law

was manifested last week when Morris Mala-

wista, a wholesale dealer in watches and jewelry

at 120 Canal street, and his son, Lawrence, were

arraigned before the court of special sessions

on the charge of violating section 431 of the

penal laws of New York state, which makes it

a misdemeanor to make or sell jewelry which

is within less than One karat of the karat fine-

ness marked upon it. They pleaded guilty to the

charge, but sentence was suspended at the request

of a member of the good and welfare committee

of the Jewelers' Board of Trade, which was ac-
tive in bringing prosecution.

Assistant District Attorney Stryker outlined
the nature of the charge, saying that on February
17, 191 1, a bracelet marked 14k. was sold by
Lawrence Malawista, in the presence of his
father, to I. W. Rourke, an agent employed
by the Jewelers' Board of Trade to gather
evidence upon which prosecution of this nature
is brought. On submitting the bracelet to an
assay test, Mr. Stryker said that it assayed only
7 45-100 karats, or a little over one-half of what
the mark indicated. He told the court that
the younger Mr. Malawista consummated the
transaction, but that his father was present.

Assistant District Attorney Stryker stated that
not upon his own initative, but upon the request
of the good and welfare committee of the
Jewelers' Board of Trade, which is responsible
for prosecution in this case, that he would
ask the court, in view of the fact that the de-
fendants had pleaded guilty to the charge, that
clemency be shown. The court inquired as to
whether there had been any previous convictions
of any nature of either of the defendants and
was assured by their attorney that they had
never before been convicted of any crime.
It was stated by a member of the good and

welfare committee that the defendants had
admitted that they were technically guilty of an
infraction of the law, but claimed that while
they had had such goods in stock they never
sold them as 14 karat, and when their attention
was called to the law by their arrest they ceased
to carry such lines. As both defendants had
promised to aid in the enforcement of the law
and had shown a spirit of fairness and decency
in meeting the charge he said that in his opinion
and in consideration of all the facts surround-
ing the case clemency by the court would not
be out of place.

After a short deliberation the court decided
to suspend sentence upon the defendants and
they were released.

Silver Exhibit in National Museum

Washington, D. C., October ro.—There will
shortly be put on exhibition in the National
Museum here a collection of old colonial eccle-
siastical silver gathered together from Washing-
ton, the south and west. The exhibit is sure to
arouse interest, not alone for the beauty of the
old pieces themselves, but on account of the pur-
pose for which it is being assembled as well.
The collection is being made under the auspices

of the Colonial Dames, arid is one of three col-
lections, the other two being at New York and
Boston.

Now the National
Jewelers' Board of Trade

Name Changed and Board of Directors In-

creased—Arrangements Made for First

Noonday Luncheons

New York, October 12.—The National Jew-
elers' Board of Trade is to be hereafter the
official designation of the organization hitherto
known as the Jewelers' Board of Trade. This
action was taken at the special meeting held on
October 4 for that purpose, in accordance with
the plan outlined in the last issue of THE KEY-
STONE. The board of directors was also increased
from thirty-three to forty for the purpose of pro-
viding seven directors for the Pacific coast, in
order to provide for efficient service in that section
of the country.
Arrangements are being completed for the first

noonday luncheon to be given in November by the
National Jewelers' Board of Trade. The follow-
ing subcommittee on luncheons of the good and
welfare committee has been named : Frank Sloan,
chairman (Sloan & Co.), 23 Maiden lane; Louis
Cohn (Henry Freund & Bro.), 73 Nassau street;
Irving G. Day (Day, Clark & Co.), 23 Maiden
lane; Arthur Henius (Bruhl Brothers & Henius
Company), 15 Maiden lane; Ludwig Nissen (Lud-
wig Nissen & Co.), 182 Broadway; William I.
Rosenfeld (Wiliam I. Rosenfeld), r Maiden lane;
F. Edgar Willson (Jewelers' Circular Publishing
Company), It John street.
A meeting of the committee will be held shortly

to perfect details. At the last meeting of the
board of directors thirty-one new members were
admitted, and since that date there have been
received twenty-one applications.

Two Smugglers Fined; One Jailed

Nathan Allen and John R. Collins Pay $12,000

and $4,000 Respectively—Wealthy Milliner

Jailed and Fined $1

New York, October ro.—Nathan Allen and John
R. Collins, who were recently indicted for smug-
gling jewels into this country, were tried recently
in the criminal branch of the United States circuit
court and fined, Allen $12,000 and Collins $4,000.
The indictments against Allen and Collins were

found chiefly on the testimony of Helen Dwelle
Jenkins, who testified that they brought into this
country jewelry valued at $16o,000. The trinkets
were given to her. Among them was a pearl neck-
lace which Allen bought in Paris on the same day
Abraham Lichtenstein, one of the best-known
Fifth avenue milliners, pleaded guilty of being
concerned in a conspiracy to undervalue mer-
chandise imported by the Lichtenstein Millinery
Company and was sent to the penitentiary for
four months and fined $1 by Judge Hough.
In sentencing Lichtenstein, Judge Hough said

he believed the defendant to belong to a class
who have been corrupting business methods in
the United States for many years, and that smug-
gling for profit must be stopped. After his arrest
Lichtenstein settled with the government for
$520,000.

N. L. Bradley Now President
of Bradley & Hubbard Mfg. Co.

Meriden, Conn., October 12.—The directors of
the Bradley & Hubbard Manufacturing Com-
pany, of this city, have elected Nathaniel L.
Bradley president, to succeed the late Walter
Hubbard. Mr. Bradley was vice-president. Mr.
Bradley and Mr. Hubbard founded the factory
in 5854 in a small building on Butler street.
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Alleged Thief and Murderer
of Stern Lodged in Tombs

Clever Work of New York Detectives, Aided

by Clue Given by Young Girl, Leads to the

Arrest of Martin Garvey, Who Had a

Previous Record—Witnesses Identify Sus-

pect—Held Without Bail for Grand Jury

New York, October 12.—Martin Garvey, a

young express porter, has been arrested and con-

fined in the Tombs without bail to await the

action of the grand jury on the charge of mur-

dering Adolph Stern at the time of the robbery

of Jacob Jacoby's jewelry store at Sixth avenue

and Thirteenth street, on July 22 last. The arrest

was made on October 4. It is the outcome of a

search of seventy-two days, which took the whole

time of the four detectives. Three witnesses

swore positively to Garvey's identity, two of

whom declare they saw Garvey fire the shot that

killed Stern.
"Pop Eyes" a Giveaway

Garvey is a rough-looking but stalwart young

man. He has a physical peculiarity which led

to his identification and was the chief cause of

his being run down. He has what are sometimes

known as "pop eyes," or bulging eyeballs, which

stand out, puffing out the heavy eyelids. Their

dark color and bloodshot, surly look made the

face one not easy to forget.

One of the witnesses, John O'Flaherty, a city
employee and civil war veteran, says he stood
within six feet of Garvey when he fired the shot.
"Ile turned after shooting the man and thrust

his face into mine," O'Flaherty is quoted as say-
ing. "He has as remarkable features as I ever
saw on a human being. His eyes were like two
large balls protruding from his face."

This the police gave as Watchman McKeown's
description : "I got a clean view of that man's
profile and I could never forget it." McKeown,
they say, described also the way in which the
prisoner was dressed, and it tallied closely with
his dress when arrested.
Besides the witnesses to the shooting of Stern,

the police now say they have the written state-
ment of his companion, Demarest, in which De-
marest relates what he alleged to be an admission
of the crime to him by Garvey.

Girl Gives Clue Which Caused Arrest

The clue leading to the arrest of Garvey came
from a seventeen-year-old East Side girl named
Beatrice Wolfe. Miss Wolfe, who lives at 126
Cannon street with her brother-in-law, Samuel
Webberman, brought information that she knew
of some young men in the neighborhood who were
mixed up in a crime that might send them to
the electric chair. Questioning Miss Wolfe the
detectives learned that she was acquainted with
a young driver named Demarest, who was
friendly with the young man in question.
Miss Wolfe played her part in helping to run

down the men whom the police have now arrested.
She was asked to make friends with Demarest
and to draw from him as much information as
she could. Her brother-in-law, Webberman, as-
sisted her in this by scraping up an acquaintance
with Demarest and picking up many bits of in-
formation.
Three weeks ago the detectives received their

first tip that Demarest had blabbed. They had
to find Demarest, who was known only to live
somewhere on Grove street. Detective Finnan,
who normally drives Commissioner Dougherty's
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automobile, had been put on the case because
there were supposed to be chauffeurs involved.

Masquerades as Chauffeur
Finnan took a room at 36 Grove street and

gave out that he was a chauffeur from Chicago
looking for work. He worked into the society
of a gang of tough young fellows who did their
loitering in the immediate neighborhood. De-
marest was one of the gang. After he had found
his way thoroughly into the crowd's good graces
Finnan told them that he knew where he could
borrow an automobile and invited out several
of the gang, Demarest among the others.
The crowd entered a road house in the upper

Bronx, and there, in the midst of the rejoicings,
Finnan pumped Demarest. Demarest, according
to the police, said, "I know the fellow shot Stern.
A fellow named Garvey did it and he told me
all about it."

Prisoner Had a Record

Garvey, it was found out, had been in trouble
before. A search of the rogues' gallery brought
to light his portrait. It had been included in the
collection following his conviction in 1907 on a
charge of package stealing. Garvey had at that
time escaped prison on a suspended sentence, but
his likeness remained in the police annals, and a
striking likeness it was. A peculiar pair of
bright, dark protruding eyes made the face con-
spicuous among many.
The detectives took five other pictures from

the rogues' gallery. These, with that of Garvey,
they took and showed to each in turn of the three
men who had seen the jeweler murdered. All
three felt sure that the Garvey picture was that
of the queer looking young man who shot Stern.

Garvey Closely Watched
A close watch kept on Garvey for many days

revealed the fact that he worked regularly for
an express company near his lodgings at 6o Leroy
street. He belonged, the detectives found, to one
of the local social organizations known as the
Neighbors' Sons, whose clubrooms are just west of
Bleecker on Eleventh street. He spent most of
his spare time, however, with a crowd that hung
out in a saloon not far from that point.
As the police watched Garvey they discovered

that he quite often went to local balls and blow-
outs in a taxicab, which, it is said, was run by one
of his associates.
Deciding to make sure if possible that they had

found the right man, McKenney and his assistants
gathered together last Monday night the three
men who had seen the shooting. There was a
big crowd at Garvey's friends' favorite barroom
that night.
The detectives, when they took in the witnesses,

asked them to pick out their man if they could
from among some thirty young fellows present.
Two of the witnesses picked out Garvey without
hesitation. The third said, "I think it is he, but
if I can see him walk I will know for sure." They
waited outside until Garvey left. The third wit-
ness then declared that he knew the man's gait
positively.
The detectives picked up Garvey on the night

of October 4 at 10.30 o'clock at the corner of
Bank and Bleecker streets. A few minutes later
they took Demarest at Bleecker and Grove streets.

Garvey, taken to police headquarters, was ques-
tioned by Commissioner Dougherty, Inspector
Hughes and Lieutenant McKenney. He said that
he was twenty-four years old, a porter, and lived
at 6o Leroy street. He denied all knowledge of
the robbery and murder on July 22. With that
he shut his mouth and refused to answer the rest
of the questions put to him.
Demarest was brought before the same ques-

tioners later on and examined until four o'clock
the next morning. The police would not say
afterward how much information they had gained
from him. He was taken and locked up for ar-
raignment.
The robbery and murder at Jacob Jacoby's

jewelry store at Thirteenth street and Sixth ave-
nue on July 22 is well remembered.
The job was done in plain view of the passers-

by on Sixth avenue between Twelfth and Four-
teenth streets at 9.40 o'clock in the evening. The
crash of glass and the revolver shot were heard
by scores of persons, who saw the car with the
robbers in it speed off before any chance of pur-
suit, leaving a dead victim on the sidewalk.
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Many Manufacturing Jewelers
Represented at Boston Exhibit

Goods Made Only in New England Shown with
Much Effect—Who the Jewelry Exhibitors
Were and What They Put On Exhibition

Boston, October IL—The Boston Chamber of
Commerce is giving an exposition in Mechanics'
building, of this city. The exposition is called
"The New England Industrial and Educational
Exposition" and will last the most of the month
of October. The idea of the exposition is to
exhibit goods made in New England only and to
boost New England as a whole.
The Newburyport Silver Company, of Keene,

N. H., had a beautiful exhibit. The show case
used was ten by six feet high. Among the articles
it exhibited was a large golf prize cup which was
made for the New York Athletic Club, thirty-two
inches high, with a black ebony base. It also ex-
hibited a full line of different sizes of its product
of children's cups, two different lines of prize cups
with round and square bases, ranging in different
sizes, from five inches high to twenty-two inches
high. This exhibit was in charge of George
C. Stickney, manager and treasurer of the com-
pany, and Caleb Stickney.
D. F. Briggs Company, of Attleboro, Mass., had

an exhibit of its famous "Carmen" bracelets and
of chains and fobs. This firm distributed a very
neat postcard with a picture of its plant, entitled
"The Home of the Celebrated Carmen Bracelet."
The C. D. Lyons Company, of Marshfield,

Mass., had one case. Its main exhibit was of its
famous patented Lyons lock-link cuff buttons.
R. F. Simmons Company, of Attleboro, Mass.,

had two show cases of its chains and its new Sim-
mons cigar cutter fob seal, which is an innovation
that is steadily winning the favor of men who
smoke. It also exhibited how the virgin gold from
the United States mint is transformed into chains,
fobs, bracelets, lockets, chatelaine pins, seals, etc.
Warren-Williams Company, of Providence,

R. I., had an exhibit of its collar pins, etc.
The Wolcott Manufacturing Company, of

Providence, R. I., exhibited a large case of its
mesh bags, lockets, fobs and bracelets. Its exhibit
of mesh bags was an interesting feature.
Bates & Bacon, of Attleboro, Mass., had an

interesting exhibit.
E. L. Spencer, of Providence, R. I., had an

interesting exhibit.
Whiting & Davis Company, of Plainville, Mass.,

had a large exhibit of its famous mesh bags, show-
ing the different parts as they are manufactured,
which was very interesting.
S. 0. Bigney & Co., of Attleboro, Mass., had

one of the largest exhibits, using four show cases
to display their famous "mirror-finish" chains,
fobs, lockets, bracelets, etc.; also a large case of
uncut stones.
The Electric Chain Company, of Providence,

R. I., had an interesting exhibit showing how its
chains were made by operating a complete outfit.
Fontneau & Cook Company, of Attleboro, also

had an exhibit.
The Roby-French Company, 34 Bromfield

street, Boston, Mass., displayed an interesting line
of kodaks, etc.
The American Fountain Pen Company, 7i1

Bolyston street, Boston, showed a large case of
its Moore's nonleakable fountain pens.
The Globe Ear Phone Company, of Fremont

temple, Boston, had a large booth demonstrating
its ear phone. This exhibit was in charge of
Fred A. Barber.
The Dennison Manufacturing Company, Boston,

Mass., had an interesting exhibit showing how it
made jewelry boxes and wired tags, using a
machine that could wire so,000 tags a day. It
also had a complete shop in its exhibit showing
the girls at their work.
The exposition published a daily paper called

Exposition News, which was given away to the
public.
Some of the most enterprising jewelers and

manufacturers that advertised in this paper were
D. F. Briggs Company, R. F. Simmons Company,
of Attleboro, Mass.; the American Fountain Pen
Company, Andrew J. Lloyd Company, Dennison
Manufacturing Company, all of Boston.
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Washington, D. C., Jewelers Meet
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Will Hold Annual Outing October 22—The
Matter of "Dead Beats" Discussed—A. 0.
Hutterly Talks on Profit

Washington, D. C., October IL—The Retail
Jewelers' Association of the District of Columbia
held its regular monthly meeting recently in the
new quarters of the Chamber of Commerce on
the second floor of the Brentano building, with
A. 0. Hutterly presiding.
A partial report was received from the com-

mittee having in charge the annual outing of the
association. Due to the inability of the committee
to complete certain arrangements a postponement
of the date was found necessary, and it is now
hoped that every jeweler in town will make
the trip to Great Falls, Va., on October 22.
The matter of profit was brought up, and

A. 0. Hutterly made quite a number of remarks
on this subject. He showed how prices had ad-
vanced in every line of trade but that of jewelry,
and he said that was the fault of the members
themselves. "Boost prices. It is just as easy to
get $2 for cleaning a watch as it is $1, and the
customer will feel better satisfied. Let all other
prices follow along these lines. Prior to the es-
tablishment of a ruling by the association crys-
tals could be obtained by the public for from
to cents up. Now they cost 25 cents and every one
is sticking to that amount as a minimum. Lentiles
are so cents."
The matter of the dead-beat list then came up

and it was decided to do nothing in the matter
for the time being. The bringing up of this sub-
ject, however, brought forth some good stories
on the methods used by "phony" check workers
in passing bad paper on merchants, one of which
is well worthy of mention as, although it is an old
scheme, it is unknown to many. A man goes into
a jewelry store and makes a purchase of a dia-
mond ring at Voo. He has been trading in that
store for some time and you accept the check he
tenders you. The check in its usual way goes to
the bank upon which it is drawn, and it comes
back in the usual way with "No Funds" or "In-
sufficient Funds" stamped upon a slip of paper
accompanying it, as the man usually carries an
account there.
Some two or three hours later, just before you

call the police, the man comes running into your
store and with many apologies gives you a hun-
dred in cold cash and gets his check back. Here's
where the jeweler gets stung. His endorsement is
on the back. The man simply goes up the street
to another store and says Mr. Jones is in need
of some ready cash, can you let him have a hun-
dred on this check. The fellow then has the
amount of money he gave the jeweler for the
ring and the ring itself.

Railroad Wreck Due to
Magnetization of Engineer's Watch

In recent years magnetization is becoming more
and more a consideration for the watchmaker.
Proof that it has also become a very serious
consideration for the public is found in the fol-
lowing dispatch published in the New York
Times on October to:

Detroit, Mich., October 9.—Investigation by
the Detroit United Railway officials verified
the belief of Motorman Harry Uber that
Saturday night's collision at Young's curve
on the Mint division of the railway, in which
two were killed • and twelve injured, was
caused by Ubet's watch having become
magnetized.

Under modern conditions and in present-day
surroundings watches are liable to become mag-
netized at almost any time, and the fact that such
magnetization may involve human life and the
destruction of property gives a new importance
to this phenomenon. The above dispatch from
Detroit has a special interest for those who have
to do with railroad men's timepieces, as an over-
sight of this character might, in such an instance.
reflect seriously on the competency of the in-
spector responsible for the offending watch.

New Home of Theodore B. Starr, Inc.,
an Example of Artistic Excellence

Contains Every Facility for the Most Advantageous Display of Jewels, Silver-
ware and Bronzes—The Louis XVI. Showroom the Highest Type of Crafts-
manship

New York, October 12.—One would be un-
generous and narrow to a degree who would
withhold, for any reason at all, felicitations duly
deserved by one's fellow craftsmen upon some

gives a shadowless effect upon jewels worn in
daytime. A companion room of Louis XVI. de-
sign produces the effects under artificial light.
On the second floor the theme changes. The

lighter oak has given
way to the sober
mahogany. If one
stops to think he is
again reminded that
here are counters and
show cases, but in the
dazzling display of
silver, beautiful in it-
self, beautiful for its
handicraft, and beau-
tiful in every sug-
gestion, the com-
mercial thought is
lost for the moment
in sheer admiration.
If in the home the

silver service is but
part of the general
effect, the require-
ments here are other-
wise. The purchaser
must see and be im-
pressed by every line
and figure. Each piece
is a candidate for
special favor and
must show itself at
its best. So these
show cases have
shelves and backs of
mahogany, unpadded,
that the sideboard
effect may be judged.
And for the orna-
mehts, the vases and
the glassware there
are "pavilion" show
cases extending out-
ward from the wall

York a dozen or twenty
feet, through which

the daylight shines, bringing out the softest de-
tail. Or when the daylight fails the pressure
of a button causes an artificial light to glow from

Main Floor of the New Home of Th eodore B. St

and Forty-seventh Street, New

great achievement, and especially one that must
elevate the trade as a whole in an appreciable
measure. To an old and honored house that has
succeeded in providing for itself a beautiful
home—so beautiful that visitors come to view it
just for itself—the congratulations of the trade
at large must be extended. Theodore B. Starr,
Inc., have done this and in so doing have raised
the standards of retailing jewelry—the highest
class retail business there is—just a little bit
higher.
The new home of Theodore B. Starr, at Fifth

avenue and Forty-seventh street, is beautiful.
Into it have been blended the ideas of old-world
masters and new-world artisans. Ornate design
stops before delicacy ends, and refinement, which
luxury can never spare, is woven into the fabric
of it.
The building, of white granite, is located on

the southwest corner and thus has the north and
east light. The main showrooms are fairly glass
walled on these two sides, from floor to ceiling.
The main store is in the design of Louis XVI.
Even the counters and show cases are fashioned
from the results of the artistic imaginings of
the craftsmen of that period. The white quar-
tered oak, each piece selected because of its
delicate markings, and ivory white walls extend-
ing to a lofty ceiling, clustered with frosted lights,
lend a radiance wherein diamonds and pearls
may well be found. Jewelry and watches are
here displayed that none of their worth be hidden.

The Adam Room

At the far end of the store is an Adam room,
a faithful example of his period, where the dif-
fused daylight from the ground-glass windows

arr, Inc., Fifth Avenue

bulbs hidden in the tops of the cases, behind
ground-glass screens.
The counters are almost wholly of glass and

the tables are glass-topped, through which one
sees completely assembled toilet sets or a fork
and spoon display, all offering opportunity for
easy selection, while single pieces are found in
still other cases.

A Display of Bronzes

Somewhat similar arrangements on the third
floor allow for the display of the bronzes, the
work of Macmonnies, Shrady and other American
sculptors being appropriately grouped. Between
the "pavilion" show cases are examples of period
mantels with accompanying sets. Fine clocks
shown under glass, many of them reproductions
of those in famous collections, and of others of
historic interest, are part of this splendid exhibi-
tion.
Yet after all it is a retail store, but wherein

merchandising has been elevated to the realm of
the arts.

Granville S. Smith, Pioneer
Jeweler, Dies in Attleboro

Attleboro, October 12.—Attleboro lost one of
her oldest and best known citizens about October
1 in the death of Granville S. Smith, one of the
town's pioneer jewelers. He was in his eighty-
fifth year and had been a resident of the town
nearly all his life. His death occurred at his
home, 92 Pleasant street. Mr. Smith was found
dead in bed.
He was born in Rehoboth, and as a young

boy came to Attleboro with his parents. He en-
tered business with J. Perry Carpenter, now of
Providence, under the firm name of Smith, Car-
penter & Co. Eustace C. Carpenter, of Attleboro,
was the third partner. The concern manufactured
coffin trimmings, and continued for a number
of years.

Fifteen years ago Mr. Smith retired from ac-
tive business and disposed of his interest in the
above concern. He married Miss Hannah King,
of Attleboro, and the following children sur-
vive: Mrs. Charles Cobb, Mrs. 0. P. Richardson,
Earl B. Smith, C. Aldin Smith and Ira W.
Smith, of California. The latter is a jobbing
jeweler, and was formerly connected with the
Horton Angell Company.
Mr. Smith was a veteran of the civil war

and was widely known and respected. He de-
veloped considerable property in Attleboro and
was a man of means. His funeral was attended
by many friends life-long acquaintances.

An Artistic Display of Bronzes, Clocks and Marble Statuary on the Third Floor of the New

Theodore B. Starr Building, New York
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automobile, had been put on the case because
there were supposed to be chauffeurs involved.

Masquerades as Chauffeur
Finnan took a room at 36 Grove street and

gave out that he was a chauffeur from Chicago
looking for work. He worked into the society
of a gang of tough young fellows who did their
loitering in the immediate neighborhood. De-
marest was one of the gang. After he had found
his way thoroughly into the crowd's good graces
Finnan told them that he knew where he could
borrow an automobile and invited out several
of the gang, Demarest among the others.
The crowd entered a road house in the upper

Bronx, and there, in the midst of the rejoicings,
Finnan pumped Demarest. Demarest, according
to the police, said, "I know the fellow shot Stern.
A fellow named Garvey did it and he told me
all about it."

Prisoner Had a Record
Garvey, it was found out, had been in trouble

before. A search of the rogues' gallery brought
to light his portrait. It had been included in the
collection following his conviction in 19o7 on a
charge of package stealing. Garvey had at that
time escaped prison on a suspended sentence, but
his likeness remained in the police annals, and a
striking likeness it was. A peculiar pair of
bright, dark protruding eyes made the face con-
spicuous among many.
The detectives took five other pictures from

the rogues' gallery. These, with that of Garvey,
they took and showed to each in turn of the three
men who had seen the jeweler murdered. All
three felt sure that the Garvey picture was that
of the queer looking young man who shot Stern.

Garvey Closely Watched
A close watch kept on Garvey for many days

revealed the fact that he worked regularly for
an express company near his lodgings at 6o Leroy
street. He belonged, the detectives found, to one
of the local social organizations known as the
Neighbors' Sons, whose clubrooms are just west of
Bleecker on Eleventh street. He spent most of
his spare time, however, with a crowd that hung
out in a saloon not far from that point.
As the police watched Garvey they discovered

that he quite often went to local balls and blow-
outs in a taxicab, which, it is said, was run by one
of his associates.
Deciding to make sure if possible that they had

found the right man, McKenney and his assistants
gathered together last Monday night the three
men who had seen the shooting. There was a
big crowd at Garvey's friends' favorite barroom
that night.
The detectives, when they took in the witnesses,

asked them to pick out their man if they could
from among some thirty young fellows present.
Two of the witnesses picked out Garvey without
hesitation. The third said, "I think it is he, but
if I can see him walk I will know for sure." They
waited outside until Garvey left. The third wit-
ness then declared that he knew the man's gait
positively.
The detectives picked up Garvey on the night

of October 4 at 10.30 o'clock at the corner of
Bank and Bleecker streets. A few minutes later
they took Demarest at Bleecker and Grove streets.
Garvey, taken to police headquarters, was ques-

tioned by Commissioner Dougherty, Inspector
Hughes and Lieutenant McKenney. He said that
he was twenty-four years old, a porter, and lived
at 6o Leroy street. He denied all knowledge of
the robbery and murder on July 22. With that
he shut his mouth and refused to answer the rest
of the questions put to him.
Demarest was brought before the same ques-

tioners later on and examined until four o'clock
the next morning. The police would not say
afterward how much information they had gained
from him. He was taken and locked up for ar-
raignment.
The robbery and murder at Jacob Jacoby's

jewelry store at Thirteenth street and Sixth ave-
nue on July 22 is well remembered.
The job was done in plain view of the passers-

by on Sixth avenue between Twelfth and Four-
teenth streets at 9.40 o'clock in the evening. The
crash of glass and the revolver shot were heard
by scores of persons, who saw the car with the
robbers in it speed off before any chance of pur-
suit, leaving a dead victim on the sidewalk.
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Many Manufacturing Jewelers
Represented at Boston Exhibit

Goods Made Only in New England Shown with
Much Effect—Who the Jewelry Exhibitors
Were and What They Put On Exhibition

Boston, October IL—The Boston Chamber of
Commerce is giving an exposition in Mechanics'
building, of this city. The exposition is called
"The New England Industrial and Educational
Exposition" and will last the most of the month
of October. The idea of the exposition is to
exhibit goods made in New England only and to
boost New England as a whole.
The Newburyport Silver Company, of Keene,

N. H., had a beautiful exhibit. The show case
used was ten by six feet high. Among the articles
it exhibited was a large golf prize cup which was
made for the New York Athletic Club, thirty-two
inches high, with a black ebony base. It also ex-
hibited a full line of different sizes of its product
of children's cups, two different lines of prize cups
with round and square bases, ranging in different
sizes, from five inches high to twenty-two inches
high. This exhibit was in charge of George
C. Stickney, manager and treasurer of the com-
pany, and Caleb Stickney.
D. F. Briggs Company, of Attleboro, Mass., had

an exhibit of its famous "Carmen" bracelets and
of chains and fobs. This firm distributed a very
neat postcard with a picture of its plant, entitled
"The Home of the Celebrated Carmen Bracelet."
The C. D. Lyons Company, of Marshfield,

Mass., had one case. Its main exhibit was of its
famous patented Lyons lock-link cuff buttons.
R. F. Simmons Company, of Attleboro, Mass.,

had two show cases of its chains and its new Sim-
mons cigar cutter fob seal, which is an innovation
that is steadily winning the favor of men who
smoke. It also exhibited how the virgin gold from
the United States mint is transformed into chains,
fobs, bracelets, lockets, chatelaine pins, seals, etc.
Warren-Williams Company, of Providence,

R. I., had an exhibit of its collar pins, etc.
The Wolcott Manufacturing Company, of

Providence, R. I., exhibited a large case of its
mesh bags, lockets, fobs and bracelets. Its exhibit
of mesh bags was an interesting feature.
Bates & Bacon, of Attleboro, Mass., had an

interesting exhibit.
E. L. Spencer, of Providence, R. I., had an

interesting exhibit.
Whiting & Davis Company, of Plainville, Mass.,

had a large exhibit of its famous mesh bags, show-
ing the different parts as they are manufactured,
which was very interesting.
S. 0. Bigney & Co., of Attleboro, Mass., had

one of the largest exhibits, using four show cases
to display their famous "mirror-finish" chains,
fobs, lockets, bracelets, etc.; also a large case of
uncut stones.
The Electric Chain Company, of Providence,

R. I., had an interesting exhibit showing how its
chains were made by operating a complete outfit.
Fontneau & Cook Company, of Attleboro, also

had an exhibit.
The Roby-French Company, 34 Bromfield

street, Boston, Mass., displayed an interesting line
of kodaks, etc.
The American Fountain Pen Company, 711

Bolyston street, Boston, showed a large case of
its Moore's nonleakable fountain pens.
The Globe Ear Phone Company, of Fremont

temple, Boston, had a large booth demonstrating
its ear phone. This exhibit was in charge of
Fred A. Barber.
The Dennison Manufacturing Company, Boston,

Mass., had an interesting exhibit showing how it
made jewelry boxes and wired tags, using a
machine that could wire 50,000 tags a day. It
also had a complete shop in its exhibit showing
the girls at their work.
The exposition published a daily paper called

Exposition News, which was given away to the
public.
Some of the most enterprising jewelers and

manufacturers that advertised in this paper were
D. F. Briggs Company, R. F. Simmons Company,
of Attleboro, Mass.; the American Fountain Pen
Company, Andrew J. Lloyd Company, Dennison
Manufacturing Company, all of Boston.
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Washington, D. C., Jewelers Meet

Will Hold Annual Outing October 22—The
Matter of "Dead Beats" Discussed—A. 0.
Hutterly Talks on Profit

Washington, D. C., October 1.—The Retail
Jewelers' Association of the District of Columbia
held its regular monthly meeting recently in the
new quarters of the Chamber of Commerce on
the second floor of the Brentano building, with
A. 0. Hutterly presiding.
A partial report was received from the com-

mittee having in charge the annual outing of the
association. Due to the inability of the committee
to complete certain arrangements a postponement
of the date was found necessary, and it is now
hoped that every jeweler in town will make
the trip to Great Falls, Va., on October 22.
The matter of profit was brought up, and

A. 0. Hutterly made quite a number of remarks
on this subject. He showed how prices had ad-
vanced in every line of trade but that of jewelry,
and he said that was the fault of the members
themselves. "Boost prices. It is just as easy to
get $2 for cleaning a watch as it is $1, and the
customer will feel better satisfied. Let all other
prices follow along these lines. Prior to the es-
tablishment of a ruling by the association crys-
tals could be obtained by the public for from
10 cents up. Now they cost 25 cents and every one
is sticking to that amount as a minimum. Lentiles
are so cents."
The matter of the dead-beat list then came up

and it was decided to do nothing in the matter
for the time being. The bringing up of this sub-
ject, however, brought forth some good stories
on the methods used by "phony" check workers
in passing bad paper on merchants, one of which
is well worthy of mention as, although it is an old
scheme, it is unknown to many. A man goes into
a jewelry store and makes a purchase of a dia-
mond ring at $Too. He has been trading in that
store for some time and you accept the check he
tenders you. The check in its usual way goes to
the bank upon which it is drawn, and it comes
back in the usual way with "No Funds" or "In-
sufficient Funds" stamped upon a slip of paper
accompanying it, as the man usually carries an
account there.
Some two or three hours later, just before you

call the police, the man comes running into your
store and with many apologies gives you a hun-
dred in cold cash and gets his check back. Here's
where the jeweler gets stung. His endorsement is
on the back. The man simply goes up the street
to another store and says Mr. Jones is in need
of some ready cash, can you let him have a hun-
dred on this check. The fellow then has the
'amount of money he gave the jeweler for the
ring and the ring itself.

Railroad Wreck Due to
Magnetization of Engineer's Watch

In recent years magnetization is becoming more
and more a consideration for the watchmaker.
Proof that it has also become a very serious
consideration for the public is found in the fol-
lowing dispatch published in the New York
Times on October to:

Detroit, Mich., October 9.—Investigation by
the Detroit United Railway officials verified
the belief of Motorman Harry Uber that
Saturday night's collision at Young's curve
on the Mint division of the railway, in which
two were killed and twelve injured, was
caused by Uber's watch having become
magnetized.

Under modern conditions and in present-day
surroundings watches are liable to become mag-
netized at almost any time, and the fact that such
magnetization may involve human life and the
destruction of property gives a new importance
to this phenomenon. The above dispatch from
Detroit has a special interest for those who have
to do with railroad men's timepieces, as an over-
sight of this character might, in such an instance.
reflect seriously on the competency of the in-
spector responsible for the offending watch.
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New Home of Theodore B. Starr, Inc.,
an Example of Artistic Excellence

Contains Every Facility for the Most Advantageous Display of Jewels, Silver-

ware and Bronzes—The Louis XVI. Showroom the Highest Type of Crafts-

manship

New York, October 12.—One would be un- gives a shadowless effect upon jewels worn in

generous and narrow to a degree who would daytime. A companion room of Louis XVI. de-

withhold, for any reason at all, felicitations duly sign produces the effects under artificial light.

deserved by one's fellow craftsmen upon some On the second floor the theme changes. The
lighter oak has given
way to the sober

Main Floor of the New Home of Th eodore B. Starr, Inc., Fifth Avenue

and Forty-seventh Street, New York

great achievement, and especially one that must
elevate the trade as a whole in an appreciable
measure. To an old and honored house that has
succeeded in providing for itself a beautiful
home—so beautiful that visitors come to view it
just for itself—the congratulations of the trade
at large must be extended. Theodore B. Starr,
Inc., have done this and in so doing have raised
the standards of retailing jewelry—the highest
class retail business there is—just a little bit
higher.
The new home of Theodore B. Starr, at Fifth

avenue and Forty-seventh street, is beautiful.
Into it have been blended the ideas of old-world
masters and new-world artisans. Ornate design
stops before delicacy ends, and refinement, which
luxury can never spare, is woven into the fabric
of it.
The building, of white granite, is located on

the southwest corner and thus has the north and
east light. The main showrooms are fairly glass
walled on these two sides, from floor to ceiling.
The main store is in the design of Louis XVI.
Even the counters and show cases are fashioned
from the results of the artistic imaginings of
the craftsmen of that period. The white quar-
tered oak, each piece selected because of its
delicate markings, and ivory white walls extend-
ing to a lofty ceiling, clustered with frosted lights,
lend a radiance wherein diamonds and pearls
may well be found. Jewelry and watches are
here displayed that none of their worth be hidden.

The Adam Room

At the far end of the store is an Adam room,
a faithful example of his period, where the dif-
fused daylight from the ground-glass windows

mahogany. If one
stops to think he is
again reminded that
here are counters and
show cases, but in the
dazzling display of
silver, beautiful in it-
self, beautiful for its
handicraft, and beau-
tiful in every sug-
gestion, the corn-
mercial thought is
lost for the moment
in sheer admiration.
If in the home the

silver service is but
part of the general
effect, the require-
ments here are other-
wise. The purchaser
must see and be im-
pressed by every line
and figure. Each piece
is a candidate for
special favor and
must show itself at
its best. So these
show cases have
shelves and backs of
mahogany, unpadded,
that the sideboard
effect may be judged.
And for the orna-
merits, the vases and
the glassware there
are "pavilion" show
cases extending out-
ward from the wall
a dozen or twenty
feet, through which

the daylight shines, bringing out the softest de-
tail. Or when the daylight fails the pressure
of a button causes an artificial light to glow from
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bulbs hidden in the tops of the cases, behind
ground-glass screens.
The counters are almost wholly of glass and

the tables are glass-topped, through which one
sees completely assembled toilet sets or a fork
and spoon display, all offering opportunity for
easy selection, while single pieces are found in
still other cases.

A Display of Bronzes

Somewhat similar arrangements on the third
floor allow for the display of the bronzes, the
work of Macmonnies, Shrady and other American
sculptors being appropriately grouped. Between
the "pavilion" show cases are examples of period
mantels with accompanying sets. Fine clocks
shown under glass, many of them reproductions
of those in famous collections, and of others of
historic interest, are part of this splendid exhibi-
tion.
Yet after all it is a retail store, but wherein

merchandising has been elevated to the realm of
the arts.

Granville S. Smith, Pioneer
Jeweler, Dies in Attleboro

Attleboro, October 12.—Attleboro lost one of
her oldest and best known citizens about October
I in the death of Granville S. Smith, one of the
town's pioneer jewelers. He was in his eighty-
fifth year and had been a resident of the town
nearly all his life. His death occurred at his
home, 92 Pleasant street. Mr. Smith was found
dead in bed.
He was born in Rehoboth, and as a young

boy came to Attleboro with his parents. He en-
tered business with J. Perry Carpenter, now of
Providence, under the firm name of Smith, Car-
penter & Co. Eustace C. Carpenter, of Attleboro,
was the third partner. The concern manufactured
coffin trimmings, and continued for a number
of years.

Fifteen years ago Mr. Smith retired from ac-
tive business and disposed of his interest in the
above concern. He married Miss Hannah King,
of Attleboro, and the following children sur-
vive: Mrs. Charles Cobb, Mrs. 0. P. Richardson,
Earl B. Smith, C. Aldin Smith and Ira W.
Smith, of California. The latter is a jobbing
jeweler, and was formerly connected with the
Horton Angell Company.
Mr. Smith was a veteran of the civil war

and was widely known and respected. He de-
veloped considerable property in Attleboro and
was a man of means. His funeral was attended
by many friends life-long acquaintances.

An Artistic Display of Bronzes, Clocks and Marble Statuary on the Third Floor of the New

Theodore B. Starr Building, New York
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IMPORTANT
September 29, 1911.

WE have the honor to inform the trade that
the United States Patent Office has granted

us Letters Patent on Synthetic Sapphires.

Under the provisions of this patent we have the
exclusive right of handling this stone in the United
States, or of licensing other persons or firms to
handle it.

To import such stones or to offer them for sale,
under whatever trade name, such as Scientific,
Synthetic, Reconstructed, etc., without our permis-
sion, will constitute an infringement on our rights.

Hereafter all Synthetic Sapphires sold in this
country, by us or by our agents, will be sold under
the Registered Trade Name of "Hope Sapphire." 

We ask all our friends in the trade to take
notice of the above.

Manufacturers, Cutters and Importers

PARIS: 39 Rue de Chateaudun
SAN FRANCISCO : L. A. Giacobbi, Rep.
PROVIDENCE: 212 Union St.
IDAR: 14 Hauptstrasse

68 Nassau Street

NEW YORK

October 15, 1911 THE

Jewelry Duty Schedule
Defined in Custom Decision

Protest Against Duty on White-metal and Gun-

metal Fob Chains Overruled by Board of

United States General Appraisers

New York, October 12.—Judge Sharretts, of the

board of United States general appraisers, has

handed down a decision in the case of Marshall

Field & Co., Chicago, who protested against the

duty of 85 per cent ad valorem on fob chains

composed of gun and white metal, in which he

overrules the protest and sustains the collector's

decision. The importer claimed that the goods

were dutiable at 6o per cent ad valorem as articles

commonly and commercially known as jewelry.

The provisions for "articles commonly and

commercially known as jewelry" is limited to
those composed of gold and platinum.
Judge Sharretts in the decision for the board

says:
This case. would probably never have arisen had

not the government appealed from decision G. A. 7o ig
(T. D. 30612), on tile ground that the board erred in
holding that the provision in paragraph 448 for
"articles commonly known as jewelry" was not lim-
ited to articles composed of gold or platinum. The
decision cited, which involved articles of personal
adornment set with imitation jet, was affirmed by the
United States court of customs appeals, on a col-
lateral issue, however, namely, that articles set with
imitation jet were not commonly or commercially
known as jewelry. The contention referred to on
the part of the government inspired importers to file
thousands of protests, they contending with some
degree of force that the provision for "articles com-
monly or commercially known as jewelry" is more
specific than for articles . . . designed to be
worn on apparel or carried on or about or attached
to the person.
Such is the contention relied upon in the case now

before us for decision. In G. A. 7019 (supra) the
board purposely omitted finding as a fact that the
merchandise covered thereby was not commonly or
commercially known as jewelry in order to secure a
ruling of the court whether or not the goods "com-
posed of gold or platinum" apply to jewelry, or were
limited to mesh hags and purses. In the absence of
such ruling we feel constrained to again discuss the
issue here involved.

Additional words must be read into the law to war-
rant the conclusion that "all articles commonly or
commercially known as jewelry," regardless of ma-
terial, are dutiable at 6o per cent ad valorem under
paragraph 448. Jewelry of a prescribed kind having
been provided for in the first part of this paragraph,
if it was intended that all other jewelry was to be
included in the last clause thereof it is reasonable to
suppose that congress would have manifested such an
intent by using one of the usual phrases, "All other
articles commonly or commercially known as jewelry
not specially provided for herein," or Provided, "That
no article commonly or commercially known as jew-
elry, including chain, mesh bags or purses, shalt pay
a less rate of duty than 6o per cent ad valorem.'

It would be a strained construction to hold that the
lawmakers omitted using one of these phrases common
to all tariff acts had their intention not been to limit
the last clause of the paragraph to jewelry composed
of gold or platinum. . . .
The two provisions in paragraph 448, namely, "All

articles of every description . . . composed
wholly or in chief value of silver, german silver,
white metal, brass or gun metal . . . and all
articles commonly or commercially known as jewelry,"
without limitation as to material or value, furnish an
excellent examole of contradictions standing together.
If the two provisions can be read as they are written
without regard to punctuation, so as to avoid all
repugnancy and have their proper operation, the inter-
pretation of words or phrases designed to effect a
different meaning are not permissible.

It is conceded that a comma after the word
"purses" eliminates the necessity of construing the
provisions of paragraph 448 with regard to jewelry,
for, so punctuated, the first part of the paragraph
relates to jewelry composed of silver and base metal,
while the concluding clause would apply only to jew-
elry composed of gold or platinum. . . .

It certainly is not straining the law to pepper para-
graph 448 with one more comma to make it reason-
able and harmonious throughout. That congress in-
tended the words "composed of gold or platinum" to
apply to jewelry, including chain, mesh bags and
purses, is borne out by the history of the times coin-
incident with the passage of the present tariff act. In
addition to this it is important to note that the clause
involved is punctuated in precisely the same manner
as a number of oher paragraphs in the act.

H. W. Christensen, Monmouth, Ill., has sold his
store there to H. G. Weeks, of Arnville, and
A. Shepherd, Iowa, who will continue under the
firm name of Shepherd & Weeks. Mr. Christensen
will manufacture an electric alarm clock which
he has patented.
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Indianapolis Firm Now
In Its Seventy-second Year

Charles Mayer & Co. Among the Oldest

Houses in the West—Business Opened with

a Stock of Cider, Gingerbread and Tobacco.

Now Heavy Importers of Foreign Art Novel-

ties and Occupy Five-story Building

Indianapolis, Ind., October 12.—The firm of
Charles Mayer & Co., this city, was seventy-one
years old September 18 and was given a place in
the sixtieth anniversary edition of the New York
Times of that date as being among the oldest

The Present Store of Charles Mayer & Co.,
Indianapolis, Ind.

mercantile houses of the west. The Times wrote
up the successful old business houses of the
country and the Indianapolis house holds an im-
portant place in the list. It is unquestionably the
oldest mercantile house in the city, being founded
just nineteen years after Indianapolis was made
the site of the state capital, and two years after
Charles Mayer came to America from Germany,
which was in 1840. With a stock of cider, ginger-
bread and tobacco the business was opened in a

Original Building as Shown in One of the
Firm's Earliest Advertisements

very small room on the site of the present store.
Mr. Mayer gradually enlarged his stock, next
putting in groceries and then toys, and for many
years he was known as the toy man of India-
napolis. His name was a synonym for Santa
Claus.
The business prospered; art wares, china, glass-

ware, jewelry, silverware and watches, as well
as many other things of beauty, were added to
the stock, until today it is one of the greatest art
novelty stores in America. In 1865 William

Haueisen became associated with Mr. Mayer, but
Mr. Haueisen retired in 1888. Four new mem-
bers were then taken into partnership, which in-
cluded Mr. Mayer's two sons, Ferdinand L. and
Charles Mayer Jr. The other two were F. Berger
and Louis Murr. The business grew into both
a retail and a wholesale establishment.
In 1891 the much loved and respected founder

of the house died. Several years later two of the
partners retired from the firm, leaving the two
sons of Mr. Mayer to conduct the business.
In 1903 the firm discontinued the wholesale

business and became a retail establishment. The
firm still bears the name of Charles Mayer & Co.
in honor of its founder. Today the firm is a
heavy importer of foreign art novelties which are
made in France, Germany, Austria, Bohemia,
England, Japan and Russia. The present store
building is five stories, entirely attractive, but the
first floor, with a very large and rich stock of
watches, clocks, silverware and jewelry, and the
second floor, with a wonderful stock of cut glass,
china and art pottery, are equal to any in the
entire country.

L. Heller & Son Granted
Patent on Synthetic Sapphires

Said to Be Identical with Natural Stone as to

Weight, Hardness and Optical Properties.

Firm to Have Exclusive Right to Handle

These Stones in the United States

The granting of Letters Patent No. 1,004,505
on September 26, iglu, to Auguste Victor Louis
Verneuil, of Paris, France, assignor to L. Heller
& Son, of New York, for a synthetic sapphire
has a greater significance to the world at large
than the mere production of a new merchantable
article. As revealed by the statement in the patent
Professor Verneuil has duplicated the work of
nature in the production of precious stones.
Hitherto "reconstructed" rubies and sapphires
have been produced by various methods, but the
science of the production of synthetic stones has
now achieved its goal. According to the declara-
tion of Prof. Alfred J. Moses "The crystal-
lographic and optical tests show that the material
is crystallized and that the core by all tests is
one homogeneous (anhedral) crystal. The crys-
talline, optical and other characters determined
are closely those of the natural sapphire. Any
two natural substances which were as nearly
identical in chemical and crystallographic charac-
ters as the specimens submitted and natural sap-
phires would be called identical. The difference
is one of origin."
Professor Bauer in a lecture before the Ger-

man Chemical Society stated that the ruby bulb,
in spite of its round shape, shows a true crystal-
line formation.

Identical with Natural Stone

In specific weight, hardness, as well as all
optical properties, it is identical with the natural
stone and "in color and brilliancy it vies with
the best specimens from the orient."
As to the interest, commercially, which the

discovery has for the jewelry trade, Professor
Verneuil himself asserts that it resides in the
possibility of putting within the reach of the
greatest number, that is, of those who admire
these gems because of the qualities, irrespective
of their rarity, a stone as beautiful and as last-
ing as the natural ruby or sapphire, which has
been until now reserved for the few privileged
ones.

L. Heller & Son, American Producers

In consideration of the actual granting of the
patent, Messrs. L. Heller & Son have formally
notified the trade that under its provisions they
have the exclusive right of handling the synthetic
sapphire in the United States, or of licensing
other persons or firms to handle it. Here-
after any sapphire offered as a synthetic, no
matter under what name, that is not their
"Hope" sapphire sold with their consent, will
be regarded as being offered either 'with intention
to defraud or as an infringment.
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WE DON'T ASK YOU TO BUY
Larter Studs, Links and Vest Buttons and then expect you to do all the pushing—but
we help you to sell them by persistently advertising to the public.

For a man's gift—for Christmas, birthdays, weddings, anniversaries or for prizes there
is nothing you can offer

ii
LARTER

„Pas Si,nks. &Pe&
Buttons &Watch

„A.. Handsomely cased sets of 3 Lar-
ter Studs, 6 Larter Vest Buttons and one
pair of Link Buttons, all matched,iosociell
from $6 upward—even as high as
for the very elaborate gold and platinum
mountings set with precious stones.

Look for this trade-mark on each Larter
Stud, Link and Vest Button. It is a

guarantee of satisfactory service. Most jewelers
sell them. If yours does not, we will send you
the name of one who does.

Write for Illustrated Booklet
ItLx-poluatinisdtehae. 111 curt' quick-and-easy-in.a nateyaTtiin;

Larter designs and settings, and offers a great
variety of choice for Holiday Giving.

21 -23 Malden LaneLarter & Sons, New York

••■
■11. A=I•

Our Travelers

that is more appropriate'
and useful than Larter
Studs, Links and Vest
Buttons.

Stop and think how con-
venient and safe they are—
consider the time and trouble
they save — then you will
realize why almost everyone
who reads our national ad-
vertiserdents becomes inter-
ested and ready to buy.

All this fall strong, convinc-
ing ads., such as illustrated,
will appear in leading weekly
and monthly periodicals
(which are read by prosper-
ous people everywhere).
They will show the advan-
tages of Larter Automatic
Backs and will explain our
broad guarantee of satisfac-
tion. Furthermore, they will
send prospective buyers into
your store, and to get this
business all you need is the
goods.

 II I

LARTER
SHIRT STUDS
& LAR_TERVEST BUT TONS

Enters
eyelet
or

buttonholes
quick
and II, 3
easy. Mb.

2

Slips
through
stiff or
negligee

shirts with.
out soiling
the bosom.

Adfus ed and locked automatically
and can not work out.

0==t0=iiiw
A tarter Shirt Stud

Guarantee: If an accident ever
happens to the back of a Larter Stud or
Button, a new one given in exchange.

.your jeweler can not supply
you, write us for the name of one
who can.

Write for our illustrated booklet
It suggests the cos-

=, irowr_ -R71-4occa-
sions and illustrates_
a few designs of REGIS=IgirlE MARK

•the many we make.

Larter & Son5,21-23 Maiden LaneNew York

or Mail Order Department Will Gladly Supply You

Pacific Coast Representative

A. I. HALL & SON, Inc.
Jewelers' Bldg., 150 Post St.
San Francisco :: California

LARTER & SONS
21 and 23 Maiden Lane :: NEW YORK

.\)NR,Thk
REGISIZEal TRADE MARK
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Pittsburgh Jewelry Center New Factory of S. Sternau & Co. a Plant
Visited by Lively Fire of the Most Modern Construction

Penn Building, in Which Many Jewelry Firms
Have Offices, the Scene of an Early Morning
Blaze—Stock of Grafner Brothers Badly
Damaged

Pittsburgh, October i.—Fire which broke out
in the Penn building, at 706-II Penn avenue, this
city, early Monday morning, damaged the stock
and warerooms of several jewelry firms and
scared many others. Some of the tenants had
just arrived when the fire was discovered.
George L. West and G. V. Voorhees, of West,
White & Co., in trying to save some valuables in
their office, were almost overcome by smoke and
after groping their way through the building
reached the street. The blaze started in a pile of
rubbish in the basement of the establishment of
Julius H. Cohen & Co., a tailoring house, at 710
Penn avenue.
At the west side of the entrance of the Penn

building is situated the store of Grafner Brothers.
The store of S. Davis az Co. also adjoins the
Penn building. Emanuel Grafner arrived shortly
after the fire started and his brother, Jacob Graf-
ner, followed later. J. Alexander Hardy, presi-
dent of Hardy & Hayes, the owner of the
building, was telephoned to at Sewickley and came
on the first train. In order to get at the fire they
had to make an entrance to the West, White &
Co. establishment by breaking the front windows
with their ladders. Several stores in the vicinity
are Heeren Bros. & Co., M. Bonn & Co., the
Samuel Weinhaus & Co. and the Pittsburgh
Watch and Metal Company.
Grafner Brothers were probably the largest

individual losers among the jewelry firms, as
they carried a big stock of silver goods and bric-
a-brac, which were damaged by smoke and water.
The safe, however, in which they had stock valued
at $loo,000, was found intact. The S. Davis &
Co. stock, more or less damaged by smoke, is
fully covered by insurance.
Other jewelry concerns in the Penn building

are as follows: Keystone Manufacturing Corn-
pany, I. Iseman & Co., J. Long, watchmaker; A.
Deinert, engraver; Iron City Jewelry Company,
L. W. Hakes, engraver; Joseph Weser, watch-
maker.

24-Karat Club, of Buffalo,
to Conduct Advertising Campaign

Buffalo, October I2.—A strong advertising
campaign will be carried on this fall and winter
by the newly formed 24-Karat Club in this city.
At the first meeting held recently the advertising
committee of which Gustav Frisch is chairman
decided to use the daily paper with the object
in view of educating the buying public to the
quality of the goods offered by retail jewelers. Its
result will be to minimize competition where
quantity of goods rather than the quality is the
keynote.
The advertising emblem will be the gold seal,

and all goods handled by the members of the
24-Karat Club will be marked with this seal. The
committee will adjust the expense of the ad-
vertising campaign so that all the members will
receive a full benefit.
The first fall meeting will be held at the

Statler Hotel on the evening of October 26.
A dinner will be served between the hours of
6 and 7, and the business meeting will follow.

First Elgin Bulletin Mailed

Chicago, October 13.—The first bulletin to be
issued by the new service bureau of the Elgin
National Watch Company was recently mailed to
the trade. Its subject is "Balance Truing." It is a
most interesting as well as instructive pamphlet,
containing many very pertinent illustrations. It
was compiled by experts on this subject. The
service bureau is doing much to better acquaint
watchmakers with modern methods and to lessen
their work. The bureau plans to issue similar
bulletins on other subjects at regular intervals.
Copies of the first bulletin will be mailed on ap-
plication to the company to any ieweler or watch-
maker who has as yet not received one.

The New Ten-story Factory Now Being Built in Brooklyn
by S. Sternau & Co.

New York, October I2.—The re-
markable success of S. Sternau &
Co. in marketing their Sternauware
is reflected in the new ten-story
factory which is now being erected
on John street between Gold street
and Hudson avenue, in Brooklyn.
It is one of the latest types of con-
struction, being built throughout of
reinforced concrete, and is consid-
ered as near fireproof as a building
can be made. It is admirably lighted,
having thirteen and one-third feet
between floors, with many windows,
while the walls will be painted white,
thereby giving the employees every
advantage as to the proper light. The
location of the new building is con-
sidered excellent owing to the fact
that it is opposite Jay street terminal,
from which shipments can be quickly
made to all parts of the United
States. According to contract this
building should be finished early next
spring. The value of concentration
of effort in maintaining the standard
of quality is clearly shown in the re-
markable increase of the business of
this house, which is largely due to the
keen business foresight and capability
of its executive heads. An illustra-
tion of the new plant is shown here-
with.
When this new structure is put

into commission each department will
be systematized to that degree which
will insure the customers of the corn-
pany prompt attention to all orders
and facilitate deliveries.

Lincoln Jeweler to Have
Attractive New Store

Lincoln, Neb., October I2.—David R. Cohen
announced recently that he had obtained a long
lease on the large officeroom now occupied by
the Lincoln Gas and Electric Light Company at
1323 0 street. He said that as soon as the gas
company moves its offices to the new Chapin
building at Fourteenth and 0 streets the work of
remodeling the room will start.
A new front is to be erected. The entrance will

be placed in the center and there will be two
show windows instead of one,as at present. The
entire floor space will be tiled. The fixtures will
be of mahogany. In the rear of the room will be
a manufacturing plant.
A new stock will be placed in the new location.

A wholesale as well as a retail business will be
conducted.
Mr. Cohen is now located at 1234 0 street.

More than seven years ago he arrived from St.
Paul, Minn., to engage in business here.

American Cuckoo Clock Co.
Acquires New Factory

The American Cuckoo Clock Company has just
taken title to a new plant at Germantown and
Hunting Park avenues, which is in the heart
of Philadelphia's coming mill district. Not only
is there a substantial factory building now on the
premises but there are ample facilities for further
growth on an adjoining lot of the company, where
the lumber sheds and dry kilns will shortly be
erected. A power plant is already on the prem-
ises. This will give the company much needed
facility for expansion and growth, which the old
plant did not afford, particularly in the cabinet
and wood-working shops.
The lines recently added, including fine mantel

cabinet clocks, chime clocks, hall clocks, in all
of which branches the company reports a very
satisfactory business, have simply compelled it to
seek larger quarters. An attractive feature about
the new plant is its proximity to beautiful Hunt-
ing Park and Germantown, Philadelphia's fine
residential section. The American Cuckoo Clock
Company reports a very satisfactory business at
the present time, its entire forces being worked
to the limit.

Charles A. Boynton Dead
New York, October I2.—Charles A. Boynton,

who for many years was a well-known traveling
salesman in the trade and at one time president
of the Brotherhood of Traveling Jewelers, died
recently following a long illness. Death was
the outcome of a stroke of paralysis. Born in
Fayetteville, N. Y., in 185o, Mr. Boynton spent
his early days in that city, and later became con-
nected with the jewelry trade when he opened a
store in Marshall, Mich. Here he remained for
about eighteen years and then removed to Chi-
store in Marshall, Mich. Here he remained for
several years until the great fire of 1871, which
destroyed his store and stock. He then became
a representative of the firm of William B. Kerr
& Co., and later became associated with Ingomar
Goldsmith Company, for whom he traveled
through the west. While employed in this capac-
ity he was injured in a railroad wreck, and some
time after suffered a stroke of paralysis which
necessitated his retiring from business.

William B. Joseph, Schenectady, N. Y., is hay-
. ing his store remodeled and greatly improved.
The new fixtures are mahogany and made by
John Hofman Company, Rochester„ N. Y. Mr.
Joseph is now in excellent shape for a busy
fall and holiday trade.
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14-1:1  HE Plymouth design of Hollow Ware,
first offered by us a few years ago,
met with pronounced success. In
response to urgent requests from the
trade we have prepared and are••

/1..•

now offering a full line of Flatware
to meet this popular demand.

The simplicity of the outline and the refine-
ment of the decoration produce a design in har-
mony with the Plymouth Service, and equally
appropriate for use with other Colonial or Old
English bright finish ware. It is made bright
finish only.

In addition to the Spoons and Forks, a
complete assortment of fancy serving pieces is
included. A radical departure has been made in
the bowls of fancy pieces, which, while in perfect
accord with the general spirit of the design, afford
a most attractive novelty in construction and
appearance.

We are prepared to fill orders on short no
for Fall Trade.

Correspondence 'solicited.
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Encouraging- Trade Statistics
Those whose duty it is to closely observe

the business situation find many evidences
of improving conditions in the jewelry field

at this time. We are informed, for in-

stance, that the purchases of gold bars

through the United States assay office at

New York for the month of September
were unusually heavy and made a new
record for the present year. The total
sales for the month were $2,979,335, com-
pared with $2,505,007 in August. This in-
creased consumption shows material expan-
sion in the gold-consuming manufactures,
chief of which are the jewelry trade and
the dental-supply industry.
An equally encouraging report is that of

the appraiser of the port of New York, who
has officially announced that there was an
increase in the importations of diamonds,
pearls and other precious stones over Sep-
tember, 1910, of nearly $1,000,000. The
actual figures are: September, 1911,
$3,964,342; 1910, $3,038,737, and in 1909,
$3,318,341. It is suggestive of the sway of
the diamond that precious stones are the
only imported commodity which has shown
an increase for the month.
Other symptoms of improvement are

numerous. The army of traveling men,
who are in a position to furnish the most
reliable information, report a more confi-
dent condition of mind among the trade and
a tendency in the direction of more liberal

purchasing, and the reliability of their re-
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ports is corroborated, we are informed, by
a material increase in orders. From New
England comes the news that the jewelry
factories are now enjoying a normal activ-
ity and that a goodly proportion of them
find it necessary to continue work long into
the night to keep up with incoming orders.
Particularly gratifying to the trade are the
symptoms of a material improvement in
the watch and clock market. One of the
largest watch factories in the country has
announced that the schedule will be six full
days a week hereafter, the five-and-a-half-
day schedule being in force for quite a long
period. Another watch factory has issued
an order that one-half of the force is to
work nine hours on Saturday, bringing
them up to fifty-nine hours each week, the
same basis on which this factory was rim

several years ago. Generally speaking, there

would seem to be little reason for continued

ultra-conservatism among the trade, the

season promising rich rewards for those

who will take full advantage of the oppor-
tunity.

Suppressing the
Itinerant Merchant

As the jewelry trade, more particularly

during the holiday season, are the chief

sufferers from the fake auction house and
itinerant merchant, our readers will be
interested in the new city ordinance recently
passed in Pittsburgh with the direct pur-
pose of suppressing this class of parasite
on local trade. The ordinance raises the
special license of itinerants who establish
themselves in that city for a few weeks
from $25 a month to $200 a month. The
passage of the ordinance was brought about
by the combined efforts of representative
merchants in different branches of business,
prominent among these being Steele F.
Roberts, of E. P. Roberts & Sons, well
known to our readers as president of the
American National Retail Jewelers' Asso-
ciation. These merchants found it a com-
paratively easy matter to convince the city
councils of the injustice of allowing these
itinerants to establish themselves in busi-
ness for a few weeks and capture by
dubious methods considerable business
which should go to the taxpaying, legitimate
local trade. The new tax is considered
quite sufficient in amount to prevent the
annual visitation of these fly-by-nights, who
as a rule are not only parasites on the trade
but an imposition on the public. We com-
mend to the retail dealers in other cities
who are afflicted by this nuisance the exam-

ple of Pittsburgh and Detroit.
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The Gold-stamping Prosecutions
Most encouraging success continues to

attend the prosecutions under the gold-
stamping law instituted by the good and wel-
fare committee of the National Jewelers'
Board of Trade. It would seem from the
latest case decided that the public is at times

not averse to becoming an accomplice in

this practice of fraudulent stamping. Just

as many people indulge in the pious fraud
of placing an inferior article in a jewelry
box bearing the name of some first-class
house, so they would have no objection to
having their cheap trinkets stamped "14-k."
or "solid gold." It would appear that a
New York jeweler sold a bracelet stamped
fourteen karat which in reality assayed only
one-half as much. When haled before the
court the jeweler and his son pleaded guilty
of violating the law, although they claimed

that they did not represent the article sold

as being up to the quality stamped on it. It

will be well for the trade in states having

this law to keep in mind that they are vio-
lating its provisions by keeping for -sale or
selling an article fraudulently stamped,
even though the exact truth in regard to its
quality is told to the customer who pur-
chases the article. This latest case is con-
vincing proof that the law on the statute
books of New York and other states is
strictly enforceable and that no method of
evasion has so far been devised.

pounding Up Jewelry Thieves
In view of the widespread trade alarm

created by a recent wave of robberies and
violence it is fit to give due credit to the
efforts and success of the authorities in
rounding up the perpetrators of these
deeds.

The hold-up of the Alberti store in Chicago
was promptly followed by the arrest of the
audacious gang who committed this robbery.
It would appear that those who robbed the
Jacoby store in New York, fatally shooting
the clerk, are within measureable distance
of the punishment due them, but probably
the most creditable performance of the
authorities was the arrest of the quartet
who committed a number of successful rob-
beries of jewelry stores early in 1910. The
arrest of three of these, one in Russia and
two in Austria, entailed a chase of some
20,000 miles by officers of the Boston police
department, and all now await trial. Ef-
fective work of this character is quite likely
to put a period to the activity of the des-
peradoes who have been making, the trade
their prey.
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Breakage in Watch
and Clock Springs

In our "Letters from the Trade" depart-
ment in this issue we publish selections from
quite an unusual number of letters from
jewelers in various parts of the country
directing our attention to frequent and un-
accountable breakages of watch and clock
springs in recent weeks. All of these are
curious to know if any explanation can be
offered. This phenomenon has long been
noticed, but never before in our experience
has the breakage wave been so widespread
as during the months of August and Sep-
tember of this year. Those of our readers
who have THE KEYSTONE on file will find
by referring to the index many tentative
explanations of the phenomenon, none of
which seems to be conclusively satisfactory.
One of our subscribers favored us with a
photograph of a clock spring, illustrated on
another part of this issue, which shows a
clean break into fifty-eight pieces, the
breakage taking place the day after the
spring was placed in position. There
seems to be considerable curiosity in the
trade as to the record number of pieces in
cases of breakage of either watch or clock
springs, and we will be pleased to publish
any remarkable case which our readers may
send us.

The Corner-stone of Trade Progress
One of our subscribers writes as follows:

"I have been reading the address on 'Store
Service' by T. H. Craig, president of the
Illinois Retail Jewelers' Association, pub-
lished in a recent issue of your journal, and
I find therein one paragraph which should
be printed on cards and pasted on the desk
of every jeweler in the country. This
paragraph is as follows:
"It has been said (perhaps not wisely) if your

competitor knocks you put him on your payroll. I
would say if your competitor knocks you get
him by the arm and attend a state convention
together. Try it once and see the effect. In our
state convention at Rockford, Ill., this year there
were six jewelers from Joliet came down in a
body to attend the convention. Think of it—six
jewelers from the same town! Competitors, if
you please. Did you ever hear of such a thing
before? And let us tell you they all said they had
a good time and expected to repeat the dose next
year—only expected to have more in numbers.

"This is the spirit which must be culti-
vated if we wish to accomplish the trade
regeneration that is now the subject of so
much oratory. I trust that every one of
my. brother jewelers will read and inwardly
digest the above paragraph and then pass it
along with a kindly work to his trade
brethren."
We leave the above advice speak for

itself, and will only add that every jeweler

will find it to his benefit morally, ethically
and commercially to act on this excellent
suggestion.

The South's Record Cotton Crop
The latest report of the department of

agriculture, issued October 2, showed that
the cotton crop of the south for the growing
season of 1911 will be approximately
13,868,337 bales of 500 pounds, or about
200,000 bales more than the record year of
1904. With an indicated yield of 195
pounds to the acre, as unofficially estimated
from the governmental figures, and with the
greatest planted acreage on record, 35,000,-
000 acres, the 1911 crop is undoubtedly the
most remarkable in the history of the south.
The Texas crop alone is almost i,000,000
bales more than last year. Georgia, Ala-
bama, Arkansas, Louisiana and Mississippi
also show a substantial increase. In fact,
South Carolina seems to be the only state
which shows a serious decrease. This im-
mense crop means much not only for the
south but for the country at large, as all will
share more or less in the great business har-
vest which will result.

A Truly Precious Metal
When a few years ago a volume appeared

on the market entitled "The Precious
Metals, Comprising Gold, Silver and Plati-
num," the association of the last mentioned
with the two former metals sounded novel
and strange. In recent years, however,
platinum has become more and more
precious, and during the present month it
was quoted in Maiden lane at $47.50 an
ounce for the hard metal and $45 for the
soft. This is an advance of $5 an ounce
since the first of the year, and the jewelry
manufacturers who now use the metal
largely see no present means of obviating
a further advance. This metal has proved
itself so extensively useful in many differ-
ent utilities that the demand has been grow-
ing beyond all proportion to the supply.
The electric, photographic, automobile,
chemical, dental supplies and jewelry indus-
tries now consume large quantities of the
metal, and no satisfactory substitute is yet
in sight. The chief present source of sup-
ply is the Ural Mountains in Russia.

Lesson of the Paste-diamond King
The reappearance in Chicago of L. H.

Goldsoll, the once-famous imitation-dia-
mond king of some years ago, and his
immediate prosecution by his creditors
recalls one of the most spectacular plunges
in the history of the trade. Goldsoll was
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an individual whose range of vision was as
wide as the globe itself, and his brilliantly
illuminated "gem stores" were familiar not
only throughout the United States but in
South America, Canada and Europe. An
enormous amount of business was done in
these establishments at one time, and, it is
said, brought hundreds of thousands of
dollars to Providence and Attleboro firms,
many of whom are still among Goldsoll's
creditors for large amounts.
The rise and fall of this noted promoter,

whose stores rejoiced in as many and as
picturesque names as do the Pullman palace
cars, is characteristic of such men and
methods, and is not without a moral for the
trade. The length of time which the public
will stay fooled is always uncertain, and
the manufacturer, wholesaler or retailer
who gambles on this uncertainty is pretty
tertain to pay dearly for his recklessness.

The Campaign Against Smuggling
Penologists and social reformers would

find much to interest them in the vigorous
campaign against smuggling prosecuted
during the past two years and its effect on
this practice. To be caught in the act of
smuggling was long a doubtful breach of
the moral code, and did not seem to reflect
very detrimentally on the character of the
smuggler or his reputation for honesty.
Long chances were accordingly taken, and
the result was systematic smuggling on such
a gigantic scale as demoralized, at least to
some extent, the branches of trade affected.
Under the watchful administration, how-
ever, of the present collector of the port of
New York a great change has taken place,
not, however, before the shadow of the
prison cell was made to hang over the
smuggler. Where fines and confiscations
failed, the fear of incarceration admirably
succeeded, the results being a material in-
crease in the governmental revenues and
more satisfactory conditions in the market
for gems and other luxuries favored by the
smuggler.
Much, however, remains to be accom-

plished. Some of the courts seem disposed
to draw the line between merchants who
make a practice of smuggling and private
individuals who take a chance in the hope
of escape. There is a certain difference no
doubt in the degree of criminality, but vig-
orous punishment should be meted out to
both. Collector Loeb, however, merits the
thanks of the trade, as does also the gem
importers' organization which gave him
such material assistance in his successful
campaign.
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HE student and artist-

jeweler here shown at
work is a young man
commanding attention
from many points of
view. Fie inherits tal-
ents characteristic of

:certain strong races, joining to these the ad-

vantages of a liberal education and living

in an environment favorable to
constant development.

A 1 r. Andre Koronski, as his

surname implies, descends, on the

paternal side, from Polish an-

cestors, the word signifying, "Ile

who \MIN a crown." Ilis

father, a revolutionist, barely and

with exciting adventures escaped

imprisonment under the Austrian

government, swimming to neu-

tral territory under the eyes of

hostile guards, and, almost desti-

tute of means, making a painful

journey to France and subse-

quently to Switzerland, the Mecca
of the political exiles of Europe.
In the latter country he resided

several years, marrying in Geneva

the daughter of a Swiss teacher

and later emigrating to America
with his wife and his eldest child,
who is the subject of the present

article.
In common with all those patriots

received another formative influence from

his mother's great facility and industry as

a professional embroiderer. Furthermore,

apart from his environment, by his recep-

tivity and his power of assimilation, he

showed the usual rich inheritance of well-

born individuals of mixed races. But as,

by an accident occurring in his early in-

fancy, he was deprived of the free use of

Having completed his technical studies,

Mr. Koronski found employment in a
manufacturing house as a designer of orna-
mental metal work, a position which he oc-

cupied until a year and a half later, when,

yielding to his insistent desire for a more

extended education, he entered the Uni-

versity of Pennsylvania. There, as might

be inferred, he obtained a very high rank

in mathematics, drawing, and
modern languages ; but on receiv-

ing his degree of civil engineer

he was prevented from actively
following his profession solely by

the physical disability to which

already allusion has been made.
This profession, it would appear,

has strong attractions for Mr.
Koronski's family, since two of
his brothers have also entered it,
the elder of whom is now em-
ployed upon a great construction
assuring the future water supply
of New York City, while the
younger is still an undergraduate
student. And, as a sign of
heredity, this tendency may be
significant, since it is perhaps

related to the talent of the Swiss
engineers who have opened to

the world their country, which

stood practically isolated by

natural barriers. For it is quite

Nvithin the limits of reason to suppose that,

by direct descent, or by reversion to type,

these young Americans, in their efforts

toward specialized development, are not

yielding to passing impulses or to the in-

fluences of their surroundings; rather, that

by a desire inseparable from their lives they

are forced to conceive and to construct.

A Twentieth-century Cellini—Andre Koronski at Work by

His Bench

Poland and Italy who had earlier conspired

against foreign tyranny for the liberty and

unity of their fatherlands, Air. Koronski,

the elder, gave himself freely to a life of

hardship and deprivation. But it must be

added that he was more resourceful than

many of those supporters of generous

causes. Fie was gifted with fine mechanical

tbility and, therefore, never reduced to ex-

tremities, such as those which forced Gari-

baldi, on Staten Island, to ply the trade of

a candlemaker. His skill finally found em-

ployment in the Museum of Science and

Art, connected with the University of Penn-

sylvania, while his leisure moments, for

years, were devoted to the instruction of his

son and to the making of delicate tools,

designed for the use of the young crafts-

man.

Arade the object of such careful training.
NI r. Andre Koronski was thus prepared for

his future work, while, at the same time, he

his lower limbs his choice of a career was

narrowed and he was forced to sedentary
employments.

First Developed Decorative Art

.As might be gathered from the preceding

indications, he first devoted himself to the

decorative arts, entering, for systematic

study of design, the School of Industrial

Art, Broad and Pine streets, Philadelphia,

from which, after a year's work, he passed

to the Drexel Institute, there to follow a

course leading to graduation, which he at-

tained with unusual success. As the solu-

tion of a problem offered at the latter school,

he produced a peacock study of such value

that it was purchased by the art department

of Cornell University for the purpose of

permanent exhibition, while, later, he ex-

ecuted water colors of great delicacy and

beauty for a scientific work upon the

Nymphxa, or water lily tribe, compiled at

the expense of Mr. Andrew Carnegie.

1940

Has Designed Many Suburban Homes

Approaching the profession of architect

by two ways, both as builder and as artist,

Mr. Andre Koronski has produced, in Sev-

eral instances, admirable plans for suburban

residences, and it is probable that he will

extend his work yet farther in this direction.

But it is to the practical instruction of his

father and to the theoretical training re-

ceived in the courses in design at the

Drexel institute that he owes the more im-

portant successes, artistic as well as finan-

cial, which he has thus far obtained.
As a metal worker, passing from copper
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Breakage in Watch
and Clock Springs

In our "Letters from the Trade" depart-
ment in this issue we publish selections from
quite an unusual number of letters from
jewelers in various parts of the country
directing our attention to frequent and un-
accountable breakages of watch and clock
springs in recent weeks. All of these are
curious to know if any explanation can be
offered. This phenomenon has long been
noticed, but never before in our experience
has the breakage wave been so widespread
as during the months of August and Sep-
tember of this year. Those of our readers
who have THE KEYSTONE on file will find
by referring to the index many tentative
explanations of the phenomenon, none of
which seems to be conclusively satisfactory.
One of our subscribers favored us with a
photograph of a clock spring, illustrated on
another part of this issue, which shows a
clean break into fifty-eight pieces, the
breakage taking place the day after the
spring was placed in position. There
seems to be considerable curiosity in the
trade as to the record number of pieces in
cases of breakage of either watch or clock
springs, and we will be pleased to publish
any remarkable case which our readers may
send us.

The Corner-stone of Trade Progress
One of our subscribers writes as follows:

"I have been reading the address on 'Store
Service' by T. H. Craig, president of the
Illinois Retail Jewelers' Association, pub-
lished in a recent issue of your journal, and
I find therein one paragraph which should
be printed on cards and pasted on the desk
of every jeweler in the country. This
paragraph is as follows:
"It has been said (perhaps not wisely) if your

competitor knocks you put him on your payroll. I
would say if your competitor knocks you get
him by the arm and attend a state convention
together. Try it once and see the effect. In our
state convention at Rockford, Ill., this year there
were six jewelers from Joliet came down in a
body to attend the convention. Think of it—six
jewelers from the same town! Competitors, if
you please. Did you ever hear of such a thing
before? And let us tell you they all said they had
a good time and expected to repeat the dose next
year—only expected to have more in numbers.

"This is the spirit which must be culti-
vated if we wish to accomplish the trade
regeneration that is now the subject of so
much oratory. I trust that every one of
my brother jewelers will read and inwardly
digest the above paragraph and then pass it
along with a kindly work to his trade
brethren."
We leave the above advice speak for

itself, and will only add that every jeweler

will find it to his benefit morally, ethically
and commercially to act on this excellent
suggestion.

The South's Record Cotton Crop 4,1
The latest report of the department of

.agriculture, issued October 2, showed' that
the cotton crop of the south for the growing
season of 1911 will be approximately
13,868,337 bales of 500 pounds, or about
200,000 bales more than the record year of
1904. With an indicated yield of 195
pounds to the acre, as unofficially estimated
from the governmental figures, and with the
greatest planted acreage on record, 35,000,-
000 acres, the 1911 crop is undoubtedly the
most remarkable in the history of the south.
The Texas crop alone is almost i,000,000
bales more than last year. Georgia, Ala-
bama, Arkansas, Louisiana and Mississippi
also show a substantial increase. In fact,
South Carolina seems to be the only state
which shows a serious decrease. This im-
mense crop means much not only for the
south but for the country at large, as all will
share more or less in the great business har-
vest which will result.

•

A Truly Precious Metal
When a few years ago a volume appeared

on the market entitled "The Precious
Metals, Comprising Gold, Silver and Plati-
num," the association of the last mentioned
with the two former metals sounded novel
and strange. In recent years, however,
platinum has become more and more
precious, and during the present month it
was quoted in Maiden lane at $47.50 an
ounce for the hard metal and $45 for the
soft. This is an advance of $5 an ounce
since the first of the year, and the jewelry
manufacturers who now use the metal
largely see no present means of obviating
a further advance. This metal has proved
itself so extensively useful in many differ-
ent utilities that the demand has been grow-
ing beyond all proportion to the supply.
The electric, photographic, automobile,
chemical, dental supplies and jewelry indus-
tries now consume large quantities of the
metal, and no satisfactory substitute is yet
in sight. The chief present source of sup-
ply is the Ural Mountains in Russia.

Lesson of the Paste-diamond King
The reappearance in Chicago of L. H.

Goldsoll, the once-famous imitation-dia-
mond king of some years ago, and his
immediate prosecution by his creditors
recalls one of the most spectacular plunges
in the history of the trade. Goldsoll was
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an individual whose range of vision was as
wide as the globe itself, and his brilliantly
illuminated "gem stores" were familiar not
only throughout the United States but in
South America, Canada and Europe. An
enormous amount of business was done in
these establishments at one time, and, it is
said, brought hundreds of thousands of
dollars to Providence and Attleboro firms,
many of whom are still among Goldsoll's
creditors for large amounts.
The rise and fall of this noted promoter,

whose stores rejoiced in as many and as
picturesque names as do the Pullman palace
cars, is characteristic of such men and
methods, and is not without a moral for the
trade. The length of time which the public
will stay fooled is always uncertain, and
the manufacturer, wholesaler or retailer
who gambles on this uncertainty is pretty
certain to pay dearly for his recklessness.

The Campaign Against Smuggling
Penologists and social reformers would

find much to interest them in the vigorous
campaign against smuggling prosecuted
during the past two years and its effect on
this practice. To be caught in the act of
smuggling was long a doubtful breach of
the moral code, and did not seem to reflect
very detrimentally on the character of the
smuggler or his reputation for honesty.
Long chances were accordingly taken, and
the result was systematic smuggling on such
a gigantic scale as demoralized, at least to
some extent, the branches of trade affected.
Under the watchful administration, how-
ever, of the present collector of the port of
New York a great change has taken place,
not, however, before the shadow of the
prison cell was made to hang over the
smuggler. Where fines and confiscations
failed, the fear of incarceration admirably
succeeded, the results being a material in-
crease in the governmental revenues and
more satisfactory conditions in the market
for gems and other luxuries favored by the
smuggler.
Much, however, remains to be accom-

plished. Some of the courts seem disposed
to draw the line between merchants who
make a practice of smuggling and private
individuals who take a chance in the hope
of escape. There is a certain difference no
doubt in the degree of criminality, but vig-
orous punishment should be meted out to
both. Collector Loeb, however, merits the
thanks of the trade, as does also the gem
importers' organization which gave him
such material assistance in his successful
campaign.
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HE student and artist-
jeweler here shown at
work is a young man
commanding attention
from many points of
view.. He inherits tal-
ents characteristic of

certain strong races, joining to these the ad-

vantages of a liberal education and living

in an environment favorable to
constant development.

Mr. André Koronski, as his

surname implies, descends, on the

paternal side, from Polish an-

cestors, the word signifying, "He

who wears a crown." His

father, a revolutionist, barely and

with exciting adventures escaped

imprisonment under the Austrian

government, swimming to neu-

tral territory under the eyes of

hostile guards, and, almost desti-

tute of means, making a painful

journey to France and subse-

quently to Switzerland, the Mecca
of the political exiles of Europe.
In the latter country he resided
several years, marrying in Geneva
the daughter of a Swiss teacher

and later emigrating to America
with his wife and his eldest child,
who is the subject of the present

article.
In common with all those patriots of

Poland and Italy who had earlier conspired

against foreign tyranny for the liberty and

unity of their fatherlands, Mr. Koronski,

the elder, gave himself freely to a life of

hardship and deprivation. But it must be

added that he was more resourceful than

many of those supporters of generous

causes. He was gifted with fine mechanical

ability and, therefore, never reduced to ex-

tremities, such as those which forced Gari-

baldi, on Staten Island, to ply the trade of

candlemaker. His skill finally found em-

ployment in the Museum of Science and

Art, connected with the University of Penn-

sylvania, while his leisure moments, for

years, were devoted to the instruction of his

son and to the making of delicate tools,

designed for the use of the young crafts-

man.

Made the object of such careful training,

Mr. Andre Koronski was thus prepared for

Ills future work, while, at the same time, he

received another formative influence from

his mother's great facility and industry as

a professional embroiderer. Furthermore,

apart from his environment, by his recep-

tivity and his power of assimilation, he

showed the usual rich inheritance of well-

born individuals of mixed races. I lilt as,

by an accident occurring in his early in-

fancy, he was deprived of the free use of

Having completed his technical studies.

Mr. Koronski found employment in a

manufacturing house as a designer of orna-

mental metal work, a position which Ile oc-

cupied until a year and a half later, when,

yielding to his insistent desire for a more

extended education, he entered the Uni-

versity of Pennsylvania. There, as might

be inferred, he obtained a very high rank

in mathematics, drawing, and
modern languages ; but on receiv-
ing his degree of civil engineer

Ile was prevented from actively
following his profession solely by

the physical disability to which

already allusion has been made.
This profession, it would appear,

has strong attractions for AI r.
Koronski's family, since two of
his brothers have also entered it,
the elder of whom is now em-
ployed upon a great construction
assuring the future water supply
of New York City, while the
younger is still an undergraduate
student. And, as a sign of
heredity, this tendency may be
significant, since it is perhaps
related to the talent of the Swiss
engineers who have opened to

the world their country, which

stood practically isolated by

natural barriers. For it is quite

within the limits of reason to suppose that,

by direct descent, or by reversion to type,

these young Americans, in their efforts

toward specialized development, are not

yielding to passing impulses or to the in-

fluences of their surroundings; rather, that

by a desire inseparable from their lives they

are forced to conceive and to construct.

A Twentieth-century Koronski at Work by

His Bench

his lower limbs his choice of a career was

narrowed and he was forced to sedentary

employments.

First Developed Decorative Art

As might be gathered from the preceding

indications, he first devoted himself to the

decorative arts, entering, for systematic

study of design, the School of Industrial

Art, Broad and Pine streets, Philadelphia,

from which, after a year's work, he passed

to the Drexel Institute, there to follow a

course leading to graduation, which he at-

tained with unusual success. As the solu-

tion of a problem offered at the latter school,

he produced a peacock study of such value

that it was purchased by the art department

of Cornell University for the purpose of

permanent exhibition, while, later, he ex-

ecuted water colors of great delicacy and

beauty for a scientific work upon the

Nympluea, or water lily tribe, compiled at

the expense of Mr. Andrew Carnegie.

1949

Has Designed Many Suburban Homes

Approaching the profession of architect

by two ways, both as builder and as artist,

Mr. Andre Koronski has produced, in sev-

eral instances, admirable plans for suburban

residences, and it is probable that he will

extend his work yet farther in this direction.

Put it is to the practical instruction of his

father and to the theoretical training re-

ceived in the courses in design at the

Drexel Institute that he owes the more im-

portant successes, artistic as well as finan-

cial, which he has thus far obtained.

As a metal worker, passing frhm copper
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Dining-room: All Designs by Andre Koronski; Table and
Lighting Fixtures Executed by George Henry; Paneling
and Porcelain Painted by Elise Koronski Henry

and brass to silver, and recently from silver
largely to gold, he has gained entrance to
exhibitions throughout the country, satisfy-
ing the juries of the most exacting guilds,
such as the Boston Society of Arts and
Crafts, which has as chief of its examining
committee Professor Warren, of Harvard
University. Therefore, in this art industry,
Mr. Koronski's record is one of exceptional
interest, since from modest beginnings
made previously to his graduation from
the university he has advanced, within the
passage of a very few years, to a patronage
as wide as his reputation.

His New Artistic Studio

The latest advantage added to the many
others which have so favored his progress
is afforded by a new studio perfectly fitted
to his requirements as a practical worker,
since it was constructed according to his
own plans. This studio forms a part of the
residence of Mr. George M. Henry, a young
attorney of Narberth, Pennsylvania, who,
since his marriage with the only and gifted
sister of the Koronski brothers, has em-
ployed his leisure moments in the practice
of the various arts and crafts to which the
members of his adopted family are devoted.
Indeed, this household, representing three
generations, established in an attractive
suburb of Philadelphia, is but an American
replica of those focal points of art-industry
which are the source of the comfort and
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contentment prevailing in
the Swiss villages, the
Black Forest, and the Aus-
trian Tyrol ; a single differ-
ence separating the Ameri-
can larger and freer copy
from the more humble
European originals, since
the latter send out but one
class of products, while
the former is a center of
multiple activities.
So constant and untiring

is the labor pursued in this
household that it would be
appropriate, after the for-
eign custom, to place a
name or title at the en-
trance of the property
which it occupies. And the
name should be La Ruche
(The Beehive), since
French is the maternal lan-
guage of the family and,
furthermore, the rural sur-
roundings carry out the
similitude, which would be
far less striking were this
fraternity of diligent crafts-

men gathered in an or-
dinary city dwelling.

To the beauty of the
house each adult occupant
has contributed his share
by the use of the cabinet-
maker's or the metalwork-
er's tool, the brush, or the
needle ; the fine effects pro-
duced having their basis in
the orientation and the plan
of the building, which are
due to Mr. Andre Koronski.
His, also, with very few
exceptions, are the designs
executed in the various me-
diums mentioned, as he
alone of his family pos-
sesses what Prince Kropot-
kin has named "the integral
education" ; that is, both
theoretical and practical
training, the equal develop-
ment of the head and of the
hand.

Among Mr. Koronski's
assistants, all of whom he
has, to some degree, in-
structed, the most remark-
able is, perhaps, Mr. Henry,
the attorney, who possesses
a combination of. capabili-
ties and tastes rarely found
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blended in a single person, for the love of
abstractions usually casts out from the mind
the desire to create that which is tangible.
But he, while having shown an inclination
toward the law from childhood, and being
now active in the courts and co-editor of a
state legal publication, is also expert as a
cabinetmaker and worker in the precious
metals, following with accuracy the designs
of his brother-in-law and evidencing that
sense of the qualities and limitations of his
separate mediums which is the test of a real
craftsman. This power, which would have
lain dormant, except for his intimate asso-
ciation with persons of differing interests,
certainly serves as an agent of general
mental development, and such cultivation
of opposite faculties might well be termed
the "intensive agriculture" of the brain.
The wife of Mr. Henry, formerly Ma-

demoiselle Elise Koronski, taught by her
mother and her aunt, became, in early girl-
hood, a highly skilful professional em-
broiderer, on linen, of French designs, be-
sides displaying aptitude for drawing and
much taste ill color arrangement. But now,
while retaining interest in her former en-
grossing occupation, to which she devoted
ten years, she shows herself to be a pro-

Staircase with Window, Designed by Andre Koronski; Lighting
Fixtures Executed by George Henry; Embroidery by Elise
Koronski Henry
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gressive woman by her ob-

iervance of scientific prin-

ciples as the basis of the

health and happiness of a

household in which law, medi-

cine, mechanical science, and

the fine arts exert their sep-

arate influences, since each of

these subjects offers a life-

work to one or more of the

members of this family.

As illustrations of the

typical studio-home, which has

been created by these allied

workers, three points of view

have been chosen from the

many agreeable effects there

presented, and these are offered with the

purpose of proving what possibilities lie

within simple materials ; also, with that of

pleading for manual education as an active

promoter of pleasure and a preventive of

vices incident to idleness, in fact, as one

of the surest and most rapid

means of elevating and puri-

fying a community.
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Necklace:

The Hall in Rembrandt Brown

The first plate shows a por-

tion of the entrance hall, the

prevailing tones of which are

Rembrandt browns, the stair-

case window having large

areas of green in harmony

with the wooded landscape

and points of accent in yellow

and vivid red ; while the whole

scheme is brought to a climax

by the brass and copper of the

lighting fixtures and the jar-

diniere, so resulting in an effect

frequently observed in the

early pictures of the middle

period of the above-mentioned

Dutch master.
At the side of the living-

room there is a fireplace

which is balanced with the

staircase seen in the pre-
ceding picture. Here the

chimney composition, with the

hand-made Moravian tiles, the

aggressive metal hood, and the

inscription carved in beautiful

uncial letters, sounds an old

world note which somehow

suggests the stories of Carmen

Sylvia and carries the specta-
tor away ill thought to com-
fortable village homes in Sla-
vonic countries. Another point
of interest in the same pic.

Yellow Gold, Set with Black Australian Opals.

of Andre Koronski

is made by the piano, whose case is raised

from the extreme commonplace by panels

of embossed leather, recalling the mottled

yellow-red skin of the pomegranate ; while

domical lamps, attached after the manner

of sconces and modeled in form and color

The Work

1951

upon gay tulip motifs, add still

greater attractiveness to the

pieces.

The Dining-room a Work of Art

The dining-room, as shown

in the accompanying illustra-

tion, has points of resemblance

with interiors found in the

Darmstadt colony of architects

and decorators whose dwell-

ings were erected at the ex-

pense of the German govern-

ment in order to further the

economic and artistic progress

of the empire. But the re-

semblance noted results from

the employment of the same principles,

rather than from any superficial imitation

Oil the part of the American decorators.

The latter have here struck a distinct note of

green, very grateful to the eye and used with

the intent that "good digestion wait on ap-

petite," since scientists, poets,

and painters acknowledge in

their works the refreshing,

tonic quality of the color

which nature has chosen for

her background. The green

is combined with the brown

of quartered oak used in the
paneling and in the heavy

movable objects. Among

these the table and the sus-
pended lamp are the most
noticeable, both being speci-

mens of sound workmanship

and expressing the new Ger-

man ideas of form and decora-

tion which are aggressive to

the point of crudity and, as it

were, naked, but not ashamed.

Unique Designs of Pendants, Necklaces and Watch.

Andre Koronski

I. Necklace with medallion in pierced, burnished gold
rose-colored tourmaline and line white sapphires.

II. Necklace and pendant, set with a peridot of remarkable brilliancy.

III. Pendant in burnished gold, set with topaz of burnt orange tone (at

left).
IV. Watch and pin set with pearls and light pink coral (on right).

V. Necklace with suspensions; bright yellow dull gold, wrought in Celto-
Egyptian lnotifs and set with garnets en cabochon,.

Executed by

work, set with

His Work a Pleasure

The rooms just describe:1

combine to form the unchang-

ing environment of r.

Koronski's laborious life, the

place in which he works liter-

ally from morning to evening,

and then, joined by the other

members of his family, often

until late in the night.
His bench, strewn with in-

numerable tools representing

every process and method of.

his trade, recalls the work-

shops of Europe, wherein

single master craftsmen labor

with no companions save their

own thoughts, but instead of

the "cribbed, cabined, and
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confined" conditions of an old city, of a
dark, low, and sordid interior, illuminated
only by the anxious, subtle face of the toiler,
here light and air sweep freely on their
sanifying mission, annulling monotony and
fostering physical vigor, which is one es-
sential of success.
But the studio is not large

enough to lose the echoes of
suggestiveness, for, as the
precious stones here and there
assert their brilliant presence
among the vessels of chemicals
and the grimy apparatus, one
remembers the words of the
Jew of Malta, as he rejoiced
over his "infinite riches in a
narrow room."

Prefers Colored Gems to

Diamonds

In common with all jewelers
who follow the departure
made by Rene Lalique and
may, therefore, be termed "se-
cessionists," Mr. Koronski
prefers colored gems to the
diamond, except when the lat-
ter stone is used in small bril-
liants to aid in some effect not
wholly obtainable from large
spots of a single color. On the
other hand, he rejects those
often attractive minerals of no
intrinsic value which are oc-
casionally employed by the ex-
tremists of his school, showing
even a growing tendency to
treat the precious types only,
as in his frequent selection of
rubies and sapphires; although
he uses these gems in a gamut
of shades not regarded as per-
missible by the jeweler of a
half century ago, who was
guided by monetary rather
than by artistic standards, and so was led
to ignore the modest claims to beauty made
by the pale sapphire and the ruby, differing
from the oxblood hue.
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the gold of which will be the color comple-
ment of the stone itself ; this showing a
beautiful light violet of liquid quality. As
the kunzite lies on the workbench awaiting
its mounting, it rays out its color toward
an equally large beryl, a transparent, water-
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ting, owing to the wide range of color used
by the goldsmith of the newest school.
With a large, perfect specimen of this singu-
lar mineral a successful result has been
obtained by a well-known designer, in the
ornamentation of a chalice richly set with

the jewels of the lamented
American artist, Mrs. Sarah
Whitman, and executed as a
memorial to that lady for
Trinity Church, Boston.

Some of the Latest Necklaces Designed by Andre Koronski
I. Yellow gold and opal of exceptionally line quality.
IT. Repousse gold work of bright yellow shade, set with green tourmaline

from quarries of Maine. .
II E. Finely wrought, pale yellow gold, with pendant of violet-rose topaz.

New Gems of the Year

But within this legitimately enlarged
field of color several new gems now appear,
such as the kunzite, named from the
learned mineralogist connected with the
Tiffany house, and the alexandrite, the first
specimen of which was discovered in the
czar's dominions on the birthday of the
sovereign after whom it was named. For
the setting of a fine example of the former
gem Mr. Koronski is now making a design,

green stone, known to nonexperts by name
rather than by sight, since it belongs to the
class of gems already mentioned, whose
value has recently increased through a tardy
recognition of their loveliness. But the
beryl is of ancient and sacred fame, having
held a place in the breastplate of the Jewish
high priest and having also been judged
worthy to form one of the walls of the
Holy City seen in the vision by the evan-
gelist.
Near the beryl and similar to it in shade,

although not in color quality, lies a small
alexandrite which, beneath artificial light,
changes to a raspberry hue, a peculiarity
demanding careful management in the set-

An Excuse for His Themes

This somewhat detailed de-
scription of certain gems will
serve to justify Mr. Koronski's
choice of what—to borrow a
term from other arts—may be
called his subjects or themes ;
while his individual treatment,
or setting of his subjects, may
be best understood by refer-
ence to the illustrations of
several pieces which he has
but just now finished.
These show few of the

forms previously employed by
him in silver, such as the
modifications of the familiar
motif . of the Persian pine-
apple, which was the favorite
in his earlier medium and
manner. He uses, in their
place, nondescript but authori-
tative figures which meet the
requirements and announce
the properties of the substance
in which he works. And it
would appear that, with the
use of a nobler metal, Ile has
Passed to a working knowl-
edge of the resources of the
old goldsmiths who lived dur-
ing the middle ages and the
renaissance and down to the
period of Louis XVI

Examples of the proper treatment of
gold, as derived from the study of good
models, are found notably in Mr. Koronski's
pendant, set with a violet-rose topaz and
attached to a finely wrought necklace; also,
in a second pendant without suspending
chain and set with a specimen of the same
mineral in a deep orange tone. In
these pieces the bounding lines are well
accented and the edges of the metal thick-
ened, after the manner of a minute archi-
tectural moulding; the latter device being
one of great antiquity and a favorite with
the Etruscan goldsmiths, who used for this
purpose a twisted rope of exceeding fine-
ness.

;AL

A
COLONIAL
PATTERN

MADE BY

CHARLES
CARROLL

was a sterling American
patriot of great dignity
and worth, who, to dis-
tinguish himself from
another man of the same
name, signed the Declara-
tion of Independence as

(1 STRIZNATIONAL SILVItIt CO., Sue,...)

Wallingford, Conn., U.S.A.

CHARLES CARROLL
OF

CARROLLTON

NEW YORK
9- I 9 Maiden Lane

CHICAGO
5 No. Wabash Ave.

SAN FP,ANCISCO
150 Post Street

The Carrollton Flat-
ware is furnished

in bright No. 1 or
French Gray No.
2 and bears the
usual unexcelled
characteristics of
this brand of
silver plated flat-
ware
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R.WAL
Toilet

The Jefferson
No. 7500

depends for much of
its attractiveness on
the beauty of the
broad, shield-like
effect which is
brought into prom-
inence by the soft
Butler finish of the
concave surfaces
surrounding it. The
die work, too, is
worthy of notice in
this pattern.

Our contention
that originality has
contributed largely
to R.WALLACE
success is strik-
ingly exemplified
by the production
of these two pat-
terns. If our
dominating policy
were put into
words it would
read:

The Monticello is
similar to the Jeffer-
son, but is engine
turned, engraved
and bright.

Our latest Catalog sent
on postal request.

R. WALLACE &
BOX 140, WALLINGFORD

10 South Wabash Ave. . . CHICAGO, ILL.

11 West 32d Street  NEW YORK

85 Post Street . . . SAN FRANCISCO, CAL.

63 Basinghall Street   LONDON, E. C.
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Dealers who have handled our ware in the past know that our patterns are both popular and
profitable. The designs appeal to the public and the prices are correct. Electrotypes of our
brush sets will be supplied to any dealer who so requests.

MERIDEN BRITANNIA COMPANY
(INTERNATIONAL SILVER COMPANY, SUCCESSOR)

MERIDEN, CONNECTICUT
NEW YORK

49-51 West 34th St., 9-19 Maiden Lane

CHICAGO
5 North Wabash Avenue

Our designers have succeeded in producing patterns that possess beauty and distinction 
but

avoid overornamentation. The thin-model effect is found in all of these new designs, in

which we make complete sets. Write for illustrations and prices.

MERIDEN BRITANNIA COMPANY
(INTERNATIONAL SILVER COMPANY, SUCCESSOR)

SAN FRANCISCO
150 Post Street

CHICAGO

5 North Wabash Avenue

MERIDEN, CONNECTICUT

NEW YORK

49-51 West 34th St., 9-19 Maiden Lane
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FOR THE

Fai and oilimt ay Tread
SEND AT ONCE FOR No. 50 CATALOGUE AND ASSORTMENT SHEETS

OUR LINE OF

CUT
GLASS

is strictly up to

date both as re-

gards shapes and

designs. We take

particular pains

to see that every

piece of glass that

leaves our factory

is properly cut

and well finished.

The price of our

glass is attractive,

not only on a few

leaders, but

throughout the

entire line.

We also call

special attention

to our line of

Engraved

Glass

LOOK FOR
" BERGEN"

TRADE-MARK

LOOK FOR
" BERGEN "
TRADE-MARK

h J. I.er
cYVIAIN OFFICE AND FACTORY

Meriden, Connecticut

This illustra-
tion will give
you an idea
of the quality of

glass that we are

cutting at the

present time.

To convince you

that we have the

goods send us a

trial order, which

we will give the

same attention to

that we would

your stock order.

Our Motto is

Quality
and

Price
with our

guarantee

back of it.

NEW YORK SALESROOM: 38 Murray Street CHICAGO SALESROOM : 10 South Wabash Avenue

1959

*ROGERS & BRO. A-1 STAR (*) ROGERS
(Trade-Mark)

TWO LEADING PATTERNS 
VERONA

Teaspoon, actual size

FLORETTE

Teaspoon, actual size

OUR NEW ILLUSTRATED CATALOG No. 96 is now ready. 
Write us for a copy. It shows

the complete line of celebrated

Now is the time to place your orders for the
Holiday Trade. Do not fail to include the cele-
brated STAR (*) ROGERS silver-plated Spoons,
Forks, Knives, etc., bearing the

*ROGERS & BRO. A-1
(Trade-Mark)

The reputation of these goods for wearing qual-
ities, workmanship and designs has stood the test
for over one-half century.

No. 132 FLORETTE SET

Mahogany Chest with Drawer, containing:-
6 each Teaspoons, Tablespoons, Medium Forks,
Medium Knives (H.H.), one each Butter Knife
and Sugar Shell.

* ROGERS & BRO. A-1
(Trade-Mark)

Spoons, Forks, Knives, etc. For more than half a century this well-known STAR (*) ROGERS
silverware has been made and sold by us.

Made only by

INTERNATIONAL SILVER COMPANY, Successor to

ROGERS & BROTHER WATERBURY, CONN.
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Rockford
Silverware
Represents the
highest attain-
ment in artistic
design and me-

chanical execution,
and shows the qual-

ttw
 achievement re-

sulting from more
than a third of a
century of experi-
ence in silverware
making.
The name of Rock-
ford is a synonym of
quality and carries
with it an unquali-
fied guarantee for
integrity of material
and durability of
plate.

Rockford
Silverware
contributes to
the home refine-

ment and has a

pronounced in-

dividuality, exerting

a harmonious influ-
ence which only

merchandise of the

highest character can

convey.

Our silverware has
been sold exclusively
to the Retail Jewelry
trade for 36 years.
An exclusive record

in itself

FAIROAKS

Rockford Silver Plate CO., Rockford, Illinois
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No. 305 No. 394 No. 151

999/1000 SILVER DEPOSIT WARE
MODERATELY PRICED

Silver Deposit Ware is no passing fad or fancy, but has become a

standardized and staple silver line and is more
popular today than ever.

Fully appreciating the demand for the better grades of Silver Deposit

Ware, we offer to the trade a line of engraved glass daintily decorated with

999/1000 fine silver, making a combination sure to please the most exacting.

No. 305 Pitcher, 54 oz. $10.00 each

No. 305 Glass to match, 10 oz. 3.00 "

No. 394 Decanter 12.00 "

No. 394 Glass to match 2.00 "

No. 151 Tankard, 10"-41 oz. 8.50 "

No. 151 Glass to match, 9 oz. 3.00 "

(Illustrated above)
Prices quoted rubiect to discount : Keystone Key

SEND FOR OUR NEW
CATALOGUE "B"
containing illustrations,
descriptions and prices of
our very complete line of

Silver Deposit Ware
in White, Colored, Plain
and Etched Glass

with a delicate tracery of siker
deposit—a line that will appeal
to the artistic natures of your
customers as well as to their
pocketbooks.

THIS CATALOGUE WILL BE SENT

POSTPAID TO ANY JEWELER

ASKING FOR COPY.

Be sure and see that your
trade-mark which guarantees
rants the deposit for the

( deposit ware bears this
0 satisfaction and war-

entire life of the piece.

THE ELECTROLYTIC ART
Makers of Silver Deposit Ware and Manufacturing Silversmiths

METAL CO.
'TRENTON 1 N. J.

,
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THE JOHN HANCOCK

A PATTERN THAT FILLS THE

GROWING DEMAND FOR TABLE-

WARE OF SIMPLE CHARACTER

THAT HAS ENOUGH ORNAMEN-

TATION TO GIVE BEAUTY AND

ELEGANCE TO TABLE SETTINGS.

ROGERS, LUNT G.) BOWLEN CO.
SILVERSMITHS

GREENFIELD — MASSACHUSETTS
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jr&B WRITE YOUR ORDER TODAY
RADE MNN

Christmas is Hardly More Than Eight Weeks Away

41, NOW is a good time to place your Fall order for sets and combinations while you have th
e photographs and

prices before you. ( We make 2,300 sets and combinations and are showing here but a few of our best 
sellers.

Our Fall "BLUE BOOK,- Catalog P, just issued, shows 8,000 articles in 
Sterling Silver Toilet and Manicure

Goods, Novelties, etc., and Rolled Gold Plated Jewelry.

PA i:CO
re"

SET 2302 FAVORITE PAT TERN
SET 231 5 FAVORITE PATTERN

5067

SET 1113 GYPSY SHOWN) 1934 GRECIAN

SET 1710 BLOSSOM 2120 FAVORITE

SET 1653 20TH CENTURY 

5064-334 " Sterling Silver, gold lined

drinking cup and case $7.00 each

5O65-33/ I Sterling Silver, gold lined

drinking cup and case $6.00 each

5065

ILLUSTRATIONS 1,4 SIZE

'SET 2322 FAVORITE PATTERN

SET 2323 PLAIN, POLISHED

DRINKING CUP CASE

I. 5066

5064

DRINKING CUPS
5066--2N" Sterling Silver, gold lined

drinking cup and case $4.50 each

5067-23i" Silver plated, gold lined

drinking cup and case $1.50 each

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO 100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

The handles on drinking cups 5064,
5065 and 5066 are made so that they
turn over into the cup when not in
use and allow the cup to fit into the
neat pocket case of black leather. The

These prices are all subject to the Keystone Key

The prices quoted here are subject
to the Keystone Key

Set 1113—Military Set, in black seal
folder, contains a pair of military
brushes, and a 43/2 inch coarse and
fine comb $13.82 each

Set 1710—Military Set, in black seal
folder, contains a pair of military
brushes, and a 4,4 inch coarse and
fine comb $13.82 each

Set 1853—Military Set, in black seal
folder, contains a pair of military
brushes, and a 4!.. inch coarse and
fine comb $13.82 each

Set I934—Military Set, in black seal
folder, contains a pair of military
brushes, and a 44 inch coarse and
fine comb $15.00 each

Set 2120—Military Set, in black seal
folder, contains a pair of military
brushes, and a 4,12'. inch coarse and
fine comb $15.20 each

Set 2299—Pocket Manicure Set,
Plain Pattern in leather folder, con-
tains a folding handle buffer, silver
trimmed, an all-silver paste box, a
flat knife file with silver handle, an
ora-agewood stick, silver mounted,
and a pair of manicure scissors

$7.70 each
Set 2300—Pocket Manicure Set.
Favorite Pattern, in leather folder,
contains a folding handle buffer, sil-
ver trimmed, an all-silver paste box,
a flat knife file with silver handle, an
orangewood stick, silver mounted,
and a pair of manicure scissors

$Set 230 I —Pocket Military Set.   Favorite 
 each

chPat-
tern,4  iinneh greeeeanrase anaffiadn 

fine

ethee

em

r folder, contains
a pair of 41 <, inch narrow military brushes and

hueseadvreinr hthreasseheme.ilitary brushes ba.
e Thdera bristles

penetrating and are made as stiff as the

r rinstlie
in.

$l r. t O each 

Set 2302—Pocket Toilet Set, 
Fa v e

Pat-
tern, in leather folder, contains a 4'./8 inch
narrow military brush and a 4N inch coarse
and fine comb $5.90 each

Set 2315—Lady's or Gentleman's Traveling
Set, Favorite Pattern, in a dark green saffian
folder lined with green moire. This set
contains a 614 inch flat cloth brush, a 6'
inch flat velvet brush, a 41 ,/, inch narrow
military brush, a gentleman's coarse and fine
comb, a pair of heavy nail scissors, a flat file
silver mounted, and a leather covered mirror

Pattern, in black leather pouch, contains a

.3.ravoearicthe
Set 2322—Pocket Manicure St2t

pair of manicure scissors, a flat knife file
with silver handle, a silver mounted orange-
wood stick and a silver mounted buff
made with a folding leather top that when
pressed together forms a handle for the
buffer

Pat-
tern, in black leather pouch, contains a pair

Set,
epaacl

Set 2323—Pocket Manicure Set 
t:

of manicure scissors, a flat knife file with
silver handle, a silver mounted orangewood
stick, and a silver mounted buffer made with
a folding leather top that when pressed to-
gether forms a handle for the buffer

$6.70

on 5067 is formed by pressing
c 

together the two oval silver wires
which lay flat to the cup when not in
use. A Sterling Silver Drinking Cup
makes an ideal Christmas Gift.

THEODORE W. FOSTER & BRO. CO.
Illanufacturing Jewelers and Silversmiths
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OLUMBUS on his celebrated voyage, searching new markets and the treasures of the East,
succeeded in discovering a great country. There are numerous jewelers in that country to-
day who are searching just as eagerly for places to market their wares—and where they can

properly replenish their stock of treasures. That is where we come in.
You need a house that can give you the right kind of service, fill orders promptly, send what is

newest and best in the principal market of the country—
NEW YORK—and always at the lowest prices consistent
with quality, style and finish. Such service will materi-
ally assist you in marketing your wares. Write us about
it. We will send you further particulars by mail.

HENRY FREUND & BRO.
"SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a Specialty

Our Trade-Mark "The Rose"
and is equal to a 4.1

71 Nassau St., NEW YORK

stands for Quality and Excellence
government stamp

Ginger and Judgment forms a "Rich Mixture"

qOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display
good JUDGMENT
by showing a few of
our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF Factories and Main Offices

PAIRPOINT CUT GLASS NEW BEDFORD, MASS.
and

PAIRPOINT SILVER PLATE NEW YORK -
MONTREAL
SAN FRANCISCO

BRANCHES

- 
38 MURRAY STREET

CORIST - -INE BLDG, ST. NICHOLAS ST., WEST
- - 717 MARKET STREET

THE KEYSTONE

A Jeweler's Trip to Europe and the Orient

George Markle, of Porte & Markle, Ltd., of Winnipeg, Te
lls of Interesting

Experiences—Made Airship Trip While in England

A prominent member of the Canadian retail

trade, George Markle, of Porte & Markle, Ltd.,

of Winnipeg, made an extended trip to Europe

and the orient during the early spring of th
is

year, visiting Japan, China, India, Ceylon, Egypt,

Palestine, Italy, Switzerland, Germany, France,

England. Speaking of Japan, Mr. Markle seemed

to think there was more of
interest there than in any
other country visited. In
Yokahama arrangements
were completed for opening
a branch office of the Winni-
peg firm. From this office
will be shipped art wares of
oriental richness for which
a market will be found in
Canada. When the branch
has been properly developed
goods will also be shipped
to Europe. It is stated that
Porte & Markle have dis-
covered a composition of
bronze, brass and silver
which is being manufac-
tured for this firm in Japan
into vases, jardinieres and
all manner of oriental
pieces.
Regarding the possibility

of war between the United
States and Japan, Mr.
Markle said : "Any possible
conflict between the United
States and the island empire
is not considered very seri-
ously by those who have
made any study of the situ-
ations in the orient, or who
have paid any attention to
the movements of the Japa-
nese government in the past
year or so. Japan does not
want trouble, but it wants
money, and she could not
increase her treasury bal-
ance by fighting.
"The Japanese govern-

ment is planning great re-
forms and developments of
her land and people at the
present time, and in this she
will have a large enough
task, while in Tokio the
question of laying the wide-
gauge system throughout
her railways was discussed
and laid over for a future
time for the reason that
such a change would cost
$3oo,000,000."
Mr. Markle spoke of his

visit to Shanghai and Hong
Kong very enthusiastically.
He said no one can imagine
for one moment the tre-
mendous amount of shipping done at these great

ports of China unless a visit is made to them.

Ceylon Pearl Fisheries

Many who have had a most extensive experi-

ence in the far east claim Ceylon as the gem of

the earth, and a visit to this island of diversity

of mineral wealth and natural charm will prove

such a statement to be not at all extravagant.

Mr. Markle's visit to Ceylon was to learn more

about her wealth of precious stones, and especially

her pearl fisheries. The pearl fishery of Ceylon is

the one institution alone which has descended to

us unchanged by the vicissitudes of over three

thousand years.
A Ceylon pearl fishery is the most picturesque

game of chance in the world. It exhibits the true
element of a lottery, and lasts for a month or

more and is attended by forty-five thousand peo-

ple. The fascination of the game is so great that

the difficulties of access and lack of accommoda-
tions are of no account. The scene is the Gulf
of Manaar, on the northwest coast. The pearl
banks are a series of shallows with a hard bottom,
spread over a large area of the gulf extending
toward the sea for over twenty miles, and stretch-
ing in a southward direction for some fifty miles.

"pig is bought in a poke" amid great excitement
and anxious anticipation. The fishing is done
from small boats containing about twenty divers
and as many attendants. It is not an unusual
sight to see a fleet of over a hundred of these
vessels in a single bay. There are others who
come to speculate in another way. They provide
tents and huts for which some of the pearl mer-
chants are glad to pay $250 for a single month.
The hut would probably not be more than ten
feet square, consisting only of four walls and a
roof of palm leaves, without floor or furniture.

After a period varying from three to six weeks
the fishery is brought to a close, the inhabitants
disperse and the town itself dissolves even more

rapidly than it came into
existence.
The pearl fishery of 1905

was the largest ever known.
Millions of oysters were
obtained and sold for
$1,250,000; two-thirds of
this sum was added to the
colony, the remaining third
(according to the usual cus-
torn) was awarded to the
divers. This was, however,
an exceptional harvest, as
may be surmised from the
fact that the sole right of
pearl fishing has now been
leased by the government
to the Ceylon company of
pearl fishers at an annual
rental of a little over $125,-
000. The company, how-
ever, agrees to spend
$2,00o,000 upon the im-
provement of the fishery
during the period of the
lease. During the past three
or four years the results of
the fishery have been very
discouraging. • For two
years in succession the oys-
ters have been almost com-
pletely killed off by a dis-
ease known as the "black
wash," which accounts for
the very high price of fine
pearls at the present time.

The Visit to Egypt

Mr. Markle's visit to
Egypt was not on business,
but, being so near, he could
not afford to miss seeing
something of this charming
country. After passing
through the Suez canal you
are just five hours by train
from the grand old city of
Cairo. Cairo is the capital
of Egypt and has a popula-
tion of over 400,000. A
visit to the citadel affords
one of the grandest sights
imaginable. Here spread
before you is a panoramic
view of the city, whose four
hundred mosques with their
glittering domes, and the
famous pyramids for a
background, present a pic-

ture of dazzling splendor.
After a trip up the Nile Mr. Markle visited

Alexandria, one hundred and thirty miles distant.

This great seaport, although founded by the Con-

queror, for whom it was named, 332 B. C., is now

quite a modern city, for which England again

wins praise and credit, if not from all, at least

from those who live in Egypt.
From Alexandria Mr. Markle visited Palestine

and then sailed via the straits of Messina to

Naples.
Naples is the world's headquarters for coral of

all sorts and shell cameos. The international

exhibitions at Rome, Florence and Turin were

also visited.
In England Mr. Markle spent several weeks

visiting the silver factories of Birmingham, Man-

chester and Sheffield. It was while in England

that Mr. Markle made the trip in the airship as

shown in our illustration.

Porte & Markle, Ltd., Representative Flies in Same Machine in Whi
ch

Mr. Balfour Made His Memorable Flight

The demonstration made at Hendon, May 5, before the arm
y and navy

councils and members of parliament far excels anything ev
er attempted in

England.
Our photograph shows G. W. Markle, of the firm of Porte & 

Markle,

Ltd., Jewelers, 300 and 302 Portage avenue, receiving a watch t
o be tested

while flying in a Graham-White biplane.
He was in company with a number of Geneva watch experts, who c

laim to

have succeeded in constructing a watch that is not affected in 
any way by the

extreme vibrations of aeroplanes, necessitated by the powerful engi
nes used to

operate the large propellers. The results of the test at the Hendon 
demonstra-

tion were remarkable. Three watches were set exactly alike and, 
after being

carried on different aeroplanes for several hours, were compar
ed, and two of

the watches were still exact, the third showed scarcely a sec
ond's variation.

One gets some idea of the vibration of aeroplanes when reminde
d that the

engines used are 6o to moo horsepower and the cylinders (eigh
t in all), which

are the largest part of the weight, revolve together with 
the seven-foot pro-

peller at the rate of 1,200 revolutions per minute.

If the new watch movement, after every test, proves the success 
claimed

for it, it is the intention of Porte & Markle, Ltd., to introduc
e it into the G.

T. P. Time Service, for which they are inspectors. Such a watch will be a

great boon to every man wishing a fine timepiece.

Unique Advertisement of Porte & Markle, Ltd., Winn
ipe

So prolific are the oysters (some years) that on

one bank scientific experts in the year 1902 esti-

mated the number of young oysters at a hundred

millions, but so insecure was their lodging that,

upon inspection a few months later, it was found

that all had been swept away by the ocean cur-

rents or the storms of the monsoons.

Planning for the Harvest

Usually about November an inspection is made

to decide the prospects for the ensuing March or

April. Tests are made by sample and officially

valued and the word goes forth that a pearl fish-

ery will take place on a given date. With light-

ning rapidity the news spreads throughout India,

the Persian gulf, Burma and Malaya. Within a

month of the proclamation a town appears peo-

pled by at least forty thousand inhabitants of a

dozen or more nationalities. Immediately the

conduct of a daily market begins, at which every

g, Man.



OLUMBUS on his celebrated voyage, searching new markets and the treasures of the East,
succeeded in discovering a great country. There are numerous jewelers in that country to-
day who are searching just as eagerly for places to market their wares—and where they can

properly replenish their stock of treasures. That is where we come in.
You need house that can give you the right kind of service, fill orders promptly, send what is

newest and best in the principal market of the country—
NEW YORK—and always at the lowest prices consistent
with quality, style and finish. Such service will materi-
ally assist you in marketing aur wares. Write us about
it. We will send you further particulars by mail.

HENRY FREUND & BRO.
"SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a Specialty

Our Trade-Mark "The Rose"
and is equal to a

71 Nassau St., NEW YORK

stands for Quality and Excellence
government stamp

Ginger and Judgment forms a "Rich Mixture"

cOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display
good JUDGMENT
by showing a few of
our goods in your Line

THE PAIRPOINT CORPORATION
  ORIGINATORS OF Factories and Main Offices

PAIRPOINT CUT GLASS NEW BEDFORD, MASS.
and

PAIRPOINT SILVER PLATE NEW YORK -
MONTREAL -
SAN FRANCISCO

BRANCHES

- 
- 38 MURRAY STREET

CORIST -INE BLDG., ST. NICHOLAS ST.. WEST
• - 717 MARKET STREET
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A Jeweler's Trip to Europe and the Orient

George Markle, of Porte & Markle, Ltd., of Winnipeg,
 Tells of Interesting

Experiences—Made Airship Trip While in England

A prominent member of the Canadian retail

trade, George Markle, of Porte & Markle, Ltd.,

of Winnipeg, made an extended trip to Europe

and the orient during the early spring of this

year, visiting Japan, China, India, Ceylon, Egypt,

Palestine, Italy, Switzerland, Germany, France,

England. Speaking of Japan, Mr. Markle seemed

to think there was more of
interest there than in any
other country visited. In
o k ahama arrangements

were completed for opening
a branch office of the Winni-
peg firm. From this office
Nv 1 I be shipped art wares of
oriental richness for which
a market will be found in
Canada. When the branch
has been properly developed
goods will also be shipped
to Europe. It is stated that
Porte & Markle have dis-
covered a composition of
bronze, brass and s ilv er
which is being manufac-
tured for this firm in Japan
into vases, jardinieres and
all manner of o r i en t al
pieces.
Regarding the possibility

of war between the United
States and Japan, Mr.
Markle said: "Any possible
conflict between the United
States and the island empire
is not considered very seri-
ously by those who have
made any study of the situ-
ations in the orient, or who
have paid any attention to
the movements of the Japa-
nese government in the past
year or so. Japan does not
want trouble, but it wants
money, and she could not
increase her treasury bal-
ance by fighting.
"The Japanese govern-

ment is planning great re-
forms and developments of
her land and people at the
present time, and in this she
will have a large enough
task, while in Tokio the
question of laying the wide-
gauge system throughout
her railways was discussed
and laid over for a future
time for the reason that
such a change would cost
$30o,000,000."
Mr. Markle spoke of his

visit to Shanghai and Hong
Kong very enthusiastically.
He said no one can imagine
for one moment the tre-
mendous amount of shipping done at these great

ports of China unless a visit is made to them.

Ceylon Pearl Fisheries

Many who have had a most extensive experi-

ence in the far east claim Ceylon as the gem of

the earth, and a visit to this island of diversity

of mineral wealth and natural charm will prove

such a statement to be not at all extravagant.

Mr. Markle's visit to Ceylon was to learn more

about her wealth of precious stones, and especially

her pearl fisheries. The pearl fishery of Ceylon is

the one institution alone which has descended to

its unchanged by the vicissitudes of over three

thousand years.
A Ceylon pearl fishery is the most picturesque

game of chance in the world. It exhibits the true

element of a lottery, and lasts for a month or

more and is attended by forty-five thousand peo-

ple. The fascination of the game is so great that

the difficulties of access and lack of accommoda-
tions are of no account. The scene is the Gulf
of Manaar, on the northwest coast. The pearl
banks are a series of shallows with a hard bottom,
spread over a large area of the gulf extending
toward the sea for over twenty miles, and stretch-
ing in a southward direction for some fifty miles.

"pig is bought in a poke" amid great excitement
and anxious anticipation. The fishing is clone
from small boats containing about twenty divers
and as many attendants. It is not an unusual
sight to see a fleet of over a hundred of these
vessels in a single bay. There are others who
come to speculate in another way. They provide
tents and huts for which some of the pearl mer-
chants are glad to pay $250 for a single month.
The hut would probably not be more than ten
feet square, consisting only of four walls and a
roof of palm leaves, without floor or furniture.

After a period varying from three to six weeks
the fishery is brought to a close, the inhabitants
disperse and the town itself dissolves even more

rapidly than it came into
existence.
The pearl fishery of 1005

was the largest ever known.
Millions of oysters were
obtained and sold for
$1,250,000; two-thirds of
this sum was added to the
colony, the remaining third
(according to the usual cus-
tom) was awarded to the
divers. This was, however,
an exceptional harvest, as
may be surmised from the
fact that the sole right of
pearl fishing has now been
leased by the government
to the Ceylon company of
pearl fishers at an annual
rental of a little over $125,-
000. The company, how-
ever, agrees to spend
$2,000,000 upon the im-
provement of the fishery
during the period of the
lease. During the past three
or four years the results of
the fishery have been very
discouraging. For two
years in succession the oys-
ters have been almost com-
pletely killed off by a dis-
ease known as the "black
wash," which accounts for
the very high price of fine
pearls at the present time.

The Visit to Egypt

Mr. Markle's visit to
Egypt was not on business,
but, being so near, he could
not afford to miss seeing
something of this charming
country. After passing
through the Suez canal you
are just five hours by train
from the grand old city of
Cairo. Cairo is the capital
of Egypt and has a popula-
tion of over 400,000. A
visit to the citadel affords
one of the grandest sights
imaginable. Here spread
before you is a panoramic
view of the city, whose four
hundred mosques with their
glittering domes, and the
famous pyramids for a
background, present a pic-

ture of dazzling splendor.
After a trip up the Nile Mr. Markle visited

Alexandria, one hundred and thirty miles distant.

This great seaport, although founded by the Con-

queror, for whom it was named, 332 B. C., is now

quite a modern city, for which England again

wins praise and credit, if not from all, at least

from those who live in Egypt.
From Alexandria Mr. Markle visited Palestine

and then sailed via the straits of Messina to

Naples.
Naples is the world's headquarters for coral of

all sorts and shell cameos. The international

exhibitions at Rome, Florence and Turin were

also visited.
In England Mr. Markle spent several weeks

visiting the silver factories of Birmingham, Man-

chester and Sheffield. It was while in England

that Mr. Markle made the trip in the airship as

shown in our illustration.

Porte & Markle, Ltd., Representative Flies in Same Machine in Which

Mr. Balfour Made His Memorable Flight

The demonstration made at Hendon, May 5, before the arm
y and navy

contginlcain d.ls and members of parliament far excels anything ever 
attempted in

E 

Our photograph shows G. W. Markle, of the firm of Porte & 
Markle,

Ltd., Jewelers, 300 and 302 Portage avenue, receiving a watch to
 be tested

while flying in a Graham-White biplane.

He was in company with a number of Geneva watch experts, who cla
im to

have succeeded in constructing a watch that is not affected in 
any way by the

extreme vibrations of aeroplanes, necessitated by the powerful engines 
used to

operate the large propellers. The results of the test at the Hendon 
demonstra-

tion were remarkable. Three watches were set exactly alike and, 
after being

carried on different aeroplanes for several hours, were compared, 
and two of

the watches were still exact, the third showed scarcely a second's 
variation.

One gets some idea of the vibration of aeroplanes when rem
inded that the

engines used are 6o to TOO horsepower and the cylinders (eigh
t in all), which

are the largest part of the weight, revolve together with the
 seven-foot pro-

peller at the rate of 1,200 revolutions per minute.

I f the new watch movement, after every test, proves the success 
claimed

for it, it is the intention of Porte & Markle, Ltd., to introduc
e it into the G.

'F. P. Time Service, for which they are inspectors. Such a watch will be a

great boon to every man wishing a fine timepiece.

Unique Advertisement of Porte & Markle, Ltd., Winni
peg, Man.

So prolific are the oysters (some years) that on

one bank scientific experts in the year 1902 esti-

mated the number of young oysters at a hundred

millions, but so insecure was their lodging that,

upon inspection a few months later, it was found

that all had been swept away by the ocean cur-

rents or the storms of the monsoons.

Planning for the Harvest

Usually about November an inspection is made

to decide the prospects for the ensuing March or

April. Tests are made by sample and officially

valued and the word goes forth that a pearl fish-

ery will take place on a given date. With light-

ning rapidity the news spreads throughout India,

the Persian gulf, Burma and Malaya. Within a

month of the proclamation a town appears peo-

pled by at least forty thousand inhabitants of a

dozen or more nationalities. Immediately the

conduct of a daily market begins, at which every
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We always have a complete, well-assorted
stock of Diamonds of every grade, rightly
priced and all precisely what we say they
are. We give good values always and
prompt and careful service. For the right
stone at the right price, send to us.

HAYDEN W. WHEELER & CO.
Imp orters

2 Maiden Lane,
AMSTERDAM

New York
LONDON

DIAMONDS
Many things go to determine the value of

diamonds, viz : color, cutting, freedom from flaws,
general brilliancy and representation—chiefly the
latter. Oftentimes diamonds are bought because
of their representation. Oftentimes they are not
what the purchaser supposes them to be.

For years we have been striving to obtain and
maintain the confidence of our customers and have
succeeded largely, because we never misrepresent
our goods.

IL Just now we have stones, most of them perfect,
from 31 to 254 carats, of Blue Wesselton color,
American cutting. We are selling them below
their present market value.

11 Send for a memorandum package now
while you have time to make careful selec-
tion before the rush of the holiday season.

You will find our goods exactly as represented

CROSS & BEGUELIN
23 MAIDEN LANE .. NEW YORK MEMORANDUM PACKAGE SENT UPON REQUEST
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Conservative business men heartily agree with

James J. Hill's characteristic interview that there

"is nothing the matter with the country save po-

litical ghost-dancing." "There is plenty of money

in the banks," says Mr. Hill, "and it only awaits

complete resumption of confidence before we

shall have a period of prosperity never before

excelled." A very prominent member of the

24-Karat Club, in conversation with THE KEY-

STONE representative, expressed exactly the same

views the other day, but perhaps not so tritely

phrased. "I think," said he, "that I am in fairly

close touch with the sentiment throughout the

country, for we feel these changes as quickly as

any other class of business, and I am convinced

that it is only the political uncertainty that causes

business men to hesitate.

Impending Panic Nonsense

"It is all nonsense to talk about an impending

panic. How can there be one when money is

so easy. If you will take the pains to ascertain

you will find that good commercial paper is readily

discounted at anywhere from 3 per cent to 4 per

cent, and even less for exceptionally good names.
In times of panics money is stringent and the

banks begin to hoard it far in advance. I find
upon inquiry among friends in other lines of

business that the merchants generally are not

LI e rdear,c to o s a u

stocking up in excess of their ability to dispose
of their goods, nor are manufacturers anticipating
ort'

suggests."
extent than ordinary businessp 

Other members of the trade say they note con-
servatism on the part of retailers, but with little
if any suggestion of real demoralization of busi-
ness. On the contrary, if retailers are not over-
stocked there is that much more buying power
iniariley 

occurring.

reserve much less chance for strained
credits in the event of anything alarming ac
tt 

-

Agricultural States Prosperous

The agricultural states, particularly those de-
voted to cotton and wheat, are just now in pros-
perous condition according to the advices re-
ceived by the big wholesale houses from their
traveling men. Texas and the southeastern states
have already marketed a large proportion of their
cotton and are consequently "in funds." The
cotton crop promises to be one of the biggest on

record, and in spite of the lower prices the farmers
are doing well. The only point is they are not
making as much money as they hoped for.
The same holds true to a certain degree in the

winter wheat states, Kansas in particular having
been blessed with a wheat crop of such excellent
quality that it is bringing high premiums above
the regular market. Spring wheat is moving to

market ill large volume, but even so the drain
on the banks is still well within their ability to
furnish the necessary funds.

Capture of Stern Murderer Like Detective

Nick Carter and Diamond 

Story 

    Dick, the dauntless
detectives, could scarcely furnish such thrilling
details as the murder of Adolph Stern and the
capture of the assassin. Truth is surely stranger
than fiction, for had the incidents in this par-
ticular case been worked up into a detective story
they would have been regarded as just as highly
improbable as any we used to surreptitiously read
out in the barn or under the desk in school or
by candle light when the folks were all in bed.
The granting of the patent to L. Heller & Sons

for the discovery of a method for making sap-
phires, which Professor Moses declares to be
identical in character with natural ones, differing
only in origin, naturally brings up the question
as to their effect on the market for natural
sapphires. It is related that a stone expert on
being asked to value a synthetic sapphire, as a
test, without knowing it to be such, after a care-
ful examination appraised it at the value of a
natural stone. But as Mr. Heller points out, no
honorable dealer ever represented the stone for
aught else than it is and especially as the business
is in responsible hands. The stone, he declares,
has its proper place among jewels because of its
intrinsic merit.

Characteristics of the New Sapphire

For the benefit of those who are not familiar
with the characteristics of the new sapphire to
distinguish it from the natural Professor Ver-
neuil, the discoverer, in his application for the
patent notes the following differences in their
physical characteristics : Cracks or scratches are
often seen in the natural stones under a high
power microscope, but they seem to be on the
surface and resemble the parallel scratches made
by a file on the edge of a glass plate. They are
probably due to the cutting operation. In the
synthetic stones, on the other hand, the cracks,
when they occur, appear as genuine rifts beneath
the surface and are generally curved, due prob-
ably to the curved layers out of which the stone
is formed. The layers comprising the natural
stone are flat and parallel, while those of the
synthetic stone are curved, as above stated, The
specks or cavity-like spots appearig in the natural
stone are bounded by angular or crystal-shaped
walls, while those occurring in the synthetic stone
have curved or bubble-like walls. The above
characteristics must in nearly all cases be looked
for with a high power microscope. When cut,
however, the transparency and other optical prop-
erties of the natural stones may be considered
identical.

J. C. Gardiner, of Carson, Pirie, Scott & Co.,
Chicago, arrived here last Thursday for a week's
stay, during which time he will make additional
purchases of silverware, umbrellas and leather

Butler, of Atlanta, has been buying leather
goods.

goods for Rich Brothers Company, of that city.
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Miss M. Berry, representing Younker Brothers,
of Des Moines, Iowa, was in town recently to
purchase leather goods, jewelry and umbrellas.
B. Marks, of Troy, N. Y., is at the Cumber-

land. Mr. Marks is making general purchases
for his holiday jewelry trade.
Miss K. L. Sullivan, representing E. W. Ed-

wards & Son, of Syracuse, N. Y., is at the Vic-
toria. Miss Sullivan is here to buy jewelry and
silver novelties.

L. W. Howland, representing the Crowley-
Milner Company, of Detroit, is in the city to
purchase leather goods and jewelry for the holi-
day trade.
E. Shanks, of H. A. Meldrum Company, of

Buffalo, has been purchasing leather goods.

J. P. Archibald, ex-president of the American
National Retail Jewelers' Association, was a vis-
itor to the New York market early this month
buying holiday stock for his store at Blairsville,
Pa.

Another Jeweler Buys Uptown Property

.Fifty-seventh street, near Fifth avenue, fur-
nished the most important deal in the realty
market recently, the two houses at io and 12 West
Fifty-seventh street being purchased by the jew-
eler, Michael Dreicer. The house at No. 12, one
of the attractive residences on the street, was for
many years the home of the late mayor, William
L. Strong. It was sold several months ago and
has been in the market since that time.
Joseph Graf and David Graf, salesmen with

Henry Freund & Bro., 71 Nassau street, are
mourning the loss of their father, Jacob Graf, who
died September 26 and was interred September 28.
The firm telegraphed for Joseph Graf to hasten
home on account of his father's serious illness,
but he failed to arrive before his aged parent
passed away.

Decisions by Board of General Appraisers

Some recent decisions which have been handed
down by the board of United States general ap-
praisers include the protest of Hensel, Bruck-
mann & Lorbacher against the duty imposed upon
articles of personal adornment. The protest was
overruled by Judge Sharretts, he holding that the
goods were properly assessed with duty at 85 per
cent ad valorem under paragraph 448 of the act
of i9o9.
The protest made my Emrich, King & Schorach

against the duty levied on hat pins was overruled
by General Appraiser Chamberlain owing to the
fact that it had been abandoned.
C. A. Haynes & Co., importers of copper mili-

tary ornaments, claim in the protest that they
were dutiable at 45 per cent au valorem, which
is sustained by the court.
In the case of Mark Cross & Co. the mer-

chandise in question consisted of gold pencils
which were assessed with duty at 6o per cent ad
valorem under paragraph 448 of the act of 19°9.
The collector wrote that on the authority of T. D.
30785 he was willing to reliquidate the entry on
the basis of 45 per cent ad valorem under para-
graph 199 of said act. The importers having
made a corresponding claim the board sustained
the protest to the extent indicated. The col-
lector reliquidated the entry accordingly.
A protest of George W. Sheldon & Co. was

sustained in part yesterday by the board of gen-
eral appraisers on clasps or belt buckles composed
in chief value of brass, set with imitation precious
stones, designed to be worn for adornment. The
goods also covered so-called vanity cases, comb
and coin holder, note books and small mirrors,
all attached to chains and designed for utilitarian
purposes, and not to be worn for personal adorn-
ment. The collector's assessment of 85 per cent
is, with one exception, reversed. The claim for
45gprearntceednt ad valorem under the metal scheduleis 

Warned of Counterfeit Bill

Retail jewelers throughout the country, and
especially those in New York and vicinity, are
warned to watch out for a new $10 counterfeit
bill which has just come under the notice of the
treasury department.
The new counterfeit is evidently the work of

expert photo-etchers.

(Continued on page 1972)
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Our 1912 Catalogue
will increase your capacity for doing a growing
business on a more economical basis and serve
you well in many other ways.

Be familiar with the book.

October 15, 1911 TilE KEYSTONE

WESTERN BUREAU OF THE KEYSTONE,

Room 1201 HEYWORTH BUILDING,

CHICAGO, October

Chicago jobbers are preparing for a very active

holiday season. They are all optimistic regarding

the outcome of business for the remainder of

191t. Most of their travelers have come in to

replenish their stocks during the past two weeks.

With few exceptions they report business con-

ditions satisfactory in their respective territories. 

The season when out-of-town retailers come to

Chicago to do their holiday buying has scarcely

set in. There has, however, been a goodly num-

ber in the market during the past two weeks.

They have bought liberally, although in many in-

stances their purchases were held down some-

what to await future developments. Jobbers

doing an extensive southern business report pros-

pects excellent there on account of the cotton

crop, With few exceptions Chicago jobbers report

the watch business improving. This improvement

was mentioned in our last letter and interviews

with heads of watch departments show that it

continues to be on the mend. State street retail

stores reported increasing activity during the

past two weeks, although the present volume of

business can scarcely be called up to the standard.

W. N. Duncan, the New York representative

of S. 0. Bigney & Co., spent a week in Chicago

this month with E. L. Badgely, the Chicago and

western representative of the firm.
James Burke, president of the Brooks Jewelry

and Optical Company, of St. Louis, was in Chi-

cago on business last week.
Norris, Alister & Co. are sending out their 1912

blue book to the trade. It is an especially strong

number and retailers who do not receive one

within the next few days will do well to send in

their names in order that they may receive a copy.

Slade, Tenney & Weadley, jobbers in the

Powers building, are sending out the initial num-

ber of the S. T. & W. catalog. It is a very com-

plete book. A copy will be sent to any jeweler

upon application.
Many travelers and retailers calling on H. F.

Hahn & Co. have taken it for granted that Ed-

mund Hahn was enjoying a leave of absence

because they missed his smiling countenance so

often during the last week or two. Such is not

the case, however, for he has been serving his

country as a juryman. He insists that he has

been working harder than ever.
Hugh King, the Chicago representative of the

Queen City Silver Company and S. Fessenden &

Co., has returned from an extended western trip,

He reports a very satisfactory business. He and

Mrs. King expect to spend a portion of the fall

and winter in Florida.
Fred Radcliffe, southwest traveler for M. A.

Mead & Co., returned last week from a two

months' trip. After a short stay here he will

start on a trip through the far northwest.

John P. Owen, a widely known watch man who

has been connected with M. A. Mead & Co.
, of

this city, for twenty-five years, died in Cincin
nati

recently after a lingering illness. He had 
been in

Poor health for some time, and at the time of 
his

death was on a leave of absence. Recently he

had made a trip to the far southwest in the hope

of regaining his health, but the trip was unavail-

ing. He was well and favorably known in Chi-

cago and the west, and also to the trade in New

York. He is survived by a widow and one

daughter.
Robbers threw a brick through the window of

D. Goldstein's store, at 6456 South Halsted street,

early the morning of October 3 and got away

with about $200 worth of stock.
W. 0. Harvell, who was formerly in business

in Litchfield, Ill., will again enter the jewelry

business at Springfield, Ill., where he was for-

merly located. •
Jacob Lund, a retailer at 727 West Sixty-third

street, is in the hands of a receiver. The bank-

ruptcy proceedings came as the result of Mr.

Lund's efforts to back George Rosenbaum in the

instalment jewelry business. Lund made ar-

rangements with Rosenbaum by which he was

to furnish him with the goods and Rosenbaum

was to sell them and make the collections. After

Rosenbaum was indebted to Lund for over $5,000

Rosenbaum disappeared and Lund made a corn-

promise settlement with his creditors, agreeing

to pay them in full in regular instalments. He

was unable to keep up the payments and the

nankruptcy proceedings followed. Lund has been

in business in Chicago for a great many years

and has always borne an excellent reputation.

The robbing fraternity has been apprised that

A. Shepard & Co. have discontinued business at

Postville, Iowa, and that Arthur Shepard is now

associated with the Shepard-Weeks Jewelry

Company at Monmouth, Ill.
Joseph Gubbins, son of George Gubbins, of the

Illinois Watch Case Company, was married Octo-

ber To to Miss Ethel Zander, daughter of William

Zander, the well-known Chicago real estate

dealer. Mr. and Mrs. George Gubbins have

given up their home in Ravenswood and will

move to Evanston. Most of George's friends

may question this, but Mrs. Gubbins has officially

confirmed the report.
Benjamin Allen & Co. are sending out the 1912

edition of their catalog. In many respects it is a

great improvement over previous editions. In

addition to being an excellent example of the

nrinter's art it is also a very comprehensive ency-

clopedia of everything needed in the jewelry

store. Retailers who have as yet not received a

cony should not fail to write for one immediat
ely.

The 1912 Otto Young & Co. catalog is now

being sent out to the trade. Extra effort has b
een

expended on this number, and it is in entire keep
-

ing with the high standing of this well-kn
own

house. Retailers should make it a point to secure

a copy of the new edition. If you have not as

yet received yours you can have one on 
request.

Louis H. Goldsoll, the one-time "paste dia
mond

king," who operated cheap jewelry stores in

Chicago and various other cities, in which
 every

sort of cheap gem was sold, and who is 
said to

have left the country in 1905, owing creditors

nearly $500,000, returned to Chicago early in

October. As he finished his first meal, Bailiff

Scott. of the municipal court, served notice
 on

him that he had been sued for $44,375 on
 a note

1969

held by M. Myron Goldsoll, a cousin. Goldsoll's

career as a gem merchant covered the United

States, Canada, England, Constantinople, Cuba

and Argentine, while his business centered in

Chicago. He paid manufacturing companies in

the east hundreds of thousands of dollars an-

nually for the cheap jewels which he distributed.

Goldsoll started stores in many cities, and finally

his "string" reached from New York to San

Francisco. Business in false gems finally became

011, and Goldsoll, who had started to invade

Canada with stores, left for England, to recuper-

money for which suit was brought by his cousin.

Window Breaker Robs Jeweler

A robber threw a brick through one of the

front windows of the jewelry store of N. Oser-

off, 1543 East Fifty-third street, while a train

on the Illinois Central Railroad, was passing fifty

feet away, October I, and stole jewelry valued at

$500 from the window. Railroad employees who

saw the thief fleeing from the store say they

believe that he waited to hurl the brick while

a train was passing in order that the crash of the

glass might not be heard.

The trade will be greatly pleased to learn that

Swartchild & Co. are issuing the fifteenth edition

of the "Black Shield Watchman." This number is

a special holiday edition showing very extensive

lines of all styles and descriptions of jewelry

boxes, window and show case displays and gen-

eral holiday sundries—also the latest tools and

devices. This special edition contains fifty-six large

double-size pages and should be of the greatest

interest to every jewelry, watchmaker and en-

graver. Any one not already having received a

copy of this catalog can procure same by writing

to Swartchild & Co., Madison street and Wabash

avenue, Chicago.
William Mellish, a retail jeweler at r30.7 East

Sixty-third street, has installed a new front in

his store and taken a lease for an additional five

years.
E. B. Overstreet was on the market early this

month purchasing an opening stock for his store,

which he will open at Hoopston, Ill. He is the

son of F. Overstreet, well-known retail jeweler

at Dixon, Ill.
Henry F. Erichsen, for several years foreman

for Wendell & Co., has formed a partnership

with A. E. Krause & Co., formerly of Winslow-

Krause & Co. The firm will be known as Erich-

sen, Krause & Co., and will do a general

manufacturing business and jewelry and watch

repairing for the trade. They have leased amply

large quarters on the tenth floor of the Powers

building, and have installed modern machinery.

Both men are very well known to the trade. At

present they are mailing out the first edition of

their price-list and catalog.

Rice & Larson is the name of the new retail

jewelry firm at Joliet, Ill. They will locate in

the new Commercial building. Mr. Larson was

for many years employed by Brock & Feagans,

who have discontinued their jewelry store at

Joliet. Mr. Rice was formerly with the Alsted-

Kasten Company, of Milwaukee.

Creditors of Lyon Brothers have agreed to

accept the compromise settlement on a basis

of forty cents on the dollar cash.
Mr. Hoerr, of the well-known firm of Martin

& Hoerr, of Mankato, Minn., was in Chicago

early in the month doing his fall buying.

W. E. Pinnell, of the Range Jewelry Company,

of Trenton, Mo., was in Chicago early in the

month doing his fall buying. He reports pros-

pects for fall and holiday business in his locality

as good. While in the city he told a good joke

on his partner, Claude Range, former president

of the Missouri Retail Jewelers' Association. Mr.

Range attended the annual convention of the

American National Retail Jewelers' Association

at Richmond, Va. After he returned home he

told Mrs. Range that he had stopped off only

between trains in Washinvton, D. C., but, after

he had been home a week, the mails brought a

bill from a prominent hotel in Washington for a

room for four days. Claude had to do consider-

able explaining and it was only upon receipt of

an explanation from the hotel that the mystery

was finally cleared up to the satisfaction of Mrs.

Range. Claude had paid his bill all right, but

the clerk had not checked him out.
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SETH THOMAS FLYERS 6 of them for $2449 ICITH
Six Eight-day, Half-hour Strike, Adamantine Finish, Variety of Colors—See our designs—Compare our prices—They will stand the test.

- - -

LOUISVILLE. SETH THOMAS. List, $8.50
Black finish, with colored adamantine trimmings, eight-day.
half-hour strike, adamantine onyx columns, gilt metal feet and
ornaments. Height 105% inches. Base 164 inches.

ATLANTA. SETH THOMAS. List, $9.00
Eight-day mahogany, adamantine finish, half-hour strike, white onyx
columns. Width 16 inches. Height 11%" inches.

RICHMOND. SETH THOMAS. List, $10.00
Eght-day, adamantine finish, half-honr strike, white onyx columns. Width173/ inches. Height 11% inches. Golden bronze finish.

RENO. SETH THOMAS. List, $9.50
Eight-day, green, adamantine finish, gilt metal trimmings, half-hour strike,half-hours on cup bell, hours on cathedral bell, onyx columns. Five-inch dial.Height 11 inches. 13ase 16 inches.

PEORIA. SETH THOMAS. List, $8.60
Eight-day, mahogany, adamantine finish, half-hour strike, metal feet and orna-ments, flat onyx columns. I. ire-inch dial. Width 16 inches. Height 11 inches.

MADISON. SETH THOMAS. List, $10.00
Eight-day, black, adamantine finish, half-hour strike, white onyx columns.Width 17% inches. Height 113 inches.
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New Jewelry Company Incorporated—Well-known Society Woman Robbed.

Rogers Silver Plate Company to Build Addition to Plant—Factories

Throughout New England Busy on Holiday Orders—News of Local Trade

Boston, Mass., October 13.—Among the new

corporations granted charters recently in Massa-

chusetts was the Brown Jewelry Company, of

Newburyport ; capital, $2,000; incorporators,

Frank W. Brown, George W. Brown and Louise

S. Brown.
Victor J. Hyde, salesman for the Shreve, Crump

& Son Company, who has been on a three months'
visit to his old home in England, and has made
a tour of the British Isles and visited Paris while
abroad, has returned home again.
Arthur B. Munroe, diamond cutter, formerly

with the John B. Humphrey Company for a
number of years, is now with Harris & Lawton,
of the Jewelers' building, taking charge of their
cutting shop. Harris & Lawton are making
changes in the arrangements of their rooms to
provide more space for their cutting department.
The E. Howard Clock Company has installed

a special watchman's clock for the Metropolitan
water and sewerage board at the yard of the com-
mission in Glenwood, Mass.; a master and sec-
ondary clock system for the E. P. Wilbur Trust
Company, South Bethlehem, Pa.; a special interior
clock for the Queens County Savings Bank at
Flushing, and a two-dial illuminated post clock in
front of the new Marlboro Hotel in Boston.

Daniel Pratt's Son, Boston agent for the Seth
Thomas Clock Company, has furnished a hand-
some sidewalk post clock for the Boston Ameri-
can's branch office in Newspaper Row on Wash-
ington street.
A. H. Munroe, jeweler and optician, Malden,

Mass., has opened his new store, 89 Pleasant
street. Mr. Munroe has been located twenty
years in the same city.
The Polishing and Plating Company is the

name of a new concern which is now in business
at 196 Park place, Woonsbcket, R. I.
F. A. Filion, Lowell, Mass., was in Boston

recently on a business and pleasure trip in his
new touring car.
Fred Thompson, of the Boston office of the

William L. Gilbert Clock Company, was acci-
dentally shot recently while at target practice at
a rifle range in one of the suburbs. The bullet
struck his temple and split, being extracted at
the hospital from the bone in two pieces. He is
on the road to recovery.

Bigelow Country Home Burned

The country home at Antrim, N. H., of Edward
A. Bigelow, treasurer of the E. Howard Clock
Company, was burned recently. It had been
closed for the season, and it is supposed that the
carelessness of tramps caused the fire.
The Rogers Silver Plate Company, Danbury,

Conn., has planned to build an addition to its
plant on Rowan street. The addition, the plans
for which are now being drawn up by local build-
ers, will front twelve feet on Rowan street and
will be about 120 feet in depth, three stories in
height and constructed of brick. N. Burton
Rogers has announced that they are contemplat-
ing the erection, some time in the early part of
next year, of another addition to the main fac-
tory building.
Harris A. Pitcher, traveling man for the whole-

sale department of the Smith-Patterson Company,
is receiving congratulations throughout his cir-
cuit from many friends on account of his recent
marriage to Mrs. Ethel S. Evans, formerly of

Portland, Maine. The ceremony took place in
Somerville, Mass., and the reception which fol-
lowed was attended by a large number of Mr.
Pitcher's associates in business and several cus-
tomers, who came from a distance to show their
regard for the Benedict and his bride.
The Nathan & Hurst Company is making im-

Provements in the interior fittings and arrange-
ments of its store in the Jewelers' building,

enlarging the diamond section and also the book-

keeping facilities.

F. A. Nathan has been on an automobile trip to
the mountains recently.

Milford's Oldest Business Man a Jeweler

Rufus C. Eldredge, a Milford (Mass.) jeweler,
celebrated his seventy-sixth birthday anniversary
recently. He is said to be the town of Milford's
oldest business man, having had a jewerly estab-
lishment in his present location for fifty-three
years. The place is one of the local landmarks
and Mr. Eldredge is one of the best known
business men in his section of the state. He has
a fine home in Milford.

Col. Sidney 0. Bigney, Attleboro, was elected
to membership in the Boston chamber of com-
merce recently.

Felix Voremberg, of Winter street, has re-
turned from a buying trip to Europe.

Herbert Nutter, salesman in the jewelry
department of the Jordan-Marsh Company, and
Miss Kate Fessenden, of the retail department of
Smith-Patterson Company, were married recently
and are on their wedding trip.
Fred A. Horn, of the E. B. Horn Company,

spent a week or more at Rangeley Lakes on a
fishing and recreation trip.
The Maximus Club, composed of salesmen in

the retail department of the Smith-Patterson
Company, at its recent annual meeting re-elected

the officers, with Edward Lyons as president.
Henry E. Alsterlund, of H. E. Alsterlund &

Co., has been in New York recently on a business

trip.
Well-known Buyers in Town

Some of the buyers who were in town recently
are J. A. Filion, Lowell, Mass.; L. E. Briggs,
Vineyard Haven; H. 0. Sherman, Damariscotta;
Henry Messier, Taunton; Carroll S. Cobb, Mans-

field; A. Bernstein, Contoocook, N. H. 
' 
• J. Jacques,

Haverhill; C. E. Daniels, Rockland, Maine, and

M. F. Wood, Lowell, Mass.
Mrs. F. Lothrop Ames recently lost a valuable

diamond brooch; a reward of $600 has been

offered for its recovery. The brooch mysteri-

ously disappeared from the corsage of Mrs.

Ames' dress during a ball given by Mrs. Edward

J. Berwind at Newport early in September.

Search has been made through all the pawnshops

of Boston and New York, with no results.

Notices sent to the pawnshops offer to refund any

advances made on the brooch and pay a substan-

tial bonus in addition for its recovery.
The search in the pawnshops, according to

detectives who have made a study of the methods

of disposal of stolen goods, is based on the theory

that the $10,000 diamond brooch was not found or

stolen by a professional thief.

Gem Valued at $10,000

The gem is a diamond bowknot brooch and is
valued at $1o,000, though there are those who
think that this estimate is conservative and would
add $5,000 more to this valuation.
N. G. Kood & Son furnished the beautiful

loving-cup presented at the muster of the
Ancients recently to Colonel Benton, the com-
mander, at his home estate in Belmont, Mass. A
set of handsome "projectile" trophies given as
prizes in competitive events also came from the
same concern.

Earl W. Raymond, a former employee of the
Chelsea Clock Company, was arrested recently
charged with the larceny of six automobile clocks
valued at $85 from the company. The police

state that two clocks were found in his room at
522 Columbus avenue, Boston, and pawn tickets
for four more were recovered.
D. D. Burns, with A. Paul & Co., of Boston,

is on a four weeks' trip in New York state.
A hospital for contagious diseases, which is to

cost $60,000, has been donated to the city of New

Britain, Conn., by Mrs. Alfred Mitchell, formerly

Miss Tiffany, a daughter of the founder of Tif-

fany & Co., New York. The land on which the
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hospital is to be erected was purchased some
years ago and was formerly the summer estate
of Mr. and Mrs. Mitchell.

William Keenan, formerly in the employ of
Bigelow, Kennard & Co., is now with Stanton &
Glover, of Tremont street, Boston.
Roy L. Locke, Rochester, N. Y., has taken a

position as watchmaker and engraver with C.
Howard Daley & Co., of Danbury, Conn.
Henry W. Patterson, of the Smith-Patterson

Company, is back from a long vacation trip to his
old home in Aylesford, Nova Scotia.

Thief Fined in Winsted, Conn.

Luigi Lavieri, who was charged with the theft
of a quantity of metal from the William L. Gil-
bert Clock Company, Winsted, Conn., and
arraigned in the town court before Judge Sey-
mour, was fined $5 and costs, which he paid.
The missing metal was found in his boarding
place.
Joshua S. Lipkin, of the Adams Square Jewelry

Company, Boston, is on a trip to New York and
Providence, combining business with pleasure.
F. A. Millett, retail jeweler of Lynn, Mass., has

moved back into his old store, which he vacated
for a short time in order to have it remodeled.
John A. Lill, formerly with F. Schnetser Jr. &

Co., Boston, Mass., has opened up a repair shop at
36 Bromfield street.
James F. Murphy, formerly with J. S. Lowell,

Boston, Mass., is now located in his new quarters,
27 Jewelers' building.
Manning, Brown & Co., Meriden, Conn., have

just issued their new catalog, No. 61. It is
attractively gotten up, contains 237 pages, and
shows to excellent effect their complete line of
coffee sets, percolators, gas stoves, etc., in nickel,
silver plate, copper, white metal and aluminum.
Major William P. Shreve, of Shreve, Crump &

Low Company, has returned from his summer
place in Vermont.
D. Goldwasser, proprietor of the Emblem Jew

elry Company, Boston, has returned from a busi
ness trip to New York City.
C. W. Leavenworth, Wallingford, Conn., has

been nominated as one of the Republican candi-
dates for the town board of relief. The election
will be held this month.

J. Woodside Loane and F. W. McGowan, of
Ashland, Maine, recently had the misfortune to

have their stores burned by a $too,000 fire that
destroyed one-third of the business section of

Ashland, Maine. No one was injured. The

destruction of telephone wires cut off all com-

munication with the outside world until it was too

late. This fire destroyed four two-story build-

ings with stores on the ground floor and tene-

ments above, opera house valued at $35,000, hotel,

ten stores, four dwellings and one residence.

Handel Company Moves Into New Offices

The Handel Company, Meriden, Conn., has
moved its office and showroom into its new
building. With increased space the concern is
now better able to handle its rapidly increasing
business. Joseph A. Roberge, the southern and
New England representative of the Handel Com-
pany, has just completed his fine summer resi-
dence at Woodmont, Conn. He spent the month
of September there with his family.
William E. Sessions, of the Sessions Clock

Company, Bristol, Conn., and founder and presi-
dent of the Bristol Trust Company, announced
recently that the trust company had one million
on deposit in the vaults.

Norling & Bloom are settled in their new and

attractive home at the top of the Washington
building, Boston. The office is in room 809 and

the workshop in the adjoining room.

Window Display Attracts Attention

S. Bernstein's new store at 305 Washington

street, which opened recently, attracted a great

deal of attention on account of the special window

display. Mr. Bernstein has another store in Port-

land, Maine.
Some of the recent buyers in Boston were

George H. Herrick, Attleboro; H. 0. Spencer,

Caribou, Maine; E. Beaudreau, Marlboro; Alden

Webb, Beverly ; P. W. Lyons, East Hartford;

William McCarthy, for H. P. Doe Company,

Lawrence; E. F. Welch, Westboro, and Loring

Smith, of Brockton.
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Loan on Jewelers' Building
The Equitable Life Assurance Society has

loaned to Black, Starr & Frost, the jewelers,
$1,000,000 on their property at the southwest
corner of Fifth avenue and Forty-eighth street.
The firm has owned the property for some time
and recently started the work of erecting its new
building.
The plot measures 44.5 feet on the avenue and

125 feet on the street. The corner was formerly
occupied by the old Cook house. This the jewel-
ers bought about two years ago, together with
the house in the rear at 4 West Forty-eighth
street. Both houses were razed shortly after,
but before building operations had been started
the firm changed its plans and the plot was en-
closed by a board fence.

More Duty Assessed This Year
More than twice as many passengers on incom-

ing steamers made declarations of dutiable goods
in September this year as during the same month
a year ago, and the amount of duty collected on
the docks showed an increase of more than
$16,500. This difference is believed to be due to
the large number of recent convictions for
smuggling and the knowledge that a closer watch
on dutiable baggage is being kept by customs
inspectors.

Development in Amsterdam Diamond Industry
According to private correspondence received

here from Amsterdam an important develop-
ment has taken place in the diamond industry
there. As the result of an agreement made be-
tween employers and employees two years ago
the eight-hour day was put into effect on Octo-
ber r. Thus the diamond trade is declared to be
the first one in the world where such a step
will have been taken throughout the trade,
at home and abroad, without disturbing the
harmonious relations between employers and
employees. In Amsterdam the admission of
2,000 new workmen by the trade union was one
of the conditions of the reform at the time the
new contract was made.
Frank Kirshbaum and Miss Cornelia Deutsch,

daughter of Mrs. Mary Deutsch, of To East I09th
street, New York, will be united in marriage on
Sunday evening, October 22, at the residence of
the groom's uncle, M. Kirshbaum, 18 West 113th
street. Mr. Kirshbaum has for several years
past held a responsible position with Theodore
Schisgall, the well-known clock importer. He is
already receiving the congratulations of jewelers
in various parts of the country, among whom he
has a wide acquaintance and is very popular.

J. C. Gardner, of Carson, Pirie, Scott Sr Co.,
of Chicago, arrived here Sunday to make ad-
ditional purchases of silverware, umbrellas, etc.
James Leudan, of N. R. Katz & Leudan Co.,

87 Nassau street, is receiving congratulations
upon the arrival of a son on September 28, 1911.

Notes of the Jewelers' Board of Trade
On Thursday, September 28, the special com-

mittee appointed to make awards for observation
reports sent in by members and their repre-
sentatives met in the rooms of the board of trade.
The committee was composed of T. E. Willson,
chairman, Jewelers' Circular Publishing Com-
pany; Oscar Ising, Ocean Accident and Guarantee
Company; J. T. Montgomery, M. A. Mead & Co.;
0. G. Fessenden, Hayden W. Wheeler & Co.
The committees awarded in accordance with

the rules of the contest the three cash prizes as
follows : Miss Addie Larson, of George Meikle,
Springfield, Ill., first prize of $foo; G. A. Le Roy,
of the Western Clock Manufacturing Company,
La Salle, Ill., second prize of $50; R. G. Geisler,
of Norris, Alister & Co., Chicago, Ill., third prize
of $25.

It was found that 134 members and their rep-
resentatives sent information during the year,
and of the 2,226 reports which were accepted by
the board 6o per cent of information received
proved of value.
The committee asked that "Honorable Men-

tion" be made of P. A. Lewald, of The Keystone
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Watch Case Company; C. E. Vandell, of the
Edwards & Sloane Jewelry Company; A. K. Wil-
kinson, of the R. Wallace & Sons Manufacturing
Company; E. H. .,wain, of the Waltham Horo-
logical School, and A. H. Shaffer, of the South
Bend Watch Company, for the number of sugges-
tions submitted.

It was also recommended that the following
members be thanked for their co-operation:
Robert H. Ingersoll & Brother, The Keystone
Watch Case Company, Waltham Watch Com-
pany, J. R. Wood & Sons, Wendell & Co.

Petails are being gradually perfected for the
noonday luncheon of the members; and from the
approval which the innovation is receiving in
advance the board has every reason to believe
that it will prove a marked success.

Handling Advertised Goods as a
Solution of the Dead-stock Problem

It is a self-evident truth that the retail mer-
chant who wants to make more money this year
than last year must follow the selling line of least
resistance. He is putting sales into his competi-
tor's store if he attempts to go against the tide
of advertising. Goods which are advertised to the
consumer are the only goods which the consumer
knows about and asks for in your store.
The consumer reads advertising in the maga-

zines of national circulation and, being per-
suaded to buy, goes to the retail merchant. If
the latter does not carry the particular line of
advertised goods wanted the buyer may accept
something else. If it doesn't fulfill expectations
the retailer is blamed. But whether satisfied or
not with the goods, the customer eventually will
satisfy his or her curiosity, stimulated by con-
tinuous advertising, by going to some other mer-
chant who makes a point of carrying and push-
ing advertised goods. And in the end the retailer
who has the goods takes the place of the retailer
who has not the goods the customer asks for.
Good Housekeeping Magazine's four-page ad-

vertising insert in this issue brings this big mer-
chandising truth forcibly to mind. It contains
within itself proof that the successful retailer
carries and pushes advertised goods. The re-
productions in this insert of the advertisements
that have appeared in Good Housekeeping Mag-
azine prove that advertised goods are the goods
that sell quickly and easily. The consumer is
convinced that these are what he or she wants.
It is not the wise part of the retailer to buy or
advance the sale of unadvertised goods about
which the consumer knows little or nothing. To
carry in stock and push forward advertised goods
will go far to solve the dead-stock problem for
the merchant.
Read and study this Good Housekeeping Mag-

azine advertisement. In it this enterprising mag-
azine offers you a service that will help you in
your merchandising—the very help which you
may need to put you on a footing of success that
lifts you above your competitor.

Stole Jewelry at Fire; •
Pays for It at Death

Cleveland, Ohio, October 12.—A priest recently
brought to the office of Arnstine Bros. Co., this
city, five dollars, stating that he had been called to
administer the last sad rites to a man who gave
him the five dollars with the request it be de-
livered to Arnstine Bros. Co., with the statement
that he had stolen some jewelry during a fire,
and that he thought five dollars would amply
cover it, as he wanted to die and face his Maker
with a clean conscience.
On November 12, 1901, the store of Arnstine

Bros. Co., wholesale )ewelers, was destroyed by
fire, at 48 and 50 Euclid avenue. After the fire
there was a quantity of jewelry stolen from the
ruins. In an interview with the Arnstine Bros.
Co. it was stated that a considerable amount of
jewelry had been stolen by people who took ad-
vantage of the occasion and the wish expressed
that others would become conscience-stricken and
follow the example of this man.
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BALTIMORE

Jobbers Report Good Trade—Eight Robberies
Reported in One Week—Cardinal Gibbons
Presented with Handsome Silver Service.
News of the Trade

Baltimore, Md., October 12.—Business with the
jobbers in this territory is fairly good. The
orders are small, but their frequency makes up
somewhat for their lack of volume. Reports sent
in by salesmen and others who are in close touch
with the retail jewelry trade indicate that general
business is good. As a whole 1911 will probably
be much better than was expected several months
ago. There is undoubtedly a brightening of pros-
pects as the year grows older.
Mrs. Henry Dearing, of 309 South Broadway,

spent her vacation at the Chesapeake resort of
Rock Creek.
Water Engineer Quick was presented with one

of Hennegen-Bates finest silver punch bowls by
the employees of the water department when he
left the employ of the city government after a
service of eleven years.

Charles H. Vogts, 201 South Broadway, has
been the host of Milner Sergeant, of Middleboro,
Ky., for several days.
Mrs. Mary Augusta Curley, eighty years old,

sister of Joseph M. Walter, of 323 North Eutaw
street, died October 3 in New York City.
Frank A. Heywood, traveling man for the

Jewelers' Security Alliance, who had his leg
broken in Philadelphia, October 16, is still con-
fined to his house in this city.
Howard H. Bell, alias F. I. Stone, alias P. B.

Snow, a check operator said to known to many
a jeweler, was convicted of forgery at Frederick,
October 3, and was sentenced to the penitentiary
for six years.

Officers arrested William Kemp, alias William
Fink, October 4, while he was trying to dispose
of a watch and chain to the jewelers of East
Baltimore street. He admitted that he was a
deserter from the United States receiving ship
Franklin.
John Ethridge, 2236 East Oliver street, was held

for trial October 4 on the charge of defrauding
his employers, S. & N. Katz, of $1,000 worth of
jewelry.

Eight Robberies in One Week

The boldness of burglars now operating in this
city is without parallel. Eight robberies were
reported for the week ending October 7. The
thieves are stealing anything from real money to
bibles.

Silver Service for Cardinal Gibbons

In the presence of Governor Crothers, the
mayor and several hundred of the city's citizens
Cardinal Gibbons was presented with a hand-
some silver service October 7 as a souvenir of the
celebration of his fiftieth year as a priest and his
twenty-fifth year as cardinal. The silver service
of 254 pieces without doubt is a genuine tribute
to the ability of the Stieff Company, the manu-
facturing silversmiths, of this city. The design
of the silver service is charming and its lines
radiate dignity, excellence and simplicity. The
graceful designs lend a harmonious touch to the
gleaming silver, in which there is a total absence
of conspicuousness. For exquisite design and
workmanship it is probably fully equal to any set
ever turned out by any house. When the idea
of the presentation first began to take definite
form out-of-town manufacturers were immediately
suggested as better able to produce the perfect
workmanship which the gift required. An in-
vestigation of the facilities of the Stieff Company
revealed the fact that the local silversmiths were
more than capable of filling all of the require-
ments. In the opinion of the committee the
service surpassed all expectations and will be
a lasting tribute to the genius of the Stieff Com-
pany. The service consists of hollowware and
a complete chest of knives, forks, spoons and
other flat pieces, all hand-made repousse work.
The cardinal's monogram and his crest in silver
are engraved on all of the hollowware of the
set. The knives, forks and spoons also contain
his monogram.
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Local Manufacturers in Boston Exhibit—Jewelry Firms Consolidate, While

Another Company Dissolves—School of Design Has Exhibit—Daily Paper

Tells of Lives of Some Members of Trade—News of Local Manufacturers

NEW ENGLAND OFFICE OF THE KEYSTONE,

210 HOWARD BUILDING,

PROVIDENCE, R. I., October 12.

Several of the jewelry manufacturers of Provi-

dence exhibited samples of their product at the

exhibition given under the auspices of the Boston

Chamber of Commerce at Boston. Among the

exhibitors were the E. L. Spencer Company,

which exhibited gold jewelry; the Irons & Rus-

sell Company, showing emblems, college pins and

lodge emblems in large designs, comprising Ma-

sonic, Shrine, K. of P. and I. 0. 0. F. emblems.

This exhibit was in charge of George Wrenn.

The Allen Pin Company showed handy pins for

cuffs and collars, Miss E. I. Greene, in charge,

giving practical demonstrations of the different

articles. The Wolcott Manufacturing Company

showed bracelets, chain lockets and mesh bags.

The Brown & Sharp Manufacturing Company was

also an exhibitor, showing its line of jewelers'

tools.
The Hanson Manufacturing Company, maker

of bracelets, has removed from 40 Chapel street
to 95 Pine street.
The French Import Company has taken a new

office and wareroom at 50 Exchange place to
meet the increased demands of the business.
H. F. Carpenter, refiner, has been re-elected

president of the Anion Club, the musical society
of Providence.
Edward Mumford, one of the well-known sales-

bmoerno.of the east, has severed his connection with
the Winthrop Manufacturing Company, of Attie-

Extensive repairs and alterations have been
made at the plant of the Crown Jewelry Company.
Its furnishings have been remodeled and the store
interior brightened and provided with increased
accommodations.
The 0. R. Mitchell Company, bracelets and find-

ings, has removed from 95 Pine street to the
Remington building, 62 Page street.
The E. F. Miller Company, plating and color-

iing,9 Calender street, has, it is reported, giventp 
the business.
New fire-escapes are being placed in position on

the east side of the Calender building, at the
corner of Sabin and Calender streets. The im-
provement will afford the employees of the many
manufacturing concerns with plants in that build-
ing to escape readily from the building in case
of fire, and the improvement will preclude any
recurrence of the horror which attended a fire in
the building several years ago.

Jewelry Buyers in TOWII

Jewelry buyers in Providence the week of Octo-
ber 7 included Evan Zandt, of Cornelius Stack,
New York; L. M. Howland, of Crowley, Millney
& Co., Detroit ; Harry Pichel, of Samstag & Hilder
Bros., New York; George Johnson, Baltimore;
T. 0. McDonald, of A. E. Piper, Somerville,
Mass.; D. S. Michaels, of Michaels Company,
New York, and Frank Karel, of the Boston Store,

the trade.

Miss W. M. Garvey, of the Josias
Manufacturing Company, Philadelphia, was in
this city showing samples of jewelers' boxes to

Providence visitors to New York the week of
October 7 included A. A. Green and Fred Kennon.
Peter Turner, representing C. Sidney Smith &

Co., chains, is making his first southern trip.
The Charles E. Austin Company was incor-

porated on September 15 with capital stock of
$10,000, divided into Ioo shares of $100 each. to
manufacture and deal in boxes, bags, etc. The
incorporators are Charles E. Austin Jr., Irving
W. Peckham, Fred H. Dimond and John A. Til-
linghast, all of this city.
William P. Otis has closed his summer resi-

dence at Riverview and has opened his town
house for the winter.
Henri E. Boehme, who for the past twenty-one

years was toolmaker and machinist for Fessenden
& Co., died at his home, a59 Blackstone street,
on September 29, following a short illness from a
complication of diseases. A widow and three
children survive him.
Mr. and Mrs. William Loeb have closed their

summer home at Riverview and are at the Crown
Hotel in this city.
Moses Einstein has opened a chain business at

72 Glenham street.
Adam Aiello is a candidate for the general

assembly from Providence this year.
Following a three months' visit at Charlestown,

R. I.; Mr. and Mrs. Ira G. Whittier and family
returned to Providence on September 23 for the
winter.
Mr. and Mrs. Walter A. Griffith and Rufus

L. Griffith were in an automobile party which
returned to this city on September 29 from a
three weeks' automobile tour through New Hamp-
shire.

Adelbert E. Place, of Oscar E. Place & Sons
Company, has announced himself as a candidate

for the Warwick (R. I.) town council for the

sixth successive term.
The new University Glee Club, just organized,

included on its personnel J. Allan Buffington and
William P. Otis as charter members.
Mr. and Mrs. Rush Sturges have returned to

this city from their summer residence at Bristol,

R. I., and have opened their town house on Will-

iams street for the winter.
Arthur E. Austin, of John Austin & Son, is

prominently mentioned as the Republican candi-

date for mayor of the city of Cranston.
Among the recent automobile registrations is

that of Rinalgo G. Castiglioni, of Castiglioni

Company, a twenty-six-horsepower touring car.

Mr. and Mrs. Albert E. Stevens have closed

their summer house at Shawomet and are now at

their Providence home for the winter season.

E. McCarthy, representing the McCarthy Dry

Goods Company, of Woonsocket, as buyer, was a

recent visitor in New York.
The serious illness of Frank V. Dunnell, for-

merly a manufacturing jeweler in Plainville,

Mass., at his home in this city, is announced.

Jewelry Firms Consolidate

The jewelry business of Alfred Marshall, on

Friendship street, known as Marshall & Co., has

been consolidated with that of John Wilkinson,

the proprietor of the Wilkinson Jewelry Co
mpany,

at 109 Friendship street. The new company 
will

be called Marshall & Wilkinson.
Morgan & Zusman, manufacturing jewelers,

suffered a loss etsimated at $5,000 by fire which

broke out in the building in which the firm's plant

is located, at the corner of Blaskstone and Gay

streets, recently. The fire spread with great

rapidity and for a time it looked as if the new

two-story building was doomed.
William Davis, twenty-one years old, an em-

ployee of the E. L. Spencer Company, manufac-

turing jewelers, 95 Chestnut street, drank

sulphuric acid at the place of business at 3.30

o'clock Tuesday afternoon, October 3, and died at

the Rhode Island Hospital two hours later. Davis
was working at his bench when he suddenly arose
and went to the sink in the room where the sul-
phuric acid is stored. Taking a bottle he put it
to his mouth and drained it before anyone could
interfere. He lived at 124 Narragansett avenue.
The jewelry courses offered at the Young Men's

Christian Association this fall and winter include
the practice and the theory of the trade. The
classes are reported to be filling fast in all the
lines of instruction offered.
Mr. and Mrs. Louis Lyons and Mrs. L. Dimond

have returned from their summer home at River-

view and will spend the winter in this city.

1973

Edward J. Watson Dead

Edward J. Watson, who was formerly in the
retail jewelry and watchmaking business in this
ciey, died at his home in Johnston, R. I., recently,
aged seventy-nine. For the past ten years Mr.
Watson had been blind as the result of an acci-
dent which he sustained while searching for
thieves at his home. For some time he had suf-
fered with depredations on his hennery, and
hnally a burglar-alarm arrangement was worked
out by which a revolver would be discharged when
the door of the henhouse was surreptitiously
opened. Early one morning Mr. Watson heard
the discharge of the revolver and with another
member of the household started out to investi-
gate. As Mr. Watson rounded the henhouse the
revolver was discharged and the man fell with
his sight gone.
A full line of Japanese goods and oriental jew-

elry is being shown at the store recently opened
at 89 Westminster street by the Asahi Company.

Mr. and Mrs. Erling C. Ostby have returned to
this city for the winter following a summer spent
at Wickford and at Narragansett Pier.

A thirty-one-horsepower automobile has been
registered by Col. Samuel M. Nicholson, and Fred
H. Haskell has just registered a twenty-six-horse-
power machine.
Oscar E. Place, of the Oscar E. Place & Sons

Company, and Mrs. Place have returned from
Bass Island, N. H., to their home here.

• Benedict Lederer, of S. & B. Lederer, is on a
trip to Europe, sailing from New York on the
Kronprinzessin Cecelie, of the North German
Lloyd Line.

Hat Pin Company Dissolves

Notice of the dissolution of the copartnership
heretofore existing between Angelo Domenico,
Nicola Domenico, Almerindo Benedetto, Thomas
Whitehead and Fred A. Boyer, under the firm
name and style of American Adjustable and
Safety Hat Pin Company, was given a few days
ago. The announceemnt included the statement

that Thomas Whitehead and Fred A. Boyer had
retired from the said copartnership and that
Angelo Domenico, Nicola Domenico and Alme-
rindo Benedetto would continue the business of

the copartnership under the same name and style

at 12 Beverly street. Messrs. Boyer, Whitehead
and Dan Rosatti are now, it is reported, located
at 7 Beverly street in the shop formerly occupied
by the N. Barstow Company, and are fitting up
the shop for the manufacture of bracelets, tie
clasps, gold rcosses, etc.
One of the most interesting of collections of

silverware is that shown at the Rhode Island
School of Design. The collection, which is prob-
ably the finest that has ever been assembled in
one place in this state, came from old churches
and individuals in all parts of Rhode Island.
One of the interesting features of the exhibit

was a chalice and paten marked 1702, a gift of
Queen Anne to St. Paul's Church, Wickford,
R. I., which had the Latin inscription "Anna
Regina." One beaker, inscribed Nathaniel Kay,
1734, had the peculiar legend, "Nathaniel Kay, a
publican, for use in the Church of England."

Two pewter plates, a pewter tankard and two
pewter beakers, dated 1774, formerly the prop-

erty of the now extinct Fruit Hill Baptist

Church, and owned at present by Frank I. Angell,

were also interesting parts of the exhibition. The
Metropolitan Museum of Fine Arts, New York,

has made application for the use of the silver in

an exhibition to be given there as soon as other
collections can be assembled, the exhibition to be

one from all parts of the country.

Facts About Well-known Jewelers

In an article in the Providence Sunday Journal

of recent date some of the most prominent manu-
facturing jewelers of the city of Providence told
how they "made their first dollar." Mayor
Henry Fletcher, of the Fletcher-Burrows Com-

pany, said that at the age of fifteen he earned
his first dollar as an errand boy in the jewelry

shop of Hall & Willis. He went to work

for $3 a week, doing the thousand and one
things which an office boy is supposed to do

almost without telling. He immediately began to

(Continued on page 1980)
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Our catalogue together with the new 1912 supplement
offer you the most economical, certain and profit-
able jewelry buying medium ever offered the trade.

You can find no better source of
supply for Fall and Holiday needs.

October 15, 1911 T H E

CINCINNATI

KEYSTONE

Wholesale Trade Far in Advance of Previous Years—Remodeling of Store

Completed—Manufacturing Jewelers' Association to Meet October 19.

Many Buyers in Town—News of the Local Trade

Cincinnati, October ii.—The wholesale trade

of Cincinnati has been away above the ordinary

so far this year, and the prospects are that it
will continue to grow during the remainder of
the season. The southern states have contributed
chiefly to this condition because the cotton crop
has been a success. The retail jeweler knows that
the farmer will have money, and therefore has
been buying and stocking up liberally. Cincin-
nati being fittingly situated geographically is
called the "gateway of the south." This phrase
certainly has applied so far this season, and
Queen City merchants in general have thor-
oughly canvassed this territory. Then, too, the
progressiveness of the firms has had its effect
in bringing trade to Cincinnati, as the prices have
been such that it pays a man to purchase here.
There have been other contributing factors, but,
generally speaking, the success of the cotton crop
and the alertness of the wholesaler lie behind the
good conditions now being felt.
The remodeling which the Herschede Company

has been undergoing for the last few weeks is
about completed, and the store, with its beautiful
front, will be one of the sights along Fourth
street. The main floor has been fitted up with
new cases and other fixtures, and now only
watches, diamonds, jewelry and silverware are
to be seen. In the basement a full line of clocks
has been installed. This arrangement sets off
the store wonderfully well.
F. G. Bixler, of Key West, Fla., was a recent

visitor in Cincinnati. Mr. Bixler was on his way
to Berne, Ind., where his father, D. Bixler, is
located in the retail trade. He dropped off to
do a little purchasing.
Heber Williams, who has been connected with

George Rekart, of 1513 Vine street, as watch-
maker, is going to remove to Lebanon, Ohio,
where he will be employed by Frank B. Cary, a
jeweler of that place.
Mr. Tewell and Mr. Bear, members of the firm

of Tewell & Bear, of Madison, Ind., were pur-
chasing recently in Cincinnati.

J. H. Grubb, of Thurmond, W. Va., drove to
Cincinnati in his automobile, a distance of over
two hundred miles, stayed a few days doing his
purchasing, and then returned home. He was
accompanied by a party of friends.
Miss Constance Plant, daughter of Mr. and

Mrs. Aaron Plant, of A. & J. Plant Company, is
to be married to Dr. Frank Cohen, a young phy-
sician of New York City, on the twenty-sixth of
this month. The marriage will take place at the
home of the bride's parents in Avondale.
C. 0. Haseltine, Kokomo, Ind., was in town

recently doing his fall purchasing.
H. Joseph, of Matoon, Ill., while on his way to

Columbus, Ohio, dropped in to visit the local
trade.
Max Kohlhagen, of Lebanon, Ohio, has changed

the location of his store. He was in Cincinnati
recently buying fixtures and supplies.
Walter Brown, of E. & J. Swigart Company,

who has just recovered from a .severe attack of
typhoid, is now at Crystal Springs regaining lost
strength. Reports say he is progressing very
nicely and that it will not be long until he will
resume his old duties.
W. H. P. Oskamp and Gordon Oskamp have

returned from their fishing and hunting trip in
innesota.

Jewelers in Runaway Accident

.W. T. Benham, who bought out J. D. Ward, of
Rising Sun, Ind., was the victim of a runaway
accident some time back. He engaged a buggy
to go to a nearby town, and while returning the
horse became frightened and ran away, overturn-
ing the buggy and dragging Mr. Benham quite a
distance. When the horse was finally stopped it
was found that Mr. Benham had sustained a
broken arm and had received other painful in-
juries.

Mr. and Mrs. George Fox, of Fox Bros. & Co.,
have announced the engagement of their only
daughter, Norma Helen Fox, to Harry Scheel-
ing, of San Francisco, Cal.
F. J. Gruen, of the Gruen Watch Company, has

been made president of the firm.
Grant Luzader, of Pennsboro, W. Va., made

his annual visit to the Queen City around the first
of the month. It has been Mr. Luzader's habit
for several years past to make a pilgrimage to
Cincinnati once a year, and the trade always
looks for him about this time.
On Wednesday, October ii, John Hauck, with

E. & J. Swigart Company, is to be married to
Miss Elsie Meyer. Directly after the ceremony
the couple will leave on a week's honeymoon trip
through the east, where they will visit relatives
of the bride.
Fred Hassmann, who recently went into the

jewelry business with Mr. Sauer, has dissolved
partnership, and is now back with the Gustave
Fox Company as a die cutter. This makes three
die cutters now in the employ of the Gustave Fox
Company.
The A. G. Schwab & Sons Company has just

issued a handsome supplement to their catalog
and are already receiving prompt and encourag-
ing reports. The catalog, which is one of the
finest in the trade, has been distributed, and with
the supplement contains everything in the jewelry
line.
The Gustave Fox Company has received sev-

eral foreign orders, and it contemplates building
a nice foreign trade. One of the orders came
from Argentine Republic and another from Italy.
The firm has taken the list of foreign subscribers
YO THE KEYSTONE and has sent out catalogs.
It is also advertising in foreign papers of wide
circulation, and the returns are very encouraging.
The orders being sent in by their Mexican repre-
sentative are as favorable as can be expected.

Diamond-cutting Machine in Window

The diamond-cutting machine which has been
in operation for the last week in the window of
the Bingaman store has attracted wide interest.
The diamond cutter works from noon until 7
o'clock, and there is a constant crowd watching
him. The process of diamond cutting in all its
stages is exhibited in the window. This scheme
of getting before the public by having an educa-
tional attraction is not a new one for the Binga-
man Company, as several years ago it had an ex-
hibition of diamonds and money which ran up
into the thousands. It required a guard of sev-
eral policemen and private detectives to keep the
treasure exhibited from harm.
The last meeting of the Entre Nous Club was

held at the home of Mrs. E. W. Allen, of New-
port, Ky. At this meeting Miss Edna McGohen
and Miss Ruby Roberts were initiated. The
meeting night happened also to be the first wed-
ding anniversary of the hostess and the members
remembered her with presents.

Jewelers' Association to Meet October 19

The next meeting of the Cincinnati Wholesale
and Manufacturing Jewelers' Association will be
held at the Sinton Hotel on Thursday, Octo-
ber rg.
The following out-of-town jewelers were re-

cent visitors : B. M. Carton, Science Hill, Ky.;
W. W. Murdock, Middletown, Ohio; Miss Mar-
jorie Gorden, Hamilton, Ohio; W. L. Jennings,
Watertown, Tenn.; H. J. Heimberger, Columbus,
Ohio; Mr. and Mrs. J. F. Carr, Portsmouth,
Ohio; G. C. Adams, Goshen, Ind.; Frank Ander-
son, Schiritzer, Ky.; H. Joseph, Matoon, Ill.;
Max Kohlhagen, Lebanon, Ohio; F. G. Bixler,
Key West, Fla.; J. H. Grubb, Thurmond, W. Va.;
George Haendal, Piqua, Ohio; Frank Emmerling,
Hillsboro, Ohio; F. L. Hornung, Brookville, Ind.;
F. McNare, Bluffton, Ind., and Wayne Begwood,
Anderson, Tnd.
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PITTSBURGH

Local Trade Rejoices Over Final Passage of

New License Ordinance—Wholesalers Taking

Business Trips—News of the Local Jewelry

Trade

Pittsburgh, October ro.—The early fall has set

in with a seasonable improvement in the jewelry

trade of Pittsburgh that has given much encour-

agement to the retailer. The fact that the dealer

is heard frequently predicting that the present

year will, in spite of gloomy predictions, equal

in all respects the preceding one gives some evi-
dence of the passing of some of the cloudy con-

ditions of the commercial skies. Then during the

past week there has been no small cause for re-
joicing among the trade at the final passage of a

new city ordinance, which raises the special

license of itinerants coming to the city from other

points for a few weeks from $25 a month to
$2oo a month. This is regarded as one of the

most important steps toward better business con-
ditions in Pittsburgh that has ever been taken.
For years Pittsburgh, like many other cities,

has been victimized periodically by the sudden
appearance of itinerant dealers in jewelry, rugs,
art goods, etc., who pay $5 per day for a room
in a hotel, hold "special private" sales of their
stocks and leave with a bad taste in the mouth
of their customers. This method of dealing is
well known and the suffering of the regular and
legitimate trade has been severe as a result. The
argument was put up to Pittsburgh's new council
of business men that the taxpayer and reputable
merchant were bearing the burden of the city and
were being deprived of a means to make a fair
return for their investments because of the work
of these "flitters." The retail jewelers' associa-
tion took the matter up with a number of others
and presented the facts to the council and the
new ordinance was arranged and finally passed.
It is held that the license now is not excessive
and the new law will work as a protection to the
public as well as the retail establishments.

Commercial Aspect Brighter

The commercial aspect of the Pittsburgh dis-
trict has become more bright and encouraging as
time has passed. Steel mills are running in ex-
cellent shape and building operations are progress-
ing rapidly. The mining situation is at its best
and the largest volume of business is moving at
this time. Gillespie Brothers report a very
pleasing change in the trade. There seems to be
abundant evidence of a reviving demand for
jewelry. Return of society from the summer
trips is about completed and the homes are opened
and the diversions of social life have been taken
up with interest. This house has a fine stock
this fall, with considerable to come for the holi-
days in the near future.
E. P. Roberts Sons are reporting only slight

changes for the better owing to the season being
somewhat early yet for definite business activity.
Steele F. Roberts, president of this corporation,
says that he is satisfied with the present outlook
and is expecting a good share of new business
that seems to be promised by the current temper
of the people. Mr. Roberts was one of the active
members of the trade in securing the passage of
the new ordinance governing itinerant traders.
John M. Roberts Company is making some very

interesting advertising efforts this fall with an
electric display in the evenings, backed up by a
rich and attractive stock. Sam F. Sipe, who is
doing some of the same kind of work, is showing
novelties that make his house much talked about
with good results.

Gillespie Brothers have taken on the same idea
of publicity. Huge fences scattered along the
most traveled streets are selected for these
unique innovations, and from the number that
are now appearing there is evidently an early
campaign opening for the holiday season.
Heeren Brothers & Company report a slight

improvement in business this month, not suffi-

(Continued on page 1996)
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ARE YOU SATISFIED

with your present jobbing connections?

Does your jobber carry complete lines of

DIAMONDS, WATCHES and JEWELRY?

Does he fill your orders promptly?

CALL ON US
Our stock is one of the largest in the country.

Our policy

Broad, Liberal and Correct.

H. F. HAHN & COMPANY
_
  ONEST 

ESTABLISHED 1873 INCORPORATED 1904

Powers Building, Wabash Avenue and Monroe Street

CHICAGO ILLINOIS
AMSTERDAM: 2 Tulpstraat FOREIGN DIAMOND OFFICES — ANTWERP: 58 Rue Pelican

39 YEARS OF CONTINUOUS DEALING IN HONEST GOODS AT HONEST PRICES

LONG DISTANCE TELEPHONES:
Central 1336 Randolph 3100 Automatic 41434
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THE ATTLEBOROS

Overtime Schedules Now On in Most Factories—Boston Exhibit Well Attended

by Local Members of Trade—Rain Spoils Golf Match by Attleboro and

Silver Springs, But Banquet Is Held—News of the Attleboro Trade

Attleboro, October 12.—With the big New

England exposition well under way at Boston and

the list of exhibits complete the jewelry section

is attracting the attention it deserves, and it is

safe to say that it is one of the finest and most

attractive of the exposition. Unlike many of the

industries which have displays in various sections,

the jewelers have united in making the exhibits in

one section, and the effect is flighly pleasing. The

glittering array of gold and silver draws the

visitors like a magnet, and the counters and show

cases are busy places.
The arrangements for the jewelry exhibit were

made by a committee representing the Attleboro

hoard of trade and the Jewelers and Silversmiths'
ssociation. Joseph L. Sweet was chairman of

the Attleboro committee, and it was through his
efforts that the jewelers' committee was ap-
pointed. Mr. Sweet spent considerable time per-
sonally canvassing the jewelers and getting them

to display. The other members of the Attleboro
committee were Edward A. Sweeney, Charles 0.
Sweet and William E. Rounseville.

Display Opposite Entrance

The jewelry display is opposite the entrance on
Huntingdon avenue and is the first that greets
the visitor as he enters the exposition building.
The exhibits are handsomely and uniformly ar-
ranged in show cases on either side of the
entrance, and m at therefore be seen by all. The
majority of the displays were arranged under the
direction of George C. Reuckert, of the Reuckert
Manufacturing Company.
Overtime schedules are commencing to be fre-

quent in all of the shops of the Attleboros. All
concerns are busily engaged on holiday goods, and
expectations are that the fall business will develop
well enough to make the year a good one.
Many shops in both towns started working

nights ten days ago, and it is expected that the
work will continue from now until Christmas.
There seems to be nothing spasmodic about the
increase in business. It is a steady, natural
increase, the kind the jewelers prefer to see.
From now until Christmas the jewelers will un-
doubtedly have plenty to do, and it will be a wel-
come change after a dull and uncertain summer.

Factories Open on Columbus Day

Attleboro jewelers were in a quandary last week
in regard to the observance of Columbus day,
October 12. On account of a new law, passed by
the 1911 legislature, they feared they would be
liable to a fine of $500 if they allowed their fac-
tories to be opened for business. After consulting
legal advice and discussing the matter at length
the jewelers decided to take a chance. The law
is as follows : "No employee shall be required to
work in any mill or factory on any legal holiday
except to perform such work as is both abso-
lutely necessary and can lawfully be performed
on the Lord's day. Whoever violates the pro-

Visions of t5ho,iso.,act shall be punished by a tine notdg $ 

The jewelers decided that as long as Columbus
day is a legal holiday they would keep their fac-
tories open and whoever desired to work could
do so. Those who wished to have the day off
could have the privilege. On account of the rush
of business on hand no one wanted to close his
Ofapcptoorrtyunailtly.day, and it was therefore imperative
that those who wanted to work could have the

Several concerns decided not to take chances
and closed down entirely, but made up for the lost
(lay by working employees overtime for the other
live days in the week. In this way they kept pace
with the business on hand and did not suffer a
delay. Many of the employees in other shops did

not work and visited nearby cities where celebra-
tions appropriate to the day were held.

Norton's 200th Anniversary

The town of Norton held a fine celebration in
honor of its 200th anniversary. The pageant was
attended by immense crowds and was in perfect
keeping with the importance of the occasion. The
manufacturing jewelers of the town were promi-
nent on the committees in charge and in the fes-
tivities.

Clarence Valentine, of the Freeman-Daughaday
Company, was marshal of the big paarde, which
included automobile, trades and historical di-
visions. The automobile division was led by Mrs.
F. G. Talbot in a machine decorated as an im-
mense swan. The trade procession included many
floats indicative of the town's industries both past
and present.
At Wheaton Seminary after the parade there

were exercises in which there were remarks by
several prominent speakers. In honor of the day
the entire town took a holiday and the people
joined in the celebration. Many former residents
who had left Norton returned to take part in the
carnival.
On account of a new state law it is now neces-

sary for all jewelers of the Attleboros to report
to the proper board at Boston all accidents that
occur in their factories. This law was passed last

year.
The jewelers who have been interested in horse

racing recently made a protest to the sewer
authorities in regard to the laying of sewer mains
in the speedway. It was claimed that putting iron
manhole covers every 200 feet would seriously
interfere with horse racing. After investigating
the matter the sewer authorities decided not to
change the course of the mains, but the manhole
covers will be kept six or eight inches tinder the
surface of the street and in that way will not
interfere.
F. Milton Eldredge, of Attleboro, a young trav-

eling salesman, and Miss Ethel M. Barber, of
Westerly, R. I., were united in marriage last week
at the bride's home. The ceremony was witnessed
by a large gathering of friends and relatives. The

groom is the son of Mr. and Mrs. Frank B.
Eldredge, of Attleboro.
The employees and members of the firm of

Carter, Qvarmstrom & Remington presented
Lawrence E Sullivan with an umbrella, a box of

cigars and Gladstone bag last week before his trip

west, where he is to visit his brother. J. C.

Daniels made the presentation remarks.

Addition to Factory

A big addition is being made to the Watson &

Newell factory on Mechanics street. The old

boiler rooms are being replaced by a modern brick

structure, which will add considerable room.

With this addition the Watson & Newell plant

will be one of the largest in this section of New

England.
The park commissioners of Attleboro have

shown the new Newell shelter house at Capron

Park to the donor, Mrs. Frederick A. Newell.

The shelter house cost $5,o0o, and was given just

after Mr. and Mrs. Newell left Attleboro to

reside in Providence. Desiring to remember the

town where he amassed a large fortune in the

jewelry business, Mr. Newell announced the gift

of the shelter house through Park Commissioner

James E. Blake. The house is a big addition to

the park. It is of concrete structure, with a hand-

some red tile roof. The land in its vicinity has

been graded and the section presents a very

attractive appearance.

Golf Match Off, But Banquet a Success

Edward L. Gowen, Herbert F..Bliss, Jesse Car-
penter, Ralph C. Estes, R. M. Tewkesbury, Fred

H. Hill, Carl Safford, Fred Cornell, Eben F.

Wilde, Charles P. Keeler and Clifford Emerson

1977

compose the Attleboro golf team that is matched
against Silver Springs, of Rhode Island. The
teams have played two games and each has a vic-
tory. The winner of the concluding match will
settle for an excellent banquet that was enjoyed
by both teams on the evening of October 7 in
Providence. The game was to have been played
that afternoon, but the weather prevented. The
banquet had been ordered for that evening and
could not be postponed, so both teams attended.

An automobile driven by William H. Garner
and another driven by Isadore Cote, of Paw-
tucket, collided on North Main street on the
morning of October 6, and Mrs. Garner was
slightly injured. Both machines were badly dam-
aged. Mr. Garner was driving up the street and
Cote was driving down. At Peck street he cut
in front of the Garner machine and there was a
collision. Mr. Garner was formerly agent of the

Knights mills in Attleboro, and recently came
back to town from Newmarket, N. H. He is the

father of Stephen H. Garner, of the Leach &
Garner Company.
Edwin Palmer Jewett, of Foxboro, a prominent

Knight Templar and well known among Attleboro
jewelers, died September 29 at his home after a
brief illness. Many Attleboro Knights Templar
and jewelers attended the funeral services. De-
ceased was a Grand Army man and was head
railway mail clerk in the New England district for
some time.
The dedication of the soldiers' monument in

North Attleboro has been postponed until Novem-
ber i by the committee in charge, which includes
F. 0. Coombs, secretary; J. F. Mackinson, chair-
man; Frank T. Westcott, George Jillson, John
Thompson and Mrs. James Forbes. The monu-
ment is quite a work of art and its unveiling is
being awaited with interest.

Jewelry Designing Course in Evening Schools

Attleboro has opened its evening schools. The
sessions include comprehensive instruction in jew-
elry designing and mechanical and free-hand
drawing. Over two hundred pupils have been
enrolled. The work accomplished in the designing
and drawing classes in past years has been very
successful.
The Norton town committee includes W. E.

Payson, Charles C. Valentine, J. A. Leonard,
L. D. Blandin, George S. Wood, C. T. Oldfield,
Henry D. Danforth and F. M. Draper.

The Mansfield Boys' Club, in which several jew-
elers of that town are interested, has elected a
mayor, chief of police and other officers. It
has a complete city organization, and carrying
out of municipal affairs is proving very instructive
and interesting to the members. Charles D. and
William Lyons, of Mansfield, are among the jew-
elers who have encouraged the project financially
and otherwise.

Chatty Direct, owned by Charles H. Tappan, of
Attleboro, has been doing fair work this year on
the grand circuit meets. At Columbus recently
she took a neat purse. The horse is entered in
several of the big racing events of the country.

Thief Sentenced to Thirty Days in Jail

William Haskins, of Attleboro, was recently sen-
tenced to thirty days in jail for larceny of con-
siderable jewelry in Attleboro. He boarded a
Boston train and endeavored to dispose of the
jewelry to passengers. He was so anxious to sell
and cut prices to such an extent that suspicion
was aroused and he was arrested when he got to
Boston. An investigation showed the jewelry was
stolen and Haskins was taken back to Attleboro.

Charles D. Lyons, of Mansfield, was one of the
Mansfield delegates to the state Republican con-
vention.
James Murphy, a North Attleboro jewelry oper-

ative, died a fortnight ago as the result of two
attempts to end his life. His death occurred at
the Rhode Island Hospital, where he had been
removed. He had been employed in several North
Attleboro shops.
The tag day recently held by Attleboro Chapter,

D. A. R., for a memorial to the Attleboro soldiers
who took part in the revolutionary war netted
about $350. The largest amount was collected by
Miss Bernadetta Carter, who secured $24.9t. She

(Continued on page 1980)
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PARTIAL VIEW OF DALLAS WHOLESALE DISTRICT—Looking uptown from river front.

Look at the Sky Line— rou dealers of
the South and Westtri
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A great market has grown up at your very doors. Dallas is your
logical—your most profitable market

If you buy in Dallas, you save time. It will take you only a few hours to come to Dallas, make your pur-
chases and get back to your business and then, in a day or two—not a week or two—you will receive the goods
you purchased. You will not have to wait until your goods cross half a continent. You get them—right away.
If you buy in Dallas, you save money. There's a mighty interesting difference between the transportation
charges you would pay on shipments from Dallas and on shipments reaching you from distant jobbing centers.
The yearly total would astonish you.
There is not a single reason why you shouldn't buy in Dallas. No jobber anywhere can do any more for you
than we can. Our five-floors-and-basement store—exclusively occupied by us—is filled with the biggest and
most varied assortment of watches, clocks, diamonds, jewelry and every kind of jeweler's merchandise that can
be found—anywhere. Our prices and terms are as liberal as those in any market.

Get acquainted with us. We think you'll like our Way of doing business

May we send you our New Watch
Catalogue illustrating our hundred-
and-fifty-thousand-dollar stock of
watches. We have every kind of
watch you'll ever have a call for.

Would you like to establish a Jewelry
Store in the great Southwest? If you
will write us stating the amount of
investment you wish to make we will
find you a suitable location.

Shuttles Bros. & Lewis
Wholesale Jewelers ESTABLISHED SIXTEEN

.YEARS AGO

a
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DENVER

Ilaseball Medals Work of Local Jewelry Firm.

Several Changes in Local Circles—Jewelers
Taking Trade Trips—Out-of-town Buyers
Throng City

Denver, October i.—Each member of the
Denver baseball club, winners of the Western
League pennant, has been presented with a hand-
some solid gold medal mounted on a silk, fob
with heavy gold trimmings. The medals are made
of fourteen-karat gold and each one is set with
a quarter-karat genuine diamond. Two grizzly
bears are represented on the medal (this being
their emblem), with two bats crossed and a base-
ball, the diamond being set in the ball. These
medals and fobs were all made by C. H. Clark
& Co., manufacturing jewelers of this city, and
the engraving was done by M. E. Brenner, an
expert in this line. The medals were a gift to the
club by James McGill, president and owner of
the club.

President Taft in Town

October 3 was a big day at the ball park here,
as President Taft attended the game and did
the honors of presenting the medals, and also
presented a beautiful silver loving-cup to Presi-
dent McGill and a handsome automobile to Jack
Hendricks, manager, who piloted the Denver club
to victory. These last two were the gifts of the
citizens of Denver, showing their appreciation for
these two men.
Charles Krueger, for the past ten years man-

ager of the tool and material department of the
Ed .Lehman Jewelry Company, has resigned his
position and accepted one with Sischo & Beard,
of St. Paul, Minn. Mr. Krueger was married to a
Mrs. Fisher on September 28 and left with his
bride on the twenty-ninth for St. Paul, where
they will make their home.

New Jewelry Store

William Mayhew has opened up a fine new
jewelry store in Canon City, Colo., and will no
doubt do well, being an old-timer in the business
and well acquainted there, as he was formerly
part owner of the store of Schafer & Mayhew,
and sold out to Schafer, who later sold to C. C.
Patton, who is still running the business.
The Daniels & Fisher's Stores Company have

finally got the big clock installed in their tower.
It is now in running order and ringing out the
hours. This monster tower clock has four six-
teen-foot dials, the minute hands being close to
eight feet long. The clock tolls the hours on a
huge bell weighing 5,000 pounds and having a five-
foot mouth, and can be heard in any part of the
city. The movement is a Seth Thomas and is
wound every day by electric motor. It is lo-
cated 270 feet above the ground, and owing to the
immense size of the dial the time can be read
for more than a mile distant.

Jewelers Taking Trade Trips

Ed Lehman, of the Lehman Jewelry Company,
has just left on an extended trip through the
eastern part of the state and Kansas, and C. A.
Begthol, of this firm, has left on a trip through
the southern part of the state.

trouble
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 H. all, of Trinidad, Colo., made a
Successful trip to Denver and back last week in
Ills automobile and claims to have had very little

Richard Bennett, wit° has been in the material
(lepartment of the Lehman Jewelry Company for
the past several years, has now taken charge of
the department since Mr. Krueger left for St.

noLw beieeKnagysteakr ehna.s been appointed trustee of the
J . M. Hurwitz & Co. store and an inventory is

J. H. Grinspan, of 1810 Larimer street, filed a
Petition in voluntary bankruptcy October 4. His
liabilities are $91,217, and assets $940.
T. B. King, of the W. W. Hamilton Jewelry

tsChort imot luii)gearhnnyN, 
part

tsa 

Nebraska.

just el left 
state. 

 o  a trip through theo
H. L. McLaughlin,

with this firm, has left on an extended trip

Leo Lowenheim and Benjamin Solomon have
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purchased the Diamond Palace Loan Company,
owned by Louis Goldberg, at 1532 Curtis street.
Mr. Mills, formerly with A. F. Wherle, of

Denver, has accepted a position with the Johnson
Jewelry Company, of Colorado Springs, Colo.
Herman L. Kortz, formerly owner of the H. L.

Kortz Jewelry Company, and who recently sold
it, is reopening a store at Fifteenth and Champa
street, to be known as the Kortz Collateral and
Loan Company.
George Robinson, who for many years has been

working in Denver and New Mexico, has accepted
a position with Edholm & Akin, of Evanston,
Wyo.

Recent Trade Callers

The following out-of-town jewelers were in the
city recently : L. C. Pettit, of Hillrose, Colo.;
Dan S. Park, Cheyenne, Wyo.; T. M. Smith,
Grand Junction, Colo.; I. 0. Glazier, Greeley,
Colo.; J. B. Johnson, Walsenburg, Colo.; C. J.
Lardley and W. W. Letson, of Mancos, Colo.;
Mr. Charles and wife, of L. L. Cohn, Cripple
Creek, Colo.; W. H. Lyman, of Holyoke, Colo.;
W. R. James, Arvada, Colo.; T. M. Howells,
Florence, Colo.; Alvin Herman, of Brighton, Colo.

PHILADELPHIA

Prospects for Good Fall Trade Are Very
Promising—Visitors Are Numerous—Attrac-
five Display of Cups in Caldwell Window.
News of the Local Trade

The local trade reports seasonable activity, with
normal prospects for fall and holiday trade. The
visiting jewelers so far are said to have exceeded
in number any previous record, and the liberal
purchases from the wholesale houses indicate
confidence in the coming season. With the first
of the month the local trade again resumed open
store on Saturday afternoons, and all are now
actively preparing for the revival that comes with
the cooler weather.
Among the retail jewelers who visited this city

recently was Louis Selig, a prominent member of
the trade in Elizabeth City, N. C. Mr. Selig was
accompanied by his son, Julian, who was on his
way to enter Columbia University, New York
City.
Among the prizes and trophies recently fur-

nished by the firm of J. E. Caldwell & Co. were
those for the White Marsh races which are held
annually near Chestnut Hill. This firm made a
handsome window display of the cups and tro-
phies furnished for the Bryn Mawr horse show
held recently. They also furnished the prizes for
the speed motor-boat races held on the Delaware
river on September 22 and 23, and also the $1,00o
silver trophy presented to the American Auto-
mobile Association by citizens of Anderson, S. C.

Philip Kind, of S. Kind & Sons, was married
recently to Miss Bessie D. Kutzenberg, of this
city. Immediately after the ceremony the couple
started on an extended wedding tour.

Joseph B. Bechtel, of the firm of Joseph B.
Bechtel & Co., Inc., has been calling on the trade
of eastern Pennsylvania and reports satisfactory
prospects for business in that section.
The cups and trophies for the tennis tourna-

ment at the Belmont Cricket Club were designed
and executed by Maxwell & Berlet. This firm has
built up a wide reputation for the production of
work in this special line. A•recent addition to the
equipment of this handsome store is a number
of new vertical show cases, which are admirably
adapted for purposes of display.
George S. Katz, the well-known Germantown

avenue jeweler, has been on a trip to the west,
where he has considerable business interests.
The G. S. Lovell Clock Company recently made

considerable improvements in its store, which
can justly be claimed to be one of the handsomest
clock stores in the country.
The annual meeting of the Pennsylvania Optical

Society was held October to at the Continental
Hotel and was attended by a number of out-of-
town opticians in addition to the city practitioners.
The proceedings comprised an examination, busi-
ness meeting, and a banquet held in the evening
at Kugler's.
Charles S. Conrad, who is gifted with unusual
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histrionic ability, has resigned his position with
R. N. Cooper & Son to devote himself to the
theatrical profession. Those of the trade who
have been entertained by Mr. Conrad will have
no doubt as to his success in his new sphere.

WASHINGTON, D. C.

Local Police Capture Noted Thief—Handsome
Window Display Brings Forth Comments of
Passersby—News of the Local Trade

Washinp,ton, 1). C., October I2.—On informa-
tion furnished by a representative of the Pinker-
ton Detective Agency, acting for the National
Jewelers Protective Agency, the local police suc-
ceeded in apprehending George Bramhall, who, it
is alleged, is a notorious jewelry thief.
Bramhall was wanted in New York to answer

to a charge of the larceny of two diamond rings
valued at $500. He is said to be the man who,
early in 1908, visited the store of Louis Simon, in
Brooklyn, ostensibly to obtain an automobile clock
which he had left for repairs. He inquired as to
diamond rings, and when a tray was shown him
he snatched two and made a hasty exit. Look-
outs.were sent to various cities and he was caught
in Cincinnati, Ohio, and a requisition sent for his
delivery to the New York officers, but Massachu-
setts had a stronger claim, and they therefore
clothed and fed him under the terms of a thirty
months' sentence for a similar offense. Upon his
parole for good behavior New York again tried
to get him, but was unsuccessful, and in the
meantime the Pinkertons got on his trail.
Bramhall in his short career—he is only twenty-

six years of age—has proved himself to be a most
daring and clever crook. He is a member of a
very respected family here, his brother being a
lawyer, and it was at the latter's home that
Detectives Weedon and Burlingame located him.
It is said he served his apprenticeship under one
of the cleverest professional pennyweighters
known.
Berry & Whitmore Company has completed im-

provements which have given it quite an additional
amount of floor space and the company now has
one of the finest stores in the city.
Ben Greenberg, 1718 Pennsylvania avenue,

N. W., has installed a large section of wall cases
and a cabinet at the rear of his store, having
removed the partition that formerly separated the
store proper from the workshop at the rear. He
has further papered the walls and repainted all
fixtures.
Fred Duehring, for many years watchmaker

with A. 0. Hutterly, is now in the employ of M.
Goldsmith & Son.
A. D. Prince, of R. Harris & Co., is the jeweler

member of the committee of the Retail Merchants'
Association having in charge the preparations for
the association's banquet to be held in November
next.
Many favorable remarks may be heard on F

street when passing by the window of Brown, &
Armstrong, where there is a display of silver set
off by cut flowers in a silver vase.
John Hansen and Julius H. Duehring, of the

firm of Schmedtie Brothers, spent the past week in
New York City looking over holiday lines and
making numerous purchases.
Cole & Swan have opened a new store at 1918

Fourteenth street, N. W., and now have three
stores in operation.
The Washington Herald has published the pic-

tures of thirty-nine of "Washington's successful
merchants and business men identified with its
growth and development," beneath each of which
they ask various questions. Charles Schwartz is
the only local jeweler who has taken up the
scheme, and beneath his photograph is asked his
address (824 Seventh street, N. W.), what his
business slogan is and why has his business been
so successful, and what special bargain in dia-
mond rings is he offering this week. Prizes in
gold totaling $25 are offered, the scheme being to
have the contestants answer all the questions
asked under the photographs, in many cases re-
quiring them to go to the stores themselves. for
the answer. Every one is reading the questions,
and the contest should bring about some new
business.
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will have the honor of unveiling the monument
when it is finished. She is the daughter of Mr.
and Mrs. Miles L. Carter.
Mr. and Mrs. Ira Barrows were passengers on

the steamship Olympic, which was run down by
the British man-of-war Hawke.
Fred S. Gilbert, John Thompson, Carl Hempel,

William H. Bell and Walter B. Ballou are the
North Attleboro jewelers who were elected as
members of the town's political committee at the
recent primaries.
The H. F. Barrows Company, Paye & Baker,

George L. Paine Company, E. I. Franklin Com-
pany, Boss & Baldwin and the G. K. Webster
Company have entered teams in the North Attle-
boro Jewelers' Bowling League.
Mauran Furbish has resigned from the commit-

tee that had charge of unveiling the new soldiers'
monument at North Attleboro, as he is out of
town a great deal. John Thompson has been
elected to the committee to fill the vacancy.

Col. S. 0. Bigney, Clarence L. Watson, Edward
A. Sweeney, Frank Mossberg, George H. Snell,
George M. Worrall and J. V. Curran were the
delegates to the Republican state convention at
Boston.
In order to settle a wager that he lost, Samuel

M. Einstein, of the Attleboro Manufacturing
Company, recently purchased an expensive hat for

J. V. Curran, who won the bet.
Andrew H. Sweet delivered the address of wel-

come at the exercises connected with the 200th
birthday of Norton.

Charles 0. Sweet, Edward A. Sweeney, William

L. King, Samuel M. Holman and Fred Torrey

were the jewelers on the board of trade commit-

tee which investigated the Sawyer Down Draft

Heater Company, which proposes to locate in

Attleboro.
The exposition in Boston has attracted many

of the jewelers of the Attleboros, and the jewelry
exhibit has been watched with considerable
interest.
William Maintein, of North Attleboro, is one

of the recent members of the Highland Country
Club, of Attleboro. Several of the North Attle-
boro jewelers are joining the Attleboro club since
golf was discontinued in their town.
Herbert Bliss, of Bliss Brothers, has returned

from a business trip to New York and Phila-
delphia.
Frank H. Tappan is erecting some handsome

bungalows on Tappan avenue.
Frank Bliss, of the Bliss Manufacturing Com-

pany, is erecting a handsome residence on Park
street, and it will rank among the town's finest
houses.
The Colonial Dame jewelry of Bliss Brothers

seems quite popular, and the concern has many
orders on hand which call for overtime schedules
in the factory.
The Attleboro Chain Company is running its

factory until 9 o'clock at night.
Fontneau & Cook Company has started on a

thirteen-hour-a-day schedule and reports good
business.
Extensive alterations have been made to the

Jewelers' Club at Attleboro, and it will be in-
formally opened within a short time.

Despite the fact that collections in the jewelry
industry are reported as poor this fall, Tax Col-
lector Holman has no difficulty in collecting taxes.
He has already received over $20,000 and the tax
bills are not due until November 1.
Frank Dunne11, formerly a Plainville jeweler, is

seriously ill in Providence.
C. A. Marsh & Co. have started their factory on

an overtime schedule. They report excellent busi-
ness on bracelets.
George L Shepardson and family have moved

back to town from their summer home at Nayatt.
G. K. Webster, who has been confined to his

home by illness, is improved and is able to be out
again.
The H. F. Barrows baseball nine, of North

Attleboro, enjoyed an excellent banquet recently
at the Emerson House.

Albert Totten, a retired manufacturer, has re-
turned from an extended ttip through Nova
Scotia.

A. B. Chace, salesman for Boss & Baldwin, is
home from a southern trip.
Clarence Elliott has resumed his duties in the

New York office of Maintein Brothers & Elliott
after a severe illness.

PROVIDENCE
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save his money and undertook to make himself
familiar with all the branches of the business.
In 1881 he was admitted to the firm, and the
present firm of Fletcher-Burrows Company is the
outgrowth of the old firm.
Everett L. Spencer, of the firm of E. L. Spencer

Company, started at the bottom of the ladder at
twelve years of age. He was then in the employ
of Waite, Smith & Co. as errand boy and re-
ceived compensation in the sum of $2.25 a week.
A strict attention to the details of the business
and a steady grasp of the essentials in all depart-
ments saw him continually advancing. About
twenty years ago his savings enabled him to go
into business for himself with a partner, making
a specialty of solid gold goods. In 1892 he pur-
chased the interest of his partner and became the
sole owner. The business was incorporated in
1903 and Mr. Spencer became president and
treasurer.
Theodore W. Foster ran away and enlisted in

the army at the age of seventeen as bugler in the
Third Rhode Island Cavalry. He served two and
a half years and received $13 a month. That was
his first money he had until he attended school.
At the conclusion of his service he had just
enough money to buy a new suit of clothes, and
he immediately entered his father's jewelry shop
as an apprentice, using his savings as the means
of enabling him to enter business for himself in
1873.
The overflowing of a sink in the jewelry fac-

tory of the Castiglioni Company in the Champlin
building recently caused the fire-alarm system
with which the building is fitted to send in a call.
The damage by water amounted to a considerable
figure.
John Maguire, salesman for the Metal Products

Corporation, is receiving congratulations on the
birth of a son.
A handsome booklet of twenty-four pages is

being sent out by the Richter Manufacturing
Company, of Providence, illustrating the com-
pany's silver deposit ware on glass.

Chicago's Mayor Comes Out
Against Jewelry Auction Sales

Chicago, October 12.—There is a hopeful note
in the reflections Mayor Harrison made recently
regarding jewelry auction shops on lower State
street. It seems that Mr. Harrison made a
nocturnal visit, incognito, through this section of
State street and his attention was evidently at-
tracted to these fake auctions. In an interview
published the next day he stated that these auc-
tions reminded him of the cheap snide shops on
the old midway during the world's fair days.
"The auctioneer's red flag in front of a fake
auction has come to be such a common sight that
people nowadays, not even the police, seem to
notice them. These fake auctions were not tol-
erated under my former administrations and I
have given orders to the police department to
clean them up."
This is indeed good news. It was proclaimed

September 29, but the auctions are still running
in the same old stands and in the same old ways.
THE KEYSTONE has upon other occasions referred
to these fake auctions and pointed out the ne-
cessity for action on the part of the jewelry
fraternity to close them up. They are not only
a reflection on the legitimate jewelry interests of
Chicago, but also a source of much deception
against that portion of the unwary public which
can least afford to have experience charged up
against their pocketbooks. Every retail jeweler
will agree with Mayor Harrison that these fake
auctions should be "cleaned up." We hope they
will be, but are somewhat doubtful of the "clean-
ing up" unless representative members of the
trade make forceful representations to the proper
authorities.

October 15, 1911

ITEMS OF INTEREST

E. H. Marston has removed to Wenatchee,
Wash., where he has opened a jewerly business.
F. E. Lenhart, Pomona, Cal., recently sold his

business to C. E. Tufford, of Joliet, Ill. He took
possession October 1.
F. S. Geidl has closed his business at Strat-

ford, S. Dak., and opened a store in Brecken-
ridge, Minn., carrying a well-equipped stock.
The Handel Company, Meriden, Conn., has

moved its office and showroom into its new build-
ing. With increased space the company is now
better able to handle its rapidly increasing
business.
The article in our issue of October I entitled

"The Evolution of the Spoon" should have been
credited to The Metal Industry, the journal in
which it originally appeared. We hasten to cor-
rect this omission, which was due to an over-
sight.
Announcement is made of the marriage on Oc-

tober 21 of George L. Weyhing to Miss Annie L.
Maxwell, daughter of William H. Maxwell. Mr.
Weyhing is a member of the firm of Weyhing
Brothers Manufacturing Company, Detroit. The
bride-to-be is one of the best known young ladies
in Detroit society.
The Rockford Watch Company, Rockford, Ill.,

has issued an order that half of the force is to
work nine hours on Saturdays, or fifty-nine hours
each week. This places the factory on the same
basis as several years ago. Heretofore the fac-
tory was running five days of ten hours each and
five hours on Saturdays. The new schedule was
made necessary by increasing demand for the
product of the factory
Harry L. Benedict, president of the Benedict

Manufacturing Company, manufacturer of
silver-plated ware and metal goods, at East Syra-
cuse, N. Y., has been spending a few days with
the branch office of the company, at 5901 Von
Verson avenue, St. Louis, and with the sales
manager, C. C. Graham, in Chicago. Mr. Bene-
dict took the trip in the company's interests, and
states that the prospects are bright for a good
fall and holiday business.
Robert L. Morris, Bowling Green, Ky., had an

unpleasant experience recently with two thieves
who, under pretense of making a purchase, pur-
loined two earrings. They were suspected by the
two ladies in charge of the store at the time and
the police were put on their track. They were
arrested at the railroad station twenty minutes
after the theft and the earrings recovered in two
different places where they had been thrown by
the thieves. On being searched there were also
found on them three diamonds which seemed to
be part of a necklace, but were not taken from
Mr. Morris.

Letter Four
to a Jeweler

Rosaries, of themselves, are a trifle
to you ; but the trade of rosary-buyers
is no trifle to anybody ; and the key to
open the door of that trade to you is
perfect dealing in rosaries.

Perfect dealing begins with perfect
goods at a price the buyer is glad to
pay, with a guaranty turning doubt into
confidence.

We can deal so with you, and you
can deal so with your people. It is the
same as if you made your own goods;
so simple as that, for the money is
always ready.

Write for particulars: booklet,
Catholic Trade and How to Get It.

Vatti Rosary Co., I o6 Fulton Street, New York.
—Adv.

Incçers oil Trenton

$ 2299 to $35 99 19)ewels

Acliustecl to temperature

isochronism and) positions

11011tie.41*.-11

PUSH THE NEW

19 JEWEL, ADJUSTED WATCH

It is worthy of your hearty co-operation. Order

one from us now and compare it with any 19 jewel

watch you may have in stock. Put it to any test

that you may care to. We are confident that it

will make good. Then "obey that impulse" and

place an order for your Christmas stock.

Trade prices on application. Sold to jewelers only.

ROBT. H. INGERSOLL & BRO.,
315 FOURTH AVE., NEW YORK

Chicago San Francisco London

1981
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Nu-Spring Bracelets
are practically indestructible, cannot fall off the
hand, or open far enough to strain the joint.
Many beautiful chased, engraved and stone set
designs. Write for sample at once.

G 865

M 225

High-Grade
Gold-Filled
Bracelets
Fobs

Lockets
Pendants

Chatelaine
Pins

Baby Sets

Martha Washington
Neck Chains

This is the latest out in neck chains; to
be worn with a small chatelaine watch.
Many beautiful designs. Illustration one-
half actual size.

Works and
Main Office

Attleboro, Mass.

M 338

A Complete
Line of
Vest
Coat

Waldemar
Dickens
Neck and
Opera
Chains

Free Advertising
Upon application, attractive folders and
cuts will be furnished free of charge to
any reliable dealer.

All goods fully guaranteed by
A. C. Co.

Sold Through Jobbers Only

• New York Office
Room 607

9 Maiden Lane

BOY SCOUT
ASSORTMENT

A Money Making Specialty for Jewelers
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BOY SCOUTS OF AMERICA

1st!

"BE PREPARED"

STERLING

Boy Scout Assortment

THE tremendous growth of the

Boy Scout Movement
and the growing demand for Jewelry
insignia has caused us to bring out a

Boy Scout Assortment
consisting, as shown by illustration,
of Cuff Links, Scarf Pins, Rings and
Lapel Button made of Sterling Silver
Oxidized and bearing the Boy Scout
of America slogan, "Be Prepared."

Jobbers all over the country have
samples and are stocking these goods.

They can be had either separately or
carded complete as desired. A dis-

i play of these goods in your window
will result in big business.

"BE PREPARED"
for it by writing or wiring an immediate order to your Jobber.

OSTBY• 63 • BARTON • CO.
PROVIDENCE L—P RHODE • ISLAND
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Ads similar to this one Plir
will appear in the Associated Sunday
Magazines and the Monthly Magazine
Section during the months of September,
October, November and December, reach-
ing over 14,000,000 possible customers.
These magazine supplements are issued as
a part of the following twenty big Sunday
papers in the largest cities of the country:

BALTIMORE SUN
BOSTON GLOBE
BOSTON POST
BUFFALO COURIER
CHICAGO TRIBUNE
CHICAGO RECORD-

HERALD
CINCINNATI ENQUIRER
ROCKY MOUNTAIN NEWS
DETROIT NEWS-TRIBUNE
MINNEAPOLIS JOURNAL

NEW YORK TRIBUNE
PHILADELPHIA PRESS
PHILADELPHIA
NORTH AMERICAN

PITTSBURGH POST
PITTSBURGH DISPATCH
SAN FRANCISCO CALL
ST. LOUIS REPUBLIC
ST. LOUIS GLOBE-
DEMOCRAT

WASHINGTON STAR
WASHINGTON POST

Any dealer who wishes to co-operate
with this advertising by inserting his own
announcement in the news section of his
local paper at the time these ads appear in
the magazine supplements will be supplied
with the dates on request.

Send for Sample Chain Card

THE D. F. BRIGGS CO.
GUARANTEED 10 YEARS

CHAINS AND
CARMEN BRACELETS

Carmen Bracelet. -- automatically
adjustable - - en-
graved, nignet, locket. watch or
atoneset tops in OVer 200 different
pattern.. Wins ndmiratioa on sit: ht
-.1(100(H) sold last yenr. Thin year
we'll sell even more. The word
'Carmen" stamped ',wide of every
genuine Carmen Bracelet protects
you from no It comes in a
Peal Rift box. If no denier hasn't
It buy direct from ue. Price $2.60
and up.

Prirso Cliarunterd Ten 'Icor Moine
--no better wild-filled chain made—
over 2C00 different patterns in /411FIC
(1,111 double vest chair. lapel charnel
and fobs for men—folio, neck endmi gouge chain, fol. women
If you can't Fret them from your
Mc tiler, natal ic Iii OflOinc- and we
will see that you are aupplied.
Write for catalog.

Dealers: Send for Sample
Chain Card.

The D. F. Briggs Co.
Union St.

Attleboro. Mose.

GUARANTEE
TAG ON EVERY

CHAIN

. _ . .
111. Co CtiAtr,(

Notice the New Display Chain Carton
we illustrate at the left. It holds one dozen chains in
individual boxes. It will occupy a very small space on
your counter. As a sales-producer it will prove its
value to you quickly. Many a customer who enters
your store will be induced to buy a chain as a result of
this attractive display. Each box is lined with green
plush and it is provided with hooks that keep the chain
in proper place.

The D. F. Briggs Co.
ATTLEBORO, MASS.

NEW YORK OFFICE-180 Broadway
CHICAGO " —Heyworth Building
LONDON " —62 Hatton Garden

Rave You Stocked
These Goods?

rhe public wants them. We are
elling fourteen million possible
.:ustomers about

THE D. F. BRIGGS CO.
GUARANTEED TEN YEARS

CHAINS AND CARMEN BRACELETS

We would not be spending our money in this
way unless we were convinced that the increased
demand would make the investment worth while.
Our confidence in this campaign is backed by our
absolute knowledge that our goods have the merit
to warrant it.

This is only the first step in our determined effort
to make the consumer realize what the trade already
knows, viz.: that BRIGGS JEWELRY is the best
on earth for the money.

ORDER THROUGH YOUR

JOBBER NOW
Don't let this opportunity slip by without at least

Investigating the sales possibilities offered you by
BRIGGS GUARANTEED TEN-YEAR
CHAINS and CARMEN BRACELETS through
this vigorous national advertising effort.

Send for our catalog that illustrates many of our
most popular chains and bracelets. Do it now. If
you want to see six of our best-selling chains, send
for our sample chain card, giving the name of
your jobber. We do not sell direct to retailers.
Your jobber either has Briggs goods or will get
them for you. Send for sample chain card.

The D. F. Briggs Co.
ATTLEBORO, MASS.

NEW YORK OFFICE-180 Broadway

CHICAGO " —Heyworth Building

LONDON " 62 Hatton Garden

OUR line of Carmen Bracelets is
larger than ever this season.
Among the new numbers are

several combination chased tube and
adjustable link effects. This idea is
original with us and is shown exclu-
sively in our line. It is making a
hit with the retailers who are seeing
it. We illustrate three of the designs.
Ask your jobber for them. Get him
to show you the Carmen Bracelet
Display Stand. It's a trade-winner.
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PENCILS
STERLING SILVER and GOLD FILLED

Carded, tied and boxed in a special holly design,
Christmas Package

A liberal window display or an assortment neatly arranged
in your show-case will stimulate and create trade. It is anovelty that is practical and sells at a price that tells its ownstory best. The quality, finish and appearance are of thevery highest order. Do justice to yourself by ordering a
gross or more—today—before the matter slips your mind.
N. B. As we always have a large volume of orders for this
HOLIDAY NOVELTY we would suggest YOUR earliest
consideration in the matter. As fast as orders come in theywill be filled promptly, dependent—of course—on howmany there are ahead of any particular order received.

SO ORDER EARLY
EVERYTHING IN GOLD PENS, PEN AND PENCIL HOLDERS

FOR THE HOLIDAY TRADE
ASK YOUR JOBBER FOR THESE GOODS OR WRITE US

F. T. PEARCE COMPANY ESTABLISHED 1879
INCORPORATED 1907

Manufacturers of Gold Pens, Gold and Silver Pencils, Penholders, Fountain andStylographic Pens, the Debutante Bracelet and Hat Pin.New York Sales Office, 180 BROADWAY Head Office and Works, 85 Sprague St., PROVIDENCE, R. I.

Pendants and Lockets

1987
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FOR YOUR EARNEST CONSIDERATION

"S & C" Solid Gold Front Jewelry
411-,,uk

5011(M

5265

971

Two of our very best selling lines. We
have been told again and again that our
goods are superior in design, finish and
appearance. As for the QUALITY we
GUARANTEE that ABSOLUTELY.
These illustrated do not begin to show
the wide range of our entire line.

Write us for selection and for
further particulars as to prices, etc.

• It
1136

DORAN BAGNAIL & CO. Manufacturers of 
Lockets, Chains, Bracelets, Plaques, Pendants, Rosaries,
Novelties, etc., in Rolled Gold Plate and Sterling Silver

NORTH ATTLEBORO : : MASSACHUSETTS
9 Maiden Lane, NEW YORK CITY. 150 Post Street, SAN FRANCISCO, CAL. 29 East Madison Street, CHICAGO.

4509 3961R.

The trade-mark " S C" represents the highest possible QUALITY in Solid Gold Front
Jewelry. The letters " S C" and the words " Solid Gold Front Jewelry " are practically
synonymous. To insure perfect satisfaction and to create pleasing impressions after the
Holidays are over—stock Solid Gold Front Jewelry stamped " S C." To avoid deltlys
in deliveries go to your JOBBER at once and ask for our line.

BE SURE TO LOOK FOR OUR TRADE-MARK "S & C"

IRA W. SMITH
Pacific Coast Agent

Broadway Central Building, Los Angeles

SMITH & CROSBY 1 Factory: ATTLEBORO MASSACHUSETTS
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Fashionable and Individual
Fashionable and Individual—these are the two great

factors that influence the customer when buying jewelry.

Monogram Fobs are always fashionable and in good
taste. There is always a steady, popular demand for them
as every jeweler knows.

Then, too, they are individual and make an excellent
present on all occasions, especially during the holiday season.

The wonderful success of the Belscript Monograms is
due to the fact that they so attractively combine these two
features.

Their modeled solid gold fronts give them a much finer appearance than any hand-cut or
plain monograms.

At the same time the Jeweler can make them in any combination at his own establishment
without sending to the factory or having his own engravers spend a lot of valuable time

on this work.
Date 

Joseph L. Herzog & Co.
45 Rose St., New York

Gentlemen : — Please send me
sample and full information regarding
the Belscript Monogram system.

Signed

Street Address

Now—as the holiday season begins these Monograms will be more popular
than ever. Those jewelers who are supplied will get the business.

If you have not a stock of Belscript Monograms be sure to fill out the
coupon attached and sample and full information regarding our com-

plete dealers' outfit will be quickly mailed to you.
Town and State  

The Ideal Gifts
will be HANDEL LAMPS

BECA USE they are practical, beautiful, and
,sell easily. They are made for Oil, Gas

or Electricity from $4.50 each upward.
We can make up assortments to suit your trade.
Christmas Assortment of Six Beauties, $70.00,

will give you 100% profit. Order them now.
Every live dealer is carrying this line. Special
assortment of Desk or Boudoir Lamps, four in
number, at $22.50. Every one a seller. ,y1
handsome display card with each order.

No. 5339
Height, 25 inches. Shade, 18 inches.

Price, $16.50 each

OUR BOOKLET, "Suggestions for Good Lighting,"

sent upon request.

64 Murray Street.
NEW YORK SHOWROOMS THE HANDEL COMPANY FACTORY AND OFFICE

394 E. Main St., Meriden, Conn.

SAN FRANCISCO

Jeweler Shows Nerve When Robbers Break Into Store—Eastern Jeweler

Comes to Golden Gate City—News of the Jewelry Trade in This Locality

San Francisco, Cal., October mi.—W. N. Jen-

kins' retail jewelry store, at 468 Twelfth street,

Oakland, was visited by three young men, Harry

Brooks, H. F. Carter and Frank Brittain, who

appeared to be college students. One of the

clerks noticing that their actions were not what

they should be called in the police. When the

men were searched four new gold watches from

the stock of Mr. Jenkins were found upon their

persons. The leader of tb.e trio admitted to the

local police that he and his companions had made

a fair living clean across the United States by

purloining merchandise from retail jewelers.

Uses Store Key for Gun

A. E. Gribi, a retail jeweler of Hanford, Cal.,

displayed remarkable nerve in arresting George

Adams and Charles Hansen, who tried to hold up

the retailer's jewelry store late in the evening.

Gribi covered the thieves by pointing his large

store key at them, the culprits holding their
hands over their heads until the arrival of the
police. There was no time lost in convicting the
two culprits. They were given twelve years each
for the offense in the California state prison.
Mrs. Mary Morgan passed away in Oakland on

September 21, aged lox years. Deceased was the
mother of the well-known retail jeweler, Harry
Morgan, of Fourteenth street and Broadway.
H. W. Scheuler, the retail jeweler of Fortuna,

Cal., was seen visiting the local wholesale houses
in the early part of October.

J. C. Wakefield, the retail jeweler of Healds-
burg, Cal., was around town buying, and while in
this city renewed the acquaintance of a few of
the tradesmen that he met while acting as*travel-
ing watch inspector for A. C. Smith, of Mexico
City.
S. H. Friend, wholesale diamond importer, is

about to occupy his new offices, rooms 412-413,
on the fourth floor of the Mutual Bank building,
704 Market street, this city. Mr. Friend tells us
that the move was necessary on account of his
growing business, and he thinks that the new
quarters will enable him to handle his increasing
trade to better advantage.

Jeweler's Home Robbed

H. W. Copp, one of our local retail jewelers,
had an unwelcome visitor at his residence, on
Ashbury Heights, this city, Sunday evening, Octo-
ber I. While Mr. Copp and his family were in
the front of their residence a thief got into sev-
eral of the retiring-rooms and made away with a
great number of pieces of valuable jewelry, to-
taling about three thousand dollars. A list of
the stolen articles has been given to the local
police, and the matter has been put in the hands
of the San Francisco representatives of the
Pinkerton Detective Agency.
M. I. Goldstein has signed the contract for an

entire new set of mahogany store fixtures that he
will install in his new retail jewelry establish-
ment, which is to be located on Filmore street
at Sutter.
G. A. Theile and wife, who are the pioneer

retail jewelers of Redwood City, Cal., made a
shopping tour in this city early this month.

J. G. Padgliam 8z Son, who are among the
earliest settlers in Santa Ana, Cal., have moved
into a fine new retail jewelry store on the main
street of their growing city.
G. G. Daunt, retail jeweler, of Petaluma, paid

his semi-annual visit to the local wholesale jew-
elers and picked up a lot of seasonable novelties
for his Christmas trade.
Frank Krenkel, of Krenkel & Bosch, retail

jewelers, of Winnemucca, Nev., was in San Fran-
cisco a shore time on the railroad inspection busi-
ness. This enterprising firm is the watch in-
spector for its division for both the Southern
Pacific and the Western Pacific railroads.

F. A. Roby and wife are spending four weeks
in and around Cleveland and Chicago. Mr. Roby
is connected with the San Francisco branch of
the Webb C. Ball Watch Comnany, and made
this trip to the east so that he could get in closer
touch with the two headquarters in the middle
west.
Windsor N. Cobb, who was formerly in the

employ of Bigelow, Kennard & Co., of Boston,
has accepted a position with the new San Fran-
cisco retail jewelry firm of Treat & Eacret, which
is about to open a new establishment on Geary
avenue. This is the second time that Mr. Cobb
has been a resident of our city, as he was em-
ployed a few years ago by Shreve & Co.

Julius Wise, the manufacturer's agent, is fitting
up new and commodious offices on the fourth
floor of the Mutual Bank building, 704 Market
street.
Harry Silver, retail jeweler, of Seattle, was

among the out-of-town tradesmen buying Christ-
mas merchandise for his store, which is located
on Second avenue.

Congratulations in Order

Harry B. Lewis and bride spent their honey-
moon sightseeing in and around San Francisco
early in October. Harry is the popular manager
of the diamond and watch department of the
well-known wholesale jewelry house of E. W.
Reynolds Company, 342 South Broadway, Los
.Angeles. THE KEYSTONE joins their many friends
in extending congratulations.
D. Cooper, who conducts a retail jewelry store

at Monterey, Cal., has enlarged his establishment
and put in an entire new set of store fixtures.

The Kelly Jewelry Company, which was for-
merly on Fourth street, Los Angeles, has moved
into a fine new store on South Broadway between
Sixth and Seventh streets.
M. A. Goldman, one of the ante-fire San Fran-

cisco jewelers, who has recently been located on
South Spring street, Los Angeles, has moved
into new and commodious quarters at Eighth
street and South Broadway.

J. T. Harris, one of the old-time retail jew-
elers of Los Angeles, has followed the crowd
and has moved his establishment over to Broad-
way and Eighth street.
A. L. Kingsbury, who has been identified with

the different watch interests on the Pacific coast
for a number of years, has accepted a position
with the Luckenbach Company, Los Angeles,
which is acting as local watch inspector in and
around the latter city. Your correspondent
wishes to congratulate both parties to this com-
bine.

DETROIT

Several Marriages in the Trade—Jeweler
Completes Improvements to His Store.

Visitors Numerous—News of the Local Jew-

elry Trade

Detroit, October 12.—J. Wilbur Kay, son of

John Kay, of the Grainger-Harran-Kay Com-

pany, was recently united in marriage with Miss

Gertrude Binley, daughter of Mrs. Sally Lee Bin-

ley, of Boston. Mr. and Mrs. John Kay, of

Detroit, and Wallace G. Kay, who was associated

with his father for several years, were present at

the ceremony. The newly married couple will

make their home in Detroit.

E. J. Berthet, jeweler at 93 Griswold street, was

among the recent purchasers of new automobiles.

W. C. Noack, of Noack & Gorenflo, was in Chi-

cago last week on business in connection with the

new store, upon which the contractors have about
completed work.
Robert Traub, of Traub Bros. & Co., has almost

recovered from a severe attack of tonsilitis, which
confined him to his home for upward of a week.
George Mathews, for several years with John

Kay & Co., has taken a position as salesman with
Hugh Connolly.

Creditors of Missing Man to Receive Dividend

Creditors of Archibald E. McIntosh, jeweler,
who mysteriously disappeared more than a year
ago, will receive about five cents on the dollar for
their claims. This cheering information is made
public in a report of the referee in bankruptcy
just completed. There is on hand at the present
time. only $144.27 for distribution among the
creditors, and out of this must come attorney's
fees and the referee's charges. McIntosh was in
business on Grand river until about eighteen
months ago, but he disappeared without warning
and has never been heard of by his Detroit cred-
itors since.
Jay A. Walsh, formerly with the Grainger-

Hannan-Kay Company, and later with Gregory,
Mayer & Thom Company, wholesale stationers,
has resigned his position to go into the real estate
business.
The improvements which have been under way

at Hugh Connolly's store for several weeks are
completed, with the result that Mr. Connolly has
one of the most attractive, roomy and con-
venient business places in the city. The store is
beautifully lighted, tastefully arranged and deco-
rated, and altogether most pleasing and attractive.
The new cut-glass department in the basement is
a model of neatness, the lighting effects being
most artistically designed.

Charles Radeke Dead

After an illness of several months, Charles
Radeke, one of the best known journeymen jew-
elers in the city, passed away at his home, 353
Fisher avenue, last week. Death was caused by
tuberculosis. Mr. Radeke had been employed for
fifteen years by Wright, Kay & Co., and for ten
years before that with the Burr Patterson Com-
pany, manufacturing jewelers. He was forty
years of age and leaves a family.

J. H. Garlick, who has been in business on Gris-
wold street, near First street, for several years,
has received notice that he must vacate before
November I, as the present building will be torn
down to make room for a twenty-story office
building to be erected by the Dime Savings Bank.
Mr. Garlick has been anticipating such an event
for several months, and some time ago obtained
a new store on Griswold street in the Whitney
Theatre building. Since opening the new store
he has been carrying on the two businesses, and
the notice to vacate will cause him little
inconvenience.
Barney Werbe, who was in business for sev-

eral years on Michigan avenue, but who .retired
several months ago, will engage in the jewelry
business soon at 99 Woodward avenue, in the
stand formerly occupied by Fenwick's lunch. 
Two well-known jewelers were married during

the past week in the persons of Frank Congdon,
aged thirty-nine, of 963 Roosevelt avenue, who
took Mrs. Margaret Flanagan as his bride, and
Arthur S. Grandy, of 300 Willis avenue, west, who
named Miss Florence E. Lonsby, of Detroit, the
future Mrs. Grandy.

Out-of-town Visitors

Jewelers from out in the state have visited the
city in large numbers during the past fortnight,
and many of them have placed large orders in
anticipation of an excellent fall business. Among
the visitors were George Hamilton, South Lyons;
George H. Johnston, Northville ; A. R. Gardner,
Fowlerville; R. J. Wright, Jackson; Frank Dyer,
Cairo; J. L. P. Gentil, Monroe; C. W. Chamber-
lain, Farmington ; Charles Edwards, Carleton;
William Trowbridge, Cohoctah ; F. H. Marsh,
Reading; William Gribben, Carsonville; G. B.
Taylor, Pickford ; W. W. Bridges, Marine City;
W. E. Skinner, Milford ; Eugene Wagner, Mon-
roe; Theodore Dahlman, Rochester; M. L. Green,
Mt. Clemens; Leo W. Kerbs, Wayne; H. E. Mel-
drum, Inkster; J. L. Chapman, Ann Arbor, and
W. Snyder, New Lothrop.
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Veiled Prophet Festivities Brought Many Visitors and Considerab
le Trade.

Merchants' Association Active in Increasing Fall Trade—Several Rob-

beries Attract Trade Attention—News in Local Circles

St. Louis, October H.—With the opening of the

fall season trade is showing a nice improvement,

and indications point to an increasing activity in

the jewelry field. Reports are more favorable

than they have been for some time, and the manu-

facturers and jobbers feel that conditions will

grow better from now on.
The Veiled Prophet festivities the first week

in the month brought an unusually large number

of visitors to the city, and they all seemed to

consider business prospects as growing more

favorable in their respective locations. At the

Veiled Prophet's ball Tuesday night, October 3,

it is estimated that $500,000 worth of gems were
displayed.
The Interstate Merchants' Association of this

city has started a "come-back" campaign. It has
sent invitations to more than 15,000 merchants
asking them to return to St. Louis to make their
fill-in orders or to lay in fresh stocks. The asso-
ciation, realizing the advantages of Veiled Prophet
week for entertaining the merchants, got the rail-
roads to reduce the rates within a radius of 200
miles. Many towns in Missouri and Illinois from
which low rates were not obtainable for the fall
buying now are in the zone. Low rates were
allowed on nineteen railroads.

August Sales Largest Ever

By the association's activity in the campaign to
get merchants here for fall buying the total sales
for August were the largest in the history of the
city. Some firms declared their business had
been better this September than for any corre-
sponding month during their history.
Subscriptions of nearly $T,000,000 by the corn-

mercial interests of this city for operating boats,
on the Mississippi river between St. Louis, New
Orleans and Galveston and the guarantee of an
adequate volume of freight is the object of a cam-
paign opened earnestly here recently by the local
Business Men's League. Although the league has
merely announced that reports were adopted and
a movement started, it is known that groups of
large business houses already have assured sev-
eral hundred thousands of dollars and the routing
of a stipulated tonnage by water. As a result of
me action it is deemed a certainty that substantial
encouragement will be given to river transporta-
tion, and as much money and freight as may be
heeded will be furnished. The successful oper-
ation of freight lines on the lower Mississippi is
regarded as practically achieved.
The St. Louis Sales Managers' Association has

announced that it has perfected all plans for its
"get acquainted trip" through several of the
southern states. The special train will leave here
November 5 and return November 12. The train

baggage
willcon 

car.
J. 

five sleepers, two dining cars and a

J. Reed Elliott, president of the Elliott Jewelry
Company, and his wife returned recently from a
very enjoyable five weeks' pleasure trip to Europe.
Max Bauman, of the Bauman-Massa Jewelry

Company, whose health has not been good for the
past several months, has gone to Colorado
Springs, Colo., for an indefinite stay to try the
Colorado climate. A. C. Fritz, traveler for this
firm, left October io for a two weeks' trip
through Illinois. Joseph Auer, traveler for same
concern, leaves October 15 for a six weeks' trip
through the south. Charles Wlezmiller, traveler
for same concern, left October 3 on a ten weeks'
trip through Kansas and Oklahoma.
F. W. Hoyt, president of the Hoyt Jewelry

C9mpany, returned October 5 from a two weeks'
trip through the southwest. C. M. Fairley, trav-
eler for this firm, left October 3 on a two and one-
half months' trip through Texas, and I. T. Fuller
left September 26 on a six weeks' trip through
Missouri, Kansas and Iowa.

F. Q. Bayliss, president of the St. Louis Silver
Company, returned recently from a three weeks'
vacation spent in northern Canada.
F. Dienstbier, of the Dienstbier Jewelry Com-

pany, will leave about October 15 on a ten days'
fishing trip to Reel Foot Lake, Tenn.
The Imperial Clock Company, of this city,

opened a branch at 903 Heyworth building, Chi-
cago, on October 1, with M. Siegel in charge.
This concern will occupy its new two-story build-
ing here at 3419 Rutger street about November 1.

Several Robberies in Town

Henry Passer pleaded guilty to stealing two
watches from the A. R. Brooks Jewelry Company
in the Globe-Democrat building. He was sen-
tenced to six months in the workhouse. His
mother died the day after he was sentenced and
the judge paroled him.

Charles Wilson was arrested on the night of
September 22 at Alton, Ill. He was caught in the
Bernard Jewelry Company store at that place, hav-
ing broken in. He broke a pane of glass to gain
entrance. Wilson is awaiting trial.
On the night of September 22 a burglar broke

into the home of Max Burnstine, a jeweler, at 4648
Vernon avenue. Though there was some very
valuable jewelry, including diamonds, that could
have been easily stolen, the thief contented him-
self with taking a small sum of money. No clue.

George R. Stumpf, president of the Stumpf
Jewelry Company, on Franklin avenue, returned
recently from a two months' trip to the Thousand
Islands and other popular eastern resorts.
Ben Grabinsky, recently arrested at Kansas

City for passing worthless checks on a Memphis
(Tenn.) bank, is wanted here by A. Hotchner &
Son, in the Holland building, on a charge of steal-
ing $77 worth ot jewelry from this firm. As soon
as the Memphis authorities are through with the
prisoner this firm say they will prosecute him.
The store of Kaesser Bros., at 62o6 Easton

avenue, has been handsomely altered and a double-
front show case has been put in. This store will
be in charge of Paul V. Kaesser, while the firm's
other store, at 2326 Franklin avenue, will be in
charge of Herman Kaesser.
Mrs. S. Van Raalte, wife of S. Van Raalte,

president of the S. Van Raalte Jewelry Company,
has returned home from an extensive European
trip.
The E. B. Coleman Wholesale Jewelry Corpora-

tion, of St. Louis, has been incorporated with a
capital of $5,000. Incorporators—E. B. Coleman,
Alma Hass and R. E. Thornbury.
George Oberting, of the firm of Blankenmeister,

Oberting & Co., who went to Excelsior Springs,
Mo., several weeks ago on account of his health,
reports that he is improving. Oscar Blanken-
meister, of this firm, was one of the twenty win-
ners in a contest given here by one of our news-
papers as to who would receive the most votes,
the successful ones to be the guests of the news-
paper in witnessing the world's championship
baseball series this month.
G. J. Hess, president of the Hess & Culbertson

Jewelry Company, was a member of the commit-
tee appointed to welcome President Taft at the
Mercantile Club here on his recent visit.
S. D. Culbertson, vice-president of the Hess &

Culbertson Jewelry Company, returned recently
from a six weeks' sojourn at Walloon Lake,
Mich.
William Clendenin and Clarence L. Fisher were

presented recently with magnificent solid silver
loving-cups by members of the St. Louis Adver-
tising Men's League in recognition of services
given the league at the Boston convention of the
organization. The cups were made by the Hess
& Culbertson Jewelry Company, and were on
exhibition in their display windows this week.
The cups are handsomely engraved, stating what
the gifts represent. This firm also made a hand-
some solid silver prize cup for Fred G. Hirsch, of

the Missouri-Illinois Baseball League, to be pre-
sented to the club winning the championship.
George J. Hess was recently confined at his

home ten days on account of a lame knee. He
has fully recovered.
Charles L. Horace, well and favorably known

to the trade, for the past ten years manager of
the watch repair department of the Hess & Cul-
bertson Jewelry Company, has opened a place of
business at 310 Equitable building, the opening day
being October 2. He will have as assistant M.
Rogers, formerly of the firm of Jarvis & Rogers,
in the Holland building, now dissolved. Mr.
Horace will do watch and jewelry repairing.
J. B. Swenson, formerly of Chicago, succeeds Mr.
Horace as manager of the watch repairing depart-
ment of the Hess & Culbertson Jewelry Company.

Handsome Boat Club Trophy

The F.. W. Drosten Jewelry Company has just
completed a handsome solid silver prize cup for
the Anheuser-Busch Brewing Association, of this
city, with their trade-mark in 14-karat gold, to be
presented to the winner of the race between the
North Side and South Side Boat Clubs, of
Quincy, Ill.
P. C. Hutchinson, vice-president of the Whelan-

Aehle & Hutchinson Jewelry Company, returned
September 22 from a three weeks' trip to Seattle,
Wash., and other northwestern points.
C. S. Aehle, secretary and treasurer of this con-

cern, is in New York on a business trip, and is
expected home about October 15.

J. K. Venable, traveler for the Maschmeyer-
Richards Silver Company, was called home from
Kansas while on his trip September 22 on account
of the death of his mother, which took place at
Columbia, Mo., on that date.
S. E. Heffern, salesman for the J. Bolland Jew-

elry Company, who was recently suffering from
ptomaine poisoning, resumed his duties on Sep-
tember 30 after ten days' confinement at 'home.

He also moved his family back to the city on that

date from Ferguson, Mo., where he has been
living during the spring and summer.

Otto Stegmaier, a jeweler of Jefferson City,

Mo., was married on October 4 to Miss Franz, a

popular young lady of that city.
D. I. Brown & Son recently bought out the

jewelry business of Stark & James, Bethany, Mo.
They have just completed remodeling the store in
a very handsome manner.

Albert Scherer, a jeweler, of 8122 Alabama
avenue, was married recently to a South Side
young lady.
W. A. Gill returned recently from an enjoyable

fishing trip on the Black river, southeast Missouri. .

He also made a short business trip to Frank-
fort, Ky.
Thomas Humphreys, president of the Lucios

Jewelry Company, returned recently from a two

weeks' trip north.
A. R. Brooks, of the A. R. Brooks Jewelry

Company, who retired some time ago to reside on
a farm in Wright City, Mo., was a recent visitor

here.
Abraham Keel, a pearl hunter of Imboden, Ark.,

sold to a Memphis, Tenn., pearl buyer on Septem-

ber 29 a 39-grain pearl which he found in Black

river, near there, for $1,100.

Robber Frightens Girl and Steals Watches

On Saturday, September 30, while Miss Cella

Maslannikov, sixteen years old, was alone in her

father's store, 820 Biddle street, a man entered

and asked if she could renair a watch. She said

her father was out, but would return in a short

time. The man then opened a show case and

took eight watches. He told the frightened girl

that if she made any outcry he would do her

bodily injury. The watches were valued at $70.

The robber is described as being about five feet

one inch tall, weighed about 140 pounds, had

black hair, a flat nose and appeared to be an

Italian.
Abraham Ziotnikow, a jeweler at 2022 Biddle

street, reported to the police on September 30 that

some one entered the place between 4 and 9 p. m.

and stole fifteen watches left there to be repaired.

He said he did not know the names of the

owners.
W. M. Scott, cashier of the St. Louis Clock and

(Continued on page 1992)
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INDIANAPOLIS
Commercial Club Starts Movement for Permanent Convention Bureau—New

Firms Open Up for Business—Many Buyers Visit Local Trade—News in
Jewelry Circles

Indianapolis, October 12.—The directors of the
Indianapolis Commercial Club were so impressed
with the financial worth, to the city, of the re-
cent Odd Fellows' meeting that they decided to
look into the establishment of a permanent con-
vention bureau. Some of the directors estimated
that the visiting Odd Fellows had left $1,000,000
in the city.
Indianapolis has been very successful in obtain-

ing desirable conventions, and the impression is
that such an effort for the city's financial welfare
could be largely expended if a permanent bureau
was established and give its exclusive attention to
obtaining conventions. A special committee has
been appointed to investigate the method of or-
ganizing and operating convention bureaus in
other cities.
John A. Dyer, of this city, and Edward R.

Zimmer, recently from New York, have per-
fected arrangements to supplement each other's
work in engraving and embossing business. Each
man works separately. Dyer makes the plates
and dies; Zimmer does the printing in the new
and thoroughly up-to-date plant of the India-
napolis Steel Die Embossing Company, in this
city. Each house not only has for its slogan
"trade work exclusively," but each confines itself
to one line of work. Mr. Dyer has received a
number of orders from the retail jewelers who
run a stationery department or take orders for
engraving.

Clark & Gillam is the name of a new manu-
facturing jewelry and watch and clock repairing
shop in room 817 Pythian building. The shop
was formerly run by A. A. Clark, who recently
took Ralph Gillam into partnership. Both men
are experts with much experience. The shop is
thoroughly equipped and employs eight men. Mr.
Clark reports business as very good. Trade work
and special order work has shown a gratifying
increase since the fall season opened.
A wedding of interest to the trade was that of

M. C. Lang, manufacturing jeweler in the Clay-
pool building. The marriage of Miss Margaret
Thornton to Maxwell Carlton Lang took place
September 28, at 8.30 o'clock, at the home of the
bride's mother, in Broadway. The ceremony took
place beneath a canopy of smilax and goldenrod,
with tall cathedral candles at either side. The
ring-bearer carried a silver basket adorned with
yellow chrysanthemums, in which the ring was
placed. Mr. and Mrs. Lang have left for a
wedding trip to Philadelphia, Boston, New York
and Providence, and after November I will be at
home at 1226 Broadway this city. THE KEYSTONE
extends congratulations.

New Store in Massachusetts Avenue
The Hoosier Jewelry and Loan Company, 242

Massachusetts avenue, has recently opened for
business under the ownership and management
of Isadore Secttor. The room is well located
and handsomely furnished. The large display
window is said to be the best lighted window on
the avenue. Mr. Secttor was formerly in busi-
ness with his brother-in-law, Leo Krauss, on
North Illinois street.
Mr. Drake, formerly manager of the jewelry

department for the Marott department store, on
Massachusetts avenue, will have a similar position
with the William H. Block Company, on North
Illinois street. The Block department store is
moving into the immense new building that has
just been completed. The jewelry department will
be large and well stocked.
Charles P. Murphy, 503 I. 0. 0. F. building, has

hung an electric clock which bears his name and
address in the main corridor of the entrance to
the building. It has proved a good advertise-
ment for Mr. Murphy.
Cbarles B. Dyer has recently added four men

to the shop force in his manufacturing plant on
Massachusetts avenue. He has been made the

official jeweler for both the Beta Phi Sigma and
the Phi Delta Kappa fraternities. The medals for
the annual Indiana state guard rifle match were
designed and are being made in the Dyer shop.
Mr. and Mrs. George A. Fogas and little

daughter have returned from a visit of several
months in California. Mr. Fogas, who is a mem-
ber of the jewelry firm of Fogas Brothers, 546
Massachusetts avenue, left the business in charge
of his brother, Fred C. Fogas.
The A. P. Craft Company is having a splendid

fall trade in its line of emblem rings. The
line has recently been introduced in the far west
with gratifying success. The shop force is com-
plete and running full time.
Carl F. Walk, of J. C. Walk & Son, has moved

into the modern new home which he built in the
most desirable residence district in the northern
part of the city.
Asher W. Gray, of Gray, Gribben & Gray,

made an automobile trip to his old home in Madi-
son, Ind., the first of September.
M. Swartz has moved his diamond and jewelry

business from the fourth to the fifth floor of the
State Life building. The new room is larger
and better adapted to the business. -
The statement in the September 15 issue of THE

KEYSTONE that Waldo E. Stein had opened a
jewelry business in room 503 State Life building
was a mistake. Mr. Stein has moved into that
room, but not with a jewelry stock. He is an
optometrist and confines his attention to his pro-
fession. The new jewelry store is that of M.
Swartz, who occupies the room next to the Stein
optical quarters.
Hoffman & Co. have added a beautiful

new office to their new quarters on the ninth
floor of the State Life building. New furniture
and fixtures have been ordered to match the office
finishings.
A. A. Oakes, who has charge of the silverware

department for Carl L. Rost, on North Illinois
street, has received his full line for the holidays.
The line is extensive, well selected and most at-
tractively displayed. The Rost store is becoming
famous for its line of beautiful and up-to-date
silverware.
C. W. Lauer & Co. have placed an order for

new show cases with the Indianapolis Itank and
Store Fixture Company. The enlarged stock and
floor space call for more fixtures.

Since his return from the Pacific coast F. M.
Noe has been on the sick list. While in Colorado
Mr. Noe had a slight attack of mountain fever
which afterward came very near developing into
typhoid. While west Mr. Noe added some very
interesting curios to his fine collection.
The Clenol Manufacturing Company, of Muncie,

Ind., was recently incorporated with a $1o,000
stock. The company will engage in the manu-
facture of several kinds of metal polishes.

Many Buyers in Town
Among the most recent buyers on this market

were C. F. McCain, Kokomo ; D. S. Whitaker,
Lebanon; M. L. Kirkman, Pendleton; L. Luck-
embill, Leiter ford; J. K. Maxwell, Otterbein;
C. E. Wright, Linden; E. 0. Collins, Franklin;
A. G. Craig, Bicknell; Harry Major, Shelbyville;
J. E. Scott, Atlanta; J. Steincamp, Jasper ; Agee
Wilson, Plainfield, and A. W. Owen, Greenwood.
J. D. Ward, formerly located at Rising Sun,

has removed to Washington, Ind.
Moses Gans, of I. Gans & Son, Evansville, Ind.,

is planning to spend most of the winter in Florida.
After a few days' vacation spent at his home

in Brownstown, Ind., G. H. Conners has returned
to his studies at the L. R. Douglas School of
Engraving, Indianapolis. F. 0. Mason, of Kansas,
Ill., has recently been enrolled as a pupil.

Chris Hewig, a well-known jeweler and popu-
lar citizen of Evansville, Ind., is being strongly
urged by his numerous friends to announce his
willingness to accept the nomination on the Re-

publican ticket for mayor of Evansville. Mr.
Hewig made a good record as a member of the
state legislature.

J. W. Thompson, a hustling jeweler and op-
tician, and a wide-awake, enthusiastic citizen of
Danville, Ind., is manager of the Danville Boys'
Brass Band, and a mighty fine band it is too.
G. A. Klein, of Muncie, Ind., has returned from

a visit to his brother, E. M. Klein, of Klein
Brothers, Cincinnati.
Mr. and Mrs. Frank Besse, of Fort Wayne,

Ind., have returned from a combined business and
pleasure trip to Cincinnati.

ST. LOUIS
(Continued from page 1191)

Silverware Company, returned on October i from
a two weeks' vacation.

Charles Gordon, president of the Gordon Jew-
elry Company, Shreveport, La., was a recent buyer
in this market.
The Quicksall Jewelry Company, of Litchfield,

Ill., has changed its name to the Harvell-Randlee
Jewelry Company, and the location of the prin-
cipal office has been changed from Litchfield to
Springfield, Ill. This concern has several jewelry
stores in different places in Illinois.
Max Weiss, of Weiss & Fassett, returned

recently from a two weeks' trip through the
southwest. He left on October 3 for a ten days'
trip through the same territory.
M. Stiffelman & Co. are arranging to make

alterations in their place and they will begin
shortly. M. Stiffelman, of this firm, will leave
about OctobeF 15 on a two weeks' western trip.
B. Stiffelman returned October 5 from a week's
trip to St. Paul, Minn.
Ralph Loewenstein, of the R. Loewenstein Jew-

elry Company, left October 9 for a two weeks'
trip through the southwest. Milton B. Loewen-
stein, of this firm, returned recently from a two
weeks' trip through the south.

J. T. Parker, a jeweler of Murray, Ky., was
married recently and was a visitor here with his
bride on their wedding trip.
Joe B. Moore, traveler for the Elliott Jewelry

Company, returned September 30 from a three
months' trip through the west. He left October 2
on a long trip through the same territory. A. G.
Matdson, traveler for the same concern, left the
latter part of September on a long trip through
Illinois and then west, and Al P Wolff on a two
months' trip through the south. Arnold Hage-
now, salesman for this firm, has resigned.
W. J. Beard, traveler for the Aller-Wilmes

Jewelry Company, returned September 28 from a
three months' trip through Illinois, Iowa, Mis-
souri and Nebraska. He left October 5 on a
month's trip through Illinois.
0. L. Tribble, traveler for the Weidlich Jewelry

Company, is now on a three weeks' trip through
southwest Missouri and Oklahoma. W. E. Garcia,
traveler for the same concern, left October 5 on
a two months' trip through Louisiana, Mississippi,
Georgia and central Tennessee.
Morris Bauman, traveler for the L. Bauman

Jewelry Company, returned October 7 from a six
weeks' western trip.
L. Harris, president of the Harris Diamond

Importing Company, was presented with a ten-
pound boy on Monday, October 2. All doing
well.

Visiting buyers here recently were D. Lamer
and wife, El Paso, Texas ; Ad Zimmerman, War-
rensburg, Mo. 

' 
• A. H. Choudet, Prairie du Rocher,

Ill.; T. Ben Turnbaugh and wife, Bloomfield,
Mo.; A. S. Higbee, Roodhouse, Ill.; E. E. Laflin,
Charleston, Mo. ; Robert Monahan, manager of
the Pearce Jewelry Company, Gillespie, Ill. ; L. G.
Newton, Newton Jewelry Company, Vienna, III.;
George A. Young, Moberly, Mo.; S. G. Linn, Linn
Bros. Jewelry Company, Denison, Texas ; F. Deni-
zet, Perryville, Mo.; Mr. Pilcher, St. James, Mo.;
V. Vulbrock, New Minden, Ill.; H. E. Gewe,
Nashville, Ill.; M. Hendler, Staunton, Ill. ; R. L.
Arth, Collinsville, Ill.; E. Thomasson, Quincy,

; Otto Rink, Carlyle, Ill.; H. Leffler and wife,
Hayti, Mo.; George L. Hale, Bridgeport, Ill.; C. L.
Glines, Harrison, Ark.; B. M. Echols, McLeans-
boro, Ill.; B. Massie, Granite City, Ill.; Roy
Goulding, Alton,
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Gold-Filled Watch Cases
ACK of every "Crescent" and
"Jas. Boss" case that is made
stands the most progressive
policy in the watch-case trade:

To supply the jeweler a well-rounded
and dependable line that he can sell to
his customers in all confidence.
This policy has been maintained for
fifty-seven years.
It has won the public respect and trust
for the "Crescent" and "Jas. Boss" goods.
The way to profit by it is to redouble
your activity in featuring these goods.

TRADE MARK

"CRESCENT " GOLD-FILLED
Reg.U.S.Pat.Off.

TRADE MAR(

"JAS. BOSS" GOLD-FILLED
Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY
ESTABLISHED 1853
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GOLD FILLED
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JAS. BOSS
GOLD FILLED

Reg.U.S.PaLWE

This is a Crescent gold-filled watch case
enlarged to show detail. You will find

  "gold-filled" watches sold by all sorts of
jewelers at all sorts of prices.

If you buy on price or guarantee stamp you are pretty sure to get a shoddy case.
You can tell a reliable case by the depth of the engraving and engine-turning

—and by the " Crescent" or "Jas. Boss " trademarks stamped inside.
Deep engraving always indicates a thick gold-wearing surface. In a trashy

case the gold is not thick enough to stand deep cutting. The design is shallow
cut or merely burnished on.

Don't be misled by irresponsible " guarantees " stamped inside the case.
A true warranty of value and service is the " Crescent" or 'Jas. Boss " trademark.
They are standard with the fine jewelry trade and have been for fifty years.

The Keystone Watch Case Co.
Established 1853

Philadelphia

This is a reproduction of the Keystone announcement to the consumer, which appears in allthe leading magazines for November, 1911, and reaches Thirty Million readers—
your customers among them.
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TOLEDO

pall Wedding Season Stimulates Local Jewelry Trade-24-Karat Club Holds
Annual Meeting—Prominent Jeweler Entertains Clerks—News of the
Local Jewelry Trade

Toledo, October I.—Trade for the fall season
is opening up quite briskly in Toledo, and the
stores generally are being well patronized. Dia-
monds, medium and large size, of good quality
are moving well, and silverware, both hollow and
flat, has been enjoying an upward soar, as the
fall wedding season is now at its zenith.
Watches and novelties are also enjoying a good
demand. Christmas buying has begun earlier
than ever before in the history of the city, due
perhaps in a measure to the newspaper campaigns
advocating early Christmas shopping which have
been conducted here for the past couple of years.
Whatever the cause the fact remains that there is
considerable Christmas shopping already being
done here, and nearly all stores have many
articles already laid away for holiday gifts.

Jeweler Entertains Clerks

An innovation in the jewelry business in
Toledo was instituted Friday evening by Presi-
dent J. J. Freeman, of the J. J. Freeman Corn-
pany, when he entertained all the clerks of the
big store at a dinner at the Boody House prior to
a business conference held at the store later in
the evening. This conference was an informal
affair in which all were invited to take part. If
any employee of the store had an idea of any
kind that might be of value to the management
he or she was expected to present it at this
meeting, the idea being to get the employees and
management in touch with each other so that all
can work together in greatest harmony for best
results. "What I want to do," said Mr. Free-
man, "is to get everybody to realize that the
store's interest is the employee's interest also, and
if the store can be run more economically, or if
we can sell more goods and expand into larger
business, this all means we can pay better sal-
aries and every employee will reap a benefit."
Mr. Freeman read a very helpful and instructive
paper at this meeting entitled "Skill, Tact and
Diplomacy in Business." The employees of the
store are quite enthusiastic over the innovation
and took a deep interest in the business part or
the evening as well as enjoying the dinner.
One of the attractions at the Comlossy jewelry

store on Madison avenue is a sweet-voiced little
yellow canary bird which enjoys the distinction
of being the favored pet of Mr. Comlossy. This
bird, although a female, is a beautiful singer,
which is a rarity in the bird world. The delicate
little lady is by no means chary of her gift and
often sings happily by the hour. A peculiarity of
the canary is that, no matter how deep in the sulks
she may be, whenever a lady enters the store and
begins to speak Miss Canary tilts her head this
way and that and then begins to chirp, her first
"sweet-sweet" invariably being followed by her
exquisite song. This never fails to attract atten-
tion and many go to the store just to see the
bird and hear its melody. Some time ago the
bird presented its master with fourteen baby
birds, some of which were sold and some of
which were presented to friends. After this feat
Madame Canary was separated from her mate.
Carl Irwin, traveler for the C. J. Oliver Com-

pany, of New York, is spending a few days at his
home in this city.
The Judd-Gross Company reports business in

all lines as good, and repair business is extraor-
dinarily heavy with this concern. Christmas
shopping is also reported unusually heavy for
this season of the year.

24-Karat Club Holds Meet

The members of the 24-Karat Club held a
meeting last week at the Commerce Club rooms.
There was a large attendance and considerable
business was transacted. Numerous matters of
interest to local jewelers were discussed.

"Talking of advertising," said A. J. Heesen,
Summit street jeweler, the other day, "I don't
think I ever had anything to attract more atten-
tion and create more comment than the little
catchline which I used in Toledo street cars
this season, 'Hasten to Heesen I' Not a day
passes but people repeat that line to me in some
form. It seems to have caught the public fancy,
and there is no question but that it has brought
me considerable business. I believe in the power
of suggestion and believe it can be used advan-
tageously in advertising."
William F. Broer, of the Merrill-Broer Corn-

pany, recently purchased a seven-passenger tour-
ing car, a 1912 model Cadillac. All Mr. Broer's
spare moments since the purchase have been spent
in the car.
The Swigart Optical Company has recently

added a repair department to its establishment.
Business with this concern has been heavy and
orders are coming in satisfactorily from all over
its territory.
Roulot & Son, manufacturing jewelers, are now

comfortably located in their new quarters on
Superior street, where they have a complete shop
fitted out with all the new and up-to-date ma-
chinery necessary in the business. Six men are
employed, and the establishment occupies • a floor
space 24 by 114 feet. The head of the company
has been in business in Toledo since 1877. A
short time ago Mr. Roulot bought out his part-
ner, Mr. Housel, and made his son a partner in
the business.
The Merrill-Broer Company recently added a

complete line of sterling silver loving-cups rang-
ing in price from $35 to $15o. The line was
added owing to the great demand for this class
of goods which has recently been coming in from
factory employees, clubs and business men.
Already a number of flattering sales have been
made.
A number of local jewelers, members of the

Knights Templar, attended the state conclave at
Dayton, Ohio. Among them were George Kapp
Jr., captain-general of the St. Omar Company, of
the George Kapp Company, and A. R. Perry, head
clerk of the Merrill-Broer Company.
Miss Mabel Oliver, an employee of the William

Broer Company, of Summit street, is spending
her vacation with Canadian friends.
Jay Williams, traveler for the Merrill-Broer

Company through Michigan and Indiana, is back
from his first fall trip and is fairly loaded with
orders for a general line of jewelry, with the
accent on la vallieres and pendant necklaces.

Maurice, the fifteen-year-old son of L. C. Dye,
a former jeweler of McComb, Ohio, has mys-
teriously disappeared from his home. Every
effort to locate the lad has thus far proved futile.
It is thought that he may have joined the navy,
as he intimated some time ago to some boy
friends that such was his ultimate intention.
Gus Warnke, the genial watchmaker at the

George Kapp jewelry store, recently purchased a
fifty-acre farm on the Bay Shore. Mr. Warnke
expects to employ a man to run the farm, and also
eypects to spend some of his leisure time there.
Mr. Warnke also owns a fine farm in Canada.
The William Broer Company reports business

good in watches and in diamonds of medium size.

The Merrill-Broer Company has recently added
a stenographer to its corps of employees, Miss
Walsh having accepted this position. Formerly
the stenographic work was done by the book-
keeper of the concern, but business has grown to
such proportions that the double duty is no longer
a possibility.
A. J. Heesen reports business as good in gen-

eral lines and says that many Christmas pur-
chases have already been laid away for early
shoppers.
The George Kapp Company has enjoyed the

biggest season's business in sterling silver it has

1993

ever known. The many fashionable fall wed-
dings have been responsible for some of this
exceptional demand. Just at present novelties are
selling well. The employees of this store for the
past three weeks have been hard at work getting
the new lines recently taken on into shape for fall
business. This work is nearly completed and the
new goods will soon be on display in the hand-
some new store so eminently qualified to set off
their beauties.
President J. J. Freeman and Treasurer Kratt,

of the J. J. Freeman Company, expect to leave
October 15 for a trip to New York City, when
business and pleasure will be combined. Mrs.
Freeman will be a member of the party.
Louis Comlossy, the Madison avenue jeweler, is

delighted with the success of the new art depart-
ment recently instituted at his store. Another
pleasing feature is the fact that of all the works
of art which adorn the walls at this store none
has sold as well as the pastels and oils done by
Mrs. Comlossy. Several of her pieces, especially
marine scenes and fruit pieces, have attracted the
attention of local connoisseurs and have resulted
in a number of flattering orders.
"Well," said J. J. Freeman genially, "everybody

is back from vacations, everybody is working to
beat the band and we have more business than we
can attend to. Silver and cut glass are moving
well, and diamonds, large and medium-size
stones, have been in good demand; and the im-
ported novelties purchased by Mr. Hascall on his
recent European trip are going splendidly, many
of these being already laid away for Christmas."
The third floor of the Freeman store is being re-
decorated and new fixtures are being added for
the proper display of a large stock of brass and
bronze goods, marble, statuary, lamps, smoking
articles, desk sets, etc. The decorations are in
Tiffany designs in a beautiful bronze green, har-
monizing beautifully with the articles on display.

Trade Member on School Board.

Edward D. Libbey, president of the Libbey Glass
Company, will qualify as a member of the Toledo
school board at a special meeting within a few
days, taking the place of Irving Macomber, who
recently resigned. Mr. Libbey will also stand for
nomination as member of the school board at
large. Under the present appointment Mr. Lib-
bey will serve as member of the board approxi-
mately three months. Besides being president of
the Libbey Glass Company and the Owens Bottle
Company, Mr. Libbey is head of the Toledo
Museum of Art.

Ode to the Wayfarers' Clock

Indianapolis, October 12.—This city has many
public clocks of many kinds and sizes, but it is
doubtful if any of them is consulted as frequently
and as anxiously as the old street railway clock
that hangs, in a shabby case, on the corner of an
old building at Washington and Illinois streets,
a point where all the city street cars pass. The
following is taken from a recent issue of the In-
dianapolis News:

The Wayfarers' Clock
I am the Wayfarers' Clock. My face
Beams all day on this transfer place;
Gleams all night on the street below,
Watching the wayfarers come and go.
Youths and veterans, nuns and clerks,
Cads and constables, shams and shirks;
Maids and matrons, men of affairs,
And a gloomy array of human bears.
All with their minds made up to see
What multiplied faults repose in me.

It isn't a joy—though no disgrace—
To be a clock in a public place,
For here at the transfer point I find
I'm either too fast or far behind.
If late in the night, when owl cars run,
Then I'm as slow as a son-of-a-gun;
But if in the day and school time's near,
"That doggoned clock's too fast," I hear.
Day after day it's the same old song—
The Wayfarers' Clock is always wrong!

If papers are late the newsboys say:
"De corner ticker is off today."
If street-car crews run fast or slow,
The responsible party is me, you know.
If—oh, the ifs would cover a block
And each be a knock on the corner clock.
Yes, sir, I'm sorry you missed your car,
So stand out there where the knockers are
And do me a favor—I know you will—
Take the next car up—it's marked Crown Hill!
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A Sample of Cando Silver Polish
CANDO CANDO
The Reliable

Silver Polish

You can't afford to
tamper with your repu-
tation by selling an in-
ferior grade of Silver
Polish. YOU need the
bestthe market affords.
YOUR customers will
judge the quality of
YOUR SILVERWARE
by the performance of
a SILVER POLISH to
keep them bright and
looking as good as new.

The Reliable
Silver Polish

CANDO SILVER
POLISH will accom-
plish this. It is not a
guesswork preparation
full of grit, which
scratches and destroys
the article on which
it is used—it is a care-
fu Ilycompounded prep_
aration guaranteed to
do the work in less
time, without scratch-
ing, and will bring the
silverware back into its
shiny state, looking as
good as new.

Backed by TWENTY YEARS' Continuous Sale.
We want YOU to try this SILVER POLISH, SO
WRITE TODAY for SAMPLES and PRICES

PAUL MANUFACTURING COMPANY
36-40 FULTON STREET, BOSTON, MASS.

—with your name and address
and we will send you free a
copy of the 1912 Great American
Jewelers' Catalogue. There are
dozens of other jewelry cata-
logues, but only one Great Ameri-
can. You buy postage stamps
for the service they render you.
The Great American renders you
an equally essential store service
and you get it for the asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio.

CELLULOID
RING TRAYS

For Sale by
E. & J. Swigart - Cincinnati
Benj. Allen & Co. - Chicago
A. C. Becken Co. - "
M. Sickles & Sons Phila.
J. B. Bechtel Co. - "
NVolfsheim & Sachs • N.Y.
R. L. & M. Friedlander "
L. Auguss & Son . "
Aisenstein & Woronock "
Miles & Fine Bros. — "
Nordman Bros. - San Francisco
and by the sole manufacturers

H. B. SOMMER & Co.

Size. 8%.1 x 5%

Pure white celluloid—dull finish
Ebonized frames—rounded corners

No. 30 L, for 30 Lady's Rings - $1.50
No. 36 B, " 36 Band " . 1.75
No. 48 A, " 48 Baby " 1.75

- 612 Arch Street, Philadelphia, Pa.

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

TRADE

1850

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK
Makers of GOLD CHAINS of every kind
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KANSAS CITY

Great Throngs of Out-of-town People Visit City During Annual Fall Festivities.
Business, However, Not as Good as in Previous Years—Trade Callers
Numerous—News of the Local Jewelry Trade

Kansas City, October IL—An unprecedented
attendance of out-of-town visitors marked the
Jnnual fall festivities of Kansas City which began
Jctober 2 and continued through that week. Of
.hese thousands of guests a very large proportion
were merchants from the towns and cities in
Kansas City's trade territory, and more visiting
jewelers were entertained by local houses than
ever before. Indeed, it was almost like a jew-
elers' convention. All of the jobbing houses,
manufacturers and wholesalers kept open house,
and practically all of . the traveling men were
called in from the road to help in the week's
entertainment. The general features of the fes-
tivities consisted of the Priests of Pallas' elec-
trical parade the night of October 3, the Priests
of Pallas' ball on Wednesday night, the inter-
national balloon race for the James Gordon Ben-
nett trophy on Thursday afternoon and the
carnival ball Friday night. All of the jewelry
houses that were favorably situated for viewing
the parade of Wednesday evening kept open and
afforded accommodations for their out-of-town
friends.

Trade Not as Good as Usual

In spite of the very large gathering of jew-
elers, however, the trade was not as brisk as in
former years. The visitors were bent upon hav-
ing a good time, but they were very conservative
in their buying. What trade there was consisted
in replenishing stocks of staples such as cut glass,
plated ware and small jewelry in inexpensive lines.
The material departments in all of the jewelry
houses did an exceptionally good business, which
Kansas City jewelers always take as an indication
of coming improvement.
The general situation in the southwest is far

from satisfactory. In spite of an optimistic spirit
that is everywhere evident there is an underlying
feeling of uncertainty that is curtailing develop-
ment and expansion.
M. S. Murray, Texas traveler, and W. C. Schu-

mann, Oklahoma traveler, for the C. B. Norton
Jewelry Company, were in the house carnival
rweesepkechtivelepitnegrrtiotorieentertain the visitors from their

Miss Jane and Miss Jessie Dillon are new
employees of the Meyer Jewelry Company.
Sam Bloom and Cal Filholm, travelers for the

Meyer Jewelry Company, have started on their
,econd fall trip through the southwest.
Mrs. Anna Gillaland, formerly manager of the

material department of the Baldwin-Miller Com-
(piaonmyp, 

Company.
C. 

is now first assistant in the
material department of the C. B. Norton Jewelry

C. B. Hall and family, of Lebo, Kan., spent
carnival week in Kansas City.

J. R. Mercer has moved into his new store,
,014 Grand avenue, in a building that has under-
:one extensive alterations. The new storeroom
,f Mr. Mercer is one of the most beautiful in the
west. The decorations and fittings are especially
interesting, because everything was designed and
:nade in Kansas City. The woodwork and cas-
nip are of exquisitely finished oak, the effect
being hutallryo uagrhtiosutitc on account  of unbrokeni 

effect 

Robbers in Louisville, Neb.

, Robbers entered the jewelry store of Mike
ritsch at Louisville, Neb., the night of Septem-

'Tr 29 and blew open the safe, getting away with
thousand dollars in watches and money. The

robbers had previously broken into an elevator
and stolen tools which they used in wrecking the
safe in the jewelry store. The work is thought
to have been done by the same gang of yeggmen

her 
called upon the wholesale houses, buying for

er at 

father.

ted to rob the Farmers' State Bank at
Wabash, Neb., September 24.

and called 
Kan., visited in Kansas City carnival week

Mrs. M. A. Bolen, daughter of A, Manifold, of

C. W. Flower & Son will open up a new store
at Wakefield, Kan., November 1. The opening
stock was bought in Kansas City.

J. H. Schaffer and wife, of Chanute, Kan., were
visiting in Kansas City the week of October 1.
C. W. Havlecek, of Crete, Neb., recently sold

out his stock to J. J. Buck & Co.
T. S. Simrall, Missouri and Kansas traveler for

D. B. Ward & Co., was in Kansas City carnival
week assisting in entertaining the visitors from
out of town.
Miss Anna McCabe, for several years an em-

ployee of the Meyer Jewelry Company, was mar-
ried October 7 to James A. Visintine, of Chicago.
The Patterson-Evans Jewelry Company, of

Uvalde, Texas, filed an amendment to its charter
increasing its capital stock from $5,000 to $8,000.
R. D. Dawson, a jeweler of Clinton, Okla., filed

a voluntary petition in bankruptcy in the federal
court September 22, giving his liabilities as
$2,555.43 and his assets at $6,376.85, including
$3,000 insurance.
Prude Firstenburger, Nebraska traveler for the

Woodstock-Hoefer Watch and Jewelry Company,
was in Kansas City the week of October 8 select-
ing a new stock, and will start out October 15 on
his second fall trip.

Many Trade Callers in Town

The following called at the wholesale houses
last month: 0. M. Atwood, Clifton, Mo.; A.
Biggs, Iola, Kan.; J. H. Hall, Bartlesville, Okla.;
Gus Carlson, Linsburg, Kan.; J. G. Bellamy,
Slater, Mo.; A. L. Cline, Wellsville, Kan.; W. C.
Cassity, Purdom, Mo.; C. B. Hale, Lebo, Kan.;
W. H. Breadwell, La Cygne, Kan.; Henry Beis-
senherz, Concordia, Mo.; Frank Pfeiffer, Parsons,
Kan.; W. W. Whiteside, Liberty, Mo.; E. Parker,
Gilman City, Mo.; Charles Jahn, Enid, Okla.;
Arthur Marks, Lawrence, Kan.; F. E. Pirtle,
Council Grove, Kan.; Arthur Sanderson, with
W. T. Peters, Eureka, Kan.; F. W. Holmes,
Sayre, Okla.; D. W. Hicks and son, Iola, Kan.;
Harry Hall and wife, Carthage, Mo.; F. R. Ire-
land, Wellsville, Kan.; E. T. Merriman, Smith
Center, Kan.; Fred Ritter, Leavenworth, Kan.;
M. F. Koehler, Parsons, Kan.; A. Roberts, Mc-
Cune, Kan.; L. M. Summers, Wheaton, Kan.;
John Recht, Norton, Kan.; P. P. Snider, Newkirk,
Okla.; C. W. Frodsham, Savannah, Mo.; A.
Wolfert, Downs, Kan.; H. B. Johnson, Ozark,
Mo.; Mrs. J. C. Koller, Fort Smith, Ark.; C A.
Riggs, Hartfort, Kan.; C. E. Powers, Marquette,
Kan.; J. H. Whiteside, Liberty, Mo.; E. L. Crane,
Humboldt, Neb.; A. Zurcher, Marceline, Mo.;
C. Wollgast, Galena, Kan.; J. Y. Potts, Mar-
celine, Kan.; H. S. Zinn, Hutchinson, Kan.; F. R.
Collumber, Eldon, Mo.; L. E. DeLanty, Parkville,
Mo.; M. B. Shaw, Stillwell, Okla.; J. M. Coffman,
Salisburg, Mo.; Ed A. Rhodes, Neodesha, Kan.;
C. H. DePue, Gilead, Neb.; J. B. McDearman,
Carterville, Mo.; George H. Church, Oak Grove,
Mo.; Carl Hunnius, Leavenworth, Kan.; R. L.
Searfoss, Odessa, Mo ; H. E. Lyons, Albany, Mo.;
Theodore Rosengren, Seymour, Iowa ; W. F. Ash,
Havens, Kan.; August Meyer and son, Grand
Island, Neb.; N. Jordan, Windson, Mo ; W. H.
Robb, Washington, Okla.; M. E. Schmidt, Gime-
lich, Mo.; J. H. Van Kirk, Campbell, Neb.; J. H.
Schaffer, Chanute, Kan.; G. M. Winsted, Hutch-
inson, Kan.; J. R. Jeffry, Nortonville, Kan.; P. R.
Miller, Calhoun, Mo.; E. Costello, Pleasanton,
Kan.; G. I. Goodrich, Unionville, Mo.; W. H.
Pontius, Anthony, Kan.; J. E. Van Laeys, Topeka,
Kan.; S. Spalding, Solomon, Kan.; Roy Reed,
Grand Island, Neb.; D. D. Johnson, Sedgwick,
Kan.; J. 0. Stott, Paola, Kan.; Fred Dryden, Lees
Summit, Mo.; Walter Sperling, Seneca, Kan.;
A. E. Brehm, Attica, Kan.; I. J. Kinyon, Bern,
Kan.; C. W. Penn, Centralia, Mo.; Roy King,
Superior, Neb.; 0. A. Fick, Collinsville, Okla.;
C. E. Anderson, Pleasanton, Kan.; G. Dabney,
Carlson Jewelry Company, Richmond, Mo, ; J.
Crane and son, Fort Scott, Kan.
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DALLAS

Everybody Interested in Preparations for the
State Fair—Jeweler Has Bad Fire—Local
Trade Improves—Here and There in the

Trade

Dallas, Texas, October To.—This city is astir
with preparations for the big state fair, which
opens October 14. This, the greatest state fair
in existence, is participated in by people from all
parts of the United States, and never fails to be
a great source of pleasure to all who visit the
city during this time. The various exhibits serve
not only as a source of pleasure to the many
visitors but in many instances they are a means
of instruction and are well worth the time given
them. Greater efforts have been put forth this
year than ever before to make this fair a success,
and the results of these efforts will doubtless be
realized within the next two weeks.

Cooper Jeweler in Town Buying Stock
0. W. Simmons, a well-known jeweler of

Cooper, Texas, was a heavy loser in the recent fire
at that place which destroyed several buildings.
He was in Dallas recently purchasing a new stock
of goods and will be well prepared to take care
of his trade.
The little daughter of B. Booth, one of the

leading jewelers of Temple, Texas, is suffering
intensely from a bad case of blood poison. We
hope for the little girl a speedy recovery.
John C. Jones, of Tucumcari, N. M., who for

several weeks has been in the sanatorium in Kan-
sas City, has recently returned and is now at the
bench again.
S. R. Glidewell, of Whitewright, Texas, was in

Dallas recently purchasing an abundance of new
material to replenish his stock, which for the most
part was swept away by the recent fire at that
place. He now has a very attractive store and
will enjoy a good trade once more, undisturbed,
we hope.

J. H. Huff has recently opened up a nice jew-
elry store at Comanche, Texas, and his many
friends wish for him unlimited success in his new
enterprise.

J. T. Wilson, of Navasota, Texas, was in
Dallas recently looking over the fall goods and
making some purchases.

J. W. Newman, of Kemp, Texas, was in the city
recently calling on the trade and making such
purchases as he needed to complete his stock of
jewelry and material.

I. C. Dannelly, who for some time has been
located on Main street, has moved to new quar-
ters on South Ervay street, where he is enjoying
a fine trade.
H. C. Dunkerley, of Ennis, Texas, was a

recent visitor to the City of the Hour.
W. 0. Odeneal, who was formerly located at

/004 Main street, has moved into new quarters on
North Ervay street.
Mr. Harrington, a well-known jeweler of

Wharton, Texas, was in the city recently calling
on the trade and making such purchases as he
needed.

Salesman Has Blood Poison

W. J. York, traveling salesman for the
Houghton-Reardon Company, of this city, was
forced to return to Dallas on account of an attack
of blood poison, resulting from a serious accident
to his foot. He is receiving the careful attention
of the most skilled physicians in the city, and his
friends hope for him a speedy recovery.
George E. Cordill, of Lone Oak, Texas, was in

the city recently on business.
Young Mr. Coulson, who has been in Dallas for

the past three months taking a course in engrav-
ing, has returned to his home in Greenville.

J. P. Oliver was in the city recently making a
few purchases. He brought his daughter here
from Hearne to have an operation on her throat.
We hope for the young lady a successful oper-
ation and speedy recovery.

J. F. Sharp, of Leonard, Texas, was in the city
recently making a number of purchases for his
jewelry store in that city.
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St. Paul and Minneapolis, October 12.—There
has been but little change in business in this sec-
tion during the last two weeks. There have been
several heavy rains this fall, and from all indica-
tions it will be the wettest fall this section has
experienced in several years, but owing to the dry
weather last summer and winter and a part of
this summer it makes the rains very welcome
to all.

Several of the jewelers and opticians from
nearby towns were in the Twin Cities during the
last two weeks, and all seem to be very optimistic
in regard to their business prospects. Many of
the retail jewelers have begun to lay in their fall
stock of goods, but others are not buying very
heavily as yet.
F. E. Linch, of Sheldon, Iowa, who has been in

Mexico for the last four or five years, was
recently back at his home, but will return to
Laredo, Mexico, where he will spend about two
months looking after business interests. Mr.
Linch says he was lucky enough to get three sec-
tions of land in the Aquilares oil and gas field
that he is very much pleased with.
John Saxine, of Prescott, Wis., was in the Twin

Cities buying goods and calling on the jobbers.

Jeweler Going to Australia

David C. Jeffery, of the firm of Jeffery &
Harris, Minneapolis, will sail from Vancouver,
B. C., about January io, 1912, for Australia. En
route he will stop at Hawaii and other points.
Mr. Jeffery will take several good American lines
with him and combine business with pleasure.
L. L. Brown, of Prosser, Wash., who for the

last two years has conducted a jewelry business
in that city, recently sold his stock and fixtures
to H. L. McLane.
Emil Gustafson, who for several years has been

connected with some of the leading jewelry stores
in Minneapolis, recently opened a new store at
2203 Central avenue, which is up to date in every
respect. Mr. Gustafson is a Minneapolis boy and
has many friends who stand by him loyally.

I. W. Marx, of D. Marx's Sons, St. Paul, was
recently in Belle Plaine, Minn., visiting his
brother.
Aaron Poupenay, president and manager of the

Western Manufacturing Company, of Minneap-
olis, died September 13 in Northwestern Hos-
pital. He was operated upon August 28, but the
operation failed to restore his health. Mr.
Poupenay was formerly a commercial traveler for
a number of years, and several years ago he sus-
tained an accident from which gangrene ensued,
and he was laid up for several months and under-
went several operations. He has been manager
of the Western Manufacturing Company, which
has done a wholesale business in the Lumber
Exchange for a number of years. He was sixty-
four years old, and leaves a widow and two
daughters.
Peter M. Mark, of Fosston, Minn., was in the

Twin Cities recently calling on the jobbers.
J. C. Gerde, of St. Peter, Minn., was one of the

out-of-town retailers seen in the Twin Cities dur-
ing the last two weeks. Mr. Gerde was buying
some new fixtures for his store. He reports
business as being good and says prospects were
never better. He is enlarging his stock.
C. H. Eversole, formerly with F. A. Hardy &

Co., of Chicago, has assumed the management of
the Twin City Optical Company, of Minneapolis.
That he will make a success of it goes without
saving, for his personality and his long years of
valuable experience assure success. Already his
presence is felt in the different departments.
R. C. Wilson & Son, of Garfield, Wash., re-

cently moved into their new store. They have
installed new fixtures and have a very up-to-date
store.

Frank A. Ubel, of 478 Wabash street, St. Paul,
has a new front in his store which is quite an
improvement.
S. H. Clausin, of S. H. Clausin & Co.

' 
Minne-

apolis, recently made a business trip to Chicago.
Erick Melin, Cambridge, Minn. who has been

doing repair work only, was in tlie Twin Cities
recently and bought an opening stock of goods,
and will open up a retail store at that place.

Mowrey Moving Into New Quarters

W. E. Mowrey, St. Paul, who has just com-
pleted his new building in the Midway district, is
moving his refining and assaying plant to the new
quarters. Mr. Mowrey will have practically all
new machinery in his new plant, and it is the
most modern that can be had. He deserves the
loyal support of the whole northwest in bringing
to their midst an enterprise such as he is opening
up. There will be nothing along the line of
refining and assaying that he can not do. He has
had many years' experience at this work.
E. J. Sloan, of Sloan Brothers, 482 Wabasha

street, St. Paul, has just returned from a two
weeks' vacation at Ironwood, Mich., where he was
visiting friends and relatives. R. Sloan, of Iron-
wood, Mich., father of the Sloan brothers, St.
Paul, has returned home after a two weeks' visit
in the Twin Cities, combining business and
pleasure.
C. A. Nelson, of Willmar, Minn., was in the

Twin Cities during the last two weeks buying his
fall stock of goods and looking after other busi-
ness interests.
George Young, formerly with the Paegel Jew-

elry Comnany, Minneapolis, has opened a retail
store at Terry, Mont.
Mr. and Mrs. Thomas Gaskell, of St. Paul, have

been called to Pittsburgh, to the bedside of their
daughter, who took suddenly ill following the
death of her little four-year-old daughter. Ches-
ter Gaskell has charge of the store during his
father's absence.
C. A. Sauer, of Aberdeen, S. Dak., was recently

married to a Miss Jones, of Minneapolis. The
wedding took place at the home of the bride.
Mr. Winterheim, of Kenyon, Minn., who has

just completed a course in the Stord School of
Watchmaking, St. Paul, has been buying an open-
ing stock of goods and will open a new store at
that place.
Herman L. Meyers, formerly of Morristown,

S. Dak., has moved to Stamford, Mont.
J. P. Hoeltgen, optician with Sloan Brothers,

St. Paul, has gone to Belle Plaine, Minn., to look
after business. Mr. Hoeltgen was formerly in
business at Belle Plaine.
F. W. Seaman, of Hastings, Minn., was one of

the out-of-town retailers seen in the Twin Cities
calling on the jobbers during the last two weeks.
George W. Wooley, the well-known St. Paul

manufacturing jeweler, has returned from a hunt-
ing trip in North Dakota and reports having had
a fine trip.
M. D. Lonergan, of Grantsburg, was calling on

the Twin City jobbers during the past two weeks,
buying goods and attending to other business
matters.
A. J. Metzger, Cornallis, Ore., who recently

erected a fine cement business block at that place,
has installed a large street clock in front of his
place of business which stands fifteen feet in
height and weighs over half a ton.

Retailers Come to the Twin Cities
Following are the names of some of the out-of-

town retailers seen in the Twin Cities during the
last two weeks: Ole 0. Leksell, of Ironwood,
Mich.; Oscar Holmes, Cambridge, Minn.; E. J.
Swedlund, Williston, N. Dak.; J. C. Gerde, St.
Peter, Minn.; Fred Green, Buffalo, Minn.; W. B.
Sharratt, Mapleton, Minn.; F. W. Seaman, Hast-
ings, Minn.; A. G. Anderson, Oakes, N. Dak.;
Peter M. Mark, Fosston, Minn., and C. A. Nelson,
Willmar, Minn.
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PITTSBURGH
(Continued from page 1975)

cient to make much of a noise about, but yet of
a definite type that indicates better trade coming.
Stocks seem low and buying for the holidays
among the retailers is expected to resume in a
few weeks so that it will make the wnoiesaler
quite busy.
Hardy & Hayes' handsome store is making a

beautiful display in the silverware line.
W. W. Wattles is showing some of the most

artistic novelties of recently imported goods
which are usually looked for in that store.

Wholesalers on Business rips

A good many of the wholesalers of Pittsburgh
are absent on business trips. There is an absence
of local buyers too from the larger retail houses,
indicating some activity at least in the eastern
markets.
Thier, Cross & Beam report good trade condi-

tions in the rural sections and an improvement in
the industrial towns where their road men pene-
trate at this time of the year. City trade has
not yet sufficiently revived, they say, to make any
great change as yet so far as factory work is
concerned.
The city of Pittsburgh has recently passed

through one of the great trials of its existence,
the trial of its citizenship on the charge of in-
difference in municipal affairs. The test has
proved that once aroused the people of this city
will seek better things. Nine of the leading busi-
ness men of the community, non-political and
successful men of affairs, have been nominated by
all three parties as the city council for a full term
after three months' trial by gubernatorial appoint-
ment. A clean, business-like administration, de-
void of politics and the disgraceful conditions
existing a few years ago, is to result, and confi-
dence in the future of the city with an awakened
public spirit is on the rise. This one incident
has already acted beneficially to the city. In ad-
dition under municipal encouragement a new com-
mission of manufacturers has been appointed for
developing the city industrially and seeking to
bring diversified industries to this section. A fund
of $25o,000 is being raised to prosecute this work
and aggressive steps are to be taken along this
line.
These things, with a fairly active steel trade

and much new business in sight, and a returning
confidence are causing the old feeling of doubt and
distrust to disappear. In all of these public move-
ments of late the jewelry trade has been active,
much to the credit of the men who have in years
past lain dormant so far as civic matters are con-
cerned.

Solitaire Diamond Most
Popular Engagement Ring

An average of 99 out of every too engagement
rings are diamond solitaires. These are plainly
set in a narrow band of gold, with raised effect,
and differ only from one another in the size and
purity of the stone. Occasionally a man wants
something different. Sometimes it will be the
birthstone of his fiancee. Other men will select
a mixed ring, the name of each stone represent-
ing a letter of the name. Square engagement
rings are in favor at the present time.
A solitaire diamond of this shape has small

diamonds set in the sides of the ring itself.
Another engagement ring popular with couples
who take pleasure in defying superstition is a
big, deep-toned opal, set with thirteen diamonds.
Colored stones are not especially in vogue for
engagement rings, but in case the fiancee has
a fancy for a specal stone, as an emerald, tur-
quoise, ruby or opal, it is chosen, sometimes
alone, but usually surrounded by diamonds.
Where an engagement ring must be inexpensive

it is a pretty sentiment to choose a moonstone,
which is supposed to represent good luck. These
are set in an attractive way with filigree silver
around a good sized oval stone. The marking
of an engagement ring varies with the sentiment.
Usually it has nothing more than the initials of
the man and girl connected by the word "to," and
followed by the date.

The Jewelers' Christmas
It is now twenty-five years since we first

started helping the jeweler get ready for the
Christmas season. It is this "getting-ready
period" that largely determines the kind of a
Christmas he will have.

Twenty-five years is a long time to be
working for the jeweler, all of which
proves that our help at this season of
the year has been a great factor in his
success.

9()7

And now when the jeweler is just putting
his finishing touches on his stocks, when he
is getting ready for the Christmas rush to
come, we offer our services for any extra
help he may need.

There is nothing in the line of set rings
desirable for the purchaser that we do not
make, and if any particular styles have been
overlooked we shall be glad to send a choice
selection on approval, if an idea is given of the
styles desired to complete Christmas showing.

EL KAY One-piece Cuff Button
Our Unquestioned GuaranteeAnd while we have been hard at work during these

twenty-five years producing the finest quality of rings we
have also been doing a lot of thinking and experimenting.

And this thought and these experiments have not been
without pleasing results. There is no satisfaction like that
which comes from work well done.

Our EL KAY CUFF BUTTONS have outsold all our
expectations and we have found ourselves working overtime
to keep up with our orders. The reason for the wonderful
success of EL KAY BUTTONS is not hard to find.

They are made without seam or solder from one single
solid piece of gold. EL KAY BUTTONS are beautifully
designed and constructed so as to give the cuff the correct
setting. They are easy to insert and remove and cannot slip
out.

" These Cuff Links are indestructible, except
through accident, when they will be exchanged
without expense, at any time, through any
jeweler."

This guarantee is an absolute protec-
tion for the purchaser and jeweler.

IF YOU HAVE NOT SEEN
THESE REMARKABLE NEW
BUTTONS, fill out the coupon
herewith and we will see that
you are quickly supplied
with samples, on approval.

Date

Joseph L. Herzog & Co.
45 Rose St.. New York

Gentlemen:
Please forward

at once on memorandum
samples of your EL KAY One-

piece Cuff Buttons.

Name.

Street Address .

Town  State

JOSEPH L. HERZOG & CO., Makers of L K Rings 
45-51 ROSE ST., Car. Doane

NEW YORK
(REG. U. S. RAT. OM) 
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St. Paul and Minneapolis, October 12.—There

has been but little change in business in this sec-

tion during the last two weeks. There have been

several heavy rains this fall, and from all indica-

tions it will be the wettest fall this section has

experienced in several years, but owing to the dry

weather last summer and winter and a part of

this summer it makes the rains very welcome

to all.
Several of the jewelers and opticians from

nearby towns were in the Twin Cities during the

last two weeks, and all seem to be very optimistic

in regard to their business prospects. Many of

the retail jewelers have begun to lay in their fall

stock of goods, but others are not buying very

heavily as yet.
F. E. Linch, of Sheldon, Iowa, who has been in

Mexico for the last four or five years, was

recently back at his home, but will return to

Laredo, Mexico, where he will spend about two

months looking after business interests. Mr.
Linch says he was lucky enough to get three sec-
tions of land in the Aquilares oil and gas field
that he is very much pleased with.
John Saxine, of Prescott, Wis., was in the Twin

Cities buying goods and calling on the jobbers.

Jeweler Going to Australia

David C. Jeffery, of the firm of Jeffery &
Harris, Minneapolis, will sail from Vancouver,
B. C., about January io, 1912, for Australia. En
route he will stop at Hawaii and other points.
Mr. Jeffery will take several good American lines
with him and combine business with pleasure.
L. L. Brown, of Prosser, Wash., who for the

last two years has conducted a jewelry business
in that city, recently sold his stock and fixtures
to H. L. McLane.
Emil Gustafson, who for several years has been

connected with some of the leading jewelry stores
in Minneapolis, recently opened a new store at
2203 Central avenue, which is up to date in every
respect. Mr. Gustafson is a Minneapolis boy and
has many friends who stand by him loyally.

I. W. Marx, of D. Marx's Sons, St. Paul, was
recently in Belle Plaine, Minn., visiting his
brother.
Aaron Poupenay, president and manager of the

Western Manufacturing Company, of Minneap-
olis, died September 13 in Northwestern Hos-
pital. He was operated upon August 28, but the
operation failed to restore his health. Mr.
Poupenay was formerly a commercial traveler for
a number of years, and several years ago he sus-
tained an accident from which gangrene ensued,
and he was laid up for several months and under-
went several operations. He has been manager
of the Western Manufacturing Company, which
has done a wholesale business in the Lumber
Exchange for a number of years. He was sixty-
four years old, and leaves a widow and two
daughters.
Peter M. Mark, of Fosston, Minn., was in the

Twin Cities recently calling on the jobbers.
J. C. Gerde, of St. Peter, Minn., was one of the

out-of-town retailers seen in the Twin Cities dur-
ing the last two weeks. Mr. Gerde was buying
some new fixtures for his store. He reports
business as being good and says prospects were
never better. He is enlarging his stock.
C. H. Eversole, formerly with F. A. Hardy &

Co., of Chicago, has assumed the management of
the Twin City Optical Company, of Minneapolis.
That he will make a success of it goes without
saving, for his personality and his long years of
valuable experience assure success. Already his
presence is felt in the different departments.
R. C. Wilson & Son, of Garfield, Wash., re-

cently moved into their new store. They have
installed new fixtures and have a very up-to-date
store.

Frank A. Ubel, of 478 Wabash street, St. Paul,
has a new front in his store which is quite an
improvement.
S. H. Clausin, of S. H. Clausin & Co.

' 
Minne-

apolis, recently made a business trip to Chicago.
Erick Melin, Cambridge, Minn., who has been

doing repair work only, was in the Twin Cities
recently and bought an opening stock of goods,
and will open up a retail store at that place.

Mowrey Moving Into New Quarters

W. E. Mowrey, St. Paul, who has just com-
pleted his new building in the Midway district, is
moving his refining and assaying plant to the new
quarters. Mr. Mowrey will have practically all
new machinery in his new plant, and it is the
most modern that can be had. He deserves the
loyal support of the whole northwest in bringing
to their midst an enterprise such as he is opening
up. There will be nothing along the line of
refining and assaying that he can not do. He has
had many years' experience at this work.
E. J. Sloan, of Sloan Brothers, 482 Wabasha

street, St. Paul, has just returned from a two
weeks' vacation at Ironwood, Mich., where he was
visiting friends and relatives. R. Sloan, of Iron-
wood, Mich., father of the Sloan brothers, St.
Paul, has returned home after a two weeks' visit
in the Twin Cities, combining business and
pleasure.
C. A. Nelson, of Willmar, Minn., was in the

Twin Cities during the last two weeks buying his
fall stock of goods and looking after other busi-
ness interests.
George Young, formerly with the Paegel Jew-

elry Comnany, Minneapolis, has opened a retail
store at Terry, Mont.
Mr. and Mrs. Thomas Gaskell, of St. Paul, have

been called to Pittsburgh, to the bedside of their
daughter, who took suddenly ill following the
death of her little four-year-old daughter. Ches-
ter Gaskell has charge of the store during his
father's absence.
C. A. Sauer, of Aberdeen, S. Dak., was recently

married to a Miss Jones, of Minneapolis. The
wedding took place at the home of the bride.
Mr. Winterheim, of Kenyon, Minn., who has

just completed a course in the Stord School of
Watchmaking, St. Paul, has been buying an open-
ing stock of goods and will open a new store at
that place.
Herman L. Meyers, formerly of Morristown,

S. Dak., has moved to Stamford, Mont.
J. P. Hoeltgen, optician with Sloan Brothers,

St. Paul, has gone to Belle Plaine, Minn., to look
after business. Mr. Hoeltgen was formerly in
business at Belle Plaine.
F. W. Seaman, of Hastings, Minn., was one of

the out-of-town retailers seen in the Twin Cities
calling on the jobbers during the last two weeks.
George W. Wooley, the well-known St. Paul

manufacturing jeweler, has returned from a hunt-
ing trip in North Dakota and reports having had
a fine trip.
M. D. Lonergan, of Grantsburg, was calling on

the Twin City jobbers during the past two weeks,
buying goods and attending to other business
matters.
A. J. Metzger, Cornallis, Ore., who recently

erected a fine cement business block at that place,
has installed a large street clock in front of his
place of business which stands fifteen feet in
height and weighs over half a ton.

Retailers Come to the Twin Cities

Following are the names of some of the out-of-
town retailers seen in the Twin Cities during the
last two weeks : Ole 0. Leksell, of Ironwood,
Mich.; Oscar Holmes, Cambridge, Minn.; E. J.
Swedlund, Williston, N. Dak.; J. C. Gerde, St.
Peter, Minn.; Fred Green, Buffalo, Minn.; W. B.
Sharratt, Mapleton, Minn.; F. W. Seaman, Hast-
ings, Minn.; A. G. Anderson, Oakes, N. Dak.;
Peter M. Mark, Fosston, Minn., and C. A. Nelson,
Willmar, Minn.

October 15, 1911

PITTSBURGH
(Continued from page 1070

cient to make much of a noise about, but yet of
a definite type that indicates better trade coming.
Stocks seem low and buying for the holidays
among the retailers is expected to resume in a
few weeks so that it will make the wnotesaler
quite busy.
Hardy & Hayes' handsome store is making a

beautiful display in the silverware line.
W. W. Wattles is showing some of the most

artistic novelties of recently imported goods
which are usually looked for in that store.

Wholesalers on Business 1 rips

A good many of the wholesalers of Pittsburgh
are absent on business trips. There is an absence
of local buyers too from the larger retail houses,
indicating some activity at least in the eastern
markets.
Thier, Cross & Beam report good trade condi-

tions in the rural sections and an improvement in
the industrial towns where their road men pene-
trate at this time of the year. City trade has
not yet sufficiently revived, they say, to make any
great change as yet so far as factory work is
concerned.
The city of Pittsburgh has recently passed

through one of the great trials of its existence,
the trial of its citizenship on the charge of in-
difference in municipal affairs. The test has
proved that once aroused the people of this city
will seek better things. Nine of the leading busi-
ness men of the community, non-political and
successful men of affairs, have been nominated by
all three parties as the city council for a full term
after three months' trial by gubernatorial appoint-
ment. A clean, business-like administration, de-
void of politics and the disgraceful conditions
existing a few years ago, is to result, and confi-
dence in the future of the city with an awakened
public spirit is on the rise. This one incident
has already acted beneficially to the city. In ad-
dition under municipal encouragement a new com-
mission of manufacturers has been appointed for
developing the city industrially and seeking to
bring diversified industries to this section. A fund
of $25o,000 is being raised to prosecute this work
and aggressive steps are to be taken along this
line.
These things, with a fairly active steel trade

and much new business in sight, and a returning
confidence are causing the old feeling of doubt and
distrust to disappear. In all of these public move-
ments of late the jewelry trade has been active,
much to the credit of the men who have in years
past lain dormant so far as civic matters are con-
cerned.

Solitaire Diamond Most
Popular Engagement Ring

An average of 99 out of every roo engagement
rings are diamond solitaires. These are plainly
set in a narrow band of gold, with raised effect,
and differ only from one another in the size and
purity of the stone. Occasionally a man wants
something different. Sometimes it will be the
birthstone of his fiancee. Other men will select
a mixed ring, the name of each stone represent-
ing a letter of the name. Square engagement
rings are in favor at the present time.
A solitaire diamond of this shape has small

diamonds set in the sides of the ring itself.
Another engagement ring popular with couples
who take pleasure in defying superstition is a
big, deep-toned opal, set with thirteen diamonds.
Colored stones are not especially in vogue for
engagement rings, but in case the fiancee has
a fancy for a special stone, as an emerald, tur-
quoise, ruby or opal, it is chosen, sometimes
alone, but usually surrounded by diamonds.
Where an engagement ring must be inexpensive

it is a pretty sentiment to choose a moonstone,
which is supposed to represent good luck. These
are set in an attractive way with filigree silver
around a good sized oval stone. The marking
of an engagement ring varies with the sentiment.
Usually it has nothing more than the initials of
the man and girl connected by the word "to," and
followed by the date.

The Jewelers' Christmas
It is now twenty-five years since we first

started helping the jeweler get ready for the
Christmas season. It is this "getting-ready
period" that largely determines the kind of a

Christmas he will have.

Twenty-five years is a long time to be

working for the jeweler, all of which

proves that our help at this season of

the year has been a great factor in his

success.
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And now when the jeweler is just putting
his finishing touches on his stocks, when he
is getting ready for the Christmas rush to
come, we offer our services for any extra
help he may need.

There is nothing in the line of set rings
desirable for the purchaser that we do not
make, and if any particular styles have been
overlooked we shall be glad to send a choice
selection on approval, if an idea is given of the
styles desired to complete Christmas showing.

EL KAY One-piece Cuff Button
Our Unquestioned GuaranteeAnd while we have been hard at work during these

.venty-five years producing the finest quality of rings we
ave also been doing a lot of thinking and experimenting.

And this thought and these experiments have not been
• Ithout pleasing results. There is no satisfaction like that

ihich comes from work well done.
Our EL KAY CUFF BUTTONS have outsold all our

xpectations and we have found ourselves working overtime
3 keep up with our orders. The reason for the wonderful

slccess of EL KAY BUTTONS is not hard to find.

They are made without seam or solder from one single
solid piece of gold. EL KAY BUTTONS are beautifully

designed and constructed so as to give the cuff the correct
setting. They are easy to insert and remove and cannot slip
out.

" These Cuff Links are indestructible, except
through accident, when they will be exchanged
without expense, at any time, through any
jeweler."

This guarantee is an absolute protec-
tion for the purchaser and jeweler.

IF YOU HAVE NOT SEEN
THESE REMARKABLE NEW
BUTTONS, fill out the coupon
herewith and we will see that
you are quickly supplied
with samples, on approval.

Date .

Joseph L. Herzog & Co.
45 Rose St., New York

Gentlemen:
Please forward

at once on memorandum
samples of your EL KAY One-

piece Cuff Buttons.

Name •  

Street Address  

Town  State  

JOSEPH L. HERZOG & CO., Makers of L K 
Rings 45-51 ROSE ST., Cor. DuaneNEW YORK

(REG. U. S. PAT. OFF.) 

....faco00,44;ff c4ern14.



KARNAK BRASS
A Modern Application of Ancient Egyptian Art

"MORE POPULAR THAN EVER"
is the general verdict on

KARNAK BRASS
We have added many new pieces to the line,
which gives you practically an unlimited assort-
ment from which to select your holiday order.

Our stocks are complete in KARNAK BRASS
as well as in every other line we manufacture.
NOW IS THE TIME TO SEND IN YOUR
ORDER.

Our PHOTOGRAPHIC CATALOGUE is at
your disposal. It will be sent to you by PRE-
PAID EXPRESS upon receipt of your request.
Full line on display at our New York Office, 409 Broadway, and
San Francisco Office, 505-507 Monadnock Bldg., including
ASSYRIAN GOLD and SILVER, Silver-Plated Hollowware and
Flatware, Gold-Plated Clocks, Jewel Boxes and Novelties, Hand-
Hammered Copper and Brass and Wrought Iron, Brass Electric
Portables with Patented Art Shades.

ORIGINATED BY

Perhaps you have not realized, as yet, that
you are looking for a substitute for the old-
fashioned Ormolu Gold which you have
carried in your stock during previous holiday
seasons.

LET THIS ADVERTISEMENT SERVE
AS A REMINDER

that in ASSYRIAN GOLD you will have an
original and snappy line of holiday gifts at
moderate prices to present to your trade.

A postcard will bring our PHOTOGRAPHIC CATA-
LOGUE to you by RETURN EXPRESS PREPAID.

Full line on display at our New York Office, 409 Broadway, and San
Francisco Office, 505-507 Monadnock Bldg., including ASSYRIAN
SILVER, KARNAK BRASS, Silver-Plated Hollowware and Flatware,
Gold-Plated Clocks, Jewel Boxes and Novelties, Hand-Hammered Copper
and Brass and Wrought Iron, Brass Electric Portables with Patented Art
Shades.
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The New Twelve-Size : :
Dueber-Hampden Watches

(Thin Model—Interchangeable)

17 Jewel Adjusted Double Roller Escapement
in Open Face-25-year Filled Cases—now ready
for delivery—SEE THEM.

M Schwab Jewelry Co.
S. E. Cor. Fifth and Race l'Arizs) Cincinnati, Ohio
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Cloisonne Enamel
STERLING SILVER

UR representative has just returned from the
Eg European market, where he has been spend-

-
ing some time in culling out the best ideas in

==
== artistic jewelry enamel..
.=
E We are now prepared to show the classiest line of=

Enamel Goods, far in advance of any on the market.

_--= Everybody that has seen our new FALL LINE

- 

has bought. So wait for our salesman before you

_-= stock for the HOLIDAYS. If you will write us
_--=

- 

we will endeavor to arrange for one of our represent-

atives to show ou the line.

BROOCHES

LOCKETS

BELT PINS

SCARF PINS

PICTURE FRAMES

LADIES' CHAINS

LA VALLIERES

WE MAKE

PENDANTS

FOBS

CUFF PINS

VEIL PINS

NOVELTIES

VEST CHAINS

BON BON BOXES

HAT PINS

LINKS

TIE CLASPS

BUCKLES

STUDS

LAPEL CHAINS

ALMOND SETS

and other European Novelties

e Shepard Manufacturing Co., Inc.
MAIN OFFICE and FACTORY: -

MELROSE HIGHLANDS, MASSACHUSETTS  
 Silversmiths  

  SALESROOMS:   CLOISONNE ENAMEL JEWELRY : SOUVENIR SPOONS

Silversmiths Building, Maiden Lane, NEW YORK
501 Heyworth Building, CHICAGO, ILLINOIS
Gamage Buildings, HOLBORN, LONDON, E. C. MELROSE HIGHLANDS, MASS.
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.An Impressive Arpfleal to m000,000peoplel
These thirteen magazines are read by
people whom you live among. They are
the kind of magazines that are read by
men and women who buy set rings.
These people constitute the masses—the
real backbone of America's manhood and
womanhood.

These magazines with a reading circula-
tion of 50,000,000 go to the homes of
people who are your customers—people
whom you want as customers.

Just for this reason we are advertising in
these various magazines. During the
months of October, November and
December these thirteen famous publica-
tions will carry our story of the W.W.W.
Guaranteed Ring—for the purpose of
suggesting rings as Christmas presents
—for the purpose of suggesting W.W.W.
Rings as gifts for all occasions—for the
purpose of creating a desire in the hearts
and minds of people for a ring—and for

the further and more important purpose
of sending these people to you, the retail
jeweler, for these rings.
This advertising is being done for the
benefit of those jewelers who sell W.W.W.
Rings. The main object of this campaign
is to increase your ring business.
Our cause is such a worthy and pro-
gressive one that it is entitled to the
co-operation of every progressive jeweler.
Co-operate with us by showing, talking
and advertising W.W.W. Rings!
Our personal Advertising Service, the
like of which the commercial world has
never known, is at your service the year
'round, for any cause, on any subject—
without cost to you.
If you want further help in increasing
your business—if you want further help
in making your business a better, larger
and more profitable one, address our
Advertising Department.

Remember that W.W.W. Rings are not merely Guaranteed-Advertised Rings.They are rings that were first made well—then guaranteed and advertised.

6101iitalhie0 artier
Makers of Rings "In Which the Stones Do
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are Specimens of Church Silver
Exhibited at Boston Museum of Fine Arts

-t Craftsmanship by Colonial Silversmiths—Educational Value of Display.

Mostly All the Masters of Note Are Represented—Work of the Highest

Standard—Contents of the Catalog Including Some Interesting Biographies

In view of the widespread revival in art
craftsmanship and the more general interest
taken in the subject by the trade an exhibit
Dow on view at the Boston Museum of Fine
Arts is especially interesting. This exhibit

is a collection of rare specimens of church
silver—the work of colonial silversmiths—
and comprises some
500 objects lent for
the occasion by 125
churches throughout
New England. The
work of the different
silversmiths is shown
ill separate cases and
is described in a hand-
somely compiled cata-
log which will hence-
forth be an important
companion piece to
the illustrated work
on early American
silver published in
1906. The present
exhibition will fur-
nish much of the ma-
terial for a forth-
coming work on
American colonial sil-
ver by E. Alf red
Jones, the best known
of English experts in
this field. A prelim-
inary list of subscrib-
ers for this work
gives a sense of the
expectancy which it
has aroused. Among
the first subscribers
to be enrolled was the queen of England.

ing historical institutions shall have passed
may appear purified both outwardly and
inwardly. If, in fact, as a new and benefi-
cent materialism is teaching us, physical un-
attractiveness is a sign of sin, then not the
least of sinners have been the many godly
men and women of the immediate past who

2003

some sincerely pious and some following
the fashion, even as in 191i—went much to
church and, living or dying, made frequent
and fairly lucrative jobs for the silver-
smiths of their time. Every church, then
as now, aspired to have a fine communion
service. The demand encouraged an art
which, even without the patronage of the
church, would have been important and
creditable, since it was also turned to
domestic production and carried on, in the
main, by wholesome, well-meaning fellows,
who followed sound craft traditions.

These traditions and inherited practices
were, let us contend, perhaps more respon-
sible than the personal morality of the men

for the excellence of
the workmanship now

The Display of Silverware Made By the Famous Paul Revere

The Display as an Education

It may be pardonable, writes F. W. Co-
burn, in the Boston Transcript, to moralize
-m the educational significance of such a
lisplay of colonial church silver. Mankind,
:ts our friend Rabbi Fleischer reiterates, is
incurably religious ; he might add, by no
ileans incurably artistic. The temples in
which the divinities and deities of the race
;ire daily dishonored are appallingly nu-
merous. The greatest service, therefore, to
be rendered by such exhibitions as this is
neither antiquarian nor devotional ; it is an
artistic and moral service.
The two adjectives have indeed over-

lapping connotations. These are days when
many lingering evidences of deep-seated ec-
clesiastical dishonesty, expressed in tawdry
disingenuousness of church architecture and
accessories, afford sorrow to the filial, ser-
mons to the recreant scorner ; and when a
few promises of a worthier ecclesiastical art
offer hope to well-wishers that whatever is
left of the church after this age of challeng-

have mindlessly accepted machine-made
ugliness as passable to symbolize their
finest aspirations for a world beautiful be-
yond.
But the recent order changes. Such

movements as that of the Guild of St.
Dunstan prove a new insurgency against a
shame and reproach standing since all the
arts of design reached their lowest debase-
ment in the middle nineteenth century.
Gothic or classic church building is now
distinctly on the upward. The spirit of un-
rest and dissatisfaction with nineteenth-
century standards may happily be somewhat
increased by the present silver exhibit.
From it, at all events, craftsmen, clergymen,
church committeemen and anybody else in-
terested will be likely to learn the lessons
of a notable art applied with honest regard
for the qualities and limitations of the ma-
terial involved.

The Sound Taste of Colonials

For ill the good old days of New England
rum, smuggling and slave trading, as our
silver exhibition proves, men and women—

on view. Excessive
credit need not be
given to the taste and
integrity of colonial
testators and church
committees. No silver
shops then existed in
w hich silverware
could be spun to a
meretricious, flashy
splendor. The church-
man's sole resort was
to craftsmen who
knew only sound and
honest processes of
beating or casting.
The low estate of the
ecclesiastical art that
followed might be
argued as proving the
superficiality of what-
ever artistic enthusi-
asm our ancestors had
or simulated.

Georgian Art

Ephemeral at all
events as may have
been the popular in-
terest of the Georgian

decades in an art distinguished by good
proportions, pleasing surfaces and agreeable
alternations of restful and "noisy" spaces,
we evidently owe it some gratitude since it
left so many examples of perennial charm
and suggestiveness. The spirit of Georgian
art was exemplified better in silver than in
any other medium.
On silver, at least, the eighteenth century

left just the marks that belong upon a ma-
terial with a pronounced and somewhat re-
fulgent beauty of its own—logical and
graceful contours, a formal symmetrical
pattern, usually sparingly applied ; a skillful
use of the planishing hammer in making in-
teresting the otherwise unadorned parts.
More than a mere metaphor is involved in
saying that it was an Augustan, a silver age.
The artistic impulses directing the

Georgian silversmiths were diametrically
opposed to those of, say, the contemporary
Tokugawa Japanese metal-workers and
potters of tea ceremony persuasion, with
their abhorrence of symmetry and repeti-
tion and high polish. It is interesting, in-
deed, to note at the museum how slightly
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has pure silver as a medium ever appealed
to the artistic imagination of Nippon. Yet
extremes meet, and in downright acceptance
of the qualities of a metal as worthy of em-
phasis, even at the expense of picturesque
pattern, some of the American ecclesiastical
silver work now on exhibition bears com-
parison with good things in bronze and
shakudo in the museum's southerly pavilion.

Good Work of the Early Masters

This, then, is the artistic service of the
early American silver exhibition; it dis-
plays under exceptionally favorable cir-
cumstances examples of good ways of treat-
ing a precious metal which today, except in
a very few shops, is habitually mishandled
as if it were the veriest trash.
The moral lesson, furthermore, of the

church silver at the museum may bear re-
statement and amplification, especially since
so many of us, if we go to church at all, go
there to be indoctrinated in the immorality
of the inesthetic; to subject ourselves to the
deadening of sensibility and responsiveness
that results from habitual association with
material artifices, shams and downright
frauds.
To say all this tartly is not to muckrake

the ministers and pillars of the church of
today at the expense of the dominies and
deacons of other days. Whether as a
general proposition the purchasing colonial
churchmen were better or worse than the
men of this age is not pertinent. They
quite probably were a good deal worse.
They had, however, to deal with a body of
usually upright artist craftsmen who were
not, as are the few artistic silversmiths of
today, in heartrending competition with
dishonest processes and methods advanced
and promoted by every device of com-
mercial touting. Practically to illustrate

KEYSTONE

seeking. He may devise some way of
creating a superficial resemblance, but the
real fact of the case is, of course, that the
manufacturer's output is of spun work, to
planish kvhich, for the sake of little irregu-
larities of surface, is a mere affectation.
The few craftsmen, on the other hand, who

October is, 191

so many examples of the best colonial work-
manship have been held will soon be a thin;
of the past. The preservation, indeed, of
many of the pieces lent for the exhibitioi
seems little short of wonderful when it i.:
considered that they have been kept in
private houses, subject to the vicissitudes of

Handsome Silverware Made By Samuel Edwards, Who Lived from 1705 to 1762

still beat up their silver by hand impart to
it an interesting superficial quality that is
a legitimate residual of all the preceding
processes.

A High Standard

That the silversmith's art on this conti-
nent in the seventeenth and eighteenth cen-
turies for about a century and a half stood
up well with that of the mother country
and that a surprising number of churches
of all denominations were provided with
good plate is easily proved by the museum

Beakers, Chalices and Bowls Executed By John Hall, of Hall & Sanderson, About 1699

this point a well-known silver manufac-
turer the other day was so ignorant or so
dishonest as to put his head designer on the
problem of discovering a "secret" or a
substitute for the "arts and crafts finish,"
a growing demand for which lie has noted.
The jeweler's man at last accounts was still

exhibition. Doubtless, if all the churches
solicited had been equally generous and
prompt in responding, the showing might
have been more complete.
By activities centering at the Museum of

Fine Arts so great an interest in old silver
is being aroused that the neglect in which

moving and conflagration. The .museum
offers a permanent and fireproof repository
for all such objects. This doubtless is a
service of which many churches will avail
themselves.

The Catalog

The catalog contains an introduction on
early Connecticut silversmiths by George
M. Curtis, an appendix list of American
silversmiths, and many handsome plates.
There are over a thousand numbers, most
of them showing the beautiful simplicity of
design characteristic of colonial silverware,
and there are several handsome pieces that
have in addition a historic interest. Among
these is a punch bowl lent by Dartmouth
College, presented to the president of that
institution by the governor of New Hamp-
shire at its first commencement.

In the church silver is a beaker lent by
the First Congregational Church of New
London and inscribed as presented by the
owners of the ship Adventure in 1699.
There are seventy-five examples of the
work of Jacob Hurd, a Boston craftsman
(1702-58), including two baptismal basins
engraved with coat of arms, several good
tankards, beakers and candle cups, a sin-
gular engraved kettle with four curved legs
and claw feet, and a large tray engraved
with coat of arms.
Paul Revere, the patriot, is adequately

represented by thirty-seven pieces, and there
is also exhibited some of the work of his
father, Paul Revere Sr., a Frenchman who
emigrated to Boston at the age of thirteen.
The Reveres seem to have inclined more
toward slenderness and delicacy of outline
than other earls' American silver workers, a
characteristic which may lie accounted for
by their French extraction. An appropriate
specimen of the younger Revere's work is a
punch bowl inscribed: "To the memory of

C Glorious Ninety-two Members of the
onbl. House of Representatives of the
.assachusetts Bay, who, undaunted by the
•solent menaces of Villains in Power, from
Strict Regard to Conscience and the Lib-

:ties of their Constituents, on the 3oth of
Jane, 1768, voted not to rescind."
Eighty-six numbers are by John Burt, a

14)ston smith (1691-1745), and his three
ons, who followed the same calling. There
are nine beautiful pieces by John Potwine,
including a fine flagon lent by the First
Parish Church of Charlestown. Tankards,
flagons, beakers and domestic silver by
William Cowell,
Knight Leverett,Will-
iam IV' oult on and
others are shown.

Interesting Biographies

In the short bio-
graphical paragraphs
which follow each
smith's name are sug-
gestions on which the
imagination may
build romance and
adventure. Silver-
smithing in the col-
onies was an honor-
able occupation. It
required both brains
and brawn, and many
in the calling were
well connected and
active in the public
affairs of the coin-
inunities.

William Homes,
known as the "Hon-
est Goldsmtih," was a
nephew of Benjamin
l'ranklin. In a num-
ber of the sketches
the subjects of them
are described as offi-
cers of the militia, justices of the peace, or
oWO constables. Often they were the en-
to-avers of the colonial money.
There are some disastrous exceptions to

1.hese records of industry and respectability,
however. About Samuel Casey (1724-70),
of Kingston, R. I., we ,are told that in 1770
he "was arrested for counterfeiting money
•tnd sentenced to be hanged, but his friends,
lot believing him guilty, broke into the jail
old he escaped on horseback." It is a

,‘oincidence—shall it be said appropriate?

Icnown work is in the possession of private
reposing in church collections. All his
—that none of this gentleman's work is now

Mr. Curtis's description of the business
card of Joseph Carpenter, a Norwich smith,
the copperplate of which was recently dis-

box, illustrating the articles in which he
dealt. At the top appear the words 'Arts

covered, is interesting: "His name is stir-

tea set, cake basket, mugs, spoons, tongs,
buckles, watches, rings, a clock and a knife

rounded with a graceful grouping of silver

cherubs, supported o 
these 

clouds, hover above
Sciences' 

treasures."

a ribbon scroll, while
n 

,n 

This noteworthy exhibition at the Boston
luseum of Fine Arts will continue until

December.

New Yorkers to Have Exhibit

The Society of Colonial Dames of the
state of New York has decided to give a
similar exhibition in that city. As the Bos-
ton loan exhibition represents the plate
from the churches and old homesteads of
New England, so the New York exhibition,
as originally planned, was to represent loan
exhibits from New York, New Jersey,
Pennsylvania, Delaware, the southern and

What It Means to Get the
Good-will of the Traveling Man

"No, I don't want anything today and it

is no use taking up my time trying to tell

me what you have got to sell. I am too

busy to talk to traveling men."
How many times in a year do you suppose

the unthinking retailer hurls words to that
effect at the traveling man who calls upon
him. The same fellow seems to get the
habit of "choking off" anybody who lo( ks
like a traveling man without giving him a
hearing, and when a salesman enters the

store the dealer will
make a desperate
bluff at appearing
busy. Why this is
done no one can an-
swer.

It is the traveling
man as a class who
will, if properly
treated, prove to be
about the most valu-
able friend any man
ill business can have.
"ITo be sure, the sales-
men often do come
into a store when the
proprietor is busy,
and the latter's nat-
ural tendency would
be under ordinaTy cir-
cumstances to dis-
pense with an inter-
view if possible, but
except in cases where
it is absolutely im-
possible to spend a
very few minutes
with the salesman the
latter ought to be
given a reasonable
amount of time and
attention and always

be treated with courtesy and respect.
As has been stated before, his house sends

him out at great expense to sell goods and
he ought to be given the same attention as
the grocer expects for the men who go out
from his store to take orders from their
customers.
A head man in one of the principal stores

on Woodward avenue in Detroit recently re-
marked to the writer that he had made a
cast-iron rule in his institution that every
salesman who came in there to sell goods or
to solicit for any proposition whatsoever
must be treated with the same courtesy as
is shown to the customers of the store. The
firm can't buy from every man who calls,
but each salesman when he leaves that
store goes away impressed with the char-
acter of the people who are behind it, and
if the opportunity ever came for him to ex-
tend a favor or to speak a good word or to
in any other way do a good turn for the
concern you may rest assured that he will
do it.,

If in the past you have been a little care-
less in regard to your treatment of the men
011 the road to think it over. The man is
business is fortunate if he enjoys the good-
will of the traveling men.—Detroit Trade.

Silver Flagons, Salver, Baptismal Basin and Sword Made By John Potwine About 1735

middle western states. Invitations were is-
sued accordingly by the Society of Colonial
Dames of the state of New York. The
exhibition will not begin until November.
Many churches of the city and state of

New York have contributed to the exhibi-
tion, the entire collection of Trinity parish
forming a generous part of the loan. New
Jersey silver will be represented by thirty
pieces.
The chief interest in the collection will

center in the plate of individual pattern be-
longing to the early Dutch and Swedish
churches of New York, New Jersey and
Delaware.
The so-called "sick set" of the church at

Perth Amboy, dating from i6i i ; the r66i
"Jamestown set" of the Bruton parish
church, and eleven pieces of pewter which
formed the communion service of the Deer-
field, N. J., church, whose pastor, the Rev.
John Brainard, was a missionary to the In-
dians, will be among the pieces.
Those who are able to contrast the work

shown in the New York and Boston exhibi-
tions will see that Massachusetts and the
New England states easily took the ascend-
ancy in matters artistic.
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Twenty Thousand Pieces in Handsome Gordon Bennett Aviation
Unique Cathedral Clock Trophies the Work of French Silversmith;

Skowhegan, Maine, Man Was Six Years Build-
ing It—Worked on It at Night—Apostles
Appear Through Automatic Doors Every Ten
Minutes

James Colway, of Skowhegan, Maine, was for
six years engaged in building a clock. He worked
on it by lamplight at night designing it himself,
drawing his own plans and building it.

James Colway and His Unique Cathedral Clock,
the Completion of Which Took Him Six

Years

It stands seven feet ten inches in height and is
in three stories, being made of various kinds of
wood, finished in their natural color, 20,000 pieces
being used in its construction, and is mostly all
scroll work.
In the upper story six folding doors open every

ten minutes and the apostles appear, marching in
time to an air played by a large music box that
is governed by the clock, each one bowing before
the Saviour as they pass, except the fourth one
(which represents Peter), who turns his back
upon the Saviour, .and the devil comes out of the
top of the clock and blows a trumpet in honor
of Peter.
The second story is in the form of a mansion

with double doors in front, which also open
every ten minutes; Lazarus appears at the rich
man's door and on bended knees asks for charity,
the dogs licking his sores, and the rich man
stands in the door swinging his arm in represen-
tation of throwing crumbs from his table.

All these movable figures are run by machinery
of his own make, which is connected with time
movement, so that it all works on the minute.
The bottom part is a very handsomely designed
foundation of fine inlaid work.
Mr. Colway commenced this clock July 7, 1885,

completing it October 28, 1891. The inside ma-
chinery also shows the beautiful art of the work-
man.

New York, October 12.—News that the Gordon
Bennett International Aviation Trophy was won
for America by Charles T. Weymann on the Isle
of Sheppey, Eastchurch, England, was received
here with great satisfaction.
This cup, which is shown herewith, is

of solid silver and shows a modeled figure
Of Victory with outstretched wings stand-
ing on the top of a mountain upon the
front of which appears a group represent-
ing parts of a machine and clusters of oak
leaves, emblematic of strength. Above the
head of Victory is a carefully modeled
biplane with the aviator in the seat. The
inscription in French reads "Coupe Gordon
Bennett."

It was presented by James Gordon Ben-
nett to the International Aeronautic Feder-
ation for annual competition.
Mr. Gordon Bennett also donated a hand-

some silver trophy for dirigibles which is
shown in another illustration. It repre-
sents a dirigible balloon above the clouds
led by the figure of Victory. Laurel leaves,
emblematic of success, are entwined about
the base, which suggests a tower upon
which appears the scroll with an in-
scription "Coupe Aeronautique de Gordon
Bennett." A biplane and several balloons
are shown on the surface of the dirig-
ible.
This cup for dirigibles was first com-

peted for in Paris in 1906, the Aero Club
of America being the winner. At the sec-
ond competition, held at St. Louis, Mo.,
in 1907, a German balloonist came out vic-
torious, which caused the trophy to pass
into the possession of the Deutscher Luf t-
schiffer Verband. The third, held in Ber-
lin in 1908, was won by the Swiss Aero
Club. At the next competition, the fourth,
which took place in Zurich in t9o9, the
Aero Club of America obtained the tro-
phy, and as the fifth one, held at St. Louis in
1910, was won by the Americans Allan R. Hawley
and Augustus Post the cup remained in this

country. It will again be competed for in Octt -
ben of this year at Kansas City.
As the flights of aeroplanes and other air craft

are watched with great enthusiasm by everybody
it can not be denied that the trophies offered as

The International Aviation Trophy Presented by
James Gordon Bennett for Annual Competi-
tion, and Now Held by An American

prizes in the various contests have become ob-
jects of unusual interest. A new element is
brought into art by every advance step in civil-

ization, and it is well for the
American jeweler and silver-
smith to bestow upon aeronau-
tics and the trophies pertaining
thereto all the attention they
deserve.
The two trophies described

here were made in France, but
there is no reason why the
American silversmith should
not turn out equally attract-
ive and graceful productions
in this line. The year 1911 has
witnessed a great advance in
aviation in this country, and
the interest shown by every-
body in this novel art will con-
tinue to increase.
There is no doubt that many

trophies of a similar nature
will be executed in this
country in the near future the
same as many automobile and
motorboat cups have been re-
cently turned out by some of
the largest and best known
manufacturers and designers.The New Gordon Bennett Dirigible Trophy

OVAL No. 1

A REVELATION IN CLOCKS
THE OVAL CLOCK—A NEW IDEA

Height, 6 1-2 inches. Width, 4 3-8 inches. Dial, 4 1-4 x 3 5-16 inches. 15-minute intermitting alarm

on loud fine toned oval bell. Dull brass finish (standard), nickel if preferred.

IN CASE LOTS OF 24, $1.45 EACH IN BROKEN LOTS, $1.50 EACH

Selling price maintained at $2.50, no less

ORDER THROUGH YOUR JOBBER

The Oval Clock Co., 92 William St., New York

2007
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Since the World Began
All Clocks Have Been Round

TILL NOW

The reason : every one
thought they must be. Not
that the circular shape was
beautiful—on the contrary,
it is a mechanical form, and
clocks have always been that
shape because it seemed a
matter of course that no
other shape was possible.

Lots of clock manufac-
turers would have made a
different shape if they could,
if only for its novelty, but
they couldn't.

But it occurred to the
inventor that it could be
done and he set his wits to
work.

THE RESULT
411t011t, shaped clock fol-

lowing lines of beauty in-
stead of mechanical ones.

Any one with or without
an art education can at once
see the beauty of 401i. as
contrasted with the circular
shape.

The mechanical difficul-
ties have been overcome and
4}011. clock is now ready
for you to sell.

It is a beauty!

Everybody will buy it
in preference to the old-fash-
ioned clock because it looks
prettier on the mantelpiece.

Besides it is new, and
that alone will sell it.

Great pains have been
taken to make the new

clock beautiful in all
its lines, its dial and its finish,
so that it appeals at once
to the sense of beauty we
all have.

SELL A CLOCK AND BANK A DOLLAR
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It looks good enough for
a rich man's library or a
lady's boudoir.

We

As a stimulant to business
it has no equal.

It is a winner!

are now beginning an extensive

advertising campaign

devoted to explaining to
the retail jeweler the novel
and valuable qualities of
the clocks, their unequaled
selling power and the profits
to be gained in handling
them.
We have spent a lot of

money in completely equip-
ping our factory with the
necessary tools so that each
clock shall be perfect.

With a clock of rich ap- promptly.

pearance and a price lower
than any other clock of its
class, its unique novelty, a
good profit to the retailer, 
a fixed price which will be
rigidly maintained, we are
assured of an unprecedented
demand, and we ask you to
send in your order at once
for one or both styles, that
we may make our calcula-
tions so as to fill all orders

Selling price is set at $2.50 and cannot be deviated from, being
licensed under patents to be sold at no less.

.rilt VAL- alarm removes at once the impression of cheapness in-
herent in the alarm clocks of today, and as we make it, is a clock fit for

the finest room in any home.

alarm will be sold by the best jewelers in the country,

many of whom have never stocked an alarm clock before on account of

the cheapness and crudeness of other makes.

DEALERS' NAMES PRINTED ON DIALS
IN LOTS OF 24 AT NO EXTRA COST

SELL A CLOCK AND BANK A DOLLAR

2009
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OVAL No, 2

A REVELATION IN CLOCKS
THE OVAL CLOCK—A NEW IDEA

Height, 5 5-8 inches. Width, 5 1-16 inches. Dial, 3 5-16 x 4 1-4 inches. 15-minute intermitting alarm
on loud fine toned oval bell. Dull brass finish (standard), nickel if preferred.

IN CASE LOTS OF 24, $1.45 EACH IN BROKEN LOTS, $1.50 EACH

Selling price maintained at $2.50, no less

ORDER THROUGH YOUR JOBBER

The Oval Clock Co., 92 William St., New York
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Send your name
for this little book • . ..

—It is free ! 
=4.

THE HOWARD
VERY man and boy who

of the

achievement will enjoy 

is a remarkable

takes pride in American
kind of

E 
A

reading "The Log of the HOWARD what you
Watch." The

It is a voluntary contribution to $40 to $150—isfixed
HOWARD literature by Rear-Admiral printed
Sigsbee. His service, as you know, Not
covered the whole navy history, from HOWARD
the middle of the Civil War. jeweler

"The Log of the H ()WA R D Watch" He is a

This interesting little chapter of American History

Drop us a post card—Dept.

E. HOWARD WATCH
WALTHAM, MASSACHUSETTS

•

-

'

HOWARD
_practical
HOWARD

pay
price

ticket

every
Watch.

in your
good

is yours
H.

for

attached.

man

i

WATCH
evidence of the fitness
Watch for the hardest

service.
Watch is always worth

it.
of each watch—from

at the factory and a

jeweler can sell you a
Find the HOWARD

town and talk to him.
to know.

for the asking.

WORKS

The above announcement appears in the leading magazines and periodicals for September. It reaches 7,500,000 subscribers (about 30,000,000

readers). It will be seen by every man in your community who can afford to buy a watch. Some of them will be interested. Are you a

HOWARD dealer r Do the people of your locality know that they can find the HOWARD at your store?

2011
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Th. by plant, Lily °like Vale,
That lam the ground, and from the sun withholds--

Her pensive beauty, from the breeze her sweets.

—Anon,

311012

Y. rich as morn, of many hue,
When the flushing clouds

through darkness strike,
The tulip's petals Mine in dew,
All beautiful, but none alike.

—Montgomery.

Indulgent Ceres knew my word.
And to Worn the teeming earth,

She bade the poppy rise.

—Cowley.

Lo! k the corner yonder.
There's a gleam of white and gold —
The gold of summer sunshine,
The ,thite of winter cold.
And laden with spicy odors
'fhe Autumn breezes come
From the nooks and corners brightened
fly the brave chrysanthemum.

—Rexford.

Each Piece Possessing the /Esthetic Charm of Nature's Carden

No.895

BRASS WELL BOUGHT
IS HALF SOLD

In these days of conservative buying
No.880 in all lines—particularly Art Brass—it

pays to investigate the claims to merit
in each line.

Here are some of the FACTS you
will discover about FLORENTINE
BRASS:

A line of SIXTY PIECES and every
iç one embodying ornamental as well as

useful qualities;

FLORAL DECORATIONS in
GENUINE HAND ENGRAVING;

COLOR DEVELOPMENT of
BLACK AND DULL BRASS, giving
individuality and character to the

No.98I whole line.

If you wish to know—and you should
know—about FLORENTINE BRASS,
any one of the following distributors
will gladly send you a folder illustrat

43 
-

ing the entire line in two colors.

No 909

0 Fieur.de•Lis, bloom r. and let the
river

Linger to kiss My feet!
dower of song, bloom on, and

make forever
The world more fair and sweet.

—Longfellow.

No.893

Boston, Mass.   Nelson H. Brown
Buffalo, N. Y.   King & Eisele
Chicago, Ill.   Norris, Alister & Co.
Chicago, Ill.   C. H. Knights-Thearle Co.
Cincinnati, Ohio   The Oskamp Nolting Co.
Cleveland, Ohio   The Bowler 8c Burdick Co.
Detroit, Mich.   The Chas. A. Berkey Co.
Indianapolis, Ind  The Baldwin-Miller Co.
Kansas City, Mo.   Woodstock-Hoefer Watch

& Jewelry Co.

Minneapolis, Minn. .
Minneapolis, Minn. .
Omaha, Nebr 
Philadelphia, Pa. . .
Pittsburgh, Pa.  
Salt Lake City, Utah
San Francisco, Cal. .
Toronto, Ont.

No.907

No.932

No.985

No.960

• . F. L. Bosworth Co.
• . Reed-Bennett Co.

Seaber, Bruce & Bedford, Inc.
. F. H. Chapman
S. Davis & Co.
Weil Jewelry Co.

. Edward H. Forestiet
  The Goldsmiths' Stock Co.,

Ltd.
Utica, N. Y  Abelson 8/ Liberman

A FEW OF OUR NEW DESIGNS
In Diamond and Platinum Cluster Rings and Pendant Neck Chains

Hand Made First Grade Platinum Mountings

2013

16.

A 20. 9 Fine White Diamonds, 1;5 i/c and ??, K. Finely Made Platinum Settings and Chain 15 inches long   $450.00
A 21. 25 Fine White Diamonds, Hand Made Mounting, Platinum Top, 14 K. Shank  $304.00
A 22. I I Fine White Diamonds, Hand Made Mounting, Platinum Top, 14 K. Shank   $156.00
A 23. I 7 Fine White Diamonds, Hand Made Mounting, Platinum Top, 14 K. Shank   $260.00
A 24. 7 Fine White Diamonds, Hand Made Mounting, Platinum Top, 14 K. Shank   $170.00
A 25. 32 Fine White Diamonds, Hand Made Mounting, Platinum Top, 18 K. Back and Shank   $372.00
A 26. 5 Fine White Diamonds, 9 Whole Pearls, Finely Made Platinum Pendant and Chain 15 inches long   $200.00
A 27. 3 Fine White Diamonds, Finely Made Platinum Jointed Pendant and Chain 15 inches long   $128.00
A 28. 20 Fine White Diamonds, Finely Made Platinum Pendant and Chain 15 inches long   $300.00
A 29. I I Fine White Diamonds, 1 Whole Pearl, Finely Made Platinum Pendant and Chain 15 inches long   $170.00
A 30. 19 Fine White Diamonds, Finely Made Platinum Pendant and Chain 15 inches long   $336.00

Prices Subject to our Catalogue Discount

BENJ. ALLEN & CO., Chicago
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Coffee Percolators, Tea Ball Tea Pots, Alcohol Gas
Stoves, Chafing, Casserole and Baking Dishes. Tea

and Coffee Pots, Hotel Ware, Etc.
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arming-
owman

Coffee
Percolators
W hen started with Cold
Water will make coffee
ready to serve in about
the same time it takes
to make it in ordinary
styles when starting
with hot water.

Catalogue 6 1 K
-on application

I:0:1

F.:13

Salable Suggestions in Sterling Silver
Staples and Novelties

No.
18. 8" Berry Bowl,

$18.00 ea.

548. Tea Strainer,
$24.00 doz.

557. Tea Strainer,
$21.00 doz.

70. Cup, $5.50 ea.

85. Cup, $7.00 ea.

46. Cup, $5.00 ea.

628. Jam Jar and
Spoon, $4.50 ea.

533. Condiment
Set, $18.00 ea.

529. Castor,
$15.00 ea.

530. Castor,
$12.00 ea.

546.:Candlestick,
$4.00 ea.

542. Candlestick,
$6.00 ea.

559. Mustard Pot
and Spoon,

$4.50 ea.

621. Mustard Pot
and Spoon,

$4.50 ea.

SUBJECT TO
KEYSTONE KEY

No.
910. 9" Sandwich

Plate,
$15.00 ea.

591. Castor,
$4.00 ea.

551. Condiment
Set, $9.00 ea.

538. Horse Radish
Bottle and
Spoon,

$4.50 ea.

107234. Mayon-
naise Set, in
case, $9.30 ea.

596. Bouillon Cup,
$7.50 ea.

124 7192. Lemon
Set, in case,

$6.50 ea.

6599. Coffee Cups
and Saucers,
in case,
$33.50 per set

225V. Salt and Pep-
per Shaker, in
case, $6.50 ea.

52321V. Set,
$5.50 ea.

7252/V. Set,
$14.50 ea.

SUBJECT TO
KEYSTONE KEY

IJI The BLAKE line of STERLING SILVER STAPLES and NOVELTIES recommends itself because 
the DESIGNS are

UNIQUE, ORIGINAL and of great variety. The FINISH the best skilled labor can produce. j The QUALITY the

highest obtainable. j The combination of these forces creates intensified interest in the BLAKE PRODUCT 
and produces

positive sales and then resales. J You can make your store known among your customers and their friends as the place of

ORIGINALITY for anything in the STERLING SILVER line of STAPLES and NOVELTIES, ci Consult our CATALOG

for Holiday suggestions. If you haven't one, WRITE US.

Get the benefit of our Fifty-one Years' Consistent Effort to produce
superior goods at a reasonable price

Silverware bearing this
1..rii trade - ma rk denotes

sterling silver
925-1000 fine

JAMES E. BLAKE CO.
Attleboro, Massachusetts

CHICAGO OFFICE-42 Madison Street NEW YORK OFFICE-37 Maiden Lane

SAN FRANCISCO OFFICE-717 Market street

1_1217.1gr 1IE "ffrizr .FE1 9:I Ed FE ffi ,inrazr J

Silverware bearing this
trade -mark denotes

sterling silver
925-1000 fine
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If you do not carry in stock a line o i
these inexpensive

Sterling Silver
DINNER RINGS
WE BOTH LOSE BUSINESS

We make them to retail from
$1.00 to $10.00 Each

'File mountings are hand made and set with thc
same care as the most costly genuine diamond
and platinum set rings—they look just as good

and cost so much less.

We will be glad to send you a few for your
approval so you can judge for yourself.

If you have not already received our
latest catalogue, write for a copy.

2 000 .

FISHEL NESSLER COMPANY
Manufacturing Jewelers

79-81-83-85 Crosby St. :: NEW YORK
Established over a quarter of a century.
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YOUR HOLIDAY WATCH STOCK

LAIR

60

" ;45•,,s
‘'ll L••••  
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WO'

c}1. good Watch Season is now assured. Prepare for
it by early selections from our large stock of

Waltham, Elgin, Howard
and Hamilton Movevents

and the very latest in the Standard makes
of Solid Gold and Gold-Filled Cases.

47)

(60

10

2017

STERLING SILVER COASTERS
An Illustration which appears on Page 29 in Our New

FALL CATALOG

,d1111111

St1.1111114finiminuili 1111-4•00'

No. 55 —$18.00 Doz.

No. 5537-36.00

No. 5546-36.00

No. 5545-18.00

No. 7 —15.00

No. 3741-30.00

No. 5544-42.00

No. 5543-42.00

No. 22 —$21.00 Doz.

No. 6 —12.00

No. 4444-18.00

No. 11 —16.00

No. 5044-24.00

No. 66 —18.00

No. 4837-36.00

Prices subject to

Keystone Key

Prices subject to

Keystone Key

5:

4

H. 0. HURLBURT & SONS • . 14 South Tenth Street• PHILADELPHIA, PA.

r

5

-40
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Th roe-inch Coasters with Glass Bottoms

There are thirty-two pages to this CATALOG just teeming full of useful ideas in a very desirable

general line of STERLING SILVER suitable for Wedding and HOLIDAY GIFTS. Twenty-nine

illustrations serve to convey the beauty and variety of our line. This CATALOG is now being

mailed to RETAIL JEWELERS. In case YOUR NAME has been overlooked advise us and we

will be pleased to forward one by return mail.

FRANK M. WHITING & COMPANY
ESTABLISHED 1878 Silversmiths 

INCORPORATED 1897

NEW YORK OFFICE 
40104%

NORTH ATTLEBORO
SILVERSMITH'S BUILDING 41' 

MAIDEN LANE le MASSACHUSETTS
470:14
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A HOLIDAY LINE

To 1)ealers—$2.90 to $6.00

('our

To Dealers
$6.80 to $14.50
To Consumeis
$5.00 to $10.25

that will insure you

Sales and Profits
"NEW ENGLAND"

Lever Watches
"H A L E"
16 Size 12. Size

Built fbr Rough Usage Unusually Strong and Durable

Low Priced Lever-Jeweled
For Men and Boys

"CAVOUR"
15 Ligne

Dainty Ladies' Watch

Belt, Chatelaine or Wrist
New Jeweled Lever

The Cavour Wrist Watchw
(Nest, Design)

Gold Filled Sterling Gun Metal
will prove to be your

BEST Christmas SELLER
because of its

Novelty, Practicability and Low Price

Consumers—$2.50 to $5.00

To Dealers—$10 to $12.50
To Consumers—$7.50 to $9,00

ALL DEALERS' PRICES ARE SUBJECT TO KEYSTONE KEY

To Dealers—$6.00 to $14.50

"ALD EN"
16 Size

ABSOLUTELY HIGH GRADE
Double Roller Lever 7 Jewels

Extremely Thin Model. An Exquisite Man's Watch -

All Prices Vigorously Maintained
by

The New England Watch Co.,
Waterbury, Conn.,

and

The Leading Jobbers
Pacific Coast Agents, 11. W. FREER CO., San Francisco To Consumers—$5.00 to $11.00

EXTRAORDINARY SEASONABLE OFFERINGS
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Alarm clocks and successful men,
know one another well -- Big Ben

IT'S Big Ben's business to
get people up in the
world—it's Big Ben's busi-

ness to get them up on time.
He does it loyally, steadily

and promptly—there's a true
ring to his morning greeting
that makes early risers sit up
and take notice.
And every morn, America

over, Big Ben awakens men
who are getting up in the

world, men who are setting
the pace for the rest of the
field—men who strike their
stride at the flash of the gun.
" Morning ginger —get it,

men, great business stuff" says
Big Ben.

Big Ben is a thin, beautiful and punctual
sleepmeter.—He is easy to read, easy to wind
and pleasing to hear.—He calls you every day
at any time you say.
A community of clockmakers stands back of him

— Westclox, La Salle, Illinois. If you cannot find him
at your jeweler, a money order addressed to them will
bring him to you, express charges prepaid.

$2.50
Sold by Jewelers only Three Dollars in Canada.

The above advertisement will appear in over 75 publications for November. It will reach 14 million subscribers and about SO million readers.
If you keep BIG BEN displayed in your window it will bring a goodly number into your store that would otherwise pass it by.

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold

Thimbles
Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons
Emblem Goods
Pocket Knives
Silver and Gold

Match Boxes
Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters

.1 Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

MAKERS OF GOLD JEWELRY
TO THE JOBBING TRADE EXCLUSIVELY

POPULAR PRICES 

2021
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Alarm clocks and successful men,
know one another well -- Big Ben

T'S Big Ben's business to
get people up in the
world—it's Big Ben's busi-

ness to get them up on time.
He does it loyally, steadily

and promptly—there's a true
ring to his morning greeting
that makes early risers sit up
and take notice.
And every morn, America

over, Big Ben awakens men
who are getting up in the

world, men who are setting
the pace for the rest of the
field—men who strike their
stride at the flash of the gun.

Morning ginger—get it,
men, great business stuff" says
Big Ben.

Big Ben is a thin, beautiful and punctual
sleepmeter.—He is easy to read, easy to wind
and pleasing to hear.—He calls you every day
at any time you say.
A community of clockmakers stands back of him

— Westelox, La Salle, Illinois. If you cannot find him
at your jeweler, a money order addressed lo them will
bring him to you, express charges prepaid.

$2.50
Sold by Jewelers only Three Dollars in Canada.

The above advertisement will appear in over 75 publications for November. It will reach 14 million subscribers and about 50 million readers.
If you keep BIG BEN displayed in your window it will bring a goodly number into your store that would otherwise pass it by.

Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals
Silver and Gold

Thimbles
Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons
Emblem Goods
Pocket Knives
Silver and Gold

Match Boxes
Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

MAKERS OF GOLD JEWELRY
TO THE JOBBING TRADE EXCLUSIVELY

POPULAR PRICES 0.
33-43 Gold Street, New York ,

202 I
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LOCKET HANDLE
UMBRELLAS

and Vanity Handles
with Powder Puff

THE IDEAL CHRISTMAS GIFT

Your customers will soon
begin buying their holiday gifts
and you can not afford to be
without a good assortment of
these umbrellas. They make
ideal Christmas gifts and will
prove ready sellers at a liberal
margin of profit.

ci The large illustration shows the handle
with locket closed. The small illustration
shows the head of handle with locket open.

This novel idea has also been carefully
worked Out in our new Vanity Handle Umbrella,
constructed on the same principle.

ci These goods will appeal forcibly to your
customers and are especially adapted for the
umbrella stock of jewelers with refined and
discriminating customers.

(11 When preparing for the holidays don't
forget the great holiday special—the

PERFECT DETACHABLE
HANDLE UMBRELLA

which we can now furnish in a great variety of
new designs. Our patent covers the detachable
feature in a manner greatly superior to all others,
which we can prove to you and which you can
readily explain to customers.

cl This detachable handle umbrella is
sold exclusively to the Jewelry trade.

Our Goods Are Put in Fine Individual Cartons

A SUGGESTION—We will send a selection

by express, prepaid, and you are at liberty to

return anything not to your entire satisfaction.

Siegel, Rothschild & Co.
BALTIMORE AND NEW YORK
Baltimore and Howard Sta. 396 Broadway

PHILADELPHIA : 1011 Chestnut St. SAN FRANCISCO : 717 Market St.

Fall Crop

1911 
St. Louis Clock and
Silverware Company's

20th Annual

Catalogue
It's mixed with the richest fertilizer in

the world

BRAINS AND EXPERIENCE

Over 10,000 Illustrations

Jewelry, Watches, Diamonds, Cut Glass,

Clocks, Silver, Umbrellas, Novelties, Etc.,

Complete lines of Jewelers' merchandise.

Buy where your money will go the furthest

Use our prices for comparison

Not What You Pay,
But What You Get,
is the Real Test of
Value

St. Louis Clock and
Silverware Company
St. Louis

EXCLUSIVELY WHOLESALE

Missouri

2023
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70 rffE "EMIL elEKELERS
Your great-grandfather used to read by candle light. He

got along all right because there was not so much to read in his

day as there is now. You wouldn't think that you could read at

all if you had to use candle light. The retail jewelers used to buy

their goods from the jobber. They had to, there was no other

way. They made a living because competition was not so keen

as nowadays.
The Hussey Co., with their "from the factory to the retailer"

plan, is to the retail jeweler what the electric light would have been
to your great-grandfather. When you receive your copy of our
new catalog some time during the next week you will understand
why we make this statement. The Hussey Co. sells direct and
only to the retail jeweler. We have only one salesman and that
salesman is our catalog.

We save in selling expenses alone thousands of dollars every

year by eliminating the salesmen. We save thousands of dollars

that ordinarily go to the jobbers in profits each year, and you re-

tailers receive the benefit of this saving. We furnish you better

goods and at lower cost than you can buy through any other

source.
The prices on the Hussey goods assure you a larger profit

than you have ever made before. The Hussey guarantee pro-
tects you and protects your customers. The Hussey Catalog

makes it especially easy for you to make your selection. The
Hussey Catalog, unlike other salesmen, is always on hand whenever

you wish to order. It assures you of quick service and new up-to-

the-minute goods fresh from the manufacturer.
Business will be better this fall than it has been for several years

past, and all that you need to command your share of the business

is a good showing of the right goods.

The Hussey Co. goods are right. They are stylish and full of
snap. They are carefully made and beautifully finished—gold
filled goods in the solid gold class, describes our goods better
than anything that we can think of.
When a salesman calls you generally give him enough of

your time to look his line through. Please consider that our catalog
is our salesman and take time enough to look through the book
when you receive it. You want to make your business a bigger
success this year than it has ever been before. We intend to make
our business a bigger success this year than ever before simply by

helping you make your business better and larger. We can do it
if you buy the Hussey Line.

THE HESSE!" CO
IVINEMCIVI?ING JEWELERS, PROVIDENCE R. /.
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DO YOU WANT
TO REDUCE YOUR STOCK
TURN IT OFTENER
INCREASE YOUR PROFITS •

2025

THESE three vital results can be accom-
plished by continued systematic ordering

from our catalogue. Many jewelers make a mistake in buy-
ing too much at one time—loading up all at once. Your
customer grows tired of seeing the same thing in your
show case; but continually getting new articles, buying as
your needs develop, means a cleaner, fresher, better
assorted stock and increased sales.

Have you ever wished you had twice as many
bracelets and half as many rings? Think it over—try
the order as you need it system—you take no chance. Our
prices are the lowest; every article we sell is guaranteed
to give satisfaction. You will find it the best business
doctor that you ever consulted.

THIS IS THE BOOK THAT

Brings Success
If you have not received the 1912 issue, kindly
advise us; only sent to the legitimate jewelry trade.

OTTO YOUNG & COMPANY
Heyworth Building Established 1865 CHICAGO, ILL.

Bost \i -11.1e,s
F'romptn.oss
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DOES THIS INTEREST

iso one dozen Tavannes Movements - 7 Jewels.
Send me the above order at once. Your 12 size Thin
Model Cyma is a remarkable time-keeper. I have re—
commended it freely to my customers. It is the b -
gest seller I have in stock.

My previous order was received in good time
uld swest that in the future you

THE above recommenda-
tion of our latest Cyma
Model was unsolicited and

only one of the many received
from time to time.

If you are not familiar with
the remarkable time-keeping
qualities of the latest Tavannes
Models you are doing yourself
an injustice.

Our handsomely illustrated
catalogue of 30 new styles may
be had upon request. Send for it.

TAVANNES WATCH CO.
ADOLPHE SCHWOB, Sole Agent

2 and 4 Maiden Lane New York

An Entirely New Catalogue
Have you sent for a
copy of the new S.T.&
W. jewelry catalogue?
It is now being sent out to
the trade. If you haven't
already received a copy
better send us your name
immediately.

You can't afford to be without the book,
because it is an absolutely new catalogue.
In fact it is our first edition. Every article
shown is brand-new and absolutely honest
in quality and price. You will find it very
valuable the year round.

Waltham Watches
and Fahy's Cases

We feature these two lines and strongly
recommend the combination as forming
the most representative American watch on
the market. We always have a complete
stock on hand.

We also show the latest and best in Dia-
monds, Solid Gold and Gold-Filled Jewelry,
Sterling Ware and Novelties, Silver Plate
Ware, Clocks, Umbrellas, Cut Glass, Foun-
tain Pens, Etc.

The S. T. & W. Catalogue will be

sent only to legitimate Jewelers.

SLADE, TENNEY & WEADLEY
Foerlyi

ithLAP&nj,

f ie37 S. Wabash Avenue, ILL.

2027

OUR NEW CATALOGUE NOW OUT
More Than Three Hundred Styles of Clocks

DESCRIBED AND SPLENDIDLY ILLUSTRATED
DON'T WAIT FOR THE HOLIDAY RUSH

SEND IN YOUR ORDER NOW
AVOID POSSIBLE DELAYS IN SHIPMENT LATER

cA. Marble Figure or Electrolier on a pedestal will add greatly
to the appearance of your store or your window display. You
will find a wide variety of these illustrated in our catalogue.

THEODORE SCHISGALL
116-118 CHAMBERS STREET, NEW YORK

HENRY PAULSON & CO., Western Agents

CHICAGO OFFICE, 37 S. WABASH AVENUE

A BIG SELLER FOR THE HOLIDAYS
Here is an article that will appeal to thousands of persons who cannot afford to pay the fabulous prices asked for the real pearl.
A scientific pearl that has the beauty and life of the genuine. Gives wearer the continued pleasure of enjoying the display of the
real pearl. Unaffected by wearing abuse, perspiration or boiling water at a temperature of 2 I 2° Fahrenheit. The only one of its kind.

DESIGNED IN

NECKLACES

BRACELETS

SCARF PINS

LA VALLIERES

RINGS

STUDS

BROOCHES

BARRETTES

EARRINGS

TIE RETAINERS

CUFF LINKS

VEIL PINS

04th41' S' Pk" •.4•41404,0„„4,,,,,„,„4,01

77 1.1
UE" FZICHELIE P iN"

4.140.1.6411114".40/604.4164116

12/2 4

4.44111"11* • Ilk 06410.0.

15/3 0

411.411%"0004

18/36

AK*"

20/40

4104' *4.

1695

• 44

i698
1677

soi'm*IP

ikdow"'

sob

24/45

"

25/50
1699

JOS. H. MEYER BROS 59 NASSAU ST.
"THE SKETCH BOOK HOUSE" NEW YORK

TRAVELERS
ALEX C. CHASE, B. J. MEYER,

6 Maiden Lane, New York N. Y. State and
Agent Philadelphia, Boston and Baltimore Middle West

LENGTH stock
sizes 15 inches in
six pearl sizes.

COLORS—white,
rose, light cream,
salmon and gray-
ish black.

SNAPS — beauti-
fully designed in
platinum, mount-
ed with precious
stones.

J. D. BOYLE,
Chicago and

Vicinity
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C. H. KNIGHTS -THEARLE COMPANY

Importers DIAMONDS sent on approval
to every State in the Union

COLUMBUS MEMORIAL BUILDING

To Jewelers
Only

CHICAGO

IFE

Interesting Facts Regarding the Morgan Collection

of Jewels Now on Exhibition at the Victoria
and Albert Museum, London

Eti 6 rr E:3 E:31J1JE1 ETA Efi F.1.11

HETHER or not J. Pierpont

Morgan's collection of jewels

ever comes to this country is

very much of an open ques-

tion, but London seems to

accept the fact that he has

put them on exhibition at

the Victoria and Albert Museum as a signal of

farewell. It is assumed that these treasures,

that have delighted royal connoisseurs, will be

taken across the Atlantic to the land of democracy.

Whether this is true or not, it is at least the

first time that Mr. Morgan has put his remark-

able collection of jewels on public exhibition,

and, moreover, he has had Dr. J. G. William-

son write a book about them. The history of

each piece is followed as carefully as records

permit, and there is not only a full description

in the text but also an ex-

traordinarily beautiful colored

plate for every one of the

jewels.

Jewels in a General Sense

They are called "jewels" only

in a general sense. As a mat-

ter of fact, only a proportion

of the collection is made up of

precious stones or medals de-

signed for personal adornment.

The most remarkable part of the ex-

hibition is that part devoted to rock

crystals and wood carvings, in both

of which Mr. Morgan's is the finest

of the private collections of the

world. Especially in rock crystals

there is no one who can approach

Mr. Morgan. The emperor of

Russia, who has the next best collec-

tion, is only a rather poor second to

the American merchant prince.

Mr. Morgan's jewels, which might

better be called "bibleots," have all

been in possession of some famous

collector before his time. Many of

them have belonged to royalty and to great

figures of history. They stand in some cases

for tragedy ; indeed, much of the story of the

Morgan collection would probably be one of

intrigue and crime. In many cases the treasures

have been stolen and lain hidden for many

years. Some of them have been wrested from

the grave where they were buried with their

original owners.

Jewels were originally used not so much for

the enhancing of beauty, as is more or less the

case today, as to denote rank. They were, there-

fore, originally valued more by men than by

women. Most of the jewels in the Morgan col-

lection belonged at one time to men and were

used to mark them off as in one way or another

superior to the common herd, and the first part

consists mainly of decorations given by kings to

members of different knightly orders.

The most interesting of all these decorations

is the golden chain of honor of Christian II. of

Saxony. He was a great connoisseur, and two

Dresden goldsmiths, Michel Botza and Gabriel

Gip f el, repeatedly manufactured during

the years 5605-7 chains "such as his Princely

Grace is accustomed clusetomed to give out."T h s g 
C hain, which

Christian espe MOM= cially treasured,

and which was  worn by him in

Iisrepsodretnra is 
mad

it in athee ; green vaults at

Dresden, of thirty pieces.

Fifteen of them te'
•

represent the

who died in 1614, and it was buried with him

in Dresden.

Lay in Grave Over a Century

The chain lay in the grave for over a century,

but in 1740 the tomb was opened and the chain

was taken out and deposited in the green vaults

for safety. In i8o6 the French soldiery fright-

ened the Saxons into removing their treasures.

When affairs quieted most of the valuables were

returned, but not the chain.

It was lost for nearly another century, but it

appeared finally at a public auction in 1898. For

some reason the public authorities did not

seize it, although it had been and was then

the property of state, so an art dealer bought

it and sold it a few years ago to Mr. Morgan,

in whose collection it will rest in peace at

least for a few years.

Sixtee
namen

nth - century Or-
t of Ambergris

great Saxon escu
teen others, alter
first, are carved
crown. The thirty

by blue forget-

Rare Antique
the Order o
nunciation

tcheons and fif-
nating with the
with the electoral

GUZMAN shields are joined

CROSS me-nots. There is

a pendant bearing the divided shield
Which Be-

of Kur and Sax ony, while above
ed t o

them is a device 
long known as "the
the Empress

Beaming Eye of God," an oval,
Eugenie

from which rays shoot in every

direction. Christian II. was a weak man, who

paid more attention to the development of his

artistic tastes than to the affairs of his kingdom.

Religious troubles divided the country, and before

long the elector died in a manner most fitting

for a person of his temperament by drinking

a cold draft of water when he was overheated

and was not willing to wait. The chain passed

into the possession of Henry of Grentherod,

2029

Badge of
f the An-

men
Gallen.

The order was founded in the year

1300 by Amadeus of Sardinia, and

was to consist of knights "unblem-

ished in virtue and honor." The em-

blem was the Virgin Mary kneeling

on a priedieu, her face, hands and

feet of white enamel and her costume

of gold, with a band of blue enamel.

The priedieu is of green, white and

blue enamel. On the badge appeared

four letters, "Fert," which are said

to mean "Fortitudo ejus (quae)

Rhodium tenuit." The order was

founded in memory of Amadeus IV., who fought

valiantly against the Turks, and the motto re-

ferred to him as the man "whose strength held

Rhodes." Some evil-minded persons, who evi-

dently did not bPlieve that the knights were all

of virtue and honor as unblemished as the

founder desired, said that the letters stood for

"Ferite, Entrate, Rompete Tutto," or "Knock,

enter, smash everything."

When Sardinia and Italy were united this order

became the chief one of the new kingdom, and

remains one of the greatest in Europe.

Few of the Morgan jewels

have had as rarely thrilling a

career as this golden chain of

Saxony. But there are a num-

ber of other badges of various

orders which have a good deal

of romance around them. For

instance, the Order of the An-

nunciation is one of the most

famous in Europe, and Mr.

Morgan possesses a rare speci-

once owned by the abbot of St.

Badge of the Order of St. Michel

Of the Order of St. Michel Mr. Morgan

possesses also a rare and beautiful badge, one of

those made by Louis XIV. as a special honor to

six knights. Louis XI., that particularly unpleasing

(Continued on page 2010)
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What Are the World's Best Ad-
vertising Brains Worth to You?

OW would you like to have the
advice and suggestions of a
$50,000 advertising man in your
local advertising and on your
store policies, etc.?

Of what value would it be
to you to know—

How to win new customers?
How to hold old customers?
How to overcome mail or-
der and department store
competition—in fact—

How to get the greatest
amount of profit at the
least expenditure of
money?

The South Bend Watch Co. have had the
greatest organization of advertising men in the
world prepare a complete fall and holiday ad-
vertising compaign in book form, covering all
lines of jewelry, expressly for our customers.

This campaign book will be a revelation to you. It
shows you how to accomplish each and every one of the
above things. It is adaptable to every town or city in any
locality.

This mighty trade-building service book is given free
to all South Bend Customers.

If you are not one, now is your opportunity. Get into
the South Bend fold today and receive free of all charge
this great service book—its value to you is unlimited. If
you haven't a price-list wire for one at our expense—every
minute counts.

South Bend Watch Co.
Makers of High Grade Watches
Highest Quality Filled Cases

SOUTH BEND, INDIANA

This offer is open to legitimate retail jewelers only
—they are the only ones we do business with.

Runs itself
sells itself!

Show your customer the best spring-wound
clock made— then show him an Imperial self-
running, never-get-out-of-order clock that can
be hung up with the certain knowledge that for
years it can't run down, won't need winding,
and will always keep correct time. There's no
question as to the one he would choose.

Hundreds of dealers are finding
out how much it pays to push

IMPERIALSELF-RUNNING CLOCKS
— not only in satisfaction for their customers but in
increased profits to themselves.

The Imperial is the most practical and economical self-
running clock made. Has the most simple ''works--no
delicate mechanism, nothing to get out of fix. Unaffected
by any climatic condition. Run by wet or dry cell bat-
teries; and the only expense is the 40 or 50 cents for a
change of batteries about every two years. The cases are
beautiful in design and finish; and there are styles for
every business or home purpose. Prices: $15 to $60.
Our Twenty-year Guarantee is a help in selling Imperials.

Get Our Complete Catalogue
Our Catalogue of models and terms is sure to
interest any dealer who wants more customers
and more profits. SEND FOR IT TODAY.

Imperial Clock Co.
822B Pierce Bldg., St. Louis, Mo.

Any Finish
66 inches High, 18 inches Wide

List Price - $60.00

Natural Prepared Fern Fillings
Easily Sell at 100 Profit

Inches Pinked Per
Diam. in a Box Dozen

No. 2173 3 6 $2.00
No. 2174 4 6 2.50
No. 2175 5 1 4.00
No. 2176 6 1 4.50
No. 2177 7 1 6.00
No. 2178 8 1 6.25

Write for our Christmas
Catalogue No. 2500 illus-
trating a complete line of

Artificial Flowers, Palms, etc.

FRANK NETSCHERT CO., 39 Barclay St., New York

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES. white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World.  Importer of Gem Goods

Price-list free L. W. STILWELL, Deadwood, So. Dak.

October 15, 1911

The Morgan Collection of Jewels

(Continued from page 2029)

old villain, founded the order in the middle of

the fifteenth century, and the knights were always

ill close relationship with the sovereign down to

the time of the French revolution, when the

whole business of kingship and knighthood was

abolished. In 1816 Charles X. revived the order,

but the next republican uprising overthrew it for

good and all. The motto of the order was, "Im-

mensi Tremor oceani," and a seashell figured

several times on the badge.

One of the most remarkable jewels in the col-

lection is the pendant of gold, enamel and amber-

gris which dates from the sixteenth century and

is the only jewel of its kind in existence. Amber-

gris was known to the ancients and Pliny ex-

pressed his ignorance of its nature two thousand

years ago. The middle ages, however, were much

less scientifically uncertain than Pliny, and they

decided that ambergris was probably either a sea

fungus or solidified sea foam. It was not until

quite recent times that it was found to be a secre-

tion of the sperm whale.

Value of Ambergris

Ambergris is worth $40 an ounce today, and

when this jewel was made it was doubtless much

more costly. It represents, therefore, a very great

outlay on the part of some person of wealth

and originality. The pendant was thought hith-

erto to be of wax, a form of art work which

was quite common in those days, but it has now

been definitely proved that it is ambergris.

The design shows a woman and three children

in the center, each child with a string necklace of
white beads around its neck and an ornament of

red enamel on its breast. The woman's costume

is outlined in gold, but the main part of this
group—the beads and the pendants of the orna-

There is another pendant of rock crystal which

shows the Virgin seated on clouds with cherubs

about her. On the other side is John the Baptist

in his robe of camel's hair, holding the Agnus Dei

on a golden plateau. This jewel was the property

of the duke of Lerma, who played a great part

in the intrigues of the reign of Philip III. of

Spain. It was finally deposited by a member of

this family in the convent at Valladolid, and

there it remained for many years until an heiress

of the family suddenly remembered to claim it

and carry it to Germany.

ordinary definition of the word, but they are not
the most valuable portion of Mr. Morgan's col-

lection. The place of honor, in that respect at

any rate, must be given to the rock crystals, of

A Medici Pendant

One of the most famous of jewels is a •

pendant of wrought and enameled gold

which once figured in the collection of the

Medici. It shows St. John the Baptist

seated and holding on his knees an open

book. In the background and around the
edge are various religious symbols, the

whole very delicately done by no less an

artist than Ghiberti, who made the "doors

of paradise" which guard the baptistry at
Florence.
The jewel was first the property of Cosimo de

Medici during the period when he acquired his

greatest power. From him it passed to his son,

from whom it was stolen one night by his son,

Lorenzo, afterward the Magnificent. Just why it

was stolen, just what was the extraordinary value

attached to it by a man who had already the

finest of jewels does not appear, but it was taken

and it was kept. It passed to the cadet branch

of the Medici family and then, through the female

line, to the noble family who eventually sold it

to a collector.
The Archduke Maximillian, whose mother was

a daughter of the great emperor Charles V., had

one of Mr. Morgan's medals made for a favorite

courtier in the year 1612. Another, the work of

Leoni, shows Charles V. himself and came

from the collection of the count de

Chambord, the father of the late count

de Paris, Henri V. of France. It was

• this same Leoni who made the statue

of Charles V. with a beautiful suit

of armor that could be taken off

when desired.

One of the most interest-

ing medals is that of Goetz

von Berlichingen, "Goetz

of the Iron Hand," the

hero of Goethe's drama.

It presents the famous

warrior as a rather

thick-set man, more than

half bald. It is a circular

ivory medallion set in silver,

a fine piece of work apart

from its connection with the

sturdy old fighter. It shows con-

spicuously the iron hand that re-

placed the one lost in battle, and

was fitted with a curious mechanism

which enabled him to wield the sword

more vigorously than before.

The Fugger Family Jewels

The Medici Pendant Made by Ghiberti and There are also jewels belonging to the

Stolen by Lorenzo the Magnificent Fugger family, the great patrician house

of Swabia, which descended from a pros-

perous linen merchant and subsequently married

into the noblest houses of the kingdom. One

of them was a gift to the Emperor Frederick II.

These are the jewels that come nearest to the

ment—is of ambergris. The peculiar odor of

this material has not left it after three centuries

of use and it still gives out its pungent perfume

as it did in the sixteenth century.

Jade Cup from the Collection of Empress

Frederick of Germany

which he has many extraordinarily fine specimens.

Always costly, one such piece recently sold for

$5o,000. In the middle ages rock crystals were

the special pride of kings, and none but the

wealthiest, even among them, could boast many

pieces.

When the daughter of Philip II. of Spain

thought that her sister Isabella would become

queen of France she sent her a gift which sur-

passed in magnificence any that had been seen

even in Spain's luxurious court. The treasures

of the orient were put to shame, say the his-

torians of the period, by the casket of rock crystal

made for Isabella by the famous master carvers.

the Sarachi brothers. Unfortunately for Isabella

and her affectionate sister in Spain the Salic law

was passed a year or two later, and Isabella never

sat on the throne of France. The casket, how-

ever, remained to show the splendor of the gift,

and while that is too precious an object for even

Mr. Morgan to acquire, he has many other speci-

mens which show the wonderful beauty of that

tmuaretiesripalasatf.id the especial value set on it in cen-

Peculiar Ideas Regarding Rock Crystals

It was maintained in the middle ages that rock

crystal was ice frozen so hard that it could not
be thawed. Albertus Magnus wrote a thesis

which established this theory in the mind of the

time beyond a doubt. The fact that the main

source of the supply was the highest Alps bore

out this idea, and it was only 200 years ago

that a Danish scientist showed that cold had

nothing to do with the formation of the crystal.

A very famous piece of rock crystal in the

Morgan collection is the cross of the Guzman

family, the ancestors of Empress Eugenie. There

are eight cavities in this cross and these are

(Continued on page 2033)
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These Invitations mailed FREE

Direct to your Customers

expressly inviting them to call at your store;
and your name and address is prominently imprinted
on the front. With these handsome "Invitation

Folders" we will include 2 little books exqui-
sitely printed in 4 colors in de luxe style; they
are rattling good stories told in a swinging,
breezy American way, bubbling over with
humor and wit that will cause the laughter-
wrinkles to gather around eyes and mouth.
They help mightily to bring the people into
your store for

Self - Filling

Fountain Pen
AND REMEMBER—the whole thing doesn't
cost you a cent—we stand ALL the expense of
printed matter, envelopes, imprinting your name,
addressing and postage.

This is only one feature out of the seven contained in our
great "business-building" Plan entitled

" Make Your Store A Magnet"

This plan is compiled in a large 16 page book finely printed
in colors on heavy enameled stock. It's free. Write for it
today—fill out coupon below.

THE CONKLIN PEN MFG. CO., 124 Conklin Bldg., Toledo, Ohio

THE CONKLIN PEN MFG. CO., Toledo, Ohio (K)

GENTLEMEN:—Without obligation to order, please send Book
entitled, "Make Your Store a Magnet," to

Firm 

-CiOP and State 

BE A WISE BUYER

ROCKFORD QUALITY and

ROCKFORD FIXED SELLING

PRICES appeal to retail jewelers.

Over Fifty grades of movements and
complete watches, cased and timed
at the factory.

Are you one of the thousands of
satisfied jewelers who are featuring
Rockford Watches?

Give Rockford 0 size a trial. We
guarantee satisfaction.

Feature 12 size Rockfords, a most
beautiful and serviceable timepiece.

Many excellent grades in 16 and 18
sizes, and reliable railroad grades.

Write today for new and complete
price-list

Rockford Watch Co.
Manufacturers of High Grade Watches

ROCKFORD ILLINOIS
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The Morgan Collection of Jewels

(Continued from page also

filled with holy relics, such as a bit of the

sacred shroud and a morsel of the seamless gar-

ment, as well as relics of several saints. The

remainder of the cross is adorned with symbols

of the Passion, some of them curiously done.

There are the nails, the drops of blood, the ham-

mer, the pincers, heads of a priest and a Pharisee,

the scourges, the lantern, the ladder, St. Peter's

sword, the ear of the servant of the high priest

cut off by St. Peter, three dice, the seamless gar-

ment, the pillar of scourging, the cock, the spear,

and the reed with the sponge dipped in hyssop.

This cross belonged to General Nogues, who

bought it for $20 from a servant. The servant,

when questioned later, said that he had it from

century. There are curious shrines, the work of

great artists, but without the thrilling histories

of some of the other pieces, and two singular

bowls in the form of animals, a fish, and a
monster with wings. Rock crystal was especially

popular some centuries ago as a material for

drinking cups, because it was believed the

substance would turn milky in color when

poison was poured into it—a circum-

stance which made at least one or two

such cups an absolute necessity in every

well-regulated household of the great

period of poisonings.
Mr. Morgan's wood carvings are very

beautiful and, like the rock crystal collec-

tion, are thought to be unrivaled among

private collections. His specimens are not

as numerous as in the case of teh crystal, but

they are quite as wonderful. There

are some remarkable examples of
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goldsmith that does not make them," adds Vasari.

Owing to the perishable nature of the material,

there are few wax medallions in private collec-

,g=taak\t0)145
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miniature carving, mostly Flemish

work of the fifteenth and sixteenth

centuries, and a wonderful diptych

that belonged to Queen Christina of

Spain.
Perhaps the most curious piece in

the collection is a box carved with

Masonic symbols, a very interesting

bit of work, although it is, so far as

the symbols go, inaccurate. It is

evidently the work of a man who was

more concerned with his carving than

with Masonic lore and he did not

hesitate to sacrifice the latter when-

ever it pleased him. The work is

German and belongs to the sixteenth

century.
The collection is not rich in wax

medallions, but it has some fine speci-

mens. Work in wax was very corn-

mon 300 years ago, and was done by

great artists. Lucca della Robbia,

Ghiberti and Cellini all worked in the

material, and Raphael and Donatello

praised it highly. Vasari tells of

young artists who worked in wax an

"made vast numbers of portraits from

life of different noblemen and gentle-

men" of their native towns, doing it

so as to rank well with the masters

of sculpture. "There is not a single

The Borgia Pax

his father. The family had

served the house of Guzman

for several generations.

Whether the cross was origi-
nally stolen or whether it was
given to the servant by one

of the Guzmans has never

been found out. It is the

work of the sixteenth century.

Connoisseurs put the date
with some certainty at 1580.
Other fine specimens of

rock crystal include a bowl

that once belonged to Queen

Christina of Sweden in the

early part of the seventeenth

.•••

• •
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Golden Chain of Saxony, Buried

Century, Stolen for Another and Re.

discovered a Few Years Ago

for One

tions anywhere. Lewis Harcourt has the finest

collection in England, at any rate, and not even

Mr. Morgan has been able to rival it. His me-

dallions are, however, very choice, and testify to

the true art that went into the making of these

figures.

Sacred Objects Very Beautiful

The ornaments and sacred objects in gold and

silver form a very important and beautiful part

of Mr. Morgan's exhibition. These he

has gathered all over Europe, and some

Carved Sixteenth-century Box with Masonic Symbols

have interesting histories. At least one

has a history that is not given, perhaps

because it might be a trifle too interesting.

How a jade vase that used to be in the

collection of the Empress Frederick of

Germany ever got into Mr. Morgan's is

not told. Mr. Williamson merely relates

that the vase was once the possession of
that lady, and quotes Doctor Bode

and other German authorities as to its

date and so forth. There is no word to

tell of the transaction that gave the Ameri-

can the treasure of German royalty. It is

the work of Jacopo da Tezzo and dates

from the middle of the sixteenth century.

One of the handsomest pieces is a silver

gilt pax which is strikingly like that made

by Henri III. for the chapel of the Order

of the Sainte Esprit. The coat of arms

is missing, so there is no telling who its

owner may have been. The story can

(Continued on page 2041)
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Not a Tool
Required at
Any Time

ONKEN
•INTERCHANGEABLE

WOOD WINDOW FIXTURE

OUNIT
TRADE MARK

The Small City Merchant May Do With His Show Windows Just What The Large CityMerchants Are Doing In Making Attractive " TRADE PULLING " Window Trims
11 This illustration shows the entire set of
No. 11 Jewelry YOUNITS, comprising

100 YOUNITS to the set. There are 18 Designed
Display Slabs made of well-seasoned lumber and
covered with a good quality of ROYAL PURPLE
SILK VELVET. These slabs are fitted with
metal attachment on back for holding them in
different positions and are also fitted with de-
tachable metal stop for holding boxed goods on
slab, when same is tilted. The remaining
82 YOUNITS consist of Base Blocks, Uprights,
Cross Arms, and Extension YOUNITS in assorted
lengths and sizes which will enable you to make
fixtures to suit your requirements.
cr The set is put up in a HARDWOOD HINGED LID
STORAGE CHEST (oiled finish).
(I A place to keep the unused YOUNITS.
Cif If you are desirous of putting your Show Windows on a 100
Wood Window Fixture YOUNITS to be your GUIDING STAR.If The Amount of Art you display in trimming your Show Windows will tell pretty correctly the amount of taste youdisplay in the selection of merchandise you have to offer.
fir I have been making window and store fixtures for 31 years, and I have studied the need of the window trimmerand merchant. lir I am honest when I say that my set of YOUNIT Fixtures made specially for the Jewelry trade iswithout doubt the best thing that has ever been created. (if The price should not be any consideration.It's what these fixtures will do in making window trimming easy and effective.q Displaying your merchandise to the best possible advantage, in making quick changes in your windows, and above allbringing into the store additional transient trade that now may be slipping by because your windows do not attract theeyes of many. 4ff A beautiful book of Designs showing 18 Window Trims included with each set (free), showing TrimsI have made with the YOUNITS.

Copyright, 1911 The above illustration shows the entire set. Pat. Pend.

per cent. efficiency basis, you need a set of ONKEN

Copyright, 1911
Pat. Pend,

This Window Trim only took 47 YOUNITS of the 100 in the set.

Set No. 11
For Jewelry Stores

PER SET

$26.°° NET CASH30 DAYS
F. 0. B. Cincinnati Factory

Made of Oak, finished in the popular Weathered Oak,
Mission Finish. SHIPPING WEIGHT, 55 POUNDS.

Order Through Your JOBBER or Direct.
Shipments made at once F. 0. B. Cincin-
nati, Ohio.

THE OSCAR ONKEN CO.
758 FOURTH AVENUE CINCINNATI, OHIO

Send for "A MESSAGE FROM HELL "; it has a moral and tells about my YOUNITS

October 15, 1911 THE K EYS'Ir ONE

Building an Unusual Watch Repair Business

Success of F. G. Bixby, of Buffalo, D epended Greatly on Well-placed and

Systematic Advertising—Handles Watches Exclusively—Shows the Value of

the Follow-up System

An outline of how a five-thousand-dollar

watch business was built up within five
years, practically without capital, will doubt-
less be of general interest to the trade, and
of real value to many who are in a position
to adopt some of the methods employed in

securing this exceptional amount of busi-

ness.
The business referred to is that of F. G.

Bixby, of Buffalo, N. Y. The service is
confined exclusively to watches and is at-
tended to entirely by Mr. Bixby and his son,
who is associated with him. No other help
is employed. Recently a stock of fine
watches was added, but this branch of the
business is practically new.
The building up of this business clearly

indicates that with the right service, pro-
gressive methods and good advertising the
watch repair business can be made ex-
tremely profitable, and it is for this reason
that THE KEYSTONE asked Mr. Bixby for an
outline of his policies and methods, which
he cheerfully furnished, expressing the
hope that many readers could turn some of
the ideas to real value. While many of the
features used by Mr. Bixby may not be ap-
plicable to all cases, some of them relating
to personal conditions of Mr. Bixby's ex-
perience, still the recital should prove useful
in a suggestive way, showing what can be
done through initiative and effort.

Some Reasons for Success

The following expression from Mr. Bixby
covers his own views of some of the reasons
for his success :
"I attribute the growth of my business

both to service and to ad-
vertising, but principally to
service, because only through
serving my trade to per-
fection can I be sure of hold-
ing the patronage once ac-
corded.
"I mention this strongly,

for it is brought to me very
forcibly nearly every day that
the trade has many practi-
tioners who through incompe-
tence or carelessness con-
stantly turn out work which
creates trouble and in many
cases almost ruins the time-
piece.
"I feel that 1 can not

correct it. This shows the customer, be-
yond any doubt, that there is no juggling of
facts. The average customer knows that
his knowledge of watch mechanism is very
limited and that a designing workman can
readily fool him, charging him for work
that does not exist, and such practice is, of
course, by no means uncommon. The cus-

Fred G. Bixby and His Unique Trade-mark

tomer is usually very much interested in the
explanation, too, and many have said that
`nobody ever told them that before.' They
appreciate being taken into my confidence
and treated as though they had some under-
standing of things.
"Keeping delivery promises is another
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the most skilled workmanship, and I deliver
full value. I use the best materials obtain-
able, and never slight even the cheapest job
in the slightest particular. Very often I find
troubles that I did not notice in taking in
the job, and in such cases if a definite price
was set for the work I correct the additional
trouble without adding to the price, except
in cases where I can advise the owner and
counsel with him to his entire satisfaction.
I will not leave unturned any point of
service that will add to the effectiveness of
my work or the satisfaction of my customer.

"I make a strong point of getting the
customer to bring his watch to me repeat-
edly for regulating after I have delivered it
to him. This is often hard to accomplish,
though the customer is quick to blame the
watch repairer if his timepiece loses or
gains a little as he carries it, not realizing
that it can not be perfectly regulated to the
condition under which he carries it when
it is hanging peacefully on my rack. When
delivering I make him promise to come in
eight or ten times. In addition, I am now
preparing a card explaining the reasons why
the watch must be regulated as carried, and
in the future I will give each customer one
of these cards when I deliver his watch, as
a reminder, and to educate him to the need
of it.
"To make regulating scientific I use the

card system of keeping record. Each cus-
tomer whose watch I am regulating has a
separate card, filed alphabetically, -showing
each date the customer calls, and for each
call how many degrees the regulator is
moved, how many seconds a day slow or
fast. This enables me to get the right re-
sults without experimenting, and the cus-
tomer appreciates the care and courtesy he
gets.
"A good many in the trade have ques-

tioned my policy of free service on all mat-
ters that require only a moment to adjust,
but I know that it pays, know that it has

won for me scores and scores

 I cleaned your watch No size ntia hope it

hits given you' perfect satisfaction. WATCHES need cleaning more on accoum 1 the oil

becoming thick, dry and gritty than on account of dirt, and should never be run longer

than two years without a thoro cleaning. It is no more economy to run a watch without clean-

ing as long as it will go than it is to drive a horse without feeding it as long as it can move.

I hope you will appreciate the fact that it is in your interest ( as well as mine ) that I send

you this notice, and can loan you a watch while yours is here. If you have had it cleaned

elsewhere since the above date, that does not alter the fact that I am still willing and ready

to do any little " while you wait " jobs gratis ; such as regulating, tightening a hand or

screw, removing some little dirt or de-magnetizing ; these I consider " keeping acquainted

courtesies" and glad to have you take wivantage of them.

NEVER FORGET that I am ALWAYS On The Watch For YOU.

Yours very truly,

FRED G. EIXBY,
THE WATCH DOCTOR

take too much pains. I con-
sider my method of taking in
work an extremely important factor. When
a patron brings his watch in to learn what
is wrong with it it is my custom to take
down the movement while he waits, and to
invariably show him any broken part or
other trouble, handing him my glass when
necessary, and meanwhile explaining all
about the trouble and what must be done to

A Forceful Follow-up Card Used by Fred G. Bixby

point I take particular care of. I make my
promise carefully and, once made, keep it
religiously, never failing to have the time-
piece ready at the agreed time.

Standard of Worth Can Not Be Too High

"T believe that my standard of work can
not be too high. I charge prices that cover

of customers, some of them
the very best ones on my lists.
By free service I mean doing
any little thing without charge
that can be attended to while
the customer waits, with-
out using any material—
straightening hands, correct-
ing hands that catch, demag-
netizing, hooking on a main-
spring, tightening a screw, un-
hooking a caught hairspring,
regulating, etc. To have a
watch handed back without
charge in a moment, when to
all appearances something se-
rious may have been wrong,
is a very pleasant surprise to
a customer, and shows more

plainly than anything else that no fake jobs
are attempted ill my shop. This is par-
ticularly valuable when the caller is a
stranger, and, of course, the free service
is offered to everybody, no matter whether
they have ever patronized me or not, and I
make it one of the strongest features of my

(Continued on page 2041)
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Governmental Spies on the Smuggler's Trail
Professional Diamond Smuggling Practically a Thing of the Past—SystematizedGovernmental Machinery for the Frustration and Detection of Smugglers.What John E. Wilkie Has to Say About the Work of the Secret Service
An interesting article in the New York Heraldby no less an authority than John E. Wilkie, chiefof the United States secret service, explains ina general way the machinery used by the govern-ment for the detection and suppression of smug-gling. Mr. Wilkie tells how the United Statesis divided into districts by the secret service, andhow the continent of Europe is likewise dividedinto districts. The district chiefs are entitled"confidential agents," and in regard to the matterof diamond smuggling Mr. Wilkie says:"Confidential Agent Gottschalke is in charge ofthe district of Cologne. The diamond-cuttingcities of Antwerp and Amsterdam are situatedwithin this district, and although the confidentialagent is furnished with complete reports of thedaily sales of precious stones he is very seldomcalled upon to take action. Diamond smugglingas a commercial proposition is a thing of the past.In the days when polished stones were subjectto a duty of 25 per cent ad valorem it paid tosmuggle them. Now that the duty is but 10 percent scarcely any American dealer in preciousstones is willing to risk the seizure of a lot ofvaluable diamonds for the sake of evading thecomparatively small amount of duty.

Diamond Smuggling
"True, from time to time sporadic attempts aremade to smuggle diamonds into the United States.A retail jeweler abroad on his first trip, or awealthy tourist with a desire to get somethingcheap might make an investment at Amsterdam.The chances would be about one hundred to onethat Gottschalke would be furnished with a re-port inside of the space of four hours. The reportwould embody the name of the purchaser or hisalias, his or her personal description, a descriptionof accompanying person or persons, the localhotel address, the number of karats purchased,together with a minute description of the stonesand the amount paid.

"With this information in his possession theconfidential agent would take steps to see thatUncle Sam got his share. The denouement mighthappen upon the international bridge at NiagaraFalls; it might occur some forty miles south ofMontreal, or it might be upon a Jersey City steam-ship pier—the outcome would most likely be thesame.
Agents at .Large

"In addition to these five European confidentialagents there are usually two other men in thefield who enjoy the complete confidence of thesecretary of the treasury. These men hold rovingcommissions, as it were. They are constantly onthe move, handling special matters. One day mayfind them conferring with the United States con-sul at Turin. A day or two later may find oneof them in an Austrian pottery, while the othermay be on his way to London in response to acablegram.
"These roving confidential agents are constantlychanged. The secretary of the treasury maysuddenly decide to send a new man abroad, a manunknown to the European agents. This man mayremain abroad a year. He may reside in Colognefor six months or more without going near theresident confidential agent, or, for that matter,without making his presence known at the UnitedStates consulate. He has his instructions and hecarries them out. He speaks the language of thecountry like a native."He knows who visits the resident confidentialagent. He knows who his visitors are. He knowswhere he lunches and dines and with whom. Hemakes his reports through the mails, but, strangeto say, his envelopes are never addressed to the

secretary of the treasury. The confidential reportsare mailed under cover to a 'blind' address, andare subsequently forwarded to Washington fromBaltimore, Philadelphia or some other city, as thecase may be.
A Treasury Special

"Not,that the secretary of the treasury distruststhe resident confidential agent—not at all. Hesimply wishes to be kept thoroughly posted. Thevery best of men go wrong at times, and the sec-retary wants to be sure. His European agents aresubjected to almost every form of temptationunder the sun. They are thousands of miles awayfrom their homes. It takes men of fiber andcaliber to hold out against this constant strain,and to the credit of the division of special agentslet it be said that the confidence of the secretaryof the treasury has seldom been misplaced."Smugglers trouble us but little, as smugglingin a big way is a thing of the past. Diamondsare the least of our troubles, as more and moreof the Maiden lane people are importing theirgems in the rough, free of duty, and then cuttingand polishing them right here in New York. MaxLasar, the greatest diamond smuggler in thehistory of our customs service, at one time worthat least $zoo,000, would have a hard time to makea living at it nowadays. In the first place, theMaiden lane dealers watch one another so closelythat no dealer with his senses about him wouldconsider such a proposition. Secondly, Maxwouldn't take a chance if it were given him. He'slost his nerve.
"It's the occasional smuggler that bothers usonce in a while. We've made it so hot for theprofessional smuggler that we've practicallydriven him out of the business."An unpleasant part of our work is the neces-sity of watching men in the customs service. Theunderweighers in the sugar, cheese and fig tradehave had their fun, and now they've got to paythe fiddler. Fortunately for the country, the cus-toms service at large is a fine, honest body ofmen. It's a mighty fine apple that hasn't got aspeck on it, and it's the same way with theservice."

Black Opal Most Sought
Gem in Australia

The gem most sought after in Australia is theblack opal, says the Consular Reports. It appearsin limited quantities in the matrix of ironstoneand sandstone in the Lightning Ridge district ofNew South Wales. It is estimated that since1890 opals valued at over $5,500,000 have beenfound in the state of New South Wales. Thestate of Queensland also produces many opals,the production up to the present time amountingto nearly $1,000,000.
Sapphires rank next among Australian gemsin value of production. They are found in NewSouth Wales and in Queensland, chiefly in thelatter state, in gravel or creek beds. The gemsshow excellent fire and luster, but the color isdarker blue than the oriental sapphire. InQueensland the present production amounts toabout $75,000 per year, the total output to datebeing about $7oo,000.
Other precious gems found in different partsof Australia include emeralds, turquoises, topazes,ircons, garnets, rubies, amethysts, tourmalinesand beryls. Diamonds are found to a limitedextent in New South Wales and in South Aus-tralia. In the latter state the total productionup to date has been somewhat over $5oo,000.These diamonds found locally are used more forglass cutting, while South African diamonds aremostly used in the jewelry trade. Pearls foundin pearl fishing along the northern coast of Aus-tralia are usually small, but their aggregate valueis probably considerable.
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Marvelous Creations
of Old Watchmakers

One of the Most Interesting Is a Small Re-peater Once Presented to George HI.Struck the Eighth Hour—Fabulous PricesPaid for Antiques

The London publisher Batsford has issued arichly illustrated volume of 800 pages, writtenby Mr. Britten, and describing the marvelous cre-ations of the old watchmakers. One of the mostinteresting of these timepieces was the exceed-ingly small repeater, striking eighth-hours, whichthe celebrated watchmaker, John Arnold, pre-sented in 1764 to George III., who subsequentlyrecompensed the donor with a royal gift of sooguineas. From the description of this watchwhich is printed in the Annual Register of 1764it may be inferred that the watchmaker's gift wasfully equivalent to that of the king. The diam-eter of the entire movement was 1/3 inch andthat of the ruby cylinder (the first one ever em-ployed) was 1/50 inch. The total weight of themovement, which comprised 120 parts, was 5oTAgrains troy. The mainspring and its barrelweighed 4 grains and the dial weighed about thesame. The weights of some of the smaller partsin grains were as follows: Large wheel andfusee, 23/n ; striking spring and barrel, 1g ;striking wheel and pinion, g; fourth wheel ofdriving train, ; cylinder with its wheel andpinion, I/16; balance wheel and pinion, 1/17;hairspring, 1/300. Imagine a hairspring weighing1/300 grain! It certainly could not be made forless than twenty dollars, so that a pound of steelin this form would be worth more than fortymillion dollars.
A 1,000 Guinea Offer

It is said that the emperor of Russia offeredArnold L000 guineas for a duplicate of thiswatch, but that the watchmaker refused the offer,as he wished his masterpiece to remain unique.M. Reverchon, who gives these details in arecent issue of Cosmos, adds that if Arnoldcould have visited the Paris Exposition of 'goohe would have seen modern watches even smallerthan his own. The hairspring of one of thesewatches, made by Ditisheim at Chaux de Fonds,weighed only 1/600 grain, half the weight ofArnold's.
This shows that even in this age of machinerythere are artificers as skilful and adroit in hand-work as the best of their predecessors. Theseartists, however, receive little encouragement fromthe wealthy amateurs and collectors who payfabulous sums for antiques. A plaque of Limogesenamel was recently sold for $18o,000, a fifteenth-century Gobelin tapestry for $165,000, a paintingby Raphael for $540,000. Still higher estimatesof value are placed on pieces which are not in themarket: Twelve hundred thousand dollars onthe gold plate of the altar of St. Mark, in Venice;$2,400,000 on the Sistine Madonna, in the Dres-den gallery; $1,2oo,000 on Michael Angelo'sMoses, in Rome; $5oo,000 on the enameled goldsalt cellar by Benvenuto Cellini in the ImperialMuseum, of Vienna. These estimates are givenby the well-known German collector, Karl Mar-fels, who recently sold his collection of sixteenthand seventeenth century watches to J. PierpontMorgan for nearly $400,000, the cheapest watchin the collection being valued at $7,500.

Some Spurious Antiques
The great disparity between the values of oldand new objects of art has naturally developedthe manufacture of spurious antiques. This cul-pable industry has, at least, the merit of provingthat the race of superfine artificers is not extinct,and it may possibly exert a beneficial influence onthose experts and collectors who attach no valueto objects of art which are less than a hundredyears old, though it is to be feared that theywill not readily forsake a point of view whichhas become a fixed habit, and which still hasthe sanction of public opinion.

MENNE

d Stock
GOOD HOUSEKEEPING MAGAZINE offers free to everyJeweler, a Service that will help him clear his stock
and to get new goods again.

GOOD HOUSEKEEPING MAGA-
ZINE makes this offer to help
its advertisers it believes in
their goods to the point of
guaranteeing every article that
we accept the advertising of.

But in helping its advertisers
we have discovered a way
this Service to help you to
get profits. If you want to keep moving acrosscounter your stock of the kind of goods that givessatisfaction and therefore holds your trade to you

TEAR OFF THIS COUPON
Fill in and mail it today. Sending for the information obligates youin no way to do anything. Send for it and learn how one very suc-cessful retail merchant discovered this Plan and told us about it.We offer it to you FREE—a simple, perfected Plan of Service.

LIST Of ARTICLES
TESTED APPROVED

DURING MONTH

S
MERCHANDISE NEEDED
BY WIVES &MOTHERS

AND SOLO

BY DEALERS

the

11111■112 1.1==1

To Advertising Department GOOD HOUSEKEEPING MAGAZINE
381 Fourth Avenue, New York:

Please send me information about your plans, etc., to jewelers.

 
 Firm Name Name

1•••••

Address

N. B. We also offer Cash Prizes for suggestions as good as this
(K)
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Governmental Spies on the Smuggler's Trail

Professional Diamond Smuggling Practically a Thing of the Past—Systematized
Governmental Machinery for the Frustration and Detection of Smugglers.
What John E. Wilkie Has to Say About the Work of the Secret Service

An interesting article in the New York Herald
by no less an authority than John E. Wilkie, chief
of the United States secret service, explains in
a general way the machinery used by the govern-
ment for the detection and suppression of smug-
gling. Mr. Wilkie tells how the United States
is divided into districts by the secret service, and
how the continent of Europe is likewise divided
into districts. The district chiefs are entitled
"confidential agents," and in regard to the matter
of diamond smuggling Mr. Wilkie says:
"Confidential Agent Gottschalke is in charge of

the district of Cologne. The diamond-cutting
cities of Antwerp and Amsterdam are situated
within this district, and although the confidential
agent is furnished with complete reports of the
daily sales of precious stones he is very seldom
called upon to take action. Diamond smuggling
as a commercial proposition is a thing of the past.
In the days when polished stones were subject
to a duty of 25 per cent ad valorem it paid to
smuggle them. Now that the duty is but to per
cent scarcely any American dealer in precious
stones is willing to risk the seizure of a lot of
valuable diamonds for the sake of evading the
comparatively small amount of duty.

Diamond Smuggling

"True, from time to time sporadic attempts are
made to smuggle diamonds into the United States.
A retail jeweler abroad on his first trip, or a
wealthy tourist with a desire to get something
cheap might make an investment at Amsterdam.
The chances would be about one hundred to one
that Gottschalke would be furnished with a re-
port inside of the space of four hours. The report
would embody the name of the purchaser or his
alias, his or her personal description, a description
of accompanying person or persons, the local
hotel address, the number of karats purchased,
together with a minute description of the stones
and the amount paid.
"With this information in his possession the

confidential agent would take steps to see that
Uncle Sam got his share. The denouement might
happen upon the international bridge at Niagara
Falls; it might occur some forty miles south of
Montreal, or it might be upon a Jersey City steam-
ship pier—the outcome would most likely be the
same.

Agents at Large

"In addition to these five European confidential
agents there are usually two other men in the
field who enjoy the complete confidence of the
secretary of the treasury. These men hold roving
commissions, as it were. They are constantly on
the move, handling special matters. One day may
find them conferring with the United States con-
sul at Turin. A day or two later may find one
of them in an Austrian pottery, while the other
may be on his way to London in response to a
cablegram.
"These roving confidential agents are constantly

changed. The secretary of the treasury may
suddenly decide to send a new man abroad, a man
unknown to the European agents. This man may
remain abroad a year. He may reside in Cologne
for six months or more without going near the
resident confidential agent, or, for that matter,
without making his presence known at the United
States consulate. He has his instructions and he
carries them out. He speaks the language of the
country like a native.
"He knows who visits the resident confidential

agent. He knows who his visitors are. He knows
where he lunches and dines and with whom. He
makes his reports through the mails, but, strange
to say, his envelopes are never addressed to the

secretary of the treasury. The confidential reports
are mailed under c(,ver to a 'blind' address, and
are subsequently forwarded to Washington from
Baltimore, Philadelphia or some other city, as the
case may be.

A Treasury Special

. "Not that the secretary of the treasury distrusts
the resident confidential agent—not at all. He
simply wishes to be kept thoroughly posted. The
very best of men go wrong at times, and the sec-
retary wants to be sure. His European agents are
subjected to almost every form of temptation
under the sun. They are thousands of miles away
from their homes. It takes men of fiber and
caliber to hold out against this constant strain,
and to the credit of the division of special agents
let it be said that the confidence of the secretary
of the treasury has seldom been misplaced.
"Smugglers trouble us but little, as smuggling

in a big way is a thing of the past. Diamonds
are the least of our troubles, as more and more
of the Maiden lane people are importing their
gems in the rough, free of duty, and then cutting
and polishing them right here in New York. Max
Lasar, the greatest diamond smuggler in the
history of our customs service, at one time worth
at least $2oo.000, would have a hard time to make
a living at it nowadays. In the first place, the
Maiden lane dealers watch one another so closely
that no dealer with his senses about him would
consider such a proposition. Secondly, Max
wouldn't take a chance if it were given him. He's
lost his nerve.

"It's the occasional smuggler that bothers us
once in a while. We've made it so hot for the
professional smuggler that we've practically
driven him out of the business.
"An unpleasant part of our work is the neces-

sity of watching men in the customs service. The
underweighers in the sugar, cheese and fig trade
have had their fun, and now they've got to pay
the fiddler. Fortunately for the country, the cus-
toms service at large is a fine, honest body of
men. It's a mighty fine apple that hasn't got a
speck on it, and it's the same way with the
service."

Black Opal Most Sought
Gem in Australia

The gem most sought after in Australia is the
black opal, says the Consular Reports. It appears
in limited quantities in the matrix of ironstone
and sandstone in the Lightning Ridge district of
New South Wales. It is estimated that since
1890 opals valued at over $5,500,000 have been
found in the state of New South Wales. The
state of Queensland also produces many opals,
the production up to the present time amounting
to nearly $1,000,000.
Sapphires rank next among Australian gems

in value of production. They are found in New
South Wales and in Queensland, chiefly in the
latter state, in gravel or creek beds. The gems
show excellent fire and luster, but the color is
darker blue than the oriental sapphire. In
Queensland the present production amounts to
about $75,000 per year, the total output to date
being about $700,000.
Other precious gems found in different parts

of Australia include emeralds, turquoises, topazes,
ircons, garnets, rubies, amethysts, tourmalines
and beryls. Diamonds are found to a limited
extent in New South \Vales and in South Aus-
tralia, In the latter state the total production
up to date has been somewhat over $5oo,000.
These diamonds found locally are used more for
glass cutting, while South African diamonds are
mostly used in the jewelry trade. Pearls found
in pearl fishing along the northern coast of Aus-
tralia are usually small, but their aggregate value
is probably considerable.

Marvelous Creations
of Old Watchmaker

One of the Most Interesting Is a Small Re
peater Once Presented to George III
Struck the Eighth Hour—Fabulous Price
Paid for Antiques

The London publisher Batsford has issued .
richly illustrated volume of 800 pages, writtei
by Mr. Britten, and describing the marvelous cre
ations of the old watchmakers. One of the most
interesting of these timepieces was the exceed-
ingly small repeater, striking eighth-hours, which
the celebrated watchmaker, John Arnold, pre-
sented in 1764 to George III., who subsequently
recompensed the donor with a royal gift of soo
guineas. From the description of this watch
which is printed in the Annual Register of 1764
it may be inferred that the watchmaker's gift was
fully equivalent to that of the king. The diam-
eter of the entire movement was 1/3 inch and
that of the ruby cylinder (the first one ever em-
ployed) was 1/50 inch. The total weight of the
movement, which comprised 120 parts, was 501/4
grains troy. The mainspring and its barrel
weighed 4 grains and the dial weighed about the
same. The weights of some of the smaller parts
in grains were as follows: Large wheel and
fusee, 2:j4 ; striking spring and barrel, x34;
striking wheel and pinion, 34; fourth wheel of
driving train, ; cylinder with its wheel and
pinion, 1/16; balance wheel and pinion, 1/17;
hairspring, 1/300. Imagine a hairspring weighing
1/300 grain! It certainly could not be made for
less than twenty dollars, so that a pound of steel
in this form would be worth more than forty
million dollars.

A 1,000 Guinea Offer

It is said that the emperor of Russia offered
Arnold 4000 guineas for a duplicate of this
watch, but that the watchmaker refused the offer,
as he wished his masterpiece to remain unique.
M. Reverchon, who gives these details in a

recent issue of Cosmos, adds that if Arnold
could have visited the Paris Exposition of woo
he would have seen modern watches even smaller
than his own. The hairspring of one of these
watches, made by Ditisheim at Chaux de Fonds,
weighed only 1/600 grain, half the weight of
Arnold's.
This shows that even in this age of machinery

there are artificers as skilful and adroit in hand-
work as the best of their predecessors. These
artists, however, receive little encouragement from
the wealthy amateurs and collectors who pay
fabulous sums for antiques. A plaque of Limoges
enamel was recently sold for $180,000, a fifteenth-
century Gobelin tapestry for $165,000, a painting
by Raphael for $540,000. Still higher estimates
of value are placed on pieces which are not in the
market: Twelve hundred thousand dollars on
the gold plate of the altar of St. Mark, in Venice;
$2,400,000 on the Sistine Madonna, in the Dres-
den gallery; $1,200,000 on Michael Angelo's
Moses, in Rome; $500,000 on the enameled gold
salt cellar by Benvenuto Cellini in the Imperial
Museum, of Vienna. These estimates are given
by the well-known German collector, Karl Mar-
fels, who recently sold his collection of sixteenth
and seventeenth century watches to J. Pierpont
Morgan for nearly $400,000, the cheapest watch
in the collection being valued at $7,500.

Some Spurious Antiques

The great disparity between the values of old
and new objects of art has naturally developed
the manufacture of spurious antiques. This cul-
pable industry has, at least, the merit of proving
that the race of superfine artificers is not extinct,
and it may possibly exert a beneficial influence on
those experts and collectors who attach no value
to objects of art which are less than a hundred
years old, though it is to be feared that they
will not readily forsake a point of view which
has become a fixed habit, and which still has
the sanction of public opinion.

No Dead Stock
GOOD HOUSEKEEPING MAGAZINE offers free to every
jeweler, a Service that will help him clear his stock
and to get new goods again.

GOOD HOUSEKEEPING MAGA-
ZINE makes this offer to help
its advertisers it believes in
their goods to the point of
guaranteeing every article that
we accept the advertising of.

But in helping its advertisers
we have discovered a way
this Service to help you to
get profits. If you want to keep moving across the
counter your stock of the kind of goods that gives
satisfaction and therefore holds your trade to you
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Look Inside the Watch
Case for the Name

"trescent"
or

jas. Boss"

T
he cheapening
process that has
crept. into the

watch-case business has
hurt the legitimate jew-
elry store.
Too often the jeweler himself

has been blinded by the 'guar
ante." stamped inside a low-
grade case.
You are partly to blame

because you inquire about the
movement of a watch and- pay
little attention to the case.

Women's Trade Follows

Their Confidence
Thousands of filled cases are',

sold every day with the layers of
gold ow thin-that the engraving
or engine-turning can not be
done with a diamond-pointed
tool. It is merely burnished on.
Such a case may be stamped
"guaranteed for so years" when
it will not wear twenty weeks.

You can be sure of legitimate
value if you will insist on a
"Crescent" or "Jas. Boss" gold.
filled case and look for our trade.
marks. They are standard with
the fine jewelry trade, and have
been for fifty years.

The Keystone Watch Can" CO.
Establievol

PhIladolph

Here are the full-page advertisements from Good Housekeeping

Magazine that are pushing the kind of goods you carry in the jewelry

business. They have appeared in the August, September and October

issues. Each advertiser who uses full-page space is represented by

but one advertisement here.

The woman of the home has buying
confidence in the goods you carry—from
baby pins to silverware and jewelry—
particularly if they are guaranteed by
Good Housekeeping Magazine.

Manufacturers recognize Good House-
keeping Magazine as the Trade Paper
of the Home—a magazine which is read
and studied, and kept for future refer-
ence in solving home-making problems.

Dealers study Good Housekeeping
Magazine to know what the woman of

the home is going to buy—and they
don't go wrong.

You can increase your capital of good
will and confidence by carrying these ar:
ticles and sending for the free Plan o.
Service we offer you.

Send the coupon and find out how it's
done—the Service is free to you.

Other advertisers of Silverware and
Jewelry articles using less than page
space are:

Electrolytic Art Metal Co. (Bureau Mabie, Todd & Co. (Swan Safety

Set) Fountain Pen )

Electro-Silicon Co. (Silver Polish) Manning-Bowman Co. (Household

Hawkes Cut Glass Co. (Cut Glass) detal Ware)

Heisey Co., A. H., (Glass Ware) Moore Push Pin Co. ( Push Pins)

Wightman & Hough ( Lockets)
Wright Co., J. A., (Silver ('ream)
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has seen nothing more worth whde dl ,an the solving of
the dust problem—how to remove dust without water or
without stirring it up so settle again. This problem has
been solved by the
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Ideal

Fou IP Pen
small article that does big things. Every woman wants

to be able to dust without raising dust, to clean floors,
walls and furniture without filling the air with germ-laden
dust. The HOWARD DUSTLESS DUSTER actually
does it. It is a wonderful invention of a cloth, chemically

=`treated In such a way that dust particles cling to it and "rr:: .?1 
cannot be removed except by washing. Incidentally, it
outwears eight pieces of cheesecloth. It is cleaned and sterilised with boiling water
and leap without losing a particle of its .fficiency. It cannot, or, at leant, has not
yet, been auccessfully imitated. Other dusters are oily, the HOWARD Is not.

Most good housekeepers lolOW It and use it daily, and will be glad to know
of the various, practicakslabor-saving modifications, which we make for specific
uses, and which have all the good qualitlea of the original dust cloth. Here arefour useful and practical forms of the celebrated
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Get Your Goods into the
Hands of Your Customers
The free Plan of Service we offer you will keep the
goods you carry moving out of your store into the
possession of satisfied customers especially if the
manufacturers of those articles advertise in GOOD
HOUSEKEEPING MAGAZINE.

Women of the home have confidence in goods adver-
tised in their magazine. Many of these articles are
approved by GOOD HOUSEKEEPING INSTITUTE; every one
is guaranteed to be satisfactory by GOOD HOUSEKEEPING
MAGAZINE.

GOOD HOUSEKEEPING MAGAZINE has spent many
thousands of dollars perfecting this Plan of Service
in connection with these guaranteed articles. We
have made it very easy and simple for you.

Merely tear off the coupon on the first page of this
four page advertiscment to get what we offer. It is
free and it will pay you.
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America Now Leads World in the
Manufacture of Mammoth Tower Clocks

Several Modern Timepieces That Eclipse the Marvels of the Middle Ages

Recently Installed—The Latest a Seth Thomas Weight Clock on the Bromo-

Seltzer Building

Considering the record made by American
clock manufacturers thus far in the twentieth
century in the construction of mammoth clocks
we may anticipate some marvelous achievements
in this field in future years. The modern al-
liance between immense clocks and advertising is
proving a powerful stimulus to this industry.
Noticeable instances are the mammoth timepiece
on the Colgate factory in Jersey City, N. J., and
the great electric clock on the tower of the
Metropolitan building, New York City, the latter
being the only clock wholly operated by electric-
ity. In a recent issue of THE KEYSTONE the
immense clock placed in the tower of the Ayer
Woolen Mills, Lawrence, Mass., was described.
The latest notable tower clock, which combines

timekeeping and advertising, is a weight clock
which was recently installed in the tower of the
new Bromo-Seltzer building, Baltimore, Md.
A strong advertising feature of this immense
clock is the fact that instead of ordinary roman
or arabic numbers on the dial the twelve
letters comprising the words "Bromo-
Seltzer" have been used. This clock,
which was made by the Seth Thomas
Clock Company, New York, at their
factories in Thomaston, Conn., is the
largest four-dial, weight-driven tower
clock in the world.

The Movement

The mechanism of this
clock is held in place and
confined entirely within a
castiron structure which is
firmly bolted to the floor.
The wheels are of bronze,
the pinions of hardened
steel and the gears are ma-
chine cut. At the front of
the clock is a small dial
which enables one to tell
exactly the position of the
hands on the outside dials,
and there is also a seconds
hand to permit of close
regulation and adjustment.
The clock is fitted with

Dennison's double three-
legged gravity escapement.
The driving wheel is
twenty and one-quarter
inches in diameter. The
beat pins which touch the
rod are of steel rollers.
The rod itself is fifteen
feet, one and three-quarter
inches long and is com-
posed of zinc and steel in
such proportions as to respond to the most acute
atmospheric changes. The pendulum ball weighs
475 pounds and is conical, to prevent dust and
particles of dirt resting there and accelerating the
rating of the clock. To prevent the fall and
breakage of the rod, should the suspension spring
break, there is fitted to the mechanism a safety
catch.
Three ways are provided for the regulation:

first, by a knurled screw at the top of bed
frame; second, by a revolving disk at the bottom
of the pendulum ball. Very often by either of
these two methods it is impossible to bring the
clock to fractional seconds, and in order to per-
mit of a nicety of adjustment there is a cup
fitted at the top of the ball so that by inserting
or taking out lead pellets the rating can be
brought to absolute time.

The Hands and Dials

The minute hand weighs 175 pounds and hour
hand 145 pounds. The minute hand from tip to tip
is twelve feet, seven inches long, and the hour

hand is nine feet, eight inches long. At its
broadest point the hour hand is two feet, six
inches across, and the minute hand one foot, six
inches:
The day dials are twenty-four feet in diameter

and the name "Bromo-Seltzer" is substituted for

of running the weights. The accompanying
illustration will give a very good idea as to this
arrangement. Only approximately 300 pounds of
weight is used to operate these large dials, and
these are wound up daily by a small motor
placed at the base of the weight run. Should at
any time the motor fail to work, a switch placed
at the bottom will ring a bell located in the
engineer's room, then the weights can be wound
by hand. This winding arrangement requires
115 feet of chain and it operates on a silent roller
ratchet which eliminates maintaining power.
The dial works are made and fitted with the

best hard drawn phosphor bronze and are roller
bearing. Only one cup is needed to oil all the
front bearings and dial works.

Mechanism of the Seth Thomas Clock Recently Installed in the
Bromo-Seltzer Building, Baltimore, Md., Said to Be the Largest
Clock in the World

the numerals. The background on the dial is in
white tile and the letters blue, which produces
a very pleasing and sharp contrast. The night
dials are fifteen feet in diameter and of the
sectional glass and iron pattern. The numerals,
diamonds and minute marks are made of cast-
iron, painted black and heavily smalted. The
sections are rebated in the back to receive the
glass and fastened together with bronze clamps
and the joints filled in with lead to permit of
expansion and contraction. The glass itself is
three-eighths inch thick and the center light and
outer segments are of the same thickness and
quality throughout. The minute hand is so con-
structed that when at night the dials are illumi-
nated the tip of the hand that travels around on
the day dials can not be seen.
This clock is guaranteed to be free from all

original and mechanical defects for five years
and to run within a variation of ten seconds a
month.
One of the unique features about this wonder-

ful clock is the absence of the prevailing method

Famous Pearl Necklace of
Madame Thiers Perishing

Attacked by Peculiar Disease—Pearls Are Be-

coming Darker Each Day—Experts at a Loss

to Explain Phenomenon, but Think It a Form

of Starvation

The superb pearl necklace that formerly be-
longed to Madame Thiers, wife of the famous
French diplomat, which she bequeathed to the
French nation and which is kept in the Louvre,
is perishing of the peculiar, mysterious disease
that attacks pearls. The necklace consists of 150
of the most magnificent pearls ever brought from
the depths of the ocean. When Madame Thiers
willed it to the French people it was valued at
$250,000, but today probably few jewelers could
be found willing to give $25,000 for it, to such an
advanced stage has the disease attained. Experts
are puzzled to find an explanation for the cause
of the disease, but it is probably a form of starva-
tion.

It is as though the pearls find nourishment in
the life that is seated in the skin of beautiful
women, for which reason jewelers maintain that
pearls must be worn on the bare skin. According
to the will of Madame Thiers her necklace can
not be taken from its case in the Louvre. If it
were possible at some time to loan it to a lady
possessing the confidence of the French govern-
ment to a sufficient extent a majority of the
pearls, in the opinion of all the experts, would re-
cover. This is impossible, and the necklace there-
for must perish. Day after day the pearls are
becoming darker in color, more unsightly and
shriveled. The disease of pearls has been known
in the cast for centuries; the occident learned,
only recently, that such a disease existed.
There are women who can not wear pearls,

there being something about them antagonistic to
the pearl. For similar reasons others can not wear
turquoise, for with them the pretty turquoise
rapidly darkens to a dirty, soapy green. There
are women on whom the opal sparkles in all its
iridescent glory, while the same stone on the neck
of another will look as lifeless as a lump of clay.
Pearls have often been restored by sinking them
in the sea. The queen mother Alexandra, of
England, is an enthusiastic lover of beautiful
pearls. Her collection is the most valuable in the
world.
When she is arrayed in the full glory of her

pearl jewelry the pearls she wears are valued
at $2,000,000, and it is more than likely that the
pearls she has and is not wearing are worth
another $1,000,000. Not long ago one of her
necklaces showed signs of discoloration and the
characteristic disease symptoms. The necklace
was intrusted to a jeweler, who secretly sunk it
in the sea.
For three months watchmen guarded it night

and day, and when it was brought up it was said
to be completely restored. It is furthermore an
historical fact that when the late Empress Eliza-
beth of Austria was attacked with typhoid fever
her pearl necklace became discolored. It was
sunk in the Adriatic sea and guarded by a gov-
ernment vessel. The pearls still lie there and are
examined once every year. Experts are of the
opinion that years will elapse before the pearls
are again restored.
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the great electric clock on the tower of the
Metropolitan building, New York City, the latter
being the only clock wholly operated by electric-
ity. In a recent issue of THE KEYSTONE the
immense clock placed in the tower of the Ayer
Woolen Mills, Lawrence, Mass., was described.
The latest notable tower clock, which combines

timekeeping and advertising, is a weight clock
which was recently installed in the tower of the
new Bromo-Seltzer building, Baltimore, Md.
A strong advertising feature of this immense
clock is the fact that instead of ordinary roman
or arabic numbers on the dial the twelve
letters comprising the words "Bromo-
Seltzer" have been used. This clock,
which was made by the Seth Thomas
Clock Company, New York, at their
factories in Thomaston, Conn., is the
largest four-dial, weight-driven tower
clock in the world.

The Movement

The mechanism of this
clock is held in place and
confined entirely within a
castiron structure which is
firmly bolted to the floor.
The wheels are of bronze,
the pinions of hardened
steel and the gears are ma-
chine cut. At the front of
the clock is a small dial
which enables one to tell
exactly the position of the
hands on the outside dials,
and there is also a seconds
hand to permit of close
regulation and adjustment.
The clock is fitted with

Dennison's double three-
legged gravity escapement.
The driving wheel is
twenty and one-quarter
inches in diameter. The
beat pins which touch the
rod are of steel rollers.
The rod itself is fifteen
feet, one and three-quarter
inches long and is corn-
posed of zinc and steel in
such proportions as to respond to the most acute
atmospheric changes. The pendulum ball weighs
475 pounds and is conical, to prevent dust and
particles of dirt resting there and accelerating the
rating of the clock. To prevent the fall and
breakage of the rod, should the suspension spring
break, there is fitted to the mechanism a safety
catch.
Three ways are provided for the regulation:

first, by a knurled screw at the top of bed
frame ; second, by a revolving disk at the bottom
of the pendulum ball. Very often by either of
these two methods it is impossible to bring the
clock to fractional seconds, and in order to per-
mit of a nicety of adjustment there is a cup
fitted at the top of the ball so that by inserting
or taking out lead pellets the rating can be
brought to absolute time.

The Hands and Dials

The minute hand weighs 175 pounds and hour
hand 145 pounds. The minute hand from tip to tip
is twelve feet, seven inches long, and the hour

hand is nine feet, eight inches long. At its
broadest point the hour hand is two feet, six
inches across, and the minute hand one foot, six
inches:
The day dials are twenty-four feet in diameter

and the name "Bromo-Seltzer" is substituted for

of running the weights. The accompanying
illustration will give a very good idea as to this
arrangement. Only approximately 300 pounds of
weight is used to operate these large dials, and
these are wound up daily by a small motor
placed at the base of the weight run. Should at
any time the motor fail to work, a switch placed
at the bottom will ring a bell located in the
engineer's room, then the weights can be wound
by hand. This winding arrangement requires
115 feet of chain and it operates on a silent roller
ratchet which eliminates maintaining power.
The dial works are made and fitted with the

best hard drawn phosphor bronze and are roller
bearing. Only one cup is needed to oil all the
front bearings and dial works.

Mechanism of the Seth Thomas Clock Recently Installed
Bromo-Seltzer Building, Baltimore, Md., Said to Be the
Clock in the World

in the
Largest

the numerals. The background on the dial is in
white tile and the letters blue, which produces
a very pleasing and sharp contrast. The night
dials are fifteen feet in diameter and of the
sectional glass and iron pattern. The numerals,
diamonds and minute marks are made of cast-
iron, painted black and heavily smalted. The
sections are rebated in the back to receive the
glass and fastened together with bronze clamps
and the joints filled in with lead to permit of
expansion and contraction. The glass itself is
three-eighths inch thick and the center light and
outer segments are of the same thickness and
quality throughout. The minute hand is so con-
structed that when at night the dials are illumi-
nated the tip of the hand that travels around on
the day dials can not be seen.
This clock is guaranteed to be free from all

original and mechanical defects for five years
and to run within a variation of ten seconds a
month.
One of the unique features about this wonder-

ful clock is the absence of the prevailing method

Famous Pearl Necklace of
Madame Thiers Perishing

Attacked by Peculiar Disease—Pearls Are Be-

coming Darker Each Day—Experts at a Loss

to Explain Phenomenon, but Think It a Form

of Starvation

The superb pearl necklace that formerly be-
longed to Madame Thiers, wife of the famous
French diplomat, which she bequeathed to the
French nation and which is kept in the Louvre,
is perishing of the peculiar, mysterious disease
that attacks pearls. The necklace consists of 150
of the most magnificent pearls ever brought from
the depths of the ocean. When Madame Thiers
willed it to the French people it was valued at
$250,000, but today probably few jewelers could
be found willing to give $25,000 for it, to such an
advanced stage has the disease attained. Experts
are puzzled to find an explanation for the cause
of the disease, but it is probably a form of starva-
tion.

It is as though the pearls find nourishment in
the life that is seated in the skin of beautiful
women, for which reason jewelers maintain that
pearls must be worn on the bare skin. According
to the will of Madame Thiers her necklace can
not be taken from its case in the Louvre. If it
were possible at some time to loan it to a lady
possessing the confidence of the French govern-
ment to a sufficient extent a majority of the
pearls, in the opinion of all the experts, would re-
cover. This is impossible, and the necklace there-
for must perish. Day after day the pearls are
becoming darker in color, more unsightly and
shriveled. The disease of pearls has been known
in the east for centuries ; the occident learned,
only recently, that such a disease existed.
There are women who can not wear pearls,

there being something about them antagonistic to
the pearl. For similar reasons others can not wear
turquoise, for with them the pretty turquoise
rapidly darkens to a dirty, soapy green. There
are women on whom the opal sparkles in all its
iridescent glory, while the same stone on the neck
of another will look as lifeless as a lump of clay.
Pearls have often been restored by sinking them
in the sea. The queen mother Alexandra, of
England, is an enthusiastic lover of beautiful
pearls. Her collection is the most valuable in the
world.
When she is arrayed in the full glory of her

pearl jewelry the pearls she wears are valued
at $2,000,000, and it is more than likely that the
pearls she has and is not wearing are worth
another $1,000,000. Not long ago one of her
necklaces showed signs of discoloration and the
characteristic disease symptoms. The necklace
was intrusted to a jeweler, who secretly sunk it
in the sea.
For three months watchmen guarded it night

and day, and when it was brought up it was said
to be completely restored. It is furthermore an
historical fact that when the late Empress Eliza-
beth of Austria was attacked with typhoid fever
her pearl necklace became discolored. It was
sunk in the Adriatic sea and guarded by a gov-
ernment vessel. The pearls still lie there and are
examined once every year. Experts are of the
opinion that years will elapse before the pearls
are again restored.

BOSTON NEW YORK CHICAGO
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How can a jeweler expect to make the profit that he should

when he does his Engraving by hand?
How can he afford to use his time doing this work, which is

seldom charged for, and leave money-producing work undone?
How can he afford to send it away to be done, pay the charges

both Ways and the cost of the Engraving?
How can he take the risk of a delayed execution of the order

and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.
Write now.

Eat n 0. Glover Company, Sayre, Pa.

Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade
A Complete Line for Live Dealers ; Manufactured by Separate Organizations
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Est'd 1885

"MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

Est'd 1873

"Norris & Hyde
Upright and Player-Pianos

I
Est'd 1868

" BRIGGS"
Grand Pianos

Upright Pianos
Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO. :: BOSTON
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No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE UPRIGHT POCKET DIAMOND
SCALE
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How the Five and Ten Cent
Business Was Founded and Developed

The Life of Frank W. Woolworth Reads Like a Romance—His Early Trials
and Amazing Success

This is the romance of an idea. It is the story

of how a great skyscraper, the third loftiest

structure in the world, may be boilt with dimes

and nickles—if there are enough of them. The

new building, soon to be a landmark of New

York City, might be called a monument to the idea.

And back of both the idea and the skyscraper is

a unique personality, which is, after all, the only

true subject of romance.
Americans already know about the skyscraper.

It is to look like a vast tower in the Gothic style,

extending 105 feet along Broadway and 197 feet

on Park place. With forty-five stories it will rise

into the air to a height of 625 feet, or thirteen

feet higher than the Singer building. The sky-

scraper will cost $5,000,000. It will bear the name

of its projector—the Woolworth building.

Originated the Five and Ten Cent Idea

Frank W. Woolworth is the mail, he of the

"5-and-JO-cent" idea, and the brains, the ability

and the courage to push it. Herein lies the ro-

mance of an idea. But like all stories worth while

this one depends, as has been suggested, on Mr.

Woolworth's personality. So when a New York

Times reporter started to find out and analyze it,

going to the merchant's office in the old A. T.

Stewart building, at Broadway and Chambers

street, during a brief wait he summed up some

of the cut-and-dried facts of the subject.

Frank Woolworth owns 286 stores, besides sup-

plementary warehouses, between Lewistown, Maine,

and Denver, Colo. About a year ago he started

more stores in England. There are ten of them

now, and two more in preparation. A recent census

of the visitors of one day to his American stores

gave their number as 1,500,000. This was in an
ordinary business season ; in holiday times the
visitors number more than 2,000,000 a day. It
requires something like 9,000 employees to keep
the business moving smoothly.
The man who holds all of this under his thumb

is not much over fifty. He began without wages,
as a farmer's boy in a dry goods store in Water-
town, N. Y.; set up his first store in 1879, and
has been in business thirty years.
The reporter noticed paintings in the office, all

modern landscapes of country scenes, full of sun-
shine.
"Evidently you still like the country?"
"No, I don't like the country," replied Mr.

Woolworth. "While I was a boy I got to hate
everything connected with the farm. I had too
much of it. My boyhood rounded out the hardest
years of my life. I wanted to be a merchant as
far back as I can remember."

It seemed as if this ambition had to be. So
the boy started to realize it. He began to gather
capital. The first money he made was nine cents
for a day's work picking hops. To this he added
half dollars and dollars now and then, doing odd
jobs for neighbors. His twenty-first birthday
found him with fifty dollars capital. In the mean-
time he had been looking for a job in a store.
For two years he tried and failed.
"What do you know about storekeeping?" asked

the Watertown merchants. "You're nothing but
a greenhorn."
The boy adniitted it. But he was going to be

a merchant anyway. So a man in years and
fifty dollars in pocket he made a deal with the
proprietor of a Watertown dry goods store. The
"greenhorn" would spend his capital learning the
business. In other words, he would work for
nothing and invest his savings in himself. So the

Watertown merchant put him to work unpacking
dry goods boxes on the sidewalk.

He Earned $3.50 a Week

Young Woolworth worked three months for
nothing—except experience. By that time his
fifty dollars had been spent. Again he faced fail-
ure. He told the dry goods merchant of his pre-
dicament. The storekeeper liked the boy's grit.
Besides, the lad had learned something. So
when Woolworth ended the dicker he was an
employee of the store at $3.50 a week.
Thus he served for six years. By the end of this

time he was making $10 a week. That was his
income when he married a young woman in
Watertown, to whom he credits much of his suc-
cess.
The Woolworth idea was based on an in-

stinctive knowledge of human nature, the desire
to get something for nothing. This is, of course,
the inspiration of every bargain sale. in one of
its forms the appeal is seen in odd prices, like
$1.67 or $4.98, suggesting a discount. Woolworth
put it in another way. He fixed a uniform price,
five cents at first, then five and ten cents. Of
course, everything offered had to be worth the
five and ten cents. But every article that seemed
to be worth more was a bargain, and would sell
all the faster.
"For one thing," he said, "I knew when to run.

I won't try to recall how many times my ventures
have failed. I don't mean failure in the sense
of bankruptcy. I have never had to do that. But
I mean opening a store somewhere, finding the
conditions were not right, or the locality was
wrong, or that I didn't have the right sort of a
man to manage—something like that—then know-
ing when to close out the business, shut up shop
and try somewhere else."

His Second Venture

Thus he summarized the story of his early
growth as a merchant. The five-cent counter in
the Watertown shop succeeding, Woolworth
opened a five-cent store in the neighboring town
of Utica, in a small place now used as a barber
shop.
The Utica store was capitalized largely with

unbounded faith. Even the $30 rent demanded
by the landlord in advance, so the story goes,
was a serious proposition, and young Woolworth
tried to have it remitted. Everything in the
store was five cents. The idea succeeded at first.
But after two months trade began to dwindle.
It seemed to be too big a proposition and ahead
of the time. The store was opened in February,
1879. In the following May young Woolworth
decided to shut up shop and try again somewhere
else.

Plans a Fresh Start

He went back to Watertown and planned a
fresh start. Taking a statistical guide of the
country, he checked off cities that looked favor-
able. New England was tempting. But Wool-
worth told himself that his Yankee shrewdness
would be matched by others equally shrewd and
he might be outwitted.

Finally he turned southward and chose Lan-
caster, Pa., as the scene of his next venture. Any
one who knows this town will realize that there
the odds might seem to be against him.
Many of them looked askance on Woolworth's

new store at first, as if every woman and child
of them was from Missouri. For a while many
passed on to older stores, where prices were
higher, but where their mothers and sometimes
their grandmothers had traded before them.
The bacilli of the bargain hunter are in every

woman's blood, however blue or conservative.
Gradually Lancasterians were "shown." Then
one of the phenomena of Pennsylvania occurred.
As a noted jurist once remarked of Philadel-
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phians : "They are very slow in getting started,
and will oppose and criticize to the limit of pa-
tience. But let them once be convinced that a
thing's good, and they'll develop it most thor-
oughly."

Precisely that happened to Woolworth's Lan-
caster store. His trade began to boom. His shop
was expanded into one of the handsomest busi-
ness blocks in the city. Now Lancaster is an
important Woolworth center, with a new ware-
house that is one of the sights of the town.
This principle of business is familiar now, but

was new thirty years ago. It stirred un bitter
ill-feeling from rival retailers, and was met with
incredulity by the old-fashioned wholesalers and
jobbers. Woolworth had a hard row to hoe.
So narrow was his margin of profit, for instance,
that he would wait for some cheap excursion to
take him from Lancaster to Philadelphia to do
his buying—he would not add the expense of a
trip to New York.
Reaching Philadelphia, the wholesale dealers

and big manufacturers looked on him with sus-
picion. He was snubbed, discouraged and re-
garded as an interloper. Was not Woolworth
selling tinware, towels and thread, crockery and
Christmas-tree baubles at half the prices the old-
fashioned merchants were asking? Was he not
breaking the time-honored rule of trade, "The
smaller the article the higher the profit"?

Gradually manufacturers and jobbers began to
see that immense quantities of goods sold in
the Woolworth stores would pay a profit even at
small values. Soon Woolworth was back in the
cities where he had failed ; he opened new stores,
and succeeded. Once he had dreaded New Eng-
land. Now he has half a dozen stores in Boston
alone.
"But when did the landslide come?" asked the

reporter. "I mean, when did the wholesalers
and manufacturers come to your way of thinking
so completely that you had a clean sweep in your
expansion?"
"I can hardly say they have ever come over in

quite that way," Mr. Woolworth replied. "It has
always been buying—buying—and bargaining.
You know I don't manufacture anything, as some
merchants do. We only buy and sell."
Two questions were put to Mr. Woolworth.
One was: How can a merchant handle the busi-

ness of 286 retail stores while giving none of
them constant personal supervision ? The second
question partially answers the first. It was : How
can 9,000 employees be organized into a going,
profitable concern under one man?
"I guess I have the knack of knowing the right

sort of man when I see him," replied Mr. Wool-
worth. "They say I'm a hard master. But some-
how the right sort stay on with me. I met one
of my boys the other day, for instance—I call
them boys, but many are really men.
" 'By the way, how long have you been with

me?' I asked.
" 'Twenty-two years,' he replied. He began as

a boy of twelve. •
"I pick out boys of the right sort. Presently

some of them get to be managers of stores. I
let them go ahead and manage. We have a news-
paper with store news that is circulated among
the places. Then I let the managers deal with
those under them in the way of picnics, or dances,
or a dinner now and then."

Treasure Buried for Centuries
Found Under Church in Portugal

Oporto, October 12.—Agents of the Portu-
guese government, while taking an inventory of
church property, have found in the underground
vaults of the cathedral here a great amount of
treasure, the property of friars who lived cen-
turies ago, most of which the authorities of the
church had little idea existed.
The accumulations of wealth date from the

years in which Portugal was a great colonial
power. The chests discovered are filled with
gold ingots and plates, and gold ornaments
studded with enormous rubies. The altar fur-
niture is of pure gold.
The discoveries caused a sensation in this city.

It is presumed that the treasure under the sep-
aration law will revert to the state.
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Sample Advertisements Used by Fred. G. Bixby in Building Up His Watch Repair Business

Surely the watch
specialist is the one
to advise you when
you purchase a
time-piece.

BIXBY The 
Watch Doctor

522 Main Street

DON'T the en-
MISTAKE trance.
My new location is
over Palmer's Flor-
al Store. Up one
flight, cor. Genesee

Among the choice

selections. in my

picked stock of

watches is the right
little gift-watch for

you. See if I'm right.

Don't mistake the

entrance. My new

location since April

Is over Palmer's

Floral Store, up one

flight. Cor. Genesee

street.

BIXBY
THE WARN DOCTOR

522 Main Street
Don't Mistake the Entrance

Watch mechanism is delicate. Poor adjust men t
of the parts often ruins splendid time pieces.
Expert attention is the most economical Bring
your watch to the watch specialist.

FRED G. BIXBY
The Watch Doctor

Office with Chas. F Damm, Manufacturing Jeweler
520 MAIN ST., Up-stairs

When You Buy a Watch.-

you wied advice that the average retail watch salesperson cannot give you— facts about the
actual performances of the various types of movements facts that I can and will give you—
based on knowledge I have gained front thirty•hve years of the highest grade repairing•
experience—that will enable you to make the nmst intelligent selection.

I HAVE FSTABLISHED,THE ONLY EXCLUSIVE WATCH SHOP
IN BUFFALO

give you a complete p cc i al i zed service in selling ( as ,vell as repairing) watches. I have
stocked a choice line from which you can select it you choose. My advice will positively
not obligate you. however. in any way-buy where you choose, but get my counsel hiss-
you will surely find it valuable

This service is in addition to tny established watch-rePair business, and is simply a
broadening of my usefulness to you, made possible by my removal to more spacious quarters.
A most prominent feature of my service has always been my policy of giving correct,
unbiased advice on any subject relating to watches, always without any charge or ohligation
whatever Won't ion make use of it,

—I F. G. Bixby ; The Watch Doctor

I Will REGULATE Your WATCH
AT YOUR OWN OIRIzIGE

FREE
I am instituting an outside service--
free to everybody, just to help keep you
acquainted with me. My representa-
tive will call on you regularly if you
wish, to examine and regulate your

watch, and extend to you the characteristic
Watch Doctor courtesies, the same " get-

ting-acquainted " services that I have always advertised as gratis.

This outside service will help you,in several ways. It will ena-

ble me to keep your time always absolutely correct ; will save you

the time and trouble of calling at my office when anything goes

wrong ; and will insure you against damage from possible troubles

inside of the watch which may occur without your knowledge. It

is a good plan to have your time-piece examined often. Through

my man I can help you keep it in first-class running order all the

time. Of course, when it needs repairing or any special care, he will

bring it to my office for the Watch Doctor's individual treatment---

with your permission.
I planned this outside service to better serve my many patrons

who like to have their watches looked at regularly. It is a pleasure

to me to perfom gratis services whenever I can and for that reason I

wish to extend the invitation to all who receive this card. Take advan-

tage of this special arrangement. It will put you under no obligation,

but will surely lead to mutual benefit eventually. Just fill out the

attached postal, tear off and return.

F. G. BIXBY, The Watch Doctor,
Office in store of CHAS. F. DAMN, Mfg. Jeweler,

Over 520 Main Street, Buffalo, N. Y.

If you will simply
call at my store, you
will learn how much
I can help you in se-
lecting t Ii o right
w a t c h for that
Christmas Gift.

BIXBY
THE WATCH DOCTOR

522 MAIN ST.

1•=11111•1•I

DON'T MISTAKE THE ENTRANCE
My new location since Aprzl is over Palmer's
floral store, up one flight, car. Genesee

•

•

Buying a watch
is too important a
matter to trust to
the jewelry store
clerk. Buy where
you wish, but get
my advice on your
selection.

BIXBY
The Webb °odor

522 Main Street

Don't mistake the
entrance. .My new
location since April
is over PALMER'S
FLORAL STORE, up
one flight. Cor. Gen-
esee Street.

Don't Mistake the Entrance
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Building a Watch Repair Business

(Continued from page 2035)

advertising, to bring people in and get them
acquainted with me."

It goes without saying that a service as
carefully given as Mr. Bixby's is must be
backed up with the right ability, and as his
experience covers over thirty-five years at
the bench he is able to give the right results
on every job that comes to him, from the
simplest to the most complicated.

Clock work is not solicited nor accepted,
but turned over to an outside man as being
an entirely different branch of work.

Advertising a Feature of Success

Mr. Bixby's advertising should prove
particularly worthy of interest. He has
proved that a watch repair business can
well afford a moderate amount of advertis-
ing. A great deal of his advertising has

been educational, showing the necessity of
skilled workmanship, and helping the public
to know how to properly care for a watch.
The strongest advertising feature is a
booklet fully explaining the nature of the
service and giving many pointers on the
care of a watch. This was prepared es-
pecially for Mr. Bixby and is by no means
a cheap production, but printed on fine
paper and bound in .a special gold-embossed
cover, but the initial expense was well jus-
tified as the book can be used for years to
come.

Another medium of advertising contin-
ually used is blotters. Copy is constantly
changed, about four different forms being
put out each year, delivered directly to all
offices in the downtown district, and placed
in banks and other public writing places.
Blotters have also been profitably placed
in the better class residential districts, two
or three blotters being enclosed in a manila
envelope for each house, stamped "Blotters
inside." Heavy results almost invariably
follow the placing of a few hundred blotters.

Complete lists of all customers are kept
and are periodically followed up. A record
of all jobs is carefully kept, and if any cus-
tomer whose watch has been cleaned fails
to bring it in within two years for another
cleaning a card is promptly mailed at the
expiration of two years, explaining why a
timepiece should be cleaned at least once in
two years, even though it may seem to be
running well, and courteously suggesting
that the watch be brought in for cleaning.
These cards produce splendid results and
the customer usually appreciates being re-
minded, as he seldom remembers how long
it is since his watch was cleaned.

Mr. Bixby believes in newspaper adver-
tising, and it has paid him, but it is obvious
that only a limited amount can be done in a
large city, for space is expensive for a
business with the comparatively limited
field that the single line of watch repairing
has. Mr. Bixby's advertising is entirely
under the care of an advertising specialist,
as he realizes the advantage of spending his
advertising money on a basis of surety as
to results. All of his advertising, however,
strongly represents his own personality, as
it is recognized a valuable asset that his
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personal experience and attention form a
feature of the service.

In communities where space is less ex-
pensive a fair amount of space can be de-
voted to watch repairing, and when the
service is in connection with a jewelry busi-
ness more space can be used, on the assump-
tion that repair business brings additional
people into the store where the jewelry
stocks advertise themselves by display.

The Popular Twist in Advertising

A popular twist was given to the first ad-
vertising by the adoption of the term, "The
Watch Doctor," and this phrase has become
a valuable asset. A trade-mark was also
adopted, consisting of a cut of a watch,
with the photo of "the watch doctor" on the
dial. The use of the face was desirable
because Mr. Bixby had been for a number
of years identified with the leading jewelry
store in his city, and hundreds who knew
him by sight were unacquainted with his
name, and the photo was used to inform
this large clientele that the services of the
man who had served them so carefully and
skilfully were available in his own shop.
This trade-mark, used in all of the adver-
tising, gave it a strong individuality, and is
now at once recognized wherever seen.
Church, lodge and scheme affairs issuing

programs or souvenirs get none of the ad-
vertising appropriation, nor in fact do any
of the poor mediums unapproved by busi-
ness men in general. A small business, in
Mr. Bixby's opinion, can afford to use only
the best advertising mediums.
A number of specimens of Mr. Bixby's

advertising and follow-up letters are given
herewith, showing the nature of some of
the arguments he uses:

DEAR SIR :—
It is over two years since I put your watch

in order, and I hope it has given you perfect
satisfaction. I also wish you to appreciate
the fact that it is in your interest (as well
as mine) that I send you this notice.

Possibly you do not stop to think what a
delicate machine a watch really is, and that
it should not run over two years without
a thorough overhauling, especially cleaning,
not only on account of any dirt that may
have accumulated, but to remove the old oil
that becomes dry and gritty, thereby wear-
ing the pivots badly.

Machines in factories are cleaned every
week, some every day, and it really seems
wonderful that the delicate little pocket
timepiece running continuously for a year
or two is not ruined simply by negligence.
I do watch repairing and adjusting only,

and can put yours in thorough order as soon
as you wish. I have a good watch to loan
you while it is here.

It surely needs cleaning by this time
whether it is dirty or not to remove the old
oil that must be dry and gritty, and every
week you let it go will do it more horm. I
think it first-class advice to bring it in now
while you think of it, and let me give it a
new lease of life for another two years.
Remember "I am on the watch for you."

Yours very truly,
F. G. BIXBY,

The Watch Doctor.

DEAR SIR:—.

Probably you do not try to remember when
it is time for your watch to be cleaned, but
it is injurious to let it run over two years
without a thorough overhauling, not only
on account of any dirt that may have accu-
mulated, but to remove the old oil that be-
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comes dry and gritty, thereby wearing the
pivots badly.
For several years I had the pleasure of

caring for your watch, and I would like the
privilege of keeping it in fine running order
always. If you have been unable to locate
me since I last put your watch in order, or
for any other reason have had service else-
where, I still wish to assure you of my in-
terest.

I urge you to allow me to perform free
of charge any little "while-you-wait" jobs
such as regulating, demagnetizing, tighten-
ing a hand or any other simple ailment.
These I consider keeping-acquainted cour-
tesies that keep on your mind "the man on
the watch for you."
Won't you call soon and renew acquaint-

ances?
Yours respectfully,

F. G. BIXBY,
The Watch Doctor.

The Morgan Collection of Jewels

(Continued from page 2033)

only be imagined, but it was probably worth

hearing. The pax itself is a beautiful thing, rep-

resenting the adoration of the Magi. The child

sits on his mother's knees and plays with a gold

cup given him by one of the wise men. Jewels

and portraits of the prophets under rock crystals

surround this central panel. The nax is one of

the choicest pieces in the collection.

Regarding the Borgia Pax

Another specimen is known as the Borgia pax.

It is the work of Averlino, more commonly

called Filarete, a workman of Florence in the

fifteenth century, and bears the Borgia arms. It

was known to have been in the Cathedral of

Montreale in 1482, when a careful inventory of its

treasures was made, and it is believed that it was

presented to the cathedral by Cardinal Borgia

when he was made titular of the place. Another

relic of a famous family which figured in the

history of Rome is an amber cup, a very beautiful

piece of work, which belonged to Cardinal

Alessandro Farnese.
There is a reliquary of silver gilt which must

have figured in strange adventures. It is re-

markable for a superb sapphire carved with the

crucifixion and is surrounded with other fine

jewels. Just above the sapphire is an amethyst

carved with the head of Christ and surrounded

by four diamonds and two rubies. The points

of the star of which the sapphire is the center are

marked with rubies. On the top of the reliquary

is a small cross.
It is said that the sapphire, the carved amethyst

and the surmounting cross came from the treas-

ure of Oviedo. At Oviedo was a great collection

of relics taken from Jerusalem to Africa and

thence to Spain, where they were first lodged at

Toledo. When the Moorish invasion drove the

Christians to the north and it seemed as if the

sword of the infidel would conquer everything

the treasure was taken from Toledo to Oviedo,

where it is to this day. But the sapphire, the

amethyst and the cross strayed somehow into the

possession of a great family and the rest of the

reliquary was made as a setting for them. It is

believed that they were thought to cover a piece

of the true cross.

Several Hundred Pieces on Exhibition

There are dozens of objects in the collection

hardly less interesting than these. In all several

hundred superb specimens are on exhibition, rep-

resenting not only years of patient search but the

expenditure of a fortune really enormous.

4
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Here's a Money-Maker
For You, Mr. Dealer

Here is a new line of J-M Linolite Desk and Table
Lamps in which the profits are large and which literally
sell themselves. You don't have to talk good points—
the Lamps show them.

No argument is necessary to make a man see that a J-M
Linolite Lamp one foot long will distribute the light over a
larger area of his desk than a bulb lamp having only a
fraction of that light-giving surface. He can see at a glance
that J-M Linolite Lamps are designed to throw ALL the
light just where it is wanted instead of wasting part of it.
And they are made in burnished brass, oxidized copper and
gun-metal finishes, in styles to suit all tastes.

The first dealer in each town gets the " cream " of the
business. Will you be the first?

Write nearest Branch while you think of it
For booklet and dealer's prices._

Portable Table Lamp

H. W. JOHNS-MANVILLE CO
Manufacturers of Asbestos itSignE.C,`,r,0„5, Asbestos Roofings, Packings,
and Magnesia Products Electrical Supplies, Etc.

Baltimore Cleveland Kansas City Minn eapolis Philadelphia SeattleBoston Dallas Los Angeles New Orleans Pittsburgh St. LouisChicago Detroit Milwaukee New York San Francisco
For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED,

Toronto, Ont. Montreal, Que. Winnipeg, Man. Vancouver, B. C. 1000

Angular Hood Portable Desk Lamp

Round Hood Portable Desk Lamp

Cylindrical Hood Portable Desk Lamp

Cylindrical Hood Roll-Top Desk Lamp

We've been making Store
Fixtures for 34 years

And they ve been growing better and better each year until, today, Quincy Special Cases
represent the standard of show case quality throughout the world.
Our workmen—master craftsmen in the show case art--have been with us since, as boy
apprentices, they first learned to turn a lathe or wield a hammer. Such continuous service
on their part, in an atmosphere that literally breathes of qualify-where only the best is
acceptable—has resulted in the present fame of

"Quincy Special" Cases
Quincy Cases are giving supreme satisfaction in thousands of retail stores. They stand for
greatest economy, maximum worth and longest life.
Made in both all-plate-glass and quarter-sawed oak frame • shipped K. D. to save freight
charges; safe delivery guaranteed. Scores of different styles suitable for every purpose.

Write for Catalogue No. 20

QUINCY SHOW CASE WORKS
QUINCY ILLINOIS

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

San Francisco, 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 7

If it's practical arrangements, correct designs, QUALITY of material,
workmanship and finish, at RIGHT PRICES, that you are looking
for we can suit you. Not how cheap, but how good, at prices that

are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 11 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES  
Mattoon & Keppel   116 Orange Street, New Haven, Conn.R. H. Birdsall   Hamilton Building, Portland, OregonC. D. Smith Drug Co  St. Joseph, Mo..1. W. Crowders Drug Co.   . Dallas, TexasSmith-Bailey Drug Co.   Salt Lake City, Utah
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Show-card Lettering for Jewelers

Extracts and Sample Illustrations from
for the

An instructive and well-illustrated book known
as the "Jewelers' Practical Show Card Instructor"

has been written by W. A. Thompson. It is full
of practical knowledge
of the art of writing
attractive and forceful
show cards. A number

of the illustrations are

PS PECIAL produced on this page.
Mr. Thompson has taken
up every phase of the
business and in his intro-
duction states:

Specials For the beginner in let-
tering a No. i marking

pen is recommended, which throws a solid line

one-eighth of an inch wide. The marking pen is

a strong and perfect device for rapid and clean-

cut lettering, and the use of these pens—different

sizes, one-sixteenth to
one-half inch wide—
will enable the learner
to acquire a substan-
tial and easy method
of rapid and uniform
lettering.

a New Book* on Show-card Writing
Trade

the desired color and pour the contents into an
ink bottle. Fill the same nearly full with warm
water. This will dissolve the ink powder instantly
and make an exceedingly
strong solution. Now all that
is necessary is to get good
gum arabic mucilage and
color same by adding a few
drops of the ink powder
solution. Very little of the
solution will produce a
brilliant and deep color. If
the ink should be too thin
add a few pieces of gum
arabic about the size of a
pea ; this will make it of the proper consistency.
Should the ink become too thick and make
broken work in your lettering, add a few drops
of water. Very little practice will overcome any

Dust Proof'

Nklyw Desi0

Watches and
Jewelry

•

Was ever .so much beauty

The Proper Inks

A good ink is very
important for neat
work. Common writ-
ing fluid is too thin
to produce a deep
color or brilliant let-
ter. You need ink
strong in color with
enough gum arabic in
it to be about the
thickness of common
syrup or varnish. This
will keep it from
flowing too freely.
Should the ink be-
come too thick and
make broken work in
your lettering, add a few drops of water and mix.
Marking and shading inks on the market, made
of good material and of proper consistency, will
flow free, cut clean in lettering and dry hard
with gloss.

In practical work it is a decided advantage for
the card writer to be enabled to make marking

or shading inks
as needed. So
we give a simple
and neat meth-
od as to how
the student
may make inks
from the start
by preparing the
same at first
cost. First take
a package of
Th om p son's
ink powder of

"Jewelers' Practical Show Card Instructor," by W.
A. Thompson. Price $Loo.

may be at hand. In this way one could have a
full line of inks and color mucilage as needed.
Any paper of a smooth and firm surface will

answer; wrapping paper of this quality will give
good results. Don't use
paper of a glazed sur-
face. Cross-ruled paper
is recommended if you
are a beginner. By this
you have a guide in
keeping the pen at the
properpiacea 
Before 

angle.gya losest 
commence

.

upon your
table containing about a
half inch of water, then
place the pens in this.
This will keep them in
good order for doing

method of this kind is not Dusieadmothned 

pRei sg a
nice work. When a

are

liable to get clogged, which is very vexing, as
rough and broken letters will result.

Care in Using Ink
Never dip marking pens in ink. Take a tooth

pick, lead pencil, or small splinter of wood, dip
same in bottle, then drop ink by this means be-
tween blades of pen, one or two drops at a time.
Don't overload your pen.
Take the pen in your hand and hold in an easy

and natural way; see that the nib of the pen is
at an angle of about
forty-five degr ee s
from the base line and
preserve this position
in all marking and
shading pen lettering.
When you have
caught the idea you
have already learned
one of the first es-
sentials for rapid and
ornamental 'lettering
with an easy move-
ment.

to Letter
Practice a few min-

utes with a dry pen,
following the strokes
or principles given in
this number, then
write copies of same
on your practice paper.
Before commencing

utility the letter see that
your pen throws a
full and clear stroke.

 ra Have a small strip of
paper at hand to make
test strokes before be-
ginning on any par-
ticular work. If you
are careful a base line

will be all that is necessary to preserve the proper
position. Go slow, study the position and move-
ment of the different characters. In lettering
always use downward pressure and only sufficient
to make the ink flow. The pen should never be
moved upward
unless running
edgeways. Fine
lines are made in
this way by slid-
ing the pen either
up or down.
Use common

white cardboard,
four or six ply,
for ordinary
size cards. Card-
board of a mod-
erately smooth or
unglazed surface
is the best to use
for all styles of pen lettering. The jeweler must
remember that the matter on the card is of even
greater importance than the card itself and
should be given much thought. A short phrase
that can be unconsciously read and tells the story
is to be preferred to a more wordy explanation.
The advertising value of the card may well be
nullified by the character of the matter.

Truth Wins 
Our Filled Watches prove it

in the wearing.

Repair and Special 

Order Work 
our specialty.

Solid Gold 

025S9.

For Solid Articles

Examples of Well-worded Catch Lines

difficulty in making and using this
neat and clean method it would be

ink. For a
advisable to

n grave
anyt.111 ii .),
bou.41;111 here 
without extra
char0

Engraving

get six or eight wide-mouthed ounce bottles at a
drug store, or any small or low set bottles that

Repairins
a specialty.

Repairing
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Some "Ready-Made" Advertisements for November N
 II  It

Christmas is ahead of you—
but we're ahead of Christmas!

We've been industriously searching the market for
the best things that the makers and importers have
prepared for this Christmas of 191 1—for all these
best things are ready for "the trade long before
Christmas. You'll be immensely entertained by
them, and looking around involves not the slightest
obligation to purchase. For the present, just enjoy
seeing them—we will let the future take care of itself.

SMITH, 44 Main Street

Avoid
Hurry
and

Worry

Year after year Christ-
mas week finds this store
crowded with belated
shoppers. In these hur-
ried last hours of Christ-
mas buying they cannot
make the deliberate in-
spection and comparisons
which finally result in

the happy choice; and some of the choice things are
gone. We want to give you more time and better
attention than we can give you in Christmas
week. We want you to make your selection
before our stock is broken--before the very best
items have been picked out. For your own
sake, take advantage of the present—DON'T
WAIT. I'll hold your purchases until you want
them, on your payment of one-fourth the price.

John Smith, Jeweler, 44 Main St.

roi
My Thanksgiving Proclamation

I have much to be thankful for in this year, 1911.
I thank the public whose favor has enabled me

to do the biggest jewelry business between two
Thanksgiving Days since my first coming to
Smithville ; and I accept this favor as an obligation
on me to still further improve my stock and my
service in every way possible.

Especially do I thank the many who, after find-
ing my goods, my prices, and my ways satisfactory,
have spoken their words of approval to friends and
so have increased the number of my customers.

I thank my faithful helpers in the store for their
loyalty, zeal and efficiency.

I thank you for accepting my intentions as the
apology for occasional mistakes ; for overlooking
this and that ; for your confidence in my earnest
desire to please you.

Finally, I thank my critics for calling attention to
my faults, for now I may mend the worst of them
and thus more efficiently serve you, and you, and you

John Smith :: Jeweler :: 44 Main St.
131-, 1=1
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If you'll make your Christmas
purchases NOW, I'll deduct
5 per cent from the Christmas price.

C
I make this offer to encourage you to do your Christmas
shopping early, so that I can serve the late-comers better—
and serve you better. You will save in price, and will have

better selection—for my Christmas stock is on hand now; it will
soon be broken and some of the choice things will be taken by
the early buyers. You will not have to wait "your turn " at a
crowded counter ; you can make a more careful selection, for
you will not be hurried. It will pay you in every way. . . .
I'll hold your purchases until you want them, on part payment.

SMITH, 44 MAIN STREET

The Heart of Xmas Buying

The Smith
Jewelry Store
44 Main St.

of Things Beautiful
and Good

Are you in doubt
as to the Christmas
gift for your wife?
Let it be a Diamond
in some form, and

Get it at Smith's
44 Main Street

Pay 25 per cent and
we'll hold it until

wanted.

DON'T wait until the rare
things are all gone. My
complete Christmas stock

is here now. Later you'll hurry and
worry. Avoid the crowds. Take time.

SMITH, Jeweler, 44 Main St.

NO!
No end of dainty jewelry.

No limit to our willingness to show it.

No,.., question as to the fairness of our prices.
No such stock of silverware in this town.

No previous approach to beauty of patterns.

NO equal of our Watch stock.

NO doubt as to our guarantees.

NO repairing beyond our skill.

Njovember, 191 1 1 SMITH
44 MAIN STREET

FOR HUBBY
A WATCH!

OVIak, the selection now, when
we can give you all the time
you want to make a deliberate
choice—and when you will not
be hurried.

We want to show you some fascinating
extra thin Gold Watches, now very
fashionable. They are perfect time-
keepers, and nothing you can give
Him will be so joyously welcomed. .. .
We will hold it for you on a small
payment, if more convenient for you.

JOHN SMITH
44 MAIN STREET
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The Disposal of Old Stock
in the Christmas Season

By JOHN TWEEZER

The usual practice is to keep the old
stock, the shop-worn and least attractive

stuff, in the background during the holiday
season, and bring it forward in January
for the "house-cleaning sale," as heretofore
described. The argument in favor of this
practice is that the gift stock suggests in
itself newness, freshness, the latest thing;
and that the admixture of the older, duller
things with this attractive newness would
spoil the effect of the latter and defeat the
sale of the old things which looked dull by
contrast.
But there is another side to this question.

I believe it quite feasible to dispose of
many old items at Christmas ; but they
should not be displayed mixed with the new
things.

All Christmas shoppers are not bent on
getting the very latest goods. Many do
not care whether an article was made with-
in three months or three years, if the price
is right. The taste of many is at fault,

and the latest shape does not always seem
to these the prettiest. Many, if left to their
unguided judgment, will select the thing
which your own taste would reject. Many
are penny-wise, even in the apoplectic pur-
chasing on the day before Christmas, and
a slight difference in price between two
similar articles a year apart in age will
appeal to them.

For such a "price" table seems fore-
ordained, even in the height of the holiday
season.
Put this table back of the center of the

store, where it does not intrude upon the
new, fresh goods. Place on it the things
which would jar the Christmas-y expres-
sion of the front of the store—the styles
of jewelry, silverware, etc., which are not
"it" any longer. Do not call it "Bargain
Table," or even "Price Table;" but by a
conspicuous tag on each item let the ob-
server see for herself that the goods are
marked slightly below their regular prices.

Enter a thrifty shopper, whose taste is
not over-refined and whose eye is keener
for a dollar than for art. After she has
inspected the new things, without purchas-

ing, and it is evident that cost is her stumb-
ling-block, say to her, "We have a table, in
the rear, of articles of the same general
character as these but a little less in cost"—
and pilot her to the table. The chances are

that these will seem to her quite as attrac-

tive, separated as they are from the new

KEYSTONE

things and thus not suffering the contrast
of contact with the new, and the price will
make it compelling to the appreciation of
this thrifty but inartistic shopper. You
will thus sell an unexpectedly large number

of old goods from this table in the holiday
time.
And you will not have to sacrifice as

much on the original selling price as if you
held them for the January "housecleaning"
sale. In January the only argument is the
price; the goods must be forced in a
normally-dull season. But in the quick-

selling season these separated items can be
brought to the notice of people who want

to buy something; and by judiciously guid-
ing thrifty or stingy buyers to this table,
after you notice the conviction in their

faces that the new things are "a little too

high," you will, keep many of them from

going elsewhere to "shop," and will at the
same time dispose of some items that have
dragged through several Christmases.
Then what is left can go into the January

sale for sacrifice of profits ; but little

should be left if you have handled your
opportunities wisely.

The November Advertising

November is second in importance, as a

trade month, of all the months of the year.

It is the last turn in the road that runs

straightway, henceforth, to Christmas. The

summer travelers are all back again at their

money-making stations; the society woman

now entertains in her own home; the social

activities are in full swing; the money-
spenders are in evidence; and labor is gen-
erally actively employed. The whole popu-
lation is in its prosperous moment.
The jeweler who reserves his Christmas

advertising until December makes a mis-
take; and the mistake is greater in 1911
than it would have been in 1900. For the
increasing tendency is to begin the Christ-
mas shopping earlier than was the practice
in earlier years ; and this tendency is being
fostered by "Early Shopping Leagues,"
which have been organized for the specific
purpose of educating the public to the wis-
dom, the economy and the unselfishness of

the proposition. The press is actively
proselyting in this direction ; the greater

merchants are all actively urging it in their

daily advertisements ; and the jeweler who

does not fall in with the movement will fall

out of his share of its profits.
The November advertising should not be

too specific in character. The specific ad-

vertising for Christmas will follow, after

you have hammered into the reader two

ideas: first, that her own advantage is con-

cerned in shopping early—in November;
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second, that your store must come into her

earliest thoughts in connection with gift-
giving. If you get firm lodgment of these

two ideas in the minds of the people, your
November advertising has been very suc-
cessful. When it brings the people to your
store to look and talk it over, it rests with
you to coin the opportunity into money.
Later, in December, when the hurry-scurry
is on and the public has time only to read
the intmediate facts and prices, you will de-
vote your advertising to specific mention,
as will be shown herein next month. The

sample advertisements on page 2044 express

the plan for November advertising.

Salesmanship That Counts

Any salesman, not deaf and dumb and
reasonably sane, can sell a nickel-cased

seven-jeweled watch to the man who asks
for "an inexpensive watch." Such a sales-
man is merely an automaton ; the watch
virtually sells itself, and the salesman is a
machine that gets it out of the show case,

names the price and wraps it up.
A good salesman will sell the man a full-

jeweled movement in a filled case, and a
chain to go with it. He will have con-
vinced the man that this is "an inexpensive
watch" in the end.

A very good salesman will sell the watch,
a piece of jewelry for the man's daughter

and a new clock for the sitting-room mantel
—and make the man feel happy over the
purchases.

Selling the man something better than

he had in his mind to buy is the mark of

a good salesman; and sending the man

away with the sense that he has found the

right place to get all his future needs in

your line, is the test of the salesman come

to perfection.

Treat every whim seriously, when the

customer is whimsical. If his whim is not
practical, or would certainly make for his
disadvantage, argue the whim away—never

laugh it away. "He laughs best who laughs

last ;" and the customer who has real cash

in his jeans always has the last laugh.

In these strenuous days the merchant who

is not going forward is, relatively, going

backward. In the crowd of up-to-date mer-

chants you must go forward to keep your

feet. Once down you are "down and out!"

Special effort to please the customer in

the busy season, when "there's little time

for courtesy," may secure her good will for

the dull season, when you may find more

time than trade. J. T.

11
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No. 150

Metal Case and a finish in Art Enamel that is
Clean and Dust Proof. Choice of Nine

Art Tones and Tints to harmonize.
Height, 45,g in. Dial, 4 in. Gong, 4 in.

THE

PuNeEss ALARMARKER

 Has the following exclusive " PARKER features 

Double Roller Ratchet Tooth Escapement, Solid
Steel Highly Polished Pallets, Cut Steel Pinions
and Cut Hard Brass Wheels. Oil Reservoirs on
all Pivot Bearings. Easy Winding Keys and Easy
Turning Sets, Light, Non-Breakable Main Springs.
Also has attachment so alarm can be used either
as an INTERMITTENT or LONG ALARM.

Many other styles of ALARM clocks which have special features contained only in the
celebrated PARKER. IF YOUR JOBBER CANNOT SUPPLY YOU, WRITE US.

PACIFIC COAST AGENTS

DORRANCE-BATTIN CO.
Chronicle Building

SAN FRANCISCO, CALIFORNIA

MANUFACTURED BY

THE PARKER CLOCK COMPANY
MERIDEN, CONNECTICUT, U. S. A.

J 7PAI RING--
Magnify Your Opportunities

TCH

Or rather let us help you to magnify them.
Surely our 40 years of successful teaching
ought to be convincing to you. We have a
number of pamphlets and a lot of descriptive matter
we would like to send you. At your leisure you can
look them over and decide whether you still care to
remain an employee or become an employer.

If you are anxious to better your condition you
will TEAR OFF COUPON.

Don't Hesitate. Don't Ponder. Don't Deliberate. Act! Tear
Off Coupon. Right in the HEART of the Watchmaking

World. We are in a position to know.

Waltham Horological School
WALTHAM, MASS.

ktober 15, 1911

LETTERS FROM THE TRADE

Breakage of Watch and Clock Springs
EDITOR KEYSTONE :—We are sending by mail

today a broken clock spring, which we think is
unusual or out of the ordinary, and thought you
might care to use it in your publication. The
clock in which the spring broke was an eight-day,
round, pendulum office clock, and had been in
stock four or live years and sold about two
months ago. There are fifty pieces, and just as
taken out of the case after breaking, every piece
having been held in place until the movement was

New Clock Spring Which Broke in Fifty-eight
Pieces the Day After Being Installed

in Clock

taken apart. We have had watch springs broken
in from several to a dozen pieces, but in our
experience of twenty-five years in the business
we never came across any spring quite so badly
broken as this one. Yours truly,
Alexandria, Illd. HILLER & BENTON.

Enrrok KEYSTONE :—Enclosed please find a photo
of a clock spring that might interest the readers of
THE KEYSTONE. It was put in the clock on
Wednesday, and on Thursday morning I found it
in the condition you see it in the photo, in fifty-
eight pieces. Yours truly,

Scottdale, Pa. C. MEADER.

EDITOR KEYSTONE :—I 'Would like to have you
answer in one of the columns of THE KEYSTONE
why a mainspring in a barrel of a clock should
break in a number of pieces, as I have found a
mainspring of a French clock broken in forty-
three pieces.

1 also have found mainsprings broken in fifteen
to twenty pieces, but not as many as this one. I
have been asked this question and could not
answer it. Sincerely yours,
Harrisburg, Pa. CASSEL F. FINK.

EDITOR KEYSTONE :—For the past thirty days we
have had an unusual experience with watch main-
springs—so much so that it attracted my atten-
tion in the early part of August and continued the
entire month.
Now, I have been in the watch-repair business

for over fifteen years and usually buy the best
mainsprings obtainable, but have never had the
breakage to compare with that of the past month.
For some time now we have been using the two
leading brands of springs, which have proved very
satisfactory, but through the past month we have
put in frequently from two to four or five
springs in a watch before we were able to get
one that would stand. The springs usually break
within forty-eight hours, and often break in
twenty or thirty pieces.
But this breakage is not confined to the new
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springs just put in. We have had many watches
come in for mainsprings that have been running
tor years previously satisfactorily. We have
also had perhaps a dozen broken in the show cases
that had not been wound probably for thirty days.
As I know of no preventive or remedy for this
breakage, I should like to know if other localities
have been similarly affected. I would be pleased
to hear from you or the readers on the subject.

Very respectfully,
Halls, Tenn. JAMES M. COX.

Different Methods of Watch Repairing

EDITOR KEYSTONE :—I have read with a great
deal of interest the letter of C. L. F. and your
reply to same in the Technical Department. I was
taught to clean watches by the cyanide process,
and now I must say that I diasgree with both of
you as to any of the methods you mention being
the best, quickest and most thorough way of
cleaning a watch.
The chalk method, as you say, leaves dust in

the recesses, and also scratches the plates, but
that is quicker than the cyanide, and I have found
that it you use the cyanide you have to remove
every piece of steel from the plates and other
parts of the watch movement. If you do not,
there is danger of having some of the cyanide
remain under some of these steel parts, and I
think you know what the result will be: rust.
Another thing, the cyanide is nasty and disagree-
able, and at the same time dangerous to both
health and life, and, besides, causes a number of
useless processes in the act of cleaning a watch.
I have always aimed to do my work by the

easiest and quickest way I could find to do it and
dc it thoroughly, so I finally got weary—or lazy
you will say—of the everlasting scrubbing, soak-
ing, washing, brushing and drying used in the
cyanide process, and began to figure out some
better way. I found it, and here it is, and it has
stood the test under the eyes of some pretty good
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men I have worked for in my time. I take some
prepared chalk, the kind that comes in cones. I
dissolve that in alcohol. I then scrape off some
stick rouge until the mixture becomes a very light
brown color. I fill a common five-cent bottle that
has had vaseline in it (any handy wide-mouthed
bottle will do) about a quarter full of the dope
and then fill the bottle full of alcohol.
The way to use is this : After you have cleaned

off the grease with gasoline in the usual way, stir
the chalk mixture with a camel's-hair brush until
the alcohol is murky with the dope in the bottom
of the bottle and apply to the watch parts and
brush dry with a human-hair watch brush. Don't
forget I said "human," as it is very essential. In
this process you will find it quicker, cleaner, and
there will not be any chalk left in the sinks or any
other part of the watch. It will not scratch the
finest finish in gilt or nickel, and at the same time
the movement will come out with the same snappy
finish it had when it left the factory ; that is, if it
has not already been butchered up too much in
the first place. One thing—Don't smear on thick ;
a little goes a long way and keeps your brush
clean. Yours truly,
Mt. Pulaski, Ill. JoHrt A. CAMPBELL.

Pricing System in Catalogs
EDITOR KEYSTONE :—I read in your journal the

short article on "Pricing System in Catalogs." I
am glad to notice that you are agitating this, as it
will be a great help to the jewelers.
I believe the system suggested by George T.

Hartmann is a good one and should be put into
effect as soon as possible, and in order to bring
this about I think, or would rather suggest, that
all the jewelers would write their jobbers and
ask them to make the change in the next catalog
they issue.
Hoping that we will be successful in the agita-

tion to this matter, Yours truly,
Holland, Mich. GEORGE H. HUIZINGA.

RECEIVED

71 201 11

A Practical Watch-repair Card

PROMISED

81 41 11

1674
JOHN SMITH

Date 

7776 25th St., Washington, D. C.

REPAIRS PRICE Description of Case COST REMARKS

i'New Staff  

Cock--Foot Jewel 

" " Endstone  

Hair Spring 

Roller _ .. 

VRoller Jewel  

Fork _  

Pallet Stone  

VScape, 4th, 3d  

Center Wheel  

Pallet, Scape  

4th, 3d Jewels 

Barrell—Arbor  

1/Click-Click Spring  

'Ratchet --------

Winding Pinion- Wheel  

Gold

Gold filled'

Silver

Silver filled

Nickle

Gun metal

Gold plated

Silver plated

Hunting V

Hunting

Open face

With Diamond

or Pearls

MOVEMENT

Elgin
Waltham
Howard

0
0""

)0-■-■ cL. CD
0 x
'al 'cilo . 0

CHARGED PAID

81 4 1 II

Watch-repair Card Which Gives a Complete History of Each Job

When George W. Parsons, president of the
Washington Watchmakers' Institute, spoke on "An
Efficient Watch-repair Department," before the
national convention at Richmond last August, he
drew a word-picture of a very practical and
useful repair card. Many readers of THE KEY-

1674

1674

r.4
•4

CO

STONE have been interested in such a card. It is
herewith reproduced and clearly shows how the
history of each job may be conveniently kept in
a card-index cabinet, while the owner of the
watch holds a coupon on which is punched the
number of the card in duplicate.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

- $1.03S'

$ .96

.04 I.00

•03

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National StampingAct became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,to approximate the value, instead of depending entirely upon the quality stamps in the backsof cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York

, 1;

. ,,etiNN.72- ,
r

JrlilbrirETOP drft-7-11Y0-11E10irata.311@1_2_,

41;4' —43) .iik• ••••• .11) -

•• .ip,. ,40
, Tr 11-i, --lir i}' -11Fq!F 

3FIV-IngrOTOPIrF°rIVF-1.101FirFTIFI'll

•

P7.65

i:41

October 15, 1911 THE KEYSTONE

Conducting a Jewelry Instalment Business

Should Be a Distinct Department of the Business—Method of Procedure Should

Be Carefully Planned Before the Start—Preferable That Accounts Be Kept

Separate

A good many inquiries are received by
THE KEYSTONE regarding selling merchan-
dise on the instalment plan, and, while this
subject has been taken up in these columns
before, it seems that there is a desire for
more information on the subject.

FOR THE CONSIDERATION OF 

Dollars hereby sell and con-

vey unto Blank & Co. the following described

personal property, this day purchased of said

Blank & Co., at No. 919 Central Avenue, New

York City, New York, County of 

State of  and which is in my

possession to wit,

This mortgage to be void on the following condi-

tions, to wit:—That we, the said 

  shall pay to said Blank & Co. the

sum of   Dollars, same being

the purchas,e price of said personal property, in

instalments as follows:  

Dollars in cash this day, and the balance in pay-

ments of   Dollars, per

  beginning  

and continuing each

until said purchase price is paid in full.

Provided also that the said property is to remain

in my possession and the City of New York,

County of   State of  

and shall not be disposed of or removed therefrom

without the written consent of the said Blank & Co.

It is hereby agreed that any failure to pay any

instalment as above provided when it shall become

due shall, at mortgagee's option, make the full

amount of the purchase price agreed to be paid

become due and payable; also that a waiver by

mortgage of the right herein reserved as to the

failure to pay any instalment shall not be taken or

held to be a waiver of such right as to any subse-

quent default on our part or either of us.

It is further agreed that at any time in the

discretion of the mortgagee, if it shall so choose, it

may take possession of the mortgaged property, or

any of the same, and remove same from our

possession wherever it may be at the time, without

legal process, and sell the same at public or private

sale, at such times, places and prices, and upon

such terms as to mortgagee shall seem hest, and we

hereby authorize and empower mortgagee or its

agents so to do.

  thereafter

 also agree

to pay all costs and expenses which may accrue in

and about the collection of said debt, including a

reasonable attorney's fee for legal services.

In witness whereof haze hereunto

signed   name this   day of

 19o.

FIG. I. Front

In the first place, to carry on an 'instal-
ment business successfully it should be
made a distinct department of the business.
You may have regular credit customers who
pay their accounts regularly, either in full
the first of each month or make partial pay-
ments from time to time. Such credit is
extended with care and you take but little
risk. You may suffer an occasional loss,

but such losses represent a small percentage
of the amount of your accounts. On the
other hand, if you started an instalment
business and extended credit indiscrimi-
nately without protecting yourself, you
would soon find that
you had made a mis-
take.

Make Plans First

If you plan to
start an instalment
department, make
all your plans first
and solicit your cus-
tomers afterward.
You must first plan
some protection for
yourself against loss.
This you may do by
mortgaging the arti-
cle sold with a form
like Fig. I, or by is-
suing a bill at the time of the sale like
Fig. 2. In either case the question of hav-
ing the signature sworn before a notary
and then recording would depend on the
risk you feel that you are taking in extend-
ing the credit. The latter form is simpler
and just as safe, and a regular system
might be gotten up using this form and
making the keeping of these accounts very
simple.
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Have a form like Fig. 2 printed on
paper and also on a card. Upon making a
sale have your customer sign the agree-
ment on the card, and to make this agree-
ment legal have the signature sworn to by
a notary. As stated above you need only do
this where you consider the risk great.
You may either carry the instalment ac-

counts separate or with your regular ac-
counts. It is preferable, however, to keep
them separate. Have a file of the instal-
ment cards convenient and carry their
accounts at the time of your inventory as

State of  
  County / ss'

BE IT REMEMBERED, that on this   day of  

A.D., Igo.. before me
and for said county, personally appeared
to be the person named and who executed the above mortgage as

  and acknowledged that  

executed the same as   voluntary act and deed for the

uses arfd purposes herein written.

  a Notary Public in
known to me

mortgagor

IN TESTIMONY WHEREOF, I have hereunto set my hand and seal

Notarial this day and date above written.

Notary Public.

Name 

Article

Terms 

FIG, I. Reverse side

"merchandise sold and not delivered." Then
when a customer pays on account credit on
the card and on his statement the payment
and enter as a cash sale.
Watch your instalment accounts closely

and do not let your customers get lax in
their payments. If one misses a week drop
the party a card at once. If this should be
ignored send some one to see the customer,

(Continued on page 2052)

Address

Price, $

Payments Received

Date Amount Balance Date Amount Balance Date Amount Balance

—

_

_

— —
_

_

—

Agreement

NOTICE.—This does not constitute a bill of sale but is merely a memorandum of the loan of the above-named

article by Blank & Co. to     and does not become the property of the above

until fully paid for.
Blank & Co. may demand the return of the article above described at any time if payments are not made

as agreed, in which case a rental not to exceed fifty per cent of the purchase price may be demanded.

I agree to the above terms.

Signed 

Sworn and subscribed to before me this   day of   190..

 Notary Public.

FIG. 2
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AMERICAN
SELF-WINDING CLOCKS

2-E
He1ght-124 inches. Width-11% inches.
Dial-5% inches, Etched Brass, Silver.
Case—Solid Mahogany or Oak.
Movement—Anchor Escapement.

A very handsome design.
Price complete, $12.00, list

AU1S 0
°Sinker 15, 1911

Clocks That Run On
Indefinitely Without

Winding
Guaranteed to run 365 days and will actually run
18 months or more on two ordinary dry batteries.
The new two-point contact assures absolute relia-
bility. The best clock proposition on the market
today. There is no line of clocks that will afford
you a greater profit or give better satisfaction.
We illustrate two new designs that will appeal
to you.

Send for our catalogue of these profitable clocks.

CH I GAG O'S

P U1S 0
UN RIVALLED

37 South Wabash Avenue (POWERS BUILDING)

3-E
Height-1534 inches. Width-12 inches
Dial-5% inches, Etched Brass, Silver.
Case—Fine Solid Mahogany, Ornamented.
Movement—Anchor Escapement.

One of our most pleasing designs.
Price complete, $17.00, list

•

New Goods and Inventions

[The illustration and description of new goods and inventions as hereunder is a

permanent feature of THE KEYSTONE, our twofold object being to keep the jeweler
and optician thoroughly posted on the very latest and most salable goods, and the

workman at the bench equally well posted on the newest inventions and improvements

in tools and appliances.]

The New Metal Cloth

An entirely new product, which takes up a position about midway

between artificial silks and the fibers hitherto known which have been

made from metal, has just been placed upon the German market by a well-

known Elberfeld firm. In contradistinction to the metal fibers so far

known, Renar yarn does not consist of a metal core or main-thread

spun round with tinsel; it is a core, made of any suitable medium which,

by means of a special chemical process, is entirely covered with a metallic

coating which becomes thoroughly incorporated with the core. At the

same time all the metallic lustrous particles are so imbedded in the

external coat that they are protected against atmospheric or other extra-

neous influences, and thus maintain their sheen or luster for an indefinite

period. The yarn is not only produced in the original colors of gold,

silver, copper, old gold, etc., but is supplied in any modern shade required;

all these colors are characterized by a fine, striking metallic luster which

will not fail to please, and which are reminiscent of silk and metallic

lustrous combinations. The yarn can also be worked up with artificial

silk. From experiments made, it is fully proved that this new yarn is

perfectly "fast"; that is to say, it retains its color and never gets black or

oxidized.—Scientific American.

MATERIAL HOUSE
CHICAGO

A New Window Display Device

Since the trade has come to realize the importance of attractive

window displays as an advertisement there has developed a considerable

demand for suitable devices for this purpose. One of the most fetching
which has been brought to our
notice recently is now being
furnished to the trade by
Swartchild & Co., 29 East
Madison street, Chicago, and
is entitled "Cupid's Wedding
Ring Forge." As the name
implies, it represents the little
God of Love at work making
wedding rings at his forge,
which is given striking reality
by a red electric light con-
cealed in the hood of the dis-
play. In this way the effect of
the familiar force is accurately
produced. The piece is made

  of composition metal, with
bronze and antique finish, and
is 19 inches high with a 9 by 9
base. The piece is sold with
cord and plug to fit any
socket. This is one of a large
stock of window devices and
fixtures which may be pro-
cured from this company.
They have been very success-
ful in exploiting this line and
have had many appreciative
letters from jewelers who have
used some of their devices.
Business with the Swartchild
house has been good this fall
so far, with a promising out-
look for the holiday season.

Sheff Patent Ring Sizing Machine

THIS ring stretching machine is for jewelers or anyone
who repairs or sells rings. It is the only tool on the
market for the purpose that will do perfect work. It

stretches all kinds of rings—wide narrow, oval, flat, plain or
set. A light ring can be sized three sizes and a heavy one six
sizes, and do it perfectly. Anyone can easily work it and
you cannot spoil a ring under any circumstances. The ring
comes out of the machine perfectly round and straight and
requires no refinishing. You can size a ring while the cus-
tomer waits, and he cannot tell by appearances that it has
been stretched and will not know how you did it unless you
tell him. With this machine you will make many ring sales
during the month of December which would otherwise be
lost. This machine is not built on the roll principle, but the
ring is pressed into the die and you can put as much or as
little pressure as you wish, and you can see exactly what you
are doing. It is thoroughly guaranteed ; will never wear out.
The most successful jewelry houses in the country are using
this machine. We have had a wonderful sale of it and do not
know anyone who has one who would do without it. Give
it a trial for ten days. Any jobber will furnish one.
Order from your Jobber pr;pe 

0 0 Includes Machine,or Send to us Direct  L'h• f $16 •  Mandrel and Six Dies
DIES FOR SHEFF PATENT RING SIZING MACHINE

Six dies go with the machine and all extra dies sell for seventv.five cents each

A. J. SHEFF & CO. MANUFACTURERS 6109 Penn Avenue, Pittsburgh, Pa.

proceeded with the work, and a heterogeneous collection of material was
brought to his cottage by the villagers. The three dials of the clock are
made of iron, enameled with a white background and black figures and
hands. On one is the inscription "Glory be to God," instead of the usual
Roman numbers. The rod of the pendulum, which takes a second to
swing, is made of wood, and the "bob" of lead, weighing eighty-eight
pounds. The frame is cast in one piece, and weighs over one hundred-
weight. This is bolted to bracelets let into the wall. Most of the wheels
are made of very hard brass, the pinions of steel being suitably tempered.
The escapement is made on the gravity impulse principle.

The driving weight lifts the pallets a certain distance alternately, and
these, in returning, give constant impulse to the pendulum. By this
arrangement the action of wind or snow on the exposed hands is over-
come, and they can not, it is claimed, affect the timekeeping, which the
maker expects to be within two or three seconds a week.

Anchor Balance Holder and Protector

A new device which will interest every watchmaker is the anchor
balance holder shown in our illustrations. The purpose of the holder,
which it admirably serves, is to protect the balance while it is being
,leaned and the screws adjusted to perfect poise. It prevents injury of
any kind and keeps the moisture of the fingers from coming in contact
with the most delicate parts of the watch. Our illustration shows the

Church Clock Made of Odds and Ends

A remarkable clock, made by one of the villagers, who began life
on a farm and is self-taught, has been placed in the parish church of
Wootton Rivers, near Marlborough, England. The component parts of
the clock are made from scrapped odds and ends found in the village.

Estimates were received for a clock as a public memorial of the coro-
nation, but the cost was found to be too great, and a counter-proposal
was carried that there should be a public dinner instead. Mr. Spratt, one
of the villagers, subsequently offered to make a clock free of charge, if
some one would help him with the heavier work and the people would find
a few hundredweight of steel, iron, brass and lead, as there was plenty of
material available in the parish.

Although the project was looked upon rather as a joke, Mr. Spratt

holder in use while the screws are being adjusted. It Is held the same
way when the balance is being cleaned with fiddlebow cleaner or brush.
The small illustration shows how the balance wheel is set in the holder
and how the cap may be lifted up or set down to hold the balance securely
without danger of injury to it. This device, which is made by the Metal
Specialties Manufacturing Company, 736 West Monroe street, Chicago,
will be found by the busy watchmaker both a time-saver and money-maker.

A Graceful Novelty in Alarm Clocks
The attraction of a sudden departure of the stereotyped form is well

exemplified in a new alarm clock known as the Oval alarm, by reason of
its shape. The public is so familiar with the circular form of alarm
clocks that the oval shape attracts
their notice involuntarily, and in
so doing creates an interest that
can be turned to profitable account
by the dealers handling these time-
pieces. These clocks are being
placed on the market by the Oval
Clock Company, of New York
City, and have all the qualifications
both in construction and in the
method of distribution that appeal
favorably to the trade. They
will have a fixed selling price,
which can be legally maintained
and enforced by reason of the pat-
ents owned by the makers. It is
announced that the dealer's name
will be printed on the dials of lots
of twenty-four at no extra cost.
As the alarm clock is one of the

lines in the jeweler's stock which is
in no sense a luxury but a necessity
in every home, almost in every
sleeping apartment, it will profit the
trade to make the immediate acquaintance of this new comer, the novel
and graceful outlines of which will immediately appeal to the purchasing
public.

Illustrated Songs in the Home

A new attachment for the phonograph is a device which illustrates
the text of songs as they are sung by projecting lantern-slide views upon
a screen in front of the horn. A small electric-light chamber is attached
to the small end of the horn, and a disk containing the slides is placed in
front of it, and moved at regular intervals by the motor of the phono-
graph. Thus a popular feature of the low-priced theaters can be made a
part of the home entertainment. Of course, the song record and the
picture disk are designed to be sold in pairs, so that words and illustrations
will harmonize. This device does not interfere with the use of non-
illustrated records.
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Show-window Lighting

How to Make Windows Doubly Attractive.
Causes of Certain Faulty Forms of Illumina-
tion—What Reflectors May Do

The progressive merchant of today must
be continually alive to the changing condi-
tions of this progressive age, says a writer
in the Dry Goods Economist. It is this
type of merchant—alert, keen and quick to
adopt every improvement or device which
will improve his business or facilitate its
administration—who is usually found to be
successful.
Humankind, as a rule, however, are crea-

tures of habit, and once a habit is formed it
is with difficulty that one gets out of the
ever deepening rut.
Too many merchants are satisfied with

the old ways of doing business. They are
satisfied that they do not know of a better
way, or else do not fully realize the benefits
which would be derived from making a
change.

Tell-tale Show Windows

The best informed among the dry goods
trade, whether they be buyers or sellers of
merchandise, are quick to discover, even by
the show windows which line a business
thoroughfare, which of the establishments
back of those show windows are progressive
and which are not. Even the shopping pub-
lic is able to discriminate in this respect ; in
fact, the average shopper does thus dis-
criminate, even though he or she may not
be conscious of the fact.
The average merchant is not alive to the

possibilities of high-class scientific window
lighting and to the improvements in show-
window lighting which have been made
within the last two or three years.
Most retailers, however, are more or less

cognizant of the immense advertising value
of the show window, which is evidenced in
numerous instances by the elaborate fittings
which characterize modern display windows
and also by the constantly increasing de-
mand for thoroughly competent window-
dressers.

Eloquent testimony to the merchant's ap-
preciation of the advertising value of his
window frontage is shown in the frequent
alterations of old-time store fronts, involv-
ing in many instances the sacrifice of beauti-
ful monolithic marble columns and other
artistic and massive structural features, in
order to gain a few more feet of window
space.

Making Windows Doubly Attractive

That a show window attractive by day
can be made doubly attractive by night is
realized by some concerns, but few mer-
chants are fully aware of the possibilities of
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staging this effect to the best advantage and
with the minimum cost of maintenance. It
is now coming to be more generally recog-
nized that the window display can best be
brought out in sharp relief by focusing the
light upon the merchandise, and, at the same
time, without the light source being visible
to the eye.

It is a well-known fact that visual acuity
is lessened by the eye being directly exposed
to a brilliant source of light, and that details
clearly discernible with the light source
shaded are frequently lost and always
dimmed when a bright light is directly ex-
posed to the retina.

Light Glare Blinds Vision

The explanation of the phenomenon is
simple ; the pupil of the eye requires time in
which to accommodate itself to a strong
light and is, under that light, unable to at
at once clearly distinguish details. A per-
son looking in the direction of the sun is
unable to distinguish details until the eye
has accommodated itself to the glare which
confronts the retina. Persons accustomed
to motoring at night will recall that, by
means of the illumination of the usual.
acetylene lamps, objects in the road ahead
are clearly visible, but when approaching an
arc lamp these same objects become less
prominent and at times almost invisible.
This result is not

brought about because
there is a lessening of
the illumination, but the
objects appear less dis-
tinct because the bril-
liant illumination from Date Amount
the arc light is in the
direct line of vision and  
there is a partial blind-
ing of the vision.
An important factor

in the effectiveness of
an evening display is
found in the distribu-

Name

Conducting a Jewelry
Instalment Business

(Continued from page 2049)

and, still failing to get a payment, secure a
lawyer and regain possession of the article.

If you are lax making collections you will
not only lose the account in question but

From

To

State of  
  County ss.

Filed for record this   day of  
  190. at   o'clock .... m.
Recorded in   Book No.  

Page  

Fee 

FIG. I. Reverse side

Recorder.

you will create an impression of being easy
and your other customers will take advan-
tage of it. If, however, you demand

Address 

Payments Due as Follows:

Remarks Date Amount Remarks

tion of the light in such
a way as to materially
affect the tone of the illumination. Many a
show window is well lighted in the front
half, while the display in the back of the
enclosure is in comparative shadow.

Avoid Light Streaks and Shadows

Frequently these conditions are reversed,
with an excess of illumination in the rear of
the window and a low degree of intensity at
the front, near the plate glass. The window
that is ideally illuminated is the one in which
there are no light streaks or shadows.

Because the average merchant has given
little attention to the matter it is difficult for
him to realize what a slight variation in a re-
flector design will bring about in the way of
improved illumination for his window dis-
play. A small difference, however, in the
design of a reflector will frequently effect a
considerable difference in the window illu-
mination.

What Reflectors May Do

Take, for instance, a window ten feet
high, at the top of which is a reflector with
the planes or panels set at slightly varying
angles. Two rays of light from two of

(Continued on page 2061)

FIG. 3

prompt payments you will find that every
one will pay up more promptly.
One of the first things you will have to

determine is the advance you will have to
make on instalment sales if your stock is
marked in plain figures. It is hardly rea-
sonable to sell on instalments at the same
price as for cash, and it is pretty safe to
allow a 10 per cent advance on instalment
sales.

If you want your instalment department
to be a success first be a little conservative
in extending credit, and second make your
customers pay up promptly or take back
the goods. Don't let accounts run along
even for a few weeks. The very day that a
payment should be made and is not mail
the customer a card calling attention to the
delay. A simple way to keep record of
these payments is to have a card for each
customer like Fig. 3 and file in an index
dividing into months and days. On this card
enter all payments due on a certain day and
check payments as made, carrying the card
forward to next date when payment is due.

Don't start an instalment business until
you have prepared all your details, and after
you get it started keep on the job.
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Use arra DEALT in by those Demanding the BEST

•
ON SALE BY LARGEST HIGH-CLASS

RETAIL JEWELRY HOUSES .

Very large variety. Prices from $21 to $250. Mantel, Boudoir, Ship's

Bell and Auto Clocks, especially desirable for Wedding, Holiday and

General
P ESENTATUON PIM 05ES

11111rOutside of the large cities there are innumerable buyers who want for
their own homes, or for presentation purposes, a few Exclusively High-

grade Clocks each year.

ei'To dealers in such places we suggest buying a 2%.-inch Boudoir clock,
listed at $21. This will show the general high character of the
"Chelsea" clocks, and from our Catalogue, furnished on request, you

can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK COMPANY
Largest makers in America of exclusively 8-DAY, HIGH-GRADE CLOCKS.

••• BOSTON, MASS., U. S. A.16 State Street •
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THE

GEORGE S. TIFFANY

ELECTRIC CLOCK
PURELY ELECTRIC

Sold Direct to Jewelers
From E. P. Chalfont, President,
E. R. THOMAS MOTOR CAR CO.,
Buffalo, N. Y.
"I regard it as the most satisfactory clock I have ever seen."

" Since purchasing the Tiffany Clock I now have, I have
ordered six others for my friends, and without a single
exception they have given splendid service and entire
satis

From Mr. B. Ferguson,
Birmingham, Ala.
" I haven't any kick. It's cheap enough, and the best

clock in looks and as a timekeeper for the money that I have
ever seen...

Goes Continuously

Retail Price Maintained
From Frank L. Dyer, President,
NATIONAL PHONOGRAPH CO.,
Orange, N. J.

" You will be pleased to learn that the clock continues to
give satisfaction in every respect.'•

From Mr. W. B. Weddle,
New York, N. Y.

"I have had one of your clocks in my house for about
three years, and find they keep good time, are no trouble
and give entire satisfaction."

Never Needs Winding
Style No. 1000

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING COMPANY
Sole Manufacturers and Distributors of GEORGE S. TIFFANY ELECTRIC CLOCKS

GENERAL OFFICES and FACTORY, mo MILITARY ROAD, BUFFALO, N. Y., U. S. A.

HALL CLOCKS

THE highest type and character of work is portrayed
in our product. For fourteen years we have consist-
ently endeavored to so build our clocks as to reflect an

enviable reputation for our entire output. How well we
have succeeded is shown by our continuous growth. We
make a very High-Grade line of Regulators, Bank and
Balcony Clocks, Willard Banjo Clocks, Etc.

Our Catalogue will serve to show you all
If you haven't one, write us

WALTHAM CLOCK COMPANY
WALTHAM, MASSACHUSETTS
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TO OUR CUSTOMERS

We have made every arrangement possible to take proper care

of all the business our customers may favor us with, and to fill

all their orders with the promptness and accuracy which we

know is so essential to their success at this season of the year.

STEIN C& ELLBOGEN COMPANY
CUTTERS and IMPORTERS of DIAMONDS and JOBBERS of WATCHES and JEWELRY.

COLUMBUS MEMORIAL BUILDING, CHICAGO, ILLINOIS

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

THIS IS AN INVESTMENT PROPOSITION

TO THE RETAIL JEWELER
Sure to Yield Large Returns

13efore you spend $1.00 for the promotion of your business be sure to place
some distinctive mark on your store front which will tell the buying public
night and day, now, next year and ten years from now, what you have for sale.

An Electric Flashing Sign is the Mark to Use

Our Modern SIgns are the most attractive and economical to operate. Ten hours
each day they cost you nothing while three or four hours at night at l.1 cents per
I our is so small an expense that the investment will result in large returns.

SEND FOR CATALOG "K"
For Sale by Your Jobber Designed and Manufactured by

CHICAGO WATCH TOOL CO.
Grand Avenue and Robey Street CHICAGO, ILL.
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You Can Increase Your Sales
We have a special introductory proposition to make to jewelers which will start them right on the
road to good profits ahead. Nothing helps sales as much as looking prosperous. If you carried a
single watch, or a single ring or chain as your stock of these respective items, your sales would
hardly amount to anything. The same applies to CUCKOO CLOCKS. We have selected the four
cuckoo clocks illustrated herewith as comprising the cream of the line, there being a clock of good

style and at a price to suit most any taste.

No. 504-21 inches high
'4 hour and hour Cuckoo call.

The moulding is beautifully inlaid
with assorted colored wood.

List - $8.25

No. 508-19 inches high
hour and hour Cuckoo call.

Each clock is carefully tested,
insuring satisfaction. Five leaves
and bird. List - $10.00

No. 510%
21 inches

high
% hour

strike and
Cuckoo call

cAs a special introductory assortment and to get dealers started right
we offer this assortment at $25.00 net. Its retail value is $45.50.

Oak Leaves
and

Deer's Head

List $12.25

Hall Clocks from Tubular Chime
Mahogany Clocks to inexpen-

sive Mission Hall Clocks.

No. 570
23% inches

high
% hour
Quail call

List - $22.75

The dealers that have tried this assortment are sending in
duplicate orders. Your risk is very small and your chances
of good profits never more promising.

START YOUR SALES A-ROLLING

We have prepared some special literature showing various
assortments of good sellers.

It is worth the while of every jeweler to read these
special folders.

Write for them on your letterhead, and we will send you
our complete catalogue together with our special bulletins
and money-making propositions.

On the hour
the Cuckoo
and Quail
both call

Cabinet Mantel Clocks in
Mahogany, Oak, Circassian

Walnut and Bird's-eye
Maple. Also Mantel

Chime Clocks.

American Cuckoo Clock Company, Inc.
Manufacturers, Importers and Exporters

Cuckoo Clocks and other Unusual Clocks

PHILADELPHIA Station S PENNSYLVANIA
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Unique Method of Taking
Time at Sea in the Early Days

Crude Devices and Guesswork the Principal

Features—The Discovery and Invention of

the Chronometer—Many Up-to-date Im-

provements

To ascertain the time when at sea is now a

matter of the utmost simplicity, and both pas-

sengers and crew can learn the hour of day at

a glance. But such was not the case in the old
sailing days, and in order to acquire even the
vaguest idea of longitude and time the seaman
had recourse to curious devices.
Crude as these devices appear compared with

present-day instruments they saved the mariner
from chaos and destruction, and even if he
could not name the hour with any degree of
certainty he at least knew the day of the week.
which must have been no small comfort when
on the high seas.

Eclipse of the moon and the positions of the
stars afforded a little guide to the skipper, who
was, nevertheless, greatly handicapped by his
lack of astronomical knowledge and the inferior
quality of his spyglass. Moreover, eclipses could
not be arranged for every night in the week, and
there were dark nights when the stars could not
be seen, so various devices had to be pressed
into service.

Most Popular Form of Old Sea Clock

The most popular form of old sea clock, says
the London Globe, was the sandglass, which
greatly resembled the present-day egg boiler.
Many of these glasses were timed to run twenty-
four hours, and prior to the ship leaving land
the glass was set exactly at noon. If it were
carefully watched and turned as soon as the
sand ran down the skipper could reckon the days
with fair accuracy.
Side by side with the large glass were placed

half-hour and minute glasses. The man at the
helm carefully watched this old sea clock and
announced the time at regular intervals by strik-
ing a bell. It was customary to estimate the
duration of any incident by so many glasses.
"To flog the glass" was an operation very con-
genial to lazy seamen. It consisted in turning the
glass before all the sand had run down, so that
the watch was appreciably shortened.
When the twenty-four hour glass was em-

ployed a little juggling was indulged in for the
purpose of finding the longitude. The difference
between the twenty-four hour glass and the time
by the sun was estimated, and this difference was
held to represent the longitude east or west ac-
cording as the sun's time might be before or after
the time returned by the glass.

Taking the Sun a Weird Operation

"Taking the sun" was a weird and wonderful
operation. Clumsy quadrants were utilized, and
toward midday the captain appeared on deck to
perform his solemn duty. After much screwing
of eyes and waggling of the quadrant the cap-
tain would bawl out to the mate in powerful
tones, "Make it — bells," the number varying
according to personal idiosyncrasies.

A demand for a more satisfactory device for
estimating time at sea was responsible for experi-
ments being made with pendulum clocks of very
rude design, though with little success. The in-
terest of inventors was aroused when the English
government in 1714 offered the sum of ho,000
to any one inventing a method of reckoning longi-
tude to within a degree of sixty miles, £15,000
if within forty miles, and #20,000 if within thirty
miles.
John Harrison, an obscure Yorkshire carpenter

who had achieved a reputation by repairing and
cleaning clocks, came forward with a chronom-
eter which at once attracted attention. Through
the influence of Doctor Halley he was enabled to
make a voyage in a government vessel to Lisbon,
where he succeeded in determining the longitude
to within one degree and thirty minutes.
For this achievement lie was granted the sum

of #5oo to enable him to proceed with his inven-

First Letter Written in the Air with Waterman Pen
One of the notable feats performed by one of

the fearless aviators of the time was writing

with a fountain pen the first letter ever written

in the air. This feat was first accomplished by

Earle L. Ovington, one of the best known of

American aviators, who was also one of Uncle

Sam's first aerial letter-carriers. Describing Mr.
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Congratulations on the success of
America's most successful aviation meet.

Sincerely yours,
EARLE L. OVINGTON, Monoplane 13.

P. S.—Some gusty up here. Field below
looks fine.

"When he had finished his letter Ovington flew

E. L. Ovington Writing the First Letter in the Air with a Waterman Fountain Pen

Ovington'r, achievement at the aviation meet in

New York, September 25, the New York Sun
said:

"Doubtless the first letter ever inscribed in an
aeroplane was being written aloft by Earle Ov-
ington about the same time. Ovington started
aloft with a fountain pen gripped in his teeth
and a sheet of paper on his knee. The aviator
first asked three newspapermen to sign their
names to the sheet so that no one could accuse
him of taking aloft a letter already written, and
then as he circled about the field Ovington steered
with one hand and with the other wrote the fol-
lowing note to Mr. Woodruff:

across the judges' stand and dropped his note to
Mr. Woodruff. The writing was a bit wabbly,
but plain enough. There was one very ragged
stroke in the signature.
" 'That's the time she clipped,' explained the

aviator, 'and I had to move fast to warp 'er up
again.'"
The pen used on the occasion was an L. E.

Waterman Ideal, and Mr. Ovington was as inter-
ested and enthusiastic over this unique effort of
letter writing as were the officers of the Water-
man company. The aviator's satisfactorr ex-
perience with a Waterman Ideal was a chief
factor, he said, in inducing him to undertake the
task.

tion. After thirty years' hard toil he produced a
chronometer on which the present marine chro-
nometer is based. His invention was shaped like
a large watch, and in 1761 Harrison's son em-
barked for Jamaica in order to carry out tests.
On the voyage out it was discovered that the
chronometer was only 5.1 seconds in error and
during the whole trip from Portsmouth to Ja-
maica and back the variation was only I minute
54.5 seconds.

Had a Long Wait for Money

The accuracy of the chronometer thus enabled
the longitude to be determined within eighteen
miles, a result which exceeded the admiralty's
most sanguine expectations. After further dem-
onstration an act of parliament was passed in
1765 awarding Harrison £20,000, half of the
money to be paid as soon as he explained how
his timekeeper was constructed, and the remain-
der when the government was convinced that
these timekeepers could be made by others.
Despite the fulfillment of these conditions Har-
rison had to wait several years before the money
was paid over.
Larcum Kendal, who had been Harrison's ap-

prentice, and who was ultimately his successor,
followed on the lines laid down by his master,
and produced a chronometer which was used by
Captain Cook during his daring voyages in the
Resolution.
Of this chronometer Cook wrote: "Our longi-

tude can never be erroneous while we have so
good a guide as Mr. Kendal's watch."

Handsome Schisgall Catalog

New York, October I2.—One of the most at-
tractive catalogs recently placed in the hands of
the trade is that of Theodore Schisgall, importer
of clocks and art goods. The book is beautifully
and artistically gotten up and contains more than
three hundred splendid half-tone illustrations,
showing a wide variety of clocks, marbles,
bronzes, electroliers and pedestals, with detailed
descriptions of each. The frontispiece contains

a beautiful half-tone of Westminster cathedral,

significant because of the chimes of this famous

old church and appropriate because of an unusu-

ally large line of chime clocks imported by this

firm.

Averbeck's " Trade Winners"

New York, October I2.—M. J. Averheck, 10-12

Maiden lane, has issued a very seasonable catalog

appropriately entitled "Trade Winners." The

compilation is illustrated throughout and contains

a great wealth of timely information compressed

into the smallest possible space. The catalog is

devoted in greater part to rings, jewelry, toilet

sets and quick-selling novelties of many kinds,

and a copy of it will be found particularly in-

structive and suggestive at this time, when the

work of ordering holiday stock is uppermost in

the mind of the trade.



TO THINK OF AN AUCTION
Is to think of Briggs, who has held first place in popular favor with the trade for over twenty years. While somany are claiming pre-eminence in the art of selling jewelry at auction, without egotism, bombast or brag Isolicit your careful consideration as to my qualifications, not only claiming to be .America's leading JewelryAuctioneer but proving it. Any one can string words together, but that does not take the place of honestcredentials. As history repeats itself, so do my sales, and I am called again and again to repeat former successes.Since the dissolution of the firm of Briggs & Dodd (of which I was the head) I have been called on to makereturn engagements in the following cities where the old firm had had sales, Atlanta, Augusta, Chicago, Akron,St. Louis and Los Angeles. Never separate the opportunity from the salesman's ability. In this calling I am aspecialist. I will pay my expenses to your city; after a study of conditions give you a bonded guarantee as toresults. This is my life-work claim: to be an expert and prove the same by never having made a failure. Noman can do more for my patrons. Will advance money, buy stocks, and render every possible and honorableassistance. Have associated with me men of unquestioned ability. Always furnish the services of two menat the cost of one.

Sales Made Since I Dissolved
Partnership

The Geneva Watch and Optical Co.,
Los Angeles, Cal.

Shill Bros., Wheeling, W. Va.
Snyder Jewelry Co., El Paso, Texas
H. S. Sumner & Co., Akron, 0.
T. R. J. Ayers & Sons, Keokuk, Iowa
A. Rothschild, Brunswick, Ga.
S. A. Fess, Kearney, Neb.
Amos Plank, Hutchinson, Kans.
Kingsbacher Bros., Pittsburgh, Pa.
A. Kurtzburn & Sons, St. Louis, Mo.
The Maier Jewelry Co., Aberdeen, Miss.
The J. P. Trafton Stock, Los Angles, Cal.
J. E. Jones, Tumacari, N. M.
Globe Jewelry Co., Globe, Ariz.
United States Government Collector
of the Port

Benj. Rice, Tulsa, Okla.
Burt Ramsay, Cleveland, 0.
Walker-Ellis Co., West Point, Miss.
P. H. Lindholm, Lexington, Miss.
A. K. Jobe, Jackson, Tenn.
Prontaut Jewelry Co., Augusta, Ga.
H. H. Lichtig & Co., Mt. Clemens, Mich.
My Seventh Sale in Atlanta, Ga.-over
$75,000. Letter of testimonial in
previous KEYSTONE

Williams, Barker & Severn-over 1600
pieces of Diamond Jewelry and
Watches to the trade in Chicago

William Kutz, Bellevue, 0.
The Gabriel Jewelry Co., Mobile, Ala.
Kingsbury & Lambert, Ripon, Wis.
C. C. Younglove, Newbury, Mich,
L. F. Dresser, Michigan City, Ind.
Alvin Powers, Salem, Oregon
Wette & Weiting, Peoria,
Carl Von Seutter, Jackson, Miss.

The Man That Made the Sales

IIMIIIINUM1111111111 imm1111111111111111111111

MIGHTY MAN 0' ifiE tiAMER,

""11"1"1111111

This summer I was selected
to conduct the most important
sale ever held in Peoria, the
second city in size and impor-
tance in Illinois, by its largest and
leading jewelry firm, Wette &
Weiting. Mr. Weiting being at
the time the President of the
Jewelers' State Organization,
with his wide aquaintance among
the leading men in the trade,
was certainly most competent to
select an Auctioneer. After a
careful investigation I was
selected to conduct the sale,
making it an unqualified success
for several weeks in mid-
summer. The outcome was not
only satisfactory as far as vol-
ume, but, what is of more
importance, in net results.

Mermod-Jaccard & Co., St 
Louis  $/oo,000Dulime Bros., Cincinnati 75,000Rogers Pollinger, Louisville so,000Geo. W. Briggs, Pittsburgh 70,000King, Moss & Co., San Fran 
cisco   85,000Keil & Hellich, Chicago  65,000

C. D. White & Co., Minneapolis 40,000Hight & Fairfield, Butte  65,000Parmlee Bros., Los Angeles  42,000D. H. McBride, Akron  25,000Freeman Jewelry Co., Atlanta  40,000

The Sales That Made the Man
F. B. Lewis Co., Cleveland....$ so,000 L. Luckhardt Johnston $ 27,500 W. A. Gill, St. Louis $ 70,000Oscar Heinze, Quincy  20,000 W. F. Kirkpatrick & Co., St. R. Van Kuren, Savannah 38,000G. A. Schlechter, Reading 26,0oo Joseph  Ben Sands, Cleveland 40,000Sigler Bros., Cleveland z oo,000 EC. Buhre, Topeka 

21,000000
Geo. P. Winder, Troy 28,000Bocker & Lathrop, Syracuse.. 38,000 W. H. McKnight & Sons, Lippman Bros., Altoona 25,000J. H. Havil Estate, Hamilton,

Ont.  25,00o
Louisville   so,000

The Pairpoint Co., Chicago  too,000
J P. Stevens, Atlanta 
Lissner Co. Los Angeles 

25,000
35,000L. J. Marks, Kansas City 6o,000 A. M. Hill, New Orleans  200,000 A. M. Gol man, Seattle 38,000Burns, Barry Co., Memphis.... so,000 The Knickerbocker Co., New Kennedy & Koesler, Detroit. . . . 3 ',cooTheo. L Rugg, Des Moines.

Birely & Son, Oshkosh 
47,000
20,000

York  
Morseman & Feagan Co., St 

so,000 Jos. Fields, Galveston 
C. Melichamp, Atlanta 

28,000
25,000David Goldberg 

Sipe & Sigler, Cleveland 175,000
Paul  6o,000 B. Wingerten, Akron, Ohio,., 33,000

HERMAN G. BRIGGS, 5132 Kimbark Avenue, Chicago, Ill.
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Write for It Today Just Off the Press
CATALOGUE No. 100

Remember

We

Guarantee

Lowest

Prices,

Best

Quality

and

Prompt

Service

A CENTURY
(y‘iPROGRESS

CATALOG U E N° 100

HOLSMAN Ea ALTER
WHOLESALE JEWELERS 00 _ WATCHES, DIAMONDS,SILVERWARE

  OPTICAL GOODS, NOVELTIES, ETC.

179 MADISON STREET
Between LaSalle St. and 5th. Ave

Quality,

Price and

Service

Make Us

the

Leaders

in the

Jewelry

and

Watch

Line

CHICAGO, ILL.

Write for Our Catalogue Today. It Quotes Lower Prices on Dependable Goods
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THE RUSH IS ON
Are You Preparing For It?
We've made extra preparations and right now have
before for taking care of your Fall and Holiday needs.

Our stocks are complete and right up to the minute.
intimate experience in catering to the wants of the retail
a mistake if you look to us to prepare you for the rush.

better facilities than ever

They reflect our long and
jewelers. You can't make

=

We furnish you goods of quality and snap. Our commercial standing backs up
every piece of merchandise we send out To make your buying absolutely safe

and certain is our constant endeavor.

 DIAMONDS and JEWELRY 

Elgin, Waltham, Hamilton, Howard Watches
ALL LEADING MAKES OF GOLD AND FILLED CASES

LINDENBERG, STRAUSS a Co.  CINCINNATI, OHIO  

October 15, 1911 T HE KEYSTONE

Originality Makes the Successful Window Dresser

Novelty a Great Essential—Some Details Missed by Many—Sources of Sugges-
tions for Appropriate Display

There is nothing new in art, and the best

the window dresser can do is to take old

ideas and give them a new application,

writes S. R. Weiss, of the Boston Store, in

the Chicago Tribune.
Novelty has its value in window display

as well as artistic designing or clever han-

dling of the merchandise. In most cases the

idea is of as much importance as the manner

in which the trim is executed. Originality

is the thing to get something new, something

that will compel attention of the crowd,

some decorative scheme that has individu-

ality without being freakish.

Sameness to Be Avoided

There can be no denying that a good deal

of similarity exists in the methods of win-

dow dressers. Given the same sort of win-

dow, the same merchandise, and the same

occasion to trim for, and there will appear

to be a great deal of sameness in the manner

in which most displays are handled, so far

as the general public is concerned. Of

course the trained window dresser will see

many differences in the displays, but these

differences are far less apparent to persons

who are not familiar with the technicalities

of window trimming. The latter do not

analyze the details of a window, but "size

up" the display as to its general effect.

For example, a woman will stop before a

window that is set as a garden scene of more

or less conventional character and will get

a general idea of its appearance, then she

will walk a block or so in front of another

window in which is shown a second garden

scene. Now, to window trimmers these

windows may be totally different, but if both

are fairly well executed the woman will

notice little or no difference. It is likely

that both windows will have flowers and

foliage, with gateway, pergola, lattice or

garden-wall effect. As all of these features

are conventional and appropriate to a gar-

den they make no lasting impression upon

the average window gazer—to her the two

windows look much alike.

Average Miss the Details

If these windows were side by side she

would see the difference at a glance, but

while she has walked a block the. image of

the first window has faded into indistinct-

ness and the second one takes its place. By

the time she reaches home it is likely that

the two settings are completely confused in

her mind.

Of course this does not apply to all win-

dows nor to all shoppers, for there are many

obseryant women who will note all of the

little niceties of a display as readily as would

the most careful student of window-trim-

ming methods. But the general principle

remains—the average woman on the side-

walk pays little heed to the details of a win-

dow setting unless it is of such a character

as to make a strong impression upon her.

For this reason the trimmer who takes his

work seriously and has ambition to succeed

in a big way must work with his brain as

well as with his hands. He must have imag-

ination and a good memory for form and

composition. He must study originality as

well as technique.
The really clever trimmer is the one who

knows an idea when he sees it, and can
make use of it in his windows. While it
may seem to be putting the cart before the

horse, it is a fact that ideas come from the
outside and not from the inside. The begin-
ning of an idea comes from something we

have seen, heard of, or read about. So,

instead of sitting around cudgeling our

brains for ideas let us look about us for
suggestions. They are to be met with every-

where. Perhaps it may be a picture or a bit

of landscape, an ornamental gateway on the

corner of a garden. Or it may be a stage

scene, the posing of a group of people, the

cover of a magazine, or any one of a thou-

sand things that we are likely to come in

contact with almost any day. There are

suggestions everywhere if we look for them
and we have the faculty of recognizing them
when we see them.

Suggestions from Many Sources

The resourceful window dresser sees sug-
gestions for displays wherever he may look.
And he notes them down when they come
to him. He may not keep a book for this
purpose, yet they are stored away for future
use just the same. Whether they are writ-
ten down or memorized, when the time
comes for their use they are brought out
and worked into shape in the window. The
display that is put in today may be based
upon something that was seen years ago.
Most trimmers are not fortunate in having
a memory that is infallible, and for this rea-
son it is a good plan to make a note of an
idea whenever one occurs. It may never be
used, but, on the other hand, it may prove
just the thing that is needed at some future
time.

It sounds a bit strange, yet it is true, that
originality in window dressing comes from
studying the work of artists in other lines.
The student learns the essential principles of
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the various forms of art, and the more he
learns the easier it is for him to interpret
his own ideas. It is possible that there may
be some "born geniuses" who can become
great window dressers without study or hard
work, but the writer has never come across
any of these. Those who have succeeded to
the fullest extent are those who have done
the most studying and have worked the
hardest to master the details of their calling,

Show-window Lighting

(Continued from page 2052)

these panels may, at a distance of twelve
inches, be only an inch or two apart, but
when these rays reach the floor, ten feet
away, they will diverge to a distance of
several feet. The slight tilt of a hand-
mirror reflecting the sun's rays and the
wide arc of the resulting beam of light aptly
illustrate this point.

It is possible, when given the exact di-
mensions of a window with the exact posi-
tion where the reflector must be placed in
that window, and the height to which the
goods are generally dressed, to design a
reflector that will distribute the light so that
it will exactly and evenly cover the goods on
display, and the goods only. The sidewalk
and top background of the window will be
left in comparative shade, thus giving con-
ditions most favorable for focusing atten-
tion where desired, namely, on the goods
displayed.
Of late not a few stores—chiefly jew-

elry, millinery and clothing stores, and
mostly high-class establishments—have been
built with the background, above the height
of about six feet, open to the ceiling. These
backs are sufficiently low to frequently per-
mit the row of lamps in the reflectors im-
mediately above the high transom to be
plainly visible from the store interior.

To Avoid Direct Glare

This arrangement produces an unsightly
glare from within the premises and one that
is often a positive source of annoyance to
both customers and clerks. It is a simple
matter to design reflectors of this class
which can be equipped with a shield to cut
off this direct glare and without sacrificing
any of the light required for the display in
the window below.

Reflectors are now available which are
made of cold-drawn bronze and other ma-
terials and in fancy or simple moldings, thus
serving as ornaments by day and adding ma-
terially to the beauty of the transom as
viewed from within the store.

The Nuisance of Back Reflections

A fault generally found in otherwise
good window lighting, and one which can be
easily overcome, is the annoying back-glare
of the lamps and reflectors in the polished
back or mirrors of a window and frequently
upon the glass above the lower background.

If accurate data as to the details of a win-
dow are given to the intelligent manufac-
turer of reflecting devices it is a simple
matter to construct a window reflector in
such a way as to entirely overcome these
back objectionable reflections.



2062
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atchmakers, Jewellers 6 Fine lbol Makers
generally: in fad everybody who uses
files on parlicular work, require files
of ihe hithest possible qualify. The

EXTRA E X * Fi FINE
SWISS PATTERN

ARE UNEQUALLED BY ANY OTHER BRAND
Made in our immense factOry by highest 6Irilleo' workmen. Carried
in stock by ine most progressive dealers. (bed ano' preferreo'
by a rapidly /./7CPeatSfrig number of critical consumers.......

NICHOLSON FILE C9.
PROVIDENCE, R. I., U. S.A.

Your Ad in the Moving Picture Shows

:.,AMERICAN AND •
REIGN PATENTS 8.

ENDING

We furnish slides with an attractive advertisement in colors
and with your name at $ 1 .2 5 each net.
These ads thrown on the curtain make a striking and won-
derful means of advertising for you. The ads are well
designed in natural colors and carry home the good impres-
sions which they are intended to convey.

The Up-To-Date MOSELEY LATHE
We illustrate herewith the New Moseley Metric Screw Attachment. This
attachment is very simple, and in a few moments may be attached to any
lathe, enabling you to easily center, drill, bore, counterbore, turn, recess,
bevel, strip, burnish, etc., which cannot be accomplished satisfactorily with
the ordinary tail stock. Price, $3.50.

Our Book on Moseley Lathes
contains very valuable and practical information. Every watchmaker
should have it.

P
CH I CAG O'S UNRIVALLED MATERIAL. HOUSE

37 South Wabash Avenue (POWERS BUILDING) CHICAGO

CH I CAG 095
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oull o
U N RIVALLED

37 South Wabash Avenue (POWERS BUILDING)

Mahogany
NEWNESS

RICHNESS

TASTE

We handle the

MATERIAL HOUSE
CHICAGO

Jessen & Rosberg Benches,
renowned for quality all over the
world.

C---1

Our

Items of Interest

is full of these

Good Things

A Watch Dial Replaced for
Less Than 5c.

Genuine Photographic Reproductions
of American Dials

(PATENT APPLIED FOR)

A set of 30 with

These watch dials are made on
especially prepared white elastic
photo paper. Cannot be distin-
guished from an original enamel
watch dial. May be washed in
water without losing its glossy
white surface. No changing of
feet, no cracking of dials. May be
replaced without taking movement
from case.

Assortment contains 30 dials
assorted sizes for American watches,
10 for Waltham, 10 for Elgin and
10 nameless which can be used on
any other American makes.

GOOD PRACTICAL
PROFITABLE

full directions for applying, $1.00

Jewelers who have
beer, contemplat-

i n g additional

watchmakers', jewelers', en-

gravers' or opticians' furniture

should order some at once in

order to get prompt shipments,

as later on they will be obliged

to wait in many instances, caused by rush of

orders, railroad trouble, etc., which generally

begins late in October and lasts well intolanuary.

We recommend this furniture to be well made in every

particular, of the best seasoned and kiln-dried lumber.

We shall be pleased to send you the manufacturers'

catalogue No. 15 upon request.

HENRY PAULSON & CO 37 S. Wabash Avenue
• CHICAGO, ILLINOIS
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C)( Brand Jewelers' Finishes

GOLD SOLDER
BRAND

Absolutely the best
made, easy flowing,
fine color and strong.
Made in 1k., 6k., 8k.,
10k., 12k., 14k., 16k.,
18k., 20k.

No. 3 Assortment

Two and one-third gross gold-plated joints and catches
assortment in mahogany cabinet, $2.25 each

We manufacture a
full line of jewel-
ers' findings. Ask
your jobber for

Brand
catalogue to the
wholesale and
manufacturing
trade.

F. H. NOBLE 8z CO., Chicago

J

UST figure up the fuel cost of remelting. When "Omega
Guinea Gold will give you a perfect alloy with one melt
isn't it short-sighted to "save" a few cents by using scrap

or inferior alloys?

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press — will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds — or boxed in bulk.

9 9

"Omega Purified Shot Copper• r•
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper--and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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Christmas Gifts for the Watchmaker and Engraver
CROCKER SPOON HOLDER. PRICE $1.25 CROCKER GRAVER SHARPENER

Price $3.50 Net

CROCKER SLEEVE BUTTON
HOLDER

PRICE $1.50

THE HUB BALANCE HOLDER
THE BEST AND LATEST TOOL OUT

Holds the Balance while it is being cleaned and screws adjusted, etc.,
which is difficult to handle in any other way. Made in 10 sizes to fit all
balances. Can be used with or without handle.

New Model Webster-Whitcomb Lathe with New Model Tip-
over Hand Rest and Tail tock.

Full Nickel-plate. Price, $31.00

which includes Taper Chuck, Screw Chuck, Six 34-inch Cement

Chucks and 9 ft. Round Belting.

SCREW DRIVER SET. PRICE, 40c.

 i==3

It only takes a minute to put a perfect face

on any graver. It will also sharpen or level
any tool under a half inch in diameter, and

Is useful for watchmakers for turning tools,

slide rest tools, screw drivers, etc.

Watchmakers
Bench No. 7

Ash finished in
Oak, Cherry or
Walnut.

Price, $17.50

SPECIAL STAKING TOOLS

50 Punches, 145

60 " 18S
105 " 21S

$ 6.50
9.00
13.50

Regent Foot Wheel, Improved
$6.00

ORDER YOUR
Holiday Boxes

NOW

We Carry a Complete Line of "COMMUNITY" and "RELIANCE" Plate
WRITE FOR OUR  LATEST, UP-TO-DATE, CLOTH-BOUND POCKET PRICE-LIST of TOOLS and MATERIAL 

CROSS & BEGUELIN 
Importers, Exporters 1.1.1tvzifrayc, turers

Silver-Plated Ware, Etc.

(A Corporation)

23 Maiden Lane, New York
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Stop Headquarters Jewelry Boxes Displays
Fixtures Holiday Necessities

NEW SHIELD DISPLAY LINE
SIMPLY SPLENDID. LOW PRICES.

All covered with purple velvet. Well made,
solid easel back.

New Combination Ring Displays Can Be Arranged in Different Designs

ATTRACT ATTENTION TO YOUR WINDOWS AND STORE BY INSTALLING ONE OF THESE

GENUINE CHICAGO WATCH TOOL CO. SIGNS
10,000 JEWELERS THE WORLD OVER KNOW THAT GENUINE C. W. "1.' CO. SIGNS 

HAVE NO EQUAL. THEY ARE GUARANTEED

Illustration 2-3 size

This is a very unique display, made up of seven separate parts-six of them being ring displays, each hold-
ing six rings and made with easel back so they can be used standing individually, if desired.

The six individual ring displays lay flat around the centre round plaque and make a beautiful design
12% inches in diameter.

By different arrangements various designs can be made, artistically attractive for either window or show case.
COVERED WITH PURPLE VELVET.

No. 10223. Price, complete set

C
Write us for our Black Shield Watchman No. 15. A Special Edition of Fall Supplies-
showing Extensive Lines of Jewelry Boxes of every description, as well as complete
lines of all Holiday Displays, Sundries, Tools, etc.

SWARTCHILD & COMPANY, The Home of Black Shield Mainsprings

STORE FIXTURES
All our fixtures are perfectly constructed, elegantly

finished and at exceptionally low prices. The highest
grade at prices even lower than inferior makes. All orders
filled promptly. Here is one of the many styles we have:

No. M566. CASE AND TABLE
42 inches high, 26 inches wide. Case, 20 inches high; top fitted

with bevel plate glass, laid in flush with top frame, DSA glass front
and ends; American mirror sliding doors in the rear. Table,
22 inches high.
Price, per running foot, oak or birch, mahogany finish . . $5.75 net.
For drop doors, add per lineal foot   .90 net.
For one-piece plate front, add per lineal foot . . . • . .   1.40 net.
For plain plate ends, add each   1.15 net.
For one 14-inch plate, shelf on adjustable brackets, add per

lineal loot   .60 net.

The "Lead-'Em-All" Line of Velvet Cases
SEE THE PRICES SEE THE STYLES

These boxes have a fine appearance, well made and low priced, covered and lined with
purple velvet-white cushions.

No extra charge for printing. We run our own presses and can give you best of work.
These Velvet Boxes Being so Inexpensive and Still so High Class

Should Induce You to Place an Immediate Order

No.
10011. 0 size Watch
10012. 6 " "
10013. 12 " "
10014. 16 " "
10015. 18 " "
10016. Link
10017. Ring (white lined)  
10018. Stud
10019. Scarf Pin
10020. Brooch, size 23“23' 
10021. Bracelet, size 3% inches square by I% inches high
10022. Screw Earring  
10023. La Valliere. Small size, 3x3%  
10024. Fob, size 8 inches by 2' '2 inches  
10025. La Valliere. Large size, 6x4

Per Dozen
$2 75
2  75
2  75
2  75
2  75
2  25
1  85
1  85
2  25
2.75

  3.50
2.25
4.75
2.75
5  75

0

'E'

0

Domed Top Jewelry Cases
Covered with Turquoise Wave paper,

white lining. For inexpensive
jewelry. Neat appearance.

No. K-26 (.',(n),teter),.?!!,,,Ssief.np $30.00

New Double-Faced Combination Day and Night Sign. Illuminated Electric Flashing or Plain Non-Illu-
This new sign is made in .TWO sTyLEs, either

mirmted; also in TWO SIZES. The 7-foot sign has a large watch, finished in gold 
leaf, which is 24 incises in diameter, 35 inches high,

two panels on side of watch, each 12x30 inches, and the sign proper is 
supported 18 inches from wall of building, thus hanging 81,/, feet

over sidewslk. The 9 -foot sign has a large watch, finished in gold leaf, which is 31 inches in 
diameter, 41 inches high, two panels on

side of watch, each 18x42 incises, and the sign proper is supported 18 inches 
from building, thus hanging 11 feet over sidewalk. The

NON-ILLUMINATED SIGN has swell metal zinc dials, while the 
ILLUMINATED ELECTRIC FLASHING SIGN has double strength

glass, bent in the shape of a watch crystal. The hands and numerals are 
burned into glass, making them absolutely permanent.

Two weatherproof lamp sockets are wired and set in place on the inside 
and back of both glass dials and an Electric Flashing Device

is furnished with each electric sign.
We can furnish THREE STYLES of letters for the panels: (1) Painted 

letters; (2) Raised white enamel letters; (3) Convex.

half-round, mirrored gold glass letters (the gold is fired on the back and cannot 
wear off).

PRICE OF LETTERING
Extra for each letter mounted on smalted panels.

PRICES OF SIGNS:
Complete as shown in cut, but without letters on panels, which are extra:

MODERN 37-7-foot Double-Faced Non-Illuminated $45.00
Street Sign  

MODERN 370-9 -foot Double-Faced Non-Illuminated 55.00
Street Sign  

MODERN 39-7-foot Double-Faced Illuminated Electric 60.00
Flashiug Street Sign 

MODERN 390-9N-foot Double-Faced Illuminated Elec- 80.00
tric Flashing Street Sign  

No.
H205. Brooch, small
H206. Brooch, medium
H207. Belt or Bar Pin
H208. La Valliere, extra large .
H208A. La Valliere, small . . .
H209. Ring
H210. Scarf Pin  
H211. Dumb-bell ..... .  
H212. Combination Scarf Pin

and Dumb-bell . . .
H213. Bracelet, 33x31Ax1,14 . .
L334. Fob, no hinge

Per Dozen
$1  50
1.75
2  00
3.50
2.25
1  00
1.50
1.75

2.00
2.25
1  50

No. K-24 Glob:let! rudkyetseern $20.00

SWARTCHILD Esc COMPANY
f HE LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY. HOUSE IN THE. WC:0Pa_ C1/ HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.

SIZE OF LETTER-2-in.

Painted Letters . . . $0.06

White Enamel Letters .08

Gold Glass Letters . . .16

3-in. 4-in. 5-in. 6-in. 8-in.

$0.08 $0.10 $0.12 $0.15 $0.20

.12 .15 .18 .20 .40

.25 .30 .35 .40 .90

This style Sign can be made any size to your order.

Write us for prices.

This Attractive Out - Door Sign
is an exact enlarged reproduction of a modern watch,

finished in genuine XXX gold leaf and guaranteed. It is

furnished either in an ILLUMINATED ELECTRIC FLASH-

ING SIGN with transparent glass dials, bent in the shape of

a watch crystal and illuminated from the inside by two

lamps, or in an NON-ILLUMINATED SIGN, which has

heavy swell metal zinc dials with black letters on white

background.
Either of' two styles of Attachments for supporting sign

from building is furnished. ATTACHMENT " H" is a

hanging chain pipe bracket supporting the sign by the

Pendant Bow, 36 incises long for the 25-inch diameter sign.

and 60 inches long for the 31-inch diameter sign. Extra

length at 75c. per foot. ATTACHMENT "A" is a steel pipe

with flange and supported by two galvanized chains as

shown in cut. The 25-inch diameter sign is supported six

feet, and the 31-inch diameter sign is supported eight feet

from building. Extra length at $1.00 per foot.

PRICE FOR NON-ILLUMINATED SIGN

MODERN 97-11-25-in. Diam. with 36-in. Attachment "H" . . $24.00

MODERN 97-A-25-in. " " 72-in. " "A" . . 24.00

MODERN 970-H-31-in. " " 60-in. "H" . . 34.00

MODERN 970-A-31-in. " 96-in. "A" . . 34.00

Lettering name on both Dials-25-in., $1.50; 31-in., $2.00.

PRICE FOR ILLUMINATED ELECTRIC FLASHING SIGN

MODERN 99-H-25-in. Diam. with 36-in. Attachment "H" . $35.00

MODERN 99-A-25-in. " " 72-in. " "A" . . 38.00

MODERN 990-H-31-in. " " 60-in. " "H" . . 50.00

MODERN 990-A-31-in. " " 96-in. " "A" • . 55.00

Lettering name on both Dials-25-in., $2.50; 3I-in., $3.00.

SWARTCHILD Ec COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS'

SUPPLY HOUSE IN THE. WIDIRL-CI 
HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL.
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The Home of
the Gold

Bugs
We're always
oft the lookout

for your

OLD GOLD

.40

. 41

//
Lei

AND SILVER
We are also on the lookout for your interest as well as ours.
If we do say it ourselves—no jeweler has ever yet been the
victim of misplaced confidence in our hands. We do not do
business that way.
The care we take in assorting, testing and arriving at the
true value of your shipment—as shown in our report to you—
is convincing proof that we understand our business thoroughly,
and that we place as high and in a great many instances higher
values on your goods than you really do yourself.
We wish we could show you the hundreds of letters from
jewelers who back us up in this statement. It is more than
likely that you are one of them; if not, suppose you send. us
your next shipment and let us prove to you that we mean just
exactly what we say.
Check mailed for Old Gold, Silver and Platinum on
receipt of goods. All shipments held subject to
your approval of our offer.
We have the most modern and up-to-date smelting

plant in the country. Return for Sweepings in
from five to ten days.

, 

1.

./1

...e•••••■•

75
Thomas J. Dee & Co.

Gold, Silver and Platinum Refiners

  V1-7 I I
X• .

Office, 26 W. Washington St.
Works, 317 E. Ontario St.

Chicago, Illinois

The Question of Charges for Watch Repairs

Fixed Prices Valuable While Price-cutting Means Ruin—Some Timely

Suggestions—Why It Pays Not to Be a Cheap Man

The following query from a young and
probably inexperienced watchmaker is of
general trade interest:

EDITOR KEYSTONE :—I have a shop in a small
town and repair watches, clocks and jewelry. I
do not carry stock. My expenses are not heavy.
I can make a satisfactory living even though my
prices are less than the jeweler here charges. He
says that we ought to agree on repair prices and
keep them the same. What do you think of this?
I figure that by charging less I get more work
to do, and to charge same as my competitor
would give him an advantage over me. I get
$1.50 for a staff, 75 cents for mainspring, and 75
cents for cleaning. Isn't this enough in a small
town?

Yours truly,
L. S.

We will answer you with entire frank-
ness ; you doubtless want our candid opin-
ion, or you wouldn't have written to us. We
most decidedly advise you to welcome your
competitor's suggestion and agree on prices,
and then stick to the agreement to the very
cent in every case. Your competitor has
shown himself to be a business man, and
without knowing either you or him we feel
safe in assuring you that he would stick to
his side of the agreement.

Prices Are Too Low

The prices you charge are too low. It
would be interesting to know how you arrive
at the conclusion that in a small town a
watchmaker should make low charges for
his work. It seems clear to us that you are
not a "business man," and the only way you
will prosper is by following the lead of men
like your competitor. You say you make a
satisfactory living. That may be true,
but what if illness, old age, or other mis-
fortunes overtake you ? A man shouldn't
be satisfied with merely making a living; his
work should make his living and enough
more to keep him out of the poorhouse
when he gets old. You have deliberately
chosen to remain poor. You have the wrong
attitude toward your customers. You prob-
ably feel as though you are inflicting quite
a damage on them when you get paid for
doing their work. No doubt your business
manner toward them is half apologetic. They
unconsciously feel that they are dealing with
a "cheap" man ; consequently they feel that
any price they pay you, however low it is, is
too much. This all lies with you. The
same people will go to another man, pay
more for exactly the same work, and yet
feel entirely satisfied with the price. Your
customer "takes his cue from you."
The prices you mention are too low for

good work. It takes just as much time and
ability to do a good job in a village as it does

in a large city. You should get not less than
$2.00 for a balance staff, which, of course,
must include truing and poising the balance;
$1.00 for a mainspring, and $1.00 for clean-
ing. In large cities or towns where ex-
penses are high good establishments get
$3.00 to $5.00 for a balance staff; $1.25 to
$1.50 for a mainspring; $1.5o for cleaning,
etc.
The point which we wish to emphasize,

however, is that the first-mentioned prices
($2.00 for a staff, $1.00 for cleaning, etc.)
are the lowest at which a good workman can
make a satisfactory income, and if you are
a respectable workman you have a right to
a satisfactory income from your work. You
needn't feel that you are imposing on your
customers when charging them on this basis;
in fact, you must preserve in yourself the
feeling that your prices are right and that
you are giving full value for what you
charge, or else you will lose yourself-respect
and the respect of your customers, which, of
course, is fatal to success.
You say you think that "by charging less

you get more work to do"—in other words,
you would, for ten dollars, rather do
fifteen hours' work than ten hours' work!

Don't Fight Your Competitor

You and your competitor can each make
more and enjoy life more by not fighting
each other in business. One of the greatest
disadvantages of price-cutting is the fact
that it makes it possible for sharp customers
to play one merchant against the other. For
instance, some one comes in with a job on
which you estimate a certain price. The
customer says he "will see about it." After
a while he conies back and says that the
other jeweler offers to do the job for less
money. You can not know whether or not
this is true, so to get the job you must reduce
your price. As likely as not the other man's
price was even higher than yours, or the
customer may not have been in his store at
all, but you do not know this, so you reduce
your price. This evil grows as one customer
after another learns that you can be
"worked." It follows that people lose con-
fidence in your integrity, because they rea-
son that if you accept a job at a reduced
price your first price was too high and that
your policy is to overcharge customers un-
less they are sharp enough to beat you at it.

Value of Agreement

By having an agreement such as your
competitor suggests you both will be assured
of fair pay for your work, and on account
of both having the same fixed price for
standard repairs your community will have
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a confidence and respect for both of you,
which is impossible under price-cutting
competition. But remember that in carrying
out such an agreement you must act in good
faith and not make a single exception to the
rules you both work by. If you make one
exception the other party to the agreement
will be sure to find it out, and after that it
will be impossible for you to "get together"
again. It is a general principle that a man
attracts a class of trade in accordance with
the kind of man he is—a cheap man attracts
only cheap trade. Don't be a cheap man.

The Tasks of a Student of the

German Watchmaking School

A visitor to the watchmaking school at Glo-

shutte, Germany, describes the course of study at

that institution as follows:

The apprentice's first day at school is spent in
fixing handles on files, making zinc jaws to put
in his vice to prevent things being marked, and
getting his tools ready. He then learns how to
file, first on a piece of rough iron similar to that
used for horseshoes, and about four inches long.
He then makes cutters which he afterward uses
in the lathes and mandrils. During the first year
he usually makes sets of cutters, sets of drills,
screw-taps, try squares, and numberless things,
which are afterward utilized, also a large work-
ing model of a club-tooth lever escapement.
The clock work part is supplied ready made,

but the student turns the escape pinion and
pallets, staff, and balance-staff, makes the solid
three-armed balance, the steel pallets, and brass
lever; in fact, he makes the necessary calcula-
tions, and then makes the escapement through-
out according to them. A cylindrical hairspring
is used, but it has scientifically designed end
curves. At the beginning of the second year
he makes a micrometer for measuring moths
of , a millimeter (about 1/2,500) on the Gross-
man system. Then he makes a set of arbors
with a pivot on each end. These test pivots are
used later on for measuring the sizes of pivot
holes so that the pivots can be. made for the
required amount thinner to give correct side
shake. There is a great deal of skill required in
making these tests pivots, as each arbor has a
pivot at one end one degree smaller than the
one at the opposite end, as measured in a microm-
eter.
When this task is over, the apprentice turns in

a cylinder escapement in an old watch kept for
the purpose. He turns in the cylinder and pinion,
mounts the wheel, makes hairspring collet and
stud, and pins up the hairspring. The next is to
learn the setting of jewel holes and endstones in
steel and brass. Then he commences to make
his first watch. The plates are imported from
Switzerland with keyless wheels, mounted and
fitted in a silver case, but the student does every-
thing else. He makes the barrel throughout,
mounts stopwork, makes winding-shaft, click and
clickspring, cuts the train and motion wheels,
sets the jewels, makes the regulator, turns in
pinions and cylinder, makes stud and collet and
springs it, and fits on the dial and hands.
Then he commences a three-quarter lever

watch, but this time makes the plates himself, in
fact, the whole watch from beginning to end ex-
cept the jeweling in the pallets.
This watch is a very high-class one when

finished, endstones throughout the escapement,
screwed in gold settings, gold wheel and pallets,
Brequet sprung, compensation balance, and tested
for heat and cold.
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ESTABLISHED
FEBRUARY I, 1878

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
MANUFACTURERS AND

IMPORTERS
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No. 910 TAMBOUR CLOCK (Domestic Case)
6 -inch dial. Raised numerals. Fourteen-day half-hour strike gong.
Hand-made genuine mahogany case. Length, 24 inches. Height,
inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere, look in our
Catalogue and you will find it. A Catalogue will be sent on application to any
legitimate jeweler and goods can be ordered through your jobber.

BLACK FOREST

CLOCKS

WORKS AT
Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO

GREEN'S 1911 MODEL AUTOMATIC
ELECTRIC MOTOR DEMAGNETIZER

The only Real Demagnet-
izer, for all articles made
of, or containing steel.

It makes no difference how
difficult the job, the first
operation is sufficient.
(Time, 5 seconds).

You can as easily demagnetize
a solid bar of steel 4 inches
long and 2 inches thick, as a
Watch, Tweezer or Screw-
driver

Complete, ready for use, with
6 ft. of flexible cord, plug, etc.,
attached as shown in cut.
Net price, F. O. B. New York:

Type 34—
Green's Automatic Direct Cur-
rent Motor Demagnetizer for
Electric Light Current.

For Voltage $16.50100 to no,
Type 36—
Green's Automatic Demagnet-
izer for alternating Electric
Light Current. This demag-
netizer for use only on alter-
nating current of 60 cycles.

Voltage eg cn
mot.

(Other cycles made to order
at advance of 20)

Manfd. by THE W. GREEN ELECTRIC CO., 81 Nassau St., NEW YORK

LEIMAN BROS.

I BLOWERS VACUUM
Pun/ PQ for all Gas and Oil Appliances,

••• Sand Blasts, Boat Whistles,
Caliopes, Gas Producers, Gas Boosting, Testing.

VACUUM CLEANING
Take up own wear. Small piston, big air space.
No springs, powerful, noiseless. Can't get out
of order.

Blower Catalog No. 2
Vacuum Catalog No. 31

LEIMAN BROS. 620 John Street, NEW YORK

Cuts for Holiday
Advertising
These small cuts suggest

the particular article which may be in the mind of the
reader. They occupy little space and are catchy and
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Illustrations and
Prices

The Keystone
Publishing Co.
809-811-813 N. 19th Street

PHILADELPHIA, PA.

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass and
other special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.
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The Repair of Bracelets
Difficulties in Repair Incident to Different Designs

With mounted bracelets having no lining the

removal of bruises presents few difficulties, as it

is easy to apply a suitably shaped burnisher to

the inside and gradually give sufficient pressure to

force the gold back to its original shape, the

outside being supported on a smooth steel stake

or hard wood to counteract and prevent the pres-

sure from within extending the surface of the

gold in excess of the amount required to restore

it to its earlier formation.

Some of the wider bracelets of this descrip-
tion, if badly bruised or "buckled," can be suc-
cessfully restored by using P. small round-faced
hammer somewhat sparingly, although by this
method there is greater risk of the gold becom-
ing stretched unnecessarily; producing a too
highly domed surface compared with the re-
mainder of the bracelet, thereby spoiling the pos-
sibility of recovering the general uniformity of
surface needed to effectually disguise the fact
that a repair had been undertaken.

Treating Indentations

Hollow bracelets, many of which are of very
flimsy construction, are likely to give much more
trouble, as, in most cases, we are compelled to
work from the inside; to do which an entry has
to be obtained either by making a hole large
enough to admit a small punch, or by cutting
away a portion of the inside lining for the same
purpose, according to the extent of the bruise to
be pressed out. If but a small one, the former
method will no doubt do, the indented metal
being gradually humored back with a small round
punch, or the rounded end of a piece of wire,

held firmly in hand-vices.
A difficulty experienced with the very thin

bracelets when removing bruises by this means,
is the even recovery of the original section. This
is increased by endeavoring to do so with the end
of a wire that is really too small for the purpose,
as by so doing, separate impressions are apt to
be made in the gold, more as a point would do,
than as a process of burnishing as intended, re-
sulting in a "bumpy" uneven surface being pro-
duced, which it is impossible afterwards to cor-
rect.

It has to be borne in mind that there is in-
variably little chance of overcoming any uneven-
ness of the surface by filing or polishing through
want of substance, so that whatever result is
obtained by the internal burnishing usually has
to remain.

A Safe Method

It is, therefore, safer if dealing with a rather
ugly indentation, to file away a section of the
lining immediately behind the bruise (that is, if
at work on a half-round or oblong section tube
bracelet), to give ample room for the admittance
of a full-size punch or burnisher, the lining being
made complete, after the necessary work to re-
move the bruise has been done by soldering a
piece of plate of suitable thickness and curved
to match lining.

Flat bracelets are very susceptible to the form
of disfigurement under consideration, not because
they are usually made in thinner gold, but rather
that this section does not give the resisting power
to the thin gold that the curved sections sucn as
a round, oval or lunette gain. Being easily dam-
aged, it is, perhaps, a slight compensation that
the square-sectioned sides will sometimes facili-
tate a speedier and cleaner repair than is possible
with the curved sections, as advantage can be
taken of the sides to make a fairly long opening
here, between the front and inside lining in which
to insert the burnishing tool, and by so doing
easily raise the bruise. Moreover, if the latter
is really a bad one, extending the full width of
the bracelet, a similar opening can be made in the
opposite edge, so that the damaged front can be
approached from both sides.

A "knife" section bracelet is another that is
apt to come into a full share of damage, the
rather narrow edge exposed to the outside having
to take the brunt of the wear, and although a
stronger section to resist general pressure than
the flat, is more quickly worn thin on this outer
narrow edge for the reason already stated.

Troublesome Jobs

We have had several to deal with that have
presented a very untidy and ragged appearance
from this cause, one, at least, in such a condition
it hardly seemed to be worth the expense of re-
pairing. But sentiment, early associations, or
whatever links with the past may be coupled with
it, often prompt the owner to incur what may
appear an unnecessary expense, and far beyond
what the actual value of the piece would, in an
ordinary way, merit, if by so doing a further
term of usefulness is assured.
To effect this, the best way—although rather

drastic treatment—is to file off the top edge, and,
if necessary to ensure a good job being made,
round the entire circumference of the bracelet,
and deep enough to expose the thickness of the
gold forming the sides.

If the sides require it, an opportunity is thus
offered of passing a tool inside to raise any
indentations that may exist. A length of solid
wire, round or square section, is now prepared
(of the same quality, and if possible the same
alloy, to ensure the colors of the gold matching,
if the final finish is to be a bright polish), and
then tied and soldered in the open space, so that
when filed up the original section is recovered
and a solid edge provided to withstand the wear
in a more effectual manner than when first made.

It is seldom that such narrow bracelets as
these are without some form of central orna-
ment, and not infrequently consist of a cluster
of stones, or even a large single stone.
This may complicate the extent of the repair

very considerably, for with most stones—colored
ones especially—it would necessitate their with-
drawal from their settings, if it were not pos-
sible to remove the cluster bodily, before the
bracelet is passed through the fire.
To disturb settings of any kind that have worn

thin usually means that it will be impossible to
replace the stones with perfect security, apart
from a certain loss of neatness and finish, more
especially with cut down on glass-edge settings.—
The London Watchmaker, Jeweler and Silver-
smith.

Imperishable Bronze

Bronze statues of Buddha and Hindoo divini-
ties are frequently found standing in the north
of Siam on the sites of ancient temples that have
been crumbling for centuries, mute testimonies
to the time and weather-resisting qualities of the
metal from which they were cast. For a long
time the formula for making this bronze, or
"samrit" as the natives call it, has been lost, but
recently it has been discovered in an old Siamese
manuscript now in the possession of the King of
Siam. The following is a translation:
"Take twelve parts by weight of pure tin, melt

it at a slow fire, and avoid bringing it to a red
heat. Then pour in two parts of quicksilver, stir
until the latter has become thoroughly absorbed
and amalgamated, and cast the mixture into a
bar. Take eighty parts of refined copper and
melt it, and then gradually incorporate with it
the amalgam, stirring vigorously in the mean-
time. Now throw into the crucible a sufficient
quantity of ashes obtained from the stems of
the 'bua-bok' (lotus) creeper, so as to cover
the molten metal. Remove the dross with an
iron ladle, and the metal remaining is samrit
bronze."
The percentages thus worked out to be 85.1!

copper, r2.76 tin, and 2.13 quicksilver. Probably
some other material would do equally well as
lotus ashes to bring up the dross.
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A Practical Talk on Silver Plating

I will endeavor to try in this short talk to
explain why some platers have considerable diffi-
culty in silver plating; the one chief reason lies
in the fact that most platers do not thoroughly
understand the how and why of the silver strike.
The one great cause of failure in silver plating is
the want of a proper striking solution. Now,
briefly, in nickel plating all that is necessary is
to have work chemically clean- before entering
the solution (bath, of course, in good condition).
In silver plating we have something else to cot.-
tend with besides having work chemically clean.
It is a well-known fact that when a metal is
immersed in a metallic solution of some other
dissimilar metal the solution is decomposed, that
is to say, the metal is precipitated out of the
solution. Here is where failure in silver plating
arises from, "at least mainly" the regular silver
plating solution will precipitate its metal very
readily on such metals as copper, brass, bronze
and german silver.

The Chemical Action

What takes place when we immerse one of the
above-named metals in a cyanide of silver solu-
tion is this: the chemical affinity of the solution
acting on the metal immersed causes the solu-
tion to be decomposed. If we should immerse
a piece of copper in a cyanide of silver solu-
tion, the molecule of cyanide of silver will be
broken up, the silver will leave the cyanide, and
will be deposited on the piece of copper. This
deposit is non-adherent, and if the piece of cop-
per is left in the plating solution until plated
with the electric current turned on the plate will
peel off. Here is where the striking solution
comes into play. The striking solutions are usually
weak solutions of silver, strong in cyanide of
potassium, and should be used with a strong
current, so as to cause gas to be given off freely.
This infinitesimal deposit of silver, combined
with the hydrogen, acts as a barrier against the
chemical affinity of the silver solution.
This can be accomplished by taking a quart

bottle and putting therein two ounces of red
oxide of mercury and a strong solution of
cyanide of potassium; shake well; it will soon
dissolve. A little of this solution added to a ten-
gallon crock of water, with a piece of cyanide,
will give a coat of mercury on brass, copper and
german silver sufficient to stand the immersion in
the strike solution until the electric current has
time to give the metal the deposit referred to
above. It is always best to touch the negative
pole with the wire that the article is suspended
by before immersing in the striking solution;
strike for a few seconds and transfer direct to
the silver solution. The rheostat of the silver
solution should be so connected that the current
is never entirely shut off; more current should
be turned on as fast as the tank is filled. In
silvering nickeled articles the work can be taken
direct from the rinsing water without using the
mercury-dip as above. If the work should happen
to come from the silver solution streaked or
cloudy this can be overcome by dipping the article
in a solution of cyanide before striking. I plate
nearly half a million pieces of sheet brass a
year, which have on an average of one-half a
square foot each, and I do not have one-tenth of
I per cent fail. I will state that the silver strik-
ing solution is used to prevent the non-adherent
deposit of silver before the electric current has
time to start the plate on the work being plated.

Cleaning the Work

Any plater who will thoroughly clean his work
before striking will have little trouble from work
peeling. I use the double cyanide of silver and
potassium and have perfect success with my plat-
ing, and I would not advise adding anything else
to this solution. The solution will work well
with from one-half to three ounces of silver to
the gallon; and, say, three ounces more current
can be used without fear of burning the work.
This article is chiefly to point out the reason

why we use a striking solution, and there has not
been any attempt to go into detail as to the
method of handling all classes of work. It will
in all probability be of service to those platers
that have not had much experience in silver
plating.—W. A. Mackenzie in the Metal Industry.
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It is frequently necessary to determine the brass precipitates some of the silver on the sur-
amount of silver on silver-plated spoons, forks
and other flatware articles. These goods are
usually made of german silver, unless they are
of a very cheap nature, when brass constitutes
the base metal. This determination is frequently
of very great importance in case a dispute is
brought up in regard to the actual amount of
silver on the goods, and as flatwaremakers
guarantee the weight of silver on their goods, a
method for the determination of the silver on
these articles must be accurate, otherwise it will
be of no value.

Many Methods Used

There are a number of methods which can be
employed for the determination of the silver on
flatware, but each has been open to serious ob-
jections in that the results are more or less in-
accurate. The method of stripping the flatware
by "backing-off" in the regular silver-plating
solution (i.e., using as the anode) is very in-
accurate, as the german silver or brass base is
attacked when the silver begins to come off from
the surface, so that by the time all the silver has
been removed considerable of the base metal has
been dissolved. To be sure, the silver may be
determined in the solution instead of weighing
the article of flatware itself to determine the
weight of silver on it by difference, but this is a
rather unsatisfactory operation and involves
much care, labor and a roundabout method to
determine the silver. As far as known it has not
been used. To determine the silver on a dozen
tablespoons would mean handling a large quan-
tity of solution, almost too great for accurate
work.
The method most frequently employed is to

strip the silver in the regular acid strip (consist-
ing of sulphuric acid containing a small quantity
of nitric acid) and weigh the article after the
silver has been removed. This is the method
that has, in the past, been almost universally em-
ployed, but it is open to the objection that a small
quantity of the base metal of german silver or
brass is dissolved aftqr the silver has been re-
moved, so that the results are too high. In other
words, more silver is obtained than actually
exists on the flatware. The Brass World made
a series of experiments on the subject and in
which it was found that when the silver is
stripped a slight amount of the base metal is
likewise dissolved, so that the results are inac-
curate. Not very much of the base metal is dis-
solved, to be sure, if the operation is not allowed
to take place too rapidly, but a sufficient quantity
is removed, however, to render the results too
high.
The suggestion has been made that the silver

can be determined in the acid strip and thus no
account of the attacking of the base metal need
be considered. While this can be done, the de-
termination of a small quantity of silver in such
a large volume of sulphuric acid as would be
necessary to strip a dozen tablespoons is by no
means a simple operation. In addition, sulphate
of silver is not entirely soluble in the sulphuric
acid, so that some precipitate is usually found
which, of course, interferes with the ease of de-
termination. When once tried this method would
never appeal to any one.
Another method frequently tried, but found

wanting, is the one which a chemist would im-
mediately evolve were the problem brought
before him for the first time. This is to dissolve
the silver from the flatware, dilute a given volume
with water, take an aliquot portion of this dilute
solution and then determine the silver in it, either
volumetrically or gravimetrically. While it would
seem a simple operation, it is very troublesome.
In the first place, it is impossible to dissolve off
the silver with nitric acid without entirely dis-
solving the whole article. The german silver or

face while the solution is taking place, so that
in order to remove all of the silver from the
surface the whole article must be dissolved. In
case a dozen tablespoons are to be operated upon
a very large amount of solution is obtained which
is quite inconvenient to treat. The method, there-
fore, is found wanting.

The Most Accurate Method

After considerable experience and the carry-
ing out of a number of experiments it was
found that the most accurate and satisfactory
method for the determination of the amount of
silver on flatware is to melt the desired number
to a button, weigh this button, and then drill
out one gram of chips in which the silver can be
determined by any well-known method. The
amount of silver in the whole button can then be
calculated, which is, of course, the total amount
of silver on the number of pieces of flatware
used in the test.
As the amount of silver is usually desired

on a dozen or gross of the flatware, it is necessary
to operate upon more than one piece. A dozen,
however, is usually as large a quantity as can be
treated in one batch, and if a gross is to be
used, then several separate melts must be made.
The melting is carried on in a clay crucible.

It should not be too small. The well-known
Battersea crucible is quite satisfactory, although
the Hessian sand or the French clay crucibles
may be used. The French sand crucibles are ex-
cellent, but are more costly than the Battersea.
The Hessian sand crucible is more apt to break.
Bend the handle of the article or cut it up so
that the number of pieces will pack well in the
crucible. They should not protrude about the
top, and the best method is to have them well
down to the bottom. By cutting the flatware into
small pieces this can be done to the best ad-
vantage.
When the pieces have been placed in the

crucible cover with borax to the depth of about
an inch or so. This is to prevent oxidation of
the metal and produces a clean, solid bottom.
Melt at a good heat until the borax is fluid

and there is no frothing. A small gas furnace
is the best for this purpose, although, of course,
any method may be used as long as the button
is good and clean.
When melted and the borax has become fluid

and clear, take the crucible from the fire and
allow to cool. Then break it so as to obtain
the button (a clay crucible can never be used
but once, so that there is no advantage in at-
tempting to get the button out without break-
ing it).
The button is now removed, the borax re-

moved with a hammer so that the surface is
perfectly clean and the accurate weighing carried
out. When weighed, the button is drilled and
one gram of the drillings taken for the determina-
tion of the silver. These drillings are dissolved
in dilute nitric acid and the silver determined
either by ammonium sulphocyanate (Volhard's
method) or by precipitating with hydrochloric
acid and weighing the silver chloride. The
amount of silver found in this one gram, multi-
plied by the weight of the button, will give the
total weight of silver on the pieces of flatware
melted. This amount of silver, of course, will
have to be calculated again as troy ounces in
order to correspond to the trade custom of re-
porting the troy ounces of silver on the gross
or dozen of flatware.

Referring to the usual method of determining
the silver on flatware by stripping in the regular
acid strip, then weighing the article (thus estimat-
ing the silver by difference), it may be said that
experiments previously mentioned (made by The
Brass World) showed that the amount of silver
obtained by this method is from five to seven
per cent too high. While not enough to affect
ordinary results, it is sufficient to render the de-
termination inaccurate, so that the process will
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hardly answer in case good results are necessary.
The melting of the flatware to a button,

drilling a one gram sample from it, and then
determining the amount of silver in it seems to
be the most satisfactory method known and is
one that should be used when the most accurate
results are desired.

To Separate Gold from Platinum
When the mixture consists of only these two

metals the gold and platinum is separated by dis-
solving the mixture in aqua regia, applying heat
until the metals have gone into solution, says
The Jeweler and Metalworker. Platinum is not
acted on by either pure nitric, hydrochloric or
sulphuric acids. Neither is pure gold. The so-
lution of aqua regia is thus composed:

Hydrochloric acid  . . 414 ozs.
Nitric acid   ozs.
Platinum gold   i oz.

When the gold and platinum has all become
dissolved, dilute the mixture with water, so that
it will contain about one pennyweight of gold
and platinum per pint of solution. To this add a
strong solution of proto-sulphate of iron ; this
will precipitate the gold in the form of a fine
metallic powder. Decant or filter the liquid from
the gold precipitate. The liquid passing through
the filter will contain the platinum, the gold being
left on the filter, which is then dried and melted.
To the solution containing the platinum is added
a saturated solution of sal ammoniac, to which
an addition is made of some spirits of wine to
clear the liquid, when by the action of these
reagents the platinum will be thrown down as a
yellow crystalline precipitate, and after filtering
away the liquid the powder is heated red hot for
some time, then metallic platinum will remain.
In this manner the two metals may be separated
from each other. The solution of aqua regia must
be used hot, as platinum is a metal difficult to
break up into solution. Platinum takes more
acid to dissolve it than does gold.

Stripping Nickel from
Nickel-plated Work

For a dip that will effectually strip the nickel
from work that has been nickel-plated and buffed
through in places the stripping can be accom-
plished by using the following mixture:

Oil of vitriol   2 quarts
Aqua fortis    I pint
Water   pint

This nickel-stripping mixture is used cold, and
the articles are placed in it and allowed to re-
main until all the nickel is removed from the
surfaces, when they are immediately taken out
and well rinsed in cold water, to free them of
traces of acid usually found clinging to the sur-
faces of articles coming out of strong dipping
mixtures. This mixture can not be used for iron
or steel work; only copper and its alloys is it
suitable for. From iron and steel the nickel is
removed by polishing with pumice powder or fine
emery. The stripping of nickel by means of a
stripping solution is not always satisfactory, for
the reason that it leaves the surfaces more or
less rough and requires to be again polished, to
effect a uniformly smooth surface to receive the
fresh nickel deposit. The stripping may be
carried out by "backing-off" in a cyanide of
potassium solution made up as follows:

Potassium cyanide ..   8 ozs.
Caustic soda   8 ozs.
Water     2 quarts

The articles are placed in the solution as the
anode, and a strong current from a dynamo ma-
chine is used when the work is desired to be
quickly done ; with a weak current the time of
stripping is prolonged. Pieces of sheet iron or
steel ore used for the cathode. These are at-
tached to negative pole of the dynamo. Iron
and other metals may have the nickel removed by
using this solution, but there is always the
danger of pitting the surface by any of the
methods employed in stripping nickel surfaces.—
The Jeweler and Metalworker.
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THE TATTOO

Four and one-half inch
nickel-plated seamless
brass case.
Alarms intermittently every
twenty seconds for fifteen
minutes on a four inch
bell-metal gong on back of
clock.

Two Clocks
Every Jeweler Should

Have in Stock

THE TATTOO
Intermittent Alarm

THE AUTOMATIC
Eight Day Alarm

Ask Us for Full Description
  and Prices   

Sole Manufacturers
THE NEW ILAVENTLOCK CO.

HEW hAVEN LONN.

THE AUTOMATIC
Six inch nickel-plated seamless brass
case with four inch bell-metal gong
on back. Needs winding but

ONCE A WEEK

Remember to order a good stock of JUNIOR TATTOOS for the Holidays

Are You Interested in Becoming a Thorough,
Practical Watchmaker, Engraver Optician?

IF SO, I WANT YOU TO READ THIS ADVERTISEMENT

I want every ambitious young man who desires to
learn the jewelry business to send for our prospectus.

I will prove to him that we can teach him WATCHMAKING, ENGRAVING and OPTICS
in a shorter time than by any other method.

I will prove to him that he will save many dollars by taking our course.
I will prove to him that there is not another institution in this country that provides the

kind of instructions that we give.

I will prove to him that we can make a high-salaried Watchmaker, Engraver and Optician
of him in a short time. Then we will secure a good-paying position for him.

This should interest every young man who desires to become a first- class workman.

SEND TODAY FOR OUR PROSPECTUS. A postal will bring it. It glves full information.

The Philadelphia College of Horology
F. W. SCHULER Broad and Somerset Streets, Philadelphia, Pa. Established 1894Principal
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

WATCH INSPECTION.—We are watch inspectors for
a railroad and sometimes the men set their
watches before coming in for inspection.
kindly let me know through your workshop
notes if you can give us a method to enable
us to detect whether the men have set their
watches since our previous inspection.

The thing to do would be, of course, to seal
the setting lever in some way which would be
invisible to the wearer of the watch. This could
be accomplished in several ways. Probably the
easiest would be to shellac one end of a bit of
silk thread to the setting lever and the other end
to some part of the watch plate—all this to be
underneath the dial. Use red shellac dissolved
in grain alcohol and apply it as you would glue.
The shellac hardens in a few minutes. An ex-
amination of this seal will at any time show
whether the lever has been moved since sealing
it. Or a piece of very thin iron wire could be
fastened somewhere on the plate under the dial
and an end of it bent hook-wise over the lever,
so that the hook would straighten out if the lever
should be pulled out. It would be necessary to
set the hands to time with your tweezers if
either of these plans should be adopted.

It seems to us that anything you could do to
detect this setting of watches would be more
trouble than it would be worth; in order to catch
the occasional offender you are obliged to seal
the watches of all. Then another difficulty would
be in the case of pendant-set watches, and there
would be some danger also of a fragment of
shellac or the iron wire interfering with the
watch in some way.

WATCH SIZES.—Is it true that small watches can
not keep as good time as larger ones? It seems
I never can regulate ladies' watches as closely
as I can the 16 and 18 sizes.

It is true that the larger movements are more
likely to be good timekeepers than the smaller
ones. You must understand that this is a matter
of averages. Take a number of large movements
and a similar number of small movements
of the same grade and the timekeeping of the
large watches will average better than that of
the small ones, even though it might be possible
to find an occasional small one which may keep
better time than one of the larger ones.
The reason for the superiority of the time-

keeping of the larger watches is that since all
the parts are larger they can be made and
adjusted more accurately than the parts of the
smaller watches; on the larger work errors are
more easily detected and corrected. In addition
to the inferior accuracy of small movements
ladies' watches are often further handicapped as
timekeepers by the fact that, as a rule, they are
wound irregularly, worn dangling from a pendant,
carried and kept running only at intervals, etc.
Men carry watches for utility; women often carry
them for utility and ornament combined, and
sometimes purely for ornament. Sometimes a
little advice from the watchmaker as to how to
use a watch will benefit both him and his cus-
tomer.

TEMPERING.—Please tell me the correct use of
the word "tempering" in speaking of tempered
steel. Some say tempering is done by throwing
a red-hot piece of steel into cold water to make
it hard ; others say tempering is done by heating
steel moderately, but not then cooling it in
water.

You have called attention to a very prevalent
ignorance or misuse of the proper terms to use
in speaking of the various degrees of hardness
of steel. Crucible steel (the kind used in watch-
work and for making tools) is either soft, hard-
ened, or hardened and tempered. Soft steel is
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steel as it comes from the maker. unhardened.
Hardened steel is soft steel which has been heated
red-hot and cooled suddenly by plunging it into
cold water or any other cold medium, which
makes the steel as hard as glass and correspond-
ingly brittle. Hardened and tempered steel is
hardened steel which has been heated moderately
so as to reduce its brittleness.

It is a common error to say, "take a piece of
soft steel and temper it," whereas it would be an
impossibility to temper soft steel; it must be
hardened before it can be tempered. Bear this
in mind and you will have no difficulty in using
the proper terms when speaking on this subject.

TIMING.—Which is the best way to make a watch
run faster, to make the balance screws lighter
or to make the hairspring shorter?

On a watch with breguet hairspring always
make changes in timing (when more is necessary
than can be done with the regulator) by making
the balance heavier or lighter. Any change of
the hairspring's length will destroy the adjust-
ment to isochronism. It is true that even regulat-
ing the watch in the usual way alters the isochro-
nism to some extent, but this is unavoidable and
occurs to a much less extent than is the case
when the hairspring is made shorter. So much
for breguet hairsprings.
To change the length of the hairspring, by

pinning it longer or shorter, is permissible in the
case of watches which have balances without
screws ; cylinder escapement watches, for in-
stance, and New England (duplex escapement).
The flat hairspring is not susceptible of such fine
isochronal adjustment as the breguet, hence is
less disturbed in its effects by a change of length
of the hairspring. As it is generally used on
ordinary grades of watches, in which the general
makeup is not as good as in watches with breguet
springs, and these cheaper grades of watches will
not keep time so well anyhow, we have another
reason why it is allowable to freely alter the
length of flat hairsprings, in addition to the fact
that to add and take away weight on a plain bal-
ance is often impossible to do in a clean and
workmanlike manner.

ESCAPEMENT.—Please explain why a cylinder es-
capement, if of the best possible workmanship,
could not keep as good time as a lever escape-
ment. I mean this : we always consider the
cylinder not as good as the lever escapement.
Is it something in the design of the escape-
ment or is it simply because the watches are
of a cheap grade that they do not keep as
good time as lever-escapement watches?

The reason for the superiority of the lever es-
capement over the cylinder escapement is be-
cause the lever is a detached escapement, whereas
the cylinder is a frictional escapement. The real
"timekeeper" of the watch is the balance. The
most accurate timekeeping would be done by a
balance (if such a thing were possible) which
would keep itself in motion without being touched
by any outside influence.
That would be the ideal timekeeper—a bal-

ance entirely free or detached. But since the
balance in motion loses some energy by friction
at each vibration this energy must be restored
to it to keep it in motion. This work of applying
energy to the balance is done by the escapement.
Now we come to the matter of the difference be-
tween frictional and detached escapements. In
the detached escapements (lever and chronom-
eter) you will notice that except during the
impulse the balance is left free to vibrate without
being in contact with any part of the escapement.
In the frictional escapements (cylinder, duplex

and verge), on the contrary, the escape wheel
rests on the balance (the staff and cylinder are
a part of the balance) during its entire vibration,
because the staff or cylinder holds the escape
wheel during locking and the escape wheel acts
directly on the staff or cylinder during impulse.
Thus you will see that the detached escapements
are designed more nearly in conformity to the
theory of the perfect timekeeper (an entirely
detached balance), and that is the fundamental
reason for their superiority as timekeepers.
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Simple Electroplating Apparatus

Making an Electroplating Bath—The Use of a

Dry Battery for Current—Valuable Hints for

the Amateur

One of the most interesting properties of the
electric current is its power to decompose liquids.
If, for example, the ends of two copper wires,
connected with the poles of a galvanic battery
of several cells, are immersed in an acid solution
of copper sulphate (blue vitriol) the immersed
portion of the wire connected with the zinc pole
of the battery gradually increases in thickness,
owing to the deposition of metallic copper derived
from the decomposition of the copper sulphate,
while the end of the other wire becomes thinner
by combining with the liberated sulphuric acid
and thus replacing in the solution the copper
which is deposited on the first wire.
This phenomenon, which is called electrolysis,

FIG. I

forms the basis of the important industries of
electroplating and galvanoplating, in which ob-
jects are coated with gold, silver and other metals,
and copies of small objects are made in various
metals.

Electroplating Bath

The electroplating bath is made by dissolving
three parts by weight of copper sulphate in ten
parts of warm water, allowing the solution to
cool, and then filtering it and adding one part of
weight of sulphuric acid gradually and while
stirring, as the addition of the acid generates a
good deal of heat.
Pour the solution into a glass or earthen vessel

and lay over the top two stout copper or brass
wires, or thin rods, passing through corks which,
being pressed against the sides of the vessel, hold
the rods in place, and parallel to each other
(Figs. I and 2). Each of these rods should be

FIG. 2 FIG. 3

connected at one end with one of the wires
leading to the battery. The connection may be
made by means of screw clamps or by winding
the small wire very tightly round the rod, after
both have been scraped to brightness. Or two
short pieces of the small wire may be soldered
to the rods, as shown in the illustrations.
Now bend one end of a short piece of large

copper wire into a hook, solder or clamp the
other end to a piece of sheet copper and hook the
wire over one of the horizontal rods. The sheet
copper is used to replace the copper which will
be deposited from the solution. Over the other
rod hook a similar wire which has a second hook
at its lower end for the purpose of supporting
the object to be plated.

Sufficient current for an experiment in electro-
plating can be obtained from a dry battery, such
as is used for pocket electric lamps. The longer
of the strips of brass which protrude from the
battery is the zinc pole and should be connected

(Continued on page 2077)
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"Bright" Silver-plating Solution

How It Can Be Made—Its Advantages Over
Other Solutions—Rapidity of the Deposition
of the Silver—Value of the Use of Sulphur

Bright silver-plating solutions are now quite
extensively used and probably the future will see
them even more extensively employed. Their
advantage lies in the fact that about three times
as much silver can be deposited in a given time
and scratch-brushing is rendered unnecessary.
The scratch-brushing feature, however, is not of
much importance compared with the rapidity of
deposition of the silver, although, of course, it
saves an operation, but the fact that the silver
can be deposited three times faster than with the
ordinary dead silver solution renders it possible
to turn out three times as much work a day with
a given tank in which the plating is carried out.
In other words, the output of the plating-room
is increased without increasing the equipment.
The only extra expense is the additional current
density which means that a greater amount of
current must be generated. This is comparative-
ly an insignificant matter, and there is usually
no difficulty in producing this necessary supply
with the ordinary equipment.

An Interesting Phenomenon

In the ordinary cyanide silver-plating solution,
made of chloride or cyanide of silver and potas-
sium cyanide, the silver deposit is dead white
and without luster. The presence of a small
quantity of sulphur in the solution, however,
completely changes this dead deposit to a smooth
and somewhat lustrous one, even after the depo-
sition has been prolonged. Why the presence of
this small quantity of sulphur should change the
deposit is not clear, but it is known that an ex-
tremely small quantity only is required. It does
not seem to matter in what manner the sulphur
is added, and there are various means of introduc-
ing it. Even the use of hard-rubber racks (which
contain sulphur) sooner or later introduces
enough sulphur to cause a bright deposit to form.
It is now thoroughly established that sulphur pro-
duces the bright deposit.
Although sulphur is the cause of the bright

deposit, it has been found that, while it may be
introduced by various means, bisulphide of car-
bon is the most satisfactory for the purpose, and
it is this substance that is employed for bringing
about the bright silver deposit.
To add the bi-sulphide of carbon direct to the

silver solution will not bring about the desired
results. It will settle down to the bottom of the
tank and produce uneven and unsatisfactory
work. In other words, it will not mix with the
silver-plating solution sufficiently to produce even
results. The customary method of adding it is
as follows:
Take a quart of silver-plating. solution and put

ten drops of bisulphide carbon in it. The whole
is placed in a corked bottle and shaken vigorously
from time to time. Allow to stand overnight to
settle and then pour off the clean solution, leav-
ing the black residue. If any drops of the bisul-
phide of carbon remain, leave these in the bottom.
The solution to be used should be clear. This
is known as the "stock bisulphide of carbon" so-
lution and is used for introducing the bisulphide
of carbon into the regular silver-plating solution.

From Regular to Bright

To turn a regular silver-plating solution over
into a "bright" solution, add about one ounce of
the "stock bisulphide of carbon" solution to each
ten gallons. The whole should be thoroughly
mixed when it is ready for use. The deposit will
then come bright.
When the silver deposit does not come wholly

bright, but is partly dead and partly white (or
"patchy"), it indicates that the amount of bi-
sulphide of carbon is not sufficient and more
should be added (that is of the "stock" solution)
in order to bring about the even and smooth
surface of the "bright" silver solution. As the
bisulphide becomes exhausted in the silver-plat-
ing solution it is necessary to add more of the
"stock". solution from time to time. The need
for this can easily be ascertained by the appear-

ance of the silver deposit. Care must be exer-
cised, however, in avoiding an excess, as this will
injure the deposit.
The silver deposit produced from a "bright"

silver solution is smooth and has a slight luster.
It is considerably harder than a dead silver de-
posit, although burnishing may be done without
difficulty. Bright silver deposits have proved so
satisfactory in the manufacture of flatware that
many of the leading makers are now using them
on their goods, and so far there have been no
obstacles of a serious nature encountered. It has
been stated that a bright silver deposit tarnishes
more rapidly than a dead one (both of which on
the assumption that they have been burnished),
but this has not yet been proved.—The Brass

New Micrometer for Reading Various
Systems of Measurement Direct

Mechanics have doubtless often realized the
•need of some precise measuring tool that would
show various systems of measurement in ther re-
lation to each other, so that English measure-
ments could be converted to metric, fractional
parts to decimal parts, wire gages or rolling mill
gages to parts of an inch or millimeter, drill
gage sizes to fractional or decimal parts of an
inch or a millimeter, or, in brief, any desired sys-
tern of measurement in proper relation to any
other. Of course, the caliper square fulfills to a
limited degree such a requirement, as some of
these tools are so graduated that either English
or metric measurements may be read directly.
To make it possible to read various systems of
measurement, the universal sliding micrometer
shown in the engraving was designed.
This micrometer is designed along the principle

of the ordinary micrometer in combination with
a sliding caliper. It consists, as may be seen in
the sectional view Fig. f, of a body and barrel, a
sleeve, and an operating screw. The action of
the measuring bar is practically the same as with
the ordinary micrometer, but the sleeve of this
tool, instead of rotating, slides along the barrel,
any rotary movement being prevented by a small

Figs. 1 and 2. Universal Sliding Micrometer
Which May Be Graduated with Various

Systems of Measurement

pin which engages a longitudinal guide slot that
is parallel to the axis of the screw. This sleeve
has a concrete bore at its end, which fits a holder
on the screw body, and it is held in place by a
nut that is adjusted so as to permit a free rota-
tion of the screw in the sleeve without any play.
It will thus be seen that by operating the screw
a longitudinal motion is imparted to the sleeve.
It is, therefore, immaterial what the pitch of the
screw is, as in this case it serves simply to move
the sleeve along with it. The position of the
micrometer spindle with relation to the anvil
is determined by a scale on the barrel and a
vernier scale on the sleeve, as illustrated in Fig.
2. Thus the barrel serves the same purpose as
the beam of the caliper square and the sleeve
acts as a vernier scale. It will be seen that this
construction allows the micrometer to be de-
signed for measuring according to a number of
different systems, which are shown in their cor-
rect relation to one another. The zero mark, of
course, coincides for each system of graduation
on the micrometer, and the barrel can be made
of any suitable diameter to permit the easy read-
ing of the graduations.—Machinery.

October 15, 1911

The Advantages of Well-
smoothed Barrel Holes

Some workmen prefer barrel holes that are well
smoothed down to those which are polished or
burnished. This thing may seem contradictory
to the first elements of mechanics, but it is right.
Let us try to explain why.
In carefully polishing the holes of the barrel

and the arbors thereof it seems that the surfaces
in contact, well smoothed down, would produce
less friction than if they were not. But these
parts, being subject to quite a considerable pres-
sure caused by the tension of the main spring,
contained in the barrel, are forced very strongly
one against the other, the oil, intended to facili-
tate the sliding of these parts, is compressed and
finally, while the timepiece is going, forced out.
The contact surfaces, as a consequence, are dry
and soon stick.
A watch, the barrel holes of which are thus

finished, will, for a few days, go splendidly, then,
all at once, for no other reason than that stated
above, it presents differences in adjustment, and
the extent of the vibrations of the balance de-
creases.

Arrangement Allowing Setting of Firm Barrel
Holes

If the burnished holes, in which the molecules
of metal have been crushed, are detrimental to
the regulating of the watch, the holes polished
with rouge or with diamantine are even more
objectionable. As a matter of fact, in spite of
all the care we may exercise in cleaning, after
polishing an infinitesimal quantity of the polishing
substance employed will always have lodged in
the pores of the metal. This little residue mixes
with the oil intended for the lubrication of the
moving parts and corroding the parts in contact,
the arbors wear and the holes run oval. Finally,
most dangerous of all is the employment in pol-
ishing of substances having an alkaline base, such
as are used in households ; the polish is obtained
quickly, but the workman lacking conscientious-
ness has introduced an active corrosive element
into the watch.
To insure perfect friction, it is really necessary

that the parts shall be polished, but that the oil
will be retained. The olived hole finds entrance;
unfortunately, contact occurs only at one point;
the wear of an olived hole in metal is rapid.
Nevertheless, in setting stones in the barrel this
trouble is obviated; the hole may be quite olived
and with slight wear, thanks to its hardness. As
a fact, it is useless to try to reduce the friction
of an organ which is exposed to sufficient strain
to overcome it without great difficulty; the result
does not pay for the trouble. It is, moreover,
already difficult to place holes sufficiently thick to
be firm in the barrels of large timepieces of
normal height, consequently the difficulty is much
greater of inserting them in the barrels of small
timepieces or of low pieces, where they would,
however, have better reason for their pressure.
In the covers of barrels provided with stopwork
it is even less possible.
The barrel known as the American is the only

arrangement allowing of the setting of firm holes.
In this innovation the toothing of the barrel,
shown in section at A in the accompanying illus-
tration, is solid with the collet B. The cap C is
moved in rewinding by the agency of the arbor
D, on which is fixed the ratchet E of the stem
wind. It is easy, in this case, to set the holes in
the collet at a' and b'. This system of barrel is
largely used in complicated watches; chrono-
graphs, for instance ; it is very practical and
allows of the removal of the mainspring without
it being necessary to take off the bridges on
which all the mechanism of the chronograph is
arranged. It suffices, after having removed the
dial, to take off the cap C, in which the spring is
lodged.—From the French of H. Chaponniere, in
La France Horlogere.
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Recent Patents of Interest to the Jewelry Trade

41,723. Casing for alarm clocks. George Kern,

Peru, Ill., assignor to the Western Clock Manu-

facturing Company, La Salle, Ill., a corporation

of Illinois. Filed November 7, 1910. Serial

No. 591,214. Term of patent fourteen years.
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The ornamental design for a casing for an

alarm clock as shown.

1,001,991. Apparatus for the examination of

precious stones. Friedrich Sale, Dusseldorf,

Germany. Filed March 18, 1911. Serial No.

615,256.

I. A device of the character described, corn-

prising a stand, a magnifying glass carried there-

by, a ring pivoted to the stand, a plurality of
claws carried by the ring,
and means for spreading

PIN said claws.

acter described, comprising
2. A device of the char-

a stand, a magnifying glass
carried thereby, a first ring
pivoted to the stand, a

10I

plurality of resilient claws

di carried by said first ring, a
second ring rotatable in the

first ring, and stops on the second ring 
adapted

to engage the claws.
3. A device of the character described, 

com-

prising a stand, a magnifying glass carried 
there-

by, a ring pivoted to the stand, a plurality of 
pins

secured to the ring, a plurality of resilient claws

engaging said pins and bearing against the ring,

and means for spreading said claws.

4. A device of the character 
described, com-

prising a stand, a magnifying glass carried there-

by, an annular frame mounted on the stand, a

ring hung in said frame, a plurality of 
claws

carried by the ring, and means for spreading said

claws.
5. A device of the character described, com-

prising a stand, a magnifying glass carried there-

by, an annular frame mounted on the stand, a

first ring hung in said frame, a plurality of 
re-

silient claws carried by said first ring, a second

ring rotatable in the first ring, and stops on the

second ring adapted to engage the claws.

1,0030,2. 1564,32.5 :3r. Brooch. James E. Sullivan, Paw-

tucket, R. I. Filed February 23, 1910. SerialN 

I. A brooch comprising a body-portion, a pin,

means for pivotally connecting one end of thepin to 
one side of the body-portion at the rear

thereof, a rela-
tively short base
plate fixedly se-
cured to the rear
face of the body-
portion at the side

opposite to that to which the pin is pivotally con-

nected, a rearwardly-extending arm integral with

said base plate at the outer portion thereof and

bent at its outer terminus to provide a guard. a

rearwardly-projecting rigid member formed in-

tegral with the inner portion of said base plate

and permanently spaced throughout from the

guard and providing a permanent stationary ful-

crum and a lock for the free end of the pin when

the latter is shifted to extend under the guard

and when the pin is bent intermediate its ends

toward the brooch while the free end of the pin

is positioned under the guard. thereby preventing

separation of the pin from the guard.
2. A brooch comprising a body-portion, a pin,

means for pivotally connecting one end of the

pin to one side of the body-portion at the rear

thereof, a rearwardly-extending arm connected

with the rear of the body-portion of the brooch

at that side opposite to that to which said means

is arranged, a rearwardly-projecting rigid mem-

ber connected with the rear of the base and per-
manently spaced throughout from the ground in
proximity to and inwardly of said guard and
providing a permanent stationary fulcrum and

lock for the free end of the pin when the latter

is shifted to extend under the guard and when

the pin is bent intermediate its ends toward the
brooch while the free end of the pin is positioned

under the guard, thereby preventing the separa-

tion of the pin from the guard.

41,741. Spoon, fork, or similar article. William

B. H. Dowse, Newton, Mass., assignor to Reed

& Barton Company, New York, N. Y. Filed
March 31, fgf r. Serial No. 618,252. Term of

patent fourteen years.

The ornamental design for a spoon, fork, or
similar article as shown.

41,738. Handle for spoons, forks or similar ar-

ticles. Grosvenor N. Allen, Oneida, N. Y., as-
signor to Oneida Community, Limited, Oneida,

N. Y., a corporation of New York. Filed April
17, 1911. Serial No. 621,707. Term of patent
fourteen years.

The ornamental design for a handle for spoons,

forks or similar articles as shown and described.

1,002,922. Bracelet. Walter S. Lederer, Provi-

dence, R. I. Filed October 26, 1910. Serial

No. 589,100.
I. In a bracelet, hollow wings, hinge members

confined and secured within the adjacent ends of

said wings, one hinge member comprising a block

with parallel ears having perforations, the second

hinge member comprising a block with arms

thereon embracing the ears and provided with

openings registering with said perforations, said

blocks being contained within said hollow wings,

a pintle seated in the openings and perforations,

and a spring upon said pintle intermediate said

ears with its ends ex-
tending in opposite direc-
tions and secured to said
blocks within the adj
cent ends ends of the hollow
wings.

2. In a bracelet, hollow
wings, hinge members
confined and secured
within the adjacent ends
of said hollow wings, said hinge members em-

bodying blocks contained within said hollow

wings and having interengaging portions, a pintle

held in one of said blocks and serving with the

hinge members as their pivot, and a spring having

a portion coiled around said pintle with its ends

.10
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extending in opposite directions and engaging the

opposite hinge members within said wings.

3. In a bracelet comprising hollow wings one

of which has a cap, the combination with hinge

members secured in the adjacent ends of the

wings, of spring means engaging the hinge mem-

bers for distending the free ends of the wings, a

guard member comprising parallel rods and a loop,

said loop being located and secured in one wing,

a resilient arm fixed to the loop, an operating

projection upon the arm, a head upon the end

of the arm adapted to engage the end of the other

wing, and hooks upon the ends of the rods located

in the last mentioned wing to engage the cap of

the other wing.
4. In a bracelet, hollow wings, hinge members

secured in the adjacent ends of said wings, a

catch for the other ends of said wings and a

spring around the pintle of the hinge and having

end portions extended within the wings in the

direction of the length thereof and concealed

thereby and engaged with the hinge members and
constructed to cause the bracelet when unlatched

to spring apart.
5. In a bracelet, hollow wings, members con-

fined and secured within the adjacent ends of said

hollow wings, said members having interengaging

portions, a pintle held in one of said members

and supported in the other to form a hinge, a

spring having a portion coiled around said pintle

with its ends extending in opposite directions

and engaging the adjacent ends of said members

within said wings, and means in the other ends of

said wings for limiting the excessive distention

of said wings.

Simple Electroplating Apparatus
(Continued from page 2070)

with the rod which supports the object to be

plated. If the battery has no binding posts or

clamps, connecting wires may be soldered to the

brass strips. The wires which connect the battery

with the electroplating vessel may be spliced at

any point by carefully scraping the ends and
twisting them very tightly together, but the splices

should be as few as possible. The wires should

be neither very long nor very fine and they should

be insulated or kept apart from each other.
Medals, coins and similar articles may be copied

by the following process: The article is cleaned

with soap and warm water, dried and wiped with

a cloth which has been dipped in olive oil. The

edge of the medal is then bound with a strip of

gummed paper, about one-half inch wide, to form

a shallow cup, resembling a pill box, the bottom

of which is formed by the medal. This box is

filled with a thick paste of plaster of paris and
water, which quickly sets, or solidifies, but is

left undisturbed for half an hour. The paper

is then removed and the plaster cast, or mold, is

easily separated from the oiled medal. The mold,

which should show every detail of the medal, is

allowed to dry overnight. A groove is then

made round its edge with a file for the reception

of a copper wire by means of which it can be

attached to the object-carrier (Fig. 3). The cast

is varnished to saturation with a solution of one

part by weight of shellac in ten parts of alcohol,

and its face and edge, as far back as the wire,

are thoroughly coated with pulverized graphite,

which is applied with a soft brush. As the

graphite is employed to furnish a conducting sur-

face it must cover, without obliterating, every

detail of the design and establish a good con-

nection with the wire. When the superfluous

powder has been shaken off the surface should

show a uniform gray luster.
The mold is then suspended in the electroplat-

ing bath, facing the sheet of copper, and the bat-

tery is connected. A new dry battery may be
employed, but it is better to use two or three of

the sal ammoniac cells which are employed to

operate electric bells. It will occupy from twelve

to thirty-six hours, according to the strength of

the battery, to form a deposit of sufficient thick-

ness. Any air bubbles which appear must be dis-

lodged by gently shaking the mold. When the

deposit is thick enough the mold is taken from

the bath, wiped dry and separated from the cop-

per with the aid of a knife. The upturned edge

of the copper is then cut off with shears and the

face is washed with warm water and polished
with a wire brush.—Scientific American.
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NOW IS THE TIME
to p epare for your Holiday
Sales if you want to do more •business than you ever did be- ,--,)
fore. The days are precious,
so don't be content with
vvhat you have done—but
push ahead and advertise with
A BRIGHT
ATTRACTIVE SIGN

,A sign that is distinct and impres- 4., ,,, ..'
sive, causing every passerby to . .---easily remember, The Jeweler, his IP Ilocation and business. 0 U R
JEWELER SIGN has a strong metal frame, like cut—finished in black enamel paint or aluminum, has 8 fine white opal glass globes, canteen shape (12 inches
wide and 5 inches thick), with black enamel letters on both sides; globe above has watch dial on both sides with any name desired, and one flashing light inside;
each globe only requires one light to illuminate same, making a bright, attractive and economical sign to operate. Made strong and durable. Send for
Catalogue K, giving price, etc.

Grout's Canteen Globe Sign
is made with strong metal bracket, wired complete,

, ready to fasten to building. Has a fine white oval
glass globe 16 inches diameter and 7 inches thich
(heavy and durable), with a watch dial on both
sides and any lettering desired, one flash-
ing light inside. All complete $20.00

Order of any Jobber or

Grout's Excelsior Sign Co.
14 N. Dearborn Street, CHICAGO, ILL.

Complete Catalogue Sent Free

•

•
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THE FULCRUM FAMILY
The finest oils produced anywhere at any price.

The same guarantee applies on either the Watch, Clock or
Chronometer Oils:—They will not gum, will not evaporate,will not discolor or become rancid in any length of expo-sure, and they are the only Watch, Clock and ChronometerOils known which are absolutely free from acids of allkinds, AND WE CAN PROVE IT.

Watch and Clock Oils, 35c. per bottle, $3.75 per dozen
Chronometer Oil, 50c. per bottle

FOR SALE BY ALL JOBBERS

FULCRUM OIL COMPANY
HENRI PICARD & FRERE FRANKLIN, PA., U.S.A.London, England, Sole Export Agents

•

Burnishes and Hardens at the Same Time

Abbott's Steel Balls will burnish, better than by hand, Bracelets,Brooches, Rings, Lockets, Chains, Bar Pins, Mesh Bags, Buck-les, Stick Pins, Watch Cases, Watch Case Trimmings, Etc., Etc.The steel balls take nothing away and harden the gold morefirmly to the base metal.
In cases where the gold will not admit of hand burnishingAbbott's Steel Balls will burnish the goods and burnish themwell. Write for further particulars.

THE ABBOTT BALL CO.
1-21 Hicks Street HARTFORD, CONN.

New York Office : 96-98 Reade Street

2079

Good News for You, Mr. Jeweler 
Our 1912 Catalogue will help you increase your

REPAIR DEPARTMENT and your BANK ACCOUNT

WE have the largest

and best equipped

plating - room in the

country. This cut shows

only part of the

JEWELER'S

HANDY SHOP

We employ only high-

class workmen through-

out our shop, insuring

absolutely correct work-

manship.

WRITE FOR OUR CATALOGUE

We Manufacture
We Repair and Replate

any article in the Jewelry line

for the retail Jewelry trade

only. So perfect is our sys-

tern in our factory that there

is no slighting or delay when

your order is received, no

matter how small or large.

We repair, replate and reline

all kinds of mesh bags and

purses.
Gold and Silver plating, color-

ing, finishing and polishing.

Gold and Sterling Silver ware.

Enclosed packages with ours

for other city firms will be de-

livered free of expense to you.

JOSEPH LANDSMAN, 51-53 Maiden Lane, NEW 
YORK

FREE

TRIAL

OFFER

$200

for $40

0

'8
PIVOT

POLISHER
TURRET HEAD

NELING CALIPER

jitotnipiNG.

FREE

TRIAL

OFFER

12 Distinct

Lathe Attach-

ments, 30 Advan-

tages Besides

WATCHMAKERS, ATTENTION!
It is said "Opportunity knocks but once." Here is "OPPORTUNITY" in big capital letters. It is a 

chance of a lifetime to try out a tun

saving, space-saving, accurate device. Thousands of 
jewelers throughout this land and in foreign 

countries have tried the Clement

Combined Lathe Attachment and have written me it is all 
that I claim for it. I want YOU to try it out for 30 days 

at no cost to 4

yourself. You are to be the JUDGE. If you like it I will talk BUSINESS ; if it does 
not seem to meet with your require- 04

ments, why, return it. But I know that you will keep it, won't be without 
it after having tried it out, so I am 

willing to take q.

a chance for you to prove my statements. Just tear off 
coupon and send in. The Clement Combined Lathe 

Attachment so /

has 12 distinct lathe attachments in one ancl 30 
advantages besides. REMEMBER THERE IS 

$200 VALUE FOR $40.

e-
a
o,/

W. D. CLEMENT : - : Waltham, Massachusetts i,/ .,, ,,,,o,,,,,• 

/ 4. ,e7,40. •

/ ,...5. e
0' ,t'. i

/ s P• SP
/ %ASS' P̂ 4'6 00' 0 4..$
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BEFORE REPAIRING

We Repair Everything in Jewelry
GOLD and SILVER ELECTRO-PLATING

WE REPAIR, RESILVER and RELINE (with kid or silk)any Mesh Bag from four to six inches across top for

$ 1.2 5
We repair Gold or Silver Soldered Mesh Bags.
Cases repaired and relined with silk or leather.
pay you to get our estimate.

BRESLAVSKY BROTHERS
51-53 Maiden Lane ESTABLISHED 1886

Vanity

It will

NEW YORK AFTER REPAIRING

Would You Invest One Hour Per Day of Your Leisure to

LEARN ENGRAVING
without leaving your store, shop, or home, and without
going through the unnecessary drudgery of an apprentice-
ship? If so, we will help you, as we have helped over
1900 others to master, by simple, correct methods, this
profitable trade.

"Our Home Outfit and complete course in Engraving,"
gives you a full course of instruction and all necessary tools
and materials for practice. Text Book of Instruction and
Book of Alphabets and Monograms

COMPLETE, $5.00

Our Home Course in Engraving (Text Book) is illustratedby many drawings that make everything perfectly clear.It is like having an expert engraver looking over your
shoulder and telling you what to do.

Price, $1.00

Our Book of Alphabets and Monograms should be in thehands of every engraver and jeweler. It is the only com-plete and practical work of the kind that has been printed.
Price, $1.00

Send for circular and full particulars.

THE AMERICAN SCHOOL OF ENGRAVING
45 Maiden Lane, New York, N. Y., U. S. A.

I refer to Jewelers from all parts of the United States,
Wholesale Jewelers of Buffalo, N.Y., and Pittsburgh, Pa.

E. J. FORD 4173tFNFoArtLmhao pNtonySt.

Jewelry Auctioneer
All Sales Personally Conducted

Correspondence Strictly Confidential

PITTSBURGH ADDRESS, 722 Penn Avenue
I am now conducting a sale for C. M. Hyatt, of Connellsville, Pa. Get hisopinion about it—my second sale for him and my fifth sale in that town.Connellsville is only one of many towns that I have made from two to six salesfor the betterment of the jeweler's financial condition and a great help to hisbusiness. When an auctioneer can come back to the same jeweler and to the sametown for other jewelers, and his sales increase each time, it is certainly worth notingby jewelers that contemplate having a sale. Write me about your sale and myreferences. If you get me you get a square deal, NOT A DISAPPOINTMENT.

Star (13otb anb Silver Plating Works
(INCORPORATED) Established 1893

FRANK 13. PIERDON, Pres. & Treas.
EDMOND B. PIERDON, Vice-Pres.

M. S. PIERDON, Sec.
F. STANLEY PIERDON

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
Roman, Rose and Green Gold Coloring. Watch Case
repairing and polishing. A specialty made of repairing, re-
lining and replating Mesh Bags. Work by mail or
express returned same day.

SEND FOR OUR PRICE-LIST

125 Fulton Street - Near
Nassau Street - NEW YORK CITY

L. LELONG crsz BROTHER
—   

  Gold
MR Silver RE

'
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_ 1 SWEEPINGS
OUR SPECIALTY

FINERS, ASSAYERS an

SWEEP SMELTERS

SMELTING FOR
THE TRADE

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Southwe.st Corner
Halsey anD Marshall Stn.

Newark, N. J.

DIAMONDS arid PRECIOUS STONES

SOUGHT AND SOLD

FOR SPOT CASH
Appraisements made for estates or individuals

J. J. COHEN

1011 Chestnut Street, PHILADELPHIA, PA.
Established 1891

Write for furthef:soformation

Tqfra.8A

Ebony
Goods

J. B. Ash
Rockford,

Illinois

The Massachusetts School of Optometry
Klein School of Optics

The Former Incorporated and Register, d aiih
the New York State Board of Edu..ation

Fall courses begin October 2d. Register

f or these courses any time during
October. Our equipment is second to
none.
Catalogue and particulars on application.

The Massachusetts School of Optometry

185 Summer Street BOSTON, MASS.

118010f&OCIUMH
Successors to C.T.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Caeca
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

DALLAS, TEXAS
Expert Watch Repairing for theTrade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

HAIR JEWELRY
Watch Fobs, Chains, Broaches, Etc.,

made lo artier only. Send for catalogue.

F. J. LOEPER
21 S. Ninth St., READING,

MOOTS&

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

Learn Watchmaking
watmunaktugpays and you
can earn while you learn.
Write for FREE BOOK,
"How to be a Watchmaker."
-Postai brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

HAVE YOU SEEN?
AVERBECKS NEW CATALOG
IF YOU ARE A RETAIL JEWELER AMI)
WANT SELLERS SEND FOR IT —

GOODS_ OF_TME UNCOMMON SOPT

MJAY(RBECK=10.11MAIDPOKNY

FRED A. HASKELL Letter, Jewelry as 8ENGRAVER

208 Weybosset St., Providence, R. I.

Ir

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $3.50 doz. Names, $1.20 doz. STONE SETTING

ger SPOT CASH for Jewelry Stooks -ea
I PAY THE HIGHEST PRICES for Diamonds, Watches and 

Jewelry.

Send stocks at once, no matter how large or small, and get money by return mail.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.
/f you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323, or office telephone Randolph 1418
\At__ 

When writing to advertisers kindly mention The Keystone
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How Do Manufacturers Make Fortunes ? By True Economy.

When better tools are invented, they buy them and throw the time-wasters on

the junk-heap without waiting for them to wear out.

The Quicktight Pinvise saves time (money) every time you use it. It will pay

you to throw away your other pinvises and buy a Quicktight.

k
THUMB On 

HERE ) Does 2 Things—One Pull t
1. Adjusts jaws instantly to any size work.

2. Tightens jaws any hold desired—from a
delicate pressure to a bull-dog grip.

t'(.11rilailme,■

NitOlAmgm.„„,
Only ONE HAND needed to work it.

QUICKTIGHT PIN VISE
Recommended as the best by Waltham Watch Co.; Mr. C. T. Higginbotham,

Supt. South Bend Watch Co.; Mr. W. W. Dudley, Supt. 
Hamilton Watch

Co., and all others who use it.

EZRA F. BOWMAN'S SONS (Sole MY') Lancaster, Pa.

Price, $1.50 Sent postpaid anywhere
(Because ifs worth it)

BUY IT OF YOUR DEALER

I BUY JEWELRY STOCKS
!raison pays liberal cash prices for Diamonds, Watches and Jewelry.

Send stocks no matter how large or small and get immediate returns. 
Goods will be

returned if offer is not satisfactory. National Bank references given if desired.

M. IRALSON, Masonic Temple, Chicago, Ill.

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print

A beautiful illustrated sample card and 
price-

list sent upon request

CARMAN ART CO.

127 North Dearborn Street, CHICAGO, ILL.

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for

plating with gold, silver, nickel and
copper.

May be motor driven if desired.

SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

COOPER C8), SON

713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK

Send Trial Package

SELLS LIKE HOT CAKES
(ORDER TO-DAY)

AN EXTRAORDINARY SELLER!
A SPECIAL PRICE!

GOLD PLATED SAFETY PINS
$1.5.9PERGaossa-rvillN
NETCASIN '

MJAVERBECK "=" 10.12 MAIDEN lAmEN.Y

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsand all kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL.

WATCH REPAIRING

JEWELRY WORK -

ENGRAVING - IMO

Ordinary and complicated R. R. inspection work. Some customers send us ALL their work.

Repairing, stone setting, making special pieces of extra fine jewelry to order, gold plating and coloring.

for jewelers and manufacturers, single jobs, small or large lots.

&ma for our
Tired. PrList

, T
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Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. COPYmust reach us by the 25th of each
month for the issue of the 1st of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stampswith order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25cents) if they desire a copy of the paperin which their advertisement appears.
Address,
THE KEYSTONE PUBLISHING CO.

809 - 811- 813 N. 1918 Strset, Philadelphia, Pa.

SITUATIONS WANTED
Under this heading, ONE CENT per word,for first twenty-five words. Additional wordsand advertisements, THREE CENTS per word.No advertisement inserted for less than 25cents.

A POSITION to finish watchmaking trade;have all necessary tools; to begin by De-cember z. Grover Lewis, East Pierce street,
Macomb, Ill. 
BY a first-class watchmaker with a complete

set of tools, permanent position; can fur-nish best of reference; state salary and par-
ticulars in first letter. "B 737," care Key-stone.
WATCHMAKER, eighteen years' experi-
ence on high-grade work; have complete

outfit of first-class tools; two years in this
country, German. "H 756," care Keystone.
GRADUATE optician (McCormick) desires
permanent position as refractionist and

salesman. "J 760," care Keystone. 
TOOL and material man, twelve years' ex-

perience, wishes permanent position; can
furnish best of reference. "J 755," care
Keystone.
HIGH-GRADE watchmaker, with vast ex-

perience in repairing of line and compli-
cated watches, desires position of watch
repairing only; salary $30. James Logan,
Verona, Ill.
WATCHMAKER and engraver, young
man, good appearance; can turn staffs,

some monogram work; willing to learn; all
tools except lathe• best references; south-
west preferred. "V 746," care Keystone.
WANTED-Position as second watch-
maker ; good engraver and salesman. "C

743," care Keystone.
WANTED-Steady position as jeweler and
salesman with reliable firm; can furnish

best of references as to character and hon-
esty. "S 742," care Keystone. 
AS traveling salesman by lady who has had
ten years' experience as salesman; has had

entire charge of stock in up-to-date jewelry
establishment; have good knowledge of
watches, jewelry, silverware, china, etc.;
western states preferred, but will take any
territory; want change; best references.
Box 817, Chinook, Mont.
GOOD watch and clock maker wants steady

position in high-priced shop; capable of
taking charge; American, single; have all
tools. "D 70," care Keystone.
Ai WATCHMAKER, plain engraver, grad-

uate optician, twenty years at the Jewelry
business, open for position. Address 814
Prospect avenue, Janesville, Wis. 
BY young man as watchmaker; 2; single,
no tobacco or booze; graduate; six years

at bench; central or southern states pre-
ferred. "T 754," care Keystone. 
POSITION by jewelry saleslady, five years'

experience; can furnish the best of refer-
ence. "W 738," care Keystone.
WATCHMAKER and plain engraver with
good habits wants position Immediately;

ten years' experience; western states pre-
ferred. "S 748," care Keystone.
POSITION wanted by good As watchmaker
and jeweler; good engraver, monogram or

script. Address 0. J. Tommersen, Oldham,
S. Dak.
LETTER and monogram engraver, grad-

uate optician, desires permanent position.
"A 76r," care Keystone.
WATCHMAKER and engraver wants posi-

tion by November r. Richard G. Lobb,
1544 Glenwood avenue, Philadelphia, Pa. 
AN experienced watch material salesman

desires position. For particulars and
references apply to "J. W. H.," care Key-
stone, 13 Maiden lane, New York.

SITUATIONS WANTED
YOUNG MAN wants permanent position as

assistant watchmaker; plain engraver,
ordinary jewelry repairer; gio to start with;good references. Address C. L. Shue,Minco, Okla. 
FIRST-CLASS watchmaker desires positionwith reliable house, railroad inspector pre-
ferred; good salesman, plain engraver, some
knowledge of optics, jewelry repairer; mar-
ried, habits temperate; best reference from
former employer. "N 749," care Keystone.
FlivoT-CLASS saleslady wishes positionwith reliable firm; competent of takingcharge of stock% nine years' experience as
saleslady in Minnesota and one year in
Montana. "P 750," care Keystone. 
Az RETAIL jewelry salesman, graduate

optician, good plain engraver, window
trimmer and stockkeeper; thirty years ofage, married, neat appearance, good ad-dress, good habits. "IC 763," care Key-stone.
FIRST-CLASS watchmaker, with railroad
experience, good engraver and graduateoptician, desires a permanent position witha reliable firm. "C 759," care Keystone.

BY young married man, twenty-six, sober,
reliable, permanent position as watch-maker, jeweler and engraver; nine years'

experience, two years in business alone."B 764," care Keystone.
WATCHMAKER and engraver, by youngman with six years' experience; owntools; good references; permanent position.
Address Watchman, care A. Cramer, Mulli-ken, Mich. 
YOUNG MAN of nineteen would like aposition in the south ,• can repair watches,clocks and jewelry and wait on trade; nobad habits; best reference. "L 765," care
Keystone.
SOUTII AMERICA-Representative withvery good high-class connection wishes torepresent manufacturer of gold and gold-filled articles; represent also several Ger-man firms; first-class references. "D 767,"care Keystone.

HELP WANTED
.UNDER THIS HEADING THREE CENTS PER WORD

WANTED-Two experienced travelers forlarge Chicago wholesale jeweler; goodreferences and good acquaintance in Michi-gan, Wisconsin, Minnesota, Dakotas andIowa. A. I. 19, izox Heyworth building,Chicago.
WANTED, first-class watchmaker, onewho can also do engraving; must havethorough knowledge of watch repairing andfast; state wages wanted and full particu-lars in first letter. A. B. Kurtz, z3i Mainstreet, Connellsville, Pa. 
WATCHMAKER and engraver, good, all-around man; permanent position; stateage and salary wanted. Albert Norstedt,Mount Carmel, Pa. 
WANTED, experienced all-around man;good watchmaker and engraver; refer-ences, samples of engraving and amountof wages wanted in first letter; positionpermanent. Address Knowles & Haney,Bismarck, N. Dak. 
WATCHMAKER, engraver and salesman,some knowledge of optics; $25 per week;must be strictly first class. Write full par-ticulars, giving references. Address Sub-urban, care of R. Mohr & Sons, Jewelers'building, San Francisco, Cal. 
AT ONCE, watchmaker and engraver. "G739," care Keystone. 
AT ONCE, good plain engraver, one whocan do common jewelry repairing andassist in watch work; good chance to finishtrade. A. J. Heiman, Barberton, Ohio. 
FIRST-CLASS watchmaker, plain engraver,who can wait on trade; good chance for
advancement; state all details, age, refer-ence, salary, etc. B. Rosenberg, Oil City,Pa.
FIRST-CLASS watchmaker and engraver,

with experience, who can handle railroad
inspection; permanent position to right
party; send samples of engraving and refer-
ence. H. F. Jamison, Princeton, W. Va. 
FIRST-CLASS engraver and watchmaker,
$30 per week; permanent position; send

sample of engraving in first letter. C. A.
Schnack Jewelry Company, Alexandria,  La.
AN experienced jewelry repairer and plain
engraver; steady man only, no floater;

must have good reference; $20 to start to
the right man. This is a steady position.
Do not answer unless you are able to do the
work. L. M. Nelson, 843 Broadway, Cam-
den, N. J.
ENGRAVER, first class, on monograms and

script, December x to January To, in
trade shop; state salary. George E. Tuttle,
611 Bay State, Lawrence, Mass. 
WATCHMAKER, engraver, optician; state
age, references, experience and wages de-

sired; position permanent. George R.
Clark, St.  Cloud, Minn. 
A CLOCK and jewelry repairer in a town

within fifteen miles of Philadelphia. "P
752," care Keystone.
EXPERIENCED jewelry traymaker, capa-

ble to take charge and oversee factory;
state experience, reference and salary in
first letter. W. B. Dahl, 2409 Central ave-
nue, Minneapolis, Minn.

HELP WANTED
YOUNG MAN, watchmaker, engraver;must be pleasant, sober and reliable; a
permanent position for the right man. A.C. Paker, Marathon, N. Y. 
WANTED-Salesman and window trimmer;give full particulars. Albert Edholm,Omaha, Neb. 
WANTED-Watchmaker for watches andclocks; give full particulars. Albert Ed-holm, Omaha, Neb. 
WATCHMAKER and clerk, February r.

Cassady's Drug and Jewelry Store, Dres-den, Ohio.
EXPERT jeweler, engraver and stonesetter,•
must be first-class man; state salary and

send samples in first letter. Sam Mayer,
Jeweler,. Denver, Colo. 
BRIGHT young man to finish trade, one
who has had six months' to one year's

experience. "S 753," care Keystone. 
WATCHMAKER and engraver, steady po-

sition, good salary, at once. Leo Krauss,
45 North Illinois street, Indianapolis, Ind.
AT ONCE, assistant watchmaker and en-
graver; permanent position to right

party; state age and salary wanted. J. C.
IlluBois, Herkimer, N. Y. 
WANTED-Optician who can do engrav-
ing; permanent position. Calvin K.

Clauer, South Bend, Ind.
AT ONCE, a good watchmaker and plain
engraver; state salary wanted; give refer-

ence and full particulars in first letter.
Rombach Brothers, Canton, Miss. 
EXPERIENCED all-around man, watch-
maker, jewelry jobber, engraver and opti-

cian; neat appearance and good habits;
married man preferred; permanent position
to the right party. Mrs. R. W. Attwood,
Willoughby, Ohio. 
YOUNG watchmaker is offered rare oppor-
tunity to finish in escapement work, train

work, jeweling, etc., under "The Jewelers'
Circular" writer and expert, L. J. Wilkin-
son; applicant must be steady and reliable.
Address 2258 North Front street, Philadel-
phia, Pa.
AT ONCE, good second watchmaker and

fine clock repairer; engraver appreciated;
one who can wait on trade; state experience,
reference, age and salary; position perma-
nent, Connecticut. "G 745," care Keystone.
AT ONCE, permanent position for first-

class watchmaker who is also experienced
engraver state salary wanted and give ref-
erences in first letter. Virgin & Young,
Macon, Ga.
FIRST-CLASS watchmaker and engraver
who understands railroad work; steady

position for right party; send reference in
first letter. Herron Brothers, Mattoon, Ill.
ANY young man who can engrave script
and wants to become a rapid watchmaker

should send references and sample of work
to Lindsey, Jeweler, Astoria, Ore.
YOUNG MAN with one or two years' ex-

perience to finish trade on watch, clock
and jewelry work; every chance will be
given to some good young man. G. C.
Heap, 510 Prince street, Knoxville, Tenn.
A JEWELER and engraver and optician

preferred; permanent position; salary,
$30 to $35 per week, also 25 per cent on
profit of all optical goods sold by him; city
of 40,000. L. Reinheimer, Joplin, Mo.
WANTED, at once, watchmaker and en-

graver; permanent position; send sample
of engraving and state salary; references
required. Address Joseph Sarphie, Hat-
tiesburg, Miss.  
WATCHMAKER, twenty-five years of age
or over, at once; wages $t5 per week.

J. H. Lepper, Mason City, Iowa.
WANTED, at once, an experienced all-
round man; must be a fine engraver,

watchmaker and jeweler; strictly sober and
industrious; $25 to $30 per week; a steady
position for a satisfactory man; send sample
of engraving and reference in first letter.
Palace Jewelry Store, 505 Garrison avenue,
Fort Smith, Ark.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 54t East Forty-
sixth place, Chicago, Ill. 
PARTNER wanted in established manu-

facturing business; first-class setter and
jeweler with about $1,000 to $2,000 more
capital needed to handle increasing business.
"L 652," care Keystone.
WANTED-Old American movements or

watches. James Broadbent, South
Forty-second street, Philadelphia, Pa. 
HAVE safe and $2,500 jewelry stock; want
watchmaker partner with $1,000 or more

to put in with stock and open business in
Atlanta, Ga., taking charge; good opening.
T. 7. Mott,  254 Walton street, Atlanta, Ga.
WTSH to buy a Jewelry store in any New
England state for cash; stock on hand to

be between $2,000 and $15,000; all commu-
nications confidential. Y. B. Gordon, 15
Lyman street, Lynn, Mass.
YOUNG MAN with about $400 as partner

in jewelrly business in beautiful Iowa
town. For full particulars write Lock Box
3, Pulaski, Iowa.

WANTED

PARTNER wanted in up-to-date jewelry
and piano store at once; a sober, first-

class watch repairer and engraver; town of
soo, in southeastern Arkansas; railroad
center. •'B744,"  care  Keystone.
PICCOLO, Boehm, high pitch, cheap.

Charles Simanton, St. Johnsbury, Vt. 
CENTURY engraving machine; good

order and a bargain. M. Benham, En-
field, Ill. 
SALESMAN with large established trade

in the central, southern and western
states, calling on the jobbers, department
stores and large jewelers, wants good jew-
elry line. "M 755," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses
A BUSINESS that has cleared $6,5oo net

yearly last five years- clean stock; new
fixtures; fine climate; leading store; nice
city; invoices $25,000, part paper. "H 635,"
care Keystone. 
PAYING jewelry business, established six

years; town 900, growing fast; stock and
fixtures invoice $4,000, can reduce; build-
ing twenty-four by forty feet, plate glass
show windows; sell for $2,400, or lease;
reason for selling, going to city. "C 708,"
care Keystone.
JEWELRY stock and fixtures; will invoice

about $2,000, and good opening for good
jeweler with some knowledge of optics;
good town, with electric lights and water,
and no competition; reason for selling, have
other business that requires a greater part
of my time; will rent or sell building. /Ad-
dress J. E.  Hecht, Monticello, Ga. 
JEWELRY and optical business-, good
Kansas town; everything practically new;

large railroad shops; good opportunity for
a hustler; $1,500 necessary. Don't answer
unless you mean business. "0 724," care
Keystone. 
RETAIL jewelry business in Portland,
Ore., $7,000 to $8,000; terms if desired;

fine repair trade; correspondence solicited.
A. Vuilleunner, 250 Adler street, Portland,
Ore.
CHEAP, complete stock of jewelry and sil-
verware; also materials, polishing wheel,

lathe and bench tools. "F 757," care Key-
stone.
A PAYING jewelry and optical business in
a good town about sixty miles from Phila-

delphia; low rent, stock and fixtures will
invoice about $2,250, yearly business over
$5,000; stock new and up to date; this is
an excellent opportunity for a good work-
man; have other business that will take all
my time after January z, 1912. "J 705,"
Care Keystone. 
A RARE chance for some one, as I wish to

retire from business; will sell my jewelry
business, part cash, balance monthly.
Dumas, the Jeweler, Manchester, N. H. 
JEWELRY and optical business. W. Frost,
3514 North Sixth street, Philadelphia, Pa.

ONLY jewelry store in town of 2,000; can
give possession at once; will sell part cash

and balance on time; reason for selling ill
Ark.

AN 
Ozark Jewelry Company, Leslie, 

AN old-established jewelry store at the sea-
shore on account of poor health; good

chance for a first-class, practical watch-
maker. "H 740," care Keystone.
ON ACCOUNT of failing health I will sell

the best jewelry and optical business in
Nebraska; for a quick sale, 65 cents on the
dollar; modern store and fixtures, merchan-
dise clean and up to date; store the leading
one and best location in live railroad town
of 5,500, monthly payroll $10,000; only
optician within thirty-five miles; two other
smaller stocks, all watch work two watch-
makers can do; railroad inspection; always
good crops; stock and fixtures invoice about
$30,000. Ed J. Niewohner, Columbus, Neb.
OWING to sickness, old-established and suc-

cessful watch and jewelry business in one
of the best towns in New England; up-to-date
stock; invoices $8,000, cash $6,5oo; no fool-
ing; auctioneers and agents barred; cash
only responded to, as owner wishes business
continued for a period under firm name of
oldest-established watchmaker's business in
Rthe
I 
world. Postoffice Box 727, Westerly,

. .

PAYING jewelry business, modern fixtures,
repair work pays expenses; stock has

been reduced so entire outfit, including ma-
terial, can be bought for $2,500 to $3,000;
only two other stores in city, population
8,000 and growing; a grand opportunity if
taken soon; going west for health. A. X.
Weisenburger, Defiance, Ohio.

JEWELRY and optical business; also
building, or will rent building to pur-

chaser; good business, good town; popula-
tion 1,000; sell on invoice; business estab-
lished fourteen years, only one in town;
stock $3,000, no less; fixtures $60o; sales
and repair work for 1909. 84.754; sales and
repair work for izoi 0. 84.686; margin av-
erages each year close to $2,300; location,
north Missouri, healthy and prosperous
country; glad to answer questions. "G
754," care Keystone.

FOR SALE

Stores, Stocks and Businesses

$2,000 JEWELRY and optical business in
Adirondack Mountains; no competition;

big repair work. "H 758," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

EXTRA large Seth Thomas street clock for
sale cheap; perfect condition; settling up

estate. Mrs. G. Brann, Hotel Ashton,
Ninety-third street and Madison avenue,
New York.
ROUNDING-UP tool, 40 cutters; also ship

chronometer, without box, in running
order. Both for $30. 0. Homer, 207 Val-
entine avenue, New York City. 
HOPKINS 60-pound-footwheel, i6-inch

zinc watch, 3o-inch optical sign, zinc, with
ribbon. W. T. Smith, Box 87, Rumford,
Maine.  
ANTIQUE grandfathers clocks, show
moon and calendar; flint lock guns. Jere-

miah Barlet, Lebanon county, Jonestown, Pa.
LATHE, footwheel, countershaft and at-
tachments, at a bargain. Bassett, An-

dover, N. Y. 
LARGE jewelry safe that will hold fifty
jewelry trays, besides three drawers of

good size; write for particulars. Herron
Brothers, Mattoon, Ill. 
FRANCIS engraving machine, three sets

type and attachments; first check for $35
takes it. L. A. Gardner, Edwardsville, Ill.
EATON & GLOVER engraving machine,

including complete set of types•, cost
p75; price, complete, $40. Russel W. Par-
ish, Burlington, Vt.  
GENUINE C. W. T. Company outdoor elec-

tric flashing watch sign at bargain. "C
653," care Keystone.
SECOND-HAND jeweler's outfit, very com-

plete and in excellent condition; taken in
exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland, Ohio.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

RINGS and jewelry for piano, any make
and price. Address Jewelers' Exchange,

Astoria, Ore. 
HAVE 61,4 by 8y, camera with Anastigmat

lens, all practically new; cost $125; sell
or trade for good regulator or diamond.
"E 762," care Keystone.
ONE electric chime clock and sign corn-
bined; chimes every quarter hour and

hour strike on six-foot tubular chimes;
value $300; will sell at discount or ex-
change for diamonds or gold watches. H.
M. Heckart, Springfield, Mo. 
ONE 26-inch electric fan, electric polishing

lathe, two one-eighth motors, large watch
sign, optical test case, Oliver typewriter,
Regina music box, prisoptometer, automo-
bile, cheap for cash, or will trade. What
have you? Harry M. Heckart, Spring-
field, Mo. 
HOWARD gold-filled watch or solitaire
diamond to exchange for new hammerless

or automatic shotgun or fine kodak. Harry
M. Heckart, Springfield, Mo. 
WANT violins, banjos, guitars, accordions

in exchange for diamonds, standard talk-
ing machines; all m_y goods are new Lyours
must be likewise. Box 104, Louisa, IV.
FORTY-ACRES-excellent fruit land in
southern Idaho for good jewelry busi-

ness. "T766," care Keystone.
HALL-MARVIN burglar and fire proof

safe, Hardy ophthalmometer, perimeter,
prisoptometer, refractometer, one-fourth-
horsepower four-speed polishing motor, en-
closed diamond scales, roll-top bench foot-
wheels, lathe engraving blocks. Want dia-
monds, jewelry, watches, silverware, type-
writer, or what have you? Address Post-
office Box 743. Cheyenne, Wyo.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking School, St.
Louis, Mo.

SPECIAL NOTICES

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill. 
WANTED, a practical watchmaker to buy
the controlling interest and take manage-

ment of an old-established watchmaking
school; about $3,000 required. "S 747.
care Keystone.
STOLEN at Louisburg, N. C., gentleman's

solid gold double boxcase watch; case
number, 61778; works number, 277127; P.
S. Anderson, maker; gio reward for it. Dr.
D. T. Smithwick, Louisburg, N. C.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.
I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill. 
SEND your watch case repairing to Art
Watch Case Company, 8 North State

street, Chicago. 
FOR first-class work and prompt service

try Art Watch Case Company, Champlain
building, 8  North State street, Chicago.
I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return man. M. Iralson, Masonic Temple,
Chicago.
CASH paid for all kinds watch movement

boxes, watches, watch glasses, watch cases,
movements, materials, alarm clocks, etc.
John Remillard, Carrier 40, Springfield,
Mass. 
OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.
OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.
NOTICE-I have removed from 727 San-
som street to 807 Sansom street, Phila-

delphia, where I will continue to buy all
kinds of gold and silver; also refine all
kinds of jewelers' waste containing gold or
silver. Send by mail or express and re-
ceive prompt attention. J. L. Clarke, estab-
lished 1870.
--- - 
WANTED-Every one desirous of

i 
=rov-

ing themselves n watch work, jewelry
work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad. inside back cover. 
SEND ten cents and learn how to mend

barrettes like new, simple and cheap,
from druggist; promo, 4 by 5, camera; Zeiss
kodak lens; new; bargain. Also set watch-
maker's tools. Box 316, Lanark, Ill. 
DIAMONDS at great bargains, $45 per

karat and up; mounted rings and other
diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York. 
SHIP -chronometers for sale, in fine con-

tion; price $5o, $75, $100. Will send on
ten days' trial to responsible parties. Will-
iam H. Enhaus & Son, 31 John street, New
York City.

latmRETentAlolf ilwENTells' LEPeRrfeot
INDISPENSABLIA.T0 Th.8

sor
Self-Conforming Ring Adjuster,
Ask your jobber for them, or I
will send prepaid at once only
on receipt of price) sizes as
assorted in each unbroken
dozen at the following prices:
1 doz. 10 K. gold, $3.75; I doz. gow
filled, $2.00; 1 doz. metal, 85c.

!lamp is of one small and one medium-large gold
filled and one metal adjuster will be sent for
50e., stamps or M. 0. Address

CHESTER WELLS, Mashoppen, Pa.

MR PETAIL JEWELER

DO YOU WANT
SELLERS

The Un-Common Sort
at Manufacturers  Prices

IF SO CALL OR WPITE

M.J.AVERBECK
Manufacturer Importer

r• 10-12 Maiden Lane City e

ENAMEL
Opaque and Transparent Enamel of every

variety constantly oil hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, sic. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD. Manufacturers
14 Galindo. It., Providence, R. I.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it I Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

WATCH REPAIRING _
ERICHSEN, KRAUSE 6. CO.

1006-37 South Wo bush Avono• CHICAGO, ILL. A

Index to Advertisers Page
Abbott Ball Company, The 2078
Albert Brothers  1937
Allen & Co., Benj 1968, 2013
Allen & Co., C. H 
Aller-Wilmes Jewelry Company 
Alsterlund & Co., H. E 
American Cuckoo Clock Co., Inc

1932/1

1932k
1932/1

 2056

American Gem and Pearl Co 19326
American School of Engraving, The...208o
Ash, J. B 2081
Attleboro Chain Company 1982
Attleboro Manufacturing Company... 1932 /1
Averbeck, M. J...1932tr, 19320, 2081, 2083 1924

19321
1917

 1990
2081

1998, 1999
x923

 1958
1932e
2015
1913

Baltimore Jewelers' Supply Co
Bassett Jewelry Company, The 
Bauman-Massa Jewelry Company.
Becker & Heckman 
Benedict Mfg. Co., The 
Bens Company, Wm 
Bergen Company, The J. D
Bigney & Co., S. 0 
Blake Company, James E 

CBliss Brothers ompany 
Bowman's Sons, Ezra F 2081
Breslavsky Brothers
Briggs, Herman G 
Briggs Company, The D. F 1984/ 1985
Bristol Jewelry Company 
Brown Street Clock Company
Bryant & Co., M. B 
Buffalo Machine Mfg. Co 
Castiglioni Company  
Carpenter & Wood 
Carmen Art Company 
Catlow-Barton Company, The 1931
Chelsea Clock Company 
Chicago Art Metal Works 
Chicago Watch Tool Company
Clark & Son, A. N 
Clement W. D 
Cohen, J J 1934, 2081
Colgan Company, The J. W 
Collis Mfg. Company, H. J 
Conklin Pen Mfg. Company, The
Cooper & Son 
Craft Company, The A. P
Cross & Beguelin 
Crossman Company  
Crossman & Co., Charles S 
Dee & Co., Thomas J 
Dodd & Co., L. H 
Doran, Bagnall & Co 
Eaton & (,lover Company, The
Eisenstadt Mfg. Company 
Electrolytic Art Metal Company 1961
Elgin Nat. Watch Co. . . . Inside front cover
Engel & Co., J 1920
Enterprise Jewelry Company 1920
Erichsen, Krause & Co 2072, 2083
Feeley Company, The W. J 1921
Fidelity Electric Company 2084
Fishel Nessler Company 
Florentine Brass  
Ford, E. J 
Foster & Bro. Co., Theodore W 
Freund & Bro., Henry 
Friedlander, R. L. & M 
Frothingham & Co., T. G

2080

2058

191?

1932
1924
2072

1919

2083
2081

2053
2055

 2055
19321
2079

1920

1918

2033
2081
1918

19321, 1966, 2065
/932
1932p
2068
2084
1986

 2038
2019

2016
2012

2080

1963

1964

1935
1922

Fulcrum Oil Company 2078
Goldstein Engraving Company, The. •  2084

2083

Gorham Company, The 1946
Good Housekeeping Magazine. .After 2036
Green Electric Company, W 2070
Grout's Excelsior Sign Company
Hahn & Co., H. F 
Handel Company, The,
Haskell, Fred A 
Heller & Son, L 
Heller Company Joseph W
Herzog & Co., Joseph L 1988, 1997
Hofman Company, John..Inside back cover
Holsman & Alter
Holtzer-Cabot Electric Co., The 2081
Howard Watch Works, E
Howard & Co., J. C 2081
Hurlburt & Sons, H. 0 2016
Hussey Company, The 
Imperial Clock Company 
lngrahain Company, The E
Ingersoll & Bro., Robert H
Inman & Co., Inc., J. T 
Iralson, M.  
Irons & Russell Company 
Jewelers' Companion

 2078
I976

 1988
2081
1942
19320

2059

 2011

2023
2030

  90
 1981

19322
2081
1922

1932/1
Johns-Manville Company, H. W 2042
Kansas City Watchm'k'g and Eng. Sch.2083
Keystone Publishing Company.. •1934. 2070
Keystone Watch Case Co., The. .After 1992
Knights-Thearle Company, C. H .2028
Kohlbusch, Sr., Herman 2038
Kohn & Co., Alois 1994
Kroll & Co., H 29321
Kuehl Clock Company 2070
Landsman, Joseph  2079
Larter & Sons 1944
Lederer & Bro., Inc., Henry
Leiman Brothers
Lelong & Bro., L
Levy, C LI 
Levy & Co., L. W 
Linton Co., P. & A
Logee & Co., E. L
Lyons Compauy, C. D 
Lindenberg, Strauss & Co
Loeper, F. J
Manning, Bowman & Co
Manning & Co. J. H

19321
 2070
 2080

1932P
1934

1932h
 19321

1932

 :oho
 2081

2014
1921

Marsh & Co., C. A t932g
Massachusetts School of Optometry...2081
Meriden Britannia Co 1938, 1956, i957
Metal Products Company, The 2084
Meyer Bros., Joseph H 2027
National Piano Company 2038
Netschert Company, Frank 2030
New England Watch Company 2018
New Haven Clock Company, The 2074
Nicholson File Company 2062
Noble & Co., F. H 2064
Noel, Emil  2081
Norris, Alister & Co 1970
Oneida Community, Ltd.Outside back cover
Onken Company, The Oscar 2034
Oskamp-Nolting Company, The 1994
Osmers, Dougherty Company 1934
Ostby & Barton Company 1983
Oval Clock Co 2007, 2008, 2009, 2010
Paine Company, George L 1910

1964
2046

 1994
19321

Paulson & Co., Henry 205o, 2062, 2063
Peacock, Stone & Markham Co 19321
Pearce Company, F. T 1986
Philadelphia College of Horology, The.2074
Providence Stock Company 1916
Purnell Company, William 1934
Quincy Show Case Works 2042
Riverside Metal Company, The 2064
Rockford Silver Plate Company 1960
Rockford Watch Company 2032
Rogers & Brother 1959
Rogers, Lunt & Bowlen Co 1962
Schisgall, Theodore  2027
Schwab 8c Sons, A. G 1974
Schwab Jewelry Company, M 2000

Sheff & Co., A. J 2050
Shepard Mfg. Company, Inc 2001

Shuttles Bros. & Lewis 1978
Siegel, Rothschild & Co 2022

Simmons Company, R. F 1930
Simpson, Hall, Miller & Co 1953
Slade & Co., E. A 1922
Slade, Tenney & Weadley 2026
Smith Silver Company, E. H. H 1924
Smith & Crosby 1987
Sommer & Co., H. B 1994
South Bend Watch Company 2030
Star Gold and Silver Plating Works 2080
Stein & Ellbogen Company 2055

Stern & Co., Louis
Stern Bros. & Co 
Sternau & Co., S 
Stilwell, L. W 
St. Louis Clock and Silverware Co. .. .2022
Stone's School of Watchmaking  8
Sussfeld, Lorsch & Co 1936
Swartchild & Co 2066, 2067
Sykes & Standberg 1932j
Tavannes Watch Company 2026
Tiffany Electric Mfg. Company 2054
Tyler & Gregory Inside back cover
Vatti Rosary Company 1926, 1980
Wallace & Sons Mfg. Co., R 1954, 1955
Waltham Clock Companjr 2054
Waltham Horobogical School 2046
Waterbury Rolling Mills 2070
Waterman Company, L. E 1$32wi
Wells, Chester  2083
Wendell & Co 1928, 1929, 2048
Western Clock Mfg. Company, The...202o
Wheeler & Co., Hayden VV 1966
White, Wile & Warner 2002

Whiting & Co., Frank M 2017
Wightman & Hough Company 1925
Williams & Anderson Company, The 1915
Winter Lumber Company, The M 2042
Winter School of Engraving 2082
Winthrop Manufacturing Company...1932d
Woodside Sterling Company 191!
Workman & Newman 1933
Worthington & Raymond 2072

Young & Co., Otto some, sost
Zinsmerli, A. sat

Pairpoint Corporation, The
Parker Clock Company, The 
Paul Manufacturing Company
Panikoff. William L

1912
2021
1927
2030



L. H. DODD & CO.
FORMERLY OF BRIGGS & DODD

Strictly Confidential 
Ala Long Distance Phone, 

Drexel 2906
All Correspondence

AMERICAS

BEST L -.Aft, 11 ‘KNOWN

You Save
in using

THE NEW M. P.
SAFETY CATCH

-

„.,■uar

just exactly the amount it costs you to assemble

any other, plus what it is worth to

you to ship promptly.

The Metal Products Corporation

Since January, 1910, I have conducted the largest

and most successful sales ever made in America.

Acknowledged by the trade as holding first place as

a Jewelry Auctioneer for more than twenty years.

Have just closed an eight-week Sale for

Watson Bros., Calgary, Alberta, which

was the greatest successful "Auction

Sale" ever made in Northwestern Canada,

closing out the entire Stock amounting

to over a Hundred Thousand Dollars.

Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS and JEWELRY COMPONENTS

NEW YORK OFFICE
611 Broadway, Room 605 1012 Eddy Street, PROVIDENCE, R. I.

WATCHMAKER'S
LATHE MOTOR

$16.
For either alternating
or direct current as
may be specified.
Made to start, stop
and vary speed by foot
treadle. Can be run in
both directions.
Furnished complete at
the above price.

I am now "Booking Sales" ahead for the

Fall and Winter. Write or wire me if you

contemplate having a sale. I give all sales

my personal attention. I have the stron-

gest and best talent in America to assist me,

giving the services of two of the very best

men in this line of work for the cost of one.

Write for
particulars

MINIATURE PORTRAITS
COPIED FROM ANY PHOTO.

On

Watches
Dials

Brooches
and

Lockets

The Latest
Improved
Method
Artistic and
durable;

will not fade
nor peel off

4607 MICHIGAN AVENUE

CHICAGO, ILLINOIS
HAND-PAINTED MINIATURES

Copied From Any Photo.

The Oldest and Largest in the Business

THE GOLDSTEIN ENGRAVING CO. 45 MAIDEN LANE
NEW YORK

WHAT DOES THIS STAND FOR?

1mi
HOFMAN

The Best in Store Fixtures,
Show Cases and Clothing Cabinets

Write for our catalogue or our representative.

JOHN HOFMAN COMPANY
153 LEIGHTON STREET ROCHESTER, NEW YORK

NEW YORK OFFICE: 806-807, I West ThirtY-fourth Street

of the
Ii ammer

PIO

r eurtioneco
of national
reputation

MrinlIVE

TYLER & GREGORY
AUCTIONEERS

Room 1102 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers—our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
Now dating for Fall and Winter. Wire or write, giving amount of stock
and size of room. No stock too large or too fine for us to sell.
We give all sales our personal attention. Remember it is two of the best
auctioneers for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. kV. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
I I. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton 8z Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, .kla.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.



ONEIDA
COMMUNITY, Ltd.
ONEIDA, N. Y.

Please send without expense •

to me, coupons, window hangers,

etc., as per above offer.

HE above Coles Phillips poster, together with another of
this series, are offered free through you to your customers
in our Community Silver advertisements in the Saturday

Evening Post, Ladies' Home Journal, Delineator, etc., etc.

Write us and we will send you coupons which entitle your customers

to these pictures; also samples of pictures to be given away, and

window hangers to connect your store with our advertising.

Name

Address

ONEIDA COMMUNITY, LTD.
ONEIDA, N. Y.
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Convictions in Noted Burglary Case

Greatest Gem Display in History

Art Jewelry Movement in America

Newark Center of Gold Jewelry Manufacture

Photographing on Watch Cases and Dials

Annual Meeting N. E. M. J. and S. S. Association

Sample Small-space Advertising for Jewelers

Present-day Styles in Stationery

The Parcels Post in Europe and the United States

The Ethics of Price-Cutting
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To Every Watchmaker and Retail
10 Jeweler in America
'T'HE 

holiday advertising. Six months ago the

HE Service Bureau can help you with
Service Bureau first offered its special help to the man at the bench.This service has been welcomed by watchmakers everywhere and isconstantly growing in practical usefulness.

THE addition of advertising help to
the work of the Service Bureau does

not mean that the mechanical service
will either cease or diminish in impor-
tance.

THE Service Bureau mechanical experts
are still at your service ; hundreds of

individual mechanical inquiries are being
received and answered every day; new bul-
letins are being written.

Mechanical Service was only the beginning of our
plan to co-operate with the dealer — with you.

A Three-Sided Campaign That Will Center
Directly Upon Your Own Store

ASIDE from newspaper advertising,
there are three ways by which you
can attract the attention of the public toyour store. One way is to place an adver-tisement of some permanence in the homeof the prospective customer. For thispurpose we have an art calendar.
You can reach the consumer in the streetcars as he goes to and from his home. For thispurpose there has been provided a set of streetcar cards. Both these and the calendars will beprinted with your card.
You can attract the consumer's attentionthrough the attractive dressing of your window.For this purpose you can obtain a set of windowcards.

THIS supply of advertising matter isunusually attractive, prepared by artistsof national reputation. To obtain asupply you only
need to fill out
the corner cou-
pon. The Holi-
day Season is close
at hand. You need
to advertise now,
so don't delay,
send in the coupon
at once. It will
put this splendid
business help in
your hands in a
few days.

ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

 1911

SERVICE BUREAU
ELGIN NATIONAL WATCH COMPANY
ELGIN, ILLINOIS

Please send me calendars
imprinted with my card, one set of window
cards, and a supply of street car cards.

We have cars in which to
advertise.

Yours,

Name 

Address 

City.

II—KEY.
VAIMIUMWSZMIDEMea %%MURK% lala lawavtaa %NIX% \

00

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance of

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL
ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

Constructed like a watch—looks like a watch—runs like a watch
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For any time, for any place, for any season. For full-dress, for semi-dress, for
business, for outings and for negligee attire, some piece of HL Jewelry can be
sold to fit the occasion. Just now Waldemar and Vest Chains are selling.
Anticipating this demand we have formulated a Special Proposition for your
consideration. We call it Our No. "A" assortment. It consists of 12 of our
best sellers in chains-1 2-Karat, 1 /10 Gold-Filled, put up on an attractive velvet
chain roll. Write us for further particulars.

FOR MEN WE MAKE

WALDEMAR CHAINS
COAT CHAINS
VEST CHAINS
DICKENS CHAINS

PONY CHAINS
. SILK FOBS
METAL FOBS
SCARF PINS

HL JEWELRY is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK
Send for our booklet on HL Jewelry. It's full of FACTS. GOODS siarnped are live sellers.

HENRY LEDERER & BRO., Inc.
150-160 Chestnut Street PROVIDENCE, R. I.

New York Office, 6 Maiden Lane

MAKERS OF HIGH-GRADE GOLD-FILLED AND STERLING SILVER
CHAINS, BRACELETS AND NOVELTIES

PENCILS
STERLING SILVER and GOLD FILLED

Carded, tied and boxed in a special holly design,

Christmas Package

A liberal window display or an assortment neatly arranged
in your show-case will stimulate and create trade. It is a
novelty that is practical and sells at a price that tells its own
story best. The quality, finish and appearance are of the
very highest order. Do justice to yourself by ordering a
gross or more—today—before the matter slips your mind.
N. B. As we always have a large volume of orders for this
HOLIDAY NOVELTY we would suggest YOUR earliest
consideration in the matter. As fast as orders come in they
will be filled promptly, dependent—of course—on how
many there are ahead of any particular order received.

SO ORDER EARLY
EVERYTHING IN GOLD PENS, PEN AND PENCIL HOLDERS

FOR THE HOLIDAY TRADE
ASK YOUR JOBBER FOR THESE GOODS OR WRITE US

T. PEARCE COMPANY ESTABLISHED 1879
INCORPORATED 1907

Manufacturers of Gold Pens, Gold and Silver Pencils, Penholders, Fountain and
Stylographic Pens, the Debutante Bracelet and Hat Pin.

New York Sales Office, 180 BROADWAY Head Office and Works, 85 Sprague St., PROVIDENCE, R. I.
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DO you sell Simmons Chains?
ARE you aware that

Simmons Chains are the best
Chains made?
41 ARE you aware that we are the
acknowledged Simmons Chain House?
If you want the best, we recommend
Simmons.

WE carry the largest stock to
be found anywhere, of this

make, in the following items:

Gents' Vests
Dickens Vests
Pony Vests
Fobs Coat Chains
Guards
Chatelaines
Neck Chains
Bracelets
Eye-Glass Chains
Waldemar Vests

PLACE YOUR ORDERS WITH US

THE NON=RETAILING COMPANY
Jobbers in Watches and Chains • •• • LANCASTER, PA.
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CAMEOS
IN REAL CORAL AND CORNELIAN SHELL

ORDER WHILE THE CALL IS ON

C. L. 2

1! 7

We have scoured the European market and have bought up the best in CAMEOS that can be found. Exceptional artisan

work—the kind with an individuality. We have earned the right to being called the leaders in the Cameo Field.

MR. JOBBER:
We are having a tremendous demand.

We want to supply YOU, but cannot un-
less you send in YOUR order before the
last moment. The demand is here, has
been here for some time: reap the profits
while the call is on. They are every-day
sellers; Holiday sellers; sellers wherever
shown. Something New Every Minute.

TRADE

 OUR LINE  
SCARF PINS SASH PINS LOCKETS INDESTRUCTIBLE
BROOCHES BRACELETS PENDANTS MESH BAGS
JABOT PINS LA VALLIERES COAT CHAINS

10 KARAT SOLID GOLD FRONT HANDY PINS

Wholesale Trade Only. Look for Trade-Mark.

Besides Bracelets mounted with Cameos
we m ake Bracelets in all colors, birth
stones, also plain, engraved and chased.
Our complete line is made in all the popu-
lar and latest finishes as Roman, English,
etc. The Pendants illustrated are made
in 10-Karat Solid Gold.

Ask Your Joliber for an Inspection.

THE

CATLOWBARTON CO.
Factory, PROVIDENCE, R. I. NEW YORK OFFICE, 35 Maiden Lane

LOUIS ADELS - - Manager

TRADE
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" NEXT TO STERLING"

Lily
of the
Valley
This Gentleman's
seven-piece toilet set is
but one of the many
combinations we make
up. Comes in beautiful
leatherette case, velvet
lining.

Our men are now out.•
They will be glad to
show this design, to-
gether with eighteen
other patterns of

Brush, Comb
and

Mirror Sets
The majority can easily
be retailed for $5.00 and
net a good profit.

In addition we make to
go with these sets

Military, Cloth
and Hat Brushes,
Whisk Brooms
and a complete line of

Manicure Articles

Don't neglect to see our Un
of Travelers' Combinations,
Cigarette Cases and Match
Boxes.

Send for our 1911 LOOSE LEAF
CATALOG. This illustration ap-
pears on page 33. Has price-list
in front, also different articles
made in this pattern.

BRISTOL SILVER
is a fine white metal resembling
sterling silver and not easily dented
—the only real substitute for sterling.

No.

4160/7PC

Illustra-
tion one-
half size

BRISTOL JEWELRY CO. MASSACHUSETTS
ATTLEBORO

  SILVERSMITHS AND MAKERS OF  

STERLING PLATED WARE, LEATHER FOBS, MESH BAGS, NOVELTIES, ETC.
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HIGH GRADE GgLD-FILLED
Send for Descriptive Pamphlet Containing 

THIRTY-ONE OF OUR BEST BRACELET SELLERS
'

•
L p_ _1435

D 144.4 Ii D 1445
Amethyst and White Stones

Topaz and White Stones

B!

_
Amethyst and White Stones Amethyst and White Stones

D 1410 D447

Cameo Gold Front Signet - Amethyst and White Stones

JUST before your buying season closes, before the Holiday rush is on, inspect ourLeaders for this Season in Bracelets. Striking designs, embodying dignity andgrace combined with Quality the Keynote of our entire product. These Brace-lets can be retailed from $8,00 to $12.00 and net a good profit.

D 1436
• P.I446

Ask your jobber for an inspection Don't forget to send for ourof our entire line Descriptive Pamphlet

C. A. Marsh & Co. ATTLEBOROMASSACHUSETTS

THE LINE THAT RESISTS WEAR

. J. AVERBECK-21 Years in t is Iz. anci STILL GROWINer

.• CATALOGUE 11 Et .1912. HANG THIS UP - DON'T .GUT. OR MUTILATE 11115 BOOK,

Tuns 14 OUR !VIEW BUILDING

3f pou cannot bisit
ou tictu,builbing, tuhere tve

• 

lobe the largezt-bigptap of
,3etvelrp anb pobettieti that ha5

, eber been iihotun in thig bilstrict, 
t,,_then let uv venb pou one of our
'trabeling s3alecimen, or avit you
to orber from thig catalogue.

3t i1ltMtratec4 all that m
iletn anb tvorth While in
tije 3letue1rp line. —41

can 0E11 pou all 1.

• 

Pout 3tIntltp nteDu. ) M AY. AVER CK,. MANUFACTURER IMPORTER,', ont2 MAIDEN lAtilt"
_

We Are Leaders for Popular All-Year-Round Sellers. "THERE'S A 
REASON!"

MR. RETAILER:

Just a minute!

Now—to-day—is the right and proper time to go through your copy of

Averbeck's Big Red 1912 Catalogue
which was sent you a few days ago. Its

One Hundred and Forty-eight Pages

are filled to overflowing with

Jewelry and Staple S-E-L-L-E-R-S

Quick moving, popular-priced money-makers that you and every other live 
wire in the trade

not only can use to advantage, but actually need and should have!

MANUFACTURER M. J. AVERBECK IMPORTER

New York10-12 Maiden Lane
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PROCLAMATION
We want you to take ten minutes to familiarize yourself

with the contents of the Book of Designs, which youwill receive early in November.
It will be the most profitable ten minutes you have ever

spent. Millions of dollars are paid every year to jewelersfor Presentation Jewels, Medals, Badges, Class Pins, fine
Diamond Mountings, special Emblem Charms, Rings,
Monogram Jewelry and made-to-order work.

The i Book of Designs will help you get your shareof the business. If you neglect this opportunity to gain
valuable knowledge of this growing branch of the Jewelry
business you will lose important sales and customers as well.

It is a branch which has not yet been invaded by depart-
ment stores or mail-order houses and should be fostered by
Retail Jewelers to keep it within its proper channels.

Hang the 4-10, Book of Designs where it will always be
at your service. It would be as careless to misplace it as it
would be to misplace part of your most valuable stock. This
edition will be the most complete we have ever issued.

There is no other like it, and, whenever you take orders
through it, the style, quality and workmanship of the goods
will add to your reputation and bring you other business.

Your employees, also, should know its contents. See
that they, too, look it through carefully so they will remember
when to show it.

WENDELL & COMPANY
THE SPECIAL MANUFACTURERS FOR THE

RETAIL JEWELRY TRADE

TWO FACTORIES  

47 John St., NEW YORK : 337 W. Madison St., CHICAGO
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The
$3,000,000.00

Catalogue

THAT WAS THE AGGREGATE

AMOUNT OF SALES MADE

BY RETAIL JEWELERS

WHO USED THE

PREVIOUS ISSUE

DURING THE PAST

TWO YEARS.

-
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See
Opposite
Page
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THE LINE OF QUALITY

I .00KET

CO

TRADE-MARK

CHARMS

SCARF PINS

BUTTONS

Sold only through Jobbers

ri I A LID4RA.
DfkA -r "It

B.13,

TRADE-MARK

LOCKETS
BRACELETS

FOBS

We have just issued an illustrated three-color booklet descriptive of
our line. Drop us a line if you have not received one.

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"
13 1,1 SS 13ROT1-1 RS C 0 M PA N Y

Al"1-1-.EBORO, MASSACHUSETTS
HEYWORTH BUILDING SILVERSMITHS' BUILDING CHRONICLE BUILDING

CHICAGO, ILL. NEW YORK CITY SAN FRANCISCO, CAL.

L 4335

L 4224

COMPETITION
WITH STERNAU WARE

IS NOT IN SIGHT
This motor-boatman is a type of the successful, prosperous, go-ahead
dealer, smart enough to realize that there are more kinds of profit than
one in handling the various lines of STERNAUWARE, comprising
Coffee-machines, Chafing-dishes and their Accessories, Teapots,
Alcohol Stoves, Trays, Refreshment Sets, Bathroom Fixtures and other
beautiful and useful articles particularly described and finely illustrated
in our new BLUE BOOK, which any dealer can have on request.
Competition soon drops far behind such a dealer, and he needs strong
glasses to see it at all. You really ought to be familiar with the novel-
ties included in our Fall line which the BLUE BOOK—the latest cata-
log of Sternauware—tells about.

S. STERNAU & COMPANY
New York Showrooms

305 Broadway

N.W. Cor. Duane St.

N. MAKERS - OF

DEM
COMPRISING

Office and Factory

195 Plymouth St.

Brooklyn, N. Y.

Fancy Teakettles, Chafing-dishes and their Accessories,
Coffee-machines, Trays, etc.
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Wait for One of Our
Representatives to Call

Get in touch with us through him. Jewelers have fairly over-
whelmed us with orders. The demand for Q. C. Rings has
been tremendous. We're working night and clay.

Get a line on our rings. Put them in your window. They'll
attract the attention of people who pass your store. They '11
bring people into your store. They'll literally sell themselves.
You can easily prove this.

are the most rapid sellers on the market today. Our more than two thou-

sand designs include all that is newest and most popular in the designer's

art. Our settings are selected stones, carefully chosen. for their handsome

coloring. Our rings are all 10-karat solid gold and splendidly made, with

extra heavy shanks to prevent breaking. The new Queen City Factory in

Buffalo contains an unequaled force of skilled craftsmen, who can be de-

pended upon for honest and finished workmanship on every ring turned out.

We protect you absolutely against slow-selling stock. We don't know any

slow-sellers in our assortment of two thousand designs, but it may be that

in your community certain designs may not appeal to the popular taste.

In that case we give you the privilege of returning any rings that you choose,

and receiving in return any others that you may select of same value.

Write today for our full proposition on Q. C. Guaranteed Rings. Nearly

5,000 dealers are today handling these rings with great profit and

satisfaction. In many cases we are able to offer exclusive

agencies, and it may be that your territory is still open. In that
case, if you fill out and mail the following coupon at once,

we will hold it open until we can discuss the matter fully with

you. Do it today.

Dept. A.

Queen City
Ring Mfg. Co.
Buffalo, N. Y.

Please send me full details
of your proposition on Q. C.

Guaranteed Rings and hold open

the exclusive agency in this territory

until I see your representative.

DEPT. A. Buffalo, New York
Address
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THE RIGHT CATALOG
will prove your best business helper. It is more than a book to be
used as a last resort, or when you cannot make a sale from stock.

It keeps Retail Jewelers posted right up to the hour on what other
jewelers are handling ; enables them to buy when and what they
want, and permits the making of selections at their leisure, thus
eliminating the possibility of over-buying.

But that is not all. With a comprehensive, good catalog before
you, there can be no guesswork or doubt as to what you are going
to get, or what it will cost. Our superb Catalog, with over 3000
illustrations, will make money for you. Order the 1912 edition
before we run out of them. It's ready and in the envelope, waiting
for your address.

GOLD SHELL
RINGS

c__4 high-grade variety set with

white stones or plain with either

bright or Roman finish.

(:" •
'\\""‘

111111),11111111i1

WE ALSO MAKE

Crosses, Hoop Earrings,
Scarf Pins, Screw Earrings,
  Etc.  

SOLD THROUGH JOBBERS ONLY—WRITE FOR

FURTHER PARTICULARS

P. & A. Linton Co.
Manufacturing Jewelers

PROVIDENCE : RHODE ISLAND

Represented by W. F. CHAMBERS

180 BROADWAY :: NEW YORK CITY

Send For Free Sample of Our

White Metal Goods

In addition to a full line of White Metal Goods we have
added a line of Goldoin LOCKETS, and will also make
our entire line in Goldoin if desired.
Lockets that will sell by reason of the designs being up to
the mark.
Also are duplicating some of our goods in aluminum.

We make RINGS, BROOCHES, STICK
PINS, LOCKETS, SHIRT WAIST SETS,
BABY and BEAUTY PINS, FOBS,
NECK, BELT, HAT and DUTCH COL-
LAR PINS, Etc., in Roman or Silver
Finish.

These goods are furnished plain or engraved as desired.

WRITE AND ASK US FOR ILLUSTRATIONS,
PRICES AND FREE SAMPLES

This line of goods is new ana
up-to-dale

Enterprise Jewelry Co.
Box 653 Attleboro, Massachusetts

■••■..
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Sterling and German Silver Mesh Bags
Mr. Retailer:
Have you a line

of Louis Stern &
Company's German
Silver Soldered
Mesh Bags in your
case? If not, con-
sult your jobber
immediately.
They are very

artistically made
about a hundred
different patterns
in two kinds of
meshes: Regular
and "Hobble."
Every link is sold-
ered. There are
no seams in the
Hobble Mesh.
Mesh attached

with Spiral, Satin
Finish.

Meshes

on all of

Our

bags
fully
shirred.
Joints
on bags

of our
make
never
break.
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We manufacture
in 14 K., 10 K. and
High Grade Gold
Filled

CHAINS
BRACELETS

and FOBS

We manufacture
in Sterling Silver

CHAINS
BRACELETS

MESH BAGS
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- -,i) •-"- -) Y,I'Vel'yrr ,.,̀SN'S, \ ■• ,1 1,' V '''''' • s '101.1) -̀+' .

.......,,, t fr , ,,,.,,,,,,,,,,,,,. -IA q S. ,,,,1‘&f, e'rrey.yr.r.r. r,17-N, r• rr r•r- ...trIr r •-r, r,-(,•(-rrep,..ctre tr,r,
cr_j....,,,,, .. 4.,

' ''''''"' ' ̀‘,111•1 vv. 1,01 r i ,I)v-)•••••,t•
-•••■0••••• 11•1-.—".-- ' .11 

.,....0••••••••••••••- • _ . .....11._,,,j4):

-s, -:-",:,v.,,/,f,:.,-C,.:„." 

Si12,-'7,-‘,.,,,31-'4,,,(s...1,:snsr:1,'.1:(.1.:s1,t"..:./:''1,• 
-,4,?:• 

;".....1.,...-re7::,--:--,-(:,,,ir.):,:.,-);,::;:r;'r:.:;-:.rre.,‘2,(111';,,,er::;":;;;;:,,"7,..,.,1:";''f....)• 

,,,,,.....AT,,,.

• 

;• 
-: 

-,-r,,-r,-(rre r , , , , r r r rrr ra r.:, ,,,,, ,„

, , r  , ,,,■ ,,,y,,s ..,, ,-rre.r* Of I' l'f'r I r r r.Err'f' r.,,f,f,Z,fs.c.,,,,........, .,,,,,,sss

:
• 

".: 1 1 : : '' I; :‘ ;:1:1‘: r) .1V::i1 '1' 1): '1:1' -11:: : "\'``..:.1.1 

•

Y.' : 11.1.1 1 N) :-. '' ... V"  '‘'" • - •rt,'f -orvfq.97,11.... 21'."

,,,, ,, , ,.." , , ,". - , „...,1:,,-4,.. 7.::,-....:1,.....,.-r,,,,, - ,,,,4.-yr,Ai./6eirei,ri-e.•;.•:-.. rt• trrrr,r'r e 
,',-rr,-,',,reey'r r''' "4..'...-,-t.•,''" --.

.i.,,,,,.....,-.- ,•-,- ,w,,00t...-,....,..,o,,,,..o,,.

,,!_,:.:;1,1/,1'2!"""".-'144?"';1)"%'1'1'1;1,..12if.'1;',,, e';':''''-W
1'1,1,-,:,,,rf...-e-rreroyr(rrerr(r!!'„(,:f?,',.g-I,T.7:,fnr,'-',.,

.--.„.- -,.,, )..‘■ ' , )),1-11, )'''v, 0  y.■ ..o,1■1 41.0111'""c" "vv"'"'"''''''''" 
f'ecg. . , • •

v;,' :17. :, r ,. „jil.„;11.,1,:'..,..\ 1.,1,..1i,,, .,\;:,,':: 1:-. :: $..,11: :),̀1),\N 1 : .,1.':' .:' :' :' )1). ,'' ,.' :V■1.0141 :17., i 11 11' kiy'c-.- , -2... (.11:rr. : I: er'S:‘: '.: ,..:  :: l'.. ,:::::: :::1::: ,, ''''''''''''''''''''''''''''
;:::).:: 1 :? . ::, : : ,, ),, ,:,  ,• : .., ,:::.,•,- „..,.,•<, : : , :::: :: : : : ,. : ::.( 4  re .rtrI t: ": ' 11:: ::: :  .1-.::111 1 : 1 il ir,'"( r'' ' .‘ eli:( ::::::

te,, 11, 1, ‘,, ,, \ ,. ,..,..,,,,.,,,..,..,,.,.., ..,..„,,,,, ,,,e.-- • el eir" ri err' 1 r'' 11 r''.; el 2 ri r's : r: r'r. s r'r ,• e..r:I.:".! 4.: „..., .0.1.S.L.V.,* ' 

s t

5....%-:!;;'":)):''''''''',4,',...,,,,'''';:i'f....:::11,1'.....:.11,:::111:1'''''.::7' (j'''''''**4.A11:4:,(ge'cilf.' l. ':::-.Pr..-17:.:;7'.•,1:1-,(,;....',-.1'....(.."4-.."..'"•':11-t:'(.-_-2:
, ,+'... ‘• • • .1., • • • • 111111,14,i,1*-00.44 , . ,,,,,,,,..„,;  (,.,;(,.,.,, ...0.:j....,
. ,,,, .,.., . , ,,...., , ) ,, N•,,,, .,, ,■-■• ■•■•••,-,■••■•01.111.;11 40(4' " 

svol-c-, \ 1•14,,,,,..,-...''''''..

. ) l' ) ) 1 '1) ., , , ';'''''',/,/,/,/./Y././.,...././VYWC/,?...44/4Aer ". ,.. r . r:::::::".,',,cr:,'"...,̂zz"..r,":".„,.„."•(,",,,",",f,.,..1..r,':,,'.1:....C.,e,,.e-C"--- -"' - r r
•

•
1.

if , ;. i.....:.,..' ,:. .1111,11):„I„.y,..),,j,,,;,,,),,..i. ,):),:::,.: )) ,,, , , ,,•,‘, ,,,‘•,,,,,,,.,,,t,,,, ,,,.,4 ,,,,,,,,,,,.,,,,,,,,(,,,,,, , ,./ ( 07.(y ..`.....; •-• - -•'-' - --- .,,' rr r r e

. ,, :.,,;:).;,),..-;,4r-..""" . ,,,;..,):1,, 4. ;,, , .,:: ,..., ,,,.,., (-:„:, ,::::.: .:,......,,e r.,," r..,,,;11'(..„.1.4:-...,

Ii )l ,,,,,,,,,,r,(„,-,.-,-rrene.nrvrir44,414,

• 

4r4,4",er're,-,''' -,,,.,,.„, ,f,..)''''''''..)...''' ,......,,,,,,,,.,re'ro.",,r„,r,

,-,'"--",,,-,.,. `',•-•..i..,s,•vvItylls111I'v'ev'Nl' 

,.

,•••r,Ni-IviNvINN'IN)1.0-NN, 

c ', --,”

4 ' ' ' -- . ....''. ' 4  s .,‘,. s", ' ....,,,,,,,.....,,,„,,-,,,,... ,,,,,',..,,,,,,..,,,,,,A:li.,...Al,,,,t,,,,...:,,..',....,...,;(,,,,, .. .,,,,,,:l.::rif:..:e '- .. r.::,..!::..:.;:".1...:.el,;."...:(......er..::(,,r(r-,, re-' -. -

;;I---1..1‘,71'';.-1."...,",..),.../-"..-7-'-;.,`"'; 
' s ''''''''''''''' \1.̀ ""''''.. , ,,*(e•er',-t-‘-rry-rree,e(w,r!...,',:e.,1../:.---;-"-̀

,..,,„ . \ \NS N'tSS.S.S.I.IS VCO'SNS , , rr,,,-e,,,, ,,,,'r C r r r,,,',,,r,...,'-':"

..,,,,.: : ;,....k, ;,.....■ Jo.,

I.s

-..; : :::.: ::" "I': ' r'',.: r'' :-:: 1 2'1' :;":::-; ,l'''''' 111'.‘ '-''''';',1'4:: ,I.:711i7,; (2.1-.. 

• 

,(' '''. '. ;-.. :::::;:re .,,'''.:r. .,':',:.:' ("('',"\ ,,,:c.1;,.: (..*- " :,; se. (..' c''' •s' (7;:';'; :,.-; ;./... p'. (.....';'.

,'“' ;.)-1 -1,

, .‘,...  ",* ,..,:r1,.'",:al .: ,..‘,:: ,.,,,,, • , ,..r` .,,,,5,,,,,, .irt,,,,,,, i,r4 ,r.ms n sr;,:rs:r.c:rf.,...r: r.,1,. .. , .- , ; (ri : 2,,,,,,.: „:„...,..,, , 2., e.: (... ,..2, f,.. , , 0T:1; (::::::: .-2 ",..,,,-fir-

-.. 4.4:a5.1.....,„ . ,.- ..

.,,„,''(,,r'r..e"•,,,,r,nrsr,,,,,,',"41. C..!' .` )s - '

M, )),' ,. ''''7-"'-',',-..'

`:.;:,

,-,,,,,,,,_ ' • • •,-,)-cy-v-i•ootvt4"4,̀ '• r / 

r ..,,

' ' s‘V■ , • ”' '” - ' : ' , r-,,,,, e , ,I.,,,,e1/,,,e,4, • ■ 

Only
meshes
that
are
fully
shirred

or fully
pleated
are in
vogue at
present.

Illustrations above will give you an idea of a few of our patterns. 
Illustrations are about % actual size, and show 44 5'A and 6V inch 

bags.

These frames are hand-pierced.

Send for our 100-page Sterling Mesh Bag Catalogue

Sold Through the

Jobbing Trade Only LOUIS STERN & COMPANY
Sold Through the
Jobbing Trade Only

MAKERS OF CHAINS, BRACELETS AND BAGS

158 Pine Street, PROVIDENCE, R. I.
NEW YORK OFFICE: 15 Maiden Lane

(samples only)

sit
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Write for It Today Just Off the Press

CATALOGUE No. 100 

WATCHES, DIAMONDS, SILVERWARE
OPTICAL GOODS, NOVELTIES, ETC.

'179 MADISON STREET
Between LaSalle St. ahd 5th. Ave

CHICAGO, ILL.

Write for Our Catalogue Today. It Quotes Lower Prices on Dependable Goods

2099

POINTER No. 45

"PAR EXCELLENCE" 

"THE ARNSTINE CATALOG SYSTEM"—"THE BEST

MEDIUM OF ADVERTISING FOR THE RETAIL JEWELER"
—M. E. NABSTEDT & SONS CO., DAVENPORT, IOWA

PROGRESSIVE MERCHANTS
are quick to recognize work of quality as well as the selling power of our catalogs. The merchandise

is truthfully illustrated and described as well as considered from standpoint of quality, beauty of design

and selling power.

DO YOU WANT MORE BUSINESS?

It behooves you to write at once for full par-
ticulars and ask for sample catalog.

SEND A CATALOG

to every possible customer both in and out of
your city—it will attract the people to your
store—the logical way to win trade from
your competitor.

One of Our
Many

Testimonials
Davenport, Iowa,

Jan. 21, 1911.

T HE ARNST I NE BROS. Co.,
Cleveland, Ohio:

Gentlemen—In reply to
your letter of the 11th, will
say we have had a very
successful year, and the re-
sults are very gratifying,
thanks to your catalogs.
We have had your catalog

for the past eight years, and
consider this the best medium
of advertising for the retail
jewelers. Our business has
increased from year to year,
as our records show.
The catalogs offered by

your firm are "par excel-
lence," and the tnerchandise
is uniformly of high grade,
such as all first-class jewelers
throughout the country han-
dle, and our dealings with
you have always been very
satisfactory.

Yours very truly,
AL E. NAIISTEDT &

SONS CO.,
J. M. NABSTEDT, SCC.

STORE OF M. E. NABSTEDT & SONS CO., DAVENPORT, IOWA

The fact we are supplying over 3000 Retail Jewelers in the United States should be sufficient evidence

of its value as a business builder and worthy of investigation by any Jeweler who wants more business.

" The Arnstine Catalog System" is the best medium to offset the competition of the mail-

order houses and draw more business from your competitor. Write today. Address

INQUIRIES
SOLICITED

FROM
LEGITIMATE

JEWELERS
0011110riginators of The Exclusive Catalok Method for Retail Jewelers

C 113 E. V E. LA N. Es --- c)

PROSPECT AVENUE and EAST NINTH STREET

THE ARNSTINE
CATALOG

pI 
HAS STOOD

SYSTEM

THE TEST OF
26 YEARS
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QUEEN MARY
A Flexible Bracelet of Superior Merit

4$

j STOCK en
`Wit)FACTORY AND MAIN OFFICE

4
.

100 STEWART STREET, PROVIDENCE, R. I.

CHAINS AND BRACELETS

Patent Pending

The demand has far exceeded our expectations. This one
NEW CREATION in BRACELETS has met the approval
of all. Its high quality and moderate price together with the
extensiveness of our designs are all good reasons why you
should investigate the "QUEEN MARY." It's made entirely
of high-grade rolled stock. Can be furnished either chased or
stone effects. Our Locket Bracelet is a Stunner.

The Link that has taken the Country by Storm

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked these
DOUBLE POST EXPANSION LEVER CUFF LINKS.
It's the LINK that is free from all troubles that other links
possess, and operates easily. Stock up on the two leaders

for the Holiday Season.

If you cannot procure these goods of a
JOBBER, send your order direct and we will
bill same through any JOBBER you select.

WINTHROP MFG. COMPANY
Manufacturing Jewelers

Attleboro

5082 0144

A few of the many designs we make. Over 1000
in all.

The EXCLUSIVE FEATURE of the PATENT
SAFETY GUARD makes an exceptional talking
point. Prevents bracelets from opening too wide,
thus preventing breakage of joint, yet opens wide
enough to fit any wrist.

Our machine-made chain is absolutely accurate.
Every link soldered separate. Machine-made
chain possesses greater strength and can be made
in the very finest of link.

5921

All of our goods are made from a SPECIAL PROCESS—HARD FINISH
—WEAR RESISTANCE HIGH-GRADE GOLD-FILLED STOCK.
Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in
HIGH-GRADE GOLD-FILLED.

In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pins,
Pendants, and La Vallieres.

Ask your jobber to take you on a TRIP through our line.

Look for
PR-ST-CO

Stamped on Spring Rings
and Swivel of all Chains

SOLD THROUGH

JOBBERS ONLY

Look for
PR-ST-CO

Stamped on Swivel of
Coat Chains, etc.

( 11 Maiden Lane, NEW YORKSAMPLE OFFICES o s. Wabash Avenue, CHICAGO
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At 8:15 the other
morning we got
an order for a
Watch to be sent
to Little Rock

At 9:05 the Watch
was on the way

That is a sample
of the Service our
customers have
learned to expect
of us
Send us your next
Mail Order if you
want it Quickly

2 101

We have attained considerable
igrowth n our sixteen years of

thrifty existence, but we are not
yet so big but what we eagerly  
seek for orders, nor so busy but
that every order we secure gets
careful, intelligent attention.

Every Fall most jobbers confess
grades and sizes, but seldom, indeed,
what they want. We specialize in watches.

Our five-floor-and-basement store—filled with goods and occupied by us exclusively.

a shortage
do our customers fail to find here

in watches of certain

Our Watch Department is of National Importance. Our stock is unusually large and exceptionally well assorted, embracing all
the standard varieties of American cases and movements, and is especially strong in those sizes and makes most suited to the trade
demands of the South and West.

Our new Watch Catalogue, just from the press, and our Monthly Movement List will be helpful in keeping any watch stock
intelligently replenished. We gladly send them on request.

SHUTTLES BROS.
& LEWIS

Silverware

Cut Glass

Umbrellas

Clocks

WHO LES ALE

WATCHES

Precious
Stones,

Loose and
Mounted.
Jewelry of
Exclusive
Designs

DALLAS
TEXAS

We Will Always Gladly Assist Any Dealer to Find a Suitable Location for a Jewelry Store in the Great, Prosperous Southwest
NEW YORK OFFICE, 15 Maiden Lane, Room 1609
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TAKE ADVANTAGE
in buying direct from me, because
every piece of Jewelry I offer you
is made in my own factory. My
designs are exclusive and can not
be duplicated by anybody else.
Maintain your reputation by han-
dling reliable goods.
Send for selection or catalogue.

CHARLES M. LEVY
90 William St. :: NEW YORK

Buy YOUR Silverware RIGHT
Save 15 to 20%

2103

Whether you spend $1 or $1000 our direct by mail

selling plan assures better silverware for less money than
you've ever paid. You deal first hand with us, no mid-

dleman gets in a profit and you even save the 15 to 20%
usually added to cover the cost of a salesman's call.

These new Beverly models show the values you'll find straight

through the line. Beautiful designs and
excellent workmanship will please
your best trade, while you can sell
at popular prices, and make splen-
did profits.

Before placing orders it will pay
you to carefully examine our cata-
logue of sellers at prices based on the
manufacturing cost.

- HELLER'S NEW LINE
STERLING SILVER NOVELTIES

ANEW LINE containing some ex-
ceptional Parisian creations. Most
diversified in character and selling

at a price that will interest you.
This line contains:

Bar Pins Scarf Pins
Pendants Brooches
La Vallieres Earrings

Close set, brilliant stones reflecting character to each
piece of jewelry.
We Will Send Samples to Any Reputable Dealer
We will still continue to make our line of "Heller's
Featherweight" Comns and BARRETIES, also our regular
line of HAT PINS, COMBS, BARRETTES, etc., set with
SPARKL I NG RHINESTONES. Send for selection package
on these goods.

White Stone I facturing
Novelties Joseph W. Heller Co. Manu 

Jewelers

144 Pine Street, PROVIDENCE, RHODE ISLAND
NOTE NEW ADDRESS

No. 3545

3-Piece Set, $23
(Subject to Keystone Key)

(Half Size)

(Half Size)

No. 3545 ER

3-Piece Set, $30
(Subject to Keystone Key)

(Half Size)

No. 3545 EB

3-Piece Set, $30
(Subject to Keystone Key)

Order Your Goods Early
if you want to take advantage of our profitable
prices and substantially increase your income this
season.

September orders were 50% ahead of any previ-
ous year. October was the biggest month in our
history. And hundreds of orders now pouring in
from all sections of the country are rapidly bring-
ing our factory to high-water mark.

So get out your catalogue—NOW—make your selections and get your wants on

our books today. Because, first come first served is an invariable rule with this

house—we play no favorites.

If you haven't yet seen our 72-page book, you should get it this minule—it will help your 
season's

success. just say, -send catalogue 'C'" on a postal. Your copy will be rushed to you by return

mail. Get it today and save that 15 to 20%.

CHOOSE More goods for the same MONEYThe same goods for less

Woodside Sterling Company
170 Broadway New York
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STERLING SILVER RINGS
 TO RETAIL 25 CENTS AND UP 

EIGHTEEN GOOD SELLING DESIGNS FROM A VERY EXTENSIVE LINE

8108 8 .07 8132 8120 8138 8141 8106 8123 8136

111111111111111RO. 111,1.111

8115 8109 8117 8146 8133 8145 8161 8150 8139

Since their first introduction these rings have had a most remarkable sale. The material and workmanship are the finest possible to offer.

SAMPLES SENT ON APPLICATION. May we send you a selection?

Makers of Gold Shell and Sterling Silver RingsRhode Island Ring Company PROVIDENCE, RHODE ISLAND.

51)h1i G&i1 jw&y
10 and 14
KARAT

Diamond Mountings
Brooches

La Vallieres

Order Through
Your Jobber

Earrings
Scarf Pins

Bar Pins, etc.

4767 W. S.

TRADE MARK

Original Designs
Mostly

HAND WORK
No Findings

T. G. Frothingham
& Company

North Attleboro, Mass.

Look for Trade-Mark as shown above—Diamond "F

C. H. ALLEN Established 1896 W. H. LAMB

"Kno-Tare" Tie Clasps
 and Scarf Pins 

The TIE CLASPS are so made that they will not tear themost delicate scarf. No sharpened teeth to catch and pullthreads, yet hold securely and firmly.
We have SCARF PINS to match in color and design. Madein all the most popular and up-to-date finishes as : Rose Gold,Green Gold, Roman, English, Brown Gold and Gold Fronts.

ALL JOBBERS SHOULD HAVE THEM

SOLD TO WHOLESALERS ONLY

C. H. ALLEN & CO.
Manufacturing Jewelers

ATTLEBORO : MASSACHUSETTS

ALLER-WILMES
SERVICE SERVES
YOU

We are jobbers of

BOSS, CRESCENT,
CROWN and ROYAL

CASES

HOWARD, EXCEL-
SIOR and NEW
YORK STANDARD

WATCHES

Manufacturers and jobbers
of Gold and Gold-Filled

Jewelry

We inaugurated our service department for
you. No matter whether your business with

us be large or small your identity will never

be lost, because

Aller-Wilmes service entertains no prej-
udices —makes no distinction between the
little fellow and the big one. It asks no
retailer to believe that it will serve him any
better than it stands ready to demonstrate
it can.

Aller-Wilmes service individualizes your

business—it serves you. It makes no attempt

to see how many retailers it can serve, but
it tries mighty hard to see how well and
how often it can serve you.

Can you imagine a better time to test Aller-
Wilmes service than right now? It is work-

already, but that's what we've got it for.

IMPORTERS OF
DIAMONDS

We Sell to Retail Jewelers
Exclusively

ing overtime

Try out Aller-Wilmes service now. This is the best time to

apply the acid test.

ALLER-WILMES JEWELRY CO.
Diamond Importers and Wholesale Jobbers

Globe-Democrat Building :: ST. LOUIS, MO.

2105
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TRACE-MARK

Everything in One Tenth and Quarter Gold
  Made the "A & Z " Way 

I

2546

2540

TRADE-MARK

Have you written for further particulars
about our entire line ? You ought to, for
it will be a revelation to you to learn how
extensive our line really is. The illus-
trations we show from time to time but
serve to show in a very limited way
some of the artistic jewelry we produce.
We would like to serve you at this
season. Remember we sell DIRECT to
the retail trade.

Fobs
Bracelets
Chains
Etc.

TRADE-MARK
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Order by number. Send us a postal or ask our salesmen to show you.

A & Z CHAIN CO.
Makers of One-Tenth and
One-Quarter Gold-Filled
Chains and Bracelets

116 Chestnut Street
PROVIDENCE, R. I.

THE ONLY EXCLUSIVE CHAIN HOUSE SELLING DIRECT TO THE RETAIL TRADE
NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO

TRADE-MARK

THE ROSARY IN FINE JEWELS
THE STANDARD AND MOST POPULAR MODELS
Five Year Ten Year Twenty Year Guarantee

IMITATION STONES
Good Composition, Hard Durable Facets

Cut nearly as good as the real stone and colors perfect
LIST OF COLORS:

Jade Lapis Onyx
Jasper *Moonstone Mother of Pearl
Jet Opal Rose

Finish—Chain and link connections polished Center emblem and crucifix roman gold

Prices on Rosaries Include Cases

Amethyst
Crystal
Carnelian

Catseye
Emerald
Garnet

Sapphire
Topaz
Turquoise

Numbe

1578
3579
3146
3145
4161
4160

P Stone Material Quality
Guaranteed

Grade
Stamped

Style
Case

Size
Beads

Size
Decade
Beads

Length
Including

Cross

Price
Per

Dozen

Price on
Silver

Per Dozen

Imitation N. G. I'late 5 Years
I

I. F.W. ,I No. 2N I 
I

4 M.M. 5 M. M.
.

16 in. $16.00
II II 5

10 " W. J. F.**
2

" 1
5
4 " "

7
5 " "

18
16 "

18.70
21.50 $21.50II

10 
II II

" 1 5 " " 7 " " 18 " 26.75 26.75" I,
20 " W. J. F.*** " 1 4 " " 5 " " 17 " 25.50 25.50" 20 "

II

" 1 5 " " 7 " " 2: " 37.50 37.50

*Moonstone in all qualities will cost $1.00 net, extra per dozen rosaries—subject to 11511.11 trade discount.

SEND FOR OUR NEW FALL PRICE-LIST

Were you ever pointed at from every point of the compass? To enjoy that distinction one must be placed in that position.
It is only a few years since we entered the LOCKET and BRACELET field. Our progress since has been most rapid,
placing us in a center position, which we now hold. Note the above: it shows to what our progress is due.
Note number one—CONFIDENCE--and so on to number eight. Each indicates a very good logical reason why we have become
so well known throughout the country in such a short time. We are in a center position and can help you to enjoy success
and distinction if you will but ask YOUR JOBBER for an inspection of our line and select an assortment for your FALL and
HOLIDAY SEASON. Remember our byword—LOCKETS—The Line That Made Us Famous. JOBBERS ONLY.

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths :: Ecclesiastical Art Metal Workers
182-203 Eddy Street PROVIDENCE, RIIODE ISLAND

Factory, 116 Chestnut Street, PROVIDENCE, R. I.
  MANUFACTURING JEWELERS  

CHICAGO OFFICE: 505 Powers Bldg. Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.
M. NEUBURGER J. H. MERRILL

NEW YORK OFFICE: 71 Nassau St., Room 1204
Representative, CHARLES ALTSCHUL



No matter how badly damaged, how many parts or
pieces are missing we can repair any piece of jewelry

BEFORE

back into its original
state. We solicit only
a TRIAL ORDER to
prove our statement.
To a large extent you
are judged by your
ability to repair badly
damaged jewelry.
Send it to us and we
will maintain and
build up a reputation
for you in your city

  or town.
AFTER

Promptness and Quality Our Motto We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade
387 Washington Street

159 to 167 Ann Street CHICAGO, ILLINOIS

MAKERS OF HIGH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B
COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

YOUR APPEAL TO HIGH-CLASS TRADE

Your most at-
tractive goods
should be
right out in
front, where
they can be
seen.

The best way
to display
them is in a

-

2109
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ESTABLISHED
FEBRUARY 1, 1878

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
I

11
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No. 910 TAMBOUR CLOCK (Domestic Case)

64-inch dial. Raised numerals. Fourteen-day half-hour strike gong.

Hand-made genuine mahogany case. Length, 24 inches. Height, 11

inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere, look in our

Catalogue and you will find it. A Catalogue will be sent on application to any

legitimate jeweler and goods can be ordered through your jobber.

MANUFACTURERS AND
IMPORTERS

BLACK FOREST

CLOCKS

WORKS AT
Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO

OSMERS, DOUGHERTY COMPANY

SEED PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
Circular

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

11■11•1■
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All-Glass Jeweler's Display Table
That's the sure
way for your
goods to catch
the eye of the
exclusive buyer.
We show here-
with two styles
of this attractive
table. The
beauty of this
case adds force
to the beauty of
your goods. It
is made of crys-
tal clear glass,

No. 401 with no frame,
screw or bracket

of any kind—yet it is as solid as a brick wall. Few cases made
with frames are as strong.

You will sell more if you have this case in your store. Write today
for catalogue and descriptions of any kind of show case you may want. Address Dept. C.

DETROIT SHOW CASE COMPANY
Show Case Makers to Progressive Merchants

476-490 WEST FORT STREET DETROIT, MICH.
Get Our Book on Modern Store Front Construction

New York Salesroom: 43 E. Eighth Street LEO A. FELDMAN, Selling Agent

TO THE TRADE
IF you break a stone or need one to match ; IF you have one to be fitted or IF you have
any stones in the rough and want them cut for mounting ; IF your setter chips a diamond

Of IF your customer has a cushion diamond to recut round ; IF you have a call for anything in
a real or imitation stone and IF your customer wants a crest, date, name or monogram
engraved or incrusted in a stone, send to us and we will send it to you by return mail.

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS

The Keystone Portfolio of Monograms is the most serviceable fifty cents' worth in which
any jeweler can invest at this season. It is a

unique collection of two and three letter monograns, all entirely different from the conventional ideas. Never

was engraver offered so much value at so small a price. If you wish your engraving work to be unique get

this portfolio. Price fifty cents.

PUBLISHED BY THE KEYSTONE PUBLISHING COMPANY
809, 811, 813 North 19th Street

PHILADELPHIA, PA.
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MAKE YOURS THE GIFT STORE FOR EVERYBODY
You can do it with our lines. You can cater to every taste and every purse limit. You
can get trade that would otherwise go to other stores. " The House of Newness"
is no mere name with us. We live up to it to your advantage as well as ours.
Better get in touch with us before the Christmas rush. Drop us a line today.

STERLING SILVER, GUN METAL, STERLING SILVER CIGARETTE STERLING SILVER, GOLD-PLATED, GUN METAL NOVELTIES of every
GOLD-PLATED, GERMAN SILVER CASES, VANITY CASES, PURSES, Etc. GOLD-FILLED, GUN METAL description
MESH BAGS FOLDING CLOCKS, FRENCH CIGARETTE CASES of every description SMOKERS' ARTICLES, BRASS
OPERA and FIELD GLASSES CLOCKS, CHIME CLOCKS, Etc. STATIONERY NOVELTIES, Etc. GOODS, DESK SETS, Etc.

Sole Agents : La Vogue Opera Glasses, La Vogue
Binoculars and La Vogue Lorgnette Lines BAYER & PRETZFELDER CO 5 E. 17th St., New York

•, Between Broadway and Fifth Ave.

THE C. G. BRAXMAR CO.
10-12 Maiden Lane, New York City

MANUFACTURERS OF

PRESENTATION JEWELS
CHARMS AND EMBLEMS

FOR ALL SECRET SOCIETIES

FIRE and POLICE
BADGES

SEND FOR CATALOGUE
OR SPECIAL DESIGNS

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.
After Repairing

LOUIS J. MEYER, PHILADELPHIA
804 WALNUT STREET

ESTABLISHED 1892

WHEN
A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER

and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad. on page 2204
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St.,PHILADELPHIA,PA.

Established 1891
Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

WE want you
to send for

our new Catalogue
of Signs which
shows how to
make your Store
and Windows
attractive.

Watch Signs,
$5.00 to $85.00.

WRITE US TODAY

GROUT'S EXCELSIOR SIGN CO.
Establlshad 35 Year, 14 N. Dearborn St., CHICAGO

This cut shows front and side view of our Globe
Canteen Signs. They are new and attractive.

CATALOGUE FREE.

52SESES-2.5-'c_525-2_525E5252.5-252525a525252.575?-5-2a-T31

KREMENTZ
Collar Button Sets

Put up in attractive gift boxes.
Just the thing for your Holiday
Trade.

For Christmas Gifts
Euchre or Bridge Prizes

They would be appreciated by
any man. These sets sold like
wildfire last year.

They Will Sell Better This Year

Because the continuous adver-
tising of Krementz Collar
Buttons in popular periodicals
has created a constantly increas-
ing demand for them.

Made in One Piece

They cannot break from use.
The Rolled Gold Plate Buttons
are not only finished with the
nicety made possible only by
expensive automatic machinery;
but they contain more gold than
any other plated collar button
on the market.
Four 14 K. Rolled Gold Plate
Buttons, for front and back of
neck and sleeves, in an attrac-
tive, ribbon-tied box, that

RETAILS FOR ONE DOLLAR
Get your order in early and reap your share of the profit that will
come to the wide-awake dealers. Write for Booklet, The Story
of a Collar Button," and list of jobbers handling Krementz Buttons
in your territory.

KREMENTZ & CO.
NEWARK, N. . J New York, 286-288 Fifth Ave.

San Francisco, 722 Shreve Bldg.

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for United States and Canada

252.52525 a52....5252_525252..SES aso_s2_52.52.ssa
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Every Good Housekeeper
takes particular pleasure in planning and serving the Thanks–
giving dinner. The turkey must be done to a turn, crisp and
appetizing, so good that everyone at the table will wantmore.

And everything must be in good form and good taste—the
linen, thechina and the arrangement of silver daintyand correct.

Righttable silver's very important at this festive occasion. Is
yours complete and appropriate ? Do you need a carving set?
liave you sufficient spoons, forks, knives or serving pieces?

Leading dealers everywhere sell

kg ROGERS BROS.@
"Silber Plate that Wears"

the highest grade of plate made, famous for over 60 years, and
every piece guaranteed by the largest makers in the world.
Whether a complete set of silverware or only one or two

pieces are needed they are easily secured.

Our handsomely illustrated catalogue " ," sent free, will
prove wonderfully helpful in selecting. It illustrates all the
Popular patterns.

•
MERIDEN BRITANNIA CO., Meriden, Conn.

(International Silver Co., Successor)
Nave YORK CIIICACK) SAN FRANCISCO HAM.11/rON, CANADA

SiNaror\ Pe:At e rrx.

Here's Real Co-operation for 1847 Rogers Bros. Dealers
This is one of our series of strong, full-page advertisements running in the SATURDAY EVENING POST. It will appear
in the issue of November 18th. This announcement (together with our advertisements in nearly five hundred other publications)
is going to sell a large extra quantity of 1847 ROGERS BROS. silverware for the dealer. As a trade stimulator it will be a winner.
The current issue of the Silver Standard contains a reproduction of this and other advertisements, several in colors, and a list of

Prizes for the Best Thanksgiving Window Trims and Advertisements
prepared by dealers. These prizes are liberal and worthy of your best efforts. The names of the winners will be published in
the Silver Standard. All dealers handling 1847 ROGERS BROS. silverware should watch for this announcement.
This issue of the Silver Standard is of extraordinary value to the dealer. If you do not receive a copy, write for one now.

MERIDEN BRITANNIA COMPANY, Meriden, Conn.
(International Silver Co., Successor)
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Twenty-three New Members in
National Jewelers' Board of Trade

Tota 1 Number is Now 796—United States

District-attorney Wise to Speak at First

Noonday Luncheon, to Be Held November 14

New York, October 27.—At a recent meeting of

the board of directors the following concerns

were admitted to membership:

New Members Enrolled

The Alberts, Buob & Van Ness Co., Newark, N. J.
Benedict & Warner, New York, N. Y.
Jacob Blatt, New York, N. Y.
Max Bolotin, New York, N. Y.
Bunde & Upineyer, New York, N. Y.
Max Carlton, Chicago, Ill.
Climax Mesh Bag Co., Newark, N. J.
D. Gruen, Sons 8z Co., Cincinnati, Ohio
Heyman & Kramer, New York, N. Y.
A. R. Katz & Leudan Company, New York, N. Y.
Korshak & Co., Chicago, Ill.
Eberhard Lechler, Chicago, Ill.
Ludwigs, Inc., New York, N. Y.
Herman A. Moench, Chicago, Ill.
Neumetz & Co., New York, N. Y.
Adolph Rosenberg, Newark, N. J.
The Scribner & Loehr Company, Cleveland, Ohio
A. F. Smith Company, Inc., Omaha, Neb.
Frank B. Tinker, Chicago, Ill.
United States Mercantile Company, Inc., Chicago, Ill.
Joseph Wallman, New York, N. Y.
Henry Zwejer, New York, N. Y.
Incasso Bank, Amsterdam, Holland (Associate)

This makes a total membership of 796. The

board appreciates the valuable assistance which

the members have given in making this magnifi-

cent showing, and it is hoped that by the first of

the year we may reach a membership of li,000.

The good and welfare committee has ad-

dressed a letter to local manufacturers directing

their attention to five scholarships offered the
National Jewelers' Board of Trade by Pratt's In-
stitute, of Brooklyn. The committee is anxious
that these scholarships be filled, believing them to
be of great benefit to the manufacturing jewelers.
Details and applications for scholarship may be
obtained by addressing a communication to E. N.
Stone, secretary, 15 Maiden lane.

Popular Noonday Luncheons

The subcommittee on monthly noonday lunch-
eons has perfect arrangements for the first
monthly luncheon, to be held at Kalil's restau-
rant, 18 Park place, Tuesday afternoon, Novem-
ber 14, at 12.30 o'clock. It is with pleasure that
the committee announces that it has secured an
acceptance to speak upon this occasion from
Henry A. Wise, United States district attorney,
who has chosen as his subject "Smuggling and
Undervaluation."
These luncheons, given under the auspices of

the National Jewelers' Board of Trade, are for
the jewelry and kindred trades, and all merchants
engaging in these lines, whether merchants of the
board or not, will be welcomed.

Tickets will be $1 each and all reservations will
be made in the order in which applications, to-
gether with tickets, are received. In order that
proper accommodations may be obtained it is
necessary to know at the earliest possible date
the number of seats which will be required, for
in view of the numerical strength of the board
and the fact that all jewelry merchants and those
engaged in the kindred trades are invited to at-
tend, together with the importance of the topic
to be discussed, there will be a large attendance.

Large Attendance Expected

Prompt action upon the part of those desiring
to secure reservations will greatly aid in properly
providing for the large numbers who will desire
to avail themselves of hearing so prominent a
speaker upon such a vital subject.

E. L. Spencer Now President

New England
Silversmiths'
Meeting and

Manufacturing Jewelers and

Association Holds Annual

Elects New Officers—Reports

Show Much Progress

Providence, October 30.—The annual meeting
of the New England Manufacturing Jewelers and
Silversmiths' Association was held at the Masonic
Temple, Saturday evening, October 28. The ses-
sion, which was a corporation one, was closed to
all but the active members of the association, and
was preceded by a dinner at 6.30 o'clock. Fol-
lowing the dinner President George H. Holmes
called the members to order in opening the busi-
ness session, and the reports of the president, the
secretary, the treasurer and the chairman of the
advisory council were presented and approved,
the reports showing that the association has made
much progress along the lines established for
work in the past year.
The nominating committee—Col. Harry Cutler,

William A. Copeland, Henry G. Thresher, John
M. Buffinton, k rank T. Pearce, Harold E. Sweet
and Charles T. Payne—presented its report upon
nominations for officers for the year to come and
the following were unanimously elected: Presi-
dent, Everett L. Spencer, Providence ; vice-presi-
dents, Theodore W. Foster, Providence; E. L.
Gowen, Attleboro ; Walter B. Ballou, North
Attleboro ; treasurer, William T. Chase, Provi-
dence ; secretary, William H. Bell, North Attie-
oro; board of directors, William P. Chapin,
Frank B. Reynolds, Harry M. Mays, Arthur 0.
Ostby, Edward B. Hough, Alfred E. Potter,
Frederick A. Ballou and Harry Walcott, Provi-
dence; Harold E. Sweet, Ralph G. Thompson and
Samuel H. Einstein, Attleoro.
In assuming the chair the new president spoke

briefly in appreciation of the honor accorded him
and announced the appointment of Ralph S.
Hamilton and George H. Cahoone as an auditing
committee.

Albany Jewelers Active in
Auctioneer Bill Movement

Albany, N. Y., October 27.—As an outcome of
the activity of the local retail jewelers' association
a bill has been introduced into the common coun-
cil whereby it is a misdemeanor for retail dealers
in jewelry and bric-a-brac to operate in this city
without a license. The fee of fifty dollars a
week is stipulated in the bill. This bill has been
introduced for the purpose of regulating and pre-
venting, if possible, night auction sales of jewelry.
It is made an amendment to the law relating to
licensed auctioneers. The new section provides
that no persons except those actually engaged in
the city as public auctioneers shall conduct auc-
tion sales of any goods without the payment of
fifty dollars a week for license.

Two Los Angeles Retail
Jewelry Firms Consolidate

Los Angeles, October 25.—Brock & Feagans
and the Whitley Jewelry Company, both of this
city, announce their consolidation into one greater
institution to be known as Brock & Co.
This consolidation of the two leading jewelry

houses will give to Los Angeles an establishment
that in its comprehensiveness and character will
stand prominent among the great jewelry con-
cerns of America.
The new institution will have its home in the

Brock & Co. building, 437-439-441 Broadway, now
occupied by Brock & Feagans. The business will
be under the direction of G. A. Brock, president;
Jacob Jepsen, first viceisresident ; Clem S. Glass,
second vice-president; C. T. Dunsmoor, secretary.
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Jury Brings in Sealed Verdict
of Guilty Against Goldbergs

Two Jewelry Robbers Who Were Chased

24,000 Miles Before Being Caught Come to

Trial Judge Reserves Sentence Pending

Action for Appeal by Defendants' Counsel

Boston, October 27.—Joseph and Jacob Gold-
berg, two of the most notorious jewelry robbers
in this country, or in any other, to whom have
been credited three of the biggest robberies of
jewelry stores of the age, one each in Phila-
delphia, New Haven, Conn., and Boston, Mass.,
were recently tried and found guilty of breaking
into the store of Samuel E. Ullian, 1103 Wash-
ington street, this city. This break was made in
February, two, and goods valued at $15,000 were
taken. Harris Rothstein, who was apprehended
at the same time as the others, pleaded guilty at
the beginning of the trial and testified against his
pals. He will also be sentenced later. Counsel
for the defendants gave notice that he would ask
for a new trial and Judge Ratigan deferred sen-
tence in order that counsel may have tithe to file
his pleadings.

Large Crowd at Trial

A great crowd gathered in the courtroom dur-
ing the trial and were present when the jury
entered with a sealed verdict. It had been out a
little over five hours. In accordance with the
instructions from the judge that if the jury found
the defendants guilty on the principal charge
—breaking and entering—they need not consider
the minor counts the jury declared the Gold-
bergs not guilty on each of these counts.
Bringing these men to trial has been the out-

come of a world hunt which has carried the most
skilled detectives more than 24,000 miles. The
Goldbergs were finally located in Austria and
Rothstein in Russia.
Jacob Goldberg, alias "Istky"; Joseph Gold-

berg, alias "Joe the Red"; Harris Rothstein and
Stanislaus R. Krauswicke were indicted by the
grand jury. Rothstein was trailed to Dvinsk,
near St. Petersburg, where he was arrested. The
Goldbergs were found in Austrian prisons. The
fugitives were traced from the time they jumped
their bail in New York until they were driven
from London for participating in riots there.
The chase and round-up of the men is called one
of the biggest jobs in recent police history.
At the time of the robbery fuses were found

in the Ullian store fitted to place into the end of
a bomb and be set off with an electric battery.
Recently one of these fuses preserved as an
exhibit in evidence exploded in the police signal
service station room at 37 Pemberton square,
severely injuring Police Inspector Michael Mor-
rissey and Edwin P. Cochran, of the police signal
service department. Both men were taken to the
relief station.

Were to Test the Fuses

Inspector Morrissey, who took part in the
3,000-mile chase to Russia to apprehend Harris
Rothstein, took the can of fuses to the signal
department room to have them tested. They had
taken one of the fuses out of the box and In-
spector Morrissey had it in his right hand when
one end of it came in contact with an electric
battery. Before he could drop it there was a
sputter and the thing exploded.

It was thought that the trial of the Goldberg
brothers and Rothstein might be delayed by the
accident, as Inspector Morrissey was one of the
principal witnesses in the case. However, he was
able to appear.
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Attleboro Jewelry Workers
Visit New England Exposition

Nearly One Thousand Take Advantage of
Special Railroad Fares and Free Admission
Tickets—Exposition Paper Lauds Attleboros

Attleboro, October 27.—Nearly t,000 jewelry
operatives of the Attleboros took advantage of
the special railroad fares and free admission
tickets and attended Attleboro day at the New
England exposition in Boston, held under the
auspices of the Boston Chamber of Commerce.
The trip was arranged by the Attleboro jewelers,
who desired to give their employees an oppor-
tunity to see the sights of the exposition. Many
jewelry operatives from Providence and Mans-
field also attended.
Every manufacturer in Attleboro entered

heartily into the plan of giving employees free
admission tickets and they went to the trouble
of making a special rate of fare on the railroad
between Attleboro and Boston. Saturday, Oc-
tober 14, special trains took the jewelers to the
Hub city and they spent the afternoon and
evening at the exposition hall.

Firms That Distributed Tickets
The Attleboro firms that distributed free tickets

to their employees were R. F. Simmons Company.
D. F. Briggs Company, F. H. Sadler, S. 0. Bigney
& Ca, Attleboro Chain Company, Attleboro
Manufacturing Company, Bristol Manufacturing
Company, McRae & Keeler, Allison Manufactur-
ing Company, Mason, Howard Company, Smith
& Crosby, R. B. McDonald Company, Austin,
Stone Company, W. H. Saart Company, C. A.
Marsh Company, Fontneau & Cook Company,
W. E. Richards Company. Frank Mossberg Com-
pany, E. Makepeace Company, Bates & Bacon,
and others.
One of the most interesting features to the

jewelers was the jewelry exhibit from their
home town, and all carefully inspected the fine
array of chains, lockets, buttons and many other
articles. It was an opportunity not often afforded
the workers, as they do not have chances to see
the lines made in other factories than their own.

Employee Robs Indianapolis Jeweler
Indianapolis, Ind., October 27.—The jewelry

store of the Eppert Jewelry Company, 47 South
Illinois street, was entered Sunday, October 8,
and the safe combination "worked." When David
A. Hokin, manager, entered the store Sunday
afternoon he found the safe open and $656 in
cash, four diamond rings, a locket and a diamond
watch missing. A watch which Joseph Jaffe, an
employee of the store, was accustomed to wear,
was lying in the safe in place of a valuable watch
set with diamonds, rubies and sapphires. A war-
rant for the arrest of Jaffe was sworn out by
Mr. Hokin and his brothers-in-law, Harry and
Arthur Valenitz, to whom $600 of the money be-
longed.
The Valenitz brothers went to the store late

Saturday night to deposit the $600 with Hokin.
Jaffe was in the store at the time, saw Hokin
count the money and place it in the safe. Shortly
after the entire party went to a nearby restaurant
for lunch. No sooner were they inside than Jaffe
asked to be excused as he had an important en-
gagement. The police are now sure that the en-
gagement was a hurried visit to the jewelry store.Mr. Hokin had trusted Jaffe with the keys tothe store and had told him the combination of the
safe. Jaffe was accustomed to open the store
every morning. The safe is believed to have been
robbed hurriedly, as $roo. in one of the drawerswas overloked. Jaffe's home is in New York,and he is said to have been ill for some time. A
visit to the Hotel Edwards, where Jaffe was liv-ing, failed to furnish any clew to his where-abouts, as the hotel people had seen nothing ofhim since i o'clock Sunday morning.

KEYSTON E November 1, 191

Henry K. Dyer Dead

Former President of the Dennison Manufactur-
ing Company Succumbs to Heart Disease.
Well Known Throughout the Jewelry Trade
New York, October 28.—Henry Knight Dyer,who at one time was president of the Dennison

Manufacturing Company, of this city, and hadbeen connected with it for many years, died re-cently of heart disease at his home in Brooklynat the age of sixty-four years. Mr. Dyer, whowas very well known in the jewelry trade, wasborn in this city December 14, 1847. After grad-uating from the public schools in Brooklyn hestarted to work for the Dennison Manufacturing
Company at 17 Maiden lane. From office boy hearose to various positions of responsibility until1892, when he was made president. In 1904 he
retired from business. During his late years hetraveled considerably. He was associated with
many firms and business enterprises in Brooklynand was greatly interested in the village of
Woodsholm, Mass., where he had a summer
home. He is survived by a widow and daughter.

Washington and Baltimore
Jewelers Meet at Oyster Roast

Washington, D. C., October 27.—The RetailJewelers' Association of the District of Columbiaheld its annual outing recently, at which many
Baltimore jewelers were entertained. Owing to aheavy rain many of the sports were abandoned.The Batlimoreans came over early in themorning and spent the intervening hours in sight-seeing and visiting friends. They joined the localjewelers and their families at Georgetown, D. C.,and made the trip to Great Falls, Va.
Upon their arrival at Great Falls they werejoined by Milton Kohler, of Hagerstown, presi-dent of the Watch Inspectors' Association.
Plans had previously been made for an oysterroast and the fire was already going and some ofthe oysters steaming on the large iron plate.
After things were fairly under way PresidentA. 0. Hutterly delivered a few words of welcomeand reviewed briefly the work of the year.
After the dinner the meeting was continued inthe cottage which stands on the reservation, vari-ous matters being discussed until the ladies calleda halt and invited "Tommy" Sanford to sing asong. He very "bashfully" declined, but con-sented to speak a piece. As usual he made a hit.M. H. Fearnow and J. R. Fearnow followed witha couple of good ones and J. J. Bartholomee didhis share to keep things moving. Salvator Desio,of Washington, and Tommy Sanford, of Balti-more, enacted a mirthful comedy, the subject ofwhich was something which had to do with "why

men left home."

New High-grade American Watch
A notable event in the history of watch manu-facture in America is the announcement by theE. Howard Watch Works of a new watch whichwill retail at $350. The watch is named the"Edward Howard" in honor of the founder ofthe American watch industry, whose most

sanguine hopes and labors doubtless find fullfruition in this exclusive timepiece. The makershave issued to the trade a folder announc-ing this latest achievement of American skill, andthe description will be read with much interest
not by the jewelers only but by all interested in
precision in timekeeping.

Aroostook County, Maine,
Retail Jewelers Meet

The fall meeting of the Aroostook (Maine) Jew-elers' Association was held at Caribou, Maine,on October 4, 191 r, with a large attendance. Col.J. L. Shepherd, of the Keystone Watch CaseCompany, being present the afternoon was givenover to him, and his address proved a very pleas-ant and profitable one to each and every member.This association is a live one and takes consider-able pride in the fact that it is the first in thestate.

Many New Members Admitted
to Jewelers' Security Alliance

The regular monthly meeting of the executive
committee of the Jewelers' Security Alliance was
held on Friday, October 13, the following mem-
bers being present : Chairman Butts, President
Sloan, Vice-Presidents Bowden and Champenois,
Treasurer Karsch, Secretary Noyes and Messrs.
Abbott, Alford, Brown and Wormser.
The following new members were admitted:

E. V. Allison, Pontiac, Mich.
Church Brothers, Minneapolis, Minn.
C. T. J. Delaporte, Moline, Ill.
C. L. Godley, Flemington, N. J.
J. C. McKelvey, Bellaire Ohio
F'red W. Green Elwood, 'Ind.
Guaranty, Jewelry Company, Minneapolis, Minn.
I. M. Liberman, Auburn, N. Y.
G. V. Turgeon & Co. Lewiston, Maine
Newton Ripper, Webster City Iowa
Harry Goldberg, Cleveland, 

City,

Alphonse Judis Company, San Francisco, Cal.
J. C Koempel, Galena, Ill.
Marks & Rotbart, Cleveland, Ohio
Rose Jewelry Company, Cleveland, Ohio
Rosenthal & Co. Terre Haute, Ind.
F. L. Vogeli, Jackson, Cal.
J. Fred Zeller, Lewisburg, Pa.
Frank L. Bean, Farmington, N. H.
Harried & Von Mour, Davenport, Iowa
Isidor Kleiman, Gary, Ind.
J. J. Schuster, Cleveland, Ohio
Abbott & Kendrick, Enid, Okla.
Monroe Ewing, Ridge Farm, 111.
Emil Gustafson, Minneapolis, Minn.
W. H. Oppold, Sterling, 111.
W. C. Smith, Haverhill, Mass.
Queen City Ring Manufacturing Company, Buf-falo, N. Y.
Brown jewelry Company, Inc., Newburyport, Mass
"Frederics," New York City
F. E Morgan, Richland, Ga.
S. Silverman, Marlin, Texas
'Smith & Sons, Easton, Pa.
Arthur B. Coover, Chillicothe, Ohio
Everett & Co., South Bethlehem, Pa.
B. fu C. Mazza, New York City
L. M. Nelson, Minneapolis, Minn.
Northwestern Jewelry and Manufacturing Company,Billings, Mont.
Joseph Reininger, Easton, Pa.
Wegner Jewelry Company, Spokane, Wash.
Wyatt Jewelry Company Rome, Ga.
B. H. Ballard, Minneapolis, Minn.
Harris N. Brown Company, Washington, D. C.
D. Kamerman, Everett Wash.
J. B. Schaefer Se'Co., Sandusky, Ohio
T. S. Biggs, Terre Haute, Ind.
liunke & Fish, Albany, N. Y.
Reed-Myers Company, Pittsburgh, Pa.
Schmedtie Brothers Company, Washington, D. C.
Wetzel Brothers, Sycamore, Ill.
S. W. Searls, Springfield, Mass.
H. Petrosky, Philadelphia, Pa.
Miller & Staudt, Columbus, Ohio
Nutting & Jones, Olwein, Iowa
Becker & Heckman, Chicago, Ill.

Alden Webb, Oldest
Business Man in Beverly, Dies

Alden Webb, who enjoyed the distinction of
being the oldest active business man in Beverly,
Mass., died recently at his late residence, on Cabot
street, at the age of seventy-three. Mr. Webb
had been in poor health for some time prior to his
death, but his family and friends entertained hopes
for his recovery.
Deceased was born in Danvers, Mass., and re-

ceived his early training in the Beverly schools.
His connection with the jewelry trade began at the
age of eighteen. He was subsequently employed
by the Waltham Watch Factory and later had
charge of the Lancaster Watch Company, Lan-
caster, Pa.
Being of an ambitious and industrious tempera-

ment he launched into business for himself, open-
ing a jewelry store in Beverly, and for thirty-one
years, until the time of his death, conducted a suc-
cessful and enterprisirg business in the Masonic
block. He is survived by a widow, two daughters
and a son.

Frederick J. Schroegel Dead
Buffalo, October 27.—Frederick J. Schroegel,

for many years one of Buffalo's leading jewelers,
died on October 15 at hs home in East Utica
street as the result of a five weeks' illness with
diabetes.
Mr. Schroegel was born in Buffalo forty-six

years ago and received his education in the
public schools. He is survived by his wife, who
was formerly Miss Emma Peters.
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Silver Mesh Bags Dutiable
at Eighty-five Per Cent

United States Board of General Appraisers

Sustain Decision of Collector in the Case

of R. H. Macy & Co., Who Asked for Rate

of 45 Per Cent

After a determined fight by importers to secure

lower duty on women's mesh bags composed en-

tirely of silver the board of United States gen-

eral appraisers recently upheld Collector

Loeb's assessment of an 85 per cent duty.

R. H. Macy & Co. figure as the actual

protestants in the test case, but the entire

trade, both domestic and foreign, is deeply
interested in the issue, as the difference in

the duty assessed by the government and

that claimed by the importers is 40 per cent.

The merchandise in question consists of

handbags, finished and unfinished, made in

chief value of metal mesh, composed of

sterling silver and valued at over $2 per

dozen pieces. The collector assessed the

goods at a rate equivalent to 85 per cent

ad valorem under paragraph 448 for "fin-

ished or unfinished bags, purses and other

articles, or parts thereof, made in chief

value of metal mesh, composed of silver,

valued at $2 per dozen pieces." The im-

porters asked for a rate of 45 per cent as

"articles or wares not specially provided

for, composed wholly or in part of silver."

Counsel for the importers argued before

the board that the merchandise is not covered

by paragraph 448 as assessed by the collector be-

cause it is composed entirely of silver, and that

the provisions for mesh bags and their parts in

that paragraph include only such bags or parts

as are in chief value of silver. The further con-

tention was made that the intent of congress is

plainly indicated, including in that part of the

paragraph in question only such bags, purses and

other articles or parts thereof which are made

of metal mesh composed of two or more ma-

terials, of which silver represents the component

of chief value.
In overruling the pro-

tests Judge Sharretts
states that the attorneys
are under a misappre-
hension regarding the
scope 

says:
paragraph 448.H 

"The words 'made in
chief value of metal
mesh' apply to 'bags,
purses and other arti-
cles,' while the words
'composed of silver,'
etc., apply to the mesh
and not to the completed
articles. Mesh bags and
purses are made by at-
taching the mesh to a
solid frame, and to
bring these articles
within the terms ot the
paragraph the mesh must
be of more value than
the other parts of the
articles. A mesh bag or
purse composed of a
gold frame or a silver
frame set with precious
stones, or any frame of
more value than the
mesh, would not fall for
duty under paragraph
448." The importers will
carry the case up to the
court of customs appeals.
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Morris Eisenstadt Flies
with Brookins at St. Louis

First Jewelry Jobber and Manufacturer to Make

Trip—Enjoyed Flight Over Missouri River

and Hopes to Go Again

Chicago, October 27.—The first jewelry jobber

and manufacturer in this country to muster the

necessary courage to leave Mother Earth via the

aeroplane route and soar in midair 600 feet
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or forced it is there. No photo of the finish was
taken, so we are unable to state whether or not
there was a more radiant smile of thankfulness
on his genial countenance when he came back to
earth.
Six hundred feet in the air and over the Mis-

souri river and back again, all in fifteen minutes,
is his record. Mr. Eisenstadt says he enjoyed
the experience hugely and that he expects to
repeat it the first time another opportunity pre-
sents itself.
He made the trip unbeknown to any of his

ftiends or associates. They received their first
information of his exploit in the morning papers

of the day after. His associates and em-
ployees did not take so kindly to his dis-
regard of gravity's laws. Some of them
took occasion to give him some good
"fatherly" advice, not so much because they
didn't admire his nerve but more in the
spirit of the father who told little Willie
after he was rescued from drowning that
"if he ever went near the mill pond again
he would take him in hand."

Morris Eisenstadt, President of the Eisenstadt Manu-
facturing Company, as He Looked When Starting

on His Flight in Brookins' Aeroplane

above terra firma is Morris Eisenstadt, president

of the Eisenstadt Manufacturing Company, of St.

Louis. We herewith show two illustrations of

his flight with Walter Brookins in his biplane.

The flight took place recently in St. Louis. Mr.
Eisenstadt has many friends in every branch of

the jewelry business throughout the entire coun-

try who may for a moment question his daring
exploit, but they must accept our assurance that

the flight was "on the square." The photo of the

start was taken a few seconds before the pro-
pellers were set in motion. Whether or not the

smile and the unconcerned countenance is natural

North Attleboro Evening
Schools Have Jewelry Course
Attleboro, Mass., October 27.—A new

departure instituted this month by the
North Attleboro school authorities is very
pleasing to the jewelers of that town and
will incidentally develop many good jew-
elry workers. It is a thorough course of
jewelry design started in connection with the
free evening schools provided by the town.
Percy Ball, designer for F. M. Whiting

Company, has been secured as. the head
instructor for designing and the more ad-
vanced work. Associated with him will
be Herbert Thomas Kenyon, who has had

charge of the courses in modeling and designing
in the Independent Industrial School. Mr.
Kenyon served an apprenticeship of several years
in a Providence jewelry shop, is a graduate of
the Rhode Island School of Design, and studied
two years at the Massachusetts Normal Art
School.
The designing and practical work of jewelry

making is to be gone into. There will be instruc-
tion in shop chemistry, and it is intended to make
this work as thorough as possible. There will be
laboratory experiments with all kinds of metals
and other work to acquaint the student with the

technical and practical
ends of the business.
Another big feature of

the work will be visits
to factories where the
actual opeartions can be
studied. A system of
credits will be installed
so that when a student
finishes certain pre-
scribed work he will re-
ceive a diploma. It is
expected that the work
will be comprehensive
enough to assure the
student a good position
in a factory on present-
ing this diploma.
Last year there was a

small beginning made
toward this work and it
proved so successfu
that the authorities de-
cided to go into it
more fully. They have
equipped this depart-
ment of the evening
schools to such an ex-
tent that it has already
attracted a large number
of students.
No effort has been

spared to make this
work worth while, both
to those who take it up
and to the manufactur-
ers.Sailing Over the Hangars at • Dizzy Height. 

Brookins' Aeroplane, in Which Morris

Eisenstadt Made the Flight, Is the One on the Left



The Old Jeweler is the Waltham Missionary at
large. To the public he represents the practical watchmaking
experience behind the Waltham watch. To the retail jeweler,
the fraternal spirit of the Waltham organization — the
Waltham co-operative ideal of working through the jeweler.

WALTHAM
WATCH

Waltham consistently refuses to deal with mail order houses and is bringingsuits whenever necessary to maintain price standards which allow jewelers a legitimate living
profit. Co-operation was the business ideal of Waltham founders, and next to making thebest watches in the world, is the most energetic principal of Waltham organization today.Eighteen million Waltham watches are in use throughout the world. Have you the Waltham
slogan in your store :— „ .

It
„ 
s Tune You Owned a Walt/tam.”

WALTHAM WATCH COMPANY,
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Newark, N. J., a Jewelry Manufacturing Center

Has Been Called the Birmingham of America—Local Industry More Than a
Century Old—Comparison of Trade Now and a Year Ago Shows Remark-
able Improvement

Newark, the largest city of New Jersey,
has been named quite aptly the Birming-
ham of America, being to a larger extent
than probably any other city a community
of manufactures. While Newark can boast
of a large assortment of industries its fame
rests chiefly on the manufacture of high-
grade gold jewelry. Statistics show that
Newark turns out a very large proportion
of the fine jewelry made in America and

smith. Some of the largest factories are
devoted to both. The people of this coun-
try have but a slight idea of the quantity of
silverware made here. The most magnifi-
cent services and cups awarded in inter-
national events and in state occasions are
made here. It was in Newark, by the way,
that the silver service was made which the
emperor of Germany presented to the
Atlantic, the winning yacht in the inter-
national race. This created some unfavor-
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expended. So careful and thorough was
the building and so firmly was the founda-
tion to be that the Jersey municipality need
fear no rival in the jewelry field. The
manufacturers who first started their shops
along the Passaic were among the pioneers
in the art preservative of civilization in
this country. The fact that the business
has flourished here is ample proof that they
excelled all competitors. Now the magni-
tude of the operations is immense. The
wages paid yearly amount to $2,000,000 in
the allied trades. The first jewelry factory
in Newark was started in 1805, in which
employment was given to some half dozen
hands. When it is considered that the city
hewed to "the best" line, eschewing all imi-
tation ware, the progress made is remark-
able. The growth since 1860 shown in the
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Broad and Market Streets, Newark, N. J., the Business Center of a Busy City

the aggregate production is increasing at a
rapid rate each year.
Only the best material is used in New-

ark's output of adornment, the greater por-
tion of the articles being of 14, 16 and 18
karat gold. Every kind of stone is used in
ringmaking. The total production annually
is now $10,000,000. The invested capital
in the jewelry shops is $10,000,000. Over
4,000 skilled mechanics are employed in the
trade. This does not include those em-
ployed in the smelting, refinery and allied
work.
Almost everything in this splendid

branch of industry is made there; badges
of all kinds, among them pieces of rare
beauty and exquisite workmanship for
societies ; belts, rings, chatelaines, brace-
lets, lockets and chains, enameled work,
collar buttons, shirt studs and watch cases.
In fact there is scarcely an article that can
be mentioned which the deft fingers and
trained sense of Newark's workmen do not
shape.

Allied with the jewelry trade is the silver-

able criticism in Germany, which the
emperor met by telling a delegation from
the silversmith guild of his country this,
"When Germany turns out as fine goods we
will patronize her workshops."
That service was credited to Newark's

neighbor, New York City. The concern
which had the contract has its principal
store and office in New York. So have a
hundred like concerns the work for which
is done in Newark. This is why Newark
has lost much fame that rightly belonged to
her. But nowadays the industrial city
makes its claim for recognition. James M.
Reilly, secretary of the city board of trade,
has started a publicity campaign that will
do much to detract from the renown New
York wins through Newark-made goods.
Maiden lane is supplied with its bulk of
goods from 150 shops in Newark. There
would not be much left of Maiden lane if
Newark was cut out. An effort is being
made to have "Newark" stamped on articles
made in the city instead of "New York."

Local Industry Over a Century Old

Over a century ago the city began to
build up its immense jewelry industry. The
result has been worth the time and energy

following table explains how Newark has
marched to leadership:

JEWELRY
Year

No. of Total Amt. No. of
Manuf'rs Invested Employ's

Wages
Earned

Total
Production

208 $10,500,622 4,080 $2,500,460 $10,080,640
1900 98 5,512,552 3,254 1,950,952 7,362,247
1890 70 3,949,385 1,967 1,393,505 4,631,500
188o 65 2,517,899 2,163 1,087,446 4,002,677
1870 32 1,564,900 5,182 770,955 2,882,820
1860 20 785,600 8o8 369,528 1,525,000

Blocks of streets are conspicuous by the
number of jewelry-shop signs. One can
stand at Mulberry and Kinney streets, for
instance, and count a score of famous shops,
including Krementz, where one device, the
single-piece collar button machine, is valued
at a million dollars. The Kretnentz con-
cern, while specializing the single-piece
button, does not confine its activities to this
one line. The firm makes all kinds of high-
class jewelry and of a superiority equal to
the single-piece button which won renown
for Krementz and Newark.

Larter & Sons, manufacturers of the
famous Larter studs and vest buttons, have
one of the most modern jewelry factories
in the business. It is equipped with all up-
to-date conveniences and machinery of the

(Continued on page 2119)



DIAMONDS
111, Many things go to determine the value of
diamonds viz : color, cutting, freedom from flaws,
general brilliancy and representation—chiefly the
latter. Oftentimes diamonds are bought because
of their representation. Oftentimes they are not
what the purchaser supposes them to be.

41, For years we have been striving to obtain and
maintain the confidence of our customers and have
succeeded largely, because we never misrepresent
our goods.

41 Just now we have stones, most of them perfect,
from 31 to 2 carats, of Blue Wesselton color,
American cutting. We are selling them below
their present market value.

Send for a memorandum package now
while you have time to make careful selec-
tion before the rush of the holiday season.

You will find our goods exactly as represented

CROSS & BEGUELIN
23 MAIDEN LANE .*. NEW YORK

.,1•.,1,11e,g17

MEMORANDUM PACKAGE SENT UPON REQUEST

"The Model Ring"
IT WILL INCREASE YOUR SALES AS IT DOES THE SIZE OF THE DIAMOND

Protects edge
from chipping

Show this mounting to your
customers and they will
have no other.
It not only apparently en-
larges the diamond but
greatly enhances its beauty.
Send for an attractive dis-
play card in colors.

It secures the stone in such
a fashion that it not only
protects the edges, but pre-
vents the stone from fall-
ing out.
It means more sales for
you.

ENLARGES THE DIAMOND
The Result Furnishes an Agreeable Surprise

Jos. H. Meyer Bros., "The Sketch-Book House," 59 Nassau Street, Cor. Maiden Lane
NEW YORK
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Newark, N. J., a Jewelry
Manufacturing Center

(Continued from page 2117)

most improved kind. These advantages,
together with their advanced methods of
manufacturing, enable this concern to pro-
duce a line of high-grade jewelry at very
moderate prices.
A marked improvement is now observ-

able in the trade as compared with a year
ago. Shops are working full time and on
all sides there is rejoicing
over the increase in holiday
orders.

Besides the button machine
referred to it can be said that
most of the patented machin-
ery and other appliances used
in this trade were invented
by Newark mechanics, bring-
ing fame and fortune to their
owners. New labor-saving
machinery has revolutionized
the manufacture of rings,
which is specialized here.
The gold to be used in mak-
ing the rings is first rolled
into blanks of proper thick-
ness ; these blanks are cut into
the required size and stamped
in powerful presses and the
claws for holding the jewels
are cut out by saws especially
made for the purpose.
. At the first stage the ring
is flat and is molded into form
and soldered by hand, after
which it is polished and the
stones inserted. The finest
goods are still hand-made
throughout, but the advan-
tage is small and very few
can tell the difference be-
tween the two kinds of
workmanship. The regular
lines of jewelry, such as
brooches, lockets, etc., are
made in presses especially
designed for these particular
atricles and are finished
by hand. Many of the
brooches made are genuine
works of art and decorated to
a high degree. The designs
are numerous, the modeling
of superior character ; some
are hand-painted. In lockets
and chains this city is also a leader. Some
of the fraternal badges made are sold for
hundreds of dollars each. They are of
rarest beauty.
For the solid silverware the silversmiths

buy the silver in bars, which are melted
down and rolled into the required thick-
ness. Small pieces are stuck up with dies.
Some flatware is spun, but the more elab-
orate designs are hammered out by hand.
Large quantities of this ware are shipped
to Mexico, South America, Australia,
Canada and continental Europe. A latge
proportion of the export is in toilet articles
and novelties.

In connection with the jewelry business
is carried on the lapidary industry. The
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great jewelry center affords excellent foot-
ing for the lapidary. His market is at
hand and his trade which has struck root is
bound to grow and thrive. The cost of all
precious stones has steadily increased and
has benefited the wealthy and long-estab-
lished houses in Newark which carry heavy
stocks.

In the retail-trade business the city is also
prospering. The establishment of manu-
facturing houses was followed by the open-
ing of stores. One of these houses was in
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ing value, but this value is slight unless the
trade-mark is accompanied by advertising
matter which explains what the latter stands
for. A trade-mark should be adopted only
after much thought and study, as it is some-
thing which must stand for all time. It
might be too much to say that in no cir-
cumstances should a trade-mark be
changed, but the changing of a trade-mark
is likely to be a serious blow to any manu-
facturer.
One occasionally hears some one who

does more talking than think-
ing object to some of the
ancient trade-marks on ac-

Typical Holiday Crowd on One of the Busiest of Newark's Thoroughfares

business before the war, and its long career
of trade has acquired a high and favorable
name.
These facts speak for themselves and for

Newark. Her growth is natural and vig-
orous, her possibilities boundless and her
destiny magnificent.

The Value of Trade-marks
in Advertising

A trade-mark has an advertising value
which it would be hard to overestimate,
says the Mail Order Journal. Sometimes
it is used as an ad all by itself, which is a
mistake. The mark may possess advertis-

count of their crudity and
inartistic appearance judged
by present standards, but the
obvious answer is that for
many years and at the ex-
penditure of very large sums
of money the public has been
taught to associate certain
trade-marks with the merits
of the article advertised, con-
sequently to change the trade-
mark would be to lose all this
accumulated prestige.
The human mind remem-

bers the picture or device with
more ease than it does the
printed word. The' trade-
mark, especially if it is an
attractive or striking one, is
very easily remembered, and
its constant recurrence as a
feature of advertising creates
a strong and highly valuable
impression on the public. If
you were to try a certain
brand of coffee, for example,
and found it superior to any-
thing you had ever used be-
fore, the trade-mark belong-
ing to that brand would ever
afterward carry a significance
to your mind which would be
of the greatest value to the
owners of that brand of
coffee. Every time you saw
the trade-mark you would
consciously or unconsciously
associate it with superiority.
Of course, the printed ad

of the goods would have the
same effect, but people do
not have time to read all or

even a small part of the advertising matter
which passes before their eyes. The ad can
be avoided ; the picture can not. In the
fleeting instant in which the ad passes under
the eye the trade-mark is seen and the im-
pression has been made. The reading of
the ad by those who do read it will
strengthen the impression, but those who do
not read it can not avoid the picture or
device.

The trade-mark should mean something,
if possible, but if it in itself carries no
meaning the public should be educated up
to the fact that it stands for something.
The way to advertise an article is to point
out its differences from similar articles.
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Read Our Christmas Announcement in the

Saturday Evening Post

- THERE is every indication that we will be oversold on this $5.00 umbrella before this next

full-page advertisement appears in the December 2d issue of THE SATURDAY EVENING

POST. In your own interest we would urge you to get in touch with us immediately, as IN e

wish to make the distribution of this exceedingly desirable number as widespread as possible,

and we would urge you therefore to guard against possible disappointment by writing us at once

for prices and description of THE STERLING HULL.

THE SATURDAY EVENING POST

"Show me that $7.50 Pure Silk

Hull Umbrella
You're Selling for $5.00"
S

IX MONTHS AGO we made arrangements to manufacture the largest single

order of umbrellas ever produced at this price. We had a double motive. We

wanted to get the Hull umbrellas, with detachable handles, into the hands of thou-

sands of new buyers, by offering them an umbrella worth $7.50 for $5.00. And we

determined to make it possible for us to sell the $7.50 "Sterling" Hull Umbrella for $5.
00

by executing one huge order, which would enable us to cut the cost all the way fro
m

the raw material to the last finished operation of

ke
See that
the Name
HULL
Is on the
Button

fj

The Sterling "HULL" Umbrella
You may have difficulty in getting one of these

$7.50 Pure Silk Hull Umbrellas for $5.00 if you de-
lay in going to the Hull dealer at once, because,
in our judgment, Christmas buyers by the thou-
sand will recognize the extraordinary character
of the value as quickly as did the dealers.
This is a guaranteed umbrella in a double,

treble, quadruple sense. It is guaranteed first to
be worth $730; to be the equal—setting aside the
advantages of the Hull handle. which give it a
still greater excess value—of the best umbrella
ever sold for $2.50 more than your Hull dealer
will ask.
And it is guaranteed pure dye taffeta silk. This

taffeta silk is guaranteed to contain no loading, which
causes the average silk umbrella to split.
The handles are guaranteed to be imported Pimento

wood—the finest used for this purpose. They
are fitted with solid silver hand-made caps and
swedges and beautifully inlaid with 26-gauge
solid silver ornaments.

If you once use the $5.00 "Sterling" Hull, or
give it at Christmas time to some friend who
uses it and experiences the convenience of
the Hull detachable handle, you or your
friend will never carry any but a Hull um-
brella thereafter.
We have told you our story frankly and

simply, but its full force will not come home
to you till you have seen the umbrella
itself.
It is worth $7.50. It is specially priced for

the express purpose of winning you over
to the Hull idea.

It will make a beautiful Christmas remembrance, and,
incidentally, it will save you $2.50

HULL BROTHERS
TOLEDO,

UMBRELLA COM'Y
OHIO

New York Office and Salesrooms, Fifth Avenue Building, Fifth Avenue and 23rd St.

HULL BROTHERS
1447-1457 Summit St.

UMBRELLA CO.
Toledo, Ohio

NEW YORK CITY OFFICE AND SALESROOMS

Fifth Avenue Building • • • •

• • • • 5th Avenue and 23rd Street
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ITEMS OF INTEREST

Harold Johnson has opened a new store at
Tacoma, Wash.
J. C. Litzman recently opened an up-to-date

jewelry store in Prescott, Ark.
The Lund Jewelry Store, Englewood, Ill., is

again open for business, with Mr. Lund as
manager.
Everett Price, Winfield, Mo., has been passing

the Havanas over the arrival at his home of a
baby girl, his first-born.
Peter Charles Schellberg, Nogales, Ariz., has

moved his factory and wholesale business into
much more desirable quarters in the Schellberg
building.

J. r. Westerheira, formerly, of the Stone
Watchmaking School in St. Paul, Minn., has
opened a jewelry store in the Borlaug building,
Kenyon, Minn.
M. R. Blanchard, formerly of Clinton, Okla.,

has moved his stock of jewelry to Cameron, Mo.,
where he will continue in business with tine pros-
pects for a good trade.
A. R. McLane has opened a new jewelry store

in Grand View, Wash. He states that he might
as well try to get along without a regulator as
without THE KEYSTONE.

J. A. Wachtel, of Burlington Junction, Mo., has
leased the old jewelry store formerly occupied by
J. F. Hibbard, Mound City, Mo., and will move
thereto his fixtures about October 1.
A. J. Potter, Lebanon, N. H., has practically

reconstructed and greatly improved his store.
Among the other improvements are a steel ceiling,
new show cases and new front entrance.
Samuel Bernstein & Co. have just opened a new

jewelry store at 305 Washington street, Boston,
Mass., and intend to make that city their head-
quarters, still retaining their Portland store as a
branch.
L. H. Dodd & Co., the well-known jewelry

auctioneers, have closed an eight weeks' sale for
Watson Brothers, Calgary, Alberta, which is re-
puted to have been the most successful jewelry
auction sale made in northwestern Canada.

Joseph A. Roberge, the southern and New
England representative of the Handel Company,
Meriden, Conn., recently completed his elegant
summer residence at Woodmont, Conn., and spent
the month of September there with his family.

The Paegel Jewelry Manufacturing Company,
Minneapolis, Minn., has signed a live-year lease
for the property at 802 Nicollet avenue. The
new Paegel location has a Nicollet avenue front-
age of about forty feet and a depth of ninety feet.

The new town clock to be erected in the tower
of the renovated Presbyterian church arrived in
Huntingdon, Pa., recently. It is a big Seth
Thomas timepiece, purchased through the Black
jewelry store of Penn street, and weighs 5,100
pounds.
Frank W. Elliott, who was formerly located in

the Baugh drug store, Hailey, Idaho, has removed
his business to Las Vegas, Nev., where he will be
watch inspector for three divisions of the S. P. L.
& S. L. Railroad and also for the Tonopah and
Goldfield Railroad.

Recently the Palace Music House, Bastrop,
Texas, of which L. R. Erhard is proprietor, has
been entirely renovated. New fixtures have re-
placed old ones and a new stock of cut glass,
jewelry and other articles is on display. Miss
Edith Miller is Mr. Erhard's assistant. The lat-
eteigrhhtayseabresen in the jewelry business for twenty-

The Ashton Drug Company's store, Ashton,
S. Dak., was entered by burglars the night of
October 9. They forced their entrance through
the back door. Among other things they got
away with i5 bracelets, 13 rings, 22 Moore's foun-
tain pens, some jewelry repairs from the work-
bench and about $2 from the cash register. No
clue. This makes the fourth burglary in Ashton
in a short time.
Herman G. Briggs, the well-known jewelry auc-

tioneer, is making a very important sale of over
$150,000 worth of diamonds and precious stones
for the well-known firm of Schaul & May at
Atlanta, Ga. This is Mr. Briggs' seventh sale in
that city within the last ten years.

S. M. Nathan, the Fitchburg (Mass.) jeweler,
who has been ill since last April, will leave for
Palm Beach, Fla., for the winter with his family
in hopes to regain his health. F. X. Gagnon will
be in full charge, which position he has held with
Mr. Nathan for the past eleven years.
C. S. Craven, now in the Bryant building, Kan-

sas City, Mo., will move November i to a new
store at 6 East Eleventh street, which has been
fitted up with new mahogany tixtures and which
is considered the best located in Kansas City.
The new store adjoins the main entrance to the
Waldheim building and is a fine business location.
A balcony has been installed for the watchmakers
and the basement will be used for jewelry work-
men and for reserve stock.
The J. W. Colgan Company, Sudbury building,

Boston, Mass., manufacturer of an extensive line
of monograms for fobs and bags, is seeking an
active representative in every city in the country
to handle its line of goods. To such jewelers
as are able to demonstrate their qualifications to
handle a high-grade line of this class of goods
the Colgan company is offering to furnish a fine
sample line, showing the most popular styles of
monograms for the jewelry trade.
W. H. Robinson was recently arrested in Madi-

son, Ill., on a charge of embezzlement preferred
by Feraud Brothers, the local jewelers. It
appeared that he leased two watches from them,
which latter he refused to pay as per contract that
he had signed, and rather than return the goods
as requested he pawned them. Feraud Brothers
considered this as embezzlement and had him
arrested on that charge. After spending a few
days in the local jail he thought liberty would
be better and secured same by settling with
Feraud Brothers and paying all the expenses in-
curred.
The Electrolytic Art Metal Company, manu-

facturing silversmiths and makers of silver de-
posit, Trenton, N. J., has issued a handsome illus-
trated catalog of its products in 999/1000 fine
silver deposit and sterling silver. These goods
are a most successful and striking combination of
high quality, artistic design and expert workman-
ship, and though now a recognized staple are
especially adapted for holiday trade by reason of
their beauty and individuality. Every jeweler
should procure a copy of this catalog, from which
he can make selections that will add to the variety
and attractiveness of his stock and the profits
from holiday sales.
Adams, Cushing & Foster, Boston, Mass., selling

agents for Moore's nonleakable fountain pen,
recently received the following interesting letter

from Lawrence H. Niendorf, Colon, Mich.:
"I lost my Moore's nonleakable pen last Novem-
ber in the snow, not finding it again until next
March. I loosened the cap by soaking it in
alcohol, and that pen, having weathered one of
our Michigan winters, fulfilled your guarantee by
writing with the first stroke and has been in use
ever since. This speaks will, for the ink used
must have been frozen and thawed and, though
somewhat faint, was still serviceable."
The M. Winter Lumber Company, Sheboygan,

Wis., reports that business in its line is very
good and that the demand for "Winter" fixtures
seems to be steadily increasing. It also reports
orders on its books from nearly all points of
the compass—from Florida, Oregon, Virginia,
Connecticut, etc. This company needs no intro-
duction, as it has been in business since 1865
(forty-six years) and its goods are well known
all over the United States, as well as in foreign
countries, as a high-grade line at prices that are
right. It issues the most complete catalog of
its kind ever gotten out. It is a book of valuable
information for every merchant to have on file,
whether he needs fixtures now or not.
The work of renovating and remodeling the

building occupied by the Gabriel Jewelry Com-
pany, 209 Dauphin street, Mobile, Ala., under-
taken early in the summer, has been completed
and the store is now one of the most attractive
in the city, comparing with the finest establish-
ments of the kind in many of the largest cities
of the country. The most noticeable feature of
the improvement is the beveled plate-glass front.
The entire interior of the store has been made
over, and with the most modern and expensive
materials. At the rear of the store a mezzanine
floor has been installed for the accommodation
of the optical department.
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BUSINESS OPPORTUNITIES

L. E. Waterman Company, 173 Broadway, New
York, has made the usual elaborate preparation
to assist the retail trade this year in the market-
ing of the Waterman Ideal fountain pens. As a
fountain pen has now become rather a necessity
than a convenience for almost every person in
the business world it has assumed a new im-
portance for the dealer as a quick-selling and
profitable item in his stock. As practically all
jewelers now handle fountain pens it will profit
them to keep in mind that the Waterman com-
pany, in addition to its extensive advertising, fur-
nishes very seasonable aid for dealers in the
shape of handsomely lithographed Christmas
boxes, special Christmas window displays, appro-
priate Christmas literature in booklet and leaflet
form with dealers' imprints, cut-outs, etc. This
is a part of the Waterman co-operation. The
company even supplies to dealers handsome 'show
cases for conspicuous yet compact display of the
line. The fountain pen has naturally rushed to
the front as an appropriate Christmas gift, and
the recognized Waterman quality and a strictly
regulated price system are important factors in
securing maximum profit and satisfaction from
the handling of this line.

A booklet that will warrant attention has just
been issued by the R. Wallace & Sons Manufac-
turing Company, Wallingford, Conn., for the
purpose of exploiting a new pattern called the
"Washington" in sterling silver. The booklet is
a work of art, containing a short history as to
why this particular pattern was called the "Wash-
ington," and also shows some exceptionally fine
illustrations of this sterling silverware. The
printing is of a high order, having been done by
the Barta Press, of New York and Boston, and
reflects credit to the R. Wallace & Sons Manu-
facturing Company. Any retail jeweler desiring
a copy of this booklet who has not already re-
ceived one can obtain same by writing to the
above company.

One of the things of interest which ought to
attract the attention of the retail trade is the
proposition being offered by the National Piano
Company, of Boston. This company presents a
trio of exceptionally well-known pianos, which
offer the retail jeweler an opportunity for carry-
ing a side line which is exceptionally profitable.
These three pianos, "Merrill," established in 1885;
"Norris & Hyde," established in 1873, and
"Briggs," established in 1868, are so well known
to the piano-loving public that an announcement
of the fact that any retail jeweler was carrying
these lines would instantly draw trade to his
store. Those interested should drop a line to the
National Piano Company, Boston, Mass., request-
ing a catalog and all necessary information.

Fox River Valley Jewelers'
Club to Meet in Fond du Lac

Milwaukee, October 25.—The regular fall meet-
ing of the Fox River Valley (Wis.) Jewelers'
Club was held at the new Masonic Temple, Green
Bay, recently. Twenty jewelers were present.
Many interesting questions were discussed and
the meeting proved to be one of the best ever
held by the club.
The club dinner was held at 7.30 p. m. in the

newly refitted Beaumont House, now one of the
best appointed hotels in the west.
Fond du Lac was selected as the next meeting

place.
This was the first meeting of the fourth year

of the club's existence. President Chapman, who
has served since the club's organization, has not
missed one of the eleven gatherings. On the job,
too, will also be found either Vice-President W. H.
Grunert, of Green Bay, or John P. Hess, of Fond
du Lac. In fact, all the members are prompt to
turn out and most of them have records that
will show few meetings missed. One new mem-
ber was admitted at this session. Thirty-six
stores are now represented, totaling forty-six
persons.
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now offering a full line of Flatware
to meet this popular demand.

The simplicity of the outline and the refine-
ment of the decoration produce a design in har-
mony with the Plymouth Service, and equally
appropriate for use with other Colonial or Old
English bright finish ware. It is made bright
finish only.

In addition to the Spoons and Forks, a
complete assortment of fancy serving pieces is
included. A radical departure has been made in
the bowls of fancy pieces, which, while in perfect
accord with the general spirit of the design, afford
a most attractive novelty in construction and
appearance.

We are prepared to fill orders on short no
for Fall Trade.

Correspondence solicited.
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HE Plymouth design of Hollow Ware,
first offered by us a few years ago,
met with pronounced success. In
response to urgent requests from the
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Letter. All remittances should be made payable toThe Keystone Publishing Company.

Change of Address — Subscribers desiring their address
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Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23dof each month to insure insertion in the issue of the let
) of the following month, and by the 8th of the month for
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Address all communications to
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To Compel Honesty in Advertising
Of all branches of trade none is so inter-

ested in the question of fraudulent adver-
tising as the retail jeweler. This is due to
the peculiar character of the stock, the
quality of which is largely a dark secret to
the public, making the business primarily
one of confidence in the merchant. If the
latter be dishonest he has an excellent
opportunity to impose on the public, and
even rare cases of such dishonesty reflect
to some extent on the entire trade and
create a spirit of distrust which is detri-
mental to the business. During the trade
conventions of last summer the feasibility
of legislation to prevent fraudulent adver-
tising was much discussed and the idea met
with universal favor. To secure such leg-
islation, however, there is need of co-
operation among all branches of retail
trade, and even with such co-operation it
will be difficult to secure such legislation on
account of the strong opposition which is
certain to be offered to any law that savors
in any way of business curtailment or
regulation.
A law of this character is already on the

statute books of New York state, but so far
it has been practically a dead letter. The
efforts of the National Jewelers' Board of
Trade to enforce the provisions of the gold-
stamping law in that state have been so
successful that the time would seem to be
ripe to institute prosecutions under the
fraudulent-advertising law. We doubt
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whether a large proportion of the retail
trade of the entire state are aware of the
existence of this legislation, and a few test
cases would advertise this fact to the benefit
of all honest dealers. Similar legislation
was introduced in the Indiana legislature
early this year with the support of practi-
cally all the retail interests of the state, but
failed of passage. Irrespective of legisla-
tion the present trend of trade is in the
direction of honesty in representation, but
until deliberate misstatement in regard to
the quality of goods is made a misdemeanor
there will always be enough dishonest mer-
chants to cast discredit on the honest mer-
chants, and this applies particularly to the
jewelry trade. The bill which received such
strong support at the summer conventions is
as follows:

Any person, firm, corporation or association or
any employee thereof, who in a newspaper, cir-
cular or other publication published in this state,
or by advertisement on any billboard, streamer,
window or any other method of advertisement
knowingly makes or circulates any statement or
assertion of fact concerning the quantity, the
quality, the method of production or manufacture,
or the reason for the price of his or her mer-
chandise or the manner or source of purchase of
such merchandise or motive or purpose of such a
sale intended to give the appearance of an offer
advantageous to the purchaser, which is untrue or
calculated to mislead, shall be guilty of a misde-
meanor. Any person, firm, corporation or asso-
ciation or any employee thereof who violates any
provision of this section shall be liable to a fine
of not less than twenty-five dollars or more than
one hundred dollars for each offense.

This measure is entirely harmless to any
business conducted in an honest manner,
and it would not only prevent misrepresen-
tation as to quality but also the so-called
"bankrupt sales," "fire sales," etc., which
are such an affliction to the jewelry trade.
Organization is now so universal that the
enactment of the law would in all proba-
bility be promptly followed by its enforce-
ment and a great boon would be conferred
on the business world.

Jewelry Problems in the Courts
It would seem that nowadays jewels fur-

nish the courts with a fair proportion of
their work. Two cases of unusual interest
are reported from our two leading cities.
One of these was tried before a Chicago
court with the result yet unannounced. It
would appear that a local church ordered a
clamdigger to furnish a quantity of clams
for a supper. One of those who partook
of the supper found a pearl of considerable
value in one of the clams, and not being
shrewd enough to keep the fact quiet a
three-cornered dispute arose, the settlement
of which was left to the court. The clam-
digger lays claim to the pearl because it was
found in one of the clams which he dug
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with his own hands ; the carpenter who dis-
covered the gem quite naturally argues that
he is the sole owner, while the church has
entered a claim inasmuch as it paid for the
clams. Such was the knotty problem pre-
sented to the Chicago solon for solution.
From New York is reported a case which

goes to show that, despite organization and
the widespread cultivation of fraternal feel-
ing, there are still members of the trade
who maintain toward one another the time-
honored antagonistic attitude. It would
appear that a lady purchased a diamond-set
locket from a jeweler, and by way of assur-
ing herself as to the character of her pur-
chase she took the locket to another
jeweler, who promptly pronounced the
stone an imitation and worthless. The jew-
eler who sold the gem was accordingly sued
by the purchaser and the dispute brought to
the court. Here it was proved, to the
credit of one of the jewelers and the dis-
grace of the other, that the setting was a
genuine diamond and the complaint was
dismissed.
There is a little moral in this latter case

which many members of the trade might
apply to themselves with benefit to their
reputation and business.

Gem Production in
the United States

The official report of the production of
gems and precious stones in the United
States in 1910 has just been issued and is
by no means encouraging to those who had
hoped for new developments in this line.
As a matter of fact there has been a mate-
rial decrease, though the output of such
matrix gems as turquoise and variscite is
still quite large, nearly eight and a half tons
of rough turquoise being produced in 1910.
The total production for the year is given
as $295,797, which compares very unfavor-
ably with the total for 1909, which was
$534,380. The decrease was most notice-
able in chrysoprase, tourmaline and tur-
quoise and turquoise matrix. Whether the
United States will ever figure prominently
in gem production is still a matter of con-
jecture, and the numerous reported dia-
mond finds do not seem to have materialized
to any extent.

Another official report before us shows
that the Transvaal is still pre-eminent as the
land of gold and gems. The gold output of
the Transvaal alone in 1910 amounted to
7,533,843 fine ounces, valued at $155,736,-
433, or more than 34 per cent of the world's
output as estimated. The total working
profits of the Transvaal gold mines for the
year amounted to $56,291,286, while the
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dividends declared amounted to $44,381,750.
The diamond output of the Transvaal for
the year 1910 showed an increase of 169,035
karats over the previous year. The year's
total was 2,980,527 karats valued at
$6,411,51 I.
We are informed in this report that while

a number of diamonds have been found in
different parts of this country there was no
notable development in the situation in
1910. The Arkansas fields up to date are
credited with about 1,200 stones, weighing
approximately 574 karats, but lack of
capital is blamed for the slow development
of the property. An officer of the Arkansas
diamond company states that the outlook
for extensive developments in 1911 is not
promising. Some stones were also found

in California, but not in sufficient quantities
to justify any sanguine hopes as to a rich

field.

Gold and Silver Production
in the United States

The official estimate of the production of
gold and silver in the United States for the
year 1910, which has just been issued by
the bureau of the mint and the geological
survey, contains many facts of trade inter-
est. The figures show a slight falling off
in the gold production of the country as
compared with the previous year and a
slight increase in the product of silver.
Colorado and California are close con-
testants for first place among the states in
gold production, the product of the former
for the year being 820,526,500 and of the
latter $20,441,400. Nevada is third on the
list with $18,873,700, and Alaska fourth
with 816,271,800.

Nevada and Montana lead in silver pro-
duction, the former contributing 12,366000
fine ounces and the latter 12,282,900 fine
ounces. Utah is third on the list with
10,445,900 fine ounces, and Colorado fourth
with 8,523,000 fine ounces. Idaho contrib-
utes over 7,000000 fine ounces. The total
gold production for the year 1910 was
$96,269,100, while the total silver produc-
tion was 57,137,900 fine ounces.

War on Jewelry Auction Houses

In our last issue we told of the passage
of a municipal ordinance in Pittsburgh im-
posing a special license of 8200 a month on
itinerant merchants who locate in that city
for a few weeks. Other cities are follow-
ing this. excellent example, which will mean
much to the legitimate trade, especially in
the large centers. An ordinance was re-
cently introduced in the city council, Albany,
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N. Y., at the request of the local retail jew-
elers' association, with the purpose of im-
posing a prohibitive tax on the fly-by-night
auction houses which become especially
numerous around the holiday season. The
ordinance, which is not intended to affect
in any way the auctioneers in Albany doing
a genuine business, imposes a tax of $50 a
week on the transient auctioneer who
wishes to conduct a sale.

Several weeks ago the jewelers took up
this subject and in their investigation found
that there is now an elaborate state law
which provides that auctioneers must be
licensed by the state controller and must
furnish a bond with two sureties of $5,000
each. The law, however, does not provide
any penalty for a violation. The ordinance
now proposed makes it a misdemeanor to
start an auction sale without a permit.

The above illustrates the great value of
local associations, not merely associations
of a particular trade, but of all retailers
whatever their specialty. The watchful-
ness of these bodies can prevent many
abuses which now weigh heavily on the
legitimate retailer. For instance, in Evans-
ville, Ind., the local retail jewelry organiza-
tion is heading a movement to prevent the
opening of a trading-stamp establishment
in that city. it has appealed for the co-
operation of all the local merchants "to pre-
vent the opening of a temporary jewelry
store, being reliably informed that this
store is to be operated during the holiday
only, which would prove harmful to the
legitimate merchants and taxpayers." All
such reforms would appeal no less to the
people than to the trade, as the auction
houses particularly are largely a fraud
against which the local public should be
protected.

Notable Criminal Case Ended
The jewelry trade at large owes a debt

of gratitude to the Boston police depart-
ment for its prolonged chase and successful
capture of the famous Boston quartet who
robbed the store of Samuel E. Ullian, of
that city, and who are credited with a
number of other equally daring and suc-
cessful burglaries of jewelry stores. This
was a remarkable case from several points
of view, one being the apparent influence
which can be exercised by criminals of this
character. Soon after the robbery, which
took place in February, 1910, the burglars
were arrested and placed under heavy bail
in New York City. They succeeded, how-
ever, by some means which has never been
quite explained, in having their bail reduced
in the magistrate's court without knowledge
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of those most interested. Bonds were then
given for the reduced bail and the prisoners
released, when they immediately disap-
peared and the bonds were found to be
worthless.

A chase memorable in the annals of the
Boston police department was then begun.
It entailed travel of over 20,000 miles, it is
stated, by the representatives of the Boston
police department, the search taking them
first to England and then to the continent,
two of the burglars being finally arrested in
Austria and one near St. Petersburg, Rus-
sia. They were promptly returned to the
United States, tried in the superior criminal
court, Boston, and convicted. It would be
advisable for the trade to have this remark-
able case exploited as widely as possible by
their local press in order that it may serve
as an object-lesson and deterrent to other
audacious members of the burglary fra-
ternity.

Beware of These Swindlers
On page 1312 of our issue of August

we warned the trade against the swindling
scheme of a man and woman whose plan it
was to secure loans from the trade on dia-
mond brooches. The latest report in
regard to this pair we reprint from the
Howell County Gazette, West Plains, Mo.,
as follows :

The woman registered at the Arlington Hotel
under the name of Miss Lilly Finney. She was
elegantly attired in a blue tailor-made suit. She
presented a handsome appearance and attracted
attention. Early in the morning the woman went
to the jewelry store of C. G. Brown and at-
tempted to pawn a diamond brooch, which she
claimed was worth $400. Site wanted $165 on the
piece of jewelry, claiming that she was in finan-
cial difficulties. The proposition was turned down
by Mr. Brown. Next the woman made an effort
to get money on the brooch at the West Plains
Bank, where she also met with a polite refusal.

This pair, we understand, have been quite
successful with the section of the trade who
do not read their trade papers.

Buy Before the Rush

We understand that the procrastination
of a large proportion of the trade in the
matter of selecting holiday stock is giving
some concern to the wholesalers. It would
seem as if the prompt service to which the
jewelers have become accustomed had made
them forgetful of what a near-Christmas
rush means to the jobbing houses. That
the latter will make a supreme effort to meet
the pressure may be taken for granted, but
much greater satisfaction and prompter
service will be assured by ordering early.
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THE NEW "HAMILTON" in
Sterling Flatware is received every-
where with delight. In addition to

its beautiful yet simple outline which made
the " WASHINGTON " a popular favo-
rite — the "HAMILTON" is engine-
turned, with engraved shield and ample
space for initial or monogram.

The work is done at a moderate
figure

Artistic to a marked degree — still simple.
We are right when we say that the orig-
inal charm first seen in the " Washing-
ton " is found in the " Hamilton " in the
superlative degree.

Ask for full information and prices
A postal brings it

R. WALLACE & SONS MFG. CO.
Box 140, WALLINGFORD, CONN.

BRANCHES:

NEW YORK, 11 West 32d Street
PHILADELPHIA, 925 Chestnut Street

111140

LONDON, E. C., 63 Basinghall Street

CHICAGO, 10 South Wabash Avenue

SAN FRANCISCO, 85 Post Street

/DO

HAMILTON PATTERN —

III
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Salable Suggestions in Sterling Silver
Staples and Novelties

No.
18. 8" Berry Bowl,

$18.00 ea.

548. Tea Strainer,
$24.00 doz.

557. Tea Strainer,
$21.00 doz.

70. Cup, $5.50 ea.

85. Cup, $7.00 ea.

46. Cup, $5.00 ea.

628. Jam Jar and
Spoon, $4.50 ea.

533. Condiment
Set, $18.00 ea.

529. Castor,
$15.00 ea.

530. Castor,
$12.00 ea.

546. Candlestick,
$4.00 ea.

542. Candlestick,
$6.00 ea.

559. Mustard Pot
and Spoon,

$4.50 ea.

621. Mustard Pot
and Spoon,

$4.50 ea.

SUBJECT TO
KEYSTONE KEY

9:1

No.
910. 9" Sandwich

Plate,
$15.00 ea.

591. Castor,
$4.00 ea.

551. Condiment
Set, $9.00 ea.

538. Horse Radish
Bottle and
Spoon,

$4.50 ea.

107234. Mayon-
naise SH-, in
case, $9.30 ea.

596. Bouillon Cup,
$7.50 ea.

124 7192. Lemon
Set, in case,

$6.50 ea.

6599. Coffee Cups
and Saucers,
in case,
$33.50 per set

225 V. Salt and Pep-
per Shaker, in
case, $6.50 ea.

52321V. Set,
$5.50 ea.

7252/V. S3t,
$14.50 ea.

SUBJECT TO
KEYSTONE KEY

ci The BLAKE line of STERLING SILVER STAPLES and NOVELTIES recommends itself because the DESIGNS are
UNIQUE, ORIGINAL and of great variety. I The FINISH the best skilled labor can produce. J The QUALITY the
highest obtainable. J The combination of these forces creates intensified interest in the BLAKE PRODUCT and produces
positive sales and then resales. You can make your store known among your customers and their friends as the place of
ORIGINALITY for anything in the STERLING SILVER line of STAPLES and NOVELTIES. J Consult our CATALOG
for Holiday suggestions. If you haven't one, WRITE US.

Get the benefit of our Fifty-one Years' Consistent Effort to produce
superior goods at a reasonable price

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine

JAMES E. BLAKE CO.
Attleboro, Massachusetts

CHICAGO OFFICE-42 Madison Street NEW YORK OFFICE-37 Maiden Lane
SAN FRANCISCO OFFICE-717 Market street
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Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine
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A PATTERN IN STERLING
SILVER TABLEWARE EM-
BODYING THE JEFFERSONIAN
CHARACTERISTICS, BEING
STRONG AND SIMPLE, YET
ORNATE AND ARTISTIC.

ROGERS, LUNT &BOWLEN CO
S I LVERSMITH S

GREENFIELD -MASSACHUSETTS
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THE IDEAL CHRISTMAS GIFT

EVERY year this dainty, artistic ware grows more
popular at Christmas time for gifts, and the indi-

cations point toward a greatly increased demand this
season, with a decided trend toward the better grades
of ware such as we illustrate here.

The Retail Jeweler who is well stocked with our

999/1000 FINE SILVER DEPOSIT WARE
Moderately Priced

will have a line that will make an instant appeal to Christmas
shoppers. Our line of engraved glass, daintily decorated with
999/1000 Fine Silver, makes a combination sure to please the
most exacting and fastidious.

Be sure and see that your
trade-mark which guarantees

rants the deposit for the (FIN
deposit ware bears this

0 satisfaction and war-
entire life of the piece.

Send for a copy of Our New Catalogue "B." It's FREE and will show
you a line of ready sellers. Complete with illustrations and prices.

THE ELECTROLYTIC ART METAL CO.
TRENTON, N. J.Makers of 999/1000 Fine Silver Deposit Ware and Manufacturing Silversmiths
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dEGLASS rtIOLDeR
WE ARE SHOWING MANY NEW DESIGNS
LOOK FOR OUR NAME ON EVERY HOLDER

Nothing Speculative About Our Holders .....,a 7..-...

They appeal quickly to every user of " I gait Gold and Silver Thimbles
sew/et

eyeglasses — eliminating the dangling /mem .li cillootirw If you appreciate the commercial valuele woo*.chain or cord annoyance when glasses , elbow) • and reliability resulting fromI KI iiet • .are not in use. Saves cost of lenses 'it•Ittet e Ott . " 
—many times. 177:".. 1 I

1, . '-'''' 1 
78 Years' Experience

A tray of these holders in your shop , . ,------(. ';; 7 r which goes into every Thimble we make,
window or on your show case with I''. 1 <-..-->,---r . - you will see to it that your stock of goods
display card will catch many an eye and 0 -/i7<, C.. C.1- of our manufacture is complete and well

the buyer bring 4......:„. ,.......- displayed.make sales, please and
a profit to you.

NEW CATALOGUE SENT UPON REQUEST

We furnish Gratis Attractive Newspaper Cuts and Advertising
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Copy for Use in Your Local Papers. Send for Them.

Established 1832

KETCHAM & McDOUGALL
''

, •
Manufacturers

15 - 17 - 19 MAIDEN LANE :-: :-: NEW YORK
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v"; THE PRODUCTION OF THE

DOLLY MADISON
PATTERN

MARKS AN EPOCH IN THt

HAVE BLOCKS OF STERLING

SILVER INLAID BEFORE PLATING

BACK OF BOWL AND HANDLE

WHERE THEY REST ON THETABLE

— RESULT.'

SOLID SILVER WHERE IT WEARS

NO WORN SPOTS

NEW YORK

HOLMES & EDWARDS
SILVER CO.

INTERNATIONAL SILVER CO succFssos

BRIDGEPORT,CONN.
CHICAGO SAN FRANCISCO
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HOWARD WATCHES
for your Christmas Trade

RGHT NOW before the active buy-
ing of Christmas gifts is in full swing

size up your assortment of Howard Watches.
Make sure that your stock is amply large and
representative.

The holiday season is about the last time in the world to
expect customers to wait while you order models especially
for them.
All responsible jobbers carry full stocks of Howard Watches.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS
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f4,B WRITE YOUR ORDER TODAY
Christmas is Hardly More Than Eight Weeks Away

41., NOW is a good time to place your Fall order for sets and combinations while you have the photographs and

prices before you. ( We make 2,300 sets and combinations and are showing here but a few of our best sellers.

Our Fall "BLUE BOOK," Catalog P, just issued, shows 8,000 articles in Sterling Silver Toilet and Manicure

Goods, Novelties, etc., and Rolled Gold Plated Jewelry.

SET 2301
FAVORITE PATTERN

0E-7.

8 7- '490
A °AVOW, Lis
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SET 2302 FAVORITE PAT TERN SET 231 5 FAVORITE PATTERN

5067

SET 1113 GYPSY SHOWN)

SET 1710 BLOSSOM
SET 1853 20TH CENTURY 

1934 GRECIAN
21 20 FAVORITE

5065

ILLUSTRATIONS 1;4 SIZE

SET 2322 FAVORITE PATTERN

SET 2323 PLAIN, POLISHED

DRINKIND CUP CASE

LS
jc. 5068

5064

5064-3 Sterling Silver, gold lined

drinking cup and case $7.00 each

5065--3 ” Sterling Silver, gold lined
drinking cup and case $6.00 each

DRINKING CUPS
5066-2w Sterling Silver, gold lined The handles on drinking cups 5064,

drinking cup and case $4.50 each 
turn
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5067-2;i" Silver plated, gold lined

drinking cup and case $1.50 each neat pocket case of black leather. The

These prices are all subject to the Keystone Key

NEW YORK-13 MAIDEN LANE

CHICAGO—HEYWORTH BUILDING

CANADA—KINGSTON, ONTARIO 100 RICHMOND STREET : : PROVIDENCE, RHODE ISLAND

The prices quoted here are subject
to the Keystone Key

Set 1113—Military Set, in black seal
folder, contains a pair of military
brushes, and a 43 inch coarse and
fine comb $13.82 each

Set 1710—Military Set, in black seal
folder, contains a pair of military
brushes, and a 44 inch coarse and
fine comb $13.82 each

Set 1853--Military Set, in black seal
folder, contains a pair of military
brushes, and a 4!,, inch coarse and
fine comb $13.82 each

Set 1934—Military Set, in black seal
folder, contains a pair of military
brushes, and a 4,q inch coarse and
fine comb $15.00 each

Set 2120—Military Set, in black seal
folder, contains a pair of military
brushes, and a 4,1-;'2. inch coarse and
fine comb $15.20 each

Set 2299—Pocket Manicure Set,
Plain Pattern in leather folder, con-
tains a folding handle buffer, silver
trimmed, an all-silver paste box, a
flat knife file with silver handle, an
orangewood stick, silver mounted,
and a pair of manicure scissors

Favorite Pattern, in leather folder,

$c7u.7,e0 seaech
Set 2300—Pocket Mani 

t,

contains a folding handle buffer, sil-
ver trimmed, an all-silver paste box,
a flat knife file with silver handle, an
orangewood stick, silver mounted,
and a pair of manicure scissors

$7.70 each
Set 230I—Pocket Military Set, Favorite Pat-
tern, in green saffian leather folder, contains
a pair of 4' <, inch narrow military brushes and
a 4% inch coarse and fine comb. The bristles
used in these military brushes are drawn in,

heavier 
penetrating 

brushes.
atingand are made as stiff as the

Pat-
tern. in leather folder, contains a 4! inchle 

r.0Oi te epaacth_

Set 2302—Pocket Toilet Set, Favorite

narrowmilmbitary brush and a ,P2 inch coarse
and 

fine co 

Set, Favorite Pattern, in a dark gr$e5e.n90sae...:chan
Set 2315—Lady's or Gentleman's Traveling

folder lined with green moire. This set
contains a 61:2' inch flat cloth brush, a 6'2
inch flat velvet brush, a 4' inch narrow
military brush, a gentleman's coarse and fine
comb, a pair of heavy nail scissors, a flat file
silver mounted, and a leather covered mirror

Set 2322—Pocket Manicure FavoriteSt2t,3. 
each

Pattern, in black leather pouch, contains a
pair of manicure scissors, a flat knife file
with silver handle, a silver mounted orange-
wood stick and a silver mounted buffer.
made with a folding leather top that when
pressed together forms a handle for the

Set 
2buffer $7.00

—Pocket Manicure Set, 
$P7.10a 

ePat-
tern, in black leather pouch, contains a pair
of 

handle,
fvmanicur a 

silver
escissors, a flat knife file withs 

mounted
stick, and a silver mounted

bug 
buffer

rrnianaggowiodti,

a folding leather top that when pressed to-
gether forms a handle for the buffer

$6.70 each

handle on 5067 is formed by pressing
together the two oval silver wires
which lay flat to the cup when not
in use. A Pocket Drinking Cup
makes an ideal Christmas Gift.

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jewelers and Silversmiths
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ASHION has set its approval on the use of bar pins and
lavallieres for ordinary wear as well as for dress occasions.

We illustrate a few of our "Sellers." Our stock is replete with many more.
Call on us for attractive new designs in jewelry suitable for your trade and which
you can sell at a good margin of profit.

HENRY FREUND 0 BRO.
"SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a Specialty 71 Nassau Street, NEW YORK
Our Trade-Mark "The Rose" I* stands for Quality and Excellence

and is equal to a government stamp

Solid Gold Front Goods

Innumerable designs, artistic, rich and original, covering a wide
range of jewelry. Remember Solid Gold Front Goods bearing
our trade-mark can be procured from any LIVE JOBBER.

Ask him for an inspection NOW.

Trade

THIS

Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT
Tie Clips

Cuff Links

Coat Chains

Coat Chain Tops

SYKES 8z STRANDBERG
Manufacturing Jewelers

Fobs ATTLEBORO MASS.

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses

CANDO SILVER POLISH
For Cleaning and

Polishing
SILVER, GOLD, NICKEL, CUT
GLASS, MIRRORS, MARBLE,
IVORY, ENAMEL, ETC.

For 20 years the standard polish recognized
and quoted by a host of imitators and "just-
as-goods."

Carefully Prepared from the Finest
Ingredients Contains no Grit, Acid

or Poisonous Substance.

Cando is used by the best silversmiths for pol-
ishing new goods and is used and recom-
mended by more jewelers than any other polish.

Cando never scratches nor injures the finest
surface, never injures the hands, requires a
less quantity, less time and less rubbing than
other polishes, am., used as directed, never
fails to please.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

November 1, 1911 THE KEYSTONE

Greatest Gem Display in History

Crowning of King George as Emperor of India to Be an Occasion of Unpar-

alleled Magnificence—The Priceless Jewels of India and the Finest English

Jewels to Be Displayed at Coronation Pageant

The official keepers and protectors are already
taking thought for the necessary transport of the

crown jewels from London to Delhi for the
crowning King George as emperor of India.

If the great Durbar of 1911 is destined to go

down to history for no other reason, it will prob-

ably survive in the world's memory because of

the surprising splendor of the jewels that will be

there gathered together at Delhi. The mere idea

that, after long and troubled wanderings, the

Koh-i-noor will once more preside over the Durbar

of an emperor of India is enough to stir the blood

by a pulsation or two. That strange, ill-fated

stone will reign paramount and unrivaled at Delhi,

except in mere point of size. Compared as a

jewel with either of the Stars of Africa the

Koh-i-noor is, of course, but a splendid pebble.

But these huge crystals are but newcomers in the

galaxy of famous stOnes. They have still their

spurs to win—if the phrase may be used of the

terrible claims to notoriety that nearly all the

great jewels of the world possess. The Koh-i-

noor has already a long past—and such a past!

Jewels of Indian Princes

But apart from the distinction lent by these

imperial gems the jewels of the Indian princes

who will be present at the Durbar would of them-

selves form an attraction that could be equaled

nowhere else either in the world today or in

history. It is difficult and invidious to make com-

parisons between them, but a suggestion of the

huge wealth that lies concealed in Indian treas-

uries in the form of jewels may be of some

interest. The nizam of Hyderabad, as befits the
senior prince of India, owns the largest diamond.
This, the "Nizam," is of 277 karats, and is the
larger half of a much greater stone. It is either

uncut or merely "flatted," and, therefore, would
hardly be noticed among cut stones of half its
size. The nizam also owns another diamond, the

"Victoria," of 180 karats, which, it is said, prob-
ably falsely, he bought some years ago for the
enormous price of $2,000,000.
The gaekwar of Baroda has three famous

stones in his possession, the "Star of the South,"
the "Akbar Shah," and the "Eugenie." The first
weighs 125 karats and is a Brazilian crystal of the
first water. In the rough it weighed 254. His
highness is said to have given $400,000 for it
when cut. The second (sometimes called the "Je-
flange) is of about 74 karats. Somewhat un-
wisely it was recut as a brilliant. The last is a
singularly fine stone of 51 karats, which, as its
name implies, was once in the possession of the
ex-empress of the French.
The maharaja of Patiala, perhaps, still owns the

famous Sancy diamond. This stone has had a
checkered career. From Charles the Bold, duke
of Burgundy, Emanuel, king of Portugal, and
Nicholas de Marlay, Sieur de Sancy (who gave
it its name), it seems to have passed through the
hands, at one time or another, of our King
James II., who fled with it and others of the
crown jewels in 1688; of Louis XIV., of Louis
XV., of Napoleon, of Napoleon's brother Joseph,
king of Spain, Prince Domidoff, and of the ma-
haraja of Patiala. It weighs a trifle over 53
karats. Another stone that has found its way
back to India in recent years is the Agra diamond.
Readers may remember that some twelve years
ago it formed the subject of a curious lawsuit in

London. It is of an equisite form and rose color,
and, at a guess, is about 35 karats in weight.

Priceless Gems Unknown to Fame

But these famous and named stones are, as a
rule, only a small part of and are often actually
smaller than others of the heirlooms in Indian
palaces. Most of those mentioned have been re-
acquired by India because of their world-wide
reputation. Yet somewhere in the treasuries of
native chiefs, huddled up, uncut and loose, with
imitation pearls, or set in cheap gilt mounts, or
even sewn, unpolished and unset, upon some dis-
carded robe of state, more splendid diamonds
than these probably still exist. At the 1903 Durbar
the blaze of jewels surprised even Indian princes
themselves. They had not realized their neigh-
bor's wealth, and some parures, highly prized,
seemed of but little consequence there. To quote
but one or two, the maharaja of Darbhanga was
wearing the "Naulakha," the famous $450,000
necklace that Jang Bahadur, regent and marshal
of Nepal, took from the terrified fugitive, Nana
Sahib.

The Famous Pearls of the Gwalior
The pearls of Gwalior are famous, but it is sel-

dom that the extremely modern taste of Scindia
cares to put them on, and in consequence they can
not fail, sooner or later, to lose their condition.
Besides a necklace of twelve or thirteen rows of
perfectly matched pearls as large as filberts, the
prince of Gwalior wears on state occasions a
curious sash of crimson velvet depending from
his left shoulder to his right knee, the material
of which is almost hidden by similar stones. The
only native chief who can "call" Scindia in the
matter of pearls is perhaps the maharaja of
Travancore. His dominions abut upon the Ceylon
pearl fisheries for one thing, and, for another, he
claims the throne by female descent. These two
advantages have endowed the maharaja with a
parure of pearls with which the finest of European
sets, though no doubt in more beautiful condition,
can not for a moment be compared. There could
be seen at Delhi a sword hilt cut from a single
emerald. It was hardly conspicuous.
Perhaps the visitors to the Durbar will make no

unworthy addition to this exhibition of bright
stones. The maharaja of Nepal, whose emeralds
startled London three years ago, will be there.
There, too, will be some of the finest English
gems in private hands. If a certain duchess at-
tends the ceremony she will have the curious sen-
sation that another great diamond, the "Nasik,"
which once formed part of the same collection as
that to which the "Naulakha" belonged, has tem-
porarily gone back to its old home, and is once
more adorning the same Durbar, with its old com-
panion, the necklace of the butcher Nana. An-
other very famous Indian diamond may perhaps
revisit Delhi from the banks of the Thames.
Moreover, a certain English peeress would cause
some interest if she were present and wore the
famous polished, but uncut, ruby that bears the
names of Akbar and his imperial successors.
There are several of these huge rubies, one being
in the possession of his majesty, and two or
three are known to be in the Dholpur treasury;
but this lady's is probably the largest and finest
in existence. It is perhaps an inch and a quarter
in length and half an inch in width and depth.

The Greatest Diamond of All

But this reference to royal jewels brings me
abruptly to the greatest diamonds of all. The
first place is of right due to the Koh-i-noor. The
history of the stone since it has been definitely
identified is familiar enough. We all know that
it was the chief jewel of the mogul emperors, and
how, in later years, one prince obtained it from
his brother but helpless sovereign by exchanging
puggaries, and how the official deputed to bring
it to England after the Sikh wars accidentally
sent it to the wash with his waistcoat. Nor do
we forget that the size of the stone was severely
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reduced (from 186 karats to 106) by the recutting
ordered by the prince consort; and the occasional
exhibition of the gem at the opening of parlia-
ment or other ceremonial occasions has made the
English people fairly well acquainted with the
most famous diamond in the world.
But a halo of mystery, which has not even yet

been dispersed, hangs, and has for a long time
hung, around certain periods of its history.
Tuvernier, a French jeweler of observation and
capacity, reported that in the seventeenth century
he had seen in India a huge diamond belonging
to the emperor that he named the Great Mogul.
It was, he said, 787% karats in weight, and he es-
timated its value at the quaint sum of £879,245
195. IJ/A., or about $4,396,230. It was either Un-
cut or merely "flatted" on one side—he compares
it somewhere to an egg cut in half. One Hor-
tensic Borgin, a dishonest or unskilful Italian
diamond-cutter, was then called in and reduced it
to 268 (or 280) karats. He nearly lost his head
when the emperor saw what had been done to his
favorite gem. it is possible that there was some
cause for his anger. It is considered by many
experts that the Orloff diamond, said by some
to have been the eye of an idol at Srirangam, of
the Russian regalia (193 karats in weight and cut,
as the Koh-i-noor originally was, in what may be
called a decanter-stopper pattern), and a large
fragment of 132 karats—recovered by Abbas
Mirza on the taking of Kucnan, an old capital of
Khorasan, in Persia—may have both been cut
from the remains of the Mogul diamond. How-
ever this may be, the Koh-i-noor, which Ranjit
Singh used sometimes to wear in the socket of
his blind eye, continued to represent the original
gem, and remains to this day the symbol of im-
perial authority in India.

Gems Which Will Impress
But though, historically, the return of the Koh-

i-noor to India will, in native eyes, set the final
seal upon the great ceremony at Delhi, some of
the other gems that will accompany it will not
fail to produce their effect upon a people that is
more accustomed to symbolism than ourselves.
The great Agincourt ruby—won and worn in
England long before the moguls introduced
splendor of life into the imperial palaces that
they built so lavishly—will be watched with keen
interest by Rajput eyes as it glows from the
central cross of the English crown. The sapphire
that was bequeathed back to the regalia by the
Stuart cardinal of York may touch their imagina-
tion less, but the pale sapphire in the topmost
cross above the orb is a glittering testimony to the
perpetuity of a throne than anything they have
ever known in India, for it came from the Con-
fessor's tomb in Westminster Abbey, and has a
goo-year-old record behind it.
But when all is said, it is to the new, unhis-

toried Stars of Africa that the triumph of the
Durbar will belong. In a way they will bring
home to the native of India the majesty of the
occasion better than proclamations, or processions,
or jail deliveries, or the sound of guns. The
Indian native is a product of his past. It is not
always understood by the Englishman, proud of
his western civilization, that our laws and our
science leave the native alike incurious and un-
awed. I f he is impressed by anything in the
twentieth century he is impressed by the same
things that would have excited his awe or ad-
miration in the seventeenth. It may seem to our
wise, our overwise, minds that there is a touch of
barbarity about the effect that external pomp and
circumstance can create. From our own point of
view it is, perhaps, true, though in his heart our
most crabbed English philosopher still keeps that
touch of childishness that saves sheer learning
from dry rot at the last. What we need to re-
member is that that same interest in externals to
which we yield ourselves now and again with a
sense of discomfort is of vast importance to
simpler peoples. If the Durbar is to be held at
all, it must be held with full ceremony. Niggard-
liness would be peculiarly unfortunate. There
must be no competition between the splendor of
the emperor and that of his dependent princes.
The Koh-i-noor in itself is, perhaps, enough to
mark the gulf, but the "fire and frost" of the two
gigantic South African stones will have begun
their work of splendid symbolism when they
blaze out unrivaled and unchallenged over the
most majestic assemblages of gems that Europe
or Asia has ever seen.
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ASHION has set its approval on the use of bar pins and
lavallieres for ordinary wear as well as for dress occasions.

We illustrate a few of our "Sellers." Our stock is replete with many more.
Call on us for attractive new designs in jewelry suitable for your trade and which
you can sell at a good margin of profit.

HENRY FREUND 0 BRO.
"SELLERS OF SELLERS"

Elk, Eagle and Moose Goods a Specialty

Our Trade-Mark "The Rose"
and is equal to a

71 Nassau Street, NEW YORK
stands for Quality and Excellence
government stamp

Solid Gold Front Goods

Innumerable designs, artistic, rich and original, covering a wide
range of jewelry. Remember Solid Gold Front Goods bearing
our trade-mark can be procured from any LIVE JOBBER.

Ask him for an inspection NOW.

Trade

THIS

Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT
Tie Clips

Cuff Links

Coat Chains

Coat Chain Tops

SYKES 8z STRANDBERG
Manufacturing Jewelers

Fobs ATTLEBORO MASS.

Bar Pins
Scarf Pins

Cuff Pins

Collar Pins
Waist Sets

Crosses

CANDO SILVER POLISH
For Cleaning and

Polishing
SILVER, GOLD, NICKEL, CUT
GLASS, MIRRORS, MARBLE,
IVORY, ENAMEL, ETC.

For 20 years the standard polish recognized
and quoted by a host of imitators and "just-
as-goods."

Carefully Prepared from the Finest
Ingredients Contains no Grit, Acid

or Poisonous Substance.

Cando is used by the best silversmiths for pol-
ishing new goods and is used and recom-
mended by more jewelers than any other polish.
Cando never scratches nor injures the finest
surface, never injures the hands, requires a
less quantity, less time and less rubbing than
other polishes, anc, used as directed, never
fails to please.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

;ovember 1, 1911 E KEYSTONE

Greatest Gem Display in History

Crowning of King George as Emperor of India to Be an Occasion of Unpar-

alleled Magnificence—The Priceless Jewels of India and the Finest English

Jewels to Be Displayed at Coronation Pageant

The official keepers and protectors are already

taking thought for the necessary transport of the

crown jewels from London to Delhi for the

crowning King George as emperor of India.

If the great Durbar of 1911 is destined to go

down to history for no other reason, it will prob-

ably survive in the world's memory because of

the surprising splendor of the jewels that will be

there gathered together at Delhi. The mere idea

that, after long and troubled wanderings, the

Koh-i-noor will once more preside over the Durbar

of an emperor of India is enough to stir the blood

by a pulsation or two. That strange, ill-fated

stone will reign paramount and unrivaled at Delhi,

except in mere point of size. Compared as a

jewel with either of the Stars of Africa the

Koh-i-noor is, of course, but a splendid pebble.

But these huge crystals are but newcomers in the

galaxy of famous stones. They have still their

spurs to win—if the phrase may be used of the

terrible claims to notoriety that nearly all the

great jewels of the world possess. The Koh-i-

noor has already a long past—and such a past!

Jewels of Indian Princes

But apart from the distinction lent by these

imperial gems the jewels of the Indian princes

who will be present at the Durbar would of them-

selves form an attraction that could be equaled

nowhere else either in the world today or in

history. It is difficult and invidious to make corn-

parisons between them, but a suggestion of the

huge wealth that lies concealed in Indian treas-

uries in the form of jewels may be of some

interest. The nizam of Hyderabad, as befits the

senior prince of India, owns the largest diamond.

This, the "Nizam," is of 277 karats, and is the

larger half of a much greater stone. It is either

uncut or merely "flatted," and, therefore, would

hardly be noticed among cut stones of half its

size. The nizam also owns another diamond, the

"Victoria," of 180 karats, which, it is said, prob-
ably falsely, he bought some years ago for the

enormous price of $2,000,000.
The gaekwar of Baroda has three famous

stones in his possession, the "Star of the South,"
the "Akbar Shah," and the "Eugenie." The first
weighs 125 karats and is a Brazilian crystal of the

first water. In the rough it weighed 254. His

highness is said to have given $400,000 for it
when cut. The second (sometimes called the "Je-
hangir") is of about 74 karats. Somewhat un-
wisely it was recut as a brilliant. The last is a
singularly fine stone of 51 karats, which, as its
name implies, was once in the possession of the
ex-empress of the French.
The maharaja of Patiala, perhaps, still owns the

famous Sancy diamond. This stone has had a
checkered career. From Charles the Bold, duke
of Burgundy, Emanuel, king of Portugal, and
Nicholas de Marlay, Sieur de Sancy (who gave
it its name), it seems to have passed through the
hands, at one time or another, of our King
James II., who fled with it and others of the
crown jewels in 1688; of Louis XIV., of Louis
XV., of Napoleon, of Napoleon's brother Joseph,
king of Spain, Prince Domidoff, and of the ma-
haraja of Patiala. It weighs a trifle over 53
karats. Another stone that has found its way
back to India in recent years is the Agra diamond.
Readers may remember that some twelve years
ago it formed the subject of a curious lawsuit in

London. It is of an equisite form and rose color,
and, at a guess, is about 35 karats in weight.

Priceless Gems Unknown to Fame

But these famous and named stones are, as a
rule, only a small part of and are often actually
smaller than others of the heirlooms in Indian
palaces. Most of those mentioned have been re-
acquired by India because of their world-wide
reputation. Yet somewhere in the treasuries of
native chiefs, huddled up, uncut and loose, with
imitation pearls, or set in cheap gilt mounts, or
even sewn, unpolished and unset, upon some dis-
carded robe of state, more splendid diamonds
than these probably still exist. At the 1903 Durbar
the blaze of jewels surprised even Indian princes
themselves. They had not realized their neigh-
bor's wealth, and some parures, highly prized,
seemed of but little consequence there. To quote
but one or two, the maharaja of Darbhanga was
wearing the "Naulakha," the famous $450,000
necklace that Jang Bahadur, regent and marshal
of Nepal, took from the terrified fugitive, Nana
Sahib.

The Famous Pearls of the Gwalior
The pearls of Gwalior are famous, but it is sel-

dom that the .extremely modern taste of Scindia
cares to put them on, and in consequence they can
not fail, sooner or later, to lose their condition.
Besides a necklace of twelve or thirteen rows of
perfectly matched pearls as large as filberts, the
prince of Gwalior wears on state occasions a
curious sash of crimson velvet depending from
his left shoulder to his right knee, the material
of which is almost hidden by similar stones. The
only native chief who can "call" Scindia in the
matter of pearls is perhaps the maharaja of
Travancore. His dominions abut upon the Ceylon
pearl fisheries for one thing, and, for another, he
claims the throne by female descent. These two
advantages have endowed the maharaja with a
parure of pearls with which the finest of European
sets, though no doubt in more beautiful condition,
can not for a moment be compared. There could
be seen at Delhi a sword hilt cut from a single
emerald. It was hardly conspicuous.
Perhaps the visitors to the Durbar will make no

unworthy addition to this exhibition of bright
stones. The maharaja of Nepal, whose emeralds
startled London three years ago, will be there.
There, too, will be some of the finest English
gems in private hands. If a certain duchess at-
tends the ceremony she will have the curious sen-
sation that another great diamond, the "Nasik,"
which once formed part of the same collection as
that to which the "Naulakha" belonged, has tem-
porarily gone back to its old home, and is once
more adorning the same Durbar, with its old com-
panion, the necklace of the butcher Nana. An-
other very famous Indian diamond may perhaps
revisit Delhi from the banks of the Thames.
Moreover, a certain English peeress would cause
some interest if she were present and wore the
famous polished, but uncut, ruby that bears the
names of Akbar and his imperial successors.
There are several of these huge rubies, one being
in the possession of his majesty, and two or
three are known to be in the Dholpur treasury;
but this lady's is probably the largest and finest
in existence. It is perhaps an inch and a quarter
in length and half an inch in width and depth.

The Greatest Diamond of All

But this reference to royal jewels brings me
abruptly to the greatest diamonds of all. The
first place is of right due to the Koh-i-noor. The
history of the stone since it has been definitely
identified is familiar enough. We all know that
it was the chief jewel of the mogul emperors, and
how, in later years, one prince obtained it from
his brother but helpless sovereign by exchanging
puggaries, and how the official deputed to bring
it to England after the Sikh wars accidentally
sent it to the wash with his waistcoat. Nor do
we forget that the size of the stone was severely
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reduced (from 186 karats to ro6) by the recutting
ordered by the prince consort ; and the occasional
exhibition of the gem at the opening of parlia-
ment or other ceremonial occasions has made the
English people fairly well acquainted with the
most famous diamond in the world.
But a halo of mystery, which has not even yet

been dispersed, hangs, and has for a long time
hung, around certain periods pf its history.
Tuvernier, a French jeweler of observation and
capacity, reported that in the seventeenth century
he had seen in India a huge diamond belonging
to the emperor that he named the Great Mogul.
It was, he said, 787% karats in weight, and he es-
timated its value at the quaint sum of £879,245
19s. W2d., or about $4,396,230. It was either un-
cut or merely "flatted" on one side—he compares
it somewhere to an egg cut in half. One Hor-
tensic Borgin, a dishonest or unskilful Italian
diamond-cutter, was then called in and reduced it
to 268 (or 280) karats. He nearly lost his head
when the emperor saw what had been done to his
favorite gem. It is possible that there was some
cause for his anger. It is considered by many
experts that the Orloff diamond, said by some
to have been the eye of an idol at Srirangam, of
the Russian regalia (193 xarats in weight and cut,
as the Koh-i-noor originally was, in what may be
called a decanter-stopper pattern), and a large
fragment of 132 karats—recovered by Abbas
Mirza on the taking of Kucnan, an old capital of
Khorasan, in Persia—may have both been cut
from the remains of the Mogul diamond. How-
ever this may be, the Koh-i-noor, which Ranjit
Singh used sometimes to wear in the socket of
his blind eye, continued to represent the original
gem, and remains to this day the symbol of im-
perial authority in India.

Gems Which Will Impress •
But though, historically, the return of the Koh-

i-noor to India will, in native eyes, set the final
seal upon the great ceremony at Delhi, some of
the other gems that will accompany it will not
fail to produce their effect upon a people that is
more accustomed to symbolism than ourselves.
The great Agincourt ruby—won and worn in
England long before the moguls introduced
splendor of life into the imperial palaces that
they built so lavishly—will be watched with keen
interest by Rajput eyes as it glows from the
central cross of the English crown. The sapphire
that was bequeathed back to the regalia by the
Stuart cardinal of York may touch their imagina-
tion less, but the pale sapphire in the topmost
cross above the orb is a glittering testimony to the
perpetuity of a throne than anything they have
ever known in India, for it came from the Con-
fessor's tomb in Westminster Abbey, and has a
goo-year-old record behind it.
But when all is said, it is to the new, unhis-

toried Stars of Africa that the triumph of the
Durbar will belong. In a way they will bring
home to the native of India the majesty of the
occasion better than proclamations, or processions,
or jail deliveries, or the sound of guns. The
Indian native is a product of his past. It is not
always understood by the Englishman, proud of
his western civilization, that our laws and our
science leave the native alike incurious and un-
awed. if he is impressed by anything in the
twentieth century he is impressed by the same
things that would have excited his awe or ad-
miration in the seventeenth. It may seem to our
wise, our overwise, minds that there is a touch of
barbarity about the effect that external pomp and
circumstance can create. From our own point of
view it is, perhaps, true, though in his heart our
most crabbed English philosopher still keeps that
touch of childishness that saves sheer learning
from dry rot at the last. What we need to re-
member is that that same interest in externals to
which we yield ourselves now and again with a
sense of discomfort is of vast importance to
simpler peoples. If the Durbar is to be held at
all, it must be held with full ceremony. Niggard-
liness would be peculiarly unfortunate. There
must be no competition between the splendor of
the emperor and that of his dependent princes.
The Koh-i-noor in itself is, perhaps, enough to
mark the gulf, but the "fire and frost" of the two
gigantic South African stones will have begun
their work of splendid symbolism when they
blaze out unrivaled and unchallenged over the
most majestic assemblages of gems that Europe
or Asia has ever seen.
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Those who are watching the business situation
as it develops week by week can not be otherwise
than gratified with recent developments unless
they belong to that class of unfortunates that is
disappointed because its predictions of hard times
have not been confirmed. It has become the
fashion to ask, "What is the matter with the
country" or "What is the matter with business?"
If you ask a man in Wall street he tells you that
speculation is poor and people won't "trade."
The man in Maiden lane says that there is noth-
ing whatever the matter with business—now. It
was a little slow in starting, but it is here and
quite satisfactory. There has certainly been a
determined enough attempt to manufacture a
panic, but the materials out of which it was to
be fashioned were not quite the right sort. The
public has become tired of waiting for it and has
now given it up as a bad job. The result is that
the demand for manufactured articles of all kinds
has improved to a degree that places business on
a healthy basis. Comment is made in various
lines that although orders are small they are more
frequent.
The head of one of the large financial institu-

tions which has extensive dealings with the
jewelry trade laid stress on one or two important
factors that have produced this new note of con-
fidence which business in general has been made
to feel of late. In conversation with THE KEY-
STONE representative he said: "The country is
simply in a state of transition from a period of
too rapid growth to one of maturer judgment
and more settled outlook. The supreme court's
trust decision was, in a way, an epoch marker,
and yet it was only one of several symptoms in-
dicating the change. We had in fact outgrown
our business methods and have had to readjust
ourselves accordingly. When a youth finds his
arms and legs sticking six inches out of his
clothes he soon gets a new suit that fits him, and
when he dons it he feels a little surer of himself
than he did before. These vast aggregations of
capital meant great concentration of power, which
for a time seemed greater than that of the gov-
ernment itself. Men of all grades of moral fiber
have been engaged in these accumulations, and
where they were good the results have been
satisfactory; where they were bad results have
been bad. But the government has made it plain
that there is nothing bigger than itself, and these
great trusts are finding their proper alignment
within our economic structure.
"In another direction there comes a readjust-

ment that is part of the same overgrowth. In
1907 we were forced to come to a halt because
of overproduction. We learned the lesson and
have since then, if anything, gone to the other
extreme. This year we have proceeded cau-
tiously, too, because we were afraid the crops
might not turn out well. But now we know
where we stand in that regard and our depleted
stocks must be replenished. This applies not only

to the merchandising of the natural commodities
but of manufactured articles also.
"Here is still another point that can not be

overlooked: continental Europe is disturbed over
wars and rumors of wars. The money situation
there is all awry and we are now lending vast
sums of money to Europe. I know of one trust
company that has $20,000,000 loaned abroad and
I think it is no exaggeration to place the total
at $1oo,000,000. Indeed for the first time in his-
tory banks in Chicago, St. Louis and New Or-
leans have been loaning money in Berlin, Paris
and even London. Now, if, a country is prosper-
ous enough to spare such vast sums of money,
how are you going to figure out a panic?"

The Warehouse Receipt Scheme

Some genius of finance, just who does not ap-
pear at the moment, has hit on the idea of
"warehouse receipts" for precious stones held
in safety deposit vaults. Its proposal at first
made the trade gasp, but the more it was
thought of the more feasible it semed, and it is
now one of the uppermost topics of discussion
among members of the trade. The proposal, as
it stands, centers chiefly with the Maiden Lane
Safe Deposit Company, the officers of which are
said to be seriously considering it. August Op-
penheimer, the president of that institution, stated
to THE KEYSTONE representative that so far the
proposition is in embryonic form and no definite
plans have as yet been formulated. Bankers say
they see no objection to advancing money on
diamonds, the same as they now make loans on
warehouse receipts for cotton, tobacco, pig iron
or any other staple articles.
The plan of operation, as tentatively outlined,

is for the management of the safe deposit corn-
pany to hire two or more expert appraisers to
carefully value all gems deposited with the com-
pany against which warehouse receipts are to be
issued, although it has also been suggested that
financial institutions maxing the advances also be
given the privilege of reappraising the stones. It
was also pointed out that private individuals who
would otherwise not care to pawn their jewels
would be enabled to take advantage of this highly
respectable method of obtaining loans. Ludwig
Nissen stated that some concerns that carry large
stocks of precious stones at times would find such
a system of advantage. "Nevertheless," said Mr.
Nissen, "the feeling prevails that it is repre-
hensible in the jewelry trade for a man to pawn,
as it were, his wares. I can not say as yet
whether this feeling will be overcome."
The success or failure of the plan apparently

will in a large measure depend on whether the
best houses in the trade give their sanction by
making use of the system.
S. Leboldt, representing Rothschild & Co., of

Chicago, arrived here on Saturday to lay in ad-
ditional stocks of jewelry and silverware.
H. S. Fisher, of W. L. Miner & Co., Toledo,

Ohio, is in town for the purpose of replenishing
stocks of jewelry and leather goods for Christmas
trade. Mr. Fisher states that the outlook for a
good holiday trade was never better and that

there is a decided feeling of buoyancy noted in
place of the hesitancy of a short time ago.
C. S. McCoy and C. J. Weitz, representing

Marshall Field & Co., of Chicago, arrived in
New York on Monday to make additional jewelry
purchases for holiday trade. They report pros-
pects for trade greatly improved.

J. S. Chalmers, of the Adam, Meldrum & An-
derson Company, of Buffalo, has been making
further purchases of art goods. Mr. Chalmers
says prospects for the Christmas season are ex-
cellent.
M. Fuhrman, of A. S. & T. Hunter, Utica,

N. Y., is adding to the firm's fall stock of jewelry
and leather goods.

Robert H. Clampett, of H. D. Merritt Com-
pany, who returned recently from an upstate trip,
in conversation with THE KEYSTONE representa-
tive declared that business conditions throughout
the state are decidedly promising. Mr. Clampett
said that he noted this particularly in contrast
with his previous trip through the same territory
a few weeks ago.

Joseph Landsman, proprieor of the Jewelers'
Handy Shop, 51 Maiden lane, has issued a catalog
for the use of retail jewelers, showing all the
intricate repairing that can be done by a thor-
oughly equipped shop. In fact, he refuses no job
of any kind in the line of jewelry or allied lines.
This even applies to such occasional jobs as fans,
pipes, mother-of-pearl, ivory or tortoise shell
work, bronze statuary, refinishing scientific or
mathematical instruments, or any kind of odd
work that is brought to a jeweler to be repaired.

Bars of Gold Stolen
A dispatch received here last night from Berne,

Switzerland, states that bars of gold, valued at
$26,000, consigned to the Swiss National Bank
by London houses, have been stolen. Eight cases,
having a total value of more than $208,000, had
been shipped from London, but one of the cases
on arrival was found to contain lead.
Arnold Betts, of 55 East t3tst street, a jeweler

who carries his stock in his pockets and does a
peripatetic business, told the police of the East
126th street station recently that four men had
pounced on him in Park avenue between 130th
and i3tst streets and had robbed him of watches,
diamonds and necklaces valued by him at $1,000.
He said that he was returning from a Bowery
wholesale jewelry house about 7 o'clock when he
was held up. One man hit him a heavy blow
in the stomach, and when he got his wind back
another had stuffed a handkerchief in his mouth,
while a third sprinted away with the jewelry.
The fourth man seems to have bossed the job.
In their hurry the thieves, so Betts reported,
overlooked $750 in cash which he had in his
pockets. He gave the police a list of the stolen
jewelry and the detectives went out to comb the
pawnshops.
H. R. Conklin, of Cross & Beguelin, has just

returned from a nine weeks' trip through the
New England states. Mr. Conklin shared the
experience of other traveling men in finding busi-
ness conditions greatly improved, especially dur-
ing the latter part of his trip. E. H. Valle, of
this firm, also confirms the improved tone to the
business situation and states that the diamond
business has been better during the past month
than any time since March.
Fred N. Day, the jeweler-preacher of Winston-

Salem, N. C., is in town making his headquarters
with Cross & Beguelin.
R. H. Shepard, formerly with the Gorham

Manufacturing Company and now with the Towle
Manufacturing Company, will leave on Novem-
ber i for a trip to Philadelphia, Pittsburgh, Bal-
timore and Washington.

Aisenstein & Woronock have just issued a new
catalog consisting of some 200 pages, the largest
ever issued by this firm. It is well illustrated
and shows all the popular lines of jewelry,
watches, clocks, tools and materials. The firm
feels that it represents the most complete line
shown by a jobbing house. The business now
requires 6,000 square feet of floor space.
Mr. Pretzfelder, of the Bayer & Pretzfelder

Company, returned from a western trip a few
days ago and reports a splendid business for his
house. He will shortly take a trip through the
New England states. Mr. Bayer, of this firm,

(Continued on page 2147)
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In most instances the developments of the last

two weeks have been satisfactory as far as the

wholesale jewelers' of Chicago and the west are

concerned. In some quarters there have been

complaints that the buying lacks the old-time

spirit, but in justice to such jobbers as make

this statement it must be recorded that they are

not in the least apprehensive of the ultimate out-

come of the year's business. It is the experience

of all jobbers in Chicago, as well as the central

west, that retailers are buying later this year

than ever before. Then, too, a strong tendency

not to overbuy is very noticeable on the part of

retailers. Most of them have learned by ex-

perience the lesson of overstocks.
Reports from travelers are to the effect that re-

tailers' stocks are very low, and the general
feeling among jobbers who have kept in touch
with the situation is that this statement is correct.
I.t is very apparent that the retailer is buying
light, not out of fear as to the outcome of fall
and holiday business, but rather to be on the safe
side. This view is substantiated by interviews
with out-of-town buyers. Few, if any, make very
pronounced complaints about business in their

communities. Naturally enough, they would all

welcome more business, nevertheless their bus-

iness at present gives them no reason for concern

as to the future. They expect no big season, but

all seem satisfied that fall and holiday business
will be a shade better than fair.
Many jobbers in Chicago are preparing for an

unusually sudden rush, figuring that the retailer

will delay his buying until the last moment.

Should anything arise during the next thirty days
to give retailers assurance of a better holiday

business than they anticipated these jobbers,

recognizing the fact that retailers' stocks are
very low, figure that they will be deluged with

rush orders. The handling of rush orders during

even an ordinary holiday season is a momentous

matter, but to have a sudden rush as some expect

just before Christmas, and handle it successfully,
is a task but little short of herculean.

It is well to say a few words to the out-of-town

retailer about his Christmas buying. Don't wait
until the last minute to do it. Unless a retailer
has seen a jobber's organization in action getting
out holiday rush orders he has little or no con-
ception of what time and labor the rush entails.
While jobbers work two and three crews both
night and day, at times the task is too great.
Retailers should make it a point to do as much
of, their holiday buying as early as possible. It
will help the jobber and also the retailer.
In Chicago the retail trade seems satisfied with

the way the holiday season is approaching. In
the downtown stores buying is not very active
as yet, but the "looking" and the "window shop-
ping" seem to indicate a healthy disposition on
the. part of the general public. Retailers in the
residence districts and in the outlying sections of

the city are reporting considerable improvement.
Frank L. Kriessl, formerly in charge of the

optical department of Otto Young & Co., has

resigned that position to take charge of the

Chicago business of the American Optical

Company.
George E. Fatzinger, a retailer at Janesville,

Wis., was in Chicago last week replenishing his
fall and holiday stock.

Charles Caliger, formerly with Sproehnle &
Co., and now a member of the firm of Donnelly,

Caliger & McLaughlin, of Des Moines, Iowa, was

in Chicago last week calling on his many friends.

"Doc" says the strong breezes of the Iowa
prairies agree with him better than the Chicago
combination of air and Illinois Central smoke.

He looks the part.
Louis Buss, of M. A. Mead & Co., returned

last week from a hunting expedition in the Bitter
Root Valley, Mont. He says he had some stir-
ring experiences on the trip. He insists that he
shot some big game. The boys at the office take
this with a grain of salt. They say it was very
careless of him to photograph the trophies of his
hunt without attaching affidavits of witnesses
who saw the slaughter. Mr. "Monte" is con-

vinced that it would be about as reasonable for
Louis to start an expedition to the north pole
in search of fruits and flowers as to expect him
to go on a hunting trip and shoot anything but
what had feathers on. We, however, take a
somewhat more charitable view of Mr. Buss'
abilities along this line and will suspend judg-
ment until he has had more time to prepare his
defense.
Mrs. Mary Eliza Purdy, wife of J. H. Purdy,

and at one time a very prominent person in the

Chicago jewelry trade, died in Indianapolis, Oc-

tober 17, at the age of seventy-two years. She

took a very active interest in her husband's suc-

cess when he was in the business in Chicago. She

was also the founder and editor of The Chicago

Jeweler, one of the earliest jewelry trade papers

in Chicago. She was married at Mount Pleasant,

Iowa, in 1859. Mr. Purdy and two sons, Fred

and Charles S. Purdy, survive her.
Leonard Fox, of Gustave Fox Company, manu-

facturing jewlers of Cincinnati, was in Chicago

the middle of the month in the interests of new
machinery which the company will install in its

factory.
H. E. Snyder, of Snyder & Co., Fairfield,

Iowa, was in Chicago the middle of the month
attending to his fall and holiday buying. His

daughter accompanied him.
C. A. Cole, of Kissimmee, Fla., was among the

fall and holiday buyers on the local market
recently. He comes a long way to do his buy-
ing, but he insists that it pays. Mrs. Cole was
with him on the trip.
F. E. Shortess, a well-known jeweler of Traer,

Iowa, made his annual fall and holiday purchases

in Chicago the middle of the month.
Thomas W. Martin, of Saginaw, Mich., was in

Chicago for several weeks the past month attend-
ing to his fall and holiday buying and calling on
his friends and relatives in and about Chicago.

J. T. Brayton, manager of the Chicago office
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of the Julius King Optical Company, was ap-

pointed by Mayor Harrison as one of the
members of the reception committee of the deep
waterways convention held in Chicago recently.
F. N. Wood, Chicago manager of the Jewelers'

Board of Trade, is now a full-fledged lawyer,

having passed the bar examination at Springfield.
The Illinois Watch Company is building

another addition to its factory at Sringfield.

Julius Armbruster was in Chicago recently and
stated that a portion of the new addition would
be used as a stockroom. The addition was being
built primarily for the purpose of providing a
clubroom and recreation quarters for the
company's employees.
Jay B. Johnson, a retail jeweler formerly in

business at Tuscola, Ill., was in Chicago re-
cently purchasing stock for a new store he will
open at Willow Grove, Ill.
George E. Kummer has sold his store at 1527

Grand avenue to G. S. Pense, who formerly
worked for him as watchmaker.
William Miller has sold the stock and fixtures

of his store at 354 East Forty-third street to
F. W. Rehder, formerly with L. Usselmann, who
will continue the business. Mr. Miller has
opened a new store at Fifty-first street and
Grand boulevard.
Joe Ebeling, a prominent St. Louis retailer,

represented the Missouri Association of Optom-
etrists and the Missouri Retail Jewelers' Asso-
ciation at the deep waterways convention held
in Chicago this month.
Becker & Heckman, case manufacturers and

repairers in the Silversmith building, have been
elected to membership in the Jewelers' Security
Alliance.
H. Beinhorn, of the well-known firm of Bein-

horn & Meyer, of Winona, Minn., was in Chicago
the middle of the month attending to his fall
and holiday buying. Speaking of business con-
ditions and prospects, Mr. Beinhorn stated that
he was satisfied both with the amount of bus-
iness they were doing and with the prospects for
the holiday business. Mrs. Beinhorn accompanied
him.
William A. Fay, Chicago and western repre-

sentative of the Potter-Buffington Company, made
a trip to the company's factory the middle of
the month.
A South Side jeweler whose name is withheld

is in a peck of trouble. At present he is under

indictment on a charge of larceny by bailee and

is attending to his regular business affairs only

by virtue of a $500 bond. Two or three years

ago the jeweler sold a customer a pair of

diamond earrings for his wife. The wife came

into the store very often and referred with

much satisfaction to the earrings her husband

bought for her. A short time ago these two

customers aired the domestic infelicities before

a judge with the result that his honor granted

them a divorce. Some time after the divorce

decree was entered the former husband took

the two diamond earrings and also a diamond

ring, all of which are alleged to have been the
property of his former wife, back to the jeweler
with the instructions that he unmount the stones

and reset the ring mounting with a good imita-

tion diamond.
The erstwhile husband took the three diamonds

with him and said he would call later for the
ring and the earring mounting. The jeweler

knew nothing of the divorce. It so happened
that the former "better half" missed her jewels

and, suspecting the man she had once promised
to "love, honor and obey," she sent a message to
his office to inquire as to the whereabouts of her
jewels and the wherefore of their disappear-

ance. The former lord and master told the mes-
senger to inform his former running mate that
she could get her jewels by calling on our friend,
the jeweler. Well, she called. Our jeweler friend
hasn't a very clear recollection of what she said,
it all came so fast and furious.
After she had left the jeweler expressed him-

self as happy that he remained among the living.
A little later the same day, just as he was about
to call the former husband on the telephone and
congratulate him, in walks a minion of the law
with a warrant. His case comes up the early
part of the month. He is not worrying about a
fine or imprisonment, but he says he is not over-
anxious to again see the divorcee unless she is

bound hand and foot.
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Our Reliable Jewelry Catalog
will keep you posted on the very latest and best
things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.
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Wholesale Jewelers Cincinnati, Ohio

JOS. NOTERMAN & CO.

DIAMONDS

011anufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI OHIO

George A. Klein
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Eugene A. Frommeyer Edward M. Klein

KLEIN BROS. CO. 5
Wholesale Jewelers

A
WATCHES, DIAMONDS and JEWELRY
GOLD and GOLD FILLED JEWELRY

SEND US YOUR ORDERS

14-16 E. 4th Street : Cincinnati, Ohio
Boylan Building

0

L.

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT INTERESTING

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Sts. :: CINCINNATI, OHIO

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade
OUR SPECIALTIES

Diamond Mountings, Jewelry, Case-Repairing,
Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Ilar 2c51sPhone Cincinnati, 0.

Established-1868 Incorporated-1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East
CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers
Pallys Cases
Dueber Cases
14 K. Gold Cases
Hamilton Movta.
Illinois Movts.

L5aSaSagasab-25-E5252.525-252.5252ERSES-25-252,5?-52525252525252.5asEs25-EsES2.5252SES-25252SeszsasE52.5252-57J

Dueber-Hampden
Complete Watches

Gold and Gold-filled
Chains, Fobs
Lockets, Charms

TOOLS AND SUPPLIES

Neck Chains
Bracelets
Tie Clasps

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY

WHOLESALE ONLY
We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our stocks are always complete
and we guarantee Qpick Service.

WHOLESALE ONLY

Traction Building Cincinnati, Ohio

The Oskamp - Nolting Co.

Mammoth Wholesale

Jewelers

411-413415417 Elm Street : Cincinnati, O.

November I, 1911 THE KEYSTONE

CINCINNATI

Business and Collections in Good Condition—Bowling Leag
ue Now Interests

Jewelers—Many Visitors Call on Local Trade—Local Items

Cincinnati, October 26.—Cincinnati has enjoyed

a very prosperous month and with the end of

October in view the trade is satisfied with con-

ditions and the outlook. Of course there are ex-

ceptions, but as a general thing the past four

weeks have been very prosperous. The south has

netted its share—in fact, most of the business

came from this territory, although the middle

west and the southwest have been active in the

buying field. The most satisfactory thing of all

is the exceptional way in which collections have
With this as a basis high hopes have

built, and an even better November is looked

bcfooceirn,ne 
in

both in sales and collections. Besides a big
regular business the fill-in orders have amounted

to a considerable sum.

A novel plan to obtain a solid gold chalice has

been devised and put into operation by Father

Hynes, of St. Mary's Church, Hyde Park,

a suburb of Cincinnati. Each member of the
congregation will be asked to donate a piece of
gold, preferably some old gold jewelry which is

no longer used and can therefore be spared. On
Sunday, October 22, the request was made and
the indications are that it will be met with a
hearty response, Father Hynes himself starting
the ball rolling by the contribution of an old
family piece of jewelry. This novel plan will
no doubt be followed by similar ones in other
churches. 

Meeting of Optical Club

The Cincinnati Optical Club in the future will
hold its monthly meeting at the new home of the
Cincinnati Business Club, Ninth and Race streets.
While these quarters are being fixed up the club
had temporary quarters at the Grand Hotel. The
Cincinnati Optical Club held its meetings in this
place. Thirty-five of the local opticians belong to
the club, most of whom are active in the work
of the optical association. At the last meeting,
held Tuesday, October 17, the election of officers
for the coming year took place, Harry C. Winston
being elected president, succeeding Jaques M.
Zangers.
C. Mauthe, located at Court and Vine streets,

is desirous of selling out his retail store. He
has been in the business at this location for the
last forty years, his father having the establish-
ment before him. Poor health is the reason given
for the desired sale.
A public auction is going on at the retail store

of D. Gradison & Co., Vine street jewelers. The
whole stock will be sold in this manner.
Charles Heisterman, of Germantown, was in

town visiting his brother, who is stricken with
pneumonia at his home. While here he killed
two birds with one stone, doing his fall purchas-
ing.
John Seibert, of Frankfort, Ky., was in town

purchasing the clock which is to go on the tower

of the courthouse at that place.
Ben J. Dillard, of Lebanon, Tenn., was in

town doing his fall purchasing about the middle
of the month. It has been Mr. Dillard's habit
to visit Cincinnati annually for the past twenty-
five years and it was this occasion that he was

celebrating.
Edward Gabreath, of Hurt & Tanner Company,

Springfield, Tenn., was in town during the month
doing his purchasing.

Trunks Filled with Diamonds Go Astray

G. M. Braham, of the A. J. Plant Company,
while in Indianapolis last week, fell the victim
of a curious accident. He checked his two
trunks on to Cincinnati, but by an error in the
baggage-room instead of coming to Cincinnati
the trunk containing his diamonds was sent to
Hamilton. After a search the trunk was located
and returned. Mr. Braham thought at first that
the missing trunk had been stolen, but happily it
was only a case of mischecking.
Some time back the window of the retail store

of George Link, 171 1 Vine street, was cut by a
diamond and several cheap watches were taken.

Nothing but the watches were disturbed, some

very valuable mesh bags being completely ignored.

Up to date the culprit has not been caught. The

loss is estimated at $25.
Fred Kruger, who has been on the traveling

force of Gebhardt Brothers, is now connected

with the manufacturing firm of Wendell & Co.,

Chicago, Ill.
Harry Brachman, watchmaker for Edward

Kaelen, of Cincinnati, has accepted a position

with J. H. Frey, of Ronceverte, W. Va.
Israel Greenwald, who sued the traction com-

pany for damages as a result of a collision with

a car while he was riding a bicycle some time

ago, has withdrawn his suit. The company com-
promised and the case was dropped.
Harry H. Mack, engraver, and J. W. Krueger,

watchmaker, have taken room To, Glenn building,
Fifth and Race streets, and have established
themselves in repair and engraving business.

Hofmeier & Ott, watch case makers and re-
pairers, have taken quarters at room 8o, Glenn
building. They had contemplated this move
some time ago but could not find a suitable lo-
cation.
Amelia Mehmert, five-year-old granddaughter

of Joseph Mehmert, Joseph Mehmert Company,
died last Sunday after an attack of pneumonia.

A. E. Johnson, of Versailles, has sold out his
store to D. D. Elliot, of Hope, Ind.

Ed Koplien, the Socialist candidate for mayor
of Covington, Ky., is a jeweler and engraver of
that place. He expects to get the biggest Socialist
vote that has ever been cast in a Covington, Ky.,
election.
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John Brinkman, who until recently was the

bookkeeper of the Richter & Phillips Company,

is now in the employ of Jos. Noterman & Co.

The finest catalog which the Richter & Phillips
Company has ever gotten out will be ready for
distribution by November T.

The Eight-team Bowling League

The long-cherished hope of some of the mem-

bers of nearly every house of any size in Cin-
cinnati to have an eight-team bowling league has
been realized and the league is under full swing.
The teams comprising the league are the follow-
ing: E. & J. Swigart Company, Michaelson Com-
pany, a combination from the Courtney and
Andretsch companies, Oskamp-Nolting Company,
Thoma Brothers, Pohlmeyer & Roth, the Dorst
Company and the Standard Optical Company.
The last named, although being an optical firm,
was nevertheless admitted. Games will be played
three times a week, each team meeting the others
twice. The most interesting contests are looked
forward to.
The monthly meeting of the Cincinnati Whole-

sale and Manufacturing Jewelers' Association
was held at the Hotel Sinton on Thursday, Oc-
tober Ig. The meeting was well attended.

The following out-of-town jewelers were in
Cincinnati during the last month : H. H. Rohs,
Cynthiana, Ky.; R. R. Herron, Lakeland, Fla.;
J. B. Hesslbrock, Liberty, Ind.; J. H. Power,
Owingsville, Ky.; Everett Linder, Hamersville,
Ohio; R. A. Young, Ewing, Ky.; Virgil G. Mann,
DeMossville, Ky.; E. N. Calvert, Russellville,
Ohio ; Fred Heintz, Lexington, Ky.; Abe Ort,
Zanesville, Ohio; C. B. Sigler, Knightstown, Ind.;
James H. Bozard, New Castle, Ky.; M. Kohl-
hagen, Lebanon, Ohio; Henry Krauss, Springfield,
Ohio; M. F. Frank, Morristown, Ohio; J. W.
Shirley and wife, Bloomfield, Ky.; M. B. Gary,
Dayton, Ohio; A. E. Johnson, Versailles, Ohio;
Frank Gooden, Savannah, Ga.; B. J. Dillard,
Lebanon, Tenn.; W. H. Letve, Aurora, Ind.

TOLEDO

Trade Conditions Improve—Well-known Company to Move—Optometry

Society Holds Meeting—Local Jewelry Firms Report Much Business.

Trade Notes in Local Circles

Toledo, Ohio, October 26.—Business in Toledo

is generally reported as much better than is uusal

at this season of the year. Trade conditions were

splendid last month and have kept up in good

shape through October. There are a few pessi-

mists in the trade who do some grumbling and

fail to see anything bright in the situation, but

most of the local jewelers are extremely opti-

mistic. Shopping is being indulged in freely here

and all stores report gifts laid away for the holi-

days. Christmas buying has begun early, and an

encouraging feature is the fact that there is a

strong call for good things. Silver has been
moving well owing to a large number of autmn
weddings and diamonds are selling fairly well.
While but few sales of extra large stones are
reported the medium-price diamonds are moving
well. General lines are moving in a satisfactory
manner. Watches are reported as selling unusu-
ally well. Repair work is universally pronounced
heavy and repair men in every store in the city are
having more work than they can well attend to.
The Judd-Gross Company, which for the past

twenty years has occupied its present location on
Summit street, has made arrangements to move
into the room three doors below its present place

of business on Summit street, now occupied by

the Baltimore lunchroom, the change to take
place the first of January. The cause of the
removal is the fact that the building in which the

store is located has been purchased by the Second
National Bank Company, which expects to put up

a twenty-story office building, which will be the
highest building in the city, the Nicholas building,

sixteen stories, at present occupying that honor-

able position. The Judd-Gross Company has

leased its new quarters and is prepared to move
immediately after the holiday season.
The Conklin Pen Company is busy working its

plant full time and full capacity trying to take
care of the heavy volume of holiday orders with
which the company is swamped.
M. N. Isenberg, of Isenberg Brothers Corn-

pany, left Monday for an out-of-town business
trip.
H. B. Stone is just finishing up the last month

of his first year in his new store on Superior
street. He is delighted with the record of the
year's work, stating that business has been much
better than he anticipated. Mr. Stone reports a
specially good sale on watches and small dia-
monds. Repair work has been coming in faster
than it can be taken care of.

Elias Gross, of the Judd-Gross Company, has
returned from an eastern trip on which he com-
bined business and pleasure. He reports a good
business for his firm in general lines. Mr. Gross
anticipates a strong holiday season for Toledo
jewelers.

Charlie Kapp, of the firm of Wolcott & Kapp,
reports a fair business in general lines. Mr. Kapp
looks for a big holiday season and prophesies a
bumper year for Toledo jewelers, basing his
judgment on present conditions and the shoppers
who fill the local jewelry stores. Said Mr. Kapp,
"Whenever there are many lookers there are sure

to be buyers, and I look for a big Christmas busi-

ness."
Clothing Store Robbed

A burglar entered the store of the Outlet Cloth-
ing Company, M. Winebug, proprietor, on North
Superior street, and stole several suits of clothing

and more than Too articles of jewelry. Later a

(Continued on page 2197)
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SETH THOMAS BARGAINS ADAMANTINE FINISH
12 of These Beauties Cost But - - - 

$48.00 Cash4 DISTINCT COLORS 3 OF EACH PATTERN

8-day Reno
Mottled Green.
Width 16 in.

List $9.50

Seth

Thomas

Quality

8-day
Black with
Ornaments.

List

Buffalo
Red Top and
Width16 '/4: in.

$8.50

8-day Dallas
Mahogany.
Width 16 in.

List $9.50

-

„r-
- - — 

c_

,a
8-Day, Mottled Green Adamantine, with Four Adamantine Onyx Columns. Width 16 inches. Height 11 inches.

RENO. LIST $9.50. HOUR STRIKE.

8-day Richmond
Golden Bronze.
Width 17 in.

List $10.00

Seth

Thomas

Quality

BUFFALO. LIST $8.50. HOUR STRIKE.

.r4‘04.4-

8-Day, Black Adamantine, with Red Top and Ornaments and Adamantine
Onyx Columns. Width 16,1.. inches. Height 1058 inches.

Order Your

Thomas Clock
OF

NORRIS,
ALISTER &

CO.
CHICAGO, ILL.

DALLAS. LIST $9.50. 34 HOUR STRIKE.

8-Day, Mahogany Adamantine, with Six Adamantine Onyx Columns.
Width 16 inches. Height I I inches.

RICHMOND. LIST $10.00. 4 HOUR STRIKE.
8-Day, Golden Bronze Adamantine, with Four Adamantine Onyx

Columns. Width 1734 inches. Height 1 I inches.

Norris,
Alister &

Co.
Heyworth Bldg.

CHICAGO,
ILL.
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PROVIDENCE

IA 11-known Manufacturing Jeweler Nominated for the General Assembly.

Many Buyers in the City—Annual Meeting of the Manufacturing Jew-

elers and Silversmiths' Association—News of the Local Trade

NEV ENGLAND OFFICE OF THE KEYSTONE,

324 HOWARD BUILDING,
PROVIDENCE, October 27.

A. L. Hancock, of the C. Sidney Smith Com-
pany, and J. F. Dran, of Reed & Barton Com-
pany, were in Cincinnati the week of October 14.
The refining plant of Andrews & Co., for-

merly Cornell & Andrews, at 23 Mathewson
street, Providence, is being offered for sale by
the E. A. Eddy Machinery Company, of this city.
Jared Keith, of the George W. Dover Jewelry

Company; R. L. Moorhead, of R. L. Moorhead
& Co.; David Harris, of the Crescent Novelty
Company; R. E. Scholz, of the George H. Holmes
Company; J. H. Manning, of the J. H. Manning
Company, all of Providence, were in Chicago the
week of October 21.
Erling C. Ostby, of the Ostby & Barton Com-

pany, was in charge of the automobile section
of the district nurse tag day arrangements in
this city on October 21.
The Manufacturing Jewelers' Board of Trade

met in regular monthly session on Friday after-
noon, October 20, and discussed some important
business matters. Ten new members were elected
to the board.
George R. Hussey, president of the Baird-

North Company, has been nominated as a candi-
date to the common council by the Democrats of
the Sixth ward.
Samuel H. Flanders, jewelry representative for

Bradstreet, has also received the nomination by
the Democrats of the Sixth ward for common
council.

Jeweler Declines Renomination

Aldridge G. Pearce, of the F. T. Pearce Com-
pany, who has served in the common council
from the Seventh ward since January 4, 1000,
has declined renomination, giving as his reason
for withdrawing from a practically certain
election the nomination of F. T. Pearce, his
father, to the general asesmbly. Mr. Pearce says
that inasmuch as his father is going to the
general assembly he considers it incumbent upon
him to devote all his time to the business of the
company. A report current in political circles
that Aldridge G. Pearce was withdrawing from
the city council for the purpose of seeking the
office of fire commissioner at the expiration of
the term of the present incumbent in January
next has been denied by Mr. Pearce, who de-
clares business reasons wholly have prompted his
Pet.

William H. Waite and Henry G. Thresher, of
the Waite-Thresher Company, are enjoying a
% ,tcation trip, motoring through New England.
The itinerary as laid out by the motorists is
through the Berkshires to Albany, to Lake
George, returning to Providence by way of south-
ern Vermont and New Hampshire. The party
will make a stop for some days at the White
Mountains.
Everett L. Spencer, of the E. L. Spencer Com-

P;InY, who was a delegate from the town of Bar-
rington, R. I., to the recent Republican state con-
vention, won a victory for Fred S. Peck as the
Barrington representative on the state central
committee. Mr. Spencer's speech in favor of
\ Tr. Peck was what turned the scales toward
Mr. Peck's being elected on the committee by an
Overwhelming majority.
Leon Elias, of the firm of Mackey & Elias, is

receiving the sympathy of his many friends and
acquaintances in the recent death of 'his father,
Simon Elias, for many years one of the leading
tailors of Providence.
Franklin N. Wood, formerly the manager of

the Providence office of the Jewelers' Board of
Trade, and at present the manager of the Chi-
cago office of that organization, was one of the
successful applicants for admission to the Illinois
state bar, passing the examination held at Spring-
field, Ill., on October to and xi. Mr. Wood does

not intend to practice law save in connection
with the work of the board of trade.
John Costello, Charles H. Emerson and Fred-

erick S. Dews have incorporated under the laws
of the state of Rhode Island as the Costello
Jewelry Company, with a capital stock of $to,000.
W. H. Tarlton, representing the Wightman &

Hough Company, was in Philadelphia the week
of October 14.
G. W. Bleeker, of the Martin-Copeland Com-

pany ; Chester B. Nickerson, of the Ostby & Bar-
ton Company, and Ira B. Hudson, of Hutchison &
Huestis, Inc., were in Pittsburgh the week of
October 14.
The Roberts Jewelry Manufacturing Company,

Pawtucket, R. I., is running evenings on cloisonné
work.
Edward Holbrook, of the Gorham Manufac-

turing Company, has returned from a European
trip.
F. H. Buffinton, box manufacturer, on Eddy

street, will open a branch factory in Bristol, lo-
cating on State street in that town.
William E. Bliss has been elected to the presi-

dency of the E. A. Bliss Company, 366 Fifth
avenue, New York City, succeeding his father,
the late E. A. Bliss, whose death occurred on
July 26. The factory of the company is located
at Meriden, Conn. Henry M. Smith has been
elected a director of the corporation.
Harry Hedison and Charles Movesian have

bought out Dickran Hosepian, this purchase
bringing about a change in the ownership of the
Standard Die Sinking Company, at 25 Calender
street.

Many Buyers in Town

Buyers in this city during the week of October
T4 included C. Smith, of Reid & Hughes Com-
pany, Norwich, Conn.; Miss A. Burbank, of the
Harris & Mowry Company, Woonsocket, R. I.;
John Maher, of the Shartenberg & Robinson
Company, Pawtucket, R. I.; Miss H. K. Brown,
of Ives, Upham & Rand Company, Meriden,
Conn.; H. A. Miller, of H. S. Barney Company,
Schenectady, N. Y.; Mrs. Van Volkenberg, of
the Howland Dry Goods Company, Bridgeport,
Conn.; J. F. Starrit, of R. A. McWhirr Com-
pany, Fall River, Mass.; F. Noble, of England
Brothers, Pittsfield, Mass.; Mr. Patnir, of the
New Bedford Dry Goods Company, New Bed-
ford, Mass. These were members of the Dry
Goods Alliance, whose headquarters is in New
York City. The assistant manager, E. V. Cor-
nell, accompanied the party.
Walter B. Bliss, a manufacturing jeweler lo-

cated at Los Angeles, who was formerly in
business in this city, and who spent several weeks
in Providence on a visit to his relatives and
friends here, has returned to his coast home.
While in this city Mr. Bliss made extensive pur-
chases of machinery for the purpose of fitting
and equipping the Monogram Buckle Company,
which has a plant at Fresno, Cal., with an office
at Los Angeles.

William R. Cobb, of Pawtucket, was among
the traveling salesmen registered at Philadelphia
the week of October 14.
John F. Gannon, representing John Austin &

Son, refiners, is on a long western trip.
H. E. Lew, of Fessenden & Co., silversmiths,

has returned to this city from a trip to Chicago.
Englehardt C. Ostby, president of the Ostby &

Barton Company, has returned to this city after
a long European trip.
John S. Brant, president of the Cory & Rey-

nolds Company, has returned home from a two
months' trip in Europe.
Samuel A. Baldwin, a veteran jewelry manu-

facturer of this city, has returned to his home
here after a two months' vacation in New Hamp-
shire.
Frank T. Pearce, of the F. T. Pearce Corn-

pany, has been nominated on the Republican
ticket for the general assembly from the twenty-
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first representative district, from which Col.
Harry Cutler, of the Cutler Jewelry .Company.
was the representative at the last session of the
general assembly. Colonel Cutler is nominated
for senator from the city of Providence to the
general assembly by the Republicans.
Frank P. Eddy, of P. S. Eddy & Son, has been

nominated again by the Republicans for the
general assembly, from representative district 24.
Mr. Eddy was defeated for the office last year,
the district then being strongly Democratic.
Harry Burt, of the Rex Manufacturing Corn-

pany, is receiving the congratulations of his
friends on the arrival in his family of a boy.
The Holke Plating and Repairing Company,

234 Chestnut street, is a new company in business
in this city.
A. E. Lue, secretary of Fessenden & Co., this

city, has returned from a Chicago business trip.
The C. S. Bush Company has been obliged by

business development to keep its store open
every evening until 6.30 o'clock, and until 10.30
o'clock every Saturday.
The inventory of the estate of the late Julius

Eichenberg was filed in the municipal court, this
city, showing an amount of $382.62. It was
ordered recorded.
The shop of the S. K. Merrill Company is

running overtime evenings at intervals.
The Royal Jewelry Company, a new concern

in Providence, has opened a store at 506 West-
minster street.
Mr. and Mrs. Theodore W. Foster are on an

automobile trip to Walpole, N. H.
A large amount of new machinery has been

added to the equipment of the Cook, Dunbar,
Smith Company, one of the large additions being
a huge automatic drop press.

William Bender, for many years employed in
the jewelry manufacturing business in this tity,
has started a die and hub-cutting business for
himself at 220 Eddy street.
Jewelry buyers in Providence the week of

October 21 included E. Walter and C. S. McCoy,
of Marshall Field & Co., Chicago; G. F. Williams,
of the ... air, Chicago; T. C. Bunce, of William
Hengerer Company, Inc., Buffalo; F. A. Truet
and J. E. Watson, of H. R. Wasson & Co., In-
dianapolis.
H. L. Richards, of Fessenden & Co., is making

a prolonged western trip in the interests of his
firm.
Frank H. Buffington has started his branch box

factory at Bristol, the plant being a branch of
his shop here.
Mr. and Mrs. George W. Parkshave returned

to the city for the winter season, having closed
their summer home at Watch Hill.
The creditors of the Jewelers and Silver-

smiths' Company held a meeting recently and
chose Philip V. Marcus as trustee.

Celebrate Fiftieth Anniversary

The fiftieth anniversary of the Irons & Russell
Company was observed the week of October 14.
The business was founded by Charles F. Irons
at 102 Friendship street and was followed later
by a partnership with Charles A. Russell, which
was continued until a few days ago, when a
corporation was formed under the present firm
name. The company moved to its present corn-
modious quarters on Chestnut street about seven
years ago. The anniversary was observed by
the company by the mailing of a short historical
sketch of the business to the trade, neatly printed
and attractively gotten up.

William H. Thurber has been re-elected to the
executive committee of the Bristol Yacht Club
and John S. Palmer has been re-elected rear
commodore.
Arthur A. Allpert is the new manager of the

Regal Jewelry Company at Fall River, Mass.,
in succession to H. L. Magid, who will hence-
forth devote his time to the opening of new
stores for the company.
The Modern Toolmaking Company, toolmak-

ers and hub and die cutters, has started in bus-
iness at 107 Friendship street. Carl I. Osterberg
is the manager of the company.
On Saturday, October 28, the annual meeting of

the New England Manufacturing Jewelers and
Silversmiths' Association was held at Free-
masons' hall, the meeting being one for stock-

(Continued on page 2143)
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THE ATTLEBOROS

Jewelers Enjoy Outing at Lake Mirrimichi Camp—Plans Out for New Jew-
elry Factory in Plainville—Selectmen Again Protest Against Gas Rate.
News of the Jewelry Trade

Attleboro, October 27.—A notable gathering of
the Attleboro jewelers was held on October 12
at the camp of Frank 0. Emerson at Lake Mirri-
michi. There were about seventy present as Mr.
Emerson's guests and a splendid dinner was
served. It was held at noontime, the jewelers
making the trip to the camp in automobiles.
The noteworthy feature of the affair was that

it was probably the first time in some years that
all of the local manufacturers have assembled at
one function. Competitors in various lines of
jewelry rubbed elbows and there was the friend-
hest kind of sociability. While Attleboro manu-
facturers are competitors in a business way they
are "good fellows" socially, and business cares
and troubles are left in the factory.
There was the happiest spirit prevalent before

and after dinner and Mr. Emerson was given a
rousing vote of thanks for the time he provided.
The menu at the banquet included many deli-
cacies, the principal article of diet being roast
duckling. It was all that was claimed for it and
the jewelers were agreed that it was a swell
spread.

After the dinner there were a few sports, but
the entrants were confined principally to the
younger men, while their older associates looked
on. The day was well spent and all expressed
the hope that there might be more occasions of
the same kind.
The new officers of Attleboro Council, Royal

and Select Masters, are: Enos D. Williams, thrice
illustrious master; Albert M. Dunham, deputy
master; William L. King, principal conductor;
Harvey E. Clap, treasurer; Benjamin P. King,
secretary.

Civil War Veteran Dies

Charles B. Des Jardins, a veteran of the civil
war and a retired rolled-plate manufacturer, died
October 22 at his home, 9 Cambridge street, At-
tleboro. He was in his eightieth year and had
been retired from business a few years. He was
a native of Montreal and came to Attleboro at
the age of twenty-five. He entered the employ
of the Walter E. Hayward Company and con-
tinued with the concern until the outbreak of the
civil war, when he enlisted with Company I at
Attleboro and was made second lieutenant.
During two and a half years of service with

the company he was elected first lieutenant. At
the close of the war he returned to Attleboro and
again took up the work of a jeweler. In 1888 he
went to New Glascow, N. S., and started the
manufacture of rolled plate. He continued the
business until five years ago when he retired.
He was a member of W. A. Streeter Post,

G. A. R., and at one time belonged to Ezekiel
Bates Lodge of Masons. The funeral service
was held Wednesday, October 25, at the Univer-
salist church and was largely attended.
Miss Ruth Sommer, daughter of Mr. and Mrs.

J. J. Sommer, is to be united in marriage on
November 8 to Alexander Mills Stewart, a New
York jeweler, who has, been with the J. J. Som-
mer Company for some time. Miss Sommer has
been prominent in social circles in North Attle-
boro and has a host of friends. Mr. Stewart has
many friends in North Attleboro and New York.
The wedding promises to be one of the most
brilliant of the year.
Walter B. Bliss, representing the Monogram

Buckle and Manufacturing Company, of Los
Angeles, has returned to Los Angeles after spend-
ing a few days with friends in Attleboro. He
was one of the delegates to the Detroit conven-
tion of Moose.

William J. Thompson, for several years super-
intebdent of the Sturdy Company, of Attleboro,
now the James E. Blake Company, died October
17 at his home in Providence.
Attleboro Lodge of Elks has started plans for

the erection of a new lodge home. Edward A.
Sweeney is one of the committee in charge. At

the last meeting Mr. Sweeney announced that he
and Samuel M. Einstein will have something of
an interesting nature to report at the next
meeting.

New Jewelry Factory Planned

Plans are already out for a new jewelry factory
in Plainville to replace the one recently destroyed
by fire. The building will be occupied by Scho-
field, Melcher & Schofield and Maintein Brothers
& Elliot, two of the concerns that were in the old
building. The new building will cost $16,000, this
sum having been raised by public subscriptions.
Half of the stock has been subscribed by the
Foxboro Electric Light Company, which has
taken a contract with the town of Plainville to
supply street lights, something the town has never
had. Schofield, Melcher & Schofield and Main-
tein Brothers & Elliot have subscribed $2,000
each and the balance was taken up by Plainville
citizens. The proposition to erect the new fac-
tory was started by William F. Maintein, who
has long been interested in the town of Plainville.
The effects of the Bates-Tyler Company were

sold at public auction on Monday, October 23, to
satisfy the claims of creditors. The concern went
into bankruptcy a short time ago. It was started
by Frank M. Bates, son of the late J. M. Bates,
and manufactured chewing gum. The plant was
located in a barn in the rear of the Bates estate
on North Main street. The late J. M. Bates was
one of Attleboro's wealthiest manufacturers and
his son inherited a large share of his fortune.
The bankruptcy proceedings were voluntary and
were started soon after the concern put its
product on the market.

Fire in Mansfield Plant

The Riverside japannery, one of Mansfield's
manufacturing plants, was damaged to the extent
of $3,000 on the evening of October 12 by fire
which started from an unknown source. Watch-
man Ledwick discovered the blaze about to
o'clock. It was in a building which contained oil
and varnishes.
An alarm was sounded and the entire fire de-

partment of the town responded. By excellent
work the fire was confined to the oil building,
although the main factory was scorched and
threatened several times on account of the high
wind. A squad of firemen were put at work to
save the main plant and they were successful. The
japannery is managed by George W. Priest, of
Newton, and for the past few weeks had been
closed down preparatory to moving to Pennsylva-
nia. Chief King, of the Mansfield department,
believes the fire was caused by spontaneous com-
bustion.
In the Attleboro court last week Judge Byram

held that James Connolly, of Pawtucket, had no
action against Henry Angers, a jeweler, who was
sued by Connolly to recover damages for in-
juries received in an automobile collision. Angers
represented to the court that the accident was
entirely accidental and if there was any blame it
was attached to Connolly.
William Haskins, who was recently sentenced

to a term in jail for stealing jewelry in Attleboro,
will have other charges to face when he is re-
leased. The Boston police have warrants charg-
ing him with larceny in that city, and the
Attleboro police have still another warrant which
charges him with larceny of clothing from Her-
bert Briggs, an Attleboro jewelry worker.
John Levesque, a well-known North Attleboro

jeweler, died suddenly on the evening of October
15 from heart disease. He was at the supper
table when he was taken ill and died in a few
minutes. For several years the deceased was
employed in North Attleboro factories, but of
late he had been employed in Providence.

Success of Public School Savings Bank

Two years ago Harold E. Sweet, of the R. F.
Simmons Company, urged the school committee

of Attleboro, of which he is a member, to in.
augurate school savings banks in the public
schools. The committee voted to adopt the plan.
In the report just made by the superintendent of
schools it is shown that the combined savings of
the school children in two years amounted to
$13,784.20. Mr. Sweet and the others who as-
sisted him in starting the bank feel quite encour-
aged with its success.
The postal savings bank recently opened at the

local postoffice is meeting with encouraging suc-
cess. Many accounts have been opened and the
depositors number many employees of the jew-
elry trade.
The Attleboro Chain Company is sending out

to the trade a very handsome folder through the
cover of which may be seen a very attractive
picture.
The S. 0. Bigney & Co. factory is running full

time with its full quota of employees. Business
is reported to be rushing in all departments of the
concern.
Thomas J. Ryan, formerly with the C. M.

Robbins Company, has been elected to the office
of district deputy supreme dictator of the Order of
Moose for the New England district. Mr. Ryan
has played a prominent part in the organization
of this order in this section. Mr. Ryan will soon
enter the jewelry business for himself.
Frank Truel, of the W. H. Saart Company, is

home from an extended business trip.

Jewelers Interested in Boy Scouts

Several jewelers are behind the movement to
assist the Boy Scouts. It is proposed to solicit
funds and engage a permanent man to develop
the scouts. The general committee includes sev-
eral manufacturers and they have already con-
tributed liberally to bring the scouts to their
present state.
William A. Sturdy, the Chartley jeweler, who

has attained considerable note as an author, re-
cently prepared a lengthy article in which he
declared that the referenduni, one of the new
political measures being urged, is a "cure for
political oligarchy." Mr. Sturdy handled the sub-
ject very ably.
James R. Orr, of South Attleboro, and Miss

Gladys Reed, of North Attleboro, were married
on October 26. Both are members of well-known
families in the Attleboros, the groom being the
son of Mr. and Mrs. James W. Orr, of South
Attleboro.
Thomas G. Sadler, of South Attleboro, has

effected a settlement with the selectmen of his
action against the town for land taken for the
new street to South Attleboro. The road took
a large piece of land from in front of the resi-
dence of Mr. Sadler's mother. Owing to her
recent death a settlement was desired and it was
accompanied by an agreement of both parties.
Joseph L. and Harold E. Sweet were delegates

from the Murray Church to the Massachusetts
convention of Universalist churches recently held
at Springfield.

Still Fighting for $1 Gas

The selectmen of Attleboro have heard no re-
sponse yet to their request for one-dollar gas and
they have written the gas commissioners of tho
state asking for an early hearing on this matter.
A lower price of gas will mean a great saving to
all jewelry manufacturers, as the gas bills under
the present rates amount to large sums annually
Robert Knight, the wealthy mill owner, who

has mills at Hebronville and Dodgeville, has pre-
sented the Hebronville Methodist Church with a
valuable piece of land for a parsonage.
Chatty Direct, the fast stepper owned by

Charles H. Tappan, stood sixth among the win-
ners in the grand circuit races during the past
season. She was driven and managed by Norman
Tallman, an Attleboro boy, who has made an ex
cellent record in the grand circuit meets. Chatty
Direct brought home $7,250 as her share of the
purses in the events in which she took part the,
year. Next season her owner expects her to do
even better.
Amos S. Blackintm, whose wrist was broken

recently when his automobile back-fired, has re-
covered the use of hie arm.
Arthur A. McRae, William E. Coles and Ernest

D. Gilmore returned recently from a hunting trip

(Continued on page 3147)
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Window Breaker Caught After Lively Chase—Many Buyers in Town During

Last Two Weeks—Madison, Maine, Jeweler Has Fire—News of the Jew-
elry Trade in and Around the City

Boston, Mass., October 27.—Excitement pre-
vailed along Hanover street, Boston, at midnight
one night recently, when a large crowd heard
a crash of breaking glass and the next instant
saw a man fleeing through the streets pur-
sued by a policeman and citizens crying, "stop
thief I" After a run of a block Patrolmen Seavey
and Haggerty, of the Court Square station, caught
John McDonald, age twenty-four, of Quincy,
Mass. He had twelve dozen collar buttons,
valued at $18, and a dozen r-..zors, valued at $15,
in his possession. It is charged he had gone to
the jewelry shop of Philip Cohen, at 67 Hanover
street, and while the clerk was closing for the
night hurled a brick through the show window.
A short time before a man had gone to the store
of Frederick Gray, at 64 Washington street, and
similarly smashed a window pane. McDonald is
charged with breaking both windows and the
larceny of the property found in his possession.
Manson Low, Dorchester, Mass., has moved

into his new store, ii Milton avenue, Mattapan.
C. W. Coleman, Los Angeles, is now associated

with Bigelow, Kennard & Co., Boston, in their
silver department.
W. 0. Caldon, Meredith, N. H., has sold out

his business. He is going to move to Los
Angeles, Cal.
Harold Gwillim, son of Thomas I. Gwillim, a

prominent jeweler in Bristol, Conn., was recently
appointed traffic manager for the Bell Telephone
Company, Topeka, Kan. He was recently a vis-
itor in Bristol.

Calvin D. Lyon, Freehold, N. J., has moved
to Middletown, Conn. •
S. P. Bailey & Co., formerly at 42 Appleton

street, Lowell, are now located in their fine new
store in the new Keith Theater building, 39
Bridge street.
E. F. Stockwell, of Danville, Quebec, Canada,

was recently in Boston, Mass., buying up a stock
of optical and jewelry goods.
Bst.oAn.. Reed, of Salem, Mass., was recently inBo 

Burglars Get $15,000 Worth of Jewelry

Jacob Schneideman, of 28 Lowell street, Bos-
ton, Mass., woke up one morning recently to find
that during the night burglars had entered his
store. Investigation showed that between $ro,000
and $15,000 worth of jewelry and other things
were missing. After a further search Schneide-
man came to the conclusion that the burglars
entered by a window in the rear of his cellar
and made their getaway by the same route.

J. E. Stephens, of Rumford Falls, Maine, was
recently in Boston buying up goods for the fall
trade.
Mr. and Mrs. David Donaldson, of Lowell,

Mass., were recent visitors in Boston.
M. H. Currier, of Lowell, Mass., recently called

on the trade of Boston and reports good business.
The Regal Silver Manufacturing Company, of

New Haven, Conn., has been incorporated with
a capital stock of $7,500, to manufacture cutlery,
hardware, etc.
The jewelry store of 0. H. Dilworth, Madison,

Maine, was damaged by fire to the extent of
$1,000. The loss is covered by insurance. The
blaze was discovered when smoke was seen com-
ing from the cellar window of the store and was
put out after a hard fight by the firemen. The
cause of the fire is unknown.
Frank H. Towle, of Peterboro, N. H., was in

I3ost0n recently. While here he made a tour of
the automobile concerns, inspecting the up-to-date
makes.
The Hub Jewelry Repairing Company, of 9

Province court, Boston, has enlarged its quarters
owing to increase of business.
A. R. Watson, of Dover, N. H., has returned

from a pleasant vacation spent in the White
Mountains in New Hampshire.
Mr. Whitehouse, a nephew of George L. White-

house, at Dover, N. H., has finished a course in
optics at Washington, D. C., and has opened a
store at that place.
Mr. Tudor, of the F. F. Place Company, on

Hanover street, Boston, took in the annual Brock-
ton fair, at Brockton, Mass.
E. J. Rutter, of Lydonville, Vt., was recently

in Boston on a short trip.
Mr. Perry, of the firm of Perry & Stone, New

London, Conn., went on a vacation hunting for
small game and fishing.

New Watch-repairing Store

Franson & Cillis have opened a place of bus-
iness in room 31, 5 Bromfield street, Boston,
Mass., where they will do all kinds of fine watch
repairing for the trade.
Frank R. Johnson, of Campello, Mass., was a

recent visitor in Boston, Mass.
A new jewelry concern has been opened in Bos-

ton, Mass., under the name of the Brown Jewelry
Company.
Joseph C. Michaelson, a prominent citizen of

Tariffville, Conn., and well known as a collector
of antiques, curios and coins, died suddenly from
heart disease in that city, September 25. Mr.
Michaelson's collection of coins, valued at $70,-
000, has become the property of the state of Con-
necticut and will be placed for permanent ex-
hibition in the memorial hall at the state library
building.

M. Todorn has opened a store at 122
buRildo

d
Aiken street, Lowell, Mass.
William S. Ingraham, of New Britain, Conn.,

has just returned from a trip abroad with his
family. While away Mr. Ingraham traveled
about 7,500 miles by automobile; 3,300 miles of
this distance was covered in France.
The William V. Barnstone Company has been

incorporated in Portland, Maine.

Buyers Recently in Boston

Some of the buyers in Boston recently were
C. S. Proodien, of Worcester; B. D. Loring,
Plymouth; J. C. Derby, Concord; C. P. Forbes,
Greenfield; W. W. Cook, Natick; H. S. Hewitt,
Brockton; G. A. Schmidt, Lawrence; H. E. Dun-
bar, Norwood; J. W. McVine, Gardiner; J. F.
Montminy, Lowell ; L. E. Briggs, Vineyard
Haven; C. E. Powers, Webster; Frank Ricard,
Lowell; J. F. Newbegin, Hyde Park, Mass.;
Joseph Nemser, Portland; C. S. Bennett, Guil-
ford; Mr. Anderson, J. A. Merrill & Co., Port-
land, Maine; Fred Hendricks, Nashua, N. H.;
Mr. Guertin, for C. A. Beaudette, Arctic, R. I.
The Lyons Manufacturing Company, Provi-

dence, R. I., has issued an attractive catalog of
its extensive line of rings, link buttons and
bracelets. The catalog contains a number of il-
lustrations of the different departments of the
company and the jewelry is shown in fine half-
tone cuts on heavy glazed paper. The book is
bound in a slate-colored cover.
C. W. Sweetland & Son furnished the prize

cups for the Reading, Mass., fair and horse show,
among them being the Governor Foss cup, pre-
sented by the state executive.

Ernest J. Bailey, with Harris & Lawton, Bos-
ton, has bought the keel race boat Norma, of
the twenty-one-foot waterline class, and expects
to cruise in the yachting season along the New
England coast.

I. Warshauer has sold the Nicolet store in
Fall River, Mass., to E. J. Martell, of Somers-
worth, N. H., who will conduct the store person-
ally, closing out his business in Somersworth at
auction. H. Warshauer, who has been managing
the business lately for his father, is back again
in Boston.
A handsome silver loving-cup has been in a

window of the store of Frank A. Gendreatt, on
Summer street, Boston, since an outing. Sep-
tember 24, when he was the host of about too
friends. It bears an inscription that tells of its
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presentation to Mr. Gendreau on that occasion
by the Red Sox and other friends of the former
ball and polo player.

Patrick Colwell, who for the past thirty-five
years has been in the employ of the Waterbury
Clock Company, died in Waterbury of paralysis
recently. He was a native of County Caven, Ire-
land, and came to Waterbury about forty years
ago. He is survived by a widow and one son.
In a big fire in Ashland, Maine, which destroyed

one-third of the business section and did damage
to the amount of about $100,000, the jewelry store
of J. Woodside Loane was destroyed; also the
store of F. W. McGowan, another jeweler in Ash-
land. The losses are partly covered by insurance.

PROVIDENCE
(Continued from page 2141)

holders only and being preceded by a dinner.
The reading of the annual reports of the officers
and the executive board was followed by the
election of officers. A general discussion as to
the measures to be adopted by which the useful-
ness of the association can be enlarged was then
indulged in.
The T. W. Lind Company, which recently pur-

chased the building to be vacated by the Allen
Fire Department Supply Company, at the corner
of Eddy and Friendship streets, will soon take
possession of its new home, the Allen company
removing after nearly fifty years' occupancy of
this building to a new home on Aborn street.
Repairs and alterations will be made in the build-
ing by the purchaser, which will then remove its
office and shipping-rooms to the ground floor.

Irving Sweet, of C. 0. Sweet Company; Louis
Hodges, of E. T. Potter Company; Mr..Ostby,
of the Ostby & Barton Company, and George L.
Shepardson, of the C. A. Marsh Company, were
in New York the week of October 14.
Ralph S. Hamilton, of Hamilton & Hamilton

Jr., a director in the National Association of
Manufacturers, and Ludwig Nissen, of New
York, also a director, are sending copies of the
book, "Accidents, Prevention and Relief," to the
manufacturing interests in this city. The book
is the result of an investigation of the subject
made in Germany and England and other
countries of Europe, with recommendations for
action in this country.
Ostby & Barton's representative in the west,

Mr. Wilkins, was in San Francisco during the
week of October 14.
Mayor Henry Fletcher, of the Fletcher-Bur-

rows Company, was renominated for a fourth
term as executive of the city of Providence by
the Republican city convention.
Thomas Whitehead and Fred A. Boyer, doing

business under the firm name of the American
Adjustable Hat Pin Company, in this city, have
filed a deed of assignment to Henry D. Glen-
denning.
Elmer Clarence Hopkins, for nearly twenty

years in the employ of Herbert S. Tanner,
jeweler at 64 Westminster street, this city, died
at his home, 9 Ringgold street, October 17, after
a prolonged illness. He was born in Scituate,
R. I., a half century ago.
The eightieth birthday of J. Davis Hubbard,

who was for many years connected with the firm
of Irons & Russell, was observed by the Mizpah
class of the First Free Baptist Church, in this
city, Mr. Hubbard being the senior deacon of the
church. Mr. Hubbard was remembered with a
purse containing a gold dollar for each year of
his life, Irons & Russell being among the con-
tributors.

Francis H. Healey, former assistant superin-
tendent of the jewelry manufacturing company
of Chapin & Hollister, was placed on probation
in the superior court October it, he pleading nolo
contendere to the charge.
Among those who attended the fifty-seventh

anniversary of the Slocum Light Guards Asso-
ciation on October to were Brigadier-General
George A. Forsythe, Joseph Stringer, of Snow
& Westcott ; William J. Glasheen, of J. A. Rich-
ardson & Co., and Joseph Auty Jr., of H. A.
Kirby.
E. Fred Gottschalk, with Harvey & Otis, has

been nominated to the town council of East
Providence.

(Continued on page 2147) ,
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KANSAS CITY
WOODSTOCK-HOEFER
WATCH & JEWELRY CO.

JOBBERS OF

American Watches, Jewelry and Kindred Lines

ORDERS FILLED FROM ANY
CATALOGUE PUBLISHED

NO RETAIL

"If you don't trade with us, we both lose."

9th and Walnut, Keith & Perry Bldg. • •

• • KANSAS CITY

THE

E. & S. CATALOGS

II

II 0

0

Contain EVERYTHING in
Jewelry, Watches, Diamonds, Clocks,
Silverware, Cut Glass,Tools, and Material.

Edwards & Sloane Jewelry Company
KANSAS CITY MISSOURI

THE FACT IS

Goods Well Displayed
Are Half Sold

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CO.

KANSAS CITY DEPT. L MISSOURI
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ountry Merchants Holding Off Buying Holiday Goods—Jewelry Firm to

Change Name—Many Callers in City—Trade Anticipates Rush Shortly

Kansas City, Mo., October 26.—While gen-

eral business in the southwest shows a strong

tone it is not reflected in jewelry lines. There

is a hesitancy on the part of the country mer-

chants in buying holiday goods that argues a
rush later on. The small merchants have allowed

their stocks to run down, and the same thing is

true of the Kansas City wholesalers and jobbers.
.\s a consequence the retailers will have some
difficulty in getting goods later. The Kansas City
wholesalers and jobbers are urging their country
customers to order now without waiting for the
final holiday rush. There is no business to speak
of in watches, but the material men report good
orders. Collections are slow. The opinion pre-
vails in the Kansas City trade that the holiday
business this year will be better than has been
expected owing to improvement in other business
conditions.

Company to Change Name

The Edwards & Sloane Jewelry Company is
sending out notices to its customers that after
May r, 1912, the firm will change its name to the
Edwards-Ludwig-Fuller Jewelry Company. H. F.
Sloane severed his connection with the firm five
years ago when he went to New York City to
enter business there, but the firm name was not
changed. The personnel of the firm is the same
as it was five years ago. George H. Edwards is
president and Leo H. Ludwig and Noble R.
Fuller are vice-president and secretary.
C. B. Norton, president of the C. B. Norton

Jewelry Company, has returned from a trip
through Texas.
Louis Meyer, president of the Meyer Jewelry

Company, with his wife and children, went to
Chanute, Kan., October 22 to attend a reunion of
Mrs. Meyer's family.
E. 0. Alexander, of Enid, Okla., has returned

from a three months' trip through the northwest-
ern states and British Columbia.
R. A. Fletcher, covering Kansas territory for

the C. B. Norton Jewelry Company, will start on
his second fall trip the first of November.
Milton Burgess is a new bill clerk at the Ed-

wards & Sloane J ewelry Company. He has been
added to the business staff of the firm to help in
the rush prior to the holidays.
Harry Frieberg, formerly in the employ of

Oppenstein Brothers, will open in business for
himself about November r. He will be located on
Independence avenue, opposite Budd Park.
G. A. Rosenberg, of the Aetna Optical Company,

Providence, R. I., was in Kansas City the week
of October 23.
Harry Berger, after an absence of four months,

has returned to the Porter & Wiser Jewelry Corn-
pany.
L. Wilson is a new jeweler at Chilhowee, Mo.

He was in Kansas City last month buying his
Opening stock and expects to be ready for business
about November r.
H. F. Sloane, of New York City, formerly with

the Edwards & Sloane Jewelry Company, was in
Kansas City last month visiting friends.
D. J. Detweiler, of Wanoca, Okla., has sold out

his stock to L. M. Conway.
E. L. McDowell and Mrs. McDowell, of Arkan-

sas City, Ark., were visitors in Kansas City the
latter part of October.
E. H. Snow, of the Woodstock-Hoefer Watch

and Jewelry Company, has started on his second
fall trip through Kansas.
W. W. Witham is a new jeweler at Chase, Kan.
Samuel Funk, of New Hampton, Mo., recently

sold out his stock to W. G. Darnell.
J. Ludwig, of St. Louis, was in Kansas City last

month visiting his son, Leo H. Ludwig, of the
Edwards & Sloane Jewelry Company.

J. 0. Van Voorhis, of Osawatomie, Kan., was in

Kansas City last month buying new fixtures for
his store.
G. A. Leffler, of Iola, Kan., will move into his

new store about November 1. The store is said

to be one of the most attractive in that part of
the country.
The Kansas City Watchmaking and Engraving

School has started a night school which promises
to be very popular this winter.
The following are new students at the Kansas

City Watchmaking and Engraving School : J. W.
Stewart, Bernard, Mo.; E. W. Genth, Topeka,
Kan.; Jack Maxwell, Kansas City; I. S. Piper,
Queen City, Mo.• Elie Lieg, Greensburg, Kan.;
L. E. Craddock, Hoisington, Kan.; Ward Jenkins,
Hill City, Kan.; W. S. Matticks, Aurora, Neb.;
Wallace Wharton, Hoisington, Kan.; Miss Edith
Dartnell, Cherryvale, Kan.; Charles Holmes,
Alton, Kan., and Mrs. W. C. Gooding, McKinney,
Kan.

J. P. Whitcomb, of Whiting, Kan., recently
opened a jewelry store at that place. Mr. Whit-
comb bought the property in which he opened
business.
L. Conner is a new watchmaker with Fuhrman

Brothers, Kansas City, Kan.
C. E. Babb, formerly employed in the watch

department of the George B. Peck Dry Goods
Company, is now with the Jaccard Jewelry Com-
pany.
Donald McLease, son of C. C. McLease, of

Davenport, Neb., is a new employee in the jewelry
department of the George B. Peck Dry Goods
Company.
The Hassig Jewelry Company will move to the

sixth floor of the Nonquitte building some time
during this month.
F. R. Park, formerly a member of the firm of

Park & Ratzlaff at Fairview, Okla., is now sole
owner of the business.
H. H. Guber, formerly in the employ of L.

Megede at Richmond, Mo., has gone to Ottawa,
Kan., where he will open in business for himself.
E. L. Seidel is a new jeweler at Marengo, Iowa.
W. C. Graves has purchased the stock of C. E.

Millard at Spencer, Iowa.

Callers at the Wholesale Houses

The following called at the wholesale houses
in Kansas City last month : Orville Shrack, Pratt,
Kan.; A. Buchanan Jr., Clay Center, Kan.; B. G.
Gustafson, Lawrence, Kan. 

' 
• J. H. Talbert, King-

man, Kan.; W. A. Kincheloe, Centerville, Kan.;
V. W. Huffman, Herrington, Kan. ; Samuel Fried-
berg, Topeka, Kan.; F. Goodholm, Lindsburg,
Kan.; Roy De La Mater, McAllister, Okla.; A. C.
Rosser, Osage City, Mo. • 0. C. Schull, Fort Leav-
enworth, Kan.; F. S. Hester, Lawrence, Kan.;
C. H. Morrison, Olathe, Kan.; J. F. Allison, St.
Joseph, Mo.; R. L. Searfoos, Odessa, Mo.; C. F.
Akers, Cordell, Kan. •, J. B. Hampton, Colby, Kan.;
W. F. Kirkpatrick, St. Joseph, Mo.; C. A. Whit-
ney, Wichita, Kan.; C. E. Powers, Marquette,
Kan.; G. P. Roberts, McCune, Kan.; W. H.
Hoover, St. George, Kan.; George Methe, Council
Grove, Kan.; Henry Beissinherz, Concordia, Mo.;
Frank Pfeiffer, Parsons, Kan.; Arthur Kane, Bax-

ter Springs, Kan.; D. D. Johnson, Sedgwick, Kan.;

J. A. Zimmerman, Warrensburg, Mo.; L. Hoff-
man, Leavenworth, Kan.

DENVER

Watch Adjusting Contest Closed and Prizes

Awarded—Burglar Chased from Local Store.

News of the Local Jewelry Trade

Denver, October 26.-1he timing and adjusting

contest which was held by the Colorado Horo-

logical Society of Denver has been brought to a

close after a great deal of excitement, and first

prize has been awarded to J. C. Cottrell. E. Sund-
man and F. R. Cunningham were tied for second
place. The first prize for this contest was a

Hamilton movement in a gold-filled case, offered

by the Hamilton Watch Company.
The contest consisted of matching escapement,

truing and poising the balance, bregueting and fit-
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ting the hairspring and timing and adjusting the
movement. In order to make this contest fair

for all it was necessary to have a number of

movements all the same and in the same condi-

tion to begin with, and at first it was thought this

style of contest would have to be given up, 
as

obtaining several movements of a kind would be

an expensive proposition and more than any one

person or company would care to donate, but the

Hamilton Watch Company again came to the

front and very kindly donated fifteen movements

to be worked on. These movements were all in

the rough. form, the plates unfinished, escapeme
nt

not set up, blank hairspring and untrue balance.

Every one of the movements was taken by a con-

testant, and every one of the fifteen movements

was turned in in finished form at the specified
time.

Table of Percentage of Points

The following is the table of percentage of

different points which wexe used to decide the

contest:

Matching escapement, roller and fork action,
banking, lock and draw hairspring  25
Truing, colleting studding, overcoil  15

Truing and poising balance  10

Position adjustment (five positions, twenty-

four hours each) 
Best rate for seven days, pendant
Neatness of workmanship 

tip
25
15

Total roo

Mr. Cottrell, the winner of the contest, received
ninety-six points, which is considered an excellent
showing. Mr. Sundman and Mr. Cunningham,
the winners of second place, each received eighty-
four points.
This is the second contest Mr. Cottrell has won
since he has been with the society, as it -will be
remembered he took first prize in the staff-making
contest which was held about a year ago and was
judged by the Waltham Watch Company. He
received a beciutif ul Longines watch, which was
offered by A.. Wittnauer, of New York.
The jewelr stock of Ed Michaels & Brothers,

bankrupt, why,:h was sold by the referee, shows
gross returns of $1,668.40, the expense of the
administration being $604.72. The assets were
estimated at $7,461.82 and the liabilities at

$16,417.90.
The store of H. H. Frumese narrowly escaped

robbery a few days back at an early hour in the
morning, and but for a policeman passing at the
time the thief would probably have made away
with a good haul. He was drilling a hole in the
window when discovered.
A. L. Seiple has filed public notice of his retire-

ment from business and is now conducting a
closing out sale.
Max Fisher has opened a branch store at 1122

Sixteenth street and is now operating two stores.
His main store is located at 1120 Seventeenth
street.

Jeweler in Runaway

L. F. Cornwall, of Pueblo, was seriously hurt
recently by a team of horses running away, throw-
ing him to the ground and dragging him several
feet. He has been confined to crutches ever since
but is rapidly improving.
A would-be burglar attempted to rob the store

of M. O'Keefe & Co. a week ago by wrapping a
towel around his fist and smashing one of the
plate glass windows. A policeman nearby, hear-
ing the falling glass, captured the man before he
had time to escape and he was sentenced to a
term in prison.

L. C. Pettit, formerly of Hillrose, Colo., has
opened up a jewelry store at 1032 South Pearl
street, Denver, and reports a promising outlook
for fall and winter.

Callers on the Local Trade

The following out-of-town jewelers were in the
city recently : Joseph Bitterly, of A. W. Snyder,
of Victor; Sol Klien, of Colorado Springs; Mr.
Crowder, of Payne & Crowder, Boulder ; S. Sala-
mon, of Platteville ; W. R. James, of Arvada ; Roy
Robertson, of Meeker ; Harry Evans, of Breken-
ridge; L. W. Keil, of Pueblo; J. F. Barnhart,
of Clayton, N. M.; I. 0. Glazier, of Greeley ; E. L.
Dunham, of Greeley; Charles J. Yardley, of
Greeley; T. M. Howells, of Florence; C. P. Pet-
tengill, of Boulder.
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Retail Jewelers to Meet on November 13—Watch Sent to Local Jeweler fromDublin to Be Repaired—Articles of Jewelry Among Those in Dead-letter
Office Sale—News of the Local Trade

Washington, D. C., October 25.—The next
regular meeting of the Retail Jewelers' Associa-
tion of the District of Columbia will be held in
the new quarters of the Chamber of Commerce,
on the second floor of the Brentano building, 1202
F street, N. W., Monday evening, November 13.
C. S. Alden has entered the employ of Berry &

Whitmore Company, having resigned his position
as salesman with R. Harris & Co. Mr. Alden
was previously in the employ of the Berry &
Whitmore Company.
The Harris N. Brown Company, 1208 F street,

N. W., furnished the trophies offered in the
District of Columbia schoolboys' shoot. They
consisted of medals in the shape of targets,
the rings of which are of blue enamel. The
target hangs pendant from a miniature rifle.

Victor E. Desia, of 1107 F street, N. W.,
has joined the ranks of the married men, having
taken as his bride Miss Grace Thompson, of
Washington, D. C. The wedding took place at
the Church of St. Aloysius, following which the
couple went to Atlantic City as the start of an
extended trip to Philadelphia, New York and
Boston, returning via the water route and taking
in Norfolk, Va.
M. B. Korman has a very good display of cut

glass in his window at 706 H street, N. E. Thenew .front and the rearrangement of the interiorof his store has made it most attractive in everyway.
A. 0. Hutterly, with a view to better protectinghis watchmaker from interruption, has movedhis workbench to the rear of the store. Mr.

Hutterly is making a good try tc increase hisoptical business and has a very attm,..tive window
display, showing the line of opti, 11 goods hecarries.
The Berry & Whitmore Company, Eleventh andF streets, N. W., furnished for the Chamber of

Commerce a handsome silver loving-cup to be
offered as a prize for the best five one-bushelboxes of commercial apples shown during anapple exhibition which will be held at the oldMasonic Temple late in November.

Warned Against Counterfeit Bill
The trade is warned against a new counterfeit

$10 bill on the Crocker Bank of San Francisco.
It is of the series of 19o2-19o8, bears the check
letter F and the names of Charles H. Treat and
W. T. Vernon as treasurer of the United States
and register of the treasury, respectively. It
would deceive only an inexperienced handler of
money.
The fight against the acceptance by the navy

department of the silver service to be presented
to the battleship Utah by the citizens of that
state, after which the boat is named, has again
been brought up. The department, however,
holds to the stand taken by the secretary of the
navy last spring, that it was for the citizens of
the state to decide what inscriptions and scenes
shall be engraved on the gift, that if the Mor-
mons were the stronger then they represented
the greater percentage of those interested, and,
further, the United States really had no authority
to dictate the provisions under which such a gift
be made. The bone of contention seems to be
the likeness of Brigham Young, which is not
much larger than a postage stamp and is en-
graved on one of the minor pieces of the large
set.
Upon the finish of repairs, alterations, etc.,

now being rushed toward completion, the Palais
Royal will have one of the finest jewelry depart-
ments in the city. There will be seventy-four
feet of floor cases beneath a mirrored ceiling,
in which will be kept on display diamonds,
watches and jewelry. The wall cases will con-
tain their stock of sterling silver, while additional
floor cases in front of these will contain their
plated ware. Community silver will be here
handled quite extensively. The department will
be located in the new building and will be in

charge of A. S. Heller, buyer, who has had a very
wide experience in this line of business.

Receives Watch from Dublin to Be Repaired
That the confidence of your patrons is a great

asset in the successful carrying on of your bus-
iness was last month emphasized when R. Harris
& Co., 400 Seventh street, N. W., received a
package from Dublin, Ireland, in which was con-
tained a watch which they had sold to a woman
customer some years ago and which was in
need of some repairs. A letter followed the
package in which the customer, in explanation
of her sending the watch from a large city in
Europe so great a distance from Washington,
when she could have had the work done there,
stated that her confidence in R. Harris & Co.
was so great that if they did the work for her
she would feel better satisfied than were it ac-
complished by any of the firms in the city in
which she is now located. Further, this speaks
well for the enterprise,. ability and honor of
American firms.
The building formerly occupied by A. L. Bis-

sell, at 1207 G street, N. W., was sold last month
for the sum of $70,000. The purchase was madeas an investment.
Are bay windows really an architectural eye-sore? This is the term applied to bay and dis-play windows by the local organization of archi-tects, and in discussing the question they inci-

dentally resolved that all such as project intopublic space be subjected to 'a tax, and so pro-posed the matter to the district commissioners.Local merchants, however, most strenuously dis-agreed with these learned gentlemen and in turnappealed to the Chamber of Commerce to havethe matter closed. The commissioners are in-terested in the outcome, but not from any artistic
sentiment, their sympathies being toward themonetary consideration involved. At the lastmeeting of the Chamber of Commerce a com-mittee was appointed to look after the interestsof the merchants.
The Retail Merchants' Association has de-

cided to hold a banquet at the New Ebbitt Hotel
on Wednesday, November 8, to commemorate its
first anniversary and to endeavor to bring the
merchants closer together. With this in view
the dinner will be a sort of get-together affair
and retail merchants of the District of Columbia,
whether they are members or not, will be invited
to attend. Various local speakers will be invited
to address those attending and men promi-
nently connected with out-of-town organizations
will speak on the good work accomplished in
their home towns. A. D. Prince is the jeweler
member of the committee in charge of the ar-
rangements.
Harris & Shafer, 1113 Pennsylvania avenue,

N. W., furnished the two handsome loving-cups
offered as prizes at the Maryland state fair to
army, navy and militia officers entering their
horses in the races and winning.
Harris N. Brown Company, 1208 F street,

N. W., furnished the prizes offered by the
Columbia Country Club at its fall tournament.
These include a very large Sheffield plate de-
canter tray, a chafing-dish and sterling silver ar-
ticles as follows: pierced jewel box, large size
cigarette case, deposit vase and deposit ware
pitcher and a loving-cup. All are handsomely
engraved and bear suitable inscriptions.
The sympathy of the entire trade is with

Joseph Baum, 707 Seventh street, N. W., who last
month met with the loss of his mother, Mrs.
Ester Baum. Mrs. Baum was the widow of
Louis Baum, whom all the older jewelers will
remember, he having conducted the present store,
which was established in 1861, up to the time of
his death. She was in her eighty-second yearand until lately took an active interest in the
business. Mrs. Baum was a resident of Wash-
ington for over fifty years and is survived by two
daughters, Miss Pauline Baum and Mrs. Heller,

wife of the jewelry buyer of the Palais Royal,
and William and Joseph Baum. Interment
was in the Washington Hebrew congreation
cemetery, services being conducted by Rabbis
Abram Simon and Louis Stern.
The Reiner Jewelry Company, 6o5 Seventh

street, N. W., is one of the newer firms of the
City. They have a large office in the building
above mentioned, neatly and comfortably fittedout and containing two large wall cabinets, dis-
playing the larger goods of their stock. A desk,
safe and a number of easy chairs, table, etc.,
complete the equipment. The firm consists of
Messrs. M. I. Reiner and R. L. Kushnick.
Mrs. J. C. Nourse made a trip to New York

last month in the interests of Woodward &
Lothrop, for which firm she is jewelry buyer.

Board of Trade in Advertising Campaign
The board of trade has started a rather unique

advertising campaign, placing cards in the street
cars urging the public to buy its goods in
Washington. There has been considerable corn-
plaint entered with the various trade organiza-
tions here that Washingtonians were doing con-
siderable buying in other cities, and in an en-
deavor to overcome this publicity has been re-
sorted to. Nine hundred and fifty cards read as
follows: "Increase your income. If you draw a
salary in this city spend your money here. Some
of it will come back to you. Every investment
you make in Washington will be worth more to
you if you and your friends will make every
purchase in your own city. Your property will
be worth more." The wording of these cardswill be changed from time to time, others in-
corporating the fact that the purchaser can get
more at a less cost here than elsewhere to bealso used. The scheme should prove a great
success.
One of the handsomest trophies yet purchasedby the navy department is that furnished by

Edwards & Zanner Company, 432 Seventh street,N. W. On June 30, 1912, the department will
present to the torpedo-boat making the best
record during the fiscal year ending on that datea bronze tablet three feet long and two feet wide,on which is portrayed, in the center, an interiorview of a torpedo-boat with two sailors and aportion of the engine-room equipment in relief.To the left is a reproduction of a torpedo-boat,
while on the right a large battleship is shown.
Beneath is the inscription, "Presented Annually
by Direction of the President of the United
States to the Most Efficient Vessel in Her Class
in Naval Engineering." A similar trophy will be
made for presentation to the battleship making
the best target scores, and it is said that the
president will make the gift the first year in
person. The sculptor is Albert Weinert, who de-
signed the decorations in the congressional
library, and to the latter Edwards & Zanner
give the credit for the winning of the award, for
their bid was for the limit of the appropriation
and the fine work done by Mr. Weinert made
the sale for them.

Dead-letter Office Sale
The postoffice department is again to hold its

annual clearance sale in the shape of the disposal
by auction of the packages which have accumu-
lated in the dead-letter office, and again Christmas
time has been selected. It is said that among
the prize packages is a diamond valued at $300,
which was found loose in the mails in Phila-
delphia and no claimant has ever appeared.
Numerous protests have been made against this
legal lottery, but to no avail. It would not
be so bad were it to be held in the summer, butit is trying to the tempers of the merchants whenit comes during the holiday season.
The Harris N. Brown Company, 1208 F street,

N. W., and Schmedtie Brothers, 704 Seventh
street, N. W., have been elected to membershipin the Jewelers' Security Alliance.
A six months' sojourn in the district jail atOccoquon was the present received by JamesClark, the colored porter who was, until recently,in the employ of Edwards & Zanner, 427Seventh street, N. W. It had been James' dutyto pass the trays from the display cases to oneof the firm to be packed away in the safe over-night, but he became light-fingered and one dayhe calmly abstracted a half dozen or so setrings.
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who is in Eurone, is not expected to return until

the latter part of December. He sends word that
he has picked up a number of novelties which
they will add to their good sellers after Janu-

ary
S. E. Conrad, of Buffalo, arrived in town on

Tuesday of last week for the purpose of adding

to the holiday stock of jewelry novelties of the
Sweeney Company, of that city.
Miss K. Metzger, of Cleveland, Ohio, arrived

here last Tuesday to make jewelry purchases for
Halle Brothers & Co., of that city.
Schedules in bankruptcy of Otto Goldsmith,

jeweler, formerly at 1201 Broadway, show
liabilities $11,705 and assets, consisting of one
share of stock of the Progressive Jewelry Com-
pany, $10o, and a stock of jewelry which he trans-
ferred in May to Bertha Back, to he retransferred
to the Progressive Jewelery Company, 1591
Broadway.
C. F. Wisenbach, of Rich Brothers & Co., Al-

toona, Pa., arrived here last Monday for the pur-
pose of securing additional novelties in jewelry
for the Christmas trade.
E. L. Chamberlin, of Kansas City, is spending

several days in New York to replenish stocks
of jewelry, silverware and leather goods for the
Jones Store Company.

TOLEDO
(Continued from page 2139

alise containing among other things 33 gold
rings, 43 stickpins, 7 gold chains and 25 pairs of
cuff buttons was picked up in an alley in the
rear of Monroe street by a patrolman. The thief
has not been apprehended.
J. Frame, Superior street jeweler, says that the

manufacturing and repair end of his business is
especially good just at present, although he ex-
pects a heavier demand next month.
George Japp Jr. has just returned from a

business trip to Chicago. 
Miss Mabel Oliver, of the William H. Broer

Company, is confined to her home by illness.
C. C. Winans, of Adams street, reports a

strong business just now in watch repairing.

Meeting of Optometric Society

The Toledo Optometric Society held its regular
October meeting on the third Wednesday of the
month at the rooms of the Business Men's Club.
The meeting proved to be one of the most enter-
taining and successful held since the organization
was formed. A banquet was held in connection
with the regular business of the evening. After
considerable discussion the society adopted a uni-
form price-list for new parts and repairs, a
subject which has been under discussion for some
time. It was also urged, although definite action
was postponed, that a campaign be started in the
daily newspapers for the purpose of educating
the people and thus protecting them as well as
opticians from the work of frauds and fakes,
many of whom travel about from place to place
and are wholly irresponsible. It is probable that
United action will be taken by the society in the
near future to safeguard against this evil.
W. R. McFadden, the Summit street jeweler,

has been extremely busy of late with watch re-
Pairing, he being the authorized inspector for the
C., H. & D., T. & 0. C., Hocking Valley, Pere
Marquette, Ann Arbor and Detroit and Toledo
Shore Line railroad companies. 
"Everything in the jewelry line is booming and

there is a splendid prospect for holiday trade,"
is the report that comes from the Swigart Watch
and Optical Company. "Just at this time optical
goods have dropped off a little, as is usual at this
time of year. Our men are all very busy on the
road and report that this condition is general all
over the country." Definite plans have been
formulated for adding a manufacturing jewelry
denartment to the already large plant of this con-
cern. It will occupy the third floor of the build-
ing now used by this company. Just how soon
the department can be installed and put –into
Working order is problematical, but an effort will
ne made to complete the arrangements in the near
future. 
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Frank A. Kapp, of the George Kapp Company,
will go to Ann Arbor, Mich., Friday to attend
a fraternity banquet and football game. At the
banquet he will respond to a toast on "Jerry," this
being the cognomen of his infant son.
Williamh. Broer Company had the good for-

tune to dispose of a couple of fine large dia-
monds. Diamonds are selling well in medium
sizes, and the company also reports a good busi-
ness in general jewelry lines.

J. J. 1, reeman and Martin Kratt, of the J. J.
Freeman Company, are taking a trip through the
east, Meriden, Conn., Newark and New I ork
being among the cities to be visited.
W. H. Ricaby, the Monroe street jeweler, re-

ports a splendid optical business recently. "The
optical business has been better than usual re-
cently due to the opening of the schools and the
large demand from school children for optical
goods. Jewelry business has been moderately
good. It could have been better and it could have
been worse."

J. D. Rowland, Madison avenue jeweler, states
that he is enjoying a fair business in lockets,
chains, lavallieres, etc. The repair and manufac-
turing departments are kept busy and Mr. Row-
land anticipates a splendid Christmas trade.
The Isenberg Brothers Company has been

selling a good many diamonds recently according
to a member of the firm. Small and medium
size stones are in fairly good demand, although
sales of large stones are rare. Watches have been
selling well, many being laid away for Christmas
gifts.
Down at Fremont, Ohio, the board of review

has unearthed diamonds valued at $29,130 that
were never returned for taxation and has put
them on the tax duplicate. It is evident that
many diamond owners in Fremont who have
failed to pay taxes on their jewels will do so in
the future.
E. D. Libbey, manufacturer of the Libbey cut

glass, was last week elected president of the
Toledo Factories Company, an organization
formed to build a power building for infant in-
dustries. The plant will be located on Woodruff
avenue.
John Kapp, of the George Kapp Company, will

go to Findlay Friday to attend a meeting of the
D. 0. K. K.
"Business is all right. We have no cause for

complaint," said John Prochaska, Summit street
jeweler. "Trade at present is very fair and
prospects for the future are good."

Christiancy, the Madison avenue jeweler, says
that repair work is booming and prospects for
holiday trade are unusually good.
The George Kapp Company is especially

pleased with its business since moving into the
new quarters, which present an elegant appear-
ance. Said Mr. Kapp: "We are doing a good
business for this season of the year, and one
beautiful thing about the trade is that the demand
is for good stuff. Solid silver and Sheffield are
selling well, watches are moving well and dia-
monds are selling in quite a satisfactory manner.
The art goods, brass, oil paintings, etc., which is
a new departure for us, are moving in an en-
couraging way, and we are more than content
with conditions as we find them."

PROVIDENCE

(Continued from page 2143)

S. Rosenberg, of the American Bead Com-
pany, New York, was a recent visitor in Provi-
dence.
The Peerless Repairing Company, II Shawmut

street, of this city, is rushed with orders for
work on mesh bags and similar goods. Its force
is working overtime.
A mortgage to Morris Golemba for $3,755

was given by Benjamin Silverman et al., on
three lots of land, improved, on the south side
of Public street.
Taking a mortgage back of $3,000 G. William

Wildprett, of Wildprett & Saacke, has sold to
James J. Riley et ux., a lot of land with build-
ings thereon at the southerly side of Point street.

Dutee Wilcox was re-elected president of the
Peoples' Saving Bank, of this city, at the annual
meeting of the stockholders. Howard D. Wil-
cox was elected a director with William P.
Chapin.
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Although but a year old, the Roberts Manu-
facturing Company, which recently moved here
from Pawtucket, is working up to 9 o'clock in
the evening, making a specialty of enameled
jewelry.

To Attend Waterways Convention

Appointed by the Providence board of trade,
Mayor Henry Fletcher, Representative Harry
Cutler and George H. Holmes, of the state
harbor improvement commission, will attend the
Atlantic deeper waterways convention, to be held
at Richmond, Va., as delegates from this city.

Walter A. Darling has given a real estate
mortgage of $2,500 to George T. Baker, covering
a lot of improved land on Summit street. A
second mortgage on the same plot was taken
by Grace E. Huse, wife of William A. Huse,
for $200.
A considerable addition to its plant has been

made by the Peacock Company, of this city. Its
factory on Clifford street, equipped for the
manufacture of metal goods, has been supple-
mented by a plant for the making of leather and
celluloid advertising novelties. The offices of the
concern are still at room toll, Banigan building,
this city.
The jewelry trade was well represented at the

head table of the annual banquet of the Knights
of Columbus, in the Eloise, in honor of Colum-
bus day. Mayor Henry Fletcher, Representative
Harry Cutler, Representative Adamo R. Aiello
and School Committeeman Emery J. San Souci
were among the guests of honor.
A mortgage for $5,000 was placed with the

Peoples' Saving Bank by A. Tingley Wall on a
lot of improved land on the southwest side of
Chestnut street to J. Frank Woodmansee.
A new storage warehouse, 169 teet by so feet,

is to be added to the plant of the Brown &
Sharpe Manufacturing Company, of this city.
The new warehouse will be on Kneeland street.
It will be two stories high, of brick, steel and
reinforced concrete. Its cost will be about $40,-
000. Work of clearing for the foundation has
been commenced.

THE ATTLEBOROS
(Continm.ri from page 2142)

near Lead Mountains, Maine. They report ex-
cellent shooting and each brought out the number
of birds allowed by law.

Miles L. Carter has purchased a 1912 six-
cylinder Packard automobile.
George L. Shepardson has returned from a

business trip to New York in the interests of C. A.
Marsh & Co.
William A. Stowe, of the W. H. Wilmarth

Company, is home from an extended business
trip.
Fred Perry, of the A. E. Piitter Company,

Providence, is at his home in this town, having
returned from a western trip.
Joseph H. Williams was elected master of

Ezekiel Bates Lodge of Masons at the annual
meeting in October.
Charles Perkins, of F. M. Whiting Company,

is home from a business trip.
St. Elmo Coombs, of the sales force of Paye &

Baker Company, is home from a western trip.
D. S. Spaulding. of Mansfield, has been elected

a vice-president of the Massachusetts Board of
Trade Association.
Wallace S. Franklin, of E. I. Franklin Com-

pany, has returned from a trip to New York on
business.
A. N. Bliss is erecting a new garage in the

rear of his residence on Church street.
John L. Thompson and Frank L. Shepardson

have purcahsed new automobiles.
C. Ray Randall, of the C. Ray Randall Corn-

pany, is home from an extended business trip.
George K. Webster, of North Attleboro, who

has been ill at his home for three weeks, is able
to be out again, considerably improved.
At the opening meeting of the North Attleboro

board of trade Secretary Carl Hempell, of the
F. L. Shepardson Company, gave a very interest-
ing review of the work accomplished by the board
last year. Despite the management of a busy
jewelry concern Mr. Hempell finds time to care
for the clerical end of the board of trade work
in a very efficient manner.
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"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not
yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special
order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
610-12-14-16 Pine St. :: ST. LOUIS, MO.

NO FALLING OUT

Diamonds and

Precious Stones

Fine
Diamond Work

and

Jewelry Repairing

Give Us a Trial

IN OUR SETTING

MARITZ
Jewelry Mfg. Co.

217 North 6th Street

S.W.Cor. 6th & Olive Ste.

St. Louis, Missouri

JP

Engraving and

Designing

Medals and
Enameling

Long Distance
Telephones:

Olive 247
Central 2607

Aller-Wilmes Jewelry Co.

COur travelers start early in July with the
most up-to-the-minute line of goods ever
shown on the market. It will pay you to
wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building
St. Louis Missouri

THE NEW LINE FOR THE JEWELER
Manufactured by

Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief
Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low — Quality the Best

WEIDLICH JEWELRY CO.
Write for Illustrations and Prices 623 Washington Ave., ST. LOUIS

Diamonds

Tool

Watches Jewelry'

BAUMAN-MASSA
JEWELRY COMPANY

COMMERCIAL

BUILDING

Material

6th and Olive Sts.

ST. LOUIS, MO.

Optical Goods

J. W. CART J. H. STEIDEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jewelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

f Kinloch, Central 3040TELEPHONES 1 Bell Olive 265

302 and 303 Globe-Democrat Building

by using the new Elgin Jewel PinOVIake Money Assortment and Jewel Pin Gauge.
Being suitable for all makes and sizes of watches, it will decrease the ex-
pense of your material department. Price of one gross assorted, com-
plete with Gauge, put up in handsome wood cabinet, - - $8.00

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS' FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELERS

LET'S HEAR FROM YOU

WE want to hear from live, wide-awake jewelers
and opticians who are looking for Bargains. We
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick
sales and short profits " is our motto. 111We are ready to
show you. Write us. Everything in the jewelry and opti-
cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BUR_KE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri
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Interstate Merchants' Association Induces Railroads to Reduce Rates Within
200-mile Radius—Dolly Dimples Draws Crowd to Store—Systematic
Robberies Stopped by Capture of Thief—News of the Local Trade

St. Louis, Mo., October 26.—Trade conditions
are improving, though not with great rapidity, but
it is believed that by the middle of November
business will be much better. This applies to both
the wholesale and retail trade.
With a gain of io per cent in her September

bank clearings over September, r9io, St. Louis
ranks as having made the second largest gain of
any of the large cities outside of New York, ac-
cording to Dun's report oi bank clearings. Most
of the leading cities of the middle south made
satisfactory gains compared with last year and
with 3909, but the showing of this city was par-
ticularly good and indicates that the business con-
ditions in the territory tributary to it are quite
prosperous.

Work of Merchants' Association

The Interstate Merchants' Association is just
concluding a very successful campaign to bring
the merchants throughout this territory to St.
Louis to complete their stocks or lay in fresh
stocks. The association succeeded in getting the
railroads to reduce their rates within a radius of
200 miles of this city. Many towns in Missouri
and Illinois from which low rates were not ob-
tainable for the fall buying were included in this
concession, and as a result this market was
largely augmented with new buyers.
The St. Louis Sales Managers' Association has

perfected its plans for its trade excursion into sev-
eral southern states, and the trip is scheduled to
extend to November 12. A gpecial train will leave
here consisting of five sleepers, two diners and a
baggage car, and will travel upon a special
schedule arranged for the trip. During the tour
through Tennessee, Alabama and Mississippi the
train will stop at thirty-four towns, remaining at
each from one to four hours. No night runs will
be made and the members of the party will sleep
aboard the train. At each town the St. Louisans,
headed by the brass band that will accompany
them on the trip, Is ill march through the town,
distributing publicity literature, and the procession
will break ranks and the individuals will call upon
the persons and firms in their own lines of busi-
ness. A large delegation of business men will
make the trip and practically every line of trade
will be represented.

Jeweler Takes First Aeroplane Ride

On Wednesday afternoon, October 18, Morris
Eisenstadt, president of the Eisenstadt Manufac-
turing Company, took his first aeroplane ride. It
took place here at Kinloch Park, where an aviation
meet was held. Aviator Walter Brookins was in
charge of the aeroplane and it ascended to a height
of 600 feet. About thirty minutes was consumed
in the trip and Mr. Eisenstadt stated that it was a
very enjoyable exnerience. As he alighted from
his trip he said : "I will have to have one of them
myself next." They covered about fifty miles over
the 'Missouri river.
Meyer Bauman, formerly president of the L.

Bauman Jewelry Company and still a directo,r
accompanied by his wife and daughter, returned
October 16 from a four months' European trip.
Morris Bauman, traveler for this firm, left Octo-
ber 79 on a two months' western trip.
The engagement of Miss Eva Pecaut, saleslady

for the L. Bauman Jewelry Company, to Ernest
Sunkel, a prosperous young business man of this
City, is announced. The wedding will take place
late in November.
Ed Massa, vice-president of the Bauman-Massa

Jewelry Company, returned October 14 from a ten
days' trip to Kansas points.
Joseph Auer, traveler for the Bauman-Massa

Jewelry Company, left October i8 on a six weeks'
trip through the south.

F. W. Hoyt, president of the Hoyt Jewelry
Company, left October 16 on a three weeks' trip
through the southwest.
M. Stiffelman, of M. Stiffelman & Co., left

October 15 on ,a two weeks' western trip. B.
Stiffelman, of the same firm, returned October 12
from a week's trip to St. Paul, Minn.
Max Weiss, of Weiss & Fassett, returned Octo-

ber 14 from a two weeks' trip through the south-
west.
George Oberting, of Blankenmeister, Oberting

& Co., has returned from a several weeks' so-
journ at Excelsior Springs, Mo. Oscar F. Blank-
enmeister, of this concern, returned October 26
from a two weeks' trip east to witness the world's
championship baseball series.
The F. W. Drosten Jewelry Company will open

up a new stationery department about November I
with Miss E. Gonther in charge. E. W. Borne-
mueller, salesman for this firm, attended the dedi-
cation of the cornerstone of the new $2,000,000
Masonic Temple being erected in Washington,
D. C. The ceremonies took place October 18.
The Hess & Culbertson Jewelry Company re-

ceived an order for five handsome silver cups to
be given to the winners of the contests between
the local golf associations which took place on
October 21. S. E. Bamber, secretary of this firm,
celebrated his thirty-fifth birthday on October 17.
He received flowers and hearty congratulations
from his associates.
H. F. Hines, traveler for the Weidlich Manu-

facturing Company, of Bridgeport, Conn., is mak-
ing a business trip through the west for the
Weidlich Jewelry Company.
Kaessar Brothers have just placed a handsome

street clock, manufactured by the Brown Street
Clock Company, in front of their store at 6206
Easton avenue. It has an electric flasher and
attracts a great deal of attention.
Hugo Hagenow, formerly with the Elliott Jew-

elry Company, has accepted a position with the
Marschmeyer-Richards Silver Company. E. A.
Schoenle, traveler for this firm, returned October
14 from a western trip and is now making a sev-
eral weeks' trip through Illinois.

Charles L. Horace, who recently opened a
watch-repair place of business at 310 Globe-Demo-
crat building, has moved to the second floor of
the Oriel building, southeast corner North Sixth
and Locust streets.
M. A. Grollnek, the South Broadway jeweler,

is altering the inside of his store to give him more
display room. He has just added a large new
safe.

Jewelers Attend Shriners' Ball

The recent ball given by the Moolah Temple of
Shriners was largely attended by the jewelers of
the city. Henry Mauch, the well-known Franklin
avenue jeweler, had charge of the music. Others
in attendance were G. J. Hess, president of the
Hess & Culbertson Jewelry Company; F. W.
Drosten. president, and Edwin Bornemueller, of
the F. W. Drosten Jewelry Company; Otto Kort-
kamp, president, and George A. Konert, secretary,
of the E. H. Kortkamp Jewelry Company ; G. Eck-
hardt, Martin Hacker, the manufacturing jeweler,
and Charles F. Bates, of the Mermod, Jaccard &
King Jewelry Company. The ball took place at
the Coliseum.

Cut Glass Company Opens

The J. D. Bergen Cut Glass Company, 4716
Delmar avenue, has opened for business. This
concern was organized here a few months ago.
Mr. Bergen came here from Meriden, Conn.
H. Estinghausen, president of the Attleboro

jewelry Company, is home from a several months'
trip to Europe.
The suit of the Blees Military Academy against

the Mermod, Jaccard & Kinn. Jewelry Company
that has been on the docket in the circuit court
has been dismissed for want of prosecution. The
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suit was to have a judgment for $125 obtained
some time ago by the jewelry company against the
academy set aside and the officer ot the court re-
strained from enforcing an execution.
Miss Rose Emrich, secretary of the J. F. Dailey

Jewelry Company, returned recently from a three
weeks' sojourn in Illinois.
E. A. Horstmeyer, a former jeweler of Madi-

son, Wis., recently opened a jewelry store at 5937
Easton avenue. The place is handsomely fitted
up, and Mr. Horstmeyer's opening was attended
by a good crowd of visitors.
H. T. Windt, of the Matthewson-Pelz Jewelry

Company, Marshall, Texas, was a visitor here re-
cently on his bridal trip.
C. E. Howerton, formerly located at Perry, Mo.,

has sold his store to Joseph Lake and opened a
new store at New London, Mo.
C. H. Geary, of Columbia, Mo., was a recent

visitor here buying fixtures for his new place.
At a special meeting of the members of the

Franklin Avenue Improvement Association held
recently a committee on ways and means was ap-
pointed to raise funds from Franklin avenue mer-
chants for the improvement and advertisement of
that avenue. The committee is to get suggestions
as well as funds. It is the desire of the associa-
tion to attract shoppers from all parts of St. Louis
and East St. Louis. This organization has a num-
ber of jewelers as members.
Charles E. Tiemann, California, Mo., and L. H.

Johnson, Kennett, Mo., were visitors here recently
to attend the annual meeting of the state Masonic
Grand Lodge.
Walter Dobschutz, 4958 Delmar avenue, has just

completed alterations at his store which improves
it very much.
Herman Mauch, the Franklin avenue jeweler,

has just completed alterations in the front of his
store which gives him much better facilities for
display ourposes.

Charles Welzmiller, traveler for the Bauman-
Massa Jewelry Company, was called to Bath, N. Y.,
recently on account of the death of his father.
He has returned.

Delegates to Deep Waterway Convention

Joseph M. Ebeling, president of the local retail
jewelers' association, and E. C. Zerweck, secre-
tary of the same, were selected as delegates to
represent the jewelers at the deep waterway con-
vention recently held in Chicago. Mr. Ebeling
attended, but Mr. Zerweck was unable to get away.
Mr. Zerweck returned recently from a visit to
his old home at Lebanon, Ill.
In bankruptcy proceedings against Mannie

Levy, a former jeweler here, but now located in
New York, which have been pending before Ref-
eree in Bankruptcy W. ii. Coles, the trustees had
their final meeting recently. The trustees' final
report was examined and approved, the trustees
were discharged and the estate closed.
The E. H. Kortkamp Jewelry Company recently

filed an order for a massive punchbowl, twenty-
four by eighteen, solid silver, from John D. Davis,
president of the Bellerive Country Club, which
was presented by him to the club to be competed
for each year at the annual golf tournaments. It
will not pass out of the club's possession. The
bowl, which is beautifully engraved, will hold
forty-four pints. It will rest upon an ebony base
wnth a silver band around it.
Miss Lucille B. Jordan, daughter of A. J. Jor-

dan, president of the A. J. Jordan Cutlery Com-
pany, was married on October 7 to Francis J.
Stoegerer, of this city.
The William Loeffel Jewelry Company received

an order for a silver cup and other trophies which
were recently competed for by the St. Louis
Cycling Club in its annual road race. The prizes
were on exhibition in the display window of this
firm.
Mayor A. M. Carter, of Staunton, Ill., who is

also a jeweler at that place, passed through here
recently on his way to Cincinnati, where he at-
tended the funeral of his father-in-law.
The St. Louis Clock and Silverware Company

has leased an additional floor at its present loca-
tion, 616 Locust street, due to its crowded condi-
tion. Work on the new building it is to occupy
when completed has begun. The location is on
North Seventh street, between St. Charles and
Locust streets. This firm is to occupy the upper

(Continued on page 2160
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Why Make a
Mountain Out
of a Mole Hill

If for any reason you
didn't use the

1911 Great American
Jewelers' Catalogue
and are dissatisfied with
the service rendered you
by the one you did use,
what's the use of—

Hesitating, analyzing, pon-
dering, calculating, fuming,
fussing, fretting, halting?
The solution is easy.
Speak up and say "I am
going to try out the

1912 Great American
Jewelers' Catalogue
and see what it can do."
When you see a good chance,
grab it. There are not enough
live opportunities to rely on
orders for future deliveries. Grab
this one and order for immediate
shipment. Do it now. It is free.

It's Now a National
CATALOGUE

The Oskamp-Nolting Co.
CINCINNATI -:- OHIO

•■■

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

'AtHai.. '1.git

Artistic Hand-Made Banquet Rings
SILVER, WITH GOLD ORNAMENTATION

REAL STONES OF' ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

High Grade Masonic Rings
Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

MAX C. LANG

Goods sent
on approval
to reliable
jewelers

Our Specialties:
Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MANUFACTURING
JEWELER

Claypool Bldg., Indianapolis
Send us a trial package of repairs Fine Platinum special order work
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Jewelers Enter Shriners' Festivities—"Annual Pumpkin Show" at Versailles,
Ind., Well Attended and Considered a Great Success—Many Jewelers
Come to Town—News of the Local Trade

Indianapolis, October 20.—Shriners had a big
time in this city October 16, when a large class
was initiated and J. F. Treat, of Fargo, N. Dak.,
imperial potentate for North America of the
Ancient Order, Nobles of the Mystic Shrine, was
the guest of the local order. J. F. Kiser, of
Muncie, Ind., was a member of the hospitality
committee. Among the novices who "crossed
the hot sands" were the following jewelers : Frank
Kiser, of Muncie; D. S. Whitaker, of Lebanon,
and John T. Gardner, of Indianapolis.
E. S. Dickey, of Dickey & Morris, Edinburg,

Ind., made a recent trip to this market in search
of holiday goods. He expects a very good trade
this Christmas, better than last year, as the firm is
better known, the stock larger and the holiday
advertising extensive both in the town and the
surrounding country. If trade comes up to the
firm's expectations larger quarters will be in
order in the spring.

J. F. Kiser, Muncie, Ind., is a man who never
stands still. His handsome jewelry store has
been improved in a number of ways, and this
year his customers will find the store a little
more attractive, a little more convenient and a
little better stocked than last year. The word
"little" is used because it is impossible to make
any big improvements in what is already a beau-
tiful and model jewelry store.

Annual Pumpkin Show a Success

Beer & Son, Versailles, Ind., held their twelfth
annual pumpkin show Saturday, October 7. Not-
withstanding a heavy downpour of rain that lasted
until noon a steady stream of all kinds of vehicles
brought great crowds into the town. The public
square was a mass of people, the band played and
everywhere was fun and gaiety, with A. H. Beer
the center of it all. As Mr. Beer explained in a
Paper read at the jewelers' convention held at
Evansville, Ind., in May (afterward published in
THE KEYSTONE), his pumpkin shows have been so
largely attended that his brother merchants have
joined in making them annual carnivals. The
merchants had decorated their stores and the
public square. Music was furnished by a band
that the crowd called "Beers' Brass Band," since
five of the musicians were members of the Beer
family. In front of the Beer jewelry store were
displayed the great pile of monstrous pumpkins.
A 101-pound pumpkin took the first prize, a six-
teen-size gold-filled watch. Seventy-eight and a
half pounds was the weight of the pumpkin which
took second prize, an eight-day half-hour-strike
mantle clock. Seventy-four and a half pounds
was the weight of the third prize winner, a set
of plated teaspoons. The fourth prize, a silver-
plated butter knife, was won by the grower of a
sixty-and-a-half-pound pumpkin. In addition to
these prizes Mr. Beer presented a French harp
for the largest pumpkin raised by a boy under five
years of age. A large number of prizes were
given by other merchants on products of their
own selection. Even the Versailles Bank entered
into the spirit of the day and offered a prize for
the nearest correct guess as to the value of a "jar
of money." Mrs. A. H. Beer won second prize
in a contest for the "best bread."

That the people of Versailles appreciate what
Beer's pumpkin shows have done for their city is
evidenced by the tact that when the Versailles
Republican offered a cash prize for the best slogan
for Versailles these were among the most popu-
lar: "Versailles is the greatest town in southeast-
ern Indiana for big Beers, big pumpkins and big
pumpkin shows," and "Versailles, the mother of
pumpkin shows."
The Beer family made the pumpkin show the

occasion for a family reunion. Mr. and Mrs.
Robert Beer, of North Vernon, Ind.; Richard
Beer and family, of Osgood, Ind., and Ed Beer
and son, of Rushville, Ind., were on hand to assist
A. L. Beer and his son Walter. The Beers are
all jewelers, well and favorably known through-
out the state.
Howard W. White, traveler for Baldwin-Miller

Company, finished a very successful trip through
Illinois last month. Mr. White sold J. B. Johnson
the opening stock for his store at Villa Grove, Ill.
Mr. Johnson recently removed from Toscola, Ill.,
to Villa Grove.
Louis Marone has opened a new jewelry store

at 306 Virginia avenue. Mr. Marone was at one
time in the employ of the A. P. Craft Company.

Oldest Jewelry Sign Removed

What was probably the oldest jewelry sign in
the city was recently removed when the front of
the Charles Snavely store, 347 West Washington
street, was redecorated. The sign, a large tin
clock, was hung from the third floor of the build-
ing about thirty years ago when Roman Oehler
owned the building and jewelry store which Mr.
Snavely purchased a number of years ago. The
old dummy clock served as a sort of a signpost

west.
L. 

people who came into the city from the

L. Critzer, trade watchmaker in the State Life
building, reports plenty of work from both city
and country trade.
Emil Mantel, jeweler and loan agent on West

Washington street, has been made a director of
the German Guaranty Trust Company, which has
recently been organized by the business men of
the west side.
The friends of Mr. Grohs, of the 1. Grohs Jew-

elry Company, will regret to learn that his condi-
tion is not as favorable as it was. He recently
suffered a relapse and is again confined to his
bed. July 13 Mr. Grohs had his leg broken when
a street car struck a buggy in which he was
driving.Lg.

L. F. Kiefer, of the commandery division
of the Odd Fellows, attended a meeting held at
Logansport, Ind., last month. In private life the
colonel is "Louis" Kiefer, of L. F. Kiefer & Son.
W. F. Krieg, traveler for Krieg Brothers

(Catholic supply house), has returned from a
very successful business trip through Illinois.
Mrs. Anna Gilliland, personally known to

almost every jeweler and watchmaker in this
state through her long connection with both S. T.
Nichols & Co. and Baldwin-Miller Company, has
entirely recovered her health and recently ac-
cepted a position with the C. B. Norton Jewelry
Company, of Kansas City. Mo. Mrs. Gilliland
writes that she thinks she can withstand "the
changes of heat and cold and apply her knowledge
of isochronism to her physical welfare as well
as to her trade."
Members of Council No. 4, United Commercial

Travelers, have formally launched a campaign for
the nomination of John T. Gardner, traveler for
Baldwin-Miller Company, as a candidate. for
county sheriff in 1912 on the Republican ticket
and declare that they will give him their support
regardless of political affiliations. Mr. Gardner
will make the race as "the business men's candi-
date."
Ernest Newlin has removed his jewelry and
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optical business from 205 North Illinois street to
22 South Illinois street, where he has large and
convenient quarters in a newly remodeled build-
ing. Two large display windows and handsome
store fixtures will enable Mr. Newlin to show his
Christmas stock to the very best advantage.
John A. Bernloehr, of the firm of Bernloehr &

Bro., took his accustomed place in the store after
a two months' vacation spent in Colorado.

Fritz Fromm has returned from a trip through
the state for the material department of Baldwin-
Miller Company. November I Mr. Fromm will
be transferred to his old position on the jewelry
side of the store.
F. S. Mason, formerly with M. L. Shaver, Kan-

sas, Ill., has entered the Douglas School of En-
graving in this city.
E. C. Stokes, trade watchmaker in the State Life

building, called upon a number of his customers
and members of the trade throughout the state
last month. He reports work plentiful.
H. H. Bishop, 948 Virginia avenue, moved his

family into the attractive and modern home which
he has been building this summer on Garfield
drive, which leads into beautiful Garfield Park.
Mr. Bishop says now that he has his building
completed he intends to turn his attention to the
big Christmas opening which he expects to have
at his store about the middle of November.
A. J. Burns, watchmaker with Gray, Gribben &

Gray, has returned from a visit to his daughter in
California.
Through the identification of Louis Feller,

Eugene Coonse will be tried by the grand jury.
Mr. Feller says Coonse is the man who substi-
tuted an imitation for a real diamond ring in
Feller's jewelry store during I. 0. 0. F. week.
Joseph E. Reagan, manager of Baldwin-Miller

Company, is a member of a special arrartgement
committee for a reception which the Commercial
Club will give to the Indiana Federation of Clubs
at the state house, October 24.
Urfer Brothers, 929 Massachusetts avenue, have

just received their holiday line of jewelry. The
line is large and complete, as F. C. Ur fer says he
expects a fine Christmas trade.

Holiday Buyers in Town

Among the holiday buyers in town during the
last of October were: C. N. Hetzner, Peru; Carl
Brimhall, Summitville; Harry Major, Shelbyville;
W. A. Buhrman, New Castle; W. S. Hoke, Win-
chester; Agee Wilson, Plainfield; R. B. Orr,
Greenfield; Al Smith, Bloomington, and C. F.
Clawson, Clayton, Ind.
C. B. Meier has removed his watch and jewelry

business from Sheldon, Ill., to Montpelier, Ind.
C. W. Lauer & Co. sold the opening stock for the
new store, and C. W. Lauer Jr. was on hand to
assist Mr. Meier during his very successful and
attractive opening display the first week in October.
Frank G. Bixler, of Key West, Fla., has been

visiting his father, David Bixler, at Berne, Ind.
Both father and son are expert watchmakers.
After working at the trade under his father's
instruction Frank Bixler spent some time in
Switzerland before he started out for himself.
George F. Long, New Richmond, Ind., was a

recent welcome buyer on this market. Mr. Long
made the trip from New Richmond to Craw-
fordsville in his automobile and then took the
interurban train to Indianapolis.

Jeweler Hurt in Runaway

T. W. Benham, Rising Sun, Ind., is nursing a
broken arm and a number of bad bruises, the
result of a runaway accident when his horse
became frightened and overturned the buggy,
dragging Mr. Benham several yards. Mr. Ben-
ham a short time ago purchased the jewelry busi-
ness of J. D. Ward at Rising Sun.
L. 0. St. John, of Bethany, Ill., was a buyer

from Baldwin-Miller Company last month. He
came over to the Hoosier capital to buy his
Christmas bill.
E. 0. Collins, jeweler-optician at Franklin, Ind.,

was a recent welcome buyer on this market. He
had iust closed a successful auction sale and was
ready for new goods.

J. H. Cunningham, Muncie, Ind., visited this
city the last of October. He was met at Baldwin-
Miller Company's, where he seletced a nice bill
of holiday novelties.
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Local Trade Increases in Volume—Retail

Jewelers' Association to Hear Cincinnati

Speaker—Many Buyers in Town—Local

Trade Notes

Detroit, October 27.—A new safe and new wall

cases have greatly improved the appearance of

the interior of the G. E. Miller store at 63 Grand

River avenue.
A new cash carrier system is being installed

by Hugh Connolly. This improvement will com-

plete the work under way in this store for sev-

eral weeks, which has resulted in a decided

change for the better in the interior arrangement

and in the room afforded.
C. A. Berkey, of the wholesale firm of C. A.

Berkey & Co., is now a thirty-second degree

Mason, having taken the consistory degree last

week along with a large class.

Cincinnati Speaker to Appear at Jewelers'
Meeting

The Retail Jewelers' Association at its last

meeting decided to bring to Detroit from Cin-

cinnati a speaker to describe the work undertaken

there to discourage the practice of wholesalers

selling at retail. The plan adopted in Cincinnati

is said to be very successful and it will probably

be given a trial here. President Hugh Connolly,

of the state association, addressed the Detroit
association and urged some action against jewelry
peddlers and dishonest advertisers. He approved
heartily of the action proposed against whole-
salers who retail, and promised the aid of the
state association.
G. J. Billmeier, of Reece, Mich., is a recent

purchase of a new Ford auto of the 1912 pat-
tern.
Ninety days in the house of correction was the

sentence given to Victor Leadbeater, who
smashed the window in L. Black & Co.'s store
and then attempted to get away with several
articles of jewelry.
Frank Presswell, well known in Michigan, hav-

ing been in business for several years in Holly,
but now a resident of Cuyahoga Falls, Ohio,
spent several days in the city last week.
That it does not pay to run a social club in

connection with a jewelry manufacturing busi-
ness is shown in the bankruptcy proceedings of
Albert G. Seeholzer, which started in United
States court several days ago. In addition to
doing a manufacturing business Mr. Seeholzer
also conducted a watch club, and to draw atten-
tion to the club also ran a social club. His
liabilities total $1,180.38. His assets are estimated
at $594 and these include furniture and other
goods on which it will be hard to realize. Only
one Detroit wholesale jewelry firm appears in the
list of creditors. Several New York firms are
also listed, but the amounts in all cases are small,
running from $35 to $5o.
Bruce Titus, salesman with Hugh Connolly for

many years, is recovering from a severe illness,
which it was feared at one time might result
fatally.

Ralph Bersot, for two years with Kunz &
Rogers, has taken charge of the watch-repair
department with E. J. Berthet.
Fred Elder, of Elkton, Mich., has commenced

the erection of a new and up-to-date store build-
ing.

William C. Noack, Charles A. Berkey and
E. H. Pudrith, all wholesalers, were members of
a delegation of loo Detroit business men, mem-
bers of the board of commerce, which last week
made a trip through the "Thumb" district of the
state, undertaken for the purpose of bringing the
retailers in that section of Michigan into closer
touch with Detroit's wholesale market.

Creditors of H. H. McCalpin, of Harrisville.
Mich., wbo assigned several months ago, have
been notified that they will receive 17 per cent
on their claims.
F. J. Zielinski has purchased the jewelry busi-

ness of Edward Beith, located at 1650 Michigan

avenue. Mr. Zielinski is an optician, but will con-
tinue the jewelry end of the business also.
L. Boschwitz, of 157 Grand River avenue, has

purchased the business of George Hellman, at
9131 Grand River avenue, and will continue both
stores.

Detroit friends of Charles E. Monfort, of
Utica, Mich., were shocked this week to hear of
his sudden death from heart disease. Mr. Mon-
fort had visited in Detroit just a few days before
his death and was then in excellent health and
spirits. Deceased was about sixty years of age
and had been in the jewelry business since his
youth, • having succeeded to the business estab-
lished by his father more than half a century
ago. Mr. Monfort was prominent in state jewelry
organizations and was widely known. He is sur-
vived by a widow but no family.
Louis Rieckhoff, of Brighton, has sold his busi-

ness to Lawrence Yaz, of Howell. Mr. Rieck-
hoff has not yet decided what business he will
engage in.
An English "bull dog" watch, made by Howard,

in London, England, about the year 1700, formed
the chief attraction in an exhibition of old
watches in the window of the Grainger-Hannan-
Kay Company held last week. The watches are
the property of Mr. Kay, gathered during his
many years in the jewelry business. One of the
watches shown was about 175 years old and was
contained in a .case of solid 24-karat gold. This
timepiece cost its original owner Ioo pounds ster-
ling. The exhibit attracted considerable attention.

Visitors in Town

The following visitors from different parts of
the state called on local wholesalers during the
past fortnight : E. H. Cressy, Saline; H. W.
Baxter, Birmingham; W. F. King, Adrian; M. L.
Green, Mt. Clemens; C. W. Chamberlain, Farm-
ington; H. L. Hart, Brooklyn ; W. H. Skeeman,
Wyandotte; John Turck, Wayne; George Haller,
Ann Arbor ; George Hopps, Kingston ; George
Carhart, Pontiac; E. J. Butterfield, Marine City;
T. Roy Hadley, Holly, and J. L. P. Gentil, Mon-
roe.

This Church Clock Does Not
Strike Nights or Sundays

New York, October 26.—After fifteen years
of effort in raising funds by various means, St.
Michael's Church, 99th street and Amsterdam
avenue, has succeeded in achieving its ambition
to possess one of the first tower clocks in the
city. As a church clock it is of especially well
adapted design and has a number of features
worth copying. It strikes the full Westminster
chimes of sixteen blows for the hours only. Yet
even anything so musical as these chimes fails to
charm at inopportune moments, and perhaps
nothing is so doleful and unwelcome as the hour
struck from the church steeple in the dead of
night. Hence St. Michael's clock is provided
with an automatic silencer that causes it to cease
striking after 9 o'clock at night and before 7
o'clock in the morning, while on Sundays it is
silent throughout the day. The face is of skele-
ton iron, standing six inches from the wall to
show relief. The parts are of bronze, so that
they will be non-rusting. It is of Seth Thomas
make.

Claims to Have Found
Perpetual Motion

New York, October 25.—Friederich Barngerter,
of Staten Island, exhibited today a contrivance
which he said embodied the principle of perpetual
motion. Mr. Bamgerter's machine is a clock.
The back of the clock is formed of a toil of 3,003
feet of zinc wire. Every slight change of temper-
ature—and there is no such thing as an absolutely
permanent temperature—causes the wire to ex-
pand or contract.
Every perceptible change in the condition of the

wires causes a lead ball to fall into a wheel and
supplies motive power for the clock machinery
for eight hours, which is sufficient to restore the
ball to position to be dropped again. There are
sixty of these balls, and it is impossible that there
should not be enough change of temperature in
eight hours not to make at least one of them
drop.
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Fall Trade Continues to Increase—Action on

Removal of the "Hump" Interests Many.

New Stocks Dress Store Windows—News of

the Local Trade

Pittsburgh, October 26.—Early fall trade has

continued to pick up with gratifying regularity

during the past two weeks in Pittsburgh and the

predictions and expectations of the jewelers are

being fairly well borne out by the developments

that are appearing in general business. There was

also the very significant fact during the last week
of the increasing activity of the steel trade and
the semi-official announcement that there would
not be a reduction in wages this winter among
the great army of workmen employed in the mills.
This has given encouragement to general busi-
ness in Pittsburgh to no small degree.
A change is noted in the general appearance of

the Pittsburgh jewelers' stores and in the displays
being made. Fresh stocks are appearing and
many novelties are being offered as a start for
the holiday season. It is true, too, that the golf
and tennis tournaments are continuing and
country-club life remains a factor with its trophy
contests and many prizes. The Pittsburgh ex-
position, which closed last week its twenty-third
annual season, demonstrates that Pittsburgh's
commercial interest holds a close relation to the
popular interest of the people, as the attendance
was exceedingly large and the results to those
displaying have been satisfactory.

Civic Betterments to Be Taken Up

The much-talked-of removal of the "Hump,"
or that historic hill in the heart of the business
district of the city, is now to be taken up in a
definite manner and under the direction of the
new council will be reduced and the lower section
of the city will be made more level in the near
future. There are other extensive improvements
and civic betterments under way that mean the
expenditure of large sums of money and more
employment for labor.
John M. Roberts & Son Company reports a

very pleasing betterment in business the past few
weeks and looks for a better trade as the season
advances. E. E. Lincoln, floor manager for the
store for several years, was married on October
18 to Kathleen M. Zinkle, of New Market, W. Va.,
and has been the recipient of many warm con-
gratualtions from hosts of friends.
Sam F. Sipe, one of the active spirits of the

trade, and particularly in connection with munic-
ipal matters, was among the contributors toward
the election expenses of the new city council of
nine men who represent the business interests of
the city, generously giving $500 for this purpose.
Mr. Sipe believes that a pure city government
means better business for every one, and on that
broad principle has been pushing ahead. He re-
ports trade better and looks for some very much
better buying as the season advances.
Heeren Brothers & Company say that trade is

better, and, while not sufficient to make any noise
over at this time, there are hopeful signs of con-
tinued increasing volume as the season advances.
The company's factory is operating in a satis-
factory manner.and is getting a good share of the
going business.
Thier, Cross & Beam report a fairly active sea-

son in their factory and that business on the road
is picking up as the fall season advances. Stand-
ard stocks are having a good call and these are
what this firm make a specialty of.
W. W. Wattles is snowing new stocks of high-

grade novelties in jewelry that are exceedingly
attractive, many being unique in design. The
handsome window of this store compares with
any in the country in point of artistic arrange-
ment.
E. P. Roberts & Sons are making a drive with

art goods and have an unusually interesting col-
lection on exhibition.
In connection with the situation at the factory

of Thier, Cross & Beam, the interesting statement
was made by that house that they are booked so
full of new orders that they are unable to take

(Continued on page 2183)
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KEYSTONE
Solid Gold Watch Cases

OU can remember every
man remembers how
word got around that
"Blank's stock is not as
good as it used to be" and
how quickly Blank went

1 down hill after that.It may not have been Blank's fault.
Probably he was only a little careless.

1 The point is that no merchant can
I afford to let lax standards creep into
his stock and especially the jeweler,
whose business depends absolutely on
the public confidence.
Identify your store with Keystone Solid Gold
Watch Cases—known and trusted all over America.
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OLKS will meet you half
way when you display
Keystone Solid Gold
Watch Cases in your

window. Feature the Keystone
Trade-Mark—the one sign of
absolute values in solid gold
watch cases.
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MINNEAPOLIS AND ST. PAUL

Farmers Pleased Over Heavy Rainfall—Several J
ewelers in Sioux Falls Move.

Twin City Jobbers' Association Plans to Issue Mont
hly Paper—News of the

Jewelry Trade in Both Cities

St. Paul and Minneapolis, October 27.—Rain

has been falling almost continually during the last

two weeks in this section. The heavy rainfalls

have succeeded in bringing the river up to almost

its normal height, it having gotten very low dur-

ing the last two summers of dry weather. These

rains are the farmers' delight, as they claim th
e

ground will be in splendid condition for seeding

next spring.
As this is the football season let all "kick off"

our pessimistic ideas as to the coming holiday

season, realizing that optimism is a means by

which to reach the desired goal—that of a suc-

cessful season.
Charles B. Krueger, formerly with the Edward

Lehman Jewelry Company, of Denver, Colo., has

taken charge of the tool and material department

of Sischo & Beard, St. Paul, Minn. Mr. Krueger

has had considerable experience in the material

line, having been successful in building up one of

the largest material departments in the west. He

is thoroughly posted on all subjects pertaining to

or in connection with his line. Mr. Krueger will

unite every effort in making his department first

in the northwest.
Mr. Scherdahl, of Montevideo, Minn., president

of the Minnesota Retail Jewelers' Association,

recently passed through the Twin Cities en route

for Omaha, where he visited President T. L.

Coombs and attended the Ak-Sar-Ben festivities.

A. R. Sather, jeweler and optometrist, of

Spooner, Wis., was in the Twin Cities during the

last two weeks buying goods and looking after

other business matters.
Will Healy has accepted a position as watch-

maker with J. J. Lalley, of Montrose, S. D.

Earl Garven, of Dawson, N. D., will soon come

to St. Paul to take a course in the Stone School

of Watchmaking.
Nick Gehring, of Mellen, Wis., recently bought

the jewelry and confectionery business of Charles

Ahern and has sold the jewelry line to the Mellen

Drug Company.
Mr. and Mrs. F. B. Stark, of Jamestown, N. D.,

was recently in the Twin Cities. Mr. Stark was

looking after business interests and Mrs. Stark

was en route for Oregon, Ill., to visit friends and

relatives.
R. D. Walker, material clerk with Sischo &

Beard, St. Paul, was married Tuesday, October 3,

to Miss Sarah Lamb, of Fond du Lac, Wis. The

wedding took place at the home of the bride. Mr.

Walker is well known to the trade through the

northwest and in Chicago, having been connected

with some of the jobbing houses in that city be-

fore coming to St. Paul. His home was formerly

at Fond du Lac. They are now at home at 21

Floral street, St. Paul.
I. W. Langaard, optician, St. Paul, has moved

to 113 East Eighth street. He was formerly in

the store with Mr. Ruben on Seventh street.
Mr. Abel, of Milnor, N. D., recently had a

very narrow escape from an exploding lamp. He

had just filled his store lamp with gasoline and

was standing directly beneath it talking with two

or three other men when the lamp exploded and

set fire to the store, but the men made their es-

cape without being burned and called for help.

The fire was soon put out with but little damage

being done aside from that by smoke and water.

Several Jewelers Move

After a series of moves in which nearly all

jewelers of Sioux Falls, S. D., took part the gem

dealers in that thriving city are now happily lo-

cated in their new quarters and all are better

equipped to handle the fall and holiday business.

F. Hyde has refitted a new store a few doors

from his old stand. The fixtures are of golden

oak and are so arranged as to make it one of the

nicest stores in the state. F. B. Allen and as-

sistants who have charge during the absence of

Mr. Hyde are now wearing the "smile that won't

come off."

Benedict & Wilkinson have moved to the loca-

tion vacated by F. Hyde and have everythin
g

nicely arranged. The new place gives them more

space and business has improved decidedly wit
h

the change.
W. H. Booth installed new fixtures in the store

room vacated by Benedict & Wilkinson and moved

his stock from his Main street store.
A. E. Paegel, 22 South Third street, Minne-

apolis, has recently taken a lease on a store at

802 Nicollet avenue. The new location is in the

central part of the uptown retail district. Mr.

Paegel will not move to his new quarters for

some time.
Frank Anderson, manufacturing jeweler, for-

merly located at Sixth and Hennepin avenue,

Minneapolis, has moved to new quarters on North

Seventh street, between First avenue, north, and

Hennepin avenue.
George W. Young has opened a new jewelry

store at 923 Twentieth avenue, north, Minneapolis.

Mr. Young was formerly employed by the Paegel

Jewelry Manufacturing Company.
Chris Nygaard, of Atwater, Minn., recently sold

out his business to John Kahmeyer.
E. L. McCrary, formerly with James McCartly,

on West Sixth street, has gone to Malta, Mont.

Mr. McCrary purchased the business of E. E.

Crofut, of that place.
A new jewelry store will soon be opened at

Grand Forks, N. D., by J. J. Skang, of Minne-

apolis.
W. F. Lawrence has opened a new jewelry

store at Medford, Ore.
A new store was recently opened by L. Runyon

at Oregon City, Ore.
Men who have confessed to the robbery of the

store of J. H. Meisner, 419 Hawthorne avenue,

Portland, Ore., have been brought back to that

city from Seattle. The robbery occurred about

six weeks ago. Detective Snow has been able to

recover a good part of the $1,000 worth of loot.

W. L. Ross, of Wasco, Ore., is now offering his

entire stock at bargain prices, as he expects to

close his business in that city some time the

latter part of this month.
Robinson & Ridieout, successors to the Gokell

Jewelry Company, at Rochester, Minn., have been

redecorating their store, giving it a very up-to-

date and attractive interior. Mr. Ridieout will be

manager of the store and Mr. Robinson will do

the buying. They also carry a complete line of
optical goods, Mr. Ridieout being an optician.
C. F. Sischo, of the firm of Sischo & Beard,

St. Paul, Minn., has gone to West Baden, Ind.,
where he will spend several days of his vacation.

W. H. Fritz, formerly of the firm of Bechtold

& Fritz, of Sioux Falls, S. D., now has one of the

finest and most up-to-date jewelry stores in the

state, located at Mitchell, S. D.
A very novel 'display of emblem pocket knives

is being held in the jewelry store of E. J. Hyde,

Spokane, Wash., and he is having a splendid

business from them.
Friedlander & Co., of Portland, Ore., are

moving into their new store on Washington street.

It is one of the handsomest and most up to date

in the northwest.
Albert Feldenheimer, who is one of the fore-

most jewelers in Portland, Ore., has gone east

for the purpose of purchasing his fall stock.

Jobbers to Have Monthly Paper

At a recent meeting the Twin City Jewelry

Jobbers' Association decided to adopt the plan

which has been under consideration for some

time, that of having a monthly paper published,

devoted exclusively to the jewelry interests in the

northwest. The first issue has already been sent

out.
Albert L. Haman, wholesaler, of St. Paul, has

just mailed to the trade a very elaborate and

handsome watch catalog, with illustrations, of 123

pages, nine by twelve inches in size. Highly

calendered book paper was used and the sheets
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are printed on but one side, thereby giving the

illustrations a chance to show up to the best ad-

vantage.
Roy E. Sander has succeeded to the business of

Julius Anderson, of Mora, Minn.
John A. Beck, of Portland, Ore., is very

seriously ill at his home, 159 Trinity place.

The store of Livingston Brothers, at Yankton,

S. D., was entered recently by burglars, who se-

cured very little booty. the entrance was effected

by clever work, evidently that of experienced

crooks, who were scared away by the Alliance

certificate which hung on the safe. After taking

a few small articles they left and entered the

store of Fred Donaldson, two blocks away. They

succeeded in blowing the safe. Livingston

Brothers are now elated over their good judg-

ment in becoming members of the Jewelers' Se-

curity Alliance.
J. F. Liepold, of Heron Lake, Minn., was one

of the out-of-town jewelers recently seen in the

Twin Cities buying goods and looking after other

business interests.
Following are some of the names of the out-of-

town retail jewelers and opticians seen in the
Twin Cities recently: M. D. Lonergen, of Grants-
burg, Wis.; Ludwig Eng, Balaton, Minn.; Mr.
and Mrs. F. B. Stark, Jamestown, N. D.; C. A.
Kahout, Cass Lake, Minn.; P. M. Mark, Forston,
Minn.; J. E. Liepold, of Heron Lake, Minn.; A. R.

Sather, Spooner, Wis.; Mr. Scherdahl, Monte-
video, Minn; F. W. Seaman, Hastings, Minn.

PITTSBURGH
(Continued from page 2152)

on any further business with a guaranteed delivery
in time for the holidays. This gives some idea
of the growth of business during the past six
weeks. Reports from road men from all sections
indicate a general desire to stock up fairly well
for the season and orders have been exceptionally
large thus far. The wholesaler is finding his
position much the same in so far as volume of
trade is concerned. The retailer in Pittsburgh,
while noting greater improvement in trade gen-
erally, has not yet • felt the full force of the
changes noted in outlying sections. However,
this is hardly the time yet for this to occur.
Department-store activities in the jewelry line

appear to be unchanged. Competition Li looked
for only in the commonplace. Specialties and
high art goods are still within the exclusive realm
of the legitimate dealer and the people are evi-
dently coming to recognize this.

Gillespie Brothers are taking a somewhat rosy
view of the outlook and their handsome estab-
lishment is glistening with new stocks and at-
tractive features.
George B. Barrett Company say that out-of-

town trade is improving with them in all direc-
tions and the Pittsburgh trade has been enlarging
in scope as the season advances. This house is
to pass its first holiday season in its new and com-
modious home in the Hamilton building, Wood
street, where its facilities are larger and better
than ever before.

Dissatisfied with Ring,
Man Stabs Jeweler

St. Louis, October 26.—Because he was dissat-
isfied with a ring he had purchased and because
he thought a certain price was too much for a
watch, an unidentified man recently stabbed W. L.
Hurwitz, thirty-one years old, a jeweler at 1128
Franklin avenue, in the throat. The man ran out
of the store and escaped. Hurwitz cried for aid
and was taken to the City Hospital by neighbors.
Physicians said the cut probably would not prove
fatal.
Hurwitz told the police the man entered his

store about 3 p. m. that day and complained that
a ring he had purchased there a week ago was

not as represented, and asked that his money be

refunded. Hurwitz refused to do this, but offered

to sell the man a watch and allow him credit for

the ring. The man tried to get a lower price for

the watch, and, failing, left the place. A few

minutes later he returned and asked to see the

watch. Hurwitz pulled it from his pocket and

the man drew a razor, slashing the jeweler.
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Beauty and Quality Bastian Motto

Mr. Jeweler:—Be Sure to Get
Our Designs and Estimates if
You Want to Please Your
Customers.

In asking for designs give quality and
quantity wanted and any suggestions
on which we may enlarge.

This cut illustrates but one of
of our catalog.

You are sure to have some inquiry.

BASTIAN BROS. CO. Dept. 746 Rochester, N. Y.
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DALLAS

Local Jewelers Are Interested in State
Aviation Meet Attracts Many—Jewe
Visitors Many

Dallas, October 25.—Nowhere can the growth
and importance of Texas and its resources be
more readily observed than at the Texas state
fair, which has been held each year at Dallas
since its inception.
Each year more than a million visitors pass

through the gates. The grounds cover about six
hundred and forty acres and are laid off after
plans furnished by Kessler, who so successfully
planned the grounds of the St. Louis world's fair.
The various buildings—exhibition, administration,
art, live stock, coliseum and others—are all of
reinforced concrete construction of most pleasing
architectural design.
The twenty-sixth annual fair is now in progress.

Exhibits are shown from all over America and
more than the usual number of visitors are in
attendance. It is anticipated that this fair will be
the most successful of any yet held.
The big state fair is now on and the visitors

to this city and the numerous exhibits at the fair
are numbered by the thousands. One of the most
popular attractions is the aviation, which always
holds a great crowd and has been announced one
of the greatest attractions in existence.
B. Regenbrecht, of Rockdale, Texas, was in the

city recently visiting the fair and calling on the
trade.
Mr. Meek, watchmaker for E. M. Leutwyler, of

Vernon, Texas, was a recent visitor to the Dallas
fair and also spent some time calling on the
jewelry trade.
Dr. J. E. Sewell, the leading druggist of Mid-

lothian, Texas, was in the city recently purchas-
ing a nice line of jewelry. He is just putting in
a line of jewelry in connection with his drug
store.
Mr. Mills, who for a number of years has been

in charge of the Fry-Hodge Drug Company, at
Marshall, Texas, has resigned his position and
opened up a store of his own under the name of
the Mills Jewelry Company. He is putting in a
nice line of goods and new fixtures.
Fred Studer, of Waco, was in the city recently

calling on the trade and visiting the Dallas fair.
H. J. Casey, a well-known jeweler of Alpine,

Texas, spent several days last month in El Paso.
Francis Upchurch, who for a number of years

has been in the jewelry business at Cisco, Texas,
has recently purchased the stock of C. H. Allen
& Co., at Mart, Texas, and is now permanently
located at that place.
Mr. Wendell, of the Wendell Jewelry Company,

at Longview, Texas, was in the city recently on
business.
V. R. Jones, formerly with the Posner Jewelry

Company, of this city, has accepted a position
with J. B. Rockwell, of Denison, Texas. He was
succeeded by S. White.
Mr. Broyles, of the firm of Broyles & Cham-

pion, at Gainesville, Texas, was in the city re-
e-ntly and spent a very pleasant day calling on
the trade and carrying on numerous business
transactions.
Mr. Robb, watchmaker for B. B. Poore, of

Bridgeport, was a recent visitor to the Dallas fair
and also the jobbers of the city.

Salesman Has Accident

Mr. York, traveling salesman for the Houghton-
Reardon Company, who has been disabled for the
last two weeks as the result of a serious accident
to his foot, is improving rapidly and will soon
be in a position to resume his duties.
T. H. Benninger, of Cleburne, Texas, was in

the city recently visiting the fair and calling on
the trade.
A. T. Threadgill, Oklahoma representative for

the Moore-DeGrazier Company, is in the city to
remain until the close of the Texas state fair
with a view of assisting his house in handling the
numerous customers they expect during this time.
P. D. Fudge, expert watchmaker of Houston,

KEYSTONE

Fair—Some Have Elaborate Displays.
lry Trade Shows Improvement—Trade

Texas, has accepted a responsible position with
the Houghton-Reardon Company, of this city, and
is well pleased with his new place.
L. E. Miller, of Goldthwaite, was in the city

recently visiting the fair and calling on the job-
bers.
Mr. Hilger, who has been in the repair depart-

ment of Linz Brothers for a number of years,
has recently been promoted to a higher office in
the store, and Mr. Victor Brazzell, formerly of
Shuttles Brothers & Lewis, succeeds Mr. Huger.

J. F. Sharp, of Leonard, Texas, was in the city
recently visiting the fair and calling on the trade.
H. P. Perkins, of Huntsville, Texas, spent the

day in Dallas recently and was a welcome cus-
tomer to the Houghton-Reardon Company.
E. M. Leutwyler, a well-known jeweler of Ver-

non, Texas, was in the city recently and spent a
very pleasant day mingling pleasure with business.

Out-of-towners Come to State Fair

E. J. Thomason, of McGregor, Texas, was also
a recent visitor to the state fair. He was accom-
panied by his wife and they spent a very pleasant
day visiting the fair and the jewelers of the city.
W. B. DeShazo, of Hamilton, Texas, spent

several days in Dallas recently and reports a very
pleasant time.
C. H. Allen, who for some time past has been

in business at Mart, Texas, recently sold his
stock of goods and was in Dallas looking over the
different lines. He expects to get a new location
and open up a nice store.
The J. Posner Jewelry Company, of Dallas, is

holding an auction sale, conducted by Col. R. P.
Hill.
Linz Brothers, the best known jewelers of the

south, have an elaborate display at the fair, show-
ing a part of their oriental purchase of pearls,
being an investment of something like $200,000.
One of the handsomest pieces in this display is a
pearl necklace valued at $rt,000.
C. E. DeLong, who for some time has had

charge of the watch department of A. A. Everts,
of Dallas, has recently resigned his position in
this place and accepted a position with the Blake
Jewelry Company, of Hot Springs, Ark. Mr.
DeLong is succeeded by J. A. Martin, formerly
watchmaker for R. C. Glover.
Will F. Dietrich, the leading jeweler of Cle-

burne, Texas, was in the city recently on a bus-
iness mission, as well as for the purpose of par-
ticipating in the pleasures of the fair.
Dr. J. E. Boswell, of Commerce, was also in the

city recently visiting the state fair and combining
business with pleasure.
C. C. Mitchell, of Clarendon, Texas, was a

recent visitor to the fair and also spent several
pleasant hours calling on the jewelers of the city
and investigating the new goods.
D. Davis, of Sanger, spent a day in the city

recently; also W. S. Clough, of Seymour, Texas.
Col. L. S. Patterson, traveling in southwest and

central Texas for Shuttles Brothers & Lewis, is
at the Southland Hotel, accompanied by his wife
and daughter, meeting their friends from his
territory.
W. M. Fonville, of Wichita Falls, Texas, was

in the city recently visiting the fair and calling
on the trade.
P. A. Lewald, special factory representative for

the Keystone watches. now makes his Texas head-
quarters in the Southland Hotel, where his mail
will always reach him.
E. K. Herring, of Mount Calm, was in the city

recently combining business with pleasure and
making a thorough investigation of the jewelry
stock of this city.
G. C. Newton, of Waxahachie, was also in the

city for a short visit during the fair.
Mr. Wilcox, a well-known jeweler and one of

the popular young business men of Georgetown,
Texas, was in the city recently visiting the fair
and calling on the trade.

Shuttles Brothers & Lewis have been quite busy
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this week entertaining the dealers who, combining
business with pleasure, are visiting the state fair
and buying their autumn bills. The visitors are
numerous and the noonday luncheon served on
the fifth floor is the meeting place for scores of
dealers each day.

Southwestern Jewelers in Town

Among the many jewelers from all over the
southwest who have visited the fair during the
last week are the following: Messrs. Rump and
Reese, of Carbon, Texas; Lises Brothers, of
Hearne, Texas; A. P. Ellis, Thornton, Texas;
0. L. Phillips, Rotan, Texas; C. N. Hooser, May-
pearl, Texas; W. F. Davis, Winters, Texas;
W. B. Ransom, Llano, Texas; L. E. Jones, Mont-
gomery, Texas; Mr. Burtis, Madisonville, Texas.

Directors of Wisconsin Association
Plan to Fight "Fraud Ads"

Milwaukee, October 25.—The regular quarterly
meeting of the board of directors of the Wis-
consin Retail Jewelers' Association was held re-
cently at the Hotel Blatz, at which considerable
important business was transacted. The manu-
facturing and jobbing jewelers of Milwaukee at-
tended the meeting and matters for the mutual
good of manufacturers, jobbers and retailers were
discussed, the result of which will be beneficial
to all concerned.
Plans were laid to proceed against fraudulent

advertisers through the postal department.
Samples of wares sold by means of "fraud ads"
are now being secured in order to gather the
evidence necessary to make good the association
charge of fraud.
The secretary was instructed to plan a cam-

paign for new members, to be conducted by mail
and continuing until June, 1912. The organiza-
tion of two more district jewelers' clubs is also
looked for before the next state convention.
Three hundred members for the state association
is the ambition of the board at the present time.
They are determined that this number shall be
reached by June 30, 1912.
The board of examiners for watchmakers, to

whom was referred the investigation of the
horological school conducted in Milwaukee by
John Drexler, reported that they had visited his
school and found that he is well prepared to teach
scholars.
This is the second horological school in Wis-

consin that has won commendation from the state
association.
The association will endeavor to create more in-

terest in the watchmaker's examinations by its ex-
amining board, and a large class in 1912 is confi-
dently looked for.
In the evening of above date the board was en-

tertained by the Milwaukee Jewelers' Club at its
monthly dinner. President Keller and others of
the board made short addresses.

Firemen Chase Diamonds
at Kansas City Fire

Kansas City, October 24.—A fire which threat-
ened the downtown shopping district recently de-
stroyed the stock of the Empire Jewelry and
Novelty Company, on Main street. Carl Loeb,
manager of the store, began to count his day's
receipts at 5.30 o'clock when, detecting an odor
of smoke and being convinced that the building
was on fire, he locked his safe, seized the box
containing the sales money and ran to turn in the
fire alarm. From that moment until the fire was
out, at 6.30 o'clock, the firemen and patrolmen
near the scene began to pick up diamonds in
front of the Empire store.
The first pleasant surprise to Mr. Loeb came

when one fireman brought him a handful of dia-
monds and watches which he had picked up just
outside the building, washed out by the force of
the water on the show cases and walls. Mr. Loeb
hastily put them in his little wooden box contain-
ing the day's sales, and from then on he was kept
busy depositing diamond rings and watches. They
were tarnished from the water and smoke, but
retained their value. Mr. Loeb estimated the loss
at $8,000. It was practically covered by insur-
ance.
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SAN FRANCISCO

THE

Local Jeweler Executes Trowel and Tablet

Given to President Taft—Sneak Thieves

Rob Jeweler a Second Time—Local Trade

Shows Improvement

San Francisco, October 25.—President William

Howard Taft paid the bay cities a flying trip over

Friday, the thirteenth, and Saturday and Sunday,

the fourteenth and fifteenth. He surely had a

busy time, and if he could have been kept longer

we would have done him some physical good by

making a reduction in his weight. While here

he officiated at the laying of the cornerstone of

the new $5,000,000 city hall in the city of Oakland.

The i8-karat gold invitation tablet souvenir that

was presented to him by the city of Oakland was

made by the well-known retail jeweler, Harry

Morton, whose establishment is located just one

square from the new city hall site. This jeweler

also manufactured the silver trowel that was used

by President Taft at the laying of the corner-

stone. On Saturday, the fourteenth, in the pres-

ence of 200,000 spectators, our august visitor

turned the first sod for the stupendous interna-

tional exposition that is to be held in this city

commemorating the opening of the Panama Canal
in 1915. The implements that were used during
this latter ceremony were presented to the ex-
position authorities by George Lewis, the presi-
dent of Shreve & Co., of this city. The shovel
was made of all California products, the wood
being of curly redwood, very highly finished, and
the blade of silver with gold trimmings.

Jeweler Robbed a Second Time

Anna Silveria, retail jeweler of 72 Jackson
street, of this city, who suffered a severe loss
by burglary a short time ago, has again been
visited by sneak thieves who made away with
a valuable diamond pin. There has been no trace
so far of the stolen merchandise that was made
away with some time ago, amounting to $20,000.
T. S. Carpenter, retail jeweler of Auburn,

Mass., was among the out-of-town tradesmen in
this market during carnival week.

Phillip Joseph, of the Joseph Jewelry Com-
pany, of Ukiah, Cal., paid his friends in this
city a visit recently while en route home after
having spent a two months' vacation in the south-
ern part of California.
A. F. Debrowsky, the retail jeweler of Redding,

Cal., has moved into his fine new establishment
and is commencing to have inquiries for holiday
goods.
Andrew Larson, of Larson & Elliott, Sacra-

mento, Cal., was united in the holy bonds of mat-
rimony to Elizabeth Klose, of Portland, Ore.,
in San Francisco, Saturday, October 7.
Theodore Fershstand, who was previous to the

fire recognized as a retail jeweler in San Fran-
cisco, and conducted a store here, has again
opened new offices on the sixth floor of the new
Examiner building, corner of Market and Third
streets, San Francisco.
Henry P. Garin, who was formerly located at

T118 Market street, has opened a very attractive
new establishment at the Empress Theater build-
ing, 971 Market street, San Francisco.

Felix Friedlander's new store, 310 Washington
street, Portland, presented a particularly attrac-
tive appearance on a recent opening day. The
floral display was one of the most impressive
ever seen in the city of roses. This establishment
will be receiving congratulations for quite some
time to come.
Fred Van Norden, the retail jeweler, has opened

a new establishment at Portola, Cal. This new
town is one of the division points unon the West-
ern Pacific Railroad and we think that this dealer
has done wisely in settling in his present location.
John Hood, a retail jeweler of Santa Rosa,

Cal., was. among the out-of-town tradesmen dur-
ing President Taft's visit. He combined business
with nleasure by picking out some very desirable
bills of holiday goods. He has made preparations
for a big fall business, as the outlook among the
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farmers in his vicinity is brighter this year than
any heretofore.
The Standard Jewelry Company, D. Holzberg,

proprietor, has fitted up and moved into a very
attractive retail jewelry store at 766 Market
street. The mahogany and plate glass fixtures
in this store are fine examples of the show-case-
maker's art.

New Yorkers in Town

Louis Freund, of the well-known New York
jobbing firm of Henry Freund & Bro., is making
his second annual call upon the retail jewelers
in Los. Angeles as we go to press. His friends
in the retail trade in San Francisco expect to
have him call upon them about the fifth of No-
vember.
Paul Joseph, of the Joseph Jewelry Company,

Ukiah, Cal., stopped off in San Francisco to see
some of his trade friends after spending a very
delightful vacation in Portland, Ore.
H. J. Kuechler, the Stockton retail jeweler, was

also noticed among the sightseers in San Fran-
cisco during President Taft's visit.
Mr. and Mrs. H. S. Butterfield, of Portland,

Ore., are still in Newtonville, Mass. They are
staying quite close to the hospital where their
daughter, Genevieve, is confined with a severe
case of typhoid fever. The young lady's host
of friends are hoping for a speedy recovery.

Jewelers Go Duck Shooting

Now that the duck season is on quite a num-
ber of the local wholesale jewelers are returning
to town with the limit bags. The first returning
Nimrod was our old friend Joe Louis with a
complete string Sunday morning, October 15.
George C. Wilkins, the leading retail jeweler

of Red Bluff, Cal., visited the wholesale diamond
dealers in this city last week and purchased a
number of papers for his Christmas trade.
N. A. Van Alstine, who has been conducting

a drug business in Yerrington, Nev., for a num-
ber of years, has branched into the retail jewelry
business and purchased his initial bills from some
of the wholesale jewelry houses the middle of
last month.

ST. LOUIS
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four stories of the building, which will be a five-
story structure. The first floor will be occupied
by the S. Van Raalte Company, which now con-
ducts two stores here. These two stores will be
consolidated. The new building will be completed
by March.
F. L. Steiner, vice-president of the St. Louis

Clock and Silverware Company, has been serving
as a member of a jury in the criminal division of
the circuit court.

Walter. W. McFadden, of Palmyra, Mo., was a
recent visitor here. He had been in a hospital in
Peoria, Ill., for three weeks, where he had been
operated on. He stopped off here to buy goods.

Dolly Dimples in Town

One of our newspapers brought a lady here
who has been mystifying the cities of the east by
appearing on the streets and at different places
with an open challenge to be picked out in the
crowds that always are looking for her. She
travels under the name of Dolly Dimples. On
Tuesday, October to, the Mermod, Jaccard & King
Jewelry Company announced that she would be at
its store between the hours of 2 and 5 p. m. It
also stated that on that day it would give 20 per
cent off on every purchase made, and that if any
one succeeded in penetrating the disguise of Miss
Dimples while in their store, providing they had
a sales ticket showing that they had made their
purchase that day, they would give the fortunate
person a $too diamond ring. The paper had also
offered a prize of $250 in gold. The store was
crowded to suffocation, and though a number of
policemen were on duty at the store to protect the
people in the crowds there was a lot of discomfort.
The event proved a great trade producer, though
no one was successful in finding the elusive Miss
Dimples.
J. C. Estes, superintendent of the Mermod, Jac-

card & King Jewelry Company, returned October
10 from a two weeks' sojourn at Mountain Valley,
Ark.

November 1, 1911

F. A. Durgin, who has had charge of the silver-
ware department at the Mermod, Jaccard & King
Jewelry Company for many years, is now con-
fined at the Baptist Sanatorium and is in pretty
serious condition. General debility is the cause.
Ralph Loewenstein, of the R. Loewenstein Jew-

elry Company, returned October 25 from a three
weeks' trip through the southwest. M. B. Loewen-
stein, of the same concern, leaves about November
I on a two weeks' trip south.
The Gerber-Buschman Cutlery and Silver Com-

pany is now in involuntary bankruptcy and its
affairs are before W. D. Coles, referee in bank-
ruptcy. Mr. Buschman told your correspondent
that they hoped to be able to resume.

Stole in Order to Set Wife Up in Business

Andrew C. Clobes, thirty-two years old, was ar-
rested in a pawnshop on Franklin avenue as he
was attempting to dispose of seven watches, which
he later told had been taken from the Shyrock-
Todd notion store here. Clobes was employed at
this place as chief clerk. It seems that he had
been systematically robbing his employers for some
time. His home was searched and considerable
other jewelry was found. It was discovered that
two other parties had been disposing of his thefts
for him and they were also arrested. The firm
estimates its loss at about $300. Clobes confessed
and stated that his salary was small and that his
wife was desirous of starting a millinery store
and he stole the jewelry to aid her in her desire.
He stated that he received about $100 for the
goods he had stolen.
The first fall meeting and banquet of the St.

Louis Sales Managers' Association took place
Thursday night, October 19, at the Mercantile
Club, with about I5o members present. W. N.
Aubuchon, a well-known business man, made the
principal address. His subject was "How Can a
Weak-kneed Salesman Be Propped?" Mr. Au-
buchon said the power of suggestion should be a
salient feature in the instruction of salesmen by
the firm. A music entertainment followed.
A man called at the jewelry store of Nathan

Ettlinger, 1315 South Broadway, Thursday night,
October 19, to look at watches. He took a watch
in his hand and said he would look at it, and
walked to the front of the store and ran through
the door and disappeared. The watch was valued
at ten dollars.
The annual horse show will take place here at

the Coliseum, beginning November 27 and last
for one week. The Hess & Culbertson Jewelry
Company has received an order for 2,000 button
gold pins for this affair to be worn by its boomers.
F. P. Nims has moved his jewelry store from

Warrenton, Mo., to Carlinville, Ill.
Brown & Stein have opened a jewelry and

optical store at 3609 North Grand avenue.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned October 13
from a few days' business trip to Chicago. This
concern has just issued a very handsome and com-
plete catalog to the trade.

Well-known Visitors in Town

Well-known visitors here recently were: A. H.
Krause and wife, Greenville, Ill.; J. Feickert,
Frankfort, Mo.; F. H. Kassel, Cape Girardeau,
Mo.; E. E. Gunter, Dexter, Mo.; C. L. Glines,
Harrison, Ark.; A. E. Zukschwert, Tipton, Mo.;
C. H. Giesecke, Trenton, Ill.; F. W. Alley, New
Madrid, Mo.; H. A. Nilek, Jackson, Mo.; Benja-
min Rice, Tulsa, Okla.; Mr. Coerver, Staunton,
Ill.; W. K. Urbani, Vandalia, Ill.; H. E. Gewe,
Nashville, Ark. •, E. Thomassen, Quincy, Ill.;
Rober Stewart, Gillespie, Ill.; A. S. Higbee, Rood-
house, Ill.; A. Winneman, Stillwell, Okla. •, Mr.
McMillan, Lebanon, Mo. 

' 
• C. L. Goulding, Alton,

Ill.; B. Massie, Granite City, Ill.; H. j. White,
Litchfield, Ill.; W. H. Jahn, Pacific, Mo.; Fred
Herold, Jerseyville, Ill. ; M. E. I3uerk, Paris, Mo.;
W. R. Haselwood, Bardwell, Ky.; W. R. Tetley,
Bonne Terre, Mo.; Mr. Pounds, Pounds, Kinkan-
non & Elkins, Tupelo, Miss.; Mr. Devaney, Deva-
ney & Levengood, Elseberry, Mo.; Mr. Van
Huffle, Wentzville, Mo.; J. H. Blanken, Wentz-
ville, Mo.; S. L. Weiser, Winchester, Ill.; C. S.
Scanlin, Indianapolis, Ind. •, Charles Mosby and
wife, Batesville, Ark.; F. L. Ellis, Ensley, Ala.;
Mr, Bass, Worrell-Bass Jewelry Company, Loui-
siana, Mo.; Mr. Gardner, Gardner Jewelry Com-
pany, Sparta, Ill.
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Local Jeweler Executes Trowel and Tablet

Given to President Taft—Sneak Thieves

Rob Jeweler a Second Time--Local Trade

Shows Improvement

San Francisco, October 25.—President William

Howard Taft paid the bay cities a flying trip over

Friday, the thirteenth, and Saturday and Sunday,

the fourteenth and fifteenth. He surely had a

busy time, and if he could have been kept longer

we would have done him some physical good by

making a reduction in his weight. While here

he officiated at the laying of the cornerstone of

the new $5,000,000 city hall in the city of Oakland.

The 18-karat gold invitation tablet souvenir that

was presented to him by the city of Oakland was

made by the well-known retail jeweler, Harry

Morton, whose establishment is located just one

square from the new city hall site. This jeweler

also manufactured the silver trowel that was used

by President Taft at the laying of the corner-

stone. On Saturday, the fourteenth, in the pres-

ence of 200,000 spectators, our august visitor

turned the first sod for the stupendous interna-

tional exposition that is to be held in this city

commemorating the opening of the Panama Canal
in 1915. The implements that were used during
this latter ceremony were presented to the ex-
position authorities by George Lewis, the presi-
dent of Shreve & Co., of this city. The shovel
was made of all California products, the wood
being of curly redwood, very highly finished, and
the blade of silver with gold trimmings.

Jeweler Robbed a Second Time

Anna Silveria, retail jeweler of 72 Jackson
street, of this city, who suffered a severe loss
by burglary a short time ago, has again been
visited by sneak thieves who made away with
a valuable diamond pin. There has been no trace
so far of the stolen merchandise that was made
away with some time ago, amounting to $20,000.
T. S. Carpenter, retail jeweler of Auburn,

Mass., was among the out-of-town tradesmen in
this market during carnival week.

Phillip Joseph, of the Joseph Jewelry Com-
pany, of Ukiah, Cal., paid his friends in this
city a visit recently while en route home after
having spent a two months' vacation in the south-
ern part of California.
A. F. Debrowsky, the retail jeweler of Redding,

Cal., has moved into his fine new establishment
and is commencing to have inquiries for holiday
goods.
Andrew Larson, of Larson & Elliott, Sacra-

mento, Cal., was united in the holy bonds of mat-
rimony to Elizabeth Klose, of Portland, Ore.,
in San Francisco, Saturday, October 7.
Theodore Fershstand, who was previous to the

fire recognized as a retail jeweler in San Fran-
cisco, and conducted a store here, has again
opened new offices on the sixth floor of the new
Examiner building, corner of Market and Third
streets, San Francisco.
Henry P. Garin, who was formerly located at
t8 Market street, has opened a very attractive

new establishment at the Empress Theater build-
ing, 971 Market street, San Francisco.

Felix Friedlander's new store, 310 Washington
street, Portland, presented a particularly attrac-
tive appearance on a recent opening day. The
floral display was one of the most impressive
ever seen in the city of roses. This establishment
will be receiving congratulations for quite some
time to come.
Fred Van Norden, the retail jeweler, has opened

a new establishment at Portola, Cal. This new
itown s one of the division points unon the West-

ern Pacific Railroad and we think that this dealer
has done wisely in settling in his present location.
John Hood, a retail jeweler ot Santa Rosa,

Cal., was. among the out-of-town tradesmen dur-
ing President Taft's visit. He combined business
with nleasure by picking out some very desirable
bills of holiday goods. He has made preparations
for a big fall business, as the outlook among the
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farmers in his vicinity is brighter this year than
any heretofore.
The Standard Jewelry Company, D. Holzberg,

proprietor, has fitted up and moved into a very
attractive retail jewelry store at 766 Market
street. The mahogany and plate glass fixtures
in this store are fine examples of the show-case-
maker's art.

New Yorkers in Town

Louis Freund, of the well-known New York
jobbing firm of Henry Freund & Bro., is making
his second annual call upon the retail jewelers
in Los. Angeles as we go to press. His friends
in the retail trade in San Francisco expect to
have him call upon them about the fifth of No-
vember.
Paul Joseph, of the Joseph Jewelry Company,

Ukiah, Cal., stopped off in San Francisco to see
some of his trade friends after spending a very
delightful vacation in Portland, Ore.
H. J. Kuechler, the Stockton retail jeweler, was

also noticed among the sightseers in San Fran-
cisco during President Taft's visit.
Mr. and Mrs. H. S. Butterfield, of Portland,

Ore., are still in Newtonville, Mass. They are
staying quite close to the hospital where their
daughter, Genevieve, is confined with a severe
case of typhoid fever. The young lady's host
of friends are hoping for a speedy recovery.

Jewelers Go Duck Shooting

Now that the duck season is on quite a num-
ber of the local wholesale jewelers are returning
to town with the limit bags. The first returning
Nimrod was our old friend Joe Louis with a
complete string Sunday morning, October 15.
George C. Wilkins, the leading retail jeweler

of Red Bluff, Cal., visited the wholesale diamond
dealers in this city last week and purchased a
number of papers for his Christmas trade.
N. A. Van Alstine, who has been conducting

a drug business in Yerrington, Nev., for a num-
ber of years, has branched into the retail jewelry
business and purchased his initial bills from some
of the wholesale jewelry houses the middle of
last month.

ST. LOUIS
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four stories of the building, which will be a five-
story structure. The first floor will be occupied
by the S. Van Raalte Company, which now con-
ducts two stores here. These two stores will be
consolidated. The new building will be completed
by March.
F. L. Steiner, vice-president of the St. Louis

Clock and Silverware Company, has been serving
as a member of a jury in the criminal division of
the circuit court.

Walter, W. McFadden, of Palmyra, Mo., was a
recent visitor here. He had been in a hospital in
Peoria, Ill., for three weeks, where he had been
operated on. He stopped off here to buy goods.

Dolly Dimples in Town

One of our newspapers brought a lady here
who has been mystifying the cities of the east by
appearing on the streets and at different places
with an open challenge to be picked out in the
crowds that always are looking for her. She
travels under the name of Dolly Dimples. On
Tuesday, October 1o, the Mermod, Jaccard & King
Jewelry Company announced that she would be at
its store between the hours of 2 and 5 p. m. It
also stated that on that day it would give 20 per
cent off on every purchase made, and that if any
one succeeded in penetrating the disguise of Miss
Dimples while in their store, providing they had
a sales ticket showing that they had made their
purchase that day, they would give the fortunate
person a $too diamond ring. The paper had also
offered a prize of $250 in gold. The store was
crowded to suffocation, and though a number of
policemen were on duty at the store to protect the
people in the crowds there was a lot of discomfort.
The event proved a great trade producer, though
no one was successful in finding the elusive Miss
Dimples.

J. C. Estes, superintendent of the Mermod, Jac-
card & King Jewelry Company, returned October
19 from a two weeks' sojourn at Mountain Valley,
Ark.

F. A. Durgin, who has had charge of the silver-
ware department at the Mermod, Jaccard & King
Jewelry Company for many years, is now con-
fined at the Baptist Sanatorium and is in pretty
serious condition. General debility is the cause.
Ralph Loewenstein, of the R. Loewenstein Jew-

elry Company, returned October 25 from a three
weeks' trip through the southwest. M. B. Loewen-
stein, of the same concern, leaves about November
I on a two weeks' trip south.
The Gerber-Buschman Cutlery and Silver Com-

pany is now in involuntary bankruptcy and its
affairs are before W. D. Coles, referee in bank-
ruptcy. Mr. Buschman told your correspondent
that they hoped to be able to resume.

Stole in Order to Set Wife Up in Business

Andrew C. Clobes, thirty-two years old, was ar-
rested in a pawnshop on Franklin avenue as he
was attempting to dispose of seven watches, which
he later told had been taken from the Shyrock-
Todd notion store here. Clobes was employed at
this place as chief clerk. It seems that he had
been systematically robbing his employers for some
time. His home was searched and considerable
other jewelry was found. It was discovered that
two other parties had been disposing of his thefts
for him and they were also arrested. The firm
estimates its loss at about $300. Clobes confessed
and stated that his salary was small and that his
wife was desirous of starting a millinery store
and he stole the jewelry to aid her in her desire.
He stated that he received about $100 for the
goods he had stolen.
The first fall meeting and banquet of the St.

Louis Sales Managers' Association took place
Thursday night, October 19, at the Mercantile
Club, with about 150 members present. W. N.
Aubuchon, a well-known business man, made the
principal address. His subject was "How Can a
Weak-kneed Salesman Be Propped?" Mr. Au-
buchon said the power of suggestion should be a
salient feature in the instruction of salesmen by
the firm. A music entertainment followed.
A man called at the jewelry store of Nathan

Ettlinger, 1315 South Broadway, Thursday night,
October 19, to look at watches. He took a watch
in his hand and said he would look at it, and
walked to the front of the store and ran through
the door and disappeared. The watch was valued
at ten dollars.
The annual horse show will take place here at

the Coliseum, beginning November 27 and last
for one week. The Hess & Culbertson Jewelry
Company has received an order for 2,000 button
gold pins for this affair to be worn by its boomers.
F. P. Nims has moved his jewelry store from

Warrenton, Mo., to Carlinville, III.
Brown & Stein have opened a jewelry and

optical store at 3609 North Grand avenue.
James J. Burke, president of the Brooks Jew-

elry and Optical Company, returned October 13
from a few days' business trip to Chicago. This
concern has just issued a very handsome and com-
plete catalog to the trade.

Well-known Visitors in Town

Well-known visitors here recently were: A. H.
Krause and wife, Greenville, Ill.; J. Feickert,
Frankfort, Mo.; F. H. Kassel, Cape Girardeau,
Mo.; E. E. Gunter, Dexter, Mo.; C. L. Glines,
Harrison, Ark.; A. E. Zukschwert, Tipton, Mo.;
C. H. Giesecke, Trenton, Ill.; F. W. Alley, New
Madrid, Mo.; H. A. Nilek, Jackson, Mo.; Benja-
min Rice. Tulsa, Okla.; Mr. Coerver, Staunton,
Ill.; W. K. Urbani, Vandalia, Ill.; H. E. Gewe,
Nashville, Ark.; E. Thomassen, Quincy, Ill.;
Rober Stewart, Gillespie, Ill.; A. S. Higbee, Rood-
house, Ill.; A. Winneman, Stillwell, Okla.; Mr.
McMillan, Lebanon, Mo.; C. L. Goulding, Alton,
Ill.; B. Massie, Granite City, Ill.; H. J. White,
Litchfield, Ill.; W. H. Jahn, Pacific, Mo.; Fred
Herold, Jerseyville, Ill.; M. E. Buerk, Paris, Mo.;
W. R. Haselwood, Bardwell, Ky.; W. R. Tetley,
Bonne Terre, Mo.; Mr. Pounds, Pounds, Kinkan-
non & Elkins, Tupelo, Miss.; Mr. Devaney, Deva-
ney & Levengood, Elseberry, Mo.; Mr. Van
Huffle, Wentzville, Mo.; J. H. Blanken, Wentz-
ville, Mo.; S. L. Weiser, Winchester, Ill.; C. S.
Scanlin, Indianapolis, Ind.; Charles Mosby and
wife, Batesville, Ark.; F. L. Ellis, Ensley, Ala.;
Mr. Bass, Worrell-Bass Jewelry Company, Loui-
siana, Mo.; Mr. Gardner, Gardner Jewelry Com-
pany, Sparta, Ill.
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HALL CLOCKS

THE highest type and character of work is portrayed
in our product. For fourteen years we have consist-
ently endeavored to so build our clocks as to reflect an

enviable reputation for our entire output. How well we
have succeeded is shown by our continuous growth. We
make a very High-Grade line of Regulators, Bank and
Balcony Clocks, Willard Banjo Clocks, Etc.

Our Catalogue will serve to show you all
If you haven't one, write us

WALTHAM CLOCK COMPANY
WALTHAM, MASSACHUSETTS
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so alarm can be used

DARKER
PARISIAN

Exclusively "PARKER"

Double Roller Ratchet
Tooth Escapement;
Solid Steel Pallets; Cut
Steel Pinions and Cut
Hard Brass Wheels;
Non-breakable Main
Springs.

Also has attachment
either as an INTERMITTENT or

LONG ALARM.
Thoroughly timed and inspected. Packed 48 in a case. 12 packed in a dust- and

water-proof carton. No charge for printing names on dials in lots of 48.
Metal Case and Trimmings finished in Art Enamel, Clean and Dust-proof. A choice of Nine Art Tones.

PACIFIC COAST AGENTS

DORRANCE-BATTIN CO.
. Chronicle Building.

SAN FRANCISCO, CAL.

MANUFACTURED BY

THE PARKER CLOCK CO.
MERIDEN, CONN., U. S. A.
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Thoroughly timed and inspected. Packed
24 in a dust- and water-proof carton.

•

2159

■••••••1•01.1.11..

of  LITY

The July CELEBRATED S-Day, Thirigh. Groldle

111111111111111111,11M111111111111111111111111111111111ffill1111111111111 ■11111111111111111111111111111111!1111 1 1111 111 i11111 1 111 1 1 1111 1 11111111111iih 111111111111111:11111111111MIIIIIii1111111!111111111111111111111111111111111111111;1111i1

Used ala.d DEALT in by those Dercrinamditng the ET

ON SALE BY LARGEST HIGH-CLASS

RETAIL JEWELRY HOUSES

Very large variety. Sizes (dials) from 2 to 12 inches in diameter; cases in propor-

tion. Prices from $21 to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks,

especially desirable for Wedding, Holiday and General

PRESENTATROH PURPOSES.

Mir Outside of the large cities there are innumerable buyers who want for
their own homes, or for presentation purposes, a few Exclusively High-

grade Clocks each year.

FierTo dealers in such places we suggest buying a 2 i4-inch Boudoir 
clock,

listed at $21. This will show the general high character of the

"Chelsea" clocks, and from our Catalogue, furnished on request, you

can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK COMPANY
Largest makers in America of exclusively 8-DAY, HIGH-GRADE CLOCKS.

16 State Street •••• BOSTON, MASS., U. S. A.
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Showing Spring Adjustment

Readily opened and ad-
justed with thumb and
finger.

Holds straps in place.

LINGERIE PINS

SOLID GOLD

As Carded

Light and smooth. Will
not scratch flesh or mar
the Lingerie.

Can be easily engraved.

ANOTHER NOVELTY

LINGERIE PINS for holding in place Lingerie shoulder straps
as shown by illustration.

A dainty and inexpensive article that ladies everywhere will
appreciate. Makes a most excellent gift for holiday and or bridal
events.

Will quickly become an indispensable article for ladies' general wear.

You should order a stock immediately from your jobber. They
will sell on sight.

OSTBY Co' • BARTON* CO.
PROVIDENCE cm-0 RHODE • ISLAND

STANDS FOR

"GUARANTEED FOR LIFE" TRAM

AGAINST BREAKAGE AND WEAR

Salesrooms and Offices of
Diamond Department
68 Nassau St., N.Y.

MADE IN GOLD,

SILVER and PLATE

33-43 GOLD STREET, NEW YORK
To avoid delay use local address, 33-43 Gold Street

BRANCH OFFICES:
Chicago, Ill., 31 North State Street; Amsterdam, Holland, 12 Tulp Street;

Diamond Cutting Works
136-146 West 52d St.

New York
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70 THE EMIL elENTELERS
Did You Get Yours?

Your copy of The Hussey Catalog of guaranteed jewelry was mailed on the twentieth.

It came to you in a brown envelope, and on the bottom of the envelope was printed "The

Hussey guaranteed jewelry from the factory to you".

We had that printed on the envelope because it is the first thing that we want you to

know and the last thing that we want you to forget. Guaranteed jewelry from the

factory to you. If you say it quick it doesn't mean much, so don't say it that way. Just

give it a moment's thought and you will see how full of meaning it really is. A great many

of the retailers who will read this advertisement, already know by their incieased sales and

increased profits the full meaning of these words.

The half-tone process of picturing the goods shown in The Hussey Catalog, make them

very smooth and beautiful, but it doesn't begin to show you their full beauty. A rose is a beau-

tiful thing to look at, but you will remember its fragrance longer than you will its beauty.

Your customers will admire our jewelry, and its beauty will be responsible for the first sale

but the quality is what they will remember most of all and is what will be responsible for other sales.

We call The Hussey Catalog our salesman, and it is the most reliable salesman that ever

came into your store, because what it says is always before you in black and white. We can't

get around any of its statements by telling you that our salesman was mistaken or misinformed.

We stand back of every statement that it makes. You don't get a lot of substitutes for the numbers

you select ; you get just what you order ever time. It won't take you nearly as long

to read this salesman's story on pages one and sixty-four of your catalog as it would to have

a salesman tell it to you, so we are sure you won't feel that we are imposing on your good

nature when we ask you to read these pages.

We want your business this fall—we know that you will be satisfied to leave it with us

in the future. Your customers will arrange that for us. They will be so delighted with their

purchases of The Hussey Guaranteed Jewelry that you will find it necessary to reorder

again and again, and, of course, you will be perfectly willing to.

If Jones discontinued carrying your favorite brand of cigars and you could get them from

some other store in the town, Jones would lose your trade. You have to give your customers what

they want in order to keep their trade, and they will always want The Hussey Guar-

anteed Goods once they have had them.

We will be satisfied with a small order now because we know you will send us a larger

order after you have inspected our goods.

If by any chance you don't receive your copy of The Hussey Catalog please ask us to

send you the book.

TEE 1111SSEY CO
JEWELERS 'PROVIDENCE R. I.
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The Parcels Post in Europe and the United States

The Situation in the Old and New Worlds Compared and Analyzed from the
Viewpoint of Retail Interests—Great Expanse of This Country Would

Cause Great Expenditure in Maintaining Parcels Post Here

Few questions have created such a wide
difference of opinion as the proposed
parcels-post system and its possible effects
on the retail trade. We have published in
these columns, from time to time, articles
on both phases of the question, which we
trust have helped in the general enlighten-
ment. It would be as much a blunder for
retail interests to oppose an institution
which might militate in their favor as it
would be to assume a passive attitude
toward the same institution should it be
likely to operate detrimentally to their busi-
ness. The organized body of retailers
which is most vigorously opposed to the
parcels-post project is the retail hardware
men of the country, and their influence has
been by no means ineffective. Probably
for this reason the editor of one of the
organs of this branch of trade, The Hard-
ware Reporter, made a personal investi-
gation in Europe, and the following extracts
from his conclusions throw additional light
on the question:

A Fixed Institution in Europe

It must be remembered that parcels post
in European countries is so firmly estab-
lished, is being so generally used, that it has
become one of the institutions and habits of
the people. The majority of Europeans
with whom we discussed the subject of
parcels post declared it to be a good thing.
It must not be forgotten that in Europe
there are no express companies. The post-
office carries all small packages, while
larger packages are carried by fast freight
or by slow freight, there being a much
higher charge for fast freight service. The
fast freight makes practically the same time
as passenger trains, while the slow freight
is well named. Europeans can not under-
stand why we do not have parcels post in
the United States.
The small dealer in the small place, when

questioned, stated that his business is very
small in volume ; that it is confined to the
staple goods ; that his customers are poor
people and laboring men. He has no hope
of increasing his business. There is no
opportunity for expansion. With the clos-
est economy he barely makes a living for
himself and his family out of his little
business, and with that he has to be content.
All this class of dealers in the various coun-
tries stated that the result of parcels post
was to throw the business of the well-to-do
people and of the large purchasers into the
hands of the big stores in the large cities.
As a result of this condition the only com-
plete stocks of goods carried are in the large
places, while in the small towns, except in
the way of perishable goods and foodstuffs,
all stocks of merchandise consist of the bare
necessities only.

A Convenience to the People

Parcels post abroad is used not only by
consumers in ordering from merchants in

other cities but it is commonly used by
merchants in making deliveries to their
home customers. The small merchant, in-
stead of keeping a horse and wagon,
depends upon parcels post for most of his
small deliveries. Almost everything that
weighs under eleven pounds is sent by par-
cels post, from a live fish to a bird in a cage.
It, therefore, can not be denied that the
parcels post, as it is used in Europe, is a
great convenience to the people.

It is our conviction that the European
system of buying in small quantities and in
living from hand to mouth leads to a great
increase in the cost of distributing merchan-
dise, and, of course, this cost in the end is
paid by the consumer. With the exception
of a few lines, we found that retail prices in
the large and small towns are not any lower
—if as low—on goods of similar quality in
the United States. As we have written be-
fore, all foodstuffs, such as meat and vege-
tables, are higher in Europe than they are
with us. We are convinced that while par-
cels post is a good thing for Europe, with
its congested population and small area, it
would not be a good thing for the United
States with its thin population and great
distances. We will make bold to give some
of our reasons for this conclusion.

Distribution of Goods

Goods are distributed from the manufac-
turer, through the jobber, to the consumer
in the United States at the present time at a
low cost on account of the much larger unit
of orders. A lot of $1oo worth of goods
that is handled by us at one time, in one
shipment, with one invoice, with one entry
on the books, with one collection, in fact
making one transaction all down the line, in
Europe will be divided into twenty transac-
tions of $5 each. Each of our transactions
would, therefore, be multiplied twenty
times, and it must be apparent to any intelli-
gent man that this would lead to a large
increase in cost in handling that amount
of merchandise. Naturally such a system
means an increased amount in postage and
money orders, and, of course, the consumer
in the end must pay this extra expense.
Our freight rates are lower, and freight

costs our merchants less because, by reason
of larger shipments both in carload lots and
less than carload lots, the United States
railroads are in a position to and do make
lower rates than the railroads abroad.

Governmental Paternalism in Europe

In the United States the government
neither controls nor operates the railroads,
the teelgraph or the telephone. In Europe
most of the governments not only control
but operate all these public utilities. There-
fore, it is the regular thing to find a railroad
building containing the postoffice, telegraph
and telephone stations. This naturally
makes for economy. It must also be con-
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sidered that in Europe the wages of gov-
ernmental employees will average about half
what they do in this country, a postman in
Germany, for instance, receiving from $30
to $40 per month, while a man doing similar
work over here receives from $75 to $90.
It is, therefore, apparent, on account of
these conditions, that the governments of
Europe can handle parcels post at a much
lower cost than it would be possible for us
to give the same service in this country.

It is difficult for any one who has never
been abroad to mentally grasp the short dis-
tances in Europe. The people in remote
parts of England—in fact, on the sea-
shore—are never more than from one to
three hours' time, by passenger train, from
London. This is just as true of the capital
of almost every other European nation. It
is difficult for an American to realize that
he can run from London to Paris in just
seven hours, this time including the trip
across the channel by steamer. Even on
the slower night train that leaves Paris at 9
o'clock one arrives in London the next
morning at 6.

Will Create Business Centralization

We are, therefore, convinced that with
our long distances, with our widely scat-
tered population, with our higher wages
that the cost of putting into effect and main-
taining a parcels post in this country would
be enormously greater than in Europe:
We believe that the reduction in the size

of transactions would lead to a heavy in-
crease in cost to the merchants handling
the goods, and, of course, this increase in
cost would have to be added to the price of
the goods.
But the most serious danger we see in

parcels post is the centralization of business
in the larger cities. It has worked out that
way in Europe. The mammoth depart-
ment stores have steadily increased in size
at the expense of the smaller stores both in
the city and in the country. The large
cities of Europe have gained in population
at the expense of the smaller places. All
the life, business and enterprise in Euro-
pean countries is centralized in the two or
three leading cities of each nation. The
other places are merely provincial towns,
and they are deader than the proverbial
doornail. All Frenchmen look to Paris.
All Englishmen look to London. All Ger-
mans look to Berlin.

It must be apparent even to the most
careless student of conditions that the par-
cels post would have the same effect in this
country. It would build up all the large
cities at the expense of the smaller places.
Our great cities would grow in business, in
wealth, in population, real estate would
increase in value, and they would draw unto
themselves all the most energetic and intel-
ligent men of the country at the expense of
the smaller cities.
But for our part, having traveled over

this country and knowing its people from
the east to the west and from the north
to the south, we are convinced that a system
which leads to such a centralization of busi-
ness would prove disastrous to our future
national development and well-being.
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J-M Linolite Desk and Table
Lamps Sell Themselves

J-M Linolite Lamps give so much better light than any other type of lamp, and
this feature is so apparent in its effect, that we feel justified in the statement that
J-M Linolite Lamps literally sell themselves.

J-M Linolite Desk and Table Lamps contain a tubular lamp 12 inches in length, which illuminates a larger area of the desk
or table than is possible with any type of bulb lamp. The filament in J-M Linolite Lamps is stretched out straight its
entire length, which means that it gives more uniform light than a bulb lamp.

J-M Linolite Fixtures are furnished in the most attractive styles and finishes. It costs
you practically nothing to sell J-M Linolite Lamps by our method. Will you try it?

THE LAMP

Baltimore
Boston
Chicago

Write nearest branch for Booklet and
Special Dealer's Proposition.

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos
and Magnesia Products ASS*5105. Asbestos Roofings, Packings,

Electrical Supplies, Etc.

Cleveland Kansas City Minneapolis Omaha
Dallas Los Angeles New Orleans Philadelphia
Detroit Milwaukee New York Pittsburgh
For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED,

Toronto, Ont. Montreal, Que. Winnipeg, Man. Vancouver. B. C.

San Francisco
Seattle
St. Louis
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HOW
How can a jeweler expect to make the profit that he should

when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges
both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and • at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.

Write now.

The Eaton ra Glover Company, Sayre, Pa.

November 1, 1911 H E KEYSTONE

The Art Jewelry Movement in America

Efforts to Provide Technical Education for the Young—The Cultivation of

Popular Taste in Art Craftmanship—Manual Training and the Public

Schools

In a recent issue we referred to an inno-
vation being made in Providence, R. I., by
the board of education which would provide
facilities for technical instruction and train-
ing in connection with the regular public
school curriculum. This innovation has
particular reference to jewelry work by
reason of the pre-eminence of this
industry in that section. Many of our
readers may not be aware, however,
that there are now in existence several
important institutions which offer facil-
ities for education in this now popular
line of craftmanship. One such is the
Fawcett Drawing School, of the city of
Newark, N. J., which is the subject of
this article. Other institutions of like
character will form the subject of
articles in succeeding issues.

Europe Leads in Movement

Before proceeding to our subject
proper we may state that Europe has
been far ahead of the United States
in this sphere of activity, and to
Europe must be given the credit for
creating and almost simultaneously
bringing to perfection this new branch
of craftmanship in the field of jewelry
design and production. The dethrone-
ment of gems pure and simple as the
chief attraction in jewelry and the sub-
stitution of art metal work as the
crowning beauty was a departure so
sudden and so radical that only the highest

genius could have successfully popularized

it. This genius, as well as the necessary

industry, was furnished by such gifted metal

workers as Lalique, Wolfers, Gaillard and

many others, the beauty of whose creations
astonished the
world and imme-
diately captivated
popular favor for
the new departure.
Interest in this
new field of activ-
ity was stimulated
by the large prices
asked and readily
obtained by these
luminaries for the
product of their
skill.
"There are peri-

ods," says Schlegel,
"when the human
mind all at once
makes gigantic
strides in an art
previously almost
unknown." Such
seems to be the
present age in the
sphere of personal
decoration, j e w -
elry more espe-

cially. There is this difference, that today,
at least, genius need not subsist on a crust or
starve in a garret, as in the darker ages of
the past. Notwithstanding his incompar-
able genius, Shakespeare led an out-at-
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It will appeal to the patriotism as well
as the trade pride of our readers to know
that there are not a few designers and metal
workers in this country whose work will
compare favorably with that of even the
greatest European luminaries. A notable
exhibition in Chicago is described elsewhere
in this issue. Indeed, the vogue established
by Lalique, Wolfers and others seems to
have taken firm hold on this side of the
ocean, and quite a number of talented young
Americans are even now taking courses in

designing, enameling, metallurgy and
kindred arts. America with its wealth
and liberality affords the most tempt-
ing field for artistic effort of this char-
acter, and it is for our young men and
women to strive for the reward which
surely awaits skill and genius.

The Fawcett School

It is a public school and is operated
under the auspices of the board of edu-
cation of that city, and is a part of the
general public school system, the pro-
gressiveness of which as applied to
Newark is well known throughout the
country. In the beginning of the
school's history the work done was
purely that of architectural and me-
chanical drawing in simple form, and
was known as the Newark Public
Drawing School. Six years •ago its
name was changed to the Sara A. Faw-
cett Drawing School, thus commemo-
rating the memory of Newark's first
public school teacher in drawing.
The name drawing school, however,

of as applied to the work done in the insti-
tution at the present time, is a mis-
nomer, as the school has gradually, year

by year, reached out not only to the field
of fine art, but likewise to that of the indus-
trial, so that today are taught all branches
of architecture and mechanical work, like-
wise jewelry, die sinking, engraving, arts
and crafts, modeling, wood carving, indus-

trial designing, and
all kinds of general
art work, including
sketching f rom
model in costume,
illustration, com-
position and per-
spective. Very
much could be said
of interest relative
to all of these sub-
jects, but limitation
of space compels
us to confine our
remarks to jew-
elry, in which our
readers are partic-
ularly interested.
To begin with,

the jewelry course
at the Fawcett
school consists of
three years of
night work only.
The young jewelry
apprentice or stu-
(Continued on page 2169)

Sample of Pupils' Work in Crafts Department

Fawcett School

elbows existence ; Johnson wrote "Rasse-
las" to secure a miserable pittance to bury
his mother ; but Lalique, the modern master
in art jewelry work, can readily command
the sum of five thousand dollars for a tiny
comb to bedeck my lady's hair.

Pupils at Work in the Jewelry Department of the Fawcett School
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J-M Linolite Desk and Table
Lamps Sell Themselves

J-M Linolite Lamps give so much better light than any other type of lamp, and
this feature is so apparent in its effect, that we feel justified in the statement that
J-M Linolite Lamps literally sell themselves.

J-M Linolite Desk and Table Lamps contain a tubular lamp 12 inches in length, which illuminates a larger area of the desk
or table than is possible with any type of bulb lamp. The filament in J-M Linolite Lamps is stretched out straight its
entire length, which means that it gives more uniform light than a bulb lamp.

J-M Linolite Fixtures are furnished in the most attractive styles and finishes. It costs
you practically nothing to sell J-M Linolite Lamps by our method. Will you try it?
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TH1E LAMP

Baltimore
Boston
Chicago

Write nearest branch for Booklet and
Special Dealer's Proposition.

H. W. JOHNS-MANVILLE CO.
Manufacturers of Asbestos 

Electrical Supplies, Etc.and Magnesia Products
sx.xcirts. Asbestos Roofings, Packings,

.A\R■040 ti-j; 
Cleveland Kansas City Minneapolis
Dallas Los Angeles New Orleans 

Omaha San Francisco
Philadelphia Seattle

Detroit Milwaukee New York Pittsburgh St. Louis
For Canada :—THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED, 1153
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How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges
both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and' at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.
Write now.

The Zoyaon ca (Mover C mpany, sayre, Pa.
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The Art Jewelry Movement in America

Efforts to Provide Technical Education for the Young—The Cultivation of

Popular Taste in Art Craftmanship—Manual Training and the Public

Schools

In a recent issue we referred to an inno-
vation being made in Providence, R. I., by
the board of education which would provide
facilities for technical instruction and train-
ing in connection with the regular public
school curriculum. This innovation has
particular reference to jewelry work by
reason of the pre-eminence of this
industry in that section. Many of our
readers may not be aware, however,
that there are now in existence several
important institutions which offer facil-
ities for education in this now popular
line of craftmanship. One such is the
Fawcett Drawing School, of the city of
Newark, N. J., which is the subject of
this article. Other institutions of like
character will form the subject of
articles in succeeding issues.

Europe Leads in Movement

Before proceeding to our subject
proper we may state that Europe has
been far ahead of the United States
in this sphere of activity, and to
Europe must be given the credit for
creating and almost simultaneously
bringing to perfection this new branch
of craftmanship in the field of jewelry
design and production. The dethrone-
ment of gems pure and simple as the
chief attraction in jewelry and the sub-
stitution of art metal work as the
crowning beauty was a departure so
sudden and so radical that only the highest
genius could have successfully popularized
it. This genius, as well as the necessary
industry, was furnished by such gifted metal
workers as Lalique, Wolf ers, Gaillard and
many others, the beauty of whose creations
astonished the
world and imme-
diately captivated
popular favor for
the new departure.
Interest in this
new field of activ-
ity was stimulated
by the large prices
asked and readily
obtained by these
luminaries for the
product of their
skill.
"There are peri-

ods," says Schlegel,
"when the human
mind all at once
makes gigantic
strides in an art
previously almost
unknown." Such
seems to be the
present age in the
sphere of personal
decoration, j e w -
elry more espe-

cially. There is this difference, that today,
at least, genius need not subsist on a crust or
starve in a garret, as in the darker ages of
the past. Notwithstanding his incompar-
able genius, Shakespeare led an out-at-
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It will appeal to the patriotism as well
as the trade pride of our readers to know
that there are not a few designers and metal
workers in this country whose work will
compare favorably with that of even the
greatest European luminaries. A notable
exhibition in Chicago is described elsewhere
in this issue. Indeed, the vogue established
by Lalique, Wolfers and others seems to
have taken firm hold on this side of the
ocean, and quite a number of talented young
Americans are even now taking courses in

designing, enameling, metallurgy and
kindred arts. America with its wealth
and liberality affords the most tempt-
ing field for artistic effort of this char-
acter, and it is for our young men and
women to strive for the reward which
surely awaits skill and genius.

The Fawcett School

It is a public school and is operated
under the auspices of ,the board of edu-
cation of that city, and is a part of the
general public school system, the pro-
gressiveness of which as applied to
Newark is well known throughout the
country. In the beginning of the
school's history the work done was
purely that of architectural and me-
chanical drawing in simple form, and
was known as the Newark Public
Drawing School. Six years 'ago its
name was changed to the Sara A. Faw-
cett Drawing School, thus commemo-
rating the memory of Newark's first
public school teacher in drawing.
The name drawing school, however,

as applied to the work done in the insti-
tution at the present time, is a mis-
nomer, as the school has gradually, year

by year, reached out not only to the field
of fine art, but likewise to that of the indus-
trial, so that today are taught all branches
of architecture and mechanical work, like-
wise jewelry, die sinking, engraving, arts
and crafts, modeling, wood carving, indus-

trial designing, and
all kinds of general
art work, including
sketching f rom
model in costume,
illustration, com-
position and per-
spective. Very
much could be said
of interest relative
to all of these sub-
jects, but limitation
of space compels
us to confine our
remarks to jew-
elry, in which our
readers are partic-
ularly interested.
To begin with,

the jewelry course
at the Fawcett
school consists of
three years of
night work only.
The young jewelry
apprentice or stu-

Sample of Pupils' Work in Crafts Department of

Fawcett School

elbows existence ; Johnson wrote "Rasse-
las" to secure a miserable pittance to bury
his mother ; but Lalique, the modern master
in art jewelry work, can readily command
the sum of five thousand dollars for a tiny
comb to bedeck my lady's hair.

Pupils at Work in the Jewelry Department of the Fawcett School (Continued on page 2169)
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Magnify Your Opportunities
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Or rather let us help you to magnify them.
Surely our 40 years of successful teaching
ought to be convincing to you. We have a
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The Art Jewelry
Movement in America

(Continued from page 2167)

dent is placed in the first-year
jewelry class. In this class he
is taught all the elements of
simple jewelry designing by
an experienced, practical jew-
eler. He is introduced also to
the art of modeling as applied
to jewelry work, both sub-
jects being accompanied from
time to time by lectures on
the part of the instructor.
The student, being made ac-
quainted with the early prin-
ciples of design, is led step
by step in the art of making Samples of
simple pieces of jewelry.

In the second and third years of this

course the choice of the articles is in full

accord with the desire of the pupil. Afford-

ing the pupil freedom of choice in the article

to be constructed enlivens his interest and

enthusiasm in the very beginning of the

work, thus opening the avenue of self-

expression. In this class a structural form

is given appropriate to the article in hand,

from which an infinite variety of beautiful

things can be developed, according to the

imagination of the student. This immedi-

ately brings before the student a tangible,

workable problem, and has been conducive

to most satisfactory and gratifying results.

Developing the Pupil

As the pupil builds and grows the the-

ories of design are enlarged upon and made

clear. We discourage wherever we can the

foreign influence of jewelry publications

until the student has acquired the faculty of

form reasoning in jewelry, with nature as

the inspirational source and guide in struc-

ture, line, surface, texture, color, etc. When

the pupil sees clearly that art, whether

"applied" or "fine," must be organic and

vital in order to have real prominent value

art publications are safe in his hands.
The qualities necessary in jewelry design

in order to give it the stamp of personality

and character are strongly impressed on the

pupil and put into immediate application.

For instance, if an article is to be worn by

a woman, the curvilinear element in design

is emphasized; if by a man, the rectilinear

element, and if by a child, the radiative ele-

ment, such as is found in starry leaf and

flower.
When the design is ready for execution in

metal the operations performed are exactly

those as are used in a jewelry manufactur-

ing establishment. A careful tracing of its

various parts is made on a thin quality of

tracing paper which is pasted upon the

metal. Owing to its cheapness, its fine mal-

leable qualities and possibilities for finish-

ing, silver is found to be the most attractive

metal from the school and student and view-

point. After the design is pasted upon the

metal modeling or dapping begins. This is

done by the use of graduating sizes of dap-

ping tools on a lead block. After this the

parts are soldered together, the work is

boiled out, and when the parts are put to-

Pupils' Work in Jewelry Department of the Faw

gether, properly built and modeled the piece

is put on a cement block for tooling. The

tooling is done with chasing tools and gives

a soft surface texture which lends itself

most satisfactorily to a soft french gray

oxidized finish.

Work of Classes Attracts Attention

The jewelry department is supervised by

Henry Grasmuk, a well-known jeweler of

Newark, and the work executed by these

classes has attracted the attention of

Newark jewelry manufacturers, many of

whom visit the exhibition at the end of each

cett School

Two Attractive Watch Fobs Designed by

Pupils in the Fawcett School

school year, held during the
last week of April. The work
includes stick pins, brooches,
fob pins, lavallieres, pendants
and a great variety of other
pieces. The course given by
this school offers to students
an educational training which
fits them for practical work
and opens to them a field of
lucrative employment and ad-
vancement. The manufactur-
ers are not only glad to
receive our students as em-
ployees but recommend their
boys to our school.

The Crafts Department

The work of the crafts
department is carried on

along similar lines under the leadership of
De Witt Van Note, an expert in this par-
ticular line.

The Use of Circulars

There is a point of excellence below
which no printed matter should go. There
is also a point where the expenditure of
money becomes waste. All the money that
objects, uses and possible profit justify
should be spent on printing, but it is un-
wise to spend fifteen dollars when ten will
do equally well. On the other hand, it is
foolish to expend only fifteen dollars when
twenty dollars are required to secure satis-
factory printing. Three-quarters of all the
money paid for hand-bills and so-called
"dodgers" is wasted.
When a merchant or manufacturer

thinks it advisable to distribute any kind of
printed matter he ought to spend enough
money to have it printed on good paper,
and he should try to make it of such char-
acter as will insure preservation for a short
time at least. A mere "dodger" thrown
into a doorway or yard is generally re-
garded as more of a nuisance than anything
else, and is very liable to hurt business
rather than help it. Nevertheless, circular
advertising is a first-class thing when it is
properly done and at the right time.

The fact that newspaper advertising is
the best of all "pullers" does not prove that
circulars da not "pull." It is not a good
plan to advertise in newspapers to the
exclusion of all other kinds of advertising.
Indeed, there is room in almost every busi-
ness for the employment of both news-

papers and circulars. By circulars are
meant any kind of printed matter that is
distributed, whether it is a business card or
a catalog. Advertising is getting the news

about one's business into the hands of

people who may, should, would or can
become customers. The problem is obvi-

ously to do this most effectively at the least
cost. And this problem is generally solved
by using newspapers and, in addition, some
other form of publicity.

Circulars are an excellent aid to news-

paper ads if they are suitably worded, satis-

factorily printed and properly distributed.

Proper distribution, however, is by no

(Continued on page 2185)
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How about your Fall
Advertising?

The ROCKFORD line of movements and complete watches

was never larger than at present, between fifty and sixty

grades to select from. Made in all sizes to fit all purses of

your customers. Write for new illustrated catalogue.

How about your Fall
Stock of ROCKFORDS ?

Advertising helps, such as folders, lithographed stationery,

signs, colored slides for moving-picture shows, electrotypes, etc.

All above are ready for distribution to Rockford dealers. If

not a Rockford dealer, write today for latest pocket price-list.

THE ROCKFORD WATCH COMPANY, ni:a.n:rh:urz.:c'L Rockford, Ill.

CATALOG

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND

OPTICIANS

  woe

Chicago,

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison, Wholesale Jewelers and Opticians
210 W. Madison Street, CHICAGO, ILL.

Natural Prepared Fern Fillings
tai A

,

Easily Sell at 100% Profit

Inches Packed Per
Dim. in a Box Dozen

No. 2173 3 6 $2.00
No. 2174 4 6 2.50
No. 2175 5 1 4.00
No. 2176 6 1 4.50
No. 2177 7 1 6.00
No. 2178 8 1 6.25

Write for our Christmas
Catalogue No. 2500 illus-
trating a complete line of

Artificial Flowers, Palms, etc.

FRANK N1ETSCHERT CO., 39 Barclay St., New York I

C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order ear!y, as these
goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO: 103 State Street NEW YORK: 37 Maiden Lane

November 1, 1911 THE KEYSTONE

The Prospector of Today and His Work

Gold-hunting in the Twentiet
h Century—Geology Takes

 the Place of Guess-

work—Locating the Lode and 
Staking the Claim

The prospector of today in h
is best type must

be something of a student 
as well as very much

of a woodsman and mo
untaineer. The wider his

knowledge in geology and in as
saying the better

his chance of success. In addition to this, he

must be a man of sound j
udgment, not disposed

to lose his head or waste t
ime and money in lo-

cating worthless claims, which have
 produced

rather a few glittering specimens than a 
large

body of workable ore.

Adventure Largely Eliminated

The profession has, perhaps, 
lost a little of its

original glamour of risk and 
excitement. In the

early days in California, Idaho, Montana and

British Columbia, when men 
were hunting out

the rich placers all through t
he mountains, the

prospector and the miner were 
pretty much one.

The country needed fighting 
men in those days

and had them. The solitary 
adventurers or the

band of followers might need 
to fight Indians or

other marauders. They lived in part upon the

wild game of the country and 
in part upon sup-

plies packed in at incredible e
xpense from distant

supply points. They took millions and mill
ions

of dollars out of the placers w
hich they discov-

ered all through the mountain 
regions, and they

did this without the exercise of 
much skill or

judgment. • Their profession was in its 
infancy

and placer gold was its main 
quest. Gold had

been discovered by accident in 
California, and in

the search for other goldfields each man had

almost as much education as his 
neighbor. They

hunted out the beds of water
ways and learned

to sink to bedrock for the heavy 
particles of gold.

They learned that the flats back 
of an abrupt bend

in a rockbound stream, where
 the waters orig-

inally had eddied, made a natur
al settling ground

for the precious metal.
Later on they learned to follow

, by shaft or

tunnel, even into and under the 
heart of moun-

tains themselves, those old streambeds which

sometimes had been filled up with basaltic or

other formation ages earlier. Th
ey did not much

care for quartz in those earlier
 days; and the

profession of prospecting, as well as that of

mining, was one made up of loose 
education and

good or bad luck in its oursuit. Such methods

have been in part followed by men who 
have

combed out the sub-Arctic count
ry of the north,

the rough mountains of South Am
erica or the

half-desert wastes of Australia.

Why the Profits Vanish

Those methods, however, were tho
se of adven-

turing and not those of business. 
The prospector

today would not knowingly evade 
a good placer,

nor would he flee from a free-gol
d proposition in

quartz ; but his business is that of l
ocating bodies

of ore bearing precious or semipr
ecious metals.

When he has found his deposit 
he can not wash

it out and carry it away in buckskin
 bag. On the

contrary, he must arrange to carry in
 the heaviest

of mining machinery, often over r
emote and ex-

pensive trails. He must know abo
ut transporta-

tion as well as about geology—must be 
part

engineer and part prospector. It is his business

to locate only such properties as c
an be handled

profitably under existing conditions.
 The average

man who buys mining stock has no
t the slightest

idea of what a mine really is, bu
t the true pros-

pector today must know the full 
meaning of that

term if he is to succeed in his own
 business.

Mining is wholly different from any 
commercial

business, which has fixed overhea
d charges and

a reasonable turnover of the capit
al invested, with

computable expenses in advertising
, distribution,

etc. Five per cent, turned over in a 
mercantile

business, may be reasonable profit. Twice that

percentage may be very bad busin
ess in a mine.

A million-dollar-a-year mine is n
ot a ten-million-

dollar business investment. Every pound of ore

taken out cuts down the principa
l that much—

lessens the security that much. 
In ten years a

ten-million-dollar mine at to per
 cent would pay 

back the ten million dollars of m
oney put into

it—and only that. Everything has to come out of

the mine; so that, at the end
 of ten years the

owners would not have had a d
ollar in dividends,

although they thought they had 
ro per cent. To

put that mine upon an actual 
To-per cent-profit

basis the mine should have paid 
out in ten years

in actual dividends five and a h
alf million dollars

additional—that is to say, it shou
ld have paid its

owners fifteen and a half milli
on dollars to make

a net profit showing, entitling
 it to be called a

ten-million mine, or a million-
a-year investment

property. Selling and getting out is not 
mining.

It is the prospector's business 
to find real mines.

New Kind of Prospector

The prospector today of the 
best type is some-

thing of an engineer as wel
l—or, at least, he is

apt to work in combination w
ith an engineer. It

is his business to establish an 
ore body, to be able

to tell where it is, what it will cost to develo
p

and how much its probable 
resources will be in

ore.
In the old times he needed

 a rifle and six-

shooter as much as pick and s
hovel. Today his

equipment, beyond that necessar
y for his daily

subsistence, still includes the go
ld pan and the

steel-faced little hammer. A c
urved spoon made

of horn will often prove useful 
to him in sampling

residues, and he ought to have
 a little vial of

quicksilver to help him in asse
mbling the finer

"colors" in his work of testing 
samples. A tape

or proved measuring line of 
some sort he must

have, for if he finds an ore 
body of value he

should take no chances with l
ater lawsuits. Of

course the prospector has his 
strong microscope

—or "glass," as it is called—for
 the examining of

specimens; and the more skilled 
members of the

profession, who do not want 
continually to run

to distant assayers in town, ca
rry a blowpipe for

reducing ores, and sometimes a
 few acids for

certain tests of convincing nature. The better

assayer a prospector is the more
 time he is apt

to save in his preliminary wo
rk.

Locating the Lode

The average man knows little o
f the method

which the prospector uses in hi
s daily work. The

most modest mountainside looks
 large and dis-

couraging to the seeker for miner
al wealth. How

does the prospector go about 
finding mineral?

In the first place, though he k
nows gold may

be found almost anywhere u
nexpectedly, he dis-

tricts his own ideas, determining what he is

going to look for, where he is 
going to look for

it and how far that region oug
ht to be from

proved transportation. Usually he works in a

neighborhood of districts already partially

proved. Unless he be a mere adv
enturer, hunting

for gold placers, he will know tha
t an ore body

found fifty miles from transporta
tion is worth

many times the same ore body a t
housand miles

from transportation.
Having established his field of op

erations the

prospector pushes out into the hill
s. In general,

he sticks to the waterways, prese
nt or past. He

hangs to the bottoms of valleys an
d ravines, and

examines with especial care all outcrops shown

in cut banks or rock faces which h
ave been worn

down by water. He knows the p
owerful effect

of erosion—that is to say, of weath
er upon rock,

carried on through many ages; kn
ows the effect

of snowslides and storms on expos
ed rock veins.

He knows that the force of gravi
tation carries

detached pieces of rock downhill. 
Hence, prob-

ably keeping pretty low down, his fi
rst search is

for "float"—that is to say, bits o
f rock which

do not look like the country rock on
 which they

are found, but which either show min
eral value

or the earlier presence of mineral va
lue. Some-

times the elements will have leached out the

mineral itself in a "specimen" of fl
oat, so that

only a stain remains. The prospect
or examines

this under the glass and passes on, t
rying to find

more float of the same kind. Perhaps he is

passing up a depression between two
 hills. Once

in a while he finds a piece of float, bu
t after a

while ceases to find them. He tur
ns now and
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goes dOwn his depression until the float is no

longer found in that direction. Hi
s theory, though

perhaps he has never thought of 
it, is that the

vein from which these pieces of 
quartz came is

probably somewhere up the mountainside, its

locality making the apex of the 
triangle over

which the scattered pieces of qu
artz have been

carried by the elements during m
any years past.

Hour after hour, perhaps day 
after day, the

prospector runs out his trail, nos
ing out the min-

eral, picking a little here and a 
little there, very

likely doing some panning of the 
dirt as he woriss

on and up and across; perhaps 
sometimes grInd-

ing a specimen in his mortar dow
n at his camp

and panning the residue for col
ors. If he gets

results he knows that this mineral must have

come from some vein somewhere. 
In rare cases

he can locate the lode quickly by
 sight in an out-

crop marked definitely by natural 
retaining walls.

If the ore body, like most quartz
, is harder than

the surrounding rocks, it will project as the

mountain face wears down. Sometimes, how-

ever, the reverse of this is true and
 the ore body

is softer than the walls of the 
country rock, in

which case the vein is a depressio
n and not an

outcrop. In any case, however, our prospe
ctor

finally locates what he thinks is his lode, or

"lead," as it is pronounced.

Staking Out the Claim

The next thing is to trace out 
the lode and

determine whether there is a work
able ore body

in the place. It is more difficult on the ground

than it is on paper, for outcrops 
do not always

come with regular or easily trace
able walls. Per-

haps the prospector does not, at f
irst, know which

way his lode runs. Perhaps he follows it out,

losing it now and then, through 
forest growth,

sometimes across regions covered b
y lesser vege-

tation. He must use his judgment 
and be patient.

Granted that our prospector knows 
that a speci-

men does not make a mine, and 
granted that he

has ultimately figured out that it will pay to

locate on his discovery, there remain certain

other things which the businesslike prospector

must know and must do. It will serve no good

purpose for him to find a valid m
ine and later

to lose it through his own ignora
nce or careless-

ness. He can not locate and hold
 a claim on a

place where he may have foun
d merely some

good-paying specimens or rich pieces of float.

He can only hold a claim loca
ted actually on

"mineral in place"—that is to say, o
n the ore body

proper. His vein may be only a few feet 
wide

or less, but for working nurposes
 the law will

allow him 300 feet on each side of i
t and 1,500

feet lengthwise of the lode. He is obliged to

follow out that "mineral in place" 
throughout that

1,500 feet, wherever it goes; but the
 ends of his

claim must be parallel to each othe
r. This work,

perhaps, is done in a virgin forest, 
perhaps on a

steep, bare hillside; but it must be done ac-

curately. The bounds of the claim must be

marked out in such unmistakable
 fashion that

he can prove he was the first to f
ind and locate

his claim on "mineral in place" 
He must put

up a stake or monument carryin
g his location

notice at the point of discovery,
 and he must

set up at least four stakes or 
monuments—one

at each corner of the claim. For legal reasons

it is far better to have a monum
ent also on the

lode where it leaves each end of th
e claim.

The prospector will not be allowed by the

deputy surveyor or by the courts any more

ground than he has actually staked o
ut ; so usually

he is careful to measure his claim 
again; natural

genius in the calling prevails here a
s elsewhere.

There are some men who seem 
to be able to

smell out mineral and to go straigh
t to a vein.

The shrewdest of these, however, 
are men who

know a little of geology and who h
ave learned a

few of the tricks of the trade. These men study

all cutbanks, watercourses, streams 
and springs,

even the vegetation of the district.

Many great gold placers were found
 by acci-

dent. Natives have taken white men to some

of the richest placer districts, and s
ome of the

best Alaskan copper mines and coal 
mines really

were discovered by Indians who got
 small pay

for telling the white men where they we
re. There

is no region so remote and dangerou
s that the

prospector will not Fo into it—and none so

difficult that miners will not swarm 
after him.—

The Saturday Evening Post.

1)
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ALEXANDER H. REVELL 8z CO.

NO. 600. WALL CASE

High-Grade

Jewelry Store

Fixtures
A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business, saw at once
the beauty, utility and cheapness of our ''IDEAL" CASE.

It is made of solid oak, or other wood desired, highly polished, beveled plate-
glass top, double strength glass front, ends and doors, has two highly polished
shelves of same wood as case, supported by Tom's adjustable brackets, metal
legs six inches high, and doors run on steel tracks.

DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high, upper
shelf 12 inches wide, lower shelf 16 inches.

The construction of this case is first class. It has a nicely molded top,
ornamented with egg and dart.

A BEAUTIFUL CASE

Made and sold by

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deep
Inside. Doors slide up, fastened to Morton's steel chains and weights. Inside of ease and
shelves lined with black felt. Made to ship in the knock down.

Net price, $58.00. Worth II70.00

Salesroom, Office and Factory

Up I Show Case Co• 56-66 Frank Street, CHICAGO
Take the Blue Island Avenue Car
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Wrist Watch for Men a New Fad

Aviators, Hunters, Soldiers, Chauffeurs, Etc.,
Find the Wrist Watch a Useful Companion.
A Recognized Custom in Europe—Not Yet
Popular in the United States

The wrist watch for men is announced as
one of the latest fads, already enjoying quite
an extensive popularity in Europe. A writer
in the New York Herald tells of the widen-
ing popularity of the custom in Europe
and its possibilities in this country. He
writes:
Somebody erred in the introducing of

wrist watches in the United States, for the
prejudice against them is deeply rooted, al-
though every day it is being dislodged, and
eventually it may be a candidate for the
stump puller of common sense.

It is found that army officers at posts in
the neighborhood of New York are making
inquiries concerning these timepieces, as this
arrangement for knowing the time is espe-
cially acceptable when there is such a dearth
of pockets in military and naval uniforms.
The use of the wrist watch is also indi-

cated with evening clothes for men where
chains or fobs seem to be superfluous. In
these cases the watch is placed unobtru-
sively up the sleeve and securely strapped
out of sight. The strongest objections to
the use of the wrist watch have been made
in this country by those who have seen for-
eigners wearing them. Englishmen fre-
quently employ them, and broad-shouldered
Germans who come here with the timepieces
strapped to brawny wrists have been amazed
to find at hotels they were the objects of
secret laughter.
"Say, really now," remarked Mr. Harry

Martin, the Englishman noted as an African
game hunter, slayer of elephants and hippo-
potami, "its queer that you Americans are
not keen on the wrist watch. Just throw
up your arm when you are out in the brush
any time, like that, and you have the time.
Why not? Because you don't like the thing,
Eh ? No, because you are afraid of ridicule.
Apparently the wrist watch is considered
effeminate over here. The idea of their
being womanish trinkets certainly seems to
me the queerest kink in the human mind I've
ever noticed."

Women Principal Buyers

It was found by visiting the few shops
that handle wrist watches in this city that
the timepieces were being sold in gradually
increasing quantities. Two-thirds of the
supply is sold to women who are emanci-
pated enough to brave the idea of being
considered mannish ; the other third is ac-
quired by officers of the army and navy,
automobile racers, aviators and hunters who
do not fear a charge of foppery.
For women the wrist watch may be found

in gold and other metals, but it is usually
purchased in a guard of leather, so as to be
employed conveniently in golf, tennis, cross-
country riding and the like. For both men
and women these articles are usually en-
closed in the cuplike arrangement of leather,
bound to the wrist with a strap. The left
wrist is preferred, as the right hand is likely

(Continued on page 2180)
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The Ethics of Price-Cutting
By J. B. ADAMS

Sales and Advertising Manager of the Iver Johnson Arms and Cycle Works, Fitchburg, Mass.

The popular and fallacious conception of
competition is a state of affairs something
as follows :
Two men have absolutely got to sell one

horse apiece. Another man is willing to
buy one horse. The two sellers fight it out
until one pulls an Iver Johnson revolver
and shoots his horse and the other man
pockets a price approximately equal to the
glue factory's valuation of a horse's
remains.

Price Competition Undesirable

That is not desirable competition—it is
price competition, which is essentially
vicious—the broad, straight, glittering
boulevard to business failure. Trace back
every evil effect in business—dishonesty,
adulterated quality, unfair competition,
ruin—and you slap up each time against
this one malign and, by a certain type of
crooked thinking, sentimental near-eco-
nomic, much vaunted cause—price compe-
tition.

Competition is not an ethical ideal which
can be legislated into existence or destroyed
at will by a so-called business man ; it is an
inevitable and fundamental condition of
trade. It is a natural law, and, like every
natural law, it exerts influences inimical to
modern civilization, which is wholly arti-
ficial and, therefore, unnatural. If civiliza-
tion is good, and I believe no one but a
German philosopher would question the
fact, then it is just as essential that certain
tendencies of competition should be com-
bated, as it is necessary to temper to the
shorn lamb the "survival of the fittest" idea.

Quality Competition Beneficial

The only phase of competition which can
benefit humanity is quality competition, and
that is the exact antithesis of price compe-
tition. The two can not ride in the same
boat. When price competition begins,
quality competition ceases.

Price maintenance, that is, the insistence
of a manufacturer that his goods must be
sold at a given price, is a powerful but
beneficent force which destroys the evil—
price competition—and preserves the good
—quality competition.
Let us consider a fanciful illustration.
Suppose congress should decree that six

dollars must henceforth be the retail price
for a certain style of revolver, also fixing
arbitrary commissions for jobber and re-
tailer. Is competition killed ? Not at all.
They have simply wiped out price competi-
tion. The rivalry between manufacturers
is ,as intense as ever, but it is wholly a ri-
valry in excellence. Each gives the last pos-
sible penny in quality. The consumer gets
the long end.

Price Competition Ruinous

We will now introduce a reform wave
which effects the repeal of the above statute

and forbids price maintenance in any

fornRel.sult : The manufacturer making the
least desirable revolver, and whose trade is,
therefore, smallest and least profitable, cun-
ningly divests his product of a little quality
where it won't show and floods the market
by declaring a retail price of four dollars.
Other manufacturers follow suit. Un-
checked price competition among jobbers
and retailers breaks the four-dollar price
until profit disappears. Said jobbers and
retailers clamor for prices which will re-
store their profits. Again the manufac-
turer's price of the least desirable weapon
is cut, with a corresponding sacrifice of
quality, and again the others follow suit.
Where will it end ? The manufacturers

can combine or they can all fail.
Now, has the consumer benefited? No.

He has paid out a lot of money for some-
thing he did not want. Instead of owning
a revolver that would have been a source of
pride and satisfaction for his whole life he
has acquired a dangerous, fraudulent, crude
piece of junk which he will probablSr give or
throw away.

See what price competition has done to
food products, sewing machines and a hun-
dred other lines. It wrecked the bicycle
business and drove over two hundred pros-
perous firms out of business. Today the
bulk of bicycles, which ought to be made
as accurately as a high-grade firearm, con-
form rather to the mechanical standards of
agricultural machinery. They are miserably
made, fraudulent bicycles that temporarily
ruin the glorious sport—nothing else.
Today there are not more than five factories
that dare attempt to produce high-grade
machines.

Consider the vampires of business—
fraudulent mail-order houses, fake-sale
department stores, temporary stores, five
and ten cent stores—the whole mongrel
brood was sired by price competition.

The Manufacturer's Duty

There is just one way in which a manu-
facturer can safeguard himself and the con-
sumers of his product from the evil of price
competition. He must first improve his
goods until there is no longer room for im-
provement. He must advertise his trade-
mark until the public is able to distinguish
his goods from others and recognizes in
them an essential superiority. He must
then fix upon a retail price so low that it
will be impossible for competitors to give
better value at the same price, and he must
protect that price with every force, every
influence and every strategy that the law
allows and business science suggests.

It would be almost impossible to pick out
a single American product of untampered
quality that is made and marketed by means
essentially at variance with the above policy.
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WE ARE READY FOR FALL

With a Large Stock
of Jewelers' Cases

Wjewelers' cases both finished ready for immediate
E are carrying the largest stock of standard length

shipment and in the white already to finish that we have
ever had on hand. We can give you prompt delivery.
Our new catalog of jewelry store equipment will be of
interest to you. Our trade-mark, illustrated below, is our
guarantee of

471(... Can wan A Cle.cossir

High Quality, Excellence of Design and Moderate Price

Ydnuvah, &Law Gag Go:
926 JEFFERSON AVENUE :: GRAND RAPIDS, MICHIGAN

Chicago Salesrooms New York Salesrooms Boston Salesrooms Pittsburgh Salesrooms

233 W.JacksonBlvd. 732 Broadway 21 Columbia St. 406 House Bldg.

1886 1911

Our 25th Year

e
0/.

ePtt,

,rep4.

4b/

5815 Easton Ave., St Louis, Missouri

WRITE FOR CATALOGUE

.i %.

JOSH BILLINGS SAID

CZ 
N

Success Konsists
in knowing how to do one thing well!!

We have applied that rule to teaching our .
Correspondence Course in Optics and give
our students the most practical, thorough, up-
to-date course in optics ever devised to make
one at small cost an expert in testing and
fitting eyes for glasses. This correspondence
course is devised for the busy man and woman
—one who can give only a few moments each
day. It is therefore simple, direct and practical;
not a useless, meaningless word in it. Further-
more by our "QUIZ " system of following the
work of the student we are certain of his
understanding of it. Will you drop a postal
and receive full information how to get our
complete $25 College Course by correspond-
ence for $8 in United States or $10 in Canada
and foreign countries. Write to

AMERICAN OPTICAL COLLEGE
Dept. B DETROIT, MICH.

. .

Start Your Inquiries for Cases Now
for December Delivery

Beautiful and Artistic Jewelry Outfits
at prices so low you wonder how we can do it.
Remember, the quality is Grand Rapids make—
as good as the best Grand Rapids Furniture.

Write for Catalog C-3. You will be in eeeee ted.
Our designing department is at your service free.

GRAND RAPIDS SHOW CASE CO.
608 N. Ottawa Street : GRAND RAPIDS, MICH.
Branch Factories, Lutke Mfg. Co., Architectural Woodworking Co.,

Portland, Ore. Grand Rapids, Mich.

OFFICES AND SHOWROOMS UNDER OUR OWN MANAGEMENT
724 Broadway, New York City 1329-1331 Wash. Ave., St. Louis
51 Bedford St., Boston 316-318 W. Jackson Blvd., Chicago

The Largest Manufacturers of Store Fixtures in the World

November 1, 1911 T H E

Skilled Craftsmanship
Ranked as a Fine Art

Exhibit in Chicago Art Institute—Many Pieces

of Handsome Jewelry—A Hint to Art

Museums

Arts and crafts as an institution in the esthetic

development of the hour is a fact now estab-

lished, says a writer in the Chicago Record-

Herald. That the movement is of a serious

nature is evidenced in the growing respect which

is being conceded it by notable museums abroad.

The first American gallery of standing, let it be

remembered, to bestow equal rights upon the

crafts with those of painting was the Art In-

stitute of Chicago.
Now the annual display at the local gallery,

having been the pioneer, is firmly established on

a dignified basis. To it come the connoisseurs of

hand-wrought objects of art just as the con-

noisseurs of paintings frequent the picture ex-
hibitions. Sometimes, happily, the connoisseur of
pictures and the connoisseur of craftsmanship
are identical.
To go back into history a bit, after the Chicago

Art Institute, through the auspices of the alumni
society of the department of decorative design,
had recognized the crafts officially the St. Louis
followed suit. The exhibition committee of the
exposition sent out its blanks to craftsmen with
the assurance that the applied arts would appear
upon an equal footing with the fine arts. The
epoch which that remarkable display created
will long remain in the memory of those who
viewed it.
Recognition of this sort, if incentive is needed,

ought to encourage all artists in the crafts to
loftier endeavor. Also an example of this sort
should suggest to American museums the feasi-
bility of forming collections of this order.

Installing the Exhibits

Installation always bears a decidedly im-
portant relation to every art display, whatever
its nature. In Austria, where the arts and crafts
now form conspicuous parts of exhibitions and
where good taste so prevails, the setting always
enhances the display. The Austrian exhibit at
the great international show at Rome, for ex-
ample, is doubly inviting, in consequence of the
fact that sculpture, painting and craftsmanship
are all grouped harmoniously. In this manner
the characteristic charm of each class is height-
ened by contact with the other two.
Here in Chicago, where the crafts are not ad-

mitted at the same time as the "fine" arts ex-
hibitions, there have been, notwithstanding, some
very pleasing arrangements. Neither is the one
this year any exception to the rule. It is worked
out by Bessie Bennett. The cases, part of which
were light wood formerly, have been painted dull
black to correspond with the woodwork of the
rooms. From the wainscot to the picture molding
the walls have been hung with cream-colored can-
vas. Cream-colored or putty-colored velvet lines
the cases for the display of jewelry.

Display of Jewelry

As an indication of what the current tendency
in the craft is the present showing is a very fair
demonstration. Having been collected at an
earlier date than has previously been the custom
it presents a more spontaneous, therefore more
correct, impression of the field. In number the
exhibits equal very nearly the entries of last year,
and, while not so many classes of work are cov-
ered, each department is notably well represented.

Jewelry the Favorite

Among the articles shown are metal work, pot-
tery, textiles and bookbinding. Most of these
divisions, moreover, contain various subclasses,
as, for example, under the head of metal work
are comprised jewelry, flat silver and hollow ware
besides copper and brass.
Jewelry seems unusually profuse and sump-

tuous. The art of selecting stones exactly to
harmcntize or contrast agreeably with each other
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and with a certain metal or possibly the tinting
the metal to correspond with the stones—these
are problems involving exceeding charm or ag-
gravating disturbance. It is a problem which
fortunately is rapidly being solved, as will be
noted by a stroll through the present display.
In this class of exhibits a striking feature is

noted in the small group of antiques which at-
tracts particular attention. Mary J. Coulter has
imported a few choice objects, one of which is a
silver ring representing "St. George and the
Dragon." The other articles form a set of three
mosaics. These comprise a brooch and two ear-
rings. Now, when earrings are especially popu-
lar, these quaint examples will be especially in-
teresting. Several antique watches are placed on
exhibition by Mathieu Peeters, but these, un-
fortunately, are merely placed in the gallery for
exhibition, so that, however tempting one or all
may be, it never can go out of the collectors'
hands.

Miss Leonide C. Lavaron's Exhibits

Rings are exhibited in profusion. Leonide C.
Lavaron, who presents a small but choice line
of ornaments, offers a novelty which promises
much in jewelry facture. This is a cluster ring
set in pure silver. The absence of alloy in the
metal enables it to retain its brightness in-
definitely. This ring is already several months
old and, although it has never been subjected to
any polish whatever, it shows not the slightest
tarnish.
This experiment of Miss Lavaron's means a

great saving in the cost of fine jewelry. It has
long been conceded that platinum forms a better
background for many stones, particularly white
stones, and diamonds most especially, than gold.

Still, after an article has reached into the hun-
dreds of dollars through the value of its gems
alone, one hardly feels like adding the almost
prohibitive price of platinum when gold would
give nearly as good an effect. Now, however,
if silver may be used instead of platinum some
very exquisite jewelry is sure to be the result.

Platinum and Gold Work

Referring to platinum, a charming combination
of that metal with gold is seen in a diamond
solitaire from the bench of Essie Myers. Plat-
inum always increases the apparent size of a
diamond. In this case, as it is a man's ring,
it consists of very simple lines. A raised rim
at either edge of the gold band detaches itself
in a wire, which forms a rectangle, intertwining
itself with another rectangle. In this geometric
figure the stone is held by a circle of platinum.

Josephine Hartwell Shaw, among other ex-
hibits, offers some notable rings. She has one
with a pink pearl, baroque and pink sapphires,
quite an unusual arrangement in a whirling
pierced design being the result. Three large and
several small baroque pearls figure in another
attractive example. Also one showing an emerald
and baroque pearls is solidly constructed and
gives a quaint appearance.
Lucy Twyman Rockwell has a striking ring

in which two black opals are imbedded in solidly
massed roses and leaves of greenish gold. Her
Australian topaz in the form of an oblong is
supported by the tips of rose leaves growing
upright from the ring.
Gold with silver inlay holding an amethyst is

effectively combined by Albert Wehde in his
ring, which he names "Scala." Mrs. S. S. Date
loans for exhibition her handsome diamond ring,
the work of James H. Winn. Another of Mr.
Winn's production, a simple setting of an almost
hemispherical opal, is lent by jcssie Heckman.
Lloyd N. Ackley, of New York, sends some in-
teresting rings. a silver and jade combination
being noteworthy.
Grace Hazen, also of New York, is represented

by a number of important rings, besides other
tempting pieces. A very rich example, but one
which would perhaps be too massive for a
woman's hand, is a scheme of pink sapphires and
pink pearls set in gold. An opal, olivines and
sapphires were selected to good advantage for
a ring by Frances E. Walker.

Colored Gem Settings

A round brooch was developed in gold with
pearls and Siberian amethyst by Laurence B.
Dixon and Mrs. Dixon, of Riverside, Cal. A
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brooch in the form of a long bar is shown in
diamonds, sapphires and gold, raised in small
roses, by Leonide C. Lavaron. Green agates on a
pierced gold foundation, having green enamel
below, are made into a circular brooch by Ed-
mund B. Rolfe.
Platinum, aquamarines, pearl and black onyx

are used in an attractive pendant by Josephine
Shaw Hartwell. Green tourmaline with pearls,
forming a pendant, from the same shop, has been
much admired. Mr. and Mrs. Dixon also send a
beautiful necklace, a very dainty application of
coral carved in roses, combined with gold. Caro-
line Folsom Jameson contributes a silver and
gold pendant, showing leaves charmingly bent
from the rim to support the amethyst setting.
Other notable pendants and necklaces too num-

erous to describe in detail are executed by the
following artists : Wilhelmina Coultas, Lucy Twy-
man Rockwell, Blanche L. Kelley, Essie Myers,
James H. Winn, Jessie M. Preston and Elizabeth
E. Copeland.

Exhibitors of interesting watch fobs are Abbie
Pope Walker, Susan Leland Hill, Albert Wehde,
Floyd N. Ackley, Tre-o Shop, James H. Winn
and Jessie M. Preston. Scarf pins of clever de-
sign are presented by Charles F. Mather Smith,
B. Bennett, Floyd N. Ackley, Josephine Wilkins,
Essie Myers and Helen McNeal.

The Millionth Cash Register

Recent newspaper reports tell of a celebration
at Dayton, Ohio, in honor of the shipment of the
millionth National cash register. To those inter-
ested in retail trade this fact has special sig-
nificance, because the progress of the cash-register
industry rests entirely upon the progress of mer •
chants.
Each year more and more of the drudgery and

detail work of the world is relegated to machines.
Manufacturing has been brought to a very high
state of efficiency through improved machinery.
Much of the work of the field and kitchen has
been turned over to the same agency. Comforts
and conveniences which are a part of our life
today were the luxuries of only the most wealthy
a generation ago.

Value of the Machine

This situation has been made possible only
because manufacturers have learned to make one
machine do the work of many men.
The fact that one million merchants have bought

cash registers indicates that the storekeepers of
the country are learning that gears and cogs can
be made to do more and better work than human
hands and minds after man has once found the
way a task should be performed. The energy and
nervous force of the coming generation will be
devoted to creating bigger thoughts and planning
larger enterprises in the industrial world, while
the detail and drudgery will be left more than
ever before for machinery to handle.
As the industrial situation stands today the only

real problem is that of selling and distributing.
More products are manufactured than can be sold.
This is an unfortunate situation and is due almost
entirely to the fact that the merchant has not kept
abreast of his brother in the workshop in utilizing
improved machinery.
The thought and time of the merchant has been

taken up too much with the details, while the
warehouse was full of unsold goods.

Condition is Changing

This condition is changing.
Merchants are beginning to shoulder the

drudgery work onto mechanical devices and
spending their brain power working out the prob-
lems of selling.

It is said that within the past six years a half
million cash registers have been bought, or as
many as were bought in the twenty-one years
previous.
The National Cash Register Company has the

reputation of being a very progressive concern.
Organization and progressive sales methods have
no doubt been a factor in the sale of these ma-
chines, but the greatest reason for this record is
that merchants are learning that the man power
in business has a higher function to perform than
that of routine.
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Samples of Small-space Advertising for the Jeweler

Bed Room Clocks

$1 to $6

Neat little clocks in

brass, mahogany,

metal and glass

cases. Eight-day

time and one-day

time and alarm.

A pleasing gift or

card prize.

BLANKS
919 Central Avenue

Quality Jewelers

BAR PINS

50c. to $10.00

Bar Pins are the most

popular article of jewelry

this year. Our selection

embraces all that is new

in solid gold, gold-filled

and sterling silver.

BLANKS
919 Central Ave.

Quality Jewelers

_Er-NjOrMf"

This store is

Distinctive in 

many ways

WE control prac-

tically every line

that we handle, and we

limit the sale of all

articles of Distinctive

Design so that they will

not become common.

BLANKS
919 Central Avenue

Quality Jewelers

Engraved
Glassware

Tumblers,

Goblets,

Wines,

Champaigns,

Decanters,

Water Jugs,

etc.

Neat patterns

on clear white

glass. Much

nicer than

cheap cut-

glass and

cheaper than

fine cut-glass.

BLANKS
919 Central Avenue

Quality Jewelers

DIAMONDS
We deal in the finest grade

of blue white perfect dia-

monds only. Specializing

one grade we are able to

sell good diamonds at very

reasonable prices.

BLANKS
919 Central Avenue

Quality Jewelers

Our selection includes

stones from the smallest

to the largest, selected with

the utmost care and every one

a perfect gem. You can buy

a diamond ring here from

$5.00 to $500.00

When you choose
a gift, remember—

Everything in this store

is selected with the

greatest care to secure

the very latest and most

correct style.

This is a well-known fact

and greatly enhances the

value of a gift from here.

The cost is no more,

usually it is less.

BLANKS
919 Central Avenue

Quality Jewelers
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Small-space Advertising for the Jeweler

Judiciously Used It Will Bring Results—A Change in Copy Always Valuable.
The Harm in Letting the Same Copy Run Too Long

Jewelers in their newspaper advertising
are, as a rule, small space users. Their
business justifies the spending of only so
much for advertising. That is, their wares
are not in constant enough demand to use
space in the same quantities as other lines
of business.

It is a question then whether this amount
shall be spent during three or four months
in the year in larger space or divided over
the twelve months in smaller spaces.
The majority of small jewelers seem to

prefer the latter, and if the small space is
jndiciously used it will bring desired results.
First, however, the advertiser must interest
himself in doing his best to make his adver-
tising profitable. The man who says he
just advertises from custom and doesn't
really expect any return had better keep his
money in his pocket.

Value of Changing Copy Often

This is the kind of a man whose adver-
tisement of "choice Christmas gifts" is usu-
ally still running in February. You
wouldn't think of keeping a half-page ad
running for weeks at a time without change.
Then why should your small space be
wasted? Every reader of the paper is not
going to read your ad every day, but some
of the readers will, and every one of them
will get some impression of you and of your
store from your advertisement.
Every one who passes your store does not

stop to look in your window, but enough
people do to give you a reputation of having
interesting displays or otherwise. Just
because you don't get immediate direct
results from advertising is no sign that your
advertising is not creating customers.
For this reason it is probably best to plan

your advertising for general good than for
immediate results. This does not mean that
your advertising shall not call attention to
some specific article, but that the ads shall
be of such a general style as to give a con-
stant impression of your store. For in-
stance, if every advertisement mentioned
some article that was worth $1 and you sold
it for 65 cents or worth $5 and your price
was $3.75, you would, while maybe not get-
ting immediate business, be constantly im-
pressing the public with the idea that you
were a store appealing to the bargain hunter.

Quality vs. Price-Cutting

The most successful jeweler as a rule is
not the cut-price store, but the one that
offers good quality at a fair price, whose

service is good and who carries a line of dis-
tinctive merchandise. Therefore, the im-
pression sought in general advertising
would be that you conducted such a store.
Your ads may vary, some advertising

goods and quoting prices, others calling
attention to your business policy, but all
having a dignity in keeping with a first-class
store.
The advertisements accompanying this

article are characteristic of this kind of ad-
vertising. First you will notice that the
"setting up" is of great importance. Odd
border designs and distinctive types are
essential, and then every user of small space
would do well to have a distinctive trade-
mark cut to make his small ad conspicuous.

Don't Advertise Unless You Expect Returns

There is no use throwing away money for
advertising. If you don't expect returns
and are not willing to spend a little time
preparing your copy just keep the money,
because to let an ad run indefinitely in a
paper is worse than wasting the money it
costs. It is creating an impression that you
and your store are dead ones. It won't
take much time and it doesn't require much
ability to write a good straight advertise-
ment, and the results will easily justify the
effort.

Advertising the Repair and
Manufacturing Department

Many of the jewelers and jewelry firms
of the country who do repairing on a large
scale and considerable manufacturing are
building up a profitable trade by advertising
these departments directly to the public.
Such advertising as we receive of this
character has a fair average of merit and
shows continued improvement. Occasionally
a new idea is found in this publicity, which
accounts for our printing the following cir-
cular letter, used by a Louisiana jeweler, H.
S. Hart, of Shreveport:

Shreveport, La., September io, 1911.
Dear Madam:

Will you let me do something for you? I want
to secure your help in a little matter, and to do
so,will you do a good turn?
I have the best jewelry repairing and manu-

facturing shop in the south, with some of the
best workmen possible to secure. (My foreman
has been connected with one of the largest manu-
facturing shops in Chicago for twelve years.)
I want to advertise my repairing and Jewelry

manufacturing in the towns surrounding Shreve-
port, and after studying over several different
plans decided that direct personal advertising
would be most effective, lasting, and better than
newspapers, circulars, and any of the conventional
methods in daily use; believing this, I have de-
cided to try to secure your co-operation toward
gaining this end, at the same time benefit you,
your friends, and your relatives.

It is jewelry repairing and manufacturing which
I wish to advertise, and the best way to do so is
to do as they say in Missouri, "Show you."
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Therefore, if you will gather up all of your
jewelry, old, new, and partly new, broken, un-
broken, bent, damaged in any way, send it to me,
I will have it all repaired to look and be like new,
polish all of it up as it was originally, size rings
to fit any finger, do all that is necessary, and re-
turn it to you absolutely free.
In return, all I ask you is to write me a letter,

stating whether or not it is satisfactory, and send
me a list of names of your lady friends and ac-
quaintances, and also tell those friends whom you
can reach without trouble about me and show
them some of the work I did for you ; also inform
them that if they will send their jewelry to me
I will clean it and polish it up for them without
charge, they to enclose with it sufficient postage
to pay for mailing and registering it back to them.
For any repairs I will make a small charge. My
main object is to let every one know that I can
do their jewelry work cheaper and better than
they can get it done elsewhere.
I refer you to the Commercial National Bank

of this city as to my responsibility. I have been in
Shreveport for the last eighteen years, in the jew-
elry business, and am known all over the south.
You no doubt have had occasion to know of me.
Trusting that you will be kind enough to give

me a trial on this plan and send me all of the
jewelry you want to have repaired.

I am, yours truly,
H. S. HART.

Jeweler Turns Robbery to
Account by Timely Advertising

The practice of window smashing seems
to be becoming seriously prevalent. The
number of robberies of jewelry stores
through this method of reaching the goods
is yearly increasing. A recent instance is
reported from Keokuk, Iowa, where the
Frank LeBron jewelry store suffered sev-
eral hundred dollars loss through a robbery
of its window, the big plate glass front hav-
ing been ruthlessly smashed.
The firm was quick to see the advertising

possibilities of the unusual occurrence and
immediately had several signs printed, one
of which read as follows:

IRRESISTIBLE

We are afraid to display goods in our
window because they are so fascinating that
some people who can not afford to buy
smash and steal.
Come in and see LEBRONS'.

Another sign had the announcement:
"This window was broken by thieves early
on the morning of October 4," and a
third sign read : "Thieves always choose
the best." On the same day the firm placed
in the local papers an advertisement occupy-
ing a space five inches square, in which the
following announcement was made:

Early this morning "Window Smashers"
broke our display window and stole a num-
ber of watches, rings and articles of
jewelry.

Thieves Always Choose the Best

After inspecting all the Keokuk stores
they chose

LeBrons, 404 Main street.

The above is a notable case of enterprise
in which even an untoward event has turned
to account by taking advantage of its ad-
vertising possibilities.
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Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO ! ! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased demand.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them, we can supply you.
These rings are most carefully adjusted ; the joints are barely perceptible, except by a magnifying glass.
Whenever engraving is desired, it is done in the inside flat surface. They are easily opened as shown

on illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.
They should not be pried open, as this would destroy their adjustment.

14 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1.15 per dwt. net
18 karat, 3 dwts., $1.40 per dwt. net ; in dozen lots, $1.30 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

Established 22 Years "Rees School, founded
on merit"

for Watchmakers, Engravers
and Jewelers

is the highest grade institution of its kind

THE REES SCHOOL IS THE OLDEST

The Rees School is strictly the best. You cannot afford not to attend The Rees
School. In this school each student is taken as a private student. Instruction is
given entirely by the president of the school personally. Each student is taught
scientifically, practically, personally, and with the most modern methods, by a
system fully protected by copyrighted charts, and used only by this school.

is what you are after, and business is secured by confidence ; con-Business
fidence is obtained by demonstrating your ability. Then get the

business by becoming a fine workman. IT PAYS. Our method and equipment
enable us to teach you to do better work quicker and easier. Write for our new
catalogue. It's free, and a thing of art.

We have the finest equipped school in the world, and we
want to tell you all about it, so write for our catalogue.

ASK FOR A CATALOGUE OF THE SPECIAL TOOLS USED IN

THE REES SCHOOL
Rochester GRANITE

13 UILDING New York
FRED H. REES, President Rev. M. S. REES, D.D., Vice-President

BIRD LE G. REES, C. E., Secretary

CELLULOID
RING TRAYS

For Sale by
E. & J. Swigart - Cincinnati
Benj. Allen & Co. - Chicago
A. C. Becken Co. - "
M. Sickles & Sons - Phila.
J. B. Bechtel Co. - "
Wolfsheim & Sachs - N.Y.
R. L. & M. Friedlander "
L. Auguss & Son - "
Aisenstein & Woronock "
Miles & Fine Bros. — "
Nordman Bros. - San Francisco
and by the sole manufacturers

H. B. SOMMER & Co. -

Size, 8% x 54

Pure white celluloid dull finish
Ebonized frames—rounded corners

No. 30 L, for 30 Lady's Rings - $1.50
No. 36 B. " 36 Band " 1.75

No. 48 A, " 48 Baby " - 1.75

612 Arch Street, Philadelphia, Pa.

WHEELING METAL CEILII4GS
WOULD HAVE NO OTHER

SHEFF Jewelers, Wheeling, W. Va.
CORRUGATING Co., City.

Dear Sirs:—
We are mach pleased with the Metal Ceiling in our storeroom and consider

it one of the best investments, as nothing adds so much to beauty of the room as a
nice ceiling, Mr, H. Sheff likes Metal Ceilings so much that he had them put on
over the plastering in every room in his residence and wonld have no other. They
have been no expense in the last ten years. Yours respectfully,

SHEFF BROS.

Our nearest office will give full information.

WI{EaltiG COIMATItiG COMPANY,
WHEELIAGWVA.

NEW VOW
ST. LOUIS

BRANCH OFFICES AND STORES:

CHICAGO PHILADELPHIA

KANSAS CITY CHATTANOOGA

'No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE

WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)

New York, N. Y.
SEND FOR CATALOGUE

UPRIGHT POCKET DIAMOND

SCALE
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Law for the Retail Jeweler
[Copyright by ELTON 3. BucKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—En.]

XX—Suits and Claims Against Express Com-
panies

The subject of this article is the law as
to claims upon express companies, when
the company is liable under its ordinary
contract and how it can practically always
be made liable.
An express company under the law is a

common carrier in the same class with a
railroad, and unless it removes its common-
law liability in some way by a special con-
tract between itself and the shipper it is
absolutely liable for the full value of goods
entrusted to it, if lost or injured. There
are only two exceptions—accidents caused
by act of God, such as an unforeseen earth-
quake, or the acts of a public enemy. By
special contracts which it forces on ship-
pers, however, the express company reduces
its common-law liability very materially.

A Common Ruse

A common ruse is to give the shipper a
receipt which recites that the company will
not be liable for loss of the package beyond
$50, unless the true value is stated to it at
the time of shipment. Naturally the ship-
per fails to read the fine print of the receipt,
ignoring the fact that if he accepts it it
becomes a binding contract. Therefore he
does not give the true value to the express
company, and if the package is lost the
company will refuse to pay more than the
$5o, no matter what the value is. In some
states these contracts are upheld, in others
they are not.

Another ruse is to ask the shipper the
value of the package before shipping. The
average shipper, thinking that the lower
the value the lower the rate—which is the
fact—very often names a value far below
the actual one. If he does this, and the
goods are lost or injured, he has neatly
prevented himself from collecting their
actual value. It is a long-establised rule
that if a shipper fraudulently conceals the
nature or value of his goods the express
company is only liable for the apparent
value ; that is, the value which he has given.
The express company itself fosters this

condition by charging a greater rate when
the goods shipped have a high value.

Declaring the Value

In some cases the person actually ship-
ping the goods is not the owner and knows
nothing of the contents. In such a case
recently in Pennsylvania the express corn-
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pany asked the value and was told that the
shipper didn't know. The clerk then arbi-

trarily put a low value upon it—$5o, if I
remember rightly. The package was lost,

and the owner sued for its full value. The

express, company defended on the ground
that the real value had not been disclosed.
The court held that as there had been no
wilful concealment the company was liable
for the full value, but the shipper must pay
the company the difference between the low
rate which the $50 value warranted and
the rate the package would have paid had
its value been known. This he, of course,
very readily did.
The courts have nearly all held that it is

the duty of the express company to ask the
value of the goods, and that if it does not
do it it is not obligatory for the shipper
to tell.

The Stringency of the Company's Contract

What I have said above merely applies
to what amount the shipper can recover if
he can recover anything. Before he can
recover anything, however, he must get by
the special contract which the express corn-
pany will always endeavor to foist upon
him. This contract consists of the printed
receipt which the shipper receives when he
ships goods. The courts have held that if
he accepts this—and, of course, he must
accept it, or take back his package—he is
bound by it though he is actually ignorant
of the contents.
In this special contract the express com-

pany makes an effort to relieve itself from
everything it possibly can. Naturally it can
not destroy its liability entirely—it must
pay something if the package is lost or in-
jured--but the object of the contract is to
make the sum as small as possible. Al-
though A is in violation of law, the special
contracts of the express company always
contain a provision that they shall be ex-
empt even from the consequences of their
own negligence. In one or two states
express companies are permitted to exempt
themselves from loss or injury due to their
own negligence, but in most jurisdictions
such a contract is invariably thrown out of
the court as against public policy. The
helplessness of the shipper is taken into
consideration, and the express company is
held down in every way possible under the
law.

Negligence in New York

New York is one of the very few states
where an express company can contract
against its own negligence. Illinois and
Wisconsin are about the only others, but in
the last two the contract will not stand if
the negligence is gross.

In bringing an action against an express
company all that the shipper needs to do in
order to put the company on the defensive
is to prove that the goods were shipped in
good condition and have been delivered
either in bad condition or not at all. The
company then tries to show that the cause
of the loss or injury is within the list of
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things for which it is not responsible, such
as the act of God, or the public enemy, or
the causes named in its special contract.
The shipper then has another chance—he
may show if he can that the cause either
was not within the exempt causes, or, if it
was, that the company could have avoided
it by the use of care. As soon as the ship-
per shows the shipment of the goods in
good condition the burden is on the express
company to give an excuse that will hold
water.

Bad Packing an Excuse

One legal excuse is that the goods were
packed so badly by the shipper that they
went wrong themselves.
An express company is always liable if it

delivers to the wrong person, unless the
shipper has in some way been negligent
himself.
For instance, in an Ohio city there were

two merchants of very similar names. One
was financially responsible, the other was
not. The responsible one ordered his
jobber to ship him certain goods by express,
but the express company delivered them to
the irresponsible man, who accepted the
gifts that the goods provided and took
them in.
The responsible merchant was first com-

pelled here to pay the jobber for the goods,
since they were bought f. o. b. He then
sued the express company for their value
and won, because the goods were plainly
directed to him, and the express company
was not able to give a satisfactory reason
why it had delivered to the other man.

Measure of Damages Market Value of Goods

Where a shipper has proved his case
against an express company the measure of
his damages is the market value of his
goods at the place of their destination. He
can not collect lost profits as a rule. For
instance, a retail dealer ordered a quantity
of goods to be sent by express. They were
to fill a large and extremely lucrative hurry
order. The express company sent them to
the wrong address, consequently they did
not arrive in time, and the order was lost.
The retailer sued the express company to
recover the profits that its negligence had
cost him, but the court refused to give them
to him on the ground that the company was
not liable in such a case unless it had been
told that the goods were intended for the
particular purpose. This is an extremely
valuable point to keep in mind—that no lost
profits can be collected from an express
company in such a case unless the company
is told in advance that they are intended for
a particular purpose, and that profits will be
lost if they are not delivered on time.

The Value of Being Careful When Shipping

Now, how can an express company be
held liable for the full value of goods lost
or injured? By the very simple plan of
careful packing, and then invariably stating
the correct value and paying the somewhat
higher rate usually demanded. Of course
this will not make the company responsible
where it would not have been responsible
anyway, but it will allow the shipper to
recover everything, if he can recover any-
thing.
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Antiquity of the Bracelet

THE KEYSTONE

One of the Oldest Forms of Jewelry—Its Sym-
bolism in Early History—Some Bracelets
Which Have Brought Fabulous Sums of
Money

It would be hard to find a relic of bar-
barism which has descended to us in a form
less changed than the bracelet. Even prehis-
toric maidens refused to believe that "beauty
unadorned is adorned the most" and en-
hanced their charms with bracelets and
armlets of berries and beads or perforated
stone, to be replaced later by bronze and
gold. One of the earlier records of these
trinkets is the biblical passage which gives
a list of the ornaments which Abraham's
servant Eliezer gave Rebekah as presents
from Isaac. In it two bracelets are men-
tioned among other things. In these very
ancient times it was the custom for men as
well as women to wear bracelets, and there
is in the museum at Leyden a bracelet an
inch and a half wide made of pure gold and
bearing the name of Thothmes III., who
lived nearly four thousand three huridred
years ago. At all times the natives of the
east have had a love for ornament, a passion
almost as strong today as thousands of
years ago, and the barbaric splendor which
became a racial instinct surpassed even the
more aesthetic taste of the Greeks in such
matters, while oriental influence is clearly
traceable in many of the Hellenic orna-
ments.

Reward for Bravery

For many years it was thought over-
effeminate in Rome for women to wear
bracelets, and yet they were firstused among
the Romans as a .reward for valor on the
field of battle. Curius Dantatus received no
fewer than i6o armlets, which he certainly
could not wear all at once, as a single armlet
was frequently too heavy to be carried on
the arm with comfort. When William the
Conqueror came to England he found many
of the Angles wearing bracelets, and in the
Saxon Chronicle Edgar is spoken of as "the
bestower of bracelets," a custom taken, of
course, from the Romans.
When the Danes made peace with Alfred

they swore fidelity upon a holy bracelet.
The Scandinavian antiques of the bronze
period have many bracelets among them.
Some were spiral and a foot or more in
length, long enough to cover the whole fore-
arm, and in the Sagas these are very often
mentioned. A very curious bracelet was
employed for divination purposes in Iceland.
When there was anything of importance to
be divined it was placed upon the altar and
the blood of the victim sprinkled over it, but
the whole method of divination is not re-
vealed.

Bracelets of Fabulous Worth

Perhaps the finest pair of bracelets in
existence were those in the regalia of the
mogul emperors of India. They were set
with diamonds of unrivaled beauty and of
fabulous worth. In medieval times, before
the advent of Benvenuto Cellini, bracelets
were simple, both in form and design, and
were of little if any intrinsic value. But the
graceful elegance of the trinkets made by
Cellini and their exquisite workmanship

changed this forever. The goldsmiths of
the east were better at this kind of work than
those of the west, although, of course, Italy
produced some splendid jewel workers in
the persons of Ghiberti and Arditi. Taste
in jewelry changes almost as much as taste
in dress, but of late years it appears that
there is a decided liking for barbaric orna-
ment, and in many cases it is marvelously
becoming, but as in all matters of personal
adornment a very great deal depends upon
the wearer.

The Horseshoe in Disrepute

It is rather amusing to read in a book
written some fifty years ago that it was con-
sidered a reflection on a woman's character
"to wear horseshoes in any form whatso-
ever." A somewhat favorite arrangement
with the jewelers of the time was that of a
set of small horseshoes worked on the out-
side of a band of plain gold, to be worn in
the form of a bracelet. The writer decries
it thus : "Of all hideous and unmeaning
symbols, horseshoes are the worst. They
argue, even on quiet girls, a certain predi-
lection for imitating their fast sister;
whereas, such an attachment to the turf as
they seem to imply is only appropriate to
grass widows." Such prudishness is almost
unbelievable. This same book goes on to
suggest designs for bracelets and other jew-
elry, the writers being evidently determined
to show a knowledge of many things. "A
sphaerozoma or a didymoprium would form
the link work, and clasps of novel construc-
tion might be found in the crosslike outlines
of pediastrium, or the curiously fringed
edges of micrasterias." Such an armlet
should be at all events of classical design.

A Badge of Nobility

In some parts of the east women of high
caste wear huge bracelets, the object being
to prove their noble birth by making them
unable to do work of any kind. Savage
races delight in all kinds of weird orna-
ments, but it must be a high price to pay
for beauty to wear two large bracelets
attached to the ears—for one can not call
them earrings—and another through the
cartilage of the nose. But most frequently
they wear a mass of hoops on their arms
and legs, and are fairly content with that.
Before lunatics were confined to asylums
and when they were allowed to wander at
large over the countryside they wore an
armlet for distinction. A bracelet was once
used to perform the marriage ceremony, no
other article approximating a ring being
handy. It so happened that the bracelet
was the gift of the bridegroom to his bride.
—The Shopper.

Wrist Watch for Men a New Fad
(Continued from page 2173)

to be often in violent action and the works
of the timepiece may be jarred. Sometimes
there is a strip of metal reinforcing the
leather and deftly hidden beneath it. With
these wrist guards any small watch may be
worn. Sometimes the wearers attach their
best timepieces, but often they are content
to use the cheap nickeled watches which are
in demand for outdoor sports.
Among the uses of the wrist watch are for

telling the time quickly in canoeing, punting,
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tennis, golf and other outdoor sports in
which the clothing is thin. It would be
quite difficult to leave a valuable watch in a
discarded coat. The wrist watch, strapped
securely in its place, is of great value, ac-
cording to the views of athletes.

It will be noted in the representations of
flying-machine operators, when the artist is
pleased to let the spectator look over the
shoulder of the aerial navigator, that
strapped to the wrist of one of the steering
hands is almost invariably a watch. Aviators
and automokile drivers would find it very
inconvenient to be taking their hands from
the wheels and fumble in their pockets for
watches when a quick glance at their own
wrists might enable them to know the time
to the second.

Brokers who go rushing about in hot
weather in thin garb and men in probably
scores of other professions would find the
wrist watch very useful. Most of them
avoid this simple timepiece as though it were
a reptile because the order that it is the
proper thing to wear in the United States
has not been officially posted.

Fad General in England

Among the champions of the device is
Mr. A. Baldwin Sloane, a well-known com-
poser of comic opera scores, who recently
returned from Europe.
"It seems to me such an unaccountable

thing," said he, "that there should be a
prejudice at all against the wearing of wrist
watches in the United States. I have been
recently at several aviation meets in France
and Germany, on automobile tours and on
the Thames of a Sunday. I have seen liter-
ally thousands of these wrist watches in use
in England and on the continent, worn
among many classes of the people. I do not
hear the slightest comment adverse to them.
"On my return here I am amazed to find

that they are looked on with disfavor, and
that a man is made to feel that he is not to
wear one because it does not at present hap-
pen to be the custom.
"I would like to see the attention of the

people called to the advantages of the use of
the wrist watch, for it is a thoroughly practi-
cal invention. Perhaps enough persons
could be heartened up in this country to
'take the plunge.' Here they are sensitive
to ridicule. The advantage of personal lib-
erty in action and in dress is much greater
abroad. It is somewhat sad that our ideas
and customs here so often attach odium to
things which may not in the least deserve it.
The wrist watch is hateful to some persons,
I believe, because it is considered as a brace-
let for men. I do not care much how others
feel about matters like this, but as for me I
do not intend to sacrifice my personal com-
fort and liberty to prejudice. I have found
that in my own profession the wrist watch
is most convenient."
Now comes the test whether a man is en-

titled to a place among the brave who wears
a wrist watch of leather thongs. The
records of airmen, of soldiers, of great
game-hunters and swiftly-moving automo-
bilists appear to bear out the belief of Mr.
Sloane that the wrist watch is certainly corn-
ing to these United States to stay and that it
will tick its way near thousands of Ameri-
can pulses.
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EACH PIECE POSSESSING THE fESTHETIC CHARM OF NATURE'S GARDEN
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0 d. L. bloom o., And let the
over

Linger tO kiss thy feet!
0 flower of song, bloom on, and

make forever
The world more lair And sweet.

—Lonsf ellow.
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Indulgent Ceres knew my worth,

And to adorn the teeming earth,
Mae bade the poppy rise. 

r

—Cowley.
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Yes, rich as mom, of many a hue,
When the flushing clouds

through darkness strike,
The tulip's poets shine in dew,

..) All beautiful, but none alike.
—Montgomery.
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There's a gleam of white and gold— (
The gold of summer sunshine,
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ARE YOU THINKING THAT YOUR
TRADE IS TIRED OF ART BRASS ?

/
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te4- . ,....,, .
No. 968
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SHOW THEM FLORENTINE BRASS
Let your customers see the attractive color combination of DULL
BRASS BLACK displayed

No. 916

,,
., and along with the silver and gold in -
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your stock.

Explain to them the charm of the FLORAL DECORATIONS in
GENUINE HAND-ENGRAVING. A descriptive tag like those el. * •

-
illustrated at the top of this advertisement is packed with each article.

Such distinctive
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qualities as these will convince them that a piece of
No. 966

i ,
b

FLORENTINE BRASS is just the thing for the Christmas present
they came to buy.

NOW is the time to make this profitable addition to your stock.
For full information write to any one of the following distributors :

.....:._....

No. 908

,...

Boston, Mass. . . Nelson H. Brown Minneapolis, Minn. . . F. L. Bosworth Co.
Buffalo, N. Y. . . King & Eisele Minneapolis, Minn. . . Reed-Bennett Co.
Chicago, Ill. . . . Norris, Alister & Co. Omaha, Neb. . . . . Seaber, Bruce & Bedford, Inc.
Chicago., Ill. . . C. H. Knights-Thearle Co. Philadelphia, Pa. . . . F. H. Chapman
Cincinnati, Ohio . The Oskamp-Nolting Co. Pittsburgh, Pa. . . S. Davis & Co.
Cleveland, Ohio . The Bowler & Burdick Co. Salt Lake City, Otab . . Weil 

 
Jewelry Co

.Detroit, Mich. . The Chas. A. Berkey Co. San Francisco, Cal. . Edward H. Forestier
Indianapolis, In.Ind.. The Baldwin-Miller Co. Toronto, Ont  The Goldsmiths Stock Co., Ltd.
Kansas City, Mo. . Woodstock-Hoefer Watch &Jewelry Co. Utica, N. Y.   Abelson & Liberman
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Its no trouble to REPAIR
Tavannes
I TA-VA 1■7
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Watches
BECAUSE—

Interchangeable finished materials are always on hand
ready to use. All parts are duplicated to the fraction of a
millimeter in their different sizes, and are mechanically
correct and uniform. THEY ARE ABSOLUTELY
GUARANTEED.

SEND FOR—

Our handsomely illustrated catalogue of 30 different styles
of TAVANNES watches.

DON'T FORGET—

That TAVANNES watches have been proven to be a
n-lost profitable line and are easily and quickly repaired.

OUR CATALOGUE UPON REQUEST.

Just a few of the many designs in our
new catalogue. Write for one today.
It will interest you.

ADOLPHE SCHWOB, Sole Agent

2 C&., 4 c_7VIaiden Lane, New York City

Manufacturing Jewelers
Room 1006 Powers Building

37 South Wabash Avenue CHICAGO, ILLINOIS
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Business Improves—Several Robberies Hold
Attention of the Trade—Old Jewelry Firm
Bankrupt—Jeweler's Wife Foils Robbers

The business situation in this city showed no
unusual feature during the last two weeks.
What with the downpour of rain and the base-
ball championship games business proved very
quiet with the retailers. The wholesale and
manufacturing trade, however, report continued
activity and anticipate a normal fall and holiday
trade. The industrial situation has shown much
improvement, which means more employment for
the artisan class and better prospects for holiday
sales.
David Marcus, 225 South street, recently made

extensive improvements in his store, which now
presents a most attractive appearance.
Another attempt was made to rob the store

of Mayer & Bro., Market and Thirteenth streets,
but the thieves were scared off by several alarm
clocks, which sounded at the same time. The
robbers got a pair of spectacles and a few things,
but they would have made a good haul if it had
not been for the watchfulness of the timepieces.
When three thieves dashed out of the store, evi-
dently believing that the clocks were in some way
connected with an alarm system, they were chased
by Policeman Trestrail, but they succeeded in
escaping.
Many thefts of jewelry were reported during

the baseball championship games. One of the
most serious was the case of Henry F. Ortleib,
of 2923 North Eighth street, a brewer, who had
a $1,000 stickpin stolen from his necktie, and so
cleverly was the theft committed that he did not
notice it at the time. Ortleib had a seat in the
grandstand, and while going down the steps to
the street two well-dressed men jostled against
him and appeared to be in a hurry. One of the
men appeared to miss his step and the other
leaned back and an overcoat which he had on his
arm struck Ortleib in the face. In a second the
man turned around and apologized and then he
and his companion hurried on. Ortleib thought
nothing of the affair at the time, but shortly after
he reached the street and when he looked to
see if any of his friends were about he put his
hand to his tie and the $1,000 pin was gone.
A petition to have Simons, Brother & Co., Inc.,

6t1 Sansom street, one of the oldest jewelry and
silverware manufacturing houses in the country,
adjudged involuntary bankrupt, was filed in. the
United States district court on Tuesday, October
17, by creditors with claims aggregating $184,998.
The principal creditors of the firm are the First
National Bank, the Bank of North America, and
the First National Bank of Media, Pa. On Octo-
ber 28 Judge McPherson appointed Willard P.
Barrows receiver for the estate, bond being fixed
at $3o,000. The concern is one of the oldest of
its kind in this city, being in existence over sev-
enty years, and when a receiver was asked for
Frank M. Hickock, the official representative of
the National Jewelers' Board of Trade, opposed
the application. Mr. Hickock declared that the
firm was perfectly solvent, having assets of
$517,700, against liabilities of 002,000. It was
admitted that the concern was in need of ready
cash to carry on the business, and counsel for the
firm did not oppose the motion for a receiver.
Judge McPherson, in appointing Mr. Barrows,
granted leave to the receiver to continue the busi-
ness for a period of thirty days.
A notable window display of the Bailey, Banks

& Biddle Company last week consisted of the
silver cups designed and made by that firm for
the Rose Tree Hunt Club.
E. J. Hertz, diamond dealer at Thirteenth and

Chestnut streets, won his case against the Adams
Express Company, which he sued several years
ago for a lost package. He was awarded a
judgment for $r,goo in the court of common pleas.
With the aid of a cool nerve and a telephone

Mrs. Henry Abraham, whose husband keeps a
jewelry store at 922 Chestnut street, saved their
home, 5828 Spruce street, from burglary on the
morning of October 23. A noise made by the
burglar at the door of Mrs. Abraham's bedroom
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awoke the sleeper, who uttered a piercing scream,
despite the fact that a revolver was leveled at
her head. The scream seemed to unnerve the
burglar, who retreated a few steps when Mrs.
Abraham grabbed the telephone and calle ' the
electrical bureau. While waiting for a reply she
said to an imaginary person on the wire: "There
is a burglar in my home at 5828 Spruce street.
Send the police." While she was speaking she
expected to receive a bullet, but when she hung
up the receiver the intruder had fled.
A case of much interest to the trade, more par-

ticularly the pawnbroking section of it, is now in
process of adjudication. John Armour, who has
a loan office at Ninth and Arch streets, was ar-
rested on complaint of John Shanahan, who had
bought a pawn ticket and called on Armour to
redeem a watch. Armour charged Shanahan
sixty cents, the amount of interest, for showing
the watch. Magistrate Scott, before whom
Armour was taken, was of the opinion that the
broker did not have the right to charge for show-
ing the pledged article and instructed him to
return the money to Shanahan. Armour refused
to do so and claimed that the city ordinance
under which he carried on his business gave him
the right to collect interest in such cases. Magis-
trate Scott was of a different opinion and held
Armour for trial. The trade shows much inter-
est in the litigation.
Fred N. Day, well-known jeweler and optician

of Winston-Salem, N. C., was among the visiting
trade in this city recently. Mr. Day is an enthu-
siast in the matter of organization and is very
popular with his brother jewelers and opticians in
North Carolina.
A window display of J. E. Caldwell & Co.

which attracted much attention and admiration
consisted of marble figures in miniature artistic-
ally colored. The figures were made of soft
marble imported from Italy and the work was
most skillfully executed.
Charles Muth, a prominent local jeweler, with

handsome jewelry stores on Columbia avenue and
South Eighth street, has added a third establish-
ment by the purchase of the store of Herzberg &
Bro., Eighth and Arch streets.
Heyman & Co., 602 Market street, have opened

a new store in the old quarters of I. Press &
Sons, at 35 South Eighth street. The store was
renovated and redecorated for the new occupants.
The local wholesale jewelers' association held

its regular meeting on the evening of October 23
at the Jewelers' Club.
James W. Barry, of 221 North Seventeenth

street, one of the most prominent men in the jew-
elry trade in this city, dropped dead from heart
disease on October 25 at his place of business, 727
Sansom street. He was seventy-six years old.
Mr. Barry started in business on Sansom street
nearly half a century ago. He was one of the
first manufacturing jewelers to locate on the
street that afterward became the center of the
wholesale trade.

Benj. Allen & Co. Issue
Handsome New Catalog

The 1912 edition of Benj. Allen & Co.'s catalog
is now being distributed to the trade. It is one of
the most complete and comprehensive catalogs
which has come to our attention. As an example
of the printer's art it is most excellent. The
illustrations are all clear and distinct and an ex-
cellent grade of paper is used. The catalog con-
tains about goo pages, bound in a substantial cloth
binding. The watch section is especially attrac-
tive, 136 pages being devoted to this department.
All standard movements and cases are shown,
and in many instances exclusive designs and pat-
terns. Colored inserts are a special feature. They
add greatly not only to the general appearance
of the book but also bring out the illustrations
much clearer and add greatly to the convenience
of buying.
This 1912 edition is in entire keeping with the

standing of this well-known firm and it will be
received with much satisfaction by the trade. It
runs the entire gamut of a retail jeweler's wants
and will be found of much assistance to every
retailer. Any retail jeweler who has as yet not
received a copy of this new edition will be sup-
plied by addressing a letter to the firm at Chicago.
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New Balance Clamping
and Staking Tool

A serviceable addition to bench equipment for
watchmakers is the new balance clamping and
staking tool here illustrated. The tool is another
product of the ingenuity of C. Culman, Maple-
wood, Mo., and is suggestively named the "Stay-
true." An examination of this device shows that
it will obviate many of the truing troubles which
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"Staytrue" Clamping and Staking Tool, the
Invention of C. Culman, Maplewood, Mo.

now confront the bench workers. As shown in
the illustration two screw-pressure punches hold
the balance so rigid that nearly all danger of
springing the wheel out of shape is eliminated.
Thus the chief difference between these and other
staking tools is that the screw punches hold the
balance so rigid that the old riveting breaks
instead of tearing through the balance hole. We
are informed that those who have used the new
device speak highly of its efficiency for the pur-
pose intended.

Thief Steals Sample Case
of Gold Jewelry in Chicago

Chicago, October 27.—The second of a series
of Chicago hotel robberies took place in the
Palmer House October 25 when a thief helped
himself to a sample case belonging to W. F.
Barry, a traveler for W. F. Barry & Co., jewelry
manufacturers, of Newark, N. J. The case con-
tained eight trays of solid gold jewelry and was
the most valuable of the three that Mr. Barry
brought with him on his western trip.
Mr. Barry entered the lobby of the hotel with

his sample carrier with three trays. He had just
taken the cases out of his room. One of the
cases he placed in charge of the head porter.
The carrier took two of them. While the porter's
attention was diverted to another matter the thief
calmly walked up to the porter's stand, picked up
the case and unconcerned walked out of the
ladies' entrance without attracting the slightest
suspicion. Mr. Barry returned in about a half
hour for the third case and was astounded when
informed by the head porter that it was missing.
The porter says he took it for granted that Mr.
Barry's sample carrier had taken it.

Police and detectives were immediately notified,
but they have but little tangible evidence to work
on, as those who saw the thief carry out the case
paid but little attention to his appearance. A
similar theft took place at the Great Northern
Hotel several months ago. This is the fourth
occasion within the past six months when trav-
elers' sample cases have been stolen. In three of
the thefts solid gold jewelry or watch cases were
involved.



T'he Loftiest ambitions are achieved
by the jeweler who carries the Line
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Present-day Styles in Stationery

Papers for Autumn Are In Three Sizes.
Foreign Styles Show Variety of Tints.
Monograms and Crests and Correspondence
Cards

In an age when one expects each recur-
rent season to bring with it new fashions
in everything from house decoration to
headgear even persons who trouble them-
selves least about transient styles consider
it a matter of course to replenish the
writing-desk with such stationery as arbi-
ters of fashion pronounce to be correct,
writes Marie Montaigne in Harper's Ba-
zaar. For the coming autumn and winter
both domestic and foreign papers are
brought out in two and, in the majority of
cases, three sizes—note, correspondence
and letter, with a tendency to square and
nearly square shapes.

Imported Papers

Foreign papers show the greatest variety
of tints in soft, pale neutral shades that are
often so pleasingly indefinite as not to sug-
gest the color from which they have been
derived. Most generally used among offer-
ings from England, France and Germany
are pearl gray, natural linen and granite
hues, principally in cross-barred effects of
various sizes upon smoothly finished thin
paper. These quiet pale note papers have
envelopes tissue-lined with deep green, pur-
ple, blue, red, mottled gold, steel and a great
variety of decorated designs, such as haw-
thorn blossoms upon palest gold, to sym-
bolize spring, and rich autumn leaves upon
a tissue-like burnished copper, to illustrate
waning summer. Such papers, of good
quality, vary in price from 25 cents, to $1 a
box, with an average of 50 cents for a quire
with envelopes, and are daintily put up with
ribbons to match the linings.

Question of Colors

It is entirely a matter of choice whether
one shall use white or tinted writing-paper,
and whether that paper shall have a linen
or, as it is called, lawnette finish or a
smooth surface. Domestic paper inclines
to the lawnette finish and to somewhat de-
cided but quiet colors, such as the new
Helen pink (named in honor of the presi-
dent's daughter), fawn color, which is
being used a great deal ; the popular orchid-
lavender and the newly introduced conti-
nental buff.
Another new paper which is very much

used is white, of domestic manufacture, in
a linen finish, and with light gilt edges so
narrow as scarcely to appear except upon
the thin edge of each sheet and envelope.
Correspondence cards match this, as they
do most of the fine papers.

Noticeable to the most casual observer
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is the fact that no bright colors are seen
except as linings for envelopes, and that
even narrow contrasting borders are quiet
in tone and often white.

The New Envelopes

New envelopes, both plain and edged
with darker colors, are shown with short,
square flaps in note and letter sizes, and
quite the newest flap of all is short and
pointed and does not come with any but
gilt-edged papers.

Practically all fashionable writing-paper is
accompanied by long and narrow envelopes
in which the folded square sheet fits.
Styles in dies change with other fashions
that govern correct .writing-paper. The
most popular monogram die today is cir-
cular in form, with the circle usually indi-
cated by the shape of the letters.

Another popular die is diamond-shaped
and is placed in the middle of a page at the
top. Drop letters, too, especially in script
type, retain their popularity, but are now
made long, very narrow and more decora-
tive, with linked and interlaced letters.
Indeed, interlaced letters are the rule in
new dies, and the latest designs look like
Egyptian hieroglyphics rather than any
letters known to this continent and century.

Monograms and Crests

As a rule monogram dies and family
crests—which are much in favor—are
stamped in the upper left corner and not in
the middle of a sheet, and persons who fol-
low fashions in correspondence materials
use paper that is stamped in the upper left
corner of the fourth page, where many of
the latest dies look like carved spokes in a
revolving wheel. Note paper adorned in
this way has the writer's address stamped
in the upper right corner.
Some dies can be illuminated in two or

three colors, but most persons are satisfied
with the die that can only be properly re-
produced in one and adopt the new color
schemes when they order stationery. Corn-
binations that are now in vogue are dark
blue dies upon blue paper, silver on gray,
gold on white, brown or gold on fawn color
and purple or silver on lavender. A good
many persons express individual tastes by
having blue, green, gold or reddish-brown
on the various shades of gray that tone into
mauve, blue, green and smoke colors, while
some do not use any color at all, but have
both crest and address stamped in slightly
raised letters at the top of their paper.

It is the practice at present to make ad-
dress dies with the names of house, street
and town in Old English or plain block
type and to stamp them with the same color
used for the monogram dies.

Correspondence Cards

In the case of correspondence cards,
which come in two sizes and are used more
than ever, address and monogram are never
employed. Whichever may be selected is
usually stamped in the upper left corner of
the card. This, too, is the spot where paper
for country places contains the mail ad-
dress, telephone number, railroad and tele-
graph stations of the estate. Fashion
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decrees that these addresses shall be set
catacornered on the sheet except in the case
of a small engine, which is illustrated in a
straight line with or without its train.
Telegraph addresses are designated by a
pole and wire, and a tiny telephone indi-
cates that a number follows it. In these
days of illegible penmanship fashion conies
to the aid of the fashionable mortal and
sees to it that the recipient of every letter
shall not remain in doubt as to whether the
writer is in Bar Harbor or Santa Barbara.

The Use of Circulars

(Continued from page 2165)

means inexpensive, and some experienced
advertisers insist that newspapers distribute
their ads at a less cost than they can dis-
tribute them in circular form. In other
words, an ad of a double half column in a
newspaper having io,000 circulation will
cost less than the printing and distribution
of the same number of leaflets or circulars.
And in ordinary circumstances the asser-
tion is likely to hold good where papers of
both smaller and greater circulation are
concerned.
No experienced advertising man con-

demns circulars, for they are valuable when
properly used. They must always be the
work of the ad man, not of the printer;
they must tell the advertiser's stor3r, and
they must be self-contained. While novelty
and appearance count for much they are
not the essential features. The actual state-
ment of facts is far more important. Con-
cerning distribution it is the class of people
to whom the circular is addressed and the
manner in which it is received that make
for success or failure—not the mere total
number of circulars that are distributed.—
The Mail Order Journal.

Letter Five
to a Jeweler

Big or little, no matter; rich or poor,
no matter ; city or village, no matter.
Where Catholics are, there is Catholic
trade in your line, and the nucleus of it
is rosaries.

No, it is not ; but it can be and
ought to be. Common rosaries, held
at common prices and sold in the corn-
mon way, are just common goods; no
more; rather less.

But Vatti rosaries, price $2, the
money returned if the buyer wants it,
through the jeweler —they are that
nucleus.

Write for the booklet Catholic Trade
and How to Get It; or, better, send $5
for four samples ; saves time ; we'll send
the book ; and return the money on
return of the goods, if you don't order
more.

Vatti Rosary Co., 106 Fulton Street, New York.
—Adv.
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Largest Refiners of

OLD GOLD, SILVER, PLATINUM and
SWEEPINGS in America7--ORTY-FOUR years ago we began to operate this plant with

satisfaction to the jewelers and we've been doing it ever since.
The business has grown from a very small beginning to be the

largest of its kind.

You may not be interested in the fact itself, but the reasons for
it are interesting to everybody who has old gold and silver for sale.

We started with the same mechanical facilities, the same sort of
workers that all refiners had then ; we have now practically every-
thing known to the smelting and refining world in the way of fur-
naces and electrically driven machinery. We improve the plant
wherever and whenever we can.

One thing we started with forty-four years ago hasn't changed
any: a determination never to put our name to a check that did
not honestly representfid/ value for all consignments sent to us.

In these forty-four years we have always believed that "There is
nothing more inexorable than the demand of human beings that
they be treated fairly. A violation of this principle is bound to
result in disaster sooner or later—generally sooner." By sticking to
this policy we've made the name GOLDSMITH stand for a square
deal to every Jeweler in America.

We've started on another forty-four years of the same policy.

Your shipment PREPAID back to you if our check (by return
mail) is not up to your expectations.

Goldsmith Bros. Smelting & Refining Co.
NEW YORK CITY CHICAGO

20 John Street Heyworth Building
Cor. Madison and Wabash

SEATTLE
Arcade Building
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New K. & D. Tools

No. 147 Turret Bench Key.

Latest improvement in bench key. Made with
three different size pipes, three different size squares,

all in one tool. Locks automatically and position of

turret can be changed by pressing button on end. Finely

made, chased rubber handle and steel parts nickeled.

Price, - $.85

164;INAMINIMaii
No. 131 Jewel Holder

1<&D r

Made for holding jewels in settings for cleaning.

Jaws close automatically. Made in two sizes ; No. 131

for large sizes, No. 131-A for small sizes.

Price, - $.75

No. 309-A. Automatic Jewel Tweezers.

Designed for handling roller pins, unset hole jewels and end stones. This tool will pick a roller pin or jewel from a

flat surface and hold it securely. Very convenient to hold a roller pin while trying it in the fork. For holding hole jewels while

gaging or trying on a pivot, also for holding while cleaning set jewels; jaws close automatically, the je
wel is held securely when

the tool is laid down. Gun-metal handle, neatly knurled in a diamond pattern, hard-rubber head, jaws of finely tempered steel.

K. & D. quality. An excellent tool. Price - - $1.25

No.400

No. 400. PIVOT STRAIGHTENER

This is a New tool for straightening
bent pivots ; built on right principles,
and will do the work, where it is prac-
ticable to do it at all.

The points of support and pressure
are adjustable and under perfect con-
trol. The bending lever also serves as
an indicator, to show when pivot is
perfectly true; lever is moved by screw
and cam mechanism; delicate,
POWERFUL.

This tool will straighten many pivots
that would be broken by ordinary
means; and all pivots not bent to the
elastic limit, it will straighten quickly
and perfectly.

It is The Special and COMPLETE
device for the purpose.

Its range covers all train pivots likely
to be bent, and all balance pivots.

A circular of practical instructions in
the use of the tool, free.

No. 400. Beautifully finished and
nickeled, packed in neat box, price, $5.00

No. 146. TURRET SLEEVE WRENCH

10 Bits. New, Novel, PRACTICAL

Any of the bits automatically held rigidly in

line with the knurled handle.
To bring another bit into position : simply

"press the button" and turn the turret.
You can move the tightest

sleeves with this wrench and not
cut your fingers; the flat, smooth
case affords great grip for starting
tight sleeves; normally moving
sleeves quickly turned in or out, by
twirling the knurled handle.
For a long time we have made

good bits; but we believe those in
No. 146 are the best we have ever
made. We have a new brand of steel
particularly suited to this purpose;
this, with our unequaled facilities for
hardening and tempering, produces
bits hard, tough and strong; they fit
all standard sleeves.

This tool is a great time-saver; most sleeves can be removed, a new

one inserted and adjusted, in about half the time required with other

styles. The Best Sleeve Wrench. See it. Feel it; Try it. BUY IT!

No. 146. Finely finished and nickeled, price . $1.50

KENDRICK 8z DAVIS CO.
LEBANON

Manufacturers  

NEW HAMPSHIRE

Sussfeld, Lorsch & Co.
 Wholesale Agents 

90-94 Maiden Lane NEW YORK
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WEBSTER-WHITCOMB

NEW MODEL LATHES
The Immense Advantage of Perfect Construction

is obtained in the

Webster-Whitcomb
New Model

LATHES
Manufactured by the

American Watch Tool Co.
WALTHAM, MASS.

IN a Watchmaker's Lathe the vital point is the
SPINDLE AND ITS BUSHINGS. In this
lathe the bearing surfaces of the spindle and

its bushings TOUCH THROUGHOUT THEIR
ENTIRE AREA, insuring continued TRUTH,
easy running and greatest durability. This quality
in our lathes is maintained by workmen of long
experience in the operation of special machines
devised for this particular work.

Many lathes may be found in the market
on which the front end of headstock spindle bears
only on the 45° angle. They may look well on
superficial inspection, but they will run hard if
the spindle is closely adjusted, and are quite un-
reliable for perfect work.

In buying a new lathe be SURE the spindle and bushings are PERFECTLY
FITTED. Without this a lathe is dear at any price.

Our lathes are finely finished. The curves are true and the surfaces smooth.
All sharp corners are carefully and uniformly rounded; this makes a great differ-
ence in the durability of the nickel plate. HEAVILY NICKELED.

In comparing lathes, the size and variety of CHUCKS, as well as the scope
and general character of the ATTACHMENTS should be considered.

A chuck may look nice and shiny, yet be practically worthless. Examine
critically the thread on our chucks in comparison with others. We do not use dies
for threading our chucks. THEY ARE CUT IN A LATHE. The cone and
body of OUR chucks are GROUND to correct FORM and size ; the surfaces are
STRAIGHT and TRUE; compare them under your eyeglass with the shiny ones.

PAT. APPLIED FOR

IN COMPARING PRICES WITH OTHER LATHES,
LEARN THE DIFFERENCE IN SIZE, QUALITYAND DETAILS OF CONSTRUCTION.

Actual
Size of («Ei--MO

Webster-
Whitcomb

The thread and outer surfaces of a chuck, as well as its form and proportions, areimportant elements in its continued truth and durability. The holes in our chucksare GROUND to size and truth. We caution you against imitations.The GENUINE are stamped "WHITCOMB."

LATHE, with Taper Chuck, Screw Chuck, 6 W in. Cement Chucks,Tipover T Rest, 9 ft. Round Belting and Chuck Box   $31.00LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)   39.00LATHE, as above and 10 Wire Chucks (12 Chucks)   41.00LATHE, less Tailstock, deduct $6.50 from the above prices.Wire Chucks, each $1  00 Wheel Chucks, each $1  00Snyder Chuck   . 8.00 Universal Face Plate • . . . 9.00

LARGER CHUCK CAPACITY
Viz: No. 80 (or 5/16 inch) hole through Chuck and Draw-in Spindle.
Watchmakers desiring LARGER CHUCK CAPACITY obtain this
advantage in the

Webster-Whitcomb MAGNUS Lathes
The Webster-Whitcomb Magnus Lathes are provided with a headstock which takes a larger chuck than theregular Webster-Whitcomb size. This increased chuck capacity (wire chuck with a No. 80 hole or 5/16 inchthrough chuck and draw-in spindle) is an advantage which all watchmakers will appreciate.

Webster-Whitcomb MAGNUS Lathe with Taper Chuck, Screw Chuck, 6 in. CementChucks, Tipover T Rest, 9 ft. Round Belting and Chuck Box   $35.50
47.50
50.50

Lathe, as above and 6 Wire and 2 Wheel Chucks (10 Chucks) .  Lathe, as above and 10 Wire Chucks (12 Chucks)  
Lathe, less Tailstock, deduct $6.50 from the above prices.Webster-Whitcomb MAGNUS Wire Chucks $1 50 eachWebster-Whitcomb MAGNUS Wheel Chucks 1  50 "Webster-Whitcomb MAGNUS Headstock (will fit any Webster-Whitcomb lathe) . . . $18.50
The Webster-Whitcomb MAGNUS Headstock, with larger chuck capacity, can be applied to

any Webster-Whitcomb Lathe.

SUSSFELD, LORSCH & CO 90-94 Maiden Lane, NEW YORK
e, — WHOLESALE AGENTS —
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THEORY PALLET JEWEL SETTER

LIGHTNING
DIAMOND HOLDER
A neat and attractive Holder
of superior workmanship for
displaying precious stones.

Easy and quick to operate.

Holds the gem securely while
showing it off to best advan-
tage.

Jewelers and diamond dealers
will find this highly finished
Holder convenient and help-
ful in effecting sales of dia-
monds, rubies, etc.

Price - - 75 cts.

ONE PULL (THUMB ON DOES 2 THINGS
1. Adjusts jaws instantly to any size work.
2. Tightens jaws any hold desired—from a

delicate pressure to a bull-dog grip.

2 I 8C)
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A unique vise; very
useful in our Repair
Dept.—instantly ad-
justed."

—Waltham Watch Co.

Only one hand needed to work it

"Have tested it thor-
oughly and it it the
best pinviso I have ever
seen."
—W. W. Dudley, Supt.,

Hamilton Watch Co.

"Its facility and rigid-
ity make it by all odds
the best."

—South Bend Watch Co.
By Chas. T. Higginbotham,

Con. Supt.

QUICKTIGHT PIN VISE
It will Pay you to throw away your old pinvise and buy one of these.

Price, $1.50 (because it's worth it). Sent postpaid anywhere.

The name explains it all

Price, $2.00

The ONLY SETTER
separates the two
jewels so that one
can be adjusted with-
out danger of the
other shifting. The

ONLY SETTER is
fitted with practical
gauges to determine

the amount jewel is
to be shifted, elim-
inating guesswork.

Over 2000 in Use Every Day

ITYI!Er CULMAN BALANCE CHUCK
LOOK FOR STAMP

.ormaigilI11111111(

Made with three inter-
changeable screw-on
plates, drilled with No. 8,
10 and 12 holes.

Plates are made
like the screw bezel
on a watch and can
be changed in-
stantly, they in-

creasetheholdingcapacity
of the chuck ten-fold, mak-
ing it practical for many
train wheels now difficult
to chuck.

Price, $4.00
Send for Circular and FREE Sample Pair of Torpedoes

C. CULMAN, Maple and Hazel Avenues, Maplewood, Missouri

5
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The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,
celluloid, ebony, wood handle umbrellas, etc. Monofil has
many advantages : it fills cuts flush with the surface and
is not damaged by water or ordinary chemicals, and sticks
tight in the monogram cuttings.

You know from experience how much trouble engravers
have in doing monogram inlay work. Monofil can be
applied without heating—simply by rubbing it over the
monogram.

MUEHLMATT'S SIMPLEX WATCH
AND LOCKET CHUCKS

Are made in six sizes, hold all Lockets and Watch Cases
from 7,8 inch Locket to 18 size case. They are made of
hard wood, polished, and do away with all risk of denting
and marring. The metal work is well finished and nickel-
plated. The key being detachable, there are no projections
when in use. Can be held in any engraving block.

Complete Set of Six Chucks, - - $3.00

light blue, red, pink, black and white.
Monofil comes in six colors—dark blue, $1.00

'packed 6 sticks in a box for  

FOR SALE BY JOBBERS

SUSSFELD LORSCH & CO Maiden Lane, NEW YORK
e, — WHOLESALE AGENTS —

90-94 



TheIN B & C Glasses
WATCH GLASSES

SOMETHING NEW

The New Climax Engraving Block
PERFECTION FINALLY ATTAINED

are known to be the BEST
They are guaranteed to be strictly first-quality glass without bubbles or scratches

The prices on
are not higher
much inferior 0
sold by the
of the United
lows:

The only medal at the Chicago World's Fair for
watch glaases was awarded to the W B I C brand

ab...
-V' Per gross Per doz.

Genevas  I 4.00 $ .40

Flat Parallels  8.00 .75

Mi-Concaves 4.00 .40
10.00MI-Concaves, Extra Thick . .90

LentIlles 1.25

Fiat Concaves, extra Thick . 

12.00

1.23
Flat Concaves .. 1.00

Patent Clenevas   

11152..0000

8.00 .75 The only medal at the Paris Exposition of 11100 fez
Lunettes   3.00 .25 watch glasses was awarded to the W BA C brand.

Discount, 6 per cent.

W B & C glasses
than other and
brands, and are

k■ leading jobbers
States as fol-

Over 25 Silver and Gold Medals awarded to the W B & C Glasses at the Different Exhibitions of the World Since 1826
Everybody knows that the wgge gla,ses HAVE BEEN, ARE, AND WILL ALWAYS BE the leading brand of glasses in the market. Their finish, clearness, flexibility and correctness of size make them sothat the leading jobbers in the United States wilt use no others at any price. tour-fifths of the case manufacturers are using them on account of their accuracy and perfect roundness. They used tobuy a cheaper grade of goods, but soon found out the wisdom of the old proverb, "The Best is the cheapest at the End."WATCHMAKERS! I If you wish to save time and money and give good satisfaction to your customers (if you are not using them), try the WBIC and don't be deceived by bluffing and humbuggingadvertisements, showing a lot ot nonsensical figures. The WBIC gias,es are in existence over sixty years, and during that time a great many brands have sprung up in one day, and never heardfrom afterwards. IT IS A GOOD AND RELIABLE GLASS YOU WANT. WHICH IS THE W B & C.

No. 10253

Diameter of base, 5% inches. Weight, 20 lbs.

Price complete, with all attachments, $16.00, less 6% for cash.
ELEGANTLY FINISHED.

FULL SIZE

Anchor Balance Holder
A TIME-SAVER

It Absolutely Protects the Balance

SURE SAFE CONVENIENT

No. 10155

Price, $1.50 per set of seven, less 6 ' cash discount.

2191

SEVEN SIZES TO A SET. Made of pure Aluminum. Accurately

turned to size and handsomely finished ; all set in a polished rosewood

holder, as shown here.

THE ANCHOR BALANCE HOLDER. Absolutely Protects the

Balance while it is being cleaned, and the screws adjusted to perfect poise.

It prevents injury of any kind, and keeps the moisture of the finger

from coming in contact with the most delicate parts of the watch. .By

using this tool the jeweler's work is done better and more quickly than

in any other way.

Remember, we are head-
quarters for Jewelry Boxes
and Window Displays of
all kinds.

CARBORUNDUM WHEEL
AND MOUNT

Price fitted . each, $3.50

2 inch, four jawed chuck - $10.00
23. inch, four jawed chuck - 12.00

HARDINGE BALANCE CHUCK, Price fitted, each $3.75

Fitted to No. 38 or 90 Wire Chuck

Brass Jeweling Chuck, Dorset, $1.50
Steel Jeweling Chuck, per set, 2.50

THESE ARE REAL TOOLS AND ARE
WORTHY OF YOUR CONSIDERATION

Explained in our No. 5 Catalogue
WRITE FOR IT

HARDINGE BROTHERS
3133-3141 Lincoln Ave. CHICAGO, ILL.

Improved Roller Remover
Price. - each, $1.75

COMBINATION
No. E Display. One of the many

SMALL UNITS

6 Inches x 6 Inches x 2 Inches High

WINDOW DISPLAY
artistic designs suitable for corner windows.

MEDIUM UNITS

9 Inches x 9 Inches x 3 Inches High

SETS OF
zo SQUARE
4 CONVEX
4 CONCAVE

SETS OF
3o SQUARE
6 CONVEX
6 CONCAVE

SETS OF
40 SQUARE
8 CONVEX
8 CONCAVE

These displays, being made up of units or sections, can be
arranged in a few moments' time in a hundred different,
artistic designs. The prices of these sets will enable you to
have an attractive window throughout the year at very little
cost. It's a salesman by itself. These display outfits are guar-
anteed to be exactly as represented. Order a set now and
display your best goods.

No. L625. Small Units, Style A, Silk Velvet ..$20.00
No. L626. " A, Velveteen... 17.00
No. L627. " B, Silk Velvet.. 30.00
No. L628. B, Velveteen ... 25.50
No. L629. " C, Silk Velvet.. 40.00
No. L630. C, Velveteen ... 34.00
No. L631. Medium " D, Silk Velvet.. 22.00
No. L632. D, Velveteen... 19.00
No. L633. E, Silk Velvet.. 33.00
No. L634. E, Velveteen ... 28.50

No. L635. F, Silk Velvet.. 44.00
No. L636. F, Velveteen ... 38.00
No. L637. Large G, Silk Velvet.. 37.00
No. L638. G, Velveteen... 30.00

No. L639.
No. L640.
No. L641.
No. L642.

ti ti

it if ic

it

H, Silk Velvet.. 55.50
II, Velveteen... 45.00
K, Silk Velvet.. 74.00
K, Velveteen... 60.00

SETS OF
20 SQUARE

SETS OF
30 SQUARE

SETS OF
40 SQUARE

4 CONVEX 6 CONVEX 8 CONVEX

4 CONCAVE 6 CONCAVE 8 CONCAVE

LARGE UNITS

12 Inches x 12 Inches x 4 Inches High

SETS OF SETS OF SETS OF
20 SQUARE 30 SQUARE 40 SQUARE

4 CONVEX

1

6 CONVEX 8 CONVEX

4 CONCAVE 6 CONCAVE 8 CONCAVE

Set No. A Set No. It Set No. C Set No. D Set No. E Set No. F Set No. G Set No. II Set No. K

These units are covered on top and sidee and have a wood pulp bottom. We furnish them in any color, silk velvet or 
velveteen and they are very strong and well made.

Over one hundred artistic designs can be made with these sets.

SWARTCHILD & COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY HOUSE IN THE •WC:01ZILC/ HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO. ILL.



held in position by small strips of gummed paper.
Two pieces of paper are now taken, either orange
or black, pieces about three inches square, a pair
of compasses are taken and adjusted so as to
describe a circle a little less in diameter than the
inside of the lid or cap, upon one piece of paper.
The circle is then cut out neatly with a pair of
small scissors, slightly curved at the tip, which
aids in cutting the circle clean to the line. The
next piece of paper has a circle marked upon the
center somewhat smaller than the first. As soon
as these circles are cut the smallest one is placed
upon the front of the glass plate, by a few touches
of paste to hold it in position, while the larger
circle is placed upon the face of the negative and
held there by a few touches of paste. As soon
as the paste has dried the negative must be placed
in a retouching frame, face outward, then with
a small stumping brush (an ordinary palette
brush, bristles being cut half way down) dipped
into a stiff mixture of any opaque color, such as
equal parts of yellow ochre, red oxide of iron
and a small quantity of yellow dextrine mixed
with hot water, then by rubbing the tip of the
brush upon the glass a vignetted effect will be
produced all round the head and bust of the
miniature portrait, taking care to deepen the
color into opacity at the outer edges.

Preparing the Carbon Tissue

Any good quality carbon tissue (obtained from
photo supply houses) may be used, such as auto-
type engraving black, portrait brown, and some-
times upon a silver surface Lambertype purple
can be employed, but in the majority of cases the
portrait brown tissue will be found to answer
best. Pieces any size from 5 x 7 to 8 x I° can be
used, employing a To x 12 hard-rubber tray to
sensitize the tissue in.

Sensitizing the Carbon Tissue

Take bichromate of potash, two and one-half
ounces; carbonate of ammonia, thirty grains ; tie
these up in a piece of washed-out cheesecloth,
then suspend this in fifty ounces of filtered water,
to which one dram of glycerine has been added.
In the course of an hour or less the salts in the
cheesecloth will have become dissolved. The
solution may now be poured in a clean hard-
rubber tray and kept cool by setting this tray
in another containing cracked ice, if the weather
is hot. In winter this is not required. Another
clean sheet of glass must be placed upon the work
bench in the darkroom, size II x 14, which can
be kept cool by rubbing a piece of ice upon its
face for a short time. The cut tissue, which
consists of a gelatine film upon a paper support,
can be sensitized one sheet at a time, placing it
in the bichromate solution, first face down, then
after a minute or so face up, taking care that no
air bubbles are formed upon the surface, at the
expiration of about three minutes, when the
tissue lies quite flat in the solution, it must be
removed, drained slightly, laid face down upon
the cold glass plate, then stroked carefully over
the back with an india-rubber squeegee, first
from one end, then from the other, so as to
squeeze out the excess of sensitizing solution. A
dry rag or a piece of well-worn towel must now
be used to wipe off all the moisture upon the back
of the tissue and from the glass plate. The tissue
is now removed from the plate by lifting at one
end, clipped with two of the well-known photo-
graphic clips, and then suspended from stretched
copper wire to dry, with two wood clips attached
to the bottom of the tissue, one at each corner.
Several sheets may be sensitized in this way and
dried in the dark. When dry they must be kept
under pressure in a printing frame upon a sheet
of glass, away from all actinic light.

(TO BE CONTINUED)

2192

The Horne of
the Gold

bugs
We're always
on the lookout

for your

OLD GOLD

, 1%,.

etv1111..v.

"

Il•k

9111.
(!l't \ 11111

4,1

II

AND SILVER
We are also on the lookout for your interest as well as ours.If we do say it ourselves--no jeweler has ever yet been the
victim of misplaced confidence in our hands. We do not do
business that way.
The care we take in assorting, testing and arriving at the
true value of your shipment—as shown in our report to you—
is convincing proof that we understand our business thoroughly,
and that we place as high and in a great many instances higher
values on your goods than you really do yourself.
We wish we could show you the hundreds of letters from
jewelers who back us up in this statement. It is more than
likely that you are one of them; if not, suppose you send us
your next shipment and let us prove to you that we mean just
exactly what we say.
Check mailed for Old Gold, Silver and Platinum on
receipt of goods. All shipments held subject to
your approval of our offer.
We have the most modern and up-to-date smelting

plant in the country. Return for Sweepings in
from five to ten days.tJijI

v1W7
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Thomas J. Dee & Co.
Gold, Silver and Platinum Refiners

Office, 26 W. Washington St.
Works, 317 E. Ontario St.

Chicago, Illinois

Photographs Upon Watch Cases and Dials
Practical Instructions for the Amateur, by A. J. Jarman

[By courtesy of the Seienlifie American Supplerneut]

The making of photographs upon the caps,
lids and dials of watches is a class of work dif-
ferent from the usual line of photographic picture
making. This branch of photography must be
carried out with care at every stage, the actual
cost of production being small, as far as the cost
of material is concerned, while the results are
highly profitable.

'I he carbon process is the one by far best suited
for the transfer to the metallic surfaces, while
for dial work a picture made upon a film of
collodion emulsion, carefully prepared, is prefer-
able.
The kind of base must be either gold or silver,

or fittings that have been heavily plated. Nickel-
plated watches with a brass base are not suited,
because the chromic salt used for sensitizing the
carbon tissue attacks the zinc of the alloy and
causes a variable deposit of copper which ruins
the print.
The necessary implements required for this

class of work are as follows: Three io x 12 hard
rubber trays, half a dozen 5 x 7, two 4 x 5; a
Jong bellows camera, such as is used for photo-
mechanical work, suited for plates 6% x 8% and
a wet plate holder. This class of plate holder, or
dark slide as it is termed, is best suited, because
the plate kits can be made to take any size plate
from 13/ x WI inch to 6% x 81/2 inch, the smaller
sizes being cut from a 5 x 7 dry plate, which will
give eight plates of the above small size, which
is just suited for the watch cap and dial work.
A prism must be attached to the front of the

lens so as to produce a reversed negative. A
pair of foot bellows will be required for blowing
purposes in the process of matting the caps and
lids. Unlike the use of the ordinary camera this
one is fitted with a prism, must be at right angle
to the portrait to be copied and reduced, with-
drawing the camera sideways to reduce the size
of the image, the focusing being done as usual
by extending or closing the bellows, the final
focusing being accomplished by the usual ratchet
motion. A magnifier must always be used in this
class of work, and the finest ground-glass focus-
ing screen possible, thus enabling the focusing of
extremely small images to be made exact unless
the operator's sight is a little defective, then a
sharn1- printed letter in black, of moderate size,
should be placed upon the portrait to be copied,
the exact focusing of which will at all times in-
sure a correct and sharp image.

Making the Negative for a Watch Case

Having cut a 5 x 7 ordinary dry plate, such as a
Cramer C or any make of like quality, into eight
pieces i54 x i3/4 by the use of two wood gauges,
so as to give these sizes (thus enabling the cut-
ting to be done in the darkroom), place one of
these plates in the recess of the kit, adjust this
in the dark slide, having previously focused the
portrait to the size required, cap the lens, insert
the dark slide, remove the cap of the lens, then,
according to the intensity of the light, expose
with a small stop from five to ten seconds. Now
repair to the darkroom and proceed to develop
the plate in a 4 x 5 tray (kept for this purpose
only) with a developer prepared as follows:

Stock Solutions

(A)
Satrapol or metol, % oz. ay.
Hot water (distilled), 32 ounces, fluid measure.

Shake this until the chemical is dissolved, then
add sulphite of soda (dessicated), 2% oz. ay.

(B)

Hydroquinone, i oz. ay.
Hot distilled water, 32 oz., fluid measure.
Shake this mixture well, then add sulphite of

soda (dessicated), 2% oz.

(C)

Carbonate of potash, 8 oz. ay.
Warm distilled water, 36 oz., fluid measure.

Each of these bottles must be well shaken until
the salts are completely dissolved and allowed to
become quite cold before using for developing.
Develop the exposed plate in the following

mixture, which may be made up in one solution
and used over and over again until exhausted:

Developing Solution

Take of A, 2% ozs.; B, 2% ozs.; C, 31/2 ozs.;
add distilled water, io ozs., and pour therein
twenty-five to thirty-five drops of a It) per cent
solution of potassium bromide, made up and kept
ready for use by mixing one ounce of potassium
bromide in ten ounces of distilled water.
Pour about three ounces of this developer upon

the exposed plate under a deep ruby light in the
darkroom; cover the tray with a larger one, rock
the tray to and fro and sideways, lift the top
tray to examine the development, when it will be
found if the exposure has been right that a very
clear and brilliant image is being formed. Cover
the tray again for a short time, when in the
course of about one minute from the commence-
ment the image will be completely developed.
The miniature negative must now be quickly

removed and washed in cold water and placed
in a fixing bath, which will render the image
beautifully clear and permanent as a negative,
after being well washed in running water.
The best fixing bath for this class of negative

is made up as follows:

(A)

Hyposulphite of soda, i lb. ay.
Water, 48 ozs.
Stir the above until dissolved.

(B)

Chrome alum, I oz. ay.
Dissolved in water, 8 ozs. (fluid).

(C)

Sulphuric acid, 6o drops.
In water, 2 ozs.

Add C to B, mix well, then add this mixture
to A. Stir well, allow to stand for two hours,
then filter through absorbent cotton. This bath
will last a considerable time for fixing small nega-
tives used in an 8 x to enameled tray. The nega-
tives must be wiped while still wet with a tuft of
wetted absorbent cotton to remove all traces of
deposited dirt, then rinse under a gentle stream
of water from the faucet and place in a rack to
dry, away from all dust.

Mounting the Negative for Printing

The printing frame used for this class of work
is a 4 x 5. A clean glass plate 4 x 5 is taken and
the miniature negative placed in the center. It is
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CLOCKS THAT RUN A YEAR AND MORE
' Ora..

WITHOUT WINDING

443, Colonial

Height-13 inches. Width—I2 inches.
Dial-534 inches, Etched Silver Circular Finish.
Case—Select Birch, Mahogany Finish, Highly Polished.
Movement—Anchor Escapement.

An attractive mantel clock.

Price, $3.45 Net Cash

Manufactured by the

American Self-Winding Clock Company
CHICAGO

GUARANTEED to run one full year
with one set of batteries and will

actually run from eighteen months to
two years. Profit and reliability are
exemplified here in a marked degree.
These clocks are offered for about half
of what electric clocks have ever been
offered before, and, what is more im-
portant, they are absolutely reliable. We
illustrate below a few desirable patterns.
Send for our ITEMS OF INTEREST, describing a full line.
Send to Henry Paulson & Co. for Catalogue giving complete information and prices.

I III t I I I 1 II 1.4 11111,1■11,1illi

2-E

Height —12% inches. Width-11' , inches.
Dial-5% inches. Etched Brass, Silver.
Case—Solid Mahogany or Oak.
Movement—Anchor Escapement.

A very handsome design.

Price, $5.40 Net Cash

CH I CAG O'S

Auti o
UNRIVALLED MATERIAL HOUSE

37 South Wabash Avenue (POWERS BUILDING) CHICAGO

LET ME TEACH YOU
the jewelry business and I will guarantee to place you in
a good-paying position the day you complete your course.

The opportunities for first-class Watchmakers, Engravers and Opticians are
greater today than they have ever been in the history of the jewelry business.
Five years ago you very rarely heard of a firm offering $30.00, $35.00 and
$40.00 per week for a Watchmaker and Engraver, while today the demand for
such workmen is far greater than the supply. There are hundreds of jewelers
all over the country who are unable to secure a good, practical workman at any
price. We know this to be a fact, for we alone have had over Fifty applications
in the past thirty days for our graduates. The demand for our graduates is
increasing every year: jewelers know that our graduates are thorough, practical
Watchmakers, Engravers and Opticians. Here is your opportunity.

Give up that $10.00 job and attend our college. If you can't come
now, make arrangement to enter the first week in January,1912.
We will make a high-salaried workman of you, and it will be the best investment youever made. We will double your salary in a short time and find you the position to do itin. Remember, the kind of instruction we give you cannot be had at any other college.We have the teachers who are experts, up-to-date methods, tools and appliances. Ourprospectus explains everything. Send a postal for it today. It will be a penny well invested.

The Philadelphia College of Horology
Broad and Somerset Sts. F. W. SCHULER, Principal PHILADELPHIA, PA.

November I, 1911 T 1-I E

Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

MAINSPRINGS.—Is there a good way to restOre the
stiffness of watch mainsprings which have be-
come set?

No; the only way possible would be to reharden
and temper and then repolish the spring, which
would be out of the question an account of the
time necessarily consumed in doing the work, and
the operation would not be uniformly successful,
either, as it would often result in deforming the
spring. It is suggested sometimes that a "set"
mainspring can be restored by reversing it; that
is, by turning the spiral inside out; but this is
deceptive, as the spring will set again after a
few days' use. The fact is, the steel has lost its
elasticity—the trouble is in the steel itself, and
the right thing to do is to put in a new main-
spring.

PUZZLED.—A man showed me a fine imported
watch and asked me to set it; I looked
over it and could not find anything to set it
with. There was no lever, no pushpiece, no pin
in the case center, and the crown could not be
pulled up or pushed in. I had to give it up.
Then he turned his back to me and set it easily,
and I tried again but couldn't see how it was
done. He says he often fools watchmakers
with it. Can you tell me how to set this watch?

Doubtless his watch had the style of setting
mechanism often employed by Jurgensen, of
Copenhagen, in which the watch is set by turning
the bow of the case downward until it rests on
the case. The hands may now be set by turning
the crown.

Pivot —Please give a sketch showing the correct
shape for conical pivots and reasons for making
them that shape.

The two things to bear in mind in shaping a
conical pivot are that the acting (cylindrical)
part of the pivot must be amply long to work
freely in its jewel, and that the conical portion
must be as long as possible on account of the
strength it adds to the pivot. In other words,
the conical part must come as nearly to the end
of the pivot as possible without encroaching on
the proper length of the cylindrical part. In

a

FIG. I

Fig. i a shows a pivot with too much cylinder
and not enough cone. Such a pivot bends or
breaks easily because it has no metal to support
it at its base; b shows a pivot with too much
cone and not enough cylinder ; in some positions
of the watch this pivot may wedge in the hole-
jewel—not enough to stop the watch, but just
enough to spoil its timekeeping, a fault for which
many watchmakers fail to look when examining
a watch to find the cause of a poor rate. At
C is shown a well-proportioned pivot.

REPAIRER.—I have an 18 size Elgin movement,
brought in to me for repairs. It stops every
now and then. I found everything 0. K. in it,
nothing broken or missing; plenty of power at
the escape wheel. Thinking the trouble must

KEYSTONE

be in the escapement I opened the banking pins
some wider and bent the guard pin back from
roller ; still the same trouble. What shall I do?

What shall you do? First, learn your trade.
Please try to tell yourself just why you opened
the banking pins wider and why you bent the
guard pin back. There is only one answer you
can make, and that is, "I didn't know, but took
a blind chance at it." There is no such thing as
success for a "blind chance" workman, and you
had better buy and study books on escapement
work. We suggest "The Watch Adjuster's
Manual," price $2.50, and "Watch and Clock Es-
capements,' price $1.50, which we will send you,
postpaid, at above prices. There may be trouble
in the escapement, but least likely of all things
is it to be either in the bankings or the guard
pin. Your way of handling this shows that you
know nothing about escapements. We can help
you out as soon as you understand the subject
well enough to ask a question about some par-
ticular part of it, but you will see shortly after
commencing the study of it that it is impossible
to answer a too general question about escape-
ment work because the subject has so many sub-
divisions.

Plating Racks

By Franklin W. Hobbs, in "The Metal
Industry"

While the various forms of plating machines

have revolutionized the old method of wiring up
work for the plating bath there are yet many
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like, where one piece would not be hung below
another, I make a rack in which the work hooks
are quickly renewed when the deposit becomes so
heavy as to make their further use undesirable.

In this rack the hook itself is the only part which
receives any deposit. Take a piece of hard wood,
about three-quarters by two and one-half inches
and of a length suited to the tank and work.
Bore small holes through edgewise, the distances
apart that you want the work hooks. Have
these holes just large enough so that the copper
wire (I use No. 20 B. & S.) will run through
smoothly. Now from fairly heavy brass or cop-
per form hooks to fit the tank rods, having the
lower ends bent at right angles. Two holes are
drilled in each of these for screws by which they
are screwed to the edge of the wood strip, one at
each end. These hooks should be just long
enough to allow about one-half the width of the
wood to be immersed when the hooks are in
position on the tank rod.
Now a round rod of brass or iron about three-

eighths inch in diameter is cut the length of the
wooden strip. About three-eighths inch of each
end is reduced to one-quarter inch round and
holes are drilled in the two rod hooks to fit. Thus
the three-eighth inch brass rod will be suspended
under the tank rod and above the solution. Mark
off spaces on the brass rod the same distances
apart as the holes in the wood. Solder pieces
of copper wire at each of these spaces and wind
the spaces full. Pass the ends down through the
holes in the wood and form the hooks on the ends
to receive the work. Fit a binding screw to one
of the rod hooks where the brass rod enters it
in order to insure good connection, and the rack
is ready for use. The only parts that get any
deposit are the hooks which project below the
wood.
The wood protects the wire where it enters

the solution and an extra supply is held above the
solution on the brass rod. When the hooks be-

come too heavily coated to be
of further use they are quickly
cut off close to the under edge
of the wood, the binding
screw is loosened, allowing the
brass rod to revolve suffi-
ciently to unwind wire for new
hooks, the ends are pulled
through, the hooks are bent
and the rack is ready for use
again. It will readily be seen
that this form of rack will last
for years, with very little loss
of metal.

For racks to hold small work, where it is de-
sired to hang several pieces, one below another,
I construct a frame of light round iron with
pieces running lengthwise of the tank, one over
another, the distances apart that the hooks are
desired. These are soldered to upright pieces
which have hooks at their upper ends to fit the
tank rods. I then solder pieces of wire the re-
quired distances apart and wind each one on the
rod in a close bunch, leaving just enough of the
ends for hooks. Now tape the entire part of
the rack that comes under the solution with
electricians' friction tape. In taping leave the
bunches of wound-up wire and tape them last,
each with a short piece of tape. When the hooks
become too heavily coated cut them off, then
remove the short pieces of tape, unwind a turn
of wire and form new hooks, retaping with
fresh tape.
For heavier work like range bands or rails I

form a piece of small brass or iron into three
sides of a square and bend the ends into hooks
to fit the tank rods. Then from two pieces of
smaller brass wire I form a series of brackets
which are soldered to the two upright sides of
the frame and all parts taped except those actually
coming in contact with the work to be plated.
In the iron frame racks where the tank hooks
are iron, that part will, of course, need to be
tinned or coppered so as to insure good contact.

Section of First Two Racks Described

kinds of work which must be either wired up or

hung on racks. Furthermore, there are many

small shops in which there is not a sufficient

amount of work to warrant the installation of a

plating machine, so that some form of rack seems

to be desirable. Most of the plating racks which

I have seen or of which I have read have one

glaring fault, namely, that the rack itself presents

too great a metallic surface to the plating bath.

This surface increases with each succeeding im-

mersion in the bath until after a time it becomes

so heavily coated as to be useless. Now its only

value is for scrap and it can be sold for but

a small part of the original value of the metal.

This, coupled with the fact that new racks must

be constructed from time to time, makes it very

expensive.
New Kind of Rack

With an eye to overcoming this fault I have

constructed a rack which during several years

of use has proved very satisfactory. Confident

that many platers would appreciate the value of

such a rack I will endeavor to describe its con-

struction. For plating long, narrow plates or the
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"This is not an idle boast"
I will positively back up this statement for

any amount of money.
I have sold more goods than any ."Jewelry Auctioneer" in America, and can prove it. I will
produce credentials to verify my statement. Since I was obliged to dissolve from my late
associate

"My Above Statement Holds Good"
Also since the dissolution of partnership I have sold more goods and conducted the most prominent sales in the last
eighteen months. I am in a position to do more for the Jewelers at present than in former years. I conduct all sales
personally with the strongest and best talent in America to assist me, giving the services of two of the best men in this
line of work for the price of one. I can give references from any Wholesale House or Manufacturer or Banker in the
city of Chicago.

References of Sales made by Me 
W. H. Beck, Sioux City, Iowa
I. Itken, Butte, Mont.
Keil & Hettick, Chicago
A. E. Elbe & Son, Bloomington, Ill.
Albert Feldenheimer, Portland, Maine
Frank Curtis Co., Decatur, Ill.
Theo. L. Rugg, Des Moines, Iowa
G. Wendel, Dixon, Ill.
Birley & Son, Oshkosh, Wis.
Fergerson & Craig, Champaign, Ill.
Wood Bros., Paris, Ill.
Parmlee Bros. & Co., Los Angeles, Cal.
Sturgell Jewelry Co., Paris, Ill.
White & Kouch, Chicago
W. H. Kelly, Carrollton, Mo.
John B. Miller, Portland, Oregon
W. H. Booth, Sioux Falls, S. D.
F. R. Jones, New London, Iowa
Berry Armstrong Co., Port Arthur, Ont.
T. G. Burkhart, Jefferson City, Mo.
W. C. Feetham, Sault Ste. Marie, Mich.
Geo. W. Meyers, Chattanooga, Tenn.
Sartor & Sprague, San Antonio, Tex.
Fussy & Blair, Missoula, Mont.
R. M. Murry, Huntsville, Ala.
McFarland Jewelry Co., Orange, Tex.
A. Holzman, Atlanta, Ga.
T. K. Smith Jewelry Co., Oskaloosa, Iowa
Geo. Sells Davis, Newton, Iowa
M. Zimmerman, Jeffersonville, Ind.
J. L. Warner, Paducah, Ky.
Barnett & Nonnemnacher, Columbus, Ohio
Gilmore & Krause, Kenton, Ohio
Slides & Co., Owensboro, Ky.
F. R. Pancoast, Hastings, Mich.
L. Kaminska, St. Louis, Mo.
G. R. Pattison, East Liverpool, Ohio
J. Cartwright, Dodgeville, Wis.
P. E. Kern, El Paso, Tex.
A. E. Krieft, Delphos, Ohio
Watson Bros., Calizary, Alberta
W. Couse, Shell Rock, Iowa
Wooley & Co., Traer, Iowa
Baldwin Jewelry Co., Shelbyville, Ky.
J. S. Lobenstein, Oskaloosa, Iowa
Walker Greer, Newbern, Tenn.
Louis Reinheimer, Joplin, Mo.
A. J. Reukle, Augusta, Ga.
Margileth & McFarlund, Springfield, Ohio
Hanna & Eroe, New Castle, Pa.

All
Correspondence

Strictly
Confidential

Long Distance
Phone,

Drexel 2906

References of Sales made by Me 
A. Stineau, Cincinnati, Ohio
Amos Plank, Pueblo, Colo.
Morris Benjamin, Denver, Colo.
William Barker & Severus, over 1,600 pieces
of diamond jewelry and watches of the M.
Scooler stock of New Orleans to the trade

of Chicago
Duhme Bros., Cincinnati, Ohio

W. A. Kirkham, Leavenworth, Kan.
M. Waunch, San Francisco, Cal.

The Roth Importing Co., Denver, Colo.
Mermod, Jaccard & Co., St. Louis, Mo.

Rogers 8z Pottenger, Louisville, Ky.
Geo. W. Biggs, Pittsburgh, Pa.
King, Moss & Co., San Francisco, Cal.
C. D. White, Minneapolis, Minn.
Hight & Fairfield, Butte, Mont.
Sigler Bros., Cleveland, Ohio
G. H. Schlechter, Reading, Pa.
Becker & Lathrop, Syracuse, N. Y.
J. H. Havil, Hamilton, Ont.
L. J. Marks, Kansas City, Mo.
Burns, Barry Co., Memphis, Tenn.
L. Lockhardt, Johnstown, Pa.
W. F. Kirkpatrick & Co., St. Joseph, Mo.
C. E. Buhre, Topeka, Kan.
W. H. McKnight & Son, Louisville, Ky.
A. M. Hill, New Orleans, La.
M. Scooler, New Orleans, La.
Knickerbocker Jewelry Co., New York City
Morseman & Feagan, St. Paul, Minn.
W. A. Gill, St. Louis, Mo.
R. Van Kueran, Savannah, Ga.
Allen Bros., Savannah, Ga.
Ben Sands, Cleveland, Ohio
Geo. P. Winder, Troy, N. Y.
Lippman Bros., Altoona, Pa.
Lissner Co., Los Angeles, Cal.
M. A. Goldman, Seattle, Wash.
Kennedy & Kossler, Detroit, Mich.
Joseph M. Fields, Galveston, Tex.
J. C. Melichamp, Atlanta, Ga.
B. Wingerter, Akron, Ohio
L. G. Call, Waynesburg, Pa.
Max Rollins, Youngstown, Ohio
P. L. Lowenthal, Bradford, Pa.
J. S. Baird, Watertown, N. Y.
A. M. Marwede, Alpena, Mich.
Mrs. Sarah Dickinson Wood, Niagara Falls
N. Y.

David Goldberg, Helena, Mont.
Dolle Bros., Chicago
F. Bonier, Fort Worth, Tex.
Hart & Sturgis, Houston, Tex.
Stewart & Prpscott, Dallas, Tex.
Clemens Hellibush, Cincinnati, Ohio
P. H. Lachicotte & Co., Columbia, N. C.
H. McIntyre, South McAlester, I. T.
C. H. Schiller, Utica, N. Y.
J. Treadwell, Fort Worth, Tex.
W. C. Ward, Winchester, Ky.
F. Waterhouse, Hamilton, Ohio
C. Lame, Oskaloosa, Iowa
W. H. Muller, Denison, Tex.
Pittsburgh Jewelry Co., Pittsburgh, Pa.
J. W. Howard, Hastings, Neb.
Barnett Jewelry Co., St. Louis, Mo.
L. R. Shumway, Rockford, Ill.
Cutting & Wilson, Winona, Minn.

Write" or "Wire" me if you are contemplating having a sale 

L. H. DODD & CO., 4607 Michigan Ave., Chicago, Ill.
FORMERLY OF BRIGGS & DODD
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MOST CASH FOR OLD GOLD
-Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,

Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

$ .96

- .04 I.00

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-

ing, smelting and refining departments permits us to handle without

additional business expense or extra equipment all Old Gold and Silver

consigned to us. This gives us an advantage which others cannot meet and

which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-

paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National 
Stamping

Act became a law, were of the quality that the stamps thereon 
represented. We advise the

trade to test the centers of old watch cases and links of chains that are offered for 
old gold,

to approximate the value, instead of depending entirely upon the quality stamps in 
the backs

of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

45, 47 & 49 John St. 
256, 258 & 260 Madison St.

New York Chicago

- - fi:4,0011
LAILI:f IL altir

• • •• • -net: - 42. sf
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THE secret of a pure rich color lies in the alloying. No
melter can do his best with scrap or inferior alloys:.
Melting—remelting--losing gold and wasting fuel with

every melt.

"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press — will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

•p•"Omega Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.

•

OUR NEW REFINING PLANT

. 1%1 (): 
• '1.";,

t: N E s
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WE HAVE INSTALLED
the most complete and
modern machinery in our
new plant, which makes our
Refinery second to none and
the only one in the Northwest.

The foundation is of sound
bnsiness principles.

Give us a trial and get a SQUARE DEAL

W. E. MOWREY, St. Paul, Minn.
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GOLD SOLDER
BRAND

Absolutely the best

made, easy flowing,

fine color and strong.

Made in Lk., 6k., 8k.,

10k., 12k., 14k., 16k.,
18k., 20k.

Brand Jewelers' Findings

No. 3 Assortment

Two and one-third gross gold-plated joints and catches
assortment in mahogany cabinet, $2.25 each

We manufacture a
full line of jewel-
ers' findings. Ask
your jobber for

Brand

catalogue to the
wholesale and
manufacturing
trade.

F. H. NOBLE & CO., Chicago

The Ideal Plating Machine
The only ma-

chine furnishing
fi v e different
strengths of cur-
rent; five shades
of color for each
solution.
SIMPLE,

PRACTICAL,
and INDIS-
PENSABLE,
always ready,
clean, compact,
sure in results,
the IDEAL
machine for the

PATENTED MAY 19, 1908 jeweler.

An electro-plating machine that anyone can use. Just the thing to put

the new finishes on your old goods. Plates ROMAN, RED, ROSE, GREEN,

SILVER, COPPER and NICKEL.
FORMULAE for making solutions and full directions for plating all above

colors come with each machine. These alone are worth the price charged for

the outfit.
BATTERIES are ordinary dry cell and give 11/2, 3, 6, 9 and 12 volts

current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good ; material of Oak, wood work nicely finished.

Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and

are self-sealing. Plating tank or bowl of best enamel ware. One each pure

gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, 18 inches long, 9 inches high and 6%
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F, 0. B. Kansas City, Mo.

The Ideal Plating Solution
RICH WITH GOLD SURE IN RESULTS

FULL AND COMPLETE DIRECTIONS

FOR PLATING ON EACII BOTTLE

Rose Gold Plating Solution, 12 Oz. Bottle Price $2.25

Red Gold Plating Solution, 12 Oz. Bottle. Price 2.25

Roman Gold Plating Solution, 12 Oz. Bottle Price 2.25

Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution: 12 Oz. Bottle Price .75

These solutions are not a new thing or an experi-

ment. We have been supplying them for some time to

jewelers who had difficulty in getting the pure chemicals

necessary for a perfect solution.

The success we have met with has induced us to

put them on the market.

Each Gold Solution of 12 ounces contains 45 grains

of chloride of gold, making an exceedingly rich and rapid

solution. All chemicals used are of uniform strength

and exactly suited to the amount of gold and solution.

To those who use the IDEAL PLATING MACHINE, for which these

solutions were first compounded, we guarantee absolute satisfaction in every

instance. Where used with any other plater you obtain better and quicker

results than with any other solution.

T.--LE IDEAL
PLATING SOLUTION

ROMAN
Prepared especiall, for put.
tine factory film!, on hard
and -'II bolder renew foto,
new finiah on old or thop-
worn ,ewelrY
Will not injure the finett

yo Enamel. Inntation or Pre-
1 mu. S1011 e•
Si14, 'very 12-ounce bottle Gold

Platinp Solution. Guar-
onto:44ln Conlain OS grain. OK
Chloride ol Gobi
Solutions furn.hhed In the
following
Roos. Roman. Red and
Green Gold. SIN.,.
Copper end Nickel.

RECOMMENDED

To Vw.11Witl.

THE IDEAL PLATING MACHINE

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,

TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler

If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY 1013-15 Grand Avenue
KANSAS CITY, MO.



2200

HOW TO SELECT THE BEST SCHOOL
See that it is recommended
by men and firms of author-
ity in the trade.

You will be impressed with the
high standing of those who
recommend our school when
you read the testimonials in our
catalogue.

Notice whether the highest
class of business houses em-
ploy its graduates.

Our graduates are occupying the
highest positions - for instance,
withTiffany's, NewYork; Bailey,
Banks & Biddle's, Philadelphia,
etc. We will send you on request
a list for reference.

Find out whether it advises
inquirers honestly what it
can do for them.

A good school will not state
how long you should attend to
become proficient until it has
learned what your present ability
and experience are.

See that it is located where
you can live well at least
expense.

Lancaster is unexcelled in this
respect; our catalogue explains
why.

We will send you free on request our finely illustrated book of information.
Those desiring to enter our school this fall should arrange it with us now so as to be sure of accommodation.

We Ezra F. Bowman Technical School of Watchmaking and Engraving
LANCASTER PENNSYLVANIA

INK
WON'T WASH

OFF

TAG YOUR RINGS WITH
WASHABLE TAGS
Yes: Mr. Jeweler

The Ideal celluloid tag saves time and
money. And makes your rings look
twice as attractive.

Wash or polish your rings with the tags
on them--the ink is waterproof and won't
wash off.
No danger of getting tags mixed.
Note the large flat writing surface.

IDEAL TAGGING OUTFIT
Complete, only $2.50

1000 tags and eyelet.. . . $ 1.50

1 pair Ideal Pliers . . . . .75

1 bottle Waterproof Ink . . .25

I neat hardwood box, with

catch fastener . . . 0000

Bastian Bros. Co.
Dept. 745

Rochester :: NEW YORK

STAYTRUE BALANCE
CLAMPING AND STAKING TOOL
A tool which will save
you 90 per cent. of your
truing troubles. Two
screw pressure punches
hold the balance so
rigid that nearly all
danger of springing
wheel out of shape is
eliminated. Uses a 11
your old punches and
nearly all your old
stumps. Stumps rest
on screw-base and can
be raised or lowered to
suit different lengths of
staff hubs. Hole in
screw base size of your
old stump shoulders.
The difference between
this and other staking
tools is that the screw
punches hold the bal-
ance so rigid that the
old riveting breaks in-
stead of tearing through
the balance hole. You
throw the balance out
of true when driving
out the old staff, even
if you cut away the old
riveting, which in many
cases is nearly impossible. Try the "Staytrue- way and be surprised how
flat your wheel stays. Every man at the bench has been looking for this for
years. It will be my aim to fill orders as promptly as possible.

SOLD BY ALL JOBBERS

CUT ABOUT TWO-THIRDS SIZE
4e,rkoeci-ePolveasd; in, PRICE $8.50 NET

C. CULMAN Maplewood, Mo.

Good News For You, Mr. Jeweler
Our 1912 Catalogue will help you increase your
REPAIR DEPARTMENT and your BANK ACCOUNT

We Manufacture. We repair and replate any article in the jewelry line fur the ii
retail trade only. So perfect is our system in our factory that there is no slighting
or delay when your order is received, no matter how small or large.

  We repair, replate and reline all kinds of mesh bags and purses.
Gold, Silver and Platinum Plating, coloring, finishing and polishing. Gold and

sterling silver ware. Enclosed packages with ours for other city firms will be delivered free of expense to you. We employ only
high-class workmen throughout our shop, insuring absolutely correct workmanship.

BEFORE AFTER

JOSEPH LANDSMAN, 51-53 Maiden Lane, NEW YORK
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Made only by

Watchmaking — Engraving — Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the oppor-
tunities for learning watchmaking except the proper system of instruction. Aware of this fact,
the W. I. of H. has established a Home Stud Department, with a view of teaching watch
repairing by correspondence. This system of instruction is as thorough as it possibly can
be, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43
printed lessons, containing nearly 400 illustrations and other special features, making it an
excellent substitute for an attendance course to those unable to leave home or their position
and is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
Stroh Building MILWAUKEE, WISCONSIN

THE OIL
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L Watch Oil positively
will not gum. It has demonstrated its superiority
in the severest tests given any watch oil made. If
you have not tried it yet, do not be surprised that
you have more watch and clock troubles than your
neighbor who uses it. He knows what it will do.

R. & L. Oil will not gum, cut or blacken pivots.
It is a lasting lubricant, and the only one which
does not deteriorate. The quickest and best way
for you to prove all we say is to send 25 cents to
your jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO., BOSTON, MASS.JEWELERS' BUILDING

BEFORE REPAIRING
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LEIMAN BROS.

POLISHING

DUST

COLLECTOR
Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted fce. colleges and schools. Can be
moved ab,,ut instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog NO. 1.

LEIMAN BROS.
62 C John Street, NEW YORK

The Best and Cheapest House in the Trade

We Repair Everything in Jewelry
Mesh Bags Repaired, Resilvered and Relined

From 4 to 6 inches across top for

$1.25
Gold and Silver ELECTRO PLATING

Mail orders given Don't you think we ought
prompt attention. to get acquainted?

BRESLAVSKY BROTHERS
51-53 Maiden Lane (ESTABLISHED 1886) NEW YORK AFTER REPAIRING

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass and
other special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

WATERBURY ROLLING MILLS, Inc. Waterbury, Connecticut

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, La'atl!'st, New York, U.S.A.
ASK YOUR JOBBER TO SHOW YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free
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Oliver Quality THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

InYour Particular
Store, Factory or
Shop You Want

the best tool or machine
made. You offer quality
to your customers. Why
not be fair to yourself and
demand quality in tools
and machinery? Is quality
contingent upon prices?

THE OLIVER
QUALITY

line has enjoyed the repu-
tation of over thirty years
and continues to do so.
In offering others a little
better than the rest, why
not accept our invitation
to investigate our line,
which can be seen in
our New Catalog No. 18.
We will gladly mail you a
copy upon your request.

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO
MACHINE

MFG. CO.

We W. W. Oliver
Manufacturing Co.
1490 Niagara Street :: Buffalo, N. Y.

Oliver

1354 west Ave.
BUFFALO, N.Y.

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairs

or sells rings. It is the only tool on the market for the purpose that
will do perfect work. It stretches all kinds of rings—wide, narrow,

oval, flat, plain or set. A light ring can be sized three sizes and a heavy
one six sizes and do it perfectly. Anyone can easily work it and you
cannot spoil a ring under any circumstances. The ring comes out of the
machine perfectly round and straight and requires no refinishing. You
can size a ring while the customer waits and he cannot tell by appearances
that it has been stretched and will not know how you did it unless you
tell him. This machine is not built on the roll principle but the ring is
pressed into the die and you can put as much or as little pressure as you
wish and you can see exactly what you are doing. It is thoroughly
guaranteed, will never wear out. The mcst successful jewelry houses in
the country are using this machine. We have had a wonderful sale of it
and do not know any one who has one who would do without it. Give it
a trial for ten days. Any jobber will furnish one.

Order from your Jobber or Send to us Direct. Price, $16 00 Includes Machine,• Mandrel and Six Dies

A. J . SHEFF & CO • • 
• 6109 PENN AVENUE

PITTSBURG, PA.
DISTRIBUTERS : SUSSFELD, LORSCH 8c CO., Maiden Lane, New York.

AMERICAN OIL 8c SUPPLY CO., Newark, N. J.
EDWARDS & SLOANE JEWELRY CO., Kansas City, Mo.
BUTTERFIELD BROS., Portland, Oregon.

SWARTCHILD & CO., Chicago, Ill.

SAVE YOUR SCRAPS

111111111111111114N

and melt them in one
of our melting fur-
naces. Seethelittle No.
40-A, illustrated here,
price only $3.50. Can
you afford to be with-
out it longer? Operat-
ed with any kind of
gas as fuel, and will
take a crucible hold-
ing half pound of

metal. Larger sizes than this are to be found listed in our
catalog "B.K." which is free for the asking. WRITE NOW!

Buffalo Dental Manufacturing UFFALO, N. Y.Co..9 U. S. A.

%tar (Both anb Silver Plating Works
(INCORPORATED) Established 1893

FRANK B. PIERDON, Pres. & Treas.
EDMOND B. PIERDON, Vice-Pres.

Quality

M. S. PIERDON, Sec.

F. STANLEY PIERDON

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
Roman, Rose and Green Gold Coloring. Watch Case

repairing and polishing. A specialty made of repairing, re-

lining and replating Mesh Bags. Work by mail or

express returned same day.

SEND FOR OUR PRICE-LIST

125 Fulton Street - Near
Nassau Street

ESTABLISHED 1897.

IT'S YOU
Mr. Jeweler, and your family who suffer every time you
lose a sale to your competitor.
It's you, not your family, who is to blame if you fail to in-
crease your business and profits.
Did you ever stop to think that your store-front and win-
dows are your most valuable assets and should be made
bright and attractive?

We know you would like to have your neighbors thinking
and talking about you as prosperous and wide-awake be-
cause that would be advertising you and your store.
You wouldn't object if we could show you how to increase
your sales and bring you perpetual returns, would you?
Well, then, just let us send you our MAGNIFICENT BOOK No. 2 of
Out-door Electric Flashing Signs, showing 200 different styles and sizes
ranging in prices from $6.00 to $150.00.

It's full of information and can be had for a one cent postal.

In the meantime don't spend a penny for HOLIDAY ADVERTISING
until you have seen this book and can make comparisons.

Your Jobber Knows All About This

Chicago Watch Tool Co.
Grand Avenue and Robey Street

CHICAGO, ILL.
ESTABLISHED 1879

Winter School of Engraving

Established
1839

CATCHY
ENGRAVING

; in SPOON BOWLS at
Popular l'rices

Write for Catalogue

Powers Bldg. Chicago, Ill.

REFINERs an 
of Oold,Silver and
Platinum in any
shape—solids or

Sweep SinelterS IsCreelpis,1:titTingisgehr

Sstablished 1889. returns.
Slings. Prompt

THE W. L. ROBERTSON CO.
13 and 15 Franklin Street, Newark, M. .1.

LET US ENGRAVEA SAMPLE

'fr Artistic Monogram and Letter
Engraving. Gilding.

Send for price-list.

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

Ileckeralleckman
Successorsto G.F.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everything in
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Cases
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

CROUCH & FITZGERALD

Jewelrg Sample Trunks and Cases
Extra Deep Trunks and Cases Always In Stock

z77 Broadway 554 Fifth Avenue
Bet. Cortlandt tic Itey Sts. Cartier 201 ii St reef

723 Sixth Avenue
Between 41st and 42d Streets

NEW YORK

Makers of

TOWER an STREET CLOCKS
For particulars, write us, mentioning

THE KEYSTONE

E. HOWARD CLOCK CO.
Vet'd 1842 BOSTON. MASS.. U.S.A.

MOWING MOW

.smeR IS

Amuse.

urearli

SCRE•

WAD

MID( fte 1K4

SPECIAL NoncE.— These "washers" are
covered by United Slates Patent
No. 894,514, and all infringements
will be prosecuted.

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months
by our practical methods. Ex-
pert instruction under actual
working conditions. Enter at
any time—no age limit —day
and night classes.

Write for free catalogue containing
full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

Urich Patented Perfect Fitting

Case-Screw Washer
Fite perfectly under screw heed, and almost invial-

ble, and has a nent appearance.
Holds movement securely in case. even if case

shoulder is worn away or sprung.
MADE IN ALL SIZES, FROM GERMAN SILVER.
PRICES: Gross, $1.50 ; 4 dot. package, aut., 50e.; single doz., 15a.

FOR SALE AT ALL MATERIAL H01.18118

S. URICH, 334 Columbus Ave., New York City

- NEW YORK CITY When writing to advertisers kindly mention The Keystone

I BUY JEWELRY STOCKS
I:alum pays liberal cash prices for Diamonds, Watches and Jewelry.
kind stocks no matter how large or small and get immediate returns. Goods will be
returned if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago, III.
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A MECHANIC OR.,. There is big money in expertwatch repairing. The demand
for good workmen is larger than the supply. (
Don't be a mere mechanic, a drudge at

your work. Be an expert watch
repairer. We have helped more than
600 young men to get an expert know- '

jj ledge and training as watch repairers-
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts. text books, special methods and equipment give
our students unusual advantages, quick a n d sure 

n
ad-

months than you can possibly get in a store apprenticeship in as .,kg4,14
vaeenient. We will give you more knowledge and training In a few 

rb
many years. We ill put you In a position to seleet 77111•1111
your own job an
now to be an expert watch repairer. Come to our
PC}1001 at your earliest convenience or if you cannot
come to us we will come to you by mall in your own 

$2001,0%, VPd name your own salary. DeciderIght

A 50010
home. You ran employ your evenings or any spare .11

AIATEEKnow wit, get you a larger salary later. 
*O/ctime learning without giving up your present

smiployment A little time and money spent

Write for our booklet telling you how we will make
a trained expert watch repairer of you. It is FRES.

The DeSelms Watch School -
213 Perry Street Attica, Indiana

111■•■•• 

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Perfect
Sell-Conforming Ring Adjusters.
Ask your jobber for them, or I
will send prepaid at once (only
on receipt of price) sizes as
assorted in each un broken
dozen at the following prices:
I doz. 10 K. gold, $3.75; I doz. gold
filled, $2.00; I doz. metal, 85e.

Samples of enema!! anti one medium-large gold
filled and one metal adjuster will be sent for
50c., stamps or M. 0. Address

CHESTER WELLS. Meshoppen, Pa.

MANUFACTURING
Special Order Work and Watch
Repairing FOR THE TRADE

Diamond Setting, Gold and Silver Plating, and

wite for p eeralrepracirilig,,tgiven my personal attention.

CHAS. G. GRENZEBACH
913 0 Street, Lincoln, Nebraska

The Triumph Jewelers' Lamp , ,
A 300 Candle Power Lamp for Home, , II
Store, Shop, Work Bench, Library, Desk
-wherever a safe, powerful light is

at less than% cost to operate, which a cldium \

wanted or stand lamp can be used 
Turns up and down like gas; carried
around with greater safety than kero-
sene lamp; gives 10 times more light 

Th r PH
can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gam- I
lene, always ice cool; one gallon lasts frmo
40 to 50 hours. 
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide which
line you want. Send for it at once. Today. It's free

BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move.
mentsandallkindsof

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-EMT

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

ARE ALL YOURS
IF YOU USE
SANGER'S
EMERY RING
BUFFS

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
America n
Stem-Wind
Movements

Special Cases made to order in Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1 400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.

May be motor driven if desired.

SEND FOR BULLETIN No. 30K13.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

IDIA.NIONDS and PRECIOUS STONE 

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J. J. COHEN
loti Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for furthee idormation

FRED A. HASKELL Letter, s  s f 
ENGRAVER

 ESouvenir

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

Buildings, $35Q doz. Names. $1.20 doz. STONE SETTING

Mr. Fred Holmes Rees has written a new book (at the
request of thousands of readers)

"The Art of Monogram
Designing and Engraving"

Beautifully Bound and Illustrated. Price, $2.00 postpaid

THE REES SCHOOL minaz Rochester, N. Y.

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen

LINDNER & CO., Cincinnati, Ohio

ecr-
ear SPOT CASH for Jewelry Stocks-VC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no mutter how larue or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL 541 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

NEWARK BRUSH 
COMPANY

BRUSHES

253 
MULBERRY STREET 

NEWARK.,

-

Polishing Set 
Complete, $2.00, Prepaid

COTTON, BRISTLE 
AND FELT 

WATCH 
CASE BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING 

BRUSHES

SATISVAcTION 
GUARANTEED Olt 

MONEY 
REFUNDED

••••■■

If 'hen writing to advertisers kindly mention The Keystone

Small Advertisements
No ether( isement inserted for less

Limit 25 cents.
Under head log "Sit nal ions Wan( ed,"

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Shunt ions

Wanted," THREE CENTS per word.
Name, address, Initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach its by t he 25th of each
month for the Issue of the let of the
following month, and by the 10th of
the month for the issue of the 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.09 anti
over, or postage stamps for smaller
amount s.
send TEN CENTS in postage stamps
with order.
be enclosed.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special Issues 25
cents) if t hey desire a copy of the paper
In which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT PCP word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS PCP word.
No advertisement inserted for less than 23
cents.

POSITION by jewelry saleslady, five years'
experience; can furnish the best of refer-

ence. "W 738," care Keystone.

FIRST-CLASS watchmaker desires position
with reliable house, railroad inspector pre-

ferred; good salesman, plain engraver, some
knowledge of optics, jewelry repairer; mar-
ried, habits temperate; best reference from
former employer. "N 749," care iseystone.

POSITION as optician in a good jewelry
establishment; have had several years' ex-

perience and can help in the store as well
as manage the optical business. Will put
in the optical department and run it either
on salary or commission. Prefer Texas
house, but the store must be one which con-
trols a good trade. Address Box 708, Col-
orado, Texas.

WANTED to represent a first-class whole-
sale house; no other need apply; have

established trade; not before January 7,
1912. Address "Established," Box 363,
Olney, Ill.

EXPERT watchmaker wishes permanent
position in Oklahoma or Texas; seventeen

years' experience; graduate optician, fair
engraver and jewelry repairer; have had
entire charge of store for nine years in
Kansas but want to go south. Address Lock
Box 577, Burlingame, Kan.

YOUNG man with school and store ex-
perience desires position as second watch-

maker in live jewelry store; knowledge of
optics; work for small wages for sake of
store experience; New England only. "H
795," care Keystone.

DESIRING a change first of year provid-
ing can better self; Ar watchmaker, plain

engraver and optician; would not want to
be confined to bench entirely; good appear-
ance and an excellent salesman; with pres-
ent firm five years; no change unless busi-
ness is such as to afford advancement for
one who desires to climb; ability to take
charge. "L 792," care Keystone.

HIGH-GRADE watchmaker desires to repair
watches and clocks for As house having

run of watch and clock work on percentage
plan. James Logan, Wentworth building,
Chicago. Ill.

FIRST-CLASS watchmaker, fine on rail-
road work; good engraver and salesman,

good habits, steady, and neat appearance;
Pacific states preferred; best references.
"P 789," care Keystone.

TAKE entire charge of jewelry and optical
business, share profits; strictly high-grade

workman; can give bond and best refer-
ences; will buy place later if business is
satisfactory. J. R. Reeves, Box 356, West
Branch, Mich.

BY man just out of watchmaking school;
can do all ordinary shop work, plain en-

graving; reasonable wages to start. R. J.
Young, stirs Easton avenue, St. Louis, Mo.

FIRST watehmalcer, jeweler, plain en-
graver: steady, honest; no bad habits. C.

Kohler, St. James Hotel, Marietta, Ohio.

SITUATIONS WANTED

I CAN instal and manage optical depart-
ment, do the refracting, mounting and

grinding, attend to advertising and cor-
respondence. "H 788," care Keystone.

FAIR watchmaker, also fair letter and
monogram engraver; position about No-

vember 20. Address T. W. Chinn, room
505, 37 South Wabash avenue, Chicago, Ill.

At WATCHMAKER and engraver, first-
class on railroad work; Illinois or adjoin-

ing states only; best of references; good
salary expected. Box 51, -Hanna City, Ill.

YOUNG man desires position as watch-
maker, jeweler and engraver; five years'

experience; good references as to character
and honesty; salary $15 per week. "M 786,"
care Keystone.

POSITION as watchmaker; school course
and enough practical experience to know

I can do the work; young man, best of
habits; low salary to start. "C. M.," care
Navarre Hotel, Little Rock, Ark.

BY young man, twenty-three years, as
watchmaker, jeweler, engraver and sales-

man; salary $25; have complete set of tools;
permanent position preferred. "V 784."
care Keystone.

WATCHMAKER and plain engraver with
good habits wants position immediately;

ten years' experience; western states pre-
ferred. "S 748," care Keystone.

BY watchmaker and jeweler, thirty years
of age; seven years experience; compe-

tent on railroad work; own tools; good ref-
erence. Address "Jeweler," 405 Broadway,
Little Rock, Ark.

BY first-class watchmaker, jeweler and
salesman. Address Box 350, Kent, Ohio.

W,‘TCHMAKER, young man, wants posi-
tion in Missouri, Kansas, Arkansas or

Oklahoma; $15 per week; have had road
experience; best reference. J. A. Earnest,
Bois D'Arc, Mo.

STRICTLY reliable young man wants posi-
tion on or after January 1. Works on

watches, clocks, jewelry; waits on trade.
Has been in my employ practically four
years. Can recommend him as per above.
For further particulars write Joseph B.
Bechtel & Co., Phila., Pa., or undersigned,
C. E. Hinkle, Ephrata, Pa.

POSITION as jewelry engraver; references
and samples furnished on request; in-

structed at Bradley Horological Institute.
Miss Ruth Hare, Tiskilwa, Ill.

THOROUGHLY experienced and reliable
watchmaker and engraver desires a per-

manent position at once; long experience on
railroad and complicated watch work; ex-
pert engraver and stone-setter; young man,
single; have all tools; correct habits, highest
references. "K 778," care Keystone.

YOUNG man with one year's experience in
store and at the bench wishes to finish

trade. What have you to offer? Boliver
Tidwell, Mart, Texas.

PERMANENT position by watchmaker,
twenty-one years' experience on high-

grade repairing; good salesman; own tools;
good references; come at once. J. H.
Fisher, Clarksburg, W. Va.

A POSITION as watch repairer and en-
graver by February r; nave own tools;

prefer either Washington, Oregon or Cali-
fornia; can give references; must be a
permanent position; salary not less than
$20. "K 770," care Keystone.

BY watchmaker and jeweler, thirty years of
age; seven years' experience; own tools,

good reference; can manage store. B. T.
Williams, Box /24, Marshall, Mo.

YOUNG man, first-class watchmaker and
clock repairer; eight years' experience;

good on Swiss and railroad watches; own
tools; best references; wants position in
northwest United States or western Can-
ada. "S 772," care Keystone.

A POSITION as watch repairer, jeweler
and engraver, by February 1; prefer a

German settlement if possible; can give As
references; five years' experience; have own
tools. Martin Koop, Lisbon, N. D.

YOUNG man, eighteen years old; have had
five years' experience on clocks; would

like position with good party to learn watch
repairing. "B 768," care Keystone.

IF you are looking for a position write to
us. We have a great many inquiries for

men of all kinds. Henry Paulson & Co.,
37 South Wabash avenue, Chicago.

HELP WANTED
UNDER TIM HEADING THREE CENTS PER WORD

AT ONCE, watchmaker and engraver. "G
739," care Keystone.

HELP WANTED

WANTED-Two experienced travelers for
large Chicago wholesale jeweler; good

references and good acquaintance in Michi

' 

-
gan Wisconsin, Minnesota, Dakotas and
Iowa. A. I. ro, 1201 Heyworth building,
Chicago.

AT ONCE, permanent position for first-
class watchmaker who is also experienced

engraver; state salary wanted and give ref-
erences in first letter. Virgin & Young,
Macon, Ga.

WANTED-Watchmaker for watches and
clocks; give full particulars. Albert Ed-

holm, Omaha, Neb.

WANTED-Salesman and window trimmer;
give full particulars. Albert kdhoini,

Omaha, Neb.

BRIGHT young man to finish trade, one
who has had six months' to one year's

experience. "S 753," care Keystone.

WATCHMAKER and engraver, steady po-
sition, good salary, at once. Leo Krauss,

45 North Illinois street, Indianapolis, Ind.

AT ONCE, a competent and practical stone-
cutter; prefer one who can cut agates,

sapphires and Montana rubies; good, steady
position to the right man; state salary ex-
pected and send full particulars as to ability
In first letter. Address Treasure State
Lapidary Company, Billings, Mont.

TRAVELING salesman for general line
jewelry and watches; must sell $40,000

and upwards; salary $3,000 and commission;
communications strictly confidential. "A
796," care Keystone.

TRAVELING salesman with some estab-
lished trade; must have good references

and be a hustler. King, Raichle & King,
Buffalo, N. Y.

IF you are looking for a workman send
to us for our list. We have a great many

applications and shall be pleased to serve
you. Henry Paulson & Co., 37 South
Wabash avenue, Chicago.

WATCHMAKER and engraver wanted at
once; no clock or jewelry repairing; per-

manent situation. Clark & romly, Poplar
Bluff, Mo.

A FIRST-CLASS engraver; permanent
position; state amount of salary expected

and send samples of engraving in first
letter. Address J. Levinski, Waco, Texas.

EXPERT watchmaker wanted to take
charge of watch repairing department,

must have fifteen to twenty years' expe-
rience at bench. John Leith, Bay City,
Mich.

FIRST-CLASS jeweler and engraver wanted
at once. "L 780," care Keystone.

At WATCHMAKER, steady position; ref-
erences required. J. A. Aumert, 55nt

South Halsted street, Chicago.

WATCHMAKER who does engraving; good
opportunity for any one who desires

advancement. A. Jacobs & Co., 5 i9 Su-
perior, N. W., Cleveland, Ohio.

FOR large wholesale jewelry house a trav-
eler for Michigan and Wisconsin; must

control extensive business. "A. J. 27,"
izor Heyworth building, Chicago.

GOOD engraver, who can fit glasses, trim
windows and sell goods; watchmaker pre-

ferred. F. B. Harris, i 137 0 street, Lin-
coln, Neb.

ENGRAVER and clock repairer, or assist-
ant watchmaker, after January 1; state

salary wanted; give references and full
particulars in first letter. Henry Taubman,
St. Johnsville, N. Y.

YOUNG man to do jewelry and clock re-
pairing. Koetsch Jewelry Company,

Guthrie, Okla.

FIRST-CLASS watchmaker who can en-
grave; high-grade watches and fair en-

graving; also to assist in handling the trade,
to take charge of watch department; good
appearance, steady and temperate; a steady
position and good salary to right party;
reference, etc., in first letter; need help
at once. "H 794," care Keystone.

YOUNG single man as watch, clock and
jewelry repairer, plain engraver; perma-

nent position to right man willing to work
at moderate pay; new business and fine
prospects; send references and lowest
salary. Charles H. Carpenter, Livingston,
Overton County, Tennessee.

FIRST-CLASS watchmaker and jeweler;
prefer one who can do some plain en-

graving and optical experience; married man
preferred; house rent cheap; permanent
position ; salary $65 to $75 per month. T. J.
Thompson, Barron, Wis.
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HELP WANTED

TWO first-class watchmakers and engravers;
must be first-class; good wages.. A. I.

Shapira & Brothers, Seventh and Minne-
sota street, St. Paul, Minn.

GENERAL line jewelry salesman; must be
experienced and have some trade through

Texas and Oklahoma, with good ability and
references; state experience and salary first
letter. "G 774," care Keystone.

AT ONCE, watch and jewelry repairer,
good salesman, and prefer engraver;

young man with good habits; give reference
and state salary expected in first letter;
must have own tools. W. R. Bell, Mur-
freesboro, Tenn.

Ar OPTICIAN to take charge optical de-
partment, with $2,000 to $3,000; good

reasons for making this change; store always
has been a money-maker; can come im-
mediately. Address "Oklahoma," care Hoyt
Jewelry Company, St. Louis, Mo.

AT ONCE, a first-class engraver and watch-
maker; permanent position; send refer-

ence and sample of engraving. Box 253,
Norfolk, Va.

FIRST-CLASS watchmaker wanted in shop
doing trade repair work; good wages and

permanent position to right man; give par-
ticulars and references. Henry Staats as
Co., Detroit, Mich.

WATCHMAKER as instructor in school of
watchmaking; must be thoroughly con-

versant with lathe work, balance truing,
hairspringing, escapement matching; give
full particulars, experience, qualifications,
references, age and salary expected. Ad-
dress 312 Bush Temple, Chicago.

WATCH and clockmaker to finish trade and
help in store; positively no boozer;

wages $12 to start, with increase according
to ability. Ernest H. hiekenapp, Lake Ben-
ton, Minn.

GOOD engraver, one that can help out on
jewelry repair or watch work; state salary;

permanent. e. F. Spain & Co., Lincoln,
Neb.

WATCHMAKER, plain engraver; single
man preferred; state full particulars. J. C.

Mahon, Aurora, Ill.

FIRST-CLASS watchmaker and engraver;
state salary expected, experience and send

sample of engraving. The Kelley-Vawter
Jewelry Company, Marshall, Mo.

AT ONCE-Watchmaker on regular Ameri-
can watches and plain jewelry repairer;

salary $18; give full particulars; permanent
position. H. Garman & Son, Coatesville, Pa.

FIRST-CLASS watchmaker and engraver;
must be able to take charge of this de-

partment and also wait on trade; must have
good habits and appearance; permanent posi-
tion; right salary to right man; enclose
photograph, sample engraving and copy of
references with first letter. R. C. Ander-
son, 120 Pine street, Long Beach, Cal.

WATCHMAKER, jeweler and engraver,
first-class all-around man, at once; perma-

nent position ; salary $125 month; wire or
write. R. M. Mothner, Beaumont, Texas.

JEWELER, state ability and salary ex-
pected and references; good place for

right man. W. R. Hale, Greenville, S. C.

MAN to do jewelry and clock repairing;
state experience, give reference. E. G.

Hoover, Harrisburg, Pa.

FIRST-CLASS engraver and one to help
on watch work; send sample of engraving.

Kolb Brothers, 23 East Third street, Wil-
liamsport, Pa.

MONOGRAM and letter engravers on
jewelry. Hulslander Engraving and Sta-

tionery Company, Trenton, N. J.

FIRST-CLASS man, jeweler, engraver and
optician preferred; salary $30 to $35 per

week and 25 per cent on profit of all
optical goods sold by him; none other than
first-class man with reference need apply;
town of 40,000. L. Reinheimer, Joplin, Mo.

GOOD engraver and second watchmaker;
good chance to advance in watch work.

Bair Brothers, Harrisburg, Ill.

FIRST-CLASS watchmaker; pleasant posi-
tion, plenty work; good wages; send ref-

erence. Keeler & Kroehnke, Ottawa, Ill.

FIRST-CLASS watchmaker, engraver and
optician. Hollins Brothers, Lake Charles,

La.

WATCHMAKER and engraver; send refer-
ences, photo, samples of engraving first

letter; prefer single man who has learned
the trade under competent watchmaker in
store. Cole & Hull, Winterset, Iowa.

(Continued on page 2206)
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(Continued from page 2205)

WATCHMAKER wanted; good all-around
man; one who can take charge of store.

Address giving references and particulars,
H. N. §weeting, jeweler, Tallahassee, Fla.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $1.,000 to $2,000; more
capital needed to handle increasing business.
"L 652," care Keystone.

WANTED-Old American movements or
watches. James Broadbent, 4 South

Forty-second street, Philadelpnia, Pa.

SECOND-HAND slide rest for wachmaker's
lathe; must be cheap. W. A. Baker,

Marietta, Ohio. 

WANTED-Jewelry and optical store in
small manufacturing town; New England

preferred; price $1,200 to $1,700. "S 781,"
care Keystone.

WEBSTER-MAGNUS lathe, bargain. Box
712, Hayward, Cal.

WANTED-Four-foot plate glass floor case.
J. M. Martin, Crestline, Ohio.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

BIG BARGAIN-Jeweiry, watch and clock
repairing business; established 1873; last

twenty years in same location; old age
cause of selling; act quickly. A. H. 24,
120! Heyworth building, Chi..Ago.

PAYING jewelry business, established six
years; town 900, growing fast; stock and

fixtures invoice $4,000, can reduce; build-
ing twenty-four by forty feet, plate glass
show windows; aell for $2,400, or lease;
reason for selling, going to city. "C 708,"
care Keystone.

A RARE chance for some one, as i wish to
retire from business; will sell my jewelry

business, part cash, balance monthly.
Dumas, the Jeweler, Manchester, N. H.

A RARE good chance for young married
watchmaker. A twenty-year built-up

trade; all one man can do; $2,000 cash takes
it; failing eyesight reason for offering for
sale; house, one-half acre lot, all under
iron fence; tools, materials, watches, clocks,
fine poultry, etc.; all ready to step in.
Who will be the lucky man? Solon Neff,
watchmaker, Brooksville, Fla.

A NICE little jewelry store for sale in best
City in southern Ohio; a good jeweler and

optician can do a good business here. For
particulars, "B 793," care Keystone.

AT A SACRIFICE-Newly equipped manu-
facturing and repair shop; first-class out-

fit, all complete; plating dynamo, motor, etc.;
fine opportunity in good town of 18,000;
small capital required; best location in the
city. For further particulars address Box
480, Alexandria, La.

FOR SALE after January r, 1912, jewelry
and optical business in Texas town of

3,000; invoice $3,000; write at once. "C
79i," care Keystone.

HERE is your chance. Good location, $50
rent, good living-room in back; plenty re-

pair work; good fixtures; new steel plant
going in; $800 handles fixtures and bulky
stock. J. R. Binder, Superior, Wis.

A JEWELRY and repair business clearing
from $z,000 to $1,200 a year, in the fruit.

growing district of western New York;
population about 1,600; stock from $3,000
to $4,000; can be reduced; failing health
reason for selling. "N 783," care Keystone.

A RARE opportunity to purchase an inter-
est in finest jewelry store in Oklahoma,

established twenty years; expect to incor-
porate the store February z, 1912; must
have At all-around workman to take charge
repair department and wait on trade; must
have $3,000 to $8,000. Address "Oklahoma,"
care Hoyt Tewelry Company, St. Louis, Mo.

$700 REQUIRED; only jewelry store. Ad-
dress J. P. Arnold% Calistoga, Cal.

JEWELRY stock, tools and fixtures, $2,500;
established fifteen -years; good town in

center of the corn belt; graded school, four
churches waterworks and electric lights.
C. W. Littlefield, Remington, Ind.

FOR SALE

Stores, Stocks and Businesses

JEWELRY store, Oklahoma town of 1,500
population; established ten years; two

railroads, electric light and waterworks, oil
mill; fine farming country, healthy location;
mild southern climate, plenty of work, low
rent; a fine place for young man to start
in business; can reduce to $1,000; reason,
other business. Address Box 1352, Wapa-
nucka, Okla.

$9,000 FOR HANDSOME jewelry store;
northern city, half million, main street,

best residence section; nine mahogany floor
cases, two burglar safes; established twenty-
five years; well selected stock, including fine
stationery; outside interests demand atten-
tion; get busy and secure holiday business.
"W 785," care Keystone.

A MAN with a few hundred dollars can
step into a good paying jewelry business

in the city of Beverly, Mass., corner store.
E. F. Trask, Beverly, Mass.

VERY little money will buy nice, well-
lighted repair shop with first-class trade

in very prosperous city of Pennsylvania;
owner going to retire. "V 787," care
Keystone.

IN COLORADO, beautiful climate, nice
city; big money-maker every year; stock

and fixtures $25,000; terms on part. "H
777," care Keystone.

LISTEN! Good town, fine business; holi-
day business will equal investment; you

can get it for $1,5oo now, till December i.
"Wisconsin," care 0. H. Bingenheimer, En-
terprise building, Milwaukee, Wis.

BEST money-making jewelry and optical
store in the United States in town of

4,000 population, lowa; $2,500 to $5.000
cash. "A. J. 24," 1201 Heyworth building,
Chicago.

ELBE'S jewelry store for sale; invoices
$4,000, selling price $3,000. 3953 West

Madison street, Chicago.

ESTABLISHED jewelry and optical bus-
iness with good paying variety business in

connection; also residence property; all in
county.seat town in best county in Kansas;
$4,000 cash swings the deal. "M 719,"
care Keystone.

TOOL and material stock for sale at liberal
discount; positively has no accumulation

of old stock; is exceptionally clean stock in
most modern of cabinets; is suitable to move
or stay in present location; a grand oppor-
tunity for one wisning to start in; it can
be reduced to $3,000 if desired. "D 773,"
care Keystone.

ONLY jewelry and music store Illinois
town 2,500; clean stock, $4,000. "S 779,"

care Keystone.

A GOOD opportunity for jeweler and op-
tician; business established twenty-five

years; not much money required. Write
B. 0. Rockwood, Administrator, Boswell,
Ind.

JEWELRY store in Nebraska town of 1,000;
fine crops, big territory, no competition;

invoice about 2,5oo; can reduce; must be
sold on account of sickness. "C 771," care
Keystone.

JEWELRY store in town of Loo, western
Illinois; a snap for one with limited cap-

ital. "Jeweler," Box 7, Colchester, Ill.

ON account of recent death of Mr. David
Davis, of Syracuse, N. Y., the loan and

jewelry uusiness, established since 1870;
stock can be reduced; busy thoroughfare and
centrally located. David Davis Estate, 246
West Fayette street, Syracuse, N. Y.

ESTABLISHED jewelry and optical bus-
iness in the northwest, in one of the best

agricultural districts in the United States;
county seat, 7,000, and growing very fast;
paved streets and concrete sidewalks; fine
class of people; also mining trade to draw
from; good prices and a cash business; fine
location, stock and fixtures, $7,000 to
$8,000; can reduce. I have made money
here, so can you. Books and bank account
open for inspection; clean stock, staple
goods; cash. "S 776," care Keystone.

FIRST-CLASS jewelry business in Col-
orado town of 3,000; invoice $4,000; lib-

eral discount for cash if taken at once;
good location, good town, good climate; just
in time for my holiday run; write quick.
W. H. Poole, Monte Vista, Colo.

PAYING jewelry store, located in center of
oil and gas belt in eastern Oklahoma;

best location in town; cheap rent, oldest es-
tablished; will invoice about $4,000; can
reduce same; will sell at invoice, part cash,
balance January t and February i ; popu-
lation of town, 6,000; two new glass fac-
tories. If interested address "C. B.," box
6gc, Okmulgee, Okla.

FOR SALE

Stores, Stocks and Businesses

BEST location and climate in California,
near San Francisco; i,000 to $5,000 will

buy paying jewelry business; old age cause
for selling. "S 773," care Keystone.

JEWELRY store, good, clean stock, in
New Hampshire city over 75,000 popula-

tion; inventory about $1o,000; will accept
part cash to reliable person. I wish to re-
tire. "D 798," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

GENUINE C. W. T. Company outdoor elec-
tric flashing watch sign at bargain. "C

653," care Keystone.

SECOND-HAND jeweler's outfit, very com-
plete and in excellent condition; taken in

exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland, Ohio.

ONLY $125 will buy extra large Seth
Thomas street clock costing $600; perfect

condition; settling up estate. G. Brann,
Hotel Ashton, Ninety-third street and Madi-
son avenue, New York.

AUDEMAIR trial case, brand new; sixty-
two pairs sphericals, thirty-one pairs cyl-

inders, ten prisms, etc. Best trial frame
made; retinoscope and $1 book; mahogany
case, bargain, $40. Mallett, 304 Jefferson
street, Aberdeeny, Wash.

FIFTY-INCH watch sign, cost $40, $zo
takes it. J. R. Binder, 211 Nicollet, Min-

neapolis, Minn.

NEW lathes, attachment cutters, screw-cut-
ting attachment; index engine, plates,

rollers, laps, polishing powders, etc. Ferd
Freistadter, Waltham,

FOURTEEN chuck Geneva lathe, two
gold dollars, half and quarter, all fine

condition; make offer. Ernest Wait, An-
son place, Rochester, N. Y.

OWING to change of city current I offer
for sale three Jo o direct current motors,

all in perfect condition; one Green's quarter
horsepower, cost $50, sell for $30; one
Sprague one-tenth horsepower at $12; one
Fidelity fan at $6; one Apinfold ring
stretcher, cost $25, sell for $12; one Oliver
ring stretcher, sell for $6. G. M. Fisher,
Salisbury, Md.

FOR SALE OR EXCHANGE
UNDER THIS HEADING TIIREE CENTS PER WORD

GENEVA ophthalmoscope and retinoscope
combined; want genuine watch material

or safe. R. Morse, Osage City, Kan.

TEN acres of Missouri timber and mineral
land, good title, four miles railroad town,

to trade for jewelry. What have you? E.
D. Squibb, Bois D'Arc, Mo.

640 ACRES of good farming land, unim-
proved, to trade for a good jewelry bus-

iness; value $9,600; $1,000 cash and the bal-
ance in stock; a splendid opportunity for a
retiring jeweler, as the land should double
in value within five years. Don't answer
unless you have a store that will show up
to its claim. Art. R. Bailey, Colorado,
Texas.

160 ACRES, three miles from town; 125
acres nice tillable land, balance pasture;

price $25 per acre. Will trade for good
stock of watches and jewelry; also have a
good eighty acres at $20 per acre. What
have you? H. G. Matteson, Benkelman,
Neb.

HAVING no further use, will offer at a
bargain for cash or new American

watches, one fine standing regulator, two
hanging regulators, one combination jewelry
and umbrella floor case and one fine new
Century engraving machine on cabinet. Ad-
dress E. L Petersen, Plymouth, Wis.

CASH register, twenty-five keys, ranging
from 5 cents to $5; good as new; cost

$42 three years ago; might take Smith.
Premier typewriter in exchange. Farley
Jewelry Company, Lake City, Iowa.

FARM lands offered in exchange for jewelry
stocks or will exchange for any part of

a • jewelry stock. Address 6oz Plymouth
building, Minneapolis, Minn.

FOR SALE or exchange, complete set
watchmaker's tools, including bench and

lathe; cost over $1 oo will sell for $70 or
exchange for diamond. George S. Bauder,
Elburn, Ill.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

WANTED, a practical watchmaker to buy
the controlling interest and take manage-

ment of an old-established watchmakinq
school; about $3,000 required. "S 747,'
care Keystone.

MONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

COMPLETE finished escapement models in
running order, $i5; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking School, St.
Louis, Mo.

MYSTERIOUS clocks, mechanical wedding
ring forges with electric light effects, and

many other very striking window attractions
for rent by the month. Something suitable
for every jeweler. Write for prices and
illustrations. Hugo Alb. Wolff, Arcade,
Cleveland, Ohio.

G. A. BAILEY, of West Brookfield, Mass.,
has invented a tool or implement for bal-

ance wheel truing, claiming it to be the
best yet on the market. Best in three par-
ticulars: first, simplicity; second, efficiency;
third, low cost to manufacture. Absolutely
as stated; trues the wheel while in the tool;
impossible to injure the staff or pivots by
bending or twisting the wheel in the tool;
trues in the flat and in round. Will be a
great comfort to any watchmaker. Inquire
of the maker about it.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
erences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; bunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.

CASH paid for all kinds watch movement
boxes, watches, watch glasses, watch cases,

movements, materials, alarm clocks, etc.
Tohn Remillard, Carrier 40, Springfield,
Mass.

NOTICE-I have removed from 727 Sansom
street to 807 Sansom street, Philadelphia,

where I will continue to buy all kinds of
gold and silver also refine all kinds of
jewelers' waste containing gold or silver.
Send by mail or express and receive prompt
attention. J. L. Clarke, established 1870.

WANTED-Every one desirous of improv-
ing themselves In watch work, jewelry

work and engraving to address Bradley
Polytechnic Institute, Peoria, Ill., for one
of their latest catalogs. A postal card will
get it. See ad. insiue back cover.

SHIP chronometers for sale, in fine con-
dition; price $so, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

BUSINESS NOTICES

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York.

PITH, finest quality; you'll say so, too;
twenty-five cents for big box, postpaid.

Little Robert Gay, Essex, Iowa.

5,000 WATCH movements, choicest and
rarest collection of every movement

known. Chronometers, quarter seconds,
split seconds, repeaters, chronographs;
some very costly specimens, perfect order.
You have cases, I furnish movements; also
operate the largest watch repair plant for
the trade only. By mail, registered or ex-
press; quick service, correspondence im-
mediately answered. Convince yourself
with a trial order. Charles Reiss, 15-19
Maiden lane, New York.

THE Omaha Watch Repairing, Engraving
and Optical Institute offers a theoretical

and practical course in watch repairing. In-
structions individual, equipment complete
and up to date. Students learn by doing,
and by practical application are fitted to
enter all fields of watch repairing industry
fully qualified. The most approved methods
are employed by the faculty to make this
the most modern school of its kind in the
United States. It will pay you to investi-
gate this modern and practical institute if
you are thinking of making this your life
work. Positions after graduaton assured.
Write for prospectus. Tarbox and Gordon.

Repairing
For the Trade
of Complicated and Ordinary

Wat ches, W heel and Pinion Cut-
ting, Demagnetizing, etc., care-
fully and promptly done by an
expert. A. JETTB

Established 1899 Lancaster, Pa.

HAIR JEWELRY
Watch Fobs, Chains, Brooches, Etc.,
made to order only. Send for catalogue.

F. J. LOEPER
21 S. Ninth St., READING, PA.

DALLAS, TEXAS
Expert Watch Repairing for theTrade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Sts.
TORONTO, ONTARIO
H. R. PL AYTNER, Director

AGENCY WANTED
Two young men of good character and
I abits, ample capital, AI references and
15 years practical experience in Cut
Glass, China, Pottery, Lamps, Brassware,
Silverware and Fancy Goods would
represent Eastern mann factu rers in
Chicago and Western territory after Jan-
uary 1st, in any or several of above lines;
also Jewelry, Bronzes and Kindred lines.

Address "K 797," Keystone.

Learn Watchmaking
Watch making pays and you
can earn while you learn.
Write for FREE BOOK ,
"How to he a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the " Inventors'
Guide," the driest book published for inventors.

Best references. Established 20 years.

WIVE. N. IVIOORB
Loan and Trust Bldg., Washington, D. C.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo,

Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.

FINE REPAIRING and ALTERATIONS
Winding and Setting Material

E. H. MATTHEY, 83 NASSAU STREETNEW YORK

alls=n1=00-',

Ebony
Goods

J. B. Ash
[Rockford,

Illinois

LEARN
JEWELERS
ENGRAVING
"TheSchool that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-
tically by correspondence. We will teach
the beginner better engraving than he can
gain in years of rigid apprenticeship. We
will improve the skill of any engraver and
make him master of the trade. The demand
for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAVIS SCHOOL
Suite 10, Page Bldg. CHICAGO

raitenstork
THE-KINDIOU.CALLYOUR.OWN •

Room 1112, Masonic Temple, Chicago, 111.

When writing to advertisers kindly mention
The Keystone

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.

Prompt and efficient service Write for shipping stickers
M. S. BOWER, Mgr.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also a full line of Enamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD. Manufacturers
14 Calender St., Providence, R. I.

WATCH REPAIRING
ERICHSEN, KRAUSE & CO.

1005-37 South Woh•th Avenu• CHICAGO, 11-1...„4
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TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
Now dating for Fall and Winter. Wire or write, giving amount of stock
and size of room. No stock too large or too fine for us to sell.
We give all sales our personal attention. Remember it is two of the best
auctioneers for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield, III.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
II. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, 'Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.

WE MAKE MONEY
FOR YOU, OR NO PAY

FACTS SPEAK LOUDER THAN WORDS

LARGE PROFITS
Made at a Few of the Many Sales We Conducted

Ulery & Sons, Hoopeston, Ill.
36 per cent. profit

Weiler Bros., Quincy, Illinois
24 per cent. profit

Lewis &Van Sickle, Des Moines,
Iowa. 34 per cent. profit

F. Seiger, Erie, Pennsylvania
33 per cent. profit

Will also send hundreds of other references regard-
ing our ability for making large profits.
Then you write to them, and then you will be the
judge to decide who can make the most profitable
and successful sale for you.

GOTTLIEB & O'NEIL
AUCTIONEERING CO.
811 Ashland Block :: CHICAGO, ILL.

Telephone, Randolph 882 Established 1885
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(Taken May 1, 1911)

THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not thechance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. True, one may have a chance here and there to get next to the work under some good workman,but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the ti ne to coach apprentices.Three-fourths of the young men at Bradley are from the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers value
received, or losing men who have been working in a store and find that they are getting along slowly an.' are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-
cient interest in them to pot them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each strident receives indi.vidual instruction and is advanced as rapidly as his ability and application to the work will permit.A person can enroll at any time for the
reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics.

Drop a postal
card addressed "HOROLOGICAL," Dept. K PEORIA, ILL.,

• for catalogue.
If you cannot come now, make arrangements to start in as near the first of January, 1912, as possible.

DO PRICES INFLUENCE YOUR PURCHASES ? You can SAVE MONEY by patronizing us. You can dependon getting the QUALITY as stated on the bill, the styles are up-to-date, material is the BEST and the workman-ship SUPERIOR. We hope you will give us an opportunity of PROVING this to you.
Another Reduction 'ti SANITARY OR
in Price IMPROVED "ILIKITYY 

SHELL GUARDS
III Gold and Gold-Filled Mountings and With Rim or Frames.

spEmit, 01.1011L-tine sample set of gold-fi lled 12 " Ilikit" mountings, etched onlenses, in Heat velvet-lined case for fitting, $7.50 mg. Per. Doz. Per Pr-Gold-Villed 1:11111e:1S 1 10-12 K   $ 6.60 $ .60Gold-Filied 12 K. 1 10 1 LI NIT Shell Guards  6.60 .60A 1,11 M NO 11.1 KIT Sanitary (innards 2.50 .451;01,1-Filled Rimless 1 30-12 E. 
Solid 10 K. Gold, Rimless 1 5.00 1.40When °tie dozen or more are purchased sit sire time SVC rubs" 10 per cent. 44 for mush.Reisuer's Improved Lens Nleasure at   Net. 83.00 each HILIKIT"

"FLEXO BO"

This frame. the " Flexo Bo," is manufactured With
a special view to the comfort of the wearer, lo avoid all
irritation of the ears, undue pressure on nose arid tem-
ples when fitted with extra large or heavy lenses and
to produce a neat, becoming and stylish frame for any
face, no matter what the shape of it may be.

In the make-up of the above illustration of the
"Flexo IM" you will see that the ear-pleves of the
temples ttre wound around with line Gold-Filled or
Alumni° thread, which makes it soft and pliable, and
rollIOVI,4 all disagreeable pressure from the fince, such
as is caused by the old style of stiff temples. For com-
fort always the " Flex° Bo."

Flexo Bo " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1/10 Gold-Filled " Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR
10 Per Cent. Discount for Cash

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000) Satisfied Owners
of the Audemair Prove our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, also traveling,
with divisions for Stock and Lenses, we offer a
Trial Case known as the Special.

SPECIAL
If you order soon we will furnish you a
Fine Zylonite Shell Large Round Eye
Spectacle, straight or half-riding bow, for
$7.50 a dozen, and the same in Eye-
glass from $8 to $12, according to the
style. Special reduction in Polished
Aluminum Spectacle and Eyeglass Cases.

GOLD-FILLED SPECTACLES
No. I. f00 Eye. Matte by the IMPROVE!) .51ET11011.

EXTRA FINISH, WELL TEMPERER, HIGHLY LUSTEREIL
V5525. 12 K., 1-10 Frames, "Flexo Bo" Cable Temples  l'er dozen, $7.50
5524. 12 K., 1-10 Riding Bow Frames   I { I •

5.605525. 12 K., 1-10 Riding Bow Cable "  r. .
7.001564. 10 K., 1-10 Riding Bow 5.4 01565. 10 K., 1-10 Riding Bow Cable " 6.605154. 10 N., 1-355 Riding Bow  I I
4 •0115355. 10 K., 1-30 Riding Bow Cable "  I 4
5.00

QUALITY GUARANTEED, same as BILLED

Gold and Gold-Filled Riding Bow Mountings
1194 10 K., tiold, Riding Bow Mountings ....... . .1,5594 1-10 12 K., Riding liow Mountings
1594 1-10 10 K., !Dulling liow Ittruntings 5555 .4611. ; :1117' ,7.1.1111: .1.17411351

1-30 10 K., Riding Bow Mountings . . . . ......... 4.00; Cable, 5.00551159.41 1-40 10 Riding Bow and Rimless lotintings  3.25.

INTERCHANGEABLE EXTRA WHITE
Per dezen.

lot Qual. 2,1 Qual.
Doithle Convex, 1 eye . . $ .91 8 .77
Periscopic Convex, 1 eye, 1.27 .91
Periscopic Con vex, 0 eye, 1.33 1.00
Periscopic Convex, 00 eye, 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, Is! Qoalit y.

0 Eye 5'2-11ole, 3-hole. 4-11ole.
00 Eye 1$ 1.5.1 $1,61 $1.68 tier doz.

Periscopic Convex, '2.1 Quality.
0 Eye f 2-litule. 3-1111ie. 4-11,11e.
00 Eye), $1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.i5.
Usual advance Oil strong numbers.

Cemented Bifocals, 1st Quality, "Interchangeable."
1 Eye, 0 Eye, 00 Eye,
$3.00 $3.10 $3.25 per dozen

ler  $8.00 iip
IVItere not otherwise stared, WC Will allow

cash discount Inn per cont.

t, Work. Kryptoks and Stevens Quality, 6i Cash Only : Agents for Stevens & Co., Inc.,Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY 5-7 Maiden Lane (Near Broadway)
NEW YORK

NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS
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Artioncer_s
of national
reputation

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
Now dating for Fall and Winter. Wire or write, giving amount of stock
and size of room. No stock too large or too fine for us to sell.
We give all sales our personal attention. Remember it is two of the best
auctioneers for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pierik, Springfield,
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont.

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.

MIS

WE MAKE MONEY
FOR YOU, OR NO PAY

FACTS SPEAK LOUDER THAN WORDS

LARGE PROFITS
Made at a Few of the Many Sales We Conducted

Ulery & Sons, Hoopeston, Ill.
36 per cent. profit

Weiler Bros., Quincy, Illinois

24 per cent. profit

Lewis &Van Sickle, Des Moines,
Iowa. 34 per cent. profit

F. Seiger, Erie, Pennsylvania

33 per cent. profit

Will also send hundreds of other references regard-
ing our ability for making large profits.
Then you write to them, and then you will be the
judge to decide who can make the most profitable
and successful sale for you.

GOTTLIEB & O'NEIL
AUCTIONEERING CO.
811 Ashland Block :: CHICAGO, ILL.

Telephone, Randolph 882 Established 1885

(Taken May I, 1911)

THE above half-tone is Indicative that a good school is appreciated by the trade. Formerly there was a great deal of "Knocking" against the Horological schools, but to-day the most thoughtful and prosperous
merchants have come to realize, and acknowledge, that they are not only a good thing, if properly conducted, and the work held up to a certain standard of excellence, but an actual necessity, as there is not the
chance for a young man in these days of strenuous business methods to take it up in a store or shop as formerly. True, one may have a chance here and there to get next to the work under some good workman,

but, as a rule, the workmen are so busy turning their time into dollars for their employers that they have not got the time to coach apprentices.Three-fourths of the young men at Bradley are front the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers value
received, or young men who have been working in a store and find that they are getting along slowly arm are not up in the work as they wish to be, and many times worthy young men whose employers have taken suffi-
cient interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi•
vidual instruction and is advanced as rapidly as his ability and application to the work will permit.A person can enroll at any time for the
reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics.

Drop a postal
card addressed "HOROLOGICAL," Dept. K PEORIA, ILL.,. for catalogue.

If you cannot come now, make arrangements to start in as near the first of January, 1912, as possible.

DO PRICES INFLUENCE YOUR PURCHASES ? You can SAVE MONEY by patronizing us. You can dependon getting the QUALITY as stated on the bill, the styles are up-to-date, material is the BEST and the workman-ship SUPERIOR. We hope you will give us an opportunity of PROVING this to you.
Another Reduction
in Price in "ILIKITYP 

SHELL GUARDS
SANITARY OR

In Gold and Cold-Filled Mountings and Wills Rim or Frames.
SPECIAL OFFEIL-One sample set of gold-filled 12 "Ilikit" mountings, etched onlenses, in neat. velvet-lined ease for titling, $7.50 net. ler. Doz. Per Pr.Gold-Filled Rimless I 10-12 K.   $ 6.60 $ .60Gold-Filled 12 K. 1/10 ILI K IT Shell Guards  6.60 .60A ',WINO 11.IKIT Sanitary Guards   .45Gold-Filled Rimless 1130-12 K.   53.051Solid 10 K. Gold, Rimless   1 5.00 1.40When one dozen or more are purchased at one time we allow 10 per cent. Mr for cash.Reisner's Improved Lens Measure at   Net. 83.00 each

"FLEXO BO"

This frame, the " Flexo Bo," is manufactured with
a special view to the comfort of the wearer, to avoid all
irritation of the ears, undue pressure on nose and tem-
ples when fitted with extra large or heavy lenses anti
to produce a neat, becoming and stylish frame for any
face, no matter what the shape of it inlay be.

In the make-up of the above illustration of the
"Flexo Bo " you will see that the ear-pieces of the
temples are wound around with fine Gold-Filled or
Alumna thread, which makes it soft and pliable, and
removes all disagreeable pressure from the face, such
as is caused by the old style of stiff temples. For com-
fort always the " Flexo Bo."

Flexo Bo " Alurnno frame which is made from extra
white fine metal, per doe., $3.10.

12 K. 1110 Gold-Filled "Flexo Bo," $7.50.

Don't Buy a Trial Case Until You See the

AUDEMAIR
10 Per Cent. Discount for Cash

Send for Our Complete Catalogue of Other Styles
THE ACME OF PERFECTION, FROM $10 to $89
Over Twelve Thousand (12,000) Satisfied Owners
of the Audemair Prove our Claim for the World
Renowned Trial Case.
For office, in Oak and Leather, also traveling,
with divisions for Stock and Lenses, we offer a
Trial Case known as the Special.

SPECIAL
If you order soon we will furnish you a
fine Zylonite Shell Large Round Eye
Spectacle, straight or half-riding bow, for
$7.50 a dozen, and the same in Eye-
glass from $8 to $12, according to the
style. Special reduction in Polished
Aluminum Spectacle and Eyeglass Cases.

GOLD-FILLED SPECTACLES
No. 1, 0, 00 1,.ye. Made by the DI PROV E ir METHOD,

EXTRA FINISH, WELL TEMPERED, HIGHLY IXSTERED.
V5525. 12 K., 1-10 Fratnes, "Flexo Bo" Cable Temples   Per dozen, $7.505524. 12 K., 1-10 Riding Bow Frames   0.605525. 12 K., 1-10 Riding Bow Cable " 4.001,564. 10 K., 1-10 Riding Bow " 5.401565. 10 K., 1-10 Riding Bow Cable "  It 0 6.6115354. 10 K., 1-30 Riding Bow  ii 0 4.005355. JO K., 1-30 Riding Bow Cable "  o IL 5.00

QUALITY GUARANTEED, same as BILLED

Gold and Gold-Filled Riding Bow Mountings Per Inc.11104 10 K., Gold, Riding Bow Mountings ....... . . . . • . 4121.7515.114 1-10 12 K., Riding Bow Mountings   65.66; Cable, 6.751594 1-10 10 K., Biding Bow Mount ings   5.40; Cable, 6.665104 1-30 10 K., Riding Bow Mountings . . . . .   4.00; Cable, 5.005154 1-40 10 K., Riding Bow and Rimless Mountings   3.25.

INTERCHANGEABLE EXTRA WHITE
l'er dozen.

1st Quid. 2i1 Qual.
Double Convex, 1 eye . . $ .91 $ .77
Periscopic Convex, 1 eye, 1.27 .91
Periscopic COIlvex, 0 eye, 1.33 1.00
Periscopic Convex, 00 eye, 1.47 1.12

SKELETON OR RIMLESS
Periscopic Convex, let Quality.

0 Eye 5 2-hole. , -hole. 4-hole.
00 Eye I $1.1i4 S1-61 $1.68 per doz.

Periscopic Convex, 2d Quality.
0 Eye J 2-hole. 3-little. 4-hole.
00 Eye 1 $1.19 $1.26 $1.33 per dozen

All prices quoted on lenses from 0.12 to 4.25.
Usual advance on st rong numbers.

Cemented Bifocals, 1st Quality, "Interchangeable."
1 Eye, 0 Eye, 00 Eye,
$3.00 $3.10 $3.25 per dozen

Front $8.00 on
IVItere not otherwise stated. we will allow

cash discount I it per cent.

I?, Work. Kryotoks and Stevens Quality, 6'1 Cash Only : Agents for Stevens & Co., Inc.,
Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORKNEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS



H1LL1PS

HE above Coles Phillips poster, together with 
another of

this series, are offered free through you to your 
customers

in our Community Silver advertisements in the 
Saturday

Evening Post_ Ladies' Home Journal, Delineator, etc., etc.

Write us and we will send you coupons which entitle 
your customers

to these pictures; also samples of pictures to be given away, and

window hangers to connect your store with our a
dvertising.

ONEIDA
COMMUNITY, Ltd.
ONEIDA, N.Y.

Please send without expense

to me, coupons, window hangers,

etc., as per above offer.

Name

Address

ONEIDA COMMUNITY, LTD.

ONEIDA, N. Y.

NoV 21. VI

Ces
• • comb • cm% • cRib• cgib • c‘b dr.3 • dp.) • drob

3.5

3c

• CAP • CAP • CAP • CAP • CAP • IL, • 111..., • 410 410 • 410 • fti
drab • Orb • •

••
3t PHILADELPHIA PENNSYLVANIA

THE KEYSTONE
DEVOTED TO THE

WATCH, JEWELRY AND KINDRED TRADES

VOL. 32

NOVEMBER 15 1911

No. 16

Publicity in the Jewelry Field

The Art-jewelry Movement in America

Robberies of Jewelry Travelers' Stocks

Jeweler Defendant in Novel Damage Suit

Retail Merchants Organize National Federation

New England Manufacturers Gain Political Honors

Jeweler Shoots Hold-up Man and Saves Goods

Christmas Window Displays and Decorations

Ready-made Advertisements for Christmas

The Greatest Jewel Sale in History

Uniform-price Question Analyzed

ISSUED SEMI-MONTHLY BY

THE KEYSTONE PUBLISHING COMPANY



To Every Watchmaker and Retail
Jeweler in America

rr HE Service Bureau can help you with
1- your holiday advertising. Six months ago the

Service Bureau first offered its special help to the man at the bench.
This service has. been welcomed by watchmakers everywhere and is
constantly growing in practical usefulness.

'T'HE addition of advertising help to
1 the work of the Service Bureau does
not mean that the mechanical service
will either cease or diminish in impor-
tance.

rr HE Service Bureau mechanical experts
are still at your service ; hundreds of

individual mechanical inquiries are being
received and answered every day; new bul-
letins are being written.

Mechanical Service was only the beginning of our

plan to co-operate with the dealer — with you.

A Three-Sided Campaign That Will Center
Directly Upon Your Own Store

ASIDE from newspaper advertising,
there are three ways by which you
can attract the attention of the public to

your store. One way is to place an adver-
tisement of some permanence in the home
of the prospective customer. For this
purpose we have an art calendar.

You can reach the consumer in the street
cars as he goes to and from his home. For this
purpose there has been provided a set of street
car cards. Both these and the calendars will be
printed with your card.

You can attract the consumer's attention
through the attractive dressing of your window.
For this purpose you can obtain a set of window
cards.

ELGIN NATIONAL WATCH
ELGIN, ILLINOIS

'THIS supply of advertising matter is
-I- unusually attractive, prepared by artists

of national reputation. To obtain a
supply you only
need to fill out
the corner cou-
pon. The Holi-
day Season is close
at hand. You need
to advertise now,
so don't delay,
send in the coupon
at once. It will
put this splendid
business help in
your hands in a
few days.

COMPANY

 1911

SERVICE BUREAU

ELGIN NATIONAL WATCH COMPANY

ELGIN, ILLINOIS

Please send me calendars

imprinted with my card, one set of window

cards, and a supply of street car cards.

We have cars in which to

advertise.

Yours,

Name 

Address 

City.

11-KEY.

aX a\NRW

0

0

2209

C. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Ask your Jobber to show you
G. L. P. Co.'s line of Beveled
Edge Bracelets.

Design, Quality and Finish
have always been the high
Standard of our goods.

Retail Jeweler, just ask the
Jobber to show you goods
manufacctured by G. L. P. Co.

"THAT'S ALL"

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry because they
are on the G. L. P. Co.'s cards, we sctamp every
piece of goods made by us G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding
the interest of all the jewelry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane andr a W9of te, North Attleboro, Mass.
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ONCE STOCK C
4'4° P

4i° 
FACTORY AND MAIN OFFICE 4441,-/

100 STEWART STREET, PROVIDENCE, R. I.

CHAINS

Our machine-made chain is absolutely accurate. Every link soldered

separately. Machine-made chain possesses greater strength and can be

made in the very finest of link.

BRACELETS

AMORITA
Note Patented Safety Guard

"S""-infrt
AMORITA

Note Patented Safety Guard

TRADE MARK

THE EXCLUSIVE FEATURE of the PATENT SAFETY GUARD makes

an exceptional talking-point. Prevents bracelets from opening too wide,

thus preventing breakage of joint, yet opens wide enough to fit any wrist.

All of our goods are made from a SPECIAL PROCESS—HARD FINISH

—WEAR RESISTANCE HIGH-GRADE GOLD-FILLED STOCK.

Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in

HIGH-GRADE GOLD-FILLED.

In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pins,

Pendants, and La Vallieres.

Ask your jobber to take you on a TRIP through our line.

I.00k for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

SOLD THROUGH

JOBBERS ONLY

Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

( 
SAMPLE OFFICES 

11 Maiden Lane, NEW YORK

in S. Wabash Avenue, CHICAGO

QUEEN MARY
A Flexible Bracelet of Superior Merit

r—

Patent Pending

The demand has far exceeded our expectations. This one

NEW CREATION in BRACELETS has met the approval

of all. Its high quality and moderate price together with the

extensiveness of our designs are all good reasons why you

should investigate the "QUEEN MARY." It's made entirely

of high-grade rolled stock. Can be furnished either chased or

stone effects. Our Locket Bracelet is a Stunner.

"PERFECTION
The Link that has taken the Country by Storm

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked these

DOUBLE POST EXPANSION LEVER CUFF LINKS.

It's the LINK that is free from all troubles that other links

possess, and operates easily. Stock up on the two leaders

for the Holiday Season.

If you cannot procure these goods of a

JOBBER, send your order direct and we will

bill same through any JOBBER you select.

WINTHROP MFG. COMPANY
Manufacturing jewelers

Attleboro
NEW YORK OFFICE, 15 Maiden Lane, Room 1609

MATCH BOXES

-4 ,
0044

441

00401,*(w-

s'2,0 \ 604 I

587

,04 .• - -

542

BRISTOL SILVER
is a fine white metal resembling

sterling silver and not easily dented

—the only real substitute for sterling.

A PAGE FROM OUR CATALOG

BRISTOL JEWELRY CO ATTI,EBORO, MASS.

  Silversmiths and Makers of  

Sterling Plated Ware, Leather Fobs, Mesh Bags, Novelties, etc. " NEXT TO STERLING"

221 1



2212

IPPIPMAINNIP

4924

4942

Gba,telaine Pin3
• MADE • IN •

aOLD AND GOLD FILLED
FOR SELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I.

4946 .

•

TRADE-MARK

Everything in One Tenth and Quarter Gold
  Made the "A & Z " Way 

:41,11MIOMMITt •

s 2546

00

2693

2523

v*A011-MARK

2518 
4

Have you written for further particulars
about our entire line ? You ought to, for
it will be a revelation to you to learn how
extensive our line really is. The illus-
trations we show from time to time but
serve to show in a very limited way
some of the artistic jewelry we produce.
We would like to serve you at this
season. Remember we sell DIRECT to
the retail trade.

Fobs
Bracelets
Chains
Etc.

1RADE-MARK

04,M63,4%2Narotiottwats
11

11.0alliasMsZbobs

NIVOLI=MXIMM1
826

arlarglailkaraMWMIDISZtarggittaaripit2

4111121111WatilWiatitOWEIWAgallitin4
, 814

807

,803

Order by number. Send us a postal or ask our salesmen to show you.

A & Z CHAIN CO.
Makers of One-Tenth and 116 Chestnut Street
One-Quarter Gold-Filled
Chains and Bracelets PROVIDENCE, R. I.

THE ONLY EXCLUSIVE CHAIN HOUSE SELLING DIRECT TO THE RETAIL TRADE
NEW YORK CHICAGO KANSAS CITY SAN FRANCISCO

TRAOF-INARK

Superlatively Artistic
in Design and Finish

TRADE

BENS
MARK

VINTAGE
2213

Our Trade-Mark — BENS — stamped
on every article of this pattern, as
well as every other pattern we make.

TRADE

BENS
MARK

We have recently changed our TRADE-MARK in order to insure the entire retail jewelry trade getting the "BENS" product when

called for. The word "BENS" stamped on Sterling Silver Toilet Ware and Manicure Sets guarantees to the purchaser a class of goods that

will give entire satisfaction as to durability, designs and workmanship. Thousands of Jewelers are stocking this line of goods for the Holidays.

Are you one of them? If not, let us send YOU OUR CATALOG. Its full of useful ideas that you can stock and secure good profits.
Write TODAY for this CATALOG. Remember the Trade-Mark --"BENS."

WILLIAM BENS CO.
PROVIDENCE . . RHODE ISLAND

  BRANCHES AT  
NEW YORK   396 Broadway

CHICAGO   The Wellington

SAN FRANCISCO . . . Jewelers' Building
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Diamond Mountings
Brooches

La Vallieres Solid Gold jewe
10 and 14 Elairat

TCY'

7596 R

+:■4.
6331 7432 Am.

Earrings
Scarf Pins
Bar Pins, etc.

7651 S 7181 S

7468 Opal

TRADE
A small display of an original line of 10 and 14 karat jewelry.
Original designs and ideas chiefly recommend our product.
Earrings illustrated are pierceless and real Baroque Pearls.
Designs unlimited in variety and number.

SOLD THROUGH JOBBING TRADE

 7472

MARK
Original Designs. Mostly HAND WORK. No Findings.

T. G. Frothingham & Co.
NORTH ATTLEBORO - - MASSACHUSETTS

Look for Trade-Mark as shown above—Diamond "F "

HL Jewelry for the Women Folk
There's a charming grace and finish when HL Jewelry is worn.
The designs and appearance both reflect dignity and ease
whenever shown. The variety is so extensive that it is not
necessary for you to divert your attention among a dozen
different lines. Jewelry for women can be found in a most
complete assortment in the HL line. The quality—none can
excel. We take pride in our years of continuous serving the
women of this country through you, Mr. Retailer.

FOR WOMEN WE MAKE

FESTOONS CHATELAINES BRACELETS
GUARDS PATENT BRACELETS LA VALLIERES
OPERAS BEAD NECK LACES NECK CHAINS

13-15-16-20 INCHES
Send for our booklet on HL Jewelry. It's full of FACTS. GOODS stamped HL are live sellers.
HL JEWELRY is made of HIGH-GRADE HARD-FINISH GOLD-FILLED STOCK

150-160 Chestnut Street PROVIDENCE, R. I.
New York Office, 6 Maiden Lane

MAKERS OF HIGH-GRADE GOLD-FILLED AND STERLING SILVER
CHAINS, BRACELETS AND NOVELTIES
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Electric Soldered 

Single Link

New Process 

Chains 
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TRADE

As might have been expected when we
got ready to get into this game we have -
produced a line of single soldered fine
chains that is not matched in the business.

These chains are made of 1/20 12K
seamless wire and they have 25 to 30%
more links to the inch than you have
ever bought at any price. Our price on
these chains is no more than you will
have to pay today for the inferior lines.

The top 23 chains are all one price.
Four sizes of chain, six patterns to a size,
all at one price, and that the lowest.

The next two sizes—twelve patterns—
cost a little more, but are still one-third
less than similar chains have been sold
for heretofore.

Ask your jobbers for the Fleur-de-lis
single soldered chains and you will get

ithe best that it s possible to produce.
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HELLER'S NEW LINE
STERLING SILVER NOVELTIES

ANEW LINE containing some ex-
ceptional Parisian creations. Most
diversified in character and selling

at a price that will interest you.
This line contains:

Bar Pins Scarf Pins
Pendants Brooches
La Vallieres Earrings

Close set, brilliant stones reflecting character to each
piece of jewelry.
We Will Send Samples to Any Reputable Dealer
We will still continue to make our line of " Heller's
Featherweight" Comus and BARRETTES, also our regular
line of HAT PINS, COMBS, BARRE] TES, etc., set with
SPARKL 1 NG RHINESTONES. Send for selection package
on these goods.

White Stone J W Manufacturing
Novelties Joseph . Heller Co. Jewelers

144 Pine Street, PROVIDENCE, RHODE ISLAND
NOTE NEW ADDRESS

A

A

IRONS & RUSSELL CO. 
MAIN OFFICE AND FACTORY:

95 Chestnut St., Providence, R. I.
CHICAGO OFFICE:

131 Wabash Avenue Manufacturers of Emblems Three Complete Stocks

0

A

NEW YORK OFFICE:
11 Maiden Lane

•11■IM
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THE RIGHT CATALOG
will prove your best business helper. It is more than a book to be
used as a last resort, or when you cannot make a sale from stock.
It keeps Retail Jewelers posted right up to the hour on what other
jewelers are handling ; enables them to buy when and what they
want, and permits the making of selections at their leisure, thus
eliminating the possibility of over-buying.
But that is not all. With a comprehensive, good catalog before
you, there can be no guesswork or doubt as to what you are going
to get, or what it will cost. Our superb Catalog, with over 3000
illustrations, will make money for you. Order the 1912 edition
before we run out of them. It's ready and in the envelope, waiting
for your address.

2553

THE LINE OF QUALITY

LOCKET

ID3

so)
TRADE-MARK

CHARMS
SCARF PINS
BUTTONS

Sold only through Jobbers

B.B.

TRADE-MARK

LOCKETS
BRACELETS
FOBS

We have just issued an illustrated three-color booklet descriptive of
our line. Drop us a line if you have not received one.

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

131_4188 BROTH 1RS COMPANY
ATTLEBORO, MASSACHUSETTS

HEYWORTH BUILDING
CHICAGO, ILL.

SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

L4233

L 4335

L 4224



GOLD - SHELL

CROSSES
and

RINGS 
ci A high-grade variety set
with white stones or plain
with either bright or Roman finish.

WE ALSO MAKE

Hoop Earrings, Scarf Pins,
Screw Earrings, Etc.

Sold Through Jobbers Only

WRITE FOR FURTHER PARTICULARS

r \s„..
Represented by W. F. CHAMBERS
ISO BROADWAY :: NEW YORK CITY

P.& A. Linton Co.
Manufacturing Jewelers

PROVIDENCE : RHODE ISLAND

wE particularly recom-
mend the western trade

to order liberally of the
designs illustrated. We can
supply your wants for this
fraternal society as well as
for any other fraternal and
secret organization in the
world. Nearly ten thou-
sand designs to select
from. Write us for full
particulars.

Our Catalogue will explain all

SEND FOR IT

EMBLEM MANUFACTURERS

235 Eddy Street
New York Office, 65 Nassau Street

PROVIDENCE, R. I•
Chicago Office, 1203 Heyworth Building

Diamond Gem Cutting
and Repairing

WE are fully equipped to do
your Diamond and Gem
Cutting; a factory noted for

its facilities and skilled labor, we
are positive we can please you in this
particular.
Our plant likewise is prepared to handle all
kinds of Repairing. And, further, we can
supply you with diamonds of the best
quality. Let us help you solve the vexatious
side of your business.

WRITE TODAY, NOW, FOR PARTICULARS

Promptness and Quality Our Motto We Cater for New England Business

H. E. ALSTERLUND & CO.
Special Jewelers and Lapidaries to the Trade

387 Washington Street BOSTON, MASS.

!
1912

Brown Gold 
WATCH

THIS SPACE

C. H. Allen & Co.
ATTLEBORO
MASSACHUSETTS

22 19

STERLING SILVER RINGS

8139

■;,A;i 414..
10111111601111111

- '

8195

8119 8199

FROM 25 CENTS UP

4Zt,
'c

8183

8165

8189

1111111111111114113

8196 8164 8198 8156

8181 82110 8170

8141

8108

1516

8120

8113

8136

8133

8151

8123

8163 8138

8202

GOLD SHELL RINGS

8106

8105

8188

8112

8132

1222 1187 1582 1193

1111111111111'11311[Iim

1244 1340 1426 1304

1298

0y0 dw,141494

1428 1552 1398

1553 1120

11111111,11911111',1111'111111 1,11111

931311r111r81 3))

1588 1572 1585 1587 1584 1589

A Few Designs From Our Large Assortment. SAMPLES ON APPLICATION.

RHODE ISLAND RING COMPANY
21 EDDY STREET PROVIDENCE, RHODE ISLAND
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ARE AT YOUR SERVICE
No order too large for them to handle.

No job too small to receive their care-

ful and prompt attention.

They will not disappoint you in December!

Two Show Shops
45, 47 and 49 John St. 337, 339 and 341 W. Madison St.

NEW YORK CHICAGO

/Th.

)srAlii!

Nt

eitx)

WENDELL'S PERFECT SAFETY CATCH

SETS CLOSE TO BODY OF PIN.
PROTECTS POINT OF PIN TONG.
HANDILY LOCKED AND UNLOCKED.
ABSOLUTELY SECURE.

See The

<W (a>
Book of Designs

Class Pins

Greek Letter
(General and Local)

Fraternity Pins

Trained Nurses
Pins

Or
Write for Samples

We Are Headquarters

WENDELL & COMPANY
NEW YORK-47 John Street

2221

CHICAGO-337 W. Madison Street
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THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

Sf9Ie No. 1000

For Booklets e.nd Discounts Write to

TIFFANY ELECTRIC MANUFACTURING Co.
GENERAL OFFICES OflgI FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

The Catlow-Barton Handy Pin
A LINE OF 10 KARAT SOLID GOLD FRONT HANDY PINS

2223
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Just a few of the many designs in our
new catalogue. Write for one today.
It will interest you.

Manufacturing Jewelers

Room 1006 Powers Building

37 South Wabash Avenue CHICAGO, ILLINOIS

firMENSIIP
HI

rAN be retailed at 50c. and net a good profit. Every pin is
GUARANTEED to be of the highest QUALITY and also

against BREAKAGE. A large variety of designs to select
from. 111 Ask your jobber to show this line of Handy Pins.
 GO TO YOUR JOBBER NOW 

TRADE

LOOK
FOR
OUR

TRADE-
MARK

THE CATLOW-BARTON CO
Factory, PROVIDENCE, R. I.

„v-Ideal)
FouitCAII/Pen

A Mark of Good Judgment in Buying and Selling

$2.50

NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS - - Manager

5.50

Waterman's Ideals are the standard make of the very important gift line
—Fountain Pens. Your customers are reminded of this line especially
during the Holiday Season, by our extensive advertising. A strong re-
minder, a good reputation and a convenient retail store is the cycle
that makes large sales. Make your store the convenient store by
impressing the people of your locality that you sell Waterman's
Ideals. Have a good stock, well assorted, and show them—the
trade will follow.

Write for our large illustrated catalogue and advise that you
want to go after more fountain pen business. We will give
you our usual quick and full response.

L. E. Waterman Company, 173 Broadway, New York
8 School Street 115 S. Clark Street 17 Stockton Street 107 Notre Dame Street, W.

BOSTON CHICAGO SAN FRANCISCO MONTREAL
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST 

Center Emblems, raised and enameled in appropriate
colors—Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

E. H.

Manufacturers
of

H. Smith Silver Co.
Bridgeport, Conn.

Sterling Effects
in Plate

Bourgeois Bros. Co.
131 Wabash Ave., Chicago, III.

Silversmiths' Building
New York

Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we mahe.

M. B. BRYANT 0 CO.
7 Maiden Lane, New Yorh

Trade-Mark

• 2225

The

NASSAU Lighter
An Important Specialty

for Jewelers

Made in America

F
EATURE the Nassau Lighter in
your holiday stock. It is taking

  the men of this country by storm.

The Nassau is the one practical pocket
lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,
engine-turned and engraved.

German silver, gold plate, sterling silver, and
solid 14K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

Nassau Lighter Company
65 Nassau Street

New York
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ALLER-WILMES SERVICE
AND THE

HOLIDAY RUSH
There is no time like right now to try out
Aller-Wilmes Service. Now is the time you
need it the most. If it really does do as
much for you as we claim, now is the time
to make us prove it.

We have already told you that Aller-Wilmes
Service makes no claim for itself that cannot
be demonstrated in your first order. Could
anything be fairer?

When we tell you that Aller-Wilmes Service
is a live, tangible part of our organization,
inaugurated for the purpose of serving you—
giving you the right goods at the right price
and at the right time—we know as well as
you do that "delivering the goods"—"backing
up our words with action"—beats "shooting
the bunk" all to smithereens.

This means that it's up to you. No matter what you may need
for your holiday trade, remember that Aller-Wilmes Service is
always on the job to see that you get it in the shortest possible
time. It leaves nothing for tomorrow that can be done today.

We are jobbers of

BOSS, CRESCENT,
CROWN and ROYAL

CASES

HOWARD, EXCEL-
SIOR and NEW
YORK STANDARD

WATCHES

Manufacturers and jobbers
of Gold and Gold-Filled

Jewelry

IMPORTERS OF

DIAMONDS

We Sell to Retail Jewelers
Exclusively

ALLER-WILMES JEWELRY CO.
Diamond Importers and Wholesale Jewelers

Globe-Democrat Building •• ST. LOUIS, MO.

2227

NEW GOODS
New Parisian Ivory

Toilet Sets

New Vanity Boxes

New Mesh Bags

New Coin Purses

New Parisian Pearl
Necks

New Bunch Diamond
Rings
Especial Values

New Ladies' Set Rings

New Baby Set Rings

New Gold and Filled
Brooches

New Gold and Filled
Lockets

New Gold and Filled
Bracelets

New Gold and Filled
- La Vallieres

New Gold and Filled
Tie Clasps

New Gold and Filled
Coat Chains

New Low-Priced
Signet Rings

New Cameo Brooches

New Gold-Filled and
Sterling Belt Pins

New Gold-Filled and
Sterling Hat Pins

New Imported
Novelties

"Last Call for Holiday Goods"

$100.00 Worth 

of our moderate-priced de-

pendable Sellers will

brighten up any Retail

Jeweler's Stock select at 

random from our Big Red

Catalog.

You'll be sorry if you don't

you'll be glad if you do. The

only safe way is to have the
goods. Will you order today?
We are prompt!

Order from our Big Red Catalog.

M. J. AVERBECK
Manufacturer - Importer

10-12 Maiden Lane, NEW YORK

N. B.—Every new thing worthy of your

consideration.



What the Trade Leaders Say
About the Semi-Monthly Keystone

In order to meet modern trade conditions and requirements we changed THE KEYSTONE on July 1 to
a semi-monthly, as we were confident that the change would command the approval of the trade. We are
gratified that our most sanguine expectations have been surpassed.
In proof of which we submit the following letters from recognized trade leaders whose opinions are
entitled to special consideration.

ci Every interested member of the trade will find food for thought in the fact that these leading jewelers
regard THE KEYSTONE so highly and of so much practical importance as a factor in their business.

e.0 0.0 eAt

E. P. Roberts & Sons, Pittsburgh, Pa.:—We
congratulate you on your semi-monthly issue and
believe it fills a lapse and adds a sustained in-
terest in your journal that is lacking in a monthly
publication. We believe the change is a good one
that will appeal to every progressive jeweler who
appreciates a clean-cut, forcible business trade
jon ma].

Claud Wheeler, Columbia, Mo. :—I have been
wanting for some time to write you concerning
the change made in the publication of your
magazine, THE KEYSTONE. I believe that every
reader of your paper will appreciate the better
service of two big magazines every month. So
far as I can see each issue contains about as much
now as it did formerly, and this gives us just
twice as much good reading and information as
we were getting. I wish you the success which
you so richly deserve.

The J. J. Freeman Company, Toledo, Ohio:—

We are very much pleased with the semi-monthly
KEYSTONE and feel that it is worth double the
monthly edition. As an up-to-date trade journal

we can not have it too often. We do not find

any difference between the issues of the 1st and

the 15th, as they are both timely. The various

matters that are being given attention in our

trade journals of today should be of great

worth to the trade at large, and especially so to

the rising generation, as one thing that our trade

requires is more thorough preparation for the

commercial end of the business. It requires to-
day that the jeweler should be a strictly up-to-

date merchant as well as a thorough mechanic.

The Ernsting Company, San Diego, Cal.:—

We note with pleasure and satisfaction your plan

of publishing THE KEYSTONE semi-monthly. We
have been a subscriber to this valuable magazine

since its first issue, some twenty-five years or

more ago, and feel proud of its magnificent

growth. Its continued loyalty and interest to all

matters pertaining to the jewelry trade have done

much to establish a high standard among all

jewelers. The fact that it is to be published

semi-monthly instead of monthly is a most corn-

mendable and gratifying announcement. May it

continue in its noble work for many, many years

to come is our sincere wish.

Chas. S. Stifft, Little Rock, Ark.:—The two

issues of THE KEYSTONE are equally welcome,

containing, as they do, trade news and items

vital to the general welfare of the jewelry mer-

chant.

4.4

Grainger-Hannan-Kay Co., Detroit, Mich.:—
Concerning the semi-monthly plan of publishing
THE KEYSTONE we are particularly impressed
with its value in keeping us informed of the
constant changes affecting our business. Its
several subdivisions, such as the buying and

selling department, the costs and profits, the

editorial department, and letters from the trade,
we find most helpful, and it gives us many useful

suggestions. We wish THE KEYSTONE every suc-
cess and can assure you that we look forward
to its receipt with a great deal of pleasure.

J. C. Bloom & Co., Denver, Colo.:—We can

truthfully say to you that the change you have
made in issuing THE KEYSTONE twice a month in
place of once is highly commendable. As to the
issue that is the most instructive and of the
most interest and value the writer would say
he thinks—in fact knows—that one number is

just as instructive as another. He deems this
paper one of the best trade papers issued and
it is almost impossible for any up-to-date, live

jeweler to be without it.

C. L. Ruth & Son, Montgomery, Ala.:—We
regard the change in the plan of publishing THE
KEYSTONE as a distinct step forward for your
already progressive publication. The new depart-

ments and method of handling the news make it

very useful to the retailer and the more frequent

appearance of THE KEYSTONE keeps every sub-
scriber in closer touch with what the manufac-
turers and jobbers have to offer.

J. C. Wagner, Vincennes, Ind. :—I am pleaset1
to know that you are now publishing THE KEY-
STONE semi-monthly and believe it has increased
the worth of your publication too per cent. Every
copy is full of valuable information to the retail
jewelers. Twenty-four issues a year for $11
How can any jeweler do business without it?
Long may the foundation and cornerstone of the
retail jewelry trade prosper.

Gabriel Jewelry Co., Mobile, Ala.:—It is
with much pleasure that we notice that you have
changed your monthly publication to a semi-
monthly. Your valuable publication is full of
interest to us, and having been a subscriber for
many years—in fact ever since we have been
in business—we have never failed to read it
from one end to the other. By issuing your
paper twice a month you have remedied the only
objection that we ever found, and have no doubt
you have taken a step in the right direction.

A. J. Stoessel, Milwaukee, Wis.:—If ever
there was a long-felt want filled this move of
yours did it. With a monthly publication the
news of the jewelry world is apt to reach the
trade when it is already stale, while the weekly
finds it hard to fill its columns with enough in-
teresting and newsy matter. The semi-monthly
adopts the good features of both of the others
while avoiding their faults. I can not see what
difference of interest and value there could be
between the issue of the first of the month and
that of the fifteenth. To me, at least, the one is
as timely and as interesting as the other, and
either one is opened and read at the first chance
that presents itself. It may perhaps be of in-
terest to you that I always look through the
advertising pages first in regular woman fashion.

H. L. Rost, Columbus, Ind.:—THE KEYSTONE
has always been a great up-to-date publication,
full of information for both employer and em-
ployee in the jewelry business, but by changing
same from a monthly to a semi-monthly you
made it still more popular and attractive.

Jos. I. Schwartz, Denver, Colo.:—Good

things can not come too frequently, and so we
feel that a paper of such interest and benefit to
the jeweler as THE KEYSTONE is welcome twice
a month. We are certain that the semi-monthly
plan will have its advantages for the jeweler, and
feel sure that this new plan will greatly increase
the circulation.

Schmedtie Bros. Co., Inc., Washington,
D. C.:—Permit us to say that the plan of issuing
THE KEYSTONE semi-monthly meets with our
hearty commendation. We believe the value of
the publication to the trade has been materially
increased by the change, as new ideas and valuable
information are brought to the notice of sub-
scribers at shorter intervals.

T. L. Combs & Co., Omaha, Neb.:—We were
sure that we had written you commending the
semi-monthly publication. We certainly think it
a praiseworthy plan and enjoy the issue of the
fifteenth fully as much as the one of the first,
and trust that you will continue this plan.

Michie Bros., Cincinnati,.Ohio:—The writer's
time is so taken up with business that I over-
looked expressing our favorable opinion of the
semi-monthly plan of iEsuing THE KEYSTONE. We
note with pleasure the increased value the maga-
zine has to us, and you are certainly progressive
in this publication for jewelers.

2228

Hubbard-Denn Company, Salt Lake City,

Utah:—We have been an admirer of THE KEY-

STONE ever since it was published as a pink eight-

page monthly, and have been a regular reader

ever since that time. The semi-monthly plan is

another advancing step for the better. The issue

of the fifteenth of the month is just as welcome

a visitor as the issue of the first of the month.

John C. Pierik & Co., Springfield, Ill.:—We

think your plan of publishing THE KEYSTONE

semi-monthly far more valuable to the jewelry

merchants than the former plan. We look for-

ward to each issue with pleasure and find a great

deal of valuable information that is useful and

profitable to any one that wishes to promote his

business. Relative to the first and fifteenth is-

sues we regard one as valuable as the other. We

consider THE KEYSTONE a substantial and im-

portant requirement for our business, and every

jeweler will profit by reading each issue with

careful consideration.

Jules Renaud's Son, Keokuk, Iowa:-1 am

much pleased with your semi-monthly KEYSTONE.

However, it keeps a fellow busy to read all the

valuable matter, in addition to his other duties.

J. M. Bigwood & Son, Terre Haute, Ind.:—

In regard to your issues of the first and fifteenth

of the month and whether we think the latter as

timely and interesting as the former we can

honestly reply that one is as welcome and care-

fully read as the other and that we would not

want to do without either now that we have got

used to two a month. We were always more

than satisfied with it when it was only monthly.

We always thought we had our money's worth

many times over, and now that you are giving

us twice as much for the same price we regard

it as a very generous proceeding on your part

and we take this occasion to thank you for it.

L. F. Kiefer & Son, Indianapolis, Ind.:—My

opinion of THE KEYSTONE has always been that

it is the best journal in the interest of the jewelry

trade and would be hard to improve as to your
new venture of semi-monthly. If my opinion is

of any use I would say it is first class.

Joseph Siegel, Grand Rapids, Mich.:—Your

semi-monthly plan of publication certainly finds

favor with me. The articles in both numbers

are very interesting and very valuable to the
trade in general. Any one not reading and
thoroughly digesting their contents is certainly

not receiving the good that is intended for him.

I. T. Boyd, Fall River, Mass. :—I regard the
change to a semi-monthly as a grand forward
step in the advancement of THE KEYSTONE. I

think the journal is getting better every year, with
much better information and instruction for all
of us.

H. J. Cook Co., Knoxville, Tenn.:—The semi-
monthly feature is a long step forward. The
wait between the monthly issues was too long
for the appetite of every jeweler anxious to
progress. The educational wave now sweeping

over the trade has developed many interesting

writers and educators from whom we are de-
sirous of learning. You can not have too many

issues to satisfy that appetite. Both the issues of

the first and fifteenth are exceptionally good.

S. Kronholtz, Stamford, Conn.:—In regard

to your plan of semi-monthly publication I can

say this, that at present THE KEYSTONE is the
prince of all jewelers' journals and is absolutely
brighter, better and has more practical and useful
items for the jeweler than any other publication.

I have been a subscriber to THE KEYSTONE for
over twenty-two years and read every number,

and I have derived a lot of information and have

adapted a good many suggestions from it, and I

assure you that I would not be without THE
KEYSTONE if I had to pay several times the
present subscription price.

T. Hausmann & Sons, Ltd., New Orleans,

La.:—We approve of the change made in issuing

two copies monthly instead of one.

W. H. Mellor, Michigan City, Ind.:—THE

KEYSTONE is always a welcome visitor at my
store. In my opinion the semi-monthly publish-
ing makes your journal twice as desirable as
before.

G. Gootenberg, Paterson, N. J.:—We have
been taking TIIE KEYSTONE for a number of years
and have always been perfectly satisfied with
same. Having two issues per month is one fine
idea, especially this time of the year, when one is
in the buying mood and wishes to keep in touch
with everything that is new and novel. It helps
one to keep in touch with the latest and most
important jewelry facts.

John Stoecker, Syracuse, N. Y.:—In regard
to the recent change from monthly to semi-
monthly I will say that I have always greatly
appreciated THE KEYSTONE and would commend
the change, as one can not have a good thing
too often.

Evans & Sons, Utica, N. Y.:—In our opinion
the value of THE KEYSTONE, published as at
present, twice a month, is more than three times
what it was under previous conditions. The
reasons for this statement are not hard to find
nor difficult to state. First of all, the news
reports are printed while the news is still current.
Then, again, advertising and show-window sug-
gestions are made more timely by being printed
oftener. The size of the magazine looks to be
about the same, so we can not see but that the
trade is very much the winner by the two issues
a month.

S. Radin, Scranton, Pa.:—We think the

change to a semi-monthly is a very good thing.

We are satisfied in every respect with THE KEY-

STONE and wish it the best of success.

George T. Springer, Portland, Maine:—I

have always been interested in THE KEYSTONE. I

consider it the best of the trade journals. I find

something of interest in every number. I have

not noticed that there is any difference in the

issues of the first or fifteenth. They are both

good.

E. R. Mason, Binghamton, N. Y.:—The value

of THE KEYSTONE to me is not that I always

spend much time on its reading, but that when

I do have the time I can put my hand on it.

No progressive house should be without it and no

young man expecting to hold a good position

, can afford to fail to peruse it carefully.

George Porth, Jefferson City, Mo. :—I believe
the semi-monthly is a big improvement in that it
enables the jewelers to get the news twice a
month instead of once.

Chas. C. Crooks Co., Baltimore, Md.:—We

have always appreciated THE KEYSTONE and do
doubly appreciate same since you have adopted
the semi-monthly plan. Would say that we have
gotten some very good points from your publica-

tion and really believe that by its help we have
been able to build up what is now one of the

largest cash jewelry businesses in Baltimore.

A. Stowell & Co., Inc., Boston, Mass.:—We

regret to say that we have not the time to do
your publication justice, but think, without doubt,

the change to a semi-monthly is a good one.

J. B. Trickey Company, Ltd., Lincoln, Neb.:—
We deem your semi-monthly plan of publication
of THE KEYSTONE has more than doubled its

value as a stimulus to business energy, while

delay to both parties is obviated in the more

frequent issue of the wants columns. Each issue

seems to us the same in practical value.

Chapman & Armstrong, Galesburg, Ill.:—We
think the issuing of TI1E KEYSTONE twice a month
a great improvement. We value your journal
in a great many ways, from the standpoint
of the advertising features, window 'display
features, etc.

True Brothers, Springfield, Mass.:—We en-
joy the semi-monthly plan you have adopted and
look forward with pleasure for the arrival of
THE KEYSTONE. It is very essential and we
could not dispense with it. It keeps up to date
in this age of progress.

Jobe-Rose Jewelry Company, Birmingham,

Ala.:—We wish to say that we heartily approve
of the semi-monthly for many reasons. Once
a month allows lots of news to grow stale to
many of us. New goods are coming out each

day and the manufacturers are certainly going

to advertise them, all of which should be done

as quickly as possible, as this day has mainly one
watchword, "hurry." It is hurry from beginning

to end, and your paper must assist in same.

J. H. Lepper, Mason City, lowa:—I greatly
appreciate your twice-a-month issues, but have

no preference. I simply want information when

I want it. I use THE KEYSTONE mostly as a
buyer's guide, aside from its value-giving news

items.

Herman Mauch, St. Louis, Mo.:—In regard

to the issues of the fifteenth and the first, would

say I regard the former as equally timely and

valuable as the latter. THE KEYSTONE has always
been a welcome visitor as a monthly, but is now

doubly so. That is why every jeweler sub-

scribes for it.

Traub Bros. & Co., Detroit, Mich.:—We

much prefer the semi-monthly to the monthly

plan of publishing THE KEYSTONE. Keep it up.
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This cut shows front and side view of our I6-inch
Electric Glass Globe Sign, new and attractive
for store front.

\

FREE
BOOK
Showing
How
to Make
Your
Store
Attractive

ROSARIES

Electric Window Sign, made in 10
and 12 inch size.

FOI TI1L± OMINCi S,,skSON

Our

Production

Represents

The Best
in

Ecclesiastical

Work.

Lifetime

Devoted to

This Class

Work.

Electric Watch Sign, metal frames, gold teat musts,
oval glass dials ; new and attractive. See catalogue.

GROUT'S EXCELSIOR SIGN CO., 14 N. Dearborn Street, CHICAGO

WHEN

A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 2309
of this issue.

Write for further information.

J. J. COHEN
1011 Chestnut St., PHILADELPHIA, PA.

Established 1891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

Cut one-half size

Imperial Automatic Cigar Lighter
Nickel-plated

Sample (guaranteed) sent ntenaiti
on receipt of 75e.

Sterling Silver, $3.00.

No. 2 Brass Writing Set
Sample set sent prepaid on receipt of $2.50

Ink Stand
Blotter .
Pen Tray .
Knife . . . 8 inches
Pad with brass corners 12 x 18 inches

Novelties in Brass Desk Requisites, Smokers'
Articles, Etc., Jet and Gun Metal Jewelry

44: inches
5 inches

. 9 inches

L. W. LEVY & COMPANY, 6 West 22nd Street, N. Y.

Colgan's Monograms
We want live, active representatives in every City, to handle our line
of high-grade MONOGRAMS.

To those who can demonstrate their ability to secure orders on this class
of goods, we are prepared to distribute a fine sample line, showing our
most popular styles, suitable for bags and all other purposes.

Colgan's Monograms signify quality of the highest standard, unexcelled
and seldom equalled.

Write to us at once, so that you can establish yourself as monogram
headquarters in your city, and reap the benefits of the large demand
for monograms this fall.

The J. W. COLGAN COMPANY
509 Sudbury Building :: BOSTON, MASSACHUSETTS

OSMERS, DOUGHERTY COMPANY
SEED PEARL
BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

Send for our
Circular

MANUFACTURING JEWELERS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

PLATINUM
COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

(I We are fully equipped to furnish anything in Ecclesiastical Wares of any

description. We have specialized on this class of work for many years and have

a most thorough knowledge of all the requirements.
Ili Time was when this class of goods was considered more or less of a novelty.

To-day they are looked upon as staple. Our line makes most acceptable holiday

gifts. Send for Selection Package.

Our illustrated PAMPHLET for the FALL containing a most com-

plete line of our goods is yours for the asking. WRITE FOR ONE.

The W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND

WHITE METAL GOODS
FREE

A SAMPLE FOR THE ASKING

In addition to a full line
of White Metal Goods
we have added a line
of Goldoin LOCKETS,
and will also make our
entire line in Goldoin if
desired.
Lockets that will sell by
reason of the designs
being up to the mark.
Also are duplicating
some of our goods in
aluminum.

WRITE AND ASK US
FOR ILLUSTRATIONS,
PRICES AND FREE

SAMPLES

all/ Enterprise Jewelry Co.
Box 653 ATTLEBORO, MASS.

WE MAKE:

RINGS
BROOCHES
STICK PINS
LOCKETS
SHIRT WAIST SETS
BABY and
BEAUTY PINS
FOBS
NECK, BELT, HAT
and DUTCH COLLAR
PINS, Etc., in Roman
or Silver Finish.

These goods are fur-
nished plain or en-
graved as desired.

This line of goods is new
and up-to-date
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FOR YOUR CHRISTMAS WINDOWS
THE cards

very handsome
attention if displayed
the set of three

We are always
including colored
circulars, electrotypes

Write

MERIDEN

5 North Wabash Avenue,

in the illusctration are printed in red, green and
appearance. They measure 1 1 x 21 inches
in your windows during the Holiday season.

to any dealer handling

1847 ROGERS BROS. 413:1

black and present a
and will attrad
We will send

and advertising helps,
Girl" post cards and

other aids.

f CONN.
Street, SAN FRANCISCO

"Silver Plate that Wears"

ready to supply a great variety of other window display
reproductions of our page advertisements, "The 1847

for use in newspapers, etc.
for illustrated circular 1169-K describing these and

BRITANNIA CO•lp (InternlimeeTrver Co.
) MERIDEN

49-51 West 34th Street—NEW YORK-9-19 Maiden Lane
CHICAGO 150 Post
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Right to Fix Selling Price Again
Sustained by the Court

Decision in Favor of the Waltham Watch Com-
pany in Suit Against Charles A. Keene Re-
garded as a Trade Victory

New York, November 4.—A decision of far-
reaching importance to manufacturers of pat-
ented articles and to retailers who sell the same
was handed down by Judge Coxe on November 3
in the United States circuit court of the southern
district of New York, when he affirmed the right
of the owner of a patented article to impose upon
retailers buying from him the condition that they
shall not sell the article below a certain price.
The decision was given in overruling the de-

murrer of Charles A. Keene, of New York, in
an action brought against him by the Waltham
Watch Company for an alleged violation of the
purchase contract in selling at less than the
stipulated price movements embodied in the
Riverside model.
The patents included No. 527,771, granted to

Duane H. Church, for improvements in watch
movement frames; No. 677,689, granted to Olaf
Olsen, for improvements in spring barrels, and
No. 556,303, granted to Duane H. Church, for
improvements in dial holders, all of which came
into the possession of the complainant company.
The suit against Mr. Keene was brought last

April when the Waltham Watch Company com-
plained that he had infringed their patent by
offering for sale the Riverside movements at
prices less than those established by the company.
A demurrer was filed to the company's suit in

June. At the argument of the demurrer on October
27 Keene was represented by Adolph H. Rosen-
feld, and the Waltham Watch Company by Frank
L. Crawford, of the firm of Crawford, Harris &
Goodwin.
The decision of Judge Coxe follows:
"The principal question presented by this de-

murrer is whether the owner of two letters pat-
ent, covering certain improvements in watches
known as 'Riverside movements' may, by notice
attached thereto, impose conditions as to their
sale, including the price at which they may be
resold, which notice shall be binding upon pur-
chasers from complainant who sell said move-
ments in violation of its provisions.
"To put a concrete case, is a retailer who pur-

chases from the complainant a 'Riverside move-
ment,' with instructions not to sell the same for
less than $25, liable in equity if he sells for less
than that sum?
"I think the question must be answered in the

affirmative. Many of the authorities have gone
much further, sustaining the right of the owner
of a patent to impose conditions upon those who
seek to use his monopoly.

Heaton Peninsular Co. vs. Eureka Co., 77
Fed. 288;

Victor Talking Machine Co. vs. The Fair,
523 Fed. 424;

Crown Cork and Seal Co. vs. Standard Brew-
ery, 174 Fed. 252.

"See also as indicating the opinion of the writer
as to the limits within which the doctrine of con-
tributory infringement should be confined.

Cortelyou vs. Johnson, 145 Fed. 933; 207
U. S. 196.

"The demurrer should be overruled with leave
to the defendant to answer within twenty days
from the date of the order."

Elected Mayor of Providence, R. I.,
for Fourth Time

■itt
Political Victories Achieved by Other Jewelry

Manufacturers—Serve in General Assembly,
City Councils and Board of Aldermen

Providence, R. I., November 8.—Henry
Fletcher, of the Fletcher-Burrows Company, was
re-elected mayor of the city of Providence on the
Republican ticket for the fourth successive term
at the municipal election yesterday. The city and
state ticket included several manufacturing jewel-
ers and those allied closely with the trade. Al-

MAYOR HENRY PLETCHER

derman John Kelso, diamond dealer, was re-
elected to the board of aldermen from the Sec-
ond ward for his third successive term, and
Councilman William A. Schofield, of Schofield,
Battey & Co., was likewise returned to the com-
mon council from the Second ward for his
fourth term.
Col. Harry Cutler, of the Cutler Jewelry Com-

pany, made a gallant and vigorous fight for the
state senatorship from the city of Providence, but
while he succeeded in cutting down the previous
year's plurality of his Democratic opponent, Ad-
dison P. Munro, very materially, the Democratic
candidate was re-elected by a plurality of 1876.
Frank T. Pearce, of F. T. Pearce Company,

was elected to the office of representative to thegeneral assembly from the Twenty-first district,
Providence, succeeding Colonel Cutler in that
office.
Councilman Percy A. Harden, of the Arthur

Manufacturing Company, was sent back to com-
mon council from the Fourth ward for his fourth
successive term, and Councilman C. Walter Pa-
bodie was re-elected from the Fifth ward for a
second term. Councilman Joseph Baker Jr., of
the Gorham Manufacturing Company, was re-
turned for his fifth term, and Councilman E.
Merle Bixby, head of the Shepard Company sil-
verware department, was returned from the
Seventh ward for his eleventh successive term.
Adelbert E. Place, of 0. E. Place & Co., was

elected to the Warwick town council. E. Fred
Gottschalk, of Harvey & Otis, was defeated for
the East Providence town council. Walter B.
Frost was again re-elected to the school com-
mittee of Providence from the Sixth ward.
S. W. K. Robertson, with the S. K. Merrill Corn-
pany, was elected assessor of taxes in the town
of Warwick for a term of three years. A. Colitz
was elected to the Woonsocket common council
from the First ward.
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Chicago Merchants to Suppress
Auction Houses

Petition Presented to Mayor—The Auction
Houses Denounced as a Fraud—Prohibitive
Ordinance to Be Introduced

Chicago, Ill., November 3.—Business men on
State street south of Van Buren to Harrison
street are determined to oust three cheap jew-
elry auctioneers from their midst. A petition
signed by twenty business men was presented to
Mayor Harrison. The men have a list of people
they say have been swindled by the auctioneers.
The petition reads as follows:

"We, the undersigned, business men and prop-
erty owners in the block on South State street
bounded on the north by Van Buren street and on
the south by Harrison street, respectfully petition
your honor to remove the jewelry auction shops
from the said block. They are inimical to legiti-
mate business and a positive detriment to the
block. They draw pickpockets and other no-
torious characters to this section, to the serious
damage of legitimate property interests that arc
endeavoring to make this a high-class business
block."

Anent the above Secretary Charles F. Manahan,
of the Illinois Retail Jewelers' Association, writes
to THE KEYSTONE as follows:

"I have been wanting to write you for some
little time on the subject of two items which re-
cently appeared in THE KEYSTONE, namely, the
State street jewelry auction houses and the form-
ing of a local jewelers' club. Of course, you
have seen the many items concerning the first
named which have been published by the city
dailies since your article. The Illinois Retail Jew-
elers' Association has also interested itself in the
matter, and Alderman Block, of the Thirty-third
ward, has promised to introduce an ordinance in
the city council which shall regulate these places.
Detroit and Pittsburgh already have such local
laws, and I have secured a copy of the Detroit
ordinance which will serve as a guide for use
here. The work will be hurried as much as pos-
sible, but I am not sure that we can bring it to a
conclusion before Christmas."

Jeweler Defendant in Novel
Damage Suit

Use of Boy's Photograph in Advertisement
Illegal--Plaintiff Awarded Damages—An In-
teresting Case

Kansas City, November Io.—Because P. S. Har-
ris, a jeweler, used the photograph of a five-year-
old boy in an advertisement a jury in the circuit
court on November I awarded the boy $350. In
a former trial the circuit court sustained a de-
murrer on the ground that a photograph was not
property. The court of appeals reversed this find-
ing and sent the case back for a new trial.
In a similar case in New York, involving the

use of a girl's picture on an advertisement, judge
Alton B. Parker held there was no privacy in a
photograph and refused to allow a claim for
damages when the case came before him in the
supreme court of that state. The Missouri court's
ruling vests a photograph with property rights.
The boy's picture was printed in an ad in which

the boy was quoted as saying, "Papa is going to
buy mamma a watch for Christmas and somebody
(I won't say who) is going to buy sister a dia-
mond ring. What are volt going to buy for me?"
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Jewelry Manufacturer Elected to
Massachusetts Legislature

Principal Owner of W. H. Wilmarth Company
Signally Honored—Prominent in Political,
Industrial and Financial Life

Attleboro, Mass., November 13.—For the sec-
ond time Edward A. Sweeney, of the W. H. Wil-
marth Company, a well-known figure in the
jewelry industry, has been elected to the Massa-
chusetts legislature. At the state election, No-
vember 7, he was returned with a handsome vote.
Mr. Sweeney has always maintained an active

interest in politics. He was one of the prime
movers in securing the jewelry schedule in the
Payne-Aldrich tariff bill, being a member of the
committee appointed by the jewelers of the Attie-
boros and Providence to go to Washington and
present their views on the tariff question. He
was also active in the passing of the previous
tariff enactments on jewelry.
Last year in the legislature he was a strong

supporter of the direct election of United States
senators and the parcels-post bill, but opposed the
income tax, believing that the revenue from such
a tax should go to the state. He secured the
passage of a bill giving the town of Attleboro
authority to borrow a sum of money for the pur-
pose of extending its sewer system.
He was born in Boston, June 15, 1853, and

graduated from the public schools. He has been
a manufacturing jeweler for a number of years.
During the Spanish-American war Representative
Sweeney kept every one of his employees who
enlisted in the war on the payroll. He is a
director of the First National Bank of Attleboro
and the Attleboro Savings and Loan Association.
He is also a trustee of the Attleboro Savings
Bank and is connected with the Attleboro Build-
ing Association and the Fifty Associates of Attle-
boro.
He has served the town in many of its offices,

is a director of the board of trade and is con-
nected with the Masons, Elks, Red Men and
other secret societies. He is the principal owner
of the W. H. Wilmarth Company, one of the big-
gest concerns in Attleboro.

Death of Samuel M. Peck

Well-known Member of Cincinnati Jewelry
Firm Succumbs After Long Illness

Cincinnati, November I.—The jewelry trade
during the past year has suffered the loss of a
number of prominent men in its ranks by the
hand of the grim reaper. On October 30 one
more name was added to the toll—that of Samuel
M. Peck, a member of the firm of Peck, Selmeier
& Peck, Fourth street jewelers. Mr. Peck was
in his sixty-fifth year and had been very ill for
about six months, gradually sinking until the
end came. His death was caused by a complica-
tion of stomach diseases, and he suffered ter-
ribly during his entire illness.
He was born in Prague, Austria, in 1846,

where he remained until his fifteenth year,
when he came to this country. He started his
career in Cleveland, doing anything he could, and
later came to Cincinnati, where he entered the
employ of Fox Brothers as a salesman. From
here he went into the jewelry business for him-
self, and in 1899 he formed a partnership with
Gustav Peck, his nephew, and John F. Selmeier.
The business prospered until today it is one of
the best known in Cincinnati.
The deceased is survived by a widow and three

daughters, two of whom are married. The bus-
iness will continue just the same as it has, Mrs.
Peck retaining her husband's share. There will
be no reorganization whatever.
The funeral services were held in the chapel

of the Jewish Cemetery, Rabbi Phillips officiating.
Members of the jewelry trade acted as pall-
bearers.
Personally he was kind and made friends

easily. It was these qualities that caused him to
be so well known in Cincinnati jewelry circles.

Charles C. Hoefer Retires from Whole-
sale House of Woodstock-Hoefer
Watch and Jewelry Company
Kansas City, Mo., November ro.—The interest-

ing announcement has been made that Charles C.
Hoefer, for many years a partner in the firm of
Woodstock-Hoefer Watch and Jewelry Company,
of this city, has withdrawn from the firm, his
interests being purchased by the estate of S. E.
Woodstock, who died last July. Mr. Hoefer
has been associated with the company since its
formation in 1888. It is announced by the pres-
ent owners of the firm that James Scott, an old
employee, will be in charge of the affairs of the
company, which will continue in the jobbing bus-
iness under the old title.
Mr. Hoefer has made no announcement thus

far regarding his plans for the future, and is at
present planning a trip to Florida with his family,
where he expects to make an extended sojourn.
Few of the wholesalers can boast of so many
personal friends in the trade as Mr. Hoefer, and
all will wish him well in whatever he may under-
take in the future.

Railroaders Abscond with Watches

The Trade Requested to Be on the Lookout
for These Timepieces and the Absconders

Lafayette, La., November 5.—T. M. Biossat re-
ports that the following men, employed by the
Southern Pacific Railroad as brakemen, and who
signed deduction orders in favor of him for
watches sold them, the money to be taken out of
their check by the railroad company, left La-
fayette without putting in any time and took the
watches with them:
F. Kammerman, Webb C. Ball, No. 642570, 19

jewel, Wadsworth fill case No. 1611606;
C. W. Price, 16 size, Webb C. Ball, 21 jewel,

No. 1636897 Wadsworth case;
J. I. Harmon, W. C. Ball, 17 jewel, grade 333,

No. 12279953, and B. & B. case 6343775;
W. L. Rogers, 16 size, 992 Hamilton, No.

835175, Keystone nickel, No. 9266122;
William E. Lankford, 16 size, Father Time,

No. 15541001, Wadsworth filled No. 1660494.
W. T. Mathis, 16 size, 992 Hamilton, No. 935-

436, Wadsworth filled No. 1636882;
George E. Knowles, 16 size, 992 Hamilton, No.

8s2469, Wadsworth filled case No. 1655457.
If any of our readers should run across any of

these watches hold them or wire T. M. Biossat,
Lafayette, La., at his expense.

War on Advertising Schemes

One by one the merchants of the west are
awakening to the necessity of putting an end to
the thousand and one advertising schemes that
are worked on them. The latest step in this line
has been taken in Saginaw, Mich.
The Saginaw board of trade has placed itself

on record as opposed to all forms of transient
advertising mediums, such as church programs,
labor-day programs and trades-union blackmail-
ing schemes, by the unanimous adoption of the
following resolutions:

WHEREAS, merchants, manufacturers and pro-
fessional men are frequently solicited and impor-
tuned for patronage and support by taking
advertising space in programs, announcements
and many improvised and irregular methods of
publicity, and,
WHEREAS, many such advertising schemes are

irresponsible and often worthless and it is quite
impossible for individual advertisers to give the
same scrutiny and investigation; therefore, be it

Resolved, That it be the policy of the Saginaw
board of trade that merchants, manufacturers and
professional men confine their advertising to the
recognized legitimate channels and that special
advertising schemes be given no consideration
until submitted for the approval of and approved
by the committee on trade interests of the Sagi-
naw board of trade.

November 15, 1911

Jeweler Shoots Hold-up Man and
Saves Stock

Guns in Preparation for Attempted Robberies.
Jeweler's Wife Aids Husband

New York, November 3.—An attempt was
made to hold up Henry Sigmund, a jeweler, at
252 Central avenue, on the afternoon of Novem-
ber 2, by a young man who, it would appear, had
been driven to desperation by poverty in his
family. There was sufficient gun play following
the attempt to act as a warning to other des-
peradoes who might have in mind a similar means
of raising cash. The would-be robber, whose
name was Charles Myer, entered the store about
3 o'clock. "I want to buy a diamond ring for,
say, about $200 or $250," he told Sigmund, who
was behind the counter. He scorned the contents
of the first trayful.
"Show me something more expensive—these

look too cheap," he said. Sigmund turned to get
another tray.
"Now throw up your hands," he heard Myer

command. "I like the whole trayful."
But Sigmund, impressed by the robbery of the

jewelry store at Thirteenth street and Sixth ave-
nue, Manhattan, and the killing of clerk Adolph
Jacoby by robbers who came and fled in a taxi-
cab, had turned his store into an arsenal and
had loaded revolvers strewn handily about the
place.
Instead of holding up his hands he reached

for the handiest gun, whirled about and blazed
away. The bullet grazed Myer's ear and cut
through his big slouch hat, and the powder
flashed in his eyes. Myer's gun went off as he
dropped it and clapped his hand to his eyes with
a cry of pain.
The shots brought Mrs. Sigmund and her

twelve-year-old daughter, Helen, Mrs. Sigmund
grabbing another of the handy guns as she
entered. She found her husband covering Myer,
who was still crouching across the counter with
his hands over his eyes.
"Cover him while I come out from behind the

counter," said Sigmund to his wife, and Mrs.
Sigmund pointed her gun at the man and had
him backed up against the wall when the police,
summoned by Helen, arrived.

New Wrinkles in Jewelry-store
Arrangement

Many Beautifying Features—Concealed Safes,
Rich Fixtures and Harmonious Colorings

Washington, D. C., November 9.—The im-
provements just completed in the store of Berry
& Whitmore, at Eleventh and F streets, N. W.,
have made this establishment one of the finest
jewelry stores in the south. They have added
materially to their floor space, having taken in
another room at the rear, facing on Eleventh
street, having acquired possession of an adjacent
building. In this new portion are displayed sil-
verware and clocks in new mahogany wall and
floor cases. Here several new things have been
adopted which add much to the beauty of the
space. The safes are set in the wall and in
front of them are sliding mirrors so that they
are out of sight at all times. Another beautify-
ing feature is the wall of solid mahogany.

In the store proper many new fixtures have
been added. Display cases of unique design have
been 'laced in the center of the floor and in these
have been placed leather and novelty goods, desk
sets and other metal goods. The original ceiling
has been removed and one of art metal in design
has been placed in its stead. This is colored to
match the fixtures and is so arranged to appear
as beams. From these electric lights are hung,
their shades being of various designs. On the
walls are head and breast pieces of armor, and
various oil paintings urther add to the beauty
of the entire store. On the second floor of the
new building are located the offices of the firm,
and early next year this part also will be turned
into snace for the retail department. The firm
is to be congratulated and is the recipient of many
good wishes for increased success.
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Factory Employees Use New Method Medals Awarded Honor Pupils at
of Stealing Rhode Island School of Design

Stolen Unfinished Bracelets Are Finished by
Accomplices in Another Factory

Attleboro, Mass., November Q.—As a result
of an investigation made by Detective Goldowski,
of the Jewelers' Protective Association, and the
Attleboro police five young men were arrested,
November 3, on a charge of larceny and receiving
stolen jewelry. The material was missed from
the factory of the Finberg Manufacturing Com-
pany. The officers claim they unearthed a clever
scheme for pilfering on a small scale, but they
are confident that the operations of the gang
would have extended to a much wider circle had
it not been that the scheme was nipped in the bud.

Bracelets had been disappearing in small quan-
tities from the Finberg plant for some time. The
finished articles were never molested, but there
was a shortage in the unfinished bracelets. De-
tective Goldowski and Chief of Police Wilbur
appeared at the Finberg plant one afternoon and
called for Joseph McDonald, aged seventeen, and
Charles Murphy, aged seventeen. When the
young men were summoned into the office they
were accused of taking unfinished bracelets.
They denied the charge at first, but finally ad-
mitted it.
On questioning the pair closely the officers

learned that Ernest Lovenbury, aged sixteen;
Hector Durouche, aged twenty-seven, and Peter
Byron, aged forty-five, all employed at the Sykes
& Strandberg factory, were also mixed in the
affair, and they caused their arrest. It appeared
that when the unfinished bracelets were taken
from the Finberg factory they were given to the
men who worked at Sykes & Strandberg's, and
were finished in that factory, unknown, of course,
to the firm or any of the other operatives. One
of the Sykes & Strandberg workmen is said to
have colored the bracelets after hours and an-
other polished them. The third man disposed of
them, and the proceeds were divided.
The workmen employed at Finberg's claimed

they always sold the bracelets to Byron, the old-
est of the quintet, and he had them finished.
They received from $1.50 to $3 for each bracelet,
according to its value. Byron and Durouche
were arraigned in the Attleboro court on charges
of receiving stolen property and were fined $15
each. The cases against the other three were
continued on account of their youth. They will
be heard at a special juvenile session of the court.
Detective Goldowski is said to have traced the
scheme through some of the bracelets which were
disposed of in Pawtucket.

Famous Leeds Pearl Necklace Before
Supreme Court

Duty on the $340,000 Strand to Be Settled
Finally

Washington, D. C., November 5.—The famous
$220,000 pearl necklace of Mrs. William B. Leeds,
of New York, was discussed today in the supreme
court of the United States. A case to determine
whether the United States is entitled to only a
so per cent duty on the gems, considered as
"pearls in their natural state, not strung or set,"
or whether it is entitled to 6o per cent on them,
as "pearls set or strung," was up for argument.
About a week after the stones had been im-

ported by Bernard Citroen in 1906, and after a
duty of so per cent had been collected, the gov-
ernment made a demand for an additional duty
of so per cent, amounting to $110,000. Citroen
came to Washington, protested against the addi-
tional duty, and asked for a refund of the duty
already paid, and that he be permitted to return
the pearls to France. The request was not
granted. The additional duty was paid and the
pearls turned over to Mrs. Leeds.
The circuit court of appeals for the second

circuit held that the pearls were dutiable at only
so per cent. The government will rely largely
upon Mrs. Leeds' testimony to obtain a reversal
of that holding.

Tokens of Merit Donated by the New England
Manufacturing Jewelers and Silversmiths'
Association

Providence, R. I., November 4.—The award
of the bronze medals and scholarship offered
by the New England Manufacturing Jewelers and
Silversmiths' Association for excellence of

There was no formality in connection with the
award, which took place in the jewelry depart-
ment room of the school building. The members
of the committee from the New England Manu-
facturing Jewelers and Silversmiths' Association
included Everett L. Spencer, president of the
association; Englehardt C. Ostby, Theodore W.
Foster, Harry Cutler, Aldred K. Potter and
George H. Holmes, ex officio. All were in at-
tendance at the presentation, which was made by
Mr. Holmes, who was the president of the asso-
ciation when the medal announcement was made.
At that time the association gave notice that it

would offer the medals each year, and the fur-
ther announcement was made that there would
be a competition in designing the medal to be
presented, the student whose design was accepted
by the committee to receive the first of the
medals struck from the dies. The winner of this
competition was Arthur W. Heintzleman, and he
received the first medal at the presentation. The
medal is of solid bronze and was struck by the
Gorham Manufacturing Company. It is a hand-
some work of art in its treatment. It bears on
the obverse a figure perfectly molded and with
the characterization clearly defined, while the
drapery around the female figure of art is classic
and very graceful.
The design is that of the Goddess of Art look-

ing intently into a well-proportioned and highly
artistic jewel case held in her left hand, while her
right arm rests in natural position and at ease
over a large vase. Around the sunken edge of
the medal are the words "Department of Jew-
elry and Silversmithing," and at the bottom are
the initials of the school, "R. I. S. D.," in raised
letters. On the reverse is the name of the New
England Manufacturing Jewelers and Silver-
smiths' Association with a fancy panel in which
the name of the recipient is to be engraved, and
also the purpose for which the award was made.

OBVERSE SIDE OF MEDAL

work in the various branches of the jewelry and
silversmith department of the Rhode Island
School of Design was made on Thursday even-
ing, November 2, by the committee on awards of
the association. The winners of the medals and
scholarship were as follows : For excellence in
silverware, James W. Jennings; excellence in
chasing, Wilfred Berry; in hub cutting, Arthur
Burnier; jewelry making, Frederick C. Raymer;
Jewelry designing, Giustino Sebastianelli; schol-

Orli [I (..jr,
.39

REVERSE SIDE OF MEDAL

arship for greatest progress made in the depart-
ment during the year, Hilton 0. Hughes. The
association will make similar awards each year.
The awards are upon the work done during

the last year of the school, but at the completion
of that term the medals had not been struck and
the presentation perforce had to be postponed
until they were completed, which was this week.
The announcement of the winners was made in
connection with the graduation exercises of the
school in May.

Another Jewelry Salesman Loses
His Sample Cases

Man in Charge Asks Another to Keep an Eye
on the Cases, Which Mysteriously Disappear

Philadelphia, Pa., November 4.—Three jew-
elry sample cases were stolen from a pushcart
on the afternoon of November 3 at Tenth and
Market streets. The valuables were the property
of J. J. White & Co., of Providence, R. I., and
were in charge of Winfield T. Bliss, their sales-
man, from Toledo, Ohio.
The customers of the White company are

chiefly the large department stores of the city
and are Bliss' trade. He arrived here on No-
vember 2, going to the Bingham House. Next
morning he started out to visit the buyers of the
stores and employed an itinerant man of all
work, Daniel Reagan, to push his samples around
in a pushcart.
Three stores had been visited when Bliss came

to Tenth and Market streets. He went into a
store there, and, returning in a half hour, told
Reagan that he was going back to the hotel and
that he should follow with the cases.
Reagan declares that just as he was starting off

a friend haled him and, after a few minutes' chat,
he was invited to take a drink and went to a
saloon nearby.
Before going, however, Reagan called an

acquaintance of his and requested him to keep
his eye on the cases until his return. The man
who was asked to keep watch grew tired in a few
minutes, and after telling the elevator boy in the
department store that he was tired waiting took
his departure.
From this time the police lost track of the

cases. Reagan returned, and finding his pushcart
empty ran back to the hotel and reported it to
Bliss, who made Reagan accompany him to the
City Hall, where the robbery was reported to
Detective Captain Souder.
One of the cases contained solid gold articles,

brooches, scarf pins, belt buckles, fobs, necklaces,
rings, watches and other small articles of jew-
elry. Another case contained sterling silver toilet
articles and the other was filled with rhinestone
3 ewelry.



UNIVERSAL DEMAND FOR PEARL RINGS

These rings will retail
from

$1.50 up.

b

Pearl Gutitanteed to.
:Wear 4,1We the Real.

We have had many big
sellers in the past, but
never one to equal this.

Each pearl guaranteed
to have the beauty and
wearing qualities of the
real, mounted securely
on a sterling silver
mounting that has the
appearance of a finely
made platinum ring.

12 Rings
beautifully mounted, put
up in a leather case like
illustration, will cost you
only

$18.00

The Only Artificial
Pearl that can with-
stand the wearing
abuse a ring receives

The greatest seller you
ever had, giving you a
handsome profit.

JOS. H. MEYER BROS "The Sketch-Book House,"• NEW YORK
59 Nassau Street, Cor. Maiden Lane

PENDANTS

A Few New Patterns From Our Extensive Line of Pendants.

INEXPENSIVE PENDANTS Prices from $3 to $5.50 (Subject to Keystone Key). All pieces are
10 K. Gold and all stones are genuine, with the exception of Sapphires

and Rubies, which are reconstructed. You should have them in stock for your Holiday trade.

CROSS & BEGUELIN
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Providence Manufacturing Jewelers
Endorse Candidates for Office

Over One Hundred Manufacturers at Dinner in
West Side Club Urge Election of Three
of Their Brethren—Governor Pothier in
Attendance

Providence, R. 1., November 4.—Mayor Henry
Fletcher, Harry Cutler and Frank T. Pearce, can-
didates, respectively, for the mayoralty of Provi-
dence, state senator and state representative from
the Twenty-first district, were heartily endorsed
by the manufacturing jewelers of this city last
night at a dinner in the West Side Club.
Over one hundred manufacturers were present.

Governor Aram J. Pothier also was a guest at the
dinner which preceded the speechmaking. The
three recipients of the endorsement were ac-
corded repeated and flattering applause by the
assemblage when they made remarks.
Governor Pothier complimented the jewelry

industry upon its local standard-bearer, and com-
mented upon his attitude in the exercise of the
veto power. He said that he was criticized two
years ago for not exercising the power, and
criticized for using it during his term in office this
year.
The gathering was a unique one in that it was

a complimentary tribute by men who are daily
competitors in business of the three men whom
they sought to honor by their presence and en-
dorsement. Seated at the head table were Henry
G. Thresher, who officiated as toastmaster ; Gov-
ernor Pothier, Mayor Fletcher, Harry Cutler,
Frank T. Pearce, George H. Holmes and Gen.
Charles A. Wilson.
An informal reception at 6.30 o'clock was fol-

lowed by supper, and just before 8 o'clock the
company was called to order by Mr. Thresher, who
said in welcoming the party : "We are here to-
night to exchange greetings as manufacturing
jewelers and as Republicans. We are here to
endorse the nomination of Messrs. Fletcher,
Cutler and Pearce, members of our craft, and to
say to them that we will by word, by act and by
deed do all in our power to insure their election.'

Introduces Governor
In introducing Governor Pothier as the first

speaker Mr. Thresher called attention to the fact
that the governor was one of the first men in this
state to advocate attention by business men to the
proposal to establish a federal tariff commission,
speaking in favor of this project at the banquet of
the New England Manufacturing Jewelers and
Silversmiths' Association three years ago.
In prefacing his remarks Governor Pothier paid

a high tribute to the three honored guests and to
the manufacturing jewelry industry as a whole.
He said, in part:
"This gathering is a deserved testimonial to the

creditable administration of Mayor Fletcher, the
energetic and valuable services in the state legis-
lature of Representative Cutler, who has been
honored with the nomination for state senator
from Providence, and the personal qualities and
abilities of the man who will succeed Mr. Cutler
as representative from the Twenty-first district of
this city—Frank T. Pearce.
"These men for years have been your associates

in business and it would be idle for me to attempt
to extoll their civic virtues in your presence.
That their qualifications for the public service are
recognized by all of you your presence here to-
night conclusively demonstrates, and that they will
receive your support and encouragement in their
laudable desire to render the state and the city
further service I am likewise assured."
Mayor Fletcher responded with more than usual

feeling to the introduction given him by the toast-
master, and said, in part: "I hardly feel equal to
this occasion and am unable to respond to the
flattering tribute that has been paid me. Public
men are subject to criticism and they are criticized
by those who do not know the intent of the offi-
cer, but when men get together who have known
me from childhood, who know my career, know
my purposes and my intentions, it makes no dif-
ference what the result may be on Tuesday next;
I shall feel that I have been amply repaid in this
meeting tonight in expression of your confidence
in me and in my administration."

Harry Cutler, after making a patriotic address
regarding the advantages and privileges afforded
the foreign born in this country, said, in part:
"Your endorsement through this meeting of the

nomination of three members of our industry is
an expression of confidence and a source of en-
couragement for which words are inadequate to
voice fittingly our gratitude. When gentlemen in
the same industry who compete with each other
in their daily commercial life come together in a
gathering such as this and spontaneously ratify
our nominations we assume an obligation which
can only partially be paid by the faithful and con-
scientious performance of our duties. In my
humble capacity I will, if elected, do whatever I
can to carry out the program of our party as set
forth in the platform."
Frank T. Pearce thanked the gathering for ;fs

endorsement and said that one of the features f
the event that appealed to him was that USW,
such a gathering was held in recognition of so.t:17.-
thing that had been done, whereas this was
to endorse the three candidates named from the
jewelry industry. He paid a high tribute to Mayor
Fletcher and his administration, which he claimed
had been upright, honest and progressive.

Those Present

At the head table were Governor Pothier,
Mayor Fletcher, Harry Cutler, Frank T. Pearce,
Henry G. Thresher, George H. Holmes and Gen.
Charles A. Wilson. The others present were
David Bernkoff, Harry Wachenheimer, S. D.
Binge, Joseph B. Nussbaum, Fred B. Kennon,
William H. tirrafton, B. A. Ballou, William T.
Chase, Frederick A. Ballou, C. E. Hancock, Edgar
C. Lakey, Ellis W. McAllister, A. W. Holmes,
William A. Copeland, George H. Cahoone, Henry
Walcott, Wade W. Williams, Theodore W.
Foster, Harry M. Mays, Everett I. Rogers, Ev-
erett I. Rogers Jr., C. L. Kettlety, Roswell C.
Smith. M. J. Karpeles, Arthur Henius, William
H. Waite, William B. Peck, Walter F. Henry,
E. W. Knight, L. J. Roy, L. H. Bosworth, M. F.
Williams, Arthur Silverman, Louis W. Clarke,
Frank B. Reynolds, John Fletcher, Aldridge G.
Pearce, L. E. Robinson, H. C. Lindol, Charles W.
Battey, Frank P. Daughaughty, William A. Scho-
field, Edward B. Hough, William Mason, Edward
K. Brown, Edward P. Tobie, J. Schwarzkopf,
Charles Silverman, Arthur 0. Ostby, E. C. Ostby,
Alfred K. Potter, Fred D. Carr, Calvin Dean,
A. A. Stark, J. H. Tuttle, Walter A. Burdick,
Samuel Brown, George D. Briggs Jr., Ernest L.
Fuller, T. Clyde Foster, Ralph S. Hamilton, Ralph
S. Hamilton Jr., Dr. J. P. Hussey, Louis Lyons
and George W. Dover.

National Federation of Retail
Merchants

An Association for the Protection and Ad-
vancement of the Interests of the Retail
Trade in All Its Branches

At a recent meeting in Chicago attended by 230
delegates from thirty-three states, representing
all classes of retail trade, a new organization was
launched named the National Federation of
Retail Merchants. The sense of the meeting was
in favor of a campaign of education; that there
must be developed a better understanding between
the retailer, the producer and the consumer, and
that in this campaign there must be no bitterness.
In the constitution adopted by this association its
purposes are stated to he to safeguard and serve
the interests of all retail merchants ; to oppose all
unjust legislation inimical to retail merchants; to
promote all just legislation designed for the
benefit of retail merchants; to demonstrate the
necessity of retail merchants to manufacturers,
wholesalers and consumers of the United States;
to co-operate with all other organizations having
for their objects the advancement of the best
interests of commerce.
The constitution further states that "the mem-

bership shall be confined to retail merchants
doing business in the United States who are affil-
iated with their state or interstate association, and
where a national association exists through their
national association, and who are willing to con-
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form to the constitution and laws of this organi-
zation, and such associate membership as shall
afterward be provided for by the board of
directors."
The raison d'etre and purposes of the organiza-

tion are best expressed in the resolutions sub-
mitted by the resolutions committee and adopted:

WHEREAS, we recognize the desire of the press
to disseminate truthful information to its readers,
and,
WHEREAS, we believe that the press generally

has in the past shown a desire to be impartial and
fair to the retail merchants, and,
WHEREAS, it is our desire that the public should

be kept correctly informed of all of our acts, and
it is our belief that this can best be accomplished
through the medium of the press, therefore, be it
Resolved, That we do hereby invite their sup-

port and co-operation in the promotion of the
work inaugurated by this convention to the end
that the retail merchants may receive a square
deal.
WHEREAS, we realize from past experience the

great value of the co-operation of our trade jour-
nals in any of our undertakings, and,
WHEREAS, we appreciate their desire to pro-

mote the best interests of the trade which they
represent, therefore, be it
Resolved, That we do hereby express our

thanks to the trade journals for their past
services, and endeavor to impress upon them the
vital importance to us of this present undertak-
ing and urge their unqualified endorsement.
WHEREAS, we believe that the agitation for the

establishment of the parcels post emanates from
sources and influences acting under cover and not
from any great demand by the farming or other
classes, and,
WHEREAS, we believe that the establishment of

the parcels post will result in the loss of business
to retail merchants without a saving to the con-
sumer, a depreciation of town and firm property
and the substitution of a shiftless backwoods vil-
lage population for the live and thriving towns
and hamlets throughout our country today, there-
fore, be it
Resolved, That we unalterably oppose this pro-

posed action on the part of the congress of the
United States as recommended by the president
and postmaster-general. And be it further
Resolved, That a copy of this resolution be sent

to the president of the United States, the post-
master-general and senators and representatives
in congress.
WHEREAS, the rates of transportation charged

by the various express companies are in many
instances excessive when judged by the returns
upon capital invested, and,
WHEREAS, a reduction of these rates to a rea-

sonable basis would in a large measure satisfy
any demand for a parcels post without increasing
the federal postal deficit, therefore, be it

Resolved, That we hereby request the interstate
commerce commission to thoroughly investigate
the express rates with a view to accomplishing
this double purpose.
WHEREAS, the receipts of the postoffice depart-

ment show an unreasonable profit to the govern-
ment on first-class postage, and,
WHEREAS, the retail merchants of this country

are among the largest contributors to this mo-
nopolistic revenue, therefore, be it
Resolved, That we urge upon the proper au-

thorities the reduction of first-class postage rates
to one cent.
WHEREAS, the purposes for which this federa-

tion is organized are of a broad scope and looking
toward the betterment of the commercial condi-
tions of this country, and,
WHEREAS, whatever is to the best interests of

the retail merchants redounds to the advantage of
national commerce,

E. M. Trowern, Toronto, Canada, Dominion
secretary of the Retail Merchants' Association of
Canada and formerly connected with the jewelry
trade, was in attendance at all the sessions of the
conference, and at the opening meeting told of
the success achieved by his association in placing
the retailer in his true position before the con-
sumer. Mr. Trowern took occasion in the con-
vention and outside to praise the work done and
he predicted a successful outcome of the work
undertaken.
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Simmons' 12-Chain
Combination

see Roll Below

Show Card for Window or Show Case

Get This Display Card in
Your Window or Show Case
The new Simmons Cigar Cutter Fob

Seal (patents controlled exclusively by
R. F. Simmons Co.) is the most success-
ful innovation we have gotten out yet.
It appeals to nearly every smoker—
sells itself on sight.

The counter display card shown above is in-
cluded free with every order sent to your jobber.
It shows how the cutter works and how it
looks saves talk.

Send in your order. Put the card up where
the " passing throngs" can see it— and take
the money.

R. F. SIMMONS CO. •••• Attle

NOTICE . We have a limited number of Simmons Style Books
• on hand which we will send out at our expense.

except for postage, to lista of names furnished by retailers. These style
books, with letter referring recipient to our store, are an effective adver-
tisement for you, and enable you to connect with the benefit of our gen-
eral advertising campaign.

Simmons' Latest 12-Chain
Combination

The latest 1 2-chain combination, $2 1 .7 5
including imported Manchester NET
Velvet Roll.

The trade needs no introduction to these money-
making assortments. Our 1 2 best sellers, attractively dis-
played on Manchester Velvet Rolls, have proven to be
such effective trade magnets that jobbers everywhere now
carry them in stock to meet retailers' demands.

The patterns are attractive, and the combination price
is unusually low, if you consider that a
$1.50 Velvet Roll is included
FREE of CHARGE.

12 Proven Sellers

attractively mounted
on imported Man-
chester Velvet Roll,
combination price,

$21.75 net.

boro Mass.

,
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the Watch, Jewelry and Kindred Trades. The
purpose and policy of this journal are the pro-
tection and promotion of all trade interests. A
rigid censorship assures the reliability and worth
of all reading matter, and the exclusion of all
that is not trustworthy or relevant. We decline
to insert advertisements that are unreliable, or
misleading In representation, defamatory in state-
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Subscription—One Dollar per year, postpaid, to all parte of
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Beware of Fraudulent Subscrip-
tion Solicitors

We regret the necessity of again warning
the trade against the operations of swin-
dlers who make a specialty of collecting sub-
scriptions for various journals, THE KEY-
STONE included, without any authority for
so doing. These subscriptions never, of
course, reach the offices of publication
and are a source of vexation and loss, no
less to us. than to those who paid their
money in good faith. Recent complaints
have come to us from Illinois and Wiscon-
sin, but swindlers of this character are so
ubiquitous that we again warn the trade
at large against paying subscriptions for
THE KEYSTONE or The Keystone Magazine
of Optometry to any person purporting to
represent any subscription agency, as no
such person or agency has any authority to
collect subscriptions for these journals. In
some cases the name of a fictitious subscrip-
tion agency is printed on the receipt given
to the subscriber, but more frequently the
only printed matter on these receipts is the
words "Received from." This, in itself,
should arouse the suspicion ot the trade.
It is evident that some of these swindlers
use many aliases, as the handwriting on
some of the receipts is the same, though
the name may be different.
Those who are authorized to collect sub-

scriptions for our publications are furnished
with credentials signed by the president of
The Keystone Publishing Company, and if
the jeweler is not positively assured of the
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identity of the solicitor he should request
the production of these signed credentials.
If such credentials are not forthcoming the
subscription should be sent direct to this
office.

Indications of Improving Trade
Two factors which point to sound trade

conditions have just been officially an-
nounced. One of these is a report issued
by the appraiser of the port of New York,
showing that the value of precious stones
and pearls imported in the month of Oc-
tober was $3,099,119, as compared with
$2,500,238 in October, 1910. It is some-
what anomalous, but nevertheless encour-
aging, that the premier luxury in the
jewelry line would appear to be in most
active demand.
The second encouraging announcement

is the report issued by the New York assay
office, which states that the October sales
of gold bars total $3,038,572, excluding ex-
ports. Most of this gold is to be made up
into jewelry, and the total is the largest
for any month this year, comparing with
$2,979,335 in September. The month just
closed breaks the record since last October,
when the amount was $3,085,329.
In harmony with the above we learn

from the New England jewelry manufac-
turing centers that there is the usual ante-
holiday activity in the factories, many of
which are compelled to work far into the
night. The many advertisements in the
local press of that section for additional
skilled help are also suggestive of at least
normal conditions for the season. The
different watch factories, we understand,
are also working full time, indicating a ma-
terial improvement in the watch market
which will be most welcome to the trade.
Under these circumstances the persistent

procrastination among the retailers in the
matter of purchasing holiday stock would
seem to be unreasonable and unwise, es-
pecially in view of the almost certain rush
on the supply facilities of the wholesale
houses which will develop as Christmas
approaches.

Suppressing the Auction Nuisance,
The campaign against fake jewelry aucf

tions, which are especially numerous around
the holiday season, has taken on consider-
able momentum during the past few weeks.
As announced elsewhere in this issue, Chi-
cago merchants have taken the matter up
vigorously and presented a petition to the
mayor of the city denouncing these auction
houses not only because of the injury done
to the legitimate trade but also because of
their openly fraudulent character. These
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merchants were able to fortify their argu-
ments by a list of persons who confessed to
being swindled, and although there seems
to be considerable influence back of this
fake auction institution the determination
of the merchants to suppress it will in all
probability be successful. Secretary Mana-
han, of the Illinois Retail Jewelers' Asso-
ciation, has written us commending our
agitation of this question, which has already
produced excellent results. The associa-
tion is interesting itself in the matter and
will have introduced in the Chicago city
councils an ordinance such as that now in
force in Detroit. The jewelers have se-
cured much in the way of reform in recent
years through their organizations, and all
should lend a hand in this movement to
suppress the auction nuisance, which bears
especially heavy on their business.

Problem in Catalog Distribution

The close association for many years of
the jewelry and optical trades and the great
development of the latter into a separate
and distinct profession in recent years are
doubtless accountable, to a large extent, for
a new problem in catalog distribution
which is now giving some concern to the
retail jewelers. The following letter from
the president of the Iowa state association
is typical of a number which we have re-
ceived from time to time during the pres-
ent year:

Cedar Rapids, Iowa, November io, 1911.
EDITOR THE KEYSTONE :—I wish to protest in

the name of the Iowa Retail Jewelers' Association
and of the retail jewelers in the United States
against the practice of certain wholesalers and
manufacturers sending their catalogs indiscrim-
inately to opticians and optical concerns regard-
less of whether they are retail jewelers or not.

It is very easy for them to determine an ex-
clusive optician from the jeweler and optician, as
the concern which deals in jewelry is usually
known as jewelers, calling themselves jewelers
and opticians, of course.
We know that this is being done in this town,

or, rather, we know these catalogs are being sent
to exclusive opticians in this town, as we are
interested in the lowa Optical Company and it
gets catalogs from jewelry houses every day. We
also know that other exclusive opticians in this
city are getting these catalogs and that they are
furnishing their customers with jewelry from
them at cost prices.

It seems to me really astonishing that manu-
facturers in our line do not snake more of an
effort to keep their catalogs in the proper channel.
We do not receive jobbers' and manufacturers'
catalogs of clothing or shoes—never have—but
these lines can get a jobbers' catalog whenever
they want to. It seems to be a lack of system,
forethought, ignorance or carelessness, any one
of them bad enough to be immediately corrected.
We can give you the names of houses doing

this if you wish to have them and we are going
to keep on collecting them 

them,
time to time,

and trust you will give this prominence in your
editorials, as it is a practice that should be
stopped. Yours very respectfully,

G. B. LEIDY,
Pres't Iowa State Retail Jewelers' Association.

The matter of a correct mailing list is
doubtless much complicated in this case,
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as before stated, by the association of the
jewelry and optical businesses, and it be-
hooves those distributing catalogs to have
a care lest negligence or inattention should
place them in a false light with the or-
ganized trade.

Collector Loeb's Remarkable Record
We have frequently commended Collector

Loeb for his vigorous and intelligent cam-
paign against smuggling, which has been
especially beneficial to the gem trade. We
can now base our commendation on actual
figures, it having been announced that dur-
ing his two and one-half years of service
as collector of the port of New York a
total of over $7,000,000 was collected and
turned into the treasury, the total corn-
prising payments on compromises, reliqui-
dation of entries vitiated by fraud, fines,
forfeitures and other penalties. During
this period Mr. Loeb has had occasion to
deal with 158 importing firms for smug-
gling, undervaluation of merchandise, etc.,
to say nothing of arriving passengers who
have evaded payment of duties. Notwith-
standing the fact that probably undue
leniency was shown in most cases, nearly
$5,000,000 has been paid over in addition
to the collection of more than a million and
a quarter in "back duties." There have
been over zoo criminal prosecutions, some
of which were fruitless, but in eighty-six
cases fines have been collected amounting
in the aggregate to over $200,000, and
forty-seven persons have been sentenced to
imprisonment.

In the fifteen years preceding Collector
Loeb's appointment there had been less than
$1,000,000 collected from fines and forfei-
tures, and criminal sentences had been rare
and hardly noticed. The money, however,
paid over to the treasury by no means repre-
sents accurately the extent of Mr. Loeb's
services to the trade or to the government, as
the lesson taught by his vigorous work has
prevented to a great extent the wholesale
smuggling of former years and has also
transformed smuggling into a crime to
which due odium is now attached. Mr.
Loeb has been given much support by the
trade in New York City and his work has
met with special appreciation at their
hands.

Railroad Wage Increases

As there is probably no other class of
workers in whom the jewelers have a
greater interest than in the railroad men
it is gratifying to note the upward trend of
their wages. In response to a circular letter
sent by the bureau of railway economics to

K EYST ONE

a number of railways, asking for an esti-
mate of the increase in their wage bill for
the fiscal year 1911 as compared with 191o,
replies were received from systems repre-
senting an operated railway mileage of
47,500 miles. These systems were the fol-
lowing: The Atchison, Topeka and Santa
Fe, the Baltimore and Ohio, the Chicago
and Northwestern, the Illinois Central, the
Missouri, Kansas and Texas, the Norfolk
and Western, the Northern Pacific, the
Pennsylvania, the Southern Railway and
the Union Pacific. The wages paid in 1910
by the ten systems named above on the
47,500 miles operated by them amounted
to $300,527000. The estimated wage bill
of the same systems for 1911, computed for
the same force of employees as in 1910, is
$315,163,000. The difference, $14,636,000,
represents an increase of 4.87 per cent.

Suggested Abolition of the Express
Companies

The continued dissatisfaction with the
express companies vigorously expressed
from time to time by the business interests
culminated recently in an investigation and
an effort at reform with a view to rectifying
discrimination and excessive charges. It
is interesting, therefore, to find the presi-
dent of the National Association of Railway
Commissioners at the recent annual conven-
tion of the organization favoring the corn-
plete abolition of the express companies in
their present form. Referring to this pos-
sibility he said:

I believe the express business of the country
should be conducted as a department of the rail-
road business ; that I see no sound reason for
the existence of separate and distinct express
companies as a means of transportation ; that
it is one of the factors of transportation business
which should properly belong to the railway com-
panies, and for which they should receive extra
compensation for the service rendered.

In thus expressing himself the president
had the support of the express committee of
the association, whose report stated that the
express and railway companies are today
performing a transportation service that one
company could perform as effectively if not
more so. The abolition of the express corn-
"panies, the report stated, would mean the
adoption of one of two alternatives. One
of these is to divide the business between
the railway and mail service ; the other to
leave it entirely to the railway companies.
Under the former system the postoffice de-
partment could handle packages weighing
up to twelve or fifteen pounds, while the
railways might operate a fast freight service
for the heavier packages or commodities.
The plan proposed, it was said, would lead
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to "improvements in the fast freight service,
a matter that is of great industrial and com-
mercial importance. It would do away with
many duplications that are necessary under
the present system, and hence would result
in many economies."

Exports of Manufactures to Exceed
$1,000,000,000 in 1911

Basing its estimate on reliable calcula-
tions, Bradstreet's announces that the value
of manufactures passing out of the United
States in the calendar year 1911 may ex-
ceed $1,000,000000, this estimate being
based upon figures covering the exports in
the nine months ending with September,
1911, which amounted to $478,500,000 for
finished manufactures, and $240,500,000 for
manufactures for further use in manufac-
turing, making the total exports of manu-
factures in the period named $719,000,000,
against $612000,000 in the like period of
1910. The increase in the nine months of
1911 over the like period of 1910 was 17.48
per cent, and in case the increase during
the remainder of the year continues at the
same rate the total value of manufactures
passing to foreign countries during 1911
will be about $970,000,000. When to this
is added the value of manufactures going to
Alaska, Porto Rico and Hawaii, not in-
cluded in the exports to foreign countries,
the total outward movement of manufac-
tures from continental United States in
1911 will perhaps pass the billion dollar
line. This will bring the total value of
manufactures exported in 1911 to more
than twice that of ten years ago, and more
than five times that of twenty years ago.

Putting The Keystone to
Practical Use

We have received from subscribers a
number of letters in recent months asking
whether they can appropriate the ready-
made advertisements, circular letters,
blanks, etc., for their own use. In reply to
these queries we reiterate that TIIE KEY-
STONE is published for the benefit of the
jewelers, and they are not only permitted
but urged in their own interest to use all
such matter. One of these subscribers
writes: "There are several features in your
numbers which I think of such great
value that I hesitate to use them without
first informing you." We do not wish any
subscriber to have any hesitancy in this
matter, and trust tinl our readers may reap
to the full the benefit of the many practical
ideas, procured at much cost, which appear
in each issue.
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as before stated, by the association of the
jewelry and optical businesses, and it be-
hooves those distributing catalogs to have
a care lest negligence or inattention should
place them in a false light with the or-
ganized trade.

Collector Loeb's Remarkable Record
We have frequently commended Collector

Loeb for his vigorous and intelligent cam-
paign against smuggling, which has been
especially beneficial to the gem trade. We
can now base our commendation on actual
figures, it having been announced that dur-
ing his two and one-half years of service
as collector of the port of New York a
total of over $7,000,000 was collected and
turned into the treasury, the total com-
prising payments on compromises, reliqui-
dation of entries vitiated by fraud, fines,
forfeitures and other penalties. During
this period Mr. Loeb has had occasion to
deal with 158 importing firms for smug-
gling, undervaluation of merchandise, etc.,
to say nothing of arriving passengers who
have evaded payment of duties. Notwith-
standing the fact that probably undue
leniency was shown in most cases, nearly
$5,000,000 has been paid over in addition
to the collection of more than a million and
a quarter in "back duties." There have
been over 200 criminal prosecutions, some
of which were fruitless, but in eighty-six
cases fines have been collected amounting
in the aggregate to over $2oo,000, and
forty-seven persons have been sentenced to
imprisonment.

In the fifteen years preceding Collector
Loeb's appointment there had been less than
$1,000,000 collected from fines and forfei-
tures, and criminal sentences had been rare
and hardly noticed. The money, however,
paid over to the treasury by no means repre-
sents accurately the extent of Mr. Loeb's
services to the trade or to the government, as
the lesson taught by his vigorous work has
prevented to a great extent the wholesale
smuggling of former years and has also
transformed smuggling into a crime to
which due odium is now attached. Mr.
Loeb has been given much support by the
trade in New York City and his work has
met with special appreciation at their
hands.

Railroad Wage Increases

As there is probably no other class of
workers in whom the jewelers have a
greater interest than in the railroad men
it is gratifying to note the upward trend of
their wages. In response to a circular letter
sent by the bureau of railway economics to
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a number of railways, asking for an esti-
mate of the increase in their wage bill for
the fiscal year 1911 as compared with 1910,
replies were received from systems repre-
senting an operated railway mileage of
47,500 miles. These systems were the fol-
lowing: The Atchison, Topeka and Santa
Fe, the Baltimore and Ohio, the Chicago
and Northwestern, the Illinois Central, the
Missouri, Kansas and Texas, the Norfolk
and Western, the Northern Pacific, the
Pennsylvania, the Southern Railway and
the Union Pacific. The wages paid in 1910
by the ten systems named above on the
47,500 miles operated by them amounted
to $3oo,527,000. The estimated wage bill
of the same systems for 1911, computed for
the same force of employees as in 1910, is
$315,163,000. The difference, $14,636,000,
represents an increase of 4.87 per cent.

Suggested Abolition of the Express
Companies

The continued dissatisfaction with the
express companies vigorously expressed
from time to time by the business interests
culminated recently in an investigation and
an effort at reform with a view to rectifying
discrimination and excessive charges. It
is interesting, therefore, to find the presi-
dent of the National Association of Railway
Commissioners at the recent annual conven-
tion of the organization favoring the com-
plete abolition of the express companies in
their present form. Referring to this pos-
sibility he said:

I believe the express business of the country
should be conducted as a department of the rail-
road business ; that I see no sound reason for
the existence of separate and distinct express
companies as a means of transportation ; that
it is one of the factors of transportation business
which should properly belong to the railway com-
panies, and for which they should receive extra
compensation for the service rendered.

In thus expressing himself the president
had the support of the express committee of
the association, whose report stated that the
express and railway companies are today
performing a transportation service that one
company could perform as effectively if not
more so. The abolition of the express corn-
'panics, the report stated, would mean the
adoption of one of two alternatives. One
of these is to divide the business between
the railway and mail service ; the other to
leave it entirely to the railway companies.
Under the former system the postoffice de-
partment could handle packages weighing
up to twelve or fifteen pounds, while the
railways might operate a fast freight service
for the heavier packages or commodities.
The plan proposed, it was said, would lead

November 15, 1911

to "improvements in the fast freight service,
a matter that is of great industrial and com-
mercial importance. It would do away with
many duplications that are necessary under
the present system, and hence would result
in many economies."

Exports of Manufactures to Exceed
$1,000,000,000 in 1911

Basing its estimate on reliable calcula-
tions, Bradstreet's announces that the value
of manufactures passing out of the United
States in the calendar year 1911 may ex-
ceed $1,000,000,000, this estimate being
based upon figures covering the exports in
the nine months ending with September,
1911, which amounted to $478,500,000 for
finished manufactures, and $240,5oo,000 for
manufactures for further use in manufac-
turing, making the total exports of manu-
factures in the period named $719,000,000,
against $612,000,000 in the like period of
1910. The increase in the nine months of
1911 over the like period of 1910 was 17.48
per cent, and in case the increase during
the remainder of the year continues at the
same rate the total value of manufactures
passing to foreign countries during 1911
will be about $97o,000,000. When to this
is added the value of manufactures going to
Alaska, Porto Rico and Hawaii, not in-
cluded in the exports to foreign countries,
the total outward movement of manufac-
tures from continental United States in
19" will perhaps pass the billion dollar
line. This will bring the total value of
manufactures exported in 1911 to more
than twice that of ten years ago, and more
than five times that of twenty years ago.

Putting The Keystone to
Practical Use

We have received from subscribers a
number of letters in recent months asking
whether they can appropriate the ready-
made advertisements, circular letters,
blanks, etc., for their own use. In reply to
these queries we reiterate that THE KEY-
STONE is published for the benefit of the
jewelers, and they are not only permitted
but urged in their own interest to use all
such matter. One of these subscribers
writes: "There are several features in your
numbers which I think of such great
value that I hesitate to use them without
first informing you." We do not wish any
subscriber to have any hesitancy in this
matter, and trust that our readers may reap
to the full the benefiv of the many practical
ideas, procured at much cost, which appear
in each issue.
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R.WAL LACE
TRADE MARK

NEW
WASHINGTON
PATTERN

STERLING
The Washington Pattern

in

Wallace Sterling Silver
—forever retaining its original charm and
evidences of careful, expert workmanship.

STERLING

There has sprung up between
many dealers and our Trade Pro-
motion Department an intimate
relationship. The identical service
is offered you. Perhaps you would
like to avail yourself of it if you
knew more about this "mutual
assistance.-

The reproductions on these two
pages show a few ready to insert
newspaper advertisements. Any
or all are free for the asking.
Better still—communicate freely
with our Trade Promotion
Department.

STERLING
The new and beautiful Washington Pattern in

R. Wallace Sterling
is ready for your inspection.

Order Cuts by their respective numbers. (Dealer's Mortise)

(Dealer's Mortise)

10 South Wabash Avenue, CHICAGO, ILL.
11 West 32d Street, NEW YORK

Box 140, WALLINGFORD, CONN.
85 Post Street, SAN FRANCISCO, CAL.
63 Basinghall Street, LONDON, E. C.

-Tub-
STEM:IN G

The Washington Pattern
—the newest produotion in R. Wallace
Sterling--bespeaks of the good old Coloni-
al days, of simple art which time has not
improved.

The unusual strength c;f this pattern, both
In design and body, makes the

Washington
R. Wallace Sterling

life-long and more, in attractiveness and
wear. We would like to at least show you
the latest additicna to the R. Wallace mas-
terpieces.

(Dealer's Mortise)

ScS
STERLING

This new

Washington
Pattern

in R. Wallace
Sterling Silvei
carries with it
the very spirit
of '76.

The strong
Colonial sim-
plicity and

perfection
of design
make it
stand out
far above
the er ordin -

Let us
S how
YOU this
exqui-site

p a t -
tern.

ir

R. Wallace Sterling
IttiS 8cS
STERLING

The simplicity of its graceful Colonial lines and visible evidence of extreme care
and expert workmanship, make the new Washington Pattern one to be selected
beyond all others.

(Dealer's Mortise)

To all lovers of things Colonial, even to the
longevity of the spirit it typifies, the new
R. Wallace Washington Pattern creates immediate
and perpetual appreciation. To be more
personally admired and had at

(Dealer's Mortise)

(Dealer's Mortise)
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No. 1709 Round Baking Dish
Bright Finish, Mahogany Tip and Handles

No. 3100 Breakfast Roll Basket
Bright Finish. Pierced

Bright Finish. Pierced, Glass Lining in Cheese Dish
Re
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No. 3301 Lemon Dish
Bright Finish, Pierced, Glass Lined

No. 3300 Lemon Dish
Bright Finish, Pierced, Glass Lined

NEW YORK
9-19 Maiden Lane

CHICAGO
5 No, Wabash Ave.

No 1206 Coffee Set
Bright Finish, Mahogany Handles and Tip, Plate Glass Server

*bet fitateb ware 713e=luxe
IN THE SAME OLD, RELIABLE QUALITY OF YEARS AGO

NONE BETTER, NONE HANDSOMER AND NONE MORE DURABLE
Made Exclusively by

6itnpi4on, flittler & Companp
INTERNATIONAL SILVER CO., Successor

4At Their Factories

WALLINGFORD, CONNECTICUT, U. S. A.

Illustrations one-third size
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MARK
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SAN FRANCISCO
150 Post Street

TORONTO
33-41 Hayter St.
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Salable Suggestions in Sterling Silver
Staples and Novelties

No.
18. 8" Berry Bowl,

$18.0() ea.

548. Tea Strainer,
$24.00 doz.

557. Tea Strainer,
$21.00 doz.

70. Cup, $5.50 ea.

85. Cup, $7.00 ea.

46. Cup, $5.00 ea.

628. Jam Jar and
Spoon, $4.50 ea.

533. Condiment
Set, $18.00 ea.

529. Castor,
$15.00 ea.

530. Castor,
$12.00 ea.

546. Candlestick,
$4.00 ea.

542. Candlestick,
$6.00 ca.

559. Mustard Pot
and Spoon,

$4.50 ea.

621. Mustard Pot
and Spoon,

$4.50 ea.

SUBJECT TO
KEYSTONE KEY

6:r

FE

FO.

140.64
minmill

No.
910. 9" Sandwich

Plate,
$15.00 ea.

591. Castor,
$4.00 ea.

551. Condiment
Set, $9.00 ea. Eril

538. Harse Radish
Bottle and
Spoon,

$4.50 ea.

107234. Mayon- FE
naise Set, in
case, $9.30 ea.

596. Bouillon Cup,
$7.50 ea.

124 7192. Lemon
Set, in case,

$6.50 ea.

6599. Coffee Cups
and Saucers,
in case,
$33.50 per set

225, V. Salt and Pep-
per Shaker, in
case, $6.50 ea.

5232,V. Set,
$5.50 ea.

7252,1r. Set,
$14.50 ea.

SUBJECT TO
KEYSTONE KEY

The BLAKE line of S FERLING SILVER STAPLES and NOVELTIES recommends itself because the DESIGNS are
UNIQUE, ORIGINAL and of great variety. 1 The FINISH the best skilled labor can produce. I The QUALITY the
highest obtainable. j The combination of these forces creates intensified interest in the BLAKE PRODUCT and produces
positive sales and then resales. j You can make your store known among your customers and their friends as the place of
ORIGINALITY for anything in the STERLING SILVER line of STAPLES and NOVELTIES, 1:] Consult our CATALOG
for Holiday suggestions. If you haven't one, WRITE US.

Get the benefit of our Fifty-one Years' Consistent Effort to produce
superior goods at a reasonable price

Ilv
Silverware bearing this
trade-mark denotes

sterling silver
925-1000 fine

JAMES E. BLAKE CO.
Attleboro, Massachusetts

CHICAGO OFFICE--42 Madison Street NEW YORK OFFICE-37 Maiden Lane
SAN FRANCISCO OFFICE-717 Market Street

E9 I K71.al-01r

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine
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The Art-jewelry Movement in America
Pratt Institute, Brooklyn, N. Y., Gives Courses on Jewelry, Silversmithing,

Metal Chasing, Enameling and Medal Work

N our last issue we described the
excellent work in the inter-
est of art metal-working done
at the Fawcett Drawing

School, Newark, N. J. In this article
we wish to direct attention to the
equally good work now being done in the
same field by the Pratt Institute,
Brooklyn, N. Y., where the courses
cover jewelry designing, silversmith-
ing, metal chasing, enameling and
medal work.
The course is planned to meet the

needs of those who wish to enter the
trades involving jewelry, silver-
smithing, enameling, medal work
and the chasing of ornament in
brass, bronze, silver and gold, and of
those who wish to open studios of
their own. It gives adequate training
in design and ornament, in modeling
of designs, in modeling the figure
from life, in the application of de-
signs to practical problems, and in the
methods and practice of technical
work in metal.
The increasing demand for applied

art work in useful objects and the
difficulty experienced by manufactur-
ers in securing the services of Amer-
ican artisans whose knowledge and
skill are sufficient to guarantee good
workmanship present a trade condi-
tion which offers unusual opportuni-
ties for remunerative employment and
advancement to those who have had
the advantage of and benefited by
such training as these courses give.

Passing of Apprenticeship System
In this day of specialization the appren-

ticeship system is no longer adequate. The
apprentice acquires little more than the skill
necessary to meet the technical require-
ments of his trade; but as the success of

the ornamental metal worker depends quite
as much upon his artistic conceptions and
his designs as upon his skill in execution the
work of the shop must be supplemented by
art instruction. By alternating the charac-
ter of the problems given to the students
the applied work shows the inspiration that
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comes from a careful study of modeling,
ornament and the principles of design; and
the work in modeling and design shows the
adjustment and illumination that come from
constant contact with practical problems.
The course appeals to two classes of

workers : to the apprentice, who, by means
of this instruction, may shorten the period
of his apprenticeship and supplement the
technical skill that he would gain in the
shop by work in drawing, modeling and
design, and to the art student who is turn-
ing his attention to work in the applied arts,
for remunerative and artistic employment.
The opening offered to such students if
they have received the equipment given by
this course exceeds 2t2h4a6t in almost any line

of illustrative art work ; and the demand
for thoroughly trained and skilled workers
in the applied arts, together with the lim-
ited supply of them, makes advancement
practically assured to an earnest worker.
Young men graduates have readily received
employment in the best houses in New

York City and elsewhere. Young
women have been very successful in
studio work.

A Promising Future

Owing to the great success of the
course additional facilities have been
provided. The workroom space has
been increased to twice its former
area and the rooms are well equipped
with new benches, flat and square
rollers and lathes and drills running
by electric power. There are two
classes, both limited in membership.
One division receives instruction five
mornings each week and continues
work at the same benches without in-
struction in the afternoon or takes
work in freehand drawing and in
design. The other division receives
instruction in the afternoon session
and carries out work without instruc-
tion during the morning session. Stu-
dents are assigned to these classes in
the order of application, attendance
and time to be devoted to study.

Day and Evening Courses

The day course includes instruction
in drawing, design, historic ornament,
and applied work in chasing and re-

pousse, jewelry, enameling and medal work.
All work is designed and modeled in wax,

cast in plaster and then wrought in copper,
silver or gold. In the work in jewelry
silver is used from the first, students mak-
ing rings with various stone settings, scarf
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pins, pendants, chains, bracelets, buttons,
buckles, brooches, etc., the work being
plain, decorated, chased or set with stones.
This course of instruction is followed be-
cause, in the judgment of the teachers,
experience has proved it to be the best for
the learners.

In hammered metal work students make
their own tools and produce shallow and
deep objects in copper and silver, including
trays, bowls, spoons and the like, with
decorative designs and repousse chasing.
Parts of objects such as handles and sup-
ports are also cast, chased and applied as
needed in the design. Instruction is given
in enameling on copper, silver
and gold.

Encouragement from Manufacturers

Several manufacturers, through
interest in the work done at Pratt
Institute, have made arrange-
ments to give, each year, medals
in gold and silver to students pro-
ducing the most meritorious work
both in design and execution.

Certificates are granted for the
satisfactory completion of a day
course of three years.
The evening course provides

for wax-modeling, hammered
metal work, the application of re-
lief ornament and the finishing of
castings in a thoroughly profes-
sional manner, the work being
planned for advanced students as
well as for beginners. Instruction
is given in the making of tools, the
modeling of objects in sheet metal,
repousse or relief ornament in flat
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tion of a professional artist. He is also
gifted with the special qualifications of the
teacher ; that is, a facility for imparting his
own technical knowledge to others.
The large jewelry concerns of New York

City have taken much interest in the jew-
elry classes in this school and regard the
movement very favorably.
As the cultivation of public taste pro-

gresses proportionately greater attention
will naturally be given to this matter of art
jewelry and those who contemplate making
a specialty of this branch need have no fear
as to the financial rewards awaiting them.
The fascination of the work is by no means
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line as soon as the competitors have shown
that the new line can be handled with profit.
In a general way it is desirable, perhaps

necessary, to know what one's competitors
are doing, but one's business so far as gen-
eral management is concerned should be
conducted as if there were no competitors
in the same city—or anywhere else. Inno-
vation should be desired—ideas that no
competitor has ever tested in actual prac-
tice should be given a fair trial. Every man
has characteristics of his own which should
be made apparent in his ads. as well as in
his goods.
Be the

and hollow ware and the chasing
of ornament in brass, bronze, sil-
ver and gold. Instruction is also given in
jewelry.

Carl F. Hamann directs the work of
both day and evening metal classes and
teaches design, modeling, jewelry, ham-
mered metal work and enameling. He is
an expert jeweler by profession, being for-
merly connected with Durand & Co., New-
ark, N. J., and later with Tiffany & Co.,
New York. In 1889 he went to Europe
and studied modeling in Munich for one
and a half years, going from there to Paris,
where he studied in the Academie Julian
and the Ecole des Beaux Arts for two
years. After his return to this country he
became the head modeler for the Whiting
Manufacturing Company, New York. He
brings to the students the knowledge and
skill of a professional workman, combined
with the originality and artistic apprecia-
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their only stimulus to effort as the country
has already furnished notable successful
examples of accomplished art metalworkers
who have attained not merely fame but
substantial wealth as a result of their re-
fined handicraft. In succeeding issues we
will refer to the courses being given in
other institutions as well as by private in-
dividuals who find that the attraction of the
work has taken sufficient hold of the public
to assure a remunerative class of pupils.

Be a Leader, Not a Follower
Many merchants are disposed to pay too

much attention to what their competitors
are doing. If those competitors are suc-
cessful, notwithstanding inferior advertis-
ing, then they are unwise enough to copy
that poor advertising. When their rivals
get a new line of goods they buy the same

first to introduce new lines of
goods. Branch out whenever
your own judgment tells you that
it will be profitable to do so—
not because your competitors
have stocked certain goods. The
man who is alert and aggressive
in his advertising soon becomes a
leader, and the public soon dis-
covers who is the leader in any
line of business.

Careful attention to advertis-
ing always increases the "pull-
ing" power of the ads., but great
care must be taken to avoid ads.
that are too "smart." Some
highly successful business men
make no secret of not wishing
their ads. to read as if they were
the work of a professional ad.
writer. They want them to read
as if they were composed by a
member of the firm. An adver-
tising man who writes "smart"
copy full of verbal fireworks is
not in reality an expert ; he will
never be a leader in his line, for
what sells goods is plain, forcible

facts, clearly and pleasantly told in every-
day English. A little rhetorical display
may be useful occasionally—not very often
—but the amount of it must always be
limited. Just as every diner wants meat
with a little sauce, so readers of ads. are
looking primarily for facts and only in a
minor degree for literary garnish. "Smart"
copy is not the kind that places any firm in
the leading position in its line.
Good advertising is news. It is store

news, and the ads. of the leaders in many
kinds of business are more important to a
great number of people than any amount
of information about, for example, the
Mexican disturbance. A newspaper ad. re-
ceives attention in exact proportion to its
value—just as a man does, and just as that
man's goods do. Be as particular about
your advertising as about your business.
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Texas State Fair Assumes Exposi-
tion Proportions

Exhibits from All Parts of the Country—A
Magnificent Jewelry Display—Great Army
of Jewelers Visits Dallas, the Fair City

Dallas, Texas, November IL—Undoubtedly
the greatest state fair held in the country
is the now famous Texas state fair which is
held each fall in the great and prosperous city
of Dallas. The most notable success in the
series of these fairs thus far was that recently
closed, when nearly a million visitors passed
through the gates. The gigantic display is more
in the nature of an exposition, the grounds cover-
ing about 640 acres. These are laid off after
plans by the architect who so successfully planned
the grounds of the St. Louis World's Fair. The
various buildings—exhibition, administration, art,
live stock, coliseum and others—are all of re-
inforced concrete construction and all of most
plain architectural design.
At the twenty-sixth annual fair just closed the

exhibits were by no means confined to the state
of Texas, many coming from all over the United
States, and it was noticeable that the visitors
came from greater distances than ever before.
One of the chief attractions on this occasion was
the aviation meet, when the vast crowds were
given an opportunity to witness the now popular
airship contests.

It is needless to state that among the visiting
crowds to Dallas during the fair were large num-
bers of retail jewelers from all parts of the state
of Texas and contiguous territory. These were
given a cordial welcome by the wholesale trade,
the visitors taking advantage of the opportunity
to make extensive purchases for holiday stocks.
Dallas is now recognized as a great jewelry-
distributing center, and many of the trade who
formerly procured their supplies from other cities
find purchasing in Dallas more economical, con-
venient and satisfactory.

Shuttles Bros. & Lewis, Inc., were the leaders
in welcoming and entertaining the visiting trade.
Not only were conveniences furnished for those
who wished to transact business and attend to
correspondence but arrangements were made for
the free entertainment of the jewelers—a courtesy
which was much availed of and greatly appre-
ciated.

A Notable Jewelry Exhibit

The most notable jewelry exhibit, and one in
fact which equaled in beauty any display of its
kind ever seen, was that of Linz Brothers, of
Dallas. It was remarkable not only for the
gorgeous display of gems and the superb cre-
ations of the goldsmith's art but the exquisite
taste in which it was carried out. In a setting
of white Carrara marble and verde finish a sea-
shore scene with a Parisian fair effect was shown.
A superb oyster shell with the shell open and a
sea nymph standing with a pearl overhead was
the centerpiece, with the nymph surrounded by an

exhibition of gems that reminded one of an
Arabian Nights tale. As intended by the ex-
hibitors and the designers it was essentially a
pearl display and one of the most exclusive ever
witnessed in the south.

It would be useless to take up each individual
creation of this exhibit; each was worth special
mention. Among them, however, was a pearl
sautoir, composed of pearls and diamonds caught
at the center with a diamond of superb brilliance
of value and clustered with diamonds of lesser
size but equally as
brilliant in fleur-de-
lis effect, with an im-
mense diamond as a
pendant, valued at
$16,000. A large pearl
and diamond corsage,
one of the largest
jewel ornaments ever
created out of gems
and platinum, was
another exquisite
feature of this most
superb exhibit. There
were also a diamond
necklace worth $ro,-
000, containing over
twenty-five karats of
diamonds, and a dog
collar of platinum and
diamonds of equal
value and so soft in
its workmanship tex-
ture as to be almost
lost in the palm of
one's hand.
The decorative ef-

fects were in old
ivory and gold. The
two curtains were of
a golden shade of
satin; the velours on
which the merchan-
dise was displayed
were of very pale
shade of blue; the
seats were of old
ivory and gold, up-
holstered in light blue
satin; the panels in
the back of the seats
were the verde antique.
The display was marvelously beautiful and a

credit both to the firm of Linz Brothers and
Dallas. It impressively reflected the city's
rapidly increasing importance in the jewelry
world.
The army of jewelers who recently visited

Dallas for the double purpose of viewing the fair
and making purchases for holiday trade speak
very encouragingly of business prospects through-
out the state. The south would appear to be
much favored this year in comparison with other
sections of the country in that it can boast of a
record-breaking cotton crop, for which good
prices will be secured. No branch of trade in
Texas has developed more rapidly in recent years
than the jewelry business.

Magnificent Silver Service for Battle-
ship Utah

The silver service made by the Gorham Manu-
facturing Company for the United States bat-
tleship Utah was formally placed on the manifest
at the Brooklyn navy yard, November 6. The
service was the gift of the school children of the
state of Utah to the battleship. Governor Spry,
heading a delegation of more than zoo prominent
citizens of Utah and accompanied by the Taber-
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nacle Choir of more than 200 voices, was received
at the navy yard by Captain William L. Van
Duzer, acting commandant, and escorted to the
dreadnought, where they were welcomed by Cap-
tain Benson and the officers. The presentation
was formally made by the governor.
There are 129 pieces in the complete silver

service, all of which have decorations suggestive
of the natural beauties of Utah, together with a
liberal use of the state and federal seals.
The service is one of the finest as well as most

complete of any that has so far been presented
by any state to a namesake battleship. In full
the service includes the following pieces: One
eight-gallon punch bowl, twenty-seven punch
cups, one punch ladle, one centerpiece with mesh,

one tea set, one kettle, one
waiter, one tureen, two vege-
table dishes, one water pitcher,
one water-pitcher tray, two
goblets, one sauceboat, one
sauceboat tray, one meat dish
with well and tree, one plain
meat dish, one fish dish and
drainer, two entree dishes, two
entree-dish covers, four candle-
sticks, two candelabi-a, seven
lights each; two compotiers,
large, and four, small ; one
coffee urn and stand, one bread
tray, one salad bowl, two olive
dishes, one black coffee set, one
sugar, one cream, one tray, one
cigar box, twenty-four service
plates, one double dish, two
salts, two peppers, eighteen
candle shades and fittings, one
sugar tongs, one fish knife and
fork, one salad spoon and fork,
one gravy and one soup ladle.
The punch bowl bears a view

of Black Rock, Salt Lake City.



The Hope Sapphire is not the only stone that iuiust be a Helter to
be a genuine Synthetic.
The Golden Sapphire is another exclusive Heller product.
Then come the superior Heller Pink Sapphire, White Sapphire
and Ruby.
All guaranteed genuine Synthetics. Heller's own make from rough
to finished.

There are no Synthetic pearls. The Japanese Pearl is a natural pearl,
scientifically cultured, and imported into this country exclusively by us.

OUR JAPANESE PEARLS AND SYNTHETICS ARE
THE BEST SELLERS. DO YOU CARRY THEM?
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In Genuine Amethyst, Genuine
Peridot, Genuine Topaz, recon-
structed Ruby and reconstructed
Pink, Yellow and Blue Sapphire.

Each Set with Two Diamonds
weighing about 3/16 of a carat.
15-inch solid gold chain. Silk
lined, leather case with each
pendant.

$36 to $46 EACH
ISUBJECT 10 KEYSTONE KEY)

HaveThem in Stock
They Appeal

To Every Woman
Their very simplicity is their
greatest charm. Their simplicity
alone will sell them. Never before
were pendants so universally worn
and sought after as in the present
season. You can find ready pur-
chasers for these drop pendants,
because they are at once distinc-
tive, simple and beautiful.

Illustration Actual Size

SEND FOR SELECTION AT ONCE

CROSS & BEGUELIN 23 MAIDEN LANE
NEW YORK

NEW YORK OFFICE OF THE KEYSTONE,
RooM 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, November 13.

THE KEYSTONE representative dropped in at
the New York salesrooms of H. C. Lindol & Co.,
of Providence, one day last week to ask William
D. Hildebrand how business was getting on. Mr.
Hildebrand said that at the moment conditions
were a little disappointing, but he felt sure they
would improve soon, and, anyway, the firm had
ample business in hand to keep them busy for
some time to come. Mr. Hildebrand was op-
timistic—unusually SO, THE KEYSTONE man
thought. In fact, Mr. Hildebrand seemed radi-
antly happy, and as for every effect there must
be a cause, his interviewer soon threw out the
necessary hint, to which came the enthusiastic
answer, 'Yessiree ! it's a girl.'
M. J. Schuster, of Harris & Schuster, left New

York on Monday for a trip through Pennsyl-
vania. A. Harris, of the same firm, is at present
on a trip to the Pacific coast and expects to get
back to New York by the early part of Decem-
ber. His advices state that the firm's line of
diamonds has taken well and he feels greatly
encouraged, especially with the results obtained
in the far west. Mr. Harris will therefore go
abroad about the first of the year to arrange for
another importation.
C. T. Paye, of Paye & Baker Manufacturing

Company, is in town at present. F. E. Duffield,
of that concern, reports good business lately in
the nearby towns.
R. W. Inman has recently returned from a trip

and is staying at the Astor.
C. P. Elliot, of Maintien Brothers & Elliot,

who was away from business on account of ill-
ness for some time, is rapidly returning to his
normal physical condition.
Gus Strandberg, of Sykes & Strandberg, of

Attleboro, is in town.
J. H. Manning, of J. H. Manning & Co., of

Providence, while in New York recently reported
that his firm has orders enough in hand to keep
them busy for some time.

Fritz Krause, of Smith Brothers, of Provi-
dence, is another of the well-known jewelry men
who is at present in New York.
W. F. Maintien is on his annual hunting trip

to Maine, whither he has gone for the last six-
teen years. At the time of going to press he was
still alive and had not been mistaken for a deer.
Those who know him intimately say such a mis-
take is impossible.

I. Himmelrech, of M. F. Williams & Co., has
recently returned from a successful business trip.
F. B. Platt, the New York representative of

W. H. Saart & Co., of Attleboro, says that his
firm has not experienced any important falling
off in new orders, but that on the contrary their
factory has orders in hand in excess of their
capacity and that another addition to their plant
is possible.
At the New York offices of Peacock, Stone &

Markham, manufacturing jewelers of Providence,
it was stated that their factory is running to full
capacity.

L. H. Carpenter, of the Charles E. Hancock
Company, of Providence, stated to THE KEY-
STONE representative that there has been some
falling off in new business during the last week
or two, but prior to that time conditions were
such that there could be no possible legitimate
basis for complaint. From the way Mr. Car-
penter gauged trade conditions, however, the
present seentslowing down is merely a between-seasons
dulness.
F. S. Gilbert, manufacturer of jewelry novel-

ties, of 9 Maiden lane, said that while he noted
more conservatism in trade circles he was not
inclined to feel discouraged as to the outlook, but
he thought that everything pointed to good bus-
iness for the coming season.
George Kettlety, of J. A. & S. W. Granbery,

has lately returned from a trip as far as Denver,
which he reports as successful. He found bus-
iness conditions excellent and will start on
another trip the latter part of next month.
Charles S. Newman, of Workman & Newman,

of Providence, was extremely busy when THE
KEYSTONE representative called at the firm's New
York office recently. Mr. Newman was display-
ing a special line of goods to three other jewelry
men who were there, which appeared to interest
them greatly. Mr. Newman says that his firm's
line of brooches and novelties was doing well and
that new orders are coming forward in good
shape.
Bugbee & Niles Company, through its New

York representative, J. Coburn, reports a very
satisfactory season, which for its line is at an
end, although its spring offerings will be ready
to submit to the trade shortly. The factory is
running to full capacity on orders already inha 

C. J. Nickerson, of Carter, Qvarnstrom &
Remington, says that his firm has had a good
season, and in fact is having to run full time,
although new orders have fallen off for the time
being. The reason for the successful season
is ascribed by Mr. Nickerson to the fact that in
the trade reached by the firm lockets are more
popular this year than they were last year, when
tastes ran more to pendants and similar orna-
ments.
L. Davidsburg, of the L. Davidsburg Company,

manufacturer of jewelry and novelties, says that
business in this line is quiet at the present time,
although up to the latter part of last month the
company met with very good success. Mr. Davids-
burg said that he could not account for the falling
off in trade in any other way than that the public
has become exceptionally cautious for the time
being.
A petition in bankruptcy has been filed against

the Lyons Gem Company, dealer in jewelry and
precious stones, at 35 Maiden lane, by these
creditors : M. De Dilectis & Co., $167; M. De
Simone & Son, $36, and Abraham Schorr, $400.
It was alleged that the company is insolvent and
on October 25 transferred a portion of its assets
to creditors. The assets are estimated at $ro,000.
The company was incorporated in October, 1902,
with capital stock $25,000, and in t908 it was
placed in the hands of trustees to liquidate an in-

debtedness of $46,000. Judge Hough appointed
Arthur B. Kelly receiver.
A petition in bankruptcy has been filed against

Isaac Hochlerner, jeweler, of 27 •Eldridge street,
by these creditors : S. Kaplan & Co., $2,016; Royal
White, $263, and Aaron Feinstein, $200. Liabili-
ties are $10,000 and assets estimated at $2,500.
He began business nine years ago as a diamond
setter. Judge Hough appointed Albert Falck re-
ceiver and authorized him to continue business
for five days.
Edwin C. Morine, a jeweler of g Maiden lane,

has been discharged from bankruptcy. His lia-
bilities were $10,387.
Miss J. Weyandt has been in town for several

days making jewelry purchases for Kline Broth-
ers, of Altoona, Pa.
Mrs. L. B. Walter has been making extensive

purchases of jewelry, clocks and silverware for
Gimbel Brothers' Philadelphia store.
W. H. Frear Company, of Troy, N. Y., has

been buying silverware recently through A. S.
Osborn.
A catalog interesting in itself, regardless of

the fact that it is intended for advertising pur-
poses, has just been issued by Sussfeld, Lorsch &
Co., 90 Maiden lane, concerning the telescopes of
Bardou & Son, of Paris. It is not too much to
say in praise of it that it is all a catalog ought
to be. As a work of the printer's art it conforms
fully to the requirements of the high-grade in-
struments it describes, and its literary merit is in
full keeping with its purpose.
The telescope is passing through a process of

adaptation from professional to popular use sim-
ilar to the photographic camera, and the policy
of the great French house is demonstrating that
the popularizing of instruments of precision is
not inconsistent with the highest standards of
production.
A complete line of instruments is shown with

illustrations and detailed descriptions, including
optical specifications and prices. The catalog
provides a simple manual for the salesman as an
aid in exhibiting and selling the telescopes, set-
ting forth in a plain and practical way what each
telescope will do. A very excellent feature of the
catalog is the giving of definite directions as to
the care and use of the telescope, thus adding to
the customer's satisfaction with his instrument.

Sussfeld, Lorsch & Co. have arranged an edu-
cational department to deal with questions corn-
ing from customers on all subjects directly con-
nected with the actual use of the telescope or
with the various astronomical or practical diffi-
culties that sometimes discourage the atnateur.
All such queries from dealers will receive atten-
tion when the catalog number of the instrument
and date of purchase are mentioned.

J. S. Baird, of Watertown, N. Y., told his
friends in the trade during his recent trip to New
York that business upstate is all that could be
expected during the present period of conserv-
atism shown by business generally.
. B. A. Bell, of Beaufort, S. C., has been making
some important additions to his Christmas stock.
While in town a few days ago he declared that
business is good in the south, as crops in his part
of the country are good, and, although cotton
may be low in price, it makes it up in quantity
and farmers have been free sellers.

- H. E. Adams, of Tampa, Fla., is spending some
time in New York to replenish stocks which he
thinks will find a ready sale to the winter colony
of northern people.
C. A. Harriman, of Bath, Maine, while in town

a few days ago said that he felt confident of a
good holiday trade and laid in some additional
lines in consequence.
M. A. Cornell, of Newburg, N. Y., made a trip

to New York last week to complete some of his
lines which, according to present indications, will
be in demand during the December rush.
E. W. Knowlton, of Malone, N. Y., visited a

number of his acquaintances in the jewelry dis-
trict during last week and left orders with some
of them for holiday goods.

Charles M. Levy, of go William street, has
been granted letters patent for signet locket design
of cigar cutters. These cutters are manufactured
on an entirely new principle, having a locket at-
tached to the end wherein a miniature photo or
memento can be placed and a monogram engraved

(Continued on page 2295)
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WE HAVE IN STOCK
Platinum Pendants and Rings set with diamonds of excellent quality.
The designs are artistic and selected for their selling possibilities.
Write us about diamonds before you buy.

The 1000 page B. A. & Co. 1912 Catalogue will serve
you well during the holiday season. Make use of it.

BENJ. ALLEN & CO., Chicago

November 15, 1911 THE KEYSTONE

•

s"r*Sir....21444

r`wl/

WESTERN BUREAU OF THE KEYSTONE,
R00111 1201 HEYWORTH BUILDING,

CHICAGO, November 12.

Business, from the jobbers' standpoint, has
shown a satisfactory increase in activities during
the past two weeks. There has been a healthy
demand for holiday goods. In many instances
this demand has been for goods of superior qual-
ity. Travelers are sending in good orders. While
they have in most instances not been as large as
during some of the more active holiday buying
seasons of the past they are, nevertheless, large
enough to reflect a healthy condition among re-
tailers. Several of the Chicago jobbers have
already begun to work evenings. Several of the
large jobbers in Chicago have expressed them-
selves as entirely pleased with developments.
While these jobbers are free to confess that they
could handle more business they are eminently
satisfied with the improvements shown and no
complaint is heard from them.
Everything seems to indicate that the retailer

is buying close and that, taken all in all, retailers'
stocks are lower today than they have ever been
before. Collections are a shade better than fair.
Those jobbers who have kept in close touch with
conditions during the past two or three years are
of the opinion that the per capita indebtedness
of retail jewelers is month by month reducing
itself, thus strengthening general conditions.
Travelers who have come in to replenish their
stocks report the retail trade as very sanguine as
to the outcome of the fall and holiday season.
The annual banquet of the Chicago Jewelers'

Association will be held January 17 in the banquet
hall of the La Salle Hotel. The arrangements are
in charge of Will F. Juergens, assisted by Ernest
Lunt, A. W. Sproehnle, A. L. Sercomb and Claud
Seymour. Members who wish invitations should
apply to A. W. Sproehnle. All acceptances must'
be in the hands of the committee by noon of
January 13.
Dan H. Devaney,jewelry buyer for Charles A.

Stevens & Bros., spent the early part of the
month in visiting the eastern jewelry factories on
his holiday buying trip.

Charles M. Schnell, a retailer at South Bend,
Ind., closed a. very successful auction sale the
early part of the month. The sale was in charge
of Tyler & Gregory. Both of these auctioneers
left the middle of the month for Palestine, Texas,
where they will conduct a sale for J. D. Mc-
Kinney.
Morris Eisenstadt, president of the Eisenstadt

Manufacturing Company, of St. Louis, spent sev-
eral days in Chicago the early part of the month
on bulginess. He was on his way home after an
extended eastern business trip. His many Chi-
cago friends were very glad to see him again,
especially after his aeroplane trip. With very
few exceptions his friends have cautioned him
about tempting Dame Fortune too far, figuring

•
that if he continued the result might possibly
interfere with his annual trips to Chicago. Mr.
Eisenstadt, however, entertains no such fears.
Now that he has conquered the air he confesses
to an "itching" for a ride in a submarine boat,
and those who know him insist that the only
remedy for its relief is the ride itself. The
chances, therefore, are about ten to one that ere
long he will defy "Davy Jones' locker." If he
must we wish him success. While in Chicago
Mr. Eisenstadt spent considerable time with the
firm's representatives, who make their headquar-
ters in room 1205, Heyworth building. C. E. Roy,
who was formerly in the retail business at 2310
Milwaukee avenue, is now assisting Homer
Bouchard in Chicago and neighboring cities. Von
R. Richards, who handles the factory line ex-
clusively, also makes his headquarters in Chicago.
M. L. Jalonack & Son recently held successful

auction sales for • A. T. Scattergood at Sturgis,
Mich., and • H. E. Scattergood, of Coldwater,
Mich. They also made a sale recently for A. X.
Weisenberger, of Defiance, Ohio.
C. M. Hunnicutt, of the firm of C. M. Hunni-

cutt & Son, National Bank building, Rockville,
Ind., was in Chicago the early part of the month
making his holiday purchases.
U. S. Bond, a well-known retail jeweler of

Osceola, Iowa, was among the holiday buyers on
the local market recently. He spoke very favor-
ably of business conditions in his town.

-Howard Hicks, who has been engaged in the
retail jewelry business at Momence, Ill., has
closed out his stock at auction and will discon-
tinue business. He has accepted a position with a
Chicago jobbing house.
Cook & Roden, of Momence, Ill., are enlarging

their jewelry department and are installing a
complete new set of fixtures.
A. E. Steinfeldt, who has been in business at

Galesburg, Ill., for the past fourteen years in one
location, has secured a long lease on a choice
downtown corner and will shortly erect a build-
ing which he will occupy.
The Brock & Feagans store at Joliet, Ill., one

of the best-known retail stores in Illinois outside
of Chicago, has gone out of existence. The stock
has all been sold at auction. The fixtures are
now being disposed of.
H. G. Yahn, a well-known retailer at Joliet,

Ill., was in Chicago recently replenishing his
holiday stock. At present he is occupying tem-
porary quarters at 107 North Chicago avenue
while his new store is being completed. Accord-
ing to the plans and specifications this new store
will be a credit to Joliet.
Clarence Thompson, of the Chicago office of

The Keystone Watch Case Company, was mar-
ried October 28 to Miss Daisy Laurine Ryberg,
daughter of Mr. and Mrs. Charles J. Ryberg.
Clarence has many friends in the trade who will
extend him their hearty best wishes. They will
make their home at 4344% North Winchester
avenue.
Rogers, Lunt & Bowlen Company, well-known

sterling manufacturers, will shortly open a Chi-
cago office.
William Conrad, who was formerly in business
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at Wapello, Iowa, is now in business at Savan-
nah, Ill.
Creditors of J. Floersheim & Co., of this city,

have agreed to a settlement on a basis of 33 1/3
per cent on the dollar. The liabilities are about
$97,000.

The bankruptcy affairs of Lyon Brothers have
been wound up by the payment of forty cents on
the dollar and the expenses of administration.
Fred G. Thearle, of C. H. Knights-Thearle

Company, was called to San Diego, Cal., early in
the month by the sudden illness of his brother.
Andrew Clausin, an employee of the manufac-

turing firm of Graff & Stanek, was seriously in-
jured recently in a collision with an automobile.
He was coming to work on a bicycle when, at
Montrose boulevard and Sheridan road, he was
struck by an auto driven by Dr. G. Wynekoop.
He was taken to Lake View Hospital, where his
injuries were found to be serious. He is sixty
years of age.
Charles Manahan, secretary of the Illinois

Retail Jewelers' Association, is reporting excellent
progress in the matter of increasing the member-
ship of the association. Plans have already been
laid to make the Rock Island convention the
greatest in the history of the organization. Extra
efforts to increase the Chicago membership are
meeting with success and it is planned to run a
special train from Chicago to the convention.
The ladies' auxiliary, which was organized at the
Rockford convention, will take an important part
in the arrangements of the Rock Island con-
vention.
Harry Hahn, president of H. F. Hahn & Co.,

made a trip to New York early in the month.
Wendell & Co., well-known manufacturing jew-

elers, have just issued one of the most complete
catalogs which have come to our attention. Re-
tailers who have not received one can secure a
copy by addressing either their Chicago or New
York office.
James Packard, who represented H. F. Hahn &

Co. in Illinois and Indiana, died at his home in
this city, November 2, after a short illness. Mr.
Packard was one of the best-known jewelry tray-

JAMES PACKARD

elers in the west. Before associating himself
with H. F. Hahn & Co. he was in the retail jew-
elry business at Lexington, Ill. His widow and a
married daughter survive him. Those who knew
Mr. Packard knew him as a man of exceptional
character. Socially he was always pleasant, cheer-
ful and affable, and, as a friend, staunch and loyal.
As a business man he possessed many sterling
qualities which commended themselves not only
to the firm he represented for twenty-three years
but also to the many retail jewelers he came in
contact with. The announcement of his death,
which came unexpectedly, brought universal sor-
row among his many friends. There are few
retail jewelers in Illinois and Indiana who did not
know "Jim" Packard. He had a pleasant word
and a smile for every one. Among his trade he
enjoyed an enviable reputation as a gentleman
and a business man. He was fifty-four years of
age and was born in Bloomington, Ill. Funeral
services were held from his late residence, 6626
Woodlawn avenue, Chicago. Burial was at Bloom-
ington.
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November Business Satisfactory—Cupid Active Among the Local

League a Success—Many Trade Visitors from Out-

Cincinnati, Ohio, November IL—The month so

far has shown a very healthy condition and prom-

ises to outdo October by a big margin. This is

due to the fact that reports of the travelers show

a tendency on the part of the small merchant to

open up a little and replenish his stock. So far

the tendency has been to hold off, and the conse-

quence will be rush orders. There is every indi-

cation of an immense Christmas trade, and Cin-

cinnati dealers are doing all in their power to get

their customers to buy early and be prepared for

it. Their efforts, it seems, have not been in vain.

W. J. Wood, of L. Gutmann & Sons, has been

on the sicklist for the past two weeks. Stomach

trouble is the ailment.
Mr. and Mrs. A. K. Merriman, Gallipolis,

Ohio, were in Cincinnati during the latter part

of October doing their fall purchasing.

Walter Brown, of E. & J. Swigart Company,

who has been down with a severe attack of

typhoid fever for the past few months, is back

at work feeling as well as ever.
On October 26 Miss Constance Plant, daughter

of Mr. and Mrs. Aaron Plant, A. & J. Plaut
Company, was united in marriage to Dr. Frank

Cohen, a young physician of New York City.

After a short honeymoon the young couple will

take up their residence in New York.

F. Weithorn, formerly with the Dorst Com-

pany, has accepted the management of the bus-

iness of A. Weiter & Co., of Greenwood, Miss.

Mr. Weithorn assumed his duties on November 1.

A. E. Johnson, who recently sold out his store

at Versailles, Ohio, to D. D. Elliot, of Hope, Ind.,

was formerly located at Norwood, Ohio, and is

now looking for a suitable location in or near

this adjoining town of Cincinnati.
M. B. Gary, of Dayton, Ohio, paid the local

trade a visit of a few days during the past week.

There is some probability that he will sell his

store in the near future to a jeweler of Picqua,

Ohio.
Lawrence Herschede, of the Frank Herschede

Company, has just bought a magnificent new

home on Westhill avenue, Walnut Hills.
Mr. and Mrs. Schwab have returned from a

short visit to their daughter, who resides at West

Point, Ga.
M. J. Greenwald has leased the property now

occupied by the Owl Drug Company, Walnut
street near Fifth, for a term of eight years. He
is going to open a jewelry auction store.
Frank Spalding, who was formerly a watch-

maker at Ludlow, Ky., has established himself in
the optical and jewelry business at Williams-
town, Ky.
The Gustav Fox Company is removing its em-

blem department to the basement of the Boylan
building, 14-16 East Fourth street. The new
quarters have been leased for a term of years.
Some new machinery is also to be added.
W. C. Klein and daughter, of Connersville,

Ind., spent a few days in Cincinnati around the
first of November.
Miss Jennie Wheatley, of Paris, Ky., was mar-

ried to John Atwood, of Parkersburg, W. Va.,
last week. Mr. Atwood is in the employ of the
0. V. Neal Jewelry Company, located at that
place.
A. R. Kimpton, of Oberlin, Ohio, has moved to

a more prominent part of town. He now has one
of the most beautiful stores in Oberlin.

J. B. Simpson, of Uhrichville, Ohio, has re-
modeled his store quite extensively. The whole
front of the store has been made over and now
presents a handsome appearance.
Edward Mittendorf, who was formerly the

manager of the E. & J. Swigart Company and
who later went into partnership with E. F. Ran-.
dolph, establishing two stores, one in Bluefield,
W. Va., and the other in Williamson, has sold
his share and is back in Cincinnati. He is a
lawyer by profession, but it is doubtful if he will
start the practice of law.
Abe Art, who has just recently located at

Zanesville, Ohio, was in Cincinnati purchasing
supplies, fixtures and furnishings.
Leo L. Goslin, Joseph Noterman & Co., was

married to Miss Genevieve Lundy last week.

The popular manager of the E. & J. Swigart
Company, Gustav C. G. Schneider, was united in
marriage to Mrs. Lena Fruh, widow of George
Fruh; a Brighton jeweler, on the 25th of October.
The marriage came as a pleasant surprise to his
many friends in the jewelry trade. To show
their appreciation of the way in which Mr.
Schneider has always treated his coworkers the
employees of the firm presented him with a beau-
tiful davenport. The "newlyweds" will reside at
748 Armory avenue.
Fred A. Ende, of New Bremen, was in Cincin-

nati purchasing his fall stock, including a set of
tools for a young man whom he is breaking in.

Mrs. C. J. Schlenker, of Hickman, Ky., spent a
few weeks with her mother and sister at Eaton,
Ohio. She stopped off in Cincinnati on her
return to do some purchasing.
A. G. Schwab & Sons Company has received

very encouraging returns from their catalog and
supplement which was distributed some time ago.

The Frank Herschede Company, which just re-
cently had its entire store remodeled and en-
larged, has on display two beautiful show cases
showing some very delicate silver and gold work.
The display is attracting a lot of attention.
A. R. Harrell is now in the employ of the Klein

Brothers Company as salesman. He will prob-
ably cover Kentucky and Indiana for the firm.

The new building which is to be occupied by
the Oskamp-Nolting Company is coming along
very nicely. The Hauch estate, owner of the
property and builder, say that the structure will
be ready for occupancy some time next summer.
The cost of the building is $18o,00o.

Bowling League a Great Success

The Jewelers and Allied Trades' Bowling
League has proved to be a grand success in every
way. Besides being composed of the employees
of the various firms it also boasts of the heads
of many of the most prominent houses. This
shows a fine spirit of fellowship, and if kept up
will undoubtedly be of much benefit all around.
There have been meetings and the question of
prizes discussed, the outcome being very favor-
able. Up to date there is every indication that an
individual prize is to be offered and about $100 in
cash will be distributed at the end of the season.
So far the teams stand as follows:

Won. Lost. Per Ct.

Thoma Bros. Co  5 I .833
Michaelson Bros.   5 I .833
Courtney Bros.   5 I .833
Standard Optical Co  5 I .833
Oskamp-Nolting Co.   2 4 .333
Lindenberg & Fox  x 5 .167

5Pohlmeyer & Roth  .167
The E. & J. Swigart Co  o 6 .000

The next meeting of the Cincinnati Wholesale
Jewelers and Manufacturers' Association will be
held at the Sinton Hotel on November 16.

The following out-of-town jewelers were re-
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cent visitors : Frank L. Horner, Rockville, Ind.;
Mr. Smith, Celina, Ohio; Elmer E. Morris, Co-
lumbus Grove, Ohio; M. B. Gary, Dayton, Ohio;
H. Effron, Middlesborough, Ky.; Jacob Wendell,
Piqua, Ohio; R. 0. Wieland, Greenville, Ohio;
Fred A. Ende, New Bremen, Ohio ; Daisy Klein,
Eaton, Ohio; Mrs. C. C. Schlenker, Hickman,
Ky. R. Syman, Springfield, Ohio; D. A. Lamb,
Wilmington, Ohio; E. W. Marrow, Lancaster,
Ky.; Ferd Weithorn, Greenwood, Miss.; A. E.
Axman, Middletown, Ohio; Mr. and Mrs. A. K.
Merriman, Gallipolis, Ohio.

Items of Interest

J. Harry Walker is covering the southern states
for Shirey & Co., the supply and material men,
Baltimore, Md.

J. Bernhard, Brocton, N. Y., has bought out the
jewelry business of E. E. Frost. He is located at
II West Main street.

Maynard & Pryor, North and Greenmount ave-
nues, Baltimore, Md., have added a new Miller
safe to their fixtures.

August Lemmert, Fremont avenue and George
street, Baltimore, Md., has departed for Florida
for a winter's stay at his store at Cocoa.

C L. Rowe, Milford, Mich., only son of S. L.
Rowe, jeweler, was married on September 27 last
to Miss Mary Bennett. He is a civil engineer and
is employed in Detroit, Mich.

Alex H. Witman Jr., San Francisco, Cal., for-
merly of Shreve & Co., that city, has bought out
George L. Dietrich, of Anaheim, Cal. He has
put in new fixtures and increased his stock more
than double.

S. E. Brady, jeweler and optometrist, of El
Reno, Okla., has moved to Meacham's Drug Store,
where he has enlarged his stock and added a
beautiful optical parlor, which is now one of the
best-equipped parlors in the state. His new loca-
tion is just two doors south of the postoffice.

The police of Baltimore, Md., have notified all
jewelers to look out for two pennyweighters who
are working in the city. One is about twenty-
two and the other some twenty-five years old.
November 2 the men secured daimond rings from
Abram Perel, 913 East Baltimore street, and
Julius Bloom, 503 East Baltimore street, by the
old substitution trick, the jewelers not discovering
their loss for some time afterward.

Walter A. Sawyer, Keene, N. H., for the past
year watch repairer and clerk at H. E. Fay's jew-
elry store, corner of Central square and Washing-
ton street, has purchased from Mr. Fay the bus-
iness and will continue it at the same stand. Mr.
Fay, whose connection with the Keene Savings
Bank gives him plenty to attend to, will be obliged
to leave the store when the bank moves to the
present postoffice. He will devote himself from
now on solely to the banking business. He has
been in the jewelry business in Keene thirty-two
years, and for twenty-eight years has been in the
present store. Mr. Sawyer, who is a son of
W. W. Sawyer, has been in the jewelry business
the past eight years. He worked for four years
for W. E. Wright.

H. E. Lewis and C. E. Baldwin, both of Potts-
ville, Pa., who are now employed in the jewelry
store of Otto Miller, have purchased the D. F.
Persell jewelry business in Jamestown, N. Y., and
have already taken possession. The store is one
of the longest established and largest jewelry
stores in that line in the city and is located in the
Wellmen building, on Third street. The former
proprietor of the store, D. F. Persell, died about
a year and a half ago, and since that time the
store has been conducted by his widow. Both Mr.
Baldwin and Mr. Lewis are well known in Potts-
ville. Mr. Lewis has been employed by Mr. Miller
for several months, and for three years previously
he worked for L. M. Kelley until the latter re-
tired from business, Mr. Baldwin has been in
Mr. Miller's employ for the past six years and is
recognized as an expert in his line.
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PHILADELPHIA

THE EYSTONE

Prospects Favorable for Holiday Trade—Ex-
President of Pennsylvania Retail Jewelers'
Association Wins a Seat in City Councils.
Death of a Prominent Member of the Local
Trade

Philadelphia, Pa., November 14.—The turmoil
of a hotly contested mayoralty election now being
over the path of business will run more smoothly.
While no very notable activity has developed
thus far considerable preparation has been made
for. the expected improvement which must neces-
sarily come with the approach of the holiday sea-
son. As the local industrial situation is now in
excellent condition it is confidently hoped that a
liberal amount of cash will be available for holi-
day gifts.
John W. Ford, jeweler at 618 East Girard ave-

nue, who now holds the position of coroner, will
retire on January I, his successor having been
named at the recent election.
Another result of the recent contest was the

election of Ira D. Garman, ex-president of the
Pennsylvania Retail Jewelers' Association, to city
councils. Mr. Garman's many friends in the trade
have extended congratulations and all feel that he
will give an excellent account of himself in his
new sphere of duty.
Elwood M. Williams, who occupied a position

of responsibility with the Bailey, Banks & Biddle
Company as head of the silverware manufactur-
ing department, was found dead in a room in the
Hotel Walton on the evening of November 3.
While it was at first stated that he had succumbed
to heart disease it was later discovered that death
was due to cyanide of potassium taken with sui-
cidal intent. aluch mystery surrounds the act, as
no cause is known why the deceased should have
taken his life. Mr. Williams was forty-two years
old, highly accomplished in his specialty, a promi-
nent member of the Jewelers' Club and well
thought of by all who knew him. He came to the
city about a dozen years ago from Newark, where
he had worked for prominent jewelry firms. The
deceased leaves a widow and two children.

J. E. Caldwell & Co. designed and furnished
the pectoral cross which was presented to the
newly consecrated episcopal bishop of the Penn-
sylvania diocese, Thomas J. Garland. The cross
is a magnificent piece of workmanship, measuring
three inches in length.
A pathetic event, in which the trade were inter-

ested, was the eviction of William Bradley and
his two sisters from their home at 27 South Sev-
enteenth street, where for many years they con-
ducted an optical business. All three are old and
unmarried and did not seem to realize the seri-
ousness of their predicament. A judgment had
been secured against the property and the house
was bought in. When the new owner attempted
to get possession of the property the Bradleys
refused to vacate, and deputy sheriffs moved the
furniture and stock into the street. A stay of
execution was subsequently granted by the court.
The Jewelers' Club kept open house on election

night, celebrating on the occasion the formal
opening of the Dutch kitchen. Wires were espe-
cially placed in the clubhouse over which the
returns were received, the crowd in the mean-
time being entertained with songs and other
forms of amusement. A luncheon was served
later. Preparations are under way for another
open house on Thanksgiving, when the members
and their friends will be .royally entertained.
Among the jewelers who were eagerly await-

ing the shooting season was L. P. White, presi-
dent of the Jewelers' Club, who recently returned
from a successful duck-hunting trip.
The Sansom Street Business Men's Associa-

tion, which is composed in chief part of jewelers
and opticians, entertained as the guest of honor
at a recent function Harry A. Mackey, the re-
cently appointed director of the department of
public works. D. V. Brown, manufacturing and
wholesale optician, is president of this association
and J. F. Neill secretary. W. Reed McIntire,
of the McIntire, Magee & Brown Company, is
chairman of the board of directors.
C. H. Bauer, the well-known jeweler of

Blairsville, Pa., recently made a trip to New York

City and other points east, when he made large
selections of goods for holiday stock. Mr. Bauer
favored THE KEYSTONE with a visit on his return
Journey and also visited his many trade friends in
Philadelphia.
A protest has been entered with the director

of public safety against the practice of allowing
holiday fakers to ply their trade on the sidewalks
of Market street. The merchants claim, with
apparent justice, that these fakers divert the
attention of the crowds to some extent from their
stores, which results in a loss of trade. The
Market Street Business Men's Association en-
tered the protest, the secretary of this organiza-
tion being William Sutton, of Earle & Co., 1030
Market street. Mr. Sutton was a member of the
committee which had the matter in charge. It
is quite likely that the director will comply with
the request and prohibit the faker nuisance this
year.
D. V. Brown and the McIntire, Magee &

Brown Company, manufacturing and wholesale
opticians, had their exhibits at the recent medical
convention in Harrisburg, where they did con-
siderable business.

WASHINGTON, D. C.

Ante-holiday Lull in Local Business—Jewelry
Firm Entertains Its Employees—Orders That
Advertise the Trade

Washington, D. C., November 13.—The condi-
tion of business during the past few weeks may
be termed quiet. This, according to some of the
proprietors of the large stores, is due to unsea-
sonable weather. The days have been quite warm
and possible customers have spent their time out
of doors rather than in shopping. Just as soon
as cool weather comes, if only for a day or two,
there is quite an amount of bustle and hurry, to
the benefit of the jeweler.
. Considerable protest may be heard among the
Jewelry stores against the holding of the dead-
letter sale by the postoffice department during the
holiday season. A large amount of jewelry will
be offered and the people, as usual, will greatly
overbid in the hope of getting something for
almost nothing, which is a sad mistake. Every
line of business but that of the auctioneer suffers
by this sale and the postmaster-general has been
asked to change the date, but to no avail.
Among the new employees at the store of R.

Harris & Co., 400 Seventh street, N. W., are
Oscar F. Ellis, late with Bailey, Banks &
of Philadelphia; 0. M. Hemrick, who formerly
conducted a retail establishment of his own in
Philadelphia, and Dent Farr, of Richmond, Va.
By the will of his mother, Mrs. Esther Baum,

who died a few weeks ago, Joseph Baum is be-
queathed the store and business at 707 Seventh
street, N. W. Mr. Baum has managed the bus-
iness for his mother for a period of over twenty-
five years, is a practical watchmaker and jew-
eler and thoroughly understands the work. The
business itself is an old one, having been estab-
lished in 186o by Louis Baum, and upon his death
it went to his wife. Joseph Baum is a very
active member of the Retail Jewelers' Association
of the District of Columbia, and with the sym-
pathy felt for him in his sad loss are the very best
wishes of his many friends for the further suc-
cess of his business. The balance of the estate
was divided among the remaining children.
George Blackwell has reopened his stand at

716 Seventh street, N. W., in Major's drug store,
after a very successful season at Ocean City,
N. J. Mr. Blackwell carries a large line of Euro-
pean novelties and is showing some very good
specimens of mosaic work.
T. F. Finan, jewelry buyer for S. Kann Sons

& Co., was a recent visitor to New York in the
interest of his firm.
An automobile in charge of Edward Voigt was

badly damaged as the result of a collision between
his and another machine. In the smash-up Mr.
Voigt narrowly escaped serious injury.
Edwards & Zanner Company, 432 Seventh

street, N. W., is doing a very good business in
fraternity pins and has just completed some very
large orders, among these being a lot of I,000
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gold buttons for the Policemen's Relief Asso-
ciation, so pins for the McKinley Manual Train-
ing School graduates, a number of pins for the
Garfield Hospital Nurses' Association, 250 gold,
silver and bronze medals for the Young Men's
Christian Association athletic meet, and 14 gold
medals for the baseball team of the postoffice
department.
Schmedtie Brothers Company, 704 Seventh

street, N. W., is receiving considerable advertis-
ing by reason of the fact that it is furnishing
for the Washington Herald a choice of a dia-
mond and pearl brooch or a gentleman's diamond
stick pin or shirt stud, offered as a prize by the
newspaper to the leading contestants in its
"Around the World" voting contest. For this
same paper Galt & Bro., 1107 Pennsylvania ave-
nue, N. W., furnished several prize cups offered
for the portrait of Washington's handsomest
babies in the Borden's milk contest.
"Goods laid aside on a small deposit" and

similar holiday signs are making their appear-
ance in the local stores, and "Shop early to avoid
the rush" is the slogan of the clerks.

Victor E. Desio, of 1107 F street, N. W., has
returned with his bride from a honeymoon spent
in Philadelphia, New York, Atlantic City and
Boston.
Ralph Goldsmith, the young son of Charles A.

Goldsmith, of 1205 F street, N. W., made a de-
cided hit at the New Willard Hotel on Tuesday
evening last, where he gave a violin recital, as-
sisted by Mrs. W. H. Shercliff and Miss Ethel
Tozier.

J. Frederick Barton, formerly with J. E. Cald-
well, of Philadelphia, is now connected with the
store of the Harris N. Brown Company. C. M.
Osborne, formerly in the employ of Shaw &
Brown, is also with this firm.
John Hansen and Mr. and Mrs. Julius H.

Duehring were hosts and hostess to the employees
of Schmedtie Brothers Company, of which
Messrs. Hansen and Duehring are the proprie-
tors, at an oyster roast at their home, 6og H
street, N. W. A brick furnace had been built in
the yard for the occasion, and on the iron plate
the oysters were roasted. Oysters in every shape
and everything that goes with them were served,
and the large dining-room was made merry with
the laughter of those within. An informal dance
and songs by the guests followed and a very en-
joyable time was had by all. About thirty
accepted invitations, among them being G. C.
Pauls, August Schmidt, the Misses Stone, of Bal-
timore; B. K. Saul, the Misses Lipscomb, Kurt
Richter, Miss Hansen, E. Lipchutz, Fritz Ehlers,
Fred Wedding and others. The affair is an
annual one given the employees in appreciation
of their services during the year.
Edwin M. Davidson, who was recently arrested

on information given the police by a Georgetown
jeweler after he had robbed his employer of $2oo
worth of jewelry, was sent to the penitentiary for
two years.
A. 0. Hutterly has been elected to membership

in the Washington board of trade.

Unique Complaint Received by a
Wholesale House

The following is an exact copy of a letter re-
ceived by the Lalley Company, San Francisco,
Cal., wholesale dealers in plumbing supplies:
Mister Lalli house, S. F.
Dear Fren :
I get the valva which i by from you alrite but

why for gods sake you doan sen me no handel.
wate the use the valva when she doan have no
handel. I loose to my customer sure ting you
doan treet me rite. is my money not so good to
you as the otha fella. i wate ten days and my
customer he holler for water like hell for the
valva you no he is hot summer and the win he no
blow the weel you doan send me the handel
pretty queek i sen her back and i order some
valva from kraine companee

goodby
your fren

since I rite these i find the goddam handel in the
box excuse to me
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Rings
Scarf Pins
Hat Pins
Studs
Screw Earrings
Bead Neck Chains
Charms
Neck Chains
Vest Buttons
Collar Buttons
Fob Seals

Silver and Gold
Thimbles

Cameo Goods
Brooches
Fobs
Crosses
Baby Pins
Ring Mountings
Festoons

Emblem Goods
Pocket Knives
Silver and Gold
Match Boxes

Alberts
Vanity Sets in
Gold and Silver

Gold and Silver
Cigarette Cases

Lockets
Bracelets
Link Buttons
Veil Pins
Tie Clasps
Locket Rings
Cigar Cutters
Lapel Buttons
Rope Chains
Class Rings
Lorgnette Chains

&45,114 me 4404
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FOR YOUR EARNEST CONSIDERATION

"S & C" Solid Gold Front Jewelry

4508

971

1136

3961E

The trade-mark " S C" represents the highest possible QUALITY in Solid Gold Front
Jewelry. The letters "S C" and the words "Solid Gold Front Jewelry " are practically
synonymous. To insure perfect satisfaction and to create pleasing impressions after the
Holidays are over—stock Solid Gold Front Jewelry stamped " S C." To avoid delays
in deliveries go to your JOBBER at once and ask for our line.

BE SURE TO LOOK FOR OUR TRADE-MARK "S & C"

IRA W. SMITH
Pacific Coast Agent

Broadway Central Building, Los Angeles

SMITH & CROSBY
Factory: ATTLEBORO MASSACHUSETTS

•Immi.V="1.1''..'w".•••rminmmwmidimm-WWw•M'Immi.m..?•=mmmismommoimul'avelomturmuimormimminuemenvelm'immvimmoVrnmemmt.

The New Carmen
Bracelet

-IT STAYS PUT 

A172 A170

It's a combination of the celebrated CARMEN and tubing bracelet, possessing many selling points.
Being adjustable, clings to any position on the arm and yet presents the appearance of a tube bracelet.
Makes a most appropriate Holiday Gift.
Our extensive National Advertising Campaign is propelling business your way.

Ask your Jobber to show THE D. F. B. CO. Line

THE D. F. BRIGGS CO.
NEW YORK OFFICE-180 Broadway
CHICAGO " —Heyworth Building
LONDON " —62 Hatton Garden Attleboro, Mass.
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Chicago, Your Logical Market

tir
UST stop for a moment and consider how
seriously important Chicago is to you as a
source of supply.

In the first place: Chicago is the largest distributing point for
jewelry in the United States—in the world for that matter. The
aggregate amount of open stocks carried by Chicago jobbers ex-
ceeds those carried in any other jewelry jobbing center in the
country. These open stocks are not carried only during certain
months of the year, but the year 'round.

In the second place : Chicago is the transportation Mecca of
the nation. From this city radiate railroads to every section of
North America. No other jobbing center can offer you the ship-
ping facilities of Chicago. Twenty-five railroad systems touching
every section of this country, even the most remote, center in
Chicago. Not one "through" train passes in or out of Chicago.
Every one stops here and a new one is " made up " if the journey is
to be continued. One hundred railroads are part of these twenty-
five railroad systems that have this city as their terminal object.

In the third place: Chicago jobbers are alive to every oppor-
tunity to serve you. With the assistance of the Chicago Associa-
tion of Commerce a special express package service has been
organized which touches almost every city, village or hamlet reached
by a railroad. This special package service guarantees you de-
livery which is scarcely exceeded by special delivery mail.

H
UNDREDS of retail jewelers all over the

country owe their success to buying their

goods in Chicago. The best way for you

to determine the strength of the Chicago 
market is to visit it your-

self or send your order for holiday stock to th
is market. You will

find, if you study the question, that

The standing of Chicago, as the foremost 
jewelry market of the

country, means that you will find here a more 
extensive and com-

plete array of Diamonds,Watches,Jewelry, Silverware 
and anything

and everything sold in a jewelry store than you 
can possibly hope

to find in any other city. This means absolute 
certainty in buying

—business insurance. You will also find

That Chicago's wonderful railroad facilities 
place you or your

mail orders scarcely a night's ride away. Lo
ok where you will,

you can never find such facilities for sending 
your orders and de-

livering your goods as Chicago offers you. 
You will also find that

Chicago jobbers are zealous to maintain Chica
go's high stand-

ing. They are alive to every opportunity the Great Central Ma
rket

holds out to you. They are prepared this ye
ar, as never before,

to extend you the full measure of Chicago's 
wonderful oppor-

tunities as a market for holiday jewelry. If 
you have never visited

Chicago to do your holiday buying or relied 
upon it for your

holiday mail orders you have missed an 
opportunity.

Improve it this year.

CA

..%?;71'91..■ .■'‹S'N.N■
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Our Commercial Ambition

IS satisfied customers. For thirty-four years
we have fostered this ambition by selling
only reliable goods at reliable prices. How

well we have succeeded in attaining this ambi-
tion we leave to our long list of customers.
As each holiday season approaches we feel

that we owe our customers special consideration
in that we render them all assistance possible
to aid them in bringing about a successful
holiday business.
On the eve of this holiday season we are

prepared to render them this co-operation.
Our stocks in the various lines are complete in
every detail and facilities for making immediate
shipment and attending promptly to mail orders
are of the best.
We invite our customers to let us know their

holiday wants. We shall make every effort to
fill all their orders promptly and correctly and
hall be glad to assist in any way we can to
make a successful holiday season for them.

Stein & Ellbogen Company
CUTTERS and IMPORTERS of DIAMONDS
and JOBBERS of WATCHES and JEWELRY

Columbus Memorial Building Chicago Illinois

1HALL

CLOCKS
THE highest type and char-

acter of wcrk is portrayed
in our product. For fourteen
years we have consistently en-
deavored to so build our clocks
as to reflect an enviable reputa-
tion for our entire output. How
well we have succeeded is
shown by our continuous
growth. We make a very High,.
Grade line of Regulators, Bank
and Balcony Clocks, Willard
Banjo Clocks, Etc.

Our Catalogue will serve to show you all

If you haven't one, write us

Waltham Clock Company
WALTHAM :: MASSACHUSETTS

CANDO SILVER POLISH

For Cleaning and
Polishing

SILVER, GOLD, NICKEL, CUT
GLASS, MIRRORS, MARBLE,
IVORY, ENAMEL, ETC.

For 20 years the standard polish recognized

and quoted by a host of imitators and " just-

as-goods."

Carefully Prepared from the Finest
Ingredients. Contains no Grit, Acid

or Poisonous Substance.

Cando is used by the best silversmiths for pol-

ishing new goods and is used and recom-

mended by more jewelers than any other polish.

Cando never scratches nor injures the finest

surface, never injures the hands, requires a

less quantity, less time and less rubbing than

other polishes, and, used as directed, never

fails to please.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

A customer's first impression of your store and your

business policy is a mighty important factor. If they find

your stock attractive and reasonable in price and your

policy liberal, you have gained a permanent customer.

If you carry a good stock of the Hussey Guaranteed

Jewelry, your customers will find just these conditions,

because your policy will be liberal, your goods will

be beautiful, of the finest quality, and your prices will

The latest Hussey Co. Catalog has sixty-two pages of

jewelry. Pages one and sixty-four tell you about our

goods and about our policy. If you haven't read these

two pages, you should, if for no other reason than to

compare our statements and our guarantee with those of

the houses of whom you have been buying.

If we didn't know that we were offering you advan-

tages in buying from the Hussey Co. factory that have

never been offered before, we wouldn't expect to fill

your orders. Retail jewelers all over the country are

convinced that we do. One order from you, and you

will be enrolled with the long list of the convinced.

THE HUSSEY CO.
Manufacturing Jewelers

PROV I DENCE RHODE ISLAND

(
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Showing Spring Adjustment
Readily opened and ad-
justed with thumb and
finger.

Holds straps in place.
4**4

SOMETHING NEW
A Solid Gold Novelty That's Inexpensive.

LINGERIE PINS
Hold the shoulder straps of Lingerie together and keep them in place.

SELLS ON SIGHT
As an Inexpensive and Novel Holiday Gift. As a Birthday Remembrance.
As a Gift to Bridesmaids. As a Souvenir or Favor.

The daintiest catchy little novelty that has come out in a long while.
Good enough in quality to please the best trade. Low enough in
price for anyone.

Get busy while they are new and order a stock from your jobber.

LINGERIE PINS

OLID GOLD

As Carded

Light and smooth. Will
not scratch flesh or mar
the Lingerie.

Can be easily engraved.

OSTBY• & • BARTON CO.
PROVIDENCE egs-1 RHODE • ISLAND

7'fAID.E1V° 424 SOUTH ,./V01277/.
LANE -' cBROADWAY' oTATE -57:
NEWcYOR1C L05 -.ANGELES C HICA.G0
.1V • • e.!' CAL . IL L .

rreitv,

4.4:1/11/j/
Ask Your Jobber
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Christmas Window Displays for the

Jeweler

Plan of an Inexpensive Trim That Will Attract

Attention and Show Goods to Advantage

The Christmas window is usually a diffi-

cult problem for the jeweler. His big stock

makes it possible to construct an elaborate

display, and yet in small stores the few

duplicates make it unwise to pile the

window full of things that have to be shown

all the time.
The latter part of November, if not the

entire month, should be considered in plan-

ning your holiday displays. Just now

people are unconsciously thinking about

Christmas, and it is possible at this time to

impress them with the size and complete-

ness of your assortments, and then during

the busy holiday season a general display

will suggest the completeness of your stock

in all lines.
For your display construct a form that is

easily removable from the window in sec-

tions and cover with black or some dark-

colored material. Divide the display so

that the jewelry will be in one part and the

balance left for the display of larger lines.

Make displays of one line at a time (leaving

your jewelry displays in all the time) of all

the different lines as they come in. For

instance, leather, plated silver, sterling

silver, novelties, toiletware, clocks, brass,

etc., leaving each display in for a few days.
In your jewelry display show special

articles like brooches, lockets, scarf pins,
links, etc., in quantities, practically turning
your entire stock into the window. People
will notice and remember these displays,
and you will be surprised at the number of
sales that will be made in December which

are the result of the November display.
Your Christmas window should be

planned in advance and be ready to put in
early in December. A suggestion for a
window that would be different and easy to
take care of is as follows : Build a form of
steps of different heights and in sections, so
as to be removable when the window needs
cleaning, and cover flat with green velvet.
Anticipating this display order a quantity
of red velvet display cases and also several
yards of red velvet to match the cases.
Plan exactly the number of every article
that you will want to put into the display
and order cases accordingly.
For instance, here is a good list : Cases

for six men's watches, six ladies' watches,
twelve pair links, twelve scarf pins, six
lockets, six bracelets, six pendants, six link
and scarf pin sets, six brooches, six bar pin
and handy pin sets, twenty-four rings; also
two pads each to display six scarf pins, six
bar pins, six pair handy pins, six fobs.

Display all the jewelry in these cases and
on the pads, and when anything is sold put

iit n a different case and put some article in
its place in the window. All silverware and

KEYSTONE

other articles display on pads cut from the
red velvet. The effect is beautiful and the
color scheme appropriate. The upper part
of the window may be hung with evergreen
and red paper bells or holly.
Such a display gives every single article

a distinction and enables you to make a
showy, profitable display with about half
as much merchandise as the ordinary win-
dow would require. Also it can be taken
out, the window washed, and replaced with
very little trouble.

Should you desire to put price tags on
some of the articles displayed have them
printed in red on green cardboard. A few
prices might be a good idea, but it would be
unwise to tag every article in the window.
This is only one suggestion for a Christ-

mas display. There is, however, one im-
portant thing to remember in planning a
window for the holidays. Make it acces-
sible; that is, so the goods may be easily
shown and put back, and also in a form so
the whole display can be taken out and
replaced quickly, so that the window can be
kept clean and bright all the time.

Christmas Decoration for Jewelry
Stores

Plan for an Original Decoration Specially

Adapted to the Jeweler's Needs

In advertising you endeavor among other
things to create favorable comment about
your store. A good many when they refer
to advertising have in mind only the printed
advertisements which you insert in news-
papers or distribute in the form of handbills
and circulars.
As a matter of fact every business gets

more publicity from other sources than it
can ever create with printed matter. When
you see the thousands of people in and
out of a great department store every day
did you ever stop to think what a small
proportion were attracted by the advertise-
ment that appeared in the paper that morn-
ing? The majority are attracted there
because they have decided that that is a
good place to trade. Hundreds of things
have helped them reach this decision, and,
of course, printed publicity has played its
part, but the thing that keeps them coming
is business policy and the methods of doing
business by the firm where they trade.
The jeweler has one season in the year

when every one is interested in his line. It
is during the holiday season that he not only
gets his profits for the year just ending but
lays the foundation for the year to come.
If his methods appeal to his customers at
this time they will keep coming. His aim
should be to make his store distinctive from
the rest in as many ways as possible. First,
of course, he must have the stock and it
must be well displayed. His store should
be well lighted and heated and ventilated.
His clerks should be intelligent, courteous
and thoroughly instructed. In fact, his
organization should be as near perfect as
possible.
But to really make his store distinctive

if his competitors are also alive he must
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originate something that will be different.
Anything that will create favorable com-
ment, although it be some trivial thing, will
prove of very great value at this time. It
is human nature for people to shop around
when they have a lot of small purchases to
make as they have at Christmas time. Even
your best customers will see what the other
fellow has. You may think your stock
much better, but don't be too confident.
Your competitor may be a good buyer and
you don't buy from every good line in the
country.
One thing that will attract people to your

store is attractive decorating; that is, dis-
tinctive decorating. Don't just follow out
the stereotyped plan of hanging up a little
holly and evergreen, but work out some
plan to make your store worth a visit.
Here is a suggestion for an original deco-

ration: Construct of two by four lumber a
number of arched trusses that will fasten
across your store from one wall case to the
other. Then have an electrician stretch
wires in molding so that they will extend
around your store, following the show cases
and supported by the trusses, with sockets
for lights at intervals of a few feet. Paint
the entire frame white and twine evergreen
and holly around it to form an arbor effect.
Make paper shades for the electric lights of
red crepe paper. Do away with all other
lighting fixtures and depend on this entirely
to light your store. Of course such a deco-
ration would cost something, possibly $59
to $190, but your store would be 'a show
place and would be talked about.
You can get much publicity, too, by doing

up packages in a distinctive manner. For
instance, use red tissue paper instead of
white and seal each package with little
Christmas seals. Every one who leaves
your store will carry an advertisement
which is not at all offensive—in fact quite
the contrary.

Another thing—be prepared to deliver all
bulky or unsightly packages for your cus-
tomers. Don't wait for them to ask you to
do this, but voluntarily offer to deliver
everything that will inconvenience your
customer to carry.

Think of the psychological effect of little
services of this kind. A woman buys a
chafing-dish which suits her exactly. You
wrap it up the best way you can and she
starts on her way. The string comes loose
and at the same moment she encounters a
hard wind. The paper begins to blow and
also her hat and skirt ; similar troubles
accompany her home. Do you think she
will say nice things about you or the chafing-
dish when she gets home ? Many appar-
ently small accommodations that you can
think of will leave a big effect on the good
will of your customers.
You can make your store more popular

than your competitors by perfecting your
service and store methods than in any other
way, and the holiday season is the time
when these things count. Sit down and
think over all the possible ways of making
your store "comfortable" for your cus-
tomers, and the trifle that it may add to your
expenses will be more than made up in your
increased business.
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"Cash in" on
our advertising

Where Minutes
Mean Miles
minute may be juin "a minute"

to most men Ifs a mit of iracbto
most engineers That's why engi
neers are required to carry watches
of abcolule at(1,4(1, You might as
well carry a railroad watch We
make swatch of marrelour ecru
rpor4-• South Bend Watch called
The Studebaker "Theenglneers

of several famous "hfile•a•Minute
Trains" use It

• • • •

It has astonished roffrowd
Older, in the number of "perfect
iscore." It gels

• • • •

See It at your jeweler's Let hull
regulate It for four or five days to
your peculiarities of movement
Thal "personal adjustment'. to
your personality is absolutely neat.
tory because good scalene, run dif•
ferently for different people. If
you walk much, ride a great deal
in motor can, move quickly, etc.,
your watch is affected and should
be regulated to offset the gehbral
condition, under which you carry
• watch

• • • •

Only • teod jeuteltr can do Mit,
and it caiBibe done only with a
good watch, for common watches
are not seresdittc rnonkb for such
delicate regulation —hiTce, seldom
keep lime for anybody

;Sollt_1113trid"
The i'Studebsker" Is made with In

and 21 Jewels and costs only • trine
mere t ban an ordinary watcp. 1,1t

the jeAler tell
you t be rest as he
shows it to you.

Ti.. South Send
Watch Company

40 Pool MI.
Ex& Sea 1010.

Quarter Page Ad
in Saturday Evening

Post
Innumning,

LL South Bend Watch advertising is tied up to you in the
same manner as above.
Every South Bend Watch must be sold through a legiti-

mate retail jeweler.
We send them to your store—are you ready to take care

of them?
And remember, in pushing the sale of the South Bend

Watch you are not boosting the mail-order game—you are
establishing a business which no mail-order house or department store
can take away from you.
Make the South Bend your leader for the holidays.

South Bend Watch Co.
Makers of Master Time Pieces

South Bend, Ind.

A

.111■.11^

Two-thirds of the
sales talk in this
ad is devoted to
you.

We explain why a jeweler
is necessary in the sale of
a high grade watch.

Watchmaking is a pro-
fession.

Why he should not buy a
cheap watch from a mail-
order house.

We send the prospect to
your store to buy a watch.

The Plus Value
of a Catalogue

Two men can build a house
costing the same price. Both
houses may intrinsically be
of the same value.
But, in one there will be the
dignity, style and quality of
the artist—while the other
shows only the work of the
mechanic.
So too in jewelry catalogue build-
ing, both catalogues may show
goods intrinsically worth the prices
quoted. One may be a fine example
of the printer's and bookbinder's
art. In addition to all this, the
other may possess the p/us value
of style, quality and assortment of
goods shown.
It's this p/us value in the

Great American
Jewelers' Catalogue
we want to emphasize. It's the
p/us value that makes assurance
doubly sure.
The majority of jewelry catalogues
may give you intrinsic value; it's
the p/us value that places the
GREAT AMERICAN in a class
by itself. Send today for next
year's book.

The Oskamp-Nolting Co.
CINCINNATI :-: OHIO

It's Now a National Catalogue
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DENVER

T H E

Many New Firms and Removals to Better Lo-

cations—Gold Card Presented to President

Taft—Indications Point to Satisfactory Bus-

iness

Denver, Colo., November 12.—The Zall Jewelry

Company, at 805 Fifteenth street, has incor-

porated and succeeded the H. L. Kortz Jewelry

Company, which it bought out recently. The

new company is incorporated with a capital of

$10,000, of which $8,000 is paid in. The incor-

porators are H. Zall, J. Zall and M. Korleck, all

of Denver. H. Zall was formerly in charge of

the watch-repair department for Harry Kortz,

and previous to this was engaged in his own

Jewelry business for several years on Larimer
street. He will be the means of bringing a great
many friends and customers to the new firm.
Joseph I. Schwartz, of Denver, has received a

letter of worthy comment on a very unique gold
and platinum signet ring he made for a cus-
tomer in Raton, N. M. It is not very often that
$150 is paid for a signet ring, and there is no
doubt but this concern can produce a ring of
that value in quality and workmanshik.
Frank Daniels, a well-known watchmaker of

Denver, formerly in the jewelry business on his
own account, has accepted a position with Joseph
I. Schwartz, of this city.
R. E. Maxwell has resigned his position in

Beaumont, Texas, to accept one with J. I.
Schwartz. Mr. Patterson, who has been with
Schwartz for the last year, has taken a position
with A. D. Foster Company, of El Paso, Texas.
J. C. Bloom & Co. have been sending out sev-

eral hundred boxes of champlere enamel pins in
sets, designed for mother, daughter, sister, wife
or sweetheart of an Elk. The Dins are very
dainty, and while each is a separate design the
elk head and watch dial are on each pin.

J. R. Morgan has bought the store of C. A.
Port, of Pagosa Springs, Colo.
Joseph R. Moland, president of the Denver

Press Club, received an acknowledgment from
President Taft, thanking the club for its hospital-
ity during his recent visit here and making special
mention of the beautifully engraved gold card
which was presented to him and which was made
and designed by Joseph I. Schwartz, of Denver.
F. P. Stewart & Son, of Loveland, Colo., have

bought the stock of W. J. Crosby and consoli-
dated it with their own.
Word has been received here that J. H. Peare,

leading jeweler of La Grande, Ore., has taken
his son, William M. Peare, into partnership with
him. The firm will be known as J. H. Peare &
Son. W. M. Peare will have full charge of the
optical department, having just finished an op-
tical course with the Northern Illinois College,
of Chicago. They have just installed a complete
lens grinding and cutting plant and can now
handle anything in this line. Mr. Peare was one
of two out of fourteen to pass the Oregon state
board examination for opticians. Mr. Peare is
Just twenty-one years of age and is the youngest
practicing optician in the state.

J. H. Baird has accepted a position as watch-
maker with H. P. Kizer, of Weiser, Idaho.
A. F. Wehrle Jewelry Company, in the Foster

building, is displaying semiprecious gems, in-
cluding blue beryl and quartz. Mr. Wehrle is
the producer, having discovered an almost Mac-
cessible vein in the heart of the Rocky Mountains
in September, 188r. The output of the stones
is very small owing to the hazardous conditions
of mining them.
Mrs. W. H. Loomis, of Rawlins, Wyo., has

sold out her business to W. L. Robertson.
Fred Mund has taken a position in the book-

keeping department of the Lewis Jewelers' Supply
Company.
, J. C. Bloom & Co. are making extensive altera-
tions to their store and are having it newly
decorated throughout.
Al Swanson, First and Broadway, has moved a

few doors down the block and has a much nicer
store all around, as in his old quarters he was
only occupying half a store. but in his new home
he has the entire store and is in a much better
location.
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C. H. Shepard, of Cambridge, Idaho, was al-
most totally burned out a few days ago. The
building was totally destroyed and most of the
stock. His loss is partly covered by insurance.

J. M. Ditto, of Montevista, Colo., has just
finished moving into his new location and has
fitted up a fine store.
T. B. King, of the W. W. Hamilton Jewelry

Company, has left on a short business trip
through the state.
The following have opened new jewelry stores

in this part of the country during the last month:
J. E. McKee, Albuquerque, N. M.; J. M. Pruden,
Kingman, Ariz.; W. G. Hunter, jewelry and op-
tical goods, Raton, N. M.
The jewelry store of J. M. Hurwitz has been

newly organized and will continue business under
the name of St. James Jewelry Company.
F. E. Wyble has opened a watch and jewelry

repair shon on West Forty-fourth avenue and
expects later to put in a stock of jewelry.
The Cresco Company, oculist and optician,

has opened a fine new optical parlor at 819
Sixteenth street and is doing an excellent bus-
iness. Mr. Brown and Mr. Hall are in charge
of the store.
The following out-of-town jewelers were in

the city recently : W. E. Mount and L. F. Corn-
wall, of Pueblo; C. C. Stone, of Fort Collins;
J. S. Bently, of Boulder ; Mr. Curtis and wife, of
Greeley; E. L. Dunham, of Greeley; I. L. Mor-
gan, of Fort Morgan; B. J. Sutton, of Brush;
George J. Smyth, of Idaho Springs; A. Rapin, of
Central City; Joseph Bitterly, with A. W. Snyder,

of Victor ; E. C. Veyrey, of Boulder ; L. E. Gard-

ner, of Longmont; Ed Velhagen, of Alamosa;

W. R. James, of Arvada; S. Salamon, of Platte-

ville; William P. Jones, of Englewood; N. C.
Figley, of Salida.

DETROIT

Business Prospects Very Promising—Serious

Illness of a Prominent Retail Jeweler.

Meeting of the Local Trade Association

Detroit, November 12.—Detroit jewelers are
looking forward to one of the most prosperous
Christmas seasons in the history of the trade, and
unless all signs fail the optimism displayed is well
founded. Manufacturers and farmers alike have
had an unusually prosperous business during the
past year, work is plentiful in Detroit and
throughout the state at the present time, and the
business horizon in this part of the country shows
no sign of a cloud. The hopefulness displayed
by the city jewelers is also shared by the jewelers
from out in the state who visit Detroit, and just
now the local jobbers are placing fine orders for
immediate delivery. Detroit has taken rank as
one of the really big cities of the country during
the past few years, and never before have the
larger downtown stores carried such stocks of
expensive jewelry as they have this fall.
Mr. and Mrs. C. E. Hayden, of Ada, Ohio, vis-

ited Detroit friends last week.
H. M. Wright, of the Wright-Kay Company,

whose serious illness was mentioned recently, has
recovered and is again actively engaged in busi-
ness.
A new store has been opened at 53 Grand River

avenue by D. F. Lenton. Mr. Lenton is well
known to Detroit jewelers and has an extended
experience in various branches of the business.
The continued illness of A. B. Hull, of Belding,

Mich., vice-president of the National Retail Jew-
elers' Association and a former president of the
Michigan state asSociation, is giving his friends
much concern. He has been in a serious condi-
tion for several months and at the present time
shows no sign of improvement. He spends most

of his time in his home, being unable to devote
much time to business.
George C. Smith, for several years in charge

of G. E. Miller's manufacturing and repair de-
partment, has resigned his position and will in a
short time engage in business for himself, having
leased a store near the corner of Grand River and
Trumbull avenues. Mr. Smith is considering the
advisability of carrying a stock of men's furnish-
ings along with his jewelry.
Bruce Titus has returned to work with Hugh

Connolly after two weeks of serious illness. For
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several days Mr. Titus was in a critical con-
dition.
The jewelers' board of trade, composed of

manufacturers and jobbers, held a regular meet-
ing Friday night. Only routine business was
transacted.
F. C. Reickhoff, of Howell, will spend the

winter in Silver City, Nev., with Mrs. Reickhoff,
going there in hopes the change will prove bene-
ficial to Mrs. Reickhoff, who has been in poor
health for several months. Mr. Reickhoff will
leave his business in charge of his brother, who
was until recently in business in Brighton.
J. P. Walton, of Durand, is one of the latest

purchasers of an auto and is now the proud pos-
sessor of a 1912 Carter car.
W. F. Moore, city salesman with the C. A.

Berkey Company, was married on November 8
to Miss Eagan, of Detroit.
One of the most largely attended meetings of

the Detroit Retail Jewelers' Association was held
in the Elliott-Taylor-Wool fenden Company's
cafe on Wednesday evening, November 8, when
Col. Charles Rotterman, of Cincinnati, was the
principal speaker. Mr. Rotterman was brought
to Detroit as the opening gun in a campaign
about to be undertaken by Detroit retailers to
discourage the selling at retail by wholesalers
and jobbers. It is planned by the association to
bring other speakers to the city from time to
time during the winter, the officers of the asso-
ciation proposing to make the coming season the
most active in the history of the organization.
G. E. Miller, Wright, Kay & Co. and Traub

Bros. & Co., jewelers, are leaders in a movement
to install a new system of gas lighting on Grand
River avenue, extending from Woodward to
Cass. For several months the system has been
in use in one block of Grand River, and the
result has been so beneficial to the merchants in
the block they are all enthusiastic to have the
lights extended farther. The new lights do not
take the place of the city electric lights, but are
intended to add to the brightness of the thor-
ough fare.
One of the most attractive and modern jew-

elry stores in the city is planned by Frank
Bischof, of lot Gratiot avenue, who has just com-
menced the remodeling of his building. The im-
provements include an entirely new front, new
cases and fixtures and a rearrangement of the
interior that will result in more space and light.
Mr. Bischof is one of the city's most enterprising
jewelers and, while not located in the "down-
town district," has always kept a store that has
been a model for neatness.
James Brady, formerly a member of the firm

of Demerest & Brady, of Providence, R. I., and
at one time a frequent visitor to Detroit jew-
elers, was a visitor in Detroit during the past
week, calling on his old friends in the trade.
Mr. and Mrs. H. B. Shane, of Bancroft, have

been spending a few days in Detroit.
Friends throughout the state of E. R. Van

Duzer, of Ithaca, will sympathize with him in
the serious financial loss experienced by him last
week. Mr. Van Duzer's business was wiped out
by fire, practically everything he had being de-
stroyed. His loss is only partially covered by
insurance, it being at least two-thirds of the
value.
The following jewelers from different parts of

the state called on local jobbers this week : L. A.
Stehle, Linden; W. F. Hettig, Dundee; W. T.
Blashill, Oxford ; J. P. Walton, Durand; S. W.
Williams, Lapeer ; G. W. Stolz, Saginaw ; W. F.
King, Adrian; W. W. Bridges, Marine City;
Harry Brandt, Lum ; Max Jennings, St. Clair, and
W. H. Skeeman, Wyandotte.

"Glory-be-to-God" Clock

With works of old iron, brass, lead, steel and
tin, the new "Glory-be-to-God" clock at Wootton
Rivers Church, Wiltshire, England, was dedi-
cated recently. To the making of the timepiece
went parts of agricultural machinery, fire-irons,
bedsteads, old bicycles, brass weights and peram-
bulators, disused milk-separators (for the two
big wheels) and a governor ball from a steam
engine (which acts as hammer) to strike the hours
on the largest bell of a peal of five. One of the
three dials has the words "Glory be to God"
instead of the customary numerals.
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banking Interests Show Prosperity—Jeweler Has Designed Fly
ing Machine.

Jewelry Firm Retires from Business—National Monetary C
ommission to

Hold Hearing

St. Louis, Mo., November r3.—With the

approach of the holidays there is quite a

perceritible improvement in both wholesale and

retail trade. State Bank Commissioner Swanger

states that within the last year thirty-eight banks

and five trust companies have been organized in

Missouri, and within the same period the capital

stock of the banks and trust companies has in-

creased to the extent of $1,157,261, and the sur-

plus to more than $1,211,498. Mr. Swanger gives

these figures from a comparison with a call upon

the banks and trust companies under date of

November 19, 1910, and November i, iglu. De-

posits during this period have increased more

than $15,788,000. The increase in savings de-

posits alone is above $3,928,000.

He urges banks and trust companies doing a

banking business to eliminate overdrafts. He

says that the law does not favor them and that

to countenance this practice is against good

banking rules. Mr. Swanger comments very

favorably on the big increase in deposits, which,

he thinks, is a most remarkable showing of

growth and prosperity.
Steps toward the permanent adjustment of St.

Louis rate discriminations have been taken by

the executive committee of the Business Men's

League, and a committee has been appointed with

plenary authority to negotiate with the railroads.

Business men incline to the opinion that a

frank and equitable policy toward the railroads

will result in a satisfactory solution of a prob-

lem which, in one way or another, has injured

St. Louis for many years.

• "Arkansas On Wheels"

A special train of eleven coaches, containing
r6o prominent business men of Arkansas, boost-
ing that state, arrived here Tuesday night, Oc-
tober 31, and were guests of the Business Men's
League, of which practically all the prominent
Jewelers are members. They were given a ban-
quet at the Mercantile Club. St. Louis was the
last stop in the itinerary of the party, which had
covered approximately 3,000 miles and included
visits to Louisville, Cincinnati, Columbus, Pitts-
burgh and Indianapolis. The trio was started Oc-
tober 20 and concluded in Little Rock, Ark.,
where the advertising scheme disbanded Novem-
ber 2. The cost of the trip was approximately
$50,000, which was raised by sixty-five of the
seventy-five counties of the state of Arkansas.
About thirty ladies were in the party and a band
of twenty pieces. They left here the same night
for home, after many expressions of appreciation
for the handsome manner in which they were
entertained here.
Morris Eisenstadt, nresident of the Eisenstadt

Manufacturing Company, returned November 7
from a week's business and pleasure trip to
New York. He stopped in Chicago on his way
home.
Clarence L. Heyman, salesman for the L.

Bauman Jewelry Company, left November x on
a six weeks' trip through the south. Moses
Strauss, of this firm, and the oldest jewelry
salesman in St. Louis, both in age and service,
returned to his duties October 30 after being
confined at home with illness for two weeks. On
November I he celebrated his seventy-third birth-
day and was the recipient of many congratula-
tions. He has been with the house thirty years.

F. Hoevel, salesman for the L. Bauman Jewelry
Company, resumed his duties October 30 after
being confined in St. Anthony's Hospital for five
Weeks, where he was operated on for appendicitis.
He has fully recovered.

George J. Hess, president of the Hess & Cul-
bertson Jewelry Company, left on October 30 on
a two weeks' hunting trip in southwest Missouri.
Rolla W. Hess returned October 28 from a
month's southern trip.

Horse-show Window Displays

Fine window displays were seen at the follow-
ing stores in connection with the horse show at
the Coliseum, which took place October 30 to
November 4, inclusive : The Mermod, Jaccard &
King Jewelry Company, the Hess & Culbertson
Jewelry Company, the F. W. Drosten Jewelry
Company, the J. Bolland Jewelry Company, the
Whelan-Aehle-Hutchinson Jewelry Company,
and others. Everything in the way of "horsey"
novelties were displayed.

On Friday night, October 27, Clarence Allen
Sinclair, for many years drillmaster of Moolah
Temple, was guest of honor at a complimentary
dinner at the Mercantile Club. George J. Hess,
president of the Hess & Culbertson Jewelry Corn-
pany, and E. W. Bornmueller, of the F. W.
Drosten Jewelry Company, were the committee
on arrangements. Other jewelers present were
F. W. Drosten, president of the F. W. Drosten
Jewelry Company; Herman Mauch, and Martin
Hacker, the manufacturing jeweler. Herman
Mauch was awarded the contract to make a solid
gold past potentate jewel, studded with rubies
and diamonds, which was presented to Mr. Sin-
clair, captain of the Mystic Shriners' patrol, a
few evenings previous to the dinner.

N. 0. Stanley, a jeweler of Wichita, Kan.,
spent some time here on a buying trip recently.

S. Ruby has a fine window display of watches,
sterling silver and Sheffield plate.
The Weidlich Jewelry Company will have its

handsome holiday catalog out on November 15
and it will be mailed to the trade throughout this
territory. H. F. Hines, traveler for this firm,
left on a six weeks' trip through Kansas,
Nebraska, Missouri, Iowa and Illinois. C. D.
Klinefelter left on October 30 on a three weeks'
trip through southern Illinois. Lawrence Ober-
ting, also traveler for this concern, is now on a
six weeks' trip through the north.

The Whelan-Aehle-Hutchinson Jewelry Com-
pany recently celebrated its tenth anniversary.
It issued a very handsome little pamphlet en-
titled "After Ten Years," which for neatness,
originality and style it would be very hard to
duplicate. It contained a very entertaining
description of how success in business was
achieved. W. C. Hines, salesman for this con-
cern, returned to his duties on October 23 after
being away one week, part of which time was
spent in the Mullanphy Hospital, where he had
an operation performed.
Martin Hacker, the well-known manufacturing

jeweler, moved on October 30 from 410 and 411
Globe-Democrat building to the entire second
floor of 414 North Seventh street, where he will
have nearly three times as much space as he had
in his old location.
E. W. Bornmueller, salesman for the F. W.

Drosten Jewelry Company, returned October 28
from a trip to Cincinnati and Washington, D. C.
He attended the ceremonies in Washington of the
laying of the cornerstone of the handsome
$r,25o,000 mother temple of the Ancient and
Accepted Scottish Rites.
Frank Niehaus Jr., formerly connected with

his father, F. H. Niehaus, 1304 Franklin avenue,
has opened a jewelry store at Tenth street and
Franklin avenue.
John H. Beckerman sued the E. H. Kortkamp

Jewelry Company for $10,000 damages on account

of injuries alleged to have been received by him
in falling down a flight of cellar stairs at the
Kortkamp store. He recently received a verdict
for $1,500. A motion for a new trial has been
filed by the defendant. The plaintiff claimed that
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he was working about the defendant's store and
alleged that a trapdoor was negligently left open
by an employee of the company, causing him to
fall and receive injuries that will be of a perma-
nent character.
H. F. Sloane, formerly with Edwards & Sloane

Jewelry Company, Kansas City, Mo., but now lo-
cated in Brooklyn, N. Y., was a recent visitor
here on his way to Kansas City.
George R. Stumpf, the Franklin avenue jeweler,

was confined at home recently for about a week
on account of injury to one of his eyes.

Henry L. Benedict, president of the Benedict
Manufacturing Company, accompanied by his
wife, spent three days here recently, the guest of
Newton Owen, the firm's western representative.
Mr. Owen has opened an office on the thirteenth
floor of the Syndicate Trust building, one of our
handsome skyscrapers.
George Sanders has opened a jewelry store at

Osage, Okla. Clyde Shure has opened a jewelry
store at the same place.
William Menges, a plumber, was severely

burned about the hands and face recently while
repairing the gas jet in the jewelry store of
Arthur Thebus, 4264 Manchester avenue. The
jet ignited the curtains of Thebus' store and the
clothes of Menges. The flames were put out by
a passing policeman.

Jeweler Designs Bird Aeroplane

W. G. Davis, a jeweler of Granite City, III.,
claims to have perfected a design for flying ma-
chines. He claims to have evolutionized the
engines so that high power may be developed
with the weight of the engine at a minimum. The
model which he has constructed has cupped wings
instead of the straight surface of the present
makes. He claims the idea was got from watch-
ing a bird fly. The body is of wood, no metals
being used except in the engine.
The Franklin Avenue Improvement Association

is pushing its work with great vigor. The neigh-
borhood is being made one of the most present-
able parts of the city and the membership is
rapidly increasing, twenty new members being
taken in at the last meeting. All the jewelers in
that locality are active members.

The Shryock-Todd Notion Company recently
filed a replevin suit in Justice Luce's court at-
taching $383 belonging to Andrew C. Clobes on
deposit with the Mercantile Trust Company here.
The company alleges he appropriated property
valued at $500, principally jewelry, while in its
employ. Clobes is now in jail waiting trial on
a grand larceny charge. In connection with this
case, which we referred to in our last letter, it
has developed that Clobes apparently had two
accomplices, or rather two individuals who helped
him dispose of the goods stolen. One of these
was arrested and he stated that he received the
goods from the second party. When the latter
was arrested he stated that he had received the
goods, consisting of watches, brooches and other
jewelry, from Clobes, stating that the latter told
him he was a traveling man and had said that
the articles were samples which he had replaced
with others. Quite a portion of the goods were
recovered, but it is believed the loss will be sev-
eral hundred dollars.
Ralph Loewenstein, of the R. Loewenstein

Jewelry Company, returned October 23 from a
two weeks' trip through southeast Missouri. He
left October 30 on a two weeks' trip through the
southwest.

Death of F. A. Durgin

F. A. Durgin, in charge of the silver depart-
ment of the Mermod, Jaccard & King Jewelry
Company, who had been confined at the Baptist
sanatorium for several weeks on account of
general debility, died at that place on Sunday
morning, October 29, at 6 o'clock. Mr. Durgin
had been in the employ of this company thirty
years, the last twenty years being in charge of the
silver department. His genial, affable manner
had made him a very popular man, and the fu-
neral, which took place on October 31, was a
very largely attended affair. The floral pieces
were many and very fine. As a tribute to his
memory the store of this concern was closed

(Continued on page 2271)
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Shows positively
how many hours
watch has run
since wound up.

41 This is not a novelty, but a perfect
indicator. Show your patrons that
you are progressive. An attractive
feature for your window.

16 SIZE, 17 JEWEL ADJUSTED, OPEN FACE

Sold Complete Only

Furnished in 25-year gold-filled and
14 K. solid gold cases.

Cased and timed at the factory.

Shipped in a handsome mahogany box.

Write for Prices

Rockford Watch Co.
MANUFACTURERS OF

HIGH-GRADE WATCHES

Rockford Illinois
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WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICI

ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 3

If it's practical arrangements, correct designs, QUALITY of material,

workmanship and finish, at RIGHT PRICES, that you are looking

for we can suit you. Not how cheap, but how good, at prices that

are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 11 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
SALES AGENCIES  

Mattoon & Keppel 116 Orange Street, New Haven, Conn.
R. H. Birdsall .   Hamilton Building, Portland, Oregon
C. D. Smith Drug Co.  St. Joseph, Mo.
J. W. Crowders Drug Co. Dallas, Texas
Smith-Bailey Drug Co.. . ....... . . . . . Salt Lake City, Utah

The Wonderful Demand for "Quincy "
Special Cases

Built up through 34 years of successful fixture making, is a mighty tribute to the worth ofthese cases.
There is an old adage that " the majority is always right,'• and when we see the great

majority of merchants selecting

etQuincy Special" Cases
we are satisfied that the old saying is true.

If you haven't decided what kind of fixtures to buy, you can feel secure in following thecrowd in buying what most of the others are buying.
Quincy Special Cases are made in both all-plate glass and quarter sawed oak frames;

shipped K. D. to save freight charges ; safe delivery guaranteed.

Write for Catalogue No. 20

QUINCY SHOW CASE WORKS
QUINCY ILLINOIS

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.
San Francisco. 134 Sansome St.
Dall 'is, Tex.. 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.
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from 2 to 4 the afternoon of the funeral. The

pallbearers were J. C. Estes, J. J. Menges, J. J.

Samesreuther, W. A. Bohn, William Schumacher

and Linn Paine, well-known attaches of this

firm. The will of Mr. Durgin was filed in the

probate court on November 2. The St. Louis

Union Trust Company is named trustee for cer-

tain moneys and property left his daughter.

E. W. Cosgrove, sales manager of the Mermod,

Jaccard & King Jewelry Company, has resigned.

On October 19, when the Imperial Clock Com-

pany, at Granite City, Ill., was arranging to

move the contents of its plant to its new

factory at 3419 Rutger street, this city, an in-

junction was served on the officers of the com-

pany by a few minority stockholders, restraini
ng

them from moving any of the contents of t
he

plant. A few days later the stockholders who

had brought the suit dismissed it, paid the cos
ts

and announced that they regretted having brought

about the injunction. This concern will open in

its new factory here at 3419 Rutger street

about November 15. The company is doing a

splendid business and its new place is thoroughly

modern and up to date in every detail.

L. Wilson has opened a jewelry store at Chil-

hower, Mo.
Eugene Weber, recently graduated from a

watchmaking school, has accepted a position wi
th

his brother at Lexington, Mo., and will have

charge of the watch-repairing department.

George Bedell, formerly a jeweler at Gallatin,

Mo., has opened a jewelry store at Carut
hers-

ville, Mo.
Joseph Bauer, the Alton, Ill., jeweler, has

moved into his new store at that place.

0. C. Stegmaier, who was recently m
arried,

and bride were recent visitors here on their

way home to Jefferson City from their 
wedding

trip.
W. J. Peaslee, formerly a jeweler of 

James-

port, Mo., has opened a store at Gallatin, 
Mo.

C. S. Erber, the manufacturing jewel
er, re-

turned October 28 from a several days' 
business

trip in southern Illinois.
J. F. Dailey, well known in the jewelr

y trade

here some years ago, but now in Chic
ago, was

a recent visitor here.
L. L. Gerber, formerly with the Gerber-Busch-

man Cutlery and Silver Company. has acc
epted

a position with the Marschmeyer-Richards 
Silver

Company. E. A. Schoenle, traveler for this co
n-

cern, returned November fo from a two 
weeks'

trip through Illinois.
James J. Burke, president of the Brooks

Jewelry and Optical Company, returned No
vem-

ber 4 from a ten days' southern trip, during

which time he visited Atlanta, Birmingham,

Nashville and Memphis.
M. Stiffelman, of M. Stiffelman & Co., 

returned

October 26 from a two weeks' western 
trip. B.

Stiffelman, of the same concern, left Nove
mber

6 on a two weeks' trip through Texas and 
Okla-

homa.
L. A. Fassett, of Weiss & Fassett, 

returned

November 5 from a short business trip to 
Chi-

cago. On Friday, October 27, Mr. Fass
ett, who

is an expert revolver shot, won the first 
honors

in a contest given by the members of the 
Century

Revolver Club, of which he is a member. 
Max

Weiss, of this firm, left on November 
7 on a

two weeks' trip through Oklahoma and Tex
as.

R. F. Kroeger, of the Elliott Jewelry 
Company,

is now on a three weeks' trip to Ne
w York,

Newark, N. J., the Attleboros and Provid
ence,

R. I.
E. G. McDill, of Sparta, Ill., was a recent

visitor here, purchasing new fixtures for his

new store that he will move into shortly.

On October 28 Frank B. Coleman was 
ap-

pointed trustee for the creditors of the affairs

of the Gerber-Buschmann Cutlery and Silver

Company. T Tis office is at 807 Carleton building.

This firm will probably not resume business.

Well-known Firm Retires

Blankenmeister, Oberting & Co., doing business

on the second floor of the Wright building,

closed up their affairs on October 31 and ha
ve

retired from business. A. L. Blankenmeister an-

nounces that he will sell Florida lands and 
has
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opened an office at 1304 Central National Bank

building, this city. George Oberting is not in

good health at the present time and he has no
future plans to announce. Oscar F. Blanken-

meister returned October 28 from a two weeks'

trip to New York and Philadelphia. He has no

announcement of his future plans to make at the

present time.
Miss Estelle Borgading, formerly bookkeeper

for the Gerber-Buschmann Cutlery and Silver

Company, has accepted a position with the L.

Bauman Jewelry Company.
Joseph Obman, formerly connected with the

watch-repairing department of the Zerweck

Jewelry Company, is now in the watch-repairing

department of the Hess & Culbertson Jewelry

Company.
A Get-together Function

The officers and employees of the F. W. Dros-

ten Jewelry Company had a get-together dinner

at the Mercantile Club on Thursday evening, No-

vember 2. The purpose of the meeting was the

exchanging of ideas for the improvement and

betterment of the firm's business as a whole.

Every department chief was present and the de-

signers of jewelry and setters of precious stones

found they could get ideas from the men who

met the trade, as well as making a study of art

for centuries back. • The evening was jovially

spent and the animated discussion lasted until

a late hour. The chief speakers were F. W.

Drosten, W. G. Drosten, G. V. Stieffel, E. W.

Bornmueller and J. J. Hagen. Others present

were W. A. Hecker, E. J. Poursine, C. Spindler,

L. F. Sullivan, G. W. James, F. N. Hagen, E. J.

Pettibone, H. Doering, E. Krietemeier, C. J. Eck-

hold, W. Stumpf, E. T. Elkington, J. Ahrens,

F. Yompolski, F. Gerbig, Misses E. Thieraut, E.

Hubell, G. Werdes, C. Paulis, M. E. Eddie, E.

Gonter, L. Strasser.
Nat J. Appel, of 4529 Easton avenue, has re-

cently had his store redecorated and remodeled

and now has one of the most attractive jewelry

stores in the West End. He has also added an

optical department, which is doing well. Mr.

Appel is using the bulletin plan of advertising,

which is bringing good results, and he has the

plan of manufacturing gold rings in his display

window, where workmen are shown in the process

of making the rings.
A $10,000 fire in the business section of Hous-

ton, Mo., on November L caused a considerable

loss to Mr. Corbett and Mr. Pace, both jewelers

of that place. The amount of loss and insurance

is not known.
The Business Men's League has sent out 1,000

letters to business men of St. Louis and Missouri

cities asking them to attend the hearing which

the national monetary commission will hold in

St. Louis November 13 and 14 on the Aldrich

plan to reform the currency system and create

a national reserve association composed of banks

which shall issue the paper money of the country.

A great effort will be made to make the hearing

a representative one.
H. Miller, the jeweler at 6 South Sixth street,

has remodeled and redecorated his store.
Toyozo Hobayashi, a Japanese jeweler of

Tokio, Japan, spent a few days here recently. He

is touring the country. While here he inspected

several of the jewelry stores and manufacturing

plants. He expressed his surprise at many things

he saw.
Raymond Edward Maritz, the twenty-year-old

son of E. Maritz, president of the E. Maritz

Jewelry Manufacturing Company, has been sig-

nally honored by being awarded a four years'

architectural-course scholarship in the Washing-

ton University, our well-known college of th
is

city. This scholarship was won in a contest of

draftsmen from all parts of the United States,

and the number of competitors was very large.

Robert Willer, in charge of the plating and

polishing department of the E. Maritz Jewelry

Manufacturing Company for the past fourteen

years, was married on Saturday, November 4, to

Miss Harriet Wiseheart, who was formerly

stenographer for the E. Maritz Jewelry Manu-

facturing Company for six years, but who had

resigned recently. A feature of the wedding was

the many presents given to the happy couple by

the firm and employees.
Albert Klein, of the Edwards & Sloane Jewelry

Company, Kansas City, Mo., spent several days
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here recently visiting his old friends and asso-
ciates. He returned home November 6.
The trade tour that was arranged by the St.

Louis Sales Managers' Association to visit several
of the southern states left here Sunday night,
November 5, over the Louisville and Nashville
Railroad. The schedule calls for a visit to thirty-
four towns. About seventy-five firms were repre-

sented, including almost every line of business.

Every man on the train wore a button bearing his

name, his firm and the position he occupies. They

will visit the states of Tennessee, Mississippi and

Alabama and return home about November 15.

In the St. Louis letter in THE KEYSTONE of No-

vember I it was stated that the J. D. Bergen Cut

Class Company, 4716 Delmar avenue, had opened

for business. The name of the concern should

have read the Bergen Cut Glass Manufacturing

Company instead of the J. D. Bergen Cut Glass

Company.
Recent buyers in this market were A. Hunt,

Hunt & Johnson, Buffalo, Mo., and wife; Charles
Mosby, Batesville, Ark., and wife; 0. G. Wilson,

Centralia, Mo.; Robert 0. Carter, of the J. J.

Dowdy Jewelry Company, Dexter, Mo.; George

H. Summers, Sturgeon, Mo.; L. B. Nibling, Nib-

ling & Son, Wheatland, Ind.; John Fink, of

Fink & Klein, Fort Smith, Ark.; H. W. Foerste,
Okawville, Ill.; N. P. Jenson, Marissa, Ill.; Mr.
Curran, Curran & Bros., Morning Sun, Iowa;

W. A. Buxton, Ozark, Mo.; M. P. Wolff, Mur-
physboro, Ill.; J. M. Earp, Lamar, Mo.; J. H.

Brooks, Fort Smith, Ark.; W. B. Kerns, Bunce-

ton, Mo.; Mr. Krug, Krug-White Jewelry Corn-

pany, Staunton, Ill.; C. S. Scanlin, Indianapolis,

Ind.; Roy Goulding, Alton, Ill.; W. H. Jahn,

Pacific, Mo.

Growth of the Aluminum Industry

Not over a generation ago aluminum was little

more than a curiosity. It was worth $15 or more

a pound, and its total production in the United

States was less than a hundred pounds a year, not-

withstanding the fact that aluminum is the most

abundant of all the metals in the earth's crust, of

which aluminum oxide forms about 15 per cent.

The great progress made in the industry is noted

in the fact that a report on bauxite and aluminum

for 1910, by W. C. Phalen, just published by the

United States geological survey, shows a con-

sumption in the United States in that year of

47,734,000 pounds, valued at nearly $12,000,000.

The price has thus dropped from $1 an ounce to

about 23 cents a pound.
Mr. Phalen states that, although aluminum has

in recent years become a most important economic

metal, it is at present produced only from bauxite,

a comparatively scarce mineral, and that even the

great discovery which made this possible is only

the first stage of wresting the metal from its

various rock and earth combinations

Mr. Phalen mentions a number of recently pat-

ented processes which show progress in the cheap

extraction of the metal from the common sources

of supply. As aluminum in its various forms,

both pure and as an alloy, possesses many remark-

able qualities it may be welcomed as a coming

metal of great utility. Should it become as

abundant and cheap a metal as may reasonably be

expected the industry holds boundless possi-

bilities. An alloy called duralumin contains 90 to

95 per cent of aluminum, which at present prices

would make it rather expensive, but it is claimed

to have qualities as good as Bessemer steel,

although it is only about one-third as heavy as

iron or brass. It possesses great hardness, even

when annealed. Another alloy of aluminum and

copper is said to be a good imitation of gold; it

polishes readily and takes a high luster and is well

adapted to ornamental purposes. It is also highly

resistant to chemical action, and can be readily

machined and rolled and drawn into wire.

Aluminum may therefore have a wide future use.

The growth of the aluminum industry in the

United States from 1883 to 1910 is shown in the

following table, in pounds:

1883   83
1885   283
1890   61,281
1895   920,000
1900   7,150,000
1905 (consumption) 

11,347,000

1910 (consumption) 47,734,000
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Publicity in the Jewelry Field

Personal Prominence as a Business Factor—Individuality in Jewelry Adver-
tisements—Unique Watch-repair Advertisement

There are many ways in which a jeweler
may advertise his store and business out-
side the regular means of printed literature.
One of these is to make his personality a
factor in the social and civic life of his
town. A reputation for being public-spir-
ited is valuable to the merchant, pro-
vided the attainment of this distinction
is not accomplished at the sacrifice of
his business. An excellent means of
obtaining valuable publicity is for the
jeweler to interest himself in the local
school children. It is the custom of
some jewelers to offer prizes for the
best written advertisement of their
store, while others offer prizes to the
most distinguished pupils in the local
schools. An instance of this character
to which our attention has been called
is referred to in an Altoona (Pa.) news-
paper as follows:

W. F. Sellers, an enterprising jeweler of
this city, will give a silver medal each month
to the leader of the central grammar school.
The first of these medals were distributed on
October 24, when at the chapel exercises two
were handed out. Two girls were even for
the first average in September and Mr. Sellers
decided to give medals to both.
Mr. Sellers' offer is a generous one, but it

does not supplant the practice established in
the school last year of giving a gold medal
to the voting man or woman having the high-
est average for the term. He has announced
that at the end of this term he will carry
out the same practice. The person who gets
the most silver medals during the term will
be given a gold medal at the end.
Mr. Sellers' offer is expected to prove a

great inducement to good work on the part
of the students, as the medals are so beauti-
ful that they are well worth striving for.
Each medal is about the size of a silver dol-
lar, having "Central Grammar School, 191'-
1912," on one side and the name of the
winner, the month in which he was the prize
winner and engraving showing why the medal
was presented on the other side.

It is quite possible that the motive of
the jeweler in this case may have no
connection whatever with his business
and be due solely to personal interest in
the schools, but it will have a beneficial
influence, nevertheless, in spreading the
fame of his store and attracting
patronage.

the reader and at once identifies the
announcement as that of this well-known
jewelry house.
We can well understand that these ad-

vertisements are producing satisfactory re-
sults. The goods are briefly but clearly

Aftp.
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DIAMONDS
AT

ROCK BOTTOM PRICES
We have placed on'sale a group of very tine .810E-WHITE" Diamond Rioge, at a. price poaitively the lowest evermade on Diamonds of this grade.
20 Rings—Weight 1.32 Carat $5.0015 Rings—Weight 1-26 Carat $10.0018 Rings—Weight 1-8 and 1-32 Carat $13.0019 Rings—Weight 8-16 Carat $20.0010 Rings—Weight 1-4 and 1-32 Carat $28.00
All of the above Ratite are cold with the "Pierik Guar-antee." The mountings are of solid gold. We have also •small lot lof larger eiced atones. Which are priced below coat.
118113gs-5i Carat $49.50
3 Rings-5i Carat  $75.001 Ring-1 Carat.  $110.001 Ring-114 Carat $175.00

- SEE OUR VVINDOWS
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Established East in Trade
in Side Over a Quar.

I 8 $ 4 Square ter Century
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Individuality in Jewelry Advertising

Among the samples of newspaper adver-
tising used by the retail jewelers which have
come under our notice in the past few weeks
is a series used by John Pierik, of Spring-
field, Ill., which stand out in bold compar-
ison with most of the other advertisements
before us. A sample of these is reproduced
herewith in reduced form, the original occu-
pying a space eight by four inches. In
these advertisements the rule is followed of
advertising one thing at a time, and while
the border, illustration and matter are dif-
ferent in all the advertisements there is,
nevertheless, a distinctiveness in the gen-
eral appearance which impresses itself on

described and the prices given. The public
is invited to note the firm's window dis-
plays, which are always in harmony with
the advertisements, the same line being ex-
ploited on the same day in the newspaper
and window.

Unique Watch-repair Department

Judging by correspondence received the
article in our holiday number describing the
publicity methods used by F. G. Bixby, of
Buffalo, N. Y., in building up his large
repair business, has created unusual interest
among the trade. In the several pages de-
voted to this subject we were, of course,
unable to reproduce even a fraction of the
advertising done by this enterprising re-

pairer, and we here reprint a personal letter
used by him which is a model of its kind,
being equally strong in fact, phraseology
and argument:

Your watch is a delicate piece of mechanism.
The knowledge of how to care for it, make in-
tricate repairs, and adjust it correctly comes onlythrough long scientific study and practice.
Watch adjusting as I practice it is a science.I offer you professional service—my exceptionalexperience warrants your confidence.
For more than thirty years I have devoted mytime and energies to the study and practice offine watch adjusting. I have had charge of the
watch departments of some of the best known
firms.
My present business is the outcome of a

desire to fill a long-recognized want—to
establish an exclusive watch shop, offering
professional service, personal attention and
right prices.
This idea met with unqualified success, as

attested by the remarkable patronage that has
rewarded my efforts.
This special, exclusive, personal service is

just what you want on your timepiece.
It is injurious to allow any watch to run

more than two years without a thorough
cleaning. It is not dirt alone that impairs
the movement, but the drying up of the old
oil. A watch may be quite free from outside
dirt, but after the oil has worn away or be-
come thick and gritty it impairs the pivots
and seriously injures the mechanism through-
out. If your watch is often exposed to dust
and dirt it will need cleaning oftener than
once in two years. One symptom of the
need of cleaning is a noticeable and steadily
growing tendency to run too fast or too slow.
Remember when you are in doubt that my

advice and examination cost nothing.
My service is different from the ordinary.

In a jewelry store the watches are turned
over to an employee, usually a cheap me-
chanic, who, with all the best intentions, often
does permanent injury.
My sole business is watch adjusting. I

specialize—perform the work personally, ac-
cepting all responsibility for flawless work-
manship and perfect adjustment.
I accept nothing but watches. I use only

the very highest grade and most dependable
materials.
I make a point of prompt delivery. There

is no need of leaving your watch more than
a few hours for any kind of repairs or ad-
justment unless you especially wish to leave
it under my personal observation for a while
to note its behavior. I often advise this,
but whenever desirable can complete my
work the same day you bring your watch in.
Any little service that I can perform

quickly, while you wait—such as demagnetiz-
ing (frequently necessary), regulating, tight-
ening hands, examining, etc.—is gratis.
I am highly pleased to have all take ad-

vantage of these "keeping-acquainted" cour-
tesies—they lead to mutual advantages.

Call often.

We have reason to believe that a number
of jewelers contemplate giving a trial to Mr.
Bixby's methods, and we would be pleased
to have them report from time to time the
results of the promising experiments.
. We are now in the season when every

jeweler finds it necessary to invest more or
less in newspaper advertising, and in order
that he may secure maximum results from
such investment he should study carefully
the methods and advertisements used by
those members of the trade who have
achieved notable success. Originality is
especially valuable in an advertisement, but
not all are gifted in this direction, and the
best that many can do is to follow what
they know to be good example.
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"CRESCENT"
and "JAS. BOSS"
Gold-Filled Watch Cases
Pr HE "Crescent" and "Jas. Boss"

lines are so well rounded—so
ample and complete—that the
jeweler can meet all the wishes
and needs of his trade from them.

He can select his assortment from over
Three Thousand patterns—all sizes
Plain Polished, Engine Turned and Hand Engraved
and Decorated.
Every season the entire assortment is designed
anew—to keep it in line with the progress of
popular taste.
They make a striking window display that braces
up business all over your stock because the
American public knows and trusts the standards
back of them.

TRADE 

" 
MARK

CRESCENT" GOLD-FILLED
Reg.U.S.Pat.Off.

TRADE MARK

"JAS. BOSS" GOLD-FILLED
Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

PHILADELPHIA
CHICAGO SAN FRANCISCO
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Exquisite Cases
for Ladies'
Watches

Reliable Gold-filled

These illustrations show Ladies' sizes of the
celebrated "Crescent" and "Jas. Boss" gold-filled
watch cases.

From them you can judge the artistic designs and the quality
of the engraving. But to get the full effect you should see the
cases themselves at your jeweler's.

His stock is selected from more than three thousand patterns.
Probably he has just the case you want-if not, he can procure it
for you.

But be sure that you are getting a " Crescent " or a " Jas.
Boss" gold-filled case-and not some cheapened case that is merely
washed with a thin film of gold.

Don't be misled by " Guarantees," stamped inside the case.
Find the " Crescent " or the " Jas. Boss " trade-mark, as you

see it in the lower right-hand illustration.
These marks are your safeguards. They are standard with the

fine jewelry trade and have been for fifty years.

The Keystone Watch Case Co.
Established 1853

Philadelphia

' LAIN g

.........................................
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Some "Ready-Made" Advertisements for Christmas

From One Girl
to Another

Here are some feminine Trinkets,
among which is " just the thing " for
a gift to your dearest girl friend:

Bonbonniere, Chauffeur Whistle,
Coin Holder, Court Plaster Case,
Glove Buttoner, Hair Pin Case,
Knife, Lip Salve Case, Lozenge
Box, Mirror Charm, Puff Boxes,
Stamp Case, Vinaigrette.

None are very expensive, and all are
" too cute for anything." Will you
call to see them?

SMITH, 44 Main St.

Gifts for Her
Whoever "she" is-Mother,
Wife, Sister, Sweetheart-
you'll find the fitting Gift for
Her here.

Brooches, $2.25 up
Bandeaux lior the hair) $3.75 up
Bangles (gold) $3.75 up
Belt Buckles, $3.50 up
Card Cases, $5.00 up
Collar Pins (gold) $2.75 up
Combs, $4.00 up
Crosses, $1.50 up
Cuff Buttons, $3.50 up
Ear Studs, $2.50 up
Flower Pins (gold) $5.50 up
Garter Buckles (gold) $10.00 up
Barettes, $3.00 up
Hat Pins, $1.50 up
Lockets, $4.50 up
Lorgnons, $4.00 up
Necklaces, $3.00 up
Pendants, $7.50 up
Purses, $5.00 up
Rings, $3.50 up
Shoe Buckles, $1.50 up
Vanity Boxes, $5.50 up
Veil Pins, $4.50 up
Watches, $15.00 up

Get It At Smith's
44 Main St.

7'1
On the Day after

Christmas
This is a reproduction of the Keystone Announcement to the consumer, which appears in all the lead-
ing magazines for December, 1911, and reaches Thirty Million readers-your customers among them.

(Use aftrr Christmas)

CI

The
"Right
Thing"
for

"That
Man"
is
some-
where
in
this
List
of
SOLID
GOLD
Things

Gold Studs .
Scarf Pins . .  
Rings  
Lockets  
Cuff Buttons
Tie Clasps . . . .
Watch Fobs . . .
Watch Chains .  
Vest Buttons (set)
Pencils  
Key Rings .
Pocket Knives .  
Watches  
Cigar Lighters .  
Cigar Cutters .  
Cigarette Cases  
Match Boxes .  
Pipes  
Canes  
College Pins . .  
Masonic Charms
Elk's Charms . . .

$1.75 up
1.50 "
500 "
6 00 "
3.50 "
3.75 "
4.75 "
8.00 "
7.25 "
3 50 "
5.00 "
7.00 "
30 00 "
8.50 "
7.50 "
15.00 "
6.00 "
9 00 "
10 00 "
2.50 "
5.50 "
8.50 "

SMITH, 44 Main St.

Every belle

says, in her heart, to the

absent beau, when she sees

this beautiful collection of precious

and semi-precious gem-set Rings,

"Please Ring the Belle"
Christmas presents the opportunity to

you, and here are the goods of which

Smithville may be proud. And the

prices on some of these beauti-

\\\ ful things will surprise you.

SMITH, Forty-Four
Main St.

you will be sure to regret that you

did not give to So-and-So.

Send a New Year's gift. No doubt

I'll have some pretty things left over,

and I'll help you with an after-

Christmas price.

SMITH, Jeweler, 44 Main St.

II

The Supreme Gift
is a Diamond

Diamond Rings, $5 to $500
Diamond Placques, $80 up
Diamond Bar Pins, $20 to $100
Diamond Brooches, $50 up
Diamond Bracelets, $25 to $125
Diamond Earrings, $50 to $200
Diamond Pendants, $40 up
Diamond Scarf Pins, $10 to $50
Diamond Studs, $15 to $200

A Diamond set in any form is
the gift. I have the unequaled
Smithville assortment in styles
and prices.

SMITH, 44 Main St.

A Tiume-ily Gnn
A gift that brings the giver to mind every
day-a gift that combines beauty and
use beyond any other wearable thing-
a LASTING GIFT.
Watches for men and women, girls and
boriyse;. and every watch I sell is worth itspc 

Give a Watch, and you'll be SURE to
give pleasure.

SMITH, 44 Main St.

These for Your Wife
Every housekeeper likes beauty in the USEFUL
things that go on the Dining Table.

A piece of

Solid Silver,
such as a Vegetable Dish, or a Candelabra, or
a Center Piece, will delight her ; or if you are
economically-minded, we have some very
handsome things in

Silver Plated Ware,
of the kind that WEARS.

She would like one of these:

BREAD TRAY
BUTTER DISH
CAKE BASKET
CHAFING DISII
CHEESE JAR
COFFEE SET
DINNER BELL
SALAD BOWL

ICE TUB
BERRY BOWL
LADLE
MEAT PLATTER
PLATEAU
SUGAR and CREAM
TEA POT

I may be able to help you with suggestions.

SMITH, the Jeweler
44 Main Street

Wouldn't a Clock

You couldn't give anything that

would bring the donor so often to
mind, as a Clock is so often referred
to. There's a place for it-den,
dining-room, parlor, bedroom. I have
a very complete Clock lire, ranging
from 75 cents for a Nickel Clock to
$150 for a Hall Clock-and every
price between. Think over a CLOCK
gift.

SMITH, 44 Main St.

Be Just About Right?
December 1, 1911
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THE TATTOO

Four and one-half inch
nickel-plated seamless
brass case.
Alarms intermittently every
twenty seconds for fifteen
minutes on a four inch
bell-metal gong on back of
clock.

Two Clocks
Every Jeweler Should

Have in Stock

THE TATTOO
Intermittent Alarm

THE AUTOMATIC
Eight Day Alarm

Ask Us for Full Description
   and Prices  

Sole Manufacturers
THE NEW LIAVEN.rLOCK CO

iiEW hAVEN UONN.

THE AUTOMATIC

Six inch nickel-plated seamless brass
case with four inch bell-metal gong
on back. Needs winding but

ONCE A WEEK

Remember to order a good stock of JUNIOR TATTOOS for the Holidays

 The Very Latest 
Button Strap Patent Safety Fob

PATENT APPLIED FOR

This fob is designed to meet
the requirements of the trade
in general. The safety device
on the back of the fob can be
attached to the vest or the
trouser's pocket and same will
prevent the wearer from los-
ing his fob. The above photo
shows the thief caught in the
act. All fob wearers will even-
tually adopt this fob, as it is
the only practical one on the
market. There is also a safety
spring device inside the strap
which will prevent the wearer
from losing the pendant. The
button attachment is an en-
tirely new arrangement, doing
away with all buckles and
making it the newest and
most practical fob obtainable.
Demand this fob from your
jobber or write us at once and

let us supply you with a sample dozen or more of the Twenty-five, Fifty
and One Dollar grades. Manufacturing trade supplied with these patent
fob straps unmounted in orders not less than one gross. Trade also
supplied with the regular unmounted fob straps and buckles.

W. J. COLLIS MANUFACTURING CO.
Fob Specialists TAUNTON, MASS.

A TRADE MAGNET

THROUGH JOBBERS

The same people who buy WATCH
KEYS buy wedding, birthday and
HOLIDAY presents and other
articles in your line, and they
naturally visit first the store where
they are best acquainted, where
they have been buying WATCH
KEYS, for example, and some day
they will discard their key-winders
and buy stem-winders at the same
store.
In the meantime carry a stock of
CLARK'S HIGH-GRADE WATCH
KEYS and bring the trade to your
store.

Better stock up TODAY.

Better Quality : Better Workmanship : Better Price

A. N. CLARK & SON, Plainville, Conn.

Natural Prepared Fern Fillings
Easily Sell at 100% Profit

Inches Packed Per
Diam. in a Box Dozen

No. 2173 3 6 $2.00
No. 2174 4 6 2.50
No. 2175 5 1 4.00
No. 2176 6 1 4.50
No. 2177 7 1 6.00
No. 2178 8 1 6.25

Write for our Christmas
Catalogue No. 2500 illus-
trating a complete line of

Artificial Flowers, Palms, etc.

FRANK NETSCHERT CO., 39 Barclay St., New York

November 15, 1911

A Sales Manager's Suggestions for
Salesmen

Carelessness in Correspondence—The Handicap

of a Poor Memory—Know the Catalog

Very few salesmen realize the value, in

salesmanship, of good listening. Inexperi-

enced salesmen seem to think they must do

all the talking. They interrupt the cus-
tomer. They break into his conversation.

This is a serious mistake. The man who

listens has an opportunity to think. One of

the first points in good salesmanship is to

get the mental attitude of the customer, to

catch step with his line of thought, to find

out exactly what he wants and just what
he dislikes. Some of the best salesmen I

have ever known have been apparently

quiet men. They were not voluble talkers,

but they were invariably good listeners and

keen observers, and when they did talk

they talked to the point.
My advice as an old salesman to young

men just starting on the road—and the time

is approaching with the beginning of the

new year when a whole flock of new sales-

men will try their wings—is to observe care-
fully, listen eloquently; in a word, study
your customer and get him sized up properly
before you talk too much. As a rule, older
merchants are unfavorably impressed by
young salesmen who have the manner of
being "fresh," pert and unduly talkative.

Careful Attention to Letters

Another weakness of many salesmen—
for which there is really no good excuse—
is their carelessness in answering promptly
letters from their house. Most houses ask
the salesmen to answer letters on the front
or back of the original letter. This should
invariably be done when it is not necessary
to keep the original as a matter of record.
A salesman by putting his catalog on his lap
and using it as a desk can answer most of
his letters on the train between stations.
Then a salesman should form the habit

of reading letters carefully. It is a fault of
most salesmen that they are careless read-
ers. They do not concentrate their minds
on the letter. They overlook important
points. Such a habit leads not only to many
errors and much trouble in conducting busi-
ness, but it is an exceedingly bad thing for
the salesman himself because he drifts into
the mental habit of inattention. He allows
himself to be careless. He is not getting
accurate, efficient work out of his own
mind. This indifference and carelessness
become customary with him. He grows
careless in his own affairs. He does not
get facts straight in his mind. He does not
remember names and dates. Instead of
having a clear, definite and clean-cut mem-
ory he soon develops a poor, musty, murky
think-tank. No young man who expects to
make his mark in the world or to earn the
best comforts of life can afford to fall into
such a rut.

H E KEYSTONE

Put it down as a maxim "that accuracy is
the basis of all good business." No busi-
ness man can afford to be inaccurate even
in the smallest things. This is not on
account of the value of some little transac-
tion, but because a good business man will
not allow himself to fall into such habits.
As you rise in the world and come in con-
tact with the more prominent men in busi-
ness—men who have climbed to the top in
the industrial world and in finance—you
will find that they are exceedingly keen and
accurate in very small matters. This has
been impressed upon me in my contact with
successful men. Bank directors, for in-
stance, remember not only the names of men
but also their initials, and when men are
discussed at board meetings of the bank it
is surprising the small things that some of
the millionaires around the board have a
habit of remembering. Details that many
young salesmen would not consider of the
slightest importance a prominent financier
would immediately note and take ad-
vantage of.
Often in traveling you will ask a sales-

man, "Who is that man you bowed to?"
The answer is, "Oh, I don't remember his
name. 1-le is just some fellow I have met."
This is mental carelessness. If you have
n-let the man you should know his name and
who he is. You should make this your busi-
ness. You can not tell when knowing this
man's name and greeting him by his name
may be of great advantage to you.
Some salesmen call month after month

and year after year and sell goods in a cer-
tain store without ever learning the names
of the clerks in the store. This, again, is
mental laziness. They could learn and
remember these names if they tried, but it
is too much trouble to try. "What!" I can
hear a salesman say, "do you expect me to
know the names of all the clerks in all the
stores on my territory?" "Certainly," I
answer. And you could do it without diffi-
culty if you had formed the habit years ago
of training your mind to do just such
things, but as you passed up all mental
effort of this kind day by day you are now
not mentally equipped to do it—the job is
too big for you.

Relying Too Much on the Catalog

The same thing is true in learning the
talking-points on your goods and the prices
on your line. Some salesmen are compelled
to refer to their catalog for every price.
They can not write up an order without
referring to the catalog for numbers and
sizes of goods. They depend upon their
catalogs instead of training their memories.
I remember on one occasion in Mississippi
the salesmen of several jobbers were trying
to sell a new stock of goods. The mer-
chant asked them prices. All the salesmen
but one referred to their catalogs on every
price. This one man quoted prices off-
hand. His prices were about the same as
those of the other salesmen, but the mer-
chant bought the new stock of him because
he was impressed with the fact that this
salesman understood his business better
than the others did theirs.—The Hardware
Reporter.
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Responsibility of Bench Workers
for Loss Through Carelessness
One of our subscribers is at present in-

volved in litigation in which the question
arises whether or not an employee should
pay the cost of a diamond which was
broken while the stone was being set by said
employee, the employer charging that the
accident was the result of the workman's
carelessness. Our advice has been solicited
on this question, but the matter is one
entirely for court decision after all the
affecting circumstances have been fully
considered. Much, doubtless, will depend
on the character of the agreement existing
between the employer and his employee, as
there seems to be no recognized usage
among the trade on which the court would
feel itself justified in basing an opinion.
We are not informed as to the character of
the employee's alleged negligence, and this
too is doutbless a matter on which much
might be said on both sides. Some time
ago one of our subscribers was involved in
similar litigation for a similar cause, but in
this case the employee had performed the
work in a way that involved much danger
of breakage, and which was contrary to
instructions from his employer. The mere
possibility of such litigation suggests the
advisability of a rigid agreement between
the jeweler and his workman.
We recall an analogous case in which the

jeweler was sued for the value of a setting
which dropped from a ring after being re-
paired, the owner claiming that the loss was
due to poor workmanship. Experience has
established the wisdom of the jeweler set-
tling all such cases out of court if possible.
Some might advance the argument that this
course would be putting a premium on dis-
honesty. No stone, it is true, could be set
so securely as not to be pried out of the
mounting, and then, if the owner wished to
take the case into court, he could get a
judgment against the jeweler for the value
of the stone by claiming that it was improp-
erly set and was lost on that account. From
the standpoint of the reputable jeweler a
law confirming this decision would seem
absurd and unjust, and yet one outside of
the business might look at it from a differ-
ent point of view.
Let a jeweler owning an automobile, for

instance, take it to a shop for repairs. The
repair man makes some incorrect adjust-
ments which are the direct cause of a
serious breakdown. The jeweler will be
quick to seek recourse, if necessary through
the courts. It is hardly probable that many
courts would render a decision against the
jeweler in a case as stated above, but an
occurrence of this kind should be adjusted
in some way between the jeweler and the
customer. Probably of all the readers of
this journal few can recall any instance in
their business where an unjust claim has
been made which was of great consequence.
The possibility of such, however, should
impress jewelers with the importance of
using good grades of settings for diamonds
and personally inspecting all jewels, either
new or left for repairs, to see that the stones
are properly set.
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6.00 Net CashSet No. 11 r3relt $2 — 30 Days
F. 0. B. Cincinnati, Ohio.

A Window Trim for 5 Cents
This is just what each real up-to-date "TRADE-PULLING" window trim will cost
you by using my YOUNIT FIXTURES. FIGURE IT OUT. I will send any
Jeweler a set of my Jewelry and Fancy Goods Store Window Fixture YOUNITS
for $26.00. I will guarantee 500 and more beautiful window trims can be made
with this one set. I will send with the set FREE a beautiful book of designs show-
ing how I made 18 PRIZE-WINNING WINDOW TRIMS WITH THIS ONE
SET. I will ship the set through any jobber you say, or if you insist, I will ship
direct. You cannot go behind evidence of this kind.

Read This One

H. WARSHAUER
JEWELRY :: WATCHES :: 'DIAMONDS

165 E. 86th Street, NEW YORK CITY

New York Cit,y, Sept. 16-1911
The Oscar Onken Co. , Cincinnati, Ohio.
Dear Sirs—

Enclosed find check, as per bill attached.
Your YOUNIT FIXTURES have more than paid

for themselves in the past 30 days. My window
was one of the poorest for making a display
in, and since I received your YOUNIT Fixtures
I made over 1/2 dozen different and VERY

1911
THE FULL SET 

Patented, 1911

The above illustration shows the entire set of No. 11 Jewelry
comprising 100 YOUNITS to the set. There are 18

Display Slabs made of well-seasoned lumber and covered
a good quality of ROYAL PURPLE SILK VELVET. These
are fitted with metal attachment on back for holding them in

positions and are also fitted with detachable metal stop for
boxed goods on slab, when same is tilted. The remaining

YOUNITS consist of Base Blocks, Uprights, Cross Arms, and Ex-
YOUNITS in assorted lengths and sizes which will enable

to make fixtures to suit your requirements.

ATTRACTIVE displays.

I will be more than pleased to recommend
them to any one that should want new up-to-date
fixtures. Very respectfully,

H. Warshauer.

Made of FINE OAK, finished in the popular Weathered Oak (Mission)
Finish. The set is put up in a HARDWOOD HINGED LID STORAGE
CHEST (oiled finish), a place to keep the unused YOUNITS. Shipping
weight 55 lbs. Shipments made AT ONCE.

THE OSCAR ONKEN CO.
758 Fourth Avenue : CINCINNATI, OHIO

ESTABLISHED THIRTY-ONE YEARS

Copyright, 1911 Patented, 1911

This 6 ft. Window Trim took only 66 YOUNITS of the 100 in the
set, leaving 34 YOUNITS for making other trims and individual
fixtures. Send for a " MESSAGE FROM HELL." It has a moral, and tells all about my YOUNITS.

Lop) right, 1911

This 6 ft. Window
set, leaving 57 YOU
fixtures.

Copyright,Pat, ntk d, 1) II

Trim took only 43 YOUNITS of the 100 in the
NITS for making other trims and individual

1911 Patented, 1911

This 6 ft. Window Trim took only 45 YOUNITS of the 100 in the
set, leaving 55 YOUNITS for making other trims and individual
fixtures.
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October Business Satisfactory—Prominent Jeweler Will Retire After Half

Century in Business—Indiana Jeweler Who Found Gold and Wealth in

California

Indianapolis, November 12.—The local jobbers
report a very satisfactory October business, but
the retail merchants find trade more quiet than
they anticipated. The consensus of opinion, how-
ever, is that 1911 holiday trade will be, fully up
to the average.

Official reports show that during the first nine
months of this year an average of 520 passenger
trains arrived daily at the terminal station, a
noticeable increase over the preceding year. The
interurban lines have materially increased retail
business in Indianapolis.
The state railroad commission has been investi-

gating the express rates in Indiana with a view
to adjusting or lowering them. The American
Express Company has offered to install in In-
diana the Michigan schedule of rates. That, the
officials say, would mean a reduction of some-
thing like 15 per cent on earnings of the company
on Indiana business. Other companies whose
rates are yet to be considered say that they will
not agree to the Michigan schedule, as it would
mean a loss which they could not stand. The
American company claims that it would lose
money on interstate business if the present vol-
ume of business continues. It expects to meet
this loss, however, by cutting down expenses and
by obtaining a greater volume of business as a
result of the lower rates.
There has been on exhibit at the John Herron

Art Institute, in this city, a magnificent display
of Japanese tapestry and two cloisonné vases,
presented to Mrs. W. Q. Gresham, whose hus-
band was secretary of state during Cleveland's
administration, by the emperor of Japan. The
vases are large and wonderfully beautiful and
are considered the finest specimens of Japanese
cloisonné enamel in America. The interest in the
vases was greatly enhanced by the loan of five
small vases by Ikko Matsumoto, which enabled
the visitors to gain a thorough understanding of
the technic required, as they showed the progres-
sive stages in the manufacture of cloisonné
enamel. The Matsumoto loan began with the
bare vase, the next one showed the manner in
which the fine silver wires are put on in patterns,
then came the application of the enamel in dif-
ferent colors. The last vase was the finished
product of the art.

An Honorable Business Career

F. M. Herron, the oldest retail jeweler in In-
dianapolis, has decided to retire after fifty years
in business. To that end Mr. Herron has secured
the services of Dan I Murray, of New York City,
and beginning November 2 the entire stock, fix-
tures and lease will be offered at auction until
the entire stock is sold. A fine burglar-proof
safe is included in the sale. For over fifty years
Mr. Herron has enjoyed the entire confidence of
the people of this city. He was never known to
misrepresent an article sold over his counters.
The stock contains only high-grade goods, most
carefully selected. The customers of the Herron
store have been largely composed of several gen-
erations of the oldest and best-known citizens of
Indianapolis. They all regret to see the store dis-
continued, but feel that its proprietor has earned
the right to retire from active business and enjoy
a rest from business cares.
A. W. Harmon, of the jewelry department of

Charles Mayer & Co., says the demand for Christ-
mas goods began November r, about the usual
time. Interurban trade did its shopping a little
earlier than city trade. Mr. Harmon is looking
for a good average holiday business.
Never has the lull before real holiday buying

begins been used to better advantage than this
year. Manufacturers have made up stock and
almost every retailer in the city has been putting
his store and stock in applepie order.

I. Grohs, of the I. Grohs Jewelry Company,
has brought suit for $ro,000 against the Indiana
Traction and Terminal Company for damages
which he personally received the 13th of last
July, when one of the company's cars ran into

a buggy which he was driving and threw him
from the buggy, breaking his leg. Mr. Grohs has
been confined to his home ever since the accident.
S. Fuller, watchmaker, has severed his con-

nection with the City Jewelry Company, of In-
dianapolis, and accepted a similar position at
Beach Tree, Ark.
Mrs. F. M. Herron is visiting her sons, Fred-

erick and Walter, in Seattle. Frederick Herron
is well known to the trade through his long
connection with his father, F. M. Herron, in the
jewelry business on North Pennsylvania street,
where he was watchmaker.
Herbert R. Gardner, who is associated with his

father, Edward Gardner, in the manufacturing
jewelry business on North Delaware street, has
purchased a building lot at Brightwood, a suburb
of Indianapolis, and in the spring will build a
modern home.
Joseph E. Reagan represented the Indianapolis

Trade Association at a "Child's Welfare Confer-
ence," held in this city October 26 to 31.
M. H. Douglas, the well-known material man,

is still suffering from severe rheumatism. He
says he is feeling fairly well but not quite up to
road traveling yet. His many friends and cus-
tomers may look for him along about the first
of the year, meanwhile he is helping out his son
at the L. R. Douglas School of Engraving.
Word has been received here of the recent

death of John A. Beck, formerly. of Indianapolis,
but for a number of years a resident of Portland,
Ore. Mr. Beck was over seventy years of
age. When in this city he was associated in bus-
iness with the old and well-known jewelry firm
of Mayhew & Bingham, later Bingham & Walk,
and now J. C. Walk & Son.
Ikko Matsumoto, manufacturer of hand-

wrought jewelry, is very busy with orders for
Christmas. He reports Christmas work as corn-
ing in unusually early this year. Mr. Matsu-
moto's exquisite workmanship and artistic and
original designs are well known all over the
country. Several of the orders upon which he
is now working are from the eastern cities.
Fogas Brothers, 564 Massachusetts avenue, are

refinishing their store furniture and fixtures in
mahogany and generally brightening up for the
holiday season. Alvin Feldhaus, formerly with
Ed H. Croninger, of Cincinnati, is now with the
firm. Fogas Brothers conduct a branch of their
business at 1107 South Meridian street, which
is in charge of James Gray, formerly of Gray &
Taylor, on Massachusetts avenue.
William Schaefer, watchmaker with I. Bremen,

on West Washington street, was married last
month to Miss Holmes, of this city. Mr. and
Mrs. Schaefer have gone to housekeeping on
McPherson avenue.
Samuel Trattner, proprietor of the Reliable

Loan Office, 145 South Illinois street, has added
handsome new wall cases and put in a fine line
of cut glass. The general stock has also been in-
creased.

Lady Jeweler's Rare Display

To Kalon Shop, in the Board of Trade building,
is displaying a most alluring array of Christmas
goods—foreign art wares of all kinds, silver,
pewter, china, wicker and textiles, but the most
interesting articles in the silversmith's craft are to
be found in a case of antique jewelry. There are
rare old pieces of carved ivory, cameos, coral and
sets of jewelry (brooches, earrings and bracelets)
in white enamel set with pearls ; a rare old Russian
cross, set with semiprecious stones; necklaces
from India and a beautiful assortment of pend-
ants, and chains of quaint old designs and work-
manship. Many of these pieces are in the original
cases, interesting in themselves. To Kalon Shop
is owned and conducted by Miss Love, an In-
diana woman, who is making a gratifying success
of her comparatively recent venture in the com-
mercial world.
Herman L. Rost, well-known jeweler and op-

tician of Columbus, Ind., has been appointed a

2277

member of the Columbus committee of the In-
diana Forestry Association, of which ex-Vice-
President Charles W. Fairbanks is the president.
C. W. Littlefield, of Remington, Ind., is ad-

vertising his jewelry store and fixtures for sale,
as he desires to quit the business.
The Commercial Club and the Merchants' As-

sociation of Muncie, Ind., are planning to give
their city an "electric holiday festival" just be-
fore Christmas. The plan is to illuminate the
entire business part of the .city with thousands
of electric lights in various designs and to make
the streets a veritable glare. A number of enter-
prising jewelers are members of the associations
and are interested in the plan.

Struggling Jeweler Returns Wealthy

W. S. Collins, of Los Angeles, Cal., is visiting
his old home and friends at Fairmount, Ind.
About twenty-five years ago he left Fairmount
penniless, but returns a millionaire. After fail-
ing in his attempts to conduct a jewelry business
in his old town he sacrificed his household goods
to obtain enough money to take his sick wife to
a western climate. For years he had an uphill
struggle, but finally. saved a little money, which
he invested in a hole in the ground which a
friend thought was full of pay dirt. Collins'
little hoard was used for a grub stake. The hole
proved to be a gold mine that repaid him hun-
dreds of times over on the original investment.
His next venture was in real estate in Los
Angeles. He is now numbered among the
wealthiest men on the Pacific coast. Mr. and
Mrs. Collins came from Chicago in a large tour-
ing care which had been shipped to Chicago from
the west in advance. Mr. Collins says he is
greatly enjoying his visit to friends in Fairmount,
notwithstanding that it was the scene of his
first attempt in the commercial world and where
he met with most inglorious defeat.
Daniel Rosenbaum, a prominent business man

and a member of the jewelry firm 9f D. & J.
Rosenbaum, Anderson, Ind., was married October
12 to Miss Blanche Ring, of Baltimore. The
wedding took place at the Auditorium Annex,
Chicago, and was witnessed by a small company
of relatives. Rabbi Schenenfarer officiated. No-
vember I Mr. and Mrs. Rosenbaum returned from
an eastern wedding trip and are now "at home"
to their friends at 218 West Tenth street, Ander-
son.
E. 0. Collins, Franklin, Ind., was in the city

last week looking after matters in connection with
his jewelry and optical store. Mr. Collins is
having his watch and gold jewelry safe equipped
with drawers lined with silk plush, so that they
can be used as trays when displaying the goods.
George F. Long, of New Richmond, Ind., was

in the city last week. He was accompanied by
his wife, who was selecting new rugs and draper-
ies for the handsome new home which will be
ready for occupancy by December 1.
C. W. Lauer Jr., of C. W. Lauer & Co., re-

cently sold F. T. Harmon a nice bill of goods
for his opening stock in a new store at Corydon,
Ind. Mr. Harmon was formerly in business at
Scottburg, Ind., but more recently doing bench
work in Louisville.

Philip K. Fantl, formerly with J. Floersheim
Company, of Chicago, has removed to this city
and accepted the position of house manager for
the jobbing house of the F. & M. Jewelry Com-
pany, in the Terminal building.
The shipping department of Baldwin-Miller

Company was worked overtime the last of Oc-
tober getting off the Christmas orders on silver
novelties and brass goods, the trade in these lines
being quite heavy.

Indianapolis friends have just been notified of
the recent marriage of Charles Bloomfield, watch-
maker with A. R. Phillips, at Spencer, hid.

Frank Bowman, of Perryville, Ind., spent a
day in Indianapolis last month. He was on his
way to visit his parents at Seymour, Ind.
G. V. Brown, Flora, Ind., was a buyer on

this market last month.
J. L. Thuman, of Evansville, Ind., has returned

from a trip to El Paso, Texas, where he was
called by the death of a relative.
The Evansville (Ind.) Jewelers' Club will hold

its annual election of officers December 4.
F. F. Mason, of Kansas, Ill., has finished a full

course of engraving at the L. R. Douglas School,
in this city, and returned to his home.
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How can a jeweler expect to make the profit that he should
when he does his Engraving by hand?

How can he afford to use his time doing this work, which is
seldom charged for, and leave money-producing work undone?

How can he afford to send it away to be done, pay the charges
both ways and the cost of the Engraving?

How can he take the risk of a delayed execution of the order
and the consequent delay in delivery of the customer's purchase,
with its attendant dissatisfaction?

How can you afford to be without the New Century
Engraving Machine which plugs up the free engraving
leak and does work both satisfactorily and at next to no cost?
And so quickly that there are no delays for the customer?

Send us a postal request for our catalogue and easy terms.
Write now.

Glover Corn nyp Sayre, Pa.

H.KROLL&CO.
M A NUFA CT URIN6
JEWeLE,12.3

36-38 JOHN ST
NEW YORK

Send ! ! !
For My Booklet

C
I have just brought out a

booklet showing some of the finest of
my designs in Class and Fraternity
Pins. I want to place this booklet in

YOUR hands. Located right in a college
city I am in touch with the very latest of ideas
in this line. 10 and 14 karat and special order work my hobby. Let us
estimate and create designs for your college trade.

WILLIAM L. PANIKOFF,   MANUFACTURING 
JEW

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

Price-list free L. W. STILWELL, Deadwood, So. Dak.

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK
Makers of GOLD CHAINS of every kind
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PROVIDENCE

Manufacturers' Association Rescinds Action as to Dates for Showing Sam-

ples—Now Free to Show Goods When They Please

NEW ENGLAND OFFICE OF THE KEYSTONE,

824 HOWARD BUILDING,
PROVIDENCE, November ii.

A meeting of the National Association of

Manufacturing Jewelers was held October 24 in

the association rooms in the Wilcox building,

Providence, with President Robert E. Budlong

in the chair. The association took under consid-

eration the time for sending out salesmen to visit

the jobbing trade and it was finally decided to

rescind the vote which the association passed last

spring concurring in the vote of the National

Wholesale Jewelers' Association that the time for

showing samples and taking orders should not be

Ile fore the first of December and the first of

hly. This action leaves the members of the as-

s(tciation free to show their goods when they

please.
Emanuel Hamberger, of the H. B. Claflin Com-

pany, New York, and A. Dufries, of Dufries-

Woodman Company, Toronto, were in Provi-

dence recently calling on the trade.
William Baldwin, formerly of Boss & Baldwin,

is now with the Costello Manufacturing Com-
pany, jewelers' findings, 234 Chestnut street.
The machinery., tools and fixtures of Reuben

L. Allen, who did business in the Aldrich build-
ing, Providence, have been sold. Mr. Allen was
for years a member of the old firm of G. & S.
Owen, but for the past several years. has been
engaged in manufacturing and repairing lenses
for cameras and telescopes, in addition to doing
work on the delicate mechanical parts of tele-
scopes, and also making special tools for jewelry
purposes. Mr. Allen has retired from active
business on account of advanced age.
The second of the two large figures for the

Boston Public Library building has been cast by
the Gorham Manufacturing Company. The com-
pany has also completed the heroic statue of John
Paul Jones. An order placed with the company
by Herbert Adams, the sculptor, is the largest
of its kind the company has ever made. It is a
seated figure.
Marcus W. Morton, secretary of the Manufac-

turing Jewelers' Board of Trade, was honored at
the one hundred and fourth annual session of
the supreme council of the Scottish Rite of Free
Masonry for the United States of America, held
at New York on October 25, by being elected to
the office of secretary-general and deputy-at-
large from Rhode Island.
Mrs. Helen Augusta Buffinton, wife of John M.

Buffinton, died at her home, 463 Broadway, Oc-
tober 25, after an illness of about six months.
She was a member of the Rhode Island Woman's
Club, of the board of ' directors of the Home
for Aged Men and Aged Couples and the Rhode
Island Ex Club. She. was also deeply interested
and active in the work of the First Universalist
Church.
Albert M. Piper has opened an electroplating

business at 54 Page street, this city.
The total membership of the Manufacturing

Jewelers' Board of Trade is now 2g8, there hav-
ing been ten new members voted into membership
at the last meeting of the organization.
The Progressive Jewelry Company is a new

concern which has started in business in this
City at 77 Page street for the purpose of making
white stone hat pins and belt pins. Alice M
Kearns is the head of the concern.
More than 200 men in the employ of the Brown

&. Sharpe Manufacturing Company have been
dismissed because of the slackness in business at
this time of the year. Henry D. Sharpe, the
treasurer of the company, stated in regard to
the matter: "Toward winter we are apt to let
men go, but we do not usually let so many go
at once. I do not know whether more will go
next month or not ; it will depend upon the con-
dition of business at that time. In our business

things get slack toward the end of the year. The
men who leave today have been selected from
those departments where things are dull." The
company employs on the average more than 4,000
men.
Samuel H. Flanders, secretary of the 0. R.

Mitchell Company, and the jewelers' representa-
tive of Bradstreets, has withdrawn from the
Democratic city council ticket in the Sixth ward,
to which he was nominated by the Democrats of
that ward at the recent caucus.
The United Wire and Supply Company, tog

Summer street, has declared a quarterly dividend
of 134 per cent on the preferred stock and
per cent on the common stock, payable at the
office of the company on November i to stock-
holders of record of October 24, 1911.

The Improved Finding Company has been in-
corporated by Charles H. Griffin, Rudolph G.
Schultz and Harold W. Carlisle for the purpose
of buying, selling and dealing in jewelers' find-
ings, the articles of association being filed with
the secretary of state on October 24. The bus-
iness will be located in Providence and the cap-
ital stock will be $30,000.
An addition to the one-story frame jewelry

shop at 42 Taunton avenue, East Providence, is
to be built by Mrs. Lillian M. Adama, the owner.

William H. Luther, of William H. Luther &
Son, 214 Oxford street, is planning a trip to
Panama about the first of January.
Abraham Colitz has been nominated as Re-

publican candidate for the common council from
the First ward, Woonsocket.
A branch stationery business has been opened

in Providence at 59 Weybosset street by Samuel
Schliff, of Boston, Mass.
The London Jewelry Company, 18r Main street,

Pawtucket, R. I., has announced the purchase of
the stock of Friedman & Sons, Broadway, New
York, which was appraised by the referee for
about $15,000.

Oliver Johnson & Co. will remove from their
present location at the corner of Exchange street
and Exchange place to 18-24 Custom House
street about December r.
Among the recent patents issued by the United

States patent office was one on a process of
forming joint members for pins to Sigmund
Fischer, assignor to Fischer & Pruefer, Provi-
dence.
The following jewelers and jewelers' represen-

tatives have been in New York City the week of
November 4: J. H. Manning, of J. H. Manning
& Co.; Leon Elias, of Mackey & Elias;
Gustave Saacke, of Wildprett & Saacke; C. T.
Green, of Max Deutz Company; Isidore Himmel-
reich, of M. F. Williams & Co.; Edward Warner,
of J. A. Jerauld & Co.; Fritz Krauz, of Smith
Brothers, all of Providence; C. E. Sutton, of the
Taunton Pearl Works, Taunton, Mass.; Roy In-
man, of J. T. Inman & Co.; Inc., and Augustus
Strandberg, of Sykes & Strandberg, Attleboro,
Mass., and Edward Gillies, of Poole Silver Corn-
pany, Taunton, Mass.
The schedule filed by the appraisers appointed

to estimate the assets of the bankrupt concern,
the Jewelers and Silversmiths' Company, on Oc-
tober 26, was of an amount of $370, consisting of
office furnishings and stock of goods.

• Following the fire of last summer the Bartelt-
Comstock Company, glass workers, imitation
stones and indestructible pearls, at 35 Garnet
street, has brought its plant to capacity and is
again in full swing.

Ellin & Green Company is the name of a new
firm which has started in business at 96 Friend-

ship street, for the manufacture of plated tie

clasps.
Leon Elias, representative for Mackey & Elias,

is now on a western trio for his firm.
Granitz & Quinn have opened a new store for

the retail sale of jewelry and fancy goods at 320
Westminster street, the firm being known as the
Keystone Jewelry Company.
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The jewelry plant of the late Michael Fitz-
gerald has been purchased by John F. Devlin, of
North Attleboro. Repairs will be made and some
alterations to the building on Eddy street, and
as soon they are completed the line of goods
made by the late pioneer manufacturing jeweler
will probably be continued.
Frank H. Andrews is in the refining business in

Boston, the firm being known as Cornell & An-
drews, at 283 Old Colony avenue. Mr. Andrews
is connected with the firm of Andrews & Co., this
city, the successors to Cornell & Andrews.

Victor B. Hume, of Vicksburg, Miss., who
has been the representative of the Charles E.
Hancock Company, of this city, in the south has
been transferred to the Chicago office of that
company, taking charge there next month.

Charles H. Fuller, of the George H. Fuller &
Son Company, Pawtucket, R. I., has started on
his annual cruise to Florida by the inland route.
The many friends in this city of Fred H.

Adams, who recently went to Florida to develop
a farm there which he had purchased, have re-
ceived word that his first planting nas been corn-
pleted and that a large crop of garden produce
is expected soon.
The Chicago Jewelry and Fancy Goods Asso-

ciation has given notification to the Providence
manufacturing jewelers that its members will
leave Chicago in a body on their trip to Provi-
dence on December 2, arriving here on December

4, for the annual inspection of the jewelry and
comb lines of the local manufacturers.
The T. W. Lind Company has removed the

plant of Dodge & Adams, which it bought recently,
from 40 Clifford street to the building purchased
a short time ago by the Lind company, at the
corner of Eddy and Friendship streets, this city.
In 1867 the T. W. Lind Company started in bus-
iness here. Dodge & Adams started in 1881.

The recent purchase by. the Lind company of the
building affords sufficient room to bring the
Dodge & Adams plant under its own roof, hence
the removal.
The fourteenth annual ball of the Ostby &

Barton Company employees' beneficial association
was held at the Elysium on Weybosset street,
Friday evening, November 3. Maguire's or-
chestra furnished the music for dancing, the
card including twenty numbers. James P. Sulli-
van was floor director ; Raymond E. Ostby, as-
sistant floor director; Henry G. Joyce, Eugene
Mulvey, Edward Galusie, Levi Wood, Elmer H.
Lenzen, Joseph L. Kehoe, Emil Josephson and
Harry Reid, aids. John F. Brennan, David
Plante, John J. Meehan, Frank Leonard, Daniel
Hanley, Mary E. Kelly, Rose E. Christy, Helen G.

Gorman, Katherine O'Donnell, Ethel A. Wilcox
and Mary J. Dunn were the committee of ar-

rangements.
Mr. and Mrs. Fred D. Carr, who have been in

Bermuda for two weeks, have returned home.
Mr. Carr is the secretary of the Ostby & Barton
Company.
A tablet recently completed by the Gorham

Manufacturing Company was that placed by Mrs.
Thomas J. Emery in the new Army and Navy
Young Men's Christian Association building, at
Newport, R. I. The tablet, which is about six
feet long by four wide, represents both arms of

the service whose men will have the use of the

rooms as a place for recreation.
President Samuel M. Nicholson, of the Nichol-

son File Company, has been elected director of

the Home Market Club, Boston.
William Powers has been engaged to represent

the A & Z Chain Company's line in Chicago and

the middle west.
J. H. Tuttle, of Tuttle & Stark, accompanied

by Mrs. Tuttle, has been visiting friends in New

York and New Jersey.

The Oocuck Clock

"My husband," said a Washington woman, "is
the handiest man about the house I ever knew.
He can do anything. Why, only the other day he
took the cuckoo clock apart, cleaned it and put
it together, and now it runs beautifully."
"All right again, is it?" asked a bored friend.
"Oh, yes, all right; except, of course, he did

get the oo before the cuck when it tells the time."
—Saturday Evening Post.
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Uniform-price Question Analyzed

The Fixed Price in Its Relation to the Retailer, Jobber and Manufacturer
Explained by Charles A. Lent Before Stationers' Convention

One of the most lucid explanations of
the question of uniform prices which has
yet come to our notice was given to his
hearers in an address delivered before a
convention of stationers by Charles A.
Lent, of New York, who discussed the sub-
ject both from the viewpoint of the retailer
and manufacturer. We commend to our
readers a careful perusal of this address,
which is in part as follows:
"The policy of uniform prices by the

manufacturers leads to a fixed retail price.
Fixed retail price enables manufacturers to
retain a high standard of quality, retailers
to realize a legitimate and necessary profit,
and helps to do away with price-cutting and
to a betterment of trade conditions.
"A fixed retail price will help everybody

except that great bugaboo of the trade, the
consumer. He will mourn his loss. No
longer will $1 buy pencils or pens or ink
or clips worth $1.5o. He will be deprived
of the exquisite pleasure of telling the re-
tailer that he can sell him goods profitable
at the retailer's price. Yet as salesmanship
and service will count as strong assets, and
every order taken will mean a sure profit
and not a possible one, the consumer will
be able always to get good value and effi-
cient service.
"Let us glance at present conditions of

the trade. We have the manufacturer, who
makes the goods ; the jobber, who distrib-
utes the goods, and the retailer, who sells to
the consumer.

All Should Have a Profit

"It will appeal to almost every business
mind that to every one handling a legiti-
mate article of commerce there should
come a fair profit, a profit in keeping with
the expense of his share in the merchan-
dising. To the manufacturer, who pro-
vides the capital, the product and very often
the demand, a profit above the cost of all
of those items. To the jobber, who dis-
tributes, a profit over the cost of distribu-
tion. To the retailer a profit over his
expense for display space, care in handling
and those small and often expensive details
absolutely necessary to sell goods to the
consumer. These three classes, all being
necessary to make and dispose of the out-
put in an ideal condition, should be making
a profit at once attractive and satisfying.
"If these premises be correct let us look

for a while to the condition from such a
viewpoint. May I say right now that noth-
ing in this paper is intended to bring into
view any but types ; no one person or firm
or corporation is being considered, nor do
veiled meanings lie behind spoken words.

The Manufacturer Sells the Consumer

"A manufacturer of pens lists a certain
item at, let us say, $1 from which a dis-
count of 25 per cent is allowed. The goods
are placed to the jobbing trade with an
additional allowance of io per cent.

"The manufacturer advertises the pen
generously as 'May be had of all stationers'
and may or may not advertise the price as
$1, and a fair presumption is that the 6772
represents to him a fair profit. The same
presumption seems fair that to the jobber
10 per cent is likewise satisfactory, and also
The 25 per cent to the retailer.
"Time flows by until one day a large con-

sumer gets from the manufacturer a dis-
count of 25 per cent. The retailer notices
the loss of a good customer and finds out
why. Then another large consumer gets
the same concession from the manufacturer
that his neighbor has, and then more. After
a while the retailer remonstrates to the
manufacturer, who says, 'Why don't you
buy mo gross and get the jobber's io per
cent ?' We think these large consumers
are entitled to the 25 per cent. The retailer
takes this advice, buys the quantity and
hies him to his old customer and says, 'I'll
sell you these pens at 25 off,' and gets an
order and settles down with a sigh of relief
at having saved a part of his business. But
the trouble has only begun. Mr. Jobber
comes to realize that his sale of pens in
that quarter has ceased. Why ? He soon
finds out and decides that he is not going to
stop selling pens, but has his salesman give
up calling on the retailer and go down to
the office of the large consumer and inter-
view the purchasing agent, and sell him the
pens at 25 and 5.
Now let us see where we stand. The

manufacturer's profit holds. The jobber
drops from io per cent to 5 per cent and
has increased his selling expense. The re-
tailer has to lose the business entirely or
drop his profit from 25 per cent or 5 per
cent and increase the quantity of stock he
carries. And what has become of the good
feeling engendered by equitable profits all
around?

Retailer Caught Between Manufacturer
and Jobber

"But we have not yet brought the case
down to the present. The retailer has got
to live—pens are staple goods and he
should, nay, must, sell them. His price in
the store is one dollar—he decided to sell
his customer, the large consumer, at 25
and 5 to meet the cut and stand the loss,
for a 5 per cent profit means a 20 per cent
loss when the average cost of conducting a
retail business is considered. He is sore
over the whole matter and tries to find
some way out. Perhaps in attempting to
pool his purchases with other retailers he
unearths a rebate system or a combination
of manufacturer and jobber—he finds a
favored few in other territories exempt
from this condition and influence that sur-
round him, and the more he investigates
the worse he feels until he would, if suffi-
ciently courageous, refuse to sell a box of
those pens.

'Let us turn to the jobber who has

November 15, 1911

started out to get the trade of the large con-
sumer, buying, say, twenty-five gross or
more. He finds his price of 25 and 5
met by the retailer ; he hears of the combi-
nation of retailers to buy at quantity prices.
He finds the manufacturer giving his price
to retailers and realizes that with his other
troubles he is losing the trade of the re-
tailer. Does he sit down and wait—not
much; he says, 'Here, Mr. Purchasing
Agent, is my catalog, my wholesale catalog,
and my discounts to the retail trade; put it
on your desk, buy your pens of me and I
will sell you pencils and ink and notebooks
and glassware and rubber bands, and hard-
ware, and everything else in that catalog
at the wholesale prices ; you do not need to
buy anything at retail, buy of me.'

Retailer Gives Away His Discounts

"And the manufacturer—well, I'm not
sure as to his feelings in the matter. The
few I have talked with seem to think the
average retailer is a chump who does not
seem to know his own business; give him
an extra discount and he gives it away to
his consumer ; he complains of the manu-
facturer's methods of advertising, but will
not himself push the goods; he substitutes
when possible to the detriment of staple
articles. All this forces us to look out for
ourselves, for he will not.
"One manufacturer, a maker of a staple

and much-advertised article, the price to
the retailer of which is $5, who told me his
price to the jobber was $4.50, and who
offers the same price to the retailer who
will buy in quantity, which article has been
offered to consumers in New York at $4.35
in lots of ten, said to me, 'Why don't you
retailers get together and do something?'
"That is about the present situation.

The manufacturer is sarcastic and worried.
The jobber rampant and trembling. The
retailer indignant and discouraged. Truly
a state of affairs conducive to good busi-
ness prosperity!
"Now, what has this situation to do with

our subject? 'It is not up to me,' says the
manufacturer. 'I'm trying to please every-
body, but they refuse to be pleased. I'll
wash my hands of the whole matter. I
know my pens will sell. A demand has
been made and the consumer is going to get
them if I have to sell them myself. If the
jobbers and retailers fight each other it is
none of my business.
"Fix the retail price, Mr. Manufacturer,

and insist upon the consumer paying that
price. Oh, yes, you can. It is being done
now, always with the best results. It might
stir things up for a few weeks or months;
there will be trouble, but in the end the
trade would be put on a profitable basis.
"Within two months the manufacturer

of a widely advertised article in our trade
has forced a larger concern which was cut-
ting the retail price to sign an agreement,
and today there is but one price that a con-
sumer can get that article for, and there
are many other manufacturers of staple
goods as well as novelties who are now suc-
cessfully doing this ; and the wares of these
manufacturers are found in a conspicuous
place in the store of the retailer."
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EACH PIECE POSSESSING THE fESTHETIC CHARM OF NATURE'S GARDEN

0 Fleur.de-Lts, bloom on, and Im h.
nver

Linger to kiss by feet!
0 flower of song, bloom on, and

make forever
The world more fair and aweet.

—Longfellow.

No 96'i

No. 966

No. 886

Indulgent Ceres knew my worth.
And to adorn he teeming eanb,

She bade the poppy rise.
—Cowley.

1Ni?

Yet, rich as /TOT, a many e bun.
When the flushing clouds

1
through darkness mike,

The tulip'. petals shine in dew,
.1 M beautifid, but none alike.

—Montgomery.

411fSacittillti'
Lo! In the corner yonder.

There's a gleam of white md gold —
The gold of summer sunshine,
The white of winter cold.
And laden with spicy odors
The Autumn lent note come

—• ., From dee nooks and corners brightened
Ily the lime chrysanthemum.

—Rexford.

FOR THE PAST SEVEN MONTHS

The Story of Florentine Brass
has been told on this page.

You are now familiar with this attractive line of ART BRASS in
print. Get busy and become acquainted with it in reality.

YOUR STOCK NEEDS VARIETY

to meet the varying tastes of your customers.

Not every gift buyer wants silver or jewelry. Be prepared for

them with a display of FLORENTINE BRASS.

Write today to any one of the distributors named below
particulhrs and illustrated folder in two colors.

for full

Boston, Mass. . . Nelson H. Brown
Buffalo, N. Y. . . King & Eisele
Chicago, III. . . . Norris, Alister & Co.
Chicago., III. . . C. H. Knights-Thearle Co.
Cincinnati, Ohio . The Oskamp-Nolting Co.
Cleveland, Ohio . The Bowler & Burdick Co.
Detroit, Mich. . . The Chas. A. Berkey Co.
Indianapolis, Ind.. The Baldwin-Miller Co.
Kansas City, Mo. . Woodstock-Hoefer Watch &Jewelry Co.

Minneapolis, Minn. .
Minneapolis, Minn. .
Omaha, Neb. . . .
Philadelphia, Pa. . .
Pittsburgh, Pa. . . .
Salt Lake City, Utah .
San Francisco, Cal. .
Toronto, Ont 
Utica, N. Y.  

. F. L. Bosworth Co.

. Reed-Bennett Co.

. Seaber, Bruce & Bedford, Inc.

. F. H. Chapman

. S. Davis & Co.

. Weil Jewelry Co.

. Edward H. Forestier
The Goldsmiths Stock Co., Ltd.
Abelson & Liberman

No. 912 No. 422

No. 916

No. 9118

No. 987

No. 893
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Uniform-price Question Analyzed

The Fixed Price in Its Relation to the Retailer, Jobber and Manufacturer
Explained by Charles A. Lent Before Stationers' Convention

One of the most lucid explanations of
the question of uniform prices which has
yet conic to our notice was given to his
hearers in an address delivered before a
convention of stationers by Charles A.
Lent, of New York, who discussed the sub-
ject both from the viewpoint of the retailer
and manufacturer. We commend to our
readers a careful perusal of this address,
which is in part as follows:
"The policy of uniform prices by the

manufacturers leads to a fixed retail price.
Fixed retail price enables manufacturers to
retain a high standard of quality, retailers
to realize a legitimate and necessary profit,
and helps to do away with price-cutting and
to a betterment of trade conditions.
"A fixed retail price will help everybody

except that great bugaboo of the trade, the
consumer. He will mourn his loss. No
longer will $1 buy pencils or pens or ink
or clips worth $1.50. He will be deprived
of the exquisite pleasure of telling the re-
tailer that he can sell him goods profitable
at the retailer's price. Yet as salesmanship
and service will count as strong assets, and
every order taken will mean a sure profit
and not a possible one, the consumer will
be able always to get good value and effi-
cient service.
"Let us glance at present conditions of

the trade. We have the manufacturer, who
makes the goods; the jobber, who distrib-
utes the goods, and the retailer, who sells to
the consumer.

All Should Have a Profit

"It will appeal to almost every business
mind that to every one handling a legiti-
mate article of commerce there should
come a fair profit, a profit in keeping with
the expense of his share in the merchan-
dising. To the manufacturer, who pro-
vides the capital, the product and very often
the demand, a profit above the cost of all
of those items. To the jobber, who dis-
tributes, a profit over the cost of distribu-
tion. To the retailer a profit over his
expense for display space, care in handling
and those small and often expensive details
absolutely necessary to sell goods to the
consumer. These three classes, all being
necessary to make and dispose of the out-
put in an ideal condition, should be making
a profit at once attractive and satisfying.
"If these premises be correct let us look

for a while to the condition from such a
viewpoint. May I say right now that noth-
ing in this paper is intended to bring into
view any but types ; no one person or firm
or corporation is being considered, nor do
veiled meanings lie behind spoken words.

The Manufacturer Sells the Consumer

"A manufacturer of pens lists a certain
item at, let us say, $1 from which a dis-
count of 25 per cent is allowed. The goods
are placed to the jobbing trade with an
additional allowance of io per cent.

"The manufacturer advertises the pen
generously as 'May be had of all stationers'
and may or may not advertise the price as
$1, and a fair presumption is that the 67Y2
represents to him a fair profit. The same
presumption seems fair that to the jobber
10 per cent is likewise satisfactory, and also
the 25 per cent to the retailer.
"Time flows by until one day a large con-

sumer gets from the manufacturer a dis-
count of 25 per cent. The retailer notices
the loss of a good customer and finds out
why. Then another large consumer gets
the same concession from the manufacturer
that his neighbor has, and then more. After
a while the retailer remonstrates to the
manufacturer, who says, 'Why don't you
buy mo gross and get the jobber's Ea per
cent ?' We think these large consumers
are entitled to the 25 per cent. The retailer
takes this advice, buys the quantity and
hies him to his old customer and says, 'I'll
sell you these pens at 25 off,' and gets an
order and settles down with a sigh of relief
at having saved a part of his business. But
the trouble has only begun. Mr. Jobber
comes to realize that his sale of pens in
that quarter has ceased. Why ? He soon
finds out and decides that he is not going to
stop selling pens, but has his salesman give
up calling on the retailer and go down to
the office of the large consumer and inter-
view the purchasing agent, and sell him the
pens at 25 and 5.
Now let us see where we stand. The

manufacturer's profit holds. The jobber
drops from io per cent to 5 per cent and
has increased his selling expense. The re-
tailer has to lose the business entirely or
drop his profit from 25 per cent or 5 per
cent and increase the quantity of stock he
carries. And what has become of the good
feeling engendered by equitable profits all
around?

Retailer Caught Between Manufacturer
and Jobber

"But we have not yet brought the case
down to the present. The retailer has got
to live—pens are staple goods and he
should, nay, must; sell them. His price in
the store is one dollar—he decided to sell
his customer, the large consumer, at 25
and 5 to meet the cut and stand the loss,
for a 5 per cent profit means a 20 per cent
loss when the average cost of conducting a
retail business is considered. He is sore
over the whole matter and tries to find
some way out. Perhaps in attempting to
pool his purchases with other retailers he
unearths a rebate system or a combination
of manufacturer and jobber—he finds a
favored few in other territories exempt
from this condition and influence that sur-
round him, and the more he investigates
the worse he feels until he would, if suffi-
ciently courageous, refuse to sell a box of
those pens.
"Let us turn to the jobber who has

started out to get the trade of the large con-
sumer, buying, say, twenty-five gross or
more. He finds his price of 25 and 5
met by the retailer; he hears of the combi-
nation of retailers to buy at quantity prices.
He finds the manufacturer giving his price
to retailers and realizes that with his other
troubles he is losing the trade of the re-
tailer. Does he sit down and wait—not
much; he says, 'Here, Mr. Purchasing
Agent, is my catalog, my wholesale catalog,
and my discounts to the retail trade; put it
on your desk, buy your pens of me and I
will sell you pencils and ink and notebooks
and glassware and rubber bands, and hard-
ware, and everything else in that catalog
at the wholesale prices ; you do not need to
buy anything at retail, buy of me.'

Retailer Gives Away His Discounts

"And the manufacturer—well, I'm not
sure as to his feelings in the matter. The
few I have talked with seem to think the
average retailer is a chump who does not
seem to know his own business ; give him
an extra discount and he gives it away to
his consumer ; he complains of the manu-
facturer's methods of advertising, but will
not himself push the goods ; he substitutes
when possible to the detriment of staple
articles. All this forces us to look out for
ourselves, for he will not.
"One manufacturer, a maker of a staple

and much-advertised article, the price to
the retailer of which is $5, who told me his
price to the jobber was $4.50, and who
offers the same price to the retailer who
will buy in quantity, which article has been
offered to consumers in New York at $4.35
in lots of ten, said to me, 'Why don't you
retailers get together and do something?'
"That is about the present situation.

The manufacturer is sarcastic and worried.
The jobber rampant and trembling. The
retailer indignant and discouraged. Truly
a state of affairs conducive to good busi-
ness prosperity!
"Now, what has this situation to do with

our subject? 'It is not up to me,' says the
manufacturer. 'I'm trying to please every-
body, but they refuse to be pleased. I'll
wash my hands of the whole matter. I
know my pens will sell. A demand has
been made and the consumer is going to get
them if I have to sell them myself. If the
jobbers and retailers fight each other it is
none of my business.
"Fix the retail price, Mr. Manufacturer,

and insist upon the consumer paying that
price. Oh, yes, you can. It is being done
now, always with the best results. It might
stir things up for a few weeks or months;
there will be trouble, but in the end the
trade would be put on a profitable basis.
"Within two months the manufacturer

of a widely advertised article in our trade
has forced a larger concern which was cut-
ting the retail price to sign an agreement,
and today there is but one price that a con-
sumer can get that article for, and there
are many other manufacturers of staple
goods as well as novelties who are now suc-
cessfully doing this; and the wares of these
manufacturers are found in a conspicuous
place in the store of the retailer."
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EACH PIECE POSSESSING THE 'ESTHETIC CHARM OF NATURE'S GARDEN

0 Fleur.de.bs, bloom an. and la dm
river

Linger to losa thy km!
0 Rower of song, bloom on, and

make forever
The world more fair and tweet.

—Longfellow.

No. 96A

No. 966

No. 886

DV?

Indulgent Ceres knew my worth.
And to adorn the teeming earth.

She bade the poppy rim.
—Cowky.

nor
Yet, rich so morn, of many a hue,

When the Robing clouds
. through doziness snike,

The tulip's path thine in dew.
MI beautifill, but tore alike.

—Montgomery.

Et‘-\

Lax! In the corner yonder.
There's • gleam of white and gold —
The gold of summer sunahine,
The white of winter cold.
And laden with spicy odors
The Autumn breezes come
From the nooks and corners brightened
By the Muth chrysanthemum.

—Rexford.

FOR THE PAST SEVEN MONTHS

The Story of Florentine Brass
has been told on this page.

You are now familiar with this attractive line of ART BRASS in
print. Get busy and become acquainted with it in reality.

YOUR STOCK NEEDS VARIETY

to meet the varying tastes of your customers.

Not every gift buyer wants silver or jewelry. Be prepared for
them with a display of FLORENTINE BRASS.

Write today to any one of the distributors named below
particulars and illustrated folder in two colors.

for full

Boston, Mass. . . Nelson H. Brown
Buffalo, N. Y. . . King & Eisele
Chicago. III. . . . Norris, Alister & Co.
Chicago., III. . . C. H. Knights-Thearle Co.
Cincinnati, Ohio . The Oskamp-Nolting Co.
Cleveland, Ohio . The Bowler 8c Burdick Co.
Detroit, Mich. . . The Chas. A. Berkey Co.
Indianapolis, Ind.. The Baldwin-Miller Co.
Kansas City, Mo. . "Woodstock-Hoefer Watch &Jewelry Co.

Minneapolis, Minn. . . F. L. Bosworth Co.
Minneapolis, Minn. . . Reed-Bennett Co.
Omaha, Neb .   Seaber, Bruce & Bedford, Inc.
Philadelphia, Pa. . .   F. H. Chapman
Pittsburgh, Pa. . . .   S. Davis & Co.
Salt Lake City, Utah .   Weil Jewelry Co.
San Francisco, Cal. .   Edward H. Forestier
Toronto, Ont  The Goldsmiths Stock Co., Ltd.
Utica, N. Y.   Abelson & Liberman

No. 912 No. 422

No. 916

No. 9M

No, 887

No. 893
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SOMETHING
NEW

Combination Salt and
Pepper Shaker with

Round Top
Saves the cost of one ordinary
S haker and is far more
convenient. An attractive
novelty that is absolutely
practical in operation.

Show It to Your
Christmas Trade

It will appeal to any one
seeking an attractive and
artistic gift at a moderate
price. Made only of the best
materials; cu t gla ss with
Silver Deposit or plain cut
glass; all mounted with
heavy sterling tops.

Your order will be filled
immediately on receipt.

No. I. $3.20 Each No. 2. $3.00 Each No. 3. $2.70 Each

All mounted with Sterling Silver Tops. Also made in Cut Glass with Sterling Tops at $2.00 each and in Plain Glass
with Sterling Tops. Illtese prices subject to Keystone Key discount.)

Send for a copy of Our New Silver Deposit Ware Catalogue "B." It's FREE and
will show you a line of ready sellers. Complete with illustrations and prices.

THE ELECTROLYTIC ART METAL CO.
Makers of 999/1000 Fine Silver Deposit Ware and Manufacturing Silversmiths TRENTON, N. J.

Distinctive Designs in
Solid Gold Front Goods

At present we are specializing on engraved and engine..
turned goods. Every pattern up-to-date and strictly handwork.
ci To any reputable jobber whom our salesmen do not call
on we will be pleased to send SAMPLES. Our trade-mark is
stamped on all articles of jewelry and cards we send out.
Ask your jobber for an inspection and look for trade-mark.

Trade

THIS

Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT

effell2iPnsk Sykes 8z Strandberg
Coat Chains
Coat Chain Tops Manufacturing Jewelers
Fobs ATTLEBORO, MASS.

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses

A HOLIDAY HARVEST
IN GIFT ENGRAVING

THE monogram fad is now universal. Practically every gift this season
will call for engraving in some form—monogram or inscription—and
gift buyers insist on the highest grade work. If you wish your engrav-

ing to be beyond criticism and of the sale-making kind you should procure
a copy of the standard collection of monogram and inscription models

Hornikel's Engraver's Text Book
With the aid of these models any engraver can produce high-grade

work for which high prices can be charged. This book is in daily use
in all the high-grade stores, and would be even more serviceable to the
medium class and smaller stores. No engraver who is ambitious to
advance and values his reputation should be without this great aid to his
work. Sent postpaid to any part of the world for $6.00 (II 5s).

FOR SALE BY

The Keystone Publishing Co.
809-811-813 N. 19th Street PHILADELPHIA, PA.

LOCKETS ONLY

There's a heart
in every locket

There's a heart
in every locket

b513
85

There's a heart

in every Locket

Established

55

Years

Established

55

Years

First eight lockets, fine rolled plate, flat model, Roman finish, burnished

No.
9488 Flat model, Roman finish, burnished edge, 10 white stones, 1 

iiapphire.

9564 Roman, convex or flat model.
9633 Gents bail locket, engine-turned, polished finish.
102 Four-picture locket, engine-turned, English finish.

9462 Flat model, English finish, engine-turned.
9556 Flat model, English finish, engine-turned, 9 stones F. D. L.

9146 Erglish finish, flat model, hand-chased and engine-turned lines.

6992 Convex model, Roman finish.

All lockets have receptacles for two pictures.

edge, also made in convex model plate and 1/4 gold quality

No.
7464 Convex model, Roman finish, also made in flat model.

7087 Convex model, Roman finish.
8842 Flat model, Roman finish with burnished edge.
7247 Fancy die locket, green and rose finish.
3868 Hand-engraved flat model, English finish, I I-gold shell.
4205 Hand-engraved flat model. English finish, 1.1-gold shell.

3770 English finish, flat model, hand-engraved, 1 i-gold shell.

9545 Fancy die locket, green and rose finish, white stones, 2 rubies.

Stones, finest imitation diamonds.

Recognized everywhere as the STANDARD ARTICLE in their line.

Serve your interest best by purchasing merchandise liberally advertised in 
the leading magazines.

1911 Catalogue on Request. Distributed through the Jobbing Trade.

WIGHTMAN & HOUGH COMPANY
NEW YORK OFFICE, 15 MAIDEN LANE Main Office and Factory, PROVIDENCE, RHODE ISLAND
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tcga 
;.2E DWARD HOWARD'S genius for watchmaking re- ca7 ___, Mg ceived its highest exemplification in the magnifi- ile0

_-_----------- cent timepiece just placed on the market by the rcci 3
1-Z
k 3 — E. Howard Watch Works, and called in honor of the

_

-Z ,..,:,-k-,_:__--,--_-_,__-= 10,,_.., great artisan rc 8
tc 8 --_---,

WO 
i ---g- 'T-Ire Edward Howard' rit18
, ,..-,

W8 .--,-----, q It typifies a crowning achievement in watchmaking r-S
tce; .,, /1 

and is an article that will reflect credit on the wearer w
V3 „,, ,„, - and be a perpetual source of pride and pleasure to him. rx,r3

A sale of one of these watches will be an excellent pcs,03e ,,e/ ,
advertisement for any jeweler.

7/;11
• 

SVO
SW
tc‘-8 Price to Consumer $350.00 r(40-t.3

ilM 41 If you can place one, let us know promptly; the supply is rc 8
tcv8 limited, especially for this year.

10 41 We are pleased to announce that we sold the first one in this country, in accordance a
with our constant efforts and general policy to have the best in the market at the earliest WO

`St,;70 date possible and give our customers the benefit thereof. W8
k4)4
r.reilitS HENRY FREUND & BRO. .12

tc 8
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Ginger and Judgment forms a "Rich Mixture"

qOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display
good JUDGMENT
by showing a few of
our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF  Factories and Main Offices

PAIRPOINT CUT GLASS NEW BEDFORD, MASS.
and

PAIRPOINT SILVER PLATE NEW YORK -
MONTREAL
SAN FRANCISCO

 BRANCHES  
- - - 38 MURRAY STREET
CORISTINE BLDG.. ST. NICHOLAS ST., WEST
- • - • 717 MARKET STREET
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THE E' HOWARD WATCH WORKS
begs to armounce

a new watch

THE EDWARD HOWARD
at

Three Hundred and FiftyDollars

The watch is named in honor of
the founder of the business -the man
who made the first AmericanWatch
and who esctablished the watch-mak-
ing induStry of the United States-

Leading horologiAs and set-
entiits of the world. pronounce
The EDWARD HOWARD a new and
remarkable achievement -destined
to arouse the widest professional
interest and commendation

Your Howard Jeweler has The Edward 
Howard—or can get it for uou.

411,11411111%111711 Lig0
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E. Howard Watch Works, Boston, Mass.

tiC7tkvitlik

The above announcement appears in the 
leading magazines and periodicals for 

November. It reaches 7,500,000 subscribers 
(about

04i" ti V ei ,14011111114%)'''"11

be interested. Are you a HOWARD dealer ? Do the people 
of your locality know that they can 

find the HOWARD at your store

c',P 
acji,:i.'/V4.7)A16 14-06,414e0 l'irtitiftitin1111111mal

• • "4,4 v+?6 443 .4- 01- .0 • •.T.,404
VOSitip4444' - 614 6

30,000,000 ref(lers). It will be seen by every man in your community 
who can afford to buy a watch. 

Some of them will
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We have a special introductory proposition to make to jewelersYou Can Increase Your Sales In,hich will start them right on the road to good profits ahead.
Nothing helps sales as much as looking prosperous. If you

carried a single watch or a single ring or chain as your stock of these respective items your sales would hardly amount to anything. The same applies to
CUCKOO CLOCKS. We have selected the four cuckoo clocks illustrated herewith as comprising the cream of the line, there being a clock of good style and
at a price to suit most any taste.

No. 504-21 inches high
hour and hour Cuckoo call.

The moulding is beautifully inlaid
with assorted colored wood.

List - $8.25

No. 508-19 inches high
hour and hour Cuckoo call.

Each clock is carefully tested,
insuring satisfaction. Five leaves
and bird. List - $10.00

No. 51E.;
21 inches
high

34 hour
strike and
Cuckoo call

cAs a special introductory assortment and to get dealers started right
we offer this assortment at $25.00 net. its retail value is $45.50.

Oak Leaves
and

Deer's Ilead

List $12.25

ijili1114IPIIIII"11111111111

,kcs.

No. 570
23,14 inches

high
'!.f. hour

Quail call
List - $22.75

On the hour
t he Cuckoo
and Quail
both call

American Cuckoo Clock Company, Inc., Manufacturers, Importers and ExportersCuckoo Clocks and other Unusual Clocks

PHILADELPHIA Station S PENNSYLVANIA

TRAA13 Over 2300 Sets and Combinations LftzlvTO SELECT FROM
WHAT makes a prettier Or more acceptable Christmas

gift than a brush and comb put up in an attractive
leather box or green silk case?

We carry the largest number of sets and combinations made by
any manufacturer, and when we say of the F. & B. make you can de-
pend upon quality. A post card will bring to you the set shown here.

Besides 2300 Sets and Combinations We Make 8000 Articles in Sterling
Silver Toilet and Manicure Goods and Rolled Gold Plated Jewelry.

ONE-THIRD SIZE
Gentlemen's Toilet Set, in either Green or Black Saffian Leather

Box, lined with Green or Black Moire. This set contains Gentle-
men's Narrow Comb and Extra Narrow Hair Brush.

2288—Plain, Polished. 52289—Blossom.
2290—Grecian. 229I—Twentieth Century.
2292—Thread, Polished. 2293—Favorite.

NEW YORK—I3 Maiden Lane

Our Sterling Silver Line
INCLUDES

Toilet Goods
Manicure Goods
Vanity Cases
Card Cases
Purses
Vanities
Match Boxes

Cigarette Boxes
Picture Frames
Eye Glass Cases
Spectacle Cases
Jewel Cases
Table Goods
Novelties

Etc.

Our Rolled Gold Plated Line
INCLUDES

Lockets and Charms Lapel Buttons
I lat Pins
Link Buttons
Scarf Pins
Earrings
Necklaces
Chains
Lapel Chains

THEODORE W. FOSTER & BRO. CO.
Manufacturing Jetvelers and Silversmiths

100 RICHMOND STREET PROVIDENCE, RHODE ISLAND
CHICAGO—Heyworth Building

Brooch and Bar Pins
Baby and Collar Pins
Bracelets
Shoe Buckles
Crosses
Pendants
Collar Buttons

Tie Clasps

CANADA- Kingston, Out.
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New Goods and Inventions

t A permanent feature of THE KEYSTONE is the 
illustration and description of new

goods and inventions as hereunder, our 
twofold object being to keep the jeweler

and optician thoroughly posted
 on the very latest and most salable goo

ds, and the

workman at the bench equally well posted 
on the newest inventions and improvements

in tools and appliances.)

New Wire-bending Pliers for Jewelers

Our illustration shows new pliers which may be used to much ad-

vantage and for many purposes by the trad
e. Their purpose is wire

bending and they are manufactured and sold to 
the trade by M. J. McKeon,

Saybrook, Ill. The illustration shows a general view of the 
pliers and

it will be noticed there are two end jaws, the 
lower jaw (I) being

longer for bending light wire, while the uppe
r jaw (2) serves to hold

the wire while bending it around the 
lower jaw. But for heavy work

there are the side jaws (4) and the shape
r pin (3), which is detachable,

New Combination Salt and Pepper Holder

The Electrolytic Art Metal Com-
pany, of Trenton, N. J., is now in-
troducing to the jewelry trade a new
and attractive novelty in the form of

a combination salt and pepper shaker,
which is not only artistic and attrac-
tive in design but is also absolutely
practical in its operation. It costs

no more than an ordinary salt or
pepper shaker of the same grade of
goods, but is a combination of both

of these articles in one, thereby sav-

ing to the purchaser the cost of one
shaker. It is the same in appearance

as the regular shaker, but near the
top it has a small lever which con-

trols a little gate or door covering
one-half of the mouth of the shaker.
When this lever is thrown over on
one side it covers the half of the
shaker which holds the salt and
allows only the pepper to escape ;
when thrown over in the opposite di-
rection it allows only the salt to flow.
This shaker is made in a variety of
styles of clear glass with sterling
silver deposit and also in cut glass
and plain glass. All are mounted
with sterling silver tops.

allowing various shaped pins to be attached. These side jaws hold the

wire firmly while bending over shaper pin (3).
These pliers can be used for a great variety of purpo

ses—for instance,

in the repair of brooches, belts, safety pins, etc. They can also be used

for making jump rings out of old spectacle bows ; 
for bending watch

chain bars or replacing a pin-in an eyeglass chain holde
r. They can be

used, in fact, with satisfaction for any and every p
urpose in which wire

bending is necessary. They can also be used to advantage in bending

small steel wire into all manner of little springs, also y
oke springs and

lifting springs. The device would seem to be a desirable addition
 to the

bench equipment.

Improved Soldering Apparatus

Our illustration shows one view of an improvement in soldering

apparatus recently patented by W. W. Farnsforth, of Bros
hion, N. V.

The patent covers im-
provements in devices
for soldering parts of
jewelry, optical goods,
etc. By its means two
small parts may be held
rigidly while the solder-
ing operation is con-
ducted. It also provides
a small pad of heat in-
sulating material which
may be held in the hand
while the parts to be
soldered may be se-
curely held upon the pad
by devices which may be
easily manipulated to re-
lease or retain the parts to be mended. It also provides a pad with

supporting devices capable of holding the inte
rchangeable tools, such as

tweezers or clamps, the supporting devices being o
f such a nature that

the tools may be held in various positions.

Style of Watch

A recent addition to the many
styles of watches now at the disposal
of the public is the Rockford Indi-
cator, made by the Rockford Watch
Company, of Rockford, Ill. This
watch, when first exhibited at the
later conventions, created unusual in-
terest among the trade, who re-
garded it as an innovation which
would attract much attention. A
notable feature of the watch, as
shown in the illustration, is an extra
hand indicating the hours at which
the mainspring has run down. This
is about the size of the second hand
and is placed at the top of the dial.
The new timepiece makes a very in-
teresting addition to the already com-
plete Rockford line. The announce-
ment that this company is now work-
ing fifty-nine hours a week is a
matter of interest to the watch trade,
as suggesting a material improvement
in the market.

A New Display Fixture

In the accompanying illustra-

tion is shown a new device for the
attractive display of jewelry, which

is the work of J. T. Xander,
Emaus, Pa., who has to his credit
many similar inventions in this line.
The fixture is four feet 'high and

can be extended ten inches higher.

It also can be made as low as three
feet. The base, which covers the
movement and motor, is eight and
one-half inches high, twelve inches
wide and nineteen inches . long.
The back disk is a quarter-inch
mirror, twenty-two inches in diam-
eter with bevel edge. It has
twenty-three swivel hooks, while
the front disk has nineteen. The
center castings and stand, as well
as the swivel hooks, are made of
brass and nickel. The back disk
revolves to the right and the front
disk to the left, while the top is
stationary. The speed can also be
regulated. The new device would
seem to be especially adapted for
the attractive display of jewelry
stock.

Funny Patents

The patent laws of the United States arc much more rigid than

those of foreign countries, the first and fundamental rule in th
e great

office at Washington being that exclusive rights in no inventi
on shall

be granted unless the latter seems to be of practical usefulness
. It is

on this basis of discrimination that perpetual-motion machines are

shut out.
Nevertheless, it happens once in a while that an absurd and imp

os-

sible idea gets through the mill, escaping the prompt rejection
 it deserves.

One of the most remarkable of these official lapses was the 
patenting,

in 1891, of that familiar agricultural by-product known as a 
corncob. The

said cob, according to the inventor's idea, was to be covered
 with corun-

dum paste and used for polishing dental plates ; but e
ssentially it was

nothing but a corncob, and the granting of a patent on it for
 any sort of

employment was, of course, the wildest nonsense.

Quite as extraordinary, however, was a patent granted som
e years

earlier for a process of chopping beef and potatoes into smal
l pieces and

cooking them together. What was that but common, every
-day hash ?—

so the average housewife might ask. And the answer 
would be that it

could be nothing else. Is it to be supposed that the patentee in this

instance was indulging in a merry jest at the expense of the 
government?

If so, it certainly worked.
Another patent is on a recipe for a "tempering solution," 

whereby

iron can be made hard and tough and capable of taking an 
edge almost

as keen as steel. The ingredients are: "Jimsonweed, one 
ounce ; apples.

one ounce ; turnips, two ounces ; water, one gallon." What
 can be said

for the examiner who allowed such preposterous nonsense to 
go through?
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Coffee Percolators, Tea Ball Tea Pots, Alcohol Gas
Stoves, Chafing, Casserole and Baking Dishes. Tea

and Coffee Pots, Hotel Ware, Etc.

-
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owman

Coffee
Percolators
When started with Cold
Water will make coffee
ready to serve in about
the same time it takes
to make it in ordinary
styles when starting
with hot water.

Catalogue 61K
—on application
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THE ATTLEBOROS

Factories Experience Ante-holiday Rush—Bright Outlook for Industrial

School—Advertising for Factory Help—Jewelers' Club Opens Fall Season

Attleboro, Mass., November 13.—Nearly all
of the Attleboro and North Attleboro fac-
tories report excellent business during the
month of October. As November opens up it
appears that the holiday trade is on and bus-
iness will be rushing from now until Christmas.
The silver shops in both towns are rushed with
orders and night schedules are in force to get
the work out.
Many of the other shops in both towns are

working overtime and the general report is that
business is good. Locket and chain concerns re-
port good orders and bracelets seem to be in
as much demand as they were when the fall trade
opened. Many new and novel designs are being
made in bracelets, and the popularity with which
they are being received indicates that there will
be considerable business in these lines.

Many of the salesmen are home, but they are
awaiting their December trips with anticipations
of good orders. While there is a spirit of caution
among many of the buyers, the season leaders are
being well patronized.

Industrial School Well Attended

The evening sessions of the Independent In-
dustrial School, started in North Attleboro, are
attracting numbers of students, and it is expected
that the school will be very successful. Good
teachers and the practical work that is in the
curriculum make the school an excellent place
for the development of young working jewelers,
and manufacturers hope to see it well patronized.
Rush orders at the Bristol Manufacturing Corn-

pany are responsible for an extra set of hands,
working in the evening from 7 to 12 o'clock.
This system has been in vogue for several days
and will probably continue during the holiday
season.
On Saturday, November II, the handsome new

monument erected in North Attleboro was un-
veiled and dedicated, and in honor of the event
the town was in holiday attire. There was a
big street parade and elaborate dedication ex-
ercises which were witnessed by hundreds of the
townspeople. Nearly all of the jewelry shops
allowed their employees to witness the exercises
and all the stores were closed.
The monument is a handsome memorial to the

civil war soldiers of North Attleboro and was
made possible by an appropriation of $5,000 at
the last annual town meeting. It is composed of
two pieces of granite surmounted by bronze fig-
ures. The dedication exercises were in charge
of the Women's Relief Corps and the selectmen.

Charles Gardner, who formerly trained the fast

steppers owned by Charles H. Tappan, was killed

at Andover, Mass., November 8, by being thrown
out of a sulky in which he was driving a spirited

horse. He leaves five sons, all of whom are well-
known employees in Attleboro jewelry shops.
The funeral of Mr. Gardner was held at Attle-

boro on Friday, November in.

William C. Tappan Memorial Y. M. C. A.

Two years ago Mrs. Fannie Tappan, widow of
William C. Tappan, of the D. F. Briggs Company,

one of Attleboro's best known jewelers during

his lifetime, presented the Attleboro Y. M. C. A.

with a handsome brick building which cost $6o,-
000. It was named the William C. Tappan
Memorial Y. M. C. A. Since this addition the
association has broadened its scope and has
greatly increased its activities. Its membership
has grown and every department has felt the
stimulus added by such a fine building. But along
with the increase in the work of the association
there have come added expenses and they have
exceeded the revenue. Last year there was a
deficit of about $4,000.
In order to make up this deficit and to place

the association on a good footing_a campaign has
been started to raise $1o,000. The progress of
the fund is being shown the public by a forty-foot
ladder erected on the Bronson block. The cam-
paign started on Saturday, November 4, with a

contribution of $7,500. of which $1,000 was the
gift of one manufacturing jeweler. After three
days the ladder indicated that the sum of $3,500
had been subscribed, but the entire amount will
be secured.
The soliciting work has been divided among

teams and every one in town has been approached.
Charles F. Coykondale is general campaign leader,
and the business men's committee includes Joseph
Finberg, chairman; Fred C. Wilmarth, Harry C.
Barden, George E. Nerney, J. Laing Gibb, Dr.
G. E. McPherson, John J. Thacher, Edwin F.
Thayer, Harold D. Baker, A. R. Macomber, Her-
bert C. Bliss and S. B. Jacobs. C. Everett Lewis
is in charge of the young men's division.

N. J. Magnan, of North Attleboro, has been
awarded the contract to erect the new factory in
Plainville. The funds for the buildings have
been subscribed and everything is in readiness
to commence work. The factory will shelter two
or three jewelry concerns and promises to be
quite an addition to the. town.
Abram Seaver, a well-known jewelry operative

of Mansfield, died suddenly on November 3 from
an attack of heart failure. He was walking on
North Main street when the attack came and he
died in a few minutes. Mr. Seaver had been
employed for a number of years in one of the
Mansfield jewelry factories. He was fifty-eight
years old and was not married.
Mr. and Mrs. Louis H. Cooper, of Attleboro,

were pleasantly entertained recently at the home
of Mr. and Mrs. William E. Rounseville, on
South Main street, by the Birthday Club, in
honor of their silver wedding anniversary. They
were presented with many beautiful gifts. Mr.
Cooper is a member of the Jewelers' Club and
has conducted a store on Park street for twenty-
two years. He was married to Miss Nellie
Ryder in 1886.
At a joint meeting of the North Attleboro se-

lectmen and the trustees of the Richards Memo-
rial Library in that town recently Carl A.
Hempell, of F. L. Shepardson Company, was
elected to fill the vacancy on the library board
caused by the resignation of Dr. J. I. Esgate.
Mr. Hempell is secretary of the board of trade
also.
Raymond Hotaling, aged fourteen, was struck

by an automobile operated by C. F. Finch, of the
Freeman Daughday Company, a few days ago
and was badly injured. The boy was riding on
an express wagon and jumped off near his home.
He started toward the sidewalk and stepped in
front of Mr. Finch's automobile, which was going
in the opposite direction. The front wheel of the
machine passed over the boy. No blame was at-
tached to Mr. Finch as the accident was unavoid-
able.

Alfred R. Crosby, of the firm of Smith &
Crosby, one of the oldest and best known in the
jewelry industry, was afflicted with a shock a
short time ago and is at his home in Attleboro
in a serious condition. While the illness is not
considered fatal, it will be some time before Mr.
Crosby will be out again. He is one of the
town's oldest and most successful manufacturers,
and a wide circle of friends were pained to hear
of his illness. The business of the concern is
being carried on by his sons, who recently pur-
chased large interests.
F. D. Hall, manufacturer of chain findings, has

been obliged to take more room to accommodate
his business. He is moving into another section
of the factory in which he is at present located
and will have considerably more floor space at
the disposal of his concern.
The effects of the Bates-Tyler Company were

recently sold at public auction to satisfy the
claims of creditors in bankruptcy proceedings.
The concern manufactured chewing gum and
was started about a year ago by Frank M. Bates,
son of the late J. M. Bates.
John F. Miller, of the firm of Doran, Bagnall

& Co., is the father of a daughter.
A daughter was born November 6 to Mr. and

Mrs. W. H. Blake.
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William Gow, one of the Attleboro salesmen,
was the winner of a handsome golf cup at the
last tournament of the season at the Highland
Country Club.
Herman Collins, Miles Carter and John Gor-

don have returned from a hunting trip in Con-
necticut. They made the trip by automobile.
Ralph C. Thompson, Fred Swinn and Joseph

Straker were among those who attended the
Yale-Brown football game at New Haven, No-
vember to, making the trip in Mr. Thompson's
automobile.
The Jewelers' Club at Attleboro opened the

fall season November TO with a banquet. There
was a big attendance of jewelers and guests from
Providence and vicinity. The clubrooms pre-
sented a very handsome appearance, having been
remodeled and equipped.
Joseph L. Sweet and Fred Lincoln were liberal

contributors to the fund raised in Attleboro for
Miss Mary Parmenter, the Chinese missionary
who is about to resume her duties in China. The
fund will be used for the famine sufferers.
About $2,000 was raised.
Fred Brigham, salesman for Cheever-Tweddy,

is home from a business trip.
George M. Worrall has been re-elected presi-

dent of Company C Association, the oldest Re-
publican club in the state.
Archie Clark, salesman for J. H. Peckham &

Son, is home from a business trip.
Theodore Parker is home from a trip in the

interests of Smith & Crosby.
The employees of the packing-room of the

H. F. Barrows Company gave a successful dance
on the evening of November 3.
While operating a circular saw Mr. Field, man-

ager of Joseph Bloom & Co. pearl works, sus-
tained a severe laceration on the right thumb,
Several stitches were required to close the wound.
Herbert C. Bliss, of Bliss Brothers, is the

champion consolation golfer of Attleboro, having
won the consolation cup at the Highland Country
Club. He defeated C. P. Keeler, of -McRae &
Keeler.
The First National Bank of Attleboro, which

is controlled by the local jewelers, has been
named as the official depository of the Attleboro
Postal Savings Bank.
The Attleboro and North Attleboro jewelers

among the officers of the New England Jewelers
and Silversmiths' Association recently elected are
E. L. Gowen, of Attleboro; Walter B. Ballou, of
North Attleboro; William H. Bell, of North At-
tleboro, and Frederick A. Ballou. The directors
are Harold E. Sweet, Samuel M. Einstein and
Ralph C. Thompson, of Attleboro.
Walter Burbo, an employee of T. I. Smith &

Co., of North Attleboro, recently had his hand
badly cut while cutting pearl shell.
William Baldwin, one of the founders of the

Boss & Baldwin Company, of Attleboro Falls,
has retired from the business and has entered
the Costello Manufacturing Company, of Provi-
dence. The concern of Boss & Baldwin will con-
tinue under the same name.
The A. H. Bliss Company, of North Attleboro,

has started a thirteen-hour schedule.
Overtime schedules are' in force at the W. H.

Saart Company plant.
William Powers has accepted a position with

the A & Z Chain Company.
The Paye and Baker bowling team leads the

North Attleboro league.
George Whiting, Daniel Chisholm, Arthur Cod-

ding and John Thompson recently enjoyed an
automobile trip through New York state.
C. H. Webb has returned from a trip in the

interest of F. H. Sadler & Co.
Oscar Hornig is home from a trip in the in-

terest of Coddino. & Heilborn Company.
George A. Chisholm, of the Bugbee-Niles Com-

pany, is home from a business trip.
Earl Viall, salesman for Riley & French, has

returned from a business trip.
E. P. Aughty has resigned as foreman of the

J. F. Sturdy Son's Company and is planning on
going south.
Hon. S. 0. Bigney, as one of the 200 honorary

trustees of the Lincoln memorial fund in the
United States, received an invitation from the
governor of Kentucky to attend the dedication
of Lincoln Memorial Hall at Hodgenville, Ky.,
Thursday, November 9, 1911, at which time Presi-
dent Taft delivered the memorial address.
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Many Out-of-town Jewelers Visit City—Thieves Active Among the New
England Trade—Chinese Coins Found in Codfish—Death of J. C. Bold,
Traveling Salesman

' Boston, Mass., November Q.—Fred L. Car-
dell, Northfield, Vt., has transferred his business
to Swanton, Vt.
L. A. Martinez, of Ansonia, Conn., has bought

the C. W. Keeler jewelry store at 66 Court
street, Binghamton, N. Y. He will remodel and
refit the store and will act as official inspector for
the Lackawanna Railroad.
A burglar recently entered the store of B.

Ballerstein, io65 Main street, Hartford, Conn.,
and escaped with about $1,000 wotth of jewelry.
William Lee, of South Main street, Thomaston,

Conn., the oldest employee of the Seth Thomas
Clock Company, met with an accident recently at
the factory. He fell downstairs backward, strik-
ing his head and otherwise injuring himself. His
injuries, however, are not serious.
Henry W. Patterson, of the Smith-Patterson

Company, has been elected to membership in the
Massachusetts Real Estate Association.
Munroe & Lane, Boston, have been succeeded

by H. S. Lane & Son.
A. Warren Arnington, of the diamond depart-

ment of the Shreve, Crump & Low Company,
spent a week in Maine on a hunting expedition.
Among other game he shot three deer.
Edgar E. Gregor, who has been in the employ

of the Smith-Patterson Company, has returned
from his honeymoon, which he spent in New
York. Mr. and Mrs. Gregor have made their
home in Dorchester, Mass.
Some of the buyers in Boston recently were

J. W. Beverly, North Berwick, Maine; Emery P.
Sweetser, New York; A. E. Smith, Franklin,
Mass.; C. L. M. Bugbee, Newport, Vt.; L. F.
Ferry, Bethel, Vt.; C. E. Mudgett, Enosburg, Vt.;
0. E. Scott, Waterbury, Vt.; E. J. Jaeger, Port-
land, Ore.; 0. H. Sleeper, Exeter, N. H.; E. H.
Dunbar, Norwood, Mass., and W. A. Cook,
Natick, Mass.
Mitchell Damiano, an employee of R. Wallace

& Sons' Manufacturing Company, Wallingford,
Conn., crushed his hand so severely recently that
it was necessary to amputate two fingers.
On November 7 a fire started in the elevator

shaft f the Mercantile buildi g, in Lentrai
street, Waltham, Mass. The time of the fire
was auspicious, as most of the employees were
out to lunch. The building is the finest building
block in Waltham. The loss on the building is
estimated at $15,000. Water damage was in-
curred by ground-floor tenants, including C. J.
Houghton Estate, jewelers, and R. M. Walling-
ford, optical supplies.
The $5oo "Bermuda Cup," won on Labor day

by Hollis Burgess, was presented to him recently
at the house of the Mosquito Fleet Yacht Club,
and he in turn presented the yacht club a fine pic-
ture of his victorious yacht.

J. E. Stephens, of Rumford Falls, Maine, has
had considerable success in the sale of automo-
biles, a business that he runs in connection with
his jewelry store. Last year he says that he sold
sixty-nine automobiles and has received orders
for ninety more for 1912.
Carl Nessebrock opened a store at 653 Warren

street, Boston, Mass., November t.
Samuel V. Beckley, in the employ of the

William L. Gilbert Clock Company, Winsted,
Conn., for forty years, died recently at his home
in that city. Mr. Beckley served as warden of
the borough and belonged to Company I,
Twentieth Connecticut Volunteers, and was a war
veteran.
H. W. Dean, the oldest jeweler in Spencer,

Mass., has sold his stock at auction and moved
to Eagle Pass, Texas, where he will reside in
the future.

The Walter F. Robbins Company, Skowhegan,
Maine, has moved to Long Beach, Cal.
L. P. Drew, with the Derby Jewelry Company,

Concord, N. H., has returned from a trip to Chi-
cago and tile middle west.
Baker Brothers have succeeded S. W. Baker

at Rockland, Mass.
N. C. Nelson & Co., Concord, N. H., have just

erected a new street clock on the sidewalk in
front of their store.
C. H. Sinclair, of the N. C. Nelson Company,

is on a business trip to New York.
A fire recently occurred in the jewelry store

of 0. H. Dilworth, Lewiston, Maine. Damage to
the amount of $1,000 was done.
Escaping steam in the retail jewelry store of

Arthur Baudet, in the Commercial building,
Woonsocket, Conn., recently caused much dam-
age to his stock and fixtures. The quartered-oak
fixtures were made white by steam, and the
clocks, watches and jewelry not in cases were
covered with water. Mr. Baudet states that the
damage was quite extensive.
Byron Abraham, formerly with Bigelow, Ken-

nard & Co., of Boston, is now with Maynard &
Co. in the silver and art department.
The Riverside japannery plant at Mansfield.

Mass., was damaged to the extent of $3,000 by
fire recently. The fire started in a nearby paint
shop. The Riverside concern has been closed
preparatory to removal to Pennsylvania.
Walter C. Hill, dealer in antiques, New York,

has taken charge of the art department of Bige-
low, Kennard & Co., Boston, in the place of Mr.
Watson, who has gone to Winnipeg, Canada. Mr.
Hill recently made a two months' tour through
Europe on behalf of Bigelow, Kennard & Co.,
where he bought several thousand dollars' worth
of antiques, the intention being, it is understood,
to establish a department of antiques. At present
the pieces purchased by Mr. Hill are at the cus-
tom house awaiting appraisement, and as soon
as this is done the china, glass and pottery will
be moved from the third to the sixth floor and
the antiques substituted.
Edwin P. Firrill, formerly with C. A. Crosby,

of Boston, is now settled in his new quarters in
the Blake building, where he makes a specialty of
diamonds and precious stones.
Miss S. A. Shepard, for seven years sales-

woman in the gold department of the Smith-
Patterson Company, retired from her position
recently. A gold watch was presented to her by
the employees of the retail department. Her
place was filled by Miss Allen, formerly with
A. B. Crosby & Co.
S. A. Wallack, formerly with Orkin Brothers,

Boston, Mass., has opened a new shop of his own
at 64 Hanover street, Manchester, N. H., where
he is conducting business as a diamond setter and
doing general repair work. For the latter work
he has installed modern machinery.
Some of the recent buyers in Boston were

L. R. Hapsgood, Orange; E. F. Welsh, Foxboro;
S. M. Nathan, Fitchburg; S. W. Baker, Rock-
land, Mass.; E. E. Cheney, Nashua, N. H.; F. 0.
Fales, Farmington; E. A. Doyle, Bingham,
Maine; C. A. Center, Brockton; S. T. Benoit,
New Bedford, and F. H. Barrett, Kennebunk,
Maine.
Joseph Lind, diamond salesman for Jordan,

Marsh & Co., was married recently. He received
hearty congratulations from the employees of the
several departments connected with the diamond
department.
W. J. Brooks, of the silverware department of

Jordan, Marsh & Co., was recently in New York
buying silverware for the fall.
At the regular monthly meeting of the New

England Watchmakers' Club in October it was
voted to have an illustrated lecture in December.
The lecture will be given at the Franklin Union

Hall, Boston, by H. C. Duncan, of the Waltham
Watch Company. The Watchmakers' Club has
recently awarded a large number of certificates
to students at the Union who have completed
courses in watchmaking and repairing.
. Several pieces of Chinese money were found
inside a codfish by Benjamin Quinnie steward of
the schooner Rose Standish. Mr. Quinnie was
cleaning the fish for supper when he found the
coins and is keeping them as souvenirs. Some
of the crew thought the fish must have swam
over from China, but at T wharf it was said
that several months ago a Chinese sailor was
buried at sea from a tramp steamer bound here
and that the dead man's money and clothing were
thrown overboard with the body. It is probable
that the money found in the cod was part of that
thrown overboard.
A. Golden, who is a graduate of two optical

colleges, has recently opened a jewelry store in
Bridgeport, Conn. Mr. Golden has installed in
his establishment the most up-to-date optical
apparatus.
Sami Saadi, who for some time past has been

a small dealer in jewelry, was arrested in Dan-
bury, Conn., recently charged with securing a
gold watch and chain from the jewelry store of
Samuel W. Tasch and failing to return it at the
time he agreed to. He was charged with em-
bezzlement, obtaining goods under false pretenses
and theft. He was held in $roo bail and the case
was continued.
John B. Daigle, an employee in the Wilcox

Silver Plate Company's factory, Meriden, Conn.,
was almost instantly killed recently when he was
struck on the head by a descending elevator. He
was married and had been a resident of Meriden
for forty years.
The new building of Landers, Frary & Clark,

New Britain, Conn., will be completed about the
first of next year. It is to be a seven-story
structure.

Lippitt Brothers, Newport, R. I., have moved
into their new quarters in the Colonial Theater
building.
M. E. Cartier has opened a fine new store at

943 South Water street, New Bedford, Mass.
Mr. Cartier was for a number of years in the
employ of S. F. Benoit, in the same city.
Ernest J. Bailey, head bookkeeper for Harris

& Lawton, Boston, Mass., and a member of the
Chelsea Yacht Club, has just hauled out his race-
boat Norma for the winter.
H. R. Woodward, Norwich, Conn., who was

visiting Boston recently, has returned to his home
after a hunting expedition in the Maine woods.
He shot one buck weighing i90 pounds and a doe
weighing no.
Miss Helen Griswold has made a gift of a

handsome Tiffany memorial window to the St.
Thomas Church, New Haven, Conn.
When the Hotel Taft, New Haven, Conn., is

opened it will be equipped with about $25,000
worth of silver, which is the product of the
Meriden Britannia Company.
Adam J. Gernhard Sr., for many years em-

ployed in C. B. Rogers' shop, Norwich, Conn.,
died at that place recently after a long illness.
Mr. Gernhard was born in Germany, but he had
passed the most of his life in this country. He
was seventy years of age.
Hezekiah H. Miller, of Meriden, Conn., died

at his home there recently on his eighty-second
birthday. He is survived by three children. One
of them, Charles B., is a traveling salesman for
the Burbaker & Roland Company, and another,
Walter L., is connected with E. Miller & Co. Mr.
Miller retired from active business about five
years ago, being one of Meriden's oldest citizens.
F. C. Scales, Winchester, Mass., has returned

from a buying trip to New York.
William Hisberg of the Jewelers' building, re-

turned recently from a week's trip in New York.
A burglar who recently entered the home of

H. P. Levy, jeweler, Hartford, Conn., was
frightened away before he secured very much of
value. Mrs. Levy was awakened by hearing
some one moving about in her room, and, think-
ing it a member of the family, spoke, but received
no answer. The burglar, taking fright, immedi-

(Continued on page 2291)
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Holiday Activity Already in Evidence—Bright Prospects for the Season—The

J. J. Freeman Company Makes Remarkable Display—Many Business

Changes in the Local Trade

Toledo, Ohio, November 9.—For the past week
or two the jewelry trade has been somewhat
erratic so far as retail business is concerned.
Some days bring remarkably active buying, while
others are quiet. On the whole, trade is highly
satisfactory and Toledo concerns have no just
cause for complaint. Holiday buying is now on
generally, and hundreds of packages are being
laid away for the Christmas season. It is notice-
able that the call is for the better class of goods,
and many diamonds and other gems have been
in demand. There has also been a ready sale for
high-class , novelties, especially in Parisian ivory
and jet goods. The months of September and
October are said by numerous concerns to have
been the best in the history of their business.
Some say that while there have been quiet days
in jewelry lines there has been no cessation in
the demand for optical goods, and the business
of opticians generally is making a handsome show-
ing. Repair work has been something enormous
with the jewelers, who say that they have never
known such a volume of this class of business
before.

Activity is not confined to the retail trade.
Local wholesale and manufacturing concerns say
that all of their traveling representatives are
doing a splendid business and that the volume
of orders will be far heavier than last year.
Country jewelers generally are figuring on a very
prosperous holiday season and are buying heav-
ily in anticipation of this trade. This is excep-
tionally true as to novelties of all kinds, and if
the Christmas season is not the best for years
there will be considerable disappointment in retail
jewelry circles.
The announcement is made of the coming mar-

riage of Miss Irma Kapp, daughter of George
Kapp, head of the George Kapp Company, to
Burton Jamieson, a prosperous young real estate
dealer of Toledo. The wedding will take place
in the near future, the exact date not having been
determined.
The Swigart Watch and Optical Company re-

ports a splendid line of sales recently, there being
heavy buying by dealers in all sections of the
territory covered. Their efficient force of sales-
men is losing no time and on every side find
plenty of indications that retail concerns are
looking forward to an unusually heavy demand
for both jewelry and optical goods.
Miss Alice Henry has accepted a position in the

jewelry store of A. J. Heeson. She will help out
the selling force during the holiday season.
Harold Comlossy, son of L. Comlossy, Madison

avenue jeweler, has resigned his position with a
Chicago business firm and accepted a place in the
sales department of the Detroit Steel Tube Com-
pany. His territory embraces Illinois, Wisconsin,
Minnesota and Michigan.
"Trade has been a trifle quiet during the past

few days, but on the whole very satisfactory,"
said C. E. Rowland. "We are looking for a good
Christmas trade, and, in fact, are laying aside
many packages for the holiday season now."
J. J. Freeman and M. F. Kratt, of the J. J.

Freeman Company, have returned from a two
weeks' business trip to New York, where they
went to buy a stock of new goods.
The retail jewelry store of Aaron Swartz, at

Cygnet, Ohio, was entered by thieves one night
last week. The burglars secured nine gold and

six silver cased watches valued at $350. The rob-
bery was discovered the next morning. There is
no clue to the thieves.
A handsome pearl, pronounced by local jew-

elers to be of considerable value, was found in
an oyster last Monday night by Mrs. Frank
lngler, of Fremont, Ohio.

President C. K. Merrill, of the Merrill-Broer
Company, has returned from a diamond-selling
trip. He reports that dealers are buying heavily
everywhere.
M. Judd, head of the Judd-Gross Company,

who, with his wife, has been spending the past
two years in Europe, returned to his home in
Toledo this week. Mr. and Mrs. Judd are both
enjoying the best of health and experienced a
splendid vacation from the cares of business.
While abroad they visited the old home in Berlin.
Most of the time was spent in Germany and
Switzerland.
John Prochaska, Summit street jeweler, who

has been engaged in business here for the past
twenty years, announces that he will close out
his jewelry stock and cease that line of business
altogether in the near future. He will retain his
optical business and devote his entire time to it.
Mr. Prochaska will remove from his present
location into different rooms, where he will estab-
lish his own plant. The change will be made not
later than next May. In speaking of conditions
Mr. Prochaska said: "Our jewelry trade has been
just fair recently, but optical work is good. We
have had all we can possibly take care of."
E. Nyswander, a prominent retail jeweler of

Grand Rapids, Ohio, was in Toledo this week
attending to business matters. Incidentally he
placed an order for a handsome line of Christmas
goods with a Toledo concern.
J. Southworth has purchased the retail jewelry

store of Leo Kopf, on Main street, East Toledo.
The new owner has already taken possession of
the business.

Charles Rapole has had a shock to his faith in
churches as a safeguard against sin, or at least
against sinners. Rapole hung his coat with a
watch in it in a closet at St. Paul's Methodist
Episcopal Church, Toledo. When he returned
the coat was there, but the watch was gone.
John Veler has opened up a business of a

unique character, sharing the jewelry store occu-
pied by his father on East Broadway, Toledo.
For some time Veler was captain with the ma-
rines at San Francisco. Since severing his con-
nection with them he has taken a course and
graduated from Sheldon School. He has now
issued a fine catalog describing his wares and
forwarded the same to his old associates, the
marines, at San Francisco, from which source he
is drawing a lucrative trade.
George Kapp Jr., of the Kapp Jewelry Store,

and William Beck, captain at No. 7 engine house,
have returned from a ten days' trip to Chicago,
where they attended the recent automobile show.
There will be a family reunion on Thanksgiv-

ing at the home of L. Comlossy, when it is ex-
pected that all of the boys will again join the
family circle. Arthur Comlossy, who is now a
student at the Ohio State University, taking a
special course in the agricultural department, and
George Comlossy, who is enrolled at the Michi-
gan Agricultural College, at Lansing, and Harold
Comlossy, of Chicago, will all be present at the
family meeting.
The 24-Karat Club held its regular monthly

meeting on October 31 at the rooms of the Bus-
iness Men's Club. The members enjoyed a
smoker and held a general discussion of matters
of business pertaining to the trade. "There is
nothing for publication in connection with the
meeting," said President A. J. Heeson.
Miss Anna Broer, daughter of William H.

Broer, Summit street jeweler, is spending a
couple of weeks visiting in Cleveland.
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David Schrams, of 3317 Glenwood avenue, To-
ledo, recently sustained the loss of a pair of gold-
mounted opera glasses, a gold ring, pin and several
pieces of silverware at the hands of thieves, who
broke into his residence during the absence of the
family. They have not been apprehended.
William Kreisel, well-known retail jeweler of

Upper Sandusky, Ohio, was in Toledo this week
placing orders for a nice line of holiday goods.

J. W. Williams, traveling salesman for the
Merrill-Broer Company, will arrive in Toledo
Saturday to enjoy a week's rest. He reports
splendid sales of novelties and toilet sets as well
as other lines.
A change was made recently in the personnel

of the Toledo Jewelry Manufacturing Company.
Messrs. Hillenkamp and Neeb have taken Clifford
De Shetler into the partnership, the firm to be
hereafter Hillenkamp, De Shetler & Neeb. De
Shetler was formerly connected with the A. J.
Heeson store. The concern reports a very heavy
line of business recently, and for the past two
weeks it has been forced to work nights to keep
up with its orders.
Roy Ley has been added to the force of sales-

men at the store of A. J. Heeson, on Summit
street.
The J. J. Freeman Company has completed its

decorations and rearrangement on the second and
third floors of its building. These rooms now
display some of the handsomest imported goods
in this section of the country. A feature is a
landscape painting valued at $6,000, one of the
masterpieces of John Constable and dating back
early in the nineteenth century. Another striking
feature of the display is a bridal table bearing an
outfit recently sold by the concern. The outfit
comprises five silver vases connected by chains,
valued at $175; twelve handsome plates with
decorations of etched gold and raised paste work,
monogram in center and of Egyptian design,
valued at $300, and all decorated by Lamb. A
handsome wreath of roses illuminated by electric
bulbs extends around the table. Cut glass and
other ware increase the valuation to a total of
$550.

BOSTON

(Continued from page 2290)

ately left the room and went out the front door,
forgetting in his haste to take his shoes. The
burglar, by means of a ladder, gained an entrance
through a second-story window. Before he was
interrupted in his thievish work he had obtained
a gold watch and $8 in cash.
Parker R. Stetson, 432 Main street, Malden,

Mass., has taken the other half of his store, for-
merly occupied by a tailoring concern.
J. Stein has opened a new store on Congress

street, Portland, Maine, under the name of the
Gem Jewelry Company.
Miss G. C. McLeish, for many years with

Herrimann & Co., Newport, R. I., is now doing
business on her own account at 272 Thames
street.
George Kite, of the Dueber Watch Case Manu-

facturing Company, has returned to the factory
at Canton, Ohio, for the winter.
William Henry Blacar, of Bangor, Maine, was

visiting Boston recently for the first time in thirty
years. He is an old-time jeweler of Maine.
William C. Hoeckel, foreman for the Emblem

Jewelry Company, Boston, is confined to his home
suffering from bronchitis. He is expected to
recover his good health in a few days.
J. C. Bold, a salesman employed by the Banna-

tyne Watch Company, 31 Milk street, Boston,
died of heart failure at Gloucester, Mass., Octo-
ber 25. Mr. Bold was buried at Mount Feake
Cemetery, Waltham, Mass. Mr. Bold, who was
fifty-four years of age on the day of his demise,
called at the store of A. W. Flye, on Center
street, Gloucester, to see him on business for the
Bannatyne Watch Company. Mr. Flye was not
in, so Mr. Bold decided he would wait for him.
A few minutes after he had taken his seat he fell
forward from his chair, his head crashing into a
clock, which stopped at twenty minutes past two.
Medical assistance was at once summoned, but
death was apparently instantaneous. The medical
examiner declared the cause to be heart failure.
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U. S. Naval Observatory buys twenty
Ingersoll-Trenton is-Jewel Watches
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September 12, 1912

Meeere. Robert H. Ingereoll & Bro.,

New York City, New York

Gentlemen:

/ be to inform you that I have sold to the

United States Naval Observatory, twenty (20) of your

regular etandard model fifteen-jewel Ingersoll-Trenton

watches in silver open-face cases, for use in the

Naval Service. These watches were accepted only after

the ueual time trial at the Naval Observatory, where

the watches are subjected to a rating teat of six weeks

in horizontal and vertical positions It has been cueto-

mary for competing watch companiee or dealers to make

epecial price Conceeeione on high grade watches for this

purpoee, in order to pass the time trial, and it is no

doubt a matter of importance and interest for you to know

that I have furnished your watches at the regular retail

price, which is a lower price than heretofore paid for

watchee passing this test

HCK/L

Very truly yours,

Ingersoll-Trenton watches are made right—the above
letter proves it.
Ingersoll-Trenton watches are sold right—because they
are sold only to retail jewelers and never to mail-order
houses or department stores.

It's going to be hard for us to fill orders promptly if you delay, order now.

Robt. H. Ingersoll de Bro.
N©w York
London

ell I UM() Sart F'.rancit4co
Montrc..-ts1 Mexico City
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DALLAS

Success—Visited by Close to a Million People—Trade

Situation

Dallas, Texas, November 12.—William Lou-
wien, well-known jeweler of Bellville, Texas, was
in the city recently visiting the fair and calling
on the trade. Mr. Louwien was accompanied by
his wife and they were welcome visitors to our
city and enjoyed the fair very much.
W. R. Horsley, formerly watchmaker for E.

Hall, of this city, has resigned his position with
Mr. Hall and moved to Bessemer, Ala., where
he will be in business with his brother. The
new house will open under the name of Horsley
Brothers.
George Stonum, who for some time has been

in business in Roff, Okla., has recently moved
to Madill, Okla., and opened up a new place there.
W. C. Odneal, who for a number of years

has been in business in Dallas, has recently sold
his business and has accepttAl a position with
E. Hall, of this city.
The bankrupt stock of the Snyder Jewelry

Company, El Paso, Texas, has been bought by
A. L. Richards, who was formerly in business

in that city and is now planning to reopen the

old store.
J. H. Rachofsky, who for a number of years

has been in business at 2006 Elm street, has re-

cently rented a nice store to himself at 2002 Elm
street, where he will continue in a prosperous

business. Mr. Rachofsky is buying new fixtures

and putting the store in first-class shape and will

soon have one of the most attractive places in

the city.
W. J. York, traveling salesman for the Hough-

ton-Reardon Company, who has been disabled for

some time by a lame foot, has improved consider-

ably and will soon be able to resume his duties.

W. C. Fisher, prominent jeweler of Abilene,

Texas, was in the city recently visiting the fair

and calling on the trade.
Dr. L. E. Murdaugh, jeweler and optician of

Celeste, Texas, was a recent visitor to this city
and the state fair.
Jack Marler, jeweler for N. C. Hall, of Fort

Worth, Texas, was in the city for several days
and enjoyed the fair very much. He also in-
spected the jewelry stock of this city.
L. N. Pittman, well-known jeweler of Amarillo,

Texas, 'was in the city recently visiting the fair
and attending to a few details pertaining to his
business.

J. T. Wilson and W. E. Wilson, of Navasota,
Texas, were in the city recently combining bus-
iness with pleasure, visiting the fair and making
some purchases in the jewelry and material line.
M. A. Bridges, of Bonham, Texas, was in the

city recently, visiting the fair and calling on the
jewelry trade.
Mr. Hodges, watchmaker for Wilcox Brothers,

of Georgetown, was in the city recently, calling
on the trade and making a few purchases in the
tool and material line.
L. B. Platt, of the Platt Jewelry Company, of

Cisco, Texas, was a recent visitor to this city
and the state fair.
T. H. Benninger, well-known jeweler of Cle-

burne, Texas, was also in the city recently, visit-
ing the fair and making such purchases as he
needed in the jewelry and material line.
A. H. Schnider, of Angleton, Texas, was in the

City recently making a number of purchases for
his jewelry business and visiting the fair.
G. A. Pfaeffle, leading jeweler of Greenville,

Texas, was a recent visitor to the city of Dallas
and the state fair.
Mr. Howard, manager of the Kiowa Jewelry

Company, Kiowa, Okla., was in the city recently,
visiting the fair and making a number of pur-
chases in the jewelry and material line.
C. D. Defee, who has been in the jewelry bus-

iness at Tenaha, Texas, recently moved to Gar-
rison, Texas, and is enjoying a nice business.
H. P. Perkins, of Huntsville, Texas, was in

the city recently, visiting the fair and looking
after the jewelry and material business.
W. H. Hanna, watchmaker for I. Cohen, of

Victoria, Texas, spent a few days in Dallas

recently, visiting the fair and combining business
with pleasure.

Promising

K. E. Clark, with the Sanders Drug Comparty,
of Bonham, Texas, was in the city recently, visit-
ing the fair and making a few purchases in the
tool and material line.
B. Gorman, prominent jeweler of Winsboro,

Texas, was in the city, visiting the fair and
calling on the trade.
R. T. Mills, of Marshall, Texas, was relieved

of a handsome $100 diamond stud only a few
days ago while riding on an Ervay street car.
He says he was jostled by two men as he was
leaving the car. He has not located the stud.
R. H. Kilgore, formerly in business at Munday,

Texas, has recently moved to Marietta, Okla.,
where he will doubtless enjoy a good business.
His friends wish for him unlimited success in his
new location.
Mr. Busby, formerly with the Strange Jewelry

Company, of Sherman, Texas, has recently ac-
cepted a position as manager of the branch store
of this company at Francis, Okla. Mr. Busby is
succeeded by Mr. Cook, who has for some time

past been watchmaker for J. B. Rockwall, at
Denison, Texas.
W. R. Jay, a well-known jeweler of Rockwall,

Texas, was in the city recently, visiting the fair
and calling on the trade.
Mr. Strange, of the Strange Jewelry Company,

of. Sherman, Texas, was also a recent visitor to
this city and made a number of purchases in the
jewelry line. He also enjoyed the fair im-
mensely.
Will Bober, with C. Holmberg & Son, of Fort

Worth, Texas, was in the city recently, visiting
the fair and calling on the trade.
James B. Looney, jeweler of Teague, Texas,

was in the city recently, making such purchases

as he needed and visiting the fair.
William Stedman, who has been in business at

Mercedes, Texas, for some time, was recently
succeeded by D. J. Young & Co.

J. E. Boykin, of Greenville, Texas, has been
succeeded by Boykin & Hawley.
A. P. Bailey, who has been out of the manu-

facturing business for some time, has recently
opened up a repair shop in Dallas.
The Houghton-Reardon Company has recently

secured the services of a first-class watchmaker

and has added a watch-repair department to its

fast-growing material business.
Shuttles Brothers & Lewis, of this city, have

just installed a beautiful set of store fixtures at

Francis, Okla., for the branch store of the

Strange Jewelry Company, of Sherman.
The Moore-DeGrazier Company reports bus-

iness in the greater part of Texas to be in a

normal condition, judging from the number of

buyers in the markets during the state fair.

Messrs. George E. Moore, A. T. Threadgill,

Cleve McMillen, salesmen for the Moore-

DeGrazier Company, are again out on the road

and are sending in some nice orders.
Norsworthy-Frey Company, Inc., importer and

jobber in watchmakers and jewelers' supplies,

Dallas, Texas, has opened for business, occu-

pying the old stand of C. L. Norsworthy. W. D.

Frey, of this company, recently returned fr
om

New York and other eastern markets, where 
he

had been purchasing a complete stock of tools

and material for the above-named firm.

A. P. Bailey has opened one of the largest
jewelry manufacturing shops in the state, occu-
pying quarters in the same building with the
Norsworthy-Frey Company.
Thomas L. Jarvis, formerly of C. L. Nors-

worthy, Inc., has accepted a position with the
J. E. Mitchell Company, Fort Worth, Texas.
Morris Gottlieb, formerly of Vernon, Texas,

was in our city recently purchasing a stock of

goods for his new business at Frederick, Okla.
C. L. Norsworthy has recently returned from

a business trip to New York City and other east-

ern markets.
Shuttles Brothers & Lewis report the following

buyers in their house recently : William Louwien,

Bellville, Texas; Dublin Drug and Jewelry Corn-

pany, Dublin, Texas ; S. A. Silverman, Marlin,

Texas; Joe Baker, Van Alstyne, Texas; A. P.
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Squires, Mercury, Texas; J. S. Bridgefarmer,
Tioga; B. Gorman, Winnsboro, Texas; R. L.
Reese, Corsicana, Texas; W. H. Denson, Bowie,
Texas; H. G. Towle, Snyder; S. R. Glidewell,
Whitewright, Texas; W. E. Johnson, St. Jo,
Texas; W. H. Gumm, Van Alstyne, Texas; J. E.
Brewer, Ballinger, Texas; J. C. White, Killeen,
Texas.

PITTSBURGH

The Situation Brightens for the Holiday Sea-

son—Industries Become More Active—Large

and Select Holiday Displays

.Pittsburgh, Pa., November 12.—With election
distractions over and a clearly outlined
shadow of the holiday season ahead the
Pittsburgh jewelers are in a fairly good humor
at this time. There is a normal trade and some
report an improvement on the average. The fact
is, the activity of the general Pittsburgh in-
dustrial sections, even in face of the prevalent
complaints of low prices, is telling beneficially
in the retail marts of the Pittsburgh district. Af-
fairs are apparently settling down to a more
interesting condition for business. The recent
suit of the government against the United States
Steel Corporation is having practically no effect
one way or the other. Some of the larger steel
producers say it has been followed by a freer
buying movement by railroads and by the public
generally, and blame this on the fact that a long
impending action has come and is out of the way
so far as distrust and doubt are concerned.
There are tremendous interests involved in the

approach of a public improvement program for
Pittsburgh. The cutting down of the "hump,"
which is being advanced as rapidly as possible to
a point where actual operations can be started,
is expected to mean the starting of a building
campaign that will mean the investment of $20,-
000,000 in the business district of the city. Other
building operations have been stimulated by the
prevalent low prices of materials and costs for
such operations.

Nearly all the wholesalers in the jewelry trade
report encouraging news from their road men.
Suburban and outlying districts show a greater
disposition to stock up for the holidays, and some
of the orders coming in indicate a better expec-
tancy on the part of the small dealer than for
some years past.
John M.,Roberts & Son Company reports a very

satisfactory situation as a whole, with increasing
demand and interest among the shoppers. The
handsome store of this house is ablaze with a
brilliant stock for the coming season and is an
attraction to the thousands that are in the down-
town section of the city each day.

Thier, Cross & Beam report their factory
operating to capacity and shipments of stocks
being made in a satisfactory manner.
Heeren Brothers & Co. are making a magnifi-

cent display of art goods and importations, as
well as handsome silver and gold jewelry. The
great store has been brightened up and new
stocks are placed for the season. The company's
factory is running quite full and has many good
orders on its books.

Gillespie Brothers are about ready for the holi-
day season, having installed‘ much of the imported
stocks, and have on hand the new diamond stocks
secured during the summer.
Hardy & Hayes and W. W. Wattles are both

showing a strong line of novelties of the highest
character and are making an unusual showing of
women's trinkets, such as mesh bags and silver
and gold novelties.
Terheyden and Spandau Brothers, on Smithfield

street, are getting a good run of trade from a
large clientele that has long been loyal to these
houses.
E. P. Roberts' Sons say that business conditions

are fair and coming along in a healthful manner
with the certainty of becoming better as Christ-
mas approaches.
Sam L. Sipe has announced to the trade that

his diamond stocks from Amsterdam are ready
and that they are larger and better than for many
seasons. Mr. Sipe, while one of the most active
and pushing members of the trade, is also active
in many affairs of a public nature.
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Height, 534 inches Dial, 4 inches Gong, 4 inches

DARKER
PARISIAN

Exclusively "PARKER"

Double Roller Ratchet
Tooth Escapement;
Solid Steel Pallets; Cut
Steel Pinions and Cut
Hard Brass Wheels;
Non-breakable Main
Springs.

Also has attachment
so alarm can be used either as an INTERMITTENT or
LONG ALARM.

Thoroughly timed and inspected. Packed 48 in a case. 12 packed in a dust- andwater-proof carton. No charge for printing names on dials in lots of 48.
Metal Case and Trimmings finished in Art Enamel, Clean and Dust-proof. A choice of Nine Art Tones.

PACIFIC COAST AGENTS

DORRANCE-BATTIN CO.
Chronicle Building

SAN FRANCISCO, CAL.

MANUFACTURED BY

THE PARKER CLOCK CO.
MERIDEN, CONN., U. S. A.

No. 170
Dial, 3 inches Height, 7 inches
EIGHT DAY LEVER TIME

DARKERAPED ESTAL
Thoroughly timed and inspected. Packed

24 in a dust- and water-proof carton.

OUR CATALOGUE
just off the press contains more real bargains in
watches, jewelry, etc., than any other book pub-
lished that goes to the retail Jeweler.

Write for it today. Mailed to
the trade only on application.

HOLSMAN & ALTER
Wholesale Jewelers 179 Madison St., CHICAGO, ILL.
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MINNEAPOLIS AND ST. PAUL

!meal Business Featureless at This Time—Elab-

orate Preparations for Holiday Trade.

Traveling Men Send in Encouraging Reports

St. Paul and Minneapolis, November 12.—There

has been a decided change in the temperature dur-

ng the last two weeks and in some places snow

as fallen. Business is not so good among the

Jewelers at present as it has been during the early

all months, but no one seems to be discouraged,

as they all know that this is the time of the year

when people have to lay in their winter coal and

buy many other necessities, and will therefore do

without things in the jewelry line until they are

ready to buy their Christmas presents. Some of

the jewelers report having sold some Christmas

presents already, but the real Christmas shopping

has not begun as yet.

The traveling salesmen are all out on their ter-

ritories working hard in order to get their cus-

tomers all supplied with their different lines ready

for the holiday rush, and also in order that they

may get over all the territory they can before the

heavy snowfalls.

The hunting season is now open in the north-

west, and as it is reported that there is an

abundance of big game in the northern woods

this fall many of the jewelers are taking a few

(lays off to go out and get a shot at a deer or

bear.

W. M. Weed, formerly traveling salesman for

Sischo & Beard, St. Paul, has bought the jewelry

store which he sold a few years ago in Lake

Mills, Iowa, his home town. It goes without say-

ing that Mr. Weed will meet with the same suc-

cess he had while he was there the first time, as he

is well known and his old customers will be glad

to have him return. He was in the Twin Cities

during the last two weeks buying his opening bill

of goods.

J. R. Roberts, formerly in the jewelry depart-

ment with Sischo & Beard, St. Paul, has taken

W. M. Weed's territory in the southern part of

Minnesota, Wisconsin and South Dakota.

Harry Hines has accepted a position with A. I.

Shapiro & Bro., St. Paul, Minn. Mr. Hines is

well known to the St. Paul trade.

L. C. Gans, of Minneapolis, who was one of the

participants in the recent land drawing at Greg-

ory, S. Dak., drew claim No. 157.
Thorvold V. Thomsen, of Minneapolis, has

gone to New London, Minn., on a short hunting

trip.
J. W. Bonebrake has recently bought the stock

and business of C. F. Libby, of Hillsboro, Ore.

G. H. Otto, of San Francisco, Cal., who is now

traveling in the Pacific northwest, acted as one

of the judges of the poultry exhibit held last week

at the grangers' fair in Gearhart, Ore.

Ole A. Roaug, who has been working at Vir-

ginia, Minn., for some time, recently returned to

Minneapolis and is again at work in the store of

Harry A. Lunda, 119 Central avenue.

Thomas Howard, of Marshfield, Ore., is at the

present writing having a handsome street clock

erected in front of his establishment.

Frank 0. Anderson, who has but recently

moved his manufacturing shop to Seventh street,

near First avenue, North Minneapolis, has now

also added a line of jewelry.

Colic 0. Guy, with the Fritz Guy Jewelry Store,

St. Cloud, Minn., is at present taking a special

course in letter and ornamental engraving and

KEYSTONE

diamond setting in a manufacturing establishment
in Minneapolis.
John P. Durfee, of Drain, Ore., is now back at

his place of business after an extended absence
from his store which lasted through the summer
months.
Ed Q. Halstead is now opening up a new retail

store at Fifteenth avenue, South, and Cedar ave-
nue, Minneapolis.
A. B. Nelson, of the W. D. Nelson Company,

of Pierre, S. Dak., accompanied by Mrs. Nelson,
has been spending a few days in the Twin Cities
en route to Florida, where he will spend the
winter.
Jesse Foot, county treasurer in St. Paul, Minn.,

will retire from politics and will become asso-
ciated with M. L. Finkelstein, the retail jeweler.
Before being elected to office Mr. Foot was with
Mr. Finkelstein.
Burnett Brothers, of Aberdeen, Wash., have a

most beautiful display at the county fair, Ho-
quaim, Wash. It is claimed to be one of the
finest exhibits shown there. This display is said
to be valued at about $15,000.
R. 0. Allen has started a jewelry and watch-

repairing store in the William Creighton & Son
hardware store building at Decatur, Iowa.

J. P. Iverson, who was formerly watchmaker
for the Powers' Mercantile Company, Minneap-
olis, has opened a store at 402 First avenue,
South.
R. C. Spink, of Klamath Falls, Ore., has been

attracting a great deal of attention to his store
window by an exhibit of cotton in the ball. The
cotton was picked on Mr. Spink's mother's plan-
tation in Georgia by Mr. Spink himself while vis-
iting there recently.

Charles M. Thomsen, of the Birkenbauer-
Thomsen Company, of Minneapolis, has been
drawn on the jury.
Mr. Thompson, who was formerly of Dakota,

has opened up a store at Exeter, Cal. He will
conduct a racket store in connection with his
jewelry business.
A. I. Shapiro & Bros., of St. Paul, had a plate-

glass window broken by a bystander who thrust
his fist through it. The man was very badly cut
by the glass and was placed under arrest on a
charge of disorderly conduct.
Following are the names of some of the out-

of-town trade in the Twin Cities during the last
two weeks : Carl Duffner, of Watertown, S. Dak.;
Mr. and Mrs. A. B. Nelson, of Pierre, S. Dak.;
A. R. Sather, Spooner, Wis. ; F. W. Estabrooks,
of Coleraine, Minn.; R. W. Kellner, of Clark, S.
Dak.; W. M. Weed, of Lake Mills, Iowa.

Garfield Hildebrandt, formerly salesman for
Sischo & Beard, St. Paul, has resigned his posi-
tion and bought a general store at Nerstrand,
Minn.

I. M. Radabaugh, of Hillyard, Wash., formerly
located at Hastings, Minn., was in the Twin
Cities recently, combining business and pleasure.

W. A. Larson, formerly with F. A. Ubel, of St.
Paul, has accepted a position with Charles Olson,
at 215 Central avenue, Minneapolis.
Fred Hanselman, with George W. Wooley, St.

Paul, is up north on a hunting trip, also making
his uncle a visit.

C. I. Kaliher, material clerk with Sischo & Beard,
St. Paul, recently made a short visit with home
folks at Princeton, Minn. A brother to Mr.
Kaliher whom he had not seen for fifteen years
was also visiting home folks at the same time,
making a very happy visit for all.
R. W. Kellner, of Clark, S. Dak., was one of

the out-of-town retailers seen among the Twin
City visitors during the last two weeks.

W. G. Churchill has started in business at
Wabasha, Minn. Mr. Churchill was formerly
located at Forsyth, Mont.
There have been several new stores opened up

in the northwest this fall and several of the older
firms have made changes in locations.
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on a signet or an emblem soldered on, thereby
making it a useful as well as an ornamental piece
of jewelry.
F. D. Young has been in New York for sev-

eral days on a trip from Mount Vernon, Ohio, to
make additional purchases for the Christmas
trade,

J. B. Varick, of the J. B. Varick Company, of
Manchester, N. Y., is here to make additional
purchases of silverware and novelties.
Another of the well-known New England jew-

elers who has been in New York on a business
trip lately is Herbert W. Smith, of Fair
Haven, Vt.
George W. Woodbury, of Newport, N. H., one

of the prominent jewelers of that state, spent sev-
eral days in New York during the first part of
the month on business and pleasure.
W. F. Parker, of the firm of W. F. Parker &

Son, of Fair Haven, Vt., made several calls on
local members of the trade on his recent visit here
and reported a satisfactory condition of business
in his part of New England.

Sylvester Engle, of Hazleton, Pa., made a num-
ber of additions to his Christmas stock on a visit
to Maiden lane during the early part of
November.
D. J. Sullivan, of New Bedford, Mass., spent

several days in New York last week and made
some fair-sized purchases.
New England was also represented here re-

cently by F. B. Howard, of Rutland, Vt. Mr.
Howard said that while trade has not been unusu-
ally active it has nevertheless been of fair volume,
so that he had no complaint to make.
M. D. Schepmoes, of New Platz, N. Y., told his

friends in the jewelry district that the Hudson
river towns are doing as well as can reasonably
be expected and that he looks for a good holiday
trade.
G. M. Baily, of Uniontown, Pa., made a trip

to town last week and added to his silverware
and jewelry lines.
The regular monthly meeting of the executive

committee of the Jewelers' Security Alliance was
held on Friday, November to, the following
members being present : Chairman Butts, Vice-
Presidents Champenois and Bowden, Secretary
Noyes and Messrs. Alford, Brown, Stern and
Wormser.
The following new members were admitted:

G. E. Cunningham, Worthington, Minn.
W. H. Fritz, 'Mitchell, S. D.
E. A. Hornung, Terre Haute, Ind.
Robert T. Lapp, Wakefield, Mass.
A. B. Phinney, Bentonville, Ark.
Gustav Woelfel, Mitchell, S. D.
Can Froemel, Columbus, Neb.
R. M. Herre, Fremont, Neb.
C. J. Kortman, Madison, Neb.
J. G. Mines, Wayne, Neb.
Pioneer Drug and Jewelry Co., Elk Point, S. D.
E. F. Scott, Chamberlain, S. D.
L. A. Fanske, Wayne, Neb.
0. J. Fritsch, St. Louis, Mo.
J. T. Hairhouse, Fremont, Neb.
M. L. Hastings, Central City, Neb.
E. A. Polley, Seward, Neb.
Harry Riese, Brooklyn, N. Y.
Theodore Roberts, Anaheim, Cal.
C. L. Wasserman, Seward, Neb.
A. J. Irion, New Albany, Ind.
E. N. Jonstrup, Mabton, Wash.
K. N. Lamberson, Silver Springs, N. Y.
R. S. Lanz, Norristown. Pa.
F. J. Loeper, Reading, Pa.
Samuel Phillips, Hartford, Conn.
Edward F. Poos, St. Louis, Mo.
C. H. Riggert, Seward, Neb.
W. I. Hartenstine, Pottstown, Pa.
S. M. Joliffe, Logan, Iowa.
Reed & Cole, Woodbine, Iowa.
F. M. Rhomberg, Banning, Cal.
E. E. Wrieht, Sutton, Neb.
Walton & Co., Los Angeles, Cal.
W. E. Palmer, Mankato, Minn.
Heller & Atkins, Boston, Mass.
L. B. Soreson, New Orleans, La.
G. E. Tufford, Pomona, Cal.
R. Lurie, Seattle, Wash.
St. Tames Jewelry Company, Denver Colo.
C. O. Theiling, Spencer, N. C.
R. de la Reussille, Freehold, N. J.
Fred Studer Company, Waco, Texas
Dillen Rogers, Portland Ore.
L. L. Ernst, Los Angeles, Cal.
W. L. Robeetson, Rawlins, Wyo.
E. E. Wilber, Danville, Ill.
E. F. Randolph, Williamson, W. Va.
William Loeffel & Sons, St. Louis, Mo.
H. L. Horton, Middleboro, Mass,
William A. Syring, Guide Rock, Neb.
John J. Kingsley, Boston, Mass.
A. W. Kelsey, Franklinville, N. Y.
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WHAT DOES THIS STAND FOR?
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The Best in

Store Fixtures,

Show Cases,

HOFMAN

Write for Our Catalogue
or Our Representative

Wardrobes

and Clothing

Cabinets

JOHN HOFMAN COMPANY
163 LEIGHTON STREET ROCHESTER, NEW YORK
NEW YORK OFF] C E 806-807, I West Thirty-fourth Street
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No. 910 TAMBOUR CLOCK (Domestic Case)
6 -inch dial. Raised numerals. Fourteen-day half-hour strike gong.Hand-made genuine mahogany case. Length, 24 inches. Height, 113 
inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere. look in our
Catalogue and you will find it. A Catalogue will be sent on application to any
legitimate jeweler and goods can be ordered through your jobber.

BLACK FOREST

CLOCKS

WORKS AT
Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO

WATERBURY ROLLING MILLSWe manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

WATERBURY ROLLING MILLS, Inc. Waterbury, Connecticut
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SAN FRANCISCO

Conservative Buying Reported by Wholesalers.

Curtailment of Credits a Factor in the Situa-

tion — Handsome New Stores Recently

Opened

San Francisco, Cal., November 4, Igt I.—The
local market in the wholesale branch of the
trade is without the snap and vim experienced
last November. The present tone is conservative;
the local wholesalers admit that they could do a
larger volume of business, but the question of
indiscriminate credits has assumed vital propor-
tions in the last eleven months. There has been
a tendency in the latter period on the part of
the jobbers to refuse orders from retailers whose
credits have been strained. This question of
credits is being threshed out this year, and as
soon as the question is thoroughly understood
by the vast number of retailers who do not
know the real meaning r.f the words, the better
it will be for the whole jewelry business.
We feel safe in saying that a vast number of

retail merchants are doing business entirely upon
the jobbers' capital, and we feel from the rumors
that we have had among the different wholesalers
that a merchant must have some ready cash to in-
vest before any credit is extended to him by the
local jewelry interests. It has always struck the
writer that credits, particularly on the Pacific
coast, were entirely too liberal, and we feel the
action that is being taken by the local jewelers
is one for the ultimate good of each and every
one of us. Competition between a retail merchant
who does not know the real meaning of credits
and he who discounts all of his purchases is un-
fair to the merchant who meets his obligations
on the due dates.
Werner Brothers, the local retail jewelers, who

have been conducting an establishment on Fourth
street near Market, have just moved into their
new palatial store, 1034 Market street. The new
location is a very desirable one and the fixtures,
which are of mahogany, together with heavy
plate glass, present a very attractive appearance.
Considerable favorable comment was made upon
the general appearance of the store upon the
opening day, as it was very richly decorated with
floral gifts from the friends of these progressive
brothers.
H. S. Tuthill, the well-known jobbing jeweler

of Portland, Ore., paid his semi-annual visit to
San Francisco the second week of November.
While here he devoted considerable of his time
to some of his outside interests. Mr. Tuthill re-
ports the conditions in the northwest up to his
expectations and hopes to close his books on Feb-
ruary I with a banner year.
Hon. Eugene Wachhorst, district attorney of

Sacramento, who is also the owner of the pioneer
retail jewelry house of the capital city, was in
town on some official business and also bought
some very attractive holiday goods for the
Christmas season.
A. John Frances, of the Nordman Brothers

Company, has returned to his place of business
from Del Monte, where he and his family spent
a very delightful week's vacation.
A. H. R. Vieira, one of our retail jewelry

friends from Honolulu, sailed into this port on
the steamship Wilhelmina on October 17. It has
been two years since this dealer has been in
San Francisco, and after spending two weeks
with us, picking out holiday goods, he returned
to his home.
S. Goudeket, a nephew of Louis Freund, is

traveling with the latter at this time upon the
Pacific coast. This is the young man's initial
trip to the far west, coming to us after having
made several trips with his other uncle, Henry
Freund.
H. C. Paulson, of the retail jewelry firm of the

same name, doing business in Sonora, Cal., found
it necessary to come to this city in search of
salable merchandise for his Christmas business.
Mr. Rasmussen, the manager of the Bartlett

Jewelry Company, of Ventura, Cal., called upon
his friends in this city early in November. This
buyer makes an annual trip to the wholesale
jewelry district at this season of the year in
search of salable articles to fill up his stock. It
was very gratifying to learn from this progres-
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sive merchant that the local conditions in and
around his section have been the best in a num-
ber of years—bumper crops at the highest known
prices.
The Waterman Ideal Pen Company's new store,

at 17 Stockton street, this city, is one of the
new tourist show places. This establishment has
been pushed from pillar to post ever since the
fire. We hope that the present location is a
permanent one, as it is fitted up in a very at-
tractive and cozy manner.
The following well-known out-of-town retail

jewelers wev among the visiting buyers seen in
the different local wholesale jewelry houses:
Harry Fruitig, Gilroy; Percy McClure, Lodi;
M. H. Alchian, Fresno; C. H. Tully, Fellows;
W. A. Cosgrove, Fresno; Ben Firsthand, Taft;
Charles Haas, Stockton; Charles Driess, Chico;
Morris Friedberger, Stockton; H. H. Weindieck,
Red Bluff.
Otto F. Schwennicke, who has been a very able

assistant in the material department of Nordman
Brothers Company for a long number of years,
has severed his connection with this firm to take
charge of the watch-repairing department in
Werner Brothers' new Market street store.
Treat & Eacret opened their new high-class re-

tail jewelry establishment at 130 Geary street,
Saturday, November 4. Your correspondent's
pen is not fluent enough to do the entire store
justice. The color scheme is in light brown, the
woodwork of the very best selected Circassian
walnut. The flowers that were sent in by the
well-wishers of this firm made the finest display
that the writer has ever seen, and there have been
many notable floral offerings displayed. From
the number of automobiles that were outside of
this establishment we feel quite sure that the
better class of buyers will be seen frequently
shopping in this new palace of gems.
The Paul Garin Company, Inc., which opened a

new jewelry store at 25 Powell street three or
four months ago, has just bought out the estab-
lishment of Henry Garin, at 1118 Market street,
and will also conduct a business at that address.

NEW ORLEANS

Large Sugar Crops and Good Prices Will Mean

Good Business—Visiting Jewelers Buy Lib-

erally for Holiday Trade

New Orleans, La.? November 1.—Mr. White,
of White Brothers, is on a short trip to Indiana,
to be absent about two weeks. White Brothers
were formerly in the cutlery business, which
they have abandoned, and are now devoting all
their efforts to the jewelry line and cut glass.
They have one of the prettiest cut-glass show-
rooms in the south.
Coleman E. Adler has just returned from New

York and has replenished his stock, which is one
of the largest in the city.
T. Hausmann & Sons are busy renovating their

establishment and preparing for an exceptional
business. The large sugar crop and the high
price for same will considerably enhance the
volume of local business.
B. Barnett, of Poydras street, is also renovating

his establishment. In fact, Poydras street, in
the vicinity where he is located, has become
quite a jewelers' center.
A. L. Judis, of Leonard Krower's, lately re-

turned from a trip through Georgia and South
Carolina, where he temporarily took Mr. Cohen's
position. Mr. Cohen, representing Leonard
Krower, is now continuing his usual trip.
Leonard Krower, after a long absence due to

serious illness, is again at the helm of his bus-
iness and has sufficiently recovered to give all
matters his entire attention.
P. H. Gemming has opened a new store on

Decatur street.
H. Bornwasser has renovated his store and has

one of the prettiest establishments in the vicinity
of the Magazine Market.
Among recent visiting jewelers were the fol-

lowing; A. P. Taliaferro, Ellis Sarphie, Jim Jack-
son, E. Johnson, Mr. Carmichael, of Carmichael
& Hulette ; C. C. Hess, F. Le Blanc, A. C. Wrede,
L. W. Dekle, Tom Price, Charles D. Smith, A.
Staffier, A. Bourgeois, 0. Sange. A. E Morlan,

S. R. Sneed, Gus Templet, E. J. Hollins, E. Sass-
wosky, J. Mondshine, Thomas Chesterman, Fred
Pape, Dr. Baltzell, B. Matthews, H. C. Falcon,
J. D. Alexander, E. P. Shannon, Pfister Brothers,
C. L. Partin, S. 0. Decoux, H. S. Lillius, C. F.
Guess.

KANSAS CITY

Charles C. Hoefer Retires from Well-known
Firm—Completing Preparations for an Ac-
tive Holiday Trade—Many Out-of-town
Jewelers Visit the City to Purchase Stocks

Kansas City, Mo., November to, igri.—Charles
C. Hoefer, who for many years was a partner
of the late S. E. Woodstock in the wholesale
watch and jewelry business, has sold out his in-
terest to Mrs. Woodstock. James M. Scott, who
has been with the firm for the past fifteen years,
has been made manager, and all of the old em-
ployees have been retained. Mr. Hoefer, with his
family, will leave soon for a trip to Florida and
Cuba and will rest for several months before
returning to business.
Andrew Smiley is a new employee in the order

department of the Edwards & Sloane Jewelry
Company.
The following new students have enrolled at

the Kansas City Polytechnical Institute : Preston
E. Jenkins, Hutchinson, Kan.; Otis K. Bell, Louis-
burg, Kan.; I. L. Worden, Great Bend, Kan.;
Giles Holman, Everton, Mo.; Fred G. Willis,
Smithton, Mo.; R. L. Robert, Fairfield, Mo.;
W. R. Alston, Perry, Okla.; L. E. Darrah, Cot-
tonwood Falls, Kan.; Walter C. Jones, James-
town, Kan. 

' 
• 0. T. Cross, Reading, Kan.

Allen C. Hamlin, formerly with Joseph Moss-
backer, at Coffeyville, Kan., is now in business
for himself at Coffeyville.
R. Cohen, formerly with Oppenstein Brothers,

is now in business for himself at 1423 Grand ave-
nue.
C. S. Craven, who has been in business on the

second floor of the Bryant building, will occupy
one of the new shops in the Waldheim building
in Petticoat lane about December I.
The Meyer Jewelry Company has installed new

mahogany fixtures in the material department.
The Edwards & Sloane Jewelry Company has

been sending out the "Red Book" to their cus-
tomers since the first of the month.

Leslie Burklund and wife, of Moberly, Mo.,
visited in Kansas City last month.
P. N. Nelson, Colorado and Kansas traveler

for the C. B. Norton Jewelry Company, was in
the house last month filling his trunks for an
extended Kansas trip.
George N. Ellis, of Butler, Mo., has sold out

his business to Welton & Mathers.
Charles Hildinger and wife, of Inman, Kan.,

visited in Kansas City last month.
L. E. Hendrickson, of Lincoln, Kan., en route

to his father's funeral in Indiana, was in Kansas
City last month.
Charles H. Bard, of Sedalia, Mo., has sent out

circulars containing illustrations of a number of
Missouri spoons of unique design.
C. E. Rose, formerly with the Jaccard Jewelry

Company, and later manager of the Eagle Jewelry
Company, has gone to Omaha, Neb., where he is
with T. L. Combs.
The following called at the wholesale houses

last month : L. E. Hendrickson, Lincoln, Kan.;
S. J. Huey, Excelsior Springs, Mo.; 0. J. Wese-
man, Pratt, Kan.; R. C. Libby, Weir City. Kan.;
Charles Hildinger, Inman, Kan. 

' 
• C. A. Wolf,

Topeka, Kan.; Otto Burklund, Moberly, Mo.;
W. R. Pearce, Gardiner, Kan.; George W. Ellis,
Butler, Mo.; H. J. Murrell, Canadian, Texas;
W. G. Morhart, Eufaula, Okla.; A. Buchmann
Jr., Clay Center, Kan. •, J. Q. A. Sheldon, Man-
hattan, Kan.: R. E. Lofinck, Manhattan, Kan.;
S. E. Cogswell, Kirwin, Kan.; A. Garrison, Over-
brook, Kan.; W. F. Kirkpatrick, Winchester,
Kan.; J. H. Whiteside, Liberty, Mo.. 

' 
H. N.

Selts, Clay Center, Kan.; Walter Sperling,
Seneca, Kan.; W. H. Meyer, Lawson, Kan.; J. B
Hampton, Colby, Kan.; A. M. Allison, St. Joseph,
Mo.; N. Kirkpatrick, St Joseph, Mo.; Allen C.
Hamlin, Coffeyville, Kan.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

- $1.o3

$ .96

- .04 I.00

$ .03$

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York

•

Clashing Views on Watch Cleaning

An Instructive Discussion of an Important

Question—Gasoline and Cyanide as Clean-

ing Agents in Watchwork—Conflicting Views

of Workmen

The matter of proper watch cleaning is

of so much importance to the jeweler that

the intelligent discussion of it must neces-

sarily be profitable. It is quite natural that

there should be conflicting views, and it is

remarkable that even experience does not

seem to teach the same lesson to all. The

several articles in recent issues on this sub-

ject have proved deeply interesting and, we

trust, very instructive to the trade, and in

order that the discussion may be thorough

we publish the following communications

from subscribers with what we consider

strictly orthodox comment, based on an ex-

tended and varied experience. Theophile

Kaymerchak, Bedford, Ind., writes:

I wish to find out through the pages of THE
KEYSTONE as to whether there can be any im-
provement made on my method of cleaning
watches. I have read up on this subject in differ-
ent books and magazines, yet none of the methods
seems to be any more practical nor more of a time-
saver than the one I've used for years with entire
satisfaction, and which was taught me by a very
reliable watchmaker.
Following is the method: Taking the move-

ment apart I put all the parts into my alcohol cup
full of gasoline. Then as I take the parts out I
brush them while wet. If the part should be
greasy I use a little chalk on my brush, which
seems to cut the grease and at the same time keeps
the brush clean. I go over each and every piece
by itself, brush it clean and dry and peg the pivot
holes and pinions. The balance jewels I treat
likewise or any other jewel that has to go out of
the plate in cleaning.

Some jewelers say that gasoline leaves a thin
film. How can it if you brush the parts well?
But we all know that gasoline cuts dirt as well as
anything else.
Now, by the way, if any of the plates are tar-

nished I use a preparation which is composed of
three parts chalk, two parts water and one part
ammonia, which I keep in my chalk bottle. In
applying the solution to the plate I use the brush
right over it, and when brightened I dip the plate
in my gasoline and then brush it dry.

Without the use of cyanide, benzine, soap and
alcohol, is there any way of improving on the
above method? If so please give reason.

The cleaning method (by gasoline alone)

which you describe is inferior to the method

described in THE KEYSTONE for October 1,

on page 1893. No amount of rubbing or

brushing with gasoline will give the watch

the absolute cleanliness that the other

method will. Gasoline does leave a thin film
of some sort of deposit when it evaporates;

brushing it off the watch parts doesn't pre-

vent this, because the last of the gasoline

disappears by evaporation anyway, whether
you brush it or not, and it seems as if the
film can not be brushed off entirely, be-
cause the metal of a watch cleaned most
carefully with gasoline lacks the clear,
"sparkling" appearance of that cleaned by
the other method.
A venerable member of the trade from

the watch town of South Bend, lnd., who
has certainly had much experience and who
has very positive ideas, writes as follows:

I have read with much interest the articles in
regard to watch cleaning. I condemn the cyanide
cleaning; it is all right for a gilt movement, but
every screw must be removed from the plates, also
all steel parts removed from the watch. I have
repaired some tine watches all corroded around
the jewel screws from cyanide. The way I clean
a watch is this: I take it apart and put the plates
in gasoline; I string the wheels on a wire, com-
mencing with the escape wheel first and on with
larger parts until I have all wheels, small pieces
and wind wheels strung. I then put them in gaso-
line, but not the lever or balance. I take a soft
jeweler's brush and wash them to get all grease
off; I then put them in clean boxwood sawdust,
rinse the parts in gasoline and then dry them in

the sawdust; I shake them slightly.

I then take them out and take all the sawdust

off by striking them with a brush. Then I take

out the balance and cap jewels if there be any.
I also take out the mainspring and clean it the
same way. 'I he lever I dip in the gasoline, and
with the tweezers I draw it through the sawdust
until dry, then brush as above. The balance I dip

in the gasoline and wash as above; then with
tweezers I draw it through sawdust or shake the

box slightly. If balance is dull or corroded I use

a soft brush charged with rouge and wet balance

with gasoline and brush rim up and down so as

not to interfere With hairspring. 1 then peg out

the holes with pegwood and have my watch ready

to put together. I put mainspring in barrel and

oil same (the old idea of mainsprings breaking

when taken out is all bosh). I am 64 years old

and have worked at the bench since 1865.

The experience of the majority of the
best watchmakers proves the cyanide proc-
ess of cleaning to be the best. This process
is described fully in the article you mention,

and you will notice that it does not involve
dipping the watch parts in cyanide of potas-
sium solution only, but it calls for a thor-

ough washing of the parts after they are

taken out of the cyanide bath. We know
of cases in which workmen said that they
tried the cyanide process but found that it
caused rust and corrosion to appear on the
watches a few weeks after they were
cleaned; inquiry showed that these men
neglected to use soap and water after the
cyanide bath. If the corrosion on the move-
ments you mention was caused by cyanide
at all, it was caused by an improper use of
the process, because the method of cleaning
described in the article on page 1893 of
TIIE KEYSTONE for October i is the most
thorough method known to the trade. In
any method of cleaning all acting steel parts
must be removed ; it is unnecessary, how-
ever, to remove jewel screws except in re-
moving cap jewels.
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Breakage of Watch Springs

Fred K. Nelson, of Jackson, Ohio, writes as
follows : "1 noticed in your last issue several let-
ters from the trade regarding broken main-
springs. I am enclosing herewith the remains of
a spring which I took out of a watch some time
ago. It is in fifty-eight pieces. Some of them
are very small, one not even reaching across the
spring. But that is not all. The same day I
found this spring the apprentice took out an
eight-day clock movement and each spring was
broken in over seventy pieces.
"Some people may find a spring broken in a

greater number of pieces, but I doubt if. they can
beat the coincidence."

Coloring Electric Lamps

To color electric lamps for decorative purposes
take a little white shellac and cut it with alcohol;
dip the lamp in this mixture and let dry, when
it produces a good imitation of frosted ground
glass. For coloring take a little egg dye of the
color desired and dissolve it in a little alcohol and
color the shellac with this coloring. When de-
sired the lamps can be cleaned with alcohol.
Another method is to dip the lamps in or paint
them with a solution of collodion, in which an
aniline dye of the desired color has been dis-
solved. These dyes can be obtained at any drug
store, and are about the same as the egg dyes.

Automatic 'Regulator for Electric
Lamps

It is well known that incandescent electric
lamps must be burned at the proper tension. If
this voltage is exceeded a brighter light is ob-
tained, but the lite of the lamp is shortened. A
German engineer has devised a lamp which regu-
lates its own voltage. The current passing
through the lamp is forced to pass through an
iron wire. When the voltage rises more current
flows. This current heats up the iron wire, and
since the resistance of the iron increases as its
temperature rises the flow of destructive current
through the lamp filament is prevented.

An Efficient Burglar-Alarm

In South Dakota there is a bank cashier with a
taste for chemistry who no longer lies awake at
night worrying lest his bank be robbed. He has
added to his protective devices an attachment to
his safe that is described in Technical Notes.
Some years ago he conceived the idea that if a

bottle of some strong chemical were placed be-
tween the outer and inner doors of the vault it
would almost inevitably be broken by burglars
attempting to gain entrance to the safe, and the
fumes of the chemical would retard the work of
safe-breakers, or even drive them away.
A quart bottle of formaldehyde was placed as a

silent night watchman between the doors of the
vault.
For five years nothing happened. Then, early

in November, 1910, the test came. Professional
cracksmen entered the town and used two charges
of nitroglycerin on the safe. The first one did
little damage, but the second wrecked both the
outer and inner doors, and of course shattered the
bottle of formaldehyde. The burglars did not wait
to wreck the inner safe. Choking and gasping,

with tears streaming down their eyes, they scram-
bled out of the window by which they had entered
and left tracks down the peaceful country highway

that fairly sizzled.
For days after the explosion the fumes of for-

maldehyde were so strong that a man could not

breathe in the vault.
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CUPID WEDDING RING FORGE
The Latest and Most Attractive

Display Ever Shown

SOMETHING NOVEL
AND EXCLUSIVE

This beautiful work of art is by
far the leading creation in this
Season's window decorations. It

represents Cupid at work mak-
ing wedding rings at his forge.

The forge is very clearly shown
by means of a red electric light
(in the hood of the display),
which throws its reddish rays in
a most realistic way, producing
the effect of an actual forge
glowing with a bright fire and

illuminating the entire display.

ELECTRIC LIGHTED Bronze

and Antique Green Finish

SOMETHING ENTIRELY

DIFFERENT

The display is made of Best
English Composition, most sub-

stantial—with Bronze and
Antique Green finish.

Dimensions: 19 inches high-
9 x 9 inch base.

No.10226. Cupid Forge com-
plete with cord $

7.50and plug to fit
any socket.

SWARTCHILD COMPANY
THE LARGEST WATCHMAKERS' AND JEWELERS'
SUPPLY HOUSE IN THE WOR r=:" HEYWORTH BUILDING. MADISON ST. 5c WABASH AVE. CHICAGO. ILL.

Ol

were
need

Our ads. have
been absent for
some time be-
cause we could
not keep up with
our orders; we

so busy that we had neither
of, advertising.

No. 2

WV\

Full Size

New Model " Ideal Chuck

time for, nor

WHILE we are devoting most of our time to the more profitable manufacture of our
Grinders and Precision Bench Lathes, which sell on an average of $1000.00 each,
being the highest priced Bench Lathes in the world, we are still making a certain

number of Watchmakers' Lathes every year, following the urgent request of expert Watch-
makers throughout the country who appreciate an accurate and up-to-the-minute Lathe.

Our aim is PERFECTION, not QUANTITY.
Be sure and place your order now.

THE RIVETT LATHE MANUFACTURING COMPANY
BRIGHTON, BOSTON, MASS.
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Workshop Notes

Subscribers wishing Inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

BALANCE STAFF PIVOTS.—I Would like to inquire
if there is a tool made for shaping and sizing
balance staff pivots. A tool shaped like a watch
jewel, only stronger and made of sapphire,
which will cut down a pivot to size by revolving
the staff in a lathe and forcing the tool on the
pivot, and if so, where can I get them? In
grinding a watch glass by hand to make it
smaller I find a piece of finest emery cloth
does better work and leaves the edge of the
glass in better shape than stone.

There is no tool made in the way you describe
for cutting down pivots. The most effective way
of doing this work is, after turning the pivot
to shape with a graver, to use a rotary pivot pol-
isher. Every manufacturer of lathes makes his
own particular design of pivot polisher, descrip-
tions and illustrations of which may be obtained
on request from the manufacturers.
Your observation on grinding watch glasses by

hand with emery cloth is appreciated and is pub-
lished for the benefit of the readers of this de-
partment.

PALLET STONE.—I want to know of a pallet stone
adjuster that will do the best work and ac-
curately for all sizes of levers. I know what
the material houses have, but I was told there
was a new one out that was the best yet. Can
you send me a cut of it if such be out? I
want one that I can set each stone separately

if I choose and adjust to proper angles for
ordinary work.

All that any pallet stone adjuster can do is to

provide convenient means for heating the shellac

and holding the pallets while you move the stones.
There is not, and never will be, a tool which

will tell you how much or in what direction the

stone must be moved. The only way these two

points can be known is to examine the entire

escapement, including both wheel and pallet and

fork and roller action, in the watch itself, then

by reason of thoroughly understanding the prin-

ciples of escapement action you can judge what

changes must be made, otherwise you will be

groping in the dark and it is impossible for any

tool to help you. Some good tools for holding

pallets while changing the position of the stones

are made by several manufacturers and adver-

tised from time to time in THE KEYSTONE.

CALCULATOR.—How many revolutions does the
balance of a watch make in one year?

The majority of watches make 18,000 beats per
hour, which would be 432,000 beats in a day
(twenty-four hours), and in a year (365 days)
the watch would make 157,680,000 beats. You

say "how many revolutions?"—that would depend
on the balance's extent of motion during each
beat. This motion varies from one turn to one

and one-half turns, depending on the condition
of the watch, and the motions of the wearer, so
that we may say that in a year the balance makes
between 157,68o,o0o revolutions and one and one-
half times that number, or 236,520,000 revolutions.

VANGUARD.—Could you inform me how to prop-
erly poise a high-grade balance such as used in
21-23 jewel watches? I have a 23 jewel Van-
guard Waltham movement in which I have put
a new balance staff and I find that the balance
is out of poise. If I take the screws out and
turn them down on the under side I am afraid
I will spoil the compensation adjustment, and
if I file in the screw head I spoil the appear-
ance.

In poising a balance the two ways of making
the weight equal all the way around the rim is
to add weight to the lighter portion and to take

weight from the heavier portion. If the change
necessary is considerable it is well to lighten the
heavy side, and weight the light side at the same
time, to avoid any unnecessary change in the total

weight of the balance. Again, if the regulator
pointer is on the side of the scale toward "F" the
poising should be done mostly by taking off
weight, because that position of the regulator
shows that the balance is rather heavy. When
the regulator is on the side of the scale toward
"S" the poising should be accomplished as much
as possible by adding weight, because the balance
is too light. It is always an advantage to have
the regulator in the center of the scale when the
watch leaves the hands of the watchmaker, be-
cause plenty of scope is thus allowed to regulate
in either direction as future contingencies may
require.
As to avoiding disturbing the temperature

adjustment, always make a change of weight
(where you have any choice) if possible near the
arm of the balance—that is, near that part of
the rim which is joined to the balance arm, rather
than toward the cut end of the rim. The reason
for this is that the weight near the cut end of
the rim is far more active, in compensating, than
is the weight near the fixed end. To follow this
rule as closely as possible is the only thing you
can do toward avoiding disturbing the compensa-
tion adjustment.

It is not, however, a very difficult matter to re-
adjust a watch to temperatures if you should
find it necessary. This adjustment is the easiest
of all to carry out and is explained fully in "The
Watch Adjuster's Manual," by Charles E. Fritts,
which can be had, postpaid to your address, from
this office for p.50. As to lightening the balance
in poising, it is a much neater and more work-
manlike way to turn off metal at the base of a
screw than to saw the slot deeper.

An Aeroplane Window Display

A novel and attractive aeroplane window dis-
play can be easily made in the following manner:
Each aeroplane is cut from folded paper, as

PAPER AEROPLANE IN DRAFT

shown in the sketch, and the wings bent out on
the dotted lines. The folded part in the center
is pasted together. Each aeroplane is fastened
with a small thread from the point A as shown.
A figure of an airman can be pasted to each aero-
plane. One or more of the aeroplanes can be
fastened in the blast of an electric fan and kept
in flight the same as a kite. The fan can be con-
cealed to make the display more real. When
making the display have the background of such
a color as to conceal the small threads holding the
aeroplane.—Popular Mechanics.

• Soldering Aluminum

A new method of treating aluminum for solder-
ing has been patented by L. Maitre, of Predame,
Switzerland. The aluminum is prepared for
soldering by first depositing a thin layer of iron
on the surface. It is then immediately immersed
in boiling water and then in cold water. Next it
is reheated until the deposit has acquired a blue
color, when it is again immersed in cold water
in the same manner as that employed in harden-
ing steel. This treatment causes the iron deposit
to adhere more strongly to the aluminum base.
The film of blue oxide is now removed from the
surface of the iron deposit by means of fine
emery cloth, when the parts are ready for solder-
ing. The soldering is accomplished by the
ordinary method employed in soldering sheet
steel or similar work.
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Two Methods of Cleaning Brass Articles

Make a mixture of the following acids in a
stoneware jar:

Aqua fortis I oz. or half a pint
Oil of vitriol i oz. or half a pint

Have ready to hand a vessel filled with clean cold
water, and also a small box of sawdust. Dip the
article to be cleaned in the acid mixture for a few
seconds, then remove and plunge into the cold
water, and afterward rub it with the sawdust until
dry. This will change the dull, tarnished surface
to a clean, brilliant color. If the brass article is
greasy it must first be dipped in a strong hot solu-
tion of soda or potash. This will cut and remove
the grease so that the acid pickle will have the
power to act uniformly all over the surface of the
article. Greasy articles can not be dipped satis-
factorily.
Probably one of the best methods for cleaning

old brass work by dipping is the following simple
plan. Mix together in a stoneware jar:

Aqua fortis I oz. or half a pint
Water  I oz. or half a pint

The work is dipped in the acid mixture, which
quickly dissolves a little of the metal from the
surface, leaving a bright, untarnished outward
appearance. After the dipping has been performed
the work is swilled in clean cold water to arrest
the action of the acid. The operation of dipping
in the pickle and swilling is repeated till the sur-
face of the metal is considered satisfactory, and
after the last swilling the work is dried in hot
sawdust, when, if the color is desired to be pre-
served, it should be finally lacquered with gold
lacquer. The surface of the work as left from
the action of the pickle will, when lacquered, pre-
sent the dull polished surface peculiar to polished
brass; the bright parts, when necessary to be
shown, are gat up by the aid of a steel burnishing
tool before the lacquer is applied. The work
will have to be warmed before the coat of gold
lacquer is given.—The London Jeweler and
Metalworker.

Green-gold Finishes

To produce a good, green-gold finish on articles
at a fair cost that neither blends to the shades
of yellow or gray, but is purely green in shade and
tone and can not be termed as a yellowish or
silver-green, is one of the many irritating fea-
tures of the electro-plating art. This is espe-
cially so when a dark or antique gold is called
for, says Popular Mechanics.
I was called upon some time ago to produce a

dark green that was green all over, both in back-

ground as well as on the highlights, and after

considerable experimenting with different chem-

ical agents, such as lead, sodas, antimony, cad-

mium and nitrates, I found that the best results

could be obtained from a solution containing

arsenic.
I may state that it requires considerable care

in the manipulatory process connected with the

production of the finish obtained from the fol-

lowing formula:
Water  I qt.
Potassium cyanide, 3 ozs.
Potassium ferro-cyanide i OZ.
Caustic potash  I stick
Ammonium chloride. i OZ.

Gold as perchloride 2 dwt.

Dissolve nitrate of silver in water, crystals are

best, and after having the above solution in

working condition suspend a platinum anode on

the negative and one on the positive pole and set

in action. While working add a little of the

nitrate-of-silver solution at a time until deposit

shows green ; then add, a drop at a time, a solu-

tion of arsenic that has been thoroughly cut and

boiled with potassium cyanide until the green

deposit shades over to a deep-green smut. When

the highlights are relieved with bicarbonate of

soda on article plated in this solution, which is
used cold, they show out in a deep, rich green

color.
It can be readily seen by the complication of

metals and chemicals used that this solution re-
quires the utmost care in handling, making, keep-

ing and working, but, like everything else, it is no

trouble when you get used to it, and can be placed

in the same class as a brass solution so far as
the plater is concerned
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GOLD SOLDER

BRAND

Absolutely the best
made, easy flowing,
fine color and strong.
Made in Lk., 6k.,
8k.,10k.,12k.,14k.,
16k.,18k.,20k.

Brand Jewelers' Findings
ASSORTED PINTONGS, JOINTS AND CATCHES

ILLUSTRATION ONE-HALF SIZE

Assortment Number 2 in Mahogany Cabinet.
Two and One-Sixth Gross Assorted Pintongs.
Two and One-Third Gross Joints and Catches.

We manufacture a
full line of jewelers
findings. Ask your
jobber for

Brand.
Catalogue to the
wholesale and man-
ufacturing trade.

F. H. NOBLE & CO., Chicago

YOUR workpeople can give you better results with
"Omega" Guinea Gold—a scientific alloy, uniform in
working qualities. Not in the smelter room alone—

but all over the shop.

"Omega" Guinea Gold Alloy "Omega" Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to giveany proportions. Makes a homogeneous alloy

with one melt. 
the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made ofGold alloyed with Guinea Gold is a full rich copper selected from the finest brands that comecolor. It works freely under the rolls and in the into the market. Melted, purified and shotted.press—will not crack in the working or the fire.

Its long, compact grain cuts bright and clear 
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper isunder the graver. And it polishes to a brilliant

surface without waste. 
convenient to use. It is kept free of dust, dirt and
oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy ofbags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.
Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
No charge.
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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Photographs Upon Watch Cases

and Dials
By courtesy of the Scientific American Supplement

(Continued from November i issue of THE KEYS
TONE)

A number of cardboard disks must be cut and

kept as gauges to cut the sensitized tissue to

size. The disk must fit the inside of the circle

upon the face of the negative. This is then

placed upon a small piece of the sensitized tissue

in the darkroom, and the latter being cut with

a pair of scissors and placed within the circle

upon the face of the negative, the negative being

marked with the letter T upon the paper mask

at the top; the tissue must be marked with a T

also at that part so as to indicate the top of the

figure when transferred to the lid or cap, other-

wise the portrait might be transferred upside

down, which would spoil the work. The tissue is

now ready to be printed.

Printing the Image

Place in a separate frame another negative of

like quality as to density to the one to be printed

from, and put a strip of printing-out paper upon

the surface, such as albumen, Solio, or Disco,

then place both frames out into daylight in the

shade ; as soon as the image upon the printing-

out paper is about one-third done both frames

must be removed to the darkroom and the car-

bon tissue disk removed and placed in a box

away from the light until ready for development.

If several portraits are to be made they should

be made and placed in the box as soon as possible

because a number of prints can be developed at

the same time. The development must not be de-

layed for too long a time, because the action of

light continues even in the dark, when the

carbon tissue has been exposed. The cap or lid

must be prepared to receive the carbon image,

the surface of the metal will require to be matted;

this aids in giving a tooth to the metal, thus

enabling the carbon image to adhere.

Matting the Surface of the Cap or Lid

For the purpose of matting a small bellows

must be used, operated by one foot. The bellows

best suited are those used by jewelers for use

with a blowpipe. The pressure of air is consid-

erable; this is necessary to drive the pumice

powder in a dry state against the surface of the

metal. The vessel for holding the fine pumice

powder is shown at A, Fig. r. This vessel con-

sists either of a copper ball or a tin cylinder,

with a three-eighth inch diameter brass pipe sol-

dered at one end, over the left end of which a

rubber pipe is placed and connected to the exit

pipe from the foot bellows, B, Fig. 3. A tapered
nozzle is soldered at the opposite end of A, Fig.

whence the air and the pumice powder issue.

A conical loading inlet, C, Fig. r, is used for

charging the vessel with pumice powder.
The vessel must not be more than half filled

with very fine pumice powder, known as FFF,

which must be perfectly dry. The matting is

best done over a banker, as it is called, which is

made like a shallow box, with three sides, two

feet square at the bottom and the sides nine or

ten inches high, as shown in Fig. 2. The cap

or lid must be quite free from grease; the

fingers must not be allowed to touch the surface

to be matted. The exit air pipe of B, Fig. 3, is
connected by a flexible tube to the left inlet pipe

of A, Fig. I.

Matting the Surface

The lid or cap must be taken in the left hand,

the surface to be matted facing the nozzle and

held about six inches from it ; the bellows are set

to work generally with the right foot. The air

passing over the pumice powder carries some

with it, the supply being kept up by jogging the

copper ball on the bottom of the banker. The

vessel is held in the right hand, the air blast

being directed upon the metal surface, and the

can or lid must be moved about, so as to secure
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even matting all over. The banker must be placed

near an open window to allow a free current of

air from the room to pass out and thus carry the

superfluous dust away. The main portion of

pumice powder will remain in the banker and can

be used over and over again.
As soon as the matting is complete the excess

of pumice is blown off by the mouth and carefully

wiped with a tuft of clean absorbent cotton. As

many articles as desired are treated in this man-

ner, then one by one rinsed under the faucet, and

finally cleaned by dipping each in a strong cold

solution of caustic soda kept ready in a small

pie dish for use at any time. The article is held

with great care by a pair of small flat-nose pliers

or tweezers, the wiping being accomplished by

using a mop made by pressing a tuft of absorbent

cotton in the end of a five-inch length of stiff

FIG. I

vulcanized rubber tubing. This mop will resist
the action of the caustic soda, the cotton being
changed occasionally. As soon as the article has
been cleaned it must be rinsed in running water
under a faucet, then placed in a tray of clean
water without being allowed to dry. In all the
operations with this class of work the faucet
must have a lump of absorbent cotton tied over
the nozzle with four thicknesses of cheesecloth.
This precaution will prevent any dirt, chips of
iron rust, and organic matter from striking and
adhering to the gelatine image. This precaution
must not be omitted. Make up a solution of half
a pound of white granulated sugar in eight ounces
of boiling water, stir until the sugar is dissolved,

FIG. 2 FIG. 3

allow it to stand for several hours to cool, then
pour off the clear portion free from dirt. Pour
some of this into a 4 x 5 tray. Take the exposed
tissue disk, place it into a 5 x 7 tray of clean cold
water, allow it to remain until it lies quite flat,
dip this into the sugar solution ; also the lid or
cap upon which it is to be placed. Lay the tissue
disk face down upon the lid, drain the excess
of liquid into the sink, then with the thumbs of
both hands press the tissue firmly down upon the
metal, stroking it at the same time from the
center to the outer edge; or this may be done
with a tapered piece of india-rubber about three
inches long, the kind used by draftsmen in rub-
bing out the pencil lines in drawings. In this
case a small disk of thin india-rubber sheeting
must be placed upon the back of the tissue, the
rubbing then taking place from the center. Al-
low the carbon tissue print to remain for about
ten minutes before developing; this will insure

complete contact.

Developing the Image

Place in a TO x 12 tray some warm water, lay

the caps or lids with the tissue attached into this,
move one about in the warm water. Increase the

temperature by adding a little more hot water

(remove the caps or lids when this is added),

return them to the tray. In the course of a
minute or two the paper backing of the tissue

will float off ; remove this from the tray, take

hold of one of the lids, move it to and fro in the

warm water, treat each one alike, when in the

course of a few minutes the image will become

fully developed, standing in relief, which will not

be so manifest upon drying down; the print while
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still wet must be placed in a 5 per cent solution

of common alum for two mnutes, after it has

been rinsed under the faucet in a gentle stream

of water. From one to two minutes will be 
long

enough in the alum bath. The print must now

lie in clean cold water for a few minutes, then

be rinsed in running water to rid the film of any

free alum, then be stood on edge to dry, upon

clean blotting board. When quite dry the prints

must be coated with a protective varnish for the

preservation of the image. The best varnish or

lacquer to use is known as amyl acetate collodion,

sometimes called banana oil. This material can

be purchased at any wholesale chemist's in small

quantities from half a pint or a pint. A small

quantity of amyl acetate should be purchased at

tl.e same time to be added to the collodion to

thin it down sligthly when it becomes too thick,

owing to evaporation.

Varnishing the Image

As soon as the image is perfectly dry a small

quantity of the collodion must be poured upon it

and allowed to flow all over evenly. The excess

may be allowed to drain into the stock bottle for

a minute because this collodion is very thick and

sluggish in flowing.
The last drops are best removed by using some

strips of blotting board about a quarter or three-

eighths of an inch wide, one end being torn

diagonally so as to present the best absorbing

surface. As soon as the surface has been thus

drained, the cap or lid can be stood on edge upon

dry blotting board and left to dry spontaneously,

or the drying may be forced by waving over a

smokeless gas flame, or upon an electric heater.

In the last case the article must be watched so
that it does not become overheated.
When the coating has become set the work is

complete. Of course these caps and lids must be

removed from the watch to enable the photo-
graphic work to be performed. The pivot or pin
should be removed by a watchmaker unless the

operator possesses suitable tools. The usual

charge by a watchmaker for removing the pins
of either a cap or lid and replacing ale same is

ten cents. Should any spotting be required it
must be done before the coating of collodion is
applied. When the coating of the image is
properly done it will be both acid and alkili
proof and thoroughly effective against damp and
perspiration.

Making Prints for Transfer to a Watch Dial

The miniature negative for this class of work
is an ordinary one, not reversed, for the film

being entirely of collodion. In this kind of pho-
tography the sensitive collodion emulsion must be
made up and the paper coated by the operator.

The Collodion Emulsion

Make up the following in separate bottles. The

final bottle in which the mixing is done must be

an amber-colored one:

(A)

Pyroxyline (guncotton), 5o grs.
Pure photographic alcohol, 4 fluid ozs.
Sulphuric ether, 4 fluid ozs.

(B)

Nitrate of silver, 240 grs.
Distilled water, 14 fluid oz.

(C)

Chloride of strontium, 64 grs.
Pure alcohol, 2 ozs.

(D)

Citric acid, 64 grs.
Pure alcohol, 2 ozs.

Into an amber-colored bottle pour two ounces

of A, add thirty drops of B in one dram of al-

cohol, shake this mixture well. Now add one

dram of C, a few drops at a time, and thirty

drops of D. The mixture must be vigorously

shaken, then filtered through a small tuft of

absorbent cotton pressed lightly in the neck of a

small glass funnel, covering the funnel with a

glass plate to prevent the evaporation of the

ether. The filtering must be carried out in the

darkroom away from actinic light, in an amber-

colored bottle.

(TO IlE CONCLUDED)
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Burnishes and Hardens at the Same Time

Abbott's Steel Balls will burnish, better than by hand, Bracelets,Brooches, Rings, Lockets, Chains, Bar Pins, Mesh Bags, Buck-les, Stick Pins, Watch Cases, Watch Case Trimmings, Etc., Etc.The steel balls take nothing away and harden the gold morefirmly to the base metal.
In cases where the gold will not admit of hand burnishingAbbott's Steel Balls will burnish the goods and burnish themwell. Write for further particulars.

THE ABBOTT BALL CO.
1-21 Hicks Street HARTFORD, CONN.

New York Office : 96-98 Reade Street

YOU SAVE IN USING

The M. P. Safety Catch
just exactly the amount it costs you
to assemble any other, plus what it
is worth to you to ship promptly.
A sample to any jeweler in the
world.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL
ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue, PROVIDENCE, R. I.
NEW YORK OFFICE, 611 BROADWAY, ROOM 605

November 15, L9 L1 T H E

ITEMS OF INTEREST

J. M. R. Hanson, Toledo, Ohio, is having his
jewelry store enlarged.

I. E. Spreng, of Jeromeville, Ohio, has moved
to Chicago, Ill., and his address there is 160 West
Chicago avenue.
John B. Ross, Sutton, W. Va., is having his

jewelry store remodeled and is installing new fix-
tures which are quite costly.
F. A. Free has opened a jewelry business in

Oregon, Ill. He was formerly employed in the
Rockford watch factory, Rockford, 111.

W. A. Persey, jeweler and optician of Wash-
burn, N. Dak., has sold out his business at that
point to A. F. Sheffer, who will continue same.

Herman Idyel, Des Moines, lowa, has an-
nounced plans for the opening of a new jewelry
store in the new Hubbell building in this city.

F. L. Burton, Canajoharie, N. Y., on November
I sustained a heavy loss by a fire which had
started in the apartments on the floor above his
store.
H. J. Edmunds, Morrisville, Vt., has rented a

portion of the north side of the Wilson store
and will move from his residence his optical and
jewelry business.

The Leffler Jewelry Company, Iola, Kan., will
move into the Vannuys building as soon as the
interior is ready, the outside alterations having
already been completed.

Hugh B. Jones, of Rome, Ga., has opened an
up-to-date jewelry store in the front part of the
building occupied by the Isbell Realty Company,
Railroad street, same city.
William E. Pelley, Klamath Falls, Ore., has

opened an up-to-date jewelry store in same city.
Mr. Pelley has been employed in the jewelry
business for about sixteen years.
H. J. Hawyer, watchmaker, has opened up a

new store on Second street, Lakewood, N. J. He
was formerly employed by Sumner Clark when
in the jewelry business in the same town.

W. P. Russell, High Springs, Fla., has been
appointed a local watch inspector for the Atlantic
Coast Line Railroad. He will carry a full and
up-to-date line of watches, jewelry, cut glass, etc.,
as in the past.
The J. H. Young jewelry store on Calhoun

street, Fort Wayne, Ind., is being extensively
remodeled. Show cabinets on the south side of
the store have been removed and modern fixtures
will be installed.
Glenn W. Bodley, Three Rivers, Mich., has just

completed the installation of a set of new ma-
hogany display cases in his jewelry store. He
has also increased his stock and is prepared to
meet the holiday trade.
Green-Griffin Company, Boise, Idaho, is the

style of the new firm succeeding George R.
Green & Co., and is composed of George R. Green
and B. F. Griffin. The new member of the firm,
Mr. Griffin, was formerly of Tekamah, Neb.

W. P. Sedwick, the old-established jeweler of
Bath, N. Y., has just remodeled his store and
furnished it with new show cases, and is now
showing a complete assortment of clocks,
watches, jewelry, silverware, plated ware and a
large variety of fancy goods.

Cornelius Loudon, Phelps, N. Y., who con-
ducted a jewelry and watch-repairing shop on the
ground floor of the Phelps town hall, suffered a
loss of about $300 on October 31 from damage
done by smoke and water to his stock and tools
when that building was completely gutted. Mr.
Loudon carried no insurance. The cause of the
fire seemed to be unknown.

W. J. McChesney, Iowa City, Iowa, a member
of the jewelry firm of Keith & McChesney, that
city, has been elected president of the First Na-
tional Bank board of directors to succeed the late
Hon. Peter A. Dey. Mr. McChesney is also the
trusted secretary-treasurer of the university and
ranks among Iowa City's foremost and ablest
men.
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A. W. Parno, Allison, Iowa, has rented the
room just vacated by the Bingman store and will
put in a stock of jewelry.
Through an oversight our Providence corre-

spondent inadvertently stated in our November
issue that Irons & Russell Company, of that city,
was incorporated "a few days ago.' This corn-
pany was incorporated several years ago, and
today is making a line of emblems meeting the
popular demand of the jewelry trade.
The J. D. Bergen Company, Meriden, Conn.,

wishes the trade to note that it is the original
manufacturer of the well-known Bergen cut glass,
and that its factory has always been, as it now is,
located in Meriden. The trade are requested for
their own security when selecting cut glass to look
for this company's trade-mark as an assurance
that the goods are of its manufacture.
The Dennison Manufacturing Company has just

issued a handsomely compiled booklet entitled
"Dennison's Christmas Book for 1911." This
booklet is profusely illustrated, the cuts showing
the goods in their natural colors. It is devoted to
Christmas-gift dressings and holiday specialties,
comprising the trade necessities for packing,
wrapping and marking Christmas gifts, and also
effective decorations for tables, rooms, halls, etc.
It also shows an unusually attractive line of
Christmas gifts. Every member of the trade
should immediately procure a copy of this very
seasonable and useful booklet.
C. C. Freeland, Cambridge Springs, Pa., was

robbed on Friday, November to, of a sixteen-size
Elgin open-face movement, No. 15841509, in either
twenty or twenty-five year gold-filled case, by two
young men, each weighing about 135 to 140
pounds. One was about five feet six inches, wore
a dark suit and hat, tan shoes; shoes and suit both
being somewhat shabby. The other man was
stouter and about five feet five inches tall, wore
a lighter suit, lightish-colored cap and was better
dressed. The taller one looked at coat chains
while the other one lifted the watch. They came
to town about 7.30 P. m., went to poolrooms and
tried to sell pearl-handled knives and gold-set
rings. They went to Mr. Freeland's store about
9 p. m., then jumped freight going west at 9.15.
They are frequenters of poolrooms and one is
quite a good player. Mr. Freeland will appre-
ciate any information in regard to them.

The District of Columbia Retailers
Celebrate

First Anniversary of Their Local Association.

Good Work of the Organization Recalled at
Banquet

Washington, D. C., November 9.—In the en-
deavor to greatly increase its membership and to
celebrate its first anniversary the Retail Mer-
chants' Association of the District of Columbia
held a "get-together dinner" at the New Ebbitt
House. Over two hundred merchants were pres-
ent and the affair was a great success from every
standpoint. The committee, of which A. D.
Prince was the jeweler member, having in charge
the arrangements had long been working on
various plans to make the evening and the affair
a notable one, and many surprises were the result
of its labor.
As to the attendance of the many different lines

there represented to the uninitiated it would have
appeared to be a joint meeting of jewelers and
opticians, as these trades sent a large delegation.
"Washington, 1913," was the main issue with

the jewelers. John Hansen and President Hut-
terly seem quite anxious to have the 1913 conven-
tion of the national body held in the capital, they
believing it would do much to strengthen the local
association.
Dinner was announced at 8 o'clock, and while

the orchestra played a lively air places were taken
at the small tables, where six could be accommo-
dated, and the conversations were continued.

Postprandial Program

Upon the completion of the repast President
Strasburger, of the association, welcomed the
members and guests and briefly went over the
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work accomplished during the past year, telling of
the great savings derived by the strict adherence
to the rules prohibiting advertising in other than
recognized advertising mediums, or the giving of
donations of either cash or merchandise to other
than legitimate charities.

President Strasburger, upon concluding his re-
marks, introduced Roe Fulkerson as "roastmaster"
of the evening. Roe got a great ovation. Every-
body knows him and he is always the -welcome
guest." He received further applause when he said
he was not going to make any more of a speech
than to congratulate the committee, not the mem-
bers for turning out in so large a number, on
having such a magnificent body of business men
in Washington. He created more fun than can
be imagined by his little pleasantries in the shape
of timely knocks. "Every knock a boost" was
his motto, and he spared no one.
A surprise was then sprung in the shape of a

lively song by a quartet, and then Roe Fulkerson
got busy with a telephone that had been installed
beside him. Over the wire he received "mes-
sages," each one of which proved to be some sort
of a joke on some particular individual present.
Hon. Cuno H. Rudolph greeted those present

for the commissioners of the District of Columbia.
D. J. Callahan, vice-president of the Chamber of

Commerce, told of the good work the chamber is
doing in its "Buy-in-Washington" campaign.
Other prominent merchants of this and other

cities told what had been done and what could
be done through strongly organized bodies of
merchants. The speeches were all short, to the
point and thoroughly enjoyable. The music was
of the best, the young lady soloist was attractive
and had a good voice, and the boys who formed
the quartet are topliners in their work.
Among those present were the following, all of

whom are connected with the jewelry business,
and there were others : A. D. Prince, William H.
Oringe, Eugene Edwards, Sidney W. Strauss,
C. S. Alden, John Hansen, Julius H. Duehring,
Charles A. Zanner, Albert Sigmund, J. C. Lynn,
A. 0. Hutterly, Charles A. Schwartz, Isadore
Saks, Harris N. Brown, E. C. Sloat, T. C. Dulin
and Horace Dulin, of Dulin & Martin, cut glass
and silverware, and Julius I. Peyser, counsel of
the Retail Jewelers' Association of the District
of Columbia.

Letter to Jewelers
Number Six

Catholics have better guides in buy-
ing goods than others: that is, on the
whole, they are better buyers; and
Catholic trade is a unit.

Nevertheless, the thing that would
most attract the beginning of it is not
done.

There ought to be a staple rosary
sold at a staple price in a way to make
it a staple. That is the first thing to do
in laying foundation for Catholic trade.

Here it is: the Vatti; $2; warranted
twenty years to you and for you and by
you; the money returned, if wanted, to
you and by you.

Send $5 for four samples. Return
them or order more as you like; they're
nioneyback. Moneyback goods are
ielf-selling goods; safe besides.

I t is a little thing. A key is a little
thing; but it opens the door; so does
first-class dealing in rosaries. Ask a
Catholic. Write for booklet, Catholic
Trade.

Vatti Rosary Co., UV, Fulton Street, New York.
—Adv.
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Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade

A Complete Line for Live Dealers; Manufactured by Separate Organizations

„,„,......„,
g 

,
li 

MON
-itWe't: a.% . 18177,

I_ ou I u gookiir..% _
-0

Est'd 1885

" MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

Est'd 1873

"Norris &Hyde"

Est'd 1868

" BRIGGS"
Grand Pianos

Upright and Player-Pianos Upright Pianos
Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO. ••: BOSTON

•ONII■

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

El Hand me your sales and I

WILL GET you the money

Eli 1=6 

"BILLY",
NOONEY

Diamond
and

Jewelry

Auctioneer
TWENTY YEARS' EXPERIENCE

All sales personally
conducted. Ably
assisted by first-class
talent on all large
sales with no extra
expense to you.

No Stock Too Large or Too Small
WRITE FOR TERMS AND DATES

Pay Cash for Stocks. Correspondence strictly confidential.

LOCK BOX 564, Detroit, Mich.

0

0

Ii

 ii II lI IE=ajLI= a= 

A SIMPLIFIED STUDY OF WATCH AND CLOCK ESCAPEMENTS
(jj A jeweler writes, " Is there any work written on escapements explaining the subject without the frequent use
of geometry and mathematics ?" In answer, we wish to inform him and his brother jewelers that there is
one, and only one, such work, the well-known treatise,

WATCH AND CLOCK ESCAPEMENTS
The purpose of this treatise when first compiled was the teaching of horology to those who lacked a deep

knowledge of mathematics and geometry. tjj It is generally considered the most masterly and exhaustive work
on escapements, and yet it is so simple that it can be studied with pleasure and profit by any bench worker.
cJ It covers thoroughly the lever, cylinder and chronometer escapements, and is admittedly much superior to any
correspondence course on this subject now available. ti Over 200 illustrations elucidate the text and simplify
all difficulties. Sent postpaid to any part of thp world on receipt of price $1.50 (6s. 3d.)

PUBLISHED BY

THE KEYSTONE PUBLISHING CO. 809-811-813 N. 19th St., Philadelphia, Pa.
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with the outfit, taking the place of 12 distinct lathe attachments.

This outfit costs but $40, whereas the 12 distinct lathe

Think of it, 12 distinct lathe attachments in one, and 30 advantages besides!

A very fine catalog descriptive of the working application of this tool will be sent to any one asking for

same. CLIP OFF THE COUPON AND SEND IN.

attachments would cost

A Free Trial Offer
to Watchmakers

I want to place this Clement Combined Lathe Attach-
ment in the hands of every live, wide-awake, progressive
watchmaker in the country. I know that if you will give
it a fair, practical working test for 15 days you will discard
old-time labor-expending and time-wasting methods and
keep this time-saving, space-saving, accurate tool. A
tool that once used proves its worth a thousand times over.

Thousands of watchmakers the country over and in
foreign countries have sent in testimonials singing its praises.

This Clement Combined Lathe Attachment will be
sent to any watchmaker in the country for a I 5 days' trial
at absolutely no cost to him.

Jus 

all 

thet give reproduction a close look.
This is the Clement Combined Lathe Attachment, and

shows 
parts that go

at least $200.

W. D. CLEMENT : Waltham, Massachusetts

W. D. CLEMENT, Waltham, Mass.

please send me full particulars of your Clement

Combined Lathe Attachment and the Special FREE

TRIAL OFFER for 15 days, you make.

Name

Street  

City  

State  

YOU NAM

It
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An Appeal to Your Ambition!
We have several times reminded you of our course

whereby we train young men to become

Watchmakers, Engravers and Opticians
within a period of 12 months' duration—the three lines for only

one tuition fee. Now we would point out the chance afforded

young men who graduate from our school, eventually to enter

business for themselves and have their own name over their

own store.

The three lines taught by us constitute a business that ranks well

in any community, and what with repairs and sales, there is

something doing all the time.

If you are anxious to better your condition you will TEAR

OFF COUPON.
Don't Hesitate. Don't Ponder. Don't Deliberate. Act! Tear

Off Coupon. Right in the HEART of the Watchmaking z3,.

World. We are in a position to know.

Why not decide to take the course, or at least come
and talk the matter over with me personally.

E. H. SWAIN, Principal

Waltham Horological School c.
Waltham, Mass. 4•""



HAVE YOU SEEN?
AVERBECK'S NEW CATALOG
IF YOU ARE A RETAIL JEWELERAND
WAMTSELLERS SEND FOR IT —

GOODS OF TNE UNCOMMON SORT

MJAYERBECKTA'ar10.11MANIANNY

SELLS LIKEiOT CAKES
(ORDER -DAY

AN EXTRAORDI RY SELLER !
A SPECIA:14. PRICE!

GOLD PLATEDc'AFETY PINS
_0PfP611D5S

I1ETCA-SH

MTAVERBECK"A,"=""10.12 MAIDEN LANE N.Y
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Good News For You, Mr. Jeweler
Our 1912 Catalogue will help you increase your
REPAIR DEPARTMENT and your BANK ACCOUNT

Ci We Manufacture. We repair and replate any article in the jewelry line for the
retail trade only. So perfect is our system in our factory that there is no slighting
or delay when your order is received, no matter how small or large.

  We repair, replate and reline all kinds of mesh bags and purses.
Gold, Silver and Platinum Plating, coloring, finishing and polishing. Gold

sterling silver ware. Enclosed packages with ours for other city firms will be delivered free of expense
high-class workmen throughout our shop, insuring absolutely correct workmanship.

BEFORE

and
to you. We employ only

AFTER

JOSEPH LANDSMAN, 51-53 Maiden Lane, NEW YORK

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

IT IS—

SURPRISINGLY SIMPLE
and you wouldn't object if we could
show you how to increase your Holiday
sales and profits, would you?
Did you ever stop to think that your store-
front and_ windows are your most valuable
advertising medium and should be made
bright and attractive?
You are no different from any ambitious merchant who
likes to have his neighbors thinking and talking about him
as prosperous and wide-awake; because that's advertising
you and your store.

That's what you want, isn't it?

Well then just let us send you our aragntficent pock of Out-Door
Electric Flashing Signs showing 200 different styles and sizes
ranging in prices from $6.00 to $150.00.

It's full of information and can be had for a one cent postal.

In the meantime don't spend a penny for Holiday
advertising until you receive this book and can
make comparisons.

Your Jobber knows all about this.

Chicago Watch Tool Co.
1956 Grand Avenue, Chicago, Ill.

established 1879

BEFORE REPAIRING

We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined
For $1.25

BEST WORKMANSHIP :: MODERATE PRICES

Mail orders given
prompt attention.

Don't you think we ought
to get acquainted?

BRESLAVSKY BROTHERS 141'

51-53 Maiden Lane (ESTABLISHED 1886) NEW YORK AFTER REPAIRING

LET ME TEACH YOU WATCHMAKING,
engraving and optics and I will guarantee to place you in a good-
paying position the day you complete your course. It does not take
long by our method of teaching, as we give each student individual,
personal instructions.

I want to send you a couple of booklets that will interest you if
you want to increase your salary.

Drop me a postal for them, but do it today.

THE PHILADELPHIA COLLEGE OF HOROLOGY
F. W. SCHULER, Principal Broad and Somerset Sts., PHILADELPHIA, PA.

Established 1894

FRED A. HASKELL Letter. "-cur' *ENGRAVER

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Send us Spoons and we will Engrave

$3.50 doz. Names, $1.20 dm STONE SETTING

FIEF SPOT CASH for Jewelry Stocks-1PC
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.

Send stocks at once, no matter how large or small, and get money by return mail.

National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 54.1 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me

by residence telephone Drexel 5323, or office telephone Randolph 1418

Becker &Heckling
Successors to C.F.WADSWORTH

Watch Case
Manufacturers
and Repairers

Everything in
the line of
Watch Cage
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Caeca
Made New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

The Massachusetts School of Optometry
Klein School of Optics

The Former Incorporated and Regi,tered with
the New York State Board of Education

Practical course in Theoretical and
Practical Optics and Optometry. Prac-
tical knowledge is an essential attribute
for success. You get it here.
Catalogues and particulars on application.

The Massachusetts School of Optometry

185 Summer Street BOSTON, MASS.

LEIMAN BROS.

SAND BLAST
For Satin or Mat Finish, Fine or Coarse,
on all Metals. Makes a Fine Surface
for Plating, Frosting Glass. Uses Same
Sand over and over again. Can't Clog
Up or Get Out of Order.

A TESTIMONIAL,
" We have been using your Sand Blast Machines for the past
four years and find they have given us entire satisfaction in every
respect as to quality and quantity of work. We have tried many
other makes before using yours, but no machine gave us the
satisfaction we are having horn yours.-

SENT ON TRIAL. Get Catalog No. 3

LEIMAN BROS. •• 62C JOHN STREET
— NEW YORK —

'1309

DIAMONDS arid PRECIOUS STONES

BOUGHT AND SOLD
FOR SPOT CASH

Appraisements made for estates or individuals

J.

tot I Chestnut Street, PHILADELPHIA, PA.
Established 1891
Write for further information

Learn Watchmaking
Watchmaking pays and you
can earn while you learn.
Write for FREE ROOK,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.
1119001411

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from

35 to 1400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.

SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

When writing to advertisers kindly mention
The Keystone

J. Wickramanayaka
& Co., Kalutara, Ceylon

Exporters of Genuine Ceylon Precious
Stones and Sea Water Pearls.

List on demand : Estab'd 1878

Ebony
Goods

J. B. Ash
Rockford,

Illinois

ENAMEL
opaque and Transparent Enamel of every

variety constantly on band and made to order.
Also 0 full lino of linamelers' Supplies, Muffles,
Stones, etc. Any goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R.t.

MINIATURE PORTRAITS
Enameled on

WATCH DIALS
CAPS and LIDS

Main and
Colored

Can be made from
any photograph

or print

A beautiful Illustrated sample card and price-
Ott sent upon request

CARMAN ART CO.

v27 North Dearborn Street, CHICAGO, ILL.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,

Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsand all kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL

DON'T THROW AWAY YOUR HOLIDAY SEASON'S PROFITS
by spending time at the bench which should be devoted to the mercantile part of your business, or by refusing

or delaying your customers' repair work during the rush season.

ARRANGE TO SEND US YOUR Watch Repairing, Jewelry Work and Engraving
We do it right, and our prices are arranged so as to give

you 75 ;in to 100 ;( profit. WRITE FOR PRICE-LIST. EZRA F. BOWMAN'S SONS, Lancaster, Pa.
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Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations Wanted,"

01sik: cEN'E per word for first twenty-
live words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," TintKE CENTS per word.
Name, address, initials and abbrevia-

tions count as words, and are charged
for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy
must reach us by the 25th of each
mouth for the issue of the 1st of the
foliowing month, and by the 10th of
the mouth for the issue of the 15th of
the same mouth.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS in postage stamps
with order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special issues 25
cents) if they desire a copy of the paper
In which their advertisement appears.
Address.

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. nth STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this heading, ONE CENT per word,

for first twenty-five words. Additional words

and advertisements, THREE CENTS per word.
No advertisement inserted for less than as

cents.

POSITION by jewelry saleslady, five years'
experience; can furnish the best of refer-

ence. "W 738," care Keystone.

YOUNG man with one year's experience in
store and at the bench wishes to finish

trade. What have you to offer? Boliver
Tidwell, Mart, Texas.

WANTED to represent a first-class whole-
sale house; no other need apply: have

established trade; not before January 7,

1912. Address "Established," Box 363,
Olney, Ill.

POSITION as manager; have managed and
taken full charge of a store for the last

eight years, doing $30,000 to $35,000 a
year; am practical man, thirty-six years old;
can also take full charge o. repair depart-
ment; can give bond and highest refer-
ences; any jeweler wishing to retire or on
account of ill health in need of a hustling,
up-to-date manager can find just the right
man by addressing "K m," care keystone.

WATCHMAKER for the trade for fifteen
years; capable of taking charge of repair

department; good salesman age 35; Ai
references. "H 824," care keystone.

WATCHMAKER, engraver, graduate op-
tician: ten years' experience in all-around

work in jewelry. store; have tools and test
case; total abstainer; with last employer six
and one-half years; southern state pre-
ferred. Charles S. Boicourt, Golconda. 1,1.

SITUATION wanted by good watchmaker;
do clock and jewelry work; own tools;

reference. "P 816," care Keystone.

YOUNG man as watchmaker, capable of
doing clock and jewelry repairing; also

plain engraving; good appearance and good
salesman; three years' experience; would
like position about January 1; best ref-
erences. "N 820," care Keystone.

POSITION as traveling salesman for re-
liable silversmith, manufacturing jeweler

or jobber, to cover Ohio and adjacent ter-
ritory, by a thoroughly competent man who
has had eighteen years' experience in the
jewelry business, both as a traveling sales-
man and in the retail business. "VV 803,"
care Keystone.

GRADUATE optometrist with examination
certificate for Indiana; three years' ex-

perience at jeweler's bench; desires position
in Illinois or Indiana: $14 to start; can
furnish tools. Charles R. Brooner, Arrow-
smith, Ill.

FIRST-CLASS watchmaker, optician and
plain engraver, fourteen years' experi-

ence, wants position in south; $25 to $3o
week. "S 877," care Keystone.

MAN of twenty-three, with four years' ex-
perience in jewelry business, desires pod.

tion with opportunity to finish trade; best
references. C. Gelina, Silver Springs, N.Y.

WATCHMAKER and good engraver, sober
and reliable, desires position in southern

states; will give reference and sample of
work. "P 113," care Keystone.

SITUATIONS WANTED

BV general engraver, position as buyer or
salesman and engraver with reliable

jewelry house; best references as to ex-
perience, ability, character, etc. "D 80o,"
care Keystone.

STEADY position by experienced watch-
maker, jeweler and salesman; wait on

trade, take in work; inspection experience;
sober, tools, references; work reasonable.
"S 852," care Keystone.

PERMANENT position as watchmaker by
young married man of twenty-six; Il-

linois or neighboring states preferred. Ad-
dress W. R. Hunter, Bardolph, Ill.

YOUNG man, twenty-four, three years'
experience, wants position as watchmaker,

doc,. repairer, plain engraving and jewelry
repairing; also wait on trade. Earl F.
Hebb, Thermopolis, Wyo.

YOUNG man with five years' experience
as watch, clock and jewelry repairer;

reference furnished. A. R. Herron, Hig-
bee, Mo.

YOUNG lady desires position as saleslady;
four years' experience in jewelry storej

also fair engraver; 1)est of reference. "S
809," care Keystone

POSITION by firs, ,of the year as travel-
ing. salesman fol_!_iood jewelry, optical,

material, silverwa s or kindred lines;
twenty-nine years ..st age, neat appearing;
nine years at bench and managing jewelry
stores; best of references as to character
and ability. C. E. Ulery, Eagle Lake, Texas.

WATCHMAKER'S assistant, under good
watchmaker; one year's experience on

watch, ordinary jewelry repairing, plain
engraving.; wish to finish trade. "Box 38,"
Beaver City, Neb.

STEADY position wanted by good watch-
maker, optician; own tools and trial case;

Iowa certificate; Iowa, Missouri or Illinois
preferred. Edw. L. Martin, Sedalia, Mo.

BY watchmaker, jewelry repairer, plain
engraver and graduate optician,. northern

Illinois; married. Thurman Miller, so
West Chicago avenue, Chicago.

YOUNG MAN, married, eight years' ex-
perience, watchmaker, plain engraver;

can do some jewelry repairing; good sales-
man; Philadelphia. "S 81o," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-Two experienced travelers for
large Chicago wholesale jeweler; good

references and good acquaintance in Michi-
gan, Wisconsin, Minnesota, Dakotas and
Iowa. A. I. 19, 1201 Heyworth building,
Chicago.

FOR large wholesale jewelry house a trav-
eler for Michigan and Wisconsin; must

control extensive business. A. J. 27,"
1201 Heyworth building, Chicago.

TRAVELING salesman with some estab-
lished trade; must have good references

and be a hustler. King, Raichle & King,
Buffalo, N. Y.

TRAVELING salesman for general line
jewelry and watches; must sell $4o,000

and upwards; salary $3,000 and commission;
communications strictly confidential. "A
796," care Keystone.

GOOD watch repairer; also good clock re-
pairer; steady job, good wages and a

splendid opportunity for development under
an unusually good superintendent. Breit-
inger & Sons, 39 North Ninth street, Phila-
delphia, Pa.

ASSISTANT watchmaker, one who can do
clock and jewelry repairing and assist in

waiting on trade; single man preferred.
DuFeu & Co., Demopolis, Ala.

WANTED-Engraver who has had some
experience in jewelry and clock repairing;

permanent position to man of good habits
and appearance; state ability and salary ex-
pected. C. H. Ankeny & Co., Lafayette,
Ind.

AT ONCE, first-class watchmaker and en-
graver; must give reference and salary

expected; married man preferred. Taylor
Chapin, 66 Main street, Oneida, N. Y.

TRAVELING salesman for large material
house; state experience, age, salary, etc.

"S 823," care Keystone.

FIRST-CLASS watchmaker and engraver at
once; permanent position; $30 per week;

state age, reference and experience; send
sample of engraving. S. J. Strickler,
Salina, Kan.

..FIRST-CLASS jeweler and engraver
wanted; salary $30 per week; permanent

position. J. Lowensohn, Birmingham, Ala.

HELP WANTED

WATCHMAKER and engraver; good, all-
around man; permanent position; state

age and salary wanted. M. Greenwold,
203 Third street, Parkersburg, W. Va.

FIRST-CLASS watchmaker and engraver
at once; steady position. W. C. Fulton,

Kewanee, Ill.

AT ONCE, permanent competent watch-
maker, engraver, salesman; state age, ex-

perience and wages; send sample plain en-
graving and photo if convenient; wages $15
to $20. G. L. Abbott, to6 North Washing-
ton avenue, Lansing, Mich.

FIRST-CLASS engraver, $25 to $35 per
week; one that can do jeweiry repairing

or watch work; permanent. C. F. Spain &
Co., Lincoln, Neb.

AI WATCHMAKER, one who is a bus-
iness-builder; permanent position; splen-

did chance for a hustler. "E 804," care
mystone.

CLOCK SALESMAN, high grade; state
age, experience, salary. Electro-Clock

Co., Baltimore, ...d.

FIRST-CLASS watchmaker. engraver and
general store man; position permanent;

send samples of engraving and references
and state salary wanted in first letter.
H. H. Thompson, Brattleboro, Vt.

FIRST-CLASS engraver; one who can do
jewelry repairing; permanent position,

good salary. "S 807," care Keystone.

FIRST-CLASS watchmaker and engraver;
permanent position to right party. Hol-

lins Brothers, Lake Charles, La.

A SALESMAN to handle cut glass in the
south; a young man, experience with line

not necessarily required; give age, ex-
po' ience and reference; services to begin
the first of year. "11 8o8," care Keystone.

FIRST-CLASS watchmaker and engraver
at once; permanent position to right man.

H. L. Lang, Staunton, Va.

AT ONCE, good plain engraver; one who
can do jewelry repairing and assist in

watch work; good chance to finish trade.
Opera House Jewelry Store, Muncie, Ind.

WATCHMAKER and engraver, good, all-
around workman; permanent position;

state salary and experience, with refer-
ences. J. B. Otto, Kingsville, Texas.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil N oel, 545 East Forty-
sixth place, Chicago, Ill.

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $ z,000 to $2,000; more
capital needed to handle increasing business.
c 652," care Keystone.

SALESMAN wanted to carry as a side line
a legitimate and good selling article; good

commission. See advertisement page 2276
this issue.

WILL buy established optical business
under $1,500 in west or middle west. "S

826," care Keystone.

GOOD baritone and tenor saxophone, low
pitch preferred. Johnson Drug Company,

Yates Center. Kan.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

PAYING jewelry business, established six
years; town goo, growing fast; stock and

fixtures invoice $4,000, can reduce; build-
ing twenty-four by forty feet, plate glass
show windows; sell for $2,400, or lease;
reason for selling, going to city. "C 708,"
care Keystone.

IN COLORADO, beautiful climate, nice
city; big money-maker every year; stock

and fixtures $25,000; terms on part. "H
777," care Keystone.

BEST location and climate in California,
near San Francisco; i,000 to $5,000 wiii

buy paying jewelry business; old age cause
for selling. "S 773," care Keystone.

ESTABLISHED jewelry and optical bus-
iness with good-paying variety business in

connection; also residence nroperty; all in
county seat town in best county in Kansas;
$4.000 cash swings the deal. "M 719,"
care Keystone.

JEWELRY store, good small Nebraska
town; only one, no optician; write for

particulars. "F 821," care Keystone.

FOR SALE

Stores, Stocks and Businesses

TOOL and material stock for sale at liberal
discount; positively has no accumulation

of old stock; is exceptionally clean stock in
most modern of cabinets; is suitable to move
or stay in present location; a grand oppor-
tunity for any one wishing to start in; it
can be reduced to $3,000 if desired. "D
775," care Keystone.

A RARE good chance for young married
watchmaker. A twenty-year built-up

trade; all one man can do; $2,000 cash
takes it; failing eyesight reason for offering
for sale; house, one-half acre lot, all under
iron fence; tools, materials, watches, clocks,
fine poultry, etc.; ad ready to step in.
Who will be the lucky man? Solon Neff,
watchmaker, Brooksville, Ela.

JEWELRY store in town of 1,500, western
Illinois; a snap for one with limited cap-

ital. "Jeweler," Box 7, Colchester, Ill.

JANUARY i good-paying exclusive jewelry
business, elegant Iowa town; net profit

for December, igio, was $1,200; capital re-
quired about $4,000 to $5,000; store will
pay for itself, above your living expenses, in
two years; books open for inspection; who-
ever gets this can come and work for me
in December and become convinced; reason;
going into wholesale business. "P 814i'
care Keystone.

GOOD-PAYING, long-established jewelry
and optical business; clean, up-to-date

stock and fixtures in live western New York
village of 4,000. "H 828," care Keystone.

FINEST little jewelry store in best town
of 5,00o in Texas; railroad center, with

shops, pay roll $70,000 a month; bench
pays over $1 cio a month; established five
years; fixtures solid birch, all new, up-to-
date, well-selected stock; cleared $2,000
last year; a snap for a live man; will bear
closest investigation; can reduce to $1,00o,
more if desirable; other business. "B 827,"
care Keystone.

GOOD-PAYING jewelry store and fixtures
in Detroit, Mich., for sale at a sacrifice;

good location, low rent; will reduce stock
to suit purchaser; rare opportunity for man
with small capital. "K 825," care Keystone.

FACTORY, completely equipped for mak-
ing solid gold jewelry, including machin-

ery, tools, dies, stock and good-will; an
unusual opportunity for a practical work-
man and a good salesman with moderate
capital; good line of active accounts with
first-class houses; best reasons for selling;
will sell now or January i; low price to
cash purchaser. "E. 8oi," care Keystone.

FOR SALE, after January I, 1912, jewelry
and optical business in Texas town of

3,000: invoice $3,000; write at once. "C
791," care Keystone.

JEWELRY, souvenirs and china store;
health resort in Ozark Mountains; good

chance for watchmaker CO regain health and
make money. Charles Stehm, Eureka
Springs, Ark.

GOOD-PAYING jewelry and repair store
in northwest Pennsylvania; population

9,000; three other jewelry stores; stock and
fixtures about $2,5001 repairs $95 for Oc-
tober; reason for selling, business in the
west; stock nearly all new; don't answer
unless you mean business; rent $20, includ-
ing three rooms in rear for living; quick.
"E 859," care Keystone.

ON ACCOUNT of failing health I will sell
the best jewelry and optical business in

Nebraska; for a quick sale, sixty-five cents
on the dollar- modern store and fixtures,
merchandise clean and up to date; store the
leading one and best location in live rail-
road town of 5,50o, monthly payroll zo,-
000; only optician within thirty-five miles;
two other smaller stocks, all watch work
two watchmakers can do; railroad inspec-
tion; always good crops; stock and fixtures
invoice about $30,000. Ed J. Niewohner,
Columbus, Neb. 

ONLY watchmaker and jeweler in good
southwestern Wisconsin town of 750 in-

habitants; fixtures and safe $200; stock will
be reduced to suit; now $2,000; new build-
ing, best location; fine front, twenty feet
h-- forty feet; $2,000, will lease. H. R.
Vergerout, Montfort, Wis.

STOCK, tools and fixtures, will invoice
about $8,00o; good town of 6,000 popu-

lation; no competition; big run watch work;
write for particulars. "C 8o5," care Key-
stone.

BUSINESS in western town; bench work
$150 month; sales $4,000 annually; rail-

road inspection; own building must must sell at
once; about $3,000 cash will turn deal.
"L 79o," care Keystone.

PAYING jewelry and optical business in
northern Missouri good town, goo; only

store; reason for selling; poor health; give
possession now; will invoice 2i,1300 to
$1,900. "L 8o6," care Keystone.

FOR SALE

Stores, Stocks and Businesses

FOR SALE on account of sickness, jewelry
store; invoice $1,800. John Hagen, 4707

State street, Chicago.

UP-TO-DATE jewelry and optical store in
eastern Ohio county seat town of Ito

population; bench alone runs $85 to go
per month; one mine close by having
monthly pay roll of $15,000; several other
mines nearby; nearest competitor twelve
miles; stock and fixtures about $3,000; very
healthy location. "B 822," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Miscellaneous Merchandise and
Equipment

OLD COINS-Flying eagle, Lincoln with
initials, and large cents and tws-cent

pieces; ten cents each; also others. Write
to L. J. Mathewson, Dept. B, Waubay, S. D.

EATON & GLOVER engraving machine
for sale with complete set of letters; is

in fine comdtion, used very little. E. J.
Parman, Decorah, Iowa.

A NEW Francis engraving machine for
sale at a bargain. "C 790," care Key-

stone.

COMPLETE set Onken Younits, window
fixtures, used one month, $20. Crane,

Jeweler, Fort Scott, Kan.

GILBERT mercurial pendulum wall regu-
lator, practically new; National cash

register, one cent to $g ticket-throwing ma-
chine; practically new; exceptional bar-
gains on account of selling out. 'K 802,"
care Keystone.

ONE slightly used combined Geneva oph-
thalmoscope and retinoscope, oil and

electric light attachment; new July 19I0;
cost $80; perfect condidon•, ;o takes it.
Write E. A. Gaston, Ness City, Kan.

NEW Century engraving machine, style A,
and complete outfit No. excellent con-

dition; first certified check for $35 gets it.
H. L. Terry. Sayville, Long Island.

GENUINE C. W. T. Company outdoor
electric flashing watch sign at bargain.

"C 653," care Keystone.

SECOND-HAND jeweler's outfit, very com-
plete and in excellent condition; taken in

exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland,
Ohio.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

As FARM in Wilkin county, Minn., for
stock of jewelry. For particulars write

F. S. Geidl, Breckenridge, Minn.

FOR DIA.e.ONDS, four twenty-five-foot
residence lots in gas town; on main

street, four blocks from postoffice. John-
son Drug Company, Yates Center, Kan.

CAREY safe, fifty-one inches high; double
folding doors; $ioo cash, diamonds or

watches. W. C. Comfort, Elmira, N. Y.

EMMERSON quarter-horsepower motor,
104 volts, alternating, good as new, $zo;

electric generator, sufficient to run twenty
sixteen candlepower lamps; good condition,
needs new brushes; $20 cash; watches or
plain rings. H. F. Eyler, Titusville, Pa.

OVAL top oak case, holds twenty-five urn-
brellas. What have you? I want

watches, cases or cash. C. D. Quisenberry,
Orange, Va.

FARM lands offered in exchange for jewelry
stocks or will exchange for any part of

a jewelry stock. Address 6of Plymouth
building, Minneapolis, Minn.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY zo per cent more than any one else
for your surplus diamonds, watches and

jewelry: money sent by return mail; bank
references. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill,

BUSINESS NOTICES

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of ref-
erences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch case renairing to Art
Watch Case Comnany, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Comnany. Champlain

building, 8 North State street, Chicago.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases caanged to open
face. Art Watch Case Company, 8 North
State street, Chicago.

I WILL buy your diamonds and watches
and pay you liberal spot cash: money by

return mail. M. Iralson, Masonic Temple,
Chicago.

CASH paid for all kinds watch movement
boxes, watches, watch glasses, watch cases,

movements, materials, alarm clocks, etc.
John Remillard, Carrier 40, Springfield,
Mass.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York

SHIP chronometers for sale, in fine con-
dition; price $go, $75, $100. Will send

on ten days' trial to responsible parties.
William H. Enhaus & Son, 31 John street,
New York City.

WANTED-Watchmakers to try "Mirror-
ite"; works like magic; used on polisning

lathe to obtain factory mirror finish; fine
to use after hard soldering; only twenty-
five cents, postpaid. Colver & Pool, Mt.
Larroll, Ill.

Advertising Cuts for Jewelers

No. 602 25 cents No. 868- 85 cents
Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809411-813 North 19th street

PHILADELPHIA, PA.

rs ETAIL ...EVIELER

The Un-Common Sort
'at Manufacturers  Prices

IF SO CALL OR WRITE

M.J.AVERBECK
Manufacturer Importer

H.10-12 Maiden Lane. N.Y. City ,!H

DO YOU WANT
SELLERS

insiow
akiwork

THE-KIND-YOU CALLYOUR OWN -

Room 1112, Ilasoolc Temple, Chicago. Ill.

COOPER Cfq, SON
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TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an

auctioneer. It is acknowledged by the trade we have to our credit more

REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.

We positively do not misrepresent your goods nor do we in any way

impair your future business. Our original ideas in advertising bring the

buyers—our up-to-date methods sell the goods. The prices we are able

to get and the amounts we sell in a day make our services a profitable

investment.

If you are figuring on a sale for the holidays or for next year, wire or write, giving

amount of stock and size of room. No stock too large or too fine for us to sell.

We give all sales our personal attention. Remember it is two of the best auctioneers

for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO
 FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CA
NADA:

J. C. Pierik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co.

' 
Los Angeles, Cal.

Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
\Vingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, "lopeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.
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L. H. DODD & CO.
FORMERLY OF BRIGGS & DODD

ALL
CORRESPONDENCE

STRICTLY CONFIDENTIAL

Main Office, 4607 Michigan Avenue, CHICAGO, ILLINOIS
LONG DISTANCE TELEPHONE, 2906 DREXEL

It Requires but HALF as Much

FULCRUM OIL
to properly lubricate a watch or clock as you have
been accustomed to use, and when a watch or clock

is oiled with Fulcrum Oil it " Stays
Oiled."

Fulcrum Oil will not gum, will not evap-
orate, will not corrode the pivots, and is
the only watch or clock oil ever known
which is absolutely free from acids, and
We can prove

Have you tried

Fulcrum Chronometer Oil
on small-size watches? You'll be surprised
at the results. Order a bottle today from
your jobber. If he won't supply you, write us

and we'll see that you get a bottle at once.

WATCH AND CLOCK OIL CHRONOMETER OIL

35c. a Bottle $3.75 per D07. 50c. a Bottle

FULCRUM OIL COMPANY
HENRI PICARD & FRERE, Franklin, Pa., U. S. A.London, England, Sole Export Agents

L. LELONG d BROTHER

maikm,h4,,r;4

Southwest Corner
flalsey and Marshall Streets

NEWARK, N. J.

Gold and Silver Refiners
Assayers and

Swoop S11811018
BULLION SOLICITED

SMELTING for the TRADE

Prompt attention given to Old Gold
and Silver forwarded to us

by mail or express

Sweepings Our Specialty

%tar C3olb anb Sliver 'Plating 1141orks
(INCORPORATED) Established 1893

FRANK B. PIERDON, Pres. & Treas.
EDMOND B. PIERDON, Vice-Pres.

M. S. PIERDON, Sec.
F. STANLEY PIERDON

GOLD and SILVER PLATING
OF EVERY DESCRIPTION
Roman, Rose and Green Gold Coloring. Watch Case

repairing and polishing. A specialty made of repairing, re-

lining and replating Mesh Bags. Work by mail or
express returned same day.

SEND FOR OUR PRICE-LIST

125 Fulton Street - Near 
— NEW YORK CITYNassau Street

THE ORIGINAL
9 NON —LEAKABLE

MOORES FOUNTAIN PEN
Hits the Bulls eye

every time

The aim of every dealer is to stock such goods as he can readily 
turn into good profit.

41, Moore Pens not only bring good profit but afford a basis upon which the dealer can 
build up a

substantial fountain pen trade. Their many selling features place them in a class by themselves.

III, 

Take for instance the tightly fitting screw cap a positive safeguard against the common

nuisance of leaking.
41, Most fountain pens require shaking to start the ink flow, but the 

construction of the Moore is

such that the pen point is always moist and ready to write with the first 
stroke. No joints to get out

of order easiest pen to fill a free and even flow day in and day out.

41 Somebody in your town is eventually going to stock these pens if they haven't 
already. Are you going to be

that somebody?
ADAMS, CUSHING & FOSTER, 168 Devonshire St., Boston, Mass.

Selling Agents for AMERICAN FOUNTAIN PEN CO.
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The aim of every dealer is to stock such goods as he can readily t

urn into good profit.

(I, Moore Pens not only bring good profit but afford a basis upon which the deal
er can build up a

substantial fountain pen trade. Their many selling features place them in a class by themselves.

Take for instance the tightly fitting screw cap a positive safeguard against the common

nuisance of leaking.
41, Most fountain pens require shaking to start the ink flow, but the constructi

on of the Moore is
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COLES PHILLIPS

HE above Coles Phillips poster, together with an-
other of this series, are offered free through you
to your customers in our Community Silver adver-
tisements in the Saturday Evening Post, Ladies'

Home Journal, Delineator, etc., etc.

Write us and we will send you coupons which entitle
your customers to these pictures; also samples of

pictures to be given away, and window hangers to
connect your store with our advertising.

ONEIDA
COMMUNITY, Ltd.
ONEIDA, N. Y. •

Please send without expense
to me, coupons, window hangers,
etc., as per above offer.

Name 

Address

ONEIDA COMMUNITY, LTD.
ONEIDA, N. Y.
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Window Smashers Alarm Trade

Jewelry Thieves Get Long Sentences

Shall Smugglers Be Fined or Imprisoned ?

The Jewelers' Protective Union and Its Work

Bronze Memorial Tablet Dedicated in Maiden Lane

Qualifications for Salesmanship by a Sales Manager •

Mail-order Advertising for the Retail Jeweler

The Diagnosis of Escapement Troubles

Why the Bank Turned Him Down

In the World of Jewelry

7.4.■
/ V/ V/ VW/ VI VIVI V/ V/ 11 111 VI V/ V/ II IAA V 0

•



Ic

2313

0
0

kV MN eXa \V I it a% X0. WM& \‘‘ 
Ian

0

Here's More News for You Mr. Jeweler

YOU need an Elgin jewel
pin assortment, and jewel

pinlauge. If you have any
volume of repair work you
cannot afford to be without
it. It's a time saver.

We know why you have not bought
one. You have a stock of miscellaneous
jewel pins on hand.

ET us gauge them for you so that, 
  you can use them in the handy Elgin
way. Order an Elgin assortment and
gauge from your jobber to-day—when
it comes send your miscellaneous jewel
pins to the jobber—he will send them to
the factory to be gauged, bottled and
labeled in the handy Elgin way, free of
cost to you.

THIS plan will enable you to secure this Elgin
time saver at once. It will enable you to use
your old stock of jewel pins to better advantage.

It will increase its value fifty per cent. You won't
have to juggle, fuss, and fume—you won't lose
jewel pins by having them snap out of your twee-
zers.

It certainly beats the old method all hollow.

We are daily receiving comment after com-
ment from various jewelers throughout the United
States, all praising this new system.

Elgin National Watch Co.
ELGIN, ILLINOIS

JEWEL PIN
ASSORTMENT

GAUGE

suMM 10E7A00 OF
SINGLE 

SELECT A PIN OF THE RUINER SHOWN

BY GAUGE AND IT WILL FIT PROPERLY.

WITH CORRECT AMOUNT OF SNARE.

7 - .=777: b-<, ELC‘IN Mgt  WATCH f0.

And
please
remember

that

NO

CHARGE

whatsoever

will be

made
for
gauging
your
old stock
of
jewel
pins.

The
Elgin Jewel Pin
Assortment
comprises one gross of jewel
pins. The popular sizes are
supplied in quantity and the
sizes less often used in small
numbers. The Elgin jewel
pin gauge is a thin wedge-
shaped strip of steel that
slides into the fork and shows
the proper size jewel pin
n eed ed. It automatically
allows for shake.
The assortment is enclosed

in a handsome mahogany
case that will last for years.
The assortment costs

0

d0

8.001
and will pay for itself on the first
few jobs you do.

•

AUTOCRAT
Fifty-five Hour Time. Alarm
rings alternately every fifteen
seconds for twelve minutes.
Shut off switch. Large bell
inside case.

Height, 7 1-4 inches. Thin
model case, scratched brass
or nickel finish. 4 3-4 inch
iveroid dial with convex
glass.

New and unique features which give this alarm clock the appearance
 of

A HUGE WATCH
THIN MODEL CASE

ABSENCE OF VISIBLE BELL

ABSENCE OF PROJECTING FRONT LEGS

IMITATION PORCELAIN DIAL

TORIC CRYSTAL

Constructed like a watch—looks like a watch—runs like a watch

The E. Ingraham Company :Li CONNECTICUT
•

•

•
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Fast-Selling Manicure Sets
That Show You Real Profits

When you display Woodside manicures half the work of successful
selling is done. Your hard-to-please customers can find no fault with
either goods or cases. We take as much care
in making each box as in manufacturing the
silver it holds. Only expert casemakers are
employed, and niceness of finish shows their
skill. A case filled with one of our popular
patterns can't fail to move quickly.

And you make splendid profits on each set you sell because
you get the goods at rock bottom prices. Our plan of selling you
direct by mail from New York saves us the heavy "expense
accounts of travelers and allows us to deduct from our prices the
15 to 20% ordinarily added to pay the costs of a salesman's call.
For instance you have your choice of three of our best selling
models in a ribbed silk-covered, velvet-lined, novelty case for
these low prices:

Novelty Case
One-fourth actual size

3553.
3553.
3553.

La France, 5 pieces, $15.00
" 7 " 1900.
If

10 " 25.00

3545.
3545.
3545.

Beverly, 5 pieces, $14.50
" 7 " 18.00

10 
Si 24.00

3595.
3595.
3595.

Medallion, 5 pieces,
" 7 "
" 10 41

$14.50
18.00
24.00

rain" a.
-

„,,ftwey

Regular Case
One-fourth actual size

(Prices subject to Keystone Key)

If you prefer regulation cases we can furnish goods and
cases for probably less money than you pay elsewhere for
the silver alone. At minimum cost these cases come finished
throughout in extra quality moreen. At slightly higher
figures are heavy ribbed silk-covered cases, velvet-lined.

A few of our fast-selling sets will brighten up your stock at
small expense. Certainly you can use a set or two advantageously
this season. We will be glad to ship a trial lot to NOLL under this
"iron bound guarantee" of satisfaction—you return the goods at
our expense If after examination you are not completely pleased
for any reason.

No offer could be fairer—so make a selection from our catalogue, and send in a trial order
—now--because the longer you delay the more profits you lose. If YOU haven't a catalogue—
gel one today.

CHOOSE teresgoods 
same goods 

thisfe s"or-mese MONEYs
I 

Woodside Sterling Company
170 Broadway New York

JI

HOWARD

THE THINNEST
(12 sIzo

American Watches
in

Elgin
Waltham

Howard
Hamilton

Jut the Watches for Christmas.
They are all good. Take your choice.
Description and prices on application.
PLACE YOUR ORDERS WITH US.

THE

NON-RETAILING
COMPANY

Jobbers in Watches and Chains

LANCASTER :: PENNA.

SELLING AGENTS for

Community Silver

2315

COLONIAL WALTHAM

L

HAMILTON

Oh'

STERLING

BENS
Trade-Mark

No, 1 Salt or Pepper

11
 c

44W.. th.

&

No. 10614 Salt and Pepper Set in Case

1111

STERLING

BENS
Trade-Mark

Illustrations Appear on Page 44 of Our
1912 SILENT SALESMAN

which just teems with useful thoughts in good weight
sterling silver. A liberal display of popular designs in
Sterling Silver Toilet Ware and Manicure Sets, also an
extensive line of Novelties. If you have one of these 1912

No. 4 Salt or Pepper

Silent Salesman consult it and send us YOUR ORDER
IMMEDIATELY I If not, write for one. Remember the
trade-mark "Sterling-Bens."

WILLIAM BENS CO.
PROVIDENCE • • RHODE ISLAND

BRANCHES AT
NEW YORK . . . 396 Broadway
CHICAGO . The Wellington
SAN FRANCISCO Jewelers' Building
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HELLER'S NEW LINE
STERLING SILVER NOVELTIES

ANEW LINE containing some ex-
ceptional Parisian creations. Most
diversified in character and selling

at a price that will interest you.
This line contains:

Bar Pins
Pendants
La Vallieres

Scarf Pins
Brooches

Earrings
Close set, brilliant stones reflecting character to each
piece of jewelry.
We Will Send Samples to Any Reputable Dealer
We will still continue to make our line of " Heller's
Featherweight" COMBS and BARRETTES, also our regular
line Of HAT PINS, COMBS, BARRE1 TES, etc., set with
SPARKI, I NG RHINESTONES. Send for selection package
on these goods.

Novelties
one ltSiets

JewelersJoseph WCo.Manufacturing. Heller Co 
144 Pine Street, PROVIDENCE, RHODE ISLAND

NOTE NEW ADDRESS

Gba,telaine, Pin3
MADE fN •

aOLD AND GOLD FILLED
FOR SELECTION SEND TO

THE BASSETT JEWELRY CO.
PROVIDENCE, R. I.

MATCH BOXES
2317

!

BRISTOL SILVER
is a fine white metal resembling
sterling silver and not easily dented
—the only real substitute for sterling.

604

587

542

540

A PAGE FROM OUR CATALOG

BRISTOL JEWELRY CO., ATTLEBORO, MASS.
  Silversmiths and Makers of  

Sterling Plated Ware, Leather Fobs, Mesh Bags, Novelties, etc. " NEXT TO STERLING"
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Christmas Will Be Here I

Before You Know It
RA

ES! We are ready for your
Holiday Rush Orders. oe oe
Try us for Good Things in

Watches, Diamonds,
Jewelry

and you will be pleased.

I We make prompt shipments

P1

Baltimore St. and
Hopkins Place

Baltim ore,
Md.
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RE you stocked with Q. C. Rings? Are you well stocked? You will
  need to be. Our extensive national advertising is creating a con-

stantly growing demand for
these wonderful rings. There is
no more acceptable gift than a
Q. C. Ring. It appeals to people
at first glance. An army of holi-
day purchasers are going to buy
Q. C. Rings. Suggest Q. C. Rings to your store
visitors by displaying Q. C. Rings. Their remark-
able beauty will do the rest.
We've been overwhelmed with orders—working
night and day. But we're not too busy to attend
to your needs.

LAST CALL FOR 1911

I
F you are expecting to take up a note, pay off a mortgage, or
buy an automobile out of December profits this year, you
should overlook nothing that will bring business and swell

your sales to the uttermost.
With a copy of our all-embracing, comprehensive Catalog in your
store, a Catalog having all prices arranged so that it may be shown
to customers, you may confidently depend upon effecting a lot of
extra sales—sales that cost nothing for clerk-hire.
If you would get the maximum benefit of our help, you should not
lose a single day in ordering "The Quick Delivery House " book
of nearly 400 pages. Contains over 3000 illustrations. Write for
it at once and get it to working. It's ready for you.

(Trade-Mark. Copyright applied for.)

Guaranteed Rings
are made with great care, by skilled hands. This
explains why we give a printed guarantee that is
positively without qualification. 'This guarantee
means that if any stones (except diamonds) are
lost at any time the Queen City Ring Manufactur-
ing Company will replace those stones without any
charge whatsoever. There are over 2000 designs
to choose from. The Q. C. stamp is inside each
ring. This is your customer's protection against
inferior rings. It is your protection too.
We firmly believe that Q. C. Rings are the biggest value
offered to the trade today at anywhere near the price.
Biggest in intrinsic value. Biggest in selling features.
If you want the exclusive agency in your town, fill in
and mail the corner coupon today. Then we'll hold it
open until we can give you full details of our attractive
proposition.

Queen City Ring Mfg. Co.
Dept. A Buffalo, N. Y.

Dept. A

Queen City
Ring Mfg. Co.
Buffalo, N. Y.

G .ntlemen : ,
Please let me know the

details of your proposition on
Q. C. Rings and hold open the

exclusive agency in this territory
until I see your representative.

igSktr#10404010400 Address
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NASSAU Lidhter
An Important Specialty

for Jewelers

Made in America

F
, EATURE the Nassau Lighter in

your holiday stock. It is taking
  the men of this country by storm.

The Nassau is the one practical pocket
lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,
engine-turned and engraved.

German silver, gold plate, sterling silver, and
solid 14K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.

Nassau Lighter Company
65 Nassau Street

New York

2321

ARE AT YOUR SERVICE
No order too large for them to handle.

No job too small to receive their care-

ful and prompt attention.

They will not disappoint you in December!

Two Show Shops
45, 47 and 49 John St. 337, 339 and 341 W. Madison St.

NEW YORK CHICAGO
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LAPIDARY WORK

When you sell Silverware, either sterling or plated,

or Cut Glass, you ought to include a jar of

—

/-1

Manufacturers and Repairers of EVERYTHINGIN JEWELRY

We are equipped to cut DIAMONDS and GEMS of
all sorts or repair them.

Our unlimited facilities and stock enable us to fur-
nish all your wants in Jewelry or Stones.

A TRIAL IS ALL WE ASK.
Promptness and Quality Our Motto. We Cater for New England Business.

H. E. ALSTERLUND & CO.
SPECIAL JEWELERS AND LAPIDARIES TO THE TRADE
387 Washington Street :: BOSTON, MASS.

C. H. ALLEN Established 1896. W. H. LAMB

C. H. ALLEN & CO.
Makers of JEWELRY

ATTLEBORO, MASS.

WISH TO ANNOUNCE that their 1912
Spring Line will be ready to show

Monday A.M., December 4, 1911. Kindly give
us your appointment to look at our extensive
lines of NEW GOODS, consisting of Link
Buttons, Fobs, Scarf Pins, Tie Clasps, Hat
Pins, etc.
We are having big success with our NEW
BROWN GOLD finish. You should have
it in your lines, also our line of Platinum finish
in Scarf Pins, Hat Pins, Lace and Collar Pins
—but why proceed ? You all know we have
all the new and up-to-date features, both in
finish and design.
Please send your appointment to this office or
to George Whitmarsh, care of Crown Hotel,
Providence, R. I.

C. H. ALLEN & CO., Attleboro, Mass.

Cando Silver Polish
It serves the double purpose of keep-
ing the article sold always bright and
looking as new as when originally
purchased, and further adds a greater
profit to the sale.
CANDO is the one Silver Polish

which, after 20 years of service, stands
in a class alone. Hosts of imitators
have tried to compete with it but have
failed.

Is used for cleaning and polishing
SILVER, GOLD, NICKEL, CUT
GLASS, MIRRORS, MARBLE,
IVORY, ENAMEL, ETC.

Let us SEND YOU a SAMPLE
TO TRY OUT.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

Many years' experience in manufacturing monograms,
every facility of studio and workshop and a thoroughly
developed method of manufacturing enable us to turn
out goods unexcelled in design and workmanship at
minimum cost. Our catalogue No. 10 tells all about them,
free (to the trade) on application. Write for it today.

CHICAGO ART METAL WORKS
302 W. Lake Street, CHICAGO, ILLINOIS

Festoons and Pendants
A Large Assortment in Solid Gold and Gold-Filled.

DESIGNS STRIKING AND CATCHY AND SURE TO
CREATE A PLEASING IMPRESSION WHENEVER SHOWN.

BRJ‘CELETS

r,., 1001)

AMORITA AMORITA
Note Patented Safety Guard Note Patented Safety Guard

THE EXCLUSIVE FEATURE of the PATENT SAFETY GUARD makes an excep-
tional talking-point. Prevents bracelets from opening too wide, thus preventing breakage
of joint, yet opens wide enough to fit any wrist. All of our goods are made from a
SPECIAL PROCESS—HARD FINISH—WEAR RESISTANCE HIGH-GRADE GOLD-
FILLED STOCK.
Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in HIGH-GRADE
GOLD-FILLED.

In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pins, Pendants and
La Vallieres.
Ask your jobber to take you on a TRIP through our line.

Look for

PR-ST-CO
Stamped on Spring Rings
and Swivel of all Chains

SOLD THROUGH

JOBBERS ONLY

Look for
PR-ST-CO

Stamped on Swivel of
Coat Chains, etc.

( 11 Maiden Lane, NEW YORKSAMPLE OFFICES io s. Wabash Avenue, CHICAGO

,scs, STOCK c0
FACTORY AND MAIN OFFICE,s0 

—44
100 STEWART STREET, PROVIDENCE, R. I.
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WHY WE HAVE BEEN SUCCESSFUL.
When we started to manufacture and sell direct to

the retailer we made a quality of gold filled and gold
plated jewelry that we knew would stand the test of
long wear—we are making a higher grade of jewelry today
than we did when we began business,

Our " From-the-factory-to-you " idea of selling our goods
to the retailer by mail was an entirely new venture, but
it has met with the approval of the retailers because
they can buy in as large or small quantities as meet their
requirements; because we have reduced our selling and
office expenses so much that we are able to sell on a
much closer margin of profit which gives the retailer
better service, more profit, and makes ordering as con-
venient as though we were in your own town.

You wouldn't give your meat order to the druggist and
pay him a percentage for handling the order, would you;
then why should you give your order for jewelry to the
jobber and pay him a percentage for handling it for the
manufacturers?

Give The Hussey Company an order for their guaran-
teed jewelry—the jewelry that insures you against any
possible loss from wear or breakage.

THE HUSSEY CO.
Manufacturing Jewelers

PROVIDENCE - RIIODE ISLAND.
rr rir r r it r /ilex
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THE LINE OF QUALITY

LOCKET

tD)
_CO)

TRADE-MARK

CHARMS
SCARF PINS
BUTTONS

Sold only through Jobbers

B.B.

TRADE-MARK

LOCKETS
BRACELETS

FOBS

We have just issued an illustrated three-color booklet descriptive of
our line. Drop us a line if you have not received one.

ASK YOUR JOBBER FOR "THE LINE OF QUALITY"

131-4IS8 13120THER_8 COMPANY
ATTL,EBORO, MASSACHUST-1"11.4

HEYWORTH BUILDING SILVERSMITHS' BUILDING CHRONICLE BUILDING
CHICAGO, ILL, NEW YORK CITY SAN FRANCISCO, CAL.

L4233

L 4335

L 4224

0

ROSARIES
FOR TI-M COMINC1 SEASON

Our

Production

Represents

The Best
in

Ecclesiastical

Work.

cA
Lifetime

Devoted to

This Class

Work.

q We are fully equipped to furnish anything in Ecclesiastical Wares of any
description. We have specialized on this class of work for many years and have
a most thorough knowledge of all the requirements.
Time was when this class of goods was considered more or less of a novelty.

To-day they are looked upon as staple. Our line makes most acceptable holiday
gifts. Send for Selection Package.

Our illustrated PAMPHLET for the FALL containing a most COM—
plete line of our goods is yours for the asking. WRITE FOR ONE.

The W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers

182-203 Eddy Street PROVIDENCE, RHODE ISLAND

WHITE METAL GOODS
FREE

A SAMPLE FOR THE ASKING

In addition to a full line
of White Metal Goods
we have added a line
of Goldoin LOCKETS,
and will also make our
entire line in Goldoin if
desired.
Lockets that will sell by
reason of the designs
being up to the mark.
Also are duplicating
some of our goods in
aluminum.

WRITE AND ASK US

FOR ILLUSTRATIONS.

PRICES AND FREE
SAMPLES

410 Enterprise Jewelry Co.

WE MAKE:

RINGS
BROOCHES
STICK PINS
LOCKETS
SHIRT WAIST SETS
BABY and
BEAUTY PINS
FOBS
NECK, BELT, HAT
and DUTCH COLLAR
PINS, Etc., in Roman
or Silver Finish.

These goods are fur.
nished plain or en-
graved as desired.

This line of goods is new
and up-to-date

Box 653 ATTLEBORO, MASS.
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STERLING SILVER RINGS
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GOLD SHELL RINGS
11111111111.1111,,1111111111

8106

8105

11111111 1',;IPIltwv.'111111111

8188

8142

8132

1516 1222 1187 1582 1193

111111111Ni1111111;'111[;i[iiiiii

1340 1426 1304

[11:11,P111,111,111`drl

1111111111111111111111,111■11111,1iiiil l

1298

IIIIrIIrPIIrIpIIIl

1428

81111111111111111111M11111111

1553 1120

1552 1398

1111111111:111111:iIii11111111111111111

11111L1,1

1207

Iii[111,11,1.1.1.1..o.1.14

1397

'No

1300 1117 1295 1580 1573 1581

1111111119111111iIiIIH I

111'

1588 1572 1585 1587 1584 1589

1590

1594

A Few Designs From Our Large Assortment. SAMPLES ON APPLICATION.

RHODE ISLAND RING COMPANY
21 EDDY STREET PROVIDENCE, RHODE ISLAND



LOCKETS—THE LINE THAT MADE US FAMOUS
FAMOUS because our DESIGNS, QUALITY and WORKMANSHIP produce an article far superior to the usual line
offered. The illustrations above, some of which are staple and some absolutely new, will serve to convey to you the
exquisite manner in which our LOCKETS are finished.

We suggrst your asking YOUR JOBBER FOR AN INSPECTION of OUR

LOCKETS—THE LINE THAT MADE US FAMOUS

Factory, 116 Chestnut Street, PROVIDENCE, R. I.
  MANUFACTURING JEWELERS  

CHICAGO OFFICE: 505 Powers Bldg. Pacific Coast Office: SAN FRANCISCO, CAL., 710 Jewelers' Bldg.
M. NEUBURGER J. H. MERRILL

NEW YORK OFFICE: 71 Nassau St., Room 1204
Representative. CHARLES ALTSCHUL

PRESTIGE AND GOOD WILL
ALMOST A PRICELESS ASSET

THE TOBACCO TRUST VALUES THEIR GOOD WILL AT $148,000,000

HERBERT KNOX SMITH, IN HIS REPORT TO THE GOVERNMENT, THINKS THAT

$64,000,000 WOULD BE NEARER THE CORRECT VALUE.

PRESTIGE AND GOOD WILL are the natural results of modern methods of advertising, and, while it
is not a visible asset, every business firm possesses it in a more or less degree, and it also has a recog-
nized value for the reason it has cost money to create.

IF YOU WANT TO ADD PRESTIGE AND GOOD WILL TO YOUR BUSINESS, use a personal
catalog, one that has a stamp of individuality, one that will establish you as THE ONE JEWELER
of your town whose name will unconsciously suggest itself whenever they think of jewelry.

YOU CANNOT MAKE YOUR OWN CATALOG—that would not be practical nor profitable.

WE CAN—that is the reason for our existence, and we are making PERSONAL CATALOGS for over
three thousand of your brother jewelers which each one will use this Holiday Season. They are live
wires of their community—they are the ones who will reap the profits and add the Prestige and Good
Will to their assets.

IT SHOULD BE REMEMBERED THAT JEWELRY IS NOT A NECESSITY, therefore requires
a greater effort to create business, and, as Holiday shoppers are always in a sort of a hypnotic state of
mind, they are subject to the power of suggestion, and the most effective means of suggestion is the
beautiful illustrations of the photo-reproductions of the article itself when combined with the knowl-
edge of an expert who knows how to sell goods by the use of printers' ink.

OUR MERCHANDISE IS SELECTED BY COMPETENT JUDGES, always with a firm object in
mind—to get the best money values that can be obtained, combined with high-grade qualities and
salable designs.

THESE GOODS WE ILLUSTRATE ON THE STOCK PAGES OF OUR CATALOGS are strictly
high-grade jewelry, and we positively will not knowingly illustrate an inferior article. Our prices
cannot be compared with that class of goods which is made up for show only by manufacturers who
want quantity in preference to quality. We buy in very large quantities for the supplying of over
three thousand retail jewelry stores, thus we are enabled to sell at prices as low, if not lower,
than others.

PLEASE BEAR IN MIND that it is difficult to determine how thick the gold is on Gold-Filled Jewelry;
therefore, do not compare inferior articles of similar design with our quality and prices.

OUR PLAN RAISES THE STANDARD OF THE RETAIL JEWELRY BUSINESS—it takes it
out of the rut and places it beyond the competition of the many large mail-order houses.

IF YOU HAVE READ THIS PAGE, CUT IT OUT, PLACE IT WHERE YOU
CAN FIND IT AFTER THE HOLIDAY RUSH IS OVER AND

WRITE US FOR FULL PARTICULARS—IT'S FREE.

INQUIRIES
SOLICITED

FROM
LEGITIMATE
JEWELERS 0-

Originators of The Exclusive Catalok Method for Retail Jewelers 

CLEVELAND-- 0

PROSPECT AVENUE and EAST NINTH STREET

THE ARNSTINE
CATALOG

SYSTEM

HAS STOOD

THE TEST OF

26 YEARS
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I Want Your Mail Orders
I manufacture these reliable goods in 10 k.:

Initial Rings Diamond-set Lockets
Emblem Rings Round Lockets
Stone-set Rings Gentlemen's Lockets
Signet Rings Link Buttons
Locket Rings Scarf Pins
Gypsy Rings Tie Clasps

Ladies' Fancy Rings
Signet Locket Cigar Cutters

(Patented Oct. 17, 1911)

Catalogue on request.

CHARLES M. LEVY
90 William St. :: NEW YORK

 ,1
THE C. G. BRAXMAR CO.
10-12 Maiden Lane, New York City

MANUFACTURERS OF
r.

PRESENTATION JEWELS
CHARMS AND EMBLEMS

FOR ALL SECRET SOCIETIES

FIRE and POLICE
BADGES

SEND FOR CATALOGUE
OR SPECIAL DESIGNS

M NUFACTURIN6
• JEWELERS
36-38 JOHN ST
NEW YORK

Numerous inquiries have been made, Who makes THE ALLIANCE RING?
Let us solve this question for you

WE DO !! !
The graceful style of the Alliance Ring is rapidly supplanting the use of the old-style wedding ring.
Its mysterious construction is another reason for its increased denumd.
We have thus far supplied the entire demand, and we take these means to inform you that should

you need them we can supply you.
These rings are most carefully adjusted; the joints are barely perceptible, except by a magnifying glass.

Whenever engraving is desired, it is done in the inside flat surface. 'They are easily opened as shown
Ott illustration by inserting a sharp instrument, for instance a pin, in the inside pin hole.

They should not be pried open, as this would destroy their adjustmerr.
54 karat, 3 dwts., $1.25 per dwt. net ; in dozen lots, $1'.15 per dwt. net
18 karat, 3 dwts., $1.40 per &sq. net ; in dozen lots, ict.2.0 per dwt. net

LEONARD KROWER, Manufacturing Jeweler, 536-538 Canal St., NEW ORLEANS, LA.

-2329

R. L. 6 M. Friedlander
IMPORTERS OF DIAMONDS 30 MAIDEN LANE
JOBBERS IN AMERICAN WATCHES

WHOLESALE JEWELERS NEW YORK

Diamond Set Jewelry is probably the most popular Christmas Gift. We are prepare
d

to supply every want at very short notice.

•
•

iThis s a page of exquisite La Vallieres and Necks from our new 191 2 Jewelry Cat
alogue.

Our very fine new Watch Catalogue is also ready. One of each has been reserved for yo
u.

Send your business card when you ask for it.
These very efficient Silent Salesmen will help to increase your holiday sales.



OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS
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BROOCHES
PENDANTS
NECKLACES
COLLARS
ROPES
EARRINGS
BAYADERES
SAUTOIRS

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS
EARRINGS
MOUNTING

also to Order

Order and repair work
of all kinds executed
by skilled workmen.

In Genuine Amethyst, Genuine
Peridot, Genuine Topaz, recon-
structed Ruby and reconstructed
Pink, Yellow and Blue Sapphire.

Each Set with Two Diamonds
weighing about 3/16 of a carat.
15-inch solid gold chain. Silk
lined, leather case with each
pendant.

HaveThem in Stock
They Appeal

To Every Woman
Their very simplicity is their
greatest charm. Their simplicity
alone will sell them. Never before
were pendants so universally worn
and sought after as in the present
season. You can find ready pur-
chasers for these drop pendants,
because they are at once distinc-
tive, simple and beautiful.

Illustration % Actual Size

SEND FOR SELECTION AT ONCE

CROSS & BEGUELIN 23 MAIDEN LANE
NEW YORK

Chrigtmas is coming. This siatement is not a gtartling
piece of news, but a good-natured reminder to the
jeweler whose begt time is between now and the end
of the year.

Have you a holiday gtock of STERNAUWARE ? Have
you a copy of the new Blue Book to order from If you
have not, you need it right away, of course, and we
shall be glad to send it as soon as we hear from you.

It is a complete catalogue of STERNAUWARE, in-
cluding seasonable produds for Chrigtmas gifts and
novelties scarcely dreamed of when the previous
catalogue was printed.

The dealer makes a handsome profit on every sale and
he clenches the good will of the cugtomer.

You do not sell many watches nor diamond rings to
the same family, but STERNAUWARE is so varied,
covers so much that is useful and beautiful in silver-
plate, nickel-plate, brass, copper, glass and fine woods
that one sale to a satisfied cugtomer (and he is bound to
be satisfied) cannot fail to be followed by others.

STERNAUWARE is for the bathroom, kitchen, dining-
room and the magter's den. Its presence in a jeweler's
gore marks him as a dealer abreagt of the times and
visibly swells his profits.

Now won't you write for that Blue Book?

OPERA GLASSES
GUN METAL GOODS
CIGARETTE CASES
LORGNETTES

LIVE ONES

GERMAN SILVER MESII BAGS
ELECTRIC and GAS LAMPS

STERLING SILVER, GUN METAL
CIGARETTE CASES of every description
GUN METAL NOVELTIES

CHAINS, Etc.
OPERA GLASSES
CLOCKS

CLOCKS
BRASS GOODS
SMOKERS' ARTICLES
LAMPS

5 E. 17th St., New York
Between Broadway and Fifth Ave.

We carry extensive stocks for immediate,
prompt delivery. We have the most
exclusive and best values produced.

SEND US YOUR ORDERS

PATENT POCKET CIGAR LIGHTERS
IN NICKEL, GUN METAL, GERMAN
SILVER and STERLING SILVER

NEWNESS

DESK SETS
SMOKERS' ARTICLES

Fancy Teakettles, Chafing-dishes and their
Accessories, Coffee- machines, Trays, etc.

LORGNETTES IN SOLID GOLD, STERLING
SILVER, GOLD-FILLED and GUN METAL
of every description



QUEEN MARY
A Flexible Bracelet of Superior Merit

Patent Pending

The demand has far exceeded our expectations. This one

NEW CREATION in BRACELETS has met the approval

of all. Its high quality and moderate price together with the

extensiveness of our designs are all good reasons why you

should investigate the "QUEEN MARY." It's made entirely

of high-grade rolled stock. Can be furnished either chased or

stone effects. Our Locket Bracelet is a Stunner.

"PERFECTION"
The Link that has taken the Country by Storm

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked these
DOUBLE POST EXPANSION LEVER CUFF LINKS.
It's the LINK that is free from all troubles that other links
possess, and operates easily. Stock up on the two leaders

for the Holiday Season.

If you cannot procure these goods of a
JOBBER, send your order direct and we will
bill same through any JOBBER you select.

WINTHROP MFG. COMPANY
Manufacturing Jewelers

Attleboro :: Mass.
NEW YORK OFFICE, 15 Maiden Lane, Room 1609

WHEN

A

CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 2428
of this issue.

Write for further information.

J. J. COHEN
1011Chestnut St.,PHILADELPHIA, PA.

Established 1 891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place

Special Holiday Umbrellas
Quick Delivery

Send at Once for Assortment
Will Send Express Paid

Prices Guaranteed the Lowest

Siegel, Rothschild & Co.
BALTIMORE AND NEW YORK
Baltimore and Howard Ste. 396 Broadway

PHILADELPHIA : 1011 Chestnut St. SAN FRANCISCO : 717 Market St.

Correct Emblem Jewelry

Just a few of the many designs in our

new catalogue. Write for one today.

It will interest you.

ERICHSEN, KRAUSE 0-' CO.
Manufacturing Jewelers

Room 1006 Powers Building

37 South Wabash Avenue CHICAGO, ILLINOIS
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The Jewelry Store of Sixty Years Ago
as shown by our advertisement in colors has been the cause of much comment. The page referred
to, as well as others in colors in which "The 1847 Girl" appears, is occupying the last cover position
of many leading publications this Fall.

If you sell Silver Plate you wish to handle the kind that your townspeople know most about.
Many of your customers are reading these publications carrying our page advertisement in full colors:

LADIES' HOME JOURNAL
WOMAN'S HOME COMPANION

DELINEATOR
DESIGNER

NEW IDEA
PICTORIAL REVIEW

HOUSEKEEPER
YOUTH'S COMPANION

CHRISTIAN HERALD

and the Sunday Magazines of twenty of the most prominent newspapers of the country. Every one
of these publications is occupied by an advertisement, in colors, of

1847 ROGERS BROS.
"Sliver Plate that Wears"

This is in addition to large advertisements in black and white in Saturday Evening Post, Munsey's,
Everybody's, McClure's, American, Century, Scribner's, and about 400 other publications.

Our advertising is not spasmodic; we advertise every month in the year.
This publicity helps you to sell 1847 Rogers Bros. ware. It saves you valuable time and talk.

You don't have to explain. The people know the ware. But with a little effort on your part you
can make our publicity do more than this for you. You can tie your store right up to our advertise-
ments and so make every one of them yours. We will send you exact color reproductions of these
advertisements for display in your windows. On the magazine cover they awaken the desire for the
ware; in your windows they show where it may be found. We also supply various other advertising
aids free of charge—Signs, Circulars, Electrotypes, Post Cards, Posters, etc., etc., described in illus-
trated circular 1169-K.

WRITE FOR IT TODAY

MERIDEN BRITANNIA CO.
(International Silver Co., Successor)

MERIDEN, CONNECTICUT
49-51 West 34th Street—NEW YORK-9-19 Maiden Lane
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Historical Tablet Unveiled in Maiden Lane

Tablet Presented to Maiden Lane Historical Society by Edward Holbrook Un-

veiled—Gives Brief History of the Street Which Is the Jewelry Center of

New York—Speeches by Leading Jewelers

New York, November 27.—A bronze tablet, giv-

ing a brief history of Maiden lane, presented by

Edward Holbrook, president of the Gorham

Manufacturing Company. to the Maiden Lane

Historical Society, was unveiled on Saturday,

November 25, in one of the rooms of the Silver-

smiths' building, before about 200 members of

the organization and their friends.

A. K. Sloan, one of the oldest and best known

jewelers in the country, and president of the

society, presided at the exercises, which began

promptly at 2 o'clock.

The Exercises

Mr. Sloan told, briefly, the history of the society

since its organization last spring and outlined its

purposes. During the fifty-seven years that he

had spent on Maiden lane he had witnessed, he

told his hearers, many large concerns go out of

existence and many small ones spring up. He

narrated the vain attempt of a number of jewel-

ers, himself among them, to transfer the center

of the jewelry trade some few years ago up-

town. He paid a warm tribute to the work of

historical research conducted by Albert Ulmann,

at one time associated with the jewelry trade on

Maiden lane, but now active in the financial dis-

trict, out of whose deep interest in Maiden lane

the idea of the historical society sprung, and at

whose suggestion Mr. Holbrook decided to erect

the tablet.

Mr. Holbrook's Presentation Speech

In his speech of presentation Mr. Holbrook

spoke as follows:

"The suggestion for a tablet to be erected in
Maiden lane arose originally from a series of
historical sketches prepared by Albert Ulmann,
that proved so interesting to many persons who
had been associated with the 'lane' for years.
"While discussing with Mr. Ulmann the gen-

eral subject of his writings, he had said that he
would be much gratified if it were possible to
place on record in a permanent form the data or
history of the development of Maiden lane as a
jewelry district. The thought impressed me as a
good one, and at a subsequent interview I ex-
pressed a wish to donate a tablet to meet Mr.
Ulmann's wishes. I placed the matter in the
hands of one of our artists, Anton Schweickart,
to prepare sketches for such a tablet, and he was
fortunate in being able to consult with Mr. Ul-
mann as to the form and the data available for
use in making this design. I may say that two
designs were prepared, and from the two a choice
was made of the one we are about to place before
you. We were also fortunate in being able to
secure E. E. Codman as sculptor, and feel that the
effect of his modeling has complimented and car-
ried out Mr. Schweickart's design admirably.
"On account of its lasting qualities, a bronze

tablet seems the most appropriate form for re-
cording facts that are to be exhibited in public
places. It was therefore decided to prepare a
design which would present the data in as concise
a manner as possible and at the same time treat
it as a piece of decorative art.

"The tablet is divided into three parts, the up-
per showing a pair of lovers strolling beside a
stream by which the curved line of the present
street is still marked. In the central section is
shown the present seal of the city of New York.
The lower part contains the following inscription :

MAIDEN LANE
Called T Maagde Pantie in the days of New

Amsterdam, being a rural path beside a stream
still marked by a curved line of the present
street, known during the early English period
as Green Lane and Maiden Lane, laid out

MAIDEN LANE HISTORICAL TABLET

as a street in 1691. Began to assume the
character of a jewelry district about 1840.
Erected by the Maiden Lane Historical So-
ciety, 1911. Donated by Edward Holbrook.

"The seal of the New Netherlands is shown in
the upper right and lower left hand corners,
while the seal of New Amsterdam is contained in
the unner left and lower right hand corners.
These seals, with that of the city of New York,
convey an historical sequence.
"It is well known among those of us who have

to do with bronze work for exterior use that if
standard bronze is used as a material it becomes
actually black from the atmosphere of New York
City. Therefore, we decided to depart from the
usual formula and adopted an alloy of bronze
which we hope will withstand the effects of climate
and preserve the natural color through a longer
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period. We have obtained this effect of color
by the use of an aluminum alloy which gives a
lighter color and promises in some degree to
retain that color for a long period.
"And now, Mr. President, I present this

tablet, through you, to the Maiden Lane His-
torical Society, and would state that it has been
a source of considerable gratification to me to be
the first donor to your society, and I trust the
latter may find opportunities for continuing its
existence to the end that other memorials may be
erected in this historic street."

At the conclusion of Mr. Holbrook's remarks
the tablet, which had been up to this time cov-
ered with an American flag, was unveiled by
little Miss Lilian Babcock. While all present
stood the Maiden Lane Historical Society quar-
tet rendered "The Star-spangled Banner."

Mr. Kunz Speaks

Mr. Sloan then introduced as the next speaker
Dr. George F. Kunz, the president of the Ameri-
can Historical and Preservation Society, and a
well-known authority on precious stones. Doctor
Kunz spoke as follows:
"Our historiographer tells us that the beginning

of Maiden lane as a jewelers' center occurred in
1840, seventy-seven years ago, a few years after
the panic, and after Charles L. Tiffany started his
small store at Broadway and Warren street. This
seems to some of us a long time ago, and yet
within the past two weeks I had the pleasure of
hearing an alumnus of New York University, of
the class of 1840, make a brilliant address, show-
ing that within the memory of an active man this
region has grown to its present international
prominence.
"Your esteemed and respected president, A. K.

Sloan, has known Maiden lane since what many
of us would term 'before the war,' or, as some
others would say, 'before the late unpleasantness,'
which will have cost this country, when all the
pensions have been paid, fully $6,000,000,00o.
"The artistic surroundings of the jeweler have

at all times influenced him to associate himself
with artistic things, and many iewelers have been
most generous with donations to causes calculated
to extend the sphere of art and to bring it within
the enjoyment of the general public. It is not
surprising, therefore, that Mr. Holbrook, out of
his great experience in the silversmithing profes-
sion, as well as with men and affairs, should, in
his love of art and history, have seen fit to mark
this historic site with such a beautiful, impressive
and enduring emblem.
"The projector of Central Park, the father of

Greater New York , was responsible for the
founding of our society, and it is our inestimable
privilege to point to him as its first president.
One of the society's main objects was and is to
preserve, conserve and develop our finest scenery
and to mark historic sites. There is no better
way of preserving the memory of a historic site
than by marking it with a tablet bearing an in-
scription which is both instructive and authorita-
tive. In all our efforts we have been encouraged
with unusual warmth by the city, the state and the
national government, but more than all by an
appreciative public, ready to accept, to endorse
and to carry out many of the original ideas sug-
gested by this organization."

Albert Ulmann was the last speaker. He mod-
estly disclaimed any credit for the ultimate erec-
tion of the tablet, but paid a warm tribute to the
enthusiasm displayed at all times by Mr. Holbrook
in matters pertaining to the jewelers' craft, and
particularly Maiden lane, which, finally, prompted
his generous donation of the tablet. He told
amusingly and interestingly of his own and the
efforts of others to discover in ancient records

the original name of Maiden lane, which they

finally determined was of Dutch origin.
The meeting adjourned at 3.30.
The tablet will be erected immediately on the

east aide of the Silversmiths' building.
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Trade Conditions Sound, with Window Smashers Alarm Chicago
Bright Prospects for 1912

Interviews with Leading Business Men Tell of

Improved Conditions and Coming Prosperity.
No Grounds for Pessimism

New York, November 23.—The merchants of
this city, representing all lines of trade, have
taken much interest in the Herald pronouncement
on the revival of trade and the interviews printed
with local and visiting business men, financiers
and others who have experienced the steady trend
of improvement in conditions throughout the
country and who look for greater prosperity in
1912.
The symposium of interviews served to call

special attention to the betterment of business,
for it pointed out that the resources of the United
States are so vastly greater than campaigns
started by politicians and speculators that nothing
can injure the present prosperity. More than this,
the interviews served to call forth expressions
of the belief of well-informed men that an era
of remarkable prosperity is dawning, and that the
coming year will be one of the most satisfactory
in the history of American commerce.

It is true that some of the merchants anticipate
that conditions will be unsettled in some quarters
until after the presidential question of 19I2 is
off the boards, but the feeling is general that the
machinations of politicians can work no perma-
nent harm to American business in its present
shape.
Speaking of conditions in the jewelry trade,

H. W. Wheeler, president of Hayden W. Wheeler
& Co., wholesale jewelers at 2 Maiden lane, is
thus reported by the Herald:
"The very least that I can say regarding the

outlook for next year is that it will be fully as
good for the jewelry trade as the last, and that
was very good indeed. I can see no reason why
this country of ours should not demand as many
goods and of as good quality in our line in 1912
as in Tom Political enterprises and manipula-
tions can not affect the conditions so far as I
am able to judge, and I believe every one in our
line takes the same view. There is likely to be
some backwardness while a presidential election
as important as the coming one is pending, but
after that election I look for the finest sort of
trade, which shows that at heart conditions are
sound. I believe I voice the general opinion of
the leaders in the jewelry trade."

Oklahoma Robber Band Captured

Four Robbers Caught—Thought to Be Re-
sponsible for Many of the Crimes in Okla-
homa During the Past Year—Jewelers Feel-
ing Safer

Oklahoma City, Okla., November 18.—Jewelers
and bankers in this locality are rejoicing over the
arrest of four young men who the police believe
are responsible for the many burglaries and rob-
beries that have occurred within a fifty-mile
radius of this city during the past year. Ap-
proximately $10,000 in money and valuables have
been stolen by these robbers, it is believed, with
possibly other thefts with which they have not as
yet been connected to be added. The police think
that they have the entire gang with the exception
of possibly one. One of the men is a safe expert
and was in the employ of a safe concern in this
city. When he was arrested and searched at the
police headquarters a memorandum book was
found giving the safe and vault combination of
more than 600 jewelry stores and banks in the
state.
The men are being held on a double charge of

murder and robbery, as in one of their robberies
they killed a city marshal. In the meantime the
police are weaving around them a net which will
probably clear up a number of mysterious rob-
beries in this locality.

Show Window of Berg & Co. Smashed with
Padded Brick and Gems Pur1oine4

Chicago, Ill., November 18.—Diamond rings,
brooches and stick pins to the estimated value of
$1,200 were stolen in this city when a thief threw
a brick padded with paper through one of the
front windows of the jewelry store of Berg &
Co., on the first floor of the Congress Hotel
building, at 516 South ,.dichigan avenue.
No one heard the crash of the glass and the

burglar gathered up all the jewelry on display
in the window and departed without molestation.
The brick was found inside the window. The

paper with which it had been thickly padded had
served to deaden the sound of the breaking glass.
A private watchman discovered the burglary

when he was passing the jewelry store about 6
o'clock this morning and telephoned to Herbert
M. Berg, a member of the firm, who lives at the
Lakota Hotel. Mr. Berg reached the store shortly
afterward and notified the Harrison street police.
Detectives were assigned to search for the thief.

Another Chicago
Jewelry Store Robbed

Horseshoe Thrown Through Plate-glass Win-
dow of Peacock Store and $3,000 Worth of
Goods Taken

Chicago, Ill., November 2o.—Another raid was
made on a loop jewelry store today when a
horseshoe was hurled through a plate-glass win-
dow of C. D. Peacock's store, I41 South State
street, and jewelry believed to be worth at least
$3,000 was secured. The burglary is believed to
have been committed by the same men who robbed
Berg & Co.'s jewelry store in the Congress Hotel,
escaping in an automobile with about $5,000 worth
of property.
The raid on the jewelry store was but one of

a series of robberies and holdups in the city, in
which two more women were beaten and strangled
by highwaymen. In addition a farmer was robbed
by holdup men on the West Side and burglars
ransacked a residence in Sheridan Park.
The daring exhibited by the burglar who broke

a plate-glass window in the jewelry store of Berg
& Co., arousing guests in the Congress Hotel, was
surpassed by the robbery of Peacock's store to-
day. On the former occasion a gear wheel was
used to break the window in order to reach the
jewelry display, while on this occasion the thief
secured a horseshoe from a newsstand on the
corner.
The horseshoe was evidently hurled with great

force, as it shattered the big plate-glass window
and made an opening sufficient for the thief to
crawl inside if he had been so disposed. As it
was, he scooped all of the jewelry within reach,
including gold watches, stick pins, cuff buttons
and other articles.
The robbery was reported to the Central Detail

Police Station by Policeman Charles Saxon, who
discovered the broken window.
A strange feature of the case was a report re-

ceived by the police that two watchmen were on
duty inside the jewelry store at the time the
robbery was committed.
The daring of the robbers was shown by their

breaking one of the corner windows at State and
Adams streets.

Oldest Milwaukee Firm

Milwaukee, Wis., November 17.—The C. Preusser
Jewelry Company, of Wilwaukee, Wis., claims
the honor of being the oldest concern in Mil-
waukee which has remained unchanged. It was
the first jewelry concern in Wisconsin, having
been started in October, 5844, by Christian Preus-
ser. The store grew with the region and the
wealth of the people, and now occupies a large
building which it built at Mason and East Wate
streets.
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The Goldbergs Given
a Heavy Sentence

The Two Brothers Sentenced to Fourteen to
Sixteen Years Each—Stole $15,000 in
Jewelry—Led Detectives a Chase of 18,000
Miles

Boston, Mass., November 18.—Jacob and
Joseph Goldberg, who, as stated in our issue of
November 1, were found guilty of breaking into
the store of Samuel Ullian, 1113 Washington
street, were sentenced to a term of four-
teen to sixteen years each by Judge Ratigan, sit-
ting in the superior criminal court. The robbery
took place on February 27, Tom, and the men got
jewelry to the value of about $15,000. It will be
remembered that the case attracted great interest
among the trade as well as the public, popular
fancy being caught by the long chase over many
parts of the world which the Goldbergs led the
detectives. They were arrested in New York
first, obtained bail, and immediately jumped out
of the country, and led their pursuers a chase
of some 18,000 miles before they were finally
captured. The counsel for the men made a mo-
tion for a new trial, but this was denied, as
was also an application to stay execution of the
sentence pending the determination of the de-
fendants' exception by the supreme court. Both
these moves failing, the lawyer, W. R. Scharton,
Pleaded for clemency upon the rather remarkable
ground that men of the character of the Gold-
bergs commit even greater crimes when released
from prison as a revenge upon society for their
imprisonment. The judge did not long consider
this plea and passed a heavy sentence.

Passes Worthless Checks
on Brooklyn Firms

Thief Gains Confidence of Victims—After
Several Satisfactory Transactions Gives
Worthless Checks for Goods—Loss to Vic-
tims Totals Over $3,000

Brooklyn, N. Y., November 22.—Jewelers in
the vicinity of Broadway and Graham avenue
have been victimized lately by a man who has
been giving them checks which were returned by
the bank upon which they were drawn (the
Williamsburg branch of the State Bank) marked
"no funds." According to reports at the present
time a total of about $3,000 worth of jewelry was
obtained by the man. His method of operation
was evidently carefully worked out, and was
such as to give the jeweler whom he wished to
victimize considerable confidence in his reliabil-
ity. He would call upon a man and buy a small
article or two and pay by check, which would
be honored by the bank. After doing this sev-
eral times he would show a deposit book with
a large balance in his favor and get a valuable
collection of goods on memorandum, for which
he would later pay by check. This check would
be returned by the bank marked "no funds."
Among the firms which have been victimized in
this matter are Brautman & Flax, 22 Graham
avenue, and Lieberchein & Finkelstein, 30 Graham
avenue.
The manner in which the man obtained the

credit in his passbook for the large amounts was
revealed by the bank, which stated that he had
deposited with them checks drawn on the Corn
Exchange Bank and also on another bank made
payable to the man's own order. Evidently these
checks were not honored by the banks on which
they were drawn. The man has disappeared
from this locality and will likely start to operate
in another territory, and jewelers should keep a
lookout for him. He is about 5 feet To inches
tall, weighs about 230 pounds and is a blonde with
blue eyes, one of his eyes having a cast. He
speaks poor English.
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Shall Smugglers Be
Fined or Imprisoned?

Judges and Prominent Jewelers at Variance.

President of National Jewelers' Board of

Trade Calls for Equal Punishment for the

Rich and the Poor Smuggler

New York, November s8:—The opinions of
United States Court Judges Martin and Holt that
smugglers ought not to be imprisoned if the
lighter punishment of a fine would serve the
cause of justice, which were printed in The New
York Times recently, aroused strong opposition
from Meyer D. Rothschild, president of the Na-
tional Jewelers' Board of Trade. It was to this
board that United States District Attorney Wise
made the speech that led the judges to declare
their position concerning the punishment that
ought to be dealt out to convicted smugglers.

The Smuggler a Criminal

"I do not want to appear in the position of
criticizing our judges," said Mr. Rothschild, "but
I am strongly of the opinion that a smuggler
is a dangerous criminal and that he ought to be
dealt with accordingly. It seems to be that when
the judges again consider the evils that these
men do that fines will not be deemed adequate
punishment for them.
"A poor Syrian, convicted of smuggling a harp

into this country, was sent to prison for seven
months, not because of the fact that he attempted
to evade paying duty on the instrument, but be-
cause he committed perjury. Why, every smug-
gler commits perjury. If he didn't he couldn't
smuggle, because he would have to declare the
articles he was bringing over, but he takes a
false oath to make his smuggling effective. I
suppose that the elder Duveen committed perjury
a hundred times, but he escaped with a fine. If
he was really ill, perhaps the fine served the ends
of justice. We are not after vengeance, but we
do want all men treated alike.
"The men who have made a practice of smug-

gling have been engaged in tearing apart the
social fabric. The crimes they have been guilty
of have had an effect that has reached further
and done more permanent evil than any thief
that robs you or any thug that assaults you in
the public highway. They set a bad example to
every clerk in their employ and to every one en-
gaged in any trade or calling who knows that
the law has been violated and that the violator
has grown rich and has gone free.

Individual and Business Demoralization

"The practice often tempts weak men to resort
to the same evil courses, and, worse than all,
perhaps, the smuggler is able to sell the smuggled
goods at a price that an honest man would have
to pay for the same articles, with the result that
business men who refused to be crooked are
often ruined.
"District Attorney Wise told us that there has

not been a single case of smuggling among
women since Mrs. Hill was fined $2,000 and sent
to prison for three days. The imprisonment was
effective in that case, and it would be similarly
effective in every case. But what does a man
care for a fine when he has made a million by
theft and perjury, and his fine for making it in
this way is only $ro,000. But if any one of the
directors or any other big official of these law-
breaking companies was sent to jail the evil
would stop at once. Many men consider it a
good business proposition to pay a fine of half
as much as the amount they can make by violat-
ing the law.
"Every trade and every reputable business man

has suffered by the extensive smuggling that has
been going on, and it will not stop if only fines
are to be imposed. That seems to me to be cer-
tain. Harking back to the case of the Duveens,
just think of the extensive methods of their
smuggling. A valuable tapestry would be sent
over in the drawer of a piece of furniture. Fol-
lowing it would come a letter from the shipper
on the other side of the ocean that by mistake
the tapestry was placed in the drawer and asking
that it be returned. If the smuggling was detected

the .letter was supposed to act as a protection
against punishment, but if it was not discovered
nothing more was said about it. If these Duveens
had been permitted to go on with their crooked
work the effect would have been the breaking
down of business.

Treat All Alike

"Every man ought to be treated alike. If the
poor man deserves imprisonment for smuggling,
the rich man deserves it. Even-handed justice
should prevail. There should not be one way of
punishment for one class and another way of
punishing another class for the same offense.
The smuggler commits a double wrong; he steals
from the government and injures innocent mer-
chants. A man who successfully brings silks into
this country without paying the duty of 6o per
cent would be able to sell the smuggled goods
at 50 per cent less than the honest importer could
sell the same goods and get rich in the bargain."
Ludwig Nissen, a member of the Jewelers'

Board of Trade, said:
"The evident determination of the judges to

look upon smuggling as a minor crime that is
adequately punished by a fine is altogether
wrong. If a poor steward brings over a box of
cigars for the purpose of adding a trifle to his
meager wages he is sent to jail. But the rich
scoundrels, who have been for years and years
engaged in the systematic evasion of the law, get
off with a fine. And they are by far the meanest
lawbreakers of all. I believe the address made
by Mr. Wise at our meeting was to the point and
that everything he said was absolutely true.
Everybody at the meeting endorsed it.
"I do not think the speech cast any reflection

on the judges, and it certainly aid not in words.
We have been trying for a long time to bring
jail sentences to convicted smugglers. They
should certainly be imprisoned. A fine does not
fit the offense. As long as men can swindle the
government and make millions by it and get off
with fines they will continue to swindle. Put
them in jail; that is where they belong."

Views of the Judges

In reference to the matter under discussion
Judge Martin said:

"The judge himself must decide whether
leniency or severity should be practiced, for it
often happens that while the offenses of two vio-
lators of the law are similarly guilty the circum-
stances in each case may entirely differ.
"There has been some criticism because the

Duveens were fined and one P. Sebasta, a Syrian
musician, convicted of smuggling a harp, was sen-
tenced to seven months' imprisonment. But the
fact was that Sebasta committed perjury while on
the stand, and he was punished for that as well
as for the smuggling. He could have been con-
victed of perjury and sentenced to seven months'
imprisonment, but I saw no use of putting this
expense upon the public; when I had the matter
in hand it could be disposed of at once.
"Henry J. Duveen was more than sixty years

of age, and it was proved beyond doubt that he
was suffering from Bright's disease. A jail sen-

tence in his case might have caused his death,
which the law did not demand. The United
States district attorney was unwilling to take the
testimony of Mr. Duveen's own physician con-
cerning his illness, and another physician was
asked to make an examination. This proved
beyond doubt that the man was ill of the disease.
"I have been quoted as saying that smuggling

does not indicate moral turpitude. I said nothing

of the kind. What I did say was that smuggling

is a crime, because it is made so by the statutes,

and is not like theft or assault or selling spurious

stocks. For a number of years the government

was permeated with smuggling and under-
valuation, and this led in a large measure to the
evils which the present collector of the port and

the United States district attorney are trying to

stamp out. It would seem, indeed, that the gov-
ernment encouraged these offenses, and so it

would not be serving justice to deal too severely

with this class of offenders."

Besides their fines, aggregating $35,000, the Du-

veens refunded to the government $z,zoo,000 in
settlement of the civil suit, just twice as much as

the duties on all of the smuggled goods would

have amounted to.
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Sound Business Conditions
in the South and Southwest

Cotton Crop Brings Large Returns—Southern

Banks Reflect Healthy Conditions—Record

Bank Clearings in St. Louis

St. Louis, Mo., November 2o.—One of our
prominent financial institutions has just issued a
letter to its correspondents and patrons in re-
gard to the state of finance and trade. In it is
stated that the unprecedented exports of cotton
are creating a heavy credit balance in favor of this
country, and the total movement of the crop is
giving the southern states great prosperity, not-
withstanding the low price of cotton. This is
helping business throughout the southwest and
insures for virtually the whole territory a con-
tinuance of fairly good times. In this respect the
section in the vicinity of St. Louis, especially the
states of Texas, Louisiana, Mississippi, Arkansas,
and, in fact, the entire cotton-belt district, may
be called the brightest spot in the United States.

Business conditions in those states are thor-
oughly sound, and while the volume of business
done at some centers is less than that shown in
years when the entire country was prosperous
the people in this territory have suffered little
relatively from business reaction. The returns
made to the comptroller of the currency show
that whereas on September r, Two, the southern
banks reported a loan increase for the twelve
months' period of $83,000,000, with a cash gain
of only $L300,000, the figures of those institutions
of September I last reflected a loan expansion for
the year of only $42,000,000, and a cash increase
of $4,800,000. In other words, the southern banks
this year report only half the loan increase that
they showed at this time in TWO, and their cash
reserves are today nearly $5,000,000 greater than
they were then.
The St. Louis banks will establish four new

records this year with the clearing-house transac-
tions. The year's aggregate of clearings, rang-
ing from $3,800,000,000 to $3,900,000,000, will be
the highest ever formed. The clearings for Oc-
tober were the largest in amount for any one
month, of the week of October 7 the largest for
any week, and of September 5 the largest for any
one day.
The October clearings amounted to $.8,823,-

760. The transactions for the week of October
7 totaled $93,131,402, and of September 5, the
record day, $25,136,063.

Sues Express Company
for Loss of Diamonds

Stones Valued at $1,500 Missing from Unsealed

Package—Both Parties Claim Fraud

Pittsburgh, Pa., November 21.—Ingomar Gold-
smith & Co., of New York, has brought suit in
this city against the Adams Express Company to
recover $1,5oo, the value of several diamonds
which were shipped to the firm some time ago by
Theodore Frey, but which never reached New
York, the stones being missing from the package
when it was delivered to the firm. Mr. Frey had
obtained the stones on memorandum, and, not
selling any, returned them by express. In doing
so, acting on instructions from the Goldsmith
concern, he placed no value on them, as they
were insured, and the package in which he placed
them was not sealed because a former express
agent had told him not to do so, giving him to
understand that the express company would at-
tend to the sealing. Naturally, there was con-
siderable excitement when it was discovereu that
the stones had not arrived, and the two parties
concerned, namely, the express company and Mr.
Frey, each began to accuse the other of attempts
to defraud, the express company alleging that
the diamonds were never in the package, while
Mr. Frey stated that they must have been stolen
by one of the company's employees in transit.
The company with whom the stones are insured
is also conducting an investigation.
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Watermaiis
The pen with

deal ountain Pen
..0111111111/14...
..40,11WW1/ the Clip - C op

A STANDARD CHRISTMAS GIFT LINE

Perfectly simple in construction. The patented spoon feed is the important feature that absolutely controls the supply of ink. Excels in quality of work-
manship and materials used. Pens are 14kt. gold and tipped with selected iridium, the hardest known metal, for everlasting use. Pen points made to suit
every writer. The action of any steel pen can be matched. In a great variety of styles and sizes, some of which are illustrated below.

Clip-on-Cap
adds slightly to
below prices

Plain Chased Gold Mounted Gold Mounted Gold Mounted Gold Mounted
No. 12 $2.50 No. 12 $2.50 

Two Bands Middle Band Taper Cap Secretary Pen
No. 13 3.50 No. 13 3.50 G. M. G. M. M. G. M. No. 121 G. M.
No. 14 4.00 No. 14 4.00 No. 12 $3.50 No. 12 $3.50 No. 22 $3.50 two gold bands
No. 15 p.00 No. 15 5.00 No. 13 4.50 No. 13 4.50 No. 23 4.50 as illustrated,
No. 16 6.00 No. 16 6.00 No. 14 5.00 No. 14 5.00 No. 24 5.00 $3.50. No. 12

No. 15 6.00 No. 15 6.00 No. 25 6.00 G. M. M. one
goldband$3.50

Silver Filigree

No. 412 $5.00
No. 414 7.00
No. 415 8.50
No. 416 9.50
Also made in
Gold-filled and
Solid Gold.

Plain

No. 0512 $8.50
No. 0514 10.00

Solid Gold
No. 514 $30.00

Majestic

No. 0512 $15.00
No. 0514 16.50

Solid Gold
No. 514 $55.00

Regular, Safety and Self-Filling Types in Waterman's Ideals are the three successful and nationally advertised kinds. Why not increase your Christmas
profits by pushing this well-known line. Mail or Telegraph Orders Shipped the some day they are received, with advertising and Christmas display material.

L. E. Waterman Company, 173 Broadway, New York
BOSTON CHICAGO SAN FRANCISCO MONTREAL LONDON
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Saved by Chance

Pittsburgh Traveling Man Stops Porter as He Is
About to Deliver Valuable Sample Cases to
Thief-Man Had Duplicate Check-Cases
Valued at $40,000-Would-be Thief Es-
capes

Cincinnati, Ohio, November 17.-A traveling
salesman for one of the leading Pittsburgh jew-
elry houses owes to mere chance the fact that
he was not robbed of his sample cases, which
have a value of about $4o,000, at a hotel here last
night. The occurrence has a lesson in it for the
traveling salesmen, who should never ldve valu-
uable goods in such a way that others might by
any chance get hold of them. It seems that the
man in question checked his cases at the regular
hotel checking-room, receiving in return for them
the usual brass check. He then went to the
theater. On returning to the hotel considerably
later he was surprised to meet a porter coming
out of the front door with the cases in his hands.
Of course, the salesman immediately stopped the
man and discovered that he was from another
hotel and had been sent to the traveling man's
hotel with a check for the cases. This check
turned out to be a duplicate of the one which had
been given to the traveling man. Of course, a
search was immediately instituted for the person
who had given the porter the duplicate check,
but he had evidently taken alarm and was not to
be found.
The net result of the occurrence has been the

acquisition of a large amount of caution on the
part of the traveling salesman concerned, and
also the installation of a new checking system
in the hotel by which a person checking an article
has to sign the check both when depositing the
article and when taking it again, so that any
difference in the signature is immediately re-
vealed. This. of course, is the safest system,
and the traveling man with valuable cases should
remember to always leave them in safe hands,
preferably in the hotel safe, in the absence of a
satisfactory checking system.

Burglars Get Nothing
and Leave Tools Behind

Attack the Safes of Two Maiden Lane Con-
cerns but Are Scared Off-Tools of All

Sorts Left Behind

New York, November 2I.-Burglars made a
bold attempt last night to rob the establishments
of Kantor & Sheff, manufacturers of diamond
mountings, and I. R. Theise & Co., diamond im-
porters, both firms being on the eleventh floor of
the building at 47 Maiden lane. Nothing was ob-
tained in either office, and the fact that tools such
as drills and hammers were left behind by the
burglars supports the supposition that they were
scared off. No one in the building knew any-
thing about it until the arrival of the scrub-
women in the morning, who discovered the condi-
tion of the offices and reported it to the police.
In the office of the Theise concern the combina-
tion dial on the safe was partly broken away by
means of a U-shaped arrangement which ex-
tended around the safe and held a drill. This is
sometimes called a shoulder brace and is operated
by means of a big steel bar. Steel drills, ham-
mers and strips of canvas were found scattered
around the safe, and candle drippings showed that
the burglars had worked by candle light.
A number of holes were started in the safe of

Kantor & Sheff, but none of them got very deep.
The safe had been moved out from the wall and
the men were evidently very busy when scared
off, as was shown by the tools scattered shorn
on th,- floor. Just how the shoulder brace. which
is quite sizable, was brought into the building is
one of the mysteries of the case. as it would take
two men to handle it and would attract entirely
too much attention at night to be used by a
burglar.

KEYSTONE

Advertising Swindlers Caught

Have Been Defrauding Trade for Some Time.
Solicited Advertisements for a Bogus Time-
table-Operated Over a Wide Territory

Pittsburgh, Pa., November i8.-The police here
have arrested three men who they say are wanted
in a number of towns for defrauding jewelers by
means of an advertising scheme. The three men
in question gave their names as Roy J. Dunn,
Richard F. Dunn and A. P. Snader. They are
said to have operated over a wide territory, the
towns including Denver, Colorado Springs, Grand
Rapids, Lima, Chillicothe, Columbus, Dayton,
Cincinnati, Springfield and Camden, N. J. The
men represented that they were connected with
several railroad men's organizations which were
getting out a timetable book for which they were
soliciting advertisements. Of course, advertising
in a book of this character appealed to jewelers,
who get quite a lot of business from railroad
men, and a large number of men in the trade
were victimized. The men showed letters of
introduction from several of the railroad men's
organizations ; just how these were obtained has
not appeared. At any rate complaints poured in
upon the organizations. They were finally caught,
however, through a jeweler who became sus-
picious when the men demanded payment in ad-
vance for the advertisements and cashed the
check immediately upon receiving it.

Merchants' Campaign
Against Swindlers

Indianapolis, Ind., November 22.-The India-
napolis Merchants' Association has subscribed
$5,000 to prosecute customers caught swindling.
This is the first step in a vigorous campaign the
association has planned to give merchants ample
protection from fraud and drive from Indianap-
olis persons who thrive by swindling stores. The
money subscribed will be used "for the prosecu-
tion of all cases of fraud, of obtaining merchan-
dise by fraudulent means or paying for the same
with worthless checks."
The association will direct its efforts to prose-

cuting persons found guilty of fraud. The indi-
vidual stores must uncover fraudulent purchases
and obtain evidence that will assure conviction.
When that is done the association will prosecute
the offender. The full penalty of the law will be
demanded in such cases.

It is said that such a plan has been tried by
the merchants of Cleveland with most satisfactory
results.

Jockey Gains Jewelers'
Confidence and Steals Rings

New York, November 17.-A young man who
said he was a jockey went into the jewelry store
of Henry Hebald, at 247 Bowery, some days ago
and asked to see some diamond rings. Hebald
showed him some, and the young man took a
fancy to two, one a solitaire weighing two and
one-eighth karats, worth $320, and the other a
ring set with six diamonds, worth $225. The
young man didn't have the money to pay for
them then.
He returned to the store twice to look at

them, and yesterday afternoon he came to look
at the rings again. He said he'd like tne six-stone
ring but was $5 shy of having the price. He said
he'd go tip to Tom Sharkey's and get the re-
mainder of the money. When he returned Hebald
was showing a woman some spectacles. The
voting man asked to see the rings again, and the
ieweler set them out and returned to the woman.
The young man grabbed up the rings and ran out,
with Hebald after him. The thief disappeared
tip the flowery. Hebald figures his loss at $545.

It should be noted that this theft occurred
only after previous negotiations had given the
jeweler some confidence in the man, with the
result that he got exactly the chance he wanted.
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Window Smashers Use Horse
St. Louis, Mo., November i8.-About 6.30 o'clock

the night of November 7 the jewelry store of
William Mauch, 1436 South Broadway, was
robbed of $3,000 worth of diamonds in a very
spectacular manner. The plate-glass window of
the store was shattered with a hatchet when the
street was filled with crowds and a tray contain-
ing the jewels was grabbed by one of two thieves
while his companion waited in a carriage that
was standing a few steps away.
Almost as soon as the crash was heard the

window-breaker had entered the vehicle and the
horse was lashed into a run along Broadway.
The animal, unable to stand the terrific gait,
stumbled and fell. A policeman was riding on
a Broadway car and saw the horse fall. Think-
ing he could be of assistance he jumped from the
car. At the same moment Mauch ran up shout-
ing that the men had robbed his place.
The policeman attempted to capture them and

they fled. An hour later, following a search of
the neighborhood, one of the men was found in
a vacant house. He gave his name as Colson R.
Hoyt and said that he and his companion had
been in the city several days. Hoyt refused to
answer any more questions and up to the present
time has been decidedly reticent as to himself
and his companion. A search of the carriage
revealed the tray of gems. Mauch, making an ex-
amination, declared that eight of the stones,
valued at $r,000, were missing. Since the robbery
$2,3oo worth of the diamonds have been recov-
ered, leaving a loss of $700.
Following the arrest of Hoyt orders from

police headquarters caused each avenue of escape
from the city to be guarded, but up to this writ-
ing no clue has been discovered to the missing
thief. The police believe that he snatched the
missing gems in his flight.

It is believed the men planned the robbery
with considerable care and with knowledge of the
surroundings. Hoyt, the man arrested, was
heavily armed, and it is believed that he and his
companion were desperadoes.

Diamond Market Continues Strong
New York, November 17.-Dispatches from Lon-

don announce that there has been a further sharp
increase in the exports of the best class of dia-
monds to the United States, and in trade circles
the view is held that the expansion in consumption
is no passing feature, but represents a genuine
recovery from the depressed conditions which
have obtained ever since the American financial
collapse of 1907. One development is a large
demand for inferior stones, which are used
mainly for polishing the superior stones. In con-
sequence of the improved buying the price of
inferior kinds has risen appreciably. The London
trade in the best class descriptions continues brisk,
and altogether the outlook is particularly bright.

Death of Morris Lissauer
New York, November 17.-Morris Lissauer,

one of the oldest and best-known traveling sales-
men in the jewelry trade, died today at his home,
IC Claremont avenue. His death followed an ill-
ness of about six weeks. Mr. Lissauer was well
known in the southern territory, he having trav-
eled in the southern states for many years. In
the early days he "made" many towns by horse,
sometimes in a buggy and sometimes on the
horse's back. They could not get anything better.
In those days railroad communication in the
south was noticeable by its absence. Many firms
in the south who had welcomed him every year
will no doubt be grieved to hear of his death.
He was born in Stuttgart, Germany, September

29, 1847, and came to this country alone in 1860,
settling at Griffin, Ga. He stayed there until
1870, when he moved to Baltimore. From there
he moved to New York a few years later. His
first position was with his brother as traveling
salesman for the firm of Lissauer & Sondheim.
He was also connected at various times with
William G. Pollock, Ingomar, Goldsmith & Co.,
Zach A. Oppenheimer and lastly with Louis Stras-
burger's Sons & Co., in whose employ he was at
the time of his death. He is survived by two
eons and a daughter.



A Few New Patterns From Our Extensive Line of Inexpensive Pendants.

A POPULAR-PRICED LINE FOR YOUR HOLIDAY TRADE
PRICES FROM $3.00 TO $5.50 ALL PIECES ARE 10K GOLD

Subject to Keystone Key

All Stones Are Genuine with the Exception of Sapphires and Rubies, Which Are Reconstructed

Pearl Guaranteed to
Wear Like the Real

Allowing the Dealer a Handsome Profit

r 

AC H pearl guaranteed to have the beauty
Ea and wearing qualities of the real,
mounted securely on a sterling silver mount-
ing that has the appearance of a finely made
platinum ring.

The Only Artificial Pearl that can with-
stand the wearing abuse a ring receives.

The greatest seller you ever
handsome profit.

Put up in a leather case like
one dozen rings in assorted sizes

had, giving you a

illustration, holding
and colors.

JOS. H. MEYER BROS
"SKETCH BOOK HOUSE"
"RICHELIEU PEARLS"

59 Nassau Street :: NEW YORK CITY
CORNER MAIDEN LANE

First Noonday Luncheon of the
National Jewelers' Board of Trade

Interesting Innovation Meets with Great Favor at Its Inauguration—United
States District Attorney Wise Present and in Speech Advocates Jail for
Rich Smugglers—Some Smuggling Statistics

New York City, November 21.—At the first of a
series of monthly noonday luncheons of the jew-
elry and kindred trades, held under the auspices
of the National Jewelers' Board of Trade at
Kalil's restaurant last week, United States Dis-
trict Attorney Wise delivered a notable address
in which he advocated jail for rich smugglers
instead of fines.
Much credit is due the officials of the National

Jewelers' Board of Trade for the splendid suc-
cess of this first monthly luncheon. The res-
taurant was tastefully decorated with American
flags and music was prov:ded during the luncheon,
which began promptly at 12.30 o'clock.
President M. D. Rothschild, who presided, after

telling briefly that the object of the luncheons is
to create a more fraternal feeling among those
engaged in the jewelry trade, introduced Mr.
Wise.

The speaker related in some detail the history
of tariff laws, and in reference to the matter of
evading duties said:
"This government must and will exist. Its

functions must be performed, and the necessary
funds to defray the expenses of the government
must be provided to do this; revenues must be
raised, and these revenues will be raised for all
time partly by duties upon imports.
"Every citizen in(lirt ctly helps to pay these

duties, and any person, be he importer or govern-
mental official, 1) e he merchant or person traveling
for pleasure, who, by smuggling or by false swear-
ing, defrauds the government of its revenues upon
imports commits a crime, no matter what his
views may be upon the subject of revenues upon
imports."
The most interesting portion of Mr. Wise's

speech from the trade point of view was the
following:
"Permit me to call to your attention a few

facts and figures which speak for themselves, and
from which you may see how great has been the
fraud upon the government in the past, and ex-
actly what you in your particular trade have had
to meet in the way of unfair competition. In
1780, the first year after the enactment of the first
tariff, the estimated value of all imports into the
United States at all ports was $23,0oo,000. The
estimated duties collected thereon were less than
$1,000,000.
"In the last thirty months at this port we have

convicted between too and 200 persons for viola-
tion of the customs revenue laws. Many of these
people have been sentenced to imprisonment, and
more of them should have been.
"In addition to the criminal prosecution of these

offenders the penalty and forfeiture provisions of
the statutes have been invoked, resulting in the
restitution to the government of nearly $8,000,000.
In other words, the average annual collection dur-
ing the past two and one-half years by way of
fines, penalties and forfeitures for violations of
the customs revenue laws has been three times
the amount of all duties collected by the govern-
ment in the first year of its existence.
"The treatment has been drastic, but it has been

justified by the results it has produced.
"The collector has kindly furnished me with the

following statistics:
"In 19o5 the amount of duty collected on pas-

sengers' baggage from 573,440 passengers was
$645,416.09; in 1911 the amount of duty collected
on passengers' baggage from 320,133 passengers
was $2,305,562.20, showing an increase in the
amount declared of mo per cent.

"ill TO0c the 173.440 passengers declared jewelry
and precious stones, set and unset, upon which
they paid the grand total of $177,000.
"In Kat the 320,133 passengers declared jewelry

and precious stones, set and unset, upon which
they paid $199,905.30.

"In 1905 the entire collection of duties at this
port upon all jewelry and precious stones, set and
unset, amounted to 4;2,519,617.5o, while in the year
1911 the duties collected upon the same class of
merchandise totaled $4,138,76o.75.
"No eloquence of mine can speak as loudly or

as forcibly as these figures. You are men of in-
telligence. You can draw your own conclusions.
"I hope and I believe that the prosecutions

which we have conducted have resulted more ben-
eficially than the mere collection of $8,000,000 of
lines and penalties.
"1 hope and believe that the penalties by way

of jail sentence, fines and forfeitures which have
been inflicted upon those offenders who have been
brought to the bar of justice will operate as a
deterrent in the future, and that hereafter the
honest merchants in this community may have the
right to pursue their calling without having to
meet the dishonest and unfair competition of the
men of the type that we have succeeded in ex-
posing and convicting."

President Roberts Greets
the National Association

Welcome, December, the happy holiday gift
season, whose golden harvest brings full fruition
to the planning, toiling and hoping of many
months of preparation by the retail jeweler.
Notwithstanding the trade depression in many

localities the indications are that a good, healthy
holiday business will be enjoyed by all retail jew-
elers and that the year's business will show a
fair normal average.
To focus the attention of the public on the

retail jewelers in making holiday purchases
evety incentive should be made to attract people
to your store. Fittingly decorate windows and
interior, create an atmosphere of Christmas cheer
in every nook and corner and offer every induce-
ment in goods and prices.
Have the store and every article in the store in

perfect order, clean, polished, beaming—make all
things new—and let proprietor and clerks wear
a happy, persuasive smile that will win the confi-
dence and dollars of every customer that enters
your door.
All the world loves jewelry and all the people

prefer to buy their holiday gifts at a legitimate
jewelry store, where the goods have merit, qual-
ity is guaranteed, prices are right and the trade-
mark is honesty and integrity.
Advertise, advertise, and tell the people in most

emphatic language that there is only one real re-
liable place to buy trustworthy watches and jew-
elry, and that is in the store of a legitimate
jeweler.
Forget the auctions, fake sales, cut prices and

hard-time stories; rise superior to the occasion,
take the initiative and make this December a
banner holiday month. Put the dynamic force of
your personality into every feature of the business
and treatment of your customers, and you can win
—you must win.
Buy your requirements carefully and be cau-

tioned against overbuying in December. Make it
a record month by buying least and selling most,
and you will have abundant funds to discount your
bills in January.
Beware of shoplifters, pennyweighters and

thieves in general who prey on jewelers during
the holiday season. Beware of bogus checks,
doubtful mail and telephone orders; take no
chances with strangers, watch your extra clerks,
investigate new charge accounts, be equal to
every emergency; go slow—keep cool.
The itinerant merchants' license law recently

passed in several cities to prevent nonresidents

from holding fake sales in hotels and auctions in
vacant stores has proved of great benefit to jew-
elers, and it is hoped such a law will be made in
many cities during the coming year.
The fraudulent-advertising law, which it is be-

lieved will be passed by many state legislatures
next year, will do much to eliminate the cut prices
and untruthful advertising now so prevalent, espe-
cially in American watches.
Regardless of the fact that next year is a presi-

dential election year 1 believe the jewelry trade,
as a whole, will be more prosperous in the coming
year and that many reforms and laws will be
enacted that will place the business of the legiti-
mate retail jeweler on a more stable and profitable
basis than ever before.
May an increased business in December bring

you, personally, a joyous Christmas.
Yours in the jewelry faith,

STEELE F. ROBERTS, President.
Pittsburgh, November 25, 1911.

Hess & Culbertson Jewelry Co.
Dines Its Employees

St. Louis, Mo., November 20.—Employees of
the Hess & Culbertson Jewelry Company were
given a get-together dinner on the evening of No-
vember 18 at the Mercantile Club by the officers
of the company. The officers and heads of de-
partments discussed phases of salesmanship and
advanced new id es on methods for future oper-
ations. Many I oful suggestions were brought
out and discusaingt length.

President George J. Hess delivered an address
of welcome, congratulating all concerned in the
rapid and continuing growth of the jewelry house.
Vice-President S. D. Culbertson made a short talk
along general lines.

Director R. W. Hess, recently returned from
a European trip, gave some interesting data on
the jewelry business abroad, comparing it with
the home industry. Secretary Bamber made many
practical recommendations looking to the better-
ment of general conditions.
Short speeches were made by a number of

others present.
Those present were: President George J. Hess,

Vice-President and Treasurer S. 1). Culbertson,
Secretary S. E. Bamber, Director R. W. Hess and
the following heads of departments and working
force: A. Appel, Miss B. Ralston, Miss E. Idler,
Miss B. Worley, C. Niementz, F. Hyke, V. E.
Guittler, Miss N. P. Howe, L. J. Vogt, Miss M.
Campbell, C. P. Reber, J. E. Obman, E. Niehaus,
Miss N. Dueber, B. A. Rainwater, J. G. Stauffer,
T. J. Merb, C. D. Henry, E. H. Tinsley, Miss M.
Trautman, Miss E. Carson, H. Mort, H. Roma-
nowsky, Miss E. Weber, J. B. Swenson, Miss L.
Alexander, Miss M. Hale, J. C. O'Brien, W. J.
Haddaway, Miss G. C. Dacus, Miss G. Hastings,
L. P. Gibson, A. Littleson, L. Miller, Miss M.
Mullen, Miss C. Wheeler, Miss I. Schumacher,
S. R. Culbertson, B. 0. Hess, Miss M. Ruhl, Miss
J. Veith, Miss R. Knapp, A. C. Grimes, C. Sanner,
1). Hyman, G. J. Richards and Leonard Woods.

Kansas City Robber
Sentenced to Twenty Years

Kansas City, Mo., November i6.—William
Rock, who, it will probably be remembered, on
July 20 entered the Franklin Jewelry Company's
store, 9 West Ninth street, and assaulted Mr.
Franklin while his confederate made off with a
tray of diamonds, was today sentenced to twenty
years' imprisonment. The offense was a particu-
larly vicious one. Mr. Franklin was for a long
time hovering between life and death and recov-
ered with great difficulty. John Walton, Rock's
confederate, made away with the tray of dia-
monds and is still at large, but Rock was cap-
tured a few months after he had committed the
crime. He pleaded guilty and asked for mercy,
stating that he was only twenty-five years old
and wanted to reform, was married, and gave all
the other usual pleas of a criminal. This had no
effect upon the judge, however, who passed a
heavy sentence.
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The Old Jeweler is the Waltham Missionary at
large. To the public he represents the practical watchmaking
experience behind the Waltham watch. To the retail jeweler,
the fraternal spirit of the Waltham organization — the
Waltham co-operative ideal of working through the jeweler.

Waltham consistently refuses to deal with mail order houses and is bringing
suits whenever necessary to maintain price standards which allow jewelers a legitimate living

profit. Co-operation was the business ideal of Waltham founders, and next to making the

best watches in the world, is the most energetic principal of Waltham organization today.

Eighteen million Waltham watches are in use throughout the world. Have you the Waltham

slogan in your store :—
"It's Time You Owned a Waltham."

eeeni-monthly journal, published on the let nod
l5th of ettch month, devoted t• the interests of
the Watch, Jewelry and Kindred Trades. The
purpose and policy of this Journal are the pro-
tection and promotion of all trade interests. A
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ment or detrimental to the welfare of the trade.
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Canada, $2.00 per year. To Foreign countries, $3.06
(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone," when sent by mail, should
be made by Post Office Money Order, Bank Check or
Draft, or Express Money Order. When neither of
these ean be procured, send the money in a Registered
Letter. All remittances should be made payable to
The Keystone Publishing Company.

Change of Address — Subscribers desiring their address
changed, should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d
of each month to insure insertion in the issue of the let
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Insertion in the issue of the 15th of the same month.
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New Development in
Price Maintenance

While the right of the manufacturers of
patented articles to fix a selling price on
their product is being upheld by frequent
court decisions somewhat of a sensation has
been created by a circular on the subject

issued last month by the Eastman Kodak
Company. This company not only an-
nounces its discontinuance of price restric-
tions on goods of its manufacture not cov-
ered by patents, in accordance with a recent
decision of the supreme court, but it re-
opens the entire question in the following

final paragraph of this circular:
We consider this an opportune time to obtain

an expression from the trade as to the desirability,
from its standpoint, of our continuing our price
restriction and exclusive sale policy so far as
patented goods are concerned. We are, therefore,
enclosing herewith a postcard which we ask that
you use in recording your view of the matter.
If, as a result of the vote of the trade, we do not
find a strong sentiment in favor of a maintenance
of these restrictions on patented goods, we shall
remove them without delay.

The evident inference from the above
paragraph is that the Eastman company
itself is not entirely convinced as to the
wisdom of the policy of selling-price re-

striction, but its plan to leave the decision
in the hands of the dealers who handle its

product is at least worthy of commenda-
tion. The moral of all this, so far as the
retail jewelers are concerned, is the neces-
sity of a pronounced stand on the question.
The new plan seems to have worked satis-

factorily so far to the jewelry trade, and the
fact that the manufacturers who furnish
the fixed price lines have, at considerable

expense, secured favorable decisions from
the courts on the question proves that they,
too, approve of the plan, and will insist as
far as they legally can on its being rigidly
carried out.

Jewelers versus Crooks

The local organization of the retail jew-
elers of Washington, D. C., is to be credited
with a new idea in the matter of protection
against thefts. The association has estab-

lished a criminal bureau which will work in
connection with the police department of

the city. The plan includes the establish-

ment of a telephone system and the employ-

ment of private detectives. The bureau will

be in charge of the secretary of the asso-
ciation, with headquarters at a central loca-

tion, from which he will be in telephonic

communication with the stores of the mem-

bers. With this machinery, if a theft be

committed or attempted, all the members of
the association will be immediately warned
so that precautions can be taken against a
repetition of the theft or for the capture

of the thief. As we are now on the

threshold of the holiday season, and in view

of the alarming increase in the number of

robberies, the plan of the Washington,

D. C., association seems well worthy of the

consideration of other local trade associa-

tions, especially in the larger cities.

It is also a matter of trade interest that

through the influence of the Washington,

D. C., organization the local brokers now

write a form of insurance which covers such

daylight thefts as are committed by penny-

weighters, window smashers, etc., which

were not covered by the regular burglar

insurance.

The Advertising Clock

The twin essentials of modern business

life—punctuality and publicity—would

seem to be responsible for a new kind of

clock industry. The present-day alliance

between electricity, advertising and clock

mechanism is impressively in evidence in

the mammoth Colgate clock in Jersey City

and the large tower clock of the Metropoli-

tan building, New York City. A later corn-

bination of publicity in clock mechanism is

the immense tower clock on the new

Bromo-Seltzer building in Baltimore, where

the letters in the words "Bromo-Seltzer"

take the place of the numerals on the clock

dial. In England some of the religious

revivalists conceived the idea of a reveren-

tial clock, this character being given to it

by using the letters in the phrase "Glory be

to God" on the dial instead of the familiar

numerals.

A still later association of publicity and
clock mechanism is revealed in an ordinance
submitted to the city councils of Philadel-
phia authorizing a firm of undertakers in
that city to erect an illuminated clock ex-
ploiting its name on the sidewalk of one
of the chief thoroughfares. As there is no
reason why a privilege granted the under-
taker should be denied to any less sombre
business man the advertising clock would
seem to have a great future.

The Phonograph at Conventions
A new idea on the matter of convention

oratory and its regulation has originated
with the secretary of the California Asso-
ciation of Hardware Dealers. As that state
is so remote from the centers of the hard-
ware industry Secretary Smith suggests
that prominent hardware men in the east
deliver an address in a phonograph and for-
ward the records to him. The idea has
other advantages than its novelty. The pos-
sibility of shutting off the flow of oratory
at any time desired, without giving offense
to any one concerned, will appeal quite
favorably to those in our own trade who
have recollections of occasional' long-
winded speeches, the delivery of which con-
sumed an amount of time quite out of pro-
portion to their importance. It must be
conceded, however, that the plan of the
California man is quite practical, and the
leading trade orators could be heard in this
way at every convention. Occasionally it
might seem to the jewelers like listening to
their "master's voice," but even this would
not be without its advantages.

He Read The Keystone
The necessity and advantage of a careful

perusal of the trade journals is well
shown in a news item published elsewhere
in this issue in regard to the continued oper-
ations of the bejeweled lady impostor who
has been swindling the trade in the west by
obtaining loans on diamond jewelry. In a
letter before us N. A. McDuffie, a sub-
scriber, of Lawton, Okla., writes: "I am
sending you clippings from the papers here
in reference to the party whose scheme you
wrote up in the November I KE VSTONE.
She visited my store a few days ago, and
as I had read your article of course I had
her spotted, as you will see from the clip-
ping." This jeweler, in a truly fraternal
spirit, notified his brethren in the trade as
well as the authorities, with the result that
they were safeguarded against possible loss
and imposition.
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Ordinance to Regulate
Transient Retailing

At the request of many of our subscrib-
ers we reprint herewith the text of the
ordinance recently passed by the common
council of Pittsburgh, Pa., at the request of
Steele F. Roberts, president of the Ameri-
can National Retail Jewelers' Association,
who recommends that jewelers' clubs and
retail merchant associations have similar
ordinances passed in the larger cities of the
country. The ordinance does not apply to
traveling salesmen, agents or other repre-
sentatives of manufacturers or wholesalers
selling to wholesale and retail concerns:

Section I. Be it ordained and enacted by the
city of Pittsburgh, in select and common
council assembled, and it is hereby ordained and
enacted by the authority of the same, that here-
after every person, whether principal or agent,
entering into, beginning or desiring to begin a
transient retail business in the city of Pittsburgh,
for the sale of any goods, wares or merchandise
whatsoever, whether the same shall be represented
or held forth to be bankrupt, assignee about to
quit business or of goods damaged by fire, water
or likewise, shall and must take out a license for
the same from the city treasurer of said city.

Section 2. The amount to be paid for such
license shall be the sum of two hundred dollars
per month, or fractional part thereof, to be paid
to said city treasurer, and said license shall be
renewed monthly during the continuance of such
sale or the selling of the merchandise aforesaid.

Section 3. Any person violating any of the
provisions of this ordinance shall, upon conviction
before any alderman or police magistrate of said
city, pay a fine of not less than three hundred
dollars nor more than five hundred dollars, and
in default of payment of such fine be imprisoned
in the jail of Allegheny county for a period not
exceeding thirty days.

Good Roads as Wealth Makers
The assemblage at Richmond, Va., re-

cently of the first American roads congress
has again riveted attention on the vital im-
portance of improved highways as a factor
in increasing the value of property, reduc-
ing the cost of living and adding to the corn-
forts and conveniences of every-day life.
The proceedings at this congress served an
excellent purpose in trying to convert these
advantages of good roads into actual dollars
and cents, which would be more intelligible
and convincing to all concerned. As the
south is credited with being even more
backward than the other sections of the
country in this reform the following object-
lessons from within its own borders speak
eloquently:

Before good roads were built in Mecklenburg
county land within eight miles of Charlotte could
be bought for $8 the acre. The same land is
now worth from $50 to $too the acre.
Jackson county, Alabama, built 125 miles of

good roads in two years at a cost of $25o,000.
In 1890 the average value of the land reached
by these roads was $4.80 the acre. Now ready
purchasers would be glad to take them at from
$15 to $25 the acre.
In Hall county, Georgia, a farm containing

sixty-five acres was sold for $1,800. A macadam
road was built through this farm :And the owner
was. forthwith offered $4,500 for it.
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In Hamblin county, Tennessee, a farm near
Morristown was sold for $6,000 before good roads
were built in that county. Since the good roads
were built it has been sold for $15,000.
In North Carolina a farm at Apex was sold

for $700 before a gravel road was built. After
this road was built it was sold for $4,500.

There is no doubt that the much-talked-
of high cost of living is attributable in a
large degree to obstacles in the way of
economic distribution. The loss falls alike
on the farmer, the consumer and the mer-
chant. The jeweler is quite as much in-
thrested in the matter of good roads as the
farmers who purchase his stock, and both
should ponder over and digest such strong
arguments in favor of this reform as are
furnished in the above paragraphs.

The Joint Convention Idea
The success which has attended the joint

conventions held by the Kansas and Mis-
souri state associations is doubtless respon-
sible for the contemplated extension of the
idea. The possibility of holding a joint con-
vention is now being considered by the Illi-
nois and Iowa associations at the suggestion
of the former, and there seems to be no
reason why the idea should not appeal
favorably to the jewelers in these states.
Convention influence and usefulness are di-
rectly proportional to the attendance, while
the two-in-one plan makes for economy in
the matter of exhibits and other expenses.
In this way, too, the program can be made
more comprehensive and the arrangements
more convenient for speakers whose pres-
ence would be considered especially desir-
able. The joint plan has really almost every
argument in its favor and, if geographically
possible, should be given due consideration
by the different associations in arranging
their plans for next year.

Smugglers—Influential
and Otherwise

One of the questions at present being dis-
cussed by press and people, which has
aroused considerable feeling and sharp dif-
ferences of opinion, is the recall in its pos-
sible application to the judiciary. Implicit
popular faith in the impartiality of our
judges in interpreting the law of the land
would seem to be especially desirable at this
time of agitation and unrest. It is to be re-
gretted, therefore, that United States Dis-
trict Attorney Wise, of New York, in an
address before the National Jewelers' Board
of Trade, felt compelled to make the follow-
ing statement:

Conviction after convictIon of prominent per-
sons have I won, but in vain have I asked for
imprisonment sentences. The obscure, the unim-
portant or the poor man is sent to Atlanta, to
Blackwell's Island or to some other prison, but the
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rich and the important get fines, in many casesless than one-tenth of the amount of which they
have defrauded the government. I convicted a
former governor of a state, a strong advocate onthe stump of a high protective tariff, of evadingthe payment of dues amounting to $11,000. Yet
the judge gave him only a fine. A little later a
poor Greek was sent to Blackwell's Island for
nine months for smuggling of less magnitude.

If the above statement be justified by the
facts, which Mr. Wise seemed to prove, it
would be well for the judges to give the
matter the consideration which its im-
portance calls for, and in future, in the
matter of smuggling as in other forms of
crime, cleave closely to the line of impar-
tiality. Should the protests of the jewelers
help in this direction the benefit will be not
for the trade only but for the public at
large.

The National Federation
of Retail Merchants

The latest extension of organization
among the retailers is a national association,
the membership of which will include retail
dealers in all lines. At the meeting for
organization held in Chicago thirty-seven
states were represented, and the purposes of
the federation, as expressed at the meeting,
are such as will likely meet with the ap-
proval of the retailers generally, including
the jewelers. These purposes include organ-
ized opposition to the parcels-post measure
now before congress, the repeal of legisla-
tion unfavorable to retailers, the passage of
favorable legislation and the selection for
state and national offices of men in harmony
with these views. It will be remembered
that some time ago a small number of retail
lumber dealers were indicted under the
Sherman law on the charge of restraining
trade, and the danger to organized retail
interests implied in this action inspired the
idea of a national federation.

Prices by Open Mail
We have recently received a number of

complaints in regard to the matter of send-
ing prices by open mail. One of our sub-
scribers, in directing this matter to our at-
tention, forwarded to us a folder from a
wholesale house which was a peculiarly
flagrant violation of the ethics which are
supposed to govern such cases. In this
folder illustrations of watches with net
prices appeared on the outside in plain view
of all who handled it.
In view of the pronounced trade opposi-

tion to this practice and the possibility—
even certainty—of resentment or retaliation,
it seems strangely unbusiness-like for any
wholesale house to continue this objection-
able method of distributing mail matter.
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The
John Hancock

Pattern

c2MADE BY YE GOOD

SILVERSMITHS AT

GREENFIELD,

MASSACHUSETTS,

IN YE SHOP OF

Rogers, Lunt ei Bowlen Co.
WRITE FOR CATALOGUE
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Diamond Mountings
Brooches

La Vallieres

Earrings
Scarf Pins
Bar Pins, etc.

7596 R
7586 S

MR. RETAILER:
This Display Stand Is Yours, FREE

7,132 An, 7379 R /309 T 6331 7432 Am. 7651 S 7481 S

7468 Opal

TRADE
A small display of an original line of 10 and 14 karat jewelry.
Original designs and ideas chiefly recommend our product.
Earrings illustrated are pierceless and real Baroque Pearls.
Designs unlimited in variety and number.

SOLD THROUGH JOBBING TRADE

Original Designs. Mostly HAND WORK. No Findings.

NORTH ATTLEBORO - - - MASSACHUSETTS

Look for Trade-Mark as shown above—Diamond "F"

WE ARE SHOWING MANY NEW DESIGNS

LOOK FOR OUR NAME ON EVERY HOLDER

Nothing Speculative About Our Holders

They appeal quickly to every user of
eyeglasses — eliminating the dangling
chain or cord annoyance when glasses
are not in use. Saves cost of lenses
many times.

A tray of these holders in your shop
window or on your show case with
display card will catch many an eye and
make sales, please the buyer and bring
a profit to you.

Gold and Silver Thimbles

If you appreciate the commercial value
and reliability resulting from

78 Years' Experience

which goes into every Thimble we make,
you will see to it that your stock of goods
of our manufacture is complete and well
displayed.

NEW CATALOGUE SENT REQUEST

We furnish Gratis Attractive Newspaper Cuts and Advertising
Copy for Use in Your Local Papers. Send for Them.

Established 1832

KETCHAM & McDOUGALL
  Manufacturers
15 - 17 - 19 MAIDEN LANE NEW YORK

The
CARMEN
RDJUSTRI3hE
BRIICEhET

WARRANTED

Gold Filled

None Genuine

Unless Stamped

"CARMEN"
MADE BY

ill 1), F. Briggs Co,
ATTLEBORO, MAW,

It Will Sell CARMEN BRACELETS For You

F
ILL out the coupon in the lower corner of this ad. and send it to us, and

you will get this handsome display stand for your Carmen Bracelets. It

is 9 7-8" x 9 has an easel back and is covered with a rich black plush,

which makes a fitting background for the Carmen Bracelets.

Put it on your counter or in your window and it will make money for you.

Our Fall campaign of national advertising, reaching 14,000,000 possible
 customers, will be heaviest

from now to Christmas. By showing up this stand and thus 
telling the people that you sell Carmen

Bracelets you will tie your store to our national advertising 
and get the direct local benefit of it. c'N"

FILL OUT THE COUPON TODAY AND SEND IT TO US. 0

Your jobber has Carmen Bracelets or will get them from us. Ask him 
for our new tube designs, original C

with us and produced exclusively by us. ÷C! ...

23-17

Send
me the
Carmen
Bracelet

Display Stand
and your

sample Chain
Card.

D. F. BRIGGS CO., Attleboro, Mass.
(Address)  

'V •

CI. 
(City) 

NEW YORK CITY, N. Y. CHICAGO, ILL. LONDON, ENGLAND 
(State/  180 Broadway Heyworth Building, 29 Madison St. 62 Hatton Garden

./ My jobbers are 
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Salable Suggestions in Sterling Silver
Staples and Novelties

No.
18. 8" Berry Bowl,

$18.00 ea.

548. Tea Strainer,
$24.00 doz.

557. Tea Strainer,
$21.00 doz.

70. Cup, $5.50 ea.

85. Cup, $7.00 ea.

46. Cup, $5.00 ea.

628. Jam Jar and
Spoon, $4.50 ea.

533. Condiment
Set, $18.00 ea.

529. Castor,
$15.00 ea.

530. Castor,
$12.00 ea.

546. Candlestick,
$4.00 ea.

542. Candlestick,
$6.00 ea.

559. Mustard Pot
and Spoon,

$4.50 ea.

621. Mustard Pot
and Spoon,

$4.50 ea.

10/7234

No.
910. 9" Sandwich

Plate,
$15.00 ea.

591. Castor,
$4.00 ea.

551. Condiment
Set, $9.00 ea.

538. Horse Radish
Bottle and
Spoon,

$4.50 ea.

10,7234. Mayon-
naise Set, in
case, $9.30 ea.

596. Bouillon Cup,
$7.50 ea.

124 7192. Lemon
Set, in case,

$6.50 ea.

6599. Coffee Cups
and Saucers,
in case,
$33.50 per set

225/V. Salt and Pep-
per Shaker, in
case, $6.50 ea.

5232/V. Set,
$5.50 ea.

7252/V. Set,
$14.50 ea.

flJ SUBJECT TO
,m1 KEYSTONE KEY SUBJECT TO

KEYSTONE KEY

ci The BLAKE line of STERLING SILVER STAPLES and NOVELTIES recommends itself because the DESIGNS are
UNIQUE, ORIGINAL and of great variety. j The FINISH the best skilled labor can produce. J The QUALITY the
highest obtainable. J The combination of these forces creates intensified interest in the BLAKE PRODUCT and produces
positive sales and then resales. J You can make your store known among your customers and their friends as the place of
ORIGINALITY for anything in the STERLING SILVER line of STAPLES and NOVELTIES. 1 Consult our CATALOG
for Holiday suggestions. If you haven't one, WRITE US.

Get the benefit of our Fifty-one Years' Consistent Effort to produce
superior goods at a reasonable price

Silverware bearing this
trade - mark denote.

sterling silver
925-1000 fine

Attleboro, Massachusetts
CHICAGO OFFICE-42 Madison Street NEW YORK OFFICE-37 Maiden Lar.e.

SAN FRANCISCO OFFICE -717 Market Street

Silverware bearing this
trade - mark denotes

sterling silver
925-1000 fine
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Why the Bank Turned Him Down

The Banker's Point of View-Illustrative Cases

with a Moral for Merchants-Drawbacks of

the Small Balance

Every business man at some time in his
career has been seen coming out of a bank
scratching his head and looking as though
conditions were not altogether satisfactory.
In many cases he is wondering why that
"cussed" bank-his bank he had been for-
merly pleased to term it-had treated him
just as it had. Sometimes he comes away
with this question answered, but that is
seldom and in no event satisfactory to him.
The man has been turned down.

Turned down on a proposition that to
him-and he knows it better than any one
else, for it is of his own making-is as safe
as governmental bonds. Moreover, such an
experience is never a matter of small con-
cern. Some men are able to make other con-
nections before anything serious happens,

Perhaps the most of them, for it must be
understood that we are speaking here only
of businesses with real merit. Yet many
a concern has suffered heavily when a bank
has refused to come to its aid-some have
never survived such a refusal.
The question is, Where is the fault when

a good business, with good management
behind it and a growing future before it, is
turned down by a bank?

Without doubt some of the blame may be
laid on the bank. But that does not relieve
the situation so far as the man who has
been refused is concerned. It is up to the
man who wants the money to provide
against any lack that may exist in the finan-
cial institution, and to discount these defi-
ciencies before he approaches it. In other
words, the man must learn to look at his
own business from the viewpoint of the
banker.

The Crime of the Small Balance

Two young men, proprietors of a grow-
ing retail store, had an opportunity to
secure a lease on the corner storeroom ad-
joining their location. In fact they had
created the opportunity, for several months
previously they had notified their landlord
that unless they could secure the corner
within a reasonable time they would have
to move to other quarters where more
room was available.
The doubling of their space in this way

brought them many happy results. Manu-
facturers from whom they were buying
Were more than ever solicitous, and willingly
offered longer extensions of time; an auto-
mobile maker induced them to accept easy
terms for a couple of delivery wagons; even
the firm selected to prepare the new store
for occupancy was willing to wait for its
money.
From the standpoint of progressive bus-

iness everything seemed to be in favor of
the young men. They had no sensational
ideas, every move they made was figured
out with the greatest accuracy, and the
Increase which eighteen months of business
had brought to their store made the en-
largement seem in no way a venture, rather
a necessity.
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Time had been so easy to secure that
they had been forced to give little attention
to cash. They reasonably figured that the
Increase in business which would come with
the larger store would easily meet the pay-
ments they had so skilfully distributed over
a long period. Of course they would need
some ready money to take care of the count-
less number of small bills that had to be
paid promptly and then the weekly payroll
would have to be more than doubled the
day the new store was opened. But to
their . way of thinking their bank would be
more than glad to let them have whatever
was needed-who could be so foolish as to
neglect the chance to improve relations with
so rapidly growing a house?

This was where the mistake was made,
where the young men proved themselves
good business men but poor financiers.
From the banker's standpoint their state-
ment, showing the facts just given, was
against them rather than in their favor.
But even that might not have turned the
tables had their balance ever been right
from the banker's standpoint. Never, for
more than a few days at a time, had their
balance been over three hundred dollars.
For all of the eighteen months the money
passing through the bank had been growing
-but the balance had stood still. They
had kept just within the limit. The banker
saw that deposits and checks against them
had chased each other through his institu-
tion until it was apparent the matter had
been figured down to hours, almost minutes.
As a result the young firm did not obtain
the accommodation that it desired.
A balance, a good, safe balance, one on

which the banker can count, is a very good

credit investment to any concern.

Falling Between the Lines

Another concern had a more unfortunate
experience in that the management, unlike

the young men just referred to, thought it

had a plan figured out whereby more than
the average credit from the bank might be
secured. They took what seemed like a far-

sighted course and made preparation for

future use.
This concern began business by opening

accounts in three banks. They figured that

if one bank would lend so much three banks

would treble that amount. The actual

result was, because it required a constant

struggle to carry three balances of even in-

significant amounts, that when the time

came to approach the bank each institution

reluctantly loaned about one-fifth the

amount requested.
Had they concentrated their business in

one bank their balance would have been

sufficient to demand considerable respect

and attention to their needs.

The Man with a Burden

Not a few business houses have failed to
secure the loans they desired from banks

because they tried to ship the real burden

of their business on the latter's shoulders.
A short time ago the junior partner in a

mercantile business wanted to get rid of

some deadwood in the shape of his. older

business associate. The concern stood well

in a small way, was holding its own and

even making a small advance, but the junior

member of the firm felt himself constantly
hampered by the ultra-conservatism of his
partner.
So the younger man determined to buy

out his senior-or at any rate he deter-
mined to try it. There would be no diffi-
culty so far as the older man was concerned,
for he was ready to retire and willing to
take a fair price.

Without any doubt that the bank would
be glad to help a safe business make a pro-
gressive move the junior partner ap-
proached an official with whom he was on
very friendly terms and stated the case.
For some reason or other the banker did
not seem to embrace the opportunity with
all the ardor he might have displayed. He
confessed he believed in the business man's
ability and judgment, but that was personal
and had nothing to do with the recognized
rules of banking. So far as Ile could see
the proposition looked good, and he even
advised the business Mall to take over the
whole enterprise; but when the latter asked
him for a substantial enough loan to make
the move possible that was a different
matter.
The business man owned a very nice

home, the only thing he had acquired out
of the business except a good living. When
the banker learned that the home was clear
he saw at once an easy way for the hopeful
borrower to secure enough funds to finance
the purchasing of the business. But when
the young man informed him that the. home
had been a present from his wife and that
under no consideration would it be touched
the former bluntly asked if it was the idea
that the bank should finance a business in
which the man who hoped to reap the great-
est profit front the establishment was not
willing to risk his personal property ?
And the man was turned down.

Choosing the Right Bank

The time was when banks looked with
favor on all classes of legitimate business
and when they endeavored to serve all
classes. As competition grew, however,
and as related industries gradually cen-
tered in one locality, many banks made an
opportunity of necessity and specialized in
certain lines of commerce.
You will find it current among manufac-

turing jewelers and jewelry importers and
wholesalers that a location in a certain dis-
trict in one of the big cities, no matter
where else they may be established, is nec-
essary to the reputation of the house. From
time to time a number of concerns have
given up this location with the idea that it
was too far away from their trade, but
almost without exception they have returned
again, if only with a small branch, so that
they might say they were identified with the
district.
This district has its own banks, within

which are experts who know the jewelry
business first and banking second. For a
young house engaging in this trade the
wrong banking connections would not only
result in failure to secure the most intelli-
gent financial support but would also deny
the concern the confidence of the trade that
comes through dealing with one of their
own institutions.-Business.
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STANDS FOR

"GUARANTEED FOR LIFE"
AGAINST BREAKAGE AND WEAR

Salesrooms and Offices of
Diamond Department
68 Nassau St., N.Y.

STERNA"ffiiVg7 & CO.
33-43 GOLD STREET, NEW YORK

To avoid delay use local address, 33-43 Gold Street

BRANCH OFFICES :
Chicago, III 31 North State Street; Amsterdam, Holland, 12 Tulp Straat;

Diamond Cuttin,z Works
136-146 West 52d St.

New York

London, England, Audrey House, Ely Place.
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Service and Integrity
have built up for us the largest and best known

Ring business in this country. Retail Jewelers

know that the Ostby & Barton Co.'s I 0 K. and

14 K. lines are unrivaled and that they repre-

sent the utmost in Ring value and dependability.

The high standard of this business, consistently

followed for over thirty years, is a positive guar-

antee that affects every ring we make.

For Card Jewelry and Rings of any description

Stone Set, Signet, Emblem, Gentlemen's, etc.,

you will serve your own and your customer's

best interests with Os/by & Barton Co.'s goods.
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Ask Your Jobber

OSTBY• & • BARTON • CO.
PROVIDENCE e•-? RHODE • ISLAND

1TAIDElSra
LANE—
NEW TORK,
.1v. • • -

424 SOUTH
c23ROADWAY'
L 0 5 ANGELES
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HE holiday buying has commenced and business shows signs of
renewed activity with prospects of a good Christmas trade. Our
large and complete stocks of jewelry, watches and diamonds are

at your disposal. We will send you anything you may require by
return express.
Remember, "We sell Sellers" and that our goods are always guar-
anteed as to quality—our established reputation of fifty years is back
of every piece of merchandise we sell.

HENRY FREUND
FRATERNAL GOODS A SPECIALTY

Our Trade-Mark "The Rose"
and is equal to a

BRO "Sellers Qf Sellers"

71 Nassau Street, NEW YORK

stands for Quality and Excellence
government stamp.

This illustrates a handsome black

velvet display pad, furnished tvIth

Belscript Monogram Fobs.

g)dirmWillotofflemed/
Made while customer waits

ALMOST A THOUSAND

BELSCRIPT COMPANY, Inc.
Please send sample and

descriptive matter.

Name

Street 

City and State _ _

T IT MEANS

q There are now almost a
thousand jewelers who carry
Belscript Monogram Watch
Fobs. If it were possible we
would like to show you this
list of dealers so you could
satisfy yourself that Belscript
Monograms are a paying
proposition.

q But the fact that there are
a thousand responsible
dealers now handling them
should convince you beyond
question that Belscript Mono-
grams are a success and it
will pay you especially Now
at the height of the holiday
season to use the coupon
below and secure your Bel-
script Monogram outfit.

The Belscript
Company, Inc.

Munro Building, Duane and Rose Sts.
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Jewelers' Protective
Union and Its Work

Recent Daring Thefts of Samples—The Jew-

elers' Protective Union—Its Origin and

Efficiency

An unusual number of robberies of salesmen's
samples in recent months has impressed the trade

and public with the risks run by the traveling
representatives of the great jewelry jobbing houses

who carry with them stock worth thousands of

dollars. Such valuable merchandise in such a
small bulk is naturally an attraction to the robber,
and so great is the possibility of loss that there is
in existence a well-known and most efficient

organization for the protection of the traveling
fraternity. A number of robberies which oc-

curred in rapid succession some years ago led to
the formation of an alliance whose double pur-

pose is to prevent robberies as far as possible by

insistence on the use of every precaution and to

run down and punish the robbers where all pre-

cautions have failed. This organization is the
Jewelers' Protective Union, which, although it is
a power in the field, is but little known outside of
its own members and the crooks whose interests
lie in keeping tabs on its workings.

Origin of the Union

The Jewelers' Protective Union was organized
in 1878, largely through the influence of W. J.
Ailing, of New York. Two years previous one of
Mr. Alling's salesmen was traveling through New
England with a trunk containing some $1o,000
worth of diamonds. One night he went from
Boston to Springfield, Mass., on the Boston and
Albany Railroad, checking his trunk. When he
reached Springfield he presented his check at the
baggage-room in the old ark-like depot and re-
ceived an old valise, which, when opened, was
found to contain waste paper and decayed fruit.
Mr. Ailing was notified and went to William
Murry, then an inspector of the New York
police department.
Murry found that the check of the trunk had

been changed in transit and that the trunk had
been taken to Hartford, Conn., and thence to
New York, where it had been rifled of its con-
tents. After a long chase Murry fastened the
crime on Landon W. Moore, Gus Raymond and
George Briggs, well-known thieves, and they were
sent to prison.

After this robbery Mr. Ailing made up his
mind that if all the men who sold jewelry were
united they would stand a better chance of fight-
ing thieves. Robberies of traveling men were
occurring at the rate of about ten a year and it
was getting to be a serious matter. They entered
into his plan, elected Mr. Ailing president and
Ira Goddard secretary. Since then the union has
grown steadily until at present several thousand
members are protected with a system that acts not
only as a check on thieves but equally as well on
careless salesmen, who never know when agents
of the union may be watching them. A great
deal of money has been spent by the union in the
hunting and prosecution of robbers. Pinkerton's
International Detective Agency is retained to
work up all cases with orders to get after every
robbery and to never let up on the guilty men.
In the old days the usual plan of the crooks

was to follow a salesman until a good oppor-
tunity came. Often they would keep on the trail
of a trunk for weeks, going from place to place
on the same train with the salesman. The trick
of exchanging trunk checks was most frequently
worked. This was usually done while a trunk
was in transit or while it was piled with a lot of
other trunks in some baggage-room.

Instructions to Members

The first thing done after organization was to
instruct all drummers to keep a close watch on
their trunks. Salesmen holding certificates from
the union are required to compare the check re-
ceived with the one on their trunk and see that
the trunks are put on the train and always travel
on the same train with their trunks. Arriving at
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the destination the salesman must claim his
trunks at once and take personal charge of the
baggage. They must not allow their stock to
remain in the depot overnight or lose sight of it
for more than twelve hours at a time, and then
only when the trunks are in charge of a trans-
portation company, in transit, or checked or in
the charge of a hotel. In brief they must take
the same care of the stock as if it was their own
and not protected by any organization.

The first case that the union tackled was suc-
cessful. This was in 1878, when it got after a
crook who robbed a salesman in Chicago. The
victim traveled for a New York house. He
watched his trunk until it was safely in his room
at the hotel with its burden of $30,000 worth of
samples, and went down to dinner after locking
both his room and the trunk. On his return in
half an hour he found the lock of the door forced
and discovered that $14,000 worth of his samples
were gone. He obeyed his instructions, and after
two months' work Thomas H. Berry, a noted
bank sneak, was arrested, convicted and the
missing jewels recovered.
One of the most desperate and elusive men the

organization ever put behind the bars was the
notorious Fritz Diehm, of Cincinnati, Ohio. In
November, 189i, a salesman for a Cincinnati
house went to Dayton with a satchel containing
$130,000 worth of diamonds. At Dayton he
stepped out of the train to get a sandwich, leaving
the bag under the seat of the car. When he re-
turned it was gone. After a month's work the
police arrested Diehm and an accomplice, William
Hurless, at Jefferson, Ind. Hurless was arrested
first, and two days later Diehm was taken as he
was about to bury four glass vials containing the
diamonds. As the detectives were taking him to
the station his friends set on them and he escaped
to Europe. He was lost for two years, but in
1893 he came back to Hot Springs, Ark., was cap-
tured and received a seven-year sentence.

A Notable Robbery

Another desperate man run down was James
Burke, a man of many aliases and an unsavory
record. In November, 1892, W. L. Pollock, of
the firm of Pollock & Co., was riding from
Omaha to Sioux City, Iowa. Just before the
train pulled into Sioux City it stopped for a
moment and a man appeared at the door of the
coach in which Pollock was a passenger. He
went straight up to the latter and said:
"I want your diamonds." Pollock had a wallet

in his inside coat pocket with $13,000 worth of
diamonds, and was so surprised that he made no
answer or move and the robber shot him in the
shoulder. As Pollock sank down the robber
struck him with a slungshot, fired another bullet
into his arm, grabbed the wallet and jumped from
the train. Burke was arrested at Leadville, Colo.,
and when brought back to Iowa for trial received
a seventeen-year sentence.
The fear in which the Jewelers' Protective

Union came to be held by thieves was illustrated
after the robbery of Edward Carroll in Coving-
ton, Ky. Carroll went into a drug store with a
satchel containing several thousand dollars' worth
of diamonds and placed it on the floor beside
him while he gave the clerk a prescription. When
he went to pick the satchel up it was gone. Law-
yers wanted to make restitution of the stolen
property. Their offer was refused, but the dia-
monds were restored anyway. The hunt con-
tinued for the thieves, and it was found that they
were John Meany and Pat Gurney. They were
picked up on the street in New 'York. Gurney
jerked away and fled to Europe. Meany was
placed under a $2,000 bond, but fled to France.
He came back two years later, only to be arrested
and sent to prison.

All Is Not Gold

"I had a mighty queer surprise this morning,"

said the Ideal stock broker. "I put on my last
summer's thin suit on account of the extraor-

dinarily hot weather, and in one of the trousers
pockets I found a big roll of bills which I had

entirely forgotten."
"Were any of them receipted?" remarked the

cynic who registered from Missouri.—American
Stationer.

2353

Retail Jewelers' Association
of the District of Columbia

Washington, D. C., November 23.—The Retail
Jewelers' Association of the District of Columbia
held what was probably the most interesting meet-
ing of the year in the rooms of the chamber of
commerce, 1202 F street, N. W., with President
Hutterly in the chair.
Various communications were read, among

these being an acknowledgment by Joseph Baum
of a letter of condolence sent him, expressing the
sympathy of the association in his bereavement.
Mr. Baum having recently met with the loss of
his mother.
Edwards & Zanner and R. Harris & Co. gave

notice of the holding of their regular semi-annual
watch sales in accordance with an agreement
regulating the holding of watch sales by the
membership.
Secretary Duehring announced that he had

caused to be prepared a list giving the telephone
number of each of the members in good standing
for use in connection with the robbery notifica-
tion scheme. The city has been divided into sec-
tions for the quick transmission of news of this
nature. Should a jeweler have the misfortune
to be visited by a crook, immediately upon his
becoming aware of a loss he is to notify the
secretary, who will in turn give such information
as he may have received to Messrs. A. 0. Hut-
ter17, Joseph Baum and William J. Kettler, a
division of the city having been assigned to each,
and they will notify others. This also applies in
the case where the actions of some "customer"
is such as to arouse suspicions. It is believed
that in this way an additional amount of protec-
tion will be given, and there is a possibility of a
quick apprehension of a thief.
While on this subject various jewelers gave ac-

counts of robberies in which they had suffered
losses, each one being different than the- other,
with the exception of the final part where the
thief got away with the goods, which was always
the same. A. D. Bestor, of the Washington Clock
and Watch Company, gave information concern-
ing a young man who called at his store claiming
to be the employee of a metal-ceiling concern which
had sent him to take measurements with a view
to making certain repairs. Mr. Bestor was out
at the time, but close watch was kept on the man,
whose actions proved very suspicious. He took
the data he required and left without, however,
taking anything else. Upon his return Mr. Bestor
telephoned his landlord, who said he knew noth-
ing about changing the ceiling. Other jewelers
are warned against the man.
Having been relieved of a watch which cost

him $6o to replace, Mr. Kettler has adopted the
check system in connection with his watch-repair-
ing work and recommended its use by all. He
gave an interesting account of the circumstances
which led him to make use of the system.
A. D. Prince told of an insurance which pro-

tects jewelers from loss by robbery and against
damage in the way of broken windows, display
cases, etc., and volunteered to obtain certain in-
formation concerning the same. His offer was
accepted and he promised to report at the next
meeting.
The secretary was instructed to send a letter

of thanks to Major Sylvester, the head of the
Washington police department, for his courtesy
in assigning men to the jewelry districts in plain
clothes to prevent as much as possible the per-
petration of thefts, which has resulted in keeping
many crooks, known to the police, out of the
city and the jewelry stores.

Cut-glass Manufacturers' Meeting
New York, November r8.—The meeting of the

National Association of Cut Glass Manufacturers,
held last Thursday at the New Grand Hotel,
Broadway and Thirty-first street, was a big
success. Many concerns were represented who
had not been at previous meetings, and now the
association boasts a membership of about 75 per
cent of all the glass cutters in the United States.
Many important business matters were trans-

acted at the meeting, including the adopting of an
agreement, to which all members of the associa-
tion subscribed, to employ a uniform discount,
freight rate and package charge.
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HE holiday buying has commenced and business shows signs of
renewed activity with prospects of a good Christmas trade. Our
large and complete stocks of jewelry, watches and diamonds are

at your disposal. We will send you anything you may require by
return express.
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Jewelers' Protective
Union and Its Work

Recent Daring Thefts of Samples—The Jew-

elers' Protective Union—Its Origin and

Efficiency

An unusual number of robberies of salesmen's

samples in recent months has impressed the trade

and public with the risks run by the traveling

representatives of the great jewelry jobbing houses

who carry with them stock worth thousands of

dollars. Such valuable merchandise in such a

small bulk is naturally an attraction to the robber,

and so great is the possibility of loss that there is

in existence a well-known and most efficient

organization for the protection of the traveling

fraternity. A number of robberies which oc-

curred in rapid succession some years ago led to

the formation of an alliance whose double pur-

pose is to prevent robberies as far as possible by

insistence on the use of every precaution and to

run down and punish the robbers where all pre-

cautions have failed. This organization is the
Jewelers' Protective Union, which, although it is
a power in the field, is but little known outside of
its own members and the crooks whose interests
lie in keeping tabs on its workings.

Origin of the Union

The Jewelers' Protective Union was organized
in 1878, largely through the influence of W. J.
Ailing, of New York. Two years previous one of
Mr. Alling's salesmen was traveling through New
England with a trunk containing some $1o,000
worth of diamonds. One night he went from
Boston to Springfield, Mass., on the Boston and
Albany Railroad, checking his trunk. When he
reached Springfield he presented his check at the
baggage-room in the old ark-like depot and re-
ceived an old valise, which, when opened, was
found to contain waste paper and decayed fruit.
Mr. Ailing was notified and went to William
Murry, then an inspector of the New York
police department.
Murry found that the check of the trunk had

been changed in transit and that the trunk had
been taken to Hartford, Conn., and thence to
New York, where it had been rifled of its con-
tents. After a long chase Murry fastened the
crime on Landon W. Moore, Gus Raymond and
George Briggs, well-known thieves, and they were
sent to prison.

After this robbery Mr. Ailing made up his
mind that if all the men who sold jewelry were
united they would stand a better chance of fight-
ing thieves. Robberies of traveling men were
occurring at the rate of about ten a year and it
was getting to be a serious matter. They entered
into his plan, elected Mr. Ailing president and
Ira Goddard secretary. Since then the union has
grown steadily until at present several thousand
members are protected with a system that acts not
only as a check on thieves but equally as well on
careless salesmen, who never know when agents
of the union may be watching them. A great
deal of money has been spent by the union in the
hunting and prosecution of robbers. Pinkerton's
International Detective Agency is retained to
work up all cases with orders to get after every
robbery and to never let up on the guilty men.

In the old days the usual plan of the crooks
was to follow a salesman until a good oppor-
tunity came. Often they would keep on the trail
of a trunk for weeks, going from place to place
on the same train with the salesman. The trick
of exchanging trunk checks was most frequently
worked. This was usually done while a trunk
was in transit or while it was piled with a lot of
other trunks in some baggage-room.

Instructions to Members

The first thing done after organization was to
instruct all drummers to keep a close watch on
their trunks. Salesmen holding certificates from
the union are required to compare the check re-
ceived with the one on their trunk and see that
the trunks are put on the train and always travel
on the same train with their trunks. Arriving at
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the destination the salesman must claim his
trunks at once and take personal charge of the
baggage. They must not allow their stock to
remain in the depot overnight or lose sight of it
for more than twelve hours at a time, and then
only when the trunks are in charge of a trans-
portation company, in transit, or checked or in
the charge of a hotel. In brief they must take
the same care of the stock as if it was their own
and not protected by any organization.

The first case that the union tackled was suc-
cessful. This was in 5878, when it got after a
crook who robbed a salesman in Chicago. The
victim traveled for a New York house. He
watched his trunk until it was safely in his room
at the hotel with its burden of $30,000 worth of
samples, and went down to dinner after locking
both his room and the trunk. On his return in
half an hour he found the lock of the door forced
and discovered that $14,000 worth of his samples
were gone. He obeyed his instructions, and after
two months' work Thomas H. Berry, a noted
bank sneak, was arrested, convicted and the
missing jewels recovered.
One of the most desperate and elusive men the

organization ever put behind the bars was the
notorious Fritz Diehm, of Cincinnati, Ohio. In
November, 1891, a salesman for a Cincinnati
house went to Dayton with a satchel containing
$150,000 worth of diamonds. At Dayton he
stepped out of the train to get a sandwich, leaving
the bag under the seat of the car. When he re-
turned it was gone. After a month's work the
police arrested Diehm and an accomplice, William
Hurless, at Jefferson, Ind. Hurless was arrested
first, and two days later Diehm was taken as he
was about to bury four glass vials containing the
diamonds. As the detectives were taking him to
the station his friends set on them and he escaped
to Europe. He was lost for two years, but in
1893 he came back to Hot Springs, Ark., was cap-
tured and received a seven-year sentence.

A Notable Robbery

Another desperate man run down was James
Burke, a man of many aliases and an unsavory
record. In November, 1892, W. L. Pollock, of
the firm of Pollock & Co., was riding from
Omaha to Sioux City, Iowa. Just before the
train pulled into Sioux City it stopped for a
moment and a man appeared at the door of the
coach in which Pollock was a passenger. He
went straight up to the latter and said:
"I want your diamonds." Pollock had a wallet

in his inside coat pocket with $15,000 worth of
diamonds, and was so surprised that he made no
answer or move and the robber shot him in the
shoulder. As Pollock sank down the robber
struck him with a slungshot, fired another bullet
into his arm, grabbed the wallet and jumped from
the train. Burke was arrested at Leadville, Colo.,
and when brought back to Iowa for trial received
a seventeen-year sentence.
The fear in which the Jewelers' Protective

Union came to be held by thieves was illustrated
after the robbery of Edward Carroll in Coving-
ton, Ky. Carroll went into a drug store with a
satchPI containing several thousand dollars' worth
of diamonds and placed it on the floor beside
him while he gave the clerk a prescription. When
he went to pick the satchel up it was gone. Law-
yers wanted to make restitution of the stolen
property. Their offer was refused. but the dia-
monds were restored anyway. The hunt con-
tinued for the thieves, and it was found that they
were John Meany and Pat Gurney. They were
picked up on the street in New York. Gurney
jerked away and fled to Europe. Meanv was
placed under a $2,000 bond, but fled to France.
He came back two years later, only to be arrested
and sent to prison.

All Is Not Gold

"I had a. mighty queer surprise this morning,"

said the local stock broker. "I put on my last
summer's thin suit on account of the extraor-

dinarily hot weather, and in one of the trousers

pockets I found a big roll of bills which I had

entirely forgotten."
"Were any of them receipted?" remarked the

cynic who registered from Missouri.—American

Stationer.
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Retail Jewelers' Association
of the District of Columbia

Washington, D. C., November 25.—The Retail
Jewelers' Association of the District of Columbia
held what was probably the most interesting meet-
ing of the year in the rooms of the chamber of
commerce, 1202 F street, N. W., with President
Hutterly in the chair.
Various communications were read, among

these being an acknowledgment by Joseph Baum
of a letter of condolence sent him, expressing the
sympathy of the association in his bereavement.
Mr. Baum having recently met with the loss of
his mother.
Edwards & Zanner and R. Harris & Co. gave

notice of the holding of their regular semi-annual
watch sales in accordance with an agreement
regulating the holding of watch sales by the
membership.
Secretary Duehring announced that he had

caused to be nrepared a list giving the telephone
number of each of the members in good standing
for use in connection with the robbery notifica-
tion scheme. The city has been divided into sec-
tions for the quick transmission of news of this
nature. Should a jeweler have the misfortune
to be visited by a crook, immediately upon his
becoming aware of a loss he is to notify the
secretary, who will in turn give such information
as he may have received to Messrs. A. 0. Hut-
terly, Joseph Baum and William J. Kettler, a
division of the city having been assigned to each,
and they will notify others. This also applies in
the case where the actions of some "customer"
is such as to arouse suspicions. It is believed
that in this way an additional amount of protec-
tion will be given, and there is a possibility of a
quick apprehension of a thief.

While on this subject various jewelers gave ac-
counts of robberies in which they had suffered
losses, each one being different than the- other,
with the exception of the final part where the
thief got away with the goods, which was always
the same. A. D. Bestor, of the Washington Clock
and Watch Company, gave information concern-
ing a voting man who called at his store claiming
to be the employee of a metal-ceiling concern which
had sent him to take measurements with a view
to making certain repairs. Mr. Bestor was out
at the time, but close watch was kept on the man,
whose actions proved very suspicious. He took
the data he required and left without, however,
taking anything else. Upon his return Mr. Bestor
telephoned his landlord, who said he knew noth-
ing about changing the ceiling. Other jewelers
are warned against the man.
Having been relieved of a watch which cost

him $6o to replace, Mr. Kettler has adopted the
check system in connection with his watch-repair-
ing work and recommended its use by all. He
gave an interesting account of the circumstances
which led him to make use of the system.
A. D. Prince told of an insurance which pro-

tects jewelers from loss by robbery and against
damage in the way of broken windows, display
cases, etc., and volunteered to obtain certain in-
formation concerning the same. His offer was
accepted and he promised to report at the next

meehe ting.Tsecretary was instructed to send a letter
of thanks to Major Sylvester, the head of the
Washington police department, for his courtesy
in assigning men to the jewelry districts in plain
clothes to prevent as much as possible the per-
petration of thefts, which has resulted in keeping
many crooks, known to the police, out of the
city and the jewelry stores.

Cut-glass Manufacturers' Meeting
New York, November 18.—The meeting of the

National Association of Cut Glass Manufacturers,
held last Thursday at the New Grand Hotel,
Broadway and Thirty-first street, was a big
success. Many concerns were represented who
had not been at previous meetings, and now the
association boasts a membership of about 75 per
cent of all the glass cutters in the United States.
Many important business matters were trans-

acted at the meeting, including the adopting of an
agreement, to which all members of the associa-
tion subscribed, to employ a uniform discount,
freight rate and package charge.
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WE help you sell by furnishing you the precise quality of
diamonds you want, either cheap or extra fine, at most

attractive prices. We have the stock ready for instant ship-
ment, hence can give you the quick service which means
so much at this time.

MOUNTED GOODS
We have a full line of all the Mounted Goods the market
demands, all of superior quality and WHEELER WORKMANSHIP.

HAYDEN W. WHEELER & CO.
Importers and Manufacturers

2 Maiden Lane, (FI JW
AMSTERDAM

New York
FACTORY. BROOKLYN LONDON
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REMEMBER
The Hope Sapphire is not the only stone that must be a Heller to
be a genuine Synthetic.
The Golden Sapphire is another exclusive Heller product.
Then come the superior Heller Pink Sapphire, White Sapphire
and Ruby.
All guaranteed genuine Synthetics. Heller's own make from rough
to finished.

There are no Synthetic pearls. The Japanese Pearl is a natural pearl,
scientifically cultured, and imported into this country exclusively by us.

OUR JAPANESE PEARLS AND SYNTHETICS ARE
THE BEST SELLERS. DO YOU CARRY THEM?

PARIS:
39 Rue de Chateaudun

SAN FRANCISCO:
L. A. Giacobbi, Rep.

1
cyVIANUFACTURERS, CUTTERS and IMPORTERS

68 Nassau St., NEW YORK

PROVIDENCE:
212 Union St.

IDAR :
14 Hauptstrasse
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NEW YORK OFFICE OF THE KEYSTONE,
Room 1102 JEWELERS' BUILDING, 9-11-13 MAIDEN LANE,

NEW YORK, November 27.

In a report issued on November 27 by the
National Association of Manufacturers based on a
canvass of sixty-seven general industries it is
asserted that politics is the direct and menacing
cause of our present unsatisfactory business con-
ditions. Manufacturers representing every indus-
try, financiers of national reputation, important
railroad officials are practically one in their firm
conviction that we as a nation and our business
activities as a whole are suffering because politics
has run mad in this country.

It is pointed out in the report that fundament-
ally the nation is sound, the crops fair, speculation
has slowed down materially, there are no inter-
national disturbances; in fact, no legitimate dis-
turbing element calculated to affect commerce, yet
business is uneasy and restless and the commercial
pulse apprehensive.

Political discussion will increase as soon as con-
gress meets again, and will not abate until the
presidential election is over. Many leading jewel-
ers of New York, while they admit that the effect
of the political controversies is bound to influ-
ence trade conditions, are unable to see why there
should be any serious disturbance, and hold that
the rewards of exceptional energy will be about
the same as usual. Other leading jewelry manu-
facturers and wholesalers hold that much of the
dulness in business of which one hears occasion-
ally is due simply to a case of nerves, that most
of the ills from which the country is supposed to
be suffering are purely imaginary.

At any rate most of the travelers who have
returned to New York from their last trip of the
year report sales equal to those of last year. Many
of them admit that they have had to work a little
harder this year than last. They report, too, that
the retailer, while in many cases he talks of "hard
times," when pushed for a true statement as to
business conditions in nearly every case had to
confess that this year his books show receipts up
to those of a year ago.
Announcement has been made of the engage-

ment of Kenneth E. Dodge, advertising manager
of the Woodside Sterling Company, to Miss Jes-
sica M. Rowson, of Paterson, N. J., daughter of
Mr. and Mrs. P. R. Rowson, of that city. No
date for the wedding has been set.

The good and welfare committee of the Na-
tional Jewelers' Board of Trade has made a study
of the subject of proper wording on memo-
randum bills, and the board of directors endorses
the form recommended by the attorneys for the
board, which is as follows: "The goods described
and valued as below are sent to you for examina-
tion, remaining (our or my) property and subject
to (our or my) order, and shall be returned to

(me or us) on demand." It is suggested that if a
member should desire at any time to change his
form of memorandum that the above wording be

used.
Leon Nordman, formerly of Nordman Brothers,

San Francisco, will be in New York during De-

cember and will make his headquarters at the

United States agency, Omega Watch Company,
21-23 Maiden lane.

Eli Solomon, for the past two years with
Schmitz, Moore & Co., will not be connected with
this firm after January 1.

President Tatt's private secretary has given
definite assurance to the Twenty-four Karat Club
that he will be with them at their annual banquet
this year, to be held in the large banquet-room
of the Hotel Astor on the evening of January 20.
The dinner committee consists of Leo Wormser,
chairman; Harry C. Larter, Charles F. Brinck,
Samuel H. Levy, George T. Stebbins and John W.
Sherwood.
Paul Relinberg, of Camden, S. C., was in town

the latter part of November on a short buying
trip.
The interstate commerce commission held a

meeting recently in the office of the Merchants'
Association to investigate the affairs of the ex-
press companies. The hearing was undertaken in
response to the petition of 211 business organiza-
tions in various parts of the country. The inves-
tigation included a searching examination of the
financial affairs of the companies, their relations
to the railroads, the schedule of rates throughout
all parts of the United States and the reasonable-
ness of such rates. At the hearing evidence was
introduced by the commercial organizations show-
ing inequalities in rates and the steady increase
exacted in recent years on small parcels.
W. F. McWood, representing Marchand Freres

in the south, and Fred Wolfhegel, southern trav-
eler for Garland & Fisher, recently arrived in
town and report good business.
C. W. Koehler, representing Cross & Beguelin

in the eastern states, will return December i after
a very successful trip. Louis Zahm, representing
the same firm in the south, who has been gone
from New York since September 1, will return
about the same time as Mr. Koehler.
C. Tiffany, of South Manchester, Conn., spent

a few days in town the latter part of November
making final purchases for his holiday business.

Address on Gems

"Gemology in the Past and Present" is the sub-
ject of an address to be delivered in the Doric
room of Terrace Gardens on December 7 by Emil
Freund, of the firm of Henry Freund & Bro. The
lecture will be delivered under the auspices of
Washington Lodge, I. 0. 0. F.
Eugene H. Vallee, head of the diamond depart-

ment of Cross & Beguelin, says that most of the
talk of hard times is without foundation. He
reports greater diamond sales this year than ever
before, especially in karat sizes.

New Board of Trade Members

The following were admitted to membership in
the National Jewelers' Board of Trade at the reg-
ular monthly meeting of the board of directors,
held Thursday, November 9 : David Atlas, Phila-
delphia, Pa.; Baldwin-Miller Company, Indianap-
olis, Ind.; Breslavsky Brothers, New York City;
Castiglioni Company, Providence, R. I.; the Cleve-
land Optical Company, Cleveland, Ohio; Charles
H. Eulhardt, New York City; Samuel A. Fischer,

2355

Newark, N. J.; Joseph Fisher, Philadelphia, Pa.;
Jules Franklin, New York City; Handy & Har-
man, New 1 ork City; William P. Hitchcock Com-
pmaansys,. Syracuse. N. Y.; Mantz & Peyser, New

a

C
falo, N. Y.; rederick W. Rauch, New York
ity, and Trombly Jewelry Company, Worcester,

orx Ly; National Jewelry case Company, Buf-
F

In the windows of the Gorham Manufacturing
Company the silver service to be presented to the
ship Honda, of the United States navy, has been
on exhibition for the past week or two and cre-
ated considerable interest among the passersby.

Reports from the South and West

Harry Aicher, a well-known traveling man, re-
cently returned to New iork atter a two months'
trip through tne south and tar west. He reports
excellent sales, and says tnat MOSE of the jewelers
with whom he talked, while not prone to tali( good
times, admitted to nim that weir business ans
year go.r taoaate has equaled it not surpassed tnat ot ay 

It was partly decided, the latter part of Novem-
ber, by tne ti. vv. Jonns-iVianvilie Company, of
this city, the largest concern ot its kind in the
world, that it would build its new minion-dollar
plant at kinderne, J., and it is considering the
purchase 01 the Cyrus Peterson tarm, the John
Groendyke farm and a portion ot bernard
Myer farm. Altogether this tract contains about
two hundred acres, and the work ot building the
big plant and six hundred houses for the operators
will begin as soon as the company decides
definitely on the location.
The H. W. jonns-tvlanville Company manu-

factures lighting systems, asbestos and paint and a
line of electrical goods. Its factory would be
easily accessible to three railroads. It would also
be able to get a 2,000,000-gallon water supply
daily tor use in its factory.
Manufacturers of art metal goods and metal

novelties in gold and silver are working 'day and
night just now to keep abreast of the demand tor
their goods for the holiday retail trade in every
section of the country. Louis V. Aronson, presi-
dent of the Art Metal Works, of Newark, one of
the largest concerns of its kind in the United
States, declared that the present rush is more than
making up for the slowness of the earlier part of
the season. Orders were backward until a few
weeks ago, he said, but since then the jobbing and
retail trades have been buying heavily for imme-
diate use and placing orders of generous size for
the Christmas season. Thus far his concern has
been successful in keeping the supply of its goods
up to the demand, but this has been accomplished
only by working a larger force than usual and
by keeping a day shift and a night shift going at
full tilt.
A reward of $100 for the return of a bracelet

containing thirty diamonds set in platinum was
offered last month by Saunders, Meurer & Co., 65
Nassau street, this city.
As a reward for recovering her $15,000 worth

of jewels Miss Sophie Brandt, the singer, recently
sent a check for $500 to Police Commissioner
Waldo, accompanied by a letter directing the di-
vision of the money between Capt. Arthur B.
Gloucester, commanding the fourth branch of the
detective bureau, and Detectives McGee, Fitzpat-
rick and Owens. Miss Brandt has an apartment
at 152 West Forty-ninth street. She reported to
the detective bureau last month that she had been
robbed of jewels valued at $15,000. The four
detectives worked on the case and arrested Mattie
Jones, a negress, who had been Miss Brandt's
maid. She was held on a charge of stealing the
gems and is now in the Tombs prison awaiting
trial. The detectives made a round of the pawn-
shops and found the missing jewels, which were
restored to their owner.

Jesse L. Livermore, who has won and lost for-
tunes in stock speculation, is mourning the recent
loss of a pear-shaped diamond, part of a pendant
valued at $18,000 belonging to Mrs. Livermore,
which dropped from its fastening while the two
were on their way to the Metropolitan Opera
House. Mr. Livermore has offered a reward of
$500 for its return. The weight of the diamond
is about four karats.
Henri A. L. Hoguet, well known in jewelry cir-

cles, has established "Hoguet Advertising" at 20
Vesey street, where he will conduct a general
advertising agency business under that name.
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RELY ON US
By relying on us for your holiday rush orders
you take advantage of our unusually com-
plete stocks and quick service. You have
for your buying assistant the B. A. Ee Co.
1912 catalogue.

This is an unexcelled combination. It carries
with it the positive assurance that your
order will be correctly filled— that you will
get whatever you may need at just the time
you need it.

Not only do our facilities for handling your
rush orders make assurance doubly sure, but
they have a dollar and cents value to you.

If for any reason you have never relied on us for your
holiday rush orders you have missed a good opportunity.
Improve it this month. You'll profit by doing so.

BENJ. ALLEN •Sz CO.
CHICAGO

December 1, 191i TI-IE KEYSTONE

WESTERN BUREAU OF THE KEYSTONE,
Room 1201 HEYWORTH BUILDING,

CHICAGO, November 25.

Holiday Buying and the Outlook

The wholesale trade in Chicago is beginning to
show its holiday activities. These activities have
set in considerably later than in previous. years.
Although out-of-town retailers have been on the
market in goodly numbers during the past two
weeks they have not been as numerous as during

previous seasons. Mail orders have been coming
in satisfactorily; in fact, in many cases they show
a substantial gain over those of last year. The re-
tailers coming to chicago are snowing a decided
disposition to buy the better grades of goods.
Diamonds have maintained a satisfactory demand,
while watches show renewed activities. Jobbers
doing an extensive southern business report very
satistactory returns trout that section, especially
the central west. The excellent cotton crops are
responsible for this. Travelers returning to Chi-
cago report that, as a general rule, retailers are
expecting a holiday business a shade better than
fair. In most instances they report stocks low.
While there is room for improvement in gen-

eral conditions Chicago jobbers are not at all
apprehensive as to the outcome of holiday bus-
iness. They confidently expect a good holiday
business. By this we do not mean that they expect
to break any records, or, for that matter, even do
the business they naturally would like to do, but
they will receive their proportionate share of a
general holiday season which comes at the end
of a year which all must concede has been a bit
"off color" commercially. The one thing which
jobbers are fearing the most is a rush which will
tax them beyond their abilities to handle. This
may seem a bit paradoxical, but it is nevertheless
true. December is always more or less a month
of "pickups" and reorders.

Retailers in order to enjoy the full benefit of
their holiday stocks must have them in place by
the first week in December. The majority of re-
tailers figure that October and November are their
logical buying months. Consequently the ()viers
received in December are of necessity small and
in many instances reorders. The small orders
take as much time to fill as the larger ones. When
it is considered that the larger jobbers of Chicago
receive mail orders from every section of the
acountrwy. it can be readily realized what a task
these jobbers have before them. This is especially
true when it is considered that retailers' stocks
re

lo 

Business with the larger downtown stores is not
as spirited as hoped for. As a rule downtown
retailers do not exnerience the real holiday-buying
Spirit until after Thanksgiving. Retailers in the
outlying sections of the city seem to be doing very
well. They seem to be enjoying better general
conditions than the downtown stores.
A. E. Felsenthal, one of the oldest tool and ma-

terial salesmen in the west, died November 23 at
his home in this city. For the past forty years
he had been connected with the firm of Swartchild
& Co. and its predecessors. He was very well

known to the trade in Chicago, having spent most
of his time as city salesman. Although he was in
advanced years his death was sudden, as up until
a few days betore his death he had enjoyed good
health and was taking care of his regular duties.
He was a brother-in-law to Samuel Swartchild.
His widow survives him.
Walter Purdy, son ot Fred Purdy, has been en-

gaged by Henry Paulson & Co. as city salesman
for Chicago. He is the third generation of the
Purdy family to enter the tool and material bus-
iness. E R. Welker has been engaged by this Firm
to succeed W. E. Tower in southwestern territory.
Joe Hornback left on a southern trip the latter
part of the month.

Charles F. riess, a well-known retailer of Elm-
hurst, Ill., will move into a new location in time
for the holiday rush. He recently erected a mod-
ern building in the center of the business district
and will occupy the main floor with his jewelry
store.
'The retail jewelry store of N. P. Jenson, of

Marissa, Ill., was completely destroyed by fire
the early part of the month. The fire swept over
the entire portion of the city. Mr. Jenson ex-
pects to occupy a temporary location for the
holidays.
Frank Trew, who for the past year has repre-

sented Stein & Ellbogen Company in the north-
western territory, has resigned his position with
the company to take effect the first of the year.
C. S. Hixon Jr., formerly with the Carlson Jew-

elry Company, of Richmond, Mo., has opened a
jewelry store in that city. He was in Chicago
recently.
V. 1<. Blomstrom, of the firm of Blomstrom &

Peterson, of Escanaba, Mich., was in Chicago the
early part of the month purchasing his holiday
stock.
Otto Horazek, a well-known Blue Island avenue

retail jeweler, has gained considerable notoriety
as an amateur actor. He recently played the title
role in "Louis XI." at a performance given in the
new Bohemian Turner Hall.
Rowe Brothers, well-known retail jewelers on

Washington street between State street and Wa-
bash avenue, have recently installed a complete
optical department. It will be in charge of Mr.
Joyce and Mr. Kirchener, formerly with W. G.
Beek.
Mark A. Cohen, who for the past several

years represented the well-known firm of Rettig,
Hess & Madsen in the central west territory, has
severed his connection with that firm and will rep-
resent H. F. Hahn & Co., of this city, in the same
territory. He fills the vacancy occasioned by the

irecent death of James Packard. Mark s very
well known throughout the central west.

Jewelers' Club Proposed

At the recent meeting of the local members of
the executive committee of the Illinois Retail
Jewelers' Association it was decided to call a mass
meeting early in January to make preliminary
arrangements for the organization of a local jew-
elers' club. A general call will be sent out by
Charles F. Manahan to all retail jewelers of the
city urging them to be present. The need of such
an organization is becoming more emphatic each
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year, and it is hoped that a lively organization can
be formed. Many reforms can be brought about
by co-operation among retail jewelers as members
of a local club. The plan has worked out to ex-
cellent advantage in many other cities and there
is no reason why it should not succeed in Chicago.

Carl Osterle, well-known jeweler of Joliet, Ill.,
was on the local market the latter part of the
month.
T. H. Craig, president of the Illinois Retail

Jewelers' Association, was in Chicago the latter
part of the month attending the meeting of the
executitve committee of the organization.
Herbert E. Cobb, Chicago and western repre-

sentative of Daggett & Clap Company, made a
trip to the factory at Attleboro the middle of the
month to be gone for several weeks.
F. G. Thearle, of the C. H. Knights-Thearle

Company, returned the latter part of the month
from a trip to San Diego, Cal.
Max Weil, well-known retail jeweler at Salt

Lake City, Utah, was in Chicago the early part of
the month, accompanied by Mrs. Weil.

Robinson Still with Otto Young & Co.

S. W. Robinson, who for many years has been
a traveler in the northwest for Otto Young &
Co., has not severed his connections with this nrin.
Such an inference might have been drawn from
an item in these columns which appeared in the
September i issue. He still retains his connec-
tions with the firm, although he maintains a half
interest in the firm of Robinson & Rideout, of
Rochester, Minn. The business was formerly
owned by M. A. Gaskill. Mr. Hideout devotes
all of his time to the business and is in complete
charge. Mr. Robinson devotes no time to this
business. Mr. kideout was formerly in business
at Dickson, N. Dak., and Owatonna, Minn.
0. A. Lessing and S. H. isreal, Chicago and

western representative tor the s. & b. Lederer
Company, made a trip to the tactory at .Provi-
dence the middle of tile month.
charies regler, tor many years connected with

the tactory ot tne ationai vv awn com-
pany, died the middle us the month. fie nad been
connected with Me dial department ot the com-
pany for thirty years, and came over here from
London, England, where he learned his trade.

Officers Elected for Manufacturing Jewelers'
Association

At the annual meeting of the Chicago Manu-
facturing Jewelers' Association held recently the
following officers were elected for the ensuing
year : President, S. Lazarus, of Lazarus & W el!;
vice-president, P. Miihening, of J. Milhening,
Inc. ; secretary, John H. N ictioll, of J. H. IN ichoil
& Co.; treasurer, kred Blauer, of F red Blauer &
Co.; board of directors, William F. Juergens, S.
Lazarus, J. Van Pelt, J. H. Nicholl, P. Milhening,
E. S. Boyden and Fred Blauer; committee on
cost of manufacturing, W. J. Juergens, Fred
Blauer and F. Milhening; entertainment commit-
tee, F. S. Boyden, S. Lazarus and J. Van Pelt.
The next annual convention of the Illinois

Retail Jewelers' Association will be held at Rock
Island in May of next year. The exact dates have
not been fixed, but in all probability the conven-
tion will be held between the 15th and the 25th
of that month. This was decided at a meeting
of the executive committee held in Chicago
November 22. The convention headquarters will
be at the Harper Hotel. The executive committee
expects to make arrangements to engage one floor
in the hotel for convention purposes.
Fred A. Marean, of Belvidere, Ill., former presi-

dent of the Illinois Retail Jewelers' Associat.ion,
was in Chicago the latter part of the month finish-
ing his holiday buying.

Norris, Alister & Co. are sending out their new
annual optical catalog.
Leo Stein, connected with Stein & Ellbogen

Company, is thanking an unknown highway rob-
ber because he still has possession of his diamond
scarf pin and a valuable sterling silver cigarette
case. The robber has Mr. Stein's gold watch and
$7 in cash, which he unceremoniously helped him-
self to one night recently as Mr. Stein was going
home. The transfer took place near Mr. Stein's
home, Michigan avenue and Fifty-second street.
Aaron Bergman, of the Bergman Jewelry Com-

pany, Cleveland, Ohio, was in Chicago on business
the middle of the month.



WE ARE PREPARED

TO SERVE YOU WITH PROMPTNESS

DURING THE HOLIDAY RUSH

ORDERS FILLED AND SHIPPED
THE SAME DAY THEY ARRIVE

The service that every jeweler wants

Send us your orders from our new 1912
"S. T. & W." Illustrated Catalogue. The
Jewelers' Handy Book. Most convenient
jewelry catalogue to order from, containing
goods of all kinds.

Watches, Diamonds, Solid Gold Jewelry, Gold-Filled
Jewelry, Sterling Silver and Silver-Plated Ware,
Clocks, Cut Glass, Umbrellas, Fountain Pens, Etc.

If you have not received our catalogue write
us for one at once.

37 South Wabash Avenue
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ATTLEBORO

Business Rather Slack but Recovery Looked for in December—Work

Started on New Lines and Ideas—Attleboro to Change Form of Govern-

ment—New Monument to Be Erected—Census Statistics Show Increase

Attleboro, Mass., November 25.—Business in

the Attleboros is not so brisk as it was three

weeks ago. Many of the shops have discontinued

overtime schedules and report a lull in orders,

but all are looking forward to good business

during the month of December.
Several lines are quiet and others report all

they can handle. The silver shops have discon-

tinued overtime work and are back on ordinary

schedules again. With the Christmas trade at

hand and with the first fall orders out of the
way the jewelers look for a little stimulation from
now on.
Several shops are at work on new lines and

the salesmen will soon be getting ready to go
out with 1912 designs. If December proves to be
as good a month as expected the jewelers say
that it will round out a good year. Business has
been a little above the average and all of the
factories have been running on good time.

Attleboro to Change Town Government

An important matter that is now occupying the
attention of Attleboro business men is the propo-
sition to make a change in the form of govern-
ment under which the town has been conducted
since its incorporation. Several manufacturers
have written articles in the local press and there
will soon be a series of meetings at which the
matter will be publicly discussed.
The old form of town meeting is considered

to be a trifle unwieldy and the town has grown
so rapidly that it is beyond the present system.
It is proposed to adopt one of the newer forms,
but just what it will be has not yet been de-
termined. Joseph L. Sweet, Charles 0. Sweet,
William L. King, Benjamin F. Lindsey, Edward
A. Sweeney and many others have already spoken
111 favor of a change.
The public meetings and the discussion which

will be aroused will result in the presentation
at the next annual business meeting of the town
of a proposed new charter, and it will probably
be presented to the legislature and enacted into
law. There is a movement on foot to incor-
porate the town as a city yet preserve the best
features of the town government. In Massachu-
setts the courts have ruled that communities of
over 12,000 inhabitants may be termed a city.
Attleboro has 16,000.
With some of the old features of government

preserved Attleboro would be pleased to call
itself a city, and something to that end will

new movement.
who are interested in the

New Monument

Frederick Allen, of Attleboro, an art student
who has attained distinction as a sculptor, has
been awarded the commission to make the bronze
tablet that is to be a part of the memorial erected
by Attleboro Chapter, D. A. R., to the soldiers
of the town who took part in the war of the

The other competitors were the Gorham Com-
pany, of Providence, and Reed & Barton, of
Taunton. Mr. Allen's design represents the
battle scene at Bunker Hill, with the British
troops crouched behind embankments and the
American troops, with the Stars and Stripes, pre-
paring to storm the hill. The tablet is bronze
and the design in bas-relief.
The tablet will be two and one-half by four

feet and will be placed on the face of a fine
boulder which was selected by Mrs. Miles L.
Carter, chairman of the committee. The boulder
was found on the Knight property on Thacher
street and was presented to the committee. The
memorial is to be located in Capron Park, and
Chairman James E. Blake, of the park commis-
sioners, is now obtaining the necessary permit.
The boulder will be moved to the park in the

spring and the tablet will be installed upon its
face. The boulder is about six feet high and
five feet through. It is well proportioned, and
those who have seen it say it is admirable for
the purpose. The funds for the monument were
secured from a recent tag day held by the
D. A. R. The inscription on the tablet will be:
"Dedicated to the Revolutionary Soldiers of At-
tleboro."
The campaign to raise $1o,000 for the Attle-

boro Y. M. C. A. has been closed with the entire
amount subscribed. On Saturday evening, No-
vember 18, the soliciting committees reported
$8,000, but the executive committee came to the
rescue with reports of $2,000, which brought the
total to the desired mark. Raymond M. Horton,
of the W. E. Richards Company, was chairman
of the executive committee. Contributions were
received from the jewelers, the business men and
many outside concerns and business houses.

Increase in Population

According to recent statistics the population of
Attleboro has increased 27 per cent and the
manufacturing products 51; the amount paid out
in wages has increased 55 per cent; the value
of the town is $18,5oo, an increase of 137 per
cent. All of these increases have taken place
during the past ten years.
The Advance Button Company, of Providence,

has just been incorporated under the laws of
Massachusetts, with Thomas S. Carpenter, of
Attleboro, as president, and Clelland J. Mc-
Clatchey, treasurer. It will continue the manu-
facture of their one-piece collar buttons at Provi-
dence under the superintendency of Damon A.
White, who has made the buttons the standard
of their class. With ample capital, increased fa-
cilities and experienced management the trade
will benefit by improved service.
William Stott, a well-known employee of the

Bates & Bacon Company, died recently at the
Massachusetts General Hospital in Boston, where
he had been for a short time on account of a
critical illness. He was twenty-eight years of
age and was widely known as a jewelry worker.
He was a member of Attleboro Lodge of Moose,
and was extremely well liked at the factory where
he was employed.

Daniel Lammond, of the W. H. Wilmarth
Company, who conducts basket-ball and other
sports in addition to his work as a jeweler, has
leased a building on Railroad avenue and it is
now being equipped as a roller-skating rink.

Mansfield Exposition

The jewelry industry is to be strongly repre-
sented in an exposition that is soon to be held
in Mansfield under the auspices of the Mansfield
board of trade. "Made in Mansfield" is to be
the slogan of the exposition and it will offer
many attractive sights. The jewelry concerns of
the town expect to have a fine exhibit.

Charles H. Webb, of F. H. Sadler Company,
is chairman of the committee which will have
charge of the Highland Country Club dance on
the evening of December t.
E. H. Hoffman, for several years in the New

York office of the Webster Company, has resigned
his position to take a position with Schmitz,
Moore & Co., of Newark.

I. Eugene Keeler, of Concord, N. H., was the
guest recently of his brother, Charles P. Keeler,
of McRae & Keeler.
The Mansfield board of trade has decided to

make another attempt next year to secure the
enactment of the law which will cause the ex-
pense of abolishing grade crossings entirely upon
the railroad companies. At present the expense
is divided as follows: 65 per cent by the railroad,
25 by the state, and io by the town. There are
several bad crossings in Mansfield and the town
desires to have the law enacted before they are
raised,
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Samuel M. Holman had his right arm broken
a few days ago when his automobile "back-fired"
when he was attempting to crank the engine.

Miss Ella Smith, bookkeeper of the George L.
Brown Company for the past nine years, was
pleasantly surprised last week when she severed
her connection with the concern. She was pre-
sented with a handsome leather handbag. Mr.
Brown added another bag as an expression of the
firm's good-will.

William Haskins, who was recently sentenced
for larceny of jewelry, was brought into court
at the expiration of his term on another warrant,
but Judge Byram decided to give him another
chance and laid the case on file. Haskins was
arrested for endeavoring to dispose of some
jewelry that had been taken from Attleboro.

The cases against the three boys who were
implicated in the larceny of bracelets from the
Finberg Manufacturing Company were brought
up at a recent session of the court and continued
until the first Saturday in December for sentence,
it having been represented to the court that they
did not realize the enormity of the offense on
account of their youth. Joseph A. Murphy was
the last one arrested, it being alleged that he
took bracelets from the Peerless Chain Company.

Marshall Patterson, of the McRae & Keeler
sales force, is home from a business trip.
Sidney 0. Bigney is home from a trip to New

York. He reports good business.
The Foxboro Electric Light Company has de-

cided not to build a factory on the site formerly
occupied by the Plainville jewelry shops owing to
an increase of $7,00o in the price of the land.
The proposition was recently abandoned at a
meeting of the company. The factory is to be
located on land owned by Woodbury Melcher
near the Plainville postoffice and will be occupied
by Schofield, M•-lcher & Schofield and Maintein
Brothers & Elliot. It is to be a modernly
equipped building and work has already itarted
on the foundations.
A. R. Crosby, of Smith & Crosby, who was

recently stricken with a shock, remains about the
same.
Raymond Witt has gone west in the interest

of the Watson & Newell Company.
James F. Simms, of Simms & Co., was united

in marriage recently to Miss Ruth Dugan, a popu-
lar young lady of Taunton. After a wedding
trip Mr. and Mrs. Simms will take up their resi-
dence in Attleboro.
William Gow has resigned his position with

the Standard Button Company and has been suc-
ceeded by George Simmonds.
The W. H. Saart Company has been through

an exceptionally heavy rush period, requiring
overtime schedules. There is a lull at present,
however, and the usual schedule is in effect.
The amount that Mansfield pays the common-

wealth as its share of the state tax is $6,035.45.
Charles H. Tappan, owner of the D. F. Briggs

Company, who has been ill for some time, is im-
proving in health and is able to be out with more
frequency than for several months.
The gas commissioners will hold their hearing

on the petition for lower gas in Attleboro on De-
cember I, and it promises to be an interesting one.
An attempt will be made by the selectmen to have
the present rate of $1.10 per thousand reduced.
They believe they can prove to the commissioners
that the quantity of gas manufactured, the num-
ber of consumers and other information of that
character will result in an order for a lower price.
Gas is such a prominent factor in jewelry work
that the question is one of importance to all manu-
facturers.
Miss Louise Bolton Lowney, daughter of Mr.

and Mrs. Walter M. Lowney, of Mansfield, was
united in marriage November 17 to Russell Bick-
ford, of New York. The ceremony took place
at the Tavern, in the presence of a large gathering
of guests.
The Pawtucket Electric Company has been

given permission to extend its wires across the
state line to furnish power to the Crown Manu-
facturing Company, the $coo,000 corporation
which is erecting a big factory for manufacture
of cotton goods. The local electric company
could not extend to that locality because of the
great expense involved.

Miles L. Carter has returned from a trip to
Maine,
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NORTH ATTLEBORO

THE

Jeweler's Marriage Social Event of Season.
Manslaughter Case Concluded—New Monu-
ment Arouses Jealousy

North Attleboro, Mass., November 27.—The
leading event of the North Attleboro social
season took place November 8 when Miss Ruth
Marian Sommer, daughter of Mr. and Mrs. J. J.
Sommer, was united in marriage to Alexander
Mills Stewart, formerly a young New York
jeweler, and now connected with the J. J. Sommer
Company. The ceremony took place in the
Universalist Church, which was elaborately
decorated for the occasion.
The wedding attendants were Miss Kathryn

Hendel, of Reading, Pa., maid of honor; Miss
Marian Davenport, of Yonkers, N. Y.; Miss
Louise Waldron, of Providence; Miss Mildred
Graham, of Hyde Park; Miss Rose Mullins, of
Salem, Ohio; Miss Marjorie Port, of St. Louis;
Miss Helen Cutler, of North Attleboro, brides-
maids. Charles Johnson, of Detroit, was best
man, and Arthur Van Deuren, Cyrus Briggs,
Robert McMullen, Marcillus Clough, of Schenec-
tady ; Harry Davis and George Nellis, of Fonda,
N. Y., were ushers.
Rev. Carl E. Henry performed the ceremony,

and there were about 400 present. After the re-
ception which followed the wedding Mr. and Mrs.
Stewart left on a wedding trip. They received
many beautiful gifts.

Hancock and Day Cases Decided

The cases against Edwin A. Hancock and
Charles W. H. Day, of North Attleboro, who
were charged with responsibility for the death
of Charlotte Thomas and George Hunt in South
Attleboro last spring. were concluded at the
November session of the superior court. Day
was discharged and Hancock was sentenced to
three years at hard labor in state prison.
Hancock and Day, Edgar Kelly and George A.

Hancock were returning to North Attleboro on
April 19 when their automobile struck and killed
Hunt and Miss Thomas. The police claimed that
Day was running the car, but in the court pro-
ceedings it came out that Day had shouldered the
responsibility for the time being to shield Han-
cock. The cases against Hancock Sr. and Kelly
were dismissed, as it was shown that they were
not responsible. Day is seventy-three years old
and has been a jewelry worker for many years.
He is connected with prominent North Attleboro
families.

Monument Unveiled—Result, Jealousy
The unveiling and dedication of the soldiers'

monument in North Attleboro aroused interest-
ing comparisons with the monument erected a
short time ago in Attleboro. John H. Harmstone
and John A. Sworbell, well-known jewelry de-
signers, claim that the Attleboro monument is not
worthy of the town, since it shows no artistic
beauty and is very ordinary. Mr. Harmstone
went so far as to say that for the money it cost
a large quantity of material was secured but the
quality was missing. Several citizens have de-
fended the monument against these attacks, claim-
ing that it is perfectly satisfactory.
Samuel E. Fisher, a retired jeweler of North

Attleboro, recently celebrated his seventy-third
birthday. He received many congratulations and
good wishes and entertained many friends who
William H. Bell, Fred S. Gilbert, W. D. Ralph,

Louis Lennau and Frank Batchelder have been
named by the North Attleboro school committee
as an advisory board for the new industrial
school which was recently started. The school
is doing very successful work and will undoubt-
edly receive considerable assistance from this new
board, which is composed of jewelers.
Emil F. Miller, of North Attleboro, a well-

known jeweler of that town, who has been in
business in Providence, has taken a position with
C. Ray Randall & Co.
Mr. and Mrs. Nicholas Shickle, of North At-

tleboro, recently observed the twenty-fifth anni-
versary of their wedding. Mr. Shickle is a
native. of GPI-many and 1Parned his trade as a
jeweler in that country. He has been employed
in North Attleboro factories for the past twenty.
five years.
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Advisory Council of the New England Associa
tion Meets—A Number of Firm Changes and
New Concerns—Local Trade News

Providence, R. I., November 24.—A fire in the
storage-room of E. A. Potter & Co., in the
Herrick building, recently did a slight amount of
damage to some pasteboard boxes.
A new concern in this city is the Pope Finding

Company, of which Charles F. King, of Provi-
dence; James Morgan and C. F. Clarkson, of
Pawtucket, are the incorporators. The new com-
pany has taken the shop formerly occupied by
E. F. Miller & Sons, 9 Calender street, and will
make bracelet specialties.
The Fletcher-Burrows Company and J. Schwarz-

kopf & Co. are installing new coloring plants.
H. J. Astle & Co., are furnishing the machinery.
The Rex Manufacturing Company has been in-

corporated with a capital stock of $5o,000, the
incorporators being Harry M. Butt, Lawrence
McNary and Albert U. Suprenant.
Potter & Shore, jewelers' cards and settings,

will move to new quarters on the top floor of
the building at the corner of Richmond and Read
streets shortly.
Herbert S. Tanner, a Providence jeweler who

has been in business at the Turk's Head building
for more than thirty years, is closing out his
stock, as the building is to be razed the first of
February.

Residents of Edgewood, a suburb of Provi-
dence, took preliminary steps recently toward the
organization of an improvement association to
promote the interests of the eastern section of the
district. Harry M. Mays was elected president,
Joseph Samuels second vice-president, and on the
executive committee were elected Harry Fulford,
Joseph S. Gettler, W. G. Lind and Walter A.
Griffith.
The Gorham Manufacturing Company is to cast

a bronze tablet for a memorial to the battleship
New Hamnshire's sailors drowned in the North
river, October 1, 1910.
Sigmund Lederer, of S. & B. Lederer, who has

been confined to the house for several days suf-
fering from an attack of pneumonia, is con-
valescing.

Advisory Council of New England Association
Meets

The first meeting of the advisory council of
the new administration of the New England
Manufacturing Jewelers and Silversmiths' Asso-
ciation was held, with Harold E. Sweet as chair-
man. Several matters for future discussion were
brought up before the new body and the attention
of the special committee on express rates was
called to a hearing in New York on November
22 by the interstate commerce commission. The
new council includes the following: E. L. Spencer,
president of the New England Manufacturing
Jewelers and Silversmiths' Association ; Henry
G. Thresher, Henry Wolcott, F. T. Pearce, G. H.
Holmes, John M. Buffinton, Col. Harry Cutler,
W. T. Chase, Wade Williams, F. A. Ballou,
Theodore W. Foster, William P. Chapin. F. B.
Reynolds, A. 0. Ostby, Harry M. Mays, Alfred K.
Potter, Edward B. Hough, W. A. Copeland,
Charles E. Hancock, George H. Cahoone, Ralph
S. Hamilton, Jacob Solinger, Albert I. Russell,
S. D. Binge, Frederick C. Lawton, all of Provi-
dence; William H. Bell, W. B. Ballou, George
K. Webster, Charles T. Paye, North Attleboro;
E. L. Gowet, Harold E. Sweet, Ralph C. Thomp-
son, Samuel M. Einstein, Albert A. Bushee, At-
tleboro, and Frank P. Daughaday, Chartley, Mass.

Death of Richmond Viall

Richmond Viall, superintendent of the Brown &
Sharpe Manufacturing Company since the year
1878, died at the Newport Hospital November
15 of a paralytic shock, the culmination of failing
health during the past two years of his life. He
was in his seventy-seventh year. He was born
in Barrington, R. I., December 16, 1834, and was
a descendant of one of the oldest of New England
families which came to this country from Eng-
land. His early education was secured in East
Providence, to which town his father had moved.
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Leaving school at the age of seventeen he learned
the jeweler's trade in the employ of Briggs,
Hough & Stone, a business afterward conducted
under the name of Wightman & Hough. He
served a regular apprenticeship of three years
and remained with the firm one year thereafter.
In 1857 he went to Attleboro and continued at his
trade until the outbreak of the civil war, when.
for a time, he was engaged in the making of
cavalry sabers. On January 6, 1863, Mr. Viall
returned to Providence and entered the shop of
J. R. Brown & Sharpe as a screw-machine hand.
He soon became foreman of the department, and
on February r6, 1878, he was made superintendent
of the plant, which position he retained up to the
time of his death.

William Loeb, of the Rhode Island Ring Com-
pany, has gone south on a business trip.
Eugene A. Eddy, of the E. A. Eddy Machinery

Company, accompanied by his wife, has sailed
for Europe on a two months' trip.
W. B. Streeter was elected rear-commodore of

the Rhode Island Yacht Club at its recent annual
meeting, and W. Louis Frost was elected chair-
man of the racing committee and a delegate to the
Narragansett Bay Yacht Racing Association.
Frank A. Barnes was re-elected treasurer and
secretary for the fifth term.
The firm of Grode Brothers & Meyer has dis-

solved, the Messrs. Grode starting in business
again at 91 Clemence street in the manufacture
of chain findings, snaps, spring rings, chain bars.
Thomas S. Jackson and Victor J. Fricker,

doing business at 9 Calender street as the Thomas
S. Jackson Company, have dissolved partnership,
Mr. Jackson buying his former partner's interest
and continuing the business under the same firm
name.
A silver service for the battleship Florida is in

process of manufacture by the Gorham Manu-
facturing Company.
Three large fire-escapes are being installed on

the Calender building, at the corner of Calender
and Sabin streets.

Col. Harry Cutler, of the Cutler Jewelry Corn-
pany, has been appointed on the legislation pro-
motion and publicity committee of the Perry cen-
tennial commission. Colonel Cutler is also a
member of the executive committee and is the
auditor-general of the commission.
Walter R. Callender, William P. Chapin, Mr.

and Mrs. George H. Holmes, Mrs. Henry A.
Kirby, Mrs. William L. Mauran and Mr. and
Mrs. F. D. Simmons were elected to membership
in the Rhode Island Hospital Corporation at the
annual meeting recently held.
The dissolution of the copartnership heretofore

existing between Harry E. Alger, Charles W.
Alger and John H. Campbell, doing business as
the Alger Sheet Metal Company, 45 Willard ave-
nue, Providence, has been announced. the Messrs.
Alger withdrawing. The business will be carried
on by Mr. Campbell at 133 Washington street.
Herbert S. Tanner for the seventeenth succes-

sive year has furnished all the trophies for the
rifle-shooting contest of the Rhode Island Na-
tional Guard this year. The trophies include
1252 specially struck medals and bars, and special
trophies offered by the governor, the lieutenant-
governor and the adjutant-general for the state
team and state championship tournaments.
The Shartenberg & Robinson Company, of

Pawtucket, has donated to St. ivlary's Church, in
that city, a valuable sanctuary lamp in memory
of Miss Margaret Linn, for many years a depart-
ment forewoman for that company.
Mr. and Mrs. Max Schwab, of St. Paul, Minn.,

are the guests of Meyer Harzberg, the latter's
brother, of the firm of Goldsmith & Harzberg,
in this city.
George H. Holmes, of the George H. Holmes

Company, has purchased a forty-horsepower
touring car.
The first carload of building supplies for the

new Rhode Island Glass Works, of Central Falls,
has arrived and work is now being rushed on the
new plant.
Harry M. Mays, of the Metal Products Corpo-

ration, has been elected president of the newly
organized Edgewood Improvement Society,

(Continued on page 2880)

few EXAMPLES of 66
ie justly celebrated
-Day, HIGH-GRADE

nerOver 1000 Styles
in Bronze and Brass,

Highly and Refined

Finished Cases, etc.,

to select from.

CL
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CRS

Tambour—Style 1

Gothics (also Dorics)

Windsor

Tambour—Style 2

Yacht-Wheel Clock

CLOCKS of QUALM The lustily CELEBRATED 

Thingh-Gvade

Used and DEALT in by those Deimaandin ° the BEST

Mar ON SALE BY LARGEST HIGH-CLASS RETAIL JEWELRY HOUSES

Very large variety. Sizes (dials) from WI to 12 inches in diameter; cases in proportion. Prices from $21

to $250. Mantel, Boudoir, Ship's Bell and Auto Clocks, especially desirable for Wedding, Holiday and General

PRESENTATEON PURIP05ES

War Outside of the large cities there are innumerable buyers who want for their own homes, or forpresentation purposes, a few Exclusively High-grade Clocks each year.

31111r" To dealers in such places we suggest buying a 2 i/rinch Boudoir clock, listed at $21. This will show
the general high character of the "Chelsea " clocks, and from our Catalogue, furnished on

request, you can sell other models. TRY IT.

YOU want the BEST? Ask for the "CHELSEA" clock

CHELSEA CLOCK CO.
Largest makers in America of exclusively 8-DAY, HIGH-GRADE CLOCKS

16 State Street • •• •
BOSTON, MASS., U. S. A.



A Dainty Convenience for Carrying fRi(
The Eye Glass or Spectacle Case

We make Chatelaine Hooks in patterns to match our eye glass
and spectacle cases. These hooks are worn at the waist and
slip over the belt, making a most convenient way for carrying
eye glass or spectacle cases.
On positive orders only we apply rings to eye glass or spectacle
cases to be hung from Chatelaine Chain No. 5085 with the
desired pattern of Chatelaine Hook.

We Make in Sterling Silver
Toilet Goods
Manicure Goods
Vanity Cases
Card Cases
Purses
Vanities
Cigarette Cases

Picture Frames
Eye Glass Cases
Spectacle Cases
Jewel Cases
Table Goods
Novelties
Etc.

We Make in Rolled Gold Plate
Lockets and Charms
Hat Pins
Link Buttons
Scarf Pins
Necklaces
Earrings
Chains
Lapel Chains

Lapel Buttons
Brooch and Bar Pins
Baby and Collar Pins
Bracelets
Shoe Buckles
Crosses
Pendants
Collar Buttons

Tie Clasps

NEW YORK -13 Maiden Lane

Manufacturing Jewelers and Silversmiths

100 RICHMOND STREET

CHICAGO—Heyworth Building
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Mail-order Advertising and the Retail Jeweler

Had to Fight Mail-order Competitors w
ment-store Competition Is Met in
Advertising Used Recently

The accompanying advertisement (Fig.

) was used recently by a well-known retail

jeweler and he writes for comments on this

kind of advertising, suggesting that it is

ill line with the copy used by mail-order

houses, and what is good for them, he
argues, should be good for the retail

j eweler.
As an advertisement, there is nothing

wrong with this. It is good copy, well

written and the argument and offer are

sound and honest. The fact that he has

not gotten big returns need not be discour-

aging. An error, however, might be in lim-

iting the offer. Rather establish this as a

general policy in a watch department. If

PROVIDENCE, RHODE ISLAND

CANADA—Kingston, Ont.

HOLIDAY SPECIALS

We have now at the service of the jewelers
a most comprehensive stock of watches
especially selected and assorted for holiday
requirements.
The pretty new case patterns will be a
fetching factor in gift sales of watches this
season. All the standard makes are repre-
sented in our stock.

H. 0. Hurlburt & Sons 14 SOUTH TENTH STREET

PHILADELPHIA, PA.

FREE
TRIAL

ONLY

$12.50

ith Their Own Weapons—How Depart-
the Large Cities—Some Examples of

This offer might be abused by a few un-
scrupulous persons, but the watches re-
turned would be very few and the advertis-
ing value of such a policy very great.
Should such a plan be introduced into a
business it might be heralded by an adver-
tisement like Fig. 3, and a small notice
keeping it constantly before the public be
inserted in every subsequent advertisement,
as in Fig. 2.

It is generally conceded that the sale of a
watch or a diamond, or some other more
costly article, leads to other business, and
for this reason the watch department should
be a live one in every store. If a man drops

pair of dollar link
buttons, or a wom-
an a pair of handy
pins, there is not
much to recall the
jeweler to mind,
but they never
forget where they
got a watch or a
diamond.
The weak part of

this sample adver-
tisement (if there
is any) is the pur-
pose of making it
appear like the
mail-order adver-
tising. There is an
old saying of "fight
a man with his
own weapons," but
this hardly applies
in fighting mail-
nrder competitors.

in casually and buys

FREE
TRIAL

ONLY

$12.50

Ladies' Gold Watch
ON FREE TRIAL
I an offerilg this ladies' watch for a short time at the ridiculously low
price of only $12.50. To prove it is a bargain I will ask you to deposit
$12.50 with me, select your watch and carry it thirty days. At the end
of that time if you are not satisfied with your bargain return the watch
and get your money in full. The works and ease are made by one of
the oldest American watch factories. The works are finely made and
jeweled and a good timekeeper. The case is gold filled, hand engraved,
looks like solid gold and is warranted twenty years. A factory guar-
antee backed by millions backs my personal guarantee on this watch
and you take no chances—you alone will say if it suits you or not after
a free thirty days' trial. Don't wait to call personally at my store, but
wrap up $12.50 any old way and send it to me by mail or friends and I
will select a fancy or plain engraved case as you wish and send it to
you prepaid. To the first ten ordering I will put in a nice gold filled
watch pill at only 50 cents that is worth $1.00 at regular prices. My
supply is limited; you can't get this deal at any old time. You
must take it now or pass it up. Send the order TODAY. If
preferred, I will send the watch prepaid C. 0. D., subject to inspection.

J. H. LEPPER, Jeweler
"Honest Goods at Honest Prices"

209 South Main St. :: Mason City, Iowa

FM, I

this were advertised as a continuous policy
it would soon become generally known that
a watch could be selected at "Blanks" and
carried on thirty days' trial at any time.

a

The Farmer a Good
Mail-order Patron

As a matter of
fact, if the mer-
chant who is so
down on the mail-
order houses will
be honest with
himself he will ad-
mit that there must
be a great tempta-
tion on the part of
the farmer to buy
from their catalogs.
it is not hard to
find many things in
the catalog on
which the price is
high, but many
more things are

sold at a small profit. In comparing quality,
too, there are many things sold by mail-
order houses of a quality far inferior to
anything that the legitimate jeweler would
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sell, but there are a lot of good things, too.
In your advertising and in your conversa-
tion with your customers who are also mail-
order buyers don't get rampant on the cata-

Finest Silver Plated
Knives and Forks

A Per set of six$.5u Knives and3
six Fork.

THESE are the finest
grades of silver

plated knives and forks
that we can buy. Heavily
plated and hand bur-
nished, greatly increasing
the wearing quality. Neat,
plain pattern, polished
or frosted handles.

4:J_ Have you investigated
our thirty-day free trial
watch offer?
You can select any watch in our
stock and carry it for thirty days. -
If it does not give entire satis-
faction we will refund the full
amount of the purchase price.

BLANK & CO.
919 Central Ave.

'Quality Jewelers,

log subject. Don't make comparisons of
particular articles; don't attack the quality
of goods sold by catalog; don't actually com-
pare your store or your stock with the mail-
order house, but harp on the advantage of
buying at home; on the value of the
service that you give a customer ; of the
value of each particular customer with your
rather limited trade, etc. A man will win
much more trade away from a catalog
house on his personality than he will on a
comparison of quality and price.

How Department-store Competition Is Met

The big city jewelers are in constant
competition with the department stores,
which really have the same relationship to
them that the mail-order house does to the
smaller town jeweler. They don't meet this
competition with the same kind of adver-
tising or the same methods as used by the
department store. When the department
store advertises a spectacular sale of bank-
rupt jewelry or a fire sale of silverware the
neighboring jeweler doesn't start an auction
to attract buyers to his store. He goes

(Continued on page 2367)
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The HOWARD
WATCH

two reasons
He has confidence in the fine
practical quality of the Howard
its rigid standard of adjustment and
its timekeeping accuracy and

He feels a desire to own some one
style of Howard.
If you cannot show him a style that
pleases him some other jeweler
can.
So you would better make your assort-
ment full and complete and keep it so

if you want the Howard trade of
your community to come your way.

All representative jobbers carry full
stocks of Howard Watches.

E. HOWARD WATCH WORKS
WALTHAM, MASSACHUSETTS

Is within human power
Joule most he/cited airclex will
be these for Christmas
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LOCKETS ONLY

There's a heart
in every locket

As a gift to mother, sister, wife or sweet-
heart. no offering Is more eloquent than a
locket, the Symbol of Faithfulness.
And no locket is more happily chosen for

this purpose than our "Inner-Croup" Locket
shown below. Inside this locket is a tiny
hinged leaf. You can put a picture in each
cover and a picture in each side of the leaf.
Four pictures in one locket!
And yet this locket is unusually thin.

Look for the little W. & H. Co. heart trade-
mark on the inside.
An endless variety of styles and shapes

or both men and women. Ask as about the
'Inner-Group" Locket shown below, No.
100.

There's a heart
in every locket

FOR YOUR BEST INTEREST
co-operate with the manufacturer who helps
you sell the goods—by showing a good assort-
ment. The above advertisement, which is
appearing in the leading magazines, would be
very effective in attracting trade to your store
if placed in local newspaper.

We will send cut FREE

Recognized everywhere as the STANDARD ARTICLE in their line
1911 Catalogue on Request. Distributed through the Jobbing Trade.

WIGHTMAN & HOUGH CO.
Main Office and Factory, PROVIDENCE, R. I.

NEW YORK OFFICE, 15 MAIDEN LANE

Distinctive Designs in
Solid Gold Front Goods

ci At present we are specializing on engraved and engine-
turned goods. Every pattern up-to-date and strictly handwork.
To any reputable jobber whom our salesmen do not call

on we will be pleased to send SAMPLES. Our trade-mark is
stamped on all articles of jewelry and cards we send out.
Ask your jobber for an inspection and look for trade-mark.

THIS

Trade Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT

arCiliPnsk s
Coat Chains 

Sykes & Strandberg
Coat Chain Tops Manufacturing Jewelers
Fobs

ATTLEBORO, MASS.

Bar Pins
Scarf Pins
Cuff Pins
Collar Pins
Waist Sets
Crosses

GIFT ENGRAVING
MADE PROFITABLE

THE monogram fad is now universal. Practically every gift this season
will call for engraving in some form—monogram or inscription—and
gift buyers insist on the highest grade work. If you wish your engrav-

ing to be beyond criticism and of the sale-making kind you should procure
a copy of the standard collection of monogram and inscription models

Hornikel's Engraver's Text Book
With the aid of these models any engraver can produce high-grade

work for which high prices can be charged. This book is in daily use
in all the high-grade stores, and would be even more serviceable to the
medium class and smaller stores. No engraver who is ambitious to
advance and values his reputation should be without this great aid to his
work. Sent postpaid to any part of the world for $6.00 (5.1 5s).

FOR SALE BY

The Keystone Publishing Co.
809-811-813 N. 19th Street PHILADELPHIA, PA.
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Mail-order Advertising
and the Retail Jeweler

(Continued front page 2863)

along consistently selling honest goods at a
fair profit. He offers good service to his
customers and he makes his name and his
methods attract the buyers away from the
eighty-nine-cent bargain counter into his
store.

It is the same thing with the small-town
jeweler. There is no objection
to him advertising special prices
nor offering some special induce-
ment as our reader does in his
advertisement, but at all times
there should be a dignity and a
class to his policy that keeps him
above comparison with mail-
order or department-store com-
petition.
He may use a good catalog to

advantage, but it should show a
different class from the mail-
order catalog. He may advertise
to his customers in the news-
papers, by circulars or letters,
with his window display in any
way that he may consider profit-
able, but he should keep away
from the style and policy of the
mail-order houses because when
he places himself in their class
he is up against a hard problem.

Type in Advertising

The type used in a piece of ad-
vertising is a strong element for
its harmony, or for that discord
which makes hard reading and
unattractiveness, says the Mail-
Order Journal. It should be used
in series, or in nearly related
series. It is not permissible, for
example, to use modern and old
style in the same ad. or piece of
job printing, although it is often
done. In the case of the latter
and displayed ads. all of the dis-
played lines should be set in cap-
itals or all in "lower case" let-
ters—preferably in lower case
unless there is some good reason
for the use of capitals. If there
is not much copy for the ad. and
no illustration, there is excuse
for the use of capital display
lines, to give the ad. physical body and
strength, though that can be effected in a
majority of cases by using the lower-case
lines of a series of type that is stronger
than the body of the ad.

It is much more difficult to secure har-
mony and symmetry with capital letter dis-
play lines than with lower case lines. The
reason is apparent. The eye prefers the
natural curved and flowing lines of the
lower case letters, and prefers them for the
whole piece. If they are used there is no
break in the form motive. It is all com-
posed of the flowing lines of the small let-
ters. If capitals are used there is another
form motive, and there is a conflict between
the displayed lines and the other lines, or
the mass of the body matter. it is desirable

KEYSTONE

to avoid these conflicts which the sensitive
eye dislikes, for the less it is subjected to
irritation the more inclined it is to linger on
the ad. and persuade the mind to fix itself
upon the statements which are agreeably
presented to the vision.
Harmony and symmetry are secured not

only by the selection of the type and a judi-
cious choice of letters for the display lines,
but more particularly by the arrangement of
the lines and the proper selection of sizes.
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and assistance of the eye, which is as sensi-
tive and as particular about color as it is
about form. If there is not tone-harmony
in the ad. the eye hesitates, and will not
consider it unless forced to do so.

What Should an Ad. Tell?
Generally speaking, every ad. should

quote a price or some prices. But price
means nothing unless the goods are fully

described. The majority of cus-
tomers are plain, ordinary people
who can best understand simple,
concise language. Some authori-
ties say that an ad. should be
short or people won't take time
to read it. Others say that it
should be somewhat long in order
to make a big impression. Some
ads. should be brief, while others
need not be at all brief.

Everything depends on what
the advertiser has to tell. Some
advertisers make a mistake in

WE will sell you a watch
on thirty days' trial. Select

any watch in our stock —pay
for it—take it out and carry it
for thirty days. If you are not
entirely satisfied, return it and
we will refund the entire
amount that you have paid.

This Gold Filled Ladies' Watch IS 12 . 50
Gold Filled Hunting Case — Guaranteed
to wear for 20 years—Elgin movement—
Warranted a good timepiece

WE make this liberal
offer because we sell

only good watches and
feel perfect confidence in
their timekeeping qualities. The
two watches described here are
desirable watches at reasonable
prices. You may select any watch
in our stock on the same terms.
There is a whole lot of value,
too, in our guarantee. We feel
just as much interest in our
watches giving satisfaction as the
purchaser, and will do anything
reasonable to insure perfect satis-
faction to our customers.

This Gold Filled Men's Watch $1 .00
Gold Filled Open Face Case—Guaran-
teed to wear for 20 years—Elgin move-
ment—a small watch—a good timepiece

We carry every make and grade of good watch. You can
select the kind of watch you want here at the right price

Blank & C 919 Central Ave.
0. "Good Watches"

FIG. 3

Here come ill the artistic principles of com-
position—balance, proportion, tone form.
The latter is chiefly secured by determining
the shape of the ad., but the handling of the
type assists. The point of the meeting of
the horizontal and vertical axes should be
determined first of all—that is the point of
greatest optical importance. This is always
located above the mathematical center of
the ad. and generally quite a little above
that center. There is a scientific reason
for this, as there is for everything con-
nected with advertising.
The eye persists in placing the optical

center well above the real or mathematical
center, and the typographer has no option
in the matter—he must recognize the law.
The tone of the ad. helps to get the attention

trying to fill a large space when
they have very little to say. A
smaller number usually make
their ads. too short ; they sys-
tematically spoil a powerful ar-
gument in order to get the copy
in a very small space. It is the
wisest plan to make most ads.
comparatively short, but it is
never wise to weaken a good ar-
gument for the sake of brevity.
It would be better to have a
dozen people read a long ad. and
be convinced of something than
to nave a thousand people read a
short ad. that only tells half the
story.

People will read long ads. pro-
vided they are worth reading—
that is the people who are inter-
ested. The best advertiser is the
man who has the greatest supply
Of common sense, and uses it all
the time. He relies upon his
judgment and not upon advertis-
ing rules set out by some success-
ful man whose business and cir-
cumstances were entirely differ-
ent.
In an ad. never say anything

that you would not say person-.
ally to a customer. Never tell
what your competitors can't do;

tell what you can do. Try to remember
what you said to the last dozen cus-
tomers with whom you talked, and you are
likely to be able to provide good copy for
some ads.
The price of an article is a very im-

portant part of its description, but the
article itself is more important than tile

price. Do not make a lot of figures the
largest thing ill an ad., for this process
makes the first glance at such an ad. merely
a black mass of numerals. You have to
look rather closely to find out what is being
advertised. In some ads. as much as two-
thirds of the total space is occupied by
prices. If you must have prices in black
figures or letters, do not make them bigger
than the name of the article.
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16 Size

Double Roller Lever EscapeMent, Seven Jewels, Breguet Hairspring, Cut Expansion
Balance, Tempered Steel Safety Barrel, Nickel Damaskeened Plate, Exposed Bridged
Pallet, Exposed Winding Wheels, Exposed and Red Gilded Train Wheels, Recoil
Click, Pull-out Set, Porcelain or Metal Dials, Taper Pendant on Gold-Filled.

Perfect Timekeepers Beautifully Damaskeened

Nickel
or

Twenty-Year

Cases

1,4 Thinner

Than Any

Competing

Model

Screw Back
and

Bezel or
Jointed in

Twenty-Year

Undoubtedly
Best

7 Jewel Watch

Made

Nickel, Screw Back and Bezel

New Movement

Twenty-Year, Gold-Filled,
Jointed Back

No Extra Charge for Jointing

Carried in Stock byAll Leading Jobbers
Ready for Instant Delivery on Call

Backed Frankly and Openly by Our Name and Trade-Mark
On Dial, Plate and Case

Established Price to Consumer
Giving the Dealer the Largest Margin of Any Watch in Its Class on

the Market—Over 50% Profit

PRICES
Nickel, Screw Back and Bezel  
Twenty-Year, Gold-Filled, Screw Back and Bezel
Twenty-Year, Gold-Filled, Jointed Case  

(Dealers' Prices Subject to Keystone Key)

To Denier To Consumer

$ 6.00 $ 5.00
. 12.00 10.00

12.00 10.00

THE NEW ENGLAND WATCH CO
WATERBURY, CONN.

Pacific Coast Agents, B. W. FREER CO., San Francisco, Cal.

December 1, 1911 THE KEYSTONE

PHILADELPHIA

frade Active—Business Conditions Improved Fol-

lowing Election—Two Jewelers Elected to City

Councils -Walnut Street Business Association

Holds Fourth Annual Banquet—New Jewelers'

Building

There has been considerable development of

activity among the local trade in the past two

weeks and all are preparing for the big business

expected during the present month. The whole-

sale dealers have been especially active. They

report that a better feeling among the trade is

reflected in the more liberal orders now being

received. Local business and industrial condi-

tions have also improved, and a normal holiday

trade would seem to be assured.

Two Jewelers in City Councils

The city councils now boast of two prominent
members of the trade, W. C. Williams, with C. H.
O'Bryon & Co., 721 Sansom street, who was re-
elected to common council, and Ira D. Garman,

of lox South Eleventh street, former president of
the Pennsylvania Retail Jewelers' Association,
who was elected to select council on the reform
ticket at the recent strenuous contest.

The Walnut Street Business Association, of
which E. J. Berlet, the well-known jeweler, is
president, held its fourth annual banquet at the
Bellevue-Stratford on the evening of November
22. Mayor Reyourn and Mayor-elect Blanken-
burg was among the guests on the occasion, both
of whom made characteristic addresses. The
association had much reason for its celebration,
as the development of Walnut street into a great
business thoroughfare is proceeding very rapidly,

made.

dthe organization headed by Mr. Berlet is
largely responsible for the material progress.

de. 

Robert Marquard, a jeweler of Raleigh, N. C.,
formerly in business in this city, caused some
commotion last month while seemingly tempora-
rily insane. He visited the jewelry store of A. C.
Sauter, on Girard avenue, where his actions
aroused suspicion, and on leaving he stated that
he was going to M. Sickles & Son. Mr. Sauter
telephoned to that firm, and on the arrival of the
eccentric visitor a way was found to have him
taken quietly into custody. He was sent for
treatment to the Philadelphia Hospital. Some
years ago Marquard is said to have received a
wound in the head, which is not unlikely respon-
sible for his present mental trouble.
A stylishly dressed young man, who gave his

name as David Harrison, was arrested on sus-
picion of having stolen two diamonds, valued at
about $400, which he attempted to pledge in a
pawnshop at Thirty-second and Market streets.
The officers who placed him under arrest, after
notification by the pawnbroker, later found other
Jewelry on his person and a handbag which also
contained much jewelry. Investigation proved
Harrison to be the party who stole a sample case
of jewelry containing several thousand dollars'
worth of goods from the Castelberg store in
Baltimore some years ago. Mr. Castelberg came
to the city and identified the culprit, who had
avoided arrest for quite a long period.
Van Dusen & Stokes Company, 1123 Chestnut

street, dealers in high-grade jewelry and rare

antiques, have issued an invitation to their patrons
to inspect their imposing exhibits of diamond and
platinum jewelry selected for holiday trade.

These exclusive wares are brought from all parts
of the world, being especially selected to meet the

refined taste and intelligent discrimination of the

exclusive patrons of this store.

New Jewelers' Building

manufac-

turing 
of the most attractive office and 
buildings within easy reach of the business

center of the city is that which has just been

completed by Francis X. Zornkilton, at the south-

west corner of Twelfth and St. James streets, on

a lot 50 by too feet, purchased by him about one

year ago. The building, which is to be known

as the "Jewelers' building," is eight stories in

height, with an abundance of light on all floors,

which is secured by its location on a corner, by the

height and width of the windows and by bay

windows on the Twelfth street front. The build-
ing has been carefully planned with the view of
securing as great an amount of light as possible,
an essential in the jeweler's trade, and almost
equally essential in other lines of business. The
entrance is on the Twelfth street front through a
spacious hall. at the rear of which are passenger
and freight elevators. Two large stores occupy
the remainder of the first floor, which are suitable
for almost any line of business. The building,
including the cost of the ground. represents an
investment of close to $200,000. The owner will
occupy all of one of the upper floors. 'rhe re-
maining floors have been so built that they can
easily be divided into offices or adapted to the
needs of any line of mercantile business.

PROVIDENCE

(Continued from page 2360)

Arranging his samples for the coming season
Arthur B. Caro, traveling salesman for L. Davids-
burg Company, is busy at the factory these days.
Miss Ethel I. Lind, daughter of Peter Lind, of

the T. W. Lind Company, was married recently
to Waldo Leland Whitmarsh. William G. Lind
acted as best man.
John H. Brant, formerly of Providence and for

seven years plater at the American Optical Corn-
pany plant at Southbridge, Mass., has joined the
R. F. Simmons Company, at Attleboro, in a
similar position.
A grand ball in behalf of the Jewish Orphanage

Home is being organized for Thanksgiving night
by S. H. Binge, Joseph Fox, Maurice Karpeles,
S. H. Grover, Harry Cutler, Archie Silverman
and a number of well-known jewelers. The ball
is planned for Infantry Hall, which in size is sec-
ond only to the State Armory.
The Castiglioni Company, of this city, has be-

come a member of the National Jewelers' Board
of Trade.
0. A. Lessing and Sid H. Israel, western trav-

elers of the S. & B. Lederer Company, are mak-
ing a visit to the firm's factory, too Stewart
street.
Abraham Colitz, of Woonsocket, was a business

visitor to Boston last week.
Arthur Henius, of Bruhl Brothers & Henius

Company, accompanied by his wife, is on an ex-
tended western trip.

William J. Feeley and Joseph 0. San Souci were
members of the reception committee at the annual
ball of the Catholic Club Wednesday evening, No-
vember 22, held at the Eloise.
At the annual meeting of the Rhode Island

Business Men's Association on the 21st the firms
of Cook, Dunbar, Smith Company and the
Winsor-Jerauld Manufacturing Company were
admitted to membership.
Arthur W. Claflin and Barton A. Ballou were

elected directors of the Home for Aged Men at
the thirty-seventh annual meeting held Tuesday,
November 21. Mr. Claflin was also elected
auditor.
The Colonial Manufacturing Company has been

incorporated in this state with a capital stock of
$5,000. Henry S. Winsching, Henry Legarge and
Arthur Cushing are the incorporators.
Dickran Hovsepian formally notified the trade

here this week that he had severed his partner-
ship with the Standard Die Sinking Company and
with the Standard Manufacturing Company, both
of which are located at 25 Calender street.
Grode Brothers, formerly members of Grode

Brothers & Meyer, are now located at 91 Clem-
ence street (near Weybosset) and have fitted up
a new shop with power, tools and machinery for
making chain clasps, bracelets, etc.
The Roland Whylock Company, at 24 Calender

street, has purchased all the machinery belonging

to John M. Kalnar, who was in business at 95
Pine street about six months ago. This machin-

ery is for the making of hat-pin stems and other

findings for manufacturers, and the purchasers
will make that class of findings.
The Advance Button Company, of Providence,

has just been incorporated under the laws of
Massachusetts with a capital stock of $5o,000.

T. S. Carpenter is president and C. J. McClatchey

is treasurer. The company will continue to manu-

facture its one-piece collar button at Providence
under the superintendency of D. A. White.
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DETROIT

Local Stores Being Fixed Up and Improved.

Jewelers' Board of Trade Has Theater Party.

Heavy Holiday Trade Looked for In the

State—Jewelry Stolen from Railroad Car

Found in Alley

Detroit, Mich., November 25.—George C. Smith,
who announced recently that he would go into
business for himself, is now fitting up a store at
577 Trumbull avenue. The store is near the
corner of Grand River avenue, one of the busiest
corners out of the downtown district, and Mr.
Smith is considered fortunate in securing a stand
so well located.
Frank Presswell, formerly a well-known Mich-

igan jeweler, having been in business for years in
Holly, has sold his business in Cuyahoga Falls,
Ohio, and will move to Hudson, Ohio, where he
will again engage in the jewelry business.
Contractors have almost completed extensive

alterations and improvements in the store of Wal-
demere Gepp, 984 East Forest avenue, and Mr.
Gepp now has a business place that will compare
favorably with any of the smaller stores in the
city.
Harry Bowman, a son of H. D. Bowman, with

whom he has been associated in business for sev-
eral years in Almonte, Mich., was married last
week. His bride, Miss Belle Kellam, of that town,
is well known in society and musical circles, arid
deservedly popular.
Edward White, of Clare, is slowly recovering

from an illness of several weeks.
Combining business with pleasure in a most

profitable manner, W. W. Bugg, of Jackson, has
been spending several weeks on his fruit farm
in Oregon.
C. C. Mack, of East Jordan, is now located in

a new store, which is one of the most up;to-date
business places in the village.
F. A. Coville, in business for several years in

Wayland, has sold his stock and fixtures to L. B.
Mason, formerly of Hopkins. Mr. Mason will
continue the business in the store occupied by
Mr. Coville.
Szymanski Brothers, who have been for some

time in business at 754 Michigan avenue, have
leased a new store at the corner of Michigan and
Junction avenues, and have removed their stock
and fixtures to the new location.
At a meeting of the Michigan state board of

examiners in optometry, held in Port Huron,
November 14, Albert Kludt, of Detroit, was
elected to the office of president. Mr. Kludt has
been a member of the board for two years, hav-
ing been appointed to the position by Governor
Warner. The other members of the board are
Ernest Eimer, secretary-treasurer, of Muskegon;
John Rath, Jackson; Benson W. Hardy, Port
Huron, and Otto Suppe, Sault Ste. Marie.
W. N. Gladstone, of Middleville, is having a

new front placed in his store. Improvements are
also being made to the interior.
An enjoyable housewarming was given last

week by J. Schulz, of Kunz & Rogers, in his new
home, which has just been completed. The house
is thoroughly modern in every way.

Stolen Jewelry Found

Several thousand dollars' worth of jewelry in
transit from New York and Bridgeport, Conn.,

was found by Detroit police in an alley in the
western part of the city last week. The jewelry

had been stolen from a Wabash car.
Dwight Morgan, of Lansing, and Mr. Lewis, of

the Charles M. Robbins Company, of Providence,
R. I., have taken positions with the Grainger-
Hannan-Kay Company to assist during the holi-
day artrri syh.

Kahn has removed his business from 83
Grand River avenue to 233 Gratiot.
John H. Hendley has taken over the business

of the Finley Jewelry Company, which since the
failure about a year ago has been conducted by
Mrs. Edith B. Finley. The business will be con-
tinued in the store at 1181 Jefferson avenue.
D. J. Butterfield, of Marine City, sustained a

severe loss last week when his home was totally
destroyed by fire. He carried only a small in-
surance.

(Continued on page 2878)
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16 size
Double Roller Lever Escapement, Seven Jewels, Breguet Hairspring, Cut Expansion
Balance, Tempered Steel Safety Barrel, Nickel Damaskeened Plate, Exposed Bridged
Pallet, Exposed Winding Wheels, Exposed and Red Gilded Train Wheels. Recoil
Click, Pull-out Set, Porcelain or Metal Dials, Taper Pendant on Gold-Filled.

Perfect Timekeepers Beautifully Damaskeened
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Nickel

or

Twenty-Year

Cases

1 4 Thinner

Than Any

Competing

Model

Screw Back
and

Bezel or

Jointed in

Twenty-Year

Undoubtedly

Best
7 Jewel Watch

Made

Nickel, Screw Back and Bezel

New Movement

No Extra Charge for Jointing

Carried in Stock by All Leading Jobbers
Ready for Instant Delivery on Call

Backed Frankly and Openly by Our Name and Trade-Mark
On Dial, Plate and Case

Established Price to Consumer
Giving the Dealer the Largest Margin of Any Watch in Its Class on

the Market—Over 50% Profit

PRICES To Dealer To Consumer
Nickel, Screw Back and Bezel $ 6.00 $ 5.00
Twenty-Year, Gold-Filled, Screw Back and Bezel . 12.00 10.00
Twenty-Year, Gold-Filled, Jointed Case   12.00 10.00

(Dealers' Prices Subject to Keystone Key)

THE NEW ENGLAND WATCH CO
WATERBURY, CONN.

Pacific Coast Agents, B. W. FREER CO., San Francisco, Cal.
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PHILADELPHIA

Trade Active—Business Conditions Improved Fol-

lowing Election—Two Jewelers Elected to City

Councils—Walnut Street Business Association

Holds Fourth Annual Banquet--New Jewelers'

Biuhreieldin

ghas been considerable development of

activity among the local trade in the past two

weeks and all are preparing for the big business

expected during the present month. The whole-

sale dealers have been especially active. They
report that a better feeling among the trade is

reflected in the more liberal orders now being

received. Local business and industrial condi-

tions have also improved, and a normal holiday

trade would seem to be assured.

Two Jewelers in City Councils

The city councils now boast of two prominent
members of the trade, W. C. Williams, with C. H.
O'Bryon & Co., 7 Sansom street, who was re-
elected to common council, and Ira D. Garman,
of ioi South Eleventh street, former president of
the Pennsylvania Retail Jewelers' Association,
who was elected to select council on the reform
ticket at the recent strenuous contest.

The Walnut Street Business Association, of
which E. J. Berlet, the well-known jeweler, is
president, held its fourth annual banquet at the
Bellevue-Stratford on the evening of November
22. Mayor Reyourn and Mayor-elect Blanken-
burg was among the guests on the occasion, both
of whom made characteristic addresses. The
association had much reason for its celebration,
as the development of Walnut street into a great
business thoroughfare is proceeding very rapidly,

made.

dthe organization headed by Mr. Berlet is
largely responsible for the material progress.

de. 

Robert Marquard, a jeweler of Raleigh, N. C.,
formerly in business in this city, caused some
commotion last month while seemingly tempora-
rily insane. He visited the jewelry store of A. C.
Sauter, on Girard avenue, where his actions
aroused suspicion, and on leaving he stated that
he was going to M. Sickles & Son. Mr. Sauter
telephoned to that firm, and on the arrival of the
eccentric visitor a way was found to have him
taken quietly into custody. He was sent for
treatment to the Philadelphia Hospital. Some
years ago Marquard is said to have received a
wound in the head, which is not unlikely respon-
sible for his present mental trouble.
A stylishly dressed young man, who gave his

name as David Harrison, was arrested on sus-
picion of having stolen two diamonds, valued at
about $400, which he attempted to pledge in a
pawnshop at Thirty-second and Market streets.
The officers who placed him under arrest, after
notification by the pawnbroker, later found other

Jewelry on his person and a handbag which also
contained much jewelry. Investigation proved
Harrison to be the party who stole a sample case
of jewelry containing several thousand dollars'
worth of goods from the Castelberg store in
Baltimore some years ago. Mr. Castelberg came
to the city and identified the culprit, who had
avoided arrest for quite a long period.
Van Dusen & Stokes Company, 1123 Chestnut

street, dealers in high-grade jewelry and rare
antiques, have issued an invitation to their patrons
to inspect their imposing exhibits of diamond and
platinum jewelry selected for holiday trade.

These exclusive wares are brought from all parts

of the world, being especially selected to meet the

refined taste and intelligent discrimination of the

exclusive patrons of this store.

New Jewelers' Building

One of the most attractive office and manufac-

turing buildings within easy reach of the business
center of the city is that which has just been

completed by Francis X. Zornkilton, at the south-

west corner of Twelfth and St. James streets, on
a lot 50 by too feet, purchased by him about one

year ago. The building, which is to be known

as the "Jewelers' building," is eight stories in

height, with an abundance of light on all floors,

which is secured by its location on a corner, by the

height and width of the windows and by bay

windows on the Twelfth street front. The build-
ing has been carefully planned with the view of
securing as great an amount of light as possible,
an essential in the jeweler's trade, and almost
equally essential in other lines of business. The
entrance is on the Twelfth street front through a
spacious hall. at the rear of which are passenger
and freight elevators. Two large stores occupy
the remainder of the first floor, which are suitable
for almost any line of business. The building,
including the cost of the ground. represents an
investment of close to $200,o00. The owner will
occupy all of one of the upper floors. The re-
maining floors have been so built that They can
easily be divided into offices or adapted to the
needs of any line of mercantile business.

PROVIDENCE

(Continued from page 2360)

Arranging his samples for the coming season
Arthur B. Caro, traveling salesman for L. Davids-
burg Company, is busy at the factory these days.
Miss Ethel I. Lind, daughter of Peter Lind, of

the T. W. Lind Company, was married recently
to Waldo Leland Whitmarsh. William G. Lind
acted as best man.
John H. Brant, formerly of Providence and for

seven years plater at the American Optical Com-
pany plant at Southbridge, Mass., has joined the
R. F. Simmons Company, at Attleboro, in a
similar position.
A grand ball in behalf of the Jewish Orphanage

Home is being organized for Thanksgiving night
by S. H. Binge, Joseph Fox, Maurice Karpeles,
S. H. Grover, Harry Cutler, Archie Silverman
and a number of well-known jewelers. The ball
is planned for Infantry Hall, which in size is sec-
ond only to the State Armory.
The Castiglioni Company, of this city, has be-

come a member of the National Jewelers' Board
of Trade.
0. A. Lessing and Sid H. Israel, western trav-

elers of the S. & B. Lederer Company, are mak-
ing a visit to the firm's factory, too Stewart
street.
Abraham Colitz, of Woonsocket, was a business

visitor to Boston last week.
Arthur Henius, of Bruhl Brothers & Henius

Company, accompanied by his wife, is on an ex-
tended western trip.

William J. Feeley and Joseph 0. San Souci were
members of the reception committee at the annual
ball of the Catholic Club Wednesday evening, No-
vember 22, held at the Eloise.
At the annual meeting of the Rhode Island

Business Men's Association on the 21st the firms
of Cook, Dunbar, Smith Company and the
Winsor-Jerauld Manufacturing Company were
admitted to membership.
Arthur W. Claflin and Barton A. Ballou were

elected directors of the Home for Aged Men at
the thirty-seventh annual meeting held Tuesday,
November 21. Mr. Claflin was also elected
auditor.
The Colonial Manufacturing Company has been

incorporated in this state with a capital stock of
$5,000. Henry S. Winsching, Henry Legarge and
Arthur Cushing are the incorporators.
Dickran Hovsepian formally notified the trade

here this week that he had severed his partner-
ship with the Standard Die Sinking Company and
with the Standard Manufacturing Company, both
of which are located at 25 Calender street.
Grode Brothers, formerly members of Grode

Brothers & Meyer, are now located at 91 Clem-
ence street (near Weybosset) and have fitted up
a new shop with power, tools and machinery for
making chain clasps, bracelets, etc.
The Roland Whylock Company, at 24 Calender

street, has purchased all the machinery belonging

to John M. Kalnar, who was in business at 95
Pine street about six months ago. This machin-

ery is for the making of hat-pin sterns and other
findings for manufacturers, and the purchasers
will make that class of findings.
The Advance Button Company, of Providence,

has just been incorporated under the laws of
Massachusetts with a capital stock of $5o,000.
T. S. Carpenter is president and C. J. McClatchey

is treasurer. The company will continue to manu-
facture its one-piece collar button at Providence
under the superintendency of D. A. White.
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DETROIT

Local Stores Being Fixed Up and Improved.

Jewelers' Board of Trade Has Theater Party.

Heavy Holiday Trade Looked for In the

State—Jewelry Stolen from Railroad Car

Found in Alley

Detroit, Mich., November 25.—George C. Smith,
who announced recently that he would go into
business for himself, is now fitting up a store at
577 Trumbull avenue. The store is near the
corner of Grand River avenue, one of the busiest
corners out of the downtown district, and Mr.
Smith is considered fortunate in securing a stand
so well located.
Frank Presswell, formerly a well-known Mich-

igan jeweler, having been in business for years in
Holly, has sold his business in Cuyahoga Falls,
Ohio, and will move to Hudson, Ohio, where he
will again engage in the jewelry business.
Contractors have almost completed extensive

alterations and improvements in the store of Wal-
demere Gepp, 984 East Forest avenue, and Mr.
Gepp now has a business place that will compare
favorably with any of the smaller stores in the
city.
Harry Bowman, a son of H. D. Bowman, with

whom he has been associated in business for sev-
eral years in Almonte, Mich., was married last
week. His bride, Miss Belle Kellam, of that town,
is well known in society and musical circles, and
deservedly popular.
Edward White, of Clare, is slowly recovering

from an illness of several weeks.
Combining business with pleasure in a most

profitable manner, W. W. Bugg, of Jackson, has
been spending several weeks on his fruit farm
in Oregon.
C. C. Mack, of East Jordan, is now located in

a new store, which is one of the most up:to-date
business places in the village.
F. A. Coville, in business for several years in

Wayland, has sold his stock and fixtures to L. B.
Mason, formerly of Hopkins. Mr. Mason will
continue the business in the store occupied by
Mr. Coville.
Szymanski Brothers, who have been for some

time in business at 754 Michigan avenue, have
leased a new store at the corner of Michigan and
Junction avenues, and have removed their stock
and fixtures to the new location.
At a meeting of the Michigan state board of

examiners in optometry, held in Port Huron,
November 14, Albert Kludt, of Detroit, was
elected to the office of president. Mr. Kludt has
been a member of the board for two years, hav-
ing been appointed to the position by Governor
Warner. The other members of the board are
Ernest Eimer, secretary-treasurer, of Muskegon;
John Rath, Jackson; Benson W. Hardy, Port
Huron, and Otto Suppe, Sault Ste. Marie.
W. N. Gladstone, of Middleville, is having a

new front placed in his store. Improvements are
also being made to the interior.
An enjoyable housewarming was given last

week by J. Schulz, of Kunz & Rogers, in his new
home, which has just been completed. The house
is thoroughly modern in every way.

Stolen Jewelry Found

Several thousand dollars' worth of iewelry in
transit from New York and Bridgeport, Conn.,

was found by Detroit police in an alley in the
western part of the city last week. The jewelry

had been stolen from a Wabash car.
Dwight Morgan, of Lansing, and Mr. Lewis, of

the Charles M. Robbins Company, of Providence,
R. I., have taken positions with the Grainger-
Hannan-Kay Company to assist during the holi-
day rush.
Harry Kahn has removed his business from 83

Grand River avenue to 233 Gratiot.
John H. Hendley has taken over the business

of the Finley Jewelry Company, which since the
failure about a year ago has been conducted by
Mrs. Edith B. Finley. The business will be con-
tinued in the store at 118i Jefferson avenue.
D. J. Butterfield, of Marine City, sustained a

severe loss last week when his home was totally
destroyed by fire. He carried only a small in-
surance.

(Continued on page 2878)
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The Oskamp -Notting Co.

Mammoth Wholesale

Jewelers

411413415-417 Elm Street : Cincinnati, 0.

Our Reliable Jewelry Catalog
will keep you posted on the very latest and best
things that the leading jewelers carry in stock. It
will enable you to buy right, the goods you need—
and when you need them.
You know the wants of your trade, and selections
made in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Our
goods are guaranteed to be as represented. Send
for this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio

JOS. NOTERMAN & CO.
DIAMONDS

OVIanufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI OHIO

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade
OUR SPECIALTIES

Diamond Mountings, Jewelry, Case-Repairing,
Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Long Ziasitnan2c536Phone Cincinnati, 0.

Established-1868 Incorporated - 1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East
CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers
Fahys Cases
Dueber Cases
14 K. Gold Cases
Hamilton Movts.
Illinois Movts.

Dueber-Harnpden
Complete Watches

Gold and Gold-filled
Chains, Fobs
Lockets, Charms

TOOLS AND SUPPLIES

Neck Chains
Bracelets
Tie Clasps
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Wholesale Jewelers
A

A
WATCHES, DIAMONDS and JEWELRY
GOLD and GOLD FILLED JEWELRY

SEND US YOUR ORDERS0

14-16 E. 4th Street : Cincinnati, Ohio
Boylan Building

0

We Furnish Retail Jewelers

A CATALOGUE FREE
to send to their customers

SNAPPY BRIGHT INTERESTING

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Sts. :: CINCINNATI, OHIO

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY
  WHOLESALE ONLY  
We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our §tocks are always complete
and we guarantee Quick Service.

WHOLESALE ONLY  

Traction Building Cincinnati, Ohio
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ness Conditions Excellent—Municipal Pawnshop to Be Established.

Nholesale Jewelers and Manufacturers' Association Meets—Bowling

,eague Prizes—The Usual Number of Trade Changes and Deaths

Icinnati, Ohio, November 23.—The month
:2en a very busy one so far with the exception
,t week. Jewelers are satisfied with condi-
. but after Thanksgiving an enormous bus-

ili looked forward to. The retailers in the
cr towns are still a little inclined to hold off,
-ugh there has been a big business done in

th nall-order line. Many fill-in orders have
c,mie in. The salesmen are still hammering

ac , , and most of them are now on their last
betore the holidays.

Henry P. Burkhardt, 1315 Vine. street, had
twenty rings stolen some time during the night of
the loth. 1 he loss, which amounted to $75, was
di:,,,,vered Friday morning, and the police were
immediately notified. So far no trace of the
thieves has been found.
Cincinnati pawnbrokers have organized an asso-

ciation for the mutual benefit and protection of
their profession. Some time ago they held a
meeting and banquet at Schuler's, electing Harry
J. Levi president. No definite plans have as yet
been formulated, but one of the questions which
is to receive considerable attention is the one per-
taining to the length of the working day. Great
good ought to result from this organization.

Municipal Pawnshop

In connection with pawnshops it is an interest-
ing fact that reports from Columbus, Ohio, claim
the establishment of a municipal pawnshop in
1913. At the last session of the Ohio legislature
ti e scheme was made possible by a law intro-
duced by Representative Bertsch. Mayor Mar-
shall on November so made the institution a cer-
tainty when he signed an ordinance providing for
the. operation and maintenance of such an insti-
tution. As no funds were provided in the last
municipal budget the opening will have to take
place in 1913. 'Ibis is the first institution of this
kind in the United States that has ever been
a,titten kp n tein eteed ibnyarenstmnicipality and will be watchedIN 

G

been staying at his summer home. He will

A 
m

Anderson, Ind., was a recent purchaser. Mr.
Greyer has returned from California, where he
ItH

A AA- the rush is over he will return to Cali-

foine joar Greyer, who owns a jewelry store at.ge

[ain in Anderson until after the holidays.

Package of Rings Missing

A Package containing two diamond rings valued
at $800, sent for shipment through the Adams Ex-
Piss Company on October 24 by Fox Brothers,
IN:IS missed shortly after it had been given to the
c,olection wagon. It was not reported to the
f ice until after the tracers of the company were

tLie to locate the missing package.
hrist. Mauthe, lois Vine street, has sold out
Jewelry store to a Mr. Getnick, formerly in

- Jewelry business in New York, and Mr. Toby,
learby tailor. Mr. Mauthe has been trying to
1.1 tiocLii t for some time, ill health being given as
- cause. Mr. Mauthe succeeded his father in

).
William Rim, in the optical department of the
& J. Swigart Company, celebrated his first wed-
Hg 

business, which was established forty years

,anhoe avenue on the 21st. Friends and relatives
anniversary by a big party at his home on

I. 
_ Ivor Evans, of Covington, Ky., died at his
lorne on November 20. Mr. Evans had suffered
'1.0in some kind of kidney trouble for many
:ears and doctors advised an operation. He
;vaned until a week ago, when lie thought lie was
in. the best of health and could stand the oper-
ationbh ea esnb 

established 
in 

s t. The operation proved successful, but
Mr: Evans was too anxious to get out of bed.
Films caused a relapse and finally his death. The
deceased is survived by a widow and three chil-
dren. The firm of which Mr. Evans was head

l  operbaytiohnisffoarthoevrer fifty years, having

Sam Shapiro is now located at room 8, 422
Race street. He moved here from his quarters in
the Arcade.
Norman Schweeting, son of Frank A. Schweet-

ing, a jeweler, of Oxford, Ohio, has been in
Munich, Germany, for some time past. Word
was received the other day announcing his en-
gagement to a German girl. It is not known
when he will be back, but when he conies he is to
bring his bride.
(.iradison & Co., Vine street jewelers, have

leased the property at rob Fourth avenue West for
a period of three years and will move into this
location some time before the beginning of the
new year. The firm was previously located in the
Arcade.
The engagement of Miss Florence Frohnian,

daughter of Mr. and Mrs. Frohman, of Frolunan
& Co., to Milton Katz, a young clothier of Piqua,
Ohio, has been announced. The date of the wed-
ding has not yet been set.
Simon Immermann, connected with J. M. Plaut,

Fifth street jeweler, has opened a retail store at
Madisonville, Ohio.
Eddie Ellsbach, of the Hahn & Oppenheimer

Company, is laid up once more with inflammatory
rheumatism. Mr. Ellsbach has suffered from this
malady for a long while, last year having to lay off
from work for many months. He went to Mar-
tinsville, Ind., where he thought the baths would
do him good. This did not seem to relieve him
very much, so lie returned to Cincinnati, taking
osteopathic treatment. In the latter part of the
summer he returned to work, but November had
not advanced very far when he was confined to
his bed again.
C. B. Brooke. of Coshocton, Ohio, is now deer

hunting in the wilds of Wisconsin. He will be
gone ten days and expects to bring back some
very appetizing venison.
G. Bauer, of Bauer Brothers, Zanesville, Ohio,

is slowly regaining lost strength after an illness
which lasted three weeks.
Albert Zoellner, of Portsmouth, Ohio, recently

bought and remodeled a house. He moved into
it last week and is now enjoying the blessings of
a new home.
Henry Wittlig, of Henry Wittlig & Sons, is now

the proud father of a ten-pound son.
Mayo Loeb, of Herman & Loeb, while on his

Indiana trip was confined to his bed for several
days at Evansville owing to the contraction of a
heavy cold.
Mr. Hood, bookkeeper for E. Gutmann & Sons,

is back at his accustomed place after an illness
which lasted several weeks.
The Entre Nous, a club composed of some of

the women employees of the Oskarnp-Nolting
Company, holds its November meeting tonight
(November 23) at the home of Miss Norma Best,
on Findley street. As is the custom some member
reads a paper on some distinguished man of let-
ters, William Ellory Channing being the author
under discussion at this meeting.

Wholesale Jewelers and Manufacturers' As-

sociation Meets

The monthly meeting of the Wholesale Jewel-
ers and Manufacturers' Association was held at
the Hotel Sinton at 2 o'clock on November 23.
Despite the inclemency of the weather there was a
good attendance.

Bowling League Prizes

The impetus which was given the Jewelers and
Allied Trades' Bowling League by the establish-
ment of an eight-team league has been enhanced
by the prizes which will be distributed at the end
of the season. The prizes will be in cash and are
as follows: Highest individual score, one game,
$5; highest team score, one game, $5; highest
team score, three games, $5; highest individual
average for season, each team, $2; highest indi-
vidual average for season, entire league, $5; first
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prize, winning team, Sic); second prize, $8; third
prize, $O; fourth prize, $5.
The standing of the teams up to November 20

was:
Name. Won. Lost. Per Ct.

Michaelson Bros.   13
Courtney-Andretsch   12
Thoma Bros.   9
Oskamp-N olting   7
Standard Optical Co  6
Lindenberg & Fox 
E. & J. Swigart 
Pohlmeyer & Roth. 

Recent Visitors

The following retail trade were recent visitors
in Cincinnati: 1). A. Lamb, Wilmington, Ohio; R.
Syman, Springfield, Ohio; E. W. Marrow, Lan-
caster, Ky.; H. Effron, Middlesboro, Ky.; C. F.
Held, Falkmouth, Ky.; J. C. Hill, West Point,
Ind.; T. B. Custer. Hillsboro, Ohio; D. H. Fisher,
Lebanon, Ohio; C. B. Freeman, Osgood, Ind.;
C. G. Baker, Harriman, Term.; G. H. Deck,
Blanchester, Ohio; H. E. Barth, North Vernon,
Ind.; R. Gainenthaler, Barnesville, Ohio; Edward
Israel, Morrison. Ohio; C. Moss, Owensville, Ky.;
William Kohlhausen, Northfork, W. Va.; F. B.
Bixler, Key West, Fla.; A. G. Meade, Beckley,
W. Va.; W. M. Smith, Leesburg, Ohio; J. H.
Opp, Waynesville, Ohio; P. W. Starks, Manches-
ter, Ohio; G. F. Ireland, West Milton, Ohio; W. S.
Mann, De Mossville, Ky.; L. H. Thompson,
Greensburg, Ind.; Jacob Wendel, Piqua, Ohio;
R. 0. Wieland, Greenville, Ohio; Fred A. Ende,
New Bremen. Ohio; Mrs. K. Kupperschmid, Law -
renceburg, Ind.; J. Reisner, Portsmouth, Ohio;
U. Feinberg, Dayton, Ohio; H. E. Wethey, Chilli-
cothe, Ohio; Will Keller, Georgetown, Ky.; A.
Wahlrob, Dayton, Ohio; Phil Horr Jr., Aurora.
Ind.; L. W. Ensey, Dayton, Ohio; F. B. Cary,
Lebanon, Ohio; W. P. Brandenberg, Louisville,
Ky.; John Seibert, Frankfort, Ky.; J. N. Neth,
Eaton, Ohio; H. M. Cheney, Sardinia, Ohio, and
F. A. Schweeting, Oxford, Ohio.

2 .877
3 .800
6 .600
8 .530
9 .400

5 to .333
5 10 .333

12 .2003

Watch Sent from
Europe for Repairs

Criticism of Custom Rules—Watch Owner

Startled by Notification to Pay Duty

New York, November 20.—The following letter

which appeared in the Herald, of this city, is

self-explanatory:

To the Editor of the Herald:
On October to I sent to Black, Starr & Frost,

of New York, a watch which I wished repaired.
I had bought the watch at their Fifth avenue
shop while in New York last July for $215. The
watch had the name of the firm plainly engraved
on its face. Yesterday I was notified that by so
doing the custom laws rendered me liable to a
fine of $loo, as well as a duty of $34. But if I
would send the duty they would not impose tilt
fine. How? Through the Italian courts?
What does any intelligent American think oi

that? You may be having your fill of asinine
English laws, but goodness deliver us from our
custom laws! What would any of those Boston
Indians of tea-party fame say when it comes
to duty and even a fine when a man sends a
watch bought in the United States back to the
United States for repairs. I have sent a copy
of this letter to your Paris paper.

EX-NAVAL OVVICER.

Taormina, Sicily, November so, 1911.

Burglars Operating in Iowa

Webster City, Iowa, November i8.—Iowa jewel-
ers have suffered considerably lately, in common
with other merchants, from the operations of a
band of burglars. Stores in Judd, Woolstock,
Blairsburg and Kamrar have been robbed. The
latest robbery was on November is, when the
J. M. Richardson store here was entered. A
small amount of cash in the register was taken,
but no silverware was disturbed and the safe was
not touched.
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The Oskamp -Nolting Co.

Mammoth Wholesale

Jewelers

411413-415-417 Elm Street : Cincinnati, 0.

Our Reliable Jewelry Catalog
will keep you posted on the very latest and bestthings that the leading jewelers carry in stock. Itwill enable you to buy right, the goods you need—and when you need them.
You know the wants of your trade, and selectionsmade in this way, at your leisure, are carefully
chosen and quite certain to please.
You will never over-buy from a Catalog, and you
cannot be over-charged if you order from ours. Ourgoods are guaranteed to be as represented. Sendfor this valuable book with over 3000 illustrations.

ALBERT BROTHERS
Wholesale Jewelers Cincinnati, Ohio

JOS. NOTERMAN & CO.
DIAMONDS

OVIanufacturing Jewelers
Makers of Fine Jewelry

Diamonds Recut

CINCINNATI OHIO

Established-1868 Incorporated-1909

THE THOMA BROS. CO.
128-130 Fourth Ave., East
CINCINNATI, OHIO

Wholesale Distributors to Retail Jewelers
Fahys Cases
Dueber Cases
14 K. Gold Cases
Hamilton Movts.
Illinois Movts.

Dueber-Hampden
Complete Watches

Gold and Gold-filled
Chains, Fobs
Lockets, Charms

--- --TOOLS AND SUPPLIES -

Neck Chains
Bracelets
Tie Clasps

George A. Klein Eugene A. Frommeyer Edward M. Klein

IT KLEIN BROS. CO.0

A

Wholesale Jewelers

WATCHES, DIAMONDS and JEWELRY
GOLD and GOLD FILLED JEWELRY

SEND US YOUR ORDERS

14-16 E. 4th Street : Cincinnati, Ohio
Boylan Building

We Furnish Retail Jewelers

A CATALOGUE FREE

V
I
r
>
0
1
1
7
1
-
0
I
 

0

to send to their customers
SNAPPY BRIGHT INTERESTING

PARTICULARS ON APPLICATION

Richter & Phillips
Wholesale Jewelers

N. W. Corner 5th & Vine Sts. :: CINCINNATI, OHIO

THE DORST COMPANY
Special Manufacturing Jewelers

for the Retail Trade
OUR SPECIALTIES

Diamond Mountings, Jewelry, Case-Repairing,
Emblem Goods, Jewels, Medals, Badges, Class

Pins, Engraving and Enameling

Lion Building Longp4i:itnan2c536Phone Cincinnati, 0.

L. GUTMANN & SONS
DIAMONDS, WATCHES

and JEWELRY

WHOLESALE ONLY
We carry the very latest and best of everything in Gold
and Gold Filled Jewelry. Our gtocks are always completeand we guarantee Quick Service.

WHOLESALE ONLY

Traction Building Cincinnati, Ohio
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siness Conditions Excellent—Municipal Pawnshop to Be Established.

Wholesale Jewelers and Manufacturers' Association Meets—Bowling

League Prizes—The Usual Number of Trade Changes and Deaths

..'incinnati, Ohio, November 23.—The month
bun a very busy one so far with the exception
last week. Jewelers are satisfied with condi-
ms, but after Thanksgiving an enormous bus-

i.less is looked forward to. The retailers in the
smaller towns are still a little inclined to hold off,
afthough there has been a big business done in
11,e small-order line. Many fill-in orders have

come in. The salesmen are still hammering
away, and most of them are now on their last
ips betore the holidays.
Henry P. Burkhardt, 1315 Vine street, had

twenty rings stolen some time during the night of
die loth. '1 he loss, which amounted to $75, was
discovered Friday morning, and the police were
immediately notified. So far no trace of the
thieves has been found.
Cincinnati pawnbrokers have organized an asso-

ciation for the mutual benefit and protection of
their profession. Some time ago they held a
meeting and banquet at Schuler's, electing Harry
J. Levi president. No definite plans have as yet
been formulated, but one of the questions which
is to receive considerable attention is the one per-
taining to the length of the working day. Great
good ought to result from this organization.

Municipal Pawnshop

In connection with pawnshops it is an interest-
ing fact that reports from Columbus, Ohio, claim
the establishment of a municipal pawnshop in
1913. At the last session of the Ohio legislature
Ce scheme was made possible by a law intro-
duced by Representative Bertsch. Mayor Mar-
shall on November so made the institution a cer-
minty when he signed an ordinance providing for
the operation and maintenance of such an insti-
tution. As no funds were provided in the last
municipal budget the opening will have to take
place in 1913. This is the first institution of this
kind in the United States that has ever been
attempted by a municipality and will be watched
with keen interest.
George Greyer, who owns a jewelry store at

Anderson, Ind., was a recent purchaser. Mr.
Greyer has returned from California, where he
has been staying at his summer home. He will
remain in Anderson until after the holidays.
After the rush is over he will return to Cali-
fornia.

Package of Rings Missing

A package containing two diamond rings valued
at $800, sent for shipment through the Adams Ex-
Press Company on October 24 by Fox Brothers,
was missed shortly after it had been given to the
collection wagon. It was not reported to the
Police until after the tracers of the company were
unable to locate the missing package.

• Christ. Mauthe, lois Vine street, has sold out
his jewelry store to a Mr. Getnick, formerly in
the jewelry business in New York, and Mr. Toby,
a nearby tailor. Mr. Mauthe has been trying to
sell out for some time, ill health being given as
the cause. Mr. Mauthe succeeded his father in
the business, which was established forty years
ago.

William Rhtt, in the optical department of the
& J. Swigart Company, celebrated his first wed-

ding anniversary by a big party at his home on
Ivanhoe avenue on the 21st. Friends and relatives
participated.
Ivor Evans, of Covington, Ky., died at his

home on November 20. Mr. Evans had suffered
from some kind of kidney trouble for many
years and doctors advised an operation. He
waited until a week ago, when he thought he was
in, the best of health and could stand the oper-
ation best. The operation proved successful, but
Mr. Evans was too anxious to get out of bed.
This caused a relapse and finally his death. The
deceased is survived by a widow and three chil-
dren, The firm of which Mr. Evans was head
has been in operation for over fifty years, having
been established by his father.

Sam Shapiro is now located at room 8, 422
Race street. lie moved here from his quarters in
the Arcade.
Norman Schweeting, son of Frank A. Schweet-

ing, a jeweler, of Oxford, Ohio, has been in
Munich, Germany, for some time past. Word
was received the other day announcing his en-
gagement to a German girl. It is not known
when he will be back, but when he comes he is to
bring his bride.
Gradison & Co., Vine street jewelers, have

leased the property at 108 Fourth avenue West for
a period of three years and will move into this
location some time before the beginning of the
new year. The firm was previously located in the
Arcade.
The engagement of Miss Florence Frohnian,

daughter of Mr. and Mrs. Erohman, of Frohnian
& Co., to Milton Katz, a young clothier of Piqua,
Ohio, has been announced. The date of the wed-
ding has not yet been set.
Simon Immertnann, connected with J. M. Plaut,

Fifth street jeweler, has opened a retail store at
Madisonville, Ohio.
Eddie Ellsbach, of the Hahn & Oppenheimer

Company, is laid up once more with inflammatory
rheumatism. Mr. Ellsbach has suffered from this
malady for a long while, last year having to lay off
from work for many months. He went to Mar-
tinsville, Ind., where he thought the baths would
do him good. 1 his did not seem to relieve him
very much, so he returned to Cincinnati, taking
osteopathic treatment. In the latter part of the
summer he returned to work, but November had
not advanced very far when he was confined to
his bed again.
C. B. Brooke. of Coshocton, Ohio, is now deer

hunting in the wilds of Wisconsin. He will be
gone ten days and expects to bring back some
very appetizing venison.
G. Bauer, of Bauer Brothers, Zanesville, Ohio,

is slowly regaining lost strength after an illness
which lasted three weeks.
Albert Zoellner, of Portsmouth, Ohio, recently

bought and remodeled a house. He moved into
it last week and is now enjoying the blessings of
a new home,.
Henry Wittlig, of Henry Wittlig & Sons, is now

the proud father of a ten-pound son.
Mayo Loeb, of Herman & Loeb, while on his

Indiana trip was confined to his bed for several
days at Evansville owing to the contraction of a
heavy cold.
Mr. Hood, bookkeeper for E. Gutmann & Sons,

is back at his accustomed place after an illness
which lasted several weeks.
The Entre Nous, a club composed of some of

the women employees of the Oskamp-Nolting
Company, holds its November meeting tonight
(November 23) at the home of Miss Norma Best,
on Findley street. As is the custom some member
reads a paper on some distinguished man of let-
ters, William Ellory Channing being the author
under discussion at this meeting.

Wholesale Jewelers and Manufacturers' As-
sociation Meets

The monthly meeting of the Wholesale Jewel-
ers and Manufacturers' Association was held at
the Hotel Sinton at 2 o'clock on November 23.
Despite the inclemency of the weather there was a
good attendance.

Bowling League Prizes

The impetus which was given the Jewelers and
Allied Trades' Bowling League by the establish-
ment of an eight-team league has been enhanced
by the prizes which will be distributed at the end
of the season. The prizes will be in cash and are
as follows: Highest individual score, one game,
$5; highest team score, one game, $5; highest
team score, three games, $5; highest individual
average for season, each team, $2; highest indi-
vidual average for season, entire league, $5; first

prize, winning team, $10; second
prize, $6 ; fourth prize, $5.
The standing of the teams

was:
Name. Won. Lost. Per Ct.

Michaelson Bros.   13 2 .877
Courtney-Andretsch 12 3 .Soo
Thoma Bros. 9 6 .600
Oskamp-Nolting 7 8 .530
Standard Optical Co.  6 9 .400
Lindenberg & Fox 5 to .333
E. & J. Swigart 5 10 .333
Pohlineyer & Roth. 3 12 .200

Recent Visitors

The following retail trade were recent visitors
in Cincinnati: D. A. Lamb, Wilmington, Ohio; R.
Syman, Springfield, Ohio; E. W. Marrow, Lan-
caster, Ky.; H. Effron, Middlesboro, Ky.; C. F.
Held, Falkmouth, Ky.; J. C. Hill, West Point,
Ind.; T. B. Custer. Hillsboro, Ohio; D. H. Fisher,
Lebanon, Ohio; C. B. Freeman, Osgood, Ind.;
C. G. Baker, Harriman, Tenn.; G. H. Deck,
Blanchester, Ohio; H. E. Barth, North Vernon,
Ind.; R. Gainenthaler, Barnesville, Ohio; Edward
Israel, Morrison. Ohio; C. Moss, Owensville, Ky.;
William Kohlhausen, Northfork, W. Va.; E. B.
Bixler, Key West, Fla.; A. G. Meade, Beckley,
W. Va.; W. M. Smith, Leesburg, Ohio; J. H.
Opp, Waynesville, Ohio; P. W. Starks, Manches-
ter, Ohio; G. F. Ireland, West Milton, Ohio; W. S.
Mann, De Mossville, Ky.; L. H. Thompson,
Greensburg, lnd.; Jacob Wendel, Piqua, Ohio;
R: 0. Wieland, Greenville, Ohio; Fred A. Ende,
New Bremen. Ohio; Mrs. K. Kupperschmid, Law
renceburg, Ind.; J. Reisner, Portsmouth, Ohio;
U. Feinberg, Dayton, Ohio; H. E. Wethey, Chilli-
cothe, Ohio; Will Keller, Georgetown, Ky.; A.
Wahlrob, Dayton, Ohio; Phil Horr Jr., Aurora.
Ind.; L. W. Ensey, Dayton, Ohio; F. B. Cary,
Lebanon, Ohio; W. P. Brandenberg, Louisville,
Ky.; John Seibert, Frankfort, Ky.; J. N. Neth,
Eaton, Ohio; H. M. Cheney, Sardinia, Ohio, and
F. A. Schweeting, Oxford, Ohio.
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prize, $8; third

up to November 20

Watch Sent from
Europe for Repairs

Criticism of Custom Rules—Watch Owner
Startled by Notification to Pay Duty

New York, November 20.—The following letter
which appeared in the Herald, of this city, is
self-explanatory:

To the Editor of the Herald:
On October to I sent to Black, Starr & Frost,

of New York, a watch which I wished repaired.
I had bought the watch at their Fifth avenue
shop while in New York last July for $215. The
watch had the name of the firm plainly engraved
on its face. Yesterday I was notified that by so
doing the custom laws rendered me liable to a
fine of $10o, as well as a duty of $34. But if
would send the duty they would not impose tit(
fine. How? Through the Italian courts?
What does any intelligent American think of

that? You may be having your fill of asinine
English laws, but goodness deliver us from our
custom laws! What would any of those Boston
Indians of tea-party fame say when it comes
to duty and even a fine when a man sends a
watch bought in the United States back to the
United States for repairs. I have sent a copy
of this letter to your Paris paper.

EX-NAVAL 01,FICER.
Taormina, Sicily, November to, 1911.

Burglars Operating in Iowa

Webster City, Iowa, November i8.—Iowa jewel-
ers have suffered considerably lately, in common
with other merchants, from the operations of a
band of burglars. Stores in Judd, Woolstock,
Blairsburg and Kamrar have been robbed. The
latest robbery was on November it, when the
J. M. Richardson store here was entered. A
small amount of cash in the register was taken,
but no silverware was disturbed and the safe was
not touched.
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OUR Catalogue together with the
new 1912 Supplement offers

you the most economical, certain and
profitable jewelers' buying medium
ever offered the trade.

ALL ORDERS, large or small,
will receive prompt attention.

.cernber I , 1911

WASHINGTON, D. C.

THE

,provements in Stores—Merchants Start

Campaign for Early Holiday Buying—Seventh

Street Men Want Improved Street Lighting

Washington, D. C., November 27.—T. D. Dunn

;'as opened a jewelry store in Reh's drugstor
e,

seventh and E streets, N. W., where he is show-

ing quite a line of staple and novelty goods. He

has taken a portion of the store space and is

utilizing the windows facing on both streets. An

,t tractive window display marked the opening

,nd Mr. Dunn reports that the purchasing public

has used him very well the few days he has been

in town. He also operates the 14-K. Shop, 731

lioardwalk, Atlantic City, N. J.
Charles Schwartz is making numerous improve-

ments to his store at 824 Seventh street, N. W.

I-le has had erected two grillwoi k offices, one on

each side of the aisle below the show cases,

pushed back the cut glass display case, and, par-

titioning off space at the rear of this, he has now

an optical examination room. On the mezzanine

floor above the storeroom, at the rear, such ma-

chinery and tools as are necessary in the carrying

on of a combined jewelry and optical business

have been installed and three men (an optician,

watchmaker and jeweler) have been employed to

operate the same. The refracting-room has been
fitted out with the necessary instruments, and the

new offices greatly add to the beauty of the store,

the base and frame thereof being of finely finished

mahogany and the grillwork of brass. The
changes have added considerable space to the

sales department also.
Charles A. Goldsmith, of M. Goldsmith & Son,

1203 F street, N. W., has been elected a member

of the board of directors of the Provident Sav-
ings Bank of this city.
By reason of the fact that the property in which

they are now located has been sold to make room
for another enterprise, G. C. Pauls & Bro., 613
Thirteenth street, N. W., dealers in materials,
will probably be forced to move. It has been re-

ported that Gimbel Brothers are about to build

a large department store on the site, but this
rumor can not be confirmed, although the prop-
erty has been sold. When the order to move

comes it is very probable that one jewelry store
and one optical establishment will be required to
seek other quarters.

Early Shopping Campaign

A. D. Prince, of R. Harris & Co., is a member
of the committee of the Retail Merchants' Asso-
ciation having in charge the matter looking to
inducing the people to do their shopping early.
1 he committee has been successful in obtaining
permission from the two local traction companies
to place on the front of their street cars placards
bearing the slogan, "Christmas Shopping—Do It
Now." The aid of the newspapers also has been
enlisted and these will probably give considerable
editorial space to the value of shopping early.
Kurt Richter, formerly with William Ramsay,

has entered the employ of Schmedtie Brothers,
704 Seventh street, N. W., as watchmaker and

Next Meeting of Retail Jewelers' Association

A very interesting meeting may be looked for
December ix when the Retail Jewelers' Associa-
tion of the District of Columbia will again get
together in the rooms of the Washington Cham-
ber of Commerce, 1202 F street, N. W. Mr.
Hutterly desires the attendance of the entire

business within the confines of the District will
be welcome. The plan for protection against

metiesnsiilicir.ship and also states that any jeweler in

crooks during the Christmas holidays will be
mat-

ters of equal interest will be brought up for dis-
further elaborated upon and various other mat-

Merchants on Seventh street between Pennsyl-
vania avenue and Massachusetts avenue, N. W.,
held a mass meeting in the rooms of the chamber
of. commerce last week to discuss plans for ob-
taining better street lighting on that thoroughfare.
The District commissioners have consented to
install Ioo-candlepower incandescent lights at
intervals of sixty-six feet if the property holders
will stand an extra expense of about $goo per
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year. It was figured out that the cost to each
merchant for the first year would be about fifty
cents for each foot of frontage, after which time
the cost would be considerably less. A letter has
been prepared for transmission to each of the
merchants concerned and a committee appointed
to make individual calls. Seventh street is one
of the busiest thoroughfares of the city and the
present system of lighting.is declared to be in-
adequate. Jewelers located here are very much
interested in the proposed plan, and A. D. Prince,
of R. Harris & Co.; John Hansen, of Schmedtie
Brothers, and A. 0. Hutterly, president of the
Retail Jewelers' Association of the District of
Columbia, are doing their best to have the
higher-power lights installed. Others naturally in-
terested are Edwards & Zanner, 432; Saks Op-
tical Company, 708; Joseph Baum, 707; C. Kattel-
man, 715; E. Voigt, 725, and Charles A. Schwartz,
824.
The death is reported of John S. Blackford,

a life-long resident of Georgetown, D. C., where
for a long number of years he was in the jewelry
business on M street. Mr. Blackford, about a
year ago, was struck by a street car, sustaining
a compound fracture of the right leg, and from
this he never fully recovered. He passed away
at the home of his daughter, 17°4 Kearney street,
Brookland, D. C.

DETROIT
(Continued from page 2869)

New mahogany display cases have greatly im-
proved the appearance of Glen W. Bodley's store
in Three Rivers.

J. H. Garlick, who was recently compelled to
vacate his branch store at the corner of Fort and
Griswold streets, to make way for the Dime Bank
skyscraper, has opened a branch on Mack avenue,
near Townsend. This is a rapidly growing sec-
tion of the city.

Improving His Store

Louis Boschwitz, who recently purchased the
H. G. Helman business at goi Grand River ave-
nue, has had a new Metal ceiling put in the store,
new show windows built and other improvements
made. At the time he bought the business Mr.
Boschwitz announced that he would make the
store one of the finest in the city, and he has
made good.

Jewelers' Board of Trade Theater Party

The members of the jewelers' board of trade,
composed of jobbers and manufacturers, enjoyed
a theater party following the regular business
meeting last week.
F. C. Pohl, formerly city salesman with the

C. A. Berkey Company, is managing a new bus-
iness just opened by Nathan Rose, of the Im-
perial Jewelry Company, on Randolph street,
facing Pingree square.
A. C. Strickland, associated for several years

with E. Thomas & Son, Michigan avenue, and
who was compelled to take an extended vacation
because of ill health, has returned to work very
greatly benefited because of the rest.
George Brown, watchmaker with Henry Staats

& Co., will be laid up for several weeks as the
result of a broken leg which he sustained last
Saturday night. Mr. Brown was going home
from work on his bicycle when he struck an ob-
struction in the street and fell heavily to the
pavement.
The old-established business conducted by John

Hellerich at 38 Michigan avenue for many years
has changed hands. The new owner is Edward
Strang, a jeweler with an extended experience,
who will make several improvements in the
future. The improvements contemplated include
a new front and new fixtures. The business has
been carried on recently by L. H. Schafer.
Jacob Schreidel, associated with Simon Lach-

man, on Monroe avenue, for several years, has
decided to go into business for himself and has
leased a store at 193 Gratiot avenue.

Visitors Prophesy Heavy Trade

A number of jewelers from the state have

visited Detroit during the past two weeks, pur-

chasing for the Christmas trade, which promises

to be unusually heavy in Michigan. Among those
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in the city were M. Fitch, of Flint; H. B.
McNally, Brown City; W. T. Blashill, Oxford;
J. C. Bates, New Haven; J. E. Zupp, Springport;
E. S. Barnes, Rochester; Fred Pauli, Pontiac;
W. H. Hettig, Dundee; E. J. Potter, Carleton;
Fred Tews, Richmond; S. W. Williams, Lapeer;
Max Jennings, St. Clair; W. W. Bridges, Marine
City; R. H. Gregory, Lapeer, and C. W. Cham-
berlain, Farmington.

Made a Sale Anyhow

The lady had inspected pretty nearly everything
there was in the shop, from the contents of the
window back to the cashier's desk at the rear, but
had apparently not been able to find just the thing
that she cared to send as a wedding present to
her dearest friend. Little Smithers, who had
started in that day as a salesman, was naturally
desirous of showing what he could do, and was
more than assiduous in his efforts to please her,
though he got perceptibly more and more nervous
all the time.
"These are rather handsome kiffee-caps—I—er

—I should say coffee-cups," he stammered, point-
ing out a demi-tasse set standing on a shelf.
"They are real Woyal Rooster—I mean—ha—I
should have said Rural Royster—"
"I fancy you mean Royal Worcester?" sug-

gested the lady, gazing at him amiably through
her lorgnettes.
"Thank you—yes," replied Smithers. "Or per-

haps that—'
prefer something in silver," said the lady.

"Is that salad salver solid silver?"
"I don't know, madame," he replied, "but I

will ask. Mr. Briggs," he called, turning to a
man back in the shop, "is this solid slaver siddle
saddle?"
He blushed, and tried it again.
"I mean is this solid sliver salthered solder?"
"What's that, Mr. Smithers?" asked Mr. Briggs,

gazing at the young man solemnly.
"Is this slithered slobber solid salad?" he asked.
"I don't understand what you want," said Mr.

Briggs. "Count three, think twice, joggle your
head good and hard, and see if you can't get it
over. Now—one—two—three I"
The young man turned a bright crimson as he

returned to the assault.
"This lady wishes to know," he said, slowly

and impressively, but trembling slightly withal, "if
this slattered sliver is slotted slabber—it is a per-
fectly plain proposition. She wishes to purchase a
silver wedding present, and if this salvered slod-
der is slibbered solder she may take it."
"Oh, you mean the salad salver," said Mr.

Briggs.
"That's it," said Smithers. "Is it silid slaver—"
"Never mind," said the lady, smiling amiably.

"I don't want to buy it anyhow—it is too bizarre.
I think I'll take one of those sets of souvenir soup
spoons."

Smithers filled the order, and with a sigh of
relief watched the lady depart; then turning to
Briggs he said as he wiped the perspiration from
his brow:
"Gee, that was tough! But I made a sale any-

how."
"Good," said Briggs; "what did she buy?"
"A set of those soopenir snoop spoofs," said

Smithers.—Harper's Weekly.

Alaska Welcomes
Semi-monthly Keystone

EDITOR KEYSTONE :—Enclosed please find one
dollar for another year's subscription for THE
KEYSTONE. You hit on a good plan in the semi-
monthly. I am always glad to get both issues.
They are a great help to one doing business in
Alaska, where most of one's goods are bought
through descriptions and advertisements in trade
journals.
The jewelry business is continually improving

in this country. I handle better goods each year
and more of them. Alaska is a wonderful coun-
try, with many advantages for a hustling young
man. Horace Greeley said, "Young man, go west."
T say, "Voting man, come to Alaska."

Yours truly,
Juneau, Alaska. I. J. SHARICK.
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Contain EVERYTHING in Jewelry, Watches, Diamonds,
Clocks, Silverware, Cut Glass, Tools and Material

EDWARDS & SLOANE JEWELRY CO.
  KANSAS CITY, MISSOURI  

Neat, well-made Cases and Fixtures are absolutely
necessary. You will be interested in Our Line.

WRITE US TO-DAY

A. R. JACKSON, KANSAS CITY
SHOW CASE WORKS CC.

KANSAS CITY DEPT. L MISSOURI

Wood stock-Hoefer
Watch & Jewelry Co.

Our line is complete and
we are prepared to take
care of your rush orders.

Telegraph, telephone and
mail orders will receive
the usual prompt atten-
tion.

WHOLESALE ONLY

Kansas City .6. Missouri

December i, 19/1 THE

KANSAS CITY

Watch Trade Improves Notably—Other Goods
Moving Slowly—Small Dealers Cautious.
News of the Kansas Trade

Kansas City, Mo., November 24.—Practically
the only notable feature of the business situation
among .the jewelry wholesalers and manufac-
turers is the improvement in the watch trade.
For several months there has been almost a
stagnant market so far as watches are con-
cerned. Diamonds and jewelry are moving some-
what slowly in this territory and collections are
very slow. Indications thus far are that holiday
business will be fair, although dealers i.t small
towns are not stocking up as heavily as usual.
Jobbers are impressing on the smaller merchants
the necessity of getting rush orders in early, for
at the last minute it will be ;mpossible for Kansas
City houses to fill all the late orders. Wholesalers
say they will be unable to carry sufficient stocks
to take care of all late demands.
The Trans-Mississippi congress, which was

held in Kansas City the week of November 13-18,
brought many business and professional men here.
It is estimated that 5,000 delegates and their
friends were in the city during the week.
The Kansas City Commercial Club held its an-

nual dinner in honor of John Jay the evening
of November 15 and among the speakers were
former Senator Nelson W. Aldrich, Secretary of
War Stimson and Major-General Leonard Wood.
More than 400 men sat at the tables.
J. H. Whitney, traveler for Edwards & Sloane

Jewelry Company in Kansas and Nebraska, was
visiting his house last week preparing for the
last trip of the year over his territory.
Frank Bangs, Edwards & Sloane traveler in

Kansas and Oklahoma, was in Kansas City a few
days last week.
E. L. Donaldson, the Texas and New Mexico

representative for Edwards & Sloane Jewelry
Company, is working toward Kansas City and
will be at the house until after the holidays.
W. C. Schumann, of C. B. Norton Jewelry

Company, is in Kansas City stocking up for his
last trip of the year through Oklahoma.
Robert Fletcher, Kansas traveler for C. B.

Norton Jewelry Company, was at his house last
week.
C. S. Hixon Jr. will open a new store in

Richmond, Mo., soon. He was formerly with the
Carlson Jewelry Company, of that city.
The Minnie Jewelry Company has opened a

store at Twelfth and Main streets in Kansas City.
The manager is Harry Finklestein, who formerly
had a store at Missouri avenue and Main street,
Kansas City.
S. W. Cooper, formerly of Westmoreland,

Kan., has bought the business of S. P. Campbell
in Excelsior Springs, Mo.
D. 0. Herndon has begun an auction at Dallas,

Texas, for the Mitchell Jewelry Company which
will continue until after the holidays.
James L. Potts will open a sale soon at El Paso,

Texas, for the Richards Jewelry Company, which
will continue for several weeks.
Al G. Reid, of Liberal, Kan., is now auctioning

off his stock, but will continue business there.
H. J. Norton, of the C. B. Norton Jewelry

Company, of Kansas City, has been on a business
tr:n through southwestern Kansas.
Among the visiting jewelers in Kansas City

recently were A. L. Cline and wife, of Wellsville,
Kan.; P. W. Smith, of Winchester, Kan.; J. 0.
Stott, Paola, Kan.; L. E. DeLatity, Parkville,
Mo.; J. H. Whitesides, Liberty, Mo.; R. C. Libby,
Wier City, Kan.; C. L. Dockhorn, Oskaloosa,
Kan.; R. W Goucher, Clay Center, Kan.; C. E.
Tienan, California, Mo.; E. C. Simpson, Rock
Port, Mo.: J. H. LeRoy, Fairbury, Neb.; Fred
Axhind of N. Axhind & Son, Wakonda, S. D.;
E. R. Kennedy, La Cross. Kan.: Charles Webber,
Lexington, Mo.: S. J. Huey, Excelsior Springs,
Mo.; Otto Burkland. Moberly, Mo.: A. Bitch-
mann, Clay Center, Kan ; F. L. Herthel. Claflin,
Kan.; W. T. Brown, Sterling, Kap.; A. 0. Bow-
den, Marlin. Texas; E. R. Reyer. Westmoreland,
Kan.; W. H. Meyer, Lawson, Mo.; Charles W.
Mills, Drexel, Mo.; M. A. Lewis, Bonner Springs,
Kan.; S. J. Henry, Excelsior Springs, Mo.; Miss
Violet E. Hunt, Burlingame, Kan.; A. Rosen-
field, Leavenworth, Kan.; A. J. Carruth, Herring-
ton, Kan.; J. H. Champion, Pittsburg, Kan.
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PITTSBURGH

Gillespie Brothers to Move—Buying Conserva-
tive but Trade Is Optimistic—Jewelers Con-
tributing to Industrial Development Fund

Pittsburgh, Pa., November 25.—Incident to the
approaching holiday trade, the advance guard of
which has been shown in the bales, the opinion
of the Pittsburgh dealers is one of optimism.
There is, it is said, a very fair volume of bus-
iness moving and stocks are generally in excellent
shape. Buying, however, has been rather con-
servative in character, but this is not through
doubt as to the outcome, but because of stocks
being fairly well collected early in the season.
The displays of new stocks are evident in each
retail shop. Prices are ruling somewhat lower,
but this is only in a mild manner. On the other
hand, with the steel trade running at a better
clip than for some years, there is a prevailing
lower price for steel and iron that has been little
short of phenomenal, and with increasing ton-
nage coming out all the time there seems to be
no attempt to stiffen up on values. Building
operations are quite active and so in the mining,
although the lake movement of coal is nearly
over. The increase in ordinary local trade has
thus far offset the decline in shipping for the
northwest.
The past month has witnessed a further de-

termination on the part of the jewelers to aid
the efforts of the Pittsburgh industrial Develop-
ment Commission, which is seeking to raise $250,-
000 for carrying on a campaign for new in-
dustries and making Pittsburgh more attractive
for varied and diversified industries. The jewel-
ers, under the direction of Steele F. Roberts, of
E. P. Roberts & Sons Company, have raised ap-
proximately St.5oo for this fund. Banks and
banking institutions reported $30,000, and the de-
partment stores several thousand more. in fact,
about half the sum has been raised and the work
is proceeding quite successfully. This activity
among the jewelry trade has been one of the
many indications that the jeweler is rapidly tak-
ing his nlace among the progressive and earnest
business men of Pittsburgh and is doing his part
in improving the conditions of the city.

Gillespie Brothers to Move

An announcement of interest to the Pittsburgh
jewelry trade has been forthcoming this month
in the decision of Gillespie Brothers to move
from their long-established location in the Park
building about March r to the great Jenkins ar-
cade and office building at the foot of Fifth
avenue, facing Liberty avenue. The house has
been steadily enlarging its business and carries
an unusually large stock for its present quarters.
It would have been impossible to have secured
more room in the Park building without meeting
a prohibitive cost and the change was decided
upon as a result.
In the new quarters there will be at least 5o

per cent more room on the second floor of the
Jenkins structure, in which there are located
1,000 offices and over TOO stores. The new store-
room is being prepared for the firm and equipped
with entirely new fixtures of mahogany, and with
T20 feet of room facing Fifth avenue and 6o
feet on Liberty avenue. Owing to its peculiar
situation the front windows of the store will
face the Fifth avenue approach in such a manner
as to be conspicuous to every one of hundreds
of thousands of people who nass this busiest
spot in downtown Pittsburgh. There will be the
benefit of unusually brilliant artificial light and
also for daylight, and the divisions are for dia-
mond-rooms, stockrooms and display-rooms, as
well as offices and customers' departments and
workshops. When completed this store will be
without doubt the most complete second floor
jewelry store in Pennsylvania.

Other Firms Using Upper Floors

The removal of Gillespie Brothers takes away
the last jewelry dealer from the Park building,
which was one of the central buildings for this
purpose for many years. In fact, it was one of
the pioneer shops for second-floor trade in the

city and has made a wonderful success during its
career. Since its establishment other retailers
have adopted the same policy and there are
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scores of them now using the upper floors of
office buildings with success.
E. P. Roberts & Sons report a very fair vol-

ume of business for the present season. The
handsome store of this company has seldom
looked more attractive or better equipped for
the coming season.
John M. Roberts & Son have begun an ag-

gressive advertising campaign in view of the
approaching holidays, particularly on the bill-
boards and through electric displays.

Gillespie Brothers and Sam F. Sipe are follow-
ing in the procession of illuminated-sign adver-
tisers throughout the city.
One of the trade made a comment on the de-

partment-store jewelry stocks in competition with
the legitimate trade that has appealed to many
with force. The average business man, said he,
will allow a book account for his family in a
department store but not in a jewelry store.
Hence the department-store jewelry stocks have
won their place in the trade. This is the only
form of competition that is felt seriously, he
said.
There has been some active pushing of bus-

iness by the instalment jewelers.
Sam F. Sipe is increasing his wholesale trade

materially and looks for a very satisfactory sea-
son.
Heeren Brothers & Co. are finding business

steady but not yet fully awakened. They look
for a real revival December I.

Wattles' handsome show windows glisten with
new novelties of this season.
Terheyden's and Spandau's opening of the holi-

day stocks have been notable events in the ex-
cellent selections made for buyers.
Hardy & Hayes Company is making a special

display of fine silverware and cut glass. George
B. Barrett Company report a very satisfactory
opening of the holiday season, though still a
little early. Everybody is busy with the approach
of the Yuletide season and no talk is heard
among the jewelers regarding organization work.
The Pittsburgh 24-Karat Club is inactive for

the present. The club, however, is expected to
be heard from after the holiday rush with the
usual annual banquet and an outline of other
activities that will make the interest in it more
keen from that time on through the spring. At
present there has been an unusually large number
of weddings and receptions. The football season
is expected to close in a brilliant blaze on
Thanksgiving day for the collegiate contests.

Love as a Side Line

A gay and handsome traveling man
Lay on a bed of pain;

All hope was past, his life ebbed fast,
He ne'er would rise again.

"Have you no sweetheart, fair and true,"
They whispered o'er his bed,

"Whom you would tell a last farewell?"
The young man softly said:

"There's Daisy back in Burlington,
And Millie at Belaire;

There's Katie down in Watertown,
And Mary at Eau Claire;

And at Green Bay there's Esther, dear,
Whom I must surely see,

And Annie, too, at Waterloo;
Please bring them all to me."

The watchers stared in wild surprise,
And then they said once more:

"And tell us, pray, without delay
The girl whom you adore—

The girl whom you have sworn to love,
And bring both wealth and fame,

Your promised wife, and hope in life:
Quick, let us know her name."

"There's Susie at Marquette," Bob said,
"And Mayme at Buffalo;

There's Violet at Mariett,
And May at old St. Joe;

There's Hattie, too, in Kalamazoo,
And Mabel at St. Paul."

Then Robert sighed, "It's time I died,
"I've sworn to love them all."—Stoco News.
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Robberies in the Trade

T H E

Unusual Activity Among Jewelry Thieves.
The Trade Are Requested to Watch Out for
These Goods

C. E. Tresch, Marietta, Ohio, reports that bur-
glars broke into the back of his store and stole
the following property valued at about $5oo:
Sixty-three rings, 9 reconstructed sapphires, 16
band bracelets, 2 Carmen bracelets, I cluster dia-
mond scarf pin, 2 single-diamond scarf pins, 4
gold scarf pins with stones, 2 long chains set with
stones, 2 large lockets, 6 or 8 gentlemen's chains
set with stones, 8 emblem rings. The men are de-
scribed as follows : No. i—Is a Greek, dark com-
plexion, dark hair, mole on cheek, weight 130 to
140 pounds, height about 5 feet 4 inches, wears a
mouse-colored gum coat and light hat ; speaks
broken English. No. 2—American, dark sandy
hair, blue eyes, weight about t60 to 170 pounds,
height 5 feet 9 inches, wears light overcoat and
brown cap and silk underwear ; has a marked
impediment in his speech ; is a pool shark and
loafs around poolrooms and barber shops. No. 2
does all the talking for both, and is rather boast-
ful. Both men are smooth faced and are about
twenty-five years old. Our reward of $100 is
offered for their arrest and conviction.
The Jewelers' Security Alliance would be glad

to learn if any one has lost too dozen plated des-
sert spoons, list price of which is $4.75 per dozen;
also thirteen black silk umbrella covers, retailing
for about $1.50 to $3 each. These goods have
been found in the possession of a suspected
"fence" and may have been stolen from a freight
car or an express company. The spoons were
wrapped in rose-colored tissue paper, and on each
package is a bright green label printed in black as
follows:

Warranted
N. F. Extra Plate
$4.75 per Dozen.

Size of label, i1/1 by 4 inch

H. T. Love, of La Grande, Ore., reports that
he was robbed of about $1,00o worth of goods on
November to, among which were the following
articles : Bracelets, lockets, and about 150 rings
from baby rings to clusters, and small diamond
worth $50; two 992 Hamiltons, Nos. 793514 and
733402; one open-face twenty-year Howard move-
ment, No. 1092480, case 2195270, seventeen jewels;
and a number of other watches, most of which
could be identified by Mr. Love. He would be
glad to be informed by any one who may have
them offered for sale or pawn. Mr. Love was
formerly a member of the Alliance at Brookville,
Pa., but relinquished his certificate when closing
out there and neglected to renew when he opened
up at La Grande, but, since the robbery, has
applied for membership again.
M. P. Leghorn, of New Britain, Conn., reports

that a tray of diamond rings, twenty-three of
them single settings, running from one-eighth to
three-fourths karat, and one diamond cluster
with sapphire center, are missing from his store
and he does not know what has become of them,
but suspects that they have been taken by a sneak-
thief. Most of them were made by Place & Sons,
Providence, R. I., and bore their trade-mark, P.
& S. All the rings bore Mr. Leghorn's private
selling marks.

J. P. Henebry, of Roanoke, Va., reports the fol-
lowing goods stolen from his store on Saturday,
November II, for which he is willing to pay one-
half of the cost of the rings if they can be recov-
ered. The thief is described as fifty-five years
old, 5 feet 8 or to inches, clean shaven, face free
from wrinkles, teeth seemed good ; gray hair, cut
close ; gray suit, gray or tan raincoat, black hat,
broad forehead, spoke good English, gave name
of W. P. Todd. Rings have trade-mark scratched
inside. One i k. Tiffany ring, fine white, stamped
inside 2510; one 34 k. Tiffany ring, fine white, per-
fect; one opal, circled by diamonds, value $95; one
3/4 k. Roman, plain mounting; one 3/4 k. Tiffany;
one 14 k..Tiffany ; one 3-stone gypsy ring, Roman;
one 3-stone gypsy ring, polished bright ; one fancy
mounting, two dogs, heavy, value $40 ; one flat
belcher, No. 2891, value $30; one belcher ring. No.
8, value $25; one belcher ring, No. 61, value $25;
one belcher ring, No. 7891, value $25; one large
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pearl, center surrounded by diamonds, value $65;
one belcher ring, No. 256, value $25; one Tiffany
ring, small diamond, No. 7291, value $25; one
Tiffany ring, small diamond, No. 6, value $25; one
flat belcher, marked. $18; one fancy Tiffany, No.
21., value $22; one fancy belcher, value $20; one
Tiffany, small diamond, value $18; one fancy fox-
head, diamond mouth, $i8 ; three diamond rings,
No. 469, value $80; one fancy man's setting, 1109,
$45; one 1/51. k. belcher, 908, $25; one 4 k. fancy
tooth, $45; one 3-stone lady's ring, two diamonds,
one blue sapphire, $80; one 4 k. Tiffany, platinum
lined,. No. 14042, $85; one platinum spider web,
$80. Seven other rings valued at about $25
each. Mr. Henebry was not a member of the
Alliance.
The Hotchkiss Jewelry Company, of Jackson,

Tenn., reports that its window was robbed on
November to and the following property stolen,
and the Alliance is offering the usual reward of
$too for the arrest and conviction of the thief.
The following goods were stolen : One gentle-
men's ring, ruby doublet, belcher mounting; one
gentlemen's ring, signet top, grape design; two
white sapphires, one-half round, belcher mount-
ing; one reconstructed ruby, Tiffany mounting;
one imitation whole pearl, wire mounting; two
medium-sized coral cameos and two rings, style
unknown; one plain ring and one little finger
ring, ruby set ; one South Bend, grade 223, t6 S,
No. 578034; one South Bend, grade 323, 18 S, No.
533815; one South Bend, 16 S, 15 jewels, twenty-
year Fahy's case, engine-turned; smooth edge;
one 18 S, t7 jewels, marked Studebaker; one
seven-inch german-silver mesh bag, no lining,
ruby in spring; one opera-style mesh bag, silk
lining; one 44-inch mesh bag; four New Eng-
land watches, gilt dial, Hale movements ; four $1
watches; one gold-filled coat chain ; one cameo
bracelet, $12; one G. E. Paine hand-engraved gold
Roman color bracelet; one fancy amethyst center
bracelet ; one small Paine bracelet.

Attleboro Manufacturers and the
Workingmen's Compensation Law

Chairman of Commission Which Framed the

Law Explains It Before Attleboro Board of

Trade—Every Injured Man Must Be Com-
pensated—Manufacturers Will Probably

Take Out Insurance to Cover This New
Risk

Attleboro, Mass., November 23.—A large num-
ber of Attleboro jewelers heard with interest the
address given before the board of trade by Hon.
James A. Lowell, of Boston, on the new work-
ingmen's compensation law which goes into effect
in July, 1912. This law is of importance to all
factories in the Attleboros because it means a
change in the present system of liability insur-
ance.
Hon. Mr. Lowell is chairman of the legislative

commission which framed the new law and was
in a position to explain every detail. It provides
that any injured workman shall be compensated
in accordance with the nature of his injury. The
maximum amount of damages has been set at
$3,000 and the injured person is paid a certain
amount each week in accordance with the salary
he received.

Protection under this law is afforded an em-
ployer by insurance in a stock or mutual com-
pany, or in a new company which is to be or-
ganized under the auspices of the state as soon
as the law goes into effect. The rates at which
the companies will assume the risk have not yet
been determined, but there is a belief that they
will be higher than the former rates for liability
insurance.
Hon. Mr. Lowell explained that under the pres-

ent system it is necessary for an injured workman
to prove his damages in court before a jury. The
cost of suits and the fact that a large percentage
of the verdict usually goes to lawyers and to pay
the expenses of trial caused the commission to
believe that a change should be made. Another
fact was that one in every eight recovered a
verdict, and in a majority of the successful cases
the verdict was usually out of proportion.
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In order to prevent lawyers from getting the
big percentage of a verdict, to prevent the pres-
ent high costs of a lawsuit, and to divide the
amount of money now paid out for accidents
among a much larger number of cases, the com-
mission decided that every injured roan should be
compensated. While this system will undoubtedly
cost more it is believed to be more successful and
just for all concerned than the present system.
Jewelers of the Attleboros are investigating the

new law because a change must be made in their
insurance methods. The new law will probably
cause all manufacturers to take out insurance
which covers the new risks.

Notable Advance in Property Value

Hull Brothers, of Toledo, Sell Property at an
Advance of $35,000 in Six Years

Toledo, Ohio, November 20.—At an advance of
$35,000 in six years the property at 344-346 Sum-
mit street, occupied by the Star Hardware Com-
pany, has been sold by R. P. and F. C. Hull, of
the Hull Brothers Umbrella Company, to Mrs.
Clara D. Curtis and Walter W. Hoskins for
$100,000.
The deal was announced by R. P. Hull. The

purchasers will hold the property as an invest-
ment.
The property has a frontage of thirty-five feet

six inches by one hundred feet on Summit street,
and extends back to Water street. It is occupied
by a seven-story building extending back 124 feet.
The property was purchased by R. P. and F. C.

I-Tull, respectively president and secretary of the
Hull Brothers company, when they came here
from Norwalk six years ago. It was occupied
by their factory until they built their building at
1447-1457 Summit street. For about a year and
a half the Star Hardware Company has been the
tenant.
"We bought the property for $65,000 from

E. H. Close and his associates, who, I understand,
had paid something like $50,000 for it. We were
indifferent as to the profit made by the other
fellow in that deal, the price being agreeable to
us as one at which we were confident we would
make a profit.
"At that time I said that the value of the

property would go up to $100,000 in a few years,
and my prediction is verified."

Annual Ball of the New York Watchmakers
and Jewelers' Benevolent Association

New York, November 19.—The twenty-fourth
annual ball of the New York Watchmakers and
Jevvelers' Association, held at the Royal Lyceum
yesterday, was a great success in spite of the fact
it being Saturday and many of the members kept
their stores open until to o'clock. The late ar-
rivals, however, only served to increase the joy-
ousness of the occasion, which was enlivened by a
voting contest for the most popular young lady.
The favored one turned out to be Miss Isabella
Lewis. She had a close second in Miss Yetta
Taft. The door checks were numbered, and with
these a drawing was held for two articles—one a
handsome silver manicure set and the other a
traveling set. Miss Freda Yagman captured the
manicure set, but the holder of the winning ticket
for the traveling set was not present.

Boston Jewelers' Club
Re-elects Officers

Boston, Mass., November 20.—The Boston
Jewelers' Club held its annual meeting at Young's
Hotel last week and re-elected the following
members : President, James S. Blake; vice-presi-
dent, Franklin S. Sherry , secretary and treasurer,
Fred E. Chick ; executive committee, Henry W.
Patterson, of Smith, Patterson & Co.; A. R. Kerr
and Fred R. Hollister. The club is in a sound
financial condition, as the reports of the treasurer
and secretary showed. Tt was voted to hold the
twenty-fourth annual banquet on January 9 at
the Hotel Somerset.

Many of
goods in
business.
A store of this sort is more than a
mere store. It is an institution in its
community.
It owns a respect and confidence from the influ-
ential trade that it never could have got by selling
goods less well known than the Keystone line.
Feature Keystone Solid Gold Watch Cases in
your window display.

HOUSANDS of the oldest
and most firmly established
jewelry firms in this country
specialize in Keystone Solid
Gold Watch Cases.

them have carried no other
this line since they started in
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Sales Manager

THE KEYSTONE

Salesmen's Qualifications

Who Heads the Largest Sales Force in Chicago Gives Som
e

Qualifications for Salesmanship

It is simple enough to determine what

makes the successful road salesman—ability

to sell goods, writes Edward H. Smith in

the Chicago Tribune. If, in addition to this

faculty, the salesman is careful, accurate and

prompt he is well-nigh the ideal man to send

out on the missions of commerce. Thus the

basic things a salesman must do are not,

from a surface view, too complicated. Sell

goods and keep your accounts and records

straight. But, say the sales managers, sim-

ple as these requirements may seem to be,

not many men have them. They require

an imposing array of qualifications; they

demand a well-defined line of capacity;

sales managers have long since dissected

the salesman and set down the elements

which make him.

What Qualities Are Needed

Naturally, if you appear to the man who

gives out the jobs to possess these elements

he will employ you—experience or no ex-

perience. He will let you show whether

the elements he sees in you are in proper

combination. Meanwhile he will pay you

while you make the demonstration. But

what are these qualities? How is a man to

know what the sales manager expects of

him? How shall he act in seeking a job?

What shall he say?
These questions were answered for me

by a Chicago sales manager handling the

largest force of road men in the city. Ac-

cording to him the qualifications of the

salesman seeking employment are:

A good address.
A neat appearance.
A proper manner.
The ability to judge human nature.

The appearance of being bright and alert.

The evidences of tact and a bit of natural

diplomacy.
The evidences of integrity and manliness

and a past without stains.
Some knowledge of the line he wishes to

sell.
The appearance of being steady and

willing to attend to detail.

These Not Required by All

In addition to these essentials some sales

managers impose other requirements, but

these can hardly be classed as indispensable.

Some employers demand them ; others

think them unnecessary. They are:
Unblemished character in the moral

sense.
Abstemiousness.
In talking to sales managers I found that

salesmen coming from certain places and

lines of business are preferred and can

usually find employment without trouble.

For instance, the dry goods trade likes to

hire young men from the country towns

having had experience in general stores.

The fancy grocery trade will generally em-

ploy bright clerks having had experience

in fancy retail grocery lines. Retail shoe

clerks whose knowledge of shoes has not

been confined to one store or one class of

trade appeal to the sales managers of shoe

houses. Houses whose lines are not too

complicated frequently employ experienced

salesmen with no previous knowledge of

their lines, though preferring new men with

knowledge of the goods to be sold.
Young salesmen are given the prefer-

ence. The principal reason for this, ac-

cording to sales managers, is that older

men are set in their habits of doing business

and are less easily trained to the particular

methods and whims of the house.

What the Manager Considers

"What do you consider in hiring a sales-

man?" I asked William F. Hypes, sales

manager of Marshall Field & Co., the other

day.
"The salesman," said Mr. Hypes, "must

possess a good address first of all. He

will have a good address in asking for a

place just as he will in approaching the

merchant to sell goods. He must also

seem to be able to judge human nature.

Just how I know whether a man can do this

is perhaps hard to say. But the things he

does and says and the way he goes about

his conversation are ordinarily pretty good

indications of this.
"A good address consists of several ele-

ments. The first is the matter of physical
appearance. I do not mean to say that a
man must be specially dressed. He must,
however, be neat, clean looking, bright ap-
pearing and must have the evidences of
good character in his face. Size is in a
man's favor. It is not necessary that a
salesman be a big fellow, but in the matter
of approaching men size is always a good
thing. I do not mean to say that little men
are not often successful. They are. I

know lots of bright little men who have

made the best sort of successes, but as an

average proposition the larger man has

fewer difficulties, other things being equal.

Appearances Count for Much

"There is the other and important qual-

ity going to make up a good address.

Probably the manner of the man is even

more essential than his physical looks. The

two gO hand in hand, of course, at least

when it comes to sizing up a man for em-

ployment. The man who comes to me with

an easy, pleasant and correct method of

approach and the right manner of talking

will always get consideration. The old-

fashioned traveling salesman who thought

to be of the hail-fellow type, who came in

and slapped his customer familiarily on the

back, is not desirable. Neither is the

cheeky man to be desired.
"The manner of the good salesman ought

to be a sort of deferential boldness, if one

may use the term, or a sort of deference

underlaid with firmness and confidence.

Just how this manner should be exposed to
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the man being dealt with depends on cir-
cumstances, and here it is that the all-
important matter of being able to read and
judge human nature comes in.
"Of course, the salesman must do other

things besides approaching a man correctly,
so that his ability to judge men is needed
all along the line. But if the approach is
well made much of the balance will be sim-
plified.

Knowing Human Nature Important

"Knowing human nature is quite as im-
portant in making sales. A salesman meets
fifteen men in the course of a trip. He
also meets fifteen various and different
natures. Each must be dealt with in an
altogether specific way. To illustrate this
again. Some merchants must be taken into
the sample room and urged. The salesman
must constantly call their attention to this
and that article and advise the purchase.
If he doesn't do this he makes no sales.
This merchant wants to be led, advised and
informed.
"The same day the same salesman will

approach another merchant. The first
time the salesman says 'I think you ought
to have some of this. We have been selling
a lot of it and it is going well everywhere,'
the merchant is offended. More than likely
he will tell the salesman that he knows his
business and will indicate just what he
wants, requiring and brooking no advice.
This, the method that was necessary in the
case of the first, was fatal in the case of the
second.
"The salesman must know human nature.

That's why I look long and hard for this
ability in hiring new men.
"Another thing about the men I hire,"

said Mr. Hypes, "I never employ cigarette
smokers. I am more afraid of them than
of men who use liquor. The young man
who habitually smokes cigarettes is not de-
pendable. He gets careless, forgetful and
dangerous. He gets the house into trouble
right 'along."
"Is this a personal dislike or a personal

experience of your own, or is it the general
rule among sales managers?" I asked.

Ideas Based on Observation

"There is nothing personal about it. My
ideas are based on experience and observa-
tion. The man who smokes cigarettes will
cut short his business with a customer to
get out and get a whiff at a cigarette. The
craving is such that he will do any foolish
thing for a smoke. I had an experience
within the last year and a half with such a
man. He was good looking, bright, active
and a good salesman, but I thought when I
hired him that I detected the symptoms of
the cigarette smoker. He denied that he
used cigarettes and I hired him. Soon bad

reports began to come in, and when I sent

out an assistant manager to look over the

territory the reason was plain. He was

not only a cigarette smoker but a fiend.

He hadn't the strength and stamina for the

work and I had to let him go. This is only

an example. The people who deal with us

are the kind who want to do business with

clean men."
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OUR CATALOGUE

just off the press contains more real bargains in
watches, jewelry, etc., than any other book pub-
lished that goes to the retail Jeweler.

Write for it today. Mailed to
the trade only on application.

HOLSMAN & ALTER
Wholesale Jewelers 179 Madison St., CHICAGO, ILL.

ESTABLISHED
FEBRUARY 1, 1878

TRADE mAjm

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

Kuehl Clock Company
MANUFACTURERS AND

IMPORTERS

111011111111111111011111111011101011 1

_0 imply loll oloutpoil 'um 111111111 111 111 If II 1111111 11411111 111111111111111111111 1111111111111 1111 111111111111 I ii 

No. 910 TAMBOUR CLOCK (Domestic Case)
6X-inch dial. Raised numerals. Fourteen-day half-hour strike gong.
Hand-made genuine mahogany case. Length, 24 inches. Height, 115
inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere. look in our
Catalogue and you will find it. A Catalogue will be sent on application to any
legitimate jeweler and goods can be ordered through your Jobber.

BLACK FOREST
CLOCKS

WORKS AT
°Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE I123 N. Wabash Avenue :: CHICAGO

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

WATERBURY ROLLING MILLS, Inc. Waterbury, Connecticut
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Interesting Views on
the Cut-glass Industry

A Leading Manufacturer Recalls the Early

History of the Industry and the Troubles

That Confronted It—Then and Now

In an interview with William F. Dor-

flinger, of cut-glass fame, a representative

of the Glass, Brass and Pottery Salesman

elicited many facts, historical and otherwise,

of interest to our readers, and we quote

him as follows :

"The American glass manufacturer has

had almost overwhelming obstacles in his

fight to the foreground for achievement.

That magic word 'imported,' which seem-

ingly had been the open sesame of a sale,

has made its absence felt times without

number. In years gone by it has been with

difficulty that the dealer was made to see

that products 'just as good,' and in many

instances better, were being made on this

side of the 'pond,' and as the consumer was

only too anxious to have his glass from

abroad it was no easy matter to introduce

and push the sale of doMestic wares.

"A notable fact is this: As far back as

186o it was found that the purest glass sand

known was to be found right here in
America—in Berkshire, Mass., and it is a
matter of record that the English glass ex-

hibit at the Paris Exposition of 1867 was
made of American sand.
"I refer particularly to the only branch

of the business with which I am familiar,
that of fine crystal, or cut glass. In the
early days of the manufacture here of fine
cut glass most of the table service came
from England, where, in fact, all of the
fine, richly cut ware was made. The work-
men employed here were all foreign, of
course, and the best glass makers and glass
cutters were English.
"But by intelligent and resourceful

changes the methods of cutting were im-
proved so as to produce better work at a
lower price, which offset the great differ-
ence in cost of labor. In England then, and
still, I think, a glass cutter began and com-
pletely finished a piece ; that is, he 'roughed'
it, 'smoothed' it and 'polished' it. It meant
changing of wheels and of pieces. Here we
have roughers, smoothers and polishers,
each proficient in his capacity. So the work
is more quickly and better done.
"I well remember when we began to ad-

vertise 'American cut glass.' We used all
of the standard monthly magazines, and at
times all of the best weekly and some of the
prominent daily newspapers. What a howl
went up from some of the exclusive dealers,
who only handled English cut glass—made
in Brooklyn and Pennsylvania. One con-
cern that had practically ceased importing
English glass and was selling our product
had some samples of cheap Bohemian ware
to show when 'American' glass was asked
for.
" Mut, then,' I said, 'you have it all your

own way now, don't you?'
" 'No, not quite. While it is true that

American cut glass is being exported and
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it is a fact that very little, almost no glass
richly cut is made in England, still we have
our troubles. The buyer for the large
houses dearly loves a trip to Europe and
he can always find enough over there (now
it's rock crystal, at considerably less than
we can afford to sell it) to justify a vaca-
tion with all expenses paid and a royal re-
ception in the right quarters.'
"One of our great troubles today is the

insatiable demand for new styles and pat-
terns. The traveling man must not carry a
second time a design he has shown before.
It is necessary too for the manufacturer to
carry an enormous stock. The dealer
kindly allows us to, and even insists upon it.
I have in mind a large concern in the west
whose largest order of any kind of ware is
one-twelfth dozen.
"Now, you would suppose that the dealer

or the buyer would be glad of an oppor-
tunity when he came to New York to see
and inspect a line of maybe 5,000 samples.
But no, while he may run in and say
'Howdy' or 'Still here, I see,' he prefers to
wait and see the contents of a half-dozen
trunks in a hotel room under unfavorable
conditions ; and possibly the traveling man
will have to make his town twice to see
him. The first time he is on his vacation,
and the second time—if successful—the
season is so late that the goods must be
shipped at once or the order canceled.
"One thing we have to be thankful for:

in no cther country are there so many cus-
tomers. Imagine for a moment a clerk or
small tradesman in Europe buying cut glass.
He is lucky to have any kind of glass and
something to put in it. Here cut glass is
within the reach of all, and I believe it to
be true that the greater demand for fine
glass for home use comes from the enor-
mous middle class."

Illustrations in Advertisements

The Reason for the Illustration—What It Does.

Skill in Its Use Increasing—Should Be Ap-

propriate

A picture in advertising should be re-
garded as merely adding to the element of
attraction and should only be employed
sufficiently to draw the eve to the words
that are printed along with it, says the Mail-
order Journal. The picture can not do very
much in the way of suggestion and asser-
tion unless it is a faithful representation of
the article which is advertised. It is very
often merely one of the frills of advertising,
one of the decorative features, and should
be ree.arded as a subordinate element.
While the picture in ads has been too

flinch in evidence, due to the development
of the halftone and recognition of the value
of the attractive element in advertising, it
does not follow that pictures should be
abandoned nor that there is any danger that
they will be relegated to a back seat or
treated in any sense as a discredited ele-
ment. Quite otherwise, They will continue
to he used, if not with (mite the lavishness
of the past few years, at least with far more
discrimination and judgment. illustrations
form the chief element in one effective style
of advertising—that style which has had the
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courage to rely upon the ad for the attrac-
tive and suggestive elements, and upon the
previously attained reputation of the goods
advertised for the assertive element—the
argument.

Sonic very extensive advertisers have
tried this plan, the success of which depends
upon the general knowledge of the product
obtained by the reading public through
previous campaigns of advertising and
upon the inference that anything advertised
by an artistic picture and in a delicate man-
ner must of necessity be of as high order
of merit as the picture in the ad, which is
often a halftone of a work of art, the entire
ad having little reading matter in it outside
the name and address of the advertiser, the
evident purpose being to deface the picture
as little as possible. This plan can not be
considered a standard for the use of the il-
lustrations in advertising.
The picture, generally speaking, serves

one of two purposes in advertising. Either
it illustrates the article itself or it draws
attention to the suggestion and assertive ar-
guments of the ad. It is often used in a
manner which accomplishes neither of these
purposes. But the question of the relevancy
of a cut is for the advertiser to determine.
No rule can be laid down, except that a
cut ought to have some relation to the
motive of the ad such as has been named
above—it should illustrate or attract.

If pictures are to be used, they should,
of course, be good pictures. They should
be well made. They should be made in a
manner to add to the advertising value of
the announcement.

Talks Which Encourage the Clerk

The store proprietor should do all in his
power to encourage good salesmanship.
And this means educating and encouraging
the clerks in the things they ought to know.
A merchant should call his clerks to-

gether at not infrequent intervals to talk
over the relative value and advantages of
different lines of goods, to explain the
various lines in stock and give information
which the clerk can use in talking the goods
to the customers.

There is one merchant we know who
likes to get his clerks together when the old-
time traveling men come to the store and
let them get the benefit of the information
the traveling man can give about his lines.

Learning goods is not all there is to the
game of salesmanship, however. It really
is the minor part. Any one can learn the
mechanical part of the value of goods, but
it takes individual skill and initiative to
know how to handle the different kinds of
customers who come in.

It is a good idea to have the clerks talk
over the various hard customers with whom
they have had to deal to get the benefit of
the advice the boss can give about how to
handle the hard cases.
The clerk or salesman must know the

goods, be polite, be cheerful, and yet back
of it all he must have a will of his own and
a spark of aggressiveness which will give
him a compelling power to induce the cus-
tomer to buy.—Merchants' Journal.
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A Christmas Advertisement
: For Ingersoll-Trenton Jewelers : : :

• • •
• • •

above all other gifts, should be selected with particular care.
Accurate watches cost you no more than inaccurate ones. Both are sold
at all prices. It is simply a matter of selection.
At this store you'll find but one kind of watch—the accurate kind—and
it is here in every grade. For the buyer who wants a precise, hand-
some and durable watch at a moderate price, we have the

a timekeeper of high quality, jeweled with 7, 15 and 19 jewels, au bstantially cased,
and costing from $5 to $35. For those who want more elaborate watches, more
highly jeweled, and in finer cases, we have some splendid timepieces to offer.

Here is one of a series of specially designed Christmas newspaper advertisements for
Ingersoll-Trenton jewelers. It is the best series we have ever produced and it will
make your newspaper space pay if you use it.
We've other good things for the I.-T. jeweler too—helps for every kind of advertis-
ing he does. A postal will bring you full details.

Robt. H. Ingersoll & Bro. NEW YORK CHICAGO
SAN FRANCISCO

December i, 1911 -THE

Greatest Jewel Sale in History

Treasures of the Former Sultan of Turkey to

Be Sold at Auction in Paris—A Poet's

Description of the Marvelous Collection

The sale of the treasure in jewels of Abdul

Hamid II., the deposed sultan of Turkey, took

place in Paris, beginning Monday, November 27,

and lasted for three days, then will be continued

December 4, lasting through the week and ending

December H.
No less a writer than Mons. Jean Richepin has

prepared the introduction to the handsome catalog

of these marvelous treasures. It is a highly im-

aginative piece of writing which gives, without

the description of a single piece, a complete idea

of the glories of a treasure which recalls the

marvels of the "Thousand and One Nights."

A Picturesque Description

The following extracts from this introduction
are taken from a translation in the New York
Herald:
"No more would one be reminded of Sindbad

or Aladdin if one took cognizance of the things
and people seen during the descent toward the
treasures of Ali Baba and the valley of gems. A
little winding staircase, steps and railings of iron
—the same as the stairways one ascends story by
story to reach one's tailor or couturiere. Here,
it is true, one did not ascend—one plunged into
the earth. After all, however, there was nothing
terrifying about this. Electricity changed the
vaults into bouquets of light, and one saw gentle-
men writing at green-covered tables. Always
gentlemen! How far removed from the 'Thou-
sand and One Nights l'
"And now a metal door, heavy and resounding,

swings open behind the grillage. We push on,
still among sheets of light—indeed in a very
bath of electricity glory—into a further cave or
vault, or, better still, a veritable strong-box. For
here the impression is of being in an iron chest,
proof against everything—theft, flood, tire.

The Treasures Uncovered

"And now the enchantment begins, and not
simply for us, us the dreamers, the poet and his,
but also for those who go with us, for those who
are blase with richness, for the director of the
bank, for his excellency, for the jeweler expert,
who is to reveal to us the splendors buried in this
tomb, and to expose to our eyes the treasures of
Ali Baba, and to fill me—what shall I say ?—with
the sensation that I am really, absolutely, unde-
niably and in actual life Sindbad the Sailor in the
valley of gems.
"From that wall trays are drawn out that re-

semble small beds. In these beds sleep the
jewels, the gems, with their wrappings for
spreads. One lifts them, unswathes them from
their winding-sheets, places them naked on a small
table of crystal, sees them revealed in all their
beauty.
"And this is the treasure that belonged to the

sultan Abdul Hamid, the heap of jewelry and
precious stones with which Ile amused his leisure
hours in the Yildiz Kiosk, until they came one
day, took him by surprise, seized him and de-
throned him. The last monarch truly absolute,
the potentate who enjoyed omnipotence, the com-
mander of the faithful, the human incarnation of
Allah.

A Marvelous Light

"What a feast for the eyes and the soul, what
regal, artistic enjoyment among these marvelous
treasures For the large pieces of goldsmith's
work, the massive jewelry, the precious stones
forming only a pliable heap of pebbles, the cane
heads (among others that of the famous cane of
Balzac) are the exception. The rest is altogether

a delight. I have received for a long time, for-

ever, a flowery memory, a lasting impression of
jeweled fireworks and of an imaginary realm
swarming with as many points of light as the

milky way.
"I recall especially the zarfs, like small egg

cups, made of precious stones to hold the fine

porcelain shell of coffee cups. There could be

nothing more graceful, in better taste, more
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French, more eighteenth-century French, than
these little cup stands, as light and airy as filigree
work, yet composed of gems of many colors. One
might say that they were mosaics of rainbow and
dew.

And the diadems in which the diamonds appear
to have been drawn in place by magnetism with-
out any mounting whatsoever! Especially so
with that aigrette, soaring, undulating, balancing,
and all with the supple and lifelike elasticity of a
real cluster of plumage on the head of a bird of
paradise! Was it meant for a court, and at that
court for a marquise, the favorite of a king, and
thus daring to wear such a diadem and display
such an aigrette?

The Wonderful Emeralds

"And the fabulous emeralds, the like of which
have never been seen! That one cut like a tree
trunk, and for the trifling purpose of forming
the mouthpiece to a pipe! And that dress orna-
ment, with a heavy larmes d'absinthe, where all
the tears which the assassin caused to be shed
seem to be condensed, where his terrible night-
mares and all the clots of his livid gall are frozen,
as it were, into greenish icicles I Then the miracle
of this treasure, those miracles before which one
becomes simply ecstatic—the chaplets and the
solitaires! It is the thousand and second night,
the hour of that night when one is seized again
with all the enchantments of the famous tales;
there it is once more; it comes as one touches the
chaplets, picks them up, touches and handles the
solitaires and makes them roll around like
billiard balls in the palm of the hand.
"These chaplets have for beads pearls that are

enormous, pure, plump to the touch, soft as a
woman's skin, and in their rounded and polished
surface seeming to preserve the life of all the
flesh against which they have lain. From be-
tween each set of ten pearls rises a balassurby
which makes one dream of kissing a rose no
longer full red, but a last kiss exhausted, because
tempted to attain the ultimate of desire. And at
the end of the chaplet hangs an oblong ruby like
a drop of pale blood, a last jet sent forth in the
final spasm of death.
"The solitaires! Each is in its shroud of silk

paper and within an envelope coffin where is re-
corded the biography of the interred. One places
them one by one on the crystal tables, naked and
cold, and one reawakens the flashes of lightning
with which they stab the eyes.
"They have not ceased to live, no more than

have the pearls of the chaplet. One senses this
when one takes them up, presses them, weighs
them by the handful, just as one feels the shudder
of the pearls and their shell of feminine skin
coming to life again in contact with yours and
responding to your caress.

If They Could Speak

"And as it is with the pearls and the diamonds
so one also feels palpitating and vibrating the
dreams which came to the sultan as he manipu-
lated his jewels incessantly—the sultan whom
they took by surprise in the Yildiz Kiosk and
made captive; the senile infant, maniacal, san-
guinary, voluptuous and cowardly. For among
the Circassians of the harem the eunuchs, the
wrestlers, the slaves, while he mused over his
dreams of massacre, debauch and terror, his
hands ever plucked feverishly at the pearls of

his chaplets or rolled on their palms or held

between his fingers the diamonds poured into the
hollow, and at times plunged into the heap up to
the wrists; and so all the dreams of the vampire
sultan, the worm sultan, the unspeakable sultan;
all his dreams of love and death, all those which
he put into execution and all those which he
only dreamed slumber here in these gems, in
these pearls, in these diamonds.
"To have taken up the chaplets of Abdul

Hamid, to have held in the hollow of my hand

the solitaires wherein his once was steeped is

also to have reawakened his dreams and to have

seen them as, in his own frightened and ferocious
eyes, they kindled themselves, only to become
extinguished and tç pass like the mist of a storm

or the glimmer of an eclipse, and thus, notwith-
standing the twentieth century, the few steps
from the boulevard, to have lived for one hour

through an unpublished page of the 'Thousand
and Second Night.' "
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British Royal Jewels Photographed

King George's Librarian Has Just Finished

New Catalog of Wonderful Gems

New York, November 19.—A special dispatch
to the Herald states that the Hon. John Fortesque,
the king's librarian, who is on the way to India
to write the "official" description of the durbar,
has just finished a new catalog, with photographs,
of the royal jewels, which are kept in the strong-
room at Windsor Castle.

Many of the jewels date back centuries and be-
longed to kings and queens of England. Several
of the greatest treasures are of the time of Henry
v111. and belonged to one or other of that mon-
arch's queens.
King Edward took deep interest in the jewels.

Previously they were in apartments of the castle,
but he had them collected and deposited in the
strongroom which was built when he dame to the
throne. King George and Queen Mary also have
interested themselves in the jewels, and by the
king's direction the photographer on the lord
chamberlain's staff at the castle has photographed
each jewel. The catalog and the photographs have
been bound and are kept in the royal library.
In the gold pantry at Windsor Castle, too, are

some magnificent jeweled communion cups, which
have been used by the kings and queens of Eng-
land for centuries and still are used by the king
and queen when they take the sacrament. A
recent addition to the collection of treasures in
the royal library is the shirt that Charles I. wore
at his execution.

Women Divers of Japan
The pearl divers of Japan are women. Along

the coast of the bay of Ago and the bay of Koka-
sho the thirteen- and fourteen-year-old girls,
after they have finished their primary school
work, go to sea and learn to dive.
They are in the water and learn to swim almost

from babyhood. They spend most of their time
in the water, says the Oriental Review, except in
the coldest season, from the end of December to
the beginning of February. Even during the most
inclement of seasons they sometimes dive for
pearls.
They wear a special dress and the hair twisted

up into a hard knot. The eyes are protected by
glasses to prevent the entrance of water. Tubs
are suspended from the waist. A boat in com-
mand of a man is assigned to every five or ten
women divers to carry them to and from the
fishing grounds.
When the divers arrive on the grounds they

leap into the water at once and begin to gather
oysters at the bottom. The oysters are dropped
into these tubs suspended from their waists.
When these are filled the divers are raised to
the surface and jump into the boats.
They dive to a depth of from five to thirty

fathoms without any special apparatus and retain
their breath from one to three minutes. Their
ages vary from thirteen to forty years, and
between twenty-five and thirty-five they are at
their prime.

Metals in the Human Body

The human body contains, among other constit-
uents, about two pounds of phosphorus, which
is essential to the health of the bones and the
vigor of the brain. This phosphorus, if extracted
and put to another use, would make up about four
thousand packages of friction matches.
Besides phosphorus the body contains a few

ounces of sodium and half an ounce of potas-
sium. The quantity of the latter would be suffi-
cient for many experiments in a class in chem-
istry.
In addition to sodium and potassium there are

a few grains of magnesium, enough to make the
"silver rain" for a family's stock of rockets on a
Fourth-of-July evening or to create a brilliant
light visible at a considerable distance.
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Trans-Mississippi
Commercial Congress

Investigation of Express Companies' Charges
Commended—Parcels Post Declared a
Menace

At the twenty-second annual session of the
Trans-Mississippi Commercial Congress, held in
Kansas City, Mo., November 14 to 17, the follow-
ing resolutions were passed:

WHEREAS, the rates of transportation charged
by the express companies are in many instances
excessive when judged by the returns upon capi-
tal invested, and,
WHEREAS, a reduction of these rates to a rea-

sonable basis would, in a large measure, satisfy
any demand for a parcels post without a most
certain fedejal postal deficit, and,
WHEREAS, the interstate commerce commission

has instituted an exhaustive investigation of these
express rates; therefore, be it
Resolved, That the Trans-Mississippi Commer-

cial Congress commend the action of the inter-
state commerce commission for having instituted
such an investigation to the end that equitable
carrying charges may prevail and the transporta-
tion of small packages and parcels may be carried
at a charge in proportion to the weight, distance
and service rendered, and it is further the sense
of the congress that the unit of western devel-
opment must always be the small town and ham-
let, which would be menaced by the passage of
any parcels-post law.

The Trans-Mississippi congress is the most in-
fluential and important meeting of business men
west of the Mississippi river. Every state west
of the Mississippi with the exception of three was
represented. The vote upon the resolutions was
ninety for to sixteen against, which shows the
almost unanimous sentiment of the members of
this organization against a parcels post.

New School for Watchmakers
The Drexler Trade School for Watchmaking,

located in the Pabst building, Milwaukee, Wis.,
has issued a very handsomely compiled prospectus
in relation to the teaching facilities of the school,
the efficiency of the system of instruction and the
courses. The founder and principal of the school,
under whose personal direction and supervision
it is conducted, is John Drexler, who is well
known as one of the most accomplished me-
chanics in his line. A very convincing feature of
the prospectus is a number of testimonial letters
in regard to the capability of Mr. Drexler from
recognized trade leaders who speak from experi-
ence. The plan of instruction has been specially
devised to make thoroughly competent workmen.
The prospectus states a great truth when it says:
"A great many young men aspiring to become
practical watchmakers do not believe that theoret-
ical knowledge is of much value; however, we
wish to assure prospective students that without
theoretical knowledge, as well as knowing how
to apply it, it is impossible to become proficient
and attain the required standard in practical
work."
With this in mind the Drexler school will pay

special attention to its elementary course, which
has been prepared at considerable expense, and
the efficiency of which has already been proved.
The courses, which are four in number, range
from elementary instruction to the most compli-
cated operations and comprise every possible fea-
ture in practical watch work. The school also is
prepared to give a special course to watchmakers
who have had previous experience. This course
will cover the instructions and training actually
required to give them complete mastery of their
specialty.

Switzerland, the Land of Watches

A National Beehive of Business—Remarkable
Volume of Commerce—The Chief Industries
lo many persons mention of Switzerland sug-

gests little else than hotels and mountains, yet the
commerce of the country equals that of China and
exceeds that of Japan by $1oo,000,000. With one-
twelfth of Spain's area and one-sixth of Spain's
population its imports and exports exceed those
of the Iberian nation by nearly $2oo,000,000.
Italy, with ten times its population and seven
times its area, does not quite double the com-
merce of Switzerland.

Every Home a Workshop
A large part of the Swiss export trade consistsof specialties. Regarding their production

Consul-General Mansfield, reporting from Zurich,
says that "a peculiar feature of the industrial sys-
tem of the country is what is known as the house
industry or the production of various articles of
manufacture in the homes of the workmen. Most
of this work is done by country people and resi-
dents of villages who are engaged in farm work
during a part of the year and who spend the
winter months in the production of various arti-
cles, the material for which is furnished by the
manufacturers, who receive and pay for the fin-
ished products at a stipulated price a piece or by
measurement." A century ago this system was
quite commonly employed in many lines in this
country and in the United Kingdom, and even
now it has not altogether disappeared. In
Switzerland as elsewhere machinery is crowding
out the house industry, but the latest statistics,
according to Mr. Mansfield, "show that there are
still about 13o,000 people in Switzerland engaged
in this primitive method of manufacture." The
principal lines in which this practice still obtains
are watchmaking, embroidery, strawbraiding and
woodcarving. The statistics at hand do not sep-
arate the factory product from the house product
in export returns, but industrial specialization is
clearly shown by the fact that seven trade groups
represent about 70 per cent of the sales, amount-
ing to $23o,000,000 in 1910. They are:
Watches and parts of 
Silk and manufactures of 
Cotton embroideries 
Cheese  
Chocolate  
Machinery  

$28,375,000
53,180,000
37,675,000
12,000,000
7.400,000

14,000,000Cotton manufactures other than embroideries.. 14,385,000

Another product of importance is condensed
milk, of which $6,000,000 worth was exported last
year, or about six times the quantity exported by
this country.

The Silk Industry
Silk weaving is one of Switzerland's most im-

portant industries, and some eighty silk mills are
in operation, the majority of them in the cantonof Zurich. Due to establishment of mills in this
country in which fabrics are produced almost as
cheaply as they are in Switzerland our imports
of Swiss silks have fallen off very heavily. Swiss
shipments of such goods to this country in tow
were valued at $3,400,000, including piece goods,
$1,320,000; floss, $1,270,000, and ribbons, $455,00o.
Un the other hand, our imports of cotton laces,
edgings, embroideries and similar wares have in-
creased greatly in recent years. In 1905 we
bought from Switzerland $8,75o,000 worth of such
goods, and in 1911 nearly $14,000,000 worth. In
watches and in knit goods, as in silks, the Swiss
industry has suffered from the development of
those industries in this country, but our purchases
in their total have increased about 6o per cent in
the last ten years. Our sales to Switzerland are
almost petty, amounting only to about $75o,000 a
year, although it is probable that an appreciable
volume of American wares and materials reaches
that country through intermediate markets.
The volume of their foreign commerce, amount-

ing to more than $150 per capita, shows the Swiss
as an industrious and thrifty people, but their
principal industry is hotelkeeping. More than
$16o,000,000 in actual money is invested in that
business, and it affords a living, directly and indi-
rectly, to an important percentage of the people
of the country.

Illinois and Iowa May
Have Joint Convention

Chicago, Ill., November 25.—At the annual
meeting of the executive committee of the Illinois
Retail Jewelers' Association held here recently
it was decided to endeavor to have a joint con-
vention with the Iowa association next year. Rock
Island is the 1912 convention city for the Illinois
association. The convention will be held some
time in May between the 15th and 25th of the
month. Although the next convention city for the
Iowa association is Des Moines it is possible that
this may be changed and that Davenport may get
the next convention from that state. A communi-
cation was received by President Craig, of the
Illinois association, to this effect. Davenport is
directly across the river from Rock Island, and it
is believed by the Illinois executive board that a
joint convention would not only be feasible but
also profitable. F. A. Marean, of Belvidere; Pres-
ident 1'. FL Craig, of Champaign; Jacob Ramser,
of Rock Island; E. J. Peck and Carl Osterle, of
Joliet, and Secretary Charles F. Manahan, Paul
Lackritz, George Tucker and J. W. Young, of
Chicago, attended the meeting.

Bejeweled Lady Swindler
Now Operating in Oklahoma

Lawton, Okla., November 25.—A stylishly
dressed young-looking woman, literally alive with
great big "sparklers" of all descriptions, walked
into N. A. McDuffie's jewelry store and, exhibit-
ing a large diamond brooch to the proprietor,
asked for a loan of $150 on it.
Just as she walked in N. A. McDuffie, the pro-

prietor, remembered he had read in THE KEY-
STONE of a mysterious woman who had worked
successfully in Kansas City and Oklahoma City
during the last few months.
After talking with the woman for about five

minutes Mr. McDuffie was convinced that she was
the lady refererd to. Mr. McDuffie told her to
come back in an hour, at which time he would
probably loan her the money on the brooch. She
left the store and McDuffie got busy on the tele-
phone, notifying Sheriff Nix, who called up Okla-
homa City authorities. asking i f they had a war-
rant for her arrest. They told Mr. Nix that they
did not have enough evidence against the woman
to arrest her. Hence she was allowed to go. She
left immediately for points unknown.

Injunction Against Cutting
Prices on Columbia Products

The American Graphophone Company has ob-
tained a decree and injunction in its suit against
Mark A. Sulkowitch, of Portland, Maine, for cut-
ting prices on Columbia products. The suit was
brought in the United States circuit court in Port-
land. Elisha K. Camp appeared for the com-
plainant, and Foster & Foster, of Portland, for
the defendant.
The injunction commands and perpetually en-

joins the defendant, his associates, attorneys, as-
signs, servants, clerks, agents and workmen to
forthwith cease and desist from directly or indi-
rectly selling or offering for sale or otherwise
disposing of any machine or apparatus or sound
record embodying or constructed or operating in
accordance with the inventions or improvements
set forth in the letters patent involved in the suit
at a less price than the minimum list prices fixed
from time to time by the American Graphophone
Company or its sales agent, the Columbia Phono-
graph Company, General, and communicated to
the defendant until the further order of the court.

Death of Robert S. Johnson
Franklin, N. H., November t8.—Robert Stuart

Johnson, credited as being the oldest clockmaker
in New England, died at his home in Sanbornton,
Novemebr 7, at the age of eighty years. The
deceased came of a clock making family. His
father built a clock factory in Sanhornton in 1830,
and two years later the son was born. He fol-
lowed his father's footsteps and entered business
with him.
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ITEMS OF INTEREST

Joseph Stein, Portland, Maine, has opened a
most attractive place of business at 510 Congress
street under the name of the Gem Jewelry Com-
pany.
H. I. Iverson, Jacksonville, Fla., has moved

back to Arcadia and is opening up a stock of
jewelry in the building next to Myers' barber
shop.
The Horn Mercantile Company, jewelers, of

Evansville, Ind., has leased the American To-
bacco Company's store on the corner of Third
and Main streets and will open a branch jewelry
store there.

J. P. Buechele & Co., Dubuque, Iowa, are re-
modeling and enlarging their store and are in-
stalling the new fixtures which have recently ar-
rived. These fixtures are the same design as the
original ones.
The Henderson Jewelry Case and Box Com-

pany, Buffalo, N. Y., filed a certificate of incor-
poration in the county clerk's office on October
30. The capital stock authorized is $50,000. The
directors are Albert C. Henderson, Henry P.
Houck and Edward L. Jung.
Samuel Freshman, Altoona, Pa., junior partner

of the jewelry firm of Jacobson & Freshman, of
the Goldsmith building, left the latter part of last
month for New York City. Mr. Freshman will
visit the markets of the east and before returning
will purchase a stock of jewelry and diamonds
for the approaching holiday season.

The window of Aaron Swartz's jewelry store,
Cygnet, Ohio, was broken into on the evening of
October 31 and the thief secured nine gold and
six silver case watches, valued at $350. The rob-
bery was not discovered until the store was
opened the next morning. There is no clue to
the robber.
Klivans Brothers, Youngstown, Ohio, have

moved into their new building, 271-275 East Fed-
eral street, this city, where they occupy the
entire two three-story buildings, making it one
of the largest stores of the kind in the state.
They will continue their branch at 330 West Fed-
eral street.
Fred A. Elliott, of Whitney Point, N. Y., has

leased the store in Hotel Sidney block, formerly
occupied by the Empire Lamp Company, and
opened a jewelry store and watch-repairing shop.
Mr. Elliott had an offer from the government
to go to Panama as assistant inspector of watches
for the Panama Railway.
The G. E. Pace Jewelry Store, Houston, Mo.,

and the Corbett Jewelry Store were heavy losers
from a fire of unknown origin which started in
the Pace Jewelry Store on October 31. The
flames spread rapidly. The loss to Houston's
business district amounted to over $10,000, three
buildings being destroyed.
W. J. Lukens, of Wheeling, W. Va., is having

new fixtures and show cases installed in his
jewelry store on Market street. All the new
fixtures are of solid mahogany and the back-
ground is composed of becomingly arranged mir-
rors that greatly enhance the effect of the displays
of silverware and cut glass.
E. S. Smith, Olean, N. Y., who closed his jew-

elry store there some time ago, is again estab-
lished in business at his old stand, but the store
has undergone such a transformation as to be
scarcely recognizable. The new copper front and
the great mirror in the lobby make it one of the
most attractive from the outside, and within the
glitter of cut glass, diamonds and silver and gold
Plate make it one of the most brilliant on the
street. The store has been newly stocked with a
most up-to-date line of goods.
C. J. Jordan, Davenport, Iowa, who has been

a resident of Davenport for the past eighteen
years, left recently for Denver, Colo., where he
expects to set up in business if he finds the con-
ditions suitable. Mr. Jordan has been located
near Fourth and Brady streets and later in the
Security building, on West Third street. If he
does not locate permanently in Denver he will
return to Davenport.
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J. M. Siegel, Davenport, Iowa, now at 3zI West
Third street, has signed a long lease with the
Security Realty Company for the premises on 303
West Second street. Mr. Siegel will put in a
wholesale and retail jewelry store as soon as the
Singer Sewing Machine Company vacates.
J. E. Langstaff, Marion, Ohio, has sold his drug

and jewelry store to Harry Cassady and Thomas
R. Nicol, of Dresden. Mr. Cassady, who is a
pharmacist, will have charge of the drug depart-
ment and the jewelry department will be in
charge of Mr. Nicol. Mr. Langstaff has not
announced his intentions as to the future.
The Western Clock Manufacturing Company,

La Salle, Ill., announces that owing to the demand
for the Big Ben alarm clock it is now working
ten hours a day to catch up with orders. The
company says it can ship regular clocks within
short notice, but can not guarantee delivery on
Big Ben orders with the dealers' names on the
dials before January 15. This condition is no
less a tribute to aggressive advertising than to
the merit of this well-known clock.
W. H. Scheffler, Miles City, Mont., left last

month for his former home at Athens, Ohio,
where he was associated with the firm of Millikan
& Hickle in the jewelry business before he came
to Miles City six years ago to start work for
Henry C. Smith. Mr. Scheffler goes back to take
up his old work in Athens. George Keeley, of
Staples, Minn., is now working for Mr. Smith as
jeweler in Mr. Scheffler's place. The new jew-
eler worked for some time for E. F. Confarr in
the same line of business at Livingston, and is a
capable and experienced man.
A. Eberhart, Elkader, Iowa, has had the inte-

rior of his jewelry store, which he had enlarged
last spring, all repapered and finished in oil, and
is now installing new fixtures, which, when they
are all in place, will give him one of the largest
and most up-to-date stores in northeastern Iowa.
The new fixtures give Mr. Eberhart one three-
door wall case, two two-door wall cases with a
long mirror, two floor cases and three other large
cases, all finished in natural white oak and filled
with a new and up-to-date line of silverware, jew-
elry, brass, cut glass and novelties. Mr. Eber-
hart has three work benches and a fine engraving
machine. He believes in keeping abreast of the
times and his largely increasing business has
called forth these improvements.

New Goods and Inventions

An Improved Wire Chuck
The improved wire chuck shown in the accom-

panying illustration and just placed on the market
by the Moseley Lathe Company, Elgin, Ill., is
provided with auxiliary slots which are located
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between the regular longitudinal slots of the
chuck. These, while not detracting from the
longitudinal tensile strength of the chuck, afford
a circumferential and radial flexibility and re-
siliency which is not found in the ordinary chuck,
and which is aimed to better facilitate the more
rapid, accurate and true centering capabilities of
this improved chuck.
A very complete special descriptive circular has

been prepared which fully explains the many ad-
vantages of this improved conoidal wire chuck, a
copy of which should be in the hands of every
jeweler and watchmaker.
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New Device for Carrying
Spectacle Case

How to carry the glasses with the greatest de-
gree of safety and convenience has, since their
invention, been somewhat of a problem, and
many are the devices which have been invented in
solution. One of the latest novelties for carrying
glasses when not in use is the illustrated chate-
laine hook combination made by the Theo. W.

illustration 4S1 v

Foster & Bro. Company, of too Richmond street,
Providence, R. I. As may be seen from the
illustration the combination consists of a chate-
laine hook from which is hung the spectacle case
by a double chain. These hooks are worn at the
waist and slip over the belt, making a most con-
venient as well as safe way of carrying glasses.
The design on the hook and case is similar, and
the combination makes a very pleasing one. It
may be had in a number of patterns and in various
metals, and no doubt will be seen much in use this
winter.

Letter to Jewelers
Number Seven

If every jeweler were to take our
advice it wouldn't amount to much.
Three-quarters of 'em won't ; they'll
wait ; they'll say to themselves, " I
shouldn't wonder if that would do it";
but they'll wait.

The other quarter can have the
Catholic trade. There's other trade too;
but that is not our affair.

Suppose you have the best rosaries,
nicest and best ; $2 ; moneyback ; kept
good as new for 2 o years ; yourself
guaranteed, your customers too through
you. Would it favor Catholic trade or
not ? And when is the time to do it?

Four samples $5. Send the $5.
Whatever money you send us, at any
time, we return on return of the goods
if not wanted.

Write for booklet, Catholic Trade.
Want Rosary Co., 106 Fulton Street. New York.

—Ads,
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Big Fortunes in Little Inventions

Men Who Saw the Importance of the Apparently Unimportant—Many Inven-
tions Hit Upon by Accident—Millions of Dollars in Seemingly Trivial and
Commonplace Ideas

Every time anybody in the United States pulls
the cap off a beer bottle or a soda-water bottle
with the intent to quench a thirst, temperately or
otherwise, he puts the fraction of a cent into the
pocket of one William H. Painter, of Baltimore,
writes William Atherton Du Puy in the Scien-
tific American. A good many people have pulled
these caps in the last few years and Painter is
consequently an ever increasing millionaire. Yet
the cap for bottles is a small thing, an idea
crystallized and patented. The patent is the
source of the millions.

Painter, however, carried his patent in his
pocket for six years before he succeeded in in-
teresting capital in its manufacture. Then a man
of means advanced the necessary capital in return
for a half interest in the patent, and a company-
was formed. At the end of the first year he
and Painter each had a net $27,000 in his pocket.
Now the invention has crowded all other stoppers
for fizzy water off the market and a big factory
in Baltimore turns out the caps by the million
every day.

A Million-making Stopper

Before the time of Painter there was a man
by the name of De Quillfeldt who lived in New
Jersey and who invented a stopper that took the
trade away from the corks of our youth. This
stopper was of rubber and was tightened by a
wire attachment which was pulled down as a
lever on the outside of the bottle. A decade
ago they were generally used on milk bottles.
De Quillfeldt is said to have made $15,000,000
out of his patent. He might have amassed a
competence had it not been for William Painter
and another equally clever person who fitted a
piece of pasteboard into the neck of a milk bottle
and took the business away from him.
An idea that is perhaps simpler than the paste-

board stopper is the "hump" on the hooks that
furnish so much employment for married men
just before theater time. Women had been fasten-
ing their dresses up with hooks and eyes for a
generation and it is probable that some one had
made a lot of money out of the original inven-
tion. But hooks had a way of -coming unfastened
much to the chagrin of the neat and fussy. Then
came the genius of the hook and eye. A man
who was wide awake despite his residence in
Philadelphia bent one of these hooks so as to
make a hump in it. He tried hooking it up and
found that it remained hooked. He patented it
and has monopolized the business through his
"see that hump" advertisements ever since.
One day a man stood behind his wife while

she put up her hair. The hairpins of those days
were straight pieces of wire. They did not "stay
put" 'very effectually. The woman in this case
bent her hairpins before putting them in. Her
husband saw her do it. The result was the in-
vention of the crinkly hairpin which is today
used in carload lots by the women of the world.

Invention of the Telephone

So important an invention as the telephone was
made by turning a screw one-fourth of one revo-
lution. All the millions that have resulted from
the invention of the Bell telephone depended
upon this slight twist of the wrist of Dr.
Alexander Graham Bell. There had been men
before Doctor Bell who had come near finding
a way to make female gossip and masuline com-
mercial intercourse easier. The Reis patents
came nearest success. But in the Reis patents
the current was intermittent. It had to leap a
gap. Doctor Bell closed that gap when he turned
the screw.

But Doctor Bell was not trying to invent a
telephone when he incidentally stumbled upon
his secret. He was working on a method of
making speech visible, for his wife was deaf and
dumb and he was seeking an easy method of
conversing with her. Instead he found the
method of talking over a wire to people at a
distabce. He did not patent the idea, however,
and it knocked about the house for months.
Finally he demonstrated it to some friends and
they saw the possibility of its application. Upon
their advice he patented the invention. His pat-
ent was filed at ro o'clock in the morning, and
at 3 in the afternoon another man applied for
a patent on the same thing and lost a hundred
million dollars by a nose.

The Selden Clutch

Such are the stories that the veterans of the
patent office gossip about in the moments of their
leisure. They tell you, for instance, of the Selden
clutch, which is one of the vital patents that has
much to do with the control of the automobile
business of the country. It is this clutch that
enables the operator of the machine to stop and
start without having to get out and crank his
machine—sometimes. It is interposed between
the running gear and the motor, where it keeps
the car marking time while the crossing is block-
aded.
This clutch was invented before automobiles

were. For a decade after its invention there
was no opportunity of anulying it to any good
purpose. Then the automobile was invented. In
fact, George B. Selden was one of the early
builders of automobiles and it is logical to sup-
pose that he built them that he might make an
opportunity to use his clutch. Certain it is that
Ire long had a clutch on the automobire business.
Before his patent was declared invalid about
$2,000,000 had been paid by nearly ninety auto-
mobile makers, who found it cheaper to pay than
to engage in extensive litigation.

The Fairbanks Scale

Thaddeus Fairbanks was a New England
farmer with long whiskers and much Yankee
ingenuity. In his time old-fashioned steelyards
were the only accurate means of weighing the
produce of the farm. Platform scales were un-
known, for nobody had ever worked out a
method of arranging the lever that supported
the platform in such a way that an object would
pull equally no matter upon what part of the
Platform it rested. Old Thaddeus Fairbanks used
to tell the story of the evolution of the arrange-
ment of these levers. For a long time the prob-
lem was upon his mind. He used to lie awake
nights and attempt to arrange those levers. It
was in the dead of night that his thinking finally
bore fruit. The arrangement unfolded itself and
the Fairbanks scale was the result. So did a
farmer practically monopolize the scale business
of the world and so did he write his name upon
platform scales wherever civilized man buys and
sells by weight.

It is a man by the name of Hyman L. Lipman,
likewise a resident of Philadelphia, who invented
the rubber eraser that throughout our generation
has been attached to the lead pencils in common
use. It was in 1858 that the invention was made.
In those times people talked in much smaller
figures than nowadays. Lipman was, however,
able to cash in his patents for a cold $roo 000
when dollars wept inuch farther than they do
today.
So did a man by the name of Heaton, resident

of Providence, notice that mother was occasioned
a great deal of trouble because the buttons con-
stantly came off the children's shoes. Heaton de-
vised the little metal staple that holds on the
shoe buttons of today and realized a fortune for
his pains. No less clever was a man of the name
of Dennison, who pasted little rings about the

•

hole in a shipping tag and thus made an "eye"
that would not pull out.

The Sewing Machine

Elias Howe conceived the idea of placing a
hole near the point of a needle, and under the
encouragement of this small thought was the sew-
ing machine developed. Howe was one of the
Columbuses in the development of a machine to
sew seams and deserves a monument from the
women he emancipated from needlework. When
he asked congress to extend the term of his
patent for a short time (one extension had al-
ready been granted) he admitted that he had col-
lected $1,185,000 in royalties, but considered him-
self entitled to $15u,000,000.
Howe had many followers who improved the

sewing machine. One of the cleverest of these
was the man who patented the stitch his machine
made instead of the machine itself, and thus
made infringements more difficult. Another man,
Allan B. Wilson, a journeyman cabinetmaker of
Pittsfield, Mass., exhibited the first model of what
has since become known as the four-motion feed.
He afterward founded the firm of Wheeler &
Wilson and became immensely wealthy. In the
Scientific American of 1849 James C. A. Gibbs
saw a picture of Wilson's machine. The working
of the device was clear down to the point where
the needle perforated the cloth. He wondered
what happened after that. Finally he decided to
make the needle work. After much thinking and
infinite whittling he worked out the ingenious
little revolving hook which became the important
feature of the Willcox & Gibbs machine and
which made that firm wealthy.

The Chewing-gum Business

There is a palatial mansion up the Hudson
with a private yacht moored beneath the Pali-
sades that is a monument to the millions that
Adams made in the chewing-gum business. It
was in 1871 that chewing gum was patented and
millions of willing jaws have wagged industri-
ously upon it ever since.
Harry Hardwick invented an ingrain carpet

with the threads of it so interwoven as to prevent
wrinkling, and Hardwick is now $4,000,000 better
off for his pains.

Charles Edward McCarthy was a blindman
and lived in South Carolina. He devised a
method of attaching mule power to a cotton gin
and lived his life out in luxury and ease while
the mules did the work,
R. R. Catlin, of Washington, invented a pattern

cat that need but be stuffed with hay and sewed
up to become a toy. Such figures as "Billiken"
and such games as "Pigs in Clover" are always
a fortune to the inventor if they become popular.
The rubber return ball made much money both
for the inventor and likewise for an infringing
manufacturer who fought him in the courts.

The Brass Paper Fastener

The brass paper fastener, which is still gen-
erally used for thick documents, was patented in
1867 by a governmental clerk by the name of
G. W. McGill. Yet it was not new, for the
Romans used a similar device two thousand years
ago and the modern appliance was but a resur-
rection.
The patent for a typewriter lay dormant for

half a century in France before it ever came into
use. Then a man by the name of Sholes made
a machine in this country and called .it Reming-
ton. Another man named Brown made a differ-
ent kind of typewriter and called it the Smith.
The patentees immortalized other men by their
work. They made millions and also made it much
more pleasant for the editor who has to read
copy.
The man who invented tin cans made it neces-

sary for somebody to invent an opener. This was
done and the money corraled. A can opener is
not a very laborious thing in the using, but the
public is always ready to pay for things that are
made easier. So, just recently, an inventive
genius made a can with a seam just below the
top and when the owner wants it open he has
but to strike it a blow where the seam breaks
and the top is off. A single Chicago packer
ordered ten millions of these cans as an experi-
ment and others followed suit. The inventor has
a fortune, and the thing is but just begun.
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BALTIMORE

Local Firm Gets Order for A
nnapolis Class

Rings—Trusted Employee Steals Jewelry

and Is Arrested in Phila
delphia—News of

the Trade

Baltimore, Md., November 25.—Julius 
Bloom,

for a number of years a retailer at 620 East

Baltimore street, has leased a much la
rger, better

and more centrally located store at 50
3 East Bal-

timore street and will carry four tim
es as much

stock as in the past. His old store will soon be

vacated and the stock in it is being 
closed out

at auction.
J. Henry Heil Jr. will succeed his 

father, who

was recently asphyxiated, in the 
manufacturing

business at 202 North Calvert street. 
Mr. Heil

has been for a number of years 
with J. Stuart

McDonald and the Castelbergs.
N. J. Michaelson, 936 East Baltimor

e street,

is commencing his twentieth year 
in Baltimore

as a manufacturing jeweler.
Jacob Katz, for a number of years 

on Lexing-

ton street, later in the Equitable buildin
g, and

for a year or so on North Eutaw 
street, has

added a retail stock and also is 
advertising for

repairing. E. J. Schreiber has charge of that

department.
The James R. Armiger Company is no

w selling
iwatches under its own stencil. It s also import-

ing Sheffield ware direct.
Frank A. Heywood, of the Jewelers'

 Security

Alliance, who has been confined to 
the house

for the past fifteen weeks with a 
broken leg, is

on the street for a few hours 
daily, but will

probably have to use crutches for the 
remainder

of the year. •
The seven daughters of John 

Trockenbret, the

manufacturing jeweler at 324 West Saratoga

street, were the guests of the 
management of

"The Seven Sisters" at Ford's Opera House

November 18. The scene of the play 
is laid in

Hungary ; the Trockenbret girls are of 
Bavarian

descent.
Trusted Employee Arrested

In the arrest, in Philadelphia, 
November 22, of

David Harrison, twenty years old, for 
some years

a trustee] employee of the 
Castelberg National

Jewelry Company, the disappearance 
of a case

of jewelry, valued at $5,000, from 
the company's

Eutaw street store in August has been 
cleared up.

Harrison was arrested while trying to pawn

some of the jewelry in Mehrheff's place in

Philadelphia. In the morning he had telephoned

to his employers that he was fee
ling ill and

would be unable to report for 
work. He im-

mediately afterward took a train to 
Philadelphia,

whet e he hoped to dispose of the 
jewelry.

A rigid investigation was made at 
the time the

jewelry disappeared, but despite the 
efforts of the

entire local detective force not a tr
ace of the

missing gems was found. The salesman 
who had

been carrying the sample case said tha
t he turned

it over to the head bookkeener, 
and the latter

declared that if it was turned over to him he

had locked it in the safe. Neither of the men,

however, would positively swear that the case

was deposited in the safe. The fact 
that no tab

was kept on the salesmen's sample 
cases made it

almost impossible to fasten the guilt 
on any one

of the trm's employees.
Harrison's nervousness when he entered 

the

Mehrheff place at Thirty-second and Market

streets, Philadelphia, was the direct c
ause of his

arrest. The young man, who is a 
swell dresser,

approached the counter and explained 
that he

was a member of one of the first families of

Baltimore and was short of funds. 
He shoved

forward a diamond ring worth abou
t $250 and

asked for an advance as bold as you 
please, but

his hand trembled, and the pawnbroker
, instead of

giving him the money at once, put him 
off while

an assistant telephoned to the nearest
 police sta-

tion. Two detectives answered the call, 
and, after

questioning Harrison, placed him under 
arrest.

Harrison had in his possession tw
enty-three dia-

mond rings, three diamond stick pins 
and a dia-

mond stud, all of which tallied with the stuff

that disappeared in August.
Joseph Castelberg, president of the 

company,

went to Philadelphia Immediately 
and identified

the jewels. Detective Hogan went after the pris-
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oner. The grand jury indicted Harrison for 
the

theft November 23. The Philadelphia police 
will

receive a reward of $300 for his capture. 
Harri-

son had always been considered a model 
employee.

Local Firm Gets Class Ring Order

Baltimore came to the front several weeks 
ago

when an order for the class rings which 
are to

be worn by the members of the '13 
class of

middies at the Naval Academy next June 
was

awarded to a Baltimore firm. From time im-

memorial it has been the custom of the gr
aduat-

ing class of the Naval Academy to have
 made

rings with a design peculiar to the class. 
The

rings are magnificent specimens ot the 
jeweler's

art and are very heavy. About 150 rings 
will be

made for the '13 class. In former years the 
orders

have invariably been given to New York or

Philadelphia firms, but this year the order wa
s

awarded to the J. S. MacDonald Company 
after

bids had been made by New York, 
Philadelphia

.and several western firms.
S. Roman, who has been in business at 

other

points in the city, has opened a retail stor
e with

a small stock at 512 North Eutaw st
reet.

Charles Grunebaum, proprietor of the 
Chagru

establishment on Park avenue, the jewelry 
de-

partment of Reed's pharmacy, and a st
ore at

Atlantic City, has leased a portion of the 
Singer

building, on Lexington street, which he will

operate as a jewelry store.
The Gammie-Chaistie Company, Inc., 

opened its

new retail store at 215 North Charles street,

November ii. S. Lee Gammie, formerly with

Maurice L. Reeder, is the senior mem
ber of the

company.

Indians Make Silver Jewelry

One of the most prosperous tribes o
f Indians

in this country is that of the Navajos. They

not only own and conserve the land 
which was

given to them by the government bu
t also have

large stocks of horses, sheep and oth
er animals.

They also seem to be quite efficient 
in making

jewelry, silver jewelry of all kinds be
ing brought

back by tourists in great numbers, and 
it is also

to be bought in some of the middle 
western and

a few of the eastern stores. The 
silver from

which they make this jewelry used to 
be gotten

from the Spaniards who mined the metal in

Mexico or further south. Now, how
ever, it is

said that the Indians used United 
States coins,

and they certainly evince considerable artistic

ability in transforming silver dollars 
into brace-

lets and ten-cent pieces into ne
cklaces. While

the resulting creations are hardly th
e thing for

evening wear they have a novel enough 
style to

attract considerable comment on most any
 other

occasion, and some very beautiful and 
unique

pieces have been picked by the to
urists.

Even filigree work has been done by
 the In-

dians and, using the rough stones fou
nd in their

locality, cutting them when necessary, 
some very

beautiful effects have been produced. 
The tur-

quoise appears to be a favorite with 
the Indians.

These, however, are cut by lapidaries 
and bought

by the Indians, so that when a 
customer buys a

turquoise bracelet he• is not getting 
something

that is entirely the work of the 
Indians. The

price at which this jewelry is sold is 
very much a

matter of skilful buying. The tourist
 with bar-

gaining instincts can very often pick 
up pieces

at surprisingly low rates compared 
with what he

would have to pay in a store in one 
of the big

cities. About the lowest price which can be

gotten may be obtained by the follow
ing calcula-

tion: To the value of the coin from 
which the

silver was obtained and the value o
f the tur-

quoise or other stone add $r for the 
labor of the

Indian. This may make $1.50 or $r.75 for 
a

bracelet which might cost $2 or $3 in a 
store.

Elaborate Store Opening

Lincoln, Neb., November 16.—The opening o
f

the R. Gross Jewelry Store in Lincoln, 
Neb., was

quite an elaborate affair and was attended by

large crowds. Music and souvenirs proved an

added incentive to come and see the new
 store

and its handsome stock. Over r,000 roses were

distributed to ladies on the opening day, a
nd 5oo

souvenirs in a great variety were given to 
gen-

tlemen.
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MINNEAPOLIS AND ST. PAUL

Preparations Being Made for the Holidays.

Traveling Men Report Excellent C
onditions.

Retail Business Picking Up

Minneapolis, Minn., November 23.—The retail-

ers are all very busy getting their stores 
decorated

and goods on display for the Christmass 

The traveling salesmen report business as 
being

better during the last few weeks than it has 
been

for some time, and a great many are no
w out

on their last trip of this year.

The manufacturers are beginning to feel 
the

effect of the holiday business also.

J. C. Herdliska, jeweler, of Princeton, 
Minn.,

was one of the retail jewelers seen in the 
Twin

Cities during the past two weeks. He was 
buying

goods and looking after other business ma
tters.

W. M. Plackner, jeweler and optician, of 
Ben-

son, Minn., recently called on the Twin City

jobbers and manufacturers.

0. T. Thompson, who was formerly located 
at

257 Cedar avenue, Minneapolis, has mov
ed to

1403 Washington avenue, S.

P. A. Gullickson, of Lake Mills, Iowa, was 
re-

cently in the Twin Cities buying goods.

Axel Madsen, of the firm of Rettig, Hess &

Madsen, of Chicago, has returned to Minneapoli
s

after a visit to his store.

Mrs. Frank Logan, of Royalton, Minn., 
died

November 15.
J. R. McIntyre, jeweler, of Valley City, N.

 D.,

was recently in the Twin Cities buying goo
ds and

looking after other business interests.

Bullard Brothers, of St. Paul, are adding s
ome

new fixtures to their store and are getting 
ready

for the holiday rush.

Some of the Twin City jewelry manufactu
rers

are working overtime so that they will b
e able

to keep up with the trade.

Charles A. Sauer, of Huron, S. D., father 
of

Charles A. Sauer, of Aberdeen, N. D., di
ed re-

cently at the age of eighty-six years.

J. A. Light & Co., who were formerly 
located

at 517 Lumber Exchange building, 
Minneapolis,

have moved to 826 Nicollet avenue, wher
e they

will engage in the retail business. They 
will also

continue their wholesale business at their new

quarters.
John Fisher, of Garrison, N. D., was one 

of the

out-of-town retailers seen in the Twin Cities

recently.
F. W. Seaman, of Hastings, Minn., was 

in the

Twin Cities during the past two weeks 
buying

goods and looking after other business 
interests.

C. R. Halmine has accepted a posit
ion with

the Gittelson Jewelry Company, of 
Minneapolis.

Mr. Halmine was formerly with Cohen 
Brothers,

Minneapolis.
Chris Nygaard, of Litchfield, Minn., was in

 the

Twin Cities recently buying goods and 
calling on

the jobbers.
George J. Schmidt recently opened a new 

store

at 309 East Seventh street, St. Paul.

G. R. Felmer is in the Twin Cities 
taking a

course in optometry, and as soon as he 
completes

the course he will go to Barnesville, Mi
nn., where

he will locate in business for himself.

Mr. Westberg, of Hansen & Westberg,
 St.

James, Minn., was recently seen in the Twin

Cities, visiting the jobbers and manufa
cturers.

Peder Gaalaas, of Stillwater, Minn., was in
 the

Twin Cities during the past two weeks 
buying

goods and looking after other business 
interests.

• Following are the names of some of 
the out-

of-town retailers seen in the Twin Citi
es recently:

E. S. Houghton, Brainerd, Minn.; A. 0. 
Tosten-

sen, Sisseton, S. D.; F. B. Logan, 
Royalton,

Minn.; August Gferer, Stillwater, Minn.; 
Thomas

Morris, Crookston, Minn.; Olaf Rygh, 
Glenwood,

Minn.; E. H. Treiber, Scotland, S. 
D.; R. W.

Kelner, Clark, S. D.; Peder Gaalaas, 
Stillwater,

Minn.; F. W. Seaman, Hastings, 
Minn.; Mr.

Westberg, of Hansen & Westberg, St. 
James,

Minn.
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The Phenomenal Sale of this
Case Proves its Usefulness

Jewelers with a keen eye in every case relating to their business saw at oncethe beauty, utility and cheapness of our 'IDEAL" CASE.It is made of solid oak, or other wood desired, highly polished, beveled plate-glass top, double strength glass front, ends and doors, has two highly polishedshelves of same wood as case, supported by Tom's adjustable brackets, metallegs six inches high, and doors run on steel tracks.
DIMENSIONS :—Length as ordered, 28 inches wide, 43 inches high,shelf 12 inches wide, lower shelf 16 inches.
The construction of this case is first class. It has a nicely molded top,ornamented with egg and dart.

upper

Made and sold by

A BEAUTIFUL CASE

Wall Cases. Solid Oak. 8 feet long, 8 feet 4 inches high, 1 foot 4 inches deepinside. Doors slide up, foitened to Morton's steel chains and weights. Inside of case andshelves lined with black felt. MInte to ship in the knock down.
Net price, $58.00. Worth $70.00

Union Show Case Co.
High Grade Masonic Rings

Superior Quality of Enameling and Engraving

Prices Low
Quality the

Best

Goods sent
on approval
to reliable
jewelers

! Our Specialties:
Fine Gold Plati-
num Mountings,
Emblem Goods,
Rings, Jewelry
Case Repairing,
Jewels, Medals,
Badges, Class
Pins.

MAX C. LANG MAN JUEFAECLTEURRING
Claypool Bldg., Indianapolis

Send us a trial package of repairs Pine Platinum special order work

Salesroom, Office and Factory

56-66 Frank Street CHICAGO
Take the Blue Island Avenue Car

Artistic Hand-Made Banquet Rings
SILVER, WITH GOLD ORNAMENTATION

REAL STONES OF ALL KINDS

IKKO MATSUMOTO, Manufacturing Jeweler
Room 316 American Central Life Building, INDIANAPOLIS, IND.

No. 216 Jeweler's Wall Case

Plans and estimates on
special work on request

Grand Rapids Show Case Co
GRAND RAPIDS, MICH.

•

Branch Factories:
Lutke Manufacturing Co. - - Portland, Ore.
Architectural Woodworking Co., Grand Rapids Mich.

Offices and Showrooms, Under Our Own Management
724 Broadway - - New York City
51 Bedford Street - - Boston
1329-1331 Wash. Ave. - - St. Louis
316-318 W. Jackson Blvd. - - Chicago

The Largest Manufacturers of Store Fixtures in the World

American Beauty Display Case No. 465

Write for Catalog C
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Business Increasing with the Approach of the Holidays—Several Concerns

Enlarging Stores—Trade Conditions Pleasing—Holdup Frustrated

Indianapolis, Ind., November 25.—With cold

weather and the approach of the holidays there is

quite a perceptible increase in the retail business.

There has been a decided tendency among the

small dealers to put off buying until the eleventh

hour. If this is continued it will result in rush

orders and some disappointments.

Burns & Andersen, manufacturing jewelers, at

115 West Washington street, have practically re-

constructed and greatly improved their shop. Old

machinery has been thoroughly overhauled and

several new pieces added. The, working force has

been increased, and everything is in fine shape

to satisfactorily handle trade work during the

holiday rush.
L. E. Bing, watchmaker with Carl L. Rost, has

invented a ring-holding device that is sure to

prove a serviceable addition to every jeweler's

work-bench equipment. It is made to hold any

size or style of ring in such firm and convenient

way as to make engraving or polishing the inside

very easy work. Mr. Bing has had his device pat-

ented and will soon place it on the market. A

number of jewelers have examined and tried the

"holder" and have pronounced it to be "just what

they have been looking for."

The Capital City Jewelry Store, 133 East Wash-

ington street, has been enlarged by removing a

staircase in the rear. The watchmakers' benches

have been placed in the back of the room. Tasty

wall decorations have improved the appearance.

Lars Larson, from the Waltham watch factory,

has been added to the force of expert watch-

makers, The firm is official watch inspector for

five large railroads and one traction company.

A Holdup Frustrated

A holdup at the State Loan Office, 251 West
Washington street, was averted on the afternoon
of November 16 when a young man who said he
had been asked to join two other young men in
a daylight robbery that would net $5,000 worth
of diamonds told the plan to the detectives. He
said the plan was to enter the store at a time
when Wolf Sussman, the proprietor, would be
alone, hold him up at the point of a revolver,
grab diamonds in the show cases and run. Upon
receiving the "tip" the detectives watched the
store and at the expected time a man named
Walter Phillips arrived near the store. He was
arrested and later is said to have confessed to
such a plan. Later another man, Abe Kline, was
arrested, but he denied any knowledge of the
holdup plan. The police say neither of the men
was armed. They are held under $1,000 bonds.

The police believe that they prevented a dupli-
cation of the attempted robbery at the Emil
Mantel pawnshop early last summer when Mr.
Mantel's son was attacked by two men.

When the city of Indianapolis ordered the
Western Union Telegraph Company to place all
its wires underground many jewelers had to give
up their electric clocks, but wherever it is pos-
sible to run the connecting wires underground
without too much expense the company will con-
tinue to rent its clocks. There were 346 Western
Union Telegraph clocks in use previous to the
underground ruling. Since then 247 have been
discontinued. The jewelers who have been al-
lowed to keep their timepieces are considering
themselves very fortunate.
H. H. Bowman, formerly with C. H. Ankney &

Co., at Lafayette, Ind., has recently been added
to the force of watchmakers employed by Carl
L. Rost, on North Illinois street.
E. M. Craft, of the A. P. Craft Company, re-

ports business as good. He says that up to No-

vember I the business showed a big increase, and
December was yet to be counted in.

Colored Men in the Trade

There are at least three colored men in India-
napolis who have taken up the watch and clock
repairing trade. William E. Leftwich conducts a
watch-repair shop at 5o5 East Twenty-fourth
street. Logan Moore is the clockman for R. E.
Kelso, the North side jeweler. Moore began to
learn the watch trade under L. Critzer, in the
State Life building, and showed considerable apti-
tude for the work, but decided to confine his work
to clocks. The success he has attained proves
that his decision was a wise one. Everybody, at
least everybody in the jewelry trade, knows
George Ross, with J. H. Reed. Ross began many
years ago with W. T. Marcy, and when Mr.
Marcy sold out to Mr. Reed George stayed right
on. He can repair almost any kind of a clock
as well as repair jewelry.
George Maxwell, a rural mail deliverer living

at Portland, Ore., wears a unique but too grew-
some watch charm to ever become popular. His
charm is made from a piece of the bone from
his own leg. The bone had to be removed after
an accident when Maxwell's motorcycle came in
collision with an automobile and his leg was
broken between the knee and the ankle. The
charm was filed out by Maxwell himself after
he left the hospital and has been made in the
shape of a baseball bat in commemoration of two
benefit baseball games played for him. The
charm is secured to the watch chain by a silver
wire used by the physician in an effort to hold
together the.bones of Maxwell's leg.

New Factory for "Blue Ribbon" Polish

The International Metal Polish Company, of
this city, manufacturer of the well-known "Blue
Ribbon" brands of automobile metal polish and
silver polish cream, has commenced the erection
of a new factory. According to the plans and
specifications the new building will be of brick
and reinforced concrete, making it absolutely fire-
proof and modern in every respect. The building
will be two stories, ioo by 8o feet, and will cost
$25,000. When completed it will be one of the
most up-to-date and thoroughly equipped plants
of the kind in the United States. The business
was started in a very small way about five years
ago by Robert and Eugene Blackburn; it is now
an incorporated company with a capital stock of
$40,000. The success of the business is attributed
to the wonderful growth of the automobile indus-
try. Want of room and the rapidly increased
demand for automobile metal polish have caused
the company to slow down on the silver polish,
but in the new factory this product, especially
prepared for and universally handled by the jew-
elry trade, will be given its full share of attention.

It has been asserted many times that the use
of automobiles has had a very harmful effect upon
the jewelry, clothing and fur industries, especially
as regards women, the general opinion being that
people spend less on these items after they own
motor cars than they did before, at least so far
as gasoline cars are concerned. Now comes a
statement from a manufacturer of a well-known
electric pleasure car that is quite the reverse. He
became interested in the oft-repeated statement
and had a canvass made among merchants in one
of the cities where the sale of electric cars was
especially good. Without an exception merchants
reported a steady increase in the demand for the
most expensive garments and ornaments. The
idea seems to be that when people, especially
women, buy electric cars they soon have a feel-
ing that they must have costumes and the acces-
sories to "live up" to their cars. Handsome
costumes and much jewelry are worn in electric

cars that would be quite out of taste in a street
car or in walking. Let the jewelers in the cities

take courage. The electric cars may bring back

the trade that the gasoline cars are credited with
losing.
The following retail jewelers' names are found
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among the property owners who pay taxes on the
assessed valuation of Sio,000 or more in India-
napolis: Chris Bernloehr, John A. Bernloehr, I. C.
Crane, F. M. Herron, Emil Mantel, Charles
Mauer, F. L. Meyer, F. M. Noe, J. H. Reed, Carl
L. Rost, J. C. Sipe and Charles Snavely.
Ed Carr, watchmaker, formerly with R. E.

Kelso, on North Illinois street, is now doing
similar work with Don Hickman, on East Tenth
street.
H. H. Bishop, 948 Virginia avenue, has selected

November 25 as the day for his annual Christmas
opening, a little earlier than last year, but Mr.
Bishop says his customers seem ready to make
their selections of holiday gifts.
Mr. Schonfeld, house manager of the I. Grohs

Jewelry Company, reports business as very good,
with every prospect that holiday trade will be
quite up to the average. Mr. Grohs has improved
sufficiently to be at the store and to attend to
some outside business, although the fracture in
his leg is not entirely mended.
W. J. Hoffman, material jobber in the State

Life building, and his wife spent a recent Sunday
with Mr. and Mrs. J. W. Thompson at Danville,
Ind. The trip proved very enjoyable and the
Thompsons royal hosts.
Oscar C. Baer, of the jewelry firm of Tewell

& Baer, Madison, Ind., was married November 8
to Miss Florence G. Foltz, of the same city. Mr.
and Mrs. Baer immediately left in an automobile
for Cincinnati on their wedding trip.
The Burton Jewelry Company, Kokomo, Ind.,

is being handsomely fitted with fixtures and fur-
niture by the Indianapolis Bank and Store Fixture
Company. Donald Patton is manager of the
Kokomo branch of the Burton Jewelry Company,
of Indianapolis.
Three more Indiana jewelers have placed their

stores under the protection of the Jewelers' Se-
curity Alliance. They are: Rosenthal & Co., Terre
Haute; lsador Kleinman, Gary, and T. S. Briggs,
Terre Haute.

J. S. Pierce, of Red Key, Ind., has recently in-
stalled fine new show cases and otherwise im-
proved the attractiveness of his store.
Travelers tell us that Ed Hoke, of Fort Re-

covery, Ohio, has practically reconstructed the
front of his store building. Large show windows
have greatly added to the appearance of the
store.
M. S. Hodgen and wife made a recent trip to

the local jobbers in search of holiday goods for
the home store at Lynn, Ind.
R. H. Hayward, Rosedale, Ind., is now perma-

nently settled in the very attractive room which
he fitted up especially for his jewelry business in
the new building he recently erected in that town.

J. C. Wilson is back in the jewelry business at
Mooresville, Ind. After a fair trial in other lines
of trade Mr. Wilson decided that the jewelry
business was "as good as any."

J. H. Young, Fort Wayne, Ind., is being con-
gratulated upon the improved appearance of his
store. It has been entirely remodeled and modern
fixtures have replaced those of the old style. ,

J. H. Cunningham, of Muncie, Ind., was on
this market last week buying a nice bill of Christ-
mas goods. Mrs. Cunningham accompanied her
husband.
Henry Dahling, of H. Dahling & Son, Bro'bk-

ston, Ind., visited the local market recently and
returned home with a good- stock of .Christmas
novelties.
G. H. Conner has opened a jewelry store at

Brownstown, Ind. Mr. Conner took a course in
the horological department at the Bradley Poly-
technic Institute at Peoria, Ill., and is a graduate
of the L. R. Douglas School of Engraving,
Indianapolis. Mr. Conner has the best wishes of
THE KEYSTONE in his new undertaking.
Sam Hall, of Sullivan, Ill., was a recent wel-

come buyer on this market. Mr. Hall reported
prospects for a fine holiday business very good in
his part of the country.
Among the most recent holiday buyers in In-

dianapolis were: Charles Ham, Frankford ; Dress-
ler & Son, Bowling Green; W. E. Hart, Scots-
burg; Fred Troster, Peru; Alton Evans, Spice-
land; Agee Wilson, Plainfield; A. H. Pauley,
Bloomington ; Aaron Pursel, Noblesville ; A. An-
derson, North Salem ; S. B. Merrick, Coatsville;

0. R. Johnston, Milroy; J. W. Thompson, Dan-
ville; A. S. Schumm, Clarksville; J. Sleole, Wind-
fall; John Kennard, Rushville.
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LET'S HEAR FROM YOU

WE want to hear from live, wide-awake jewelers
and opticians who are looking for Bargains. We
know every detail of our business, buy only sure

sellers and pay practically cash for everything. " Quick
sales and short profits " is our motto. 01We are ready to
show you. Write us. Everything in the jewelry and opti-
cal line. Send for our catalogue. It's out of the ordinary.

JAMES J. BURKE, President
BROOKS JEWELRY & OPTICAL CO.

Third Floor, Globe-Democrat Bldg. St. Louis, Missouri

"WHY NOT DO IT NOW?"
If you are one of the few jewelers who have not
yet sent us a trial package of jewelry repairing,

WHY NOT DO IT NOW?

Repairing and remodeling jewelry and special
order work is our Specialty.

Address the next package to the

ERBER JEWELRY MFG. CO.
610-12-14-16 Pine St. :: ST. LOUIS, MO.

NO FALLING OUT

Diamonds and

Precious Stones

Fine

Diamond Work
and
Jewelry Repairing

Give Us a Trial

IN OUR SETTING

MARITZ
Jewelry Mfg. Co.

217 North 6th Street

S.W.Cot. 6th & Olive Sts.

St. Louis, Missouri

Engraving and
Designing

Medals and

Enameling

Long Distance
Telephones:

Olive 247
Central 2607

Aller-Wilmes Jewelry Co.

litOur travelers start early in July with the
most up-to-the-minute line of goods ever
shown on the market. It will pay you to
wait and see this line before purchasing.

601-602-603-604 Globe-Democrat Building
St. Louis Missouri

141.11/11injuillilni1riftrutrinn.rM.rtn..ns

THE NEW LINE FOR THE JEWELER
Manufactured by

Tre Weidlich Bros. Mfg. Co.
FINE ART METAL GOODS

A Large Variety of Dresser Clocks, Jewel Cases, Glove and Handkerchief
Boxes, Candlesticks, Ash Trays, Desk Sets, Etc.

Silver, Gold and Old Brass.

Prices Low — Quality the Best

WEIDLICH JEWELRY CO.
Write for Illustrations and Prim 623 Washington Ave., ST. LOUIS

Diamonds

Tool

Watches Jewelry'

BAUMAN-MASSA
JEWELRY COMPANY

COMMERCIAL

BUILDING

Material

6th and Olive Sts.

ST. LOUIS, MO.

Optical Goods

J. W. CART J. H. STEIDEMANN EDW. LANG

J. W. CARY & CO.
Exclusive Jewelers' Supplies
Watch Materials, Tools and Jewelers' Findings

Silk Guards, Spectacles, Etc. American Watch Material a Specialty

TELEPHONES ( 
Kinloch, Central 3040
Bell Olive 265

302 and 303 Globe-Democrat Building

by using the new Elgin Jewel PinOVIake Money Assortment and Jewel Pin Gauge.
Being suitable for all makes and sizes of watches, it will decrease the ex-
pense of your material department. Price of one gross assorted, corn-
plete with Gauge, put up in handsome wood cabinet, - - $8.00

Gutfreund-Kemper Supply Co.
WATCH MATERIAL, JEWELERS' FINDINGS, TOOLS

and OPTICAL GOODS

305-6 Equitable Building St. Louis, Missouri

CATALOG SENT UPON REQUEST TO ALL RESPONSIBLE JEWELERS

■■■■■■••

11.rUtrtIUUUlansinrinjullf

1

December I, 1911 TI-IE KEYSTONE

ST. LOUIS

November Trade Was Brisk, Promising Well for 
the Holidays—"Veiled

Prophet Week" a Success—Fine Watch Display—Ne
ws of Nearby Towns

St. Louis, Mo., November 21.—The jewelry

trade for the month of November has been very

active and it indicates that an excellent holiday

trade is anticipated for the holidays by the

retailers.
In a canvass to determine the business which

accrued from the visitors drawn to St. Louis

during Veiled Prophet week the Business Men's

League found that the department stores and

other retail shops derived the largest direct

benefit. They reported largely increased sales as

compared with the previous week and with fes-

tival week of last year, when no special effort in

exploitation by advertising was undertaken. The

canvass was made to find out, as far as possible

under the conditions, the actual results from a

business standpoint. W. F. Saunders, secretary

and manager of the league, said the publicity

work paid for itself and was well worth doing.

The committee which is arranging a trip of the

members of the Business Men's League to Pan-

ama has completed most of the arrangements. An

itinerary being arranged includes the most inter-

esting places on the isthmus. The party, which

it is expected will number more than too, will

depart from St. Louis February 6 and will be

absent twenty-one days. The party will spend

seven days on the isthmus and visit Costa Rica,

Guatemala and other points.
G. J. Hess, president of the Hess & Culbertson

Jewelry Company, returned November 12 from

a ten days' hunting trip down in southeast Mis-

souri.
F. W. Drosten, president of the F. W. Drosten

Jewelry Company, returned November 9 from a

short business trip to Chicago. This firm for-

mally opened its new stationery department on

Monday, November 13. Miss E. Gonter is in

charge of it. Charles D. Spindler, salesman for

this concern, returned to his duties November 73

after being confined at home one week on account

of illness.
E. F. Dunker, of the E. F. Dunker Silver Corn-

pany, lost his brother on November 9, who died

after a four days' illness from pneumonia. His

place of business was closed from the day of the

death until after the funeral.
E. H. Ackerman has accepted a position as

salesman with the E. F. Dunker Silver Company.

J. C. Newsom has accepted a position as

watchmaker with the Zerweck Jewelry Company.

The mother of A. Maschmeyer, president of

the Maschmeyer-Richards Silver Company, died

on November 5 after a short illness from pneu-

monia. She was sixty-nine years of age. The

funeral took place on November 7.
J. K. Venable, traveler for the Maschmeyer-

Richards Silver Company, is home from a three

months' trip through Missouri, Iowa, Nebraska

and Oklahoma. E. A. Schoenle, traveler for the

same firm, is home from a two weeks' trip

through Illinois. They will remain until after

January I.
R. 0. Bolt, secretary of the Mermod, Jaccard

& King Jewelry Company, returned November 20

from a week's business trip to New York.

L. E. Puellman, formerly salesman with the

Gerber-Buschmann Cutlery and Silver Company,

has accepted a position as salesman with the

MPrmod, .Taccard & King Jewelry Company.

F. W. Hoyt, president of the Hoyt Jewelry

Company, returned November Is from a four

weeks' trip through Texas with the firm's travel-

ing salesman, C. M. Fairley. He left on No-

vember 20 on a three weeks' trip through the

southwest.

Rare Display of Platinum and Diamond-set
Watches

The Whelan-Aehle-Hutchinson Jewelry Com-

pany recently had a display of the finest watches

from Paris and other European art centers. The

collection contained more than too watches, which

were loaned to C. S. Aehle, secretary and treas-

urer of the company, by their designers. The

cases are made of platinum set with diamonds

or other precious stones, and the faces are so

small that many of them may be covered with

the end of a pencil. Most of the cases were made

by artists in Paris, and all of the works were

made in Geneva, Switzerland. Mr. Aehle spent

more than eight months in gathering the col-

lection.
Mr. and Mrs. Isaac Roland, of Vandalia, Mo.,

have an old clock that was bought in their county

eighty years ago from a journeyman peddler. Its

face is bright and clean and still gay with pink

roses. It has outticked all of the family except

Mrs. Roland, to whose father it belonged. A few

touches by a jeweler of that town and the clock

marks the time as well as it did eighty years

ago. A paper in the back says the clock was

made by Eli Terry.

Carl Shibley, a jeweler of Van Buren, Ark.,

accompanied by his wife, was a recent buyer here.

J. A. Stamm, formerly a jeweler and optician

at 1923 North Grand avenue, has sold out his

business and accepted a position as watchmaker

for the F. Dienstbier Jewelry Company.

P. T. Whelan, president, and John A. Gerst,

salesman, of the Whelan-Aehle-Hutchinson Jew-

elry Company, and E. C. Zerweck, of the Zerweck

Jewelry Company, were all doing jury duty re-

cently.
William Weidlich, president of the Weidlich

Jewelry Company, resumed his duties November

15 after being confined at home two weeks with

an attack of the grip. Lawrence Oberting, trav-

eler for this firm, returned November 12 from a

month's western trip. He left on November 13

on a month's trip through Iowa.

On the night of November 9 robbers entered

the jewelry store of Fowler Reynolds, at Moberly,

Mo., blew open the safe and secured $31 in cash

and $750 worth of gold watches. A tray of dia-

monds in the safe was blown across the room by

the force of the explosion and was overlooked

by the thieves. Bloodhounds brought to the scene

Were unable to pick up the trail.

On the night of November 4 the principal bus-

iness block of Marissa, Ill., was burned, the loss

being approximately $8o,000. N. P. Jansen, a

jeweler of that place, suffered quite a loss. In-

surance unknown.
F. W. Hoyt, president of the Hoyt Jewelry

Company, celebrated his fifty-eighth birthday on

November 6. He received numerous congratu-

lations.
F. F. Mathey, vice-president and treasurer of

the Mermod, Jaccard & King Jewelry Company,

returned recently from a several weeks' hunting

trip down in the Ozark Mountains of Missouri.

Theodore J. Eckert, who has been connected

with Frank H. Niehaus for nearly twenty years
,

has opened a jewelry store at 3514 South Jeffer
-

son avenue.
S. Pian, president of the Pian Time Payment

Jewelry Company, returned recently from a trip

to New York.

Southern Tour of Sales Managers' Association

The members of the St. Louis Sales Managers

Association who made the recent trip through

three of the southern states returned Sunday

morning, November 12, on their special train.

Enthusiasm was manifested by the members over

the results accomplished on their invasion of the

south, and they believe St. Louis will profit for 
a

long time as a result of the work. Thirty stops

were made, and the southern cities without ex
-

ception tendered the St. Louis commercial men

receptions that for cordiality could not be sur-

passed. Aside from the business features the

travelers were emphatic in praise of the hospi-

tality forthcoming at all stops. In celebration of

the success of this trip the Sales Managers'

Association lunched at the Mercantile Club on
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Thursday, November 16. It was fully discussed,

and all present were impressed with the belief

that it had done this city a great deal of good,

the effects of which would be shown from now

on. The luncheon brought out the largest gath-

ering ever held by the organization.
Louis W. Scheffers, a silversmith, sixty-three

years old, cut his throat with a razor at his room,

827 Hickory street, at 5.30 o'clock Thursday night,

November 16. He was sent to the City Hospital,

where he died that night. Scheffers had been

gloomy and despondent on account of illness.

L. Harris, president of the Harris Diamond

Importing Company, returned November 26 from

a two weeks' trip through the south.
Lager Brothers have opened a new store at

Beardstown, Ill.
E. J. Templeton has opened a new store at

Pana, Ill.
Frank Niehaus Jr. moved from 1302 Franklin

avenue to 925 Franklin avenue on November 20.

1". L. Risse has succeeded Barnett Brothers at

Edwardsville, Ill.
Joseph Mazer, a jeweler of McAlester, Okla.,

accompanied by his wife, was a visitor here re-

cently on his way from New York, where he had

been made a thirty-third-degree Mason.
Captain Klein, of Klein & Fink, Fort Smith,

Ark., accompanied by his wife, was a recent

visitor here.
Morris Eisenstadt, president of the Eisenstadt

Manufacturing Company ; Goodman Kind, presi-

dent of the Mermod, Jaccard & King Jewelry

Company ; Joseph M. Ebeling, president of the

local Retail Jewelers' Association, and F. A. Ebe-

ling, of the Ebeling Jewelry Company, were mem-

bers of the free-bridge campaign committee which

worked for the passage of a proposition to issue

bonds for the completion of the municipal bridge

here at the recent election. The proposition did

not win, but it is expected that it will carry at a

later election.
Louis G. Sartor, house salesman for the Elliott

Jewelry Company, will return November 27 from

a ten days' vacation spent at Fulton, Mo.

B. Stiffelman, of M. Stiffelman & Co., returned

November 20 from a two weeks' trip through

Texas.
F. J. Bross, traveler for the L. Bauman Jew-

dry Company, returned November 18 from a

three weeks' trip through Illinois. He left No-

vember 19 on a two weeks' trip through Illinois

and Kentucky.
Frank Vuille, a well-known jeweler of Mur-

physboro, Ill., was a recent buyer in this market.

He has just completed remodeling his store and

putting in new fixtures.
Ralph Loewenstein, president of the R. Loe-

wenstein Jewelry Company, returned November

15 from a ten days' trip through Oklahoma and

Arkansas. He left November to on a two weeks'

trip through Tennessee and Kentucky. Milton

B. Loewenstein, the energetic secretary of this

concern, left November 22 on a two weeks' trip

through Arkansas.
Ed L. Hines, of West Salem, Ind., has sold his

business to R. D. Lewis and has gone to Florida

for a several months' rest. When he returns he

will look up a new location.
M. Wagner has opened a new jewelry store at

2239 Cass avenue, this city.
In a cyclone at Virginia, Ill., on November It

the jewelry firm of E. F. Norker & Son lost the

roof of the store.
The new jewelry store of Brown & Stein, at

3609 North Grand avenue, had its formal opening

on Saturday, November 18. C. S. Brown, the

senior partner, was formerly with John T. Seid-

ler. Fourteenth and Warren streets.
Carl E. Zerweck, a son of E. C. Zerweck, of

the Zerweck Jewelry Company, and secretary of

the Retail Jewelers' Association here, has ac-

cepted a position with the Weidlich Jewelry Com-

pany as city salesman.
G. H. Konert, secretary of the E. H. Kortkamp

Jewelry Company, returned recently from a hunt-

ing and fishing trip down in Arkansas. He was

away ten days.
J. A. Nelsch, 1125 North Vandeventer aven

ue,

has just completed enlarging his store and putting

in a new front.
Max Weiss, of Weiss & Fassett, left November

2! on a two weeks' trip to Texas points.

(Continued on page 2898)
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WOOD WINDOW iixTURE

NITS
With this set we will

GUARANTEE you can
make 500 ORIGINAL
and UNIQUE

Window Trims
and as many individual
fixtures for show-window
and store use.

Copyright, 1911.
THE FULL SET 

Patented, 1911.

The above illustration shows the entire set of No. II jewelry YOUNITScomprising 100 YOUNITS to the set. There are 18 Designed DisplaySlabs made of well-seasoned lumber and 
 

covered with a good qualityof royal-purple silk velvet. These slabs are fitted with metal attach-ments on back for holding them in different positions and are also fittedwith detachable metal atop for holding boxed goods on slab, whensame is tilted. The remaining 82 YOUNITS consist of Base BlocksUprights, Cross Arms and Extension YOUNITS in assorted lengths antisizes. which will enable you to make fixtures to suit your requirements.The set is put up in a Hardwood, Hinged Lid Storage Chest (oiledfinish). A place to keep the unused YOUNITS.

otttcgEN

Ne6Cii•iitS

SET No. 11
For Displaying

Jewelry, Silverware,
Art Goods

and Sundries.

Price Per Set

$26
.00 3N 0E TD AC yA sS H

F. 0. B. Cincinnati, O.

Astonishing Results in Modern Jewelry Window Trimming Are Being
Had by Users of My YOUNIT Window Fixtures

Contrary to general opinion, good window dressers are created,developed, NOT JUST BORN SO. Give me a clerk who is well-grounded, who has taste, harmony and a desire for doing things "just so,"and let him become interested in window trimming, and he is sure tosucceed. If you have such a clerk, encourage him, give him latitude andmaterial to work with, and you will increase his value to you tenfold.The first step in this direction should be to give him a set of the
ONKEN Wood Window Fixture YOUNITS.

Your show windows reflect to the passer-by what he may expect tofind inside. They are the index to the class of goods you carry. A$1.00 shirt properly draped looks more attractive than one for $3.00displayed carelessly. MY YOUNIT SYSTEM can help you.
Turn your show windows into BUSY MONEY- MAKING MACHINES, by using the

Have you ever realized the business-producing possibilities of yourshow windows? Can you realize that only ONE person out of every FIVE
HUNDRED passers-by drops in to buy ? Is this not an opportunity foryou to attract the attention of the other 499? There is only one answerto this business sermon, and that is, CHANGE YOUR WINDOWSOFTEN, MAKE YOUR WINDOWS MORE ATTRACTIVE, PAYMORE ATTENTION TO YOUR WINDOWS. To not do this is acrime against good merchandising. $26.00 invested in my YOUNITSYSTEM of WINDOW FIXTURES will wipe out the crime.

Are you big enough and broadminded enough in a business way toturn your show windows into money-making machines? Would youconsider it a good investment to spend $26.00 if you knew that that$26.00 would draw enough additional trade to your store so that theONKEN Wood Window Fixture YOUNITS. profit on same would pay your rent? I have got just what you will
There is nothing on earth to equal them for show-window effects. 

need to help you in your show-window proposition, and will be glad tohelp you carry out the plan.
Remember one thing, my fixtures are neither a novelty nor a plaything. They are nothing more or less than a set of YOUNITS made of SOLID

out the aid of a TOOL, or EXPERIENCE.
OAK, with which you can make suitable Window FURNITURE and FIXTURES to help you make attractive window displays. All may be done with.

n
os.

li•iP,!"- 116 e
• e

Copyright, 1911.
Patented 1911.This 6 ft. Window Trim took only 47 YOUNITS of the 100 in the set,

leaving 53 YOUNITS for making other trims and individual fixtures.

A Beautiful Book of Designs included with each set (free) show-
ing trims I have made with the YOUNITS.

You will do MORE with a set of my YOUNIT FIXTURES
than you can with $300.00 worth of METAL or any other WOOD
FIXTURES.

,

.14 Above illustrates a small
group. Think of it. You
can snake hundreds and
hundreds of these.

Finished in the
Popular

Weathered Oak
(Mission)

Send for "A MESSAGE FROM HELL." It has a moral and tells
all about my YOUNITS.

Copyright, 1911. Patented 1911.This 6 ft. Window Trim took only 45 YOUNITS of the 100 in the set,leaving 55 YOUNITS for making other trims and individual fixtures.
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THE OSCAR ONKEN CO:
758 Fourth Avenue CINCINNATI, OHIO

Established 31 Years
Order Through Your JOBBER or DIRECT. Shipments Made at Once.
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SAN FRANCISCO

Business Booming, the Wholesale Houses Being

Rushed Night and Day—Large Chrysoprase

Shipment—New Stores—Interesting Cali-

fornia News

San Francisco, Cal., November 22.—Business

right now is on the jump. All the coast whole-

sale jewelry houses are working Sundays and

nights taking care of this twelfth-hour rush, and

unless all signs fail the several stocks will be

greatly depleted by December 20. The rains have

been seasonable and in abundance, and if ther
e

is a termination of the rains for the ten day
s

previous to Christmas we feel that all retail mer-

chants will be well satisfied with their holiday

trade.
Notwithstanding the season of the year the

building operations in San Francisco are going

ahead by leaps and bounds. The permits for

buildings that have been issued since the fire up

to November I amount to 35,456, with a gran
d

total in value of two hundred and forty-two

million dollars.
The Filvey-Munyas Company, of Niles, Cal.,

had its place of business broken into and

robbed of several hundred dollars' worth of

watches and jewelry on the night of November 
7.

Max Abrams and S. H. Friend, two of San

Francisco's wholesale jewelers, are having some

difficulty in collecting their accounts with three

of their customers in Oakland. The amount 
in-

volved is $900 and the three partners from who
m

they are trying to get some redress through th
e

Oakland police are E. and W. Steinberg, M.

Bloom and Ben Abrams.
W. A. Mosgrove, one of the retail jewelers of

Fresno, Cal., paid his annual visit to San Fran-

cisco on a buying trip a short time ago.

Sigmund Hurtig, who was formerly a retail

jeweler doing business at 2218 Mission street,

San Francisco, has just returned from a 
year's

tour around the world. This globe-trotter is

looking for a new location and contemplates

going back into business immediately.

C. J. Klein was among the out-of-town reta
ilers

seen buying Christmas merchandise for his 
es-

tablishment in Santa Cruz, Cal.
A. Dabrowsky, one of the leading retail 

jewel-

ers of Redding, Cal., has moved into a fin
e new

corner store which he has fitted up in a
 very

attractive manner. The new establishment is 
one

of the finest in the Sacramento Vall
ey.

Our genial friend Arthur Jed Prouty did
 his

Christmas shopping in this city a couple of 
weeks

ago and stocked up for his holiday n
eeds. Jed

tells us that he would much rather come to
 head-

quarters, as it gives him a better opportunity 
to

make his selections, than buy from the 
several

road stocks that are shown to him in 
his store

at Napa, Cal.
H. J. Kuechler, the enterprising retail 

jeweler

of Stockton, Cal., contemplates immedi
ately after

the holidays taking a six months' ste
amship trip

to the Orient with a large party of 
friends, sail-

ing from San Francisco on the steamship 
Cleve-

land on January I.
C. P. Dunn, of the well-known retail

 jewelry

firm of Dunn-Loomis Company, of 
Clifton, Ariz.,

paid his friends in this city a call the 
latter part

of November and did some Christmas buying

from the local wholesale jewelers.

C. E. Burrows has succeeded to the 
business

of the Custead Jewelry Company, of 
Mesa, Ariz.

M. Frederick, who is associated with h
is father

in the retail jewelry business at Santa 
Barbara,

Cal., has about finished his course of 
instruction

in optics in this city and contemplates getting

back to his native city in time to help 
out with

the Christmas rush.

Large Chrysoprase Shipment

The IIimalaya Mines Company, whose 
diggings

are located near Porterville, Cal., a 
short time

ago shipped two small express packages of

chrysoprase matrix to New York lapidaries

valued at $7,500. This stone is again c
oming into

fashion and we feel that next year the 
different

manufacturers in the east will be showing 
this

in suitable combinations of la vallieres, brooches

and earrings.
Edson Adams, of the Dorrance-Battin Com-

pany, wholesale jobbers of jewelry, of San Fran-

cisco, was operated upon successfully at the

Merrit Hospital, in Oakland, the middle of last

month and is on the rapid road to recovery.

Fred McKee, formerly of Powell & McKee,

the Sacramento retail jewelers, has migrated 
to

Willows, Cal., and opened a very attractive new

retail jewelry establishment.
George W. Hill, accompanied by his family,

paid his annual shopping visit to this city 
last

week and bought a very comprehensive line of

novelties for his establishment in Lodi, Cal.

C. E. Getchell, who was formerly in the retail

jewelry business in the east, has opened a new

jewelry store at Virginia City, Nev. This old

mining town has had only one retail establish-

ment in the last fifteen years, but owing to th
e

renewed activity in this section in some of the

so-called "worked-out" mines the future is very

promising. The 'monthly pay-roll among the

local miners now foots up to the respectable total

of $85,000.
B. Hartfeld, retail jeweler of Anaheim. 

Cal.,

was also among the out-of-town buyers in th
is

market for holiday novelties a short time ago.

Fred Straub, of Hoquiem, Wash., has just been

appointed watch inspector for his division of the

Northern Pacific and the old R. and N. railroads.

Burr W. Freer, the Pacific coast representative

for a number of the large eastern manufacturer
s,

is now visiting the several factories in the east

preparing himself for 1912 business.
N. L. Hansen, the San Francisco retail jeweler,

has fitted up and moved into a very attractive

new store at 2436 Mission street.
Larsen & Elliott have bought out the old es-

tablishment of Powell & McKee, of Sacramento,

and are conducting a regular retail jewelry bus-

iness at the old address.
F. F. Barss, one of the original pioneer jewel-

ers of the Pacific coast, whose establishment 
is

located in Placerville. Cal., was the recipient on

his eighty-second birthday of a magnificent watc
h

charm which was presented to him by the M
asonic

orders of his town, emblematic of the Knight
s

Templars, Royal Arch, Blue Lodge and the

Eastern Star.
F. E. Honeywell, who was formerly 

head

watchmaker for P. H. Shuey, has started in bus-

iness for himself by opening a new retail jewel
ry

store in Red Bluff, Cal.
G. C. Wilkins has moved into the location 

for-

merly occupied by P. H. Shuey, in Red 
Bluff,

Cal., and by the installation of new show f
ixtures

and wall cases has made a very attractive 
place

of business.
Burton Earl Chapman, the Pacific coast repre-

sentative of the Elgin National Watch Com
pany,

expects to leave San Francisco about Dec
ember

T for his semi-annual trip to the home 
office in

Chicago. His many friends in this territory 
look

for his return to the coast about January 
i.

Fred R. Sheridan, Pacific coast representa
tive

of a number of the leading eastern 
manufactur-

ers, has found it necessary to engage 
larger of-

fices so that he may handle his business to
 better

advantage. He has taken increased floor 
space

on the seventh floor of the Jewelers' 
building,

150 Post street, San Francisco. He has 
already

let the contract for a complete new set 
of office

fixtures.

The Baiter Baited

He was quite evidently from the country
 and

he was also quite evidently a Yankee, 
and from

behind his bowed spectacles he peered inqu
isi-

tively at the little, oily Jew who occupied the

other half of the car seat with him.

The little Jew looked at him deprecatingly,

"Nice day," he began politely.
"You're a Jew, ain't you?" queried the Yankee.

"Yes, sir ; I'm a clothing salesman—" 
handing

him a card.
"But you're a Jew?"
"Yes, yes, I'm a Jew," came the answer.

"Well," continued the Yankee, "I'm a Yan
kee,

and in the little village in Maine where I
 come

from I'm proud to say there ain't a Jew."

"Dot's why it's a village," replied the little 
Jew,

quietly.—Everybody's.
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BOSTON

Many Vacations After the Summer Season.

New Style in Diamond-cutting Shown by

7 -karat Stone—News of New England

States

W. H. Goodfellow & Son, of Barre, Vt., have
remodeled their store and have added two new
show cases.
G. W. Palmer, of Rockland, Maine, went on a

hunting trip for small game and had very good

luck.
Walter Camp, of New Haven, Conn., has pur-

chased property on Derby avenue for the ale
Athletic Association. Mr. Camp is connected

with the New Haven Clock Company.
Mr. Lesser, of Waterbury, Conn., has been

married to Miss Rose Abraham. Mr. and Mrs.

Lesser have been busy receiving congratulations

from their many friends.
Charles W. Alsterlund, of H. E. Alsterlund &

Co., is traveling through Maine on a business trip

for the company.
William Dorrity, 387 Washington street, Bos-

ton, has just issued a new catalog of his medals,

trophies and prize cups. Mr. Dorrity has had
remarkable success in this line, having received

a large order from the city of Boston for prizes

to be awarded shortly by the municipal baseball

league.
J. Woodside, Ashland, Maine, recently suffered

a loss by fire.
F. M. Morrill, a jeweler at Roxbury Crossing,

Mass., has gone for a trip to Yarmouth, Cape

Cod, in his automoDile.
Miss Elizabeth Calligan, bookkeeper for seven

years for Alfred J. Hill & Co., Boston, was

married November 21 to James Burns, of Dor-

chester.
E. H. Hurst, of the firm of E. H. Hurst & Co.,

has been confined to his home for several days

with a severe cold.
Simon Flaig, for about forty years a jeweler

and watchmaker in East Cambridge, Mass., died

November i r after an illness of several months

which caused him to give up business during

that period. The chief trouble was a hardening

of the arteries. Funeral services were held at

his late home, 349 Cambridge street, East Cam-

bridge.
J. D. Blackshaw, of St. Johnsbury, Vt., is mak-

ing an extensive trip through the middle states,

first making a visit to Boston, Mass., and then

on to Detroit, Buffalo and Chicago.
Mr. Brown, of Phillips & Lucas, of Montpelier,

Vt., was recently married. Mr. and Mrs. Brow
n

made a honeymoon trip to Boston and New Yor
k.

L. G. Wright, of Malden, Mass., was a recent

visitor in Boston, Mass.
Elmer R. Blethen, of Foxcroft, Maine, is on

a hunting trip for large game, for which 
Maine

is famous.
W. A. Smith, of Melrose, Mass., has mo

ved

into a new store at 535 Maine street, of 
that

city. Mr. Smith has long felt the need of more

room and better location. The new store has

been thoroughly renovated and fixed over.

Mr. Bartlett, of Morrisville, Vt., has given 
up

his business in that place and has accepted 
a

position with W. H. Goodfellow & Son, of 
Barre,

Vt.
A. E. Clough, formerly a watchmaker for

Merton R. Dean, Greenfield, Mass., has a p
osition

with F. S. Gray, Rochester, N. H.
James Curley, manager of the Montreal office

of the Waltham Watch Company, was in tow
n

recently on a business trip and visited the facto
ry

at Waltham.
James Murphy, for thirty-five years with the

Waltham Watch Company, has opened a store at

644 Washington street, Dorchester, as a 
watch-

maker and jeweler.
C. S. Proodian has closed his Nantucket s

tore

for the winter and has returned to take c
are of

his business in Worcester. Every summer Mr.

Proodian does an extensive trade among the e
x-

cursionists and visitors.
Henry S. George, who has been in the rep

air-

ing department of Smith, Patterson & C
o. for

seven and a half years, has been obliged t
o leave

the concern's employ owing to ill health, and,

acting under medical advice, he has gone 
to Los

Angeles, Cal., with his family.
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THE MEMORANDUM DIAMOND HOUSE BOLEY BUILDING

Double Roller Ratchet
Tooth Escapement;
Solid Steel Pallets; Cut
Steel Pinions and Cut
Hard Brass Wheels;
Non-breakable Main
Springs.

Also has attachment
INTERMITTENT or

Thoroughly timed and inspected. Packed 48 in a case. 12 packed in a dust- andwater-proof carton. No charge for printing names on dials in lots of 48.
Metal Case and Trimmings finished in Art Enamel, Clean and Dust-proof. A choice of Nine Art Tones.

PACIFIC COAST AGENTS

DORRANCE-BATTIN CO.
Chronicle Building

SAN FRANCISCO, CAL.

MANUFACTURED BY

THE PARKER CLOCK CO.
MERIDEN, CONN., U. S. A.

No. 170
Dial, 3 inches Height, 7 inches
EIGHT DAY LEVER TIME

ARKER
PEDESTAL
Thoroughly timed and inspected. Packed

24 in a dust- and water-proof carton.

TOLEDO

Trade Quickening Nicely—Novelties 
Moving as

Well as the Standard Goods—Stolen
 Dia-

monds Returned by Conscience-stricken

Thief—Buyers Making Final Trips in Prep
-

aration for Holidays

Toledo, Ohio, November 21.—Trade has sh
own

more life in the past two or three weeks 
than

for a long time and nearly every store 
in the

city is sharing in the general prosperity. A 
good

class of jewelry is being sold this season 
and

the demand for better things became ap
parent

early in the season when the wedding-p
resent

trade was strongest. All sorts of things, es-

pecially in the line of novelties, are moving, 
and

diamonds are in fair demand, some large as 
well

as many small stones being sold. Many articles

are being laid away for Christmas, many m
ore

than have been thus purchased for several 
years.

Bracelets are very strong this season and 
fra-

ternal emblems are moving well. Watches are

stronger than they have been for several mont
hs,

and, taken as a whole, the business is al
l that

could be expected, and nearly all the deale
rs are

satisfied with the conditions as they exist.

Opticians are sharing in the general prospe
rity

of the season and are having a splendid 
business.

Christmas shopping is being indulged in 
freely

and many articles are being laid away fo
r holi-

day delivery.
C. A. Rowland, the Madison avenue j

eweler.

reports a good business in la vallieres, s
mall dia-

monds, neck chains, lockets and rings. Mr.
 Row-

land says his trade is much better than it 
was a

year ago and conditions are highly s
atisfactory.

The Judd-Gross Company is conducting a

large removal sale in advance of its proposed

removal to the new location on Summit 
street,

which will take place after the holidays. The

sale has thus far been highly successful
 and the

following have been added to the sales
 force to

assist in caring for the custom: B. R.
 Kramer,

John Heidelberg, J. A. Pollock and Mi
ss Rose

Von Fecht, all of Toledo.
A. J. Hessen reports a fine business, 

especially

in higher-priced goods. Watches have had a big

revival, platinum jewelry is moving splendidly

and many diamond rings have been 
among recent

sales, some of the stones being of la
rge size.

"Business is just fair with us. We do 
not see

that it is any better than it was a ye
ar ago, and

it is no worse," said Mr. Swigart, h
ead of the

Swigart Optical Company. "The move
ment, how-

ever, is general, and there is nothing 
in any par-

ticular line that appears to be leading
."

J. H. Block, of the Hull Brothers 
Umbrella

Company, has just returned from a b
usiness trip

on the Pacific coast. He reports a 
very favorable

outlook in that section of the count
ry.

James Feerer, of Toledo, has opened 
a jewelry

store at 519 Adams street. While the store is

open for business many improvement
s are yet to

be made and a much larger stock 
installed. Mr.

Feerer is now in Chicago buying 
goods for his

new store. Mr. Feerer is a jeweler
 of experience,

he having at one time conducted a 
jewelry store

at Rockford, Ill.
H. B; Stone, of Superior street, 

reports bus-

iness as good and Christmas trade 
as especially

promising. As this is Mr. Stone's secon
d holiday

season in the jewelry business for 
himself this

is an encouraging sign.
R. P Hull and F. C. Hull, of the H

ull Brothers

Umbrella Company, this week dispose
d of a valu-

able piece of real estate at 344-346 
Summit street.

The property was purchased by M
rs. Clara D.

Curtis and Walter W. Hoskin for 
$mo,000, the

purchase being made for investmen
t purposes.

The property is occupied by a sev
en-story build-

ing, which is leased by the Star 
Hardware Com-

pany. A few years ago the presid
ent and secre-

tary of the Hull Brothers comp
any bought this

property for $65,000 upon their 
removal from

Norwalk, Ohio. They occupied the
 building with

their factory until they built their
 new plant at

1447-57 Summit street. A short time prior to

their purchasing it the property 
changed hands at

S5o,000. This transaction demonstra
tes that Sum-

mit street realty has just about dou
bled in value

during the past six years. The formal transfer

of the property will be made January 6.

Jack Williams, of the Merrill-Broer Comp
any,

has started on his last trip before the 
holidays.

A week will be spent at Cleveland, where h
e will

have headquarters at the Hollenden, after 
which

he will leave for various points in Ohio and

Michigan. Thus far reports have been goo
d and

prospects for the Christmas orders are 
good.

Missing Diamonds Returned

A diamond mystery which has been p
uzzling

the management of the Schneider & Michael

jewelry store at Lima, Ohio, has finally 
been suc-

cessfully solved, at least the gems have be
en re-

covered. Soon after the departure of a styl-

ishly dressed lady from the store one
 evening

last week an envelope containing three 
small dia-

mond pins was found under a velvet sh
ow cloth.

The pins had been missing for two wee
ks. En-

closed with the pins was a note readin
g as fol-

lows: "I am returning some pins I 
picked up

in your store. I am trying to get right 
with God."

The woman wore a heavy veil and 
her identity

is unknown.
L. Beckman Jr. is the happy father of

 a son,

born November 7. The new member 
of the firm

of L. Beckman & Co. will bear the 
cognomen of

Louis Benjamin.

Umbrellas Moving

"We are all tied up on orders for the 
$5 um-

brella which we have been advertis
ing in THE

KEYSTONE," is the report from the Hull 
Brothers

Umbrella Company. "We are simply 
swamped

and are fighting off our customers o
n delivery.

The weather has been exceedingly fa
vorable for

our business. The fall has been generally wet

and many umbrellas have been worn 
out. As a

result there will be an enormous sale 
for um-

brellas as Christmas gifts this year, a 
thing which

has not happened for several years 
previously."

Charley Kapp, of the Wolcott & Kapp
 Com-

pany, said: "Business is just fair wi
th us, sales

running about the same as they did a 
year ago.

I can't see that times are any better o
r any worse

viewed from the standpoint of the jew
eler."

Arthur Chase has resigned his position a
s man-

ager of the local branch of Whitehead
 & Hoag

Company, of New Jersey. which is located in

the Spitzer building. Mr. Chase expects to ac-

cept a position in California. His successor has

not been selected. This concern does a large

business in gold and enamel work, e
mblems and

badges.
Basch & Co. report a good business in 

general

lines, with considerable "lay-away-for-Ch
ristmas"

business.
Karl R. Irwin, who for the past six or 

seven

years has represented C. G. Alford &
 Co., of

New York City, in western and northwestern

territory, has resigned his position with 
that con-

cern, to take effect January 1. Mr. Irwin has

accepted a position with William I. 
Rosenfeld,

New York diamond importer, and will 
hereafter

carry nothing but loose diamonds. Mr
. Irwin will

continue to make Toledo his home and
 will call

on his old trade in western territo
ry.

The Conklin Pen Company reports a 
splendid

present trade and a nice outlook for 
the future.

"Business is exceedingly good," said the sales

manager. "Our books show a nice gain 
over last

year and we are continually makin
g progress.

We find conditions highly satisfacto
ry in every

respect."
William H. Broer is selling a nice line of

Christmas stock and is well satisfied with the

outlook.

ST. LOUIS

C. Buschmann, formerly a member of the firm

of the Gerber-Buschmann Cutlery and Silver

Company, has opened a place of business on his

own account in a room next door to that occupied

by the old firm.
Oscar Blankenmeister, formerly of the firm of

Blankenmeister, Oberting & Co., returned re-

cently from a trip to New York. He has not as

yet announced his future intentions.
The Mercantile Club will give a Thanksgiving

dinner-dance on the night of November 29. G. J.
Hess, president of the Hess & Culbertson Jew-

elry Company, is a member of the reception com-

mittee, and Ed Massa, vice-president of the

Bauman-Massa Jewelry Company; R. W. Hess,

director of the Hess & Culbertson Jewelry Com-

pany, and J. W. Estes, manager of the Mermod,

Jaccard & King Jewelry Company, are on the

floor committee.
The Imperial Clock Company moved its entire

plant from Granite City, Ill., to its factory at

3419-21 Rutger street November 6, and on No-

vember 23 announced that it was running in all

departments. The removal was delayed for

various reasons, but it is now nicely fixed in its

new home, which is undoubtedly one of the most

modern and best equipped in the west. Harry

Groom is the superintendent of the factory. The

officers of the company consist of Peter H. Huck,

president, and R. E. Hayes, secretary and treas-

urer. They are doing a very good business, which

has increased greatly in the last few years.
Robert Read, of the firm of G. W. Cameron &

Co., Poplar Bluff, Mo., spent several days here

recently buying goods and on other business.

Army of Out-of-town Buyers

Well-known trade visitors here recently were:

C. H. Anderson, Monett, Mo.; C. S. Scanlin,

Indianapolis, Ind.; L. F. Cornwell, Pueblo, Colo.;

T. H. Vinyard, Piedmont, Mo.; W. H. Jahn,

Pacific, Mo.; C. H. Giesecke, Trenton, Ill.; M.

Hendler, Staunton, Ill.; H. Altemuelter, Wash-

ington, Mo.; J. W. Berding, Union, Mo.; C. H.

Waddell, Nowata, Okla.; Mr. Donaldson, Girard,

Ill.; T. H. Edwards, Clarksville, Mo.; F. C.

Weber, Alton Ill.; Mr. Feraud, of Feraud Broth-

ers, Madison, Ill.; L. Perigo, Granite City, Ill.;

A. L. Compton, Mound City, Ill.; George Tetley,

of the Robert Tetley Jewelry Company, Farming-

ton, Mo., accompanied by his wife, son and Mrs.

Robert Tetley; C. L. Goulding, Alton, Ill.; E. K.

Kane, Pinckneyville, Ill.; W. I. Sidwell, Charles-

ton, Mo.; Fred Herold, Jerseyville, Ill.; W. R.

Tetley, Bonne Terre, Mo.; H. Croessman, Du

Quoin, Ill.; A. H. Krause, Greenville, Ill.; D. S.

Silliman, Christopher, Ill.; John J. Gaffner, St.

Jacobs, Ill.; W. K. Urbani, Vandalia, Ill.; 0. J.

Falk, Troy, Mo.; C. A. Clemens, Springfield, Ill.;

N. P. Jenson, Marissa, Ill.; Joseph H. Bauer,

Alton, Ill.; T. Gonterman, Granite City, Ill.; F.

Simon, Collinsville, Ill.; F. R. Cullumber, Eldon,

Mo.; J. Radunsky, Joplin, Mo.; W. H. Foster,
Shelbyville, Ill.

(Continued from page 2389)

James J. Burke, president of the Brook
s Jew-

elry and Optical Company, returned 
November to

from a short business trip to Chic
ago. A. V.

Umbrecht, formerly traveler for this 
firm, has

gone to Galveston to locate on a
ccount of his

health.
On November 17 the stock of the def

unct firm

of the Gerber-Buschmann Cutlery and Silver

Company, in the Victoria building, was
 sold at

auction and brought $1,640. It was appraised at

$7,800.

Arc and Incandescent Lights

It is a curious fact that while the average man

knows that, roughly speaking, there are two kinds

of "electric light"—the arc light and the incan-

descent light—he has a hazy notion of the differ-

ence between the two.
The arc light and the incandescent light differ

wholly in principle, in brilliancy, in appearance

and in the mode of use. The distinguishing dif
-

ference to an ordinary observer between arc an
d

incandescent lights may be briefly stated thus:
 Arc

lights burn in the open air with carbon stick
s or

pencils, the points or ends of which are heated t
o

a white heat and gradually consumed.

Incandescent lights, on the contrary, are pr
o-

duced inside small glass globes of various sh
apes

from which the air has been exhausted. These

lights are caused by the passage of electricity

through a fine resisting wire or thread whic
h is

thereby raised into a white or incandescent l
ight

without being consumed on account of the 
ab-

sence of air. If air leaks in the filament imme-

diately burns up, and that is the end of it
.

The term "arc" is an old one, adopted y
ears

ago, referring to the supposed shape of an 
electric

spark in passing from one carbon point 
to the

other.
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NO. 600. WALL CASE

High-Grade

Jewelry Store

Fixtures
A SPECIALTY

No. 600. Wall Case.Carried
in stock. Lengths: 6-ft., 8-ft.
and 10-ft. Mirror Recess,
3-ft. long. Birch, Mahogany
Finish, Oak, Golden Finish.

Write for Prices 

Rees, Dayton, Eastman
and Hawthorne Streets
CHICAGO, ILLINOIS

1101 MAN

WHAT DOES THIS STAND FOR?

Lis
The Best in

Store Fixtures,

Show Cases,

HOFMAN

Write for Our Catalogue
or Our Representative

Wardrobes

and Clothing

Cabinets

JOHN HOFMAN COMPANY
163 LEIGHTON STREET ROCHESTER, NEW YORK

NEW YORK OFFICE: 806-807, 1 West Thirty-fourth Street
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TIlE KEYSTONE

In the World of Jewelry

Variety to Match the Costume Very Popular—The First Rings and

the Signet Ring of the Greeks—The Long Drop Earrings

Jewels to match the costume have been worn by

some women for generations past, but never

before has it been possible for the woman with a

slender purse to indulge in the fad of having her

jewelry match or correspond with her gowns.

But now jewelry of the "French" variety is hav-

ing its day, and it is often quite difficult to dis-

tinguish this from the genuine article, so perfect

is the imitation. With the brilliant colors from

the orient so much in vogue, one must have a

care what jewels she selects when wearing a gown

of or trimmed in any vivid hue; and even with

the staple colors discretion must be displayed in

the matter of adornment if one would be well

dressed.
Jewels should match the costume, or should

harmonize with it, so as to accentuate its charm

or give it a needed touch of color.
A woman with bronze hair, brown eyes and a

fair skin dresses almost exclusively in shades of

brown.
She wears diamonds, pearls and topazes—never

any other color than the golden brown of the

limpid topaz. They are set in a watch chain of

dull gold, a pendant for her throat, in brooches

and hatpins, and a wonderful Egyptian scarab cut

from a large oval stone is set in a dull gold ring

for her little finger. The effect is striking and

the acme of good taste.
Another woman wears the deep blue lapis set in

dull silver with dark blue gowns; coral with cos-

tumes of black, or those showing some touch of

coral trimming and the aquamarine with pale blue

evening costumes that she affects to a large degree.

Bits of jade are set in the neck chain and a signet

ring set with a bloodstone is worn by a girl who

loves dark green.
So it is with other shades and combinations of

color, with which jewels can be found that will

match or harmonize. None of the stones men-

tioned is very expensive, and the imitations are

so perfect that one can usually indulge in some

jewel that will match her pet costume.

The First Rings

In the tombs of ancient Egypt the earliest rings
known to history are found. The finest and most

costly are of pure gold and of simple design, but

very massive, while the name of the owner is
deeply cut on an oblong gold bezel.
The lower classes had rings of silver, glass,

bronze and even clay with a glazed surface, the
inscriptions , on the last being very often im-

pressed while the clay was still moist. Other
rings have been found made of ivory, cornelian

and amber. Under the latter dynasties a scarab

was used in place of the bezel, which was so
mounted as to allow it to revolve.
Signet rings were greatly in favor among the

Greeks and were set as a rule with engraved

gems. In Sparta a curious law was passed which

forbade the use of any metal other than iron in

their composition, but this law applied to Sparta

only. There is now in the British Museum an

Etrurian ring which is formed of two minutely

modeled lions whose bodies make the hoop, their
paws holding the scarab engraved with a lion.
In Rome ambassadors were the first allowed to

wear rings of gold, and then they might only be
worn on state occasions. Next senators, consuls

and equites had the honor conferred upon them,

and so on until at length Justinian withdrew in

its entirety the jus annuli attrei.
Many fine examples of episcopal rings are in

existence, owing to the custom of burying these
rings with their owners. The ring was con-
ferred with great solemnity upon the newly made
bishop at the same time as the crozier, and the
pontifical had a formula inserted especially for

this ceremony. This ring was worn over the

bishop's glove, generally on the forefinger of the

right hand, but in the fifteenth and sixteenth cen-

turies bishops not infrequently wore several rings
on the right hand, as well as a large jewel that
was fixed in the back of each glove.

Cramp Rings of the Middle Ages

During the middle ages cramp rings were much
worn as a preventive of that disease. Their
healing power was derived from their being
blessed by the king, for which a special form of
service was used, and a great many rings were
consecrated at one and the same time. Although
this idea is a relic of the dark ages it lingers in no
uncertain fashion still, for the Mizpah rings of
today and others like them claim the same virtue
and are sold by the gross.
Posey rings, although of early date, are even

yet occasionally met with, in the country espe-
cially. They are so called because of the "posey"
engraved upon them; usually a doggerel verse or
else some trite saying of the type beloved of the
sentimental young woman of all time, as "forget-
me-not," and so on.
In the seventeenth century a somewhat morbid

taste in rings was evinced by the custom of wear-
ing memorial or mourning rings bearing the
names and date of the death of the departed.
These were often of elaborate design, enameled
in black and white, and a pleasantly suggestive
ring of this type, at one time very popular, was
formed of two skeletons bent along the hoop and
holding a coffin on which the name and date was
engraved.

Thumb Rings

Thumb rings, which must have been very un-
gainly and ugly, were worn from the fourteenth
to the seventeenth centuries, and in "Henry IV"
Falstaff boasts that in his youth he was slim
enough to "creep into any alderman's thumb
ring.'
While it is probable that rings were originally

worn as mere ornaments, they were at an early
stage of civilization converted into articles of
use. When few could read, and fewer still could
write, it was necessary for there to be some pri-
vate seal attached to documents as a proof of
their authenticity, and for this purpose a ring
was worn on the bezel of which the name, the
title or the hieroglyph of the owner was engraved.

New Earrings Made of Long Links of Colored

Gems

The long drop earrings are fashionable now,
if you think the yet more popular single stone
screw too commonplace. But the character of the
drop has changed—no longer is the long single
stone, like an exclamation point upside down, in
favor; the drops are rather danglers, tinkling
in a bewitching way.
If you want smart earrings wear a gem fitted

close to the ear and from it hang an inch and a
half of fine gold or platinum chain, finished with
another jewel, round or pear-shaped.
In choosing earrings match the tone of the cos-

tume worn, to be strictly in style; thus, with a
white frock you will wear pearls, brilliants or
possibly moonstones ; with a black and white
frock there is choice between these stones or jet,
preferably the latter; with a pale pink gown are
the different tones of coral or some of the paler
tinted bloodstones or rubies, while with a blue
frock are innumerable tints in turquoise, aquama-
rines, sapphires, lapis-lazuli ; and amethysts for the
violet tones.
The price need not alarm one this day of won-

derful paste, but the effect on eyes and com-
plexion well may do so. It is a vain or
indifferent woman who puts any kind of stone
into her ears without studying results.

Garnets are in again, and the deep red stone
has a faculty of making the skin look shell-like
in color, and are to be recommended to the
woman of colorful ears.
The newest earrings are in shower models,

tiny single stones to match the main screw, con-
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nected by gold or platinum chains or diamond
chips. Sometimes these chains are doubled or
quadrupled and caught together at intervals by
larger stones.
A dainty turquoise set has knotted chains of

diamond chips pendent from a turquoise the size
of a pea and held by another turquoise the same
size and shape.
Another model has a round emerald at the top,

then a single chain of diamond chips meeting an

oval emerald, then a double strand of the dia-
monds finished by a pear-shaped emerald.

Colored stones are very popular, especially

when combined with diamonds or seed pearls,
but there is a vast assortment to meet all tastes

and pocketbooks.
Quaint effects are found in colored enamel

filigree, Etruscan gold and in jet. The last is

often combined with diamonds or gilt chains.

The Value of Enthusiasm
in Making Sales

A clerk without enthusiasm is like a trolley

car without electric current ; he can stand around

the store but he never "gets a move on." Some

clerks are hopelessly "grounded." No matter how

much you try to electrify them from your own

stock of enthusiasm they remain dead. The place

for a man like that is driving a wagon or wield-

ing a hoe, but even there he would be a failure

if not roused from his lethargy by the whip and

spur of necessity.
The enthusiastic clerk, on the other hand, has

the imagination to see a possible sale in every
customer who enters the store. He steps for-
ward with a cheery salute, always calls old cus-

tomers by name, puts all corners at ease and
makes them feel that in that store at least is
cordiality and a disposition to be of service.
When the sale is made he bids the customer
good-by in a way that leaves a good impression

and a desire to "call again." The enthusiastic

clerk is the winner, whether in a clerkship or in

later years in business for himself.

Borrowed "Wedding Gifts"

A trick to make a good showing of presents at
a wedding has been revealed recently by a Lon-
don firm of silversmiths, writes the London cor-
respondent of the New York Sun, who say that
certain of their customers have sent for six or

seven wedding presents at about $25 each, to be

sent on approval to their houses, all the goods
being returned after the wedding with a note to
the effect that they were unsuitable.
This is certainly a cheaper plan than hiring

presents, as many middle-class families have done

in the past. As it is a time-honored custom to

show wedding presents in England it is possible

to hire silver dishes, knives, forks, rose bowls,

cut-glass dishes, etc., should friends and relatives

have failed to do what is expected of them for

the bride and bridegroom.
The goods that are used in this way are all

labeled with good wishes and other appropriate
inscriptions and placed among the genuine gifts.

After the festivities are over they are returned

with the sum due for their use. Naturally they

are not much handled and do service for a long

time in this way.

How Jewel Thefts Nearly Synchronize

Curious that great jewel robberies and great

art thefts often nearly synchronize. Gainsbor-
ough's "Duchess" was stolen in May, 1876, a few

weeks after Hatton-garden was relieved of £25.-

000 worth of precious stones. Mr. Wertheimer's

pictures were lifted February, too7, and a month

or two later f5o,000 of state jewels were taken

from Dublin Castle.
In January, 19o8, Queen Alexandra's minia-

tures disappeared, f5,000 worth of jewelry dis-
appearing soon after from Wigmore street. The

"Turners" which were bagged in March this year

immediately preceded the vanishing of i2,000

worth of gems in a train journey from Rugy

to Euston. And now we have the case of the

Louvre "Da Vinci" and the Dalston haul of

diamonds.
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For Christmas
Any man would appreciate the

Krementz Collar Button Set
For a CHRISTMAS GIFT
a Euchre or Bridge Prize

Four Krementz One-Piece Buttons—for front and hack
of neck and sleeves, In an attractive ribbon-tied box.

14K Rolled Gold Plate will wear a lifetime
One Dollar the Set

10K Gold, $4.00 14K Oold, $6.00
quality stamped on back of each button and guaranteed.
Sent on receipt of price, If not sold by your jeweler or
haberdasher.

Booklet on request.
Krementz & Co., 49 Chestnut St., Newark, N. J.

Krementz Bodkin-Clutch Studs and Vest Buttons.
Go in like a needle—Hold like an anchor.

CHRISTMAS
These sets will be in great

demand for Christmas gifts

GIVE HIM A SET OF
KREMENTZ BODKIN-
CLUTCH STUDS and
VEST BUTTONS

G,-) in like a needle
Hold like an anchor
Do not mar the stiffest
shirt front

Please the most fastidious
man

Here are two new designs in
mother-of-pearl and 14K Rolled
Gold Plate, Krementz quality.
Set Contains No. 58 K. No. 66 K.
Cuff Links $1.75 $1.50
3 Studs 1.00 1.00
6 Vest Buttons 3.00 2.75

• Complete Set $5.75 65.25
Also many beautiful designs in
solid gold and platinum ; some
eet with precious stones.
If not found at your jeweler's
or haberdasher's, write its for
sante of dealer handling them.

Booklet on Request

KREMENTZ & CO.
49 Chestnut Si., Newark, N. J.
?Aiken of the famous Krementz

Collar Button

ALTP44,
k4.'W

PARKS BROS. & ROGERS, Providence, R. I.
Selling Agents to Jobbing Trade for U. S. and Canada
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Give A
Snapping
Turtle

the end of your walking stick to
set his iron jaws in and he will cling
to it while you turn him over on
his back and drag him to the soup
kettle. And yet they say persist-
ency always wins. Keeping ever-
lastingly at doing a wrong thing
never wins. Are you going ahead
with the same antiquated buying
methods, pocketing a small loss or
making a small profit, with the
blind idea that it will come out all
right in the end ? Better call a
halt and think it over. Count in
the Great American Retail Jewelers'
Catalogue when you do. Yours
for the asking.

It's Now A National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio
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Local Man to Make Trip Around World.

Jeweler Opens Theater—Two Deaths—New

York Man Lost in Gorge Overnight

Denver, Colo., November 20.—Axe1 Califf, for-
merly with Carl B. Hunkins, of Billings, Mont.,

has opened a neat little store in Billings and is

well pleased with business so far. Mr. Calif has

lived nine years in Billings, and, being well ac-

quainted, should do well.
E. H. Phillips has opened a new jewelry store

and repair department at Del Norte, Colo., and

is doing a nice little business.
F. L. Thorpe, of Lead, S. D., is anxious to sell

out his jewelry department, as he is very much

interested in his piano department and wishes to

operate in this line only.
The E. L. Deacon jewelry and Supply Com-

pany has moved to its new quarters at 9I0

Seventeenth street and at present is occupying

only half the store, but expect after December

to have the entire store. The company disco
n-

tinued its tool and material de-
partment and hereafter will
deal in jewelry and watches
only.

To Make World Trip

Henry Bohm, of the Bohm-
Allen Jewelry Company, has
engaged passage and about
completed his preparations for
his trip around the world. He
expects to leave, accompanied
by his wife, about January 20.
Mr. Bohm has already made
eleven trips across the ocean
and his friends are all wishing
him a safe and pleasant trip.

Joseph Selby, a former jew-
eler of Trinidad, Colo., was
burned to death when the
Riverside Hotel, in Alturas,
Modec county, Cal., was
destroyed by fire November 4.
The cause of the fire is un-
known.
James E. Lewis, of the Lewis Jewelers' Supply

Company, has just returned from a very success-

ful three months' trip in the northwest, having

covered nine states.
N. C. Figley recently made a very delightful

trip, accompanied by his wife, in his automobile

from Salida to Denver and return.

J. C. Bloom & Co. have been displaying a very

beautiful line of silver loving-cups which were

used as prizes at the apple exposition held here

the week of November 12. The cups were all

supplied by J. C. Bloom & Co.

J. N. Crocker, of Rock Springs, Wyo., has

sold out his business to a local company, includ-

ing Mr. Monday, who was formerly in Mr.

Crocker's employ.
Mr. Daniels, formerly engaged in business of

his own, is now in the employ of the Lewis

Jewelers' Supply Company, in the bookkeeping

department.
T. B. King, of the W. W. Ilamilton Jewelry

Company, is on an extended trip through the

state.

The Enterprise jewelry Company is showit ,

a beautiful display of diamonds in its windc

which is valued at several thousand dollars.

W. E. Bauer, of Trinidad, Colo., is now 1.-.

cated in his new store at Hi North Commercial

street and has fitted up a fine looking store.

Lost in Gorge

Nathan B. Stern, son of the late Isidore Stern,

of New York City, was lost all night recently in

the Royal Gorge, near Canon City. He started

to take a climb, expecting to meet his mother and

party at the top, but the climb proved more than

he bargained for and darkness came before he

reached the top and he was obliged to remain in

the mountains overnight. A searching party was

made up and located him early in the morning.

Out-of-town Visitors

The following out-of-town jewelers were in the

city lately: W. E. Payne, of Payne & Crowde
r,

of Boulder; S. Solomon, of Patteville; W. 
R.

James, of Arvada; U. S. Tracey, of Cente
r;

E. A. Eves, of Idaho Springs; George J. S
myth,

of Idaho Springs; Alvin Herman, of Bri
ghton;
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DALLAS

Jewelry Business Good—Fall Orders Com
ing

In—New Stores—New England Man Opens

a Store—News of the Texas Towns

Dallas, Texas, November 23.—At the present

time the jewelry business is unusually good and

has been since early fall. Shuttles Brothers &

Lewis have had their force at work every night

since the first of October in order to keep up

with the rush of autumn orders.
J. F. Murphy, of Coalgate, Okla., was a recent

visitor to the city of Dallas.
E. H. Kaniss, jeweler and optician of Henry-

etta, Okla:, was in the city recently looking over

the jewelry and material stock.

J. H. Craig, of Italy, Texas, spent the day in

Dallas recently looking over the stock of jewelry

and material and calling on the trade.

W. D. Key, traveler for the Elgin National

Watch Company, spent several days in Dallas

recently and reports business generally good.
C. L. Joyce, of Garland,

Texas, was in Dallas recently
looking over the jewelry stock
and making a few purchases.
Joe A. Harris, the well-

known Elm street jeweler, is
carrying on a very successful
auction sale at his place of
business.
W. J. McCray, of Denton,

spent several days in the city
recently calling on the trade
and making such purchases as
he needed.

J. L. Jarvis, formerly with
L. E. Sommers, of this city,
has recently accepted a position
with E. Mitchell, of Fort
Worth.
H. C. Dunkerley, of Ennis,

Texas, was in the city recently
calling on the trade and look-
ing over the jewelry and ma-
terial lines.
Thomas Kinnear, of the firm

of Kinnear & Kay, at Winona,
Texas, was in Dallas a few days ago making
purchases to complete his stock at Winona.

Will Evans, proprietor of the Honey Grove
pharmacy, Honey Grove, Texas, was in the city
recently looking over the jewelry lines and mak-
ing such purchases as he needed to complete his
stock.
G. H. Mills, brother of J. F. Mills, in the

jewelry business at Ashdown, Ark., has recently
opened up a store at Shelbyville, where he will
doubtless enjoy a prosperous business.
W. W. Mitchell, a well-known Main street

jeweler of this city, is carrying on a very suc-
cessful auction sale.
A. E. Black has recently opened up a nice store

at 1312 Main street with a complete stock of
jewelry and cut glass. His many friends wish
him success.
The bankrupt stock of B. P. Schwend, of Hen-

rietta, Texas, will be sold on the 24th of the
present month.

Massachusetts Man Opens Store

H. W. Deans, who has been in the jewelry and
optical business in Spencer, Mass., for a number
of years, has recently moved his stock to Eagle
Pass and has opened a first-class store in that
place. He has also added a nice new line of
jewelry, etc., thus effecting a very beautiful dis-
play.

Ell McCarley, of Shuttles Brothers & Lewis,
welcomed a nine-pound boy to his home last week.
Ed Weil, of Shuttles Brothers & Lewis, was

one of the large class initiated into the mysteries

of the Shrine at Dallas last week.
Shuttles Brothers & Lewis report the following

buyers in their house recently: John Biorkgren,
Elgin, Texas; W. J. McCray, Denton, Texas;

G. C. Newton, Waxahachie, Texas; C. E. Jack-

son, of Celina, Texas; H. B. Cash, Cumby,
Texas; N. R. Jay, Rockwall, Texas; Henry Steph,

of Venus, Texas; W. C. Rhoades, of Walter &

Hafner, Hillsboro, Texas.

WINDOW DISPLAY

Jeweler Opens Theater

Morris Block, of Hot Springs, S. D., has just

completed and is now operating a $16,000 theat
er

in Hot Springs. Tickets were sold for as much

as $10 each for the opening night. The t
heater

seats 3,000 people and is a very beautiful bu
ilding

throughout. Mr. Block is a pioneer in the

jewelry and curio business of Hot Springs, an
d

no doubt his new enterprise will prove a 
success

also. He is still conducting his jewelry bus-

iness.
Isaac Kohn, well known in the jewelry ci

rcles

of Denver and a retired merchant of 
this city,

died at his home after a long illness. Mr. Kohn

was very prominent in the Jewish soc
ieties here

and his son is president of the American 
Furni-

ture Company. His death came November 18

after a long illness.

OF PRIZE CUPS AND TROPHIES 
FURNISHED BY J.

F. A. Curtis, of Castle Rock; Henry Curtis, of

Littleton; W. F. Hawkins, of Walden; John

Owsley, of Creede; J. B. Johnson, of Walsen-

burg; C. A. Ball, of Durango; E. D. Carter, of

Laramie; I. L. Morgan, of Fort Morgan; Mr.

Johnson, of the Johnson Jewelry Company, of

Colorado Springs.

Denver Clerk Puts Robber to Flight

Denver, Colo., November 22.—The police of this

city are still hunting for the man who tried 
to

hold up a clerk in C. M. uraff's jewelry 
store

recently. The case was rather unusual in that

the man seemed to be well dressed and 
not of

the usual type of desperado, and was easily 
put

to flight by the clerk in spite of the fact t
hat he

flourished a loaded revolver. The man came in

the jewelry store in the afternoon ostensi
bly to

purchase a revolver. Evidently things did not

suit him, for he left without making the purchas
e,

requesting that the gun be held until evening.

Coming in about 6.30 p. m. he asked to see the

gun, and finding himself alone in the store with

the clerk quickly inserted several cartridges an
d

demanded the money in the cash register. The

clerk was not to be robbed so easily as that, how
-

ever, and, grabbing the revolver after a sha
rp

tussle, put the man to flight.

Jewelry Factory for Arizona

Globe, Ariz., November 16.—Arizona now

boasts of a jewelry factory, the Globe Jewelry

Company having just opened a plant. H. C. Van

Allen, who had charge of the Ray (Ariz.) store

of the company, has been placed in charge of

the factory. R. W. Meyers, of Phoenix, suc-

ceeded Mr. Van Allen in charge of the store at
Ray.

C. BLOOM & CO.



2398

r, 

ROCKFORD
INDICATOR
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Shows positively
how many hours
watch has run
since wound up.

41 This is not a novelty, but a perfect
indicator. Show your patrons that
you are progressive. An attractive
feature for your window.

16 SIZE, 17 JEWEL ADJUSTED, OPEN FACE

Sold Complete Only

Furnished in 25-year gold-filled and
14 K. solid gold cases.

Cased and timed at the factory.

Shipped in a handsome mahogany box.

Write for Prices

Rockford Watch Co.
MANUFACTURERS OF

HIGH-GRADE WATCHES

Rockford .*. Illinois
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The

New Century

Engraving
Machine

No Jeweler can afford to
be without one of these

labor-saving machines,
which plugs up the free
engraving leak, and does
work both satisfactorily
and at next to no cost.

Send us a postal request
for our Catalogue, which
fully illustrates and de-
scribes the

NEW CENTURY
Engraving Machine
Sold on easy terms.

Write now.

THE EATON &
GLOVER CO.
SAYRE, PEN NA.

_JJ

MINIATURE. ANY PORTRAITSCOPIED FRO

On

Watches
Dials

Brooches
and

Lockets

The Latest
Improved
Method
Artistic and
durable;

will not fade
nor peel off

HAND-PAINTED MINIATURES
Copied From Any Photo.

The Oldest and Largest in the Business

THE GOLDSTEIN ENGRAVING CO. 45 MAIDEN LANE
NEW YORK

WHEELING METAL CEILINIGS
REMEMBERED FOR FOURTEEN YEARS

SMOLA BROTHERS' Department Store, 919-21 W. State St., FREMONT, 0.

Wheeling Corrugating Co., Wheeling, W. Va.

Gentlemen:—
Enclosed please find our check for Metal Ceiling shipped us. We

have it all up and are well pleased with it, as it is just like the ceiling we
purchased of you fourteen years ago in our other room. We will and
have recommended people in need of ceilings to write to you, as your
goods are entirely satisfactory. Yours truly,

SMOLA BROTHERS
Full information will be given by nearest office.

WHEELItIG COMGATIIIG COMPANY,
WHEELIIIGWVA.

BRANCH OFFICES AND STORES:

NEW YORK CHICAGO PHILADELPHIA
ST. LOUIS KANSAS CITY CHATTANOOGA
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The Diamond as a Cutting Tool

Many Technical Uses for the Hardest of Gems.

Black Diamond Found to Be Very Service-

able—Diamond Dust Made from White

Gems Also Used

The diamond, the most precious of all gems, is

highly valued not only as a jewel of great beauty

but it finds very extended application also for

technical purposes. This use of the diamond is

much more widespread than is commonly sup-

posed. The property of the diamond upon which

all industrial applications are based is its great

hardness, which exceeds that of all other known

materials.

Use as Tool Dates Far Back

The use of the diamond for jewelry dates back

to remote antiquity. But its use as a cutting tool

also is of great age, being mentioned, for in-

stance, in Jeremiah xvii, I. According to recent

investigations the Egyptians used thee diamond

for cutting stones and gems as early as 17oo B. C.

Among the diamonds used at the present day

for cutting-tools two species are distinguished,

the so-called black diamond and diamond dust.

The black diamond is found exclusively in Brazil,

where it is washed out from the sand and mud of

rivers and brooks. It occurs in small porous angu-

FIG. I. SIMPLE DEVICE FOR CUTTING GLASS DISKS

lar pieces, often presenting a somewhat coked

appearance. Owing to its brownish black color

it is useless as a gem. On this account compara-

tively low value was formerly attached to this

black diamond, which was used exclusively in the

form of powder for polishing gem diamonds. As

a matter of fact, the black diamond is not only

just as hard as the high-priced gem but presents

an actual advantage over the latter for technical

purposes in being free from crystalline structure,
and therefore being less liable to split under pres-
sure. At the present day this fact is thoroughly
appreciated, with the result that black diamonds
now fetch two to three hundred times the price
formerly paid for them; and, in fact, a good black
diamond has a greater value than the smaller
diamonds used for gems.

How Diamond Dust Is Made

Diamond dust is made from white diamonds
which for one reason or another are unsuited for
jewels, such as stones not quite pure in color, or
of a form ill adapted for cutting, or containing
cracks or flaws of any kind. Such stones are in
most cases quite well adapted for direct technical
use; if, however, this is not the case, they are
crushed and powdered and used for polishing.
The commonest diamond tool is the glazier's

cutter. A native, uncut small diamond is secured
in any suitable setting or handle by means of tin

solder or other readily fusible metal alloy in

such manner that its cutting edge is suitably

exposed.
It is important to note that only the natural

edge of a diamond satisfactorily cuts glass.

Stones which have been cut and polished merely

scratch, and even the natural edge is not by any

means always adapted for glass cutting.
When properly manipulated the glazier's dia-

mond leaves a track about one-hundredth to one

KEYSTONE

two-hundredth of an inch deep, along which the
glass is readily broken. For cutting round and
oval glass disks diamonds set in mechanical
guides are used, such as the one shown in Figs.

FIG. 2. DIAMOND CUTTER FOR GLASS TUBES

I and 3. For cutting glass tubing a diamond
scratcher, illustrated in Fig. 2, has latterly come

into use. For writing on glass a small diamond
splinter set in a kind of pencil is employed.

For Engravers' Tools

For engravers' tools the diamond is also used,

but ground into a rine point or dull cone. Dif-

ferent shaped points are used for copper-plate

engraving, lithography and similar processes.

Diamonds are also used for marking division

lines upon the steel scales of modern instruments

of precision. The diamond is practically the only

material that can be used for this purpose, and it

has a further advantage of suffering practically

no wear.
Another important use of the diamond is its

application for cutting building stones, such as

granite, marble and the like. A circular stone

cutter is employed for this purpose, having teeth

made of diamonds. Such cutters, saws and drill

are now very widely used in cutting building

stones.
Its Use on the Lathe

Diamond tools are also used for turning cer-
tain articles on the lathe. Among these may be
mentioned particularly grindstones, which, for
obvious reasons, can not be reground except with
diamonds. But a variety of materials are now
commonly turned with a diamond tool, such as
cast steel, hard rubber, ebonite, mica, porcelain,
gypsum and certain soft but tough metal alloys,
celluloid, etc. Diamond lathe tools possess the
great advantage that they give a very quick and
yet perfectly clean cut, even with materials on

which steel-cutting tools used with the greatest

care leave a more or less rough surface. Further-

more, the cutting edge on the diamond tool has a

very long life, whereas steel cutters must, of

course, be very frequently reground, and such
grinding is very apt to change the cutting surface,

thus rendering the work inaccurate.
The metal industries have of recent years begun

to appreciate the great advantage of diamond

tools, and especially in American machine shops
these have found very wide application. The
price of diamond tools is no obstacle to their
employmbnt, for where exact work in difficult ma-
terial has to be done the diamond tool, with its

MG. 3. MACHINE FOR CUTTING CIRCULAR AND
 OVAL

GLASS DISKS

greater efficiency and durability, is in the end

found cheaper than a special steel tool, which 
is

costly enough of itself, and has to be frequ
ently

replaced.
Used in Wire Manufacturing

In wire manufacture perforated precious stones

are often used in place of the iron or steel die
s

employed for making more common varieties of

wire. It is obvious that more particularly in the

drawing of very fine wire it is essential that the

hole in the die should be subject to only very

slight wear, so that it retains practically the same
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diameter for a long time; otherwise it is impos-
sible to draw clean and uniform wire. In view
of its great hardness the diamond is, above all
other materials, adapted for this purpose, and is
now given preference over the ruby and sapphire
formerly used. A jewel die of this kind set in a
brass disk is shown in Fig. 4. A special field in
which such drawn wire, or, more correctly, nar-
row metal band, has recently found a considerable
application is the manufacture of metallic lamp
filaments. In the course of this the diamond is
subject to considerable wear and occasional
breakage, and the consumption of this precious
stone in this branch of industry is accordingly
quite considerable.

Operation of Drilling Holes

The operation of drilling the hole through the
diamonds used as dies or nozzles is, as will read-
ily be understood, a very difficult undertaking. It
must be remembered that the perforation must
not only be perfectly smooth and round but that
its size may be as small as two-hundredths of a
millimeter (about one one-hundredth of an inch).
The drilling is effected by means of very high-
speed steel points of great fineness assisted by a
mixture of powdered diamonds and fine oil.
The most important field, however, in which

diamond tools are used on an extensive scale is
the drilling of deep rough borings, such as are

FIG. 4. WIRE DRAWING DIE WITH PERFORATED

DIAMOND

made in prospecting for mineral values, etc. The
diamond drill head is the only tool by means
of which it is possible to bore even in the hardest
rock to depths reaching as much as 6,000 feet.
Such a drill head consists of a tubular steel body,
in which are set a number of diamonds in such
manner that, upon rotation, the diamonds sweep
over the entire drilling one. A number of stones
are also inserted at the inner and outer surface
of the crown, so that any possible jamming of the
head in the bore hole is precluded. When such a
drill head bores its way through the rock a slid
cylinder or core of rock is produced within the
drill, and is occasionally drawn up to the surface,

giving an indication of the rock drilled through.

Character of Drill Diamonds

The character of the diamonds used for the
drill varies considerably according to the nature
of the rock to be pierced, so that the price of a
crown measuring some seven inches in outer
diameter and five and a half inches in internal

diameter may be anywhere from $1,000 to $5,000,

according to the quality of diamonds employed.
Needless to say the setting of the diamonds must

be carried out with the greatest care, inasmuch

as they are subjected to severe strain, and are

liable to be forced out and lost. In spite of every

precaution the losses, either of individual stones

or of entire crowns, are always very considerable.

A certain large German firm figures on a yearly

loss of diamonds amounting to a value of $5o,000.

It is nothing unusual for the stock of diamonds

locked up in boring operations to amount to as

much as $125,000.
This brief review, reproduced from Prometheus,

of some of the principal applications of the dia-

mond in technical practice must not be regarded

as by any means exhaustive. There is every

reason to think that in the future the field of

usefulness of various diamond tools will extend

more and more.—Scientific American Supplement.
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Watchmaking Engraving Jewelry Repairing
Scores of young men owe their success to the thorough and
practical training received at the W. I. of H., the

Official School of the Wis. Retail Jewelers' Association
WHAT WE DID FOR OTHERS WE CAN DO FOR YOU

Our Home Study Course in Watchmaking
There are thousands of young men working in stores who are surrounded by all the tunnies for learning watchmaking except the proper sysiem of instruction. Aware of this fact,the W. I. of H. has established a Home Study Department, with a view of teaching watchrepairing by correspondence. This system of instruction is as thorough as it possibly canbe, embracing Mechanical, Practical and Theoretical Horology. The course consists of 43printed lessons, containing nearly 400 illustrations and other special features, making it anexcellent substitute for an attendance course to those unable to leave home or their positionand is incomparably less expensive.

Send for Prospectus and state if Attendance or Home Study Course is desired

Wisconsin Institute of Horology
MILWAUKEE, WISCONSINStroh Building

1886 1911

Our 25th Year

4,4.
424,

5815 Easton Ave., St. Louis, Missouri

WRITE FOR CATALOGUE

A MECHANIC 
OR„. There is big money in expert

watch repairing; The demand
for good workmen is larger than the supply.
Don't be a mere mechanic, a drudge at r ,-...

your work. Be an expert watch ( 
r. )k

repairer. We have helped more than 
1

I300 young men to get an expert know-
1

3 ledge and training as watch repairers—
we can help you. It is easy by our

method. Our experience,DeSelmsPatented
Charts, text books. special methods and equipment give
our students unusual advantages, quick a n d sure ad-
vancement. We will give you more knowledge and training in a few
months than you can possibly get In a store apprenticeship In as
many years. We will put you In a position to select
your own Job and name your own salary. Decide right
now to be an expert watch repairer. Come to our 1,20oo
school at your earliest convenience or If you cannot
come to us we will come to you by mall in your own To'
home. You can employ your evenings or any spare -TvAROO ftime learning without giving up your present
onpioyment A little time and money
now wit, get you a larger salary later. spent AWEEK

Write for our booklet telling you how we will make
a trained expert watch repairer of you. It is FREE. GEZett.7

The DeSelms Watch School
UI Perry Street Attlee, Indiana P

THE REES SPECIAL GRAVER
THE FINEST TOOL MADE

Made by hand. Made of the finest German steel
by a special process. Every tool guaranteed.
They come ground and mounted ready to use.

60 cents each, two or more 50 cents each

Ask for Catalogue. Order two or more for trial.
Money back if not delighted with the tools.

THE REES SCHOOL ROCHESTER, NEW YORKGRANITE BUILDING

BEFORE REPAIRING

We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined
For $1.25

BEST WORKMANSHIP :: MODERATE PRICES

Mail orders given
prompt attention.

Don't you think we ought
to get acquainted?

BRESLAVSKY BROTHERS

51-53 Maiden Lane (ESTABLISHED I886) NEW YORK AFTER REPAIRING
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The Modern Burglar and 
His Work

Safe Robbers and Their Up-to-dat
e Scientific

Tools—Some Methods of Guarding Aga
inst

Them

Is science on the side of the law or the

criminal? Both may summon its aid. Some

of the greatest criminals in history ha
ve

been men with expert scientific knowled
ge,

but such knowledge is also widely and suc-

cessfully used in detecting them. Arthur

B. Reeve, who writes on the subject in Pop-

ular Electricity, thinks that the balance

sheet shows a margin in favor of the public.

The successful criminal of today no longer

has to rely on the strong arm, the black-

jack and the jimmy. He is a scientist,

crude and limited, but very practical, and

must employ up-to-date methods or go out

of the "profession." He may have a

serviceable knowledge of chemistry, physics,

toxicology, often microscopy, but most of

all, electricity. Science, however, is on the

side of the law nine times to every time it

is of use to the lawbreaker, and the new

scientific crime pays even worse than of

old ; otherwise it might be regarded as im-

politic to describe the methods of the scien-

tific criminal, as is done by Mr. Reeve. He

says:
The Newest Methods

"Within the Fast few months several very

curious safe robberies have taken place in

New York. . . . In all these cases the

thieves used an electric drill. They always

selected a safe that was in a dark corner,

where they could work for some time with-

out fear of being seen or interrupted. Once

in the building the thieves used an electric

light feed wire, to which they attached the

drill, turned on tne current, and began Lo

bore. . . . The old-style safe-blower

used to have a complete outfit, consisting of

blankets, files, soap, putty, a brace and bit,

`soup,' a 'can-opener,' and other tools. The

drill is a decided improvement on this bulky

outfit.
"No very great acumen is required to se-

cure protection against such methods, how-

ever. The surest thing is to have the safe

ill such a position that it is visible night

and day to passersby. Light is about as

good a burglar expeller as one could want.

But if one persists in allowing the safe-

cracker to screen himself so that he can

take his time at the job then he should

adopt some of the really scientific defensive

methods which are numerous.
"The latest burglar-proof safe is an in-

vention called the roundabout safe, de-

scribed in a recent issue of a German tech-

nical journal. It has been specially designed

to baffle burglars with electric drills, ther-

mit, or the oxyacetyline blowpipe. It is a

polygonal steel structure which revolves

freely on ball bearings. When the outer

door is shut a small electric motor is set in

motion and the safe starts revolving cease-

lessly and noiselessly on an axis within the

stone chamber into which it is built in-the

wall. Any tampering with its motion causes
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an alarm bell to ring. So long as the safe

is kept revolving, of course, the electric

drill can have no effect, as it can not be

applied in one spot long enough to make an

impression.
Electric Protection

"However, that idea is more interesting
than it is practical. Electric protection to-
day runs all the way from the simple electric
gong which sounds on the street to the very
elaborate system which has recently been
installed in the United States treasury.
This new system makes it mechanically im-
possible for an intruder to lift the latch on
a door or touch the knobs on a vault without
setting electric gongs ringing all over the
building. When the doors of the vaults
swing shut after each day's business the
system becomes operative automatically,
and when the . doors close on the clerks
another set of alarms is automatically set.
The electric wires all center in a watch-
room which is equipped like an armorer's
chamber, and where guards are on duty
every hour of the day and night.
"Then there are other elaborate methods,

such, for instance, as has the new safe of
the National City Bank of New York,
where over half a billion dollars in cash
and securities are literally guarded from
thieves by steam. A puncture into the sides
of the sixteen-ton door of this safe will re-
lease a jet of steam that would scald a
burglar to death if he did not retreat im-
mewately. Within and without the safe
are brass pipes so arranged that by the
touch of a secret device steam is released,
inside and out, rendering the interior a
death-pit at a moment's notice of danger.
"There are other difficulties in the trade

of a cracksman that have been devised.
People have thought out schemes of pro-
tecting safes by secret pockets of sulphuric
and nitric acid, and even the deadly fumes
of prussic acid. Then, too, there are in
some safes hidden glasses of liquid am-
monia that, if broken, imperil the life of the
cracksman by suffocation.

Burglars Dread the Light

"Light, as mentioned before, is one of

the best of burglar expellers. Some time

ago a Chicagoan devised an emergency

method of lighting for offices and resi-

dences by which the turning of a master

switch at the head of the bed, or, me-

chanically, by the opening of a window or

door, can be made to turn on all the lights

in an office or house.
"Inventors are now working on a scheme

to apply the wonderful element selenium to

practical uses, one of which is the con-

struction of a burglar-alarm. Selenium has

the very curious property that in the dark

it is a very bad conductor of electricity,

while in the light it suddenly becomes a

good conductor. . . .
"Recently William J. Hammer, a New

York consulting engineer and once an as-

sistant of Edison, suggested that the ele-

ment should be used as a burglar-alarm.

The burglar of the future may be surprised,
says Mr. Hammer, when he turns his bull's-

eye lantern on the combination of an al-

luring safe. For on the front of the safe
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there will be a selenium cell, and the mo-

ment the light strikes it a system of relays

will be put into action and the cell will

sound an alarm."
The expert scientific criminal, Mr. Reeve

goes on to say, is exemplified in another
direction by the man who tries to defraud

or to gain unlawful information by his
knowledge of electricity. Such are the de-

visers of systems for "beating" gas or
electric meters, or those who use wireless
telegraphy in connection with illegal pool-

rooms. Wireless, of course, may be used

with effect in the detection and apprehen-

sion of the criminal. The Edison "acousti-
phone"—a powerful telephone transmitter

—has been used by detectives in attempts

to hear the conversations of criminals. New
terrors for the lawbreaker are the tele-
graphic transmission of photographs and
the x-ray. A valuable diamond was re-
cently detected by this latter agency in the
digestive tract of a thief who had swal-
lowed it.

The Value of Time

Under the above caption a well-known
jobber in Texas has issued to his traveling
salesmen a letter, appearing below, which
emphasizes in a very striking manner the
importance of utilizing time to the limit of
its resourcefulness. That it will be of great
interest to all jobbers goes without saying,

as it has a direct bearing upon the jobber's

cost of doing business.

THE VALUE OF TIME

One day a week lost in a year.... 52 days
Two weeks' vacation a year 14 days
Christmas holidays.  6 days
State fair or other events  3 days

Looking after private affairs  3 days

Total days lost in a year 78 days

There are twenty-six working days in a
month. The loss of seventy-eight days in a

year is, therefore, exactly three months.

Three months lost by eight men each is

twenty-four months, or two years lost out

of the year!
Our traveling men were paid last year an

average of $1,780.44. In the loss of

twenty-four months, or two years, by the

eight men we paid last year for time not

put in $3,460.88.
The sales per man last year averaged

$46,005.03. The loss, therefore, of twenty-

four months by eight men meant a loss of

business to the house of $92,010.06, or

something over $12,000 in profits. The

loss of time the past year caused the house,

therefore, the following loss:
Loss in business, $92,010.06.

Loss in profits about $12,000.00

Loss in cash for time not put in 3,460.88

Total loss to house $15,460.88

This appears incredible, but the facts will

sustain the statement. No man has lost less

time than this. Some of the men have lost

more. We simply strike an average. Some

men don't sell this much goods, others sell

more. We simply take an average.
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An All-night-and-day Service

aL
All night long, every night during December, a special
night force will be receiving mail and filling orders
and shipping goods just as if it' was broad day light.
That is our special night-and-day order filling service
and it can be of great assistance to you in the busy
gift-buying season when every minute counts.

art
Orders sent here will be filled correctly, too. Perhaps
the largest general assortment ofjewelers' merchandise
carried by any jobber in America, especially replen-
ished for the holiday demands, awaits your requisitions.

L
So then, remember, during the busy season and there-
after—no matter what you want—Diamonds, Watches,
Exquisite Jewelry, Silverware, Cut Class or Novel-
ties—send us your order if you want it quickly.

SHUTTLES BROS. & LEWIS
WHOLESALE JEWELERS FOR SIXTEEN YEARS

DALLAS, TEXAS
Orders Filled for Any Item Listed in Any Reliable Jewelry Catalogue Published

WE SOLICIT CORRESPONDENCE FROM
" DEALERS SEEKING LOCATIONS IN
THE BIG PROSPEROUS SOUTHWEST

December i, 1911 TilE

The Annual Christmas Tragedy
As Performed with Variations in a Thousand

Jewelry Stores

By JOHN TWEEZER

SCENE : Smith's Jewelry Store. TIME:

2 P. M., on December 24. Store is well

filled with prospective buyers. Enter the

wealthy Mrs. A and the wealthy Miss B,

from an automobile. Smith has vision of a

big sale and puts on his best manner.

"Ah, good afternoon, Mr. Smith. We

want to look at those lovely diamond rings

I saw in your window :,,esterday in passing.

"0 aren't they puffectly lovely ! I like

that square emerald—and this oblong oval,

with the double row of 'tiny diamonds

around it. It's a puffect deah! Do you

think opals are really unlucky ? You know

Bess Bullion, don't you, Alice ?—the girl I

met at Palm Beach last January ? Well,

she told me that her awnt in London had

been given an opal brooch and all sorts of

bad luck followed—the chauffeur ran off

with her French maid, and her son was

expelled from college, and the moth got

into the drawing-room tapestry, and her

lovely poodle died of appendicitis. And I

heard of another woman —"

(And so on for five minutes, on the his-

tory of bad luck in opals. Three new ar-

rivals are evidently waiting to see Smith in

person; and Smith is getting fidgetty.)

"0, what delightful bar pins—those in

the tray above, and particularly that one of

sapphires and diamonds. I'm afraid,

though, that you'll never, never sell it, Mr.

Smith, for bars have gone out of fashion.

—Excuse me, Mr. Smith, but they have; I
saw it so stated in Frills and Furbelows
only yesterday, and of course the editor
knows, for it is the business of a fashion
editor to know. And that reminds me,
Alice—did you see that stunning new gown
of Kitty Newrich's? It has 'Paris' written
all over it—it was made by Paquin, I was
told. Old rose velvet, with medallions of
valenciennes on the waist and —"

(Five minutes to detailed description of
Kitty Newrich's French gowns and hats.
Two of the three customers who "wanted
to see Mr. Smith" go out, with word that
"possibly they'll call again." Smith begins
to get hot under the collar.)

"Aren't those watches puffectly deah, Alice.
Look at this tiny one over heah, Alice,
with a four-leaf clover on the back in pearls
edged with diamonds. You say you like
the plain ones best? But then those plain
ones are much too large. What do you say,
Mr. Smith ?—'Smallest made, with Ameri-
can works'? 0, you are certainly mistaken,
Mr. Smith. Why, Mrs. Powderpuff has
one much smaller, and I'm sure the works
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are .American. Are you sure you are ac-
quainted with all the different sizes made
in this country? I want a new watch, of
that teeny-weeny size, but I suppose 1'11
have to wait till I get to N'Yowk again,
since you do not have American watches
smaller than these—for my husband says
he won't have another foreign watch in the
house again, after his bother with the silver
watch which I gave my cook last Christmas.
I suppose you know, Alice, that Bridget
and four of the other servants have 'given
notice'? I've had a terrible time this fall
with maids. I —"

(Five minutes given to an account of the
shortcomings in Mrs. A's domestic force,
and a general anathema against the whole
servant body and all employment agencies.
Store getting crowded with customers; one
clerk in difficulties with a half deaf old lady,
and another on the wrong tack with a
cranky old gentleman who thinks he knows
what he wants and is sarcastic because the
store doesn't have it. Smith is on the verge
of nervous prostration.)

"Say, Alice,—do you think mamma would
like some of these silver dishes for Christ-
mas? But no, I think she wants old fur-
niture more than anything else this year,
and I'll get her that Sheraton sideboard we
were looking at this morning. But the sil-
ver is pretty this year, isn't it? Wonder if
Jimmy wouldn't like this desk set? But,
come to think of it, he's crazy on golf now,
so I'll get him an outfit. And that reminds
me of the greatest joke—the funny row be-
tween Mr. Bunker and Dolly Tee. It seems

that the caddy snickered at a foozle Mr.

Bunker made, and he thought it was Dolly
11

who laughed ; and he said  

(Five minutes given to an account of the

spat between two callow golfers, and an

extended discussion as to the relative pleas-

ures in golf and tennis. Trouble all over

the store—people impatient at long waiting,

clerks "rattled," a general spirit of "grouch"

in evidence. Smith finally breaks out in

desperation:)

"Well, Mrs. A, what do you say to the

oblong opal ring? It is really quite an un-

usual stone and the setting is peculiarly ar-

tistic. The price is only one hundred and

fifty dollars, and you will not find a dupli-

cate of this unique piece anywhere. Here's

another ring at the same price, but you will

see it is quite out of the class of the oblong

one, and —"
"0, Mr. Smith, I hadn't the slightest idea

of buying the ring. I only wanted Miss B

to see it, you know. The fact is, Mr. A.

intends giving me an opal ring to-morrow—

we selected it in Paris last month, and he

brought it with him. Wait till you see my

ring—I know you will confess that yours

is not so handsome. But yours is cheaper;

mine cost Mr. A just thirty dollars more.

But come, Alice, we must be going or we'll

be late at the club musicale."

(Smith, stammering:) "But is—is there

nothing I can do for you to-day ?"

"No-0, yes, there is. I must leave my

watch with you again—it does no better

than before you repaired it ; and it certainly
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is aggravating to have one's watch returned
from the jeweler not improved. I am
afraid I spoke my mind pretty plainly the
other day to a lot of women who were at
my house for afternoon tea. Really, Mr.
Smith, you should get another watchmaker,
or you will lose your reputation among all
the best people here. Here is the watch—
not going, just as it was not going when I
sent it to you.
"What's that ? 'The watch is not wound?'

0, surely, Mr. Smith, you're mistaken.
Isn't it, though, indeed? Why, how stupid
of me to be sure! Well, I sha'n't tell this
to any of the friends who were at my tea,
or I'd never hear the end of the joke. You
won't tell on me, will you Mr. Smith?
"Goodness! I must be going—I've spent

a whole hour here. Come on, Alice. Good
awfternoon, Mr. Smith."

(Smith bows—and grits his teeth. The
three customers who "wanted to see Mr.
Smith" have all left; so have the deaf old
lady and the irascible gentleman, and sundry
others without making purchases. Smith
feels sure that his oversight and attendance
would have saved some sales. He thinks
things. Curtain.)

Looking Backward on December 31st

We stand at the door of the New Year.
Before crossing its threshold let us look
back, each one of us, over the year that
is passing away within the hour, and gather
from our experiences in the past the lessons
that will be helpful to our guidance through
1912.

It has been a fairly good year with us,
but there are further profits to come from
it if we wisely make use of the mistakes
we made during the year. For we must
admit we made mistakes, here and there,
and they came to mind in this moment of
reflection at the year-end. None of us is
so nearly perfect, or even will be while he
lives on earth, as to hope to avoid all mis-
takes in the course of a year ; and next
year, and in each following year, we will
unavoidably make new mistakes. But we
must be very dull indeed, or very foolish,
if we continue to make the old mistakes,
with their sad results in our memories ; the
only value in age is the opportunity it gives
to reap the fruits of experience; and each
recurring New Year sees us a year older,
a year wiser, a year nearer to the approach
of a time when we should realize all the
benefits of our accumulated experiences.

Therefore, aside from our material gains
in the year that is fast passing, we should
count on the gains we can make from wise
use of the mistakes we made in 1911. De-
pending upon the degree of intelligent use
we make of our past experiences, in plan-
ning our work for 1912, we will increase
our material gains in the year ahead ; or we
stand still ; or we will go back. Which shall
it be?
That each and all of us may make health-

ful progress in 1912 toward our ideals in
merchandising is the sincere wish of John
Tweezer, who herewith extends greeting

and "Happy New Year" to all the trade.
J. T.
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C. L. GUINAND'S PLAIN TIMERS
Split Horsetimers and Split Chronographs
For Horsemen, Automobilists and Scientific Purposes

Acknowledged in Europe and America as the most accurate
and reliable make on the market. Neat and up-to-date in
every way. Send for illustrated booklet of all kinds of
Complicated Watches and place your order early, as these
goods have been short every season for past five years.

Jules Racine & Co., Exclusive Importers
CHICAGO: 103 state Street

F. C. JORGESON & CO.
159 to 167 Ann Street CHICAGO, ILLINOIS

MAKERS OF H1GH-GRADE

JEWELERS' FIXTURES

SPECIAL No. 107B

COUNTER CASE AND TABLE

MADE IN ALL KINDS OF WOOD
OAK AND BIRCH IN STOCK

Write for our new catalogue

sesT OF .V1;217"T1-1ING"

NEW YORK: 37 Maiden Lane

CATALOG

(Ottut'firat

.X.M1

GORDON 4
MORRISON
WHOLESALE

JEWELERS AND
OPTICIANS

ESTAB. MO,

Chicago, III.

THE JEWELERS, WATCHMAKERS
and OPTICIANS will do well by

writing for our 1912 CATALOG,
MAILED FREE. It contains a full line
of WATCHES, DIAMONDS,
JEWELRY, OPTICAL GOODS,
WATCHMAKERS' and OPTICIANS'
TOOLS, MATERIALS and MA-
CHINERY of the best makes the
American and Foreign markets afford.
It will pay you to have our catalog.

Gordon & Morrison, Wholesale Jewelers and Opticians
210 W. Madison Street, CHICAGO, ILL.

OLD PLATED WARE, BRONZE FIGURES, STERLING SILVER, ETC.,
REPAIRED AND REPLATED TO LOOK EQUAL TO NEW

GOLD PLATING, SILVER PLATING, OXIDIZING,
POLISHING, LACQUERING

Before Repairing

We furnish any size new BRISTLE
BRUSHES, CELLULOID COMBS,
CUTICLE KNIVES, BUTTON
HOOKS, NAIL POLISHERS, ETC.,
and fit same to any shape mountings.
CHATELAINE BAGS repaired and

relined with Silk, Chamois, Suede or
Kid.
DESIGNS AND ESTIMATES for

special Sterling Silver pieces furnished.

Work called for and delivered.

LOUIS J. MEYER
ESTABLISHED 1892

After Repairing

804 WALNUT STREET

PHILADELPHIA

1 TO THE TRADE
IF you break a stone or need one to match ; IF you have one to be fitted or IF you haveany stones in the rough and want them cut for mounting ; IF your setter chips a diamondor IF your customer has a cushion diamond to recut round ; IF you have a call for anything ina real or imitation stone and IF your customer wants a crest, date, name or monogramengraved or incrusted in a stone, send to us and we will send it to you by return mail.

KLEIN BROS. LAPIDARY CO.
No. 7 West Madison Street CHICAGO, ILLINOIS
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What Uncle Sam Considers as Contraband
Under the Postal Lottery Laws

Element of Chance the Crux of the Situation—E
xamples of Court Decisions.

Some Conflicting Cases—Before Starting Any C
ontest to Be Conducted

Through the Mails Get 0. K. from the Attorney-Gene
ral

Just what is "contraband" under the United

States postal laws in the way of advertising

schemes, contests, etc., because of lottery features

is a question that every advertiser will do well to

consider carefully. Recent decisions by the

attorney-general's office along these lines are in a

way guideposts to the advertiser, but to be on

the safe side every advertiser who uses a chance

scheme or contest as a business adjunct should

always submit a full statement of his plan to the

attorney-general's office for an opinion if he

means to advertise it in the newspapers or use the

mails in any way to disseminate information

about it.
The following article by Omer F. Doud in a

recent issue of Judicious Advertising covers many

of these points:

"Any proposition involving the element of

chance in connection with the awarding of prizes

in which a consideration is required of con-

testants. The constituent elements of a lottery

oroIriizeother of chance, as defined by the

authorities, are (I) consideration, (2) chance,
o) p 

At a recent business show, held in the east, a

manufacturer purchased several tons of heavy

wire, stretched it from floor to roof and promised

a considerable prize to the man who guessed near-

est to its weight. A professor of mathematics

examined the wire, learned the exact height of

the building and, of course, found no difficulty

in giving the correct answer.
Yet the courts held that this was a lottery when

it was really a question of simple arithmetic.

Guessing the Number of Beans

A merchant in an Ohio town tried the experi-

ment of a guessing contest with a quart mason

jar of white navy beans. The visitor comes along,

sees the jar of beans, writes his estimate of the

number of individual beans in the jar and the

one who makes the closest guess is winner of the

grand prize.
He put the jar in his show window, sent out

letters to his patrons announcing the event and

prepared to profit by the advertiser. An envious

competitor reported the matter to postal officials

and the progressive merchant was hied into court

and tried for violation of the lottery statutes.

It was finally decided that the advertiser was

guiltless on the grounds that the beans were con-

tained in a quart mason jar and that all navy

beans were of exact dimensions and hence it was

not a guessing contest at all, but merely a ?natter

of mathematics.
[Under a more recent decision, however, the

bean-jar contest was held to be a lottery, and was

declared illegal.—The Novelty News.]

Measure a white navy bean of the common

garden variety, estimate the cubical contents of a

quart mason jar, and lo I
Where enters the element of chance?

The various departments of the postoffice are

at present instituting a vigorous canvass for

offenders against the lottery law in follow-up

systems and publications.
Oddly enough, in nine out of ten instances the

advertising man is a victim of the cross decisions

of a series of laws and amendments; and his

inability to obtain an opinion from authorities

which might be used in the event of trouble has

cost him dearly.
No postal employee is empowered to give you a

definite "Yes" or "No" on the merits of an

advertising plan.
He will quote precedent, inform you of the

laws and give you a copy of section 3894 of the

revised statutes. After reading the remarkable

decisions in the cases cited you will probably

abandon your scheme or think up another.

The Elements of Lottery

Section 3894, above referred to, sums up the

constituent elements of a lottery or other scheme

of chance, as defined by the authorities, as (I)

consideration, (2) chance, (3) prize. The defini-

tion is simple enough but its interpretation is

exceedingly difficult and very much a "scheme of

chance" to the plaintiff.
A certain well-known and highly respected

Minneapolis daily once printed a large number of

calendars and circulated them through the mails.

On the back of the calendar were these words:

"Calendar No. 34349. Preserve this calendar.

Watch the daily and Sunday   for

your number. Read the Minneapolis  

It is the leading newspaper of the northwest.

Read directions on my back and learn how to get

it. Five dollars to fifty dollars cash every day. The

  is delivered in any part of the city for

the very small sum of ten cents per week, seven

days. If you have gold enough give this to your

little girl, office boy, neighbor, hired man, clerk

or cook. All calendar holders have an even

chance. See directions on back."
And on the reverse side the directions were as

follows:
"Five dollars to fifty dollars given away every

day in cash prizes. If on any day the number

published in the Minneapolis   of that

day agrees with the number on the upper left-

hand corner of the face of this calendar you are

entitled to the amount named therein."

The postal authorities promptly leaped into the

middle of that contest and brought it to a quick

close. The legal talent employed by the news-

paper maintained that the first element of a lot-

tery, consideration, was missing, inasmuch as

subscribers were buying the paper and not a

chance in the drawing.

"No Consideration"

Some cases were cited to prove this contention,

and victory hung in the balance.
Finally, however, it was decided that there was

a consideration in the work done by contestants

In advertising the paper and by personally ca
rry-

ing the winning calendars to the office for re-

demption.
A shoe merchant in Denver placed a piano

conspicuously in his show window and advertised,

it in the newspapers and by letter.
Every customer registering at the store or send-

ing a stamped and self-addressed envelope 
re-

ceived a numbered card which entitled him 
to a

chance in the drawing.
The supreme court of Colorado held that 

there

was no consideration paid for the card and 
hence

the scheme was not a lottery.
The court adds:
"The fact that such a chance or card 

given

away to induce persons to visit their store 
with

the expectation that they might Purchase 
goods,

and thereby increase their trade, is a benefit 
too

remote to constitute a consideration for chan
ce."

Here are two rulings on the question of co
n-

sideration at variance with each other.

Apparently there is no hard and fast precedent

by which the prospective advertiser can be 
guided,

and unfortunately you can obtain little or 
no sat-

isfaction from the postoffice until the scheme
 has

been tried.
Says First Assistant Postmaster Ward, of 

Chi-

cago:
"The department does not permit us to 

express
an opinion officially on the merits of an adver-

tising plan that might conflict with the 
lottery

law. That is a department rule made for the

purpose of prohibiting any governmental employee
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from giving wrong advice. The law is plain

enough to guide the average man, but occasionally

we hear of sonic new twist in a selling scheme

that makes it exceedingly difficult to handle.
'Ordinarily, a glance at section 3894 is enough,

but it is surprising to note how many advertisers

seem utterly ignorant of its first principles. Every

day we gather in a number of 'follow-up letters'

that are plain violations and which make a great

deal of extra work for the department and cause

much trouble to advertisers.

Lottery Law to Protect People

"The lottery law was made to protect the peo-

ple against fraudulent schemes and it had to be

sufficiently broad in construction to accomplish

its purpose. But in doing so it was compelled

to eliminate from the mails all games of chance,

whether or not the contestants paid money to

entetir.
ere is an instance of how the law operates.

A certain advertiser sent out letters soliciting

the sale of school pins or badges at twenty cents

apiece.
"He canvassed school teachers pretty generally

all over the country and in his letters offered a

series of prizes for the first batch of orders. The

first order he received as a result of this letter

would entitle the party writing it to a $100 cash

prize.
"Every hundredth letter he received thereafter

carried a $2 cash prize with it. He asked abso-

lutely nothing of contestants except that they

hurry in their orders, which, of course, was the

purpose of the scheme. It was plainly in viola-

tion of the law.
"A few weeks ago we held up all mail ema-

nating from a Chicago land office selling farms

in Texas. The 'follow-up' letters of this adver-

tiser offered absolutely free a town lot to the

first ten persons buying farms. You see he asked

nothing of contestants except haste in forward-

ing their orders and offered a bonus with that

end in mind. Now, if he had agreed to give away

a town lot with each sale much trouble would
have been avoided. In its present shape, how-

ever, the proposition assumes the guise of a lot-

tery and hence is not permissible.
"Do not misunderstand.
"It is not the department's idea to cripple pro-

spective sales with meaningless quibbles over noth-

ing. If an advertiser asserts in his copy that he

will pay the fare to and from a given point of

any person purchasing the land advertised, let us

say, there is nothing unlawful in that. A 'follow-

up' letter stating that a special offer will be 
in

effect for a certain period of time, or that a

manufacturer anxious to dispose of surplus stock

offers a discount for orders received in a stipu-

lated length of time, is entirely legal.

The Government's View

"Keep in mind the three constituent elements

of a lottery, consideration, chance and Prize, 
and

you can not go amiss."
This is the governmental view of the subjec

t.

To the hesitating advertiser it can not be rega
rded

as conclusive or tending to a sense of securit
y.

One of the most striking instances of succes
s-

ful violation of the lottery law for adverti
sing

purposes is the recent experiences of a Chic
ago

clothing concern.
This concern purchased two automobiles to 

be

awarded at a public drawing and distributed

tickets to all patrons buying $1 worth of mer-

chandise.
The advertising value of the scheme dep

ended

entirely upon the amount of publicity 
obtained.

The company set about this task with a full

knowledge of the lottery statutes.

Contact with the mails in any form was

avoided. Street-car and elevated-platform cards

were used entirely. The newsPaPers received no

share of the business.

Here we have the three elem
ents—consider-

ation, $1 worth of merchandise entitling t
he holder

to a ticket ; chance, which is evident, and prize,

an automobile. Any use of the mails t
hrough

publications or letters would have been the 
signal

for instant activity on the part of the
 government.

Section 3894 has some peculiar twists 
in its

composition which permit of certain adv
antages.

(Continued on page 240)
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AMONG THE TRADE

California

Dr. E. J. Phillippi, of the Riverside Jewelry
and Optical Store, Riverside, has been conduct-
ing a closing-out sale.
Rudwick Brothers will establish a high-class

jewelry store at 248 South Spring street, Los
Angeles. The store has been thoroughly re-
modeled and a term lease taken from the Samuel

C. Fay estate.
Colorado

The Strong Jewelry Company, Grand Junction,

has installed a large clock at its curb, the first
public clock in the town.

Illinois

A new jewelry store was recently opened in
Joliet by the firm of Rice & Larsen, at 306 Van
Buren street. A large and varied stock is
attracting many visitors and customers, and
the success of the new establishment seems as-
sured. The members of the firm are well known

in Joliet, having been with the Feagan's store
previous to starting out for themselves.
A. H. Frandsen, one of the leading jewelers

in Monmouth, is holding an auction sale. A. L.
Gottleib, the well-known Chicago auctioneer, is

conducting the sale.
Carl Vogtmann, of Aurora, for nine years

connected with the jewelry department of Mar-

shall Field's and other big Chicago stores, has

been placed in charge of the repair department

of the Egerman store in Aurora. He will also

have charge of the diamond setting.
Springfield has a new jewelry house, the

Harvell-Randle Company, which has opened its

doors at 512 East Monroe street. The firm has

a new, complete and un-to-date line of jewelry,

watches, diamonds, silverware, cut glass, umbrel-

las, toilet goods, novelties and other articles in-

cidental to a first-class jewelry house.
N. P. Jensen, Marissa, has purchased E. E.

Gibson's jewelry store and started in business.
J. W. Johnson has opened a new jewelry store

in Villa Grove.
Dr. J. 0. Faris, after twelve years in the

jewelry business in Danville, has decided to close

out his stock and fixtures and retire for a well-

earned rest. Although this move has been in

contemplation for some time the expiration of

his lease with the Golden Rule management

made the matter imperative. His lease expired

last September and he was able to secure only

a few months' extension. While he expects to

lay off from active work for a time it is hardly

probable that he will leave the city as he has

large property interests here.
Capt. W. W. Fox, Lewistown, for nearly

fifty years a jeweler in that city, died at his home

there on November i at the age of seventy-eight

years. He began business in x86o and retired

two years ago. Mr. Fox served in the union army

during the civil war. He leaves his widow.

Indiana

A new optical store is to be opened in South

Bend by Dr. H. Lemontree, who has decided to

close out his jewelry business at 222% South

Michigan street and devote all his time to the

optical branch. The jewelry is to be sold at a

series of special sales, Doctor Lemontree wishing

to make the change as soon as possible. The new

store will be most modern in equipment and appli-

ances.
Iowa

A disastrous fire, which destroyed the stock of

Louis Votroubeck, Columbus Junction, broke out

in the business block owned by George Lane, on

the north side of Main street, shortly after noon

on November 14. The fire is supposed to have

started from a big heating stove which was

placed very near the wooden partition in the

rear of the storeroom occupied jointly by he

millinery shop and jewelry store. The jewelry

store was gutted. The loss, $5,000, is partly cov-

ered by insurance.
Fire at an early hour November 13 destroyed

the Keating jewelry store in Le Mars. The
cause is not known. Keating carried a $15,000

stock, with $2,200 insurance. The freezing

weather made it difficult for the firemen to fight
the flames.
The Eggers Brothers jewelry store in Atlantic

has lately added a new steel ceiling and the work

of decorating it has just been completed. The
Eggers Brothers have some other improvements

under way.
Mr. Steck, of Washington, is putting in a stock

of jewelry in Wellman.
A two-story addition has been constructed upon

the rear of the Doctor Strong building, in

Decorah, occupied by M. J. Soukup and Dr. A. J.

Swezey. On the first floor it will be used by

Mr. Soukup for a storeroom, which will give

him ample space in the rear of his jewelry store

for a first-class optical parlor, divided from the

jewelry department by mahogany grillwork.
The store of J. P. Buechele & Co., Dubuque,

has been enlarged and considerably improved.
Burglar-proof appliances and safeguards have

a store in Newport, Maine.

Kansas

The Winsted Jewelry Store, Hutchinson, has

leased 120 feet of the south half of the old Mc-

Burney store and will fit up a new and modern
establishment.

Louisiana

Louis B. Sorensen, New Orleans, former

grand noble arch of the Louisiana Druids, who
conducted a manufacturing jewelry establishment

in Camp near Canal street, has opened an up-
to-date store at Bourbon and St. Louis streets.
Mr. Sorensen succeeds Lucien Rault, who has

been in business at that corner for a number of

years.
Maine

W. R. Gordon, the Bangor jeweler, has opened

been installed.
Maryland

G. M. Fisher, of Salisbury, is making extensive

improvements to his storeroom on Main street.

The room has been lengthened eight feet and a

new metal ceiling has been put in. Several new

glass counters and wall cases will be added to

the store's equipment, giving much more room

for the display of goods.

Massachusetts

C. H. Stone the Athol jeweler, has greatly

beautified his ;tore with a handsome mahogany

show case, in which cut glass of first-class quality

is shown to an excellent advantage. The case is

electric lighted.
H. I. Bates, who recently opened an optical and

jewelry store in the rear of the store occupied by

the Postal Telegraph Company on Main street,

Northampton, Mass., moved his stock out and

will open in a new location.
Enos E. Penny, who has conducted a jewelry

store for years at 417 Main street, Springfield,

announced that he is to retire from business

about January I. Mr. Penny has other interests

that will claim his time, and he expects to reside

permanently at Stafford, Conn., where he has con-

siderable property.
Rainey & Achy, the Pittsfield firm, have leased

the store in the Kennedy block now occupied by

the F. A. Robbins Company and will move in

February I. The Robbins people will move to

the Geer block.
Larger Brothers, Litchfield, have opened a new

store at 300 North State street.
N. H. Holton, of Northfield, has sold his

jewelry business to Frank Harness on account of

failing health. Mr. Harness has been a clerk

for some time, and being well known in his

vicinity has every prospect of making a success.

Minnesota

Wabasha has a new jewelry store, opened re-

cently by W. C. Churchill in connection with the

Pembroke Street Drug Store.
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Missouri

The recent $1o,000 fire in Houston burned out
the Pace Jewelry Store and the Corbett Jewelry
Store. These two establishments suffered the
heaviest loss of the fire.
R. P. Dickerson, of Springfield, is selling at a

public auction sale the stock of Fleishman & Co.,
the Chicago firm which recently went into bank-
ruptcy.
H. M. Heckart, of Springfield, has announced

that he will retire from business and sell at auc-
tion his entitre stock, which will probably invoice
more than $6o,000. Mr. Heckart has conducted
for the last thirty-eight years one of the largest
jewelry establishments in Springfield, and his
decision to withdraw from business was only
made when his failing health necessitated it. The
firm of L. H. Dodd & Co., the Chicago auction-
eers, will have charge ot the sale.

North Dakota

The Wilson-Kimbel Jewelry Company, of Wi-
baux, has been dissolved and Mr. Kimbel has
purchased the interest owned by H. V. Nelson.
Mikalson, the jeweler, of Mott, has just moved

into his new rooms in the First National Bank
building.

Ohio

Niles has a new jeweler, B. J. Jones, formerly
of Minerva, having opened a store in the Swaney
block, on West Park avenue. Mr. Jones is an
expert repairman, having served considerable
time with a number of the leading watch fac-
tories, and during the past few years has con-
ducted a general jewelry and repair business for
himself.
Eleven diamonds, each valued at $25, were

stolen from the windows of H. L. Hall's jewelry
store, New Philadelphia, by a thief who used a
large stone to smash the glass. The diamonds
were in two trays. A gold crucifix and other
small articles of jewelry were also taken.

Oregon

The jewelry store of H. T. Love, La Grande,
was robbed November it to the extent of $70.
Entrance was gained by cutting a piece of glass
from the back door to get at the lock.

Pennsylvania

E. M. Stauffer, East Greenville, who con-
ducted a jewelry business in that borough the
past thirty-four years, is compelled to retire from
business on account of failing health. He will
sell out his entire stock of jewelry.

Tennessee

The B. H. Stief Jewelry Company, in Nash-
ville, has obtained a large contract for the silver-
ware of the dining and lunch rooms of the Cres-
cent News and Hotel Company, of New Orleans.
This company operates the lunchrooms on the
Louisville and Nashville Railway Line. A large
number of firms submitted bids for this contract,
and the Stief people are receiving the congratu-
lations of their Nashville friends for having

been awarded the contract.

Washington

Wilber Gibbs, of Billingham, is enlarging his

store, having taken an additional room in which

he will feature his optical department.

Wisconsin

Charles M. Hall bought and took possession

of the C. B. Morse jewelry stock in Chippewa

Falls November 15. Mr. Hall comes from

Waupaca, where he has been engaged in the

jewelry business for twenty years.

Gilbertson & Anderson, 124 State street, Madi-

son, have just completed a substantial improve-

ment. The store has been thoroughly remodeled,

enlarged and up-to-date fixtures installed.

H. W. Kothrade, Milwaukee, has estab-

lished a modern jewelry store and optical parlor

at 431-432 Wells building. Mr. Kothrade has had

eighteen years' experience in this line of business

and has been for the last twelve years with the

C. Preusser Jewelry Company, that city.
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Show-card Writing

The Brushes to Use—Manipulation o
f Colors.

The Equipment Necessary—Short Words

and Sentences

The art of show-card writing is not a
 difficult

one to master if the beginner. will keep at it.

Many times the dealer or the clerk in 
the store

becomes discouraged because he does not 
become a

finished artist at once.

A great many dealers make but a ve
ry poor

attempt, while some, because of their de
ficiency in

penmanship and through lack of prope
r instruc-

tion, cease their practice at an early 
stage and

give way to failure.

Some of the best cardwriters are very 
poor pen-

men, and those dealer; and clerks who have

become cardwriters have had their begi
nnings. All

beginnings are but trials. Only time and patience

lead to perfection. If you wish to beco
me a good

cardwriter bear this in mind, "Practic
e and pa-

tience are the golden rules by which you can

succeed."
Patience Essential

The first thing necessary for the pra
ctice of

cardwriting is to have a table suitable fo
r this par-

ticular kind of work; a table about five
 feet long

and three feet wide will meet all 
requirements.

The next step, and most important, is
 to know

what kind of brushes to use, as a poor
 brush is

only a detriment and will tend to 
discourage the

beginner. It has been found that the s
able brushes

are far superior to any other, as th
ey are more

elastic. They enable the beginner to draw a

straight, steady line of any width. 
The next in

fineness to the sable is the ox-hair 
brush. It is

much cheaper and for the beginner 
will answer

the purpose fairly well. The best 
sizes for gen-

eral use are six, nine and twelve. 
Always clean

your brushes carefully after using 
them, washing

them in at least two waters and drying 
them

thoroughly.
How to Select Brushes

If you have neglected your brushes
 too much

care can not be exercised to bring t
hem to their

natural state.
They should be thoroughly soaked a

nd washed

and all surplus moisture squeezed from
 them.

Then lay flat on the table to dry. In the attempt

to save them never cut the end. If the hair pro-

trudes pull it out entirely.

Water Colors Desirable

In selection of paint the writer fav
ors water

colors, as he finds them quicker to work t
han Japan

colors, and time is money. Do not u
se colors

ground in oil, for if a paint is not thoroughl
y

mixed it leaves an ugly, uneven shading 
around the

letter. The oil and turpentine will invariably
 find

its way out if too freely used. If too little used

the paint will not run freely on th
e brush. In

other words, your paint is never re
ady for use

and time is wasted. To obtain a goo
d black paint

buy a small package of lampblack, s
ay a fifteen-

cent package, and a small can of liq
uid glue. Pour

the lampblack into an old bucket, use
 as much hot

water as is needed to make a thin so
lution and stir

thoroughly; nex.. empty in your glue; 
about five

minutes is needed to dissolve the glue
. After this

has been thoroughly dissolved str
ain through a

cheesecloth and bottle up, and thus 
you halre at

small cost an ample stock of paint 
always ready

for use.
For colors use what is termed dry 

colors. You

can obtain them from any paint s
tore. With an

assortment of flake white, chrome 
yellow, ultra-

marine blue, vermilion and lampbla
ck, already de-

scribed, you can write almost any k
ind of plain or

fancy cards.
First, get a large case knife, then a 

piece of

thick glass to grind on; pour c
olor on this and

add enough mucilage to make a 
mixture like thick

paste or syrup. Place each color in a separate

receptacle and cover up, and when 
ready for use

thin by adding a little water. 
To make lighter

shades of any color add flake whi
te. The differ-

ent tints can be obtained by mixing the 
different

colors. For example:

Green—Mix yellow and blue.
Lemon—Mix white and yellow.
Purple—Mix red, ultramarine blue and white

.

Buff—Mix white, black and yellow.

Brown—Mix black and red.
Olive—Mix green, yellow, black and white.

Orange—Mix red and yellow.
Rose—Mix yellow, white and red.
Cream—Mix yellow and white.
Chocolate—Mix black, red and white.

As to cardboard some cardwriters prefe
r the

rough surface to the glazed. For water colors a

plain board is much more satisfactory. 
For large-

size cards eight-ply thickness is the bes
t, but for

small price tickets, etc., a four-ply board will

answer.
The attractive card is the one which i

s taste-

fully arranged and which shows the 
originality

of the writer.
Be careful as to your spacing; leave a

n equal

white space between each letter. This is very im-

portant to secure uniformity for your work.

Always leave a wide margin around 
the card,

otherwise it will look cramped. The qui
ckest and

neatest way to draw your margin is to p
lace your

little finger at the edge of your card
board, using

it for a guide. Leave as much space as the

position of the hand will permit. Now,
 by hold-

ing the hand in proper position draw quickly

toward you, turn the card and treat 
the other

three sides in same manner. If this is carefully

done the lines will be straight and a
n equal dis-

tance from the edge.

Simple Words

The cardwriter should remember that 
a clean-

cut, distinct impression is best convey
ed by short

words and short sentences. Aim to tell people

what they want to know to purch
ase the goods,

not what they already know. The ol
d, tried and

constantly used words, the common wo
rds, are the

best, because they convey your mea
ning to the

masses, and the masses are the deale
r's principal

customers.—Playthings.

What Uncle Sam Considers as Contra-

band Under the Postal Lottery Laws

(Continued from page 2405)

These have come through later amendmen
ts and

chiefly concern the question of chance. F
or ex-

ample, if the winning of prizes is depende
nt upoa

either industry or education it will not come

under the legal ban.

The Peculiar Twists

An illustration of this is afforded by th
e recent

action of a large telephone company w
hich used

a series of page advertisements in the d
aily press

offering prizes for the greatest numbe
r of new

subscribers obtained by contestants.

In this case the law holds that the d
istribution

of prizes was a matter of industry and n
ot chance.

The frequent circulation contests ins
tituted by

daily papers are further illustrations. 
A Chicago

daily not long ago agreed to give away 
a number

of motor cars as prizes for the largest 
number of

subscriptions turned in.
The acquisition of an automobile u

nder such

conditions, according to the interpretati
on of the

lottery law, is in no way contingent 
upon any-

thing but work.
The legal assumption is that a contestant is

certain to win a prize if he but app
lies himself

hard enough.
The question of "consideration" 

is a much

mooted point. In the case of the Minneapolis

paper it was held that the work 
done by con-

testants in word-of-mouth advertisin
g constituted

a consideration, equivalent to the s
ale of a lottery

ticket.
The Denver shoe merchant was 

held not guilty

because the same kind of "considera
tion" was held

to be "too remote a benefit."
There is only one sure method.

Before venturing your craft on 
such uncertain

waters send it to the attorney-g
eneral at Wash-

ington for a test of its seawor
thiness. In this

way you will avoid a viTit from Postoffice in-

spectors and perhaps a great dea
l of expensive

and unnecessary litigation.
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Highly Ornaniental Watches
of the Olden Time

It is undoubtedly to be regretted that the
 cheap-

ness of watches, providential though it be for

every man, has made us lose sight of the
 possi-

bilities for beauty and decoration whi
ch lie in

the treatment of the dial, says The Internat
ional

Studio. In the days when one man in a thou-

sand carried a watch some thought was 
given

to its decoration. Today a watch is considered

as an object purely utilitarian.

The first appearance of clocks is generally 
given

as about goo A. D., but it was not until the 
early

part of the sixteenth century that a locksm
ith of

Nuremburg constructed, with much ingenuity 
and

internal misgiving, a watch fashioned entirel
y of

iron. The watches Which followed this momen-

tous mechanical achievement were first inte
nded

to be carried in saddlebags, but graduall
y their

heavy and clumsy proportions were worked
 out

to a scale which made it possible to carry the

watch on a fob, or sling it about the neck. Th
e

invention, starting in Germany, was at once t
aken

up in England and then in France, so that
 by

Shakespeare's time we must suppose them to hav
e

found rather common use, when Jacques tells
 the

Duke in "As You Like It" that he "met a mo
tley

fool i' the forest," and "the fool drew a dial fro
m

his poke," with a remark on the wagging of cirne.

The first watch with works, as was said, en-

tirely of iron, without a crystal, was marked o
ff

only in hours, like the needle of a compass. Th
e

fact that the divisions of the hours were fur
ther

marked by small knobs is a significant coin-

mentary on the non-existence of street lights,

matches or other common illuminations after

dark, the idea being to feel the dial with the

hand. The case was of beautifully chased bro
nze,

and by no means the least remarkable partic
ular

in connection with this watch is that it is still

in working order.

The next watches made began to be construct
ed

with the mainspring separately encased, but th
e

balance, not yet in the form of a wheel, wa
s a

small beam with knobs at each end. It did not

take long for the art to make gigantic strides, an
d

there are examples dated in the year i600 w
hich

are not more than an inch and a quarter in

diameter. At that period, and, indeed, for
 some

time subsequently, each watch was a work of
 art,

and bore some distinctive decoration on its 
case

or dial, or on both. The old craftsmen who

fashioned these early timepieces seemed to 
give

to each watch they built a bit of their re
verent

conception of art, which in those days forme
d so

significant a factor in people's lives. One could

fancy that the workman was loath to par
t with

the precious little mechanism until he had w
rought

into it all that his hand was capable of. Th
us we

find the inner workings delicately chased a
nd en-

graved ; and while the watches as a rule
 were

more bulky and heavy than today, especi
ally in

the dimension of thickness, some notable ex-

amples of not more than an inch or an in
ch and

a quarter in diameter were achieved—even as

early as the sixteenth century.

Once the mechanical problems of the w
atch

were mastered even greater lavishness 
appeared

in the materials used, bronze and brass b
eing suc-

ceeded by silver. silver-gilt and gold, whic
h was

finally studded with jewels.
From the time of Louis XIII. watches decora

ted

with enamels began to appear, and soon 
became

very popular. Each piece was a marvelous ex-

ample of delicate enameling, and the 
decorations,

usually of mythological subjects, or hits of 
classic

history, were carried out on the case, i
nside and

out, and on the dial.
The art of enameling on watches was 

at its

height at about the middle of the se
venteenth

century, and the popularity of this treatment

lasted up to the period of the first empire
, when

very fine specimens were produced, t
hough with

some loss in the matter of thoroughly co
nscien-

tious execution.
Besides elaborate pictures enamels were ap

plied

in single colors, as today, and in convention
al pat-

terns. Unfortunately, the popular demand for

unique watches led to the debasing of th
e early

artistic watches—by the expenditure of m
uch time

and care in the construction of all possjble
 forms

of extraordinary and bizarre timepieces.
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Kansas
Holton, Kan.

Goldsmith Bros.,
Chicago,

Gentlemen:
Draft for $30.44 received,

which is satisfactory; 44
cts. more than our esti-
mate.

Yours truly,
Anne! Bros.

Kentucky
Owensboro, Ken,

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Your favor with cheek

for $29.00 enclosed came
duly to band very promptly
and same Is very satisfac-
tory; we don't want a bet-
ter house to deal with, as
your reliable firm ought to
be good enough for any-
body.

Yours respectfully,
B. Moss.

Missouri
California, Mo.

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Your check for $36.41 re-

ceived, and as on all other
occasions, in sending you
lily old gold and silver,
your allowance for same is
really more than I had fig-
ured on getting for It.
Thank you for same.
Yours very truly,

Chris. E. Tiernan.

Pennsylvania
Pitcairn, Pa.

Goldsmith Bros.,
20 John St., New York.

Dear Sirs:
I received your check for

old gold all 0. K. and was
surprised at the size of it.
Thanking you for past
favors, I remain,

T. S. Hull.

North 'Dakota
Kenmore, N. D.

Goldsmith Bros.,
Chicago, Ill.

Dear Sirs:
Your check for $37.53 in

payment for old gold, sil-
ver and platinum received,
and is satisfactory. Thanks
for being so prompt.

Yours resp'y,
E. H. Gross.

Iowa
Corning, Ia.

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Draft for gold and silver

sent you received this
a. m. I'm always satisfied
with your returns and
promptness.
Yours truly,

3% E. Curti:011nel.

There's Ready Money
not a trifle, but a substantial amount
in the scraps around your store, the

old and battered jewelry, dilapidated
watch cases, sweepings, filings, any-
thing that has a trace of gold, silver
or platinum.
If you do not think it worth while or
if you have any feeling of distrust as
to returns, follow the example of
thousands of your brother jewelers
and send us a trial shipment. This
will remove your distrust, clinch
your confidence and put money in
your pocket.
You receive the same prompt returns
the same positive guarantee of

satisfaction by shipping to our office
nearest you : no matter if your ship-
ment consists only of One Dollar or
One Thousand.
Your Material is always held in same
condition as received until you place
your 0. K. on our remittance; if not
satisfactory we prepay your shipment
back to you.

Check for old gold and silver by return mail

Goldsmith Bros. Smelting
and Refining Co•

New York City Chicago
20 John Street Heyworth Bldg.

Cor. Madison and Wabash Ave.

Seattle
Arcade Bldg.

Iowa
Jefferson, la.

Goldsmith Bros.,
Chicago, Ill.

Gentlemen:
Your liberality In your

allowance for the old gold
and silver I sent you day
before yesterday Is only
equaled by your prompt-
ness. Your cheek reached
me by the very first mail.
Having carefully weighed
and figured values, I beg
to report that your cheek
exceeded my estimate to
amount of $9.50. When I
have more silver and gold
I will look no further, but
send it to the Messrs.
Goldsmith Bros. Thanking
you, Yours truly,

Lincoln H. Bucks.

Montana
Billings, Mont.

Goldsmith Bros.,
Seattle, Wash.

Dear Sirs:
Your cheek for $14.02

was received today in pay-
ment of old gold; was
more than I expected.
Yours very truly,

W. J. Adams.

New York
New York City.

G. B. S. & R. Co.,
20 John St., New York.
Your check for sweep-

ings received. Will con-
tinue to have you remove
our sweeps every month.
Respectfully yours,
Baumgold Bros. & Co.

Georgia
Atlanta, Ga.

G. B. S. & R. Co.,
20 John St., New York.

Gentlemen:
We beg to acknowledge

receipt of your favor of the
17th, enclosing check for
$177.00 in payment of the
old gold and the gold tilled
that we sent you several
days ago.
Your returns are entirely

satisfactory and we wish
to thank you for your
promptness in the matter.

Yours truly,
A. K. IIawkes Co.

Washington
Spokane, Wash.

G. B. S. & It. CO"
Seattle, Wash.
Received cheek for sweeps

all 0. K. Am sending an-
other barrel today.
Very respectfully,

Sartori & Wolff,
Makers of Fine Jewelry.

Oregon
Albany, Ore.

G. B. S. & It. Co..
Seattle, Wash.
Your check for $135.16 in

payment for old gold and
silver is entirely satistae-
tory.
Thank yom

Yours truly,
F. G. Will, Jeweler.
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Phil Jones' Illuminated
Burglar Alarm

A Story of Adventure and Advertising by Hollis

Godfrey in the Youth's Companion

"Here's where we turn the corner into Fif-

teenth street, Dick. Don't look till I tell you to.

Goodness! What a jam there always is on this

corner! Come to the curb. Now look up to

the roof of the Dennet building just above our

offices."
Oblivious to the hurrying crowd the two boys

stood on the edge of the sidewalk and gazed at

the black sky-line across the square. Suddenly

flaming letters sprang out against the dark : The

Hasket Flasher Company makes signs like this.

"My last and biggest job," remarked Phil Jones.

"The firm took up the flashing-sign business just

after you went south last fall and put me right

into it. I've done the wiring on a lot of small

signs during the winter, but this is the first chance

I've had to supervise the wiring of a big one."

"But how does it work, Phil? I don't under-

stand," said Dick.
"You know an incandescent lamp lights when

you turn the button and let the current run

through it?" Dick nodded. "A flashing sign is

just a lot of incandescent lights arranged to form

the letters of different words. The words make

sentences when the lamps light together. Look!

There it goes again!"
After a brief period of darkness the sign

flamed forth anew : Our system is being adopted

everyhwere.
"But how does it make the words, Phil?" per-

sisted Dick.
"Why, all the wires from the lamps that form

any word, `system,' for instance, are gathered

upon one key, and when you press the key the

lamps light and the word appears. See! There's

the third sentence!"
Don't go elsewhere or you may he robbed.

"How do you press the keys?"

"That's all done by machinery. You know

what 
i 
a piano keyboard is like and what a rolling-

pin s like. Suppose you stuck thirteen wooden

pegs on a rolling-pin and revolved it against 
the

keyboard of a piano. You'd strike thirteen keys

all together, wouldn't you? Take the following

sentence, for example."
We won't rob you here. We'll treat you square.

"Now, there's a cylinder up there that's kept re-

volving by a motor. On that cylinder are raised

metal contacts that stick out as the pegs wou
ld

on the rolling-pin. When that sentence appea
red

one set of those raised contacts had struck 
the

keys to which the lamp wires for that sente
nce

run. When they strike an electric current r
uns

through the keys to the lamps that form the

words. Now the sign's dark. That's because the

cylinder has turned a little more and throws the

contacts off. Now the lamps are lighting for

another sentence. And they light because the

cylinder has turned enough to bring a new set 
of

contacts against a new set of keys."
Come in between g and 5 to room 181, Denne

t

building, said the sign.
"I see," said Dick at last. "It's like a mechan-

ical piano-player. One set of keys gives one 
set

of words and another set of keys gives 
another

set of words. It's a great idea."

"Sure thing," said Phil. "But what in the

world has happened to the 'it' in this one?"

Do now. We want to hell) you.

"The wires to the key that lights the lamps 
for

'it' are disconnected, or else some nonco
nductor

has dropped in somewhere. Of course if you 
dis-

connect the wires that lead to any set of la
mps

the current can't get through to that set. 
I must

go up and find out what's happened. Will you

come with me and look at the machine?"

"Some other time," answered Dick. "I'm bus
y

tonight. So long!"
A moment later Phil walked down a deserted

marble corridor in the Dennet building and 
slip-

ping his key into the lock entered the 
office of

the Hasket company.
M he turned from the door an unexpected

K EYST ON 5

glimmer of light from the next office met his

view. Surprised, he stopped and listened anx-

iously to the low murmur of voices that came to

his ears. Then he smiled to himself.
"That's the boss' voice, and I thought it was

burglars. He must have seen the missing word,

too, and come up to find out about it."
He crossed to the inner door, flung it open and

entered with a cheerful "Hello!"
He had made a mistake. Three unknown men

were grouped round the safe. One man, with

his head bent in a listening attitude above the

lock, was fingering the combination; a second

man held a small lantern which illuminated the

lined dial; the third, who crouched in front, was

holding some steel implements ready for use.
Phil turned to flee, but quick as he was the men

were quicker. Before he could reach the door

they seized him from behind and threw him head-

long. As he gasped out a cry for aid he felt a

rough sleeve thrust between his lips, and gagging,

choking, he fell back, overpowered.
It took the three men less than half a minute to

bind his hands and feet and gag him effectively.

Then, after a whispered consultation, they lifted

him and carried him to the innermost room of the

three-room suite. There they unceremoniously

dumped him on the floor, locked the door and

returned to their business at the safe.
Slightly dazed by his fall Phil lay for a time

motionless. Familiar sounds came from beside

him, but he hardly recognized them. Then, as

he came fully to his senses, he realized that he

was in the room wth the apparatus that controlled

the flashing sign. Click, pause, click, pause, click.

Sentence one, two, three, four, five, six. One by

one each click marked the appearance of a flam-

ing sentence on the huge sign above. And as the

successive signs flashed through his memory the

recollection of the missing word in the last one of

all gave him a sudden idea. Why not signal his

plight from the rooftops to the passers-by below?

He must. In no other way could he bring

about his escape or make the burglary known.

The room in which he was lying was not con-

nected with the corridor. It was connected only

with the other rooms of the suite, and there w
as

no way to leave it except through the room whe
re

the burglars were.
Struggling to his feet Phil found that he could

shuffle along after a fashion. He made for the

tool-bench, where he managed by a great effort
to lift himself high enough to bring the cord t

hat

bound his hands against the cutting edge of a

saw that stood in the rack, and knew that 
free-

dom from his bonds was merely a question 
of

minutes.
Once free he seized a pair of cutting-pliers and

an electric glow-lamp from the bench, crept 
across

the room and stood before the motor and 
the

keyboard of the flashing sign. With a smile of

satisfaction he flashed the light on the cylinder,

and as he did so click went the contacts 
that

lighted the lamps of the first sentence: The

Hasket Flasher Company makes signs like 
this.

Swiftly Phil cut the connections of the wire
s

that led to the last four words. The Hasket

Flasher Company now read the sign.

In the second sentence there was much 
less

material for him than in the first. He cut 
con-

nection after connection till only the wires 
lead-

ing to the two middle words were left: Is 
being.

In the third sentence he found only one 
word

suited to his purpose. Without a pause he cut

away all but the last word. The third 
sentence

then read : Robbed.
The fourth sentence had no words that suite

d

his need. He cut it away entirely. The fifth

gave him more words than any of the 
others.

Never had his skilful hands worked more 
rapidly

than in the moments before the wires to 
the

words between g and 5, falling from their 
con-

nections, left Come to room 181, Dennet 
building.

Now for the sixth and last. Clip, clip, clip,

one by one he severed every connection 
with the

next group of words but two: Now help.

The Hasket Flasher Company—pause—is 
being

—pause—robbed. Long pause. Come to room

thr, Dennet building. Pause. Now help.

Suddenly above the regular sounds of the ma-

chinery rose the noise of a movement from 
the

other room. The alarming thought flashed i
nto

Phil's mind that his work might have been 
done

in vain. In his excitement he had almost for-

gotten how near his enemies were. It flashed
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upon .him that if they should enter and find him

standing there they could easily stop the motor,

bind him so securely that he could not again get

free and proceed unmolested with their work.
Cautiously the boy crept back to his former

place. Seizing the ropes that had bound him he

threw the cords round his feet and tied them,

readjusted the gag and then, placing his hands

behind him, assumed the position in which he

had been lying. It was a wise precaution. He

had hardly settled into his former attitude before

he heard footsteps approaching the door and real-

ized that light was passing before his closed eyes.

Then, to his great relief, he heard the door shut

once more and the sounds of work begin anew.

Although crouched in a strained position Phil

dared not move again for fear of jeopardizing

what he had already accomplished. There was

nothing for him to do but to wait. Steadily came

the regular sound of the moving motor and the

clicks of the contacts as they made and broke the

circuits. Steadily those prosaic sounds called up

in his mind pictures of the sentences on the great

sign above flashing out his message to the people

on the street. Each click of the contacts seemed

to sound a clarion call for help.
Seconds changed to minutes, minutes seemed

to turn to hours, while Phil waited for the sou
nds

that would mean deliverance. Impatience turned

to burning eagerness, burning eagerness to a
nx-

iety and anxiety at last to a sort of terror lest 
the

people on the street should think the message 
a

"fake," a new advertising scheme, and merely

laugh
The character of the sounds from the 

next

room seemed to be changing now. They d
is-

quieted Phil. Had the three succeeded and we
re

they ready to depart? If they were departing had

his course been wise? Certainly it looked as if

his message had failed to be understood. 
Surely

he could not allow the thieves to escape 
iwth

their booty while there were tools on the ben
ch

that would serve as weapons. Althongh he was

one against three he might overcome th
em by a

sudden attack. Throwing off his bonds Phil

started to rise, but while in the very act he

stopped and listened. There was no mistaking

the meaning of the sounds that followed. 
There

was the crash of a bursting door, the 
clatter of

heavy boots, a stern command and a clink of 
steel

that spoke of handcuffs.
Phil could wait no longer.
"Here! I'm here!" he cried. "Let me out!"

As the door swung open in answer to hi
s call

Phil saw an interesting spectacle; on th
e right,

three handcuffed thieves guarded by 
two blue-

coated patrolmen; on the left, a brawny 
officer

with the gold chevrons of a sergeant; i
n front,

with his hand on the knob of the 
door, Phil's

emnloyer, Mr. Hasket.
"Sergeant," Mr. Hasket waved his hand in

introduction, "this is Phil Jones, the boy who 
did

the wiring."
A slow grin raised the heavy musta

che of the

officer while he looked the lanky youth 
over from

head to foot.
"Well. young man." he said, finally, in a 

hoarse,

confidential tone, "we've used electricity 
in many

ways on the force. but you've got a
 new one on

us. Sort of an illuminated burglar
-alarm, eh?"

Traveling Stones

"Traveling stones," from the size of a pea to si
x

inches in diameter, are found in Nevada.

When distributed upon a floor or other 
level

surface, within two or three feet of one 
another,

they immediately begin to travel toward 
a com-

mon center, and there lie huddled like a 
clutch of

eggs in a nest.
A single stone, removed to a distance of

 three

and a half feet, upon being released, 
at once

started with wonderful and somewhat 
comical

celerity to join its fellows.
These queer stones are found in a regio

n that

is comparatively level and little more 
than bare

rock. Scattered over this barren region are little

basins, from a few feet to a rod or two 
in diam-

eter ; and it is in the bottom of these that t
he

rolling stones are found.
The cause for the strange conduct of

 these

stones is doubtless to be found in the 
material of

which they are composed, which appears to
 be lode-

stone or magnetic iron ore.
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WEBSTER-WHITCOMB
The
Lathe

of

Quality
Backed by Years
of Development
and Experience.

PAT. APPLIED FOR

OVER 20,000 NOW IN USE
Accepted as the standard lathe for watchmaking and
repairing. Special attention paid to the selection and
treatment of material used in all wearing parts. Lathes
are constantly reported doing service 1 5 to 20 years with-
out repairs. All workmanship guaranteed.

UNIVERSAL
WATCH STAND

(PATENT APPLIED FOR)

An excellent device for displaying
watches. Very attractive for the

show window. Useful
for the desk and home.

Price, per dozen
75 cents

IN COMPARING PRICES WITH OTHER LATHES,LEARN THE DIFFERENCE IN SIZE, QUALITYAND DETAILS OF CONSTRUCTION.

Actual
Size of am•Webster-

Whitcomb

LATHE, with Taper Chuck, Screw Chuck, 6 Y1 in. Cement Chucks,Tipover T Rest, 9 ft. Round Belting and Chuck Box   $31.00LATHE, as above and 6 Wire and 2 Wheel Chucks (10 Chucks)   39.00LATHE, as above and 10 Wire Chucks ( 12 Chucks)   41.00LATHE, less Tailstock, deduct $6.50 from the above prices.Wire Chucks, each $1  00 Wheel Chucks, each $1  00Snyder Chuck   . 8.00 Universal Face Plate , . , . 9.00
,

CULMAN BALANCE CHUCK
Made with three inter--4:44 LOOK FOR STAMP changeable screw-on
Plates, drilled with No. 8,
10 and 12 holes.

Plates are made
like the screw bezel
on a watch and can
be changed in-
stantly, they in-

creasethe holding capacity
of the chuck ten-fold, mak-
ing it practical for many
train wheels now difficult
to chuck.

Price, $4.00
Send for Circular and FREE Sample Pair of Torpedoes

C. CULMAN, Maple and Hazel Avenues, Maplewood, Missouri

BEWARE OF IMITATIONS

The Right Kind of Filler
for Doing Monogram Work

A perfect wax filler for monograms cut in ivory, pearl,Celluloid, ebony, wood handle umbrellas, etc. Monofil hasmany advantages : it fills cuts flush with the surface andis not damaged by water or ordinary chemicals, and stickstight in the monogram cuttings.
You know from experience how much trouble engravershave in doing monogram inlay work. Monofil car: be

applied without heating—simply by rubbing it over the
monogram.

FOR SALE BY JOBBERS

SUSSFELD, LORSCH & CO.,

ASSORTMENT No. 1. In six colore—dark blue, light blue,red, pink, black and white. Packed 6 sticks in a box for
ASSORTMENT No. 2. Dark blue, roycl purple, golden
brown, green, lavender and black  

Any of above colors
Gold  
Silver

25 cents each
35 cents each
35 cents each

90-94 Maiden Lane, NEW YORK
— WHOLESALE AGENTS —

$1.00

$1.00

•
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,

especially prepared for this journal by William

N. Moore, patent attorney, Loan and Trust
 build-

ing, Washington, D. C.

1,003,6 9,74956.3 L9i.nk ring. George A. Briggs, New

York, N. Y. Filed November 22, 1910. SerialN0 

I. A link ring comprising abutting hinged
 sec-

tions, a spring latch for locking the abuttin
g ends

of said sections together, and means
 secured on

said latch by which said ring

is adapted to be suspended and

by the tension of such suspen-

L: sion adapted to hold said latch

in oper..tive position, substan-

tially as described.
\*". 2. A link ring comprising

abuttinv hinged sections, a

barbed spring latch secured on the abutting 
end

of one section, a keeper on the opposite 
section

adapted to receive the barbed latch and an 
eye

secured on said latch intermediate of its ends,

said ring being adapted to be suspended 
thereby

and said eye adapted to normally hold sai
d latch

closed by the tension of suspension, s
ubstantially

as described. •

1,003,725. Safety catch for breastpins, etc. Cesar

Ferruggiari, Fort Worth, Texas. Filed May

31, 1911. Serial No. 630,528.

A breastpin having a safety catch 
comprising a

guard rigid with the breastpin and h
aving jaws

integral therewith, a catch curved at 
the outer

end and resting normally against

said guard and having a pivotal con-

nection with said guard at the lower

end between the said jaws, and a

spring held in place by said jaws and

by said pivotal connection and tend-

ing normally to hold said catch against said

guard and projecting through said catch 
to form

a re

//

1,003,711. Detachable watch-pocket. Louis Cun-

ningham, New London, Conn. Filed January

12, 1911. Serial No. 602,358.

A supplemental watch-pocket, including a

pocket-body, a flap bent downward f
rom the top

of said body and a spring for 
frictionally hold-

ing said watch-pocket in the

pocket of a garment and for
I5 automatically closing t h e

mouth of said supplemental

watch-pocket, said spring

being formed of a strip of

spring wire, having a portion
thereof operatively secured to

4
said flap and having two ter-
minals projected downward

along the side marninal edges of said 
pocket-

body, said terminals having lateral, right
-angu-

larly bent, inturned hooks engaging the side

marginal edges of said pocket-body.

1,005,411. Hatpin protector. George W. Bur-

nett, West Cliffe, Colo. Filed March 6, 1911.

Serial No. 612,565.

As an article of rnanufactue, a pin 
comprising

a pin shank having an annular 
groove adjacent

its point, a hollow protector havi
ng a central and

two side enlargements and provided 
with an en-

trance mouth, said protector head ha
ving spring

clamps integrally connected therewith at one end

and arranged opposite to one another and re-

turned into the hollow portion of the protector

head, and having their free ends arranged slid-

ably against the interior wall of the protector,

said spring clamps having oppositely arranged

longitudinal grooves adopted to receive the point

of the shank, the annular groove of the pin point

constituting means to assist the protector head

from being accidentally displaced from the point

of the shank, a filler of cork arranged in the

central hollow enlargement, said enlargement

being in line with the passage between the

clamps, thus providing means to preserve the con-

dition of the pin point.

1,005,540. Alarm clock. Marcel Irenee Guertin,

Arctic Center, R. I. Filed February 7, 1911.

Serial No. 607,124.

I. In an alarm clock, a casing forming the bell

and having a closed back and an open front,

clock-works on the interior of the casing, a ri
ng

,re secured to the clock-works and
having a pair of spaced circum-
ferential flanges which receive
the edge of the casing at the
said open front thereof, said
clock-works being spaced from
the circumferential portion and
the back of the casing, said
circumferential portion of the

so casing being formed with open-

1 ings at the base thereof, and
supporting f eet extending
through said openings in spaced

relation to the walls formed thereby and having

their inner ends connected to the clock-works.

2. An alarm clock including clock-works, a

single open-front casing which forms the bell,

receives said clock-works on its interior and acts

as a protector for said clock-works, the dial of

the clock-works acting to close the open front of

the casing, a closure part carried by the clock-

works and disposed between the same and the

casing, and feet passed through openings in the

base of the casing so as to be free of contact

with the latter, the inner ends of the feet being

secured to the clock-works.

1,004,755. Watch key. Joseph Howard Duna-

way, San Francisco, Cal. Filed November 12,

1910. Serial No. 592,083.

I. In a watch key, a hollow barrel having a

frusto-conical end with a spiral thread thereo
n,

a plunger within the barrel having a smaller 
end

and a spring adapted to keep
the end of the plunger and the
end of the barrel coincident, in

.t

ss0

9

;1 II. wri!il ;WI- -2:0-gle' 2-15 hollow sleeve having a frusto-
conical end with a spiral thread
thereon and a spring-controlled

14 the manner set forth and for the
purpose described.

16 2. A watch key comprising a

substantially as described.
plunger ithin the hollow sleeve,

1,004,592. Pin. Frank B. Rhodes, Johnston,

R. I. Filed April 7, 1911. Serial No. 619,549.

I. in a pin, the combination with the body, the

joint member and the catch, of a pin tongue piv-

otally mounted in the joint member and resilient

,ft
a

means upon the tongue extending from a point

adjacent the joint member and in alinement with

the tongue between the latter and the body and

having a portion normally contacting with the

pin, said tongue extending a substantial distance

along the pin and adapted to hold the fabric

between itself and the pin.
2. In a pin, the combination with the body, a

joint member and a catch, of a pin tongue piv-

otally mounted in the joint member, and a resil-

ient forwardly directed bent arm on the tongue

disposed in the vertical plane of the tongue and
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having a downward bend intermediate its ends, an
upwardly directed bend adjacent its front end
normally in contact with the under side of the
tongue, and a free terminal inclined toward and
adapted to contact with the body.

3. In a pin, the combination with the body, the
joint member and the catch, of a pin tongue piv-
otally mounted in the joint member, and a resil-
ient arm upon the tongue and substantially par-
allel therewith and movable lengthwise provided
with a bent intermediate portion in contact with
an intermediate portion of the tongue.

1,004,827. Time-actuated releasing device. John
P. Tonsor, Arlington, N. J., assignor of one-
half to Christian Orthalf, Belleville, N. J.
Filed April 29, 1911. Serial No. 624,216.

I. A time-actuated releasing device consisting
of a base, a clock-supporting frame on the face
of the base, a rod sliding vertically in the frame,
a projection on the rod by 17

which it can be suspended,
a weight on the rod, the rod
having means for attaching
it to an element to be oper-
ated by the weight, a latch
sliding horizontally on the
frame and engaging the rod
to suspend it in its raised
position, a lever operating
by gravity to slide the latch
to its locked position, a clock
having an alarm key adapted
to be wound in one direction
and arranged to rotate in
the reverse direction when
released by the clock mech-
anism, means for detachably
securing the clock to the
frame with its alarm key
within the frame, and a pin
on the lever adapted to be
engaged by the alarm key
when the alarm key rotates
in the reverse direction, this
operation of the lever releasing the latch to per-
mit the rod to be actuated by its weight.

1,004,963. Hatpin fastener and point pro-
tector. Anrdzej Arendarczyk, Newark,
N. J. Filed July 8, 1911. Serial No. ;,

63h7e423.
ii-

T combination with a hatpin having :1-

the end thereof cut away to provide a •
shoulder, of a housing adapted to re-
ceive the pointed end of said hatpin, a
lever pivotally mounted in said housing

and having one end thereof protruding
from said housing, a rib arranged within
said housing and adapted to engage the "
shoulder of said hatpin, and means
within said housing and engaging said
lever and adapted to retain said lever in
engagement with said pin, whereby the

shoulder of said pin will be held in en-

gagement with the rib of said housing.

1,005,073. Scarfpin. Rupert C. Robin-
son, Pawtucket, R. I., assignor to
Maurice E. Barriere, Providence, R. I.

Filed March 31, 1911. Serial No. 618,215.

I. In a scarfpin, a pin tongue, one
end of said tongue being laterally ex-

,,tended and formed with a perforated
bearing, a head rigidly secured to said
bearing and depending therefrom and
being spaced from the body of said

e tongue, a perforated bearing at the
base of the head on the back thereof, a
safety pin having its ends projected
through said bearing and having its
upper end pointed to normally extend
above the top of the head, a finger
engaging head at the lower end of the
safety pin for operating the latter, said
finger engaging head extending out-
wardly from the safety pin and being
spaced from the pin tongue body and

a coiled spring surrounding the safety
pin and having its upper end rigidly
secured thereto, the lower end of said
spring abutting the lower bearing.

(Continued on page 2415)
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1,004,823. Hatpin protector. Carl A. Sentz, New
York, N. Y. Filed February II, 1911. Serial
No. 607,928.

I. A hatpin protector of the character described,
comprising a hollow body having an opening
therein; a tubular member arranged within the

No. 147 Turret Bench Key.

Latest improvement in bench key. Made with
three different size pipes, three different size squares,all in one tool. Locks automatically and position of
turret can be changed by pressing button on end. Finely
made, chased rubber handle and steel parts nickeled.

Price, - 85 cts.

No. 131 Jewel Holder
20 55 pe /91r ,

Made for holding jewels in setting for cleaning.
Also will hold jewels securely while fitting pivot. Jaws
close automatically. Made in two sizes ; No, 131 for
large sizes, No. 131-A for small sizes.

Price, - 75 cts.

WilegfIMMMOMMIN Ms 0

No. 309-A. Automatic Jewel Tweezers.

Designed for handling roller pins, unset hole jewels and end stones. This tool will pick a roller pin or jewel from aflat surface and hold it securely. Very convenient to hold a roller pin while trying it in the fork. For holding hole jewels whilegaging or trying on a pivot, also for holding while cleaning set jewels; jaws close automatically, the jewel is held securely whenthe tool is laid down. Gun-metal handle, neatly knurled in a diamond pattern, hard-rubber head, jaws of finely tempered steel,K. & D. quality. An excellent tool. Price
$1.25

Is i;;7 24, 26 ,7

hollow body adjacent the opening; said tubular

member having a flattened neck and provided

with two openings, each formed in one of the

flattened surfaces at one end of the neck; a head

provided upon the end of the neck at said open-

ings, one edge of said head being flush with the

edge of the opening in the hollow body; a sub-
stantially U-shaped gripping element straddling

the neck and having two teeth, each disposed

through one of the openings of said neck, and

means provided upon the head of the tubular

member and adapted to space the tubular member

from the hollow body.

No. 400. PIVOT STRAIGHTENER
This is a New tool for straightening

bent pivots ; built on right principles,
and will do the work, where it is prac-
ticable to do it at all.
The points of support and pressure

are adjustable and under perfect con-
trol. The bending lever also serves as
an indicator, to show when pivot is
perfectly true; lever is moved by screw
and cam mechanism; delicate,
POWERFUL.

This tool will straighten many pivots
that would be broken by ordinary
means; and all pivots not bent to the
elastic limit, it will straighten quickly
and perfectly.

It is The Special and COMPLETE
device for the purpose.

Its range covers all train pivots likely
to be bent, and all balance pivots.
A circular of practical instructions in

the use of the tool, free.
No. 400. Beautifully finished andNoA00 nickeled, packed in neat box, price, $5.00

No. 146. TURRET SLEEVE WRENCH
/0 Bits. New, Novel, PRACTICAL

Any of the bits automatically held rigidly inline with the knurled handle.
To bring another bit into position : simply"press the button" and turn the turret.
You can move the tightest

sleeves with this wrench and not
cut your fingers; the flat, smooth
case affords great grip for starting
tight sleeves; normally moving
sleeves quickly turned in or out, by
twirling the knurled handle.
For a long time we have made

good bits; but we believe those in
No. 146 are the best we have ever
made. We have a new brand of steel
particularly suited to this purpose;
this, with our unequaled facilities for
hardening and tempering, produces
bits hard, tough and strong; they fit
all standard sleeves.

1,004,898. Safety hatpin. Charles T. Pally, Cin

cinnati, Ohio. Filed January i6, 191 1. Serial

No. 602,812.

In a safety hatpin, the combination of a tube
having a tapered yieldable flattened body and a
hatpin having a flattened surface near its point

to fit within the flattened body as set forth.

1,004,968. Jewelry case. Ivy Lee Baugh, Rich-
mond, Va. Filed June 16, 1911. Serial No.
633,512.

1. As an article of manufacture, a water-
proof case comprising a receptacle having an inner
lining of soft material extending beyond the edge

This tool is a great time-saver; most sleeves can be removed, a newone inserted and adjusted, in about half the time required with otherstyles. The Best Sleeve Wrench. See it. Feel it; Try it. BUY IT!
No. 146. Finely finished and nickeled, price . $1.50

LEBANON
Manufacturers  

NEW HAMPSHIRE
 Wholesale Agents 
90-94 Maiden Lane NEW YORK

A.4

of the receptacle, and a removable cover adapted
to interlock with the receptacle and compress the
extended portion of the lining.

2. As an article of manufacture, a water-
proof case comprising a receptacle having an inner
lining of soft material extending beyond the edge
of the receptacle, and a removable cover adapted
to interlock with the receptacle and compress the
extended portion of the lining, and an adjustable
hanger secured to the receptacle.

3. As an article of manufacture, a water-

KEYSTONE

Proof case comprising a receptacle interiority. pro-
vided with a suspending hook and having an inner
lining of soft material extending beyond the edge
of the receptacle, and a removable cover adapted
to interlock with the receptacle and compress the
extended'portion of the lining.

1,007,292. Pendent-setting watch. George F.
Johnson, Springfield, Ill., assignor to Illinois
Watch Company, Springfield, Ill., a corporation
of Illinois. Filed March 27, 1911. Serial No.
617,070.
I. A winding and setting device, consisting of

a winding arbor, a clutch slidingly mounted on
said arbor and rotatable therewith and adapted to
be moved into either winding or setting position,
a clutch shifter, a lock lever, a spring connecting
said clutch shifter and said lock lever and adapted
when said lock lever is not under exterior con-

straint to throw the clutch into setting position
and when said lever is put under constraint to
throw said clutch into winding position, and
means operated by said lock lever when put under
exterior constraint to positively assist said spring

disengaging said clutch from setting position.
2. A winding and setting device, consisting of

a winding arbor, a clutch slidingly mounted on
said arbor and rotatable therewith and adapted
to be moved into either winding or setting posi-
tion, a clutch shifter, a lock lever, a spring con-
necting said clutch shifter and said lock lever
and adapted when said lock lever is not under
exterior constraint to throw the clutch into set-
ting position and when said lever is put under
constraint to throw said clutch into winding posi-
tion, a cam on said clutch shifter adapted to be
engaged by said lock lever when the same is put
under exterior constraint and by the movement
of said lever to positively assist tne sprincr in dis-
engaging the clutch from setting position.

1,007,430. Watch stem winder and pendent set.
Edward A. Cochran, San Francisco, Cal., as-
signor of three-sixteenths to L. Seidenberg and
three-sixteenths to George M. Davis, San Fran-
cisco, Cal. Filed May II, 19Io. Serial No.
560,594.
1. In a watch winding and setting mechanism,

a shiftable winding square having a cylindrical
end, a non-slidable socket coupler supporting the
other end of the square, a clutch slidable on said
square, a winding pinion, plates concaved to form
bearings for the winding pinion and preventing
end motion thereof, and a differential spring hay-

0?' .25
if

".'1̀  •,
_2?...ee,es pro

ing one arm effective against the clutch normally
pressing it into engagement with the winding
pinion, and another arm effective against the
cylindrical end of the square.

2. In a watch winding and setting mechanism,
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a shiftable winding square having a cylindrical
end, a non-slidable socket coupler supporting the
other end of the square, a clutch slidable on said
square, a winding pinion, plates concaved to form
bearings for the winding pinion and preventing
end motion thereof, and of a differential spring
having one arm effective against the clutch nor-
mally pressing it into engagement with the wind-
ing pinion and another arm effective against the
cylindrical end of the square, and hubs having
polygonal bores formed on the clutch and the
setting pinion, whereby the setting pinion is thrust
out of operative relation by the clutch.

1,007,166. Hat pin shield. Robert W. Wellke,
Pasadena, Cal. Filed February t, 1911. Serial
No. 606,004.

In a locking guard for perforated point pins,
a guard member comprising a head portion and a
sleeve secured thereto, the
inner face of the head portion
being provided with outstruck
tongues having their outward-
ly extending points return bent
to form journal loops, said
inner face being further pro-
vided with additional outstruck
portions, a locking pin adapted
to enter a perforation in the
sleeve and coact with the pin perforation, a bell-
crank lever formed integrally with said locking
pin, a transverse pivot pin formed integrally with
said bell-crank lever and extending beneath said
return bent tongues, an inwardly concaved press
button member formed on one end of said bell-
crank lever, and a coil spring having its lower
coils surrounding said additional outstruck por-
tions, and its outer coils contacting with the con-
cave face of said press button member.

1,007,128. Watch pendant, Jeremiah McGrevy,
Brooklyn, N. Y., assignor to Solidarity Watch
Case Company, Brooklyn, 14. Y., a corporation
of New York. Filed December 27, 1909. Serial
No. 535,133.
1. A pendant formed with a part integral with

the casing and comprising a stem with an annular
groove, and a swivel member telescoped thereon
and having a reduced annular bead spun over
said groove on the stem, to permanently and in-

separably connect said members together, while
permitting the one member to swivel on the other.

2. A pendant formed with a part integral with
the casing, and having a grooved stem, and a
swivel member having a bead fitted into said
grooved stem, so as to permanently and insep-
arably connect said members together, while per-
mitting the one member to swivel on the other.

1,007,081. Safety stick pin. Hugo B. Fehrm,
Dorchester, Mass. Filed September 19, 1910.
Serial No. 582,805.
The combination with an ornamental

head, of a shank secured thereto, in-
wardly extending entering points formed
upon the opposite ends of the shank, one
of said points being bent to form, with
the shank, a fabric engaging clamp, and
the other being bent to one side and at
an angle to the shank for the purpose
of preventing the total dislodgment of
the pin from the garment to which it is
applied, and a portion of the said shank
extending beyond the lower entering
point, whereby upon pressing thereon
the lower entering point can be inserted
into the fabric without permanently
creasing or wrinkling the garment.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

- $1.03

$ .96

- .04 Loo

$ .03

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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Interesting Problem in Watch Work

Equalizing Outside and Inside Drops—Factory

Method Explained—Escapement Matching

By B. L. CODDING, Somerville, Mass.

In the July I issue of THE KEYSTONE,

under "Workshop Notes," I saw the article

"Pallet Jewels." Now, I have had ten

years' experience matching escapements in

railroad watches in the largest factory in

America, and if I can offer any advice or

suggestions to some poor, struggling watch-

maker I should be more than pleased to do

so. In the article mentioned we have a

simple case of "close outside drop," and the

easiest and quickest way to fix it is to draw

the L out and push the R in (cut the R off

if necessary). It is stated by the sub-

scriber that the lock is "as nearly correct as

it is possible to determine." Therefore, the

stones should not be swung in or out,

neither should stones be changed for thinner

or thicker ones. These things would make

the lock unequal, so the only. thing to do is

to do as I first suggested: Pull the L out

and push the R. in. I use a diamond file or

lap to cut pallet stones (of course, always

on the backs).
Now, when you pull a stone out you must

bend the fork. Always bend toward the

stone pulled out. Now, that I've told you

to do that I've got to go into detail a little

about matching.

First, take off hairspring, dial and

hands; examine scape pallet and balance for

side shake and end shake. It must be close.

If not fix it before attempting to match.

The time spent in putting these things right

will more than repay you and will save time

and annoyance in matching. See that your

jewel pin, is upright, tight and clean and

that it lines up with crescent in roller.

Next put in your balance and bank the

watch up to drop; bank it to longest tooth,

and watch out all the time. After you have

moved a stone or bent the fork always re-

bank. I am speaking of the ordinary

watch. Some watches are made on the cut-

and-try plan, but we will not consider them,

as your article is on a "0" size American

movement. Get your lock and drop first

and avoid excessive swinging of pallet

stones unless you can do it to advantage;

by that I mean if a pallet or scape wheel is

jeweled out of upright or a pallet is slotted

badly (. and about nine-tenths of the pallets

are out a little) it is quite often necessary

to tip or swing stones after you have a sat-

isfactory lock and drop. The next move is

to get the let-off.

The adjustment of lock by watch-factory

men is considered easier than that of let-

off. Now, I'm ahead of my story. You

must look for uprights. See that scape

wheel is true in the flat and in the center

or a little above center on pallet stones, also

that end of guard pin is in center or a little

above center of roller.

Now, the best way for an inexperienced

man to proceed is to bank up the watch.

Bank tight to longest tooth; go all around

the wheel and size it up as to roundness

and length of clubs (lifting-planes).

Now, if jewel pin passes out on one side

and don't on the other take out pallet, bend

it toward the tight side and try again. If

Fig. 3. Fig. if.

you find that jewel pill will not pass out on

either side, either grind the horns or set

the jewel pin back in slot (don't tip the

jewel pin; that is botch). If in case you

have too much shake when pin is in posi-

tion, short fork (Fig. 1), you may do one

of three things : ) Lighten the lock if pos-

sible, (2) forward the jewel pin and tip

forward, or (3) change the fork (on 1:8-size

watches). To change pallet and fork on

other watches you should have two-thou-

sandths cm. shake on jewel pin when it is

in slot (Fig. 2), and the same shake at

drop, which will bring the jewel pin in the

positions as in Fig. 3 or Fig. 4. As the pin

passes the corner of fork it will be in the

shortest place, but we don't care for that,

as the guard pin will be in position for

safety at that time unless crescent in roller

is too wide. After you have a satisfactory

lock-drop and let-off get the roller shake

(termed also as guard-pin shake). First

see that pin is tight. With your watch still

banked tight bend the pin (always keeping

it in center or above on roller edge) either

forward or back (or offset) until it is just

free when watch is held in an upright posi-

tion ; i. e., when the balance is above pallet.

After this is done give escapement a little

slide. All the slide is for is to allow for

(i) scape wheel out of round, (2) side

shakes, (3) long clubs on teeth, (4) wear;

so gear it reasonably close, especially on a

fifteen-jewel movement. Remember that

the more slide you have the more power it

will take to unlock the escapement, espe-

cially with a strong draft. Therefore, give

the escapement as little slide as possible

and be safe.

Another View of Watch Cleaning

By J. E. WHITTEN, Cullman, Ala.

I have been reading the letters in THE

KEYSTONE in regard to the best method of

cleaning a watch. These different opinions

remind one of the old saying, "Every one to

their own notion," to say the least.

The man who has a business of his own

and has a reputation to maintain has just

two reasons for cleaning a watch : First, he

cleans it to get the money, and, second, he

wants to do the work in an efficient manner

to hold and build up his business. I have

been in this business for fifteen years and

have used many different suggestions, but I

get the most uniform results from the fol-

lowing method:
I take the watch down, putting it into the

gasoline cup as I do so. I then begin on the

balance bridge, taking out the cock-hole

jewel, cleaning and putting a little speck of

oil on the end stone before putting it back.

Next I see that the balance pivots are in per-

fect condition and then replace the balance

to the cock in readiness to put in position.

I next take the front plate, brush it dry and

peg the pivot holes, take out the foot-

hole jewel, clean and oil, place the balance

in position to see that it is true (if it is not

I true it). I also see that the action of

the hairspring is good, and then take the

pieces out of the gasoline cup one at a time,

brushing them carefully, and if there is any

hard dirt in the pinions use a piece of peg-

wood to remove it. Before putting the lever

into place I take a piece of soft pegwood

that is just greasy, making it flat at the, end

clean the pallet stones and the fork.

Now assemble the watch, see that the

scape and guard pin are properly set, and

the trick is done.

It is true that the gasoline leaves a film or

sediment, but that is immaterial except on

the scape, and when you clean the pallet

stones with pegwood and leave them slightly

greasy the scape will polish itself and give

no trouble. I never use chalk, because if

one is not very careful he will leave a watch

in a worse condition than before.

There are two things that give the ma-

jority of men trouble : They don't get the

watch clean to start with, and then they

drown it with oil.
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Our New Refining Plant

■v. E. AI () %■" l■ V. Y.

;X

is equipped with the best Furnaces
and Smelters made, and we are going
to take every speck of Gold, Silver and
Platinum out of any and everything
that you can send to us.

IT WILL PAY YOU
to send us your next shipment of
Scraps, Sweep, or anything contain-
ing Gold, Silver and Platinum.

We Guarantee Satisfaction

W. E. MOWREY :: St. Paul, Minn.

Isn't it foolish to alloy with scrap or inferior metals andrisk the whole batch of gold for a few cents' "saving."We had just this trouble before we invented our "Omega"metals.
"Omega" Guinea Gold Alloy
Guinea Gold combines readily with the Gold inany proportions. Makes a homogeneous alloywith one melt.
Gold alloyed with Guinea Gold is a full richcolor. It works freely under the rolls and in thepress—will not crack in the working or the fire.Its long, compact grain cuts bright and clearunder the graver. And it polishes to a brilliantsurface without waste.
G •

"Omega," Purified Shot Copper
Omega Purified Shot Copper is prepared to givethe manufacturing jeweler a brand of Copper ofassured standards and purity. It is made ofcopper selected from the fmest brands that comeinto the market. Melted, purified and shotted.Sieved into uniform sizes and packed in duck bagsof 10 pounds each. Omega Purified Shot Copper isconvenient to use. It is kept free of dust, dirt andoxidation.--01d comes granulated—put up in duck The granules melt quickly and yield an alloy ofbags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and acopy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.

No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.
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Cutting and Silvering Mirrors

Plate Glass Comes in Regular Sizes—First En-

ters the Roughing Mill, Then Goes Through

the Emery Mill, White Wheel and to the

Silverer—A Unique Process

A very interesting description of grinding and

silvering glass was given in The Furniture Jour-

nal some time ago as follows : The plate glass

reaches the mirror factories in regulation sizes.

If odd or irregular as well as established sizes

are to be made a paper template as exact size is

used. The plate glass is cut to these various

shapes, and after this the glass is ready to be

beveled. The beveling of glass is done by ma-
chinery, and each glass must pass over five differ-
ent machines before the bevel is complete.
The first machine that receives it is the rough-

ing mill. This mill consists of a steel disk two
inches thick and thirty inches in diameter, set to re-
volve horizontally. Directly over this revolving
disk immense hoppers are suspended, containing
sand and water, which are automatically fed to
the revolving disk is required. The operator
takes the plate glass to be beveled and holds
it on the revolving disk at the required angle,
which is determined by the width of the bevel
desired. In this way the glass is ground in much
the same way as one would grind an axe. The
sand and water on the revolving disk then grind
away the glass, leaving it very rough and closely
resembling the ground one sees in partitions and
windows.

Smoothing the Plate

To smooth down the coarseness the plate is run
over the emery mill. The emery is identical with
the rough mill, but is fed with emery and water
instead of sand and water, as on the roughing
mill. The next step is the smoothing stone.
This is a quarried stone, and all the stones that
are used in this country for this purpose are im-
ported from England, as we have not yet found
stone in this country smooth enough for this
purpose. These stones are four inches thick and
thirty inches in diameter,must run absolutely true
and even and without vibration. The glass is
handled on this stone in the same manner as on
the roughing stone, which leaves the edges smooth
with a hazy appearance. For smoothening the
level of intricate patterns often a specially shaped
stone is used, sometimes ten inches thick and
shaped like a cone.
From the smoothening stone the plate goes to

the white wheel, which is a large wheel made of
especially selected southern white wood, and is
set in machines to revolve vertically. It is three
inches thick and two or three feet in diameter.
By means of a mechanical appliance the revolv-
ing surface is fed at the will of the operator
with a mixture of ground pumice stone and
water. When the white wheeling is finished the
bevel is clear and transparent, but it still lacks
the finishing polish that gives the completed
bevel its luster. For this last polish it is sent
to the polishing wheel or buffer, where a three-
by-four-inch wheel is used, revolving vertically
like the white wheel. The outer rim or working
edge of this wheel is covered with heavy felt,
two or three inches thick, and this is treated with
the polishing rouge which does the polishing.
This polishing completes the beveling.

The Silvering Process

When the plates reach the silverer they are
first carefully washed with putty powder, water
and felt hand blocks, then rinsed in condensed
water. While still wet it is placed on the silver
table. The silvering tables are hollow tables
with stone or concrete tops, and closed in a
heating system underneath. The stone top is
covered first with a canvas cover and then a
woolen blanket, to help retain the heat ; then
the glass is laid with the front or face side down,
and on the back or reverse side the silver solu-
tion is poured.
The formula of a silver solution has always

been more or less a trade secret, but there are
so many formulas in use today that really there
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is no standard. The basic principle of all suc-
cessful silvering formulas is the dissolving or
cutting down of the nitrate of silver with am-
monia to reduce it to a liquid state and then
adding an acid solution of Rochelle salt or tar-
taric acid to precipitate the silver in metal form
out of solution and onto the glass. The solu-
tion when ready for use looks very much like
water, but the effect of the acid and the heat of
the tables after it has been poured on the glass
gradually changes its color until one can see the
metal silver slowly beginning to form and spread
in the shape of thin films of metal over the sur-
face of the glass. The working of the solution
must be watched with identically the same care
that is observed in the developing of a photo-
graphic negative, and similar difficulties have to
be overcome in both.

After the solution has been poured on the
glass it requires from half an hour to one hour's
time for the silver to form in proper shape. As
soon as this occurs the plate is taken up and the
surplus solution is allowed to run off. The coat-
ing of silver is then wiped dry with chamois skin
and must be handled very carefully. Perspira-
tion or fingers should not touch the silver until
it is dry.

After silvering, the back is painted over with
a coating of shellac, which is orange shellac cut
down with alcohol and applied with a camel's-
hair brush of first quality. Another coating is
painted over the shellac with a special paint, free
from oils and acid. The mirror is now placed in
the drying room. When thoroughly dry it is
cleaned and polished with cloth and dry pumice
stone, and is ready for use.

The Pitting of Nickel Deposits

Its Cause and How It Can Be Prevented—The

Use of Boracic Acid and Agitated Solutions

The pitting of an electrodeposit of nickel is
one of the difficulties encountered in the art of
nickel plating. It is also one of the most annoy-
ing, and many a piece of work, otherwise perfect,
has either been spoiled or rendered unsightly by
the pit marks.
The cause of the pitting of a nickel deposit

is the formation of minute bubbles of gas on
the surface of the metal that is being plated. All
plating solutions give off gas when the electro-
deposition is going on, but some give off such
a small quantity as to be almost imperceptible,
while in other instances a considerable quantity
is given off. In the case of a nickel solution, the
amount of gas given off at the ordinary current
density employed for the purpose is very small
and can scarcely be noticed. Gas is given off,
nevertheless, as may be found by careful watch-
ing of the solution. This gas starts from the
surface of the metal being plated, and gradually
grows larger until the bubbles detach themselves
and pass upward through the solution.
These bubbles are hydrogen gas, and when they

cling to the surface of the work the nickel is
prevented from depositing in the spot where
they cling, but, at the same time, deposits around
them with the formation of depressions on the
surface known as "pits." It is a singular fact
that the pits are produced more by a light evo-
lution of bubbles than a rapid one. If the evo-
lution of gas is strong, the gas does not hang
long to the surface and a rough deposit is pro-
duced rather than one that is pitted. In case the
evolution of gas is slow, however, and the bub-
bles of gas remain on the surface for some time,
pits are sure to form.

Causes of Pitting

There are several causes that will bring on
the pitting of nickel deposits, but all of them

are followed by the secondary cause of the for-
mation of gas on the surface of the metal. While
the primary cause may differ, the secondary

cause is always the same. The following are the
causes of gas formation in quantities sufficient to
produce pitting.

I. Too strong a current. This causes gas to
form in considerable quantities, but may usually

be known by the "burning" of the nickel on the
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edges. The remedy, of course, is to reduce the
current.

2. Lack of sufficient nickel in the solution.
This gives an excess of ammonium salts in it
and gas is more apt to form on the work. The
remedy is to add single salts.
3. Solution too acid with sulphuric acid. This

causes the solution to act on steel or iron work
so as to produce gas by local action. The remedy
is to add carbonate of nickel to reduce the acidity.

Boracic Acid for Preventing Pitting

Boracic acid is a very serviceable substance for
preventing pitting and will frequently overcome
cases which can not be prevented in any other
way. Just why it should prevent the pitting is
not well understood, but it seems to prevent the
evolution of gas, and thus pitting does not take
place. A small quantity of boracic acid will have
a beneficial effect on the solution but will not
overcome the pitting entirely. To prevent it, a
large quantity of the substance should be added.
The following is the best solution:

Nickel plating solution r gallon
Boracic acid 5 ozs.

The boracic acid will not dissolve in the cold
solution, but a portion of it should be taken out
and boiled until it is dissolved, when it is added
to the remainder. The solution when cold is
ready for use.
Those who have difficulty with pitting should

try the boracic acid, as it will be found particu-
larly efficacious for still solutions and will usually
cure an obstinate case of pitting. The advantage
is so pronounced that the stoppage of gas evolu-
tion from the surface of the work may be noticed
as soon as the boracic acid is introduced.
In addition to the advantage of boracic acid

for the prevention of pitting it produces a white
and soft deposit that is quite easily buffed and is
satisfactory in every way.

Agitated Solutions for Preventing Pitting

Agitated solutions are an excellent remedy for
pitting, and it is for that reason that no pitting
ever takes place in a plating barrel. The reason
is simple: the gas is brushed or jarred from
the surface of the work.
The use of boracic acid is always recommended

in a nickel solution, either when employed in a
plating barrel or as a still solution. With the
boracic acid and an agitated solution there is
never any danger of pitting, but the use of bo-
racic acid will usually suffice to overcome an ob-
stinate case. Agitated solutions, of course, are
always advantageous, as they produce a more
even deposit and allow a greater current density
to be used with a corresponding increase in the
amount of work turned out in a given time.—
The Brass World.

Acid-coloring Solution for Solid Gold

The acid process of coloring, like the fire-gild-
ing process, is such an unsatisfactory and waste-
ful method of obtaining a fine; gold color as
compared with coloring in cyanide-gold solution
or a salt-water solution that it can not be recom-
mended, says a writer in The Metal Industry.
If you have not the facilities for running the
cyanide-gold or salt solution, the following will
give a rich. yellow color to the articles and is
easily regulated:

Boiling water
Nitrate of potassium 
Alum
Sulphate of zinc
Common salt 

 / gal.
6 ozs.

 3 ozs.
3 ozs.
3 ozs.

The jewelry to be colored in the above solution
should be cleaned as for plating, then boiled in a
weak nitric acid pickle, then boiled in the coloring
solution until the articles assume a dead yellow
appearance. Finish by scratch brushing or bur-
nishing as desired. If the articles do not come out
yellow enough add nitrate of potassium. If the

articles are wanted as smooth as possible omit
the sulphate of zinc ; if a heavy matt is desired
increase quantity of same. The solution must be

used boiling and can not be used on gold that is
lower than 54-k.



Almost every practical jeweler in the country knows the advantagesto be derived from a course of instruction where not theoretical butpractical work of the finer grade makes expert workmen—Watch-makers, Engravers and Opticians—of our students. The first of theyear with its other good resolutions is a mighty good time to begin.Take our course of Watchmaking, Engraving and Optics the first weekin January—and a Good-salary Position is a certainty for you.
We have the reputation of turning out the most thorough and practicalworkmen in this country. Our students are in demand everywhere.Jewelers from all over the country write for them. Better let us teachyou to become an expert Watchmaker, Engraver and Optician. It doesnot take long by our method of teaching, as we give each student indi-vidual, personal instruction. We have been doing this for over seven-teen years, and remember the kind of instruction we give cannot behad at any other college. The first week in January, 1912, is the timewe want you to attend. Let us send you a couple of booklets that willprove interesting reading for the man who wants to improve his oppor-tunities in life. We have three inquiries for workmen where we haveone to fill them. Why not place yourself in a position to supply thiswant ? Write today for these booklets, which will giveyou full information.

TESTIMONIALMR. F. W. SCHULER.
Levon, Florida.Dear Sir:— I am getting along very nicely in the position that I have and I likethe work better every day. The plate which I designed and engraved while at thecollege has been admired by hundreds of people. Expert engravers have examinedit and pronounced it the finest piece of work they have ever seen.This is remarkable when I stop and consider that I never had any previousexperience before attending your college and that I was able to become such athorough, practical watchmaker and engraver and to accept the good position which Inow hold. It is your method of teaching and the thorough attention which you giveyour students. I want to thank both you and your instructors for what you have donefor me and I'll assure you that I will recommend your college to anyone that wishesto learn watchmaking and engraving in the shortest possible time. Wishing you thesuccess that you deserve, I beg to remain, Respectfully yours, I. W. WATERS

The Philadelphia College of Horology
Broad and Somerset Streets :: PHILADELPHIA, PA.
F. W. SCHULER, Principal ESTABLISHED 1894

Improved Method for
Casting Metal Finger Rings

Recently Patented by Fred H. Curl, of Des

Moines, Iowa—Diagrams Show Pattern and

Mold

An improved method of casting finger rings
of gold and other metals has been patented by

Fred H. Curl, of Des Moines, Iowa. The feature

of the patent lies in the pattern employed and

which is herewith shown.
Referring to the accompanying drawings, to

is to indicate the body portion of the ring mem-

THE HIGHEST
DEVELOPMENT
IN JEWELERS'
MACHINERY

Sheff Patent Ring Forging Machine
THIS ring stretching machine is for jewelers or any one who repairsor sells rings. It is the only tool on the market for the purpose thatwill do perfect work. It stretches all kinds of rings—wide, narrow,oval, flat, plain or set. A light ring can be sized three sizes and a heavyone six sizes and do it perfectly. Anyone can easily work it and youcannot spoil a ring under any circumstances. The ring comes out of themachine perfectly round and straight and requires no refinishing. Youcan size a ring while the customer waits and he cannot tell by appearancesthat it has been stretched and will not know how you did it unless youtell him. This machine is not built on the roll principle but the ring ispressed into the die and you can put as much or as little pressure as youwish and you can see exactly what you are doing. It is thoroughlyguaranteed, will never wear out. The mcst successful jewelry houses inthe country are using this machine. We have had a wonderful sale of itand do not know an one who has one who would do without it. Give ita trial for ten days. Any jobber will furnish one.

Price, $16.00, 4V:to; ntsiinxebie,

A. J. SHEFF & CO. : PITTQDr
6109 PENN AVE

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

FIG. I FIG. 3

THE PATTERN FOR THE RINGS

cated by the numeral 18, as shown in Fig. 4, and
the lower by the numeral to, as shown in Fig. 5.
These mold members may consist of two pieces
of cuttlefish bone or they may be made of or-
dinary mold frames employed in conection with
molders' sand or other suitable material. In
order to provide for holding the two mold mem-
bers in coinciding positions provide a number
of L-shaped metal guides 20 partially embedded
in one of the mold members 18 and designed to
enter corresponding depressions made in the
other mold member, as shown at 21 in Fig. 5.
In practical operation with this form of my

invention connect the ring pattern, the core pat-
tern and the gate pattern, as shown in Fig. 5,
and then place them in position upon the mold
member ro and then place the mold member 18
on top of it and force the two mold members
firmly together. This causes the material of the
cuttlefish bone to be depressed at the points where
the pattern members engage it so that the
adjacent surfaces of the mold members may come
in contact with each other. Then remove the
complete pattern and finally replace the core pat-
tern, thus leaving the mold cavity in the material
consisting of the gate and of the ring member.
The notches 16 of the core member are so ar-
ranged that the metal will flow into them and
produce perfectly formed prongs for the ring
being molded. The melted precious metal is then
poured into the mold in the ordinary way and
small grooves 22 are provided at the ends of the
notches 16 through which the air bubbles may
escape at the ends of the prongs.—The Brass
World.

ber of the improved pattern. At one point on the
circumference of the body portion is a series of
prongs, eleven of the kind and shape now in corn-
mon use for the purpose of holding precious
stones. At the side of the body portion so op-
posite from the prongs i 1, preferably provide two
small openings such as indicated by dotted lines
in Fig. I, for the purpose of receiving a gate
pattern.
In connection with the ring pattern member a

core member is employed which comprises a body
portion 14, having a central cone-shaped portion
15, designed to enter the interior of the space
between the prongs on the ring pattern member,

and also provided with a series of recesses t6,
designed to receive said prong members on the
ring portion. Extended through the body por-
tion 14 is a guide pin 17, having one short and
one long end projecting beyond the body portion.
The mold comprises a number of upper and

lower members, the upper member being indi-

Photographs Upon Watch
Cases and Dials

By courtesy of the Scientific American Supplement

(Continued from November i5 issue of 'DIE KEYSTONE)

This emulsion will keep fairly well for some
time previous to use. The paper upon which this
emulsion is to be used must be prepared in the
following manner : A number of sheets of baryta-
coated paper about 8 x TO must be prepared
previous to coating with the emulsion. They will
keep without deterioration for a long time.

The Stripping Paper

Float the sheets of baryta-coated paper upon
the following mixture while warm:

Gelatine, go grs.
White granulated sugar, 30 grs.
Distilled water, 6 fluid ozs.

Cut the gelatine into small pieces, allow them
to soak in the water for fifteen minutes, adding
the sugar at the same time. Then place the vessel
into a saucepan of hot water, stir until the gela-
tine has melted, filter through two folds of
cheesecloth. About one minute will be the time
for coating, when the paper will lie quite flat.
RerOtove and suspend it with a wooden clip at
one corner, to dry in a suitable closet away from
dust. When the sheets are perfectly dry they
may be kept quite flat by keeping them in an
8 x so printing frame under pressure until re-
quired for use.

Coating the Stripping Paper with Emulsion

Cut one of the 8 x so pieces of paper in half.
turn the edges about a quarter of an inch all
round, forming a lip at one corner, then fasten
this down upon a small sheet of stiff cardboard
with a few touches of hot sealing wax. In the
darkroom pour some of the emulsion upon the
paper, allow it to run all over. Perform this
quickly, then drain the excess of emulsion into
the stock bottle and suspend it to dry away from
light, without removing from the cardboard.
The drying will be complete in about ten

minutes, then coat the paper again, this time
draining the emulsion from the opposite corner.
After drying the second time remove the paper
from the cardboard, trim off the edges with a
pair of scissors, and pack away face to face in
a 5 x 7 printing frame until required for use.
The negative for a watch dial photograph is

made the same as for the carbon print, not re-
versed, the head and shoulders of the person
being very small so as to occupy a space of an

oval about half an inch wide and one inch long.
This size of paper can be much better handled
than smaller sizes.

Place this upon the negative in a printing frame
and print either in direct sunlight or in the shade.
When the image is printed about two or three
shades darker than required when finished re-
move the sheet of paper from the frame and cut
the figure out to the size of oval required, leaving
a tapered tailpiece attached resembling the shape
of a tadpole. This tailpiece is to enable the print
to be handled with a pair of tweezers, for, being
so small, it can not be handled with the fingers.
The print must now be washed in several

changes of water, then toned in a chloride of gold
and borax bath made up as follows:

Chloride of gold, 2 grs.
Water, 30 fluid ozs.
Saturated solution of borax, 4 fluid ozs.

About four ounces of this solution is employed
in a 4 x 5 tray. The toning of the print should
be carried up to a purple brown color. It is
then washed for a short time in running water
and fixed in a weak solution of hyposulphite of
soda, as follows:

Water, to ozs.
Hyposulphite of soda, i oz.

Five or six minutes in this will completely fix
the print. It must now be well washed in run-
ning water for fifteen or twenty minutes. The
washing of such small prints is best effected by
placing a 5 x 7 piece of glass over the top of a
small pie dish, allowing space only for the water
to drizzle into the dish, its escape being effected
by pressing out between the glass plate and the
top of the dish.
When the washing is complete the print can be

transferred to the dial. Assuming that the por-
trait is to be placed under the figure twelve, the
bottom part of the figures on the dial must be
removed to allow room for the picture. This is
clone by dipping the tip of a struck match or a
thin strip of gutta percha into hydrofluoric acid
and touching the part to be /emoved and quickly
wiping it with a small tuft of absorbent cotton,
previously wetted and wrung out, then rinsing in
clean water. The toned and fixed print must
now be placed in a basin of warm water, the tail-
piece being cut off. In the course of a minute
or two the collodion film will loosen, then the
dial must be placed in the warm water and the
film carefully made to slide off the paper by the
use of a small fitch brush and adjusted in posi-
tion, The trace of gelatine sugar compound will
be enough to hold the film in the dial. The
excess of water is pressed out and the film held
in position by carefully holding the sides with
the thumbs of both hands, then pressing the tip
of the tongue upon the film. It must now be
allowed to become quite dry, when it can be
affixed permanently by coating the dial all over
with amyl acetate collodion, allowing the excess
to drain off upon thick blotting paper and dried
in a closet away from dust. When dried the
photograph will present the appearance of being
burned in. The coating of the dial will in no
way interfere with its being refitted. The figures
upon the dial will appear more brilliant than they
did before varnishing. Should the negatives re-
quire intensifying after development to secure
greater opacity in the high lights the following
solution will be found to act perfectly :

(A)

Intensifying Solution

Bichloride of mercury, 6o grs.
Bromide of potassium, 6o grs.
Hot distilled water, 16 ozs.
Allow to become quite cold.

(B)

Sulphite of sodium, a saturated solution,
about 16 ozs.

Citric acid, dissolved in half an oz. of
water, 30 grs.

Place the negative into the mercury solution,
let it bleach clean through the film, wash it well
for five minutes, place it in a tray, and pour the
B solution upon it, rock the tray to produce even
color, allow the parts to blacken through, wash
well, then place in a rack to dry.
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When You
Graduate from
OUR School
You Are an
Experienced
Workman

SOME of our students left other schools to come here. They say that the
unlimited PRACTICAL work we give them is what they did not get in other

schools. When you graduate from our school we place you in a high-salaried
position, and you can hold your position easily because we have taught you
thoroughly and practically.

Don't Forget This : If a school  only w sn s your money it will promise to  graduate yo:..shorttimenodert. mace.8ureofgegyou. Ltasdoc 

which wants to give you your money's worth will take great care to learn your individual needs first,
then will state what it can do for you ; but it will not dishonestly state a short time in order to "land"a student. Choose your school with your eyes open. WRITE FOR CATALOGUE.

The Ezra F. Bowman School of Watchmaking and Engraving
OUR BEST ADVERTISEMENT LANCASTER, PENNSYLVANIAOne Thousand Successful Graduates since 1889.

STAYTRUE BALANCE
CLAMPING AND STAKING TOOL
A tool which will save
you 90 per cent. of your
truing troubles. Two
screw pressure punches
hold the balance so
rigid that nearly all
danger of springing
wheel out of shape is
eliminated. Uses a 1
your old punches and
nearly all your old
stumps. Stumps rest
on screw base and can
be raised or lowered to
suit different lengths of
staff hubs. Hole in
screw base size of your
old stump shoulders.
The difference between
this and other staking
tools is that the screw
punches hold the bal-
ance so rigid that the
old riveting breaks in-
stead of tearing through
the balance hole. You
throw the balance out
of true when driving
out the old staff, even
if you cut away the old
riveting, which in many
cases is nearly impossible. Try the "Staytrue" way and be surprised how
flat your wheel stays. Every man at the bench has been looking for this for
years. It will be my aim to fill orders as promptly as possible.

0111tal li:1,1- '7

CUT ABOUT TWO-THIRDS SIZE I
kligrkoeclf I tali; in PRICE $8.50 NET 

WHAT OTHERS SAY COUNTS
Parsons, Kans., Nov. 15, 1911.

C. CULMAN,
Maplewood, Mo.

Dear Sir :-1 have tried your Staytrue Balance Clamp
Staking Tool and out of twenty-five balance staffs I had
to true only three balance wheels, and they were very
badly out of true before extracting old staff.

I find that the tool does npt only prevent the balancefrom getting out of true but that in Wi of the cases it truesthem in the flat and makes the balance far easier to true inthe round.
This tool of yours will prove a big success without a doubt.
I gave it a severe trial and am convinced that it is 0. K.

in every respect.
I had an old-time soft balance (the very soft kind) a

few days ago and the tool trued it so perfectly in the
flat that it did not seem necessary to true it in the round.

Yours very truly,
K. E. HOLDERLE.

  SOLD BY ALL JOBBERS 

C. CULMAN - - Maplewood, Mo.

Natural Gas Blowpipes

Blowpipes must be constructed specially for use with natural gas, so if you
are having trouble with your blowpipe it is because it is not adapted to the
quality of gas you are using. Write us about it and we will give you the
benefit of our forty-odd years' experience in the business. Write for Catalog
" B. K.," illustrating all our blowpipes and general workshop tools.

Buffalo Dental Manufacturing Company
Buffalo, N. Y°V U. S. A.

LEIMAN BROS.

BLOWERS VACUUM
FO M lp 

•"'"" 
for all Gas and Oil Appliances,
Sand Blasts, Boat Whistles,

Caliopes, Gas Producers, Gas Boosting, Testing.

VACUUM CLEANING
Take up own wear. Small piston, big air space.
No springs, powerful, noiseless. Can't get out
of order.

Blower Catalog No. 2
Vacuum Catalog No. 31

LEI MAN BROS. 620 John Street, NEW YORK

GOLD AND SILVER PLATING
OF EVERY DESCRIPTION

ROMAN, Rose and Green Gold Coloring.
Watch Case repairing and polishing.

A specialty made of repairing, relining and
replating Mesh Bags. Work by mail or
express returned same day.
SEND FOR OUR PRICE-LIST

Star Golb anb Silver Plating Moths
(INCORPORATED) Established 1893

.
FRANK B. PIERDON, Pres. and Treas. * M. S. PIERDON Sec.EDMOND B PIERDON, Vice-Pres, F. STANLEY PIERDON
125 Fulton Street (NaZgtreet) NEW YORK CITY
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will In
answered in the order in which they are received.

CROWN.—What mixture of acid will eat out broken

steel screws in gilt watch plates and broken

stems in filled crowns without injuring plate

or crown?
Dissolve alum in water and lay the plate or

crown which contains the broken steel part in a

vessel well covered with the alum-water. Once

in a while clear away the rust which will form

on the steel; this will hasten the operation. The

alum-water will rust out the steel. The length of

time required for the operation depends on the

hardness of the steel, and of course on how large

a piece of it there is to rust out. It hurries mat-

ters a little to heat the liquid, but, of course, that

makes extra trouble, as the water must be re-

placed as it evaporates, and we think it preferable

not to heat it. It is not permissible to use acid,

even if diluted, because it will attack the other

metal as well as the steel.

CHIME CLOCK.—Will you kindly give information

as to how to set up a tubular chime clock? I

can not get the tubes to sound right. It is of

German make. I put the tubes on rack, ham-

mers hit tubes just off the center ; I have ham
-

mers adjusted to give right hit, but it does not

sound right. Will you please give me all the

information you can about this trouble?

Adjust the springs which hold the hammers so

that the hammers stand when at rest about one-

eighth of an inch away from the tubes. The ham-

mers must strike on the centers of the tubes—

that is, on the highest part of the curve of the

tube. The cords which connect the hammers with

their lifters must have their lengths adjusted so

that when the hammers are at rest the cords 
are

slack enough to permit the hammers to be pus
hed

against the tubes without having the cords pull on

the lifters. A frequent cause of bad tone in

chime clocks is hardened leathers on the hamme
rs.

The leather sometimes becomes compressed, 
and

thus hardened, by means of the repeated bl
ows

against the tubes. Either put in new leathers,

soften the old ones by pricking them repeat
edly

with a very fine needle, or re-cover the 
striking

surface with some soft leather such as kid or 
thin

calfskin.

NONPOISONOUS.—What can be used as a substitute

for cyanide for bath after hard solder and f
or

removing tarnish (nonpoison) ?

We can give you a simple recipe for a bath 
for

dipping jewelry after hard soldering which is 
not

only nonpoisonous but which will work better

than cyanide of potassium solution:
Dilute some sulphuric acid with nine times t

he

same quantity of water. It is better to have this

solution warm when it is used, and most jew
elry

shops keep it in a leaden pan with a very s
mall

Bunsen flame under it all the time, so as to have

it ready whenever needed. The article shoul
d be

dipped while yet hot from the soldering.

To clean silver which is tarnished use powdere
d

chalk mixed with water and a little ammonia; 
this

to be applied with a clean rag, and the final 
polish

given with clean dry chamois skin. A wash 
may

be made by dissolving hyposulphurous 
soda in

water, which will clean tarnish off silverware
 by

simply wiping with a rag wet with the solu
tion.

SHELLAC.—Would you please forward me a good

cement formula for fastening roller jewels 
in

table? Also advise me as to the proper method

employed in setting the roller jewel. I have

had considerable trouble with roller jewels f
or

the past year, and anything you may do to sol
ve

this difficulty will be greatly appreciated.

Some time ago a subscriber wrote to this d
e-

partment about trouble he was having with roller

jewels, they coming loose a few days after
 he
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cemented them in. According to his description

his method of doing the work was good, so 
we

concluded the trouble must be in the cement 
he

used, although he said he bought the best shellac

from a local merchant for this purpose. We 
sug-

gested that he send us a sample, which he 
did,

and what he thought was shellac turned o
ut to be

nothing better than resin, which, of course, 
was

entirely unsuitable on account of its "crum
bly"

nature. Probably you are using the wrong ma-

terial for cement. You can use nothing that 
will

be more satisfactory than ordinary red
 shellac,

which is kept in stock by most druggists an
d

dealers in paints and oils.

The proper methods of putting in roller 
jewels

are explained in "Workshop Notes" as 
follows:

Answer to "Swiss," April, 1911; answer to 
"Roller

Jewel," June, 1911 ; answer to "Roller 
Jewel,"

September 15, 1911. If you do not have these

back numbers of THE KEYSTONE we would
 be glad

to give full particulars in answer to 
another in-

quiry from you.

Frosting, Etching and Coloring
Incandescent Lamps

Frosted lamps improve lighting results b
y giv-

ing better diffusion and more agreeable 
lighting.

A properly frosted bulb cuts off 
comparatively

little light, averaging from 3 per cent t
o 7 per

cent, or from one-half candlepower to one
 candle-

Power on a sixteen-candlepower lamp.

Lamp bulbs may be superficially frosted by

dipping in a compound which can readily 
be pur-

chased. This frosting is not permanent, 
however,

nor as satisfactory as the etched frost 
given to

the lamps by the manufacturers, which is
 effected

either by sand blast or by acid. Both processes

give very similar results; but for 
incandescent

lamps the acid method is generally used.

The acid method employs a solution 
consisting

of hydrofluoric acid and carbonate of 
ammonium

thoroughly mixed, in a proportion of about
 ten

quarts of acid to eight pounds of carbonate. 
This

is contained in a leaden vat large enough
 for the

admission of a rack full of lamps. Placed 
along-

side the acid tub is a rinsing vat. The 
lamps are

inserted in rubber sockets in a wooden 
holding

rack, and after an initial dip in the rin
sing vat

to clean them they are immersed in the ac
id solu-

tion for about half a minute, and again 
washed

in the rinsing tub. If extra heavy frosting is re-

quired, lamps may be redipped as many time
s as

necessary. Where it is required to frost only 
a

portion of the lamp, rubber hoods are placed 
over

the lamps to a point where the frosting is to 
stop.

The acid-frost operation is dangerous an
d re-

quires considerable experience in order to ob
tain

successful results. Utmost care must be used 
in

handlintr the hydrofluoric acid compounds, as 
not

only will severe burns result if the solution 
comes

in contact with the human skin but the fu
mes are

injurious to the eyes and respiratory organs. T
his

work should be done in a specially ventilated

room and the operator should be thoroughly 
pro-

tected by rubber gloves and apron.
Frosted lamps may be cleaned by dipping the

m

in very hot water and rubbing them tho
roughly

dry with tissue paper. Where this is not suffi-

cient a little soap should be used with the 
hot

water. Tungsten lamps should always be burning

while being cleaned.
The acid etching of letters or symbols on lamps

is not attended with the objection and difficu
lties

of the complete frosting process.
A rubber stamp, a solution of etching fluid, an

d

a heater with a perforated sheet-metal top 
are

practically all the requisites necessary for this

process. The heater is perforated in order that

the heat may come in instant contact with the

lamps and cause them to warm up quickly.

A tray full of lamps is placed in this heater

with the operator on one side. In front of the

operator are the stamps, a rubber pad and a small

brush with which to spread the fluid on the pad.

When the lamps become warm they are taken

from the tray, stamped, and replaced as rapidly

as possible. When they have attained a tempera-

ture of irco° F. the tray is removed and the

operation is finished.
The formula for the making of etching fluid is

as follows : To one pound of ammonium fluoride

crystals add thirteen ounces of 52 per cent hydro-
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fluoric acid and eight ounces of water. Stir this

solution occasionally and let it stand overnight,

when it should be strained. Then strain the clear

part of the solution through medium coarse mus-

lin. Care should be taken in the selection of the

ammonium fluoride crystals, which should be of

fairly large size. Sheet lead or hard rubber

vessels should be used as containers for the

etching fluid.
Naturally, colored lamps, of which the glass is

permanently colored, are the only ones that are

thoroughly weatherproof. As such lamps are

rather expensive, superficially colored or dipped

lamps are now generally employed. Suitable

coloring mixtures can be obtained, and the lamps

can be readily dipped. In this work the old or

dim lamps removed from the circuits may be

used. The plan generally followed is to burn the

lamp in a vertical position with tip down at about

two-thirds or three-fourths of its normal candle-

power. When the lamps have become slightly

warm take a cup of the dipping solution and raise

it slowly until the lamp is submerged therein up

to its base ; then lower slowly, allowing the excess

of liquid to drain off into the cup, and proceed

to the next lamp. Lamps should be burned until

the coating becomes thoroughly dry and firm.

Blue, green and purple are not desirable, as

these colors absorb so much of tne light that the

lamps are hardly distinguishable at a distance.—

Canadian Jeweler.

Drying Jewelry in Sawdust

Jewelry after being repaired and passed through

the pickle and other solutions necessary to the

different operations of putting a finish on the

work is dried in sawdust, and boxwood sawdust

is used because it absorbs the water that rema
ins

on the articles after the various washings; it does

not stain the work as deal sawdust would do 
on

account of its resinous nature, and for that rea-

son all resinous woods are avoided.

When the jewelry is hollow the sawdust should

be warmed, but not made so hot as to char the

sawdust, for that would stain the work. The

warming can be done by placing the iron pan

holding the sawdust over a gas flame for a few

minutes, or placing it on a gas stove. A kind of

apparatus is employed in manufactories which

consists of two departments, one for holding the

water and the other for holding the sawdust.

This utensil not only heats the sawdust but boils

the water as well. This safeguards the sawdust

from burning, as it would be likely to do if the

pan was carelessly used over a gas flame. It is

important that the sawdust should in nowise be

burnt.
The articles should not be roughly knocked

against each other when drying out, and if a little

sawdust adheres to light, hollow wares, it can

easily be removed with a soft bristle brush. Solid

articles are readily dried, as the sawdust does not,

as a rule, stick to them like it does to hollow

articles, and a minute or two in the warm saw-

dust is all that they require. But with hollow

wares it is different, for these continue to emit

moisture from the open places for some time,

and very careful attention to the drying-out is

necessary to prevent the surface becoming

stained during the operation.

Columbus and the Magnetic Needle

For a long time it was popularly supposed that

Christopher Columbus was the first to note the

declination of the magnetic needle. In 19°6, how-

ever, there were discovered three sun-dials, dating

from a time anterior to Columbus' first voyage,

and bearing on the compasses accompanying them

lines indicating the declination of the needle. One

of these, found at innspruck, was made at Nurem-

berg in the year 1451. Not only has it an en-

graved line indicating the declination at the time

of its construction, but shows other lines i
ndi-

cating the changes of direction undergone by
 the

needle in subsequent years. Who first noted
 the

declination of the needle would appear to be still

an unsettled question.



LEARN WATCHMAKING
IT WILL PAY YOU

$ 25 to $ 35 a WEEK
AND MORE

We are constantly
receiving letters from respon-

sible jewelers situated throughout the
country inquiring as to whether we cannot

supply an expert Watchmaker.

The demand for efficient men far exceeds thesupply. It's the one field today that's not over-crowded. The one field that offers to the skilledman an opportunity to succeed.

His goal is just what he makes it. Many becomeemployers after a time.

Does a salary of $25 to $35
a week and more appeal

it. to you ? Then—

IT IS A GOOD
BUSINESS PROPOSITION

TEAR OFF

Please send me Pro-
spectus and Outline

of your entire course. This
request entails no obligations
on my part.

Name 

Street 

City 

Slate  

to buy a Perfect Ring
Stretcher, a tool that will
enable you to decrease
your investment in rings
by fifty per cent. Large
or small, heavy or light
rings can be easily stretched
without damaging them or alter-
ing their shape. It is built in the
Oliver Quality way. Order one
direct or through your dealer
for your convenience during the
holiday season.
Would you be interested in our
No. I 8 Catalogue describing the
complete line of OLIVER
QUALITY products? We will
gladly mail you a copy on
application.
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Cloisonné Enamel and Its Application

The application of enamel to metal (or porce-

lain) is usually accomplished by the cloisonné or

the champleve process, says a writer in The Metal

Industry. The latter is an East Indian method,

by means of which the design is hollowed out of

a plate or metal prepared for the reception of the

enamel so as to leave the cells separated from
each other by narrow strips of the body of the

object. There are other methods, too, such as

basse-faille, which is practically a chasing in low
relief floated over with a colored glaze, and the
"painted enamel" process, which is painting in
enamel colors on a surface of glass fused to cop-
per and passed through the kiln, like pottery.
Probably the oldest of all these methods is the
cloisonné, and many beautiful specimens of
enameled jewelry are in the collections of the
great museums of Berlin and Munich. These
specimens were found at Meroe, 800 miles south
of Egypt, with other objects of Roman work-
manship. The art of cloisonné enameling prob-
ably originated, however, in Asia—perhaps in
Persia or India.
Pure enamel is a colorless compound of silex

and oxide of lead; or of silica, litharge and
niter, with white lead or silex powder added, in
order to give the mass fusibility. The colors are
furnished by a variety of oxides; e. g., the oxide
of tin makes an opaque, white enamel, and if
manganese be added the white becomes clear and
brilliant. Blue is produced from the oxide of
cobalt ; green, from the oxide of copper ; violet,
from the black calx of manganese ; yellow, from
silver; purple, from gold, and red, from the sul-
phates of iron and alumina. Briefly, the process
of applying enamel is as follows: The body of
the object is first ground, to remove any glaze
and to insure the enamel adhering firmly. Next,
a drawing on paper of the design to be applied
is covered with a plate of glass, on the surface
of which is bent a fine, narrow brass ribbon or
flat wire, following closely the outlines of the
drawings. Thus every leaf, or whatever the de-
sign may consist of, is outlined and becomes a
cell (cloison). The edge of the wire is then
applied to the surface of the object to be enameled
and fixed by means of a fusible glass.
The wire now being fastened on, the enamels,

in the form of a paste, are transferred to fill
up all the cells, the proper colors, of course,
being used as indicated on the original design.
After the enamels are melted by baking they
settle down in the cells and the paste is renewed
as often as necessary to give the proper thickness,
and the process of firing is repeated between each
addition of the paste. Finally, the rough surface
is ground with coarse stones, next with finer ones,
and lastly with charcoal. This completes the
process and the object is ready for the market.

New Book on Monogram
Designing and Engraving

In view of the present popularity of the mono-
gram the publication of a new work on the sub-
ject, entitled ''The Art of Monogram Designing
and Engraving," is peculiarly timely. The new
book is from the pen of Fred Holmes Rees, prin-
cipal of the Rees School, Rochester, N. Y., who
is well known among the trade as an expert in
this specialty. The new work, in contradistinc-
tion with "The Art of Engraving," by the same
author, which is a more comprehensive and gen-
eral treatise, is devoted solely to the designing
and execution of monograms, special attention
being given to the forms now most in favor. It
should be kept in mind that public taste has re-
cently been highly educated in this matter of
letter engraving, and the proper execution of
monograms on goods sold is a very important
factor in the making of sales and the retention of
refined custom. As all jewelers are more or less
interested in this matter it will be to their ad-
vantage, no less than to that of every workman,
to make note of the publication of this new vol-
ume, which can be had from this office on receipt
of the publisher's price, $2.

Formula for Silver-plating Bath
To prepare a sixty-gallon silver bath for ordi-

nary work use the following proportions:

Fine silver, 999/1000 fine 120 Troy ozs.
Cyanide of potassium  22 Avor. lbs.
Water   6o gallons.
Bisulphide of carbon (dissolved in sulphuric
ether, V2 oz. carbon to 4 ozs. ether).

To prepare the silver as a chloride mix 240
ounces of commercial nitric acid and 240 ounces
of warm water, and add 120 ounces of metallic
silver slowly to avoid too great a heat, developed
by the action of the acid. The silver should be
preferably cut up into strips. After the silver is
all dissolved in the form of the nitrate add three
times its volume of cold water. Now take muri-
atic acid and add slowly as long as a precipitate
of chloride of silver is obtained ; then syphon off
the clear liquid into another receptacle and add a
little more muriatic acid to it to determine if there
is any more silver in solution ; if not, throw away.
The precipitated chloride of silver obtained
should be washed thoroughly at least six times
with clean cold water, allowing the precipitate to
settle thoroughly each time. Test with blue
litmus paper until the paper is no longer turned
red in the slightest degree.
Now dissolve the cyanide of potassium in about

thirty gallons of water; then add the silver
chloride, and when all dissolved add the balance
of the water. Atter the solution has stood for a
number of hours, or overnight, add the bisulphide
of carbon. It may be necessary to add a little
more free cyanide of potassium, probably one-
half ounce to each gallon. But it is far better to
have too little cyanide in a new solution than too
much. This will give a good solution, the con-
tent of which can be increased up to four or five
ounces of silver per gallon if required, using the
requisite amount of cyanide in connection with
the increased amount of silver, but for ordinary
work two ounces of metallic silver per gallon
gives good results.—The Metal Industry.

New Experimenter in the
Manufacture of Diamonds

Berlin, November 21.—A new method of mak-
ing diamonds is alleged to have been discovered
by Dr. Werner von Bolten, a chemical expert
connected with the Siemens-Halske laboratory
here.
The process is based on the decomposition of

lighting gas by a mercury amalgam, whereby the
carbon contained in the gas is crystallized into dia-
monds. As these diamonds are extremely minute
small bits of diamond dust are introduced into the
apparatus, where they serve as mother crystals
upon which larger diamonds are gradually
built up.
The process is still in the experimental stage

and the diamonds are small, but it is hoped that
Doctor von Bolten's discovery may result in the
solution of the problem of manufacturing dia-
monds by artificial means.

Glass-etching Inks
Diamond ink : Fluoride of ammonia, one part,

and sulphate of barium, three parts, are mixed
with sulphuric acid to a thin paste. Durable glass-
etching ink : Solution 1—Water, 500 parts;
fluoride of sodium. 3o parts; sulphate of potas-
sium, 7 parts. Solution 2—Water, soo parts;
chloride of zinc, 14 parts; hydrochloric acid, con-
centrated, 56 parts. Before use equal parts of
both solutions must be mixed. Separate they do
not attack the glass and are of almost unlimited
durability. The mixing is best effected in a little
leaden saucer. We draw or write with a new
steel pen, which, however, is quickly destroyed,
or with a goose quill. In place of the lead saucer
we can use a glass or porcelain dish coated with
paraffin. To accomplish this we pour melted
paraffin in the previously warmed dish, distribute
it evenly by tilting and turning, pour out the sur-
plus and leave the coating to set.—Phorm. Post.

2425

An Electro-gilding Solution
Gilding by means of electricity is generally done

in hot solutions of chloride of gold and cyanide
of potassium, says The Jeweler and Metalworker.
To make a quart of solution, and this will be
ample for gilding small jobs, such as usually come
into the hands of a jobbing jeweler, the following
proportion of ingredients will suffice for the
purpose:

Chloride of gold (AuCl2 2'120) a dWtM.
Cyanide of potassium (KCy) 1234 dwts.
Water ( H20)   I quart.

The chloride of gold, a most soluble and
deliquescent yellow crystalline substance, can be
purchased in glass tubes for one shilling ten pence
per tube of fifteen grains each. Four tubes will
be required to make up the amount given in the
formula. Dissolve the gold chloride in ten
ounces (one-half a pint) of water with stirring by
means of a glass rod. Dissolve the cyanide of
potassium in another ten ounces (one-half a pint)
of water, and add this to the gold solution, when
the gold will become precipitated and redissolved
again into a clear solution. Next add one pint
more water to make up to one quart of solution.
Put the mixture into an enameled iron vessel and
heat nearly to a boiling temperature, then any
kind of well-cleaned articles may be gilt therein.

U. S. Government Formula for Brown-
ing Steel Gun Barrels

The following is the standard formula of the
United States government for use in browning
gun barrels and similar steel articles, according to
The Brass World:

Alcohol  IT/2 ozs.
Tincture of iron  ozs.
Corrosive sublimate  OZS.
Sweet spirits of niter 1 1/2 ozs.
Blue vitriol  i oz.
Nitric acid  g oz.
Warm water i qt.

Dissolve the ingredients in the water and keep
in a glass bottle.
The gun barrel to be treated is cleaned with

potash or soda to remove the grease and all
stains are then scoured off with fine emery paper
so that an even, bright surface is produced. The

of 
bore oaondd vent of the barrel are closed by plugs

The solution is then applied to the surface of
the steel with a sponge and allowed to dry in
the air for twenty-four hours, after which the
loose rust should be rubbed off with a steel
scratch brush. Now apply another coating and
allow to dry in the same manner and then rub
off with the scratch brush again. Finally wash
off with boiling water, dry rapidly and wipe with
boiled linseed oil or give a coat of lacquer.

Tantalum Writing Pens
The excellent properties of tantalum suggested

the idea of using this metal for writing pens.
Most of the pens now used are of steel, whose
elasticity gives the desired pliability to the pens.
But the steel pen rusts easily and is attacked by
ink. Gold is rustproof and not so attacked. But
gold alone is too soft for use in pen nibs, and the
extreme points must have some hard metal like
iridium soldered to them to make them durable,
which is a complicated and expensive task.
Tantalum was found to be a perfect substitute,
combining the pliable and elastic tenacity of the
steel with the chemical stability of the gold.
Some very interesting tests have been made by
Heintze & Blankert, of Berlin. The tantalum
metal was cut, formed and split like an ordinary
steel pen. Then the points were bent, ground
shaped, and hardened by a special hardening
process which was found to greatly prolong the
life of the pens. Comparative tests were made
between steel, gold and tantalum pen points on
six miles of paper, and the results showed the
hardened tantalum pen to be far superior to the
others. The chemical tests showed these pens to
be nroof against the attack of every ink used,
although the pens were exposed to the action of
the same for several weeks.—Vulkax.
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Good News For You, Mr. Jeweler
Our 1912 Catalogue will help you increase your
REPAIR DEPARTMENT and your BANK ACCOUNT

We Manufacture. We repair and replate any article in the jewelry line for theretail trade only. So perfect is our system in our factory that there is no slightingor delay when your order is received, no matter how small or large.  We repair, replate and reline all kinds of mesh bags and purses.Gold, Silver and Platinum Plating, coloring, finishing and polishing. Gold andsterling silver ware. Enclosed packages with ours for other city firms will be delivered free ofhigh-class workmen throughout our shop, insuring absolutely correct workmanship.

AFTER

expense to you. We employ only

JOSEPH LANDSMAN, 51-53 Maiden Lane, NEW YORK

■■•I

peelur Watch Oil,
rvidilvely evil' not,
4kilett t.oeceil (°,!

1■ .nt on, Afo,'",

Made only by

THE OIL
"POSITIVELY WILL NOT GUM"
We say it once again, R. & L. Watch Oil positivelywill not gum. It has demonstrated its superiorityin the severest tests given any watch oil made. Ifyou have not tried it yet, do not be surprised thatyou have more watch and clock troubles than yourneighbor who uses it. He knows what it will do.R. & L Oil will not gum, cut or blacken pivots.It is a lasting lubricant, and the only one whichdoes not deteriorate. The quickest and best wayfor you to prove all we say is to send 25 cents toyour jobber for a bottle.

CARRIED BY ALL THE LEADING JOBBERS

RANLETT & LOWELL CO., BOSTON, MASS.
'YMBU 1 

WATCHMAKING PAYS
While it is not our intention to underestimate OTHERTRADE SCHOOLS FOR WATCHMAKING, we wish tostate, however, in GOOD, STRONG, PLAIN ENGLISH, thatwe could not overestimate OURS if we tried.
THIS TRADE SCHOOL IS OFFICIALLY ENDORSED BY
THE WISCONSIN RETAIL JEWELERS' ASSOCIATION.
If you have the inclination to learn, we will do the rest.

WRITE FOR PROSPECTUS, TERMS, ETC.

The Drexler Trade School For Watchmaking1002-1003 Pabst Building : : MILWAUKEE, WIS.

A BOON TO GIFT ENGRAVERS The Keystone Portfolio of Monograms should be withinreach of every engraver at this season. The price, 50 cents, ismerely nominal for so unique a collection of two- and three-letter monograms—all entirely different from the conventional ideas. Never wasengraver offered so much value at so small a price.

PUBLISHED BY THE KEYSTONE PUBLISHING CO.

"COMFORT" Resilient Mainsprings
For all makes and sizes of American Watches

Price, $1.25 per Dozen
LINDNER & CO., Cincinnati, Ohio

SPECIAL NOTICE.—These "washers" re
covered by United States Patent
No. 894,8lh, and all infringements
will be prosecuted.

Urich Patented Perfect Fitting

Case-Screw Washer
Fits perfectly under screw head, and almost invisi-ble, and has a neat appearance.
Holds movement securely in case, even if caseshoulder is worn away or sprung.

MADE IN ALL SIZES, FROM GERMAN SILVER.
PRICES : Gross, $1.50; 4 doz. package, asst., 50c. ; single doz., 15c.

FOR SALE AT ALL MATERIAL HOUSES

S. URICH, 334 Columbus Ave., New York City

When writing to advertisers kindly mention The Keystone

809, 811, 813 North 19th Street, PHILADELPHIA, PA.

Ask for a New CATALOGUE of
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L. H. DODD & CO.
FORMERLY OF BRIGGS & DODD

ALL
CORRESPONDENCE

STRICTLY CONFIDENTIAL

Main Office, 4607 Michigan Avenue, CHICAGO, ILLINOIS
LONG DISTANCE TELEPHONE, 2906 DREXEL

No. 686. 35 cents

THE REES SCHOOL
for Watchmakers, Engravers and Jewelers
The oldest school. 
The strictly high classschool. The Granite Building, Rochester, N.Y.

No. 677. 35 cents

Advertising Cuts
THAT SUGGEST THE GOODS

Cuts suggestive of the goods themselves are
the best advertising illustrations. Universal
experience has proved this. A watch cut will
catch the eye of the person who needs a
watch, and it is so with other lines.

AT NOMINAL PRICES
We have had prepared for use by the trade
small cuts of this character which will catch
the eye, suggest the idea and occupy a very
small space.

No. 703 35 cents

No. 604. 25 cents

No. 648. 25 cents

LL!raison pays liberal cash prices for Diamonds, Watches andJewe'ry.Send stocks no matter how large or small and get immediate rett.rns. Goods will ber if offer is not satisfactory. National Bank references given if desired.

M. !RALSON, Masonic Temple, Chicago, Ill,

I BUY JEWELRY STOCKS

No. 664. 35 cents

SEND FOR SHEET if ILLUSTRATIONS

AND PRICES

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street PHILADELPHIA, PA.

No. 726. 35 cents
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Wheels, Pinions and Parts
For Complicated Watches, Clocks, Chro-
nometers, etc., of every size and descrip-
tion, made and finished to order.
FINE REPAIRING and ALTERATIONS

Winding and Setting Material

E. H. MATTHEY, 83 NASSAU STREETNEW YORK

INDISPENSABLE TO THE RETAIL JEWELER
An assortment of Wells' Perfect
Self-Conforming Ring Adjusters.Ask your jobber for them, ,o I
will send prepaid at once (onlyOn receipt of price) sizes as
assorted in each tin broken
dozen at the following prices:
1 doz. 10 K. gold, $3.73; 1 doz. gold
filled, $2,00; 1 doz. metal, Plc.Samples of one small anu one riled him-large goldfilled and one not al adjuster will be sent for50c., slain WI or M. 0. Address

CHESTER WELLS, Meshoppen, Pa.

DALLAS TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St.
High-Grade Work Our Specialty

A QUICK JOB,
A FACTORY
FINISH AND
A PLEASED
CUSTOMER

It•s!er
Slikl* ARE ALL YOURS

IF YOU USE
SANGER'S
EMERY RING
BUFFS

EXPERT
Watch Case Repairing

and

Watch Case Manufacturing

Gold and
Silver
Plating,
Satin
Finishing,
Engraving
and
Engine-
Turning

Old English
and
Swiss Cases
changed to fit
American
Stem-Wind
M ovemente

Special Cases made to order In Gold and Silver
for English, Swiss and American Movements

OLD CASES MADE NEW

F. H. JACOBSON CO.
209 State Street Chicago

Send for Our New Price-List

ENAMEL
Opaque and Transparent Enamel of everyvariety constantly on hand and made to order.Also a full line ot Enatnelers' Supplies, Mettles,Stories, etc. Any goods proving unsatisfactorycheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence, R..

Watchmakers for the Trade
ENGRAVING AND
JEWELRY REPAIRING

SUDHEIMER & McCOOLE
404-5-6 Holland Bldg., ST. LOUIS, MO.
Prompt and efficient service. Write for shipping stickers.

M. S. BOWER, Mgr.

Ebony
Goods

J.B.Ash
Rockford,

Illinois

REFINERS anD of Oold,Silver and
Platinum in any
shape—sol id a or

Sweep Smelters 1„1„,111)18:loaihTiUsg,,I:.
filings. Prompt

Established 1889. returns.

THE W. L. ROBERTSON CO.
13 and IS Franklin Street, Newark, N. J.

The Triumph Jewelers' Lamp
A 300 Candle Power Lame for Home,
Store, Shop, Work Bench, Library, Desk
—wherever a safe. powerful light is
wanted or stand lamp can be used
Turns up and down like gas; carried
around with greatersafety than kero-
sene lamp; gives 10 times more light TRIWAPH
at less than !4 cost to operate, which a child
can do. Better than gas or electric lamps
because of no hose or drop-wire to prevent
moving anywhere. Holds 2 quarts gaso-
lene, always ice cool; one gallon lasts from
40 to 50 hours.
We have six distinct lines of gasolene
lamps and Hollow Wire systems.
Every one a success. Our KS Catalog
tells why. Get it and decide whiel
line you want. Send for it at once. Toddy. lc, free,
BRILLIANT GAS LAMP COMPANY
Dept. 9. No. 182 N. State Street, CHICAGO, ILL.

Holtzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1400
amperes.

No. 3 PLATER
These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.
SEND FOR BULLETIN No. 30K6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

I Established 1891
Write for further information 1011 Chestnut Street, PHILADELPHIA, PA.

J. J. COHEN

 I

DIAM S OND rind PRECIOUS S ESTON

BOUGHT AND SOLD
POR SPOT CASH

Appraisements made for estates or individuals

_

FRED A. HASKELL Letter, Jewelry & 8
ENGRAVER

206 Weybosset St, Providence, R. I.

Ir

ENGRAVED SOUVENIR SPOONS
Send no Spoons and we will Engrave

Ildfkga $3.00 doz. Naas. $1.2O der. STINE GETTING

Mr. Fred Holmes Rees has written a new book (at the
request of thousands of readers)

"The Art of Monogram
Designing and Engraving"

Beautifully Bound and Illustrated. Price, $2.00 postpaid

THE REES SCHOOL geitigz Rochester, N. Y.

Far SPOT CASH for Jewelry Stooks log
I PAY THE HIGHEST PRIDES for Diamonds, Watches and Jewelry.Send stocks at once, no matter how large or small, and get money by return mall.National bank references upon request. If offer is not satisfactory will return goods.
EMIL NOEL, 541 E. 46th Place, CHICAGO, ILL.

If you should be in Chicago with your stock, make appointment with meby residence telephone Drexel 5323, or office telephone Randolph 1418

*tuft—
NEWARK. BRUSH 

COMPANY

BRUSHES
253 

MULBERRY STREET 
NEWARK, N. J.

Polishing Set Complete, 
$2.00, Prepaid

COTTON, BRISTLE 
AND FELT 

WATCH CASE 
BUFFS

FELT AND 
COTTON RING 

BUFFS

BRISTLE WASH 
AND END 

BRUSHES

FELT AND 
COTTON BUFFS

BRISTLE 
POLISHING 

BRUSHES

SATISFM TION'GU A 
BANTER!) Olt MONEY 

REFUNDED

Prentiss' Patent Jewelers' Vises
For more than 30 years the Best and Handsomest Vises made

PRENTISS VISE COMPANY, LaZ6e-t1hrst., New York, U.S.A.
ASK YOUR JOBBER TO 5110W YOU THIS VISE

Large Illustrated Catalogue of all kinds of Vises mailed free

HORACE J. SMITH
WATCH REPAIRING

FOR THE TRADE

416 Des Moines Life Building
DES MOINES, IOWA

PATENTS
Write at once for the most liberal offer ever

made for securing patents, designs and trade-
marks. Send sketch for free opinion as to
patentability and ask for the "Inventors'
Guide," the finest book published for inventors.

Best references. Established 20 years.

VVIVII. N. mOORe
Loan and Trust Bldg., Washington, D. C.

CATCHY
ENGRAVING
In SPOON BOWLS at
Popular l'rices

LET US ENGRAVE
A SAMPLE

ArtistioMonogram and Letter
Engraving. Gilding.

Send for price-list.

ILTIL.L.STRONI de CO.
Ashland Nebraska&

Established
1839

CROUCH (SG FITZGERALD

Jewellll Sample Trunks and Cases
Extra Deep Trunks and Cases Always In Stock

x77 Broadway 154 Fifth Avenue
Bet. Cortlaudt & Dey Sta. Corner 20th Street

723 Sixth Avenue
Between 41st and 42d streets

NEW YORK

THE DOCTOR
A Celluloid Cement

For repairing and cementing stones
in Combs, Barrettes, Hair Orna-
ments and all celluloid articles.
This cement can be used on any
color celluloid without discoloring.
One trial will convince you of its
merits. Every bottle guaranteed.
Demand it of your jobber. Accept
no substitute.
Price, 25 Cents per Bottle.

E. LEVY
115 West 142nd Street NEW YORK

NO Kean
Successors to G. F. WADSWORTH

Watch Case
Manufacturers
and Repairers

Everythingin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Canes
Made New

Sliveram:ths'
Building
10 South
Wabash Ave.
CHICAGO

Ogt•Yll wen.

ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, III.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsand all kinds of

RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J.C.HOWARD & CO.
116 & 118 N. State Street, CHICAGO, ILL

Competition Should Be
for Quality

There are many competitors for
students but none for high-class
instructions; we want only stu-
dents who are in earnest.

Send for Circular

Canadian Horological Institute
S. W. Cor. Church and Wellesley Ste.
TORONTO, ONTARIO

H. R. PLAYTNER, Director

Makers of

TOWER an STREET CLOCKS
For particulnrs, write Un, mentioning

TI1E KEYSTONE

E. HOWARD CLOCK CO.
t'd 1842 BOSTON. Mass., U.B.A

When writing to advertisers kindly mention
Thr Keystone

Small Advertisements
No advertisement Inserted for less

than 25 cents.
Under heading "Situations Wanted."

ONE CENT per word for first twenty-
five words. Additional words and ad-
vertisements, THREE CENTS per word.
Under all headings except "Situations

Wanted," THREE CENTS per word.
Name, address, Initials and athbrevla-

tions count as words. and are charged
for as part of the advertisement.
To Insure Insertion, send remittance

with orders for advertisements. Copy
must reach us by the 21St!, of each
month for the Issue of the 1st of the
following month, and by the 10th of
the month for the Issue of time 15th of
the same month.
Send bank check or draft, or postal

or express money order for $1.00 and
over, or postage stamps for smaller
amounts.
If answers are to be forwarded

send TEN CENTS In postage stamps
wit 11 order.
The real name and address of every

advertiser must accompany the copy of
the advertisement.
Advertisers who are not subscribers

should send 10 cents (special Issues 25
cents) If they desire a copy of the paper
in which their advertisement appears.
Address,

THE KEYSTONE PUBLISHING COMPANY
809-811-813 N. 19th STREET, PHILADELPHIA, PA.

SITUATIONS WANTED
Under this 'leading, ONE CENT per word,

for first twenty-five words. Additional words
and advertisements, THREE CENTS per word.
No advertisement inserted for less than 25
cents.

WANTED to represent a first-class whole-
sale house; no other need apply; have

established trade; not before January 7,
r9r2. Address "Established," Box 363,
Olney, Ill.

FIRST-CLASS watchmaker, salesman and
plain engraver, married and no boozer,

desires a permanent position on or before
January r, 1912. "G 848," care Keystone.

SITUATION wanted by young man as
watchmaker, jeweler, and can do some en-

graving; own tools and will furnish good
reference; prefer Michigan. C. T, Huns-
berger, Hart, Mich.

YOUNG single man wants steady position
as watchmaker, jeweler and salesman; can

furnish best reference as to character and
honesty from former employer; have tools.
R. A. Coats, Arkansas City, Kan.

REGISTERED optometrist, first-class watch-
maker and jeweler, capable of taking en-

tire charge; have all tools; ten years' expe-
rience, atie thirty, married, sober, a hustler;
want position in New York state January x
where faithful service will be appreciated
and onnortunity given later to invest. Any
jeweler or optometrist having such proposi-
tion or wishing to retire will find man they
want by addressing "P 851," care Keystone.

AT ONCE, as first-class watchmaker; rapid,
thorough, twenty years' experience on

high-grade watches; good reference; no en-
graver; $25 to start. G. E. L., care T. J.
Ellis 8c Co., Jonesboro, Ark.

GENTLEMAN wishes to associate himself
with a wholesale jewelry house with a

view of interesting himself financially.
F. H., Keystone Publishing Company, 9
Maiden lane, New York.

BY watchmaker and jeweler; seven years'
experience, sober and steady; capable on

railroad work; own tools; good reference;
want permanent position. Ben Williams,
409 West Ninth avenue, Pine Bluff, Ark.

BY MAN, twenty-nine years old, place sec-
ond watchmaker; chance to finish counts

for more than wages; all tools; expect $ro.
F., 78 Crescent street, Waltham, Mass.

OPTICIAN desires position with some re-
liable jewelry establishment; I am a mar-

ried man, twenty-six years of age and of a
neat appearance; am a first-class optician,
jewelry salesman and window trimmer; de-
sire to make change by the first of January;
can furnish the best of references as to
ability and character. H. G. Duncan, Beau-
mont, Texas.

MATERIAL MAN, 'fifteen years' experience
with large Chicago house, wants position

in charge of material department; can fur-
nish best references. "G 856," care Key-
stone.

GOOD engraver and watchmaker wants po-
sition on the Pacific coast by February a.

"P 836," care Keystone.

2429

SITUATIONS WANTED

BY first-class watchmaker and good sales-
man; sixteen years' experience, thirty-

seven years of age; own tools; furnish best
reference. 59 West Main street, Mechan-
icsburg, Pa.

WATCHMAKER and jeweler, twenty years
at bench, competent and reliable; have

tools; do not engrave; strictly sober; prefer
Illinois, Indiana or western Ohio; salary $15
per week or commission. Box 25, Winches-
ter, Ark,

YOUNG MAN, three years' experience;
good place more object than salary; as-

sistant jeweler, clock repairer and plain
engraver. Ralph Leo Cox, Elwood, Ind. 

FIRST-CLASS watchmaker with railroad
experience, eleven years at one place,

wants permanent position by February or
March a ; good references, age thirty-two,
married, no bad habits; speak German and
English; can do plain engraving, wait on
trade and take in work; state wages in first
letter. Phil Lucius, Toulon, Ill.

WANTED—Position take full charge stock
jewelry January r, with prospects buying

about September r ; am practical man; best
reference. "P 840," care Keystone.

BY watchmaker and jeweler, twenty years'
experience, first-class references. Address

Postoffice Box 62, Themasville, Pa.

TRAVELING position, January 1, by hus-
tling salesman of ability employed in big

store; familiar with all classes of goods;
reference furnished. "R 842," care Key-
stone.

AGE seventeen, three months' experience in
retail jewelry store, want position where I

can advance in engraving and watchmaking;
please state salary in first letter you could
pay to a perfectly honest boy who is willing
to do his best; have no tools; references fur-
nished; optician preferred. "W 83!," care
Keystone.

BY rapid, reliable watchmaker, ten years'
experience in good stores; well recom-

mended, twenty-nine years old, married,
good appearance; only steady position
wanted. "S 859," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

FIRST-CLASS engraver; one who can do
jewelry repairing; permanent position,

good salary._ "S 807," care Keystone,

A SALESMAN to handle cut glass in the
south; a young man, experience with line

not necessarily required; give age, experi-
ence and reference; services to begin the
first of year. "H 8o8," care Keystone. 

1.0( I. SALESMAN, high grade; state age,
experience, salary. Electro-Clock Com-

pany, Baltimore, Md.

An WATCHMAKER, one who is a busi-
ness builder; permanent position; splendid

chance for a hustler. "E 804," care Key-
stone.

AT ONCE, first-class watchmaker and en-
graver, $25 per week; permanent position.

Willet L. Robertson, Rawlins, Wyo.

FIRST-CLASS watchmaker and jeweler,
plain engraver and salesman; young man

of good address; will share profits with
right man; good town and location; repairs
now about $100 month. Ed Williams,
Bloomington, Ind.

'l \•E A NO. n salesmen for the year 1912;
experienced salesmen with acquaintance

with the jewelry trade; exclusive watch line;
must furnish A No. s references; good,
steady positions to good men; territory to be
assigned as follows: New England; Ken-
tucky, Tennessee, Georgia, Florida, Missis-
sippi, Louisiana; Missouri; Oklahoma, Ar-
kansas; Texas. Address Rockford Watch
Company, Rockford, III.

WELER—An old-established trade school
in the middle west desires the services

of a thorough and experienced jeweler, capa-
ble of taking complete charge of the jew-
elry trade shop department connected with
the school, to start about the middle of
January; state age, experience, whether mar-
ried and full particulars (with photograph
If possible) in first letter. "W 845," care
Keystone.

AFTER January 1, first-class watchmaker
who is a good general store man; need

not necessarily be an engraver; state salary.
George W. Feldman, Franklin, Pa.

(Continued on page 2430)
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HELP WANTED

(Continued from page 2429)

$30 PER WEEK and railroad fare for an
experienced jewelry repairer and engraver

who can come at once; permanent position.
Address, with samples and full information,
Albert Pfeifer & Bro., Little Rock, Ark.

A HOLLOW plated ware manufacturer
making an up-to-date line of hollow plated

ware, toilet-ware and novelties requires an
experienced salesman in this line for the ter-
ritory west and northwest of Chicago; none
but experienced men having connection in
this territory need apply. "V 847," care
Keystone.

JEWELER wanted to start work January z;
must be good all-round man, capable and

attend strictly to business; furnish refer-
ences and state salary wanted and experi-
ence in first letter. The Stuart G. Watt
Drug Company, Sarles, N. Dak.

WANTED, at once, watchmaker and en-
graver; state salary wanted and give ref-

erences first letter. Rolleston Jewelry Com-
pany, St. Augustine, Fla.

A FIRST-CLASS watchmaker and engraver,
one accustomed to railroad work pre-

ferred; good salary, permanent position to
right man. Greenwald & Adams, Tucson,
Ariz.

Ai WATCHMAKER to take position in
Richmond, Va., one who can engrave pre-

ferred; position permanent; give full par-
ticulars in first letter. W. H. Cowardin &
Sons, 1815 East Main street, Richmond, Va.

ATCHMAKER and engraver, young max,
preferred; permanent position; send sam-

ple of engraving and photo in first letter,
stating salary wanted. P. T. Nicholson,
Tallahassee, Fla.

FIRST-CLASS setter and engraver in estab-
lished manufacturing business with about

$1,000 to take active part. "S 829," care
Keystone.

AT ONCE, good engraver and watch-
maker; permanent position to right man;

state salary expected and give references in
first letter. George C. Hayes & Co., Mor-
gantown, W. Va.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

TO BUY up-to-date jewelry stock, good
town, 5,00o to 10,000 population, cash;

Iowa, Illinois or surrounding state pre-
ferred. "M 841," care Keystone.

WANTED, in Minnesota, a location for a
thoroughly competent optometrist of ten

years' experience. "C 837," care Keystone.

SALESMAN wanted to carry as a side line
a legitimate and good-selling article; good

commission. See advertisement, page 2390,
this issue.

LARGE quantity of new 18-size key-wind
movements at low figure. "M 857," care

Keystone.

WANTr...D-Cast-aside watches, quantity or
quality, and movements, Americans pre-

ferred; 15 cents each for verges; estimates
given. Wanted, ship chronometer and gold,
silver and platinum. James Broadbent, 4
South Forty-second street, Philadelphia, Pa.

WANTED-To buy jewelry stocks; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $1,000 to $2,000; more
capital needed to handle increasing business.
"L 652," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Businesses

IN COLORADO, beautiful climate, nice
city; big money-maker every year; stock

and fixtures $25,000; terms on part. "H
777," care Keystone.

A RARE good chance for young married
watchmaker. A twenty-year built-up

trade; all one man can do; $2,000 cash
takes it; failing eyesight reason for offering
for sale; house, one-half acre lot, all under
iron fence; tools, materials, watches, clocks,
fine poultry, etc.; all ready to step in. Who
will be the lucky man? Solon Neff, watch-
maker, Brooksville, Fla.

FOR SALE

Stores, Stocks and Businesses

FOR SALE after January 1, 1912, jewelry
and optical business in Texas town of

3,000; invoice $3,000; write at once. "C
791," care Keystone.

GOOD-PAYING, long-established jewelry
and optical business, clean, up-to-date

stock and fixtures in live western New York
village of 4,000. "H 828," care Keystone.

ONLY watchmaker and jeweler in good
southwestern Wisconsin town of 75o in-

habitants; fixtures and safe $175; stock will
be reduced to suit; now $1,000; new build-
ing, best location; fine front, twenty feet
by forty feet; $2,000, will lease. H. R.
Vergerout, Montfort, Wis.

PAYING jewelry and optical business; in-
formation furnished; eastern Kansas. Box

44, r rankfort, Kan.

UP-TO-DATE jewelry and optical store in
eastern Ohio county-seat town of 1,500

population; bench alone runs $85 to $90 per
month; one mine close by having monthly
payroll of $55,000; several other mines
nearby; nearest competitor twelve miles;
stock and fixtures about $3,000; very
healthy location. "B 822," care Keystone.

IN THE sunny south, my entire stock of
jewelry, watches, musical instruments,

optical goods, tools and material; town of
2,000, two railroads, three schools, sur-
rounded by good farming country; business
established eighteen years; good reason for
selling. Write me if you want a bargain.
W. R. Crawford, McKenzie, Tenn.

PROPERTY and any part of jewelry stock
at invoice, finest town in Idaho. Write

for particulars. Kamiah Jeweler, Kamiah,
Idaho.

BUSINESS in prosperous manufacturing
city on Puget Sound. If looking for a

good thing and have at least $5,000 cash
can offer you an opportunity of a lifetime.
"D 835," care Keystone.

IF YOU want health buy my house and lot,
with jewelry shop on same lot (no rent to

pay); a fine lot of jewelers' and machinists'
tools; power printing plant, new; photo-
graphic, electric and slim ting goods; low-
down price for the whole lot. Write for
list. D. H. Darling, Guilford, N. Y.

A GOOD opportunity; the only jewelry and
music business in an Iowa town of 800

population; plenty work and sales good;
must be sold by February 15; reason other
business. "W 858," care Keystone.

PART interest in manufacturing and re-
pairing jewelry company; prefer selling to

active man who can take charge of shop or
to outside man who can attend to soliciting
and calling on trade; will sell at book value
of stock; amount of business done $50,000
to $6o,000 per year; investment of several
thousand dollars required. "P 834," care
Keystone.

ONLY jewelry and optical business in Mis-
souri town, z,400; county seat; give pos-

session now; invoice $1,500. "D 849," care
Keystone.

ON ACCOUNT of failing health I will sell
the best jewelry and optical business in

Nebraska; for a quick sale, sixty-five cents
on the dollar; modern store and fixtures,
merchandise clean and up to date; store the
leading one and best location in live rail-
road town of 4,5oo, monthly payroll $10,-
000; only optician within thirty-five miles;
two other smaller stocks, all watch work
two watchmakers can do; railroad inspec-
tion; always good crops; stock and fixtures
invoice about $30,000. After January x
$15,000 will buy it. Ed J. Niewohner, Co-
lumbus, Neb.

LOOK this up, it's good; jewelry and opti-
cal business, established seven years, in

county seat of Minnesota, 3,000 population;
exceptionally neat and up-to-date store;
$1,000 new fixtures installed two years ago;
$4,000 stock, nothing old; modern equipped
optical-room; can reduce stock to suit pur-
chaser; one competitor. "H 838," care
Keystone.

NORTHWESTERN Pennsylvania jewelry
business, established seventen years; pop-

ulation about 1,5o0; good country to draw
from; rent cheap; other business reason for
selling; bargain for right man. "U 85o,"
care Keystone.

WILL sell at once to reliable Swiss watch-
maker modern repairing office in prosper-

ous Pennsylvania town; excellent trade i
little instalments will take it. "V 854,'care Keystone.

GREATEST opportunity in the jewelry bus-
iness in Iowa; failing health. "S

care Keystone.

FOR SALE

Stores, Stocks and Businesses

A MONEY-MAKER jewelry and millinery
business in Iowa; going to retire from

business. "M 844," care Keystone.

ONLY jewelry store in town of over 1,000;
nearest competitor twenty-three miles;will sell cheap if taken before January 1;

reasons for selling, going out of business.
Write Box 817, Chinook, Mont.

IF YOU want to buy good-paying jewelry
business at the right price don't delay

writing to Box 817, Chinook, Mont.

HERE is the chance for a jeweler with
about $2,000 cash to buy a well-established

jewelry business in good live town. For
particulars write Box 817, Chinook, Mont.

NICE little jewelry business on busy thor-
oughfare; doing about $2,000 annually;

can be increased considerably by adding
optical department; established seventeen
years and always conducted conservatively;
good, steady custom; low expenses; sacrifice
to quick buyer; $500 to $1,200 required.
Hooper, 8o1 Greenmount avenue, Balti-
more, Md.

JANUARY I, jewelry business in the very
best location in town of 15,000 popula-

tion; bench work $150 per month; invoice
about $2,500, or will take $5oo for fixtures
and location. E. A. Douglas, Guthrie, Okla.

JEWELRY stock, fixtures, tools and mate-
rial for sale; invoice about $1,900; repair

work averages $1 oo per month; well-estab-
lished business; part cash, balance on
easy payments. "J 846," care Keystone.

FIRST-CLASS manufacturing and special
order business doing about $35,000 per

year; cheap rent and good location; tools
and machinery inventory about $4,300, ma-
terials about $5,000. For particulars ad-
dress Postoffice Box 838, Denver, Colo.

SPLENDID opportunity for practical watch-
maker who has $2,000 cash to invest in

modern, up-to-date store located in the sec-
ond largest town in Wisconsin with every
indication of becoming much larger in a
short time; this will stand the closest investi
gation and offers an opportunity for future
development seldom met with; this won't
last long. "H 852," care Keystone.

A SPLENDID opportunity; we have the
best proposition in a high-class, up-to-date

jewelry store in the northwest, stock and
fixtures amounting to about $35,o0o; this is
the opportunity of your life if you mean
business and have one-third of the inventory
price in cash. "J 853," care Keystone.

FOR SALE

Miscellaneous Merchandise and
Equipment

SECOND-HAND jeweler's outfit, very com-
plete and in excellent condition; taken in

exchange on new outfit; write for specifica-
tions. The Cleveland Store Fixture Com-
pany, 4059 St. Clair avenue, Cleveland, Ohio.

WEBSTER-WHITCOMB lathe, twenty
chucks, staking tool, new. F. L. Her-

vieux, Auburn, N. Y.

ONE fine white and perfect two and seven-
eighths karat diamond ring; cost $75o;

$350 takes it. Minneapolis Loan Office, 211
Nicollet, Minneapolis, Minn.

LARGE Diebold jeweler's safe. Otto Jarck
& Son, 441 Northampton street, Easton,

Pa.

TWO large Hall's safes, 38 by 53 inches;
good as new; will sacrifice at $100 each.

E. E. Pickerell, Amarillo, Texas.

LATHE at a bargain. Address "N 822,"
care Keystone.

RIVETT lathe, balance, bezel and wire
chucks, Oliver footwheel, too-punch Riv-

ett staking tool, Rex engraving block and
all small tools, all practically new. Send
for complete list. Bdx 314, Lake City,Minn.

EATON & GLOVER engraving machine,
cheap; also plating machine. Glover

Brothers, Pleasant Hill, Mo.
ONE footwheel, watch and optical sign,

test case, Lancaster engraving block and
attachments, waterstill and optical books.
J. G. Bierman, 1413 Berryhill street, Har-
risburg, Pa.

FOUR ten-foot wall cases, four ten-foot show
cases, one six-foot case; two end fences

for show cases, all cherry finish, made by
Paully & Co.; one fine jeweler's safe, Mos-
ley; forty blue velvet trays; $5o postal-card
machine, style one, model B, used very lit-
tle, $xo takes it. J. R. Binder, 211 Nicollet
avenue, Minneapolis, Minn.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

FARM lands offered in exchange for jewelry
stocks or will exchange for any part ofa jewelry stock. Address 6ox Plymouth

building, Minneapolis, Minn.

EXCHANGE--320 acres unimproved west-
ern Kansas land for clean stock jewelry,

$3,500. "N 839," care Keystone.

AN Eaton & Glover engraving machine to
exchange for anything I can use in the

jewelry business. Staples, the Jeweler, 162
First, Portland, Ore.

REMINGTON typewriter, No. 6; Edison
rotary mimeograph, No. 75, used one year,

first-class condition, to exchange for three-
way slide rest, wheel-cutting fixture. Index
plate and pointer for W. W. lathe; must be
in good condition. H. T. Kyle, Ostrander,
Ohio.

x6o-ACRE Iowa farm for jewelry business.
"T 833," care Keystone.

A BEAUTIFUL farm on the banks of the
Willamette, twenty-one miles from Port-land, Ore.; best climate in the world; ten

acres of apples, twelve acres of peaches;
complete with cows, horses, hogs, sheep and
poultry, for $25,000; will exchange for
watch, jewelry and diamond stock. Staplesthe Jeweler, 162 First street, Portland, Eire.

HAVE 26o acres fine farm, two miles froma city of 26,000 inhabitants; will tradefor stock of jewelry in good town. A. K.
24, 1201 Heyworth building, Chicago.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

GARNET jewelry direct from manufacturerin Bohemia; lowest prices. 13. Muzik,i801 Ashland avenue, Chicago, Ill.

WANTED-A practical watchmaker to takea controlling interest in an dd-established
watchmaking school; require $1,200. "D
83o," care Keystone.

LOST-One Dueber-Hampden watch; caseNo. 7893362; movement No. 2452038; $loreward. If offered for sale or repair notifyA. H. Tsallie, R. F. D. 3, Northfield, Minn.

GREAT opening for drug and jewelry storein Iowa after January 1. "M 843," care
Keystone.

I PAY zo per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

I ifillEST cash prices paid for diamonds
and watches; immediate returns made;bank references given. M. Iralson, Masonic

Temple, Chicago, Ill.

TONEY loaned to jewelers in any amount;
strictly confidential; write for informa-

tion; bank references. The Collateral Loan
and Banking Company, 647 Euclid avenue,
Cleveland, Ohio.

COMPLETE finished escapement models in
running order, $15; the best window at-

traction for jewelers. For particulars write
the St. Louis Watchmaking School, St.
Louis, Mo.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnish,c1 upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.
--- --  

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Imlson, Masonic Temple,
Chicago.

ii

BUSINESS NOTICES

OLD CASES restored to look like new;

Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.

OLD English and Swiss key-wind cases

changed to take American stem-wind

movements; hunting cases changed to open

face. Art Watch Case Company, 8 North

State street, Chicago.

CASH paid for all kinds watch movement

boxes, watches, watch glasses, watch cases,

movements, materials, alarm clocks, etc.

John Remillard, Carrier 40, Springfield,

Mass.

DIAMONDS at great bargains, $45 per

karat and up; mounted rings and other

diamond jewelry bought from private people

sold at half the regular price. Sent on

memo. bill to rated dealers. Sold for cash

only. Dan I. Murray, broker, 3 Maiden

lane, New York.

O'REILLY'S Corning, N.Y.
Fre, Sample on Request

Vast improvement over "OLD WAY " of

MAILING WATCH MATERIAL

Ask your jobber for "IT or sent you on
receipt of price.

One Gross, $3.00 14 Gross, 90c.

M. 0'KeiLLY, 83 E. Market St., Coming, N.Y.

SHIP chronometers for sale, in fine con-

dition; price $50, $75, $100. Will send

on ten days' trial to responsible parties.

'Main H. Enhaus & Son, 31 John street,

New York City. 

WANTED-Every one desirous of improv-

ing themselves in watch work, jewelry

work and engraving to Address Bradley

Polytechnic Institute, Peoria, Ill., for one

of their latest catalogs. A postal card 
will

get it. See ad inside back cover. 

NOTICE-I have removed from 727 Sansom

street to 807 Sansom street, Philadelphia,

where I will continue to buy all kinds of

gold and silver; also refine all kinds of

jewelers' waste containing gold or silver.

Send by mail or express and receive prompt

attention. J. L. Clarke, established 1870. 

UNIVERSAL indexing engines, index

plates, pointers, idlers, pallet stone tools,

laps, cutters, gears to order, counterbores.

oilers, punches, imported lathes, chucks and

attachments. F. Freistadter, Waltham, Mass.

PATENTS in original and rejected applica-

tions. Alexander Wedderburn, Registered

Patent Attorney, Washington, D. C. 

WATCHES-You can get 6% off the short

list. I give you 30 to 40% off on Amer-
ican complete watches, Elgin, Waltham, Illi-
nois,etc., standard makes of cases, in good

running order and nice condition. These

watches are my unredeemed pledges and will

sell and give as good service as new watches.

Sell in lots only. One lot eight solid gold,

x8 size; one lot x o.6 size, gold filled; three

lots, ten each, t6 size, gold filled; four lots,

ten each, gold filled, assorted sizes, 6 to 
18;

two lots railroad watches, 7 in each lot; fif-

teen key-wind movements, 18 size, Ameri-

can io 0-00 and 6 size ladies' solid gold

watches. The movements are 7 to 21 jewel.

Also six Howard watches, six Bunn Special,

Hamiltons, Sangamoes, Ball Official, etc.

Also eight diamond cluster stick pins, plati-

num mountings. Terms C. 0. D., subject

to examination. Answer all winter. Nat

Ruggles, the Yankee Money Loaner, estab-

lished 1879, 734 Superior avenue, N. 
E.,

Cleveland, Ohio. 

THE Omaha Watch-repairing, Engraving

and Optical Institute teaches by 
practical

instructions and expert teachers prepare you

with all the modern ideas. Here you re-

ceive practical experience all the time for 
as

long as you wish to remain. It's not wise

to experiment with cheap schools. If you

do you will be disappointed. These are

times when efficiency counts, and, to use a

common phrase, people must "make good."

Our graduates command the highest 
wages

and many are in business for themselves.

This is one of the best equipped trade

schools in the United States. Stay away

from cheap schools. Call and see our stu-

dents' work or write for prospectus. Tar-

box & Gordon.

During the Holiday Rush, and at all times.
send your work to

Lincoln, Nebraska
WE WILL NOT DISAPPOINT YOU.

Special Order Work and Repairing of All Kinds

CHAS. G. GRENZEBACH, Mfg. Jeweler
913 0 Street LINCOLN, NEB.

illsiont
akiwork

THE.KINDIOU.CALLYOUR -OWN •

Room I 112, Masonic Temple, Chicago, III.

Learn Watchmaking
Watchmaking pays and you
0110 Pan! while you learn.
Write for FREE 110 0 1E,
"How to be a Watchmaker."
Postal brings it.

STONES SCHOOL OF WATCHMAKING
901 Globe Building, ST. PAUL, MINN.

HAIR JEWELRY
Watch Fobs, Chains, Brooches, Etc.,
made to oder only. Send for catalogue.

F. J. LOEPER
S. Ninth St., READING, PA.

Repairing
For the Trade
of Complicated and Ordinary

Watehes,Wheel and Pinion Cut-
ting, Demagnetizing, etc., care-
fully and promptly done by an
expert. A. JETTE

Ertablished 1899 Lancaster, Pa.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it I Send for our new art
catalogue, it's free for the asking and

explains fully our courses and methods

of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

ENGRAVING
"TheScheol that Graduates Experts"
A fascinating trade that pays big salaries,
easily learned, taught thoroughly and prac-

tically by correspoudence. We will teach

the beginner better engraving than he can

gain in years of rigid apprenticeship. We

will improve the skill of any engraver and
make him master of the trade. The demand

for competent engravers far exceeds the
supply. Send for handsome illustrated
prospectus, mailed free.

PAGE-DAV1S SCHOOL

Suite 10, Page Bldg. CHICAGO

WATCHMAKING
ENGRAVING
JEWELRY REPAIRING

can be learned in a few months

by our practical methods. Ex-.

pert instruction under actual

working conditions. Enter at

any time - no age limit - day

and night classes.

Write for free catalogue containing

full particulars

Chicago School of Watchmaking
Dept. T, Bush Temple, CHICAGO

Advertising Cuts for Jewelers

No. 602 25 cents No. 868 35 cents

Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809-811-813 North 19th Street

PHILADELPHIA, PA.

When writing to advertisers kindly mention
The Keystone

WATCH R E PAI R IN G
ERICHSEN, KRAUSE di CO.

1005-3/ South W•hash Avenue CHICAGO, IL
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The only ma-
chine furnishing
five different
strengths of cur-
rent; five shades
of color for each
solution.
SIMPLE,

  PRACTICAL,
and INDIS-
PENSABLE,
always ready,
clean, compact,
sure in results,
the IDEAL
machine for the

PATENTED MAY 19, 1908 jeweler.
An electro-plating machine that anyone can use. Just the thing to put

the new finishes on your old goods. Plates ROMAN, RED, ROSE, GREEN,
SILVER, COPPER and NICKEL.

FORMULAE for making solutions and full directions for plating all above
colors come with each machine. These alone are worth the price charged for
the outfit.

BATTERIES are ordinary dry cell and give 11k2, 3, 6, 9 and 12 volts
current (see cut), and should last a year or more with ordinary use and can
easily be replaced.

CONSTRUCTION is good ; material of Oak, wood work nicely finished.
Lever and attachments nickel-plated. Jars for solutions hold 12 ounces and
are self-sealing. Plating tank or bowl of best enamel ware. One each pure
gold, pure silver and carbon anode. Connecting wires complete, ready for use.

Weight, 30 pounds crated. Size, 18 inches long, 9 inches high and 634
inches wide. Guaranteed as represented or money refunded. Price, $15.00
net cash, F. 0. B. Kansas City, Mo.

FULL AND COMPLETE DIRECTIONS
FOR PLATING ON EACH BOTTLE

Rose Gold Plating Solution, 12 Oz. Bottle. Price $2.25
Red Gold Plating Solution, 12 Oz. Bottle, Price 2.25
Roman Gold Plating Solution, 12 Oz. Bottle Price 2.25
Green Gold Plating Solution, 12 Oz. Bottle Price 2.25
Silver Plating Solution, 12 Oz. Bottle Price .75

PLATING SOLUTION
ROMAN

especialls for PO-
Pug factory finish on hard
and sof t solder renal,. jobs.
new finIsh 0 old or shop-
worn jewelry
Will not injure the IThent
Enamel. I
ciou. SIOfieb.
EYE ry 12.ounce bottle GoldPlating Solution. Guar-anteed tocontain 

Gold 
grains

Chloride of
Solutions furnished In the

Rose. Roman. Red andGreen Gold. Silver.Copper and Nickel.

These solutions are not a new thing or an experi- rnitatMn or Pre-

ment. We have been supplying them for some time to

jewelers who had difficulty in getting the pure chemicals

necessary for a perfect solution. following

The success we have met with has induced us to

put them on the market.

Each Gold Solution of 12 ounces contains 45 grains
of chloride of gold, making an exceedingly rich and rapid

solution. All chemicals used are of uniform strength
and exactly suited to the amount of gold and solution.

To those who use the IDEAL PLATING MACHINE, for which these
solutions were first compounded, we guarantee absolute satisfaction in every
instance. Where used with any other plater you obtain better and quicker
results than with any other solution.

Also complete stock of DIAMONDS, JEWELRY, WATCHES, SILVERWARE,
TOOLS, MATERIAL and OPTICAL GOODS, everything needed by the Retail Jeweler

If unable to obtain from your Jobber, order direct from the manufacturers

C. B. NORTON JEWELRY COMPANY

RECOMMENDED

1, IL Va.■ WW1

THE IDEAL PLATING MACHINE

1013-15 Grand Avenue
KANSAS CITY, MO.

uttioneco
of national
repuhAtion

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers-our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
If you are figuring on a sale for the holidays or for next year, wire or write, giving
amount of stock and size of room. No stock too large or too fine for us to sell. 11
We give all sales our personal attention. Remember it is two of the best auctioneers
for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Picrik, Springfield, Ill.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. F. Reiche, Los Angeles, Cal.
H. M. Heckhard, Springfield, Mo.
H. J. Whitley Co.

' 
Los Angeles, Cal.

Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Ilenry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

(Taken May I. 1911)

THE above half-tone is indicative that a good school is appreciated by the trade. Formerly there was a great deal of •Knocking" against the Horological schools, but to-day the most thoughtful and prosperousmerchants have come to realize, and acknowledge, that they are not only a good thing, if proper' Y conducted, and the work held up to a certain standard of excbllence, but an actual necessity, as there is not the
chance for a young man in these days of strenuous business methods to take it up in a store Or shop as formerly. True, one nosy have s chance here and there to get next to the work under some good workman,

but, as a rule, the workmen are so busy turning their timen'into dollars for their employers that they have not got the time to coach apprentices.
Three-fourtlis of the young men at Bradley are from the trade. Some of them sons of jewelers; some have been in business for themselves and realize that they need more in order to give their customers value

received, or young men who have been working in a store and find that they are getting along slowly aml are not up in the work as they wish to be, and many times worthy young men whose employers have taken Stlifi-
dent interest in them to put them through a course at school. We have no lightning methods at Bradley whereby one can finish the trade in from three to six months, as that is impossible. Each student receives indi-
vidual instruction and is advanced as rapidly as his ability and application to the work will permit.

A person can enroll at any time for the
reason, as previously stated, that all work is given
by individual instruction. Our branches are Watch
Work, Jewelry Work, Engraving and Optics.

If you cannot come now, make arrangements to start in as. near the first of January, 1912, as possible.

WE asked last month "do PRICES INFLUENCE your PURCHASES where QUALITY is Al, STYLE and
MATERIAL the BEST, and workmanship SUPERIOR." We believe it DOES, judging from the large increase
of orders received last month. It is YOUR turn next. We would like to PROVE this to you.

Another Reduction 
in Price IMPROVED "ILIKIT P9 SANITARY ORSHELL GUARDS

in Gold and Gold-Filled buildings ;did With Kim or Frames.

SPECIAL OFFER.-One sample sei 12 " Mint" mountings, etched on
lenses, iit neat velvet-lined case for fitting, $;.;',0 not. l'or. lioz. l'or Pr;
Gold-Filled Einiloss 1110-12 K.   $ 6.00 $ .00
Gold-Filled 12 K. 1,10 11.11:IT Shell Guards   6.60 .60
A 1.III N( 1 11.11i IT Sanitary Guards 'i 10 .45
Gobi-Killed Itintless 1 ,:i0-12 K.  5.00
Solid 10 K. timid, Rimless   15.00 1.40

W lien one dozen or more are purchased at one time we allow 10 per cent. oft for cash.
Reisner's Improved Lens 'Measure at     Net. S3.00 each

C. Morrison, Topeka, Kan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, 'Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

We invite most careful investigation.

This frame, the " Flex° Bo," is manufactured with
a special view to the coin fot t of the wearer, to ovoid all
irritation of the ears, undue pressure on nose and tem-
ples when fitted with extra large or heavy lenses and
It) produce a neat, becoming and stylish frame for any
face, no matter what the shape of it may be.

In the make-up of the above illustration of till
"Flexo Bo" you Nvill see that the ear-pieces of tho
temples aro wound around with tine Gold-Filled or
Alumno thread, wlii, It makes it soft and pliable, and
removes all disagceeablo pressure front the face, se( li
as is caused by the old style of st in- temples. For com-
fort :away, the " Flex° Ito.''

" Flexo 130 " Alumno frame which is made from extra
white fine metal, per doz., $3.10.

12 K. 1/10 Gold-Filled "Flexo Bo," $7.50.

In Gold
Gold-Filled
Sterling Gold-Plated
Shell and Celluloid

From $1.75 up.

5354.
5355.

GOLD-FILLED SPECTACLES
Ni. I. 0, on Eye. Made by ihe 1)1 l'it()VElt 314.41101),

r:xTti..i riN1611, NVLI.I. TT■II'LlIF.1 ,, nitinLY LUSTERED.
2 K., 1-10 Frames, " Ilex° 11o" Cable Temples   Per dozen, $7,50
2 K., 1-10 !tiding Bow bravoes   5.60
2 K.., I-I0 Riding Iiow Cable "  I.1 1,

7.011
0 K., 1-10 Itiding Bow   " " 5.40
0 K., 1-10 Itidi lig liow Cable   " " 0.60
0 K., 1-30 Biding how 4.00
0 K., 1-3(1 Riding Bow Cable "  I I 11 

5.00
QUALITY GUARANTEED, same as BILLED

Gold and Gold-Filled Riding Bow Mountings I've doz.
1194 10 K., Gold, Hiding Row Nloonlin gs 

. ; 
. S2 1.75

1.5594 1-10 2 N., 1iding now Moiliiiing   S5.60; Cable, (Li:,
1•594 1-10 10 K., iliding Bow Mounting.   5.•10; Cable, 6,60
5194 1.491 10 K., Hiding 12.lif Mill1111 ill, . . . . .   4.00; Cable, 5.00
5151 1-40 111 K., Kiiiing [low and Itinfle, :Vomiting,   3.25.

If you order soon we will furnish you a
fine Zylonite Shell Large Round Eye
Spectacle, straight or half-riding bow, for
$7.53 a dozen, and the same in Eyeglass
from $8 to $12, according to the style.
Al goods. Special reduction in Polished
Aluminum Spectacle and Eyeglass Cases.

Just Received a Large Importation of

OPERA GLASSES
(PEARL and 1,1.1A I'HER)

AUDEMAIR : LEMAIRE : CHEVALIER
t Attractive Prices. All Makers. See Catalogue.

Prism Binoculars, $25.00 up. Subject to Discount
Work. Kryptoks and Stevens Quality, 6 Cash Only a Agents for Stevens St Co., Inc.,

Gold-Filled Goods at Factory Prices.

SPENCER OPTICAL COMPANY, 5-7 Maiden Lane (Near Broadway)NEW YORK
NEW CATALOGUE No. 17 CAN BE HAD FOR THE ASKING MANUFACTURING AND IMPORTING OPTICIANS
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COLES PHILLIPS

HE above Coles Phillips poster, together with an-
other of this series, are offered free through you
to your customers in our Community Silver adver-
tisements in the Saturday Evening Post, Ladies'

Home Journal, Delineator, etc., etc.

Write us and we will send you coupons which entitle
your customers to these pictures; also samples of

pictures to be given away, and window hangers to
connect your store with our advertising.

ONEIDA
COMMUNITY, Ltd.
ONEIDA, N. Y.

Please send without expense
to me. coupons, window hangers,

etc., as per above offer.

Name 

Address

ONEIDA COMMUNITY, LTD.
ONEIDA, N. Y.
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Here's More News for You Mr. Jeweler

You need an Elgin jewel
.

pin assortment, and jewel
. .

0 .
pin gauge. If you have any

1 .
volume of repair work you

,0 cannot afford to be without. .
it. It's a time saver.

o0 We know why you have not bought
one. You have a stock of miscellaneous
Jewel pins on hand.

0

0

-x-

LET us gauge them for you so that
you can use them in the handy Elgin

way. Order an Elgin assortment and
gauge from your jobber to-day-when
it comes send your miscellaneous jewel
pins to the jobber-he will send them to
the factory to be gauged, bottled and
labeled in the handy Elgin way, free of
cost to you.

TPTHIS plan will enable you to secure this ElginI time saver at once. It will enable you to use
your old stock of jewel pins to better advantage.

It will increase its value fifty per cent. You won't
have to juggle, fuss, and fume-you won't lose
jewel pins by having them snap out of your twee-
zers.

It certainly beats the old method all hollow.

We are daily receiving comment after corn-
ment from various jewelers throughout the United
States, all praising this new system.

Elgin

cva‘‘‘‘‘‘\

National Watch Co.
ELGIN, ILLINOIS

No 2/84 ONE GROSS
PRICE 10.00

JEWEL PIN
ASSORTMENT
PALLE) GAUGE

5110.5 ME/ 400 131i
GAM. 9111[1.C. ROLL.
PORK

SELECT A PIN OE TEE NUMBER SHOWN
I, RAUSE ANTI IT WILL PIT PROPERLY,
WITH CORRECT AMOUNT OF SHANE.

NAN

  ELGIN NMI WATCH CO
  - 4411.1.

44

And
please
remember
that

NO

CHARGE

whatsoever
will be
made
for
gauging
your
old stock
of
jewel
pins.

\AAA%

The
Elgin Jewel Pin
Assortment
comprises one gross of jewel
pins. The popular sizes are
supplied in quantity and the
sizes less often used in small
numbers. The Elgin jewel
pin gauge is a thin wedge-
shaped strip of steel that
slides into the fork and shows
the proper size jewel pin
need ed. It automatically
allows for shake.
The assortment is enclosed

in a handsome mahogany
case that will last for years.
The assortment costs

8.00
and will pay for itself on the first
few jobs you do.
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Here's More News for You Mr. Jeweler

VOU need an Elgin jewel
pin assortment, and jewel

pin gauge. If you have any
volume of repair work you
cannot afford to be without
it. It's a time saver.

We know why you have not bought
one. You have a stock of miscellaneous
jewel pins on hand.

*

I ET us gauge them for you so that
you can use them in the handy Elgin

way. Order an Elgin assortment and
gauge from your jobber to-day-when
it comes send your miscellaneous jewel
pins to the jobber-he will send them to
the factory to be gauged, bottled and
labeled in the handy Elgin way, free of
cost to you.

THIS plan will enable you to secure this Elgin
time saver at once. It will enable you to use
your old stock of jewel pins to better advantage.

It will increase its value fifty per cent. You won't
have to juggle, fuss, and fume-you won't lose
jewel pins by having them snap out of your twee-
zers.

It certainly beats the old method all hollow.

We are daily receiving comment after com-
ment from various jewelers throughout the United

0 States, all praising this new system.

Elgin National Watch Co.
ELGIN, ILLINOIS

No 2/134- ONE CROSS
PRICE LB 00

JEWEL PIN
ASSORTMENT

GAUGE

"°-

SNOWS ME,. Or
.1.115 51.1.E. POLL.
1311%

SELECT A PIN OP THE NUMBER SHOWN
BY CAUSE AND IT WILL FIT PROPERLY.
WITH CORRECT AMOUNT OP SHAKE.

 /ELCINNAll 4447CNCO
 N.' N(I PIN

And
please
remember
that

NO

CHARGE

whatsoever
will be
made
for
gauging
your
old stock
of
jewel
pins.

The
Elgin Jewel Pin
Assortment
comprises one gross of jewel
pins. The popular sizes are
supplied in quantity and the
sizes less often used in small
numbers. The Elgin jewel
pin gauge is a thin wedge-
shaped strip of steel that
slides into the fork and shows
the proper size jewel pin
need ed. It automatically
allows for shake.
The assortment is enclosed

in a handsome mahogany
case that will last for years.
The assortment costs

8.00
and will pay for itself on the first
few jobs you do.
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Employees' Responsibility for Careless-
ness  2275

Enamel and Its Application, Cloisonne 2425
Enamels:

Application of Transparent  299
On Silver, Transparent 1675

Engraving Thin Cases  lois
Engravings, Restoring Old  497
Escapement for Precision Clock, Patent

Spring Impulse   559
Etch Glass Dull, To  123
Etching on Glass  675
Experiences in Enamel 248

7
Express Company Liability  133

F

Fire Insurance for Jewelers 5769
Five- and Ten-cent Business 2039
Fixed Selling Price:

And the Courts.  729
Unlawful, To Make  186

Fox River Valley Jewelers' Club, An-
nual Outing  1567

G

Gem Production in the United States. 99,
2123

Gems:
Interesting Phenomena of 1763
Evolution of Artificial 1405

German Diamond Fields in Africa  297
Gilding Solution:

An Electro  2425
A Simple   293
llow to Make 1275

Glass Dull, To Etch  123
Glass-etching Inks  2425
Glass, Stained   89
Gold:

Acid-coloring Solution for Solid.  2419
Deposit, Producing a Yellow 1675
Depositing  1675
From Platinum, To Separate 2073
kiiied and Gold Rolled 1013
Finishes, Green  2301
Leaf, how It Is Made  380
Rings, Novel Method of Casting  673
Stamping, Constitutionality of
Laws Regulating   35, 279

Worker at his Bench 1949
Graphite   859
Green-gold Finishes  2301
Greenwich Time  2500
Guarantee Not Insurance 1565

Hamilton (Ont.) Jewelers' Annual Out-
ing  1711

Hands on Dial, Passing or Proper
Clearance of   455

Hardness of Silver and Copper Alloys  511
History of Jewelry 1241

Illinois Retail Jewelers' Association,
Annual Convention  921

Illumination, Evolution of Artificial.- 263
Incandescent Lamps, Frosting, Etching
and Coloring  2423

Indiana Retail Jewelers' Association,
Annual Convention   912

Indians Make Silver Jewelry 2385
Inks, Glass-etching  242$
Instalment Business, Conducting a Jew 

2049

2384
elry  

Inventions, Big Fortunes in 
Iowa Retail Jewelers' Association:

Annual Convention  1145
Devises New Convention Plan 759

Jade:
And Amber  957
Antiquity of   515
Jewelry  1021

Board of Trade, National: 
205, 1491,Annual Meeting  

J ewe 
1870063

San Francisco Branch 
,

Jewelers' Protective Union:
And Its Work 
Annual Meeting  

Jewelers' Security Alliance, Annual

J

e wMeeler yt in: g  
Jewel-pin Gauge, A New

Business, How to Build Up on
Limited Capital  1368

Drying in Sawdust 

In the World of 
21045222333
2395

k or Gowns  
In Australia  

Jewel Sale, Greatest in History 2381

K

Kansas Retail Jewelers' Association,
Annual Convention  1103

2353
589

765
406

Lacquer:
From a Salesman's Point of View  523
Some "Don'ts" in the Use of  517

Lamps, Frosting, Etching and Coloring
Incandescent . 2423

Law for the Retail Jeweler 89, 271,
809, 991, 1231, 1407, 1645, 1771, 2179

Leeds Pearl Necklace, Famous 2235
Lessons in Horology  z13,

289, 489, 665, 833, 1001
Lights, Arc and Incandescent 2393

M

Magnetic Needle, Columbus and the 2423
Mail-order Competition:

Effect of Fixed Prices on  224
Some Methods of Meeting  1721

Mail Orders, The Possibilities of  477
Manufacturers and Window Display  573
Manufacturing Jewelers and Silver-

smiths' Association, Annual Outing  1091
Maryland Jewelers Hold Annual Meet-
ing at Pen Mar 1821

Measurements, Refilled   513
Mercantile Agencies and Their Infor-
mation   656

Merchants, National Federation of
Retail  2344

2433

Metal for Tools, A New  309
Metallic Alloys, Interesting Lecture on 12$
Metals:

Cleaning and Coloring 2503

Electroplating ot   507
From Washing, Recovering Pre-

Co

c

n

io

ta

u

g Diseases ot 

s

ious 

 1285
Six Thousand Years Ago, The

The Odseoof 
  277

Odor of  487
unattacked by Mercury 5013

Metal Wares, Process for Producing
by Electro-deposition, A New 1009

Mica, Semi-precious Stones from Fused 505
Michigan Retail Jewelers Hold Annual
Convention  1349

Microbes, Mineral  1725

Micrometer for Reading Systems of
Measurement Direct 2076

Million-dollar Pearl Necklace for Sale 2465
Milwaukee Firm, Oldest 2336
Mineralogy of Precious Stones 1007
Minerals of Mexico, The 815
Minnesota Retail Jewelers Association,
Annual Convention   463

Mirrors, Cutting and Silvering 2419
Molding and Casting of Jewelry Orna-
ments, etc.   671

Morgan Collection of Jewels 2029
Motion, Perpetual Problem in
Motive Power  
Mottoes, Store  

859

99
1013
387

National Jewelers' Board of Trade,
First Noonday Luncheon of the 2341

National Stamping Law, The 1759
National Wholesale Jewelers' Associ-
ation:
Meeting of Executive Committee 212
Annual Convention   597

Nautical Instruments of the Navy 1883
Nebraska, Annual Convention Retail
Jewelers' Association   595

Newark Retail Jewelers' Association,
Annual Dinner   447New Jersey Retail Jewelers' Association,
Annual Meeting   987

New Year, The Jeweler's  97
New York Wholesale Jewelers' Associ-

ation, Annual Meeting  397
Nickel   511

Deposits, The Pitting of 2419
From Nickel-plated Work, Strip-

ping  2073
Plating Solutions, Effect of Cop-

per on   673
Steel and Its Use in Watches 1673

North Dakota Retail Jewelers' Associ-
ation, Annual Meeting 1107

0
Ohio Retail Jewelers' Association, An-

nual Convention  1203
Oils and Method of Using, Watch 1657
Oklahoma Retail Jewelers' Association,
Annual Meting   929

Onyx, A Revival of 1232
Oregon Retail Jewelers' Association, An-

nual Meeting  1107

Pacific Coast Gold and Silversmiths'
Association, Annual Meeting  607

Patents:
And the Patent System  93
In Relation to Fixed Price Con-

tracts   370
One Million   1064, 1463

Pearl:
Fisheries of North America...52i, 608c
Fishing and the Pearl-button in-

ustry  
Pearls:

Fixing the Value of  86i
In Colors to Match Gowns 1725
Locating with X-Rays  6o5
Ordinary and Extraordinary 1713

Pennsylvania Retail Jewelers' Associ-
ation, Annual Convention 864, 977

Pens, Tantalum Writing 2425
Perpetual-motion Clock  2152
Philadelphia Jewelers' Club, Annual
Banquet  

135

405
Phonograph at Cony( ntions 2343
Photographs Upon Watch Cases and

Dials  2193, 2303, 2421
Plated Work, "Spotting Out" of  315
Plating:

A Ploblem in 1232

Industry, Looking Backward in the 839
Operations, Practical Suggestions

in . 1009
Racks  2195
Tanks and How to Improve Them  263

Platinum:
And Diamonds in British Colum-

bia  
And Gold, Separation of
As a Useful Metal 
Substitute for  

1025

1273

473
1417



Polishing Watch Parts 
Postal Lottery Laws 
Post Cards as Business Getters
Price Cutting:

Analysis and Ethics of  1647, 2173
Maintenance, New Development in.2343

Prices by Open Mail 2344
Profits on Sales, Figuring 96oe
Prongs Are Brought Over Stone, How 471

Record of Stock, Keeping a 1084
Repairing:

How to Increase Your 1403
Watches, Different Methods of .. • •2047

Repairs:
Charges for Watch 2069
Unclaimed, The Question of  6o5

Rouge, how to Make  821
Ruby:

The Beautiful   1284
Doublets, Composition of  1013

Rules of Conduct for Store Assistants 1883
Rust Preventing   471

Safe and Unsafe Safes  1202
Salesman and the Credit Man 482
Shading of Letters in Show-card Writ-
ing    1271

495
2405

515

Sheffield Plate, Spurious Old 1419
Show-card:

Suggetions    517
Writer, Valuable Hints for the.  r 761
Writing  487, 2409

Show-window Lighting  2052
Show-window Points   383
Signs, Mechanism of Electric  249
Silvering Reflectors   853
Silver on Silver-plated Flatware, Accu-

rate Determination of 2073
Silver, Patchy Deposits 1669
Silver-plated German Silver Flatware,

Stripping  1005
Silver-plating Bath, Formula for 2425
Silver-plating Knives   1671
Silver Plating, Practical Talk on 2071
Silver-plating Solution, "Bright" 2076
Soldering Aluminum . 2301
Solder, Removing  1013
Solders Soft Melting at Guaranteed
Temperatures .  421

Solders Which 1-lave Been Approved 1282
Steel, Remarkable Non-corrosive  125
Steel Gun Barrels, Formula for Brown-
ing  2425

Steel-Vanadium . 1419
Stock, Disposal of Old  481
Stones, Traveling  2411

Store Front, The  477
Store Lighting, Effective  1877

Store, Making It "Stand Out" 16ot
Store Organization, Selling Expense
and Profit  1496

Switzerland, the Land of Watches.  2382
System in a Jewelry Store  91t
System in the Jewelry Business, Need
of   189

T
Tablet Unveiled in Maiden Lane 2335
Tantalum Writing Pens 2425
Texas Retail Jewelers' Association, An-

nual Meeting   1097
Thimbles     301
Time at Sea in Early Days, Unique
Method of Taking 2057

Time, Determination of Standard  679
Time, The Value of 2401
Typewriters, How to Repair and Clean  511

Umbrella Handles, Growing  249
Utica Jewelers and Opticians Hold An-
nual Outing  1313

V
Vibrations of the Balance, Isochronal,
Influence of the Escapement on . i i 7, 293

Visiting Card, The 936c
"Voltite"—A New Electro-plating
Powder  1419

W
Washington Retail Jewelers' Association 595
Watch:

Adjustment and Regulation of 297
Cleaning, Clashing Views on 2299

Watches of the Olden Time 2409
Watch in Which Balance Moves in One

Direction   849
Watchmakers, Creations of Old 2036
Watchmakers' Examination and Regis-
tration   1250

Watch-repair Business, Building an Un-
usual  2035

Watch Industry, The Swiss  1401
Watch Work, Interesting Problem in —2417
Watch Work, Suggestions on Practical 1151
Wax, Jeweler's Pulling  511
Wedding Anniversaries   471
Welding vs. Soldering 1671
Window:

Decorating   1109
Dresser  2061
Illumination   1254

Windows, Brightly Lighted  851
Windows, Ideas for Easter  576
Wire, Heat-resisting   1013

Index to Subjects Treated and Questions Answered in WORKSHOP NOTES Department of
The Keystone, from January, 1911, to December is, 1911, inclusive

The page folios in the several issues are as follows; January, i to 152 ; February, 153 to 328 ; March, 329 to 536; April, 537 to 696; May, 697 to 872 ; June, 873 to 1032 ;
July 1, 1033 to 1176i July 15, 1177 10 1288; August 1, 1289 to 1432; August 15, 1433 to 1540; September 1, 1541 to 5684; September 15, 1685 to 1780; October 1, 1781 to

1908; October 15, 1909 to 2084; November s, 2085 to 2208; November 15, 2209 to 2312; December 1, 2313 to 2432; December is, 2433 to 2512.

A
Arbor, Squaring a Winding. Pivot Pol-

isher   841
"Avance," Meaning of. Swiss 1899
"A" on Swiss Watches. Swiss 1899

Balance, Poising a. Vanguard 2301
To Poise a. Hairspring  847
Wheel Out of Poise. Balance
Wheel  1533

Wheels, Segments of. Balance
Wheel   303

Wheel, To Make It Run One Direc-
tion. Balance Wheel 1015

Balances, Truing. Balance Wheel  677
Banking or Guard Pins. Repairer.  2195
Barrel or "Cup." Puzzled  1015
"Beat" and "Vibration." Vibration  303
Beats a Watch Makes in a Year. Cal-

culator  2301
Of Pendulum per Hour. Pendu-
lum  1899

Brass for Clocks. Chime Rods  841

Cadmium, Where to Buy. Screw Head 303
Celluloid, How to Polish. Celluloid 303
Cement for Fastening Roller Jewels 

Shellac 2  123
Chart of Mainspring Sizes. Mainspring
Chart   1425

Charts of Escapements. Escapement
Charts   841

Chime Clocks and Rods. Chimes 1165
Rods, Tone of. Chimes  1165
Rods, Where to Buy. Chime Rods  841

Cleaning a Watch, Should Mainspring
Be Removed? Disputations  127
Tarnish Off Silverware. Nonpoi-
sonous  2423

Clock:
Electric or Self-winding Which

Beats Seconds. Self-winding  841
Hole, Bushing a. Hairspring  847
How to Make a Mysterious. Mys-

terious Clock  1015
Old English lIall. Hall Clock 1425
Reid London Chronometer. Chro-

nometer Clock  
1425Setting Up a Tubular 011111C. Chime 

Clock  2423
To Make It Beat Seconds. Second
Pendulum    303

Used as Motive Power. Second
Pendulum   303

Clocks:
Electric or Synchronizing Western

Union. Riefler Clock iot5
How to Make Electric or Synchro-

nizing. Synchronizing Clocks.. • 847
To Beat Half Seconds, Making 

Half Seconds   841
Countersinks, Jewel Screw. Screw Head  303
Cyanide of Potassium, Substitute for 
Nonpoisonous  2423

Demagnetizer for Direct and Alternat-
ing Current. Demagnetizer  i c65
How and Kind to Use. Demagnet-
izer   1165

Demagnetizing Machine, How to Make 
Demagnetizer  499

Dial, To Remove Enamel from. Pivot-
ing   1165

Escape Wheel of Tool Steel. Escape
Wheel   127

Escapement Action, When Correct 
Escapement  1015
To Make Run One Direction. Bal-

ance Wheel  lois
Pendulum Bob of Graham. Es-
capement   499

Escapements, Alarm-clock. Alarm Clock I 165
Books on. Half Seconds  841
Colored Charts of. Escapement
Charts   841

Recoil and Dead-beat. Half Sec-
onds   841

Lever and Cylinder Escapement.  2075
Detached and Frictional. Escape-
ment  2075

Grandfather Clock Striking Incorrectly 
Grandfather's Clock  1165

Grinding a Pallet Jewel. Oilstone  303
Watch Glasses. Balance Staff
Pivots  2301

H
Hairspring, Timing. Timing 2075

After Rust Is Removed. Oilstone 303
Rusting. Rusty liairspring  127
Removing Rust from. Oilstone  303

Hairsprings, Breguet. Springs  499
To Keep from Rusting. Rusty Hair-

springs  •  677
Truing. Hairspring   847

Hall-mark, What It Is. Verge 1015
Hammers of Chime Clocks. Chime
Clock  2423

Horn, To Polish. Celluloid  303
Horsetimer. Horsetimer   127

Inspection of Railroad Watches, Rail-
road Watches   499

Invar, What It Is. Nickel Steel 1769

Jewel Pin, Making Hole for. Roller
Table    1533
Punch, A Revolving. Plier  127

Jewelry, Bath for, After Soldering 
Nonpoisonous  2423

Jewels, Genuineness of Sapphire. Jewel 1899
Drop from Two-pallet. Pallet
Jewels   1165

Olive-hole. Jewel  1899
Seats in Cap and Plate. Screw
Head   303

Magnetized Watch, Remedy for. Mag-
netized   847

Mainspring, When Cleaning Watch 
Disputations  127
Chart of Sizes, etc. Mainspring
Chart  1425

Testing Strength of. Mainspring
Test   847

Mainsprings, To Restore Stiffness of 
Mainsprings  2195
How to Wind. Mainspring Winder 1165
Oil to Use on. Disputations  127

Marks, Assay or Hall. Verge '015
Materials for Polishing Pivots. Pivot
Polisher   841

Motive Power of Regulator. Motive
Power  1277

Movement, To Alter Eight-day. Move-
ment  1769

Movements, Table of Diameters. 0 Size 847
To Beat Half Seconds. IIalf Sec-
onds    841

N
Nickel Steel, Pendulums of. Nickel

Steel   1769

0
Oilstone Slip, Point on. Oilstone  303
Overbanking, Cause of. Swiss 1533

What It Is. Swiss  1 533

P
Pallet Jewel or Stone. Oilstone  303

Jewels. Pallet Jewels  1165
Stone Adjuster. Pallet Stone 2301

Patent on a lou!, Getting a. Plier  127
Pendulum Bob of Graham Escapement 
Escapement   499
A Seconds. Pendulum tots
For Clock. Pendulum 1769
Seconds for Clock. Second Pen-
dulum   303

Pendulums for Finest Timekeeping 
Escapement   499
Of Nickel Steel. Nickel Steel 1769

Photos on Watch Dials. Dial Photos  303
Pinion-leaves. Graver   303
Pinion, Separating from Staff of Center

Arbor. Puzzled  1533
Pinions, Where Made. Chronometer

Clock   1425Pivot Burnisher. Pivoting 1165
Hole to Be Drilled for. Pivot 1899

Pivots, Correct Shape for Conical. Pivot 2195
Cylinder. Pivoting   1165
Balance Staff. Balance Staff Pivots 23o,
To Polish. Pivot Polisher  841

Plate, How to Clean. Top Plate  127
Plier, Jewel, Removing and Replacing 

Plier   127
Position Adjustment. Sluggish Vibra-

tion   677

R
"R" on Swiss Watches. Swiss i899
Regulators, Altering Weight Power to

Electric. Motive Power 1277
Revolution of a Balance. Calculator.  2301
Revolutions a Watch Makes. Calculator 23o1
Riefler Clocks. Nickel Steel 1769
Rods, Chime. Chimes 1165

Chime, Where to Buy. Chime Rods 841
Roller Jewel, 5-low to Set a. Pivot Pol-

isher   841
Jewel Setter. Pivot Polisher 
Jewel, Setting a. Swiss  677
Jewel, Correct Position of. Roller 

841

Jewel     1015
Jewels, Putting in. Shellac 2423
Jewels, To Set. Roller Jewel 1769
Table, To Make a. Roller Table. 1533
Table in Watch, Putting. Roller
Table   847

Rust pn Hairspring. Oilstone  303
Rusting Out Steel. Crown 2423

S
Sapphire Watch Jewels. Jewel 1899

What Stones Will It Scratch.
Jewel . 1899

Screws, 
H

Seats for, in Cap and Plate
Jewels. Screw ead  303
Timing and Others. Timing
Washers   677

Seats for Jewel Screws. Screw Head 
Seconds, Making the Pendulum Beat 
Second Pendulum   303

2434

303

Segments of Balance Wheels. Balance
Wheel   303

Setting a Roller Jewel. Pivot Polisher  841
A Roller Jewel. Swiss  677
Of Watches by Railroad Employees 
Watch Inspection  2075

Settings, How to Clean. Top Plate  127
Silverware, Cleaning Tarnish Off. Non-

poisonous  2423
Soldering Jewelry. Nonpoisonous 2423
Spelter, Where to Buy. Screw Head  303
Staff in Watch, Putting. Roller Table  847
Steel, Pendulums of Nickel. Nickel

Steel   1769
Striking of Grandfather Clock De-

fective. Grandfather's Clock 1165

Temperatures, Adjusting to. Vanguard 23o1
"Tempering" Steel. Tempering 2075
Testing a Jewel with Sapphire Point 
Jewel  1899

Strength of Mainspring. Mainspring
Test   847

Timekeeping, Pendulums for Finest 
Escapements   499

Tone in Chime Clocks. Chime Clock,  2423
Of Chime Rods. Chimes 1165

Tools for Polishing Pivots. Pivot Pol-
isher   841
For Bending Elbows in Hair-

springs. Springs   499
For Dissembling Motor Barrels 
Springs   499

Used in Bushing Clock Hole. Hair-
spring   847

Tortoise Shell, To Polish. Celluloid  303

V

Vaseline on Springs. Disputations  127
"Vibration" and "Beat." Vibration  303

Of Pendulum. Pendulum 1899

Wheels, Blank Watch. Watch Wheels ioi 5
Where Made. Chronometer Clock 1425
Wooden. Wooden Wheels 1277

Washers, 'riming. Timing Washers  677
Watch:

Knocking Sound in. Puzzled  rot5
Scraping Sound in. Escapement 1769
Factories, Products of. Dial Photos 303
Glasses, Grinding. Balance Staff
Pivots  2301

How to Make It Run Faster. Tim-
ing  2075

How to Tell the Age of a. Verge  1015
Movement, Adjusting a. Sluggish

Vibration   677
Movements, Material for. Watch
Models  1277

Parts, Broken. Crown 2423
Repairing Fusee. Fusee  1533
In Different Positions. Puzzled 1769
Thorough Way to Clean. Top

Plai e   127
To Make It Run Slower. Stop-

watch   841
Nonmagnetic. Magnetized   847

Watches:
How to Set. Puzzled 2195
Lever-set and Pendant-set. Lever
Set   1899

Requirements of Railroad. Railroad
Watchei   499

Gold Wi.-e in Oiling. Balance
Wheel .   677

Why Larger Ones Keep Better
Time Than Small. Watch SiZeS.2075
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G. L. P. CO.
G. L. P. Co., the Manufacturer Whose Goods Have Created

Absolute Confidence with the Entire Jewelry Industry

Ask your Jobber to show you
G. L. P. Co.'s line of Beveled
Edge Bracelets.

Design, Quality and Finish
have always been the high
giandard of our goods.

Retail Jeweler, just ask the
Jobber to show you goods
manufactured by G. L. P. Co.

"THAT'S ALL"

To Further Protect the Trade, so there is no chance of
purchasing other makes of jewelry because they
are on the G. L. P. Co.'s cards, we sctamp every
piece of goods made by us G. L. P. Co.

This is the Strongest Guarantee Possible in safeguarding
the interesct of all the jewelry trade.

GEO. L. PAINE CO.
New York Office, 9 Maiden Lane

Main Office
and Works, North Attleboro Mass.
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STERLING

BENS
Trade-Mark

No. 1 Salt or Pepper

No. 1064 Salt and Pepper Set in Case

STERLING

BENS
Trade-Mark

Illustrations Appear on Page 44 of Our

1912 SILENT SALESMAN
which just teems with useful thoughts in good weight
sterling silver. A liberal display of popular designs in
Sterling Silver Toilet Ware and Manicure Sets, also an
extensive line of Novelties. If you have one of these 1912

No. 4 Salt or Pepper

Silent Salesman consult it and send us YOUR ORDER
IMMEDIATELY ! If not, write for one. Remember the
trade-mark "Sterling-Bens."

WILLIAM BENS CO.
PROVIDENCE • • RHODE ISLAND

BRANCHES AT

NEW YORK . . . 396 Broadway
CHICAGO . . The Wellington
SAN FRANCISCO Jewelers' Building

vtic.41.4?

HELLER'S NEW LINE
STERLING SILVER NOVELTIES

ANEW LINE containing some ex-
ceptional-Parisian creations. Most
diversified in character and selling

at a price that will interest you.
This line contains:

Bar Pins Scarf Pins
Pendants Brooches
La Vallieres Earrings

Close set, brilliant stones reflecting character to each
piece of jewelry.
We Will Send Samples to Any Reputable Dealer
We will still continue to make our line of " Heller's
Featherweight" Colons and I3ARRETTEs, also our regular
line Of HAT PINS, COMBS, BARRE1TES, etc., set with
SPARKI, I NG RHINESTONES, Send for selection package
on these goods.

Novelties Joseph W. HellerCo Manu• Jewelers

White Stone Manufacturing
144 Pine Street, PROVIDENCE, RHODE ISLAND

NOTE NEW ADDRESS

What are YOU going to do to
increase your business this year?

Are you going along in the same old way with the
speed of the old horse cars of lower New York, or are
you going to hitch your wagon to a star by handling goods

that are so well advertised that they will sell themselves?
Offer the world what it wants in the way it wants it and

you needn't worry an awful lot about putting in a moving
sidewalk to your place of business.
41 If your goods are right somebody is sure to find it
and, instead of having to hunt customers, customers will
hunt you.

If you write a better book or preach a better sermon, or
build a better mouse-trap than your neighbor, even tho you
live in the midst of a forest, the world will make a beaten
path to your door.
You will find a few of those better goods in our Spring line, which is

now ready for your inspection, in Attleboro, Providence, New York,
Chicago and San Francisco.

2437
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Festoons and Pendants
A Large Assortment in Solid Gold and Gold-Filled.

DESIGNS STRIKING AND CATCHY AND SURE TO
CREATE A PLEASING IMPRESSION WHENEVER SHOWN.

BRACELETS
11111PATOrEP, One

AMOR1TA AMOR1TA
Note Patented Safety Guard Note Patented Safety Guard

THE EXCLUSIVE FEATURE of the PATENT SAFETY GUARD makes an excep-
tional talking-point. Prevents bracelets from opening too wide, thus preventing breakage
of joint, yet opens wide enough to fit any wrist. All of our goods are made from a
SPECIAL PROCESS—HARD FINISH—WEAR RESISTANCE HIGH-GRADE GOLD-
FILLED STOCK.
Our itinerary includes Fobs, Bracelets, Neck, Lorgnette and Vest Chains in HIGH-GRADE
GOLD-FILLED.
In SOLID GOLD we make Neck, Lorgnette and Vest Chains, Scarf Pine, Pendants and
La Vallieres.
Ask your jobber to take you on a TRIP through our line.

Look for

PR-ST-CO
Stamped on Spring Ring8 JOBBE
and Swivel of all Chains

SOLD THROUGH

SAMPLE OFFICES .{

RS ONLY

Look for

PR-ST-CO
Stamped on Swivel of

Coat Chains, etc.

11 Maiden Lane, NEW YORK
10 S. Wabash Avenue, CHICAGO

'S$

0.4V0V. STOCK
coittio

FACTORY AND MAIN OFFICE

100 STEWART STREET, PROVIDENCE, R. I.

•

RUECKERT MFG. CO.'S

CLIMAX TRAYS

PATENTED 1910

Have the requirements and advan-
tages that are practical and useful.

In Fact Efficiency
is one of its strong points. It has
many more.

ASK US TO SEND SAMPLE

PROVIDENCE, R. I. *.• ATTLEBORO, MASS.

0

ROSARIES
FOR TI-IE COMING SEASON

Our

Production
Represents
The Best

in
Ecclesiastical

Work.

Lifetime
Devoted to
This Class

Work.

Ii We are fully equipped to furnish anything in Ecclesiastical Wares of anydescription. We have specialized on this class of work for many years and havea most thorough knowledge of all the requirements.q Time was when this class of goods was considered more or less of a novelty.To-day they are looked upon as staple. Our line makes most acceptable holidaygifts. Send for Selection Package
Our illustrated PAMPHLET for the FALL conta,ning a most com-
plete line of our goods is yours for the asking. WRITE FOR ONE.

THE W. J. FEELEY COMPANY
Jewelers and Silversmiths : Ecclesiastical Art Metal Workers
182-203 Eddy Street PROVIDENCE, RHODE ISLAND
Represented on the Pacific Coast by HENRY M ABRAMS CO., 717 Market Street, SAN FRANCISCO, CAL.

HIGH GRADE CRLD-FILLED
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THE MARSH LINE
FOR 1912

will contain some snappy original CREA-
TIONS, together with the best ideas culled
from our I 91 1 LINE.

There will be a liberal assortment of new ideas in
BRACELETS, CHATELAINES, NECKS, Etc.
The 1 9 1 1 LINE created a furore and made the entire

jobbing trade realize mot forcibly that C. A. M. & Co.
were on the map.
The line embodied unusual QUALITY and STYLE

which, backed by our REPUTATION for RELIA-
BILITY, created sales wherever shown.

It was QUALITY that counted with a price that was
consisctent—not QUANTITY AT A PRICE regardless
of QUALITY.
ci ASK YOUR JOBBER FOR AN INSPECTION OF OUR
1912 LINE.

OUT JANUARY THE FIRST, NINETEEN TWELVE.
Our trade-mark sctamped on all goods insures your getting the

C. A. M. & Co. Line.

Watch for Our January Announcement

C. A. MARSH & CO.
ATTLEBORO :: MASSACHUSETTS

THE LINE THAT RESISTS WEAR
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A 10K. LINE OF EMBLEM RINGS AT $7.00 LIST

Center Emblems, raised and enameled in appropriate
colors— Handsomely finished—and a ring that any
jeweler can size.

ORDER THROUGH YOUR JOBBER—IF HE WILL NOT FURNISH—ORDER DIRECT OF

THE A. P. CRAFT CO., Indianapolis, Ind.
Makers of Emblem Rings and Special Jewelry

0 

I 

S

• .4., ;AU,.

I
F you are expecting to take up a note, pay off a mortgage, or
buy an automobile out of December profits this year, you
should overlook nothing that will bring business and swell

your sales to the uttermost.
With a copy of our all-embracing, comprehensive Catalog in your
store, a Catalog having all prices arranged so that it may be shown
to customers, you may confidently depend upon effecting a lot of
extra sales—sales that cost nothing for clerk-hire.
If you would get the maximum benefit of our help, you should not
lose a single day in ordering " The Quick Delivery House " book
of nearly 400 pages. Contains over 3000 illustrations. Write for
it at once and get it to working. It's ready for you.

QUEEN MARY
A Flexible Bracelet of Superior Merit

2441
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Patent Pending

The demand has far exceeded our expectations. This one
NEW CREATION in BRACELETS has met the approval
of all. Its high quality and moderate price together with the
extensiveness of our designs are all good reasons why you
should investigate the "QUEEN MARY." It's made entirely
of high-grade rolled stock. Can be furnished either chased or
stone effects. Our Locket Bracelet is a Stunner.

"PERFECTION"
The Link that has taken the Country by Storm

Showing Operation Showing Construction

Many Jewelers throughout the country have stocked these
DOUBLE POST EXPANSION. LEVER CUFF LINKS.
It's the LINK that is free from all troubles that other links
possess, and operates easily. Stock up on the two leaders

for the Holiday Season.

If you cannot procure these goods of a
JOBBER, send your order direct and we will
bill same through any JOBBER you select.

WINTHROP MFG. COMPANY
Manufacturing Jewelers

Attleboro :: Mass.
NEW YORK OFFICE, 15 Maiden Lane, Room 1609 ts

IF YOU WERE IN A HURRY
If you were in a hurry to get to some particular place

you would go the most direct way. We all want to
achieve success, yet some of us persist in going the long-
est way around and travelling in the byways.

The quickest and surest way to achieve success in the
jewelry business is to handle goods that will win an
enviable reputation for you—goods that will net you a
good profit without selling at prohibitive prices. These
things are within your reach if you travel the direct road.
The Hussey Company makes a beautiful line of jewelry

and they sell it direct to you—the retailer—by mail.
They save you the tremendous expense of selling through
the salesman to the jobber and the profit that the jobber
is obliged to make when he sells to you.

This is what you gain by the "Factory-to-you" plan:
You receive goods fresh from the factory ; not goods that
are shop-worn before you receive them. You can return
defective or unsatisfactory goods direct to our factory
and receive new goods in their place without cost to you.
You will find it no trouble to sell goods bought on so

liberal a basis—goods that are guaranteed to you to give
your customers absolute satisfaction. No danger of losing
or even having dissatisfied customers when you can sell
them goods backed by a guarantee that won't even give
them a chance to be dissatisfied.

1111111 littii1111\l
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START RIGHT!
Although every month, every day and every minute gives
you the chance, the desire is stronger every NEW YEAR,
so instill at once into your EMBLEM STOCK the
latent energy contained in

THE SALABLE LINE

Irons & Russell Co. i:;rnk f̀mackiermerss
THREE COMPLETE STOCKS

Main Office and Factory: 95 Chestnut Street, PROVIDENCE, R. I.
NEW YORK OFFICE: 11 Maiden Lane :: CHICAGO OFFICE: 131 Wabash Avenue
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THE BASSETT JEW ELRY CO.
PROVIDENCE, R. I . .
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THE CATLOW-BARTON CO. SNAPPY SPRING LINE

NEW
It Will Pay You to Investigate Our Prices and Designs

ORIGINAL CLEVER

3415

3455

3356 0

3356

WE have originated some snappy selling designs for the spring trade. Designs that will lure customers to you.
Our Bracelets are far more extensive than ever. We have a special selling assortment of Children's Brace-
lets cased in a neat plush-lined box. The assortment consists of stone-set, signet and hand-chased effects,

with either polished, Old English or Roman finish.
I We positively guarantee our Bracelets to give entire satisfaction.
c In QUALITY, FINISH and PRICE we stand alone. Our 14 Karat Solid Gold Front Bar Pins are very nifty, thoroughly guar-
anteed and made to stand engraving. Come engraved, chased and stone set.c Our PENDANTS are the latest Parisian designs, embodying artistic execution, and are far above most of the designs made in
Solid Gold. They are set with the latest creations in stones.q In justice to YOURSELF, YOU should take the opportunity to inspect this line when our salesmen call.

Ask your JOBBER to quote prices on these goods. LOOK FOR TRADE-MARK.

( SCARF PINS SASH PINS LOCKETS INDESTRUCTIBLE

OUR LINE ' BROOCHES.( 
BRACELETS PENDANTS MESH BAGS
LA VALLIERES COAT CHAINSJABOT PINS 

10 KARAT SOLID GOLD FRONT HANDY PINS

TRADE THE
CATLOW-BARTON CO.

MARK Factory, PROVIDENCE, R. I. NEW YORK OFFICE, 35 Maiden Lane
LOUIS ADELS - Manager

'TRADE
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The COLONIAL D DAME LINE
"The Line of Quality"

Wishing You

a

Prosperous

Holiday

Season

ASK YOUR JOBBER FOR

"THE LINE OF QUALITY"

LOCKETS

BRACELETS

FOBS HEYWORTH BUILDING
CHICAGO, ILL.

QUALITY MARK

And a Year

Full of

Prosperity and

Happiness

for 1912

SOLD ONLY THROUGH
JOBBERS

BLISS BROTHERS COMPANY
MASSACJAUSETTS

SILVERSMITHS' BUILDING CHRONICLE BUILDING
NEW YORK CITY SAN FRANCISCO, CAL.

CHARMS

SCARF PINS

BUTTONS

WHITE METAL GOODS
FREE

A SAMPLE FOR THE ASKING

In addition to a full line
of White Metal Goods
we have added a line
of Goldoin LOCKETS,
and will also make our
entire line in Goldoin if
desired.
Lockets that will sell by
reason of the designs
being up to the mark.
Also are duplicating
some of our goods in
aluminum.

WRITE AND ASK US
FOR ILLUSTRATIONS.
PRICES AND FREE

SAMPLES

46 Enterprise Jewelry Co.
Box 653 ATTLEBORO, MASS.

WE MAKE:

RINGS
BROOCHES
STICK PINS
LOCKETS
SHIRT WAIST SETS
BABY and
BEAUTY PINS
FOBS
NECK, BELT, HAT
and DUTCH COLLAR
PINS, Etc., in Roman
or Silver Finish.

These goods are fur-
nished plain or en-
graved as desired.

This line of goods is new
and up-to-date

Send ! ! !
For My Booklet

4:1
I have just brought out a

booklet showing some of the finest of

my designs in Class and Fraternity

Pins. I want to place this booklet in
YOUR hands. Located right in a college
city I am in touch with the very latest of ideas
in this line. 10 and 14 karat and special order work my hobby. Let us
estimate and create designs for your college trade.

WILLIAM L. PANIKOFF   T  MANUFACTURING 
1

828 CHAPEL STREET NEW HAVEN, CONNECTICUT

Colgan's Monograms
We want live, active representatives in every City, to handle our line
of high-grade MONOGRAMS.

To those who can demonstrate their ability to secure orders on this class
of goods, we are prepared to distribute a,fine sample line, showing our
most popular styles, suitable for bags and all other purposes.

Colgan's Monograms signify quality of the highest standard, unexcelled
and seldom equalled.

Write to us at or.ce, so that you can establish yourself as monogram
headquarters in your city, and reap the benefits of the large demand
for monograms this fall.

The J. W. COLGAN COMPANY
509 Sudbury Building :: BOSTON, MASSACHUSETTS

1
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STERLING SILVER RINGS

8139 8111 8199

FROM 25 CENTS UP
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GOLD SHELL RINGS
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A Few Designs From Our Large Assortment. SAMPLES ON APPLICATION.

RHODE ISLAND RING COMPANY
21 EDDY STREET PROVIDENCE, RHODE ISLAND
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"NEXT TO STERLING"

Before filling in your stock for the SPRING SEASON withhold orders until our salesmen
have had an opportunity to show you some of the very latest, snappiest selling designs in
BRISTOL SILVER. Our SPRING LINE has been designed to sell and keep the ball rolling
during the spring season. It will contain:

LEATHER FOBS

Made of the best imported leathers,
well trimmed and finished, which
can be retailed at twenty-five, fifty
and seventy-five cents each and
net you a good profit.

BRACELETS

A most up-to-date line in Bristol
Silver which will wear far better
than cheap rolled gold plate.
Have an exceptional finish and
sell at attractive prices. Come
plain, chased and in split-top style.

NOVELTIES

Sterling Silver Front Sash Pins and
Bristol Silver Sash Pins, either stone
set or plain, in Engine Turned and
Hand Engraved effects, Cigarette
Cases, Match Boxes, also complete
line of Vanity Articles.
The Latest Spring Roll Tape Measure
—two lengths, three and five feet long
—in Bristol Silver.

Additional sheets illustrating our Spring line will be mailed to those
who request them, and can easily be added to our Fall Catalog

BRISTOL SILVER
is a fine white metal heavily silver
plated, not easily dented. "Next
to Sterling."

BRISTOL JEWELRY CO., ATTLEBORO, MASS.
  Silversmiths and Makers of  

Sterling Plated Ware, Leather Fobs, Mesh Bags, Novelties, etc.

LAPIDARY WORK

.4 Mo..

Manufacturers and Repairers of IVIZINT-LlaG

We are equipped to cut DIAMONDS and GEMS of
all sorts or repair them.

Our unlimited facilities and stock enable us to fur-
nish all your wants in Jewelry or Stones.

A TRIAL IS ALL WE ASK.
Promptness and Quality Our Motto. We Cater for New England Business.

H. E. ALSTERLUND & CO.
SPECIAL JEWELERS AND LAPIDARIES TO THE TRADE

387 Washington Street •••• BOSTON, MASS.

C. H. ALLEN Established 1896 W. H. LAMB

"Right Up to the Minute"

WE are constantly CREATING
and placing on the market NEW
DESIGNS and ORIGINAL

IDEAS in our line of LINK BUTTONS,
TIE CLASPS, SCARF PINS, FOBS, Etc.
Therefore, OUR FRIENDS in the JOB-
BING TRADE can always be certain our
SAMPLES are "RIGHT UP TO THE
MINUTE," and they will always "BE IN
RIGHT" by inspecting OUR LINE every
time OUR TRAVELER calls.
FINISH ALWAYS THE BEST

C. H. ALLEN & CO.
Manufacturing Jewelers

Attleboro : Massachusetts

EMBLEMS
Modern Woodman of America

In Gold and Gold-filled. A large and
varied assortment for both sexes.
Our other emblem lines are just as

extensive, and it will pay you to send for further particulars.
An illustrated Catalogue is yours for the asking.

JOBBERS ONLY

E. L. LOGEE & COMPANY
Emblem Manufacturers

235 EDDY STREET, PROVIDENCE, R. I.

NEW YORK
OFFICE

65 NASSAU
STREET

CHICAGO
OFFICE

1203 HEYWORTH
BUILDING

WHEN

A
CUSTOMER

WISHES
TO

SELL

You any lot or single piece of mounted diamond
jewelry—large or small—do not turn him down
absolutely, send the goods to me for a

SPOT CASH OFFER
and save all trouble and worry. I pay all express
charges and insure the goods in transit. I have
been in the business right here for 19 years,
and can give the very best references as to
responsibility on application. Offers and valua-
tions furnished promptly. See ad on page 2509
of this issue.

Write for further information.

J. J. COHEN
loll Chestnut St.,PHILADELPHIA, PA.

Established 1 891

Amsterdam, Tulpstraat 10 London, Audrey House, Ely Place
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quaint costumes of more than
a half a century ago and pier -
the magnificent jewelry store
Jones, Ball dz Poor located at th
corner of Summer and Washington
Streets, Boston, which was unsur-
passed in attractiveness at that
time, and even in these days
would be considered remark-
able because of its beauty and
general arrangement.

It seems a long time to hark
back to 6o years ago, yet even
then when shopping-for silver-
ware it was possible to bu
forks, spoons, knives, etc.,
made by the original Rogers
brothers.

1847 ROGERS BROS.* LIKE

SALEM

is the trade mark which today stands
for quality and beauty of design
in silverware.

This is the highest grade of triple
plate. Our process of finishing closes
the pores of the silver so that it is
worked into a firm , hard. surface that
will stand years of the hardest kind
of wear. This process has given,
[MT ROGERS BROS. silverware the.
well-earned title of

1 (711 
ate thatWe 

PP

ilVerFlczrs

It is fully guaranteed by the largest
makers of' silverware in the world.

For Holiday Gifis
1847 ROGERS BROS. spoons,fOrks,knives,
serving pieces and combination sets
arranged in chests and cases are es-
pecialry appropriate for Christriia
presents.
Sold by leading dealers. •

Send for illustrated Ca.taloya. -7."

MERIDEN BRITANNIA. COMPANY
(Iilteraatioaal Silver Company; Successor)

Meriden, Conn.
NEW YORK CHICAGO SAN FRANCISCO HAMILTON, CANADA

Tie
Your
Window
to
Our
Adver-
tise-
ments
and
Sell
More
Silver
Plate
That
Wears

MAGAZINE readers have been consulting the advertising pages. Many of them
have seen our announcements and have decided to buy 1847 ROGERS BROS.

ware. Do your windows tell them they can get it from you ? Full size reproductions in colors of our
page advertisements sent free of charge. If you haven't one or more of these and can't wait to send
for it use a magazine cover—December number of Delineator, Designer, New Idea, or Housekeeper.

MERIDEN BRITANNIA CO. (In terntocncaelllirr Co.) MERIDEN, CONN.
5 North Wabash Ave., CHICAGO : 49-51 West 34th St.—NEW YORK-9-19 Maiden Lane : 150 Post St., SAN FRANCISCO
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The Keystone Publishing
Company

809 N. 19th Street, Philadelphia
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Proceedings of the Second Noonday Luncheon

The Sherman Law Discussed—How It
mess Keeps Away

New York, December 12.—"The Practical Oper-
ation of the 'Sherman Law' " was the subject of a
very interesting and instructive address delivered
by Assistant United States District Attorney-Gen-
eral James C. McReynolds at the second monthly
noonday luncheon of the jewelry and kindred
trades held under the auspices of the National
Jewelers' Board of Trade at Kalil's restaurant on
Tuesday, December 12.
On account of the holiday rush of business not

all attended who were desirous of doing so, but
some one hundred jewelers and their friends took
an hour off from their duties to be enlightened
on the most mooted subject before the present
business and political world.
The luncheon began at 12.30 p. m., with M. D.

Rothschild, president of the National Jewelers'
Board of Trade, presiding.
Mr. Rothschild, in introducing the speaker of

the day, referred briefly to the importance of the
Sherman act not only as it affected business and
the business man but every individual citizen of
the country.
Mr. McReynolds in his introductory remarks

brought out well the general confused understand-
ing of the Sherman act by asking the indulgence
of his hearers should he lapse during the course
of his talk into platitudinous ponderosity.
The indulgence need not have been asked, nor

was any necessary, for in a straightforward, terse,
clear and interesting talk of twenty minutes he
made evident to all present the importance, true
significance and real purposes of the law under
consideration.
He referred to the law as an extraordinary

measure, conceived and drawn up by extraordinary
men, enacted under extraordinary circumstances,
and stated that it had tun an extraordinary course.
As a literary production the law, he pointed

out, is brief, consisting of less than 800 words;
it is direct and to the point ; it deals with prohibi-
tions only. It has the peculiar astuteness of the
two astute New England statesmen who wrote it.
It clearly indicates that these men knew well the
evils which they attempted to eradicate by means
of the law. In its enactment they proposed to
put into the hands of the government extraordinary
powers to correct these evils.

It was John Sherman's master mind that first
conceived the law. He introduced a bill into con-
gress in December on the first day of the long ses-
sion of 1880. Sherman's bill went before the
senate, was debated and was finally referred to
the judiciary committee, a body of statesmen, so
the speaker said, the equal of which the country
has never seen before nor since. This very able
committee debated the bill, changed it about
almost completely and reported it as it now stands,
as it was drawn up by Mr. Edmonds, of Vermont,
and Mr. Hoar, of Massachusetts, without a dis-
senting voice. With only one dissenting voice it
passed both houses of congress, and was finally
enacted into law. It was signed by Mr. Harrison,
who, according to the speaker, was one of the best
equipped presidents the country has ever had, a
leamrnoefdthaowuygehrt.and a man of wonderful penetra-
tion

its enactment the bill has suffered no
change, regardless of many attempts to amend it.
Congress has appropriated hundreds of thousands
of dollars to enforce this law, so that it will stand
as a measure to protect the business interests of

Affects Us—Its History—Holiday Bus-
Many of the Trade

the country from unfair methods of restraining
trade.
The speaker then briefly narrated conditions in

business leading up to the time of the passage of
the act.
Previous to the enactment of the Sherman law,

he said, the fact became evident to every thinking
person that through the abuse of corporate power
the citizens of every state in the union were impo-
tent to correct the evils of combinations in re-
straint of trade.
He pointed out that the men who drew up the

Sherman act did not attempt: constructive legisla-
ion, but undertook to prohibit what the law for
one hundred years had failed to accomplish,
namely, the bringing about of equality of condi-
tions in business. They put into the hands • of
the government four powerful weapons : First,
by making it a criminal offense, punishable by fine
and imprisonment, for those who broke the law;
secondly, by enlarging the powers of equity
courts; thirdly, by permitting the goods of combi-
nations in restraint of trade to be treated as
though they were smuggled goods, and, lastly, by
permitting the individual injured to recover three
times the amount of his actual damages.
The speaker then outlined briefly the extraor-

dinary course which the law has run since its
enactment, from its first suit, brought ninety days
after the passage of the law against a combination
of coal dealers, which suit was successful, down
to the suit against the sugar trust. He expressed
the opinion that the judges do not always under-
stand the laws and do not always interpret them
ill the spirit of those by whom they are enacted.
In the administration of Theodore Roosevelt a

change took place in the manner in which the
Sherman law was interpreted, as was evidenced in
the Northern Securities case. The government in
enforcing the Sherman law was finally acting
according to the law's true intent and purpose;
that is, to remove obstacles confronting honest
business and to preserve conditions of free com-
petition under which all citizens, of every state,
may enjoy a free field of endeavor.
Some persons hold, Mr. McReynolds stated, that

nothing good has been accomplished under this
law. But in his opinion enormous good has been
accomplished. Not the least important good is
the wonderful change of sentiment it has brought
about in some business circles. Some leading rail-
road men who previously opposed bitterly any
governmental supervision of railroads now look
upon the latter as a good thing.
Furthermore, now that the Sherman law is

properly understood and its purposes are clear,
there will be less complaints heard, in the opinion
of the speaker, about the slow enforcement of the
law.
In closing his address he said that we are now

on the brink of better times ; that with a clear
understanding of the Sherman law we will all
admit that the best rule to guide us in business
is to live and let live.

President Taft to Be at
24-Karat Club Banquet

New York, December 6.—Positive assurance
has been given that President Taft will be nres-
ent at the next annual banquet of the 24-Karat
Club, at the Hotel Astor, January 20. Unusual
preparations have been made to make the occa-
sion the biggest social event that has taken place
in New York jewelry circles. A record-breaking
attendance is expected.
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New Jersey Retail Jewelers'
Association Takes Important Step

Appeals to the Manufacturers to Discontinue

Selling to Employees at Wholesale Prices

The New Jersey Retail Jewelers' Association
has mailed to every manufacturing jeweler in the
state the following resolutions passed at a recent
meeting of the organization:

WHEREAS the retail jewelers of the state of
New Jersey, and particularly of the city of New-
ark and surroundings, have suffered much loss
through the unfair and unjust practice of the ma-
jority of manufacturers in selling goods at retail
direct from the factories ; and
WHEREAS a still greater loss has resulted

through the practice of manufacturers in supply-
ing the products of their factories at wholesale
prices to their employees, who dispose of them at
considerable profit to themselves among their
families and friends ; and
WHEREAS the retail jewelers maintain that the

manufacturers and their employees, being equally
dependent upon the retail dealer for their exist-
ence, are not, according to all fair business custom
and usage, entitled to this business ; therefore,
be it
Resolved, That we, the New Jersey Retail Jew-

elers' Association, unreservedly condemn this
practice as unjust and unbusinesslike and as being
injurious and detrimental to all parties concerned.
Resolved, That we call upon all manufacturers

to desist, in future, from this practice, which has
not alone deprived the retailer from a large por-
tion of his legitimate business but has in equal
measure reduced the business for which the manu-
facturer must depend upon the retail dealer.
Resolved, That the president and secretary of

the New Jersey Retail Jewelers' Association be
instructed to compile a record of all fair-minded
nonretailing manufacturers for the information
of its members.
Resolved, That a copy of these resolutions be

sent to the American National Retail Jewelers'
Association with the request that this matter re-
ceive consideration and be acted upon by that
body.

Resolved, That a copy of these resolutions be
likewise sent to every manufacturer of jewelry
and kindred lines in the state of New Jersey with
the request that they inform the secretary of their
future attitude in relation to this matter.

To Fix Parcels-post Basis

United States Senator Bourne Prepares Bill to

Put Plan in Concrete Form—Summary of the

BiliWashington, D. C., December 5.—With a view
to supplying a basis for the work of the commit-
tee on postoffices and post roads. Senator Bourne
soon will introduce a bill providing for a parcels-
post system. The measure will authorize an in-
crease to eleven pounds in the size of fourth-
class mail packages from the present maximum of
four pounds and at the same time provide for a
diminution of charges from the present rate of
one cent an ounce.
Pound packages will be carried for ten cents,

with an additional charge of four cents for each
additional pound.
For the smallest package provided for, weigh-

ing eight ounces, there will be a charge of six
cents. In cases in which the package does not go
beyond the rural route on which it originates the
charge will be reduced one-half.
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corner of Summer and Washington
Streets, Boston, which was unsur-
passed in attractiveness at that
time, and even in these days
would be considered remark-
able because outs beauty and
general arrangement.

It seems a long time to hark
back to 6o years ago,yet even
then when shopping for silver-
ware it was possible to by
forks, spoons, knives, eter..)
made by the original Rogers
brothers.

1847 ROGERS BROS. X S
TRIPLE

is the trade mark which today stands
for quality and beauty of design
in silverware.

This is the highest grade of triple
plate. Our process of finishing closes
the pores of the silver so that it is
worked into a firm, hard surface that
will stand years of the hardest kind
of wear. This process has given.
1847 ROGERS BROS. silverware the,
well-earned title of

PP

iiverPlate thaTedears
It is fully guaranteed by the largest

makers of silverware in the world.

VINTAGE

For Holiday Gifis
1847 ROGERS BROS. spoons,forks,knives,
serving, pieces and combination sets
arranged in chests and cases are es-
pecialry appropriate for Christrara
presents.
Sold by leading dealers.

Send for illustrated Cataloyu:M-Z"
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Your
Window
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Our
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ments
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Sell
More
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That
Wears
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Proceedings of the Second Noonday Luncheon

The Sherman Law Discussed—How It
Mess Keeps Away

New York, December 12.—"The Practical Oper-
ation of the 'Sherman Law' " was the subject of a
very interesting and instructive address delivered
by Assistant United States District Attorney-Gen-
eral James C. McReynolds at the second monthly
noonday luncheon of the jewelry and kindred
trades held under the auspices of the National
Jewelers' Board of Trade at Kalil's restaurant on
Tuesday, December 12.
On account of the holiday rush of business not

all attended who were desirous of doing so, but
some one hundred jewelers and their friends took
an hour off from their duties to be enlightened
on the most mooted subject before the present
business and political world.
The luncheon began at 12.30 p. m., with M. D.

Rothschild, president of the National Jewelers'
Board of Trade, presiding.
Mr. Rothschild, in introducing the speaker of

the day, referred briefly to the importance of the
Sherman act not only as it affected business and
the business man but every individual citizen of
the country.
Mr. McReynolds in his introductory remarks

brought out well the general confused understand-
ing of the Sherman act by asking the indulgence
of his hearers should he lapse during the course
of his talk into platitudinous ponderosity.
The indulgence need not have been asked, nor

was any necessary, for in a straightforward, terse,
clear and interesting talk of twenty minutes he
made evident to all present the importance, true
significance and real purposes of the law under
consideration.
He referred to the law as an extraordinary

measure, conceived and drawn up by extraordinary
men, enacted under extraordinary circumstances,
and stated that it had tun an extraordinary course.
As a literary production the law, he pointed

out, is brief, consisting of less than 800 words ;
it is direct and to the point ; it deals with prohibi-
tions only. It has the peculiar astuteness of the
two astute New England statesmen who wrote it.
It clearly indicates that these men knew well the
evils which they attempted to eradicate by means
of the law. In its enactment they proposed to
put into the hands of the government extraordinary
powers to correct these evils.
It was John Sherman's master mind that first

conceived the law. He introduced a bill into con-
gress in December on the first day of the long ses-
sion of 1889. Sherman's bill went before the
senate, was debated and was finally referred to
the judiciary committee, a body of statesmen, so
the speaker said, the equal of which the country
has never seen before nor since. This very able
committee debated the bill, changed it about
almost completely and reported it as it now stands,
as it was drawn up by Mr. Edmonds, of Vermont,
and Mr. Hoar, of Massachusetts, without a dis-
senting voice. With only one dissenting voice it
passed both houses of congress, and was finally
enacted into law. It was signed by Mr. Harrison,
who, according to the speaker, was one of the best
equipped presidents the country has ever had, a

flearned lawyerrand a man of wonderful penetra-
tion

Since its enactment the bill has suffered no
change, regardless of many attempts to amend it.
Congress has appropriated hundreds of thousands
of dollars to enforce this law, so that it will stand
as a measure to protect the business interests of

Affects Us—Its History—Holiday Bus-
Many of the Trade

the country from unfair methods of restraining
trade.
The speaker then briefly narrated conditions in

business leading up to the time of the passage of
the act.
Previous to the enactment of the Sherman law,

he said, the fact became evident to every thinking
person. that through the abuse of corporate power
the citizens of every state in the union were impo-
tent to correct the evils of combinations in re-
straint of trade.
He pointed out that the men who drew up the

Sherman act did not attempt constructive legisla-
ion, but undertook to prohibit what the law for
one hundred years had failed to accomplish,
namely, the bringing about of equality of condi-
tions in business. They put into the hands • of
the government four powerful weapons : First,
by making it a criminal offense, punishable by fine
and imprisonment, for those who broke the law;
secondly, by enlarging the powers of equity
courts ; thirdly, by permitting the goods of combi-
nations in restraint of trade to be treated as
though they were smuggled goods, and, lastly, by
permitting the individual injured to recover three
times the amount of his actual damages.
The speaker then outlined briefly the extraor-

dinary course which the law has run since its
enactment, from its first suit, brought ninety days
after the passage of the law against a combination
of coal dealers, which suit was successful, down
to the suit against the sugar trust. He expressed
the opinion that the judges do not always under-
stand the laws and do not always interpret them
in the spirit of those by whom they are enacted.
In the administration of Theodore Roosevelt a

change took place in the manner in which the
Sherman law was interpreted, as was evidenced in
the Northern Securities case. The government in
enforcing the Sherman law was finally acting
according to the law's true intent and purpose;
that is, to remove obstacles confronting honest
business and to preserve conditions of free corn-
petition, under which all citizens, of every state,
may enjoy a free field of endeavor.
Some persons hold, Mr. McReynolds stated, that

nothing good has been accomplished under this
law. But in his opinion enormous good has been
accomplished. Not the least important good is
the wonderful change of sentiment it has brought
about in some business circles. Some leading rail-
road men who previously opposed bitterly any
governmental supervision of railroads now look
upon the latter as a good thing.
Furthermore, now that the Sherman law is

properly understood and its purposes are clear,
there will be less complaints heard, in the opinion
of the speaker, about the slow enforcement of the
law.
In closing his address he said that we are now

on the brink of better times ; that with a clear
understanding of the Sherman law we will all
admit that the best rule to guide us in business
is to live and let live.

President Taft to Be at
24-Karat Club Banquet

New York, December 6.—Positive assurance
has been given that President Taft will be nres-
ent at the next annual banquet of the 24-Karat
Club, at the Hotel Astor, January 20. Unusual
preparations have been made to make the occa-
sion the biggest social event that has taken place
in New York jewelry circles. A record-breaking
attendance is expected.
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New Jersey Retail Jewelers'
Association Takes Important Step

Appeals to the Manufacturers to Discontinue

Selling to Employees at Wholesale Prices

The New Jersey Retail Jewelers' Association
has mailed to every manufacturing jeweler in the
state the following resolutions passed at a recent
meeting of the organization:

WHEREAS the retail jewelers of the state of
New Jersey, and particularly of the city of New-
ark and surroundings, have suffered much loss
through the unfair and unjust practice of the ma-
jority of manufacturers in selling goods at retail
direct from the factories ; and
WHEREAS a still greater loss has resulted

through the practice of manufacturers in supply-
ing the products of their factories at wholesale
prices to their employees, who dispose of them at
considerable profit to themselves among their
families and friends ; and
WHEREAS the retail jewelers maintain that the

manufacturers and their employees, being equally
dependent upon the retail dealer for their exist-
ence, are not, according to all fair business custom
and usage, entitled to this business ; therefore,
be it
Resolved, That we, the New Jersey Retail Jew-

elers' Association, unreservedly condemn this
practice as unjust and unbusinesslike and as being
injurious and detrimental to all parties concerned.
Resolved, That we call upon all manufacturers

to desist, in future, from this practice, which has
not alone deprived the retailer from a large por-
tion of his legitimate business but has in equal
measure reduced the business for which the manu-
facturer must depend upon the retail dealer.
Resolved, That the president and secretary of

the New Jersey Retail Jewelers' Association be
instructed to compile a record of all fair-minded
nonretailing manufacturers for the information
of its members.
Resolved, That a copy of these resolutions be

sent to the American National Retail Jewelers'
Association with the request that this matter re-
ceive consideration and be acted upon by that
body.

Resolved, That a copy of these resolutions be
likewise sent to every manufacturer of jewelry
and kindred lines in the state of New Jersey with
the request that they inform the secretary of their
future attitude in relation to this matter.

To Fix Parcels-post Basis

United States Senator Bourne Prepares Bill to

Put Plan in Concrete Form—Summary of the

BiliWashington, D. C., December 5.—With a view
to supplying a basis for the work of the commit-
tee on postoffices and post roads. Senator Bourne
soon will introduce a bill providing for a parcels-
post system. The measure will authorize an in-
crease to eleven pounds in the size of fourth-
class mail packages from the present maximum of
four pounds and at the same time provide for a
diminution of charges from the present rate of
one cent an ounce.
Pound packages will be carried for ten cents,

with an additional charge of four cents for each
additional pound.
For the smallest package provided for, weigh-

ing eight ounces, there will be a charge of six
cents. In cases in which the package does not go
beyond the rural route on which it originates the
charge will be reduced one-half.
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Salesman Killed by Bandits

San Francisco Man Robbed of $5,000 in Gems
and Killed—Body Found Under Refuse—Ex-
convicts Suspected

San Francisco, December fo.—With the skull
crushed in by several vicious blows, evidently
dealt with a heavy casting hammer such as is used
in commission houses, the lifeless body of Benja-

min A. Goodman, a young jewelry salesman, was

found buried under a pile of grape pomace and

refuse in Oregon street a few feet from its junc-

ture with Front street.
That robbery was the motive for the murder

was made plain by the fact that the body had been

stripped of jewelry samples worth more than

$5,000 which Goodman was known to have had

in his possession when he was last seen.
Every detail indicated that Goodman had been

slain some time during the night and that the body,

after being kept hidden for two days, was carried

into Oregon street and buried under the grape

pomace.
Hunt Ex-convict

Four detectives working upon the case have

traced Goodman's movements up to 9.30 o'clock

of the night of the murder, at which hour he was

seen with two men within a few hundred feet of

the place where his mutilated body was discovered.

From meager descriptions received the police
suspect two ex-convicts, who are known to have
been loafing about the commission district for
several weeks, and are searching the city for
them.
One of these men is supposed to be Thomas

Murphy, who was released about two years ago
from San Quentin after serving a sentence for
burglary and who has been arrested several times
since on minor charges. The name of the second
suspect is not known, but he is identified as a
man who has been seen almost constantly of late
with Murphy and who is known to have roomed
with the latter up to within three weeks ago.
Almost all the jewelry which was stolen has

been recovered from a safe-deposit box, and a
strong chain of evidence has been woven around
several men. A woman wearing an unusual
amount of valuable jewelry furnished the clue
which led to the arrest of workmen employed in
the building where Goodman was murdered and
the recovery of the loot from the safe-deposit
box.

To Prosecute Fraudulent Debtors

National Association of Credit Men to Prose-

cute Offenders—Fund Will Be Raised for

the Work—Local Organizations to Aid

St. Louis, Mo., December I.—Harry New, of
Cleveland, Ohio, president of the National As-
sociation of Credit Men, spoke at the monthly
dinner of the local association held Tuesday
evening, November 28, at the Mercantile Club.
He told of a project by which the national as-
sociation will raise a fund for the prosecution
of fraudulent debtors by the aid of local or-
ganizations.
Mr. New reviewed the history of the national

organization, which was formed sixteen years
ago, and commended the members on their work
of obtaining enactments for the protection of
creditors and honest debtors upon the statute
books of nearly all the states.
He also gave the organization a large share of

the credit for the passage of the national bank-
ruptcy law, which, he said, was instrumental in
reducing the number of fraudulent debtors.

Attention was called by Mr. New to the effort
that is being made in St. Louis to raise not less
than $25,000 among the members of the organiza-
tion for investigating suspected cases of fraud
and prosecuting offenders.
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Try to Burn Body
of Murdered Jeweler

Jeweler Killed in Manhattan Loft Building and
Robbed of $10,000 in Diamonds—Two Sus-
pects Arrested—Remains of Victim Found in
Ashpan Under Furnace

New York, December ff.—Murdered and robbed
of diamonds valued at $fo,000, the body of Isa-
dore S. Vogel, a wealthy jeweler, living at 1369
Fifth avenue, Manhattan, was found December 6
in the basement of a loft building at 125 Canal
street. Efforts had been made to destroy the body
in the furnace, the police say.
Asher Schaps, engineer of the building, and

Joseph Roberts, a West Indian negro elevator
boy, were arrested, but protested their innocence.
A gold filigree fountain pen, blood-stained, was

found in Roberts' pocket. He said he had picked
it up in the basement. He did not account to the
satisfaction of the police for a two-stone diamond
ring. Schaps found Vogel's body in the ash-
pan under the furnace when he entered the build-
ing today, and at once notified the police.
Vogel was fifty years old and heavily built.

This fact alone, the police say, prevented his
body from being completely burned in the
furnace.
At 2 o'clock in the afternoon of December 6

Vogel had delivered a package of watches to
Jacob Schumackler, a jeweler, on the first floor of
the building. Schumackler and his clerk, Jacob
Bloom, identified Vogel's body and told the police
Vogel was in the habit of carrying thousands of
dollars' worth of diamonds in his pockets.
Schaps, when arrested, asserted he had closed

the building at 9 o'clock the night before and had
gone directly home. The negro elevator boy said
he had been "rushing the can" for one of the
owners of the building until Schaps locked up.

Detectives found Vogel's gold watch in a coal
bin. His pockets had been turned inside out.

Finger-prints Show Murderer

Police Inspector Hughes announced last night
that the murder has been cleared up. He said the
police had incontrovertible evidence that the mur-
der was done by Joseph Roberts, the negro ele-
vator man of the building, who is under arrest.
Roberts gave a glib account of his whereabouts

on the day of the murder. The police traced his
movements to every place he mentioned, but found
that he got to each an hour or two after he said
he did.
They found, too, that he had boastfully dis-

played to his landlady that night and to another
negro woman in the Bronx a bracelet, brooch,
locket and other jewelry.
Late yesterday evening Aaron L. Small, a shirt-

waist manufacturer on the fourth floor of the
Canal street building, went to the third floor,
which is used as a common storeroom by the ten-
ants, to get some shirtwaist boxes he kept there.
He noticed two boxes different from his own
stuck with his. One box was found to contain
silverware, kniv,:s, forks and tableware. The
other contained many watches, watch cases, rings,
colored stones, pins and other small jewelry and
a gold locket and chain. In the bottom of the
box lay a bank book and a check book on the
Trenton Trust Company, of Trenton, N. J., with
I. S. Vogel's name on both. Vogel had intended
to go to Trenton to sell his jewelry on the day
following his murder.
But what elated Inspector Hughes and his de-

tectives most of all was a silver cigarette case
wrapped with evident haste in tissue paper, which
was found in the second box. The case bore a
brilliant polish, and in the middle of the polished
surface clear and distinct, as if it had been made
under the direction of the expert at headquarters,
according to Inspector Hughes, was a finger-print.
Though it was too late to photograph it last night
Inspector Hughes said that one of Captain Fau-
rot's finger-print experts at police headquarters
declared at once that even to the naked eye the
print was identical with Roberts'.
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Jewelers Protect Buyers
of Holiday Gifts

"Seals of Quality" Guaranteeing Every Article
of Jewelry Purchased Attached to All Goods
Sold

Buffalo, N. Y., December 5.—Guaranteed
jewelry, having behind it the guarantee of the
Buffalo Retail Jewelers' Association, is to be had
by local buyers of jewelry. As a result of the
vast amount of deception capable of being prac-
ticed upon the unknowing in the matter of pur-
chases of jewelry the Buffalo Retail Jewelers'
Association, of Buffalo, has arranged to place its
stamp of security upon reliable and standard
jewelry. A "Seal of Quality" has been provided
and every member of the retail jewelers' associa-
tion, having a reputation for honest, conscientious
and reliable dealing, is provided with "seals of
quality." Intending purchasers can not be de-
ceived by misrepresentation because the small
seals are to be found on every piece of jewelry.
Neither are the seals to be had by any and all
dealers for the mere purchase price. They are
to be had only by reliable jewelers who have
stood certain tests of business stability and who
have not been violators of the ethics of the asso-
ciation jewelers. "Jewelry of quality" is their
slogan; the guarantee of the Buffalo Retail Jew-
elers' Association is behind the jewelry purchased
from stores that have the "seal of quality" at-
tached to jewelry purchased.
"Why do thousands of people at Christmastide

go to a reliable jewelry store for an empty box
bearing the jeweler's name?" is the query of the
members of the association, and their answer is
the obvious one that people making gifts wish
the recipient to believe that the article was pur-
chased at a reliable jewelry store. There will be
no deception, however, this year. All of the
members of the Buffalo Retail Jewelers' Associa-
tion will have the "guaranteed seals of quality"
attached to every article of jewelry in their
stores and it will be assurance to those who re-
ceive it that it is guaranteed jewelry.
Large cardboard posters can be seen in the

windows of members of the association. The
following are members of the retail jewelers' as-
sociation who are dealing in "guaranteed jew-
dry": S. H. Brick, Alfred 0. Bald, J. J. Die-
bold, Fred Dorn, Paul Dettling & Son, William
Ehman & Son, Frish Brothers, J. G. Gibson, Gus-
tave Hahnemann, August Hoyler, Henry Nice,
Frank P. Nuse, Henry Prussman, Herman A.
Reinhardt, H. Schultz, Schutt & Petersen, George
Striker & Son, Jerome A. Scherer, J. Schmarbach,
Schneider Brothers, John Schaefer, T. C. Tanke,
Jacob Zilliox, Albert Zilliox.

Pittsburgh " Big Ben " Suit Settled

Selling "Big Ben" for Less Than $2 Costs Frey
$1 and Costs—Injunction Made Perpetual

Pittsburgh, Pa., December f.—The suit of the
Western Clock Manufacturing Company against
Theodore Frey, Federal street, to prevent the lat-
ter from selling imitations of the well-known
"Big Ben" alarm clock has been finally decided.
Damages to the amount of $1 and the costs of the
suit have been placed on Frey. The preliminary
injunction which was issued restraining Frey from
advertising or offering for sale any clock not the
genuine clock of the Western Clock Manufactur-
ing Company but approaching it in appearance so
as to cause confusion has been made perpetual.
The suit will probably be remembered by our

readers, as it created a large amount of interest at
the time. Frey cut the price of the $2.50 "Big
Ben" to less than $2 and filled a window with
clocks and signs reading "Why go elsewhere?"
The termination of the suit was satisfactory to all
concerned, Frey making nractically no protest.
He did not plead his case, and the injunction was
made perpetual. The order which was served read
that as the defendant waived the accounting
ordered by the court it adjudged the amount of $1
and the costs of the suit to be taxed.
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North Attleboro Firm to Move

TH K EYST ONE

Bugbee-Niles Company to Move to Providence.

High Taxes the Cause—Other Manufacturers

Discontented at Tax Situation—Exodus of

Manufacturers Threatened

North Attleboro, Mass., December 8.—The Bug-
bee-Niles Company announced a few days ago
that it intended to move its plant to Providence.
Alpin Chisholm, senior partner, stated that the
move had been contemplated for some time, and
one reason is the heavy taxation the firm now
stands on account of the way in which it is
incorporated.
The Bugbee-Niles Company is organized under

the laws of Rhode Island and pays a tax to the
state.. Being located in the state of Massachu-
setts it also pays a large corporation tax to that
state, in addition to the local taxes paid to the
town. It is rumored that the heavy advances
made in North Attleboro taxes by the new as-
sessors influenced the concern in its decision to
move.
A prominent man in North Attleboro's affairs,

who wished to have his name withheld, states that
the manufacturers of the town face a serious sit-
uation and there is great discontent. Rumor had
it that the firm of G. K. Webster Company, em-
ploying 300 hands, intended to follow the example
of the .Bugbee-Niles Company.
Inquiry among Mr. Webster's friends brought

the information that he has been an active worker
in the interest of the town but has been obliged
to stand considerable criticism. Mr. Webster
has never sought public office and his labors have
been solely in the best interests of the town. He
naturally feels hurt, his friends say, at a lack of
appreciation.
In regard to the rumor about moving his con-

cern away a man close to the proprietor said he
did not believe Mr. Webster had that under con-
templation at this time. Other manufacturers,
however, are dissatisfied with the methods that
have been used by the recently elected assessors.
The valuation of the town has been increased
over $1,000,000 in the past year, and the burden
of it has fallen on the manufacturers.
The tax rate has remained at $20 per $1,000 for

the past three years, but there has been a vig-
orous jump in the town's value. Manufacturers
entered a protest this spring at the annual town
election, but the opposition was successful and a
new assessor was elected on the argument that
the assessments were not high enough.
Whether or not the firms will leave North

Attleboro is a matter of conjecture, but several
prominent citizens say that something must be
done to prevent pressing them too hard in the
way of taxes. The Bugbee-Niles Company em-
ployed about sixty hands and has been located
in the town for a number of years. It is re-
garded as one of the old-established firms of the
town, and no one ever thought of its being moved
out of town.
Mr. Chisholm and Mr. Rhodes, the partners,

were quite willing to make the move, however,
since it means conducting business under more
economical conditions. The concern is to be lo-
cated in Providence, and the work of moving will
start immediately.

Jewel Robbers Loot Window

Chicago, Ill., November 28.—Two burglars
smashed a plate glass window in the jewelry store
of Charles E. Graves & Co., 32 East Madison
street, and escaped with booty valued at $1,000,
a policeman firing at them as they fled.

Finds Large Fresh-water Pearl

Shreveport, La., December fo.—Pearl hunting
received a decided impetus here recently when a
negro hunter found a forty-seven-grain pearl in a
mussel in Lake Bioteneau, near here. This is
said to be one of the largest gems of its kind
that has been found in this vicinity. The finder
sold it for $250, and it is said that the purchaser
sold it later for $1,500. The last person to get the
pearl, a professional buyer, valued it at $10,000.

Handsome Store

Los Angeles' Latest Jewelry Store a Fine Es-

tablishment-,--Rivals the Best New York

Stores

Los Angeles, Cal., December fo.—The latest
addition to Los Angeles' handsome jewelry stores
is the new establishment of Feagans & Co., at 218
West Fifth street. This store was recently opened
with great eclat, a reception being held on the
occasion. The new store was decorated for the
opening and no goods were sold. The establish-
ment combines the best features of the finest
American and continental stores, and many dis-
tinctive and original ideas are in evidence in the
interior decorations. To the experienced eye it
is evident that many thousands of dollars have
been spent in the equipment and decoration of this
store.
The location may be considered particularly

auspicious, as the room was, before the opening
of the Alexandria Hotel's new salon, that fash-
ionable hostelry's dining-room and the scene of
many a fashionable gathering.

The Decorations

Tapestry reproductions of the famous old mas-
ters who worked following the period of the
renaissance and the dignified proportions of the
room combined to make an atmosphere of ele-
gance. The fittings are of the very finest Cir-
cassian walnut.

The Stock

The articles housed here are such as the head
of the firm has collected during long months
abroad. His taste and judgment in such matters
are beyond question, and all who have known of
the prospective opening of this establishment have
looked forward with keen anticipation to the
event.
Long before the hour of the opening the many

friends were at the door, eager to extend good
wishes and to feast their eyes upon the garnered
treasures which they felt assured would be ex-
posed to view. For several hours a throng passed
through the beautiful store, admiring and ex-
claiming, listening to the exquisite strains of the
stringed orchestra stationed in the balcony and
inhaling the fragrance of the floral decorations.
A generous gift to each visitor consisted of a

large bouquet of violets and fern, pinned with a
silver violet nolder in latest design.
The salon was lavishly decorated with asparagus

plumosus and Killarney roses, with huge baskets
of American Beauties placed at intervals. A
handsome good-luck offering from the local jew-
elers attracted much attention. This consisted of
a horseshoe of American Beauties and fern, ar-
tistically arranged and bearing the best wishes
of the fraternity of beautiful things, as one has
appropriately named those who handle gems.

Burglars Loot Store and Get Away

Twenty-five Hundred Dollars' Worth of Jewelry
Stolen—Tried to Open Safe—Reward Of-

fered for Arrest of Thieves

Tifton, Ga., November 30.—Burglars broke into
the jewelry store of J. E. Cochran here at an
early hour this morning, escaping with more than
$2,500 worth of jewelry.
The entrance to the store was made by remov-

ing the glass from the transom over the back
door. An unsuccessful attempt was made to crack
the safe.
On account of today being a holiday the rob-

bery was not discovered until late in the day.
The police and detectives are on the case and

have several good clues, and expect to have the
guilty parties behind the bars in a few hours.
Mr. Cochran has offered a reward of $50 for

any information that will lead to the arrest of the
guilty parties.
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Berg's Window Again Smashed

Jewelry Valued at $1,000 Stolen—Second Time
in Two Weeks—List of Goods

Chicago, Ill., December 4.—The north show
window of Berg & Co., in the Congress Hotel,
was smashed early this morning and over $1,000
worth of jewelry stolen. This is the second time
in two weeks that this window has been smashed.
A common brick of the house variety was hurled
through two. thicknesses of glass. A complete
list of the goods stolen follows:

39/46 Medallion, gold bar work, amethyst and
pearls, manufactured by Snow & West-
cott Company, New York, No. B-7.... $30.00

2/5 Heavy gold fancy link chain, manufactured
by Carter, Howe & Co., No. 63o/'ISD. . 22.50

400/22 Amber cigarette holder, in case, manufac-
tured by Sloan & Co., No. 1428 

200/9 Gold card case, engine turned and en-
graved, manufactured by Woods &
Chattelier, No. 45T-2 

75/6 Gold mesh bag,. sapphire clasp, manufac-
tured by S. Cottle Company, No. 23736

75/26 Small gold bag, narrow engraved frame,
manufactured by Sloan & Co., No. 1359-
3-ACE  

4/33 Gold vanity case, engine turned, manu-
factured by Carter, Howe & Co., No.
6112-1  

54/26 Lady's 18 karat, diamond and gray enam-
eled watch, manufactured by A, Witt-
nauer Company, No. 1825704 10/85 

450/28 Lady's 14 karat, open face. dark blue
enamel and engraved watch, manufac-
tured by A. Wittnauer Company, No.
1827118  

450/49 Lady's 14 karat, open face, 17 jewel, Lon-
gine movement, gold dial, plain gold
case, manufactured by A. Wittnauer
Company, No. 2366837 

451/7 Gold strap bracelet watch, Elgin move-
ment, manufactured by Western Watch
Case Company, No. 14815840, case No.
170204

8.00

90.00

300.00

93.00

195.00

125.00

50.00

42.00

52.30

$1,007.80

McNamaras Bought Alarm
Clocks in Rochester

Labor-union Dynamiters Used Them to Ex-
plode Bombs—Purchase of a Dozen Made at
C. F. Wolters' Jewelry Store

Rochester, N. Y., December 4.—C. F. Wolters,
who conducts a jewelry store at 39 Main street,
East, would in all probability have been called to
Los Angeles as a witness in the McNamara case
had the case gone on, for a dozen baby alarm
clocks, such as were used in setting off the bombs
in blowing up buildings by the McNamaras,
were purchased of him a short time before the
Times building in Los Angeles was blown up by a
man later identified from a picture by Mr. Wol-
ters as one of the McNamaras. The man who
made the purchase stepped into Mr. Wolters' store
and asked to be shown some alarm clocks. Sev-
eral kinds were set out for his inspection, and he
seemed to fancy the one that was about half the
size of the others. He left the store, but re-
turned and purchased the clocks, carrying them
away with him.
Soon after the McNamara brothers were ar-

rested a stranger visited Mr. Wolters' store and
questioned him in regard to the sale of alarm
clocks, asking him if he remembered selling more
than one clock to a man whose picture was
shown him. Mr. Wolters recalled the sale and
told the stranger, who proved to be a detective
in the employ of the Burns agency, of the man
to whom he had sold twelve clocks. He identified
the photograph as that of the man to whom he
had sold the clocks. The picture was that of
one of the McNamaras. He can not now remem-
ber which brother it was. The detective said he
found two little alarm clocks in McNamara's
room in Indianapolis and one was found in a suit-
case which McNamara had with him when he
was arrested. Other clocks were found in India-
napolis where dynamite had been stored. All but
two of the clocks found had Mr. Wolters' name
on the face and the address of his store.
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Sturdy Jewelry Factory Burned Wealth of Prize Cups and Trophies St. Louis Wholesale House
to Retire from Business

Explosion of Celluloid Starts Blaze Which Com-

pletely Destroys Factory—Loss About $20,-

000, Well Covered by Insurance—Narrow

Escape of Office Force

Attleboro, Mass., December 7.—The Sturdy
jewelry factory at Chartley, one of the oldest in
this locality, was totally destroyed by fire which
started, it is believed, from an explosion of cel-
luloid. Mr. Cummings, of the firm of Cummings
& King; J. D. Goslin, of the J. D. Goslin Com-
pany, and his bookkeeper, Miss Eva Brunner, had
narrow escapes from serious injuries.
The factory was a brick structure and was oc-

cupied by the firm of Cummings & King, the
J. D. Goslin Company, and Lane Brothers. The
fire started a few minutes after the noon whistles
had blown and when nearly all employees had
gone out. Mr. Goslin and Mr. Cummings were
eating lunch in a
small office in the
tower, in which the
main stairs were
located.
Mr. Goslin heard

a crackling sound
and looking into the
factory saw that one
side was a mass of
flames. He and Mr.
Cummings attempted
to extinguish tit.:
blaze, but it burned
with such fierceness
that they were
obliged to give up
the task and go out.
As they reached the
stairway they were
confronted by a
cloud of blinding
smoke. Mr. Cum-
mings happened to
remember that Miss
Brunner, the book-
keeper, was in a
nearby office and he
hastened there to
warn her. He found
that she had left.
When Miss Brun-

ner discovered the
fire she attempted to
go down the stairs,
but the flames and
smoke made such
headway that it was
impossible and she
was forced to go upstairs to the top of the tower.
Mr. Cummings followed her, while Mr. Goslin
dashed through the flaming stairway. Near the
bottom he was struck on the forehead by a large
piece of glass which came from a window broken
by the heat and a long wound was inflicted.

Rescue of Miss Brunner

Driven to the top of the tower, which was a
wooden structure, Mr. Cummings and Miss Brun-
ner managed to make their way to the roof by
means of a trap door. Miss Brunner became
frightened at the great clouds of smoke and
would have jumped to the ground had not Mr.
Cummings restrained her. In the meantime,
despite his wound, Mr. Goslin secured a ladder
and climbed onto the roof of an ell in the rear.
He pulled the ladder up and then placed it against
the main building. He and Mr. Cummings then
assisted Miss Brunner down and she was taken
to a nearby house. Her hair and clothing were
badly burned.

After the fire an investigation was made to
determine the cause, and it was stated that it was
probably due to celluloid. That material was
used by the Goslin company, but it was the cus-
torn to keep it in the vault.
The flames made remarkable headway with the

old building, and in an hour nothing but the
brick walls were standing. The total loss has
been estimated between $15,000 and $2o,000. The
building and concerns were well insured.

Northwestern States Contest for Handsome

Cups—Impressive Exhibits of Their Prod-

ucts—Railway Company's Fine Gift

One of the largest land-product shows ever
planned will be held in the Auditorium, St. Paul,
Minn., from December 12 to 23. Seven of the
northwestern states, also Alaska, will take part in
the exposition, the wealth of prizes being com-
peted for by Minnesota, North Dakota, South Da-
kota, Montana, Washington, Oregon, Idaho and
Alaska.
There will be over forty silver trophy cups

awarded as prizes, representing a value of $4,000.
Among the trophies to be awarded are six solid
silver pitchers which the Northwestern Pacific
Railway Company sent to the Northwest Develop-

St. Louis, Mo., December 9.—On Thursday, De-
cember 7, Alvin L. Bauman, president of the L.
Bauman Jewelry Company, reported to the cir-
cuit attorney of this city that the firm's books
showed a shortage of from $5,000 to $30,000, and
charged that its former confidential bookkeeper,
Henry H. Schroeder, who had been with it twelve
years up to November I last, was the defaulter.
Schroeder appeared in the criminal court on Fri-

day, December 8, surrendered and was released
on a $5,00o common-law bond, guaranteeing his
appearance in court to answer any charge that
may be preferred against him.
Schroeder, since he left the employ of this com-

pany on- November f, has been out of the city,
seeking to regain his health, which, his friends say,
had been impaired by too close application to
business.

SOME OE THE SILVER TROPHY CUPS OFFERED IN THE NORTHWESTERN LAND SHOW

ment League for this purpose, and these are
offered in such a way that the grower of the
winning product exhibited will obtain possession
of the prize.
Some of these cups are shown in the accom-

panying illustration, and will convey an idea of
how deeply the trade are interested in such con-
tests as this. F. A. Shirley, a well-known en-
graver of St. Paul, was awarded the contract for
engraving the cups, and his work has been much
admired. A feeling prevails that instead of the
old-style loving-cup artistic pitchers or other
pieces could be presented, which could subse-
quently be used to advantage in the homes lucky
enough to secure them.

Beads Unstrung Enter as Imitation Stones

New York, December 8.—The American Bead
Company was successful yesterday before the
board of United States general appraisers when
it was decided that beads, unstrung, are not
dutiable at 35 per cent, as assessed by Collector

Loeb. It was claimed by the importers that the
merchandise is dutiable properly at 20 per cent
on the value as imitation precious stones. This
claim is sustained by the board in a decision by
Judge Sharretts. A somewhat similar protest by
Leo Popper & Sons was also sustained.

Alvin L. Bauman
would not give any
details of the short-
age, which he admits
exists. The case has
been turned over to
the grand jury and
he is not at liberty
to give any informa-
tion regarding the
transactions.
Schroeder is a man

about forty years of
age and has a wife
and four children.
The L. Bauman

Jewelry C o m pany
says that he had full
charge of, its books
and that for a long
time he was its most
trusted employee.

Nathan Frank, at-
torney for this con-
cern, announced later
that the shortage
would be about
$5o,000 and that the
company would quit
business, although
thoroughly solvent.
Frank said the cred-
itors had been noti-
fied of the intention
of the firm to liqui-
date. He also said
that dollar for dollar
would be paid off
and the loss would

be borne by the stockholders. The company has a
capital of $100,000 and a surplus of $40,000.
The firm has been in business here for forty-

four years.

Ezra F. Bowman's Sons Will Erect
New Building

Well-known Firm to Build Fine Structure.
Better Location Secured

Lancaster, Pa.; December 9.—The firm of Ezra
F. Bowman's Sons, of this city, has purchased
the Slaymaker property, at the corner of East
Chestnut and North Duke streets, with a frontage
of 105 feet on Chestnut street and thirty feet
on Duke street. The building now on the
premises will be torn down next summer and a
fine modern structure erected, to be the business
location for the firm's tool and supply depart-
ment, jewelry manufacturing and engraving and
trade watch repairing departments ; the two upper
stories will be used for the Ezra F. Bowman
Technical School of Watchmaking and Engrav-
ing.
The new building, which is being designed and

equipped on modern lines exclusively to fit the
requirements of the various departments of the
Bowman business, will be of great advantage to
the firm and its customers.
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Sturdy Jewelry Factory Burned Wealth of Prize Cups and Trophies St. Louis Wholesale House
to Retire from Business

Explosion of Celluloid Starts Blaze Which Com-

pletely Destroys Factory—Loss About $20,-

000, Well Covered by Insurance—Narrow

Escape of Office Force

Attleboro, Mass., December 7.—The Sturdy
jewelry factory at Chartley, one of the oldest in
this locality, was totally destroyed by fire which
started, it is believed, from an explosion of cel-
luloid. Mr. Cummings, of the firm of Cummings
& King; J. D. Goslin, of the J. D. Goslin Corn-
pany, and his bookkeeper, Miss Eva Brunner, had
narrow escapes from serious injuries.
The factory was a brick structure and was oc-

cupied by the firm of Cummings & King, the
J. D. Goslin Company, and Lane Brothers. The
fire started a few minutes after the noon whistles
had blown and when nearly all employees had
gone out. Mr. Goslin arn'. Mr. Cummings were
eating lunch in a
small office in the
tower, in which the
main stairs were
located.
Mr. Goslin heard

a crackling sound
and looking into the
factory saw that one
side was a mass of
flames. He and Mr.
Cummings attempted
to extinguish th:.
blaze, but it burned
with such fierceness
that they were
obliged to give up
the task and go out.
As they reached the
stairway they were
confronted by a
cloud of blinding
smoke. Mr. Cum-
mings happened to
remember that Miss
Brunner, the book-
keeper, was in a
nearby office and he
hastened there to
warn her. He found
that she had left.
When Miss Brun-

ner discovered the
fire she attempted to
go down the stairs,
but the flames and
smoke made such
headway that it was
impossible and she
was forced to go upstairs to the top of the tower.
Mr. Cummings followed her, while Mr. Goslin
dashed through the flaming stairway. Near the
bottom he was struck on the forehead by a large
piece of glass which came from a window broken
by the heat and a long wound was inflicted.

Rescue of Miss Brunner

Driven to the top of the tower, which was a
wooden structure, Mr. Cummings and Miss Brun-
ner managed to make their way to the roof by
means of a trap door. Miss Brunner became
frightened at the great clouds of smoke and
would have jumped to the ground had not Mr.
Cummings restrained her. In the meantime,
despite his wound, Mr. Goslin secured a ladder
and climbed onto the roof of an ell in the rear.
He pulled the ladder up and then placed it against
the main building. He and Mr. Cummings then
assisted Miss Brunner down and she was taken
to a nearby house. Her hair and clothing were
badly burned.

After the fire an investigation was made to
determine the cause, and it was stated that it was
probably due to celluloid. That material was
used by the Goslin company, but it was the cus-
torn to keep it in the vault.
The flames made remarkable headway with the

old building, and in an hour nothing but the
brick walls were standing. The total loss has
been estimated between $15,000 and $20,000. The
building and concerns were well insured.

Northwestern States Contest for Handsome
Cups—Impressive Exhibits of Their Prod-
ucts—Railway Company's Fine Gift

One of the largest land-product shows ever
planned will be held in the Auditorium, St. Paul,
Minn., from December 12 10 23. Seven of the
northwestern states, also Alaska, will take part in
the exposition, the wealth of prizes being com-
peted for by Minnesota, North Dakota, South Da-
kota, Montana, Washington, Oregon, Idaho and

Alaska.
There will be over forty silver trophy cups

awarded as prizes, representing a value of $4,000.
Among the trophies to be awarded are six solid
silver pitchers which the Northwestern Pacific
Railway Company sent to the Northwest Develop-

St. Louis, Mo., December 9.—On Thursday, De-
cember 7, Alvin L. Bauman, president of the L.
Bauman Jewelry Company, reported to the cir-
cuit attorney of this city that the firm's books
showed a shortage of from $5,000 to $30,000, and
charged that its former confidential bookkeeper,
Henry H. Schroeder, who had been with it twelve
years up to November i last, was the defaulter.
Schroeder appeared in the criminal court on Fri-

day, December 8, surrendered and was released
on a $5,000 common-law bond, guaranteeing his
appearance in court to answer any charge that
may be preferred against him.
Schroeder, since he left the employ of this corn-

pany on'November i, has been out of the city,
seeking to regain his health, which, his friends say,
had been impaired by too close application to
business.

SOME OF THE SILVER TROPHY CUPS OFFERED IN THE NORTHWESTERN LAND SHOW

ment League for this purpose, and these are
offered in such a way that the grower of the
winning product exhibited will obtain possession
of the prize.
Some of these cups are shown in the accom-

panying illustration, and will convey an idea of
how deeply the trade are interested in such con-
tests as this. F. A. Shirley, a well-known en-
graver of St. Paul, was awarded the contract for
engraving the cups, and his work has been much
admired. A feeling prevails that instead of the
old-style loving-cup artistic pitchers or other
pieces could be presented, which could subse-
quently be used to advantage in the homes lucky
enough to secure them.

Beads Unstrung Enter as Imitation Stones

New York, December 8.—The American Bead
Company was successful yesterday before the
board of United States general appraisers when
it was decided that beads, unstrung, are not
dutiable at 35 per cent, as assessed by Collector

Loeb. It was claimed by the importers that the
merchandise is dutiable properly at 20 per cent
on the value as imitation precious stones. This
claim is sustained by the board in a decision by
Judge Sharretts. A somewhat similar protest by

Leo Popper & Sons was also sustained.

Alvin L. Bauman
would not give any
details of the short-
age, which he admits
exists. The case has
been turned over to
the grand jury and
he is not at liberty
to give any informa-
tion regarding the
transactions.
Schroeder is a man

about forty years of
age and has a wife
and four children.
The L. Bauman

Jewelry C o m pany
says that he had full
charge of. its books
and that for a long
time he was its most
trusted employee.

Nathan Frank, at-
torney for this con-
cern,announced later
that the shortage
would be about
$50,000 and that the
company would quit
business, although
thoroughly solvent.
Frank said the cred-
itors had been noti-
fied of the intention
of the firm to liqui-
date. He also said
that dollar for dollar
would be paid off
and the loss would

be borne by the stockholders. The company has a
capital of $too,000 and a surplus of $40,000.
The firm has been in business here for forty-

four years.

Ezra F. Bowman's Sons Will Erect
New Building

Well-known Firm to Build Fine Structure.
Better Location Secured

Lancaster, Pa.; December 9.—The firm of Ezra
F. Bowman's Sons, of this city, has purchased
the Slaymaker property, at the corner of East
Chestnut and North Duke streets, with a frontage
of 105 feet on Chestnut street and thirty feet
on Duke street. The building now on the
premises will be torn down next summer and a
fine modern structure erected, to be the business
location for the firm's tool and supply depart-
ment, jewelry manufacturing and engraving and
trade watch repairing departments; the two upper
stories will be used for the Ezra F. Bowman
Technical School of Watchmaking and Engrav-
ing.
The new building, which is being designed and

equipped on modern lines exclusively to fit the
requirements of the various departments of the
Bowman business, will be of great advantage to
the firm and its customers.



A Handful of Sternauware Suggestions
for the Holiday Trade

It's the apt suggestion that will clinch many a sale at the 11th
hour of the holiday trade.

The Blue Book of Sternauware suggests hundreds of handsome
useful articles that make excellent presents.

Send at once for the Blue Book illustrating Sternauware a profitable
line for the dealer—and REMEMBER that any Sternauware you
might 'have after the holiday season will NOT be inactive stock, for
Sternauware is salable EVERY month of the year.

S. STERNAU & COMPANY
MAKERS OF'

NEW YORK Showrooms

305 Broadway

N. W. Cor. Duane Street

OFFICE and FACTORY

Fancy Teakettles, Chafing-dishes and their Accessories,
Coffee- machines, Trays, etc.

195 Plymouth Street
BROOKLYN, N. Y.

December 15, 1911

THE KEYSTONE
Volume 32 DECEMBER 15, 1911 Number 18

• semi-monthly journal, published on the 1st and
15th of each month, devoted to the Interests of
the Watch, Jewelry and Kindred Trades. The
purpose and policy of this journal are the pro-
tection and promotion of all trade Interests. A
rigid censorship assures the reliability and worth
of all reading matter, and the exclusion of all
that Is not trustworthy or relevant. We decline
to insert advertisements that are unreliable, or
misleading in representation, defamatory in state-
ment or detrimental to the welfare of the trade.

Subscription—One Dollar per year, postpaid, to all parts el
the United States, Hawaii, Porto Rico, Philippines, Guam,
U. S. Island of Samoa, Cuba and Mexico; single copies,
regular issues, 10 cents; special issues, 25 cents. To
Canada, $2.00 per year. To Foreign countries, $3.(56
(15 shillings) per year; single copies, 25 cents (1 shilling).

Payment for "The Keystone," when sent by mail, should
be made by Post Office Money Order, Bank Check or
Draft, or Express Money Order. When neither of
these can be procured, send the money in a Registered
Letter. All remittances should be made payable to
The Keystone Publishing Company.

Change of Address — Subscribers desiring their address
changed, should give the old as well as the new address.

Advertisements—Advertising rates furnished on applica-
tion. Copy for Advertisements must reach us by the 23d
of each month to insure insertion in the issue of the Jet
; of the following month, and by the 8th of the month for

Insertion in the issue of the 15th of the same month.
Address all communications to

THE KEYSTONE PUBLISHING COMPANY

Plawlivo°2"JEWELERS' BLDG. 
809-811-813 N. 19th St.

PROVIDENCE, R. I. Philadelphia. Pa.
210 HOWARD BLDG.

CHICAGO LONDON, STEVENAGE HOUSE
1201 HEYWORTH BLDG. 40 HOLBORN VIADUCT, E. C.

Itinerant Vendors'
Ordinance Enforced

To Detroit belongs the credit of having
had passed and enforced the first effective
ordinance against itinerant vendors, and the
branch of trade most benefited by the en-
forcement up to date is the local jewelry
business. Recently the representative of a
widely known Paris jeweler made his annual
visit to the city with the customary large
stock of jewels, announcing in elaborate de-
scription and imposing figures the beauty
and value of the gems. On this occasion he
found himself confronted with the new ordi-
nance, which calls for a license fee of $roo
a day. Undaunted by this fee, which was •
promptly paid, the gem merchant was noti-
fied that he would have to procure a state
license, to cost $525, and would also have
to pay the regular taxes on his stock. which
the visitor, unaware of the new situation,
announced as worth $5oo,000. As this
would have meant the payment of several
thousand additional dollars the jewelry mer-
chant concluded that his visit would be far
from being as profitable as he had antici-
pated, and, after the manner of the Arab, he
silently folded his tent and as silently stole
away, taking the alleged half-milion-dollar
stock to some other city where the local trade
was less wide-awake and where his business
would be unhampered by such legislation.

On frequent occasions we commended to
the trade the example set by Detroit, and
are pleased to notice that many of the large
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cities are now alive to the importance of
such ordinances. We called attention in our
last issue to the action taken by Pittsburgh
city councils in this matter, and also to the
movement in Chicago to secure a similar
ordinance. In many cities this season action
was taken to suppress fake auction sales,
chiefly of jewelry, and in most instances
with success. The itinerant vendor and
fake-jewelry auction have been twin afflic-
tions to the trade for many years, more par-
ticularly preceding the holiday season and
in the larger cities. There is no longer any
reason why this abuse should be tolerated
in view of the proved efficiency of prohibi-
tive municipal legislation.

Record Publicity for
Board of Trade Function

If we can hope for a continuation of the
remarkable educational publicity which ac-
crued from the first monthly noonday lunch-
eon of the National Jewelers' Board of
Trade great results may be anticipated from
these social functions. The address made
on that occasion by United States District
Attorney Wise, of New York, on the sub-
ject of smuggling was reprinted in part in a
large number of the prominent newspapers
of the country and elicited widespread edi-
torial comment ; so much so, in fact, that
there is likely to be in the future much less
ground for such criticisms as were made
by the district attorney. The judges, whose
decisions flavored of leniency toward
wealthy offenders and severity toward
poorer smugglers, can not fail to be influ-
enced by the comments made by the press
and public on the disclosures by District
Attorney Wise. In reference to the allega-
tions from some quarters that the treasury
department rather favored the views of the
judges than those of the district attorney
Assistant Secretary of the Treasury James
F. Curtis considered it advisable to make the
following statement :

The treasury department has been in most
hearty accord with United States Attorney Wise's
attitude toward all the cases under consideration,
and also with the other officials of the department
of justice on other fraud cases. The two de-
partments have co-operated throughout in these
prosecutions, and the treasury department shares
with Mr. Wise his disappointment at some of the
lenient sentences which have been given to various
offenders.

The National Jewelers' Board of Trade is
to be congratulated on the good accom-
plished through the tnedium of its first
monthly noonday luncheon, and it is to be
hoped that the succeeding social functions
will each be equally successful from the
point of view of trade interests.
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Wave of Window Smashing

It is now certain that the number of rob-
beries of jewelry stores successfully "pulled
off" by the comparatively new method of
window smashing during the present year
will far exceed any past record. In recent
months reports from all parts of the country
told of robberies effected in this way, and
their number has very naturally created gen-
eral trade alarm. Two of the largest retail
jewelry stores in Chicago were robbed by
the new method recently, one of them twice
within two weeks! Our news columns tell
of many others of similar character.

It seems almost incredible that so many
robberies by window smashing, attempted in
full daylight, should be successful, yet such
appears to be the case. Many suggestions
have been made from time to tulle by way
of precaution against such thefts, but all of
them have serious drawbacks. Probably the
one which would be least objectionable
would be a double-plate glass window, in
wbich case the force of the blow would
spend itself on the outside glass, while that
inside would still protect the jeweler's prop-
erty. There seems to be considerable objec-
tion to the plan of having a protective railing
outside of the window, as this unquestion-
ably detracts from the physical attractive-
ness and makes inspection of the goods more
disagreeable, if not more difficult.

In view of the many robberies of this
character, despite rewards for arrest and
conviction, which have taken place during
the present year the matter calls for very
serious consideration, and will probably be
given such at the forthcoming annual meet-
ings of the different protective organizations.

The Early-shopping Campaign
The movement inaugurated a few years

ago to influence the public to attend to
Christmas shopping early has taken on great
momentum during the present season, and
with excellent results. The daily press,
trade organizations and associations of many
kinds have joined hands to encourage early
purchasing in the interest of the public, the
stores and sales forces. Newspaper edi-
torials, combination advertisements of mer-
chants, street-car signs and window signs,
also lectures and exhortations, have been
utilized to this end, and to such purpose that
in the near future it will be quite unneces-
sary to keep retail stores open after the reg-
ular business hours. The department stores

in the large cities have generally discon-
tinued the practice of keeping open evenings

before Christmas, and this is an encourage-

ment to the single-line stores to follow the

example.
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Law to Compel Honest Advertising
We recently had occasion to commend the

vigorous platform in reference to honest ad-
vertising adopted by the Associated Adver-
tising Clubs of America at their annual
convention. Since that time there have been
many evidences of the good faith of the
makers of this platform, and widespread
interest has since been created in the cam-
paign of honesty. A notable instance was
that of a local merchant in Atlanta who
advertised a fake "bankrupt sale" in the
local newspapers. The advertising men of
Atlanta, through their organization, imme-
diately took action, and after assuring them-
selves that the sale was based on fraud and
misrepresentation petitioned the news-
papers to reject this advertisement. They
even purchased advertising space which
they used to expose the fraud, and to finally
prove their sincerity the offender was ar-
rested under an old statute, but contrived to
escape through some legal technicality.
Should the advertising men and organiza-
tions throughout the country follow this ex-
ample both the business community and the
public would be beneficiaries to a large
extent.
In a recent address to the students of the

Northern University of Commerce the
advertising manager of the Chicago Record-
Herald condemned in vigorous terms the
publication of fake advertisements, denounc-
ing the publishers as perpetrators of a social
and civic crime. It is suggestive of the
trend of things to find the advertising man-
ager of one of the great dailies deliver him-
self as follows:

Up to within a few years ago this class of
advertising was accepted and solicited by even
so-called reputable publications. It was only
when the publishers of a few courageous news-
papers and magazines, who knew the difference
between a dirty dollar and a clean one, had the
determination and honesty of purpose to draw
the line that the fight against advertisers who
were not dealing in good faith with the public
was started.

The well-known advertising man, John
Irving Romer, has, through his publication
devoted to publicity, inaugurated a campaign
to spread the sentiments expressed by the
Association of Advertising Clubs and to
arouse public opinion to the necessity of spe-
cial legislation enforcing honesty in adver-
tising. A measure prepared by Mr. Romer,
which he claims would cover all offenses of
this character, is as follows :

Any person, firm, corporation or association
who. with intent to sell or in anywise dispose of
merchandise, securities, service, or anything of-
fered by. such person, firm, corporation or asso-
ciation, directly or indirectly, to the public for sale
or distribution, or with intent to increase the con-
sumption thereof, or to induce the public in any

manner to enter into any obligation relating
thereto, or to acquire title thereto, of an
interest therein, makes, publishes, dissem-
inates, circulates, or places before the public,
or causes, directly or indirectly, to be made,
published, disseminated, circulated, or placed
before the public, in this state, in a newspaper or
other publication, or in the form of a book, notice,
handbill, poster, bill, circular, pamphlet, or letter,
or in any other way, an advertisement of any sort
regarding merchandise, securities, service, or any-
thing so offered to the public, which advertisement
contains any assertion, representation or statement
of fact which is untrue, deceptive or misleading,
shall be guilty of a misdemeanor.

No branch of trade is so vitally interested
in the matter of honest advertising as the
jeweler, a fact which is very evident in the
leading part which the various organizations
have taken to further the interests of such
legislation.

Jeweler's Seal of Quality
A new method of utilizing local organiza-

tion to the advantage of the members is
brought to light in the action recently taken
by the Buffalo Retail Jewelers' Association.
In view of the facilities for deceiving the
public available to the dishonest vendor of
jewelry the Buffalo association devised a
stamp styled "The Seal of Quality," which
would be used on all articles of jewelry sold
by them, and which would be to the public
an assurance of reliability, truthful repre-
sentation and standard quality.
The innovation seems to have appealed

most favorably to the local press and public,
the newspapers devoting long articles to the
subject, explaining the meaning of the stamp
and giving the names of the jewelers whose
stocks were thus guaranteed. These articles
were given a prominent position in the daily
papers with such bold-faced headings as
"Local Jewelers Protect Buyers and Recip-
ients of Holiday Gifts," "Seals of Quality
Guaranteeing Every Article of Jewelry Pur-
chased," etc. Advertising space was used
by the association for a similar purpose, also
window cards, and it will be a matter of
general interest to learn the result in sales
which may be attributable to this new de-
parture. It is certainly worth much to the
members of the association to have their
names exploited as honest jewelers in whose
goods and representations the public can
have absolute faith. •

Vast Wealth from Nickels
The science of saving is well expressed in

the time-honored saying, "Take care of the
pennies and the pounds will take care of
themselves" ; or, in plain American, take
care of the nickels and the dollars will sur-
vive of their own importance. The keynote

December is, 1911

to success in the retail business today seems
to be "small profits and quick sales," and the
jewelers are sometimes charged with being
somewhat behind the times in their appreci-
ation of this business axiom. The five-cent
piece has today assumed an importance
which never before attached to it. We fre-
quently read of the millions made from the
nickel shows of moving pictures, from the
five-cent cigar, the five-cent glass of beer,
and from the daily paper, which costs even
less, but probably the most impressive object-
lesson on the wealth-making potentiality of
the nickel is the remarkable success of the
now familiar five-and-ten-cent stores. The
founder of this once-despised branch of
retail merchandising is erecting in New
York City a monument to his success in the
shape of the most altitudinous skyscraper
in that city of tall structures. It is also
stated that this same individual is organizing
a corporation with a capital of $65,00,000
to take over 600 different establishments of
the five-and-ten-cent variety located in the
United States, Canada and England. It is
worth mentioning in this connection that
F. W. Woolworth achieved success only
after a number of failures, and is today less
than fifty years old. A recent census
showed that 1,500,000 persons entered his
hundreds of stores in a single day.

Index to Volume XXXII
of The Keystone

Next to the front cover of this issue will
be found the annual index to the contents of
'Volume XXXII of THE KEYSTONE, which
comprises all the issues for the year 1911.
The index is alphabetically arranged and
should be carefully preserved and used in
connection with those which accompanied
the December issues of previous years, as
these combined indexes place within reach of
our readers a veritable encyclopedia of accu-
rate information on every phase of the jew-
elry business, mercantile and technical.
Ideas for appropriate window displays, sea-
sonable advertisements, etc., also solutions
for all kinds of difficulties confronting the
jeweler, may be found in a few moments by
the use of these indexes.

It will be noticed that "Workshop Notes"
are indexed separately, and we would im-
press on our subscribers the advisability of
consulting these indexes before mailing
queries to us, as similar queries have almost
certainly been answered in one or other uf
our previous issues. We would also advise
our readers to carefully preserve the issues
of TIIE KEYSTONE, as reference to back
numbers will be found very valuable from
time to time.
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A PATTERN THAT FILLS THE

GROWING DEMAND FOR TABLE-

WARE OF SIMPLE CHARACTER

WHICH HAS ENOUGH ORNAMEN-

TATION TO GIVE BEAUTY AND

ELEGANCE TO TABLE SETTINGS.

ROGERS, LUNT G., BOWLEN CO.
SILVERSMITHS
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Law to Compel Honest Advertising
We recently had occasion to commend the

vigorous platform in reference to honest ad-
vertising adopted by the Associated Adver-
tising Clubs of America at their annual
convention. Since that time there have been
many evidences of the good faith of the
makers of this platform, and widespread
interest has since been created in the cam-
paign of honesty. A notable instance was
that of a local merchant in Atlanta who
advertised a fake "bankrupt sale" in the
local newspapers. The advertising men of
Atlanta, through their organization, imme-
diately took action, and after assuring them-
selves that the sale was based on fraud and
misrepresentation petitioned the news-
papers to reject this advertisement. They
even purchased advertising space which
they used to expose the fraud, and to finally
prove their sincerity the offender was ar-
rested under an old statute, but contrived to
escape through some legal technicality.
Should the advertising men and organiza-
tions throughout the country follow this ex-
ample both the business community and the
public would be beneficiaries to a large
extent.
In a recent address to the students of the

Northern University of Commerce the
advertising manager of the Chicago Record-
Herald condemned in vigorous terms the
publication of fake advertisements, denounc-
ing the publishers as perpetrators of a social
and civic crime. It is suggestive of the
trend of things to find the advertising man-
ager of one of the great dailies deliver him-
self as follows:

Up to within a few years ago this class of
advertising was accepted and solicited by even
so-called reputable publications. It was only
when the publishers of a few courageous news-
papers and magazines, who knew the difference
between a dirty dollar and a clean one, had the
determination and honesty of purpose to draw
the line that the fight against advertisers who
were not dealing in good faith with the public
was started.

The well-known advertising man, John
Irving Romer, has, through his publication
devoted to publicity, inaugurated a campaign
to spread the sentiments expressed by the
Association of Advertising Clubs and to
arouse public opinion to the necessity of spe-
cial legislation enforcing honesty in adver-
tising. A measure prepared by Mr. Romer,
which he claims would cover all offenses of
this character, is as follows:

Any person, firm, corporation or association
who. with intent to sell or in anywise dispose of
merchandise, securities, service, or anything of-
fered by such person, firm, corporation or asso-
ciation, directly or indirectly, to the public for sale
or distribution, or with intent to increase the con-
sumption thereof, or to induce the public in any

manner to enter into any obligation relating
thereto, or to acquire title thereto, of an
interest therein, makes, publishes, dissem-
inates, circulates, or places before the public,
or causes, directly or indirectly, to be made,
published, disseminated, circulated, or placed
before the public, in this state, in a newspaper or
other publication, or in the form of a book, notice,
handbill, poster, bill, circular, pamphlet, or letter,
or in any other way, an advertisement of any sort
regarding merchandise, securities, service, or any-
thing so offered to the public, which advertisement
contains any assertion, representation or statement
of fact which is untrue, deceptive or misleading,
shall be guilty of a misdemeanor.

No branch of trade is so vitally interested
in the matter of honest advertising as the
jeweler, a fact which is very evident in the
leading part which the various organizations
have taken to further the interests of such
legislation.

Jeweler's Seal of Quality
A new method of utilizing local organiza-

tion to the advantage of the members is
brought to light in the action recently taken
by the Buffalo Retail Jewelers' Association.
In view of the facilities for deceiving the
public available to the dishonest vendor of
jewelry the Buffalo association devised a
stamp styled "The Seal of Quality," which
would be used on all articles of jewelry sold
by them, and which would be to the public
an assurance of reliability, truthful repre-
sentation and standard quality.
The innovation seems to have appealed

most favorably to the local press and public,
the newspapers devoting long articles to the
subject, explaining the meaning of the stamp
and giving the names of the jewelers whose
stocks were thus guaranteed. These articles
were given a prominent position in the daily
papers with such bold-faced headings as
"Local Jewelers Protect Buyers and Recip-
ients of Holiday Gifts," "Seals of Quality
Guaranteeing Every Article of Jewelry Pur-
chased," etc. Advertising space was used
by the association for a similar purpose, also
window cards, and it will be a matter of
general interest to learn the result in sales
which may be attributable to this new de-
parture. It is certainly worth much to the
members of the association to have their
names exploited as honest jewelers in whose
goods and representations the public can
have absolute faith.

Vast Wealth from Nickels
The science of saving is well expressed in

the time-honored saying, "Take care of the
pennies and the pounds will take care of
themselves" ; or, in plain American, take
care of the nickels and the dollars will sur-
vive of their own importance. The keynote

December 15, 1911

to success in the retail business today seems
to be "small profits and quick sales," and the
jewelers are sometimes charged with being
somewhat behind the times in their appreci-
ation of this business axiom. The five-cent
piece has today assumed an importance
which never before attached to it. We fre-
quently read of the millions made from the
nickel shows of moving pictures, from the
five-cent cigar, the five-cent glass of beer,
and from the daily paper, which costs even
less, but probably the most impressive object-
lesson on the wealth-making potentiality of
the nickel is the remarkable success of the
now familiar five-and-ten-cent stores. The
founder of this once-despised branch of
retail merchandising is erecting in New
York City a monument to his success in the
shape of the most altitudinous skyscraper
in that city of tall structures. It is also
stated that this same individual is organizing
a corporation with a capital of $65,00,000
to take over 600 different establishments of
the five-and-ten-cent variety located in the
United States, Canada and England. It is
worth mentioning in this connection that
F. W. Woolworth achieved success only
after a number of failures, and is today less
than fifty years old. A recent census
showed that 1,500,000 persons entered his
hundreds of stores in a single day.

Index to Volume XXXII
of The Keystone

Next to the front cover of this issue will
be found the annual index to the contents of
Volume XXXII of THE KEYSTONE, which
comprises all the issues for the year 1911.
The index is alphabetically arranged and
should be carefully preserved and used in
connection with those which accompanied
the December issues of previous years, as
these combined indexes place within reach of
our readers a veritable encyclopedia of accu-
rate information on every phase of the jew-
dry business, mercantile and technical.
Ideas for appropriate window displays, sea-
sonable advertisements, etc., also solutions
for all kinds of difficulties confronting the
jeweler, may be found in a few moments by
the use of these indexes.

It will be noticed that "Workshop Notes"
are indexed separately, and we would im-
press on our subscribers the advisability of
consulting these indexes before mailing
queries to us, as similar queries have almost
certainly been answered in one or other of
our previous issues. We would also advise
our readers to carefully preserve the issues
of THE KEYSTONE, as reference to back
numbers will be found very valuable from
time to time.

THE JOHN HANCOCK
TRADE MARK
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Ginger and .,u. elgment forms a "Rich Mixture"

clOur Line of

BRASS GOODS

is full of GINGER

No. 4947 SMOKING SET. POLISHED BRASS

You will display

good JUDGMENT

by showing a few of

our goods in your Line

THE PAIRPOINT CORPORATION
ORIGINATORS OF

PAIRPOINT CUT GLASS
and

PAIRPOINT SILVER PLATE

Factories and Main Offices

NEW BEDFORD, MASS.
NEW YORK -
MONTREAL -
SAN FRANCISCO

BRANCHES

- - 38 MURRAY STREET
CORISTINE BLDG., ST. NICHOLAS ST., WEST

- . 717 MARKET STREET

Diamond Mountings
Brooches

La Vallieres olid G1.: Jew10 .irtd R4 Karat

7596 R
7586 S

7432 Am 7379 R 7309 T

7454

',Z.

7439 6331 7432 Am.

Earrings
Scarf Pins
Bar Pins, etc.

7651 S 7481 S

7468 Opal

7398

TRADE
A small display of an original line of 10 and 14 karat jewelry.
Original designs and ideas chiefly recommend our product.
Earrings illustrated are pierceless and real Baroque Pearls.
Designs unlimited in variety and number.

SOLD THROUGH JOBBING TRADE

7472

MARK
Original Designs. HAND W ORK. No Findings.

T. G. Frothingham & Co.
NORTH ATTLEBORO • • • MASSACHUSETTS

Look for Trade-Mark as shown above—Diamond ”F"
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The Simplest and Best
Self-adjusting Bracelet

1"11111 _ 1„
-

EXTENDED

CAN BE SOLD AT A POPULAR PRICE

WE have perfected an original method of manufacture which so reduces
the cost that you can sell this beautiful Compression Spring Bracelet
to your trade at a price that will appeal to every one.

We have successfully solved the problem of BEAUTY, QUALITY and
DURABILITY in the

TRIPLE CROWN BRACELET

BEAUTY of design and finish in double color and Old English.

QUALITY—made from the well-known Triple Crown Gold-filled Stock.

DURABILITY—Concealed compression springs that stand the most exacting
tests of wear and minimize repair troubles.

Each TRIPLE CROWN BRACELET is mounted on a plush pad in a neat
silk case.

A large stock ready for immediate shipment.

Ask your JOBBER to show samples at once

OSTBY• Co' • BARTON CO.
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LOCKETS ONLY

There's a heart
in every locket

As a gift to mother, sister, wife or sweet-
heart, no offering is more eloquent than a
locket, the Symbol of Faithfulness.
And no locket is more happily chosen for

this purpose than our "Inner-Group" Locket
shown below. Inside this locket is a tiny
hinged leaf. You can put a picture in each
cover and a picture in each side of the leaf.
Four pictures in one locket!
And yet this locket is unusually thin.

Look for the little W. & II. Co. heart trade-
mark on the inside.
An endless variety of styles and shapes

for both men and women. Ask us about the
"Inner-Group" Locket shown below, No.
100.

There's a heart
in every locket

FOR YOUR BEST INTEREST
co-operate with the manufacturer who helps
you sell the goods—by showing a good assort-
ment. The above advertisement, which is
appearing in the leading magazines, would be
very effective in attracting trade to your store
if placed in local newspaper.

We will send cut FREE

Recognized everywhere as the STANDARD ARTICLE in their line
1911 Catalogue on Request. Distributed through the Jobbing Trade.

WIGHTMAN 8z HOUGH CO.
Main Office and Factory, PROVIDENCE, R. I.
 NEW YORK OFFICE, 15 MAIDEN LANE - —

Solid Gold Front Tie Cli s

Our line of SOLID GOLD FRONT GOODS is too high-
grade to employ any but the most skilled labor to pro-
duce same.

Our product chiefly recommends itself on account of the
high character of work. When we stamp an article with
our trade-mark it means that we absolutely guarantee
that article to give perfect satisfaction.

ASK YOUR JOBBER TO SHOW OUR LINE. TRADE-
MARK STAMPED ON BOTH CARDS AND GOODS.

Tie Clips

Cuff Links

Coat Chains
Coat Chain Tops

Fobs

THIS

Trade Sq1/41, Mark

Registered in United States and Canada

GUARANTEES THE PRODUCT

SYKES & STRANDBERG
Manufacturing Jewelers

ATTLEBORO : MASS.

Bar Pins

Scarf Pins

Cuff Pins

Collar Pins

Waist Sets
Crosses

PREPARE FOR THE
ENGRAVING HARVEST

The engraving fad still holds sway and the public insists on the finest
work. There is prestige and profit for the jeweler in artistic lettering,
and loss of both in commonplace work. The jewelers' salvation in
monogram engraving is the high-class compilation

HORNIKEL'S ENGRAVERS'
TEXT BOOK

which makes the work easy for the engraver and assures satisfaction to
the customer. No matter what form of letter engraving may be called
for, this book furnishes many models of unexcelled beauty.
This work is now considered an essential in every first-class jewelry store.

A Copy Will be Sent Postpaid to Any Part of the World
on Receipt of Price, $6.00 (ft 55)

  FOR SALE BY  

THE KEYSTONE PUBLISHING CO.
809-811-813 North 19th Street :: :: PHILADELPHIA, PA.
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MR. RETAILER:
This Display Stand Is Yours, FREE

The
CARMEN
ADJUSTIIIME
BRACEhET

WARRANTED
Gold Filled

None Genuine

Unless Stamped

"CARMEN"
MADE BY

Ile D. F. Briggs Co,
ATTLEBORO, M AiP;,

aft a.4

It Will Sell CARMEN BRACELETS For You

F
ILL out the coupon in the lower corner of this ad. and send it to us, and
YOU will get this handsome display stand for your Carmen Bracelets. It
is 9 7-8" x 9, has an easel back and is covered with a rich black plush,

which makes a fitting background for the Carmen Bracelets.
Put it on your counter or in your window and it will make money for you.
Our Fall campaign of national advertising, reaching 14,000,000 possible customers, will be heaviest

from now to Christmas. By showing up this stand and thus telling the people that you sell Carmen "..

Bracelets you will tie your store to our national advertising and get the direct local benefit of it. \' ...' Send me the

FILL OUT THE COUPON TODAY AND SEND IT TO US.
,sc,.. Carmen Bracelet

ccc....... Display Stand and your
sample Chain Card.

Your jobber has Carmen Bracelets or will get them from us. Ask him for our new tube designs, original
with us and produced exclusively by us. 'CI' .' (Name) 

/ The D. F.
BRIGGS CO.,

Department K,
Attleboro, Mass.

D. F. BRIGGS CO., Attleboro, Mass.
0".../ (City) 

180 Broadway Heyworth Building, 29 Madison St. 62 Hatton Garden
(State) 

NEW YORK CITY, N. Y. CHICAGO, ILL. LONDON, ENGLAND
My Jobbers are 

r./• (Address) 

Be sure and address Dept. " K."



The Howard Watch
THIS Christmas is surely the time to

gratify for him one of his dearest
wishes—to own a HOWARD WATCH.

Not that he hasn't a watch of some kind
already.

But the higher up a man gets in the councils
of the business and professional world the more
HOWARD owners he finds among his associates.

It is brought home to him more and more that
the HO WA R D has a distinctive standing
among the leading men of all callings and
occupations.

And when a man once absorbs the prestige
of the HOWARD—when he realizes what
" HOWARD time " is and the service it per-

forms in the world's affairs—any other watch
becomes a good bit of a makeshift.

Through its seventy years' career the
H 0 WA R D has come to be known as the
_finest practical timepiece in the world.
A HOWARD Watch is always worth what you pay

for it.

The price of each watch—from the 17-jewel (double
roller) in a Crescent or Jas. Boss gold-filled case at $40
to the 23-jewel at $150 and the "EDWARD HOWARD"
model at $350 — is fixed at the factory and a printed
ticket attached.

Find the HOWARD jeweler in your town and talk to
him. Not every jeweler can sell you a HOWARD. The jeweler
who can is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the
HOWARD Watch," giving the record of his own HOWARD in the
U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. A, and
we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

Rings

Scarf Pins

Hat Pins

Studs

Screw Earrings

Bead Neck Chains

Charms

Neck Chains

Vest Buttons

Collar Buttons

Fob Seals

Silver and Gold
Thimbles

Cameo Goods

Brooches

Fobs

Crosses

Baby Pins

r.:ng Mountings
Festoons

Emblem Goods

1,44, I 71'

Pocket Knives

Silver and Gold
Match Boxes

Alberts

Vanity Sets in

Gold and Silver

Gold and Silver
Cigarette Cases

Lockets

Bracelets

Link Buttons

Veil Pins

Tie Clasps

Locket Rings

Cigar Cutters

Lapel Buttons

Rope Chains

Class Rings

Lorgnette Chains
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The above announcement appears in the leading magazines and periodicals for December. It reaches 7,500,000 subscribers (about 30,000,000 readers). It will be
seen by every man in your community who can afford to but a watch. Some of them tvill be interested. Are you a HOWARD dealer r Do the people of

your locality know that they can find the HOWARD at your store ?
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The Howard Watch
THIS Christmas is surely the time to

gratify for him one of his dearest
wishes—to own a HOWARD WATCH.

\ Not that he hasn't a watch of some kind
already.

But the higher up a man gets in the councils
of the business and professional world the more
HOWARD owners he finds among his associates.

It is brought home to him more and more that
the H 0 WA R D has a distinctive standing
among the leading men of all callings and
occupations.

And when a man once absorbs the prestige
of the HOWARD—when he realizes what
" HOWARD time " is and the service it per-

forms in the world's affairs—any other watch
becomes a good bit of a makeshift.

Through its seventy years' career the
H 0 WA R D has come to be known as the
finest practical timepiece in the world.
A HOWARD Watch is always worth what you pay

for it.

The price of each watch—from the 17-jewel (double
roller) in a Crescent or Jas. Boss gold-filled case at $40
to the 23-jewel at $150 and the "EDWARD HOWARD"
model at $350 — is fixed at the factory and a printed
ticket attached.

Find the HOWARD jeweler in your town and talk to
him. Not every jeweler can sell you a HOWARD. The jeweler
who can is a good man to know.

Admiral Sigsbee has written a little book, "The Log of the
HOWARD Watch," giving the record of his own HOWARD in the
U. S. Navy. You'll enjoy it. Drop us a post-card, Dept. A, and
we'll send you a copy.

E. HOWARD WATCH WORKS, Boston, Mass.

The above announcement appears in the leading magazines and periodicals for December. It reaches 7.500,000 subscribers (about 30,000,000 r('aders). It will be
seen by every man in your community who can afford to buy a watch. Sonic of thefts will be interested. Are you a HOWARD dealer I' Do the people of

your locality know that they can find the HOWARD at your store r

Rings

Scarf Pins

Hat Pins

Studs

Screw Earrings

Bead Neck Chains

Charms

Neck Chains

Vest Buttons

Collar Buttons

Fob Seals

Silver and Gold
Thimbles

Cameo Goods

prooches
Fobs

Crosses

Baby Pins

CI:ng Mountings

Festoons

Emblem Goods

Pocket Knives

Silver and Gold
Match Boxes

Alberts

Vanity Sets in

Gold and Silver

Gold and Silver
Cigarette Cases

Lockets

Bracelets

Link Buttons

Veil Pins

Tie Clasps

Locket Rings

Cigar Cutters

Lapel Buttons

Rope Chains

Class Rings

Lorgnette Chains
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If you want quick service
and goods with the least
possible delay send to

HENRY FREUND Ci BRO.
Phone, 6202 Cortlandt 71 Nassau Street, NEW YORK

Diamonds, Watches, Jewelry
Fraternal goods of all kinds a specialty

4735 4749

Illustration Full Size

5083

TAB Holiday Suggestions
A Sterling Silver Powder Pencil makes a most acceptable Christmas
gift for a lady. We make three sizes as shown here. The largest
size, No. 5063, may be used for tooth powder if so desired.

SEND US A TELEGRAM TODAY. YOUR ORDER
WILL BE FILLED AT ONCE. WE HAVE A STOCK
ON HAND OF THE THREE SIZES OF POWDER
PENCILS SHOWN HERE.

Gift Suggestions for Ladies
STERLING SILVER

Gift Suggestions for Gentlemen
STERLING SILVER

Trinket Boxes Cut Glass Salts Drinking Cup and Case Playing Cards and
Pin Tray Coin Holders Pocket Knives Case
Needle Cases Purses Files and Case Tie Clasps
Glove Darners Mesh Bags Key Rings and Chain Cigarette Boxes
Hem Gauges Card and Vanity Cigar Piercers Card Cases
Ribbon Sets Cases Cigar Cutters Pencil Holders
Dental Floss Holder Calling Card Case Coat Tags Pen Holders
Prayer Book Set Chatelaine Vanities Bag Tags Government Stamp
Pin Cushions Powder Pencils Pocket Combs Book Holder
Pungents Lip Rouge Holders Tie Hangers Umbrella Tag

THEODORE W. FOSTER & BRO. CO
100 RICHMOND STREET

NEW YORK-13 Maiden Lane

• Manufacturing Jewelers and Silversmiths,  

PROVIDENCE, RHODE ISLAND

clitcAG0—Heywoctil Building CANADA—Kingston, Ont.
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Million-dollar Pearl Necklace for Sale

The Rope Collected by a New York Jeweler—The Labor of Matching—The
Care of Pearls—The Gems of Culture and Refinement

In an interesting story in the New York
Herald, under the above caption, we are informed
that the ultimate in jewels has been evolved; the

dream of gem lovers since the dawn of time has

come true—a single strand of pearls, each unsur-

passed of its size, the whole unrivaled as a col-
lection, absolutely matched, without a flaw and
exquisitely graded. Price, one million dollars.
Never before has there been such a strand. It

has been given to Mr. Michael Dreicer, of New
York, to achieve the unparalleled.
Says the Herald, a man moy differ with another

as to the perfect poem or the perfect symphony
or the perfect thought in marble, but none may
differ as to this necklace—sixty-one pure drops
of prisoned starlight and moonglow—itself a
poem, a symphony and a masterpiece—perfect!

It is known as "The Necklace," and is for sale.
With the necklace will be thrown in world-wide
fame for the purchaser.

The Task of Collecting

In making the collection for the necklace Mr.
Dreicer began with specimens he had in New
York. Few of these original pearls now remain
in the finished strand. After that, whenever he
heard of time and place where fine pearls were
to be had he made an engagement with himself
to be there. The Hotel Drouot, in Paris, and
Chrystie's, in London, are the chief sources of art
treasures to modern purchasers, and private
European collections of all kinds have a way of
coming under the hammer at one or the other of
them. The pearl seeker was on hand at every
sale of jewels, content if he might obtain one
specimen for the strand.
At the dispersal of the famous Dudley collec-

tion of pearls, about the time the search began,
some of the finest single gems known to collectors
went to various parts of the world. Mr. Dreicer
patiently followed those he wanted. Several of
the pearls now in the necklace formerly belonged
to the Dudley strings.

Matching as a Fine Art

As the strand approached perfection the filling
of the gaps presented difficulties to make the most
enthusiastic despair. The collector had set the
highest standard, a pure white peal with just a
hint of the most delicate flesh tone, absolutely
spherical, without a flaw, without the slightest
break in the contour and of a certain soft bril-
liancy.
Mr. Dreicer took to sending agents into far

corners to look for what he lacked. One of his
men ransacked India. The jam of Jamnagar,
Prince Ranjitsinjhi, who holds forth in Kathia-
war; is a famed pearl enthusiast and extracts every
possible thrill from his hobby of running a pearl
fishery of his own. Him the agent sought, as also
the gaekwar of Baroda and the nawab of Ram-
pur, whose wealth in pearls is almost fabulous.
Within the last few weeks the last wondrous

pearl was added to the famous string. There
Was the perfect strand, with the big $too,000 pearl
in the center and the thirty beauties on each side,
all of a fineness, shade, finish and quality graded
from the size of a bird's egg to that of a large
pea. Strung on silk and fitted with a plain clasp
of a single diamond, they lay before the collector
a unit, a thing to set heart throbbing and
eyes straining—a rope of chastened fires and
subtle flamings.

The Jeweler's Views

The jeweler's views as reported in the Herald
are as follows: "I own to being almost sorry that
itis over," said Mr. Dreicer recently as he sat
with the necklace in his hands. He was seen
at 560 Fifth avenue, the headquartei s M Dreicer
& Co. "Almost sorry that I have nothing more
to do for it. I have had the keenest pleasure
from collecting it, and now it is complete, and

what am I to dream about? Still, one could
hardly wish it were to do over again when one
looks at it," he added, with a smile.
"It represents, you might say, a life work,"

went on Mr. Dreicer after the box was closed.
"I shall never be able to form another to equal
it—neither I nor any one else."
"Are you going to sell it?" he was asked.
Mr. Dreicer smiled. "What else can I do?

After all, my business is to sell such things. It
must be sold some time, but I shall keep it by
me as long as I can, be sure of that."
And he opened the box again and looked within.

It was not difficult to get a hint of his feeling
toward the necklace. A man does not part easily
with his ideal in anything.
"When must it be sold?"
"I'm not thinking of that," said Mr. Dreicer.

"I don't like to think of it. Perhaps in a year,
perhaps in two. After I have had time to take
my delight in it."
"And to whom?"
Again Mr. Dreicer smiled. "A great many

would like to know that. Many lovers of pearls
have seen it; many others have heard of it. A
collection like this makes a great stir among
collectors, you may imagine. Of course, I have
a pretty fair idea about where it is going. Per-
sons who have such things are not like the sands
of the sea. But what one is to wear it?" He
shook his head.
"Some one in America?"
"Probably."
And that was all he would say as to the dis-

position of the million-dollar necklace.
Mr. Dreicer was asked concerning the care of

such exquisite gems—whether pearls of such
rarity did not require special precautions in treat-
ment and handling.

Laying Low a Superstition

"Well, we don't play marbles with them or
throw them around the floor, but the pearl is a
durable thing. Under ordinary conditions it
never loses its beauty. There is a strange super-
stition among the uninformed that pearls become
'ill' and have to be 'treated.' One hears about
pearls being sunk in the ocean to renew their
lost brilliance. There is nothing in that. A pearl
that has ceased to show its luster can never be
restored.
"There are two ways in which pearls may be

injured. If worn too frequently next to the skin
they may become affected—deadened. When that
happens nothing can be done. The pearls are no
longer perfect, that is all. Careful owners of
pearls wear them upon their shoulders but sel-
dom, and then for as short a time as possible.
"Another cause of injury to pearls is bad

stringing. Even balls of steel strung closely to-
gether would show the effects of friction in time.
The proper way is to tie a knot in the string be-
tween pearls."
Mr. Dreicer spoke of the tremendous increase

in the popularity of the pearl in recent years.

The Gem of Refinement

"Our great American fortunes have been the
cause of high prices and scarcity in all works of
art, jewels and other rare and precious com-
modities. Pearls have been particularly sought
after. You might almost call the lovers of the
pearl a cult nowadays. They are tremendously
keen collectors. Diamonds are the gems of dis-
play, but pearls are more especially the gems of
culture and refinement.
"It takes years and years to build up even a

fair necklace if one begins collecting. Some of
the best necklaces have been building two or
three times as long as this. I had unusual op-
portunities, as I have said. A very pretty custom
among persons of wealth. here and abroad, is to
begin the daughter's necklace when she is born.
A fine pearl is purchased and on each succeeding
birthday another, perfectly matched, is added. In
this way she has the beginning of a notable neck-
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lace when she is old enough to appreciate it and
to conduct her own search.
"You would be surprised to learn the number

of amateur pearl collectors of marked ability.
Very frequently they know a great deal more
about pearls than most dealers. The judging of
pearl values is an exceedingly difficult and delicate
matter and requires much study and experience."
Mr. Dreicer was asked whether the American

fresh-water pearls have ever come into favor. He
said that they are without honor in their own
country, though they sell well abroad. Some of
them, he said, are very fine, scarcely to be dis-
tinguished from the real orientals. He once
handled one worth $12,000, and had heard of a
Mississippi pearl valued at $too,000.
The collecting of pearls lays upon the one who

adopts it a peculiar fascination not to be com-
pared to the interest of the gatherer of less at-
tractive gems. It is a matter of obtaining a fair
string, of learning its beauties and of straightway
seeking a little better pearl for this point in the
strand, a little larger pearl for that, a differently
shaded pearl here, a more fully rounded pearl
there. A collection of pearls grows and changes
more slowly as it approaches perfection, but is
almost always open to modification. Pearl lovers
find the intensest pleasure in developing their col-
lections and watch one another's strands jealously.
The possession of the necklace when it is sold
will give rise to many heartburnings. Somebody
in one day is going .to obtain perfection in pearls
and distance all who have laboriously and slowly
gathered their strings.

Peeling Pearls
A pearl that is clouded or spotted or off color

may sometimes be "peeled"—a layer may be taken
off as is the layer of an onion. If the layer be-
neath, as sometimes happens, is of beautiful luster
the pearl is worth many times more than before
it was peeled, in spite of the fact that it is smaller.

Pearls do not always retain the color that they
have when taken from the shell. Some of the
pearls become cloudy. There was a celebrated
pearl of extraordinary size found in a Wabash
river mussel and the color was entrancing. Buy-
ers bid for it, and two buyers combined their as-
sets and paid $3,000 for the beautiful gem. They
hurried to Maiden lane in New York with their
find and demanded, first sight, $30,000 for it.
There were no takers, although the pearl was a
wonderful one to look at.
A day or two passed and suddenly one of the

owners discovered a shade on the surface that
startled him. Pearl experts who had been looking
at it nodded their heads wisely. As it dried out
the tint and luster changed. The owners put it
in a vial full of water and left it there for thirty
days. When they looked at it again they were
sadder and wiser men. The pearl was covered
with little snowflake spots.
Panic-stricken, they searched for a buyer. They

received bids of about $5oo, and finally a pearl
speculator paid them $1,500 for it. They were out
$1,500, their time, and traveling expenses. The
speculator knew that the pearl was worth little
with the freckles on it, but he gambled that when
a layer or two of the outer skin had been taken
off he would have a pearl of permanent luster.
Whether he won or lost he did not divulge.
A pearl has the hardness of limestone, and a

sharp knife or three-cornered file is used to peel
it. It takes good eyesight, a hard thumb to hold
the gem, and the "nerve" and skill that will per-
mit one to give just the right pressure and no
more. If the point would slip through the first
skin and scratch the inner, and the inner skin
were lustrous, the mark would ruin the value. A
pearl is always smaller after peeling, of course.
The risk is taken on pearls of large size and no
luster or with splotched surfaces. • Big money has
been made, big money has been lost in peeling
pearls. It is the great gamble of the pearl broker.
—Harper's Weekly.

The Kobinoor, one of the world's most famous
gems, which for hundreds of years was worn by
successive potentates of India, and which since
1849 has been in the possession of the British,
will, it is announced, be worn by Queen Mary, of
England, at the Delhi Durbar.
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A Sterling Silver Powder Pencil makes a most acceptable Christmas
gift for a lady. We make three sizes as shown here. The largest
size, No. 5063, may be used for tooth powder if so desired.

SEND US A TELEGRAM TODAY. YOUR ORDER
WILL BE FILLED AT ONCE. WE HAVE A STOCK
ON HAND OF THE THREE SIZES OF POWDER
PENCILS SHOWN HERE.
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Million-dollar Pearl Necklace for Sale

The Rope Collected by a New York Jeweler—The Labor of Matching—The
Care of Pearls—The Gems of Culture and Refinement

In an interesting story in the New York
Herald, under the above caption, we are informed

that the ultimate in jewels has been evolved; the

dream of gem lovers since the dawn of time has

come true—a single strand of pearls, each unsur-

passed of its size, the whole unrivaled as a col-
lection, absolutely matched, without a flaw and
exquisitely graded. Price, one million dollars.
Never before has there been such a strand. It

has been given to Mr. Michael Dreicer, of New
York, to achieve the unparalleled.
Says the Herald, a man my differ with another

as to the perfect poem or the perfect symphony
or the perfect thought in marble, but none may
differ as to this necklace—sixty-one pure drops
of prisoned starlight ansd moonglow—itself a
poem, a symphony and a masterpiece—perfect!

It is known as "The Necklace," and is for sale.
With the necklace will be thrown in World-wide
fame for the purchaser.

The Task of Collecting

In making the collection for the necklace Mr.
Dreicer began with specimens he had in New
York. Few of these original pearls now remain
in the finished strand. After that, whenever he
heard of time and place where fine pearls were
to be had he made an engagement with himself
to be there. The Hotel Drouot, in Paris, and
Chrystie's, in London, are the chief sources of art
treasures to modern purchasers, and private
European collections of all kinds have a way of
coming under the hammer at one or the other of
them. The pearl seeker was on hand at every
sale of jewels, content if he might obtain one
specimen for the strand.
At the dispersal of the famous Dudley collec-

tion of pearls, about the time the search began,
some of the finest single gems known to collectors
went to various parts of the world. Mr. Dreicer
patiently followed those he wanted. Several of
the pearls now in the necklace formerly belonged
to the Dudley strings.

Matching as a Fine Art

As the strand approached perfection the filling
of the gaps presented difficulties to make the most
enthusiastic despair. The collector had set the
highest standard, a pure white peal with just a
hint of the most delicate flesh tone, absolutely
spherical, without a flaw, without the slightest
break in the contour and of a certain soft bril-
liancy.
Mr. Dreicer took to sending agents into far

corners to look for what he lacked. One of his
men ransacked India. The jam of Jamnagar,
Prince Ranjitsinjhi, who holds forth in Kathia-
war; is a famed pearl enthusiast and extracts every
possible thrill from his hobby of running a pearl
fishery of his own. Him the agent sought, as also
the gaekwar of Baroda and the nawab of Ram-
pur, whose wealth in pearls is almost fabulous.
Within the last few weeks the last wondrous

pearl was added to the famous string. There
was the perfect strand, with the big $too,000 pearl
in the center and the thirty beauties on each side,
all of a fineness, shade, finish and quality graded
from the size of a bird's egg to that of a large
pea. Strung on silk and fitted with a plain clasp
of a single diamond, they lay before the collector
a unit, a thing to set heart throbbing and
eyes straining—a rope of chastened fires and
subtle flamings.

The Jeweler's Views

The jeweler's views as reported in the Herald
are as follows : "I own to being almost sorry that
it is over," said Mr. Dreicer recently as he sat
with the necklace in his hands. He was seen
at 56o Fifth avenue, the headquartei b Dreicer
& Co. "Almost sorry that I have nothing more
to do for it. I have had the keenest pleasure
from collecting it, and now it is complete, and

what am I to dream about? Still, one could
hardly wish it were to do over again when one
looks at it," he added, with a smile.
"It represents, you might say, a life work,"

went on Mr. Dreicer after the box was closed.
"I shall never be able to form another to equal
it—neither I nor any one else."
"Are you going to sell it?" he was asked.
Mr. Dreicer smiled. "What else can I do?

After all, my business is to sell such things. It
must be sold some time, but I shall keep it by
me as long as I can, be sure of that."
And he opened the box again and looked within.

It was not difficult to get a hint of his feeling
toward the necklace. A man does not part easily
with his ideal in anything.
"When must it be sold?"
"I'm not thinking of that," said Mr. Dreicer.

"I don't like to think of it. Perhaps in a year,
perhaps in two. After I have had time to take
my delight in it."
"And to whom?"
Again Mr. Dreicer smiled. "A great many

would like to know that. Many lovers of pearls
have seen it ; many others have heard of it. A
collection like this makes a great stir among
collectors, you may imagine. Of course, I have
a pretty fair idea about where it is going. Per-
sons who have such things are not like the sands
of the sea. But what one is to wear it?" He
shook his head.
"Some one in America?"
"Probably."
And that was all he would say as to the dis-

position of the million-dollar necklace.
Mr. Dreicer was asked concerning the care of

such exquisite gems—whether pearls of such
rarity did not require special precautions in treat-
ment and handling.

Laying Low a Superstition

"Well, we don't play marbles with them or
throw them around the floor, but the pearl is a
durable thing. Under ordinary conditions it
never loses its beauty. There is a strange super-
stition among the uninformed that pearls become
'ill' and have to be 'treated.' One hears about
pearls being sunk in the ocean to renew their
lost brilliance. There is nothing in that. A pearl
that has ceased to show its luster can never be
restored.
"There are two ways in which pearls may be

injured. If worn too frequently next to the skin
they may become affected—deadened. When that
happens nothing can be done. The pearls are no
longer perfect, that is all. Careful owners of
pearls wear them upon their shoulders but sel-
dom, and then for as short a time as possible.
"Another cause of injury to pearls is bad

stringing. Even balls of steel strung closely to-
gether would show the effects of friction in time.
The proper way is to tie a knot in the string be-
tween pearls."
Mr. Dreicer spoke of the tremendous increase

in the popularity of the pearl in recent years.

The Gem of Refinement

"Our great American fortunes have been the
cause of high prices and scarcity in all works of
art, jewels and other rare and precious com-
modities. Pearls have been particularly sought
after. You might almost call the lovers of the
pearl a cult nowadays. They are tremendously
keen collectors. Diamonds are the gems of dis-
play, but pearls are more especially the gems of
culture and refinement.
"It takes years and years to build up even a

fair necklace if one begins collecting. Some of
the best necklaces have been building two or
three times as long as this. I had unusual op-
portunities, as I have said. A very pretty custom
among persons of wealth. here and abroad, is to
begin the daughter's necklace when she is born.
A fine pearl is purchased and on each succeeding
birthday another, perfectly matched, is added. In
this way she has the beginning of a notable neck-
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lace when she is old enough to appreciate it and
to conduct her own search.
"You would be surprised to learn the number

of amateur pearl collectors of marked ability.
Very frequently they know a great deal more
about pearls than most dealers. The judging of
pearl values is an exceedingly difficult and delicate
matter and requires much study and experience."
Mr. Dreicer was asked whether the American

fresh-water pearls have ever come into favor. He
said that they are without honor in their own
country, though they sell well abroad. Some of
them, he said, are very fine, scarcely to be dis-
tinguished from the real orientals. He once
handled one worth $12,000, and had heard of a
Mississippi pearl valued at $too,000.
The collecting of pearls lays upon the one who

adopts it a peculiar fascination not to be com-
pared to the interest of the gatherer of less at-
tractive gems. It is a matter of obtaining a fair
string, of learning its beauties and of straightway
seeking a little better pearl for this point in the
strand, a little larger pearl for that, a differently
shaded pearl here, a more fully rounded pearl
there. A collection of pearls grows and changes
more slowly as it approaches perfection, but is
almost always open to modification. Pearl lovers
find the intensest pleasure in developing their col-
lections and watch one another's strands jealously.
The possession of the necklace when it is sold
will give rise to many heartburnings. Somebody
in one day is going to obtain perfection in pearls
and distance all who have laboriously and slowly
gathered their strings.

Peeling Pearls
A pearl that is clouded or spotted or off color

may sometimes be "peeled"—a layer may be taken
off as is the layer of an onion. If the layer be-
neath, as sometimes happens, is of beautiful luster
the pearl is worth many times more than before
it was peeled, in spite of the fact that it is smaller.

Pearls do not always retain the color that they
have when taken from the shell. Some of the
pearls become cloudy. There was a celebrated
pearl of extraordinary size found in a Wabash
river mussel and the color was entrancing. Buy-
ers bid for it, and two buyers combined their as-
sets and paid $3,000 for the beautiful gem. They
hurried to Maiden lane in New York with their
find and demanded, first sight, $30,000 for it.
There were no takers, although the pearl was a
wonderful one to look at.
A day or two passed and suddenly one of the

owners discovered a shade on the surface that
startled him. Pearl experts who had been looking
at it nodded their heads wisely. As it dried out
the tint and luster changed. The owners put it
in a vial full of water and left it there for thirty
days. When they looked at it again they were
sadder and wiser men. The pearl was covered
with little snowflake spots.
Panic-stricken, they searched for a buyer. They

received bids of about $5oo, and finally a pearl
speculator paid them $t,5oo for it. They were out
$1,500, their time, and traveling expenses. The
speculator knew that the pearl was worth little
with the freckles on it, but he gambled that when
a layer or two of the outer skin had been taken
off he would have a pearl of permanent luster.
Whether he won or lost he did not divulge.
A pearl has the hardness of limestone, and a

sharp knife or three-cornered file is used to peel
it. It takes good eyesight, a hard thumb to hold
the gem, and the "nerve" and skill that will per-
mit one to give just the right pressure and no
more. If the point would slip through the first
skin and scratch the inner, and the inner skin
were lustrous, the mark would ruin the value. A
pearl is always smaller after peeling, of course.
The risk is taken on pearls of large size and no
luster or with splotched surfaces. Big money has
been made, big money has been lost in peeling
pearls. It is the great gamble of the pearl broker.
—Harper's Weekly.

The Kohinoor, one of the world's most famous
gems, which for hundreds of years was worn by
successive potentates of India, and which since
1849 has been in the possession of the British,
will, it is announced, be worn by Queen Mary, of
England, at the Delhi Durbar.
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IN THE SEASON OF GIFTS
Suggest to your buyer a Brooch or Scarf Pin with a Japanese Pearl in it, or a Ring with a "Hope"
Sapphire, or both— and you will make a sale that will please your customer and bring a good
profit to you.

If there is anything better that you can offer in the line of Pearls or Sapphires, it must be a natural
stone of a very fine quality, which may be beyond the reach of the giver. Our Synthetic Sapphires
and Japanese Pearls differ very little from the natural stones; are as beautiful as the finest of them
and appeal to every gem lover.

Their cost is not above the means of your average buyer.

Miss no sales. Be sure to have the Japanese Pearl and the Synthetic Hope Sapphire to show.

They will help you make your holiday trade a success.

SOLD THRU JOBBERS

Importers and Cutters of

Rose Diamonds, Pearls, Opals, Amethysts and
Topaz, Reconstructed Stones and Hope Sapphires

PARIS : PROVIDENCE : IDAR 68 Nassau Street, NEW YORK

If It Is a Pearl Necklace Your Customer Wants, Send for a Selection
ORDERS EXECUTED QUICKLY
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The Richelieu

Pearl is the

only artificial

pearl that will

wear like the

real.

Snaps beauti-

fully designed

in Platinum,

mounted with

precious stones.

PEARL STRANDS-15 Inches Colors : White, Cream, Rose and Black.
Richelieu Quality A. $18.00 per Strand :ind up. Guaranteed to wear indefinitely, every pearl carefully selected.
Richelieu Quality B. $10.00 ver Strand and up. Guaranteed to wear like the real.
French Hard Pearl Necklaces, $21.00 per dozen. $2.25 a Selection, which is equal to that represented by others to be as good as the Richelieu.

JOS. H. MEYER BROS.
"THE SKETCH BOOK HOUSE"

59 NASSAU STREET

NEW YORK

 AGENTS.  
ALEX. C. CHASE, New York, Philadelphia, Baltimore, Boston
J. D. BOYLE, Chicago and Vicinity

NEW YORK OFFICE OF THE KEYSTONE,

ROOM 1102 JEWELERS' BUILDING, 9-11-i 3 MAIDEN LANE,
NEW YORK, December 12.

The procrastination among the retail trade in

the purchase of holiday stock has been followed
by the customary sequel, and the wholesale houses
are now being flooded with orders, making it
necessary for a large number of them to work
overtime with an increased force. Notwithstand-
ing the somewhat discouraging forebodings of

the last few months, it would now seem as if

the season would give an excellent account of
itself. In an interview with Ludwig Nissen, the
well-known diamond importer and an excellent
authority on trade conditions, he stated that for
the last four or five weeks there was real activity
in the jewelry trade and that business was, as
a matter of fact, more active than it had been
since the panic of 1907. "The obvious reason
for this, in my judgment," said he, "is that there
hasn't been for several years any real cause for
anything but the greatest prosperity in this
country, except the fear of conditions resulting

from the governmental policies respecting the
great corporations. That fear has now very
largely been dispelled."
The National Jewelers' Board of Trade an-

nounces that arrangements have been perfected
for the opening of a branch office in San Fran-
cisco on January I, 1912. A. V. Davidson, for

years connected with the New York office and

thoroughly acquainted with all of the details of
the service, will leave New York at an early

date to take charge of ,the Pacific coast branch.

Eastern manufacturers, importers and jobbers

will find that Mr. Davidson will be a great

assistance to their representatives and salesmen
in the far west.
One of the most complete collections of appli-

ances for the testing of diamonds is that pos-
sessed by Emil Freund, of Henry Freund & Bro.
Mr. Freund has made a study of the diamond
for years. He recently purchased some new
appliances, and now claims that he is fully
equipped to make any scientific test of diamonds.
The lecture which Mr. Freund was to have deliv-
ered at Terrace Garden on December 7 on "Gem-
ology in the Past and Present" has been post-
poned to some time in February.
Henry W. Raymond, of the firm of Worthing-

ton & Raymond, returned recently from a six
weeks' trip through the middle west. Mr. Ray-
mond called on jewelers for the purpose of
learning the exact conditions of business. He
states that while many jewelers are complaining
that business is quiet the majority of those whom
he interviewed report sales equal to those of
previous years, and believes that before Christ-
mas conditions will be greatly improved and that
there will be less talk of hard times.

Leon Weintraub has severed his connection
with the Manchester Manufacturing Company.
Oscar G. Friedrich, formerly New York rep-

resentative for George H. Holms, Providence,
has severed his connection with that firm.
S. Simons, formerly with Ford & Carpenter,

will be connected with the American Vacuum
Cleaning Company after the first of the year.
N. P. Handley, formerly with McRae & Keeler,

has severed his connection with that firm and in
the future will represent the Bristol Manufactur-
ing Company.
E. H. Hofman, formerly New York repre-

sentative for G. K. Webster & Co., is reported to
have bought an interest in the firm of Schmitz &
Moore Company, of Newark.
Arthur Matthews, formerly with Waite, Evans

& Co., will be New York representative for G. K.
Webster & Co. after January I.

I. M. Looker, New York representative for
R. L. Moorehead & Co., will represent McRae &
Keeler after the first of the year.
Herbert W. Smith, of Fairhaven, Vt., spent a

few days here on a buying trip.
W. F. Parker, of W. F. Parker & Son, Fair-

haven, Vt., was a recent visitor.
M. L. Young and F. A. French, of Mount Ver-

non, Ohio, were in the city recently making
purchases.
F. D. Montague, representing W. A. Cham-

berlain Company, Towanda, Pa., was in New
York recently, making his headquarters at Hay-
den vv. Wheeler & Co.'s.
Recent visitors here were: G. H. Woodbury,

Newport, N. H.; C. A. Holmes, New Berlin,
N. Y.; Sylvester Engle, Hazleton, Pa.; C. Peter-
son, Honesdale, Pa.; C. M. May, Atlanta, Ga.;
1. A. Samuels, Sayre, Pa.; Mrs. A. A. Poole,
Santa Barbara, Cal.; H. L. Carter, Ogdensburg,
N. Y.; A. B. Duncan, Portsmouth, N. H.; A.
Loeb, Pittsburgh, Pa.; E. E. Brooks, Palmer,
Mass.
Otto Wolf has severed his connection with the

firm of David C. Townsend & Co. Mr. Wolf
was connected with this firm fourteen years.
Subject to the approval of the state parole

board Governor Dix has commuted the sentence
of Mrs. Ellen E. R. Peck, who was convicted of
grand larceny in the first degree in February,
1909. She was seventy-nine years old when sen-
tenced to the woman's prison at Auburn, and is
now over eighty-one years old. Mrs. Peck is the
most notorious woman criminal ever brought to
the attention of the police circles. Jewelers
throughout the country will recall some finely
planned, long-headed schemes by which she won
money. One of the best known cases in which
she was implicated was that of the eccentric
diamond merchant, John D. Grady, one of the
well-known characters of his day, who lost
$21,000 to Mrs. Peck. His mistake was in trust-
ing diamonds to her care and safekeeping. An-
other jeweler, a Cuban, was victimized in the
sum of $12,000 by Mrs. Peck. Some persons
believe that this venerable criminal has made as
much as a million dollars in this way.
S. C. Shepperd, representing Leys, Christie &

Co. in the middle west, returned recently and
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reports good business. Mr. Shepperd will leave
again for his territory about the middle of the
year.
George McAneny, borough president of Man-

hattan, appointed George F. Kunz, of Tiffany &
Co. and president of the American Scenic and
Historic Preservation Society, a member of the
Fifth avenue commission, which is to aid the city
authorities in developing Fifth avenue.
The census bureau has just given out some

very interesting statistics with regard to New
York's population. Of the 4,766,883 persons in
New York City, as indicated by the recent census,
2,741,504 are native-born whites. This is 57.5 per
cent of the entire population. From 1900 to 1910
there was an increase in the population in New
York City as a whole of 38.7 per cent, but the
foreign-born white element shows a remarkable
Increase of 52.9 per cent in the same ten years.
in 1900 the city had 60,666 negroes; now the city
has 91,702 negroes, an increase of 51.2 per cent.
A $15,00o pearl necklace was recently returned

to Mrs. Henry Vaughan, of 48 Reynolds terrace,
Orange, N. J., after the owner had mourned its
loss for two weeks. Mrs. Vaughan missed the
string of pearls after she had boarded a New
York train, and soon after discovering her loss
offered $1,000 reward for the return of the pearls.
Detective John Drabell found the pearls in the
possession of Mrs. Salvatore Stoppanello, of
Orange, whose husband, a laborer, found them
near the railroad tracks and, not realizing their
intrinsic value, presented them to an unappre-
ciative wife.
The regular monthly meeting of the executive

committee of the Jewelers' Security Alliance was
held on Friday, December 8, the following mem-
bers being present : Chairman Butts, President
Sloan, Vice-Presidents Champenois and Bowden,
Secretary Noyes and Messrs. Alford, Brown,
Stern and Wormser. The following new mem-
bers were admitted:

A. G. Fauver, Covington, Va.; Isador Shepard, Los
Angeles, Cal.; Fay Meltadden, Granville, N. Y.; Edwin
F. Badie, New York City; Drissler & Doremus, Minne-
apolis, Minn.; W. F. Bingham, Monticello, Iowa; Luxen.
berg & Karp, Barnesboro, Pa.; R. R. Kline Colfax, Iowa;
William Hershbergen, Mitchellville, Iowa: Emblem Jew-
elry Manufacturing Company, Boston, Mass.; Decker &
Ragan, Newton, Iowa; N. W. Cowles, Ottumwa, Iowa;
Baber & Rankin, Peru, Ind.; H. T. Love, La Grande,
Ore.; W. Steckel Bangor, Pa.; F. J. Bischof, Detroit,
Mich. • William Wurm, Gallup, N. M.; Treat & Eacret,
San trancisco, Cal.; C. N. Patrick, Monticello, Iowa;
N. M. Kirshner, Buffalo, N. Y.; J. W. Hamilton, Still.
water, N. Y.; Cornacchia & Garau, Los Angeles, Cal.;
William N. Burnite., Riverhead, N. Y.; G. V. Brown,
Flora, Ind.; Frederick Straub, Philadelphia, Pa.; Yaget
Brothers, Calmar, Iowa; E. S. Stone, Anamosa, Iowa; S.
Feuerman, Pottstown, Pa.; J. H. Denkhoff, Dyersville,
Iowa; H. B. Bandle, Spring Valley, Minn.; J. L. Wil-
liams, Zumbrota, Minn.; Robinson & Rideout, Rochester,
Minn.; Snell & Schmeck Niagara Falls, N. Y.; B. E.
Peebles, Adams, Mass.; \V. T. Loney, Saginaw, Mich.;
Joseph A. Leibson, Pittston, Pa.; J. R. King & Co., New-
ark, N. J.; B. Gurland, New York City; Theo. Fershtand,
San Francisco, Cal.; Blickle Jewelry Convent Rochester,
Minn 11(1c1.; C. B. Bender, Hagerstown, .; A. J. Thompson,
Cherry Valley, N. Y.; T. M. Robinson, Chicago, Ill.;
George Reinhardt Denver, Colo.; Plank & Co., Davenport,
Iowa; Nathan & Hurst Company, Boston, Mass.; John S.
Burnett, Brooklyn, N. Y.; Pace Golden, West, Texas; R.
Gross, Lincoln, Neb.; G. E. Lofgren, Mediapolis, Iowa;
Wolf Jewelry Company, Omaha, Neb.; Brock & Co., Los
Angeles, Cal.; H. L. Seavey, Dover, N. H.; Joseph
Baum, Washington, D. C.; Ferd L. Risse, Edwardsville,
Ill.; Walton & Co., San Francisco, Cal.; W. J. Lewis,
Topeka, Kan.; Abe Art, Zanesville, Ohio; Herbert J.
Webb, Ayer, Mass.; Mrs. C. H. Cloud, Montpelier, Ind.;
Arthur T. Swart, Monrovia, Cal.; W. J. Neville & Co.,
Tohnson, Neb.; J. J. Buck & Co., Crete, Neb. • J. H. &
W. W. Williams Company, Macon, Ga.; R. VV. Bayley
& Co., Beaver Dam, Wis.

The following rewards were ordered paid:
No. 159—To Mrs. Mary Woods, Otto H. Her-

man and Chief M. S. Cousins for the arrest and
conviction of Charles Wilson, who broke the glass
in the front door of the store of E. L. Barnard,
Alton, Ill., on September 23, but was arrested so
quickly that he did not have time to steal any-
thing except a small alarm clock, and received an
indeterminate sentence in the penitentiary at
Chester.
No. n50—To Chief Frank Newnam for the ar-

rest and conviction of Jake L. Gran f, who broke
through the windows in the stores of the Michael
Loan Company, the Bell Jewelry Company, the
Crown Jewelry Company and the N. Becker Jew-
elry Company, all of San Antonio, Texas, on suc-
cessive nights, stealing about $500 worth of jew-
elry, most of which was recovered, and the thief
was sentenced to two years in the state peni-
tentiary.
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C. D. Peacock, one of the oldest, if not the
oldest, retail jewelry houses in Chicago, is cele-
brating its seventy-fifth anniversary, and is signal-
izing this special event in its history by an
anniversary sale. The store is very elaborately
decorated and an unusual large stock is being
carried. The original Peacock establishment was
located in Lake street near LaSalle street, which
was at one time the main thoroughfare in the
City. Later it moved to a location in Lake and
Franklin streets, and was there at the time the
great fire swept Chicago from commercial ex-
istence. During the rebuilding of the business
section of the city after the great fire the store
was temporarily located at 96 West Madison
street. From there it moved to State and Wash-
ington streets, where it remained for nearly a
quarter of a century, later removing to its pres-
ent location, State and Adams streets. A double-
page announcement in the Sunday papers called
the attention of the people of Chicago to this
anniversary sale. This is, no doubt, the first time
in the history of the retail jewelry business of
Chicago that a full double-page advertisement has
ever been inserted in Sunday papers by an ex-
clusively retail jewelry store.

Holiday Business Outlook

The holiday season has set in in earnest. Those
jobbers who have been a bit skeptical as to the
outcome of the year's business will no doubt have
their fears set aside when the full volume of the
rush season is definitely ascertained. For a week
or ten days past jobbers have been working their
entire crews nights, and in one, two or three
instances double shifts are being used. The
orders coining in are in every way satisfactory.
They are substantial in size, and the quality of
goods ordered is gratifying to those who con-
sider this feature of holiday orders an indicator
of general conditions. A large number of out-
of-town retailers have been in the market during
the last ten days. There has been an unusually
noticeable feeling of optimism on their part. The
weather here has in no way been conducive to
general retail conditions; in fact, it has had a
very retarding influence on retail business. But
in spite of this downtown retailers are not com-
plaining, as the present outlook gives every prom-
ise. The stores in the outlying sections seem to
be faring very well in most instances, an improve-
ment over several years being noted.
Manufacturers' agents are visiting the Chicago

market from ten days to two weeks earlier than
usual. In spite of the efforts of the jobbers'
association to inaugurate desired reforms regard-
ing the purchasing of lines at certain times these
manufacturers' agents have been virtually flock-
ing into the Chicago market before the holiday
rush is well under way. The most of them are
receiving little or no attention from the buyers
of jobbing houses, most of the buyers having all
they can attend to in getting out holiday orders.
Up to December 8 not less than thirty manufac-
turers' agents had already arrived in Chicago.

Some stayed, while others, figuring they could
do no good in Chicago, rushed their samples to
other western cities in their anxiety to beat the
other fellow to it. Among the manufacturers'
agents who arrived here last week were: Ed
Huhn, of Scofield, Melchor & Scofield, and J. J.
Moffitt, of .Battin & Co., New York; C. M. Per-
ley, of Perley Brothers, and Bill Gregory, of
Stroebel & Crane, Newark; R. B. Allen of
Powers & Allen, 'New York; Edward Eckfeta, of
Eckfeldt & Ackley, Newark; J. D. Marrow, of
the American Watch Case Company; W. J. Mc-
Quillin, of Mount & Woodhull, and J. Fred
Perry, of E. A. Potter Company, Providence;
Thomas Fleming, of Jones & Woodland, New-
ark; Frank Newberger, of C. H. Keller & Co.;
Jules Franklin, of Jules Franklin '& Co., and
Miles Smith, of R. Blackinton & Co., North
Attleboro; J. J. Heiser, of Geofroy & Heiser,
New York; Charles Clark, of W. G. Clark &
Co., North Attleboro; Lou Richards, of the
Eisenstadt Manufacturing Company, St. Louis,
and many others in addition to such eastern rep-
resentatives as make their headquarters here.
Whether or not this early influx on a market
which right now has all it can do to take care of
rush orders will prove in any way profitable to
the eastern houses is problematical, to say the
least. Its outcome will be watched with interest.
The Chicago postal authorities recently sent

out circulars to all houses publishing catalogs or
doing an extensive business by mail advising
them of the practicability of first submitting their
catalogs, circulars, pamphlets, etc., to the postal
authorities in order that they may examine them
and make certain that there are no designs, cuts,
prize-giving schemes or statements prohibited by
the postal laws contained in them. It very often
happens that some objectionable matter to postal
regulations inadvertently finds its way into such
advertising matter, and it is the desire of the
postal authorities to co-operate with such mer-
chants in order to save time and much additional
expense.

Next Merchants' Meetings

At a recent meeting of the trade-expansion
committee of the Chicago Association of Com-
merce the committee was informed that after a
conference between the president of the asso-
ciation and the executive officers of the Chicago
terminal lines it was decided by the roads that
merchants' rates should be granted for mer-
chants' meetings in Chicago on the basis of two
cents per mile each way, on the usual certificate
plan, from Western and Southwestern Passenger
Association territory where the rates to Chicago
exceed two cents per mile each way. This re-
duction will embrace the states of Missouri, Kan-
sas, Nebraska, Colorado, Wyoming, Arkansas,
Oklahoma, Texas, Arizona, New Mexico, that
part of Louisiana west of the Mississippi river,
and North and South Dakota points via Chicago
terminal lines. The dates of sale are as follows,
the dates being inclusive: First meeting, January
13-20; second meeting, February 3-1 o; third
meeting, February 17-24; fourth meeting, March
2-9; fifth meeting, March 16-23. The returning

dates for the corresponding dates of sale are
as follows : January 15-27, February 5-17, 19;
March 2, 4-16, 18-30.

Marshall Bankrupt
George E. Marshall, Inc., of Chicago, widely

known as a credit and instalment jewelry house,
is in the hands of a receiver. Its affairs are badly
muddled. coincident with the turning over of
the affairs of the company to the Central Trust
Company as .receivers is what everybody con-
versant with jewelry affairs in Chicago concludes
to be the grand finale of the more or less meteoric
career ot .George B. Moore, one of the first and
foremost jewelry mail-order men of Chicago.
The bankruptcy proceedings followed as the

logical sequence of an attempt on the part of the
officers and stockholders to save the company
from entire disintegration following the disap-
pearance of Moore and a large share of the stock,
mostly diamonds. .Delinite information regarding
the amount of the shortage is not obtainable, but
it has been given out as in the neighborhood of
from $25,000 to $3o,000. Pawn tickets which re-
quired about $1o,000 to redeem were found.
Moore had been in charge of the affairs of the

company since last February. About that time
George E. Marshall died, leaving his interest in
the company to his widow, who, in looking about
for a suitable manager, selected Moore, who had
always been known as an expert mail-order man.
He was one of the founders of the firm of Moore
& Evans, and for a while was in charge of the
mail-order department for C. D. Peacock. He
left the latter firm last year on short notice a few
days before the holiday season set in.
His disappearance, which precipitated the Mar-

shall bankruptcy proceedings, occurred the latter
part of November. At first nothing was thought
of his disappearance, at least not enough to cause
concern on the part of those who have known
him, for he was possessed of a penchant for mys-
teriously disappearing. As his need at so im-
portant a season of the year continued to grow
general fears were aroused. Finally when stock
was taken and accounts checked up shortages
were discovered extending over a large portion of
the time Moore was connected with the firm.
Moore returned to his home after being gone
about ten days. He secluded himself in his home,
refusing to make explanation.
His disappearance, coupled with neglect of duty,

has thrown the affairs of the company into a
chaotic condition, but it is believed they can be
straightened out satisfactorily. The local press
has been responsible for wild rumors regarding
the amount of the shortage, but they are dis-
credited. Moore is well known in Chicago. He
was possessed of a peculiar adaptability to the
jewelry mail-order business and has been respon-
sible for the success of several mail-order con-
cerns.

Chicago Clearance-sale Week
Chicago clearance-sale week has afforded a new

illustration of the advantage of co-operation in
market developments. Observed by more than
sixty-five of the wholesale business houses, in-
cluding nearly all of the wholesale jewelry firms
of the city, this trade innovation, which opened
December 4 and concluded December 9, has been
productive of an increased number of buyers in
the Chicago. market from near and far points.
A canvass of the jewelry houses participating
shows a number particularly well pleased with
the co-operative features of the sale, and practi-
cally all share the view that this first effort is
full of promise. It is agreed that had the houses
participating advertised individually their clear-
ance offerings they would not have attracted the
same number of the same caliber of out-of-town
merchants to the Chicago market.
This is but another way of saying that the Chi-

cago clearance-sale week has demonstrated the
pulling power of concerted action. Among. the
sections represented prominently by the visiting
merchants were northern Michigan, Wisconsin
and Ohio among the nearby states, while most
of the country beyond was also represented. In
conjunction with the business transacted here by
out-of-town buyers in person an increased
amount of business was transacted by mail.
Southern states largely were represented in mail
orders on account of the difficulties of attending
market at as late a date as this.

(Continued on page 2469)
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Business Brisk and Trade Heavier Than Ex-

pected—Window Smashers Working—The

News of the Locality

Kansas City, Mo., December 7.—Conforming to

the predictions of Kansas City jobbers the re-

tailers of this territory are now coming in with

their belated orders and business has been quite

brisk since December f. The holiday trade has

been considerably heavier than was anticipated,
and as the jobbers have allowed their stocks to
run lower than usual some difficulty is being en-
countered in filling all orders promptly. It is pre-
dicted that after the holiday rush this market will
be pretty well cleaned up. General business con-
ditions have showed marked iinnrovement within
the past few weeks and there is a better tone to
the situation.

Charles C. Hoefer, formerly of the Woodstock-
Hoefer Watch and Jewelry Company, with his
wife and two daughters, Eunice and Mary Louise,
left December 2 for Florida and Cuba, where
they will spend the winter. It is rumored that
Mr. Hoefer will engage in business in Kansas City
next spring.
Eugene A. Niger has returned from a six weeks'

trip through Kansas and Oklahoma.

The Edwards & Sloane Jewelry Company has
changed the name of its monthly publication from
"The Kansas City Jeweler and Jobber" to "The
Elf." The new name is formed by the initial let-
ters in the new firm name of Edwards-Ludwig-
Fuller Company, which will be adopted on May 1.
. The Porter & Wiser Jewelry Company has de-
signed and is making a medal which is to be pre-
sented to General Orosco, former insurgent com-
mander in the recent Mexican revolution. The
medal will he presented this month at Douglas,
Ariz.

Fire Destroys Mercer Store

Thanksgiving morning fire destroyed the build-
ing at tor6-t8 Walnut street, which was under
lease to J. R. Mercer, the pioneer Kansas City
jeweler. Mr. Mercer paid $to,000 a year rental
for the building, which he had leased to half a
dozen firms. His rental was insured, as were all
of the other business interests. Among the losses
was that of the John Barr Wholesale Jewelry
Comnany. which is estimated at about $30,000 and
which is fully insured. The fire was caused by
the explosion of natural gas.
Louis Meyer, president of the Meyer Jewelry

Company, with his wife and family, has returned
from a short visit with relatives in Chanute, Ran.
E. L. Donaldson, Texas traveler for the Ed-

wards & Sloane Jewelry Company, returned the
first week in December from a five months' trip
through his territory.
By smashing the display window of J. B.

Schmeltz's jewelry store, r23rT/2 Grand avenue,
early in the evening of December I, an unknown
thief secured a few comparatively cheap articles
of iewelry. Althouqh many people were passing
at the time the thief, described as a young white
man, escaped.
William Rock, who with John Walton robbed

the Franklin Jewelry Company of a tray of dia-
monds valued at $4,500 about a month ago, has
been sentenced to twenty years in the penitentiary.
Walton, his companion, has not been caught nor
have the diamonds been recovered.
C. E. Rose, who has been associated with the

Jaccard Jewelry Company and the Eagle Jewelry
Comnany for the past two years, has gone to
Omaha, Neb., where he is with T. L. Combs & Co.

The 0. A. Reed Company, dealer in precious
stones, which made an assignment several weeks
ago for the benefit of creditors, has now been
adjudged bankrupt, an involuntary petition having
been filed against the firm by some of its eastern
creditors. The company had been in business in
Kansas City for about three years.
L. Wilson is a new jeweler in business at Chil-

howee, Mo.
George Stonurri, formerly in the jewelry bus-

iness at Roff, Okla., has moved to Madill, Okla..
where he has opened a new store,

KEYSTONE 2469

The Miesch-Jones Jewelry Company, of Mus-
kogee, Okla., suffered a $1,500 fire loss last month.
The fire was a general one, which destroyed sev-
eral other concerns. The jewelry company was
fully insured.
The show window of L. P. Davis, 7815 Main

street, Fort Worth, Texas, was broken by a thief
at 5 o'clock in the morning of November 29 and
goods to the value of $300 were taken. The
stolen articles were solid and gold-filled rings.
The robber was not arrested.
George W. Ellis, who has been in the jewelry

business at Butler, Mo., has sold out to Wilton &
Matthews.
The Meyer Jewelry Company, of Kansas City,

has been so rushed with holiday orders that it
has a force of men working at nights.
R. M. Adams, who has been a partner in the

Lewis Jewelry Company at Tonkawa, Okla., is
now sole owner of the business. Mr. Lewis died
last July and his widow held his interest until
recently, when she sold out to Mr. Adams.
The jewelry store of Morris Goldstein, at Car-

thage, Mo., was broken into by burglars last
month and $200 worth of jewelry was stolen.
C. S. Hixon, who was formerly in the employ

of the Carlson Jewelry Company, at Richmond,
Mo., has resigned his position and is now in bus-
iness for himself at Richmond.
T. S. Simrall, Missouri traveler for Dana B.

Ward & Co., was in Kansas City the first week in
December replenishing his trunk for another trip
through the state.
N. B. Jeter, of Butler, Mo., local watch in-

spector for the Missouri Pacific Railway Com-
pany, was in Kansas City December i buying
Christmas goods.

J. A. Zurcher, of Marceline, Mo., with his wife,
was in Kansas City the first of the month buying
goods and doing some Christmas shopping.
A. N. Bennett, formerly engaged in the jewelry

business at Brashear, Mo., and Warsaw, Mo., has
gone to Maryville, Mo., where he has taken a posi-
tion with the Raines Brothers Jewelry Company.

S. E. Brady, of El Reno, Okla., has moved his
stock into a larger display room, which he has
fitted up with new fixtures and has installed one
of the most beautiful optical parlors in the state
of Oklahoma.

The Visitors

The following called at the Kansas City houses
last month : Carl Ricker, Emporia, Kan.• 

' 
A. H.

Snider, Deming, N. M.; F. E. Pirtle, Council
Grove, Kan.; Frank Kassel, Peirce City, Mo.;
J. H. Leroy, Fairbury, Neb.; T. S. Lidstone, Dear-
born, Mo.. Hal G. Ried, Liberal, Mo.; W. L. Sal-
mon, Tarko, Mo.; C. E. Tieman, California, Mo.;
L. Megede, Richmond, Mo.; F. R. Cullumber,
Eldon, Mo.; R. G. Earp, Lamar, Mo.; George A.
Young, Moberly, Mo.; N. B. Jeter, Butler, Mo.;
M. Burman, of Burman Brothers, Springfield,
Mo.; E. E. Foreman, Greenleaf, Kan.; Ross C.
Libby, Wier City, Kan.; A. M. Walk, Lexington,
Mo. ; F. S. Hister, Lawrence, Kan. ; M. A. Doppler,
Weston, Mo.; W. P. Fincher, Tonganoxie, Kan.;
N. H. Meyer, Lawson, Mo. ; Grace Fagin, Lathrop,
Mo.; E. R. Kennedy, La Crosse, Kan.; A. Rosen-
field, Leavenworth, Kan.; Fred Ritter, Leaven-
worth, Kan.; J. H. Whiteside, Liberty, Mo.; N. F.
Brown, Sterling, Kan. 

' 
• A. G. Carruth, Herington,

Kan.; A. J. Weseman, Pratt, Kan.; N. H. Hoover,
St. George, Kan.; S. J. Huey, Excelsior Springs,
Mo.; A. L. Shoop, Rothville, Mo.; A. E. Norris,
Florence, Kan.; J. 0. Stott, Paola, Kan.

CHICAGO

(Continued from page 2468)

C. C. Payne, a jeweler located at Ontario, Ore.,
is now in Chicago taking a course at the North-
ern Illinois College.

Naturally, in selecting a common date for a
concerted sale, it is impossible to choose a period
most advantageous to all lines represented. Some
of the jewelry firms that participated in the pres-
ent sale are of the opinion that a better date
would be one or two weeks earlier. Whether the
Chicago clearance-sale week shall be repeated as
an annual or a semi-annual affair is a matter that

will be determined by the Chicago merchants par-
ticipating in it, and this will be considered later
by the trade-extension committee.
M. C. Eppenstein, of the Illinois Watch Case

Company, returned a few days ago from an ex-
tended visit in New York and other eastern
points.
The committee in charge of the arrangements

for the annual dinner of the Chicago Jewelers'
Association reports unusual success this year.
From all indications this will be a most successful
affair. J. Adam Bede will be among the notable
speakers. The banquet will be held January 17
at the La Salle Hotel. Members should make it a
point to inform the banquet committee as early as
possible regarding their attendance and how many
guests they will have.
Thomas Hoefer, traveler for M. A. Mead &

Co., returned from his territory early in the
month. Before resuming next year's activities he
will spend several weeks with his family in Flor-
ida. Mr. Hoefer anticipates a very enjoyable
time, and expects to meet his brother, Charles
Hoefer, of Kansas City, while there.

I. S. Richter, Chicago and western representa-
tive of the N. Barston Company and Doran, Bag-
nails & Co., with headquarters in the Heyworth
building, is presenting to the trade with his com-
pliments a very neat and attractive leather desk
calendar stand.
Paul C. Gruen, a northwest traveler for the

Reed-Bennet Company, of Minneapolis, returned
to his home in this city the early part of the
month after an extended coast trip. He expects
to spend the holidays with his family.
G. W. Cureton, the Chicago and western man-

ager of the Newall Manufacturing Company, will
leave in a few days for the factory at Providence,
R. I., to be present at the annual conference of
the department heads, which takes place on De-
cember 21.
George E. Johnston, president of the Johnston

Optical Company, of Detroit, and well known to
the wholesale jewelry fraternity, spent Thanks-
giving in Chicago with friends and relatives.
Joe Reagan, of the Baldwin-Miller Jewelry

Company, of Indianapolis, was in Chicago for sev-
eral days early in the month.
A. E. Westmark, a jeweler and optician, for-

merly located in Escanaba, Mich., has opened a
store at 5645 Chicago avenue, Austin.
W. F. Kemper, of the Gutfreund-Kemper Sup-

ply Company, of St. Louis, was in Chicago the
early part of the month on business. Mr. Kemper
has many friends in the Chicago trade who enjoy
his annual visits.

J. Ritholtz, a retail jeweler at 20 West Twelfth
street, has filed an involuntary petition in bank-
ruptcy. The bankruptcy does not involve a very
large amount of money. E. D. Buel is the re-
ceiver.
One of the members of the Greenberg Jewelry

Company, of Sioux City, Iowa, was in the city
recently making arrangements for a large electric
street clock which the firm will install in front
of its place of business.

J. B. Sinclair, the Pacific coast representative
of S. Sternau & Co., returned to chicago early in
the month from an extended Pacific coast trip.
D. H. Raymond, western traveler for Sproehnle

& Co., recently met with an accident in Lincoln,
Neb. While carrying his sample cases he slipped
and fell, sustaining internal injuries. He has
undergone an operation, which has proved suc-
cessful, and will be up and around again in a very
short time.

Marshall Pierce, with Despres, Bridges & Noel,
was recently married to Miss Jessie Casky, of this
city.
C. W. Morris, who was formerly with Benjamin

Allen & Co. and J. W. Forsinger & Co., will rep-
resent the Allison Manufacturing Company on
the road next year.
A. L. Hayman, of St. Paul, was in Chicago

early the past month.
J. 0. Farris, who for the past twelve years has

been in business at Danville, Ill., and who is well
known to the Chicago wholesale fraternity, is pre-
parhig to dispose of his stock and will retire
from active business.
E. G. Lindquist, who formerly conducted a

large jewelry store in Belmont avenue, has opened
a new store at 5504 North Clark street.



2470

PROVIDENCE

THE KEYSTONE

Jewelers Interested in Orphanage—A Few
Trade Changes—Activities of the Locality

Providence, R. 1., December 9.—The Lyons
Manufacturing Company, located in the Manu-
facturers' building, this city, celebrated its
fifth anniversary on December 6. On December 6,
1906, the business, which had been conducted
by William Loeb, was purchased by Louis Lyons,
and the Lyons Manufacturing Company was
founded. The business has prospered, and today
there are 210 hands on the payroll. The corn-
pany's output is men's seamless rings, sterling sil-
ver novelty rings, bracelets and other articles of
jewelry. Louis Lyons, the proprietor of the corn-
puny, came to this country from London, where
he was born, when twenty-four years old. About
sixteen years ago he became associated with
William Loeb as business manager, and remained
in that capacity until he took over the business
and organized the present company. Some time
ago Mr. Lyons turned his attention to the expor-
tation of jewelry, and now has a representative
who is making a world trip with the company's
goods.
Fred B. Thurber, who with two companions

made the successful voyage across the Atlantic
in the little yawl Sea Bird this summer, was
stricken with appendicitis immediately following
dinner on the evening of December 4, and was
taken to the hospital, where he was operated upon
at I o'clock the following morning. He was re-
ported as resting comfortably at the last report
and his recovery is expected. Mr. Thurber's
attack was very unexpected, and it was only by
the prompt action that his life was saved.
Hassan Davrich, a Turk, was adjudged guilty

in the Sixth district court on December 8 of the
larceny of a quantity of earrings, the property of
the Ostby & Barton Company, and was fined $5o
and costs. From the verdict an appeal was taken,
and bail was furnished in the sum of $200 for his
appearance before the superior court. He was
employed as a polisher for the concern, and it
was charged that he took rings and that they
were found in a trunk in his room. It was ex-
plained by a representative of the company that
a close watch was kept on all goods in process
of manufacture, and that if a ring is lost it is
charged to the last person who was known to have
handled it. In this way, it was explained, the
company practically insured itself against loss.
Clararnon Hunt, a member of the firm of F. A.

Decker & Co., died at his home, 68 Orchard ave-
nue, this city, on December 8, in his seventieth
year, from acute indigestion. He was born in
Blackstone, Mass., and spent his boyhood days
there. Later in life he went to North Attleboro
and became interested in the jewelry business, be-
coming the treasurer of the George L. Paine Com-
pany. Three years ago he went into partnership
with his son-in-law, F. A. Decker, in the hay and
straw business in this city.

Death of R. L. Allen

Reuben L. Allen, one of the pioneer solid gold
jewelry manufacturers of Providence and a well-
known builder of large-sized telescopes, died at
his home, 85 America street, on December 8, aged
eighty-six. He was born in Taunton, Mass., June
II, 1826, coming to Providence when still a very
small boy. He entered the Lapham Institute in
Scituate, and after graduation became connected
with the Gorham Manufacturing Company, in
charge of the engine-turning department. Later
he entered the jewelry business, becoming a part-
ner in the firm of G. & S. Owen, one of the
pioneer firms in the manufacture of solid gold
jewelry. He retired from active business in 188o,
and since then spent his time in working out me-
chanical contrivances in which he was interested
in a workshop which he fitted up at 47 Washing-
ton street. He was held to be one of the foremost
telescope makers of the country and turned out
many instruments, some of very large size. He
leaves one daughter, Mrs. S. J. Foster Jr., of this
city. .
Frank Esser is representing the A & Z Chain

Company, of this city.
Omer Paquin, badge manufacturer, on Eddy

street, was elected justice of the peace in North
Providence last week.

Jewish Orphanage Ball

Many of the local manufacturing jewelers are
interested in the Jewish Orphanage of Providence
and aided in the carrying out of the arrange-
ments for the annual ball for the benefit of the
institution, which was held at Infantry Hall on
November 3o. More than 700 couples crowded
the floor of the large hall on that evening when
the music struck up for the first waltz. The hall
was tastefully decorated for the charity event,
which is the second annual ball held for the benefit
of the orphanage. The ball was formally opened
with a reception to Governor Pothier and staff
and Mayor Henry Fletcher. The reception com-
mittee included Col. Harry Cutler, Jacob Sharten-
berg, of Pawtucket, and Leo Samuels. The offi-
cers of the orphanage association include the fol-
lowing: President, Maurice J. Karpeles; first
vice-president, Joseph Samuels; second vice-presi-
dent, Isaac Wolf ; financial secretary, S. D. Binge;
recording secretary, C. Z. Alexander; board of
trustees, G. Berman, G. B. Brooks, Harry Cutler,
A. Colitz, J. E. Edelstein, C. J. Fox, S. K. Grover,
M. D. Grant, A. Golden, Sidney Kapland, Louis
Lyons, S. Lewando, M. Levy, H. Lamb, C. Miller,
W. Rabinowitz, W. Schloss, J. Shartenberg, Leo
Samuels, C. Silverman and A. Weitman. The
patronesses included Mrs. S. D. Binge, Mrs. A.
Colitz, Mrs. Harry Cutler, Mrs. D. C. Fink, Mrs.
M. J. Karpeles, Mrs. S. Lederer, Mrs. A. Silver-
man and Mrs. Stericher. J. W. Heller and H.
Wachenheimer were on the floor committee.
Charles W. Flagg, of Woonsocket, is one of

the incorporators of the Northern Investors' Com-
pany, chartered under the laws of Rhode Island
last month to do a general real estate and mort-
gage business.
Thieves broke into the jewelry store and pawn-

shop of Clark Goodchild, 663 Westminster street,
early November 24 and stole about $roo worth of
jewelry. In passing the store Sergeant Bennett
noticed the screen torn from one of the side win-
dows. An investigation showed that the thieves
had broken a pane of glass in the window and
this way had raised the latch, forcing an entrance.
Walter B. Frost has been elected a member of

the board of trustees of the teachers' retirement
fund of this city.
The United Wire and Supply Company has re-

ceived permission to erect a one-story frame
building for storage purposes at 109 Summer
street.

William Baldwin, formerly with the Boss &
Baldwin Company, North Attleboro, is now with
Costello & Co., 234 Chestnut street, of this city.
Albert A. Lupien, of Pawtucket, has conveyed

to John Anthony land, buildings and improve-
ments on the westerly side of West avenue, Paw-
tucket.
Miss G. C. McLeish, who for many years was

with Herrmann & Co., Newport, has started in
business for herself at 272 Thames street.
Frank B. Reynolds has been granted permis-

sion to construct an addition to an iron bridge at
the manufacturing plant of the Cory & Richard-
son Company, manufacturing jewelers, at 25 Con-
gress street.
Mr. and Mrs. Henry G. Thresher motored to

Lassell Seminary, at Auburndale, Mass., recently,
where they dined with their daughter, Miss Ruth,
who is a student at that institution.
Eugene E. Eddy and Mrs. Eddy arrived home

December 5 from a European tour.
Sample-case thieves have again made their ap-

pearance in this city after an absence of a year
or two. Two drummers' sample cases were stolen
from department stores recently while the owners
were doing business with the buyers. Max Fried-
lander, employed by a New York firm, reports the
loss of his case with contents valued at $250, and
George B. Raymond, representing a Boston com-
pany, was the second victim, losing a case valued
at $25. The losses in both cases were reported to
the Providence police.
The plant of Morgan & Zusman, 26 Fountain

street, is to be sold at auction by the receivers on
December 16.
The Alden Jewelry Company has removed its

plant from roi Sabin street to 7 Beverly street.
The annual ball of the Silverman Brothers Re-

lief Association was held at Fay's Hall Decem-
ber 5.
Martin L. Read has succeeded the firm of Whit-

taker & Read Company, at 95 Pine street.
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William E. Aldred, treasurer of the B. H. Glad-
ding Company, visited New York recently, stop-
ping at the Hotel Walcott.
Overtime on orders for metal spinning has been

a feature of the Providence Art Metal Spinning
Company plant, at 95 Pine street, since the begin-
ning of cold weather.
New quarters in the Colonial Theater building,

on Thames street, have been taken by Lippitt
Brothers, of Newport.
The National Jewelers' Board of Trade has a

new member in the Ca4iglioni Company, of 116
Chestnut street.
Arthur Henius, of the Bruhl Brothers & Henius

Company, is expected back shortly from an ex-
tended western trip. He is accompanied by Mrs.
Henius.
The Jencks Paper Box Company has opened

downtown salesrooms in the store of McDonald
& Wilson, 188 Mathewson street, for the holidays.
The winter class in hub and die cutting at the

Young Men's Christian Association began its ses-
sions on November 20 under the direction of
George Fenton.
Walter R. Callender has been elected vice-presi-

dent of the Yale Association of Rhode Island.
Asa Richmond, who bears the distinction of

being one of the oldest traveling salesmen on the
road today, will represent Petow-Krieger & Co.
the coming season.
William F. Kilkenny has left the employ of the

United Seamless Wire Company.
Thomas E. Bennett, of the T. Bennett Company,

is in Florida for the winter. He has a cottage at
Palm Beach.
The wedding of William C. S. Mays, son of

Harry M. Mays, of the Metal Products Corpora-
tion, and Miss Florence Lillian Rose was cele-
brated at the Church of the Transfiguration, Edge-
wood, on Saturday evening, December 2. Samuel
R. Mays, a brother of the bridegroom, was the
best man, and Miss Catherine Dover, cousin of
the bridegroom and daughter of George W. Dover,
was the bridesmaid.
The corporative name of Fox & Saunders has

been changed to the C. J. Fox Company.
Following a fire at 39 Gay street the Marks Jew-

elry Company has removed to new quarters at 124
Mitchell street.

NORTH ATTLEBORO

North Attleboro, Mass., December ro.—
The firm of Maintein Brothers & Elliot has
been incorporated under the laws of Rhode Island
with a capital stock of $roo.000. The incor-
porators are George H. and William F. Maintein,
of Plainville, and Charles T. Elliot, of New York.
The concern will soon be located in the new
factory in Plainville that is to replace the one
recently destroyed by fire.
The Union Power building has been closed for

a few days to allow the installation of a new
boiler and other minor repairs. The firms were
not particularly put out, because there was a lull
in business.
Owing to complications caused by the refusal

of the Foxboro Electric Light Company to build
a factory in Plainville on the location of the one
destroyed by fire there has been a delay in the
plans for the new factory, but this has now been
remedied and work will start in a few days.
Frank J. Ruggles, salesman for the W. E.

Richards Company, has moved into his new home
in Wrentham.
A. B. Chase is on the road with the sample

cases of Boss & Baldwin.
Andrew Sweet, salesman for J. F. Sturdy Sons,

has gone west for the concern.
St. Elmo Coomts is home from a trip in the

interest of the Paye & Baker Company.
George L. Paine, of the George L. Paine Com-

pany, has gone west with a line of new samples.
Lester B. Cutler, New York salesman for F. H.

Cutler, has been visiting the factory.
Walter Duncan, salesman for S. 0. Bigney, has

been visiting relatives in town.
Willard Sunderland, salesman for Whiting &

Davis, is home from a business trip.
Hugh A. McGuire, a jewelry broker, has at-

tained considerable distinction as a runner. His
recent accomplishment was to qualify for the
Olympic games.
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PHILADELPHIA

Philadelphia, December 9.—Vigorous search is
being made to find the young man who attacked
Arthur Lobelenz, a gold refiner, of 45 North Tenth
street, with a shot-filled piece of rubber hose in

the victim's store. The assailant robbed counter
drawers of old gold, silver and precious stones,
but the screams of the dealer made him drop the

loot and flee. Although badly frightened by the
uproar the young thug made his escape calmly.
He walked from the store and suggested to the
rapidly growing crowd that some one should find
a policeman, as a man had been robbed. Then
he walked quietly away.

Fine Exhibition of Tecla Gems

Many persons viewed the wonderful exhibition
of diamonds and Tecla gems at the showrooms
of Maxwell & Berlet, Inc., in Walnut street, at
Sixteenth, one evening recently. A number of
pieces were exact replicas of those which were
awarded gold medals at the Brussels exposition
last year. Expressions of wonder were fre-
quently heard on the beautiful mounted frost-like
gems in their unusual designs in which the
Maison Tecla have set their jewels. While Max-
well & Berlet, Inc., are usually closed in the even-
ing the store was opened from 7 to 9 o'clock to
afford visitors an opportunity for careful study
of these wonderful gems.
The home of Charles Eisenlohr, 4200 Pine

street, who is a prominent member of the Jew-
elers' Club, was robbed last week of $2,000 worth
of jewelry. The thief was frightened away by
Mrs. Eisenlohr. This is but one of many homes
which have been robbed in Philadelphia and its
suburbs within the last two weeks. In all the
cases the burglars have taken large quantities of
valuable jewelry. Especially true is this in Ger-
mantown, and from the methods used by the
robbers it is the belief of the police that one
gang is responsible for all the burglaries, but
the police have been unable to capture any one.
Charged with stealing a considerable amount

of jewelry from the Wanamaker store George
Kay, a carpenter, was held under $5oo bail by
Magistrate Scott at the central police station last
week. Kay was an employee of the store, and
his work often took him into the jewelry depart-
ment. The store detectives arrested him, and a
search of his home disclosed a suitcase contain-
ing several hundred dollars' worth of jewelry
which was identified as belonging to the store.
Representing himself as a well-known resident

of Germantown an elderly man recently obtained
nearly $50 worth of jewelry at the store of John
G. Buesman, of 2828 Germantown avenue, having
the bill charged. Becoming suspicious of his cus-
tomer after he had left the store Mr. Buesman had
a boy follow him to York street, where the man
entered a pawnshop and began negotiations for a
loan upon the jewelry. The police of the Twenty-
second district were called, but the culprit ran
from the shop, leaving the jewelry, boarded a
Tenth street car and disappeared.
Mr. Crossdale, formerly with the Waltham

Watch Company, has accepted a position as chief
watchmaker for Mrs. A. F. Williams, Trenton,
N. J.
H. Jacobsohn, Chicago, was in town during last

week. Mr. pcobsohn was for many years a
watchmaker in St. Petersburg, but is now en-
gaged in the manufacture of watch and clock oil.
A. Reed McIntire, of McIntire, Magee & Brown

Company, has been appointed a member of the
committee of the Merchants and Manufacturers'
Association to entertain the eleven western gov-
ernors who will visit Philadelphia the latter part
of this week.

J. W. Sherwood, vice-president of the Solidarity
Watch Case Company, was a recent Philadelphia
visitor.
W. W. Fisher, of Sunbury, Pa., recently com-

pleted alterations to his store. After the holiday
season he expects to still further improve his
establishment.
The regular meeting of the Sansom Street

Business Men's Association was held December 5
in the store of D. V. Brown. "The Value of
Advertising" was the subject of a talk by W.
Percy Mills.

KEYSTONE

John W. Ford, jeweler, 618 East Girard avenue,
who finished his four-year term as coroner last
Monday, has been appointed by Governor Tener a
member of the commission to erect a monument
to Robert Morris, the financier of the revolution.
The monument will be erected in Philadelphia.
George A. Disque, Erie, Pa., is supplying the

silverware for the Erie Young Men's Christian
Association.
W. F. Macdonough, with the Dubois Watch

Case Company, called on the trade last week.
Del Lee, with the Howard Watch Company, is

spending a couple of weeks at his home in
Philadelphia.
The Eureka Supply Company, Windber, Pa.,

will open a jewelry department after the first of
the year.
E. J. Faust, Allentown, Pa., is refurnishing his

store.
Isaac Laning, Bridgeton, N. J., was in the city

last week.
Mr. Landas, of Price & Landas, Titusville, Pa.,

has been in the hospital for several days follow-
ing an operation on his throat.
E. H. Wetherhold, Allentown, Pa., is making

changes in his store.
R. K. Lerch, Easton, Pa., has returned from

the Pocono Mountains.
George H. Lohr has opened a new jewelry

store at 3400 Germantown avenue.
S. K. Hanley, Reading, was among the callers

on the trade during the week.

DETROIT

New Itinerant Vendor Ordinance Routs Agent

in Its First Trial—Large Number of Business

Changes—Early Season Brings Many Buyers

Detroit, Mich., December 6.—George Welty, the
youth from Cumberland, Md., who hurled a brick
through the window of Louis Grosslight's Mon-
roe avenue store and grabbed a tray full of
diamonds, was sentenced to two years in the
Detroit house of correction. When arraigned
in court Welty pleaded guilty to the charge of
breaking and entering. Welty, who is twenty-
two years of age, tried to get away with the
gems, but when searched in police headquarters,
after his capture, had only two of the stones
on him. The others he dropped in his flight, and
Grosslight says many of them are still missing
and that he is out about $3,000.
Wright, Kay & Co. are out about $400 as the

result of the operations of a smooth thief. The
stranger went to the diamond department and
asked to be shown some nice rings, as he desired
to purchase a Christmas present. He spent some
time looking over the gems shown him, and after
he left the store without making a selection the
clerk discovered that a princess ring set with
diamonds and pearls, valued at $500, was missing.
In making a further search the clerk discovered
that the stranger left another ring valued at $100
in exchange for the $500 one. It is believed that
he left this one so that the total number of rings
on the tray would be accounted for if the sales-
man suddenly decided to count them. The police
have a good description of the man.

Routed by New Ordinance

Alfred R. Smiles, agent for Cartier, the well-
known Paris jeweler, who engaged rooms at the
Hotel Pontchartrain last week and was prepared
to take the cream of the Christmas business away
from Detroit retailers, left town suddenly when
Prosecuting Attorney Shepherd got after him
under the new itinerant vendor ordinance. This
is the first time the new ordinance has been
invoked and it worked to the entire satisfaction
of the Detroit Retail Jewelers' Club and the
Jewelers' Board of Trade. Smiles had been told
by an assistant in the corporation counsel's office
that his license would cost him $roo per day, and
he handed over $5oo for the privilege of staying
five days. Then he received a visit from the
prosecutor, who informed him that he would have
to get a state license at a cost of $525, and would
also have to pay taxes at the regular rate on his
stock. Mr. Smiles had advertised and proclaimed
through the papers that he was showing $5oo,000
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worth of rare gems and jewelry, so that at the
rate of $18.3o on the thousand, which was last
year's rate, he would have had to pay several
thousand dollars. After remaining here for two
days he packed up and left.

Large Number of Business Changes

An unusually large number of business changes
has been made and new businesses established
during the past two or three weeks. The wide-
spread feeling that the holiday season will be a
busy one is responsible for the activity in
business circles just now.

J. H. Garlick, who was compelled to give up his
branch store in the Walker block, Griswold
street, has started a branch on Mack avenue, near
Townsend.
Jacob Schriedel, for several years with Simon

Lachman, Monroe avenue, has leased the store
at 193 Gratiot avenue and is now in business
for himself.
L. H. Bonfield, who for several years carried

on business under the name of the Bonfield
Jewelry Company, has procured a splendid loca-
tion at 47 Monroe avenue, and is again selling
jewelry.
The old John Hellerich business at 39 Mich-

igan avenue, conducted recently by L. H. Shafer,
has been purchased by Edward Strang. He will
spend considerable money fitting up the store, the
improvements including new fixtures and a new
front.
A new repair and manufacturing business has

been established by Audretsch & Apel, both of
whom were formerly employed by Traub Broth-
ers & Co. They have opened a factory in the
Parker-Webb building, at the corner of Park
place and Grand River avenue.
Henry M. Wright, of the firm of Wright, Kay

& Co., who has been confined to his home for
more than a month, is able to visit the store for
a short time each day. Mr. Wright is -one of
Detroit's veteran jewelers and his friends will be
pleased to learn of his improvement.
The E. H. Pudrith Company is in receipt of

a large number of letters complimenting it upon
the beauty of the silver trophies which the com-
pany recently supplied to prize-winners at the
Michigan state fair.
G. W. Emmons, of St. Johns, who recently

started in business there, was in the city last
week purchasing for the Christmas trade. Mr.
Emmons was formerly employed by C. Piella,
of Lansing.
W. C. Noack and C. A. Berkey, both well-

known wholesale jewelers, have been elected to
prominent positions in the Detroit board of corn
merce.

Detroit jewelers say there never was a season
in which the buying of Christmas presents started
so early as it has this winter, and the downtown
stores have been as crowded during the last week
as they usually are during the last few days be-
fore Christmas. While, of course, many of the
visitors are shoppers inspecting the novelties
shown, there are also a great many buyers who
are making selections while the stocks are com-
plete.

Visitors

The following jewelers from out of town called
on local wholesalers during the last fortnight:
J. S. O'Rourke, Richmond; D. J. Butterfield,
Marine City; John Godfrey Battle Creek; V. C.
Morse, Albion ; Max Jennings, St. Clair; W. H.
Skeeman, Wyandotte ; C. G. Draper, Plymouth;
R. H. Gregory, Lapeer ; J. C. Bates, New Haven;
George Hamilton, South Lyons; Ward Switzer,
Mt. Clemens.

$6,000 Watch in Pearl

London, December 2.—The watchmaking firm
of Louis Gallopin, of Chaux de Fonds, has just
completed a wonderful watch, the only one of its
kind in the world.
A pearl, which weighs forty-five grains and has

a diameter of about half an inch, contains all the
works. It took an employee of the firm fifteen
months to hollow out the pearl and fix in the
wheels.
The watch, which is guaranteed to keep good

time and may be worn as a ring on the finger, is
for sale for $6,000.
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ATTLEBORO

Manufacturers Report More Activity Than at Same Time Last Year—Spring
Season Outlook Good—Cheaper Gas Wanted—Mansfield to Hold Exposi-
tion—News of the Locality

Attleboro, Mass., December 8.—Attleboro and
North Attleboro manufacturers say they have no
reason to complain of business conditions at the
present time. The outlook for a good spring
season is bright; in fact, the latest reports of
buying indicate a little more activity than at the
same time last year.
Many Attleboro and North Attleboro concerns

have had their representatives in Providence to
show lines to visiting buyers, and orders have
been quite liberal. Spring samples are now out
and indications point to good business.
The Christmas rush is on in many of the shops.

Some of the silver concerns report all they can
handle, and one has instituted a night and day
schedule which will probably continue until
Christmas. Bracelet concerns report that business
is not as brisk as it was in the beginning of the
fall season, but orders are coming in and will
probably keep up until the season ends.
Following the Thanksgiving holidays there was

a decided lull. Many shops reported that there
were not enough orders to keep running more
than a week and some closed down for three days.
At the first of the month, however, there was a re-
vival and there has been improvement ever since.
All the salesmen are out now for a short trip

and preparations are being made for the spring
trips. Jewelers of both towns look for good bus-
iness, as the buying that has already been done
is brisker than usual and does not indicate hesi-
tation or business depression.

Cheaper Gas

Several Attleboro manufacturers were prepared
to lend their influence toward a lower price of gas
in Attleboro at the hearing which was scheduled
in the board of trade hall December i before the
gas commissioners of the state, but their evidence
was not heard, as the hearing was postponed until
December 19.
The town is represented by Attorney Alton E.

Adams, of Worcester, a gas expert, and Attorney
E. W. Burdett, of Boston, one of the most promi-
nent attorneys in the state, appears for the gas
company. The hearing will undoubtedly be inter-
esting, as the gas company will contest a re-
duction.
The agitation for cheaper gas was started last

summer by the Attleboro selectmen, and after
considerable discussion the company announced a
reduction of ten cents per thousand, or from $1.20
to $1.1o. Not satisfied with this the selectmen
directed a petition to the commissioners, and ar-
rangements were made for the hearing.

It will be argued by the town that gas is a
prominent factor in the manufacture of jewelry
and large quantities are used in every shop. This
causes the gas company to have a large output for
a comparatively small number of consumers. In
view of this the town will ask for gas at the rate
of at least $1 per thousand. Several manufactur-
ers will be called at the hearing to testify as to the
amount of gas annually used in their factories.

Gilbert Wallis, of Mansfield, has been left valu-
able jewelry, furniture, books, works of art and
$1o,000 in the will of Commander Edward L.
Armory, of the United States navy, retired. Mr.
Wallis was the commander's private secretary for
a number of years.
Park Commissioner Solon D. Bushee was in-

jured a few days ago while alighting from an elec-
tric car near his home. He got off before the car
came to a full stop and was thrown to the road,
sustaining a severe scalp wound.
Emile F. Johnson, a local jeweler, was arrested

in North Attleboro recently for driving his auto-
mobile without lights.

Carlisle's laundry was recently destroyed by
fire, involving a loss of about $5,000, covered by
insurance.

Lester Barber, engraver for Mason & Howard,
and Miss Jessie Laurie, of Mansfield, were re-
cently united in marriage. They will reside in
West Mansfield.

The automobile fire truck recently purchased by
the town is doing excellent service in going to
fires on the outskirts of the town. It was re-
cently called to the Chartley fire and made the run
in a short space of time.

tlerbert Cobb, Chicago representative of Dag-
get & Clap, spent Thanksgiving in Attleboro.
Maxcy W. Potter, salesman for J. M. Fisher &

Co., has been at the Attleboro sanatorium for sev-
eral days on account of illness. He is now im-
proving.
Arthur A. McRae is wearing a sugar-loaf hat,

presented him by Amos Blackinton Jr. as a result
of a wager.
Miss Irma Ingraham, daughter of A. S. Ingra-

ham, entertained friends from Wellesley College
over the Thanksgiving holidays.

District Deputy Frank Congdon, of the Elks,
visited Attleboro lodge at its last meeting. Mr.
Congdon is an employee of Mandallian & Haw-
kins, of North Attleboro.
Thomas Foster, of North Attleboro, engineer

of the E. Ira Richards Company for several years
past, has accepted a position at the new court-
house at Attleboro.

J. Rubertson, the New York representative of
the Allison Manufacturing Company, has been in
Attleboro for a few days.
The D. E. Makepeace Company and E.. D. Gil-

more Company were among the Attleboro con-
cerns that distributed turkeys to their employees
at Thanksgiving.
Engravers and chasers in both Attleboros are

very busy this fall. There has been an abundance
of outside work for these workmen, and several
hands have been employed.
Charles Perkins, of R. Blackinton & Co., is out

on a business trip for the concern.
Charles E. Stanley, of the New York office of

0. M. Draper & Co., North Attleboro, has been
spending a few days at the factory.

Councillor-elect Alexander McGreggor, of Bos-
ton, and family have been the guests of Raymond
M. Horton, of the W. E. Richards Company.
Jesse Carpenter, of the Horton-Angell Com-

pany, and Herbert F. Bliss, of Bliss Brothers, are
on the Highland Country Club committee to de-
termine the winner in the recent goat tournament.

Charles H. Webb, of the F. H. Sadler Company,
was floor director at the recent ball of the High-
land Country Club. The aides were Edward L.
Gowen, Arthur L. Bottomley, Frank R. Rounse-
ville, Dr. Carl Safford, Orville P. Richardson Jr.,
Stephen H. Garner, Dr. Ralph P. Kent and Aldro
A. French.
Earl Howard, salesman for Fontneau & Cook

Company, has been in Attleboro visiting the fac-
tory of the concern.
Aldro A. French, of the D. E. Makepeace Com-

pany, is erecting a handsome new residence on
County street, and it is nearly completed.
John Simpson, who is interested with Charles

Fl. Tappan in a fine string of racing horses, re-
cently sent three blooded mares to Dayton, Ohio,
where they are to be bred to Director General.
Mr. Tappan is proprietor of the D. F. Briggs
Company and has always maintained a keen inter-
est in good horseflesh.

Charles M. Robbins, the retired jeweler, who
recently organized the Attleboro Trust Company,
is now engaged in organizing a big insurance
company, the object of which will be to assume
the risks outlined in the workingmen's compensa-
tion act, which goes into effect next year.

"Made-in-Mansfield" Exposition
Plans are rapidly maturing for the "Made-in-

Mansfield" exposition that is to be held in that
town in the near future under the auspices of the
Mansfield board of trade. W. H. Lyons and E. W.
Spaulding are the jewelers who will have charge
of the jewelry exhibit, and it promises to be one
of the interesting features of the exposition.
The James E. Blake Company has been work-

ing its factory twenty-four hours a day with two

shifts of help recently. The concern reports a
very sudden revival of business, and Christmas
orders are on hand sufficient to keep busy until
that time.
Daniel Lammond has taken out sample cases

for George H. Roberts, who recently started in
business in company with Edward Anthony. The
new concern is located in the Gifford block and
has been quite busy.

Clifford Emerson, of the S. 0. Bigney & Co.
sales force, will probably be awarded second prize
in the goat contest held last summer at the High-
land Country Club. He and Dr. R. M. Tewkes-
bury had four "goats" that they captured during
the tournament. Mr. Emerson learned to play
golf in Franklin, and that accounts for his ability
in that line.
George Heywood, New York representative of

Horton-Angell Company, has returned to New
York after a visit to the factory.
Henry Blake, of the James H. Blake Company,

has returned from a New York business trip.
The Joseph Bloom Company, 5 Maiden lane,

will increase its floor space after New Year's
owing to increased business.
The Attleboro Manufacturing Company an-

nounces an attractive new line of jewelry, some-
thing distinctive and artistic. The samples are
now in the hands of its salesmen.
Nick Handley has given up his position as the

New York salesman for McRae & Keeler.
The W. B. Marble Company is running full

time and reports good orders.
Chester Howard, New York representative of

the W. E. Richards Company, has been at the fac-
tory for a few days.

J. W. Robertson, New York representative of
the Allison Manufacturing Company, has been at
the factory.
Mr. Oulton, of the Oulton Engraving Company,

has applied for a patent on an engraving machine
for locates.
Fred L. Aeschliman has purchased a new Ram-

bler automobile.
Henry Johnson, in charge of the plating depart-

ment of Dobra Brothers, celebrated the twenty-
fifth anniversary of his wedding recently.
The annual meeting of the Attleboro Jewelers'

Club was held on the evening of December 9.
Edward Bullock, salesman for the W. H. Wil-

marth Company, is on the road after a short stay
at the factory.

Arts and Crafts Exhibition
Portland, Ore., December 2.—Members of the

local Arts and Crafts Society today opened their
annual exhibition. An important division of the
exhibition, which includes a great variety of
articles from basketry to wood carving, is the
jewelry sectiont in which is shown a great variety
of hand-made jewelry, some of the articles being
most artistic. The workers represented include
some of the most noted art jewelers in the coun-
try, among them being Miss Watkins, of Cleve-
land, and George Gebelein, of Boston. Local
art jewelers also have a number of pieces on
exhibit.

Killed by Automobile
Oakland, Cal., December I2.—Jacob Dick, a

San Francisco jeweler, was killed when his auto-
mobile turned over on the Livermore road, three
miles from Pleasanton. Dick had only recently
purchased the machine and had not quite mastered
the art of running it. N. C. Young, who was with
him, jumped as the car turned over, and was un-
hurt, but Dick was caught underneath the machine
and killed instantly. He leaves a wife and two
children.

Death of Hiram New
Denver, Colo., November 29.—Hiram New, who

had been for a long time connected with the firm
of Hammel, Riglander & Co., New York, died
November 27 at his residence at 1245 Elizabeth
street. His death war sudden and a great shock
to his many friends. He was on a trip covering
the territory between Denver and the Pacific
coast and the state of Texas for his firm. He
was born in Cleveland, Ohio, in 1868, and joined
Hammel, Riglander & Co., twenty-six years ago.
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"CRESCENT"
andlAS.BOSS"
Gold-Filled Watch Cases

HE jeweler's assortment of
gold-filled watch cases, beyond
all else in his stocks, should
be above suspicion.
The gold-filled case is his point

of contact with most of his customers.
It is under the purchaser's eye twenty
times a day.
How can a jeweler better safeguard his goodwill
than by featuring "Crescent" and "Jas. Boss"
Gold-Filled Watch Cases—known and trusted
in every community of America?
A striking window display of "Crescent" and
"Jas. Boss" goods will stir up more public
interest than you might think possible.

11010 1010

"CRESCENT" GOLD-FILLED
Reg.U.S.Pat.Off.

TRADE MAR(

"JAS. BOSS" GOLD-FILLED
Reg.U.S.Pat.Off.

The KEYSTONE WATCH CASE COMPANY

NEW YORK

ESTABLISHED 1853

PHILADELPHIA
CHICAGO SAN FRANCISCO
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Exquisite Cases
for Ladies'
Watches

These illustrations show Ladies' sizes of the
celebrated "Crescent" and "Jas. Boss" gold-filled
watch cases.

From them you can judge the artistic designs and the quality
of the engraving. But to get the full effect you should see the
cases themselves at your jeweler's.

His stock is selected from more than three thousand patterns.
Probably he has just the case you want—if not, he can procure it
for you.

But be sure that you are getting a " Crescent " or a " Jas.
Boss" gold-filled case—and not some cheapened case that is merely
washed with a thin film of gold.

Don't be misled by " Guarantees," stamped inside the case.
Find the " Crescent " or the " Jas. Boss " trade-mark, as you

see it in the lower right-hand illustration.
These marks are your safeguards. They are standard with the

fine jewelry trade and have been for fifty years.

The Keystone Watch Case Co.
Established 1853

Philadelphia

This is a reproduction of the Keystone announcement to the consumer, which appears in all
the leading magazines for December, 1911, and reaches Thirty Million readers—

your customers among them.
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TOLEDO

and Diamonds Popular—General Character of Lines Carried
Much Improved—News of the Local Trade

Toledo, Ohio, December 8.—There is a brisk
tone to local business and a general feeling of
optimism among local jewelers. While, as is
always the case regardless of conditions, there is
some difference of opinion as to just how good
business is, and while trade is a trifle scattered,
yet on the whole there is scarcely a jewelry store
ill Toledo that is not having a good trade and
finding conditions better than they were a year
ago. While there are many lookers, yet the vis-
itor to Toledo jewelry stores is strongly im-
pressed by the fact that there is actually much
more real buying than shopping this year, and
that the goods purchased are not cheap and
shoddy trinkets but really good stuff.
Set rings are reported to be enjoying a marked

revival after several years' quietude; chains, la
vallieres, bracelets are moving splendidly, while
watches of high grade are in exceptional favor as
Christmas gifts. Diamonds are also moving well,
especially in the smaller stones, although some
dealers claim to be selling larger stones of a good
quality. One firm here claims to have sold nearly
500 small diamonds in Tiffany and fancy settings
already this year.
The wholesale houses report a splendid holiday

trade in all lines and in all sections covered by
the local travelers, most of whom are now or soon
will be off the road until after the holiday sea-
son. Christmas shopping began unusually early
and thousands of packages have been laid away
by local jewelers, this "laying away" having
begun early in November.
The optical departments of jewelry stores as

well as optical stores report a rushing trade also,
and there is no portion of the trade but has shared
in the general prosperity which attends the Toledo
jewelry market this season. The almost universal
opinion is that business will far exceed that of
last year in volume, while the class of goods sold
is better than ever before.
One explanation of the fact that there is so

much more tone to the Toledo market than in
former years and so much more of the better
grade stuff sold than usual is the fact that never
before have the local stores carried such a high-
class line of goods as this year. Several of the
stores have increased their lines and made
such improvements that hundreds of dollars
which formerly went to Chicago, Cleveland and
other large centers are this year being expended
in Toledo. Beautiful and expensive lines of art
goods of all kinds are being carried here in sev-
eral of the local stores, together with rich china
and cut glass, as well as imported novelties, which
have never before been carried in this city.
One prominent jeweler, in speaking of the mat-

ter, said : "In times past hundreds and hundreds
of dollars went out of Toledo because people with
means and taste were compelled to go to other
cities for the rich, handsome and artistic things
their taste called for. This year these things
can be found right here in the local stores. This
not only keeps Toledo money in Toledo but brings
into Toledo the high-class trade from all the sur-
rounding towns of 3,000 inhabitants and more."
The Wolcott & Kapp Company has arranged

to move from the present location on Summit
street to larger, more commodious quarters at
344 Superior street, near Adams. The company
has occupied the present building for nearly
twenty years. It is expected to make the move
to the new home about the first of March, when
the present lease will expire.
C. K. Merrell, of the Merrell-Broer Company,

recently purchased a new 1912 model thirty-horse-
power fore-door Chalmers-Detroit motor car.
H. M. Bowsher, of Topeka, Ind., was in the

City last week purchasing supplies for his jew-
elry store. Before leaving he placed a nice order
with a local wholesale firm.
The Judd-Gross Company, of Summit street,

which has been conducting a large removal sale,

reports business good with stock moving well.
It is expected that the store will be settled in the
new location about the first of February.
H. B. Stone, the Superior street jeweler, has

just erected a new electrical street clock in front
of his store which is attracting considerable
attention. The sign is quite an ornament to the
street.
The Toledo Uniform and Regalia Company,

formerly doing business under a different name
in Detroit, will remove its business to this city.
The company will start here with a capital of
$2o,000 and will employ about fifty people. The
concern was brought to the city through the
efforts of the Toledo Commerce Club, which will
select a downtown site for the plant. Morton R.
Meister, of the Morton Jewelry Shop, on St.
Clair street, will be at the head of the new
concern.

J. W. Puetz, proprietor of a Lima (Ohio) jew-
elry concern, has assigned. Robert Horn was
named by the court as assignee.
The Swigart Optical and Watch Company has

had an exceptionally nice line of business re-
cently. "The trade has run to no particular line,
but goods generally have been moving nicely,"
said Mr. Swigart. "We have had an exception-
ally nice run of holiday business, and in fact
trade of all kinds has been brisk. We notice a
decided improvement in the watch business re-
cently."

Charles Kapp, of the Wolcott & Kapp Com-
pany, reports a good business in general lines,
and states that diamonds have been moving well,
stones of fair size and good quality being most
active.
Miss Alma Gertz, of Onsted, Mich., and Earl

Sala, Phil Hassenzahl and Charles Cahoo, of To-
ledo, are assisting at the George Kapp Corn-
pany, on Summit street, during the holiday rush.
The Hull Brothers Umbrella Company this

week disposed of another valuable piece of real
estate which netted them a neat profit. The
property is known as the Anderson block, on
Summit street between Madison and Jefferson,
and adjoins the site of the new Second National
Bank twenty-story building, which will be erected
next summer. The lot is forty feet wide and
sold for $3,750 per front foot, or $15o.000. Annie
M. Stentz, of Monroeville, Ohio, bought it for an
investment. She is a stockholder in the Hull
Brothers Umbrella Company. The property was
purchased by the concern six years ago for
$90, 000.
A fire loss of $15o,000 was recently suffered at

Bellevue, Mich., when several mercantile estab-
lishments were burned out. Among the merchants
who suffered was Sevey, a jeweler, whose store
was completely destroyed.
C. A. Rowland, the Madison avenue jeweler. re-

ports a brisk business in diamonds of medium
size, la vallieres, set rings and bracelets.

Diamonds Taxed

The board of review has been making a special
effort recently to get upon the tax list all dia-
monds, jewelry and automobiles which have here-
tofore escaped taxation. As a result the board
has raised the valuation of personal property in
many instances. W. W. Sutherland, for instance,
returned no personal property for taxation, but
the board placed him on the list at $1,800. When
he protested the president of the board knowingly
asked, "How about those diamonds I saw you
wearing at a ball game last season?"
L. Comlossy reports a splendid Christmas trade

in general lines. "Between October 25 and No-
vember 25," said he, "we had the best business we
have ever known." This concern has put in a
new line of hand-painted china, the work of a
local artist.
Hughes & Basinger, proprietors of a jewelry

store at Lima, Ohio, were recently made the vic-
tims of a clever swindle. A stranger who vis-
ited the store succeeded in substituting "phony"
diamonds for a half dozen karat rings which were
being shown him as a prospective purchaser. Dis-

covery of the trick was not made until too late
to catch the trickster. The loss aggregates about
$1,000.
The Hull Brothers Umbrella Company con-

tinues to be one of the busiest institutions in the
city. The concern is loaded with Christmas
orders. It reports that its detachable-handle um-
brella is being handled almost exclusively by jew-
elers, who find it easy to handle and a ready
seller. "We are simply swamped with orders for
our $5 umbrella," said a member of the firm. The
distribution is uniform throughout the country,
with the exception of the old south, and that ter-
ritory will be invaded next spring.
The J. J. Freeman Company, exclusive selling

agent in Toledo for the Libby cut-glass ware, is
displaying an exceptionally nice line of these pop-
ular goods for Christmas buyers.
President H. E. Fisher, of the Conklin Pen

Company, has returned from a New England
trip. While in the east Mr. Fisher visited many
dealers whom he reports as being favorably im-
pressed with the Conklin pen, and especially im-
pressed with the assistance rendered agents in
selling the goods by the heavy magazine advertis-
ing done by this firm.
A robber secured watches and jewelry valued at

$250 from Akon's jewelry store at Springfield,
Ohio, last Sunday morning. The thief broke a
plate-glass window in gaining entrance.
The George Kapp Company is doing a nice

business in general jewelry lines. La vallieres,
sterling silver novelties, high-grade watches and
small diamonds, ranging from $50 to $175 in price,
are moving nicely. Business for December is re-
ported away ahead of what it was a year ago.
Under the terms of the will left by David Harp-

ster, recently deceased, the bulk of his estate is
left to his wife. Daniel H. James, executor, is
empowered to run the business. Ernest Conrad,
jeweler, employed by Harpster for many years,
was remembered in the will by a bequest of $200.
The William H. Broer Company is enjoying a

fine holiday trade thus far, and four assistant
clerks have been employed.
L. Beckman & Co., opticians, report business for

November far ahead of that of a year ago. Trade
is holding up nicely through December.

Will F. Broer, of the Merrell-Broer Company,
has gone to Chicago, accompanying his wife and
children thus far on their trip to California, where
they will spend the winter owing to the ill health
of one of the children.
Mrs. Lillian Huntington Dawley, of Elyria,

Ohio, has filed suit for divorce from her husband,
Noyes Rand Dawley, with whom she eloped in
North Carolina last spring. Mrs. Dawley was but
seventeen years old when she was married. She
will inherit a portion of the large Huntington
estate of Cleveland, which includes the jewels
which Queen Isabella of Spain pawned to raise
funds for the expedition of Christopher Columbus.
The Conklin Pen Company is now closing one

of the most successful seasons in its history.
Business will be closed up so far as salesmen are
concerned on December 15. Under the system
adopted by the concern its salesmen will then
devote their time to assisting retailers in selling
to customers. A proposition which has met with
universal favor among retailers is that of furnish-
ing free of charge slides exhibiting the dealer's
name and the products of the company suitable
for use in moving-picture shows.
There is a regular holiday hum about the J. J.

Freeman jewelry store. Business is rushing, and
President Freeman stated the store had never en-
joyed a more prosperous year. Diamonds are
moving normally and high-grade sterling silver is
very popular.

A Dazzling Memorial
Jones—"Holy smoke, Smith, where did you get

the headlight?"
Smith—"Oh, this stone?" touching a rock in

his tie as big as a hickory nut.
Jones—"Sure; why, it looks like a search-

light."
Smith—"Yes, it is a cute little flare. Well, I'll

tell you: Jack made me executor of his will, you
know, and after all the other clauses came one
providing $2,000 to be used for a memorial stone.
This, my dear Jones, is it," touching the rock in
his tie.
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Governmental Jewelry Auction Hurts Trade.
Christmas Shoppers Delay--News of the
Capital Trade

Washington, D. C., December 9.—G. Stanley
Huntress has opened a new store at 904 Eye
street, N. W. The store, while small, is nicely
fitted tip and contains the usual store fixtures.
Mr. Huntress marked the opening of his store
by an attractive window display; the window
itself is well lighted by high-power electric lights.
At one side of the store he has fitted up an op-
tical department which bids fair to prove suc-
cessful. Mr. Huntress has had considerable ex-
perience in the optical and jewelry trade, having
been for five years with George L. Whitehouse,
of Dover, N. H.

Governmental Jewelry Auction

In the catalog advertising articles accumu-
lated in the division of dead letters which are
being auctioned off this week, under schedule C,
jewelry, are enumerated about six hundred ar-
ticles usually sold at this season of the year in
the local jewelry stores. Among these are
watches of standard makes (some slightly dam-
aged, but they bring, sometimes, more than a
new article would cost in a store), rings, pins,
lockets, bracelets and other articles of ornamen-
tation, to say nothing of the large quantity of
silverware. In addition to these a large quantity
of cheaper goods is to be found among the 6,847
packages of miscellaneous articles. This sale,
which takes place annually, materially hurts bus-
iness of the local trade, coming, as it does, just
prior to the Christmas holidays.
Considerable excitement was created on Penn-

sylvania avenue early last Sunday morning wnen
a fire was discovered in the jewelry store of
John R. Fearno, at 2134 Pennsylvania avenue,
N. W. The fire is thought to have been caused
by a leaking gas meter. Due to its prompt dis-
covery, the fire did not gain much headway, the
damage amounting to approximately $ioo.

Shoppers Delay

With the weather continuing warm and unsea-
sonable there seems to be considerable delay on
the part of the Christmas shoppers in purchasing
their gifts of jewelry. With open cars on the
streets it is hard to realize that Christmas is so
near, regardless of the great amount of advertis-
ing done by the retail merchants' association in
its efforts to have the bulk of the shopping
done at an early date. Local department stores
are pushing their jewelry departments consider-
ably, using large amounts of newspaper advertis-
ing space to bring their lines before the public.
The jewelers are making quite a showing in their
displays, there being many attractive window
trims around town.
M. Fleishman is again in his winter quarters

in Evans's drug store, F street, N. W., and is
showing a fine line of mosaics and replicas of the
old-fashioned jewelry. During the summer
months Mr. Fleishman is located at Atlantic City,
N. J.
Charles Schwartz has completed the improve-

ments and enlarging of his floor space in his store
at 825 Seventh street, N. W. He has put on a
number of new salesmen and now has connected
with him E. J. Monrote, who is well known to The
trade in this city.
B. P. Rickenbacher, who is located in the

Kenois building, Eleventh and G streets, N. W.,
has been re-elected president of the Washington
Gruetli-Verein, a Swiss society. This is Mr.
Rickenbacher's third term.
A special dispatch from Norfolk, Va., to this

city advises of the arrest of Charles and Ethel
Davis, of New York, who are wanted in that
city for the theft of some $800 worth of jewelry.
While being searched after their arrest the man
created quite a little excitement when he took a
diamond ring from his pocket and swallowed the
stone.
M. Goldsmith & Son, 1205 F street, N. W.. are

doing considerable street-car advertising. Their
placards are well gotten up and are bringing in
results.

SAN FRANCISCO

Christmas Season On—A Few Late Buyers in
Town—News of the Coast

San Francisco, December 4.—We are in the
midst of a busy Christmas season. Jobbing jew-
elry houses have been opened the last three Sun-
days as well as at night. The activity noticed
among the local retail jewelers will deplete stocks,
so that it will be necessary for some fill-ins early
in January. The reports from the traveling men
who are out on the road at this time are very
encouraging and the year is closing with a very
healthy tone.

J. J. Valentine, the senior traveler of A. I. Hall
& Son, contemplates leaving for his northern ter-
ritory about December 20. Jack will spend
Christmas in Spokane. All of his friends in the
jewelry business are anxious to know why he
picks out this city for his holidays.

J. J. Wilson, the leading retail jeweler of
Dunsmuir, Cal., was married to Miss Smith on
Thanksgiving eve at Dunsmuir. The bride and
groom spent a very delightful honeymoon in
San Francisco and received the congratulations
of their many friends in the jewelry business
while here.
Fred Deremer, one of our local retail jewelers,

whose store is located at Grant'avenue and Geary
street, has returned to his place of business after
having suffered a severe attack of pneumonia.
Andrew Larson, of Larson & Elliott, the Sacra-

mento retail jeweler, was in town buying to re-
place merchandise that was sold by them at their
recent auction.
W. F. Binford, of the Turlock Jewelry Com-

pany, was also among the out-of-town buyers in
this market on December 1.
A. Eisenberg, the diamond importer of San

Francisco, is making preparations to take a four
months' vacation visiting the interesting cities of
Europe. He will be accompanied by Mrs. Eisen-
berg, and we feel that he will have a very de-
lightful trip in view of the fact that it has been
quite a few years since he has been to the old
world.
Mr. Parker, of Parker & Williams, the Oroville

retail jewelers, are reporting an extra good holi-
day business, and owing to the early buying he
found it necessary to run into San Francisco to
fill up the holes made in his stock.
Joseph Schwartz, the wholesale jobbing jeweler

of Honolulu, after having made arrangements to
return to his place of business in the islands, was
suddenly taken ill and has been confined to his
house for the last two weeks. The ailment is not
serious but annoying, as it keeps him away from
his tasks in the busiest months of the year.
Edson Adams, of the Dorrance-Battin Com-

pany, true to his promise, returned to business the
day after Thanksgiving. Before going to the hos-
pital for a serious operation he said that he would
take up his allotted tasks in three weeks. His
many friends are greatly pleased to see him up
and around again.
G. F. Arnold, who has been connected with the

wholesale jewelry interests in San Francisco for
quite a number of years, is to represent several
of the large eastern jewelry manufacturers after
January i, 1912. Mr. Arnold has fitted up a very
commodious office on the seventh floor of the
Jewelers' building, at 150 Post street.
Walter Green, the diamond buyer of Carrau &

Green, is making preparations toward visiting the
diamond markets of Europe. He is the first one
of the local merchants to leave, and is going
earlier than usual owing to an unusual brisk No-
vember and December business.
H. E. Denton, accompanied by his wife, was

among the out-of-town tradesmen seen shopping
early in December, buying merchandise for his
retail jewelry store at Lompoc, Cal.

J. C. Heermance, who opened a retail jewelry
store at Suisun about six months ago, found it
necessary to come to town in search of holiday
goods. This enterprising retailer is a progressive
advertiser in his local newspapers, and in the
short time that he has been established has built
up quite a healthy trade. He was accompanied by
his wife during his recent visit.

J. Nielson was one of the out-of-town retailers
who availed themselves of the opportunity of
buying holiday goods one Sunday morning re-
cently.
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MINNEAPOLIS AND ST. PAUL

Holiday Business Started Early—Land-product
Show Interests the Northwest—Jeweler Finds
Gold While on Hunting Trip—News from
Washington and Oregon Travelers

Minneapolis, Minn., December 7.—The holiday
business is starting in earlier this season than
usual and all the jewelers are very much pleased
with the prospects already manifested.
The traveling salesmen are beginning to come

in from their last trips in their territories for
this year.
While there has been a great deal of snow

this winter yet the traffic has not been tied up
to any great extent.
The jobbers are all very busy at this time filling

their orders and getting goods out to their cus-
tomers as promptly as they can possibly fill them.

Land-product Show

The northwest is very busy at this time in mak-
ing ready for the big land-product show which
will open in the St. Paul Auditorium December 12
and last until December 23. There are seven
states and Alaska entered in the show and each
one will show the best they can produce, and
that will be worth seeing. There will be over
forty silver trophies given as prizes at the show.

J. B. Hudson & Son, of Minneapolis, Minn., re-
cently held a formal opening of their new quar-
ters on Seventh street, between Nicollet and Hen-
nepin avenues. Visitors welt invited to make
a thorough inspection of their new establishment,
it being one of the largest jewelry stores in the
Twin Cities.
A retail business has recently started in East

Minneapolis, opening on Central avenue, near
Fourth street. It will be conducted by the firm
of Benson & Benson, of Minneapolis.
N. H. Helton has opened a new store, with a

watch-repairing department, in Freewater, Ore.
Mr. Helton was formerly of San Francisco.

Gold Discovered

John Rentz, of Rentz Brothers, Minneapolis,
was one of a party of hunters in the northern
part of the state who made the interesting dis-
covery of traces of gold in Koochiching county.
Mr. Rentz took a quantity of the ore to Minne-
apolis and tested it. He found it contained a
large quantity of gold. The find is in disinte-
grated sand and it is doubtful as to whether
it can be worked or not with profit.
Mr. Hogan, formerly with A. M. Anderson,

of South Minneapolis, is about to open a new
store for himself on Cedar avenue near Fourth
street.
M. A. I3elding, formerly with Belding Brothers,

Portland, Ore., is making preparations for open-
ing up a store at Milwaukee, Ore.

J. J. Heith, of Coal Springs, N. D., was re-
cently in the Twin Cities buying stock, prepara-
tory to the Christmas trade.
W. H. Chamberlain, retail jeweler of Minne-

apolis, has closed his store and gone to Great
Falls, Mont., where he will locate. Mr. Chamber-
lain for a number of years was located on the
Fifth street side of the West Hotel, Minneapolis.
The stock of J. H. Shepherd, of Dallas, Ore.,

has been moved to new and larger quarters in
the Brown building, on Main street.
L. G. Rodley, of Spokane, Wash., recently

found twelve pearls while eating raw oysters.
An announcement has been made by Cohen

Brothers, 412 Nicollet avenue, Minneapolis, that
they have dissolved partnership and will retire
from the retail business, closing out their store
and stock. This decision was made by M. L.
Cohen and M. B. Cohen, principals of the firm.
They will also dispose of property owned by the
firm at 418 Nicollet avenue, where they had for-
merly planned to move this year, but of course
with their change of plans it will necessitate their
disposing of this property.
A. E. Paegel recently opened his new uptown

store at 802 Nicollet avenue, Minneapolis, where
he has very handsomely fitted up quarters.
Souvenirs were given, in the shape of roses, to all
callers on opening day. The old store, at 22
South Third street, will be continued for some
time at least. It is now being run under the name
of the "Third Street Store.
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AMONG THE TRADE

California

A. Moody, of Pendleton, Ore., has accepted a
position with Joseph Karoley, in Marysville, Cal.

Colorado

J. W. Wilson, of the N. S. Larsen jewelry store
in La Junta, has resigned and accepted a position
as traveling salesman with one of the manufac-
turers.

Connecticut

H. P. Levy, for many years one of Hartford's
most successful merchants, has announced that
he is going to retire from business and close up
his jewelry store. An auction of the stock has
been announced.

Delaware

William Carter, formerly manager of the jew-
elry firm of Carter & Co., in Wilmington, has
opened an up-to-date optical parlor and jewelry
store at the southeast corner of Sixth and Walnut
streets.

District of Columbia

John S. Blackford, one of Georgetown's old
residents, died recently. He was in the jewelry
business for some time. About a year ago he
was injured by a trolley car and never fully re-
covered.

Illinois

C. L. Rogers, formerly with S. C. McKnight,
in Englewood, has opened a jewelry store in the
same town.
F. S. Dahlberg, in Durand, has greatly im-

proved the appearance of his jewelry store by a
new floor.
R. A. Oliver and P. H. Praeger have returned

from northern Wisconsin, where they spent two
weeks hunting deer. Each brought one deer back
with him.

. Indiana

The Wehrly & Jackson jewelry store in Hart-
ford City is being considerably improved.

Iowa

Martin Zeiger has purchased the jewelry stock
of D. Watterston in Garner, Mr. Watterston
having moved to Charles City, where he will re-
engage in the jewelry business.

Pettit Brothers, Postville, have purchased the
stock owned by A. Shepherd & Co., of that place.
Ezra Nuckolls, who opened a store in April,

1865, in Eldora, has retired. Mr. Nuckolls was
one of the oldest jewelers in his state and had
much to do with the business development of
Eldora.
Ed Werder has disposed of his jewelry store

in Charles City to D. Watterston, of Garner. Mr.
Watterston is an .experienced jewelry man, and
coming into this old-established business will un-
doubtedly meet with success. Mr. Werder was
one of the oldest business men in Charles City,
having conducted a jewelry store there for nearly
forty years.

Kansas

Otto Brefeld, of Concordia, has sold his jewelry
store to J. F. Broughton, who recently bought the
Olney Music Store. Mr. Broughton will move his
music stock to the jewelry store and conduct both
businesses from the same establishment.

Kentucky

Ivor J. Evans, one of Covington's most promi-
nent citizens, died recently after a lengthy illness.
He was a jeweler and well known in the Ken-
tucky trade.

Louisiana

R. E. Cutrer, a jeweler of Denham Springs,
had a narrow escape recently when burglars en-
tered his store and, after carrying away all the
yaluables they could reach, set fire to the build-
lug, in the upper story of which Mr. Cutrer
lives. Some valuable jewelry, as well as cash,
Was taken and the building considerably damaged.
The jewelry store of John Cooper, in Shreve-

port, was burglarized recently. The glass in the
front door was broken and in that manner the
lock released and the door opened. Several
watches and rings and other gold articles were
taken. The thief was quite leisurely in his opera-
tions, apparently, as he thoroughly ransacked
the place and took only what suited him, leaving
quite a number of things behind.

Massachusetts

An interior view of the handsome store of
Frank E. Davis, Northampton, appeared in a spe-
cial number of a local magazine devoted to the
educational, industrial and mercantile establish-
ments of that city.

Michigan

C. F. Nelson has started a new jewelry store
in Saginaw at to6 North Hamilton street.

J. S. Cook has opened a jewelry store in
Dowagiac.

Montana

Sutter Brothers, Lewistown, the well-known
Main street jewelers, have recently added
to their extensive equipment a complete and
costly outfit for the grinding and drilling of
lenses for eyeglasses. The machinery consists
of an automatic lens grinder of the highest
grade, a Universal lens drill and a lens cutter.
The equipment is operated by a one-quarter-horse-
power motor. Edward Sutter is a licensed opti-
cian and with the new equipment is well prepared
for refraction work.

Nebraska

S. W. Lindsay, who has conducted a jewelry
store at 1516 Douglas street, Omaha, for the last
twenty-six years, has taken new quarters in the
Paxton block, Sixteenth and Farnam streets. The
new location is a great improvement over the
old, being more central and convenient, as well
as more modern. Mr. Lindsay expects to be in
full possession by January T.
The Ryan Jewelry Company, Fifteenth and

Douglas streets, Omaha, opened the season and
made a strong bid for holiday trade recently by
giving away favors to women visitors. The
favors were in the form of pieces of art china
and the three days' event attracted considerable
attention and brought a large number of custom-
ers to the store.

New York

The jewelry store of John S. Baird, in Water-
town, was damaged by fire to the extent of about
$5,000 recently. One of the townsmen who as-
sisted in extinguishing the fire, Leland Johnson,
was severely burned about the face and hands.
Thomas J. Routledge celebrated his fifteenth

anniversary in the jewelry business in Elmira
recently and received the congratulations of his
fellow business men.
The jewelry store which the late Grover H.

Damon had conducted for ten years in Victor was
sold recently to Everett J. Norton. Norton had
acted as an extra clerk for Mr. Damon quite a
number of times, and being familiar with the
business and acquainted in the trade will no
doubt achieve success.
An important addition to Bay Shore's business

center is the store of Arthur E. Robinson, the
jeweler. Mr. Robinson is erecting a two-story
brick building, thirty by thirty-six feet, and ex-
pects to have it completed by sprincr.

Ohio
A change has taken place in the personnel of

the firm of Avery & Bemis, which conducts a
jewelry store at Amherst. J. B. Avery has pur-
chased the interest of B. D. Bemis, who is think-
ing of going to Oregon and opening a jewelry
store there.
The J. F. Carr building, in Portsmouth, was re-

cently considerably damaged by fire caused by
crossed electric light wires. The stock in the
Carr jewelry store was damaged to the extent
of about $2,000 by smoke and water. This loss
is covered by insurance. Mr. Carr lost no time

in resuming business after the fire, placing on
sale at reduced prices some of the less damaged
stock, while at the same time he placed rush
orders for new stock so that he will suffer com-
paratively little by the inconvenience in the holi-
day season.

It is estimated that T0,000 people attended the
opening of the George S. Dales jewelry store on
South Main street, in Akron. The store was re-
cently thoroughly remodeled and upon the open-
ing day was tastefully decorated with ferns and
cut flowers. A feature of the new store is a
diamond salesroom in the rear of the main
salesroom.
Charles G. Sederberg, eighteen years in the jew-

elry business at Milford, was one of the seven
elected for councilmen on the Democratic ticket
at that place. The town has a Republican ma-
jority of 138, and it is the first time in eighteen
years that the Democrats have been victorious.
Sederberg is also the Milford correspondent for
the Cincinnati Enquirer and county deputy grand
chancellor for the Knights of Pythias. He has
always been a leader in square-deal movements
for the betterment of the community.
A new jewelry store in Ohio is that of Abe Art,

who has opened an establishment in Zanesville at
412 Main street, where he carries a new and
complete stock of watches, clocks, cut glass,
leather goods, etc.

Pennsylvania

Edward B. Kelley Jr., a jeweler who is well
known to the people of Chester, has opened a
store at Seventh and Welsh streets and has
named it "The Little Store Around the Corner."
The store of John F. Beyerle, in Reading, was

recently 07,-naged to some extent by a fire of un-
known origin.

Reading is interested in a new jewelry store
which E. N. Zell has erected at 316 North Ninth
street. His store is on the first floor of the new
three-story building, the two upper floors of which
are used as an apartment house. The store is
seventeen by sixty-five feet in size and is fitted
out with mahogany cases and modern fixtures.

Tennessee

Nashville has been much interested lately.in
the excavations in progress for the new building
which is being erected by B. H. Stief Jewelry
Company. The foundations for this building
went down to bedrock and it was necessary to
do considerable blasting with dynamite in con-
structing the foundation.

Texas

C. Becker recently lost several valuable lockets
and diamonds, stolen by four apparent customers,
two women and two men, who came in to look at
lockets. Mr. Becker discovered his loss soon
after the thieves left the store and reported
it to the police, who shortly afterward cap-
tured the thieves in a hotel. The diamonds and
lockets were recovered.
A new jewelry store has been opened in Waco

on Austin street, near the corner of Fifth, in the
building formerly occupied by the First National
Bank. The new concern is known as the Craw-
ford-Jones Jewelry Company. Both of the men
in the firm, R. T. Crawford, of Waco, and A. L.
Jones, of Temple, are well known in Texas
jewelry circles.

Vermont

The jewelry store of Walter Atkins, in Rutland,
was broken into recently and jewelry and cut
glass to the value of $1,200 stolen. The safe was

'attacked but not opened, the thieves evidently
being scared off before they could complete their
work, as they left their tools behind. The same
thieves, it is thought, are the ones who entered
the jewelry store of W. F. Parker & Son, in Fair
Haven. 0110 of these was captured while in the
store.

Virginia

Ely C. Meyer, for many years connected with
A. M. Meyer & Bro., the Richmond jewelers, died
on November 16.

Washington

J. M. 0. Thompson, recently of La Grange,
Ill., has moved to Tacoma and opened a jewelry
store. Mr. Thompson has had extensive and
varied experience in the jewelry trade.
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Making Effective Window Displays
Their Arrangement and Care—Qualities That Make a Trim Attractive—The Effect of Unity,

Color and Motion in an Exhibit
(Paper read by H. M. CURRY before Kansas Pharmaceutical Association)

Some wise comrade has said that "our
windows are the index of our own bus-
iness." That is a fact that too few people
realize. Our windows are as surely an indi-
cation of what is inside as your clothes are
an index of your character.

Clean, well-dressed windows give you at
once a place in the eyes of a discriminating
public as unmistakably as smart clothes or
elegant store fixtures. Aside from this, the
most important part of one's business, the
profit side, cries loudly in favor of well-
kept, daintily arranged and business-
bringing display.

Details of a Good Window

In the arrangement of a store the display
windows should have careful consideration.
If they are not modern in design they
should be made so. A good window should
not be too high above the sidewalk, nor
should the other extreme be tolerated.
Twenty-four to thirty inches is a good
height.
The woodwork or frame should be as

light as sufficient strength will permit, and
free from all wood trimmings that will
harbor dirt—the plainer the better. Good
natural-wood finish for the inside is best.
The floor should be good, preferably pol-

ished or waxed, that it may be easily
cleaned and kept so.
The next requisites are a few sensible

pieces of window furniture, most of which
may be home-made and of great service.
When room will permit it is wise to main--
tamn a small space where window-trimming
material may be kept. This does away with
much vexation and saves both time and
money.

Nearly all trims are simply variations of
geometric forms which can be made up of
units that are interchangeable, and when
once accumulated will serve for all time.
This subject I will take up later in a series
of demonstrations that have proved very
useful. Nearly all window trimmers coin-
cide in the main essentials of successful
window trimming and display.

The Care of the Window

Windows should first of all be absolutely
clean, and, by the way, a boy that can wash „
a window clean is one worth encouraging.
If he gets into the corners, keep him. He's
an exception and probably a jewel.
The next idea is a weekly change. Ex-

cept on rare occasions a display should
never remain in a window longer than a
week.
Friday seems to me to be the day for

window dressing. In nearly all towns Sat-
urday is a busy day. More people are in
town then than on any other day, and a
clean neW display appeals to country people
as much as any other one thing.

Then, too, most towns have only weekly
editions of newspapers. If your windows
are in accord with your advertising they
clinch the argument and help the advertise-
ments to be truthful.

Unity Desirable

There is little opposition to the idea that
a window, to be successful, should feature
but one line at a time. This may be accom-
plished in either one of two or three ways.
Small quantities of goods, in a setting of
well-arranged show-cards, with a harmo-
nious color scheme, is one. Large quantities
of any one thing in rows or uniform de-
signs, oft repeated and systematically ar-
ranged, impress those who see the window
with the idea that the goods are right, that
the quantity and quality are both desirable
and adequate, and that the store displaying
the line is doing a good business in that par-
ticular article, making it necessary to buy
largely.
A single article of merchandise, neatly

displayed, often draws attention through
sheer audacity. It's like a sharp "bang" as
against a rumble of continuous noise which
only annoys but does not interest.

Moving Displays

Motion displays are always good, and
may be arranged with simple mechanical
means. In towns where there is either elec-
tric current or water power the matter is
easily solved. One can secure small mov-
ing mechanisms at reasonable prices that
would soon pay for themselves.
I recently read of a man who built a

long tank in his window in which he had
placed seven mud turtles, on the backs of
which he had painted the letters spelling
his name. He offered a reward of $25 to
any one who would catch them so placed
that the letters would spell his name cor-
rectly.

The Effect of Color

Attractiveness may be obtained through
artistic arrangement or massing of goods
and by color schemes that act as foils for
the goods.
Any strong color used exclusively and in

quantity is bound to attract attention. It
will be seen from a distance and if striking
enough, will often induce people to cross
the street in order to satisfy the curiosity
which it creates. The dainty arrangement
of soft tints, in good harmony one with the
other, is in better taste for all displays of
toilet articles, perfumes and stationery
displays.
Much assistance can be secured from

manufacturers of good lines of either of
these articles if they be courteously solic-
ited and are assured that their aid will be
mutually advantageous.

Fancy backgrounds are excellent ad-
juncts for some displays, but should be
used cautiously and knowingly. Nothing
could be more out of keeping than a poorly
selected background that has no relation to
the display.
Some of the artistic modern wall cover-

ings offer splendid opportunities, however.
With a little care they may be made into
beautiful panels and backgrounds that add
greatly to the effect of the show-window
display.
The subject of lighting the window is of

material importance. It is generally con-
ceded that the best light is one which is at
the top of the window, so concealed that it
can not be seen from the street, and sheds
light down upon the floor and into the
window.

The Value of Night Displays

The value of night display is much
underrated by many merchants. The best
hours of the day are after dark. People
who are on the streets at night have more
time to inspect displays, are usually more
inclined to notice them. A window at-
tractively lighted has much the advantage
of a daylight display for the simple reason
that the lights are intense and concentrated
on the display. Naturally people are led to
look at it.
The subject of lighting should not end

with the window, as a nice, well-lighted
store is always attractive, and in an in-
creased ratio a poorly lighted one is
repellent.
Do not let the work of decorating the

window be every one's work. Everybody's
business is nobody's business. Select the
man who loves the work, then give him
every encouragement in your power. If he
does a good job let him know you appre-
ciate it. Don't pinch him on expenses.
You'll get it all back. Let him out occasion-
ally that he may see what the other fellows
are doing. It is good generalship to know
what the enemy is up to. Make him realize
the importance of his work, the necessity of
doing it well, and that you are depending
upon him to keep up the reputation of the
store in that respect. You will be repaid
a hundred-fold. You will have made a part-
ner of him, unconsciously, and a loyal em-
ployee is certainly a valuable asset.
In window display timeliness is an im-

portant factor. The goods shown should
always be those which are being used at the
moment. It is folly to throw opportunity
away in displays which have no connection
with current needs or present desires.
In this connection I would call your at-

tention to a "Calendar of Window Dis-
plays," which has been published frequently
in the drug journals as being worthy of
preservation. It need not be adopted abso-
lutely, but should be studied and adapted to
individual needs. if used as a basis for
thought along this line it will be found
extremely helpful.
There are some instances where there is

good excuse for lending your windows to
the exploitation of the merits of patent
medicines, but, generally considered, I be-

(Continued on page 2477)
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The Fixed Selling Price

T E

Why Manufacturers Should Favor It—A Pro-
tection Against Price-Cutting

There are many reasons why the manu-
facturers should have and maintain a uni-
form selling price on their products. Price
cutting by the retail dealer has grown to
such an extent that in a great many instances
there is none or next to no profit to the
retail stationer in selling staple lines, which,
for the most part, the dealer is compelled to
depend on for the legitimate profits in his
business. It is my belief that the manufac-
turers themselves are largely to blame for
this condition, because the principal is
always responsible for the acts of his agent.
The average salesman representing a manu-
facturing concern visits the retail dealer
and urges him to buy in larger quantities
than his capital or his business warrants
him in doing. He does this in a large ma-
jority of cases on the instructions of his
employer, who is working on the quantity
price to control the sale of his product to
all dealers.
The retailer, in order to get the bottom

price, which the clever salesman of the
manufacturer tells him, and truthfully, is as
low as any one can buy, either wholesale or
retail, purchases a quantity five or six times
as large as his trade demands or his capital
should permit. Very shortly afterward he
finds. that he is very much overstocked on
this particular article; he needs the money a
great deal worse than he does the goods,
and he proceeds to unload. How? Why,
by the easiest methods he knows of, by cut-
ting the price—and usually he is successful.
His regular customers who have been pur-
chasing in regular quantities this article are
the first to find out because they are posted
regarding the price, and they proceed to
load up; they buy more in one purchase
than they ordinarily would in half a dozen.
Then he sells some to his competitors' cus-
tomers ; not many, but a few. The good cus-
tomers that the competitor has do not buy
of him, but go back to his competitor and
tell him that "Mr. So and So" is selling this
article at "such and such price," and he
promptly replies that "if Mr. So and So can
sell it at that price he can, too." But he
also tells them he has got another article at
a lower price that is "just as good." This
is the old "just-as-good" article that he
makes more money on. It is the "just-as-
good" article that the retail dealers have
been selling and substituting on their solici-
tation for years for the advertised mer-
chandise.

If the manufacturer who has a staple,
standard article, and has spent thousands
of dollars to advertise it, will stop and
realize I believe that he will come to the
conclusion, as I have done, that unless he
fixes and maintains a stated selling price
for his product, that is, a stated price that
the retailer shall sell the article for, and a
stated price that he shall sell to the retailer,
and a price that he shall sell to the whole-
saler, allowing the wholesale merchants an
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equitable and living profit, he will remove
his goods from competition with them-
selves. Unless the manufacturer places a
uniform selling price to the retailer and
one to the jobber, and a uniform price at
which the retailer should sell the goods, I
believe that he loses more than 50 per cent
of the value of his advertising. I believe
the practice or system (call it by what name
you wish) of the manufacturer in placing a
quantity price on his product instead of
making a uniform price, one to the retailer
and one to the jobber, is a mistake, for the
reasons given in the first part of these re-
marks.

Just as soon as a retail dealer finds he is
compelled by his competitor to sell an
article without profit just so soon he is
going to look out for something that is "just
as good" that he can sell his customers and
make a profit on.
From the wholesaler's point of view I

naturally would frown on any manufac-
turer who loads up a small retailer with
five or six times the quantity of goods that
his trade or capital would justify him in
buying. When the goods arrive and the
bill falls due he has sold so little of his pur-
chase that he is compelled to sell the balance
at a loss to himself, and by that act natur-
ally forces his competitor to sell his stock
of the same article without profit, and all
because the manufacturer has made a quan-
tity price on his article and the manufactur-
er's salesman very naturally induces him to
buy the quantity in order that he may pur-
chase the goods at the same price as the
wholesale merchant does.
I believe you will all agree that the manu-

facturer is entitled to a reasonable profit on
his goods; the jobber or wholesaler is enti-
tled to a reasonable profit on his goods, and
the retailer is entitled to the same. You will
all agree that the present conditions need
some remedy, and I firmly believe that if
the suggestions I have outlined were fol-
lowed we would find the cure. It might
take some time and there might be some
disagreements, but in the end I firmly be-
lieve it would work out all right.—R. P.
Andrews.

Turning Carelessness Into Advertising

"You'd scarcely think," says the advertis-
ing man of a large Chicago mail-order
house, "that we get one of our most profit-
able bits of publicity from the carelessness
of our customers. But we do. When a cus-
tomer sends in his order and money but
neglects to sign his name or furnish other
means of identifying who the sender is we
get in touch with the postmaster in the town
from which the order was received. Giving
either the amount enclosed or a partial ab-
stract of the order, we request the post-
master to post the information where it
may be seen by the customer. As we em-
body in this poster to the customer a bold-
face line stating that it is our policy to treat
everybody as fairly as possible, and that we
plan to file all orders as soon as received,
we succeed in advertising two very advertis-
able points in a way that can not be contro-
verted."
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Arthur Brisbane's Advice to Clerks

Christmas is your hardest season. You
do much for the public, and much for the
general welfare—and you get scanty thanks
from the public that you serve.
Your efforts market the productions of

the factories. You must sell, and sell a great
deal, in order that the artisans and manu-
facturers may prosper.
You are important in the highest degree

to the nation's prosperity.
Have patience in your work, and espe-

cially have pride in it.
This Christmas season tests the good

worker and stamps the bad one.
Reputations are made now and opportuni-

ties are gained.
Try to look upon the tired, irritable cus-

tomer as upon a child. She has bothers of
her own, children to worry about, perhaps
extravagance tormenting her. Try to look
upon her as the scientist looks upon an
irritable laboratory guinea-pig. Treat her
gently.
Do your work well. You are the real

sufferer if you neglect the interest confided
to you.

If you do not like your work, leave it.
But while you keep at it do it honorably.
Every big store gives a chance to every em-
ployee to show what he or she amounts to.

Seize your chance this season. .

Making Effective Window Displays
(Continued from page 247S)

lieve that every thinking man in the drug
business can use his windows fifty-two
weeks in the year to better advantage blow-
ing his own horn. The greater number of
these hand-me-down window displays are
nine-tenths manufacturers' and the balance
for you. "Jones pays the freight.."

The Fruits of Good Displays

In conclusion let me urge the importance
of window displays as a part of your adver-
tising scheme. None of us can gainsay the
fact that advertising pays, and pays big.
Think of five or six largest concerns in the
business world you know of and why you
know them.
They advertise largely and all the time.
Marshall Field & Co. spend $5o,000 an-

nually for window displays alone. John
Wanamaker's first day's business brought
him $24.67. He kept the 67 cents for
change and spent the $24 for advertising,
and he kept that system up. Did it pay?

It is useless to spend either time or money
in advertising inferior goods. Be sure of
your quality, ask an honest price, and there
is no reason for being afraid to tell the
people about it.

Tell them in the newspapers, and along
with that medium of publicity "show 'em'
—in a window that is clean, neatly trimmed
and bearing a message of desirable mer-
chandise for sale.

It is equivalent to the cheery smile that
greets you as you enter a store where all is
bright and orderly. It is as truly a sign of
cordial welcome as is a hearty handshake.
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The Jeweler Who Quit

An Ill-mated Partnership—Grasping an Opportunity—A New Line of Business
Developed

The jeweler who tells his story here was

a typical example of the man with good
natural ability who entangles himself with

an incompetent partner. Neither of these
partners had any executive experience when
they began business. One was incapable
of acquiring knowledge. The other came
near going under, and was saved only by
showing initiative that was almost an in-
spiration. Inspiration per se is not un-
common. The difficult thing is to put it
into execution. The qualities suddenly de-
veloped by this man were decision, courage
and boldness. Persistence he already had.

"I learned the jeweler's trade in Atlanta,
Ga.," said John Wynne, "and subsequently,
with a partner, started a little jewelry store
in a small Georgia city. There were too
many jewelry stores in the town, and we
had hard picking. With two families to
live off the business the outlook seemed
hopeless. At the end of a year we were in
debt, with creditors pressing hard.

Mechanic versus Merchant

"My partner was a practical jeweler and
in some ways was a good man, but he had
no faculty for managing or for building a
business. Worst of all, perhaps, was his
pessimism. From the start he predicted
failure. His presence was like a wet
blanket on the business. His gloom and
moroseness chilled me and froze customers.
I confess I felt pretty blue myself, and
many a time would have been glad to be
back at a bench in Peachtree street, Atlanta.
Still, I was not a quitter, and I hung on, de-
spite the growing clamor of my partner to
throw up the sponge and make an assign-
ment.

'The sooner we do it the better,' he kept
saying; 'I'm tired of keeping my family on
wind, and I can't afford to waste any more
time down here. I want to get back to At-
lanta, and if ever I go into business again
it'll be where the markets are. Depend on
that.'
"There was no more fight in him than

there is in a sheep. I began to see that my
only hope was to swing clear of him, but
we were both in it so deep that to get out
seemed impossible. I had no money to buy
him out ; even when I hinted at such a pos-
sibility his estimate of the business sud-
denly soared. He wanted a thousand dol-
lars for his interest in the good-will despite
the fact that he had advocated an assign-
ment. He was determined either to hold
me up for an impossible sum or sink me
along with himself.

A Chance Customer

"One day, when things were darkest, a
stranger came into the store and asked if
we had any pieces of antique silver. He
lived in New York, he said, and had a fad
for southern antiques. He had collected

some Georgia specimens from the old plan-
tations and wanted more.
"The only thing we had was a set of

forks, bent and black as ink, which we had
bought for the mere bullion value, intend-
ink to melt them up. As a joke I showed
him these forks, but he went into ecstasies
over them. They belonged to a pattern he
wanted especially, while on the back, under
the tarnish, he discovered a crest, no doubt
of some antebellum family. I saw the
opportunity and made a good price, which
he paid gladly, asking me to polish up the
goods, straighten the tines and ship the pur-
chase to his home in New York. The name
he gave was one known all over the world
for its wealth. As he went out he remarked:
" 'Why don't you go in for this sort of

thing? You can sell all the antique stuff
you can gather. If .you do let me know.'
"My partner and I talked about the epi-

sode, but, as usual, he was pessimistic and
skeptical. Just then the postman brought
us a very sharp letter from our biggest cred-
itor. Our account 'must be settled at once.'
My partner tossed the letter into the fire
and declared that he was through.

Pleaded His Case

"Next day I went to Atlanta, almost pre-
pared to take the fatal step—an assignment.
Arriving late, I went to the New Kimball
Hotel, where I lay sleepless all night. It
was those antique forks, more than any-
thing, that kept me awake. By sunrise I
had formulated a proposition, which a few
hours later I presented to our big creditor,
after relating the fork episode.
" 'We are unable to pay,' I said, 'and if

you close down on us now you will lose
everything. And if I continue the business
under the weight of the present partnership
you likewise lose everything. But if I can
buy out my partner and rid the business of
him I believe I have a good fighting chance
to pay you in full. I propose, if you will
help me, to undertake a mail-order depart-
ment in southern antiques, not only silver
but all sorts of household articles. I pro-
pose to take the hint given me by the New
York millionaire, who has promised to be a
customer. Now, if you will advance five
hundred dollars under a special partnership
agreement I will shake it under my part-
ner's nose as payment for his interest in the
business. If he takes it, all right ; if not,
then we will go on with the assignment and
I shall return the five hundred to you at
once.'
"The Atlanta merchant had seen enough

of our business to perceive the necessity of
separating my partner from it. Then, too,
the mail-order idea appealed to him. He
agreed to take a five-hundred-dollar part-
nership in the business with a possibility
of backing it further if the outlook war-
ranted.
"I returned to Atlanta with the cash and

displayed it before the astonished eyes of
my associate. I told him frankly what I
intended to do, provided he would get out
and give me a chance, but I declared that
I would not work another day in the har-
ness with him, and if he refused to sell we
would close the store that night for good.
Of course he bluffed and demanded a thou-
sand dollars, whereupon I put the cash in
my pocket and wrote a telegram announc-
ing our readiness to assign. In ten min-
utes he decided to take the five hundred
since it was that or nothing.

A Quick Success

"Once free of him I was a different man.
I hired a clerk and set about working up
the antique business. Classified advertise-
ments in southern newspapers brought
offers of the stock I wanted, and I bought
it cheap. Then I got out engraved an-
nouncements, the first of which I sent to my
New York customer. My mailing list em-
braced the wealthy families of the large
northern cities, and I was surprised at re-
sults. The business grew so fast that I had
to build a shop for repairing and refinish-
ing. I made frequent buying trips to At-
lanta, Mobile and other southern cities, and
I became an authority, often consulted very
profitably.
"When my former partner saw me suc-

ceeding he told all sorts of untrue stories
about the manner in which I had 'frozen
him out.' But let me say this : He came so
near freezing me out that I shudder to
think of it. When you have a partner who
is dragging you to destruction shake him
loose. If you get tangled up with some
men they will kill all your initiative and
make a coward of you. They will blind you
to the golden opportunity that must be
grasped quickly.
"He went to Atlanta, where the markets

were, but he never found any there. I
reached out after markets and brought
them to me. If I had let him lead me I
would be working in Peachtree street to-
day."—System.

Bright Lights Attract the Shoppers

Shoppers buy their goods from merchants
living on the best lighted side of the street,
says Popular Mechanics. This peculiar
item of business philosophy has recently
been announced by an illuminating engi-
neer after an exhaustive study of the mat-
ter, which included observations extending
over a number of cities. It is stated that in
a certain Canadian city the fact that one
side of the street was better lighted than
the other caused the increase of rentals on
that side to as high as 50 per cent greater
than on the poorly lighted side. The fact
that the lighting had something to do with
it was proved to the satisfaction of the in-
vestigator when some of the merchants on
the darker side caused the installation of
special lighting facilities near their places
of business with the result that their bus-
iness increased to an extent that enabled
them to pay for the installation out of the
extra profits.
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The Jeweler and His Income

The Situation with the Small Store—Care and
Economy Necessary at Both Home and Store.
Small Details the Bugaboo of the Small-store
Owner—Some Suggestions and Advice

A jeweler embarking in business, prob-
ably fresh from a position as watchmaker
or manager for another store, full of en-
thusiasm and hope for the future, works
hard, economizes and by careful manage-
ment succeeds. That is, he establishes him-
self. He reduces his debts to a point where
there is a balance on the credit side. He
enjoys a good following and he is regarded
as a successful merchant.
About this time his original enthusiasm

and his willingness to deprive himself of a
good many pleasures begin to dwindle. He
thinks he should be getting some reward
for his hard work. He relaxes ; he doesn't
work quite so hard. He takes a nice pleas-
ure trip and secures a little better home.
He deserves these things.
When he strikes a balance at the end of

the year he finds something wrong. He
finds that his business demands constant
work and attention, and he also finds that
his income doesn't allow the extravagances
or even the ease that he desires.
This is true of 90 per cent of the jew-

elry stores in the smaller cities and towns
in the United States. As long as they are
carefully and economically run and the pro-
prietor is industrious and living modestly
he is getting ahead. As soon as he draws
out of the business more than a mere living
he begins to go backward.

Is this the fault of the merchant or is
there something wrong with the jewelry
business as a business ? There are good bus-
iness men and clever managers conducting
jewelry stores and credited with being suc-
cessful who are not making more than fif-
teen to eighteen hundred dollars a year clear
on an investment of ten to twenty thousand
dollars.
Are the profits too small and should they

be increased, or is there some other means
of increasing a net income? The jewelry
business is different from other businesses
in that a single man's personality is such a
great factor in a small store. A dry-goods
merchant may build up a fine business and
have an excellent reputation and his cus-
tomers will go to his store and willingly buy
an expensive silk gown from a ten-dollar-a-
week clerk. But let a man build up a sim-
ilar jewelry business and his personal atten-
tion must be given to nearly every sale of
any consewence that is made in his store.
Thus even if his business were ample to
allow him to take some time off he can't do
it except by burning the candle at both ends;
that is, spending his money and diminishing
his income at the same time
The average man does not aspire to idle-

ness. But he does hope to some day be rid
of the petty worries and details of his bus-
iness which he must shoulder at the begin-
ning. However, as he advances in his
business and gains a larger following it all
centers around him personally, and his
duties are increased rather than diminished.
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It is the history of so many jewelry
businesses that just as they reach the pin-
nacle of greatest success they begin to go
backward. It is generally conceded that
the proprietor is worn out. It is true that
he has probably lost some of his original
enthusiasm and energy, but his experience
has broadened bin-i and he is really a vastly
better merchant than he was at the begin-
ning. He has learned the fine points of
merchandising, but he can't apply them be-
cause his time is so constantly taken up
with details. His interest and energy lag-
ging, he naturally doesn't give the same
attention to the small things, and as a result
begins the decline of his business.

Is the jeweler at fault in not better organ-
izing his business, or is the jewelry business
a peculiar one in which the "boss" must
everlastingly be the clerk, the complaint
department and in fact the jack of all trades
about the store?
Of course, this applies to smaller stores.

The large ones are able to employ depart-
mtntal heads and organize their business in
such a way that their personality is repre-
sented in their name and not in personal
contact with their trade.
Now, can the smaller jeweler work out

some system to make more money out of
his business and enjoy more liberty, or is
it a case of individual hustle and push and
personal contact to keep things going?
As a man advances in business his mind

grows. He aspires to bigger things. Nat-
urally the things that he did at first willingly
become irksome. Ten to twenty years will
tire out the ordinary jeweler. He may be
lucky. A son may come into the business
to give it new energy. A watchmaker may
develop into a first-class right-hand man in
whom the trade feel perfect confidence, but
those not so fortunate must struggle along
or retire absolutely when they feel that they
are on the decline, and not many are able
to do this.
A jeweler with an investment of ten to

twenty thousand dollars, a bright fellow and
a hard worker, should make from three thou-
sand five hundred dollars to five thou-
sand dollars a year clear. With such an
income he should be able at the end of his
active period to retire or reorganize his
business so that he could merely regard it
as a means of passing his time and let it be
free from annoying worries.
In the first place jewelers don't make

enough profit. They have the name with-
out the game. The jewelry business is
regarded as one of immense gross profits.
As a matter of fact it is not, compared with
staple lines like dry goods, clothing, etc.
To a great extent the cause of this with
smaller jewelers has been the big city stores.
Their catalogs and the increased visits to
the city by the small-town people have made
the small jeweler regard the big store as a
competitor. The average profit on staples
charged by the city store is about one-half
what the small jeweler should make. Big
sales by the small store are usually made
on a very small margin, while the big jew-
eler has constant sales for handsome large
pieces on which he can realize a big profit.
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The small jeweler's expense is propor-
tionately very large. As a rule his repair
men can not be kept constantly busy to the
full extent of their capacity. The many
incidental expenses in the small store are
big items based on the small income.
With all these objections the jewelry bus-

iness is a nice, clean, genteel business.
There is no reason why it should not be
made very profitable, but the question is
just how to accomplish this.

It would appear that there is something
wrong with the general organization of
small businesses to start with. Now, sup-
pose a man starts in business and after the
few preliminary years of getting things
started he creates an organization with the
future in mind. Responsibility is the only
thing that will develop efficiency in em-
ployees. Suppose the repair business was
put in charge of a watchmaker. Pay him
so much salary based on a repair business
of a certain amount and at a specific ex-
pense. At the end of the year he is to
share in any net gain in excess of the dif-
ference between the amount of work done
and the expense.

Let him formulate his own plans for
building up this department, employ his
own assistants, etc. Of course, you will
assist him, but he becomes a partner with
an unlimited field at once. He will be
inspired to build up "his" business. Put
every one selling goods on a percentage in
excess of their salary. In fact, have every
employee working so that an extra effort
will bring him an additional income.
Let every increase of expense be also an

increase in your own income. A good many
are afraid that they will lose prestige by
giving their employees too much responsi-
bility and authority, but that is a wrong
idea.
Devote your actual selling to the depart-

ments where the big sales are made. Teach
your trade at the beginning that you employ
intelligent clerks who can sell them the ex-
pensive items as well as you can. Teach
your clerks to sell as much as possible the
more profitable lines. Instruct your whole
force so that they become as familiar with
those parts of the business that will aid
them in their work as you are.
Work with your employees and don't try

to do everything yourself. Always main-
tain a living profit in all lines. Don't be too
afraid of the catalog houses or your other
competitors. Run your business to make
the net income that you deserve, and if you
don't succeed quit and get into something
else. There are too many jewelers plug-
ging along to make one thousand two hun-
dred dollars to one thousand five hundred
dollars a year and piling up a lot of worth-
less merchandise. If there were fewer
maybe the remaining ones would come
nearer making the income they deserve.

If your business is not paying you what
it should try a general reorganization. Give
your employees more responsibility. Get
rid of the little worries that are taking your
time and spoiling your enthusiasm, and
keep constantly alert to reduce expenses
and increase profits.
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A Rise in Pearls

A Story Illustrative of the Modern Tricksters Who Prey on the Jewelry Trade,
by Brandon Fleming, in M. A. P.

She glanced at the windows of Messrs. Ban-
neau & Co., jewelers, of Main street, in one of
which the pearl occupied the place of honor. In
an instant she was rooted to the spot, fascinated
by its wonderful beauty. It was a pear-shaped
pearl, of extraordinary size and perfect shape.
Plainly, it was a singular stone, and this obvious
singularity originated a new and startling idea
in her mind. She considered deeply for some
minutes. Then, with an air of decision, she en-
tered the shop.
"What is the price of that pear-shaped pearl

in the window?"
"Five thousand dollars, madam. It is a most

valuable and remarkable stone. Would you care
to examine it?"
"Thank you, I should."
The pearl was brought to her on its cushion of

black velvet, and she carefully examined it. To
her expert knowledge it was clear that it would
be extremely difficult to match it. Her brain
worked very quickly.
"Give me first refusal for two hours," she said.

"I will send my husband around to see it, and he
simply must buy it. Can you do that?"

"Certainly, madam."
She hurried out of the shop, called a taxi, and

drove to a certain house in the West End. En-
tering it, she ran into a small smoking-room,
where a tall, loosely built man was reclining on a
couch, occupied with several newspapers and a
pipe.
"Jimmy!" she cried, commandingly.
Mr. James Condon turned lazily toward her.
"Hullo!" he returned amiably.
"A great idea," she said, sitting down beside

him. "You have got to go to Banneau's and buy
a pear-shaped pearl for $5,0oo."
Th?" he exclaimed. "What on earth —"
"We have $7,500 left from the Rendal affair,"

she said. "Now listen to my scheme."
He followed her intently.
"Good!" he cried, when she had finished speak-

ing. "I will get the money at once. Wait for
me here."
In the hall he slipped into a handsome fur-lined

overcoat, polished his silk hat and hurried out.
Half an hour later he entered the jewelers' shop.
"My wife is anxious for me to see a pear-

shaped pearl that was shown to her this after-
noon."
The pearl was brought. He examined it

minutely.
"And the price?"
"Five thousand dollars, sir."
Mr. Condon pursed tip his lips.
"I will give --on $2,5oo," he said decidedly.
The salesman shook his head. "I am sorry, sir,

but we could not possibly sell this pearl for less
than $5,000. As you can see for yourself it is a
most remarkable one. I do not suppose it would
be possible to obtain another of the same shape,
size and quality. It is the most singular pearl we
have ever had in stock."
"I quite appreciate its singularity," returned Mr.

Condon, "but I do not feel inclined to pay such
a large sum. I will split the difference and give
you $3,750."
"No, sir ; $5,000 is the lowest price we can take."
Mr. Condon admitted his defeat with resigna-

tion.
"Very well," he said, taking out his pocketbook,

"I suppose I must pay it. If my wife does not get
this she is certain to want something else, per-
haps more expensive. Here is the money."
He counted it out while the salesman packed

up the pearl. Leaving the shop, lie returned to
the house in West End.
"Well," she said, meeting him in the hall, "have

you got it?"
He took the case from his pocket and tossed it

to her. She caught it, smiling approval at him.
"We must wait until tomorrow," she said,

opening it, "and then—Jimmy, what a lovely thing
it is!"
They pored over it together for some time.

Then he took it from her and replaced it in the
case.
"As this is an affair in which we are taking no

risks," he observed, "I shall take it to the bank
at once. If you care to come with me, we will
drink the health of our scheme on the way back."
• The next morning James Condon again entered
the jewelers' shop.

A Duplicate Wanted

"My wife," he said, with a somewhat rueful
expression of face, "is so delighted with the pearl
I bought yesterday that she is determined to have
another to match it, and convert them into a pair
of earrings. Can you find me an exactly similar
one
"At the present time we have nothing of the

kind in stock, sir; but we will do our best to get
one, though I am afraid it will be a difficult mat-
ter. May I ask what price you would be willing
to pay?"
"Let us find the pearl before we discuss the

price," replied Mr. Condon. "I want you to mr-
age it as quickly as possible. When my wife once
gets an idea in her head the only thing to do is
to satisfy it at once."
"We will do our best for you, sir, and will let

you know the moment we are successful."
Messrs. Banneau & Co. set to work to acquaint

the markets with their requirement, but no pear-
shaped pearl of the correct size and quality was
forthcoming. They communicated with all their
foreign agents, but with no results. Two days
later Mr. Condon again appeared.
"My wife is pestering me to death about this

confounded pearl," he said testily to the manager.
"She imagines that I have not offered enough
money for it. Let it be known that I will give
$7,500 if only the thing can be found."
"So far," admitted the manager, "it does not

seem as if there is a similar stone in existence.
I am in communication with all the home and
foreign markets, but I can find nothing approach-
ing what we require."
"I wish to goodness Mrs. Condon had never set

eyes on the wretched thing!" cried the unfor-
tunte customer. "She will not give me a mo-
ment's peace until she is satisfied. For heaven's
sake, leave no stone unturned."
"We are doing everything in our power, sir.

No doubt in a few days we shall have something
for you."
Mr. Condon departed, shaking his head despair-

ingly, and anathematizing this interruption of his
conjugal felicity.
The quest of the pear-shaped pearl continued

in vain. Dealers in every market were on the
alert for the apparently nonexisting article, for
the offer of $7,500 had been freely circulated,
but nothing of the kind could be found. The
search seemed hopeless.
Four days passed before Mr. Condon called

again at Messrs. Banneau's shop.
"This abominable pearl is becoming the bug-

bear of my life," he complained. "I don't care
what I give if you can only find me something."
The manager declared his unceasing energy.
."This desire has taken a complete hold on my

wife," Mr. Condon said pathetically. "She can
talk of nothing else; and now she reproaches me
because I can not find her what she wants. It is
unbearable. I would even give $10,000 to get
this persecution over."
"We will continue to do our best for you, sir.
We can do no more."
Mr. Condon left the shop and returned to the

house in the West End.
"It is going splendidly," he announced to his

fellow conspirator. "In a couple of days it will
be time to tackle old Gild fogle."
Two days later he retired, after breakfast, to

his dressing-room, where he skilfully transformed
himself into a strapping sunburnt foreigner.
Lighting a cigar, he surveyed himself in a mir-

ror with great satisfaction.
"Got it to the life!" he murmured triumphantly.

Mr. Anthony Gildfogle was an elderly gentle-
man, who conducted a miscellaneous but ex-
tremely profitable business.
He lent money, bought second-hand articles, did

a little gentle stock speculating and, among other
occupations too numerous to describe, was a
dealer in precious stones. In this capacity he was
engaged with his fellow dealers in the search
for the pear-shaped pearl.
And like the others, he had met with no suc-

cess. The thought of the profit awaiting the for-
tunate discoverer exasperated him; he would
have given a year of his life to have found a
stone answering the description circulated by
Messrs. Banneau, but the days passed and fortune
did not favor him.
One morning a sun-tanned gentleman, obviously

a foreigner, dressed in a loose-fitting suit, and
smoking an expensive cigar, entered his shop.
Mr. Gildfogle blinked through his spectacles at
this stalwart customer.
"Well, sir?" he inquired.
"Mr. Gildfogle, I have just returned to America

from India and find myself in need of a little
ready money until certain business transactions
are completed. Will you lend me $roo on this
ring?"
1-Ie removed a diamond ring from his finger

and handed it over. Mr. Gildfogle glanced at it
and nodded.
"I will lend you $roo on this." He unlocked a

safe and took from it the notes. "But I should
like to have some idea as to when the money will
be repaid."
"In a very short time," replied the stranger. "I

have a lot of business on hand, and several
precious stones to dispose of. In a few weeks I
shall be able to redeem the ring."
"Precious stones?" Gildfogle pricked up his

ears. "Precious stones?"
"They say luck comes to every one who waits,"

laughed the stranger, "and, by Jove! I reckon
I've waited long enough. What do you think of
this, my friend," he went on, taking a carboard
case from his pocket and opening it, "for a 'pick-
up' in an afternoon's stroll?"

A Duplicate Appears

Mr. Gildfogle hardly stifled a startled exclama-
tion. His eyes bulged from his head. For the
stranger was holding out to him a pear-shaped
pearl of remarkable size and perfection. He took
it with trembling fingers, and bent over it almost
dizzy with excitement.
He, of course, knew all particulars regarding

the long-looked for pearl, and his expert eye
recognized at once that this stone answered the
description in every way. It was an exact double.
He began to pave the way for a deal.
"This pearl is only of moderate value," he said,

without a blush, "although the shape is, perhaps,
somewhat unusual. You wish to sell it?"
"I intend to take it to several of the best-

known jewelers and ascertain its proper value be-
fore accepting any offer."
This was precisely what Mr. Gildfogle wanted

to prevent. The moment the stranger began to
advertise his possession he would become aware
of the quest of the pear-shaped pearl, of which
at present he was ignorant. The speculator care-
fully weighed his first offer.

"•I do not suppose the pearl could be of much
use to me," he observed. "However, if you care
to sell it I will give you $1,000 for it."
The stranger shook his head. "I have already

shown it to one competent judge," he replied.
"and he offered me $3,000 then and there. I shall
wait until I know the exact value. I don't in-
tend to drop anything over this little business,
I can tell you."
"I will give $3,5oo," said Gildfogle.
"Hullo!" exclaimed the other, staring at him,

"this looks like plain dealing. Mair I inquire the
reason for this little skip of $2,500?"
"Do you accept?" asked the merchant, ignoring

the question.
"No, I do not accept, Mr. Gildfogle. And, I

may remark, that this way of doing business is
new to me. It doesn't altogether advertise a
straight deal to offer $1,0o0 and jump within a
minute to $3,500. You shall have the pearl for
$7,500, and not a penny less."
"It is absurd."

(Continued on page MO)
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Holiday Trade Active—Good Window Displays Seen—The Southeast Excur-

sion a Great Success—Several Robberies—A Number of New Firms—Inter-

esting Local News

St. Louis, Mo., December ro.—The holiday

trade opened very active about the first of the

month and has been increasing in volume every

day since. An excellent business will be enjoyed

by the retailers, and in all probability it will be

much better than expected. The most elaborate

kind of window displays have been made by a

large number of the trade, and their stores have

been decorated in a most artistic and seasonable

manner.
Many of the members of the Interstate Inland

Waterway League of Louisiana and Texas were
visitors here Saturday, December 2, en route to
Washington, D. C., in the interest of the water
transportation for Texas.
They were given a banquet here that night by

the Business Men's League of this city.

Excursionists Meet and Discuss Their Trip

At the recent meeting of the St. Louis Sales
Managers' Association at the Mercantile Club it
was practically a reunion of the excursionists
who made the recent trip through the southeast.
The journey through the thirty-seven towns of
Mississippi, Alabama and Tennessee, from No-
vember 5 to 12, was discussed. It was voted a
success, not only because of the entertainment
provided, but also on account of the increased
volume of business which resulted from the trip.
Thirty-three members read papers of reminis-
cences of the trip and each advocated a continua-
tion of the trade journeys. It was resolved that
four trips a year be made. The next will prob-
ably be through the northwest.
The Hess & Culbertson Jewelry Company had

its annual holiday opening on November 27 and
28. An orchestra furnished very inspiring music
and there were a great many callers. This
firm furnished ten fine silver cups for the ten-
mile run of the members of the Missouri Ath-
letic Club held on November 25. The company
also furnished sixty gold, silver and bronze medals
for the Irish-American Athletic Club for its
recent boxing tournament.
The Mercantile Club gave its annual Thanks-

giving dinner dance in the evening at the club-
house. George J. Hess, president of the Hess &
Culbertson Jewelry Company, was a member of
the reception committee, and Edward Massa, vice-
president of the Bauman-Massa Jewelry Com-
pany; J. W. Estes, manager of the Mermod, Jac-
card & King Jewelry Company, and Rolla W.
Hess, director of the Hess & Culbertson Jewelry
Company, were members of the floor committee.
Max Weiss, of Weiss & Fassett, returned No-

vember 29 from a ten days' trip through Texas.
A magnificent silver trophy, valued at $500, was

donated by E. W. Grove Jr., a well-known poultry
enthusiast of this city, to be awarded to the
owner of white leghorn chickens at the poultry
show which was conducted here the last week
of November. The trophy is to be won three
times. Mr. Grove Jr. was the winner himself.
The trophy was made by the Mermod, Jaccard &
King Jewelry Company.
On the night of November 28 St. Aldemar Corn-

mandery, No. 18, Knights Templars, had an initia-
tion to the magnanimous order of the temple and
it was followed by a large banquet, about 450
persons participating. There were visitors from
Ohio, Kansas, Iowa and Missouri. Herman
Mauch, grand warden of this commandery, and
other jewelers were present.

Albert E. Levy, representing Marchand Freres,
of Paris and New York, was a recent visitor here.
E. J. Templeton, who has opened a new jewelry

store at Pana, Ill., was a buyer in this market
recently.
The Mermod, Jaccard & King Jewelry Com-

pany has issued a very fine 176-page holiday
catalog to the trade. This firm had its eighty-

third annual holiday opening from November 20
10 25. The display was very fine and brought
out many callers.

Window Smashed

A plate-glass window in the jewelry store of
D. C. McCarty, Charleston, Ill., was smashed one
night recently and about $200 worth of jewelry
taken. It was evident that the robbers made
haste to get away, as they could have taken a
much larger amount of goods.
A. Hotchner & Son, diamond importers and

jewelry manufacturers, have moved from rooms
714 and 715 Holland building to room 1113, same
location.
G. V. Dickinson, manager of the Elgin National

Watch Company, Chicago, was a recent visitor
here.
Morris Eisenstadt, president of the Eisenstadt

Manufacturing Company, and Edward Massa,
vice-president of the Bauman-Massa Jewelry
Company, were appointed a committee to solicit
the jewelry trade for the annual contributions to
the Sunday and Monday Hospital Association.
The trade made very generous donations.
Herman Mauch, the well-known Franklin ave-

nue jeweler, celebrated his fifty-second birthday
on November 24. He received the congratula-
tions of many friends.

J. M. Friede, first vice-president of the Eisen-
stadt Manufacturing Company, and wife have
announced the engagement of their daughter
Nettie to Dr. Leonce Kosminsky, of Texarkana,
Ark. Mr. Friede recently had the proud dis-
tinction of being made a double grandpa by
births in the families of his daughter and son.
He received many congratulations. Both events
took place the same week.
The Retail Jewelers' Association of this city

will probably call a meeting in January to elect
officers for the year 1912 and transact other bus-
iness.

J. S. Bunting, 2825 North Vandeventer avenue,
has recovered from an attack of pneumonia and
is again at his store.
Oscar F. Blankenmeister, formerly with the

firm of Blankenmeister, Oberting & Co., now re-
tired, has opened a place of business as a whole-
sale jeweler and manufacturers' agent at 721-723
North Eleventh street. He left December on
a two weeks' trip through the southwest.

Burglar Captured

The jewelry store of W. G. Davis, at Granite
City, Ill., was robbed Tuesday morning, Novem-
ber 28, of $r,000 worth of watches, diamonds and
other jewelry by a burglar who entered the
store through a small transom over the front
door. On the following day a negro named
Charles Robinson, who was paroled from the Il-
linois state penitentiary, at Joliet, Ill., seven
months ago, was arrested in St. Louis and $800
worth of the stolen goods was recovered. The
prisoner refused to return to Illinois without ex-
tradition, and application for the necessary papers
had to be made to Governor Deneen, of that state.
The Masonic Club has been formed here for

the purpose of giving entertainments and pleasure
gatherings to its members and their families.
The gatherings will take place in the Masonic
Hall in the Hess & Culbertson Jewelry Company
building. A large number of jewelers are mem-
bers.
The wholesale and retail jewelers of this city

donated $290 to the Saturday and Sunday hos-
pital fund at the annual collection of the latter,
made recently.
James J. Burke, president of the Brooks'

Jewelry and Optical Company, returned recently
from a short business trip to Chicago.
William Weidlich, president of the Weidlich

Jewelry Company, moved into his handsome new
home at University City, one of our popular
suburbs, on Saturday, December 2. On that
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evening he gave a housewarming to the employees
of the firm and friends. About fifty persons were
present and they were handsomely entertained.
The local lodge of Elks, of which Morris Eisen-

stadt, president of the Eisenstadt Manufacturing
Company, is exalted ruler, gave a banquet
Thanksgiving eve in connection with the dedica-
tion of the new rathskeller and auditorium at the
club headquarters, at which there were 350
guests. Morris Eisenstadt was toastmaster and
it was a very enjoyable affair. This organization
has a large number of jewelers in its membership.
H. F. Hines, who travels for the Weidlich

Manufacturing Company, Bridgeport, Conn., re-
cently made a three weeks' trip north for the
Weidlich Jewelry Company, returning November
25.
S. 0. Harvell, of the Harvell-Randall Jewelry

Company, Springfield, Ill., was a recent visitor
here.
Ralph Loewenstein, president of the R. Loewen-

stein Jewelry Company, returned December 5
from a two weeks' trip through Kentucky and
Tennessee. Milton B. Loewenstein, secretary of
this firm, is now on a two weeks' trip through
southeast Missouri.
The Imperial Clock Company has moved its

downtown offices at 822 Pierce building to its
new factory at 3419 Rutger street. The company
is now in full operation at the new plant.
B. Stiffelman, of M. Stiffelman & Co., has re-

turned from a ten days' trip through Texas.
Chester Buschmann, doing business as the

Buschmann Silverware Company, recently opened
for business at 205 Victoria buildino- and on De-
cember I he moved into rooms 203 and 204 Vic-
toria building. Mr. Buschmann was a member of
the former firm of the Gerber & Buschmann Cut-
lery and Silver Company and now occupies its old
quarters.
The J. Bolland Jewelry Company has moved

its watchmaking department front the second
floor to the first, near the front entrance. C. R.
Saloch, late with the Zerweck Jewelry Company,
and well known here, has charge of their watch-
repairing department.
Joseph S. Loftus, of Loftus Brothers & Co.,

Chicago, spent a few days here in November,
leaving for home on December 1.

Louis Sartor, of the Elliott Jewelry Company,
returned November 27 from a ten days' visit at
Fulton, Mo. Al P. Wolff, traveler for this firm,
returned December I from a two months' western
trip.
C. G. Gonterman, father of T. E. Gonterman,

jeweler of Granite City, Ill., died Thursday,
November 23. Death was due to paralysis. He
was seventy-seven years of age and one of the
oldest residents in that section.
L. Harris, president of the Harris Diamond

Importing Company, returned November 24 from
a two weeks' southern trip.
Sidney L. Bauman, the diamond dealer, is now

on a several weeks' western trip. W. A. Methvin,
formerly with the Crawford Jewelry Company,
Temple, Texas, was here recently purchasing
goods for a new store that he will open at that
place.

Recent Visitors

Recent buyers in this market were Peter Haas,
New Athens, Ill.; T. H. Edwards, Clarksville,
Mo.; C. J. Sinn, Laplata, Mo.; Ernest Arm-
bruster, Springfield, Ill.; A. S. Higbee, Rood-
house, Ill.; G. A. Donaldson, Girard, Ill.; L. F.
Cornwell, Pueblo, Colo.; H. Adolph, Ironton,
Mo.; T. H. Vinyard, Piedmont, Mo.; W. S.
Myerly, Rich Hill, Mo.• F. A. Woolford, Steele-
ville, Mo. •, Fred Herold, Jerseyville, Ill.; J. H.
Robben, Germantown, Ill.; A. McEntire, Sweet
Springs, Mo.; H. Klar, Dallas, Texas; C. H.
Giesecke, Trenton, Ill.; R. A. Brady, Clinton, Ky.;
A. J. Gaffner, St. Jacob, Ill.; W. Benham, En-
field, Ill.; J. M. Terry, Eldorado, Ark.; W. A.
Methvin, Temple, Texas; J. W. Bader, Blythe-
ville, Ark.; C. Bauer, Mounds, Ill.; C. W. Scan-
lin, Indianapolis, Ind.; Otto Rink, Carlyle, Ill.;
J. H. Booth, Alton, Ill.; W. L. Coerver, Kurg-
White Jewelry Company, Staunton, Ill.; E. E.
Gibson, Marissa, Ill.; F. B. Wolff, Chester, Ill.;
L. A. Bunch, Herrin, Ill.; L. A. Holdner, Belle-
ville Ill.• F. Simon, Collinsville, Ill.; E. P. Jahn,
Pacific, IVIo.; Fred Herold, Jerseyville, Ill. • J. H.
Hasenritter, Hermann, Mo.; A. Calvert, 

Ill.



Two Clocks
Every Jeweler Should

Have in Stock

THE TATTOO

THE TATTOO

Four and one-half inch
nickel-plated seamless
brass case.
Alarms intermittently every
twenty seconds for fifteen
minutes on a four inch
bell-metal gong on back of
clock.

Intermittent Alarm

THE AUTOMATIC
Eight Day Alarm

Ask Us for Full Description
  and Prices  THE AUTOMATIC

Six inch nickel-plated seamless brass
case with four inch bell-metal gong
on back. Needs winding but

ONCE A WEEK

Do not let your stock of the JUNIOR TATTOO FAMILY run out

ESTABLISHED
FEBRUARY 1, 1878

TRADE MAAR

GOLD MEDALS
CHICAGO
OMAHA
PARIS
ST. LOUIS
SEATTLE

MANUFACTURERS AND
IMPORTERS
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BLACK FOREST
CLOCKS

No. 910 TAMBOUR CLOCK (Domestic Case)
6X-inch dial. Raised numerals. Fourteen-day half-hour strike gong.
Hand-made genuine mahogany case. Length, 24 inches. Height, 11X
inches. Depth, 6 inches.

If you are looking for a style of clock you cannot find elsewhere, look in our
Catalogue and you will find it. A Catalogue will be sent on application to any
legitimate jeweler and goods can be ordered through your jobber.

WORKS AT
Shonach and Hornberg, Bad-Schwarzwald, Germany

OFFICE AND WAREHOUSE

123 N. Wabash Avenue :: CHICAGO

WATERBURY ROLLING MILLS
We manufacture High Grade GERMAN SILVER, Bronze, Gilding Metal, Platers' Bars, Low Brass andother special alloys in sheets and rolls. Our deliveries are prompt and accurate. Write for particulars.

Waterbury, Connecticut
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BOSTON

A Number of Trade Changes—Woman Smuggler Caught—Improvements to
Stores and Factories—News of Nearby Towns

Boston, Mass., December 12.—The Boston
Jewelers' Club met recently at Young's Hotel,
Boston, Mass. The club had a business meeting,
re-electing the old officers, president, James S.
Blake; vice-president, Francis S. Sherry; secre-
tary and treasurer, Fred E. Chick ; executive
committee, Henry W. Patterson, A. R. Kerr and
Fred R. Hollister. It was voted to hold the
twenty-fourth annual banquet January g at the
Hotel Somerset. Reports of the secretary and
treasurer were submitted, showing the club to be
in a good financial condition.
W. W. Cook, of Natick, Mass., has remodeled

his show window, raisins; the rear of the display
space and putting stained glass in the rear of the
window, making a fine improvement.
H. S. Robbins, of Natick, recently visited Bos-

ton calling on the trade of that city.
1N:1r. Otis, of Natick, has resigned his position

with Leroy E. Cole, of that city, to accept a
similar position with L. J. Eno, of Haverhill,
Mass.
John Williamson has resigned his position with

E. F. Lilley, of Milford, Mass. Mr. Williamson
has bought the estate of his late brother, who was
recently killed by a train at Trinity place, Bos-
ton. The estate is a growing business in Boston.
Mr. Lilley, of Milford, Mass., was a recent

Boston visitor.
Mr. Haldeman, watchmaker and engraver, for-

merly of New York, is now with D. Robertson,
of South Framingham, Mass.
N. F. Stewart, of Clinton, Mass., was a recent

visitor in Boston, accompanied by his father.
Mr. Stewart reported some good diamond sales.
F. L. Parkhurst, of Fitchburg, Mass., was a

recent visitor to Boston.
S. M. Nathan, of Fitchburg, Mass., is improv-

ing slowly in health at Tampa, Fla.
H. L. Seavey, of Dover, N. H., has bought the

estate of the late F. P. Plummer, of that city. Mr.
Seavey was formerly with the Waltham watch
factory and also in business for himself at Cam-
bridge, Mass. His home is in the city of Dover.
Mr. Durgin, who is optometrist for Mr. Seavey,
and who also was with the late F. P. Plummer,
is away on a hunting trip.
Mr. Chisholm Jr., of the firm of W. F. Chis-

holm & Son, Gloucester, Mass., was a recent
visitor in Boston.
E. F. Lilley, of Milford, Mass., recently had

some trouble with some thieves breaking into his
summer cottage. The thieves did considerable
damage and stole some valuable relics, such as
pistols, rifles, swords, etc. One sword was left
behind in the bushes. The sword taken was a
very highly prized one—in fact the most valuable
piece taken. Mr. Lilley feels the loss keenly.
W. C. Dorrety, 387 Washington street, Boston,

is very busy putting through some very large
orders for medals, prizes, etc. Mr. Dorrety just
received a valuable order from the naval brigade
of Massachusetts for silver cups as prizes in
shooting competitions. ,

J. T. Tudor, who is manager of F. F. Place &
Co., at 81 Hanover street, Boston, Mass., recently
celebrated the eighth anniversary of his arrival
in Boston. Those of Mr. Tudor's friends who
called on him during that day were treated in a
very hospitable manner.
Miss Alice M. Harpin of Willimantic, Conn.,

recently lost a pocketbook containing $500. She
is in the employ of D. C. Barrows, who has a
large jewelry store in that city.
F. M. Harris, of Harris & Lawton, 373 Wash-

ington street, Boston, recently made a trip through
the state of Maine.
M. A. Gray, formerly in business in Watertown,

Mass., who bought a farm in Woolwich, Maine,
recently called on the trade of Boston and re-
newed old acquaintances.
Arthur H. Beal, who has carried on a jewelry

business at the corner of Franklin and Washing-
ton streets, Boston, has moved to New York City.
A large and elegant display of diamonds is

being shown by Samuel Baum, of Holyoke, Mass.

Miss G. C. McLeish, who has been in business
for Herrmann & Co., Newport, R. I., has started
a business of her own at 272 Thames street, same
city.

Woman Smuggler Caught

The customs inspectors of Boston recently held
up a young lady who resides in New York, who
was on her way from Liverpool to Boston. As
she was about to land she said she had nothing to
declare. The inspectors, however, examined her
handbag and found jewelry worth $1,000, of
which quite a few items were diamonds. She
said that she only had money enough to get to
New York, but upon a close search it was found
that she had $300 sewed up in her clothes.
Henry H. Carr, of Oxford, N. H., recently en-

joyed some very good shooting in the New Hamp-
shire woods.
Mr. Kayser, of Wallingford, Conn., who has

been designer for the International Silver Corn-
pany, of that city, for a number of years, has
moved with his family to Los Angeles, Cal.

Improved Factory

The North Swansea Manufacturing Company,
of North Swansea, Mass., has been making some
extensive improvements about its factory. The
employees in the old pressroom were moved to the
new pressroom on the second floor of the north
wing. All the heavier machinery will be operated
on the first floor and all the bench and press
work will be done in the new pressroom.
A. A. Lupein, of Pawtucket, R. I., recently sold

a large lot of land, buildings, etc., to a John
Anthony, of that city.
E. W. Moore will in the future carry on the

business formerly carried on by Lander & Moore,
Bingham, Maine.
Enos E. Penny, of Springfield, Mass., is going

to retire from business about January r. He has
been in business for a great number of years and
was a very prominent jeweler in that city.
Eventually Mr. Penny will move to Stafford
Springs, Conn.
A. T. Johnson has opened a new business at

331 Summer street, Lynn, Mass., where he will do
all kinds of watchmaking and keep a stock of
jewelry.
Henry C. Reid, of Bridgeport, Conn., has re-

turned to his former location on Main street.
Mr. Reid was in business on Main street for
twenty-five years until the past year.
John Donahue recently passed away at his home

in Meriden, Conn. He died from an illness of
pneumonia, which was brought on by an acci-
dent in which Mr. Donahue fractured three ribs
in a fall. Mr. Donahue was a valued employee
of the Wilcox Silver Plate Company, in Meriden,
and had been in its employ for the last forty-five
years.
Henry Messier, of Taunton, Mass., has reno-

vated his store throughout and has added new
show cases and fixtures.

J. C. Leney has accepted a position with LeMay
Brothers, of Manchester, N. H. Mr. Leney was
formerly in business for himself at West Man-
chester, N. H.

J. C. Bold, who recently died while in the
service of the Bannatyne Watch Company, of
Boston, is now succeeded by his son, S. B. Bold,
who is traveling throughout New England. Mr.
Bold, the son, was formerly with the Illinois
Watch Company, Springfield, Ill.
George W. Fairchild & Sons, of Bridgeport,

Conn., recently celebrated the forty-sixth anni-
versary of that firm in business.
C. Silber, who was fifty-four years of age,

passed away at Meriden, Conn. Mr. Silber was
ill for several months. He was an expert crafts-
man in the art of silverware manufacturing and
had been in the employ of the International Sil-
ver Company, Meriden, Conn., for sixteen years.
H. P. Levy, of Hartford, Conn., has announced

that he is going out of business and that he will
sell all of his stock at auction. Mr. Levy was
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obliged to move his business because a firm by
the name of Newton, Robinson & Co., leased
the whole building, and as he could not find a
suitable location he decided to go out of business.

Silverware Found

A valuable find was recently made at Concord,
Mass. It was a lot of silverware in an old safe
which was in a factory formerly occupied by the
William B. Durgin Silverware Company, Con-
cord, Mass. The safe had been locked up for
about seven years.

J. S. Blondin, of Woonsocket, was a recent vis-
itor in Boston for business purposes.
George A. Drew, who is one of the oldest jewel-

ers in the state of Maine, recently celebrated his
fiftieth anniversary of business in the city of
Lewiston. Mr. Drew is one of the most active
of merchants in his city. The Lewiston Sun
published an interesting article on the past career,
and also a portrait of Mr. Drew.
Walter B. Snow, of the Poole Silver Company,

Boston, Mass., recently made a trip to New York.
F. M. Blakney, of the same firm, made a recent
trip on business through the state of Vermont.
E. F. Lilley, of Milford, Mass., was a recent

visitor in Boston, Mass. Mr. Lilley was re-elected
to the Massachusetts legislature as a representa-
tive at the recent November election.
Walter H. Young, of the International Silver

Company, Wallingford, Conn., is away on a bus-
Mess trip for that firm.

Mysterious Theft

M. P. Leghorn, of New Britain, Conn., recently
had $1,000 worth of diamonds stolen from his
store. Mr. Leghorn went to the front of his
store one morning to wait on a customer, when
he missed a tray of rings, set with diamond
stones, valued at from $25 to $80 each. There
were twenty-four rings in all. The police of New
Britain are hard at work on the peculiar case,
but are greatly hampered by the fact that they
have not a single clue to work on.
E. M. Tasker, who was formerly in business in

Waltham, Mass., has bought out the business of
Samuel Harrow, of East Boston, Mass.

Arts and Crafts Exhibition

The Melrose Society of Arts and Crafts re-
cently held an exhibition of some very fine speci-
mens of jewelry on West Emerson street, Mel-
rose, Mass. The jewelry instructor, Miss Eleanor
Wells, of Melrose, Mass., had several fine jewelry
pieces on exhibition. The jewelry included silver
brooches and violet holders, with turquoise, pearl
and amethyst settings.
L. A. Burtt, of the R. N. Wallace & Sons

Manufacturing Company, Wallingford, Conn.,
has returned from a recent business trip through-
out the south.

Lippitt Brothers, Newport, R. I., have recently
moved into new quarters in the Colonial Theater
building, on Thames street, that city.
Abraham Colitz, of Woonsocket, R. I., was a

recent visitor in Boston.

Recent Visitors

Some of the buyers that were recently in Bos-
ton are W. A. Kemp, East Pepperill; Arthur
Stern, Lynn; George Antinos, Lowell; R. M.
Sawyer, North Abington; W. N. Arnzen, Fall
River; W. A. Smith, Melrose; J. H. Connor,
Lynn; E. T. Welsh, Westboro; F. P. Fiske, Ep
ping; B. D. Loring, Plymouth; J. S. Whippich,
Ipswich; D. J. Sullivan, New Bedford, Mass.

Advertising
A jeweler, especially one dealing with the higher

classes of trade, must be especially dignified in
his advertising. Of course, the buyers of jewelry
like bargains as well as do the buyers of over-
coats, but it will not do to come out too strongly
on this line. What he says about bargains must
be very carefully said. His forte, rather, is to
talk of the excellence of his goods. For instance,
one can not well have a marked-down sale on
diamonds. What he can talk about is the good
investment that diamonds make, or the large
stock he has, or the excellence of his diamond
setters.
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The

NASSAU Lighter

Made in America

F
EATURE the Nassau Lighter in
your holiday stock. It is taking
the men of this country by storm.

The Nassau is the one practical pocket
lighter. It controls the basic patents.

It is neat, compact, safe.

Built with the precision of a watch.

Finished in a wide variety of designs—plain,
engine-turned and engraved.

German silver, gold plate, sterling silver, and
solid 1 4 K gold—retailing at $1.00 to $75.00.

Write for trade prices and terms.
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CINCINNATI

Trade Experiences Big Improvement—Holiday Rush Started—
Thieves Work-

ing Various Games—New Art-jewelry Concern Attracts 
Attention—Munic-

ipal Pawnshop Proposed—News of the Local Trade

Cincinnati, Ohio, December to.—The wholesale

jewelry trade in Cincinnati has shown a remark-

able improvement over last month. Most of the

houses are beginning overtime work and many

more are taking on new help for the rush which

will last until the new year. A great many re-

tailers have been in town looking over and pur-

chasing goods. This has been big help and has

eased off some of the rush. The little orders are

the ones which are now causing some incon-

venience.
The retail trade in the city, too, has had a big

boost, and everything points to a most profitable
season. The newspapers have been urging the

public to buy early and avoid the rush of the last
few days before Christmas. This has also been

of material assistance to the retailers, although
most of them still feel that there is a lot to be
done in this line.

Death of Covington Man

Charles W. Ackman, Covington, Ky., passed
away at his home in that city. Mr. Ackman con-
tracted a cold about five weeks ago which later
developed into pneumonia, finally causing his

death. He started in the jewelry business many
years ago, being in the employ of the Miller
Jewelry Company for a considerable time. In
1901 he started a retail store in Covington and
has been there ever since, building up a nice bus-
iness. He leaves a widow and several children.
The management of the store has not yet been
decided upon, but it is probable that his widow
will carry on the business.

Christ Mauthe, who just lately sold his store on
Vine street, this city, to Mr. Getnick and Mr.
Toby, was stricken with paralysis while standing
in the doorway of his former establishment. He
was quickly taken home in a carriage and since
has recovered somewhat. The name of the store
is now the Reliable Jewelry Company instead of
Getnick & Toby, as was originally intended.

William McGriff, until recently connected with
C. C. Harris, of Anderson, Ind., is now located
in Muncie, Ind.

J. W. Vaughan, Marrow, Ohio, has just re-
turned from an automobile trip in South Dakota,
where he was visiting his brother. Mr. Vaughan
was in Cincinnati purchasing goods a short while
ago and had some amusing experiences to relate.
H. L. Hall, of New Philadelphia, Ohio, had two

trays of diamonds and other articles of jewelry
stolen last week when an unknown negro broke
the window of his store and fled down the street.
The theft occurred in the evening and everything
happened so quickly that Mr. Hall did not fully
realize what had taken place until he went out
and saw the negro disappearing down the street.
D. C. Payne, who has been running a retail

store at Crab Orchard, Ky., for some time past,
will locate at Barbersville, Ky. His new store
will be ready for occupancy about December 5.
E. DeVoss and daughter, of Wilmington, Ohio,

were in Cincinnati purchasing the remainder of
their Christmas stock.

Leisurely Thieves

A curious robbery took place in the store of
T. S. Schieller, 622 Mound street, Tuesday
evening, November 28, when a nicely clad man
and woman walked in and requested that some
rings be shown them. While looking over the
rings the man picked one up valued at $12 and
both walked out. Before Mr. Schieller could get
from behind the counter the thieves had disap-
peared.
In the early morning of November 26 two

thieves cut a hole six inches square in the window
of the King Jewelry Company store at 309
Central avenue and were preparing to take every-
thing in reach when they were frightened away

by a passerby. Upon investigation it was found
that nothing had been stolen.
The Gem jewelry store reports the loss of

a $210 stick pin. The game played on the firm
is an old one. A smart well-dressed young man

appeared in the store and asked to be shown some
stick pins. This was done, and after looking over
the supply diligently the "pennyweighter" decided
he did not want any of them but said that he
would dron in later. When the stock was put
away it was discovered one of the most valuable
pins shown was gone.
Max J. Greenwald suffered a slight loss by fire

some time ago when the second floor of the build-
ing caught fire. The total loss was about $1,000,
most of which was sustained by the owner of the
building.
The Peerless, the Fourth street novelty store,

will move from its present location to the south-
west corner of Fifth and Race streets. This lo-

cation is one of the most favorable in Cincinnati
and, as the trend of the retail buying district is
in this direction, one of the most valuable. The
Peerless has been trying for the past four years
to get a lease on this corner, but did not succeed
until this fall. In order to get all of the space
three leases had to be bought, one from the Eng-
lish Woolen Mills, another from a barber shop
located in the basement, and still another from a
pawnshop run by Weber & Lewis. The pawnshop
will be located in future at 131 West Fifth street.
The Peerless company has a lease on the property
for a period of twelve years. It will be in its new
quarters by January t.
The Gustave Fox Company is now in possession

of the entire fifth floor of the Boylan building,
14-16 Fourth avenue, East, and is going to extend
its offices, enlarge the plating department, also
moving it to the center of the building, and create
a machine and stamping plant.
The A. B. Closson Jr. Company, the store which

so recently was burned out, has moved next door
and is carrying on its business. The old site will
be rebuilt as quickly as possible.

A Unique Enterprise

The Crafters Company, located at 142 Fourth
avenue, East, is the name of a unique enterprise
in Cincinnati, incorporated some time ago and
opening on the 27th of November. The company
handles handicraft work, and only of the finest
quality. Their hand-made rings, la vallieres, etc.,
are most exquisite and have attracted the society
folk of Cincinnati, who have reserved a consid-
erable quantity. The mode in which goods are
accepted is also new to Cincinnatians, inasmuch
as the company has a so-called jury which passes
on everything that is put up for sale. The jury
is composed of artists and men who are skilled
in artisan work. The jury, as it now stands, is
composed of the following members: Mr. Garber,
chairman; Mr. Barnhorn, Mr. Warehan, Miss Riis
and Miss Corwine. All these people are well-
known specialists in their respective lines.
The Richter & Phillips Company has employed

three extra clerks to help out with the rush orders
and is working overtime several nights in the
week.
The A. G. Schwab & Sons Company is very

busy and has been working two evenings a week.
All of the salesmen are out and will not return
until after the holidays.
Charles Swigart & Co., dealers in supplies, have

enjoyed a very successful season so far, Novem-
ber outstripping any previous month by a big
margin. Mr. Oswald, who before coming into the
company managed a retail store at Crawfords-
ville, Ind., is now conducting an auction sale of
the entire stock. He found that he could not
take proper care of both businesses, and so con-
cluded to auction off his retail store and then
devote his entire time to the supply business.
The diamond-cutting machine which adorned

the window of the Bingaman company, Sixth and
Vine streets, has been taken away and installed
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in the basement. It is still in operation, Mr.
Knight having full charge.
Miss Frances Fruh, daughter of the late George

Fruh, of Brighton, was married to John Heuls-
mann on November 29.
George Ganster, who for thirteen years was

watchmaker for L. H. Goosman, Central avenue
jeweler, has accepted a similar position with
Barker & Freisens, 35 East Fifth street.
Joe Myerenfeld, who until recently was in the

employ of William Fink, 1424 Main street, has
gone to Florida.
• Eddie Elsbach, of Hahn & Oppenheimer, is back
in the store after being laid up for several weeks
with inflammatory rheumatism. He is somewhat
better.
W. L. Hood, of the L. Gutmann & Sons Com-

pany, is once more on the sick-list. Some time
ago he was away from work for several weeks.
He returned, but it was not long until he had to
quit again.
Max Shapiro has opened a jewelry store at 532

Vine street for the holiday trade only.

Municipal Pawnshop Proposed

The municipal pawnshop question. which came
up before the Columbus, Ohio, council some time
ago, is now up before the council of Cincinnati,
championed by Councilman Conner, of the
Twenty-third ward. In Columbus an ordinance
was passed establishing a pawn department to be
run by the city according to the law passed by the
last legislature. Will such an ordinance be
passed by Cincinnati?

Bowling

The Jewelers and Allied Trades' Bowling
League has seen several changes in the standing
of the teams during the last two weeks, the
E. & J. Swigart Company's team having shown
better form and thereby going to fourth place.
The bowling of the Michaelson brothers was the
feature of the week. and especially the bowling
of G. Schrand and H. Granger. Granger struck
out in the last frame, pulling his team out of a
had hole and winning the contest. The game be-
tween the Oskamp-Nolting and Pohlmeyer &
Roth had to be postponed until later in the sea-
son because of the rush of the holiday trade.
After this week the schedule will be discontinued
until the first week in January because of the
rush. The standing of the teams is as follows:

W. L. Per et.
Michaelson Brothers. 16 2 .889
Courtney-Andresch  54 4 .778
Thoma Brothers. to 8 .556
Oskamp-Nolting  7 8 .467
E. & J. Swigart 7 II .389
Standard Optical Company 6 12 .333
Lindenberg & Fox 6 12 .333
,rohlmeyer-Roth  3 12 .200

Recent Visitors

The following retail trade were recent visitors
in Cincinnati : T. C. Lindsey, Ohio; H. A. Beer,
Versailles, Ind.; C. Everslage, Ripley, Ohio; Ed
Israel, Harrison, Ohio; L. E. Vest, La Grange,
Ky.; L. L. White, Versailles, Ind.; Mr.
Steinman, Minster, Ohio; A. C. Carney, Hamil-
ton, Ohio; E. H. Murray, Pulaski, Tenn.; C. A.
Gossard, Washington Court House, Ohio; A. K.
Kehl, Connorsville, Ind.; W. W. Murdock, Mid-
dletown, Ohio; H. L. Barth, North Vernon, Ind.;
G. H. Deck, Blanchester, Ohio; Carl Kurtig,
Lebanon, Ohio; W. T. Eisenschmith, Charleston,
W. Va.; A. M. Stamm, Williamsburg, Ohio; H.
Effron and J. B. Sternberg, Millsboro, Ky.; L. W.
Berry, Arcanum, Ohio; C. H. Creighton, Frank-
lin, Ohio; J. D. McCorkle, Henton, W. Va.; E.
Tiffany, Xenia, Ohio; C. G. Schlenker, Eaton,
Ohio; R. J. Simmerman, Batesville, Ind.; A. E.
Ike, Felicity, Ohio; W. H. Cooper, Hodgeville,
Ky.; the Duncanson brothers„ of Lynchburg,
Ohio; C. W. Roop, Dayton, Ohio; Frank Spald-
ing, Williamstown, Ky.; J. N. Tufts, Loveland,
Ohio; Charles Siegletz, Vervay, Ind.; W. W.
Roberts, Nicholasville, Ky.; M. Dearth, Camden,
Ohio, and E. M. Doering, Anniston, Ala.

The jewelry trade is an old one, but that is no
reason why you should cultivate an atmosphere of
moth balls and rust.
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Quality—without style will not sell.
Style—without quality will not give satisfaction.
The BRYANT RINGS have both Style and Quality, and will help your

reputation as a Jeweler.
We guarantee every ring we make.

AL B. BRYANT 0 CO.
7 Maiden Lane, New York

Trade-Mark

A TRADE MAGNET

THROUGH JOBBERS

The same people who buy WATCH
KEYS buy wedding, birthday and
HOLIDAY presents and other
articles in your line, and they
naturally visit first the store where
they are best acquainted, where
they have been buying WATCH
KEYS, for example, and some day
they will discard their key-winders
and buy stem-winders at the same
store.
In the meantime carry a stock of
CLARK'S HIGH-GRADE WATCH
KEYS and bring the trade to your
store.

Better stock up TODAY.

Better Quality : Better Workmanship : Better Price

A. N. CLARK & SON, Plainville, Conn.

E. H. H. Smith Silver Co.
Bridgeport, Conn.

of 
Manufacturers Sterling Effects

in Plate
Bourgeois Bros. Co.
131 Wabash Ave., Chicago, Ill.

Silversmiths' Building
New York

THE BEST THE CHEAPEST

SOLID GOLD CHAINS
They stand the test of time and
have done so for 6o years. Su-
preme in Quality, Design, Finish,
Workmanship.

We sell direct. We have no sales-
men. Eliminating all unnecessary
expenses in making and selling
enables us to sell at the lowest
possible price. Send for catalogue.

Alois Kohn & Co. MARK

16-18 Maiden Lane, NEW YORK
Makers of GOLD CHAINS of every kind

OSMERS, DOUGHERTY COMPANY
MANUFACTURING JEWELERS

SEED
PEARL PLATINUM
BROOCHES

PENDANTS

NECKLACES
COLLARS
ROPES

EARRINGS
BAYADERES

SAUTOIRS

Send for our
CIRCULAR

291-293 SEVENTH AVENUE, NEW YORK
Between 26th and 27th Streets Phone 913 Madison

COLLARS
PEARL MESH

WORK
SCARF PINS
PENDANTS

EARRINGS

MOUNTING
also to Order

Order and repair work
of all kinds executed
by skilled workmen.
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in Enamel

The Beauties of Enameled Work—The Difficulties in the 
Way—Chipping a

Great Obstacle in the Use of the Commercial Enamels—Experiment 
and

Make Your Own Enamel

The writer was first attracted to the beauties

of enameling while a student of painting in one

of the art schools. The richness and depth of

color in a series of enamels in an old altar screen

made him realize that such effects could not be

given with oil paint, and a desire to emulate the

effects of such color caused him to cast about for

some one to teach the method. He had access

to a large manufacturing firm and was allowed to

see the enameler fill cavities in metal and fuse

them in a muffle furnace. Beyond the cardinal

colors nothing was attempted. The jewelry

supply houses carried nothing in stock but white

and black, blue, yellow, red and green, sometimes

purple. These were both opaque and transparent.

Making Enamels

The problem of making enamels of figures as in

the altar screen remained as such until an artist

friend loaned him a book in French, describing

the making of enamels and how to use them.

With the aid of a relative, who was a chemist and

supplied the oxides, and another friend, a potter,

who told where to purchase the silica, lead and

soda, the first batch of enamel was fused in the
kitchen stove. Three crucibles were filled with
the powdered materials and placed in the body
of the fire, carefully covered to prevent reduction
and the fire urged to the utmost limit. At evening
when the last bubble had risen through the
enamel and all was clear as water each crucible
was emptied into a bucket of water and drained.

The result was about a pound of enamel that
resembled a mass of diamonds.

It would seem that this was much trouble to
go through for a pound of enamel when one
knows the cost of enamel, but the writer had no
knowledge where to procure enamel and the
pound was worth all the trouble, and, in fact, was
valued at that time as much as if it were dia-
monds.
The clear enamel was then taken, ground up

and mixed with the oxides and after a couple
of hours' heating was clear enough to pour.
These first colors were used on different metals,
and when it was seen that they would fuse and
mix together actual pieces of jewelry were made
of them. The palette of colors was enlarged,
many new colors discovered and new ways of
using them invented. Later it was found where
to purchase enamels and a supply was secured.
They were used as the first had been, but some
were found almost impossible to fuse on silver,
others melted easily, while a large proportion
would not remain intact, but chipped or cracked
for almost no accountable reason.

Pieces of work that had been finished with
much expenditure of time and care would chip
and had to go through the fire again, to be again
finished; and not only once, but twice, or thrice.

Jewelers and Enamel Work

It was always unaccountable to the writer why
enamel was not used more by the metal-workers
and jewelers. An investigation among the crafts-
men showed that the tendency to crack was one
of the chief objections to its use; others claimed
that it required a special knowledge to use it
properly and which they had not the time to
acquire. Truly it did require time and study to
learn the behavior of each individual color, and
that was not the worst of it, but each new batch
needed study to use it, as seldom is enamel uni-
form in behavior.
The point to all this, from the craftsman's

view, is—to make your own enamel. The intimate
knowledge of the constituents of each batch will
teach more of how to use it than hours of ex-
periments on enamels of which we are ignorant
of the materials used in making them

The apparent lack of time to make enamels has
caused many to spend hours refinishing work that
has been returned cracked, while such time spent
in making enamel would cause one to be more
sure of the permanency of his work and cause a
more general use of enamel among the metal-
workers and jewelers. To those who are forced
to use the commercial enamels and have not time
to study each color by itself it is possible to so
design the work that the part that is enameled
can be set or fastened in place, and if an accident
should happen to it it might be repaired without
putting the whole piece through the fire and
consequent refinishing.
A silver loving-cup, presented to a former uni-

versity president, was in an exhibition of craft
work with the enamel on the shield cracked. The
piece was beautifully hammered and delicately
chased. To repair the enamel it would be neces-
sary to pass it through the fire again and cover
all with a heavy fire skin that would take hours
to remove, if not ruining the chasing. It would
have been possible to enamel the shield inde-
pendently and the same hand that had done the
chasing could have set it in a paved setting, or
other convenient means.

Discouraging Repairs

It is not difficult to imagine that many workers
would lose whatever enthusiasm they had for the
use of enamel if a large piece of work was re-
turned to them for repairs. Many craftsmen
carry out their own designs, and to those it will
not be difficult to arrange the work so that the
enameling can be done separately, and any mistake
as overfiring, discoloring, cracking or inharmony
of color need not occasion the loss of the whole.

It is not alone the cracking of enamel that
keeps many from using it, but some of the work-
ers that have learned their trade under the factory
system, and some of their students, believe that a
chaser should be a chaser, an enameler an enam-
eler. We are learning, though, that the best work
is done when the piece is conceived and executed
as a whole by the one worker. If this is not so,
the craftsmen can not hope to make much head-
way against commercial systems, under which
good designers may be secured and good work-
men employed.
It is true that many who have developed a

strong sense of form are at sea when it comes to
color, especially when it comes to enamel where
the groundwork of metal has such a peculiar
effect on the overlying enamel; but surely those
studying metal work ought to give part of their
time to the combining of stones and the use of
enamel.
Perhaps, later, there will be some craftsmen

who can use the figure in design, but at present,
when viewing a craft exhibit, one would think
that some Arabian doctrine had stolen among the
workers, to see the dearth of designs using the
human figure. Some of the English and conti-
nental workers are using the figure very effectively
in enamel and it is hoped that there will be an
awakening in this respect among our own work-
ers.—Ediniind B. Rolf in Handicraft.

Rich Designs for Metal Jewelry Boxes

Technically speaking, it is safe to regard the
shape of a jewel casket as its working basis—a
setting in which to place exquisite jewel effects,
writes Lillian Leslie Tower in The Craftsman.
Therefore, wherether the box shall be round,
square, oval, oblong or many-sided is the first
question to be considered, according to the theory
of Miss Elizabeth Copeland, of Boston.
The next step is to create a design for the cover

or top of the box, and this she regards as the
center of the composition. In this same design
there must again be a center, as this motive—
whether it be a semi-precious stone or a bit of
translucent enamel—is the keynote of the color

scheme. It also determines the proportion of the
remainder of the design.
Miss Copeland's boxes are simple in form—

purposely kept so, for in this manner the eye is
led without strategy to the points at which the
jewels are set.

Silver is Miss Copeland's favorite metal. The
cover of the box is made first. For this she uses
a fine silver, eighteen gauge, which she claims is
better able to withstand the many necessary sol-
derings. This is cut into the desired shape from
a blank or flat piece of silver. In the center of
this the setting is soldered, made from a narrow
strip of silver, into which fits the center—usually
a semi-precious stone which may have already
been set in a piece of enamel. Thus center within
center, building all the time, the worker will get
an effect of height in that center, which will
gradually lead to the base of the cover. This
must be flat on the edges to permit it to fit nicely
or shut closely.
The sides of the box are cut into the right

height and width—as the top—each piece being
separate; as this, Miss Copeland affirms, is a more
simple way of getting at the decoration, since each
individual piece requires much soldering before
the sides can be placed in an upright position.
These are held together by means of a strong
iron wire and the solder is poured into each joint
where the edges meet.
The body of the box is now ready to be put

upon a fiat piece of silver—twenty gauge—cut in
the same shape as the fiat blank used for the
cover. Again the body of the box is soldered
upon the base, which completes the body.
The hingeing is the next process, and for this

a silver tubing is made and cut into the proper
dimensions according to the size of the box. The
clasp is hinged upon the front edge in order that
the cover may be fastened closely, and this often
allows for a tiny silver lock and key. Much fin-
ishing and polishing have to be done by hand
after the box is practically completed.
The jewels and other forms of decoration are

placed in their settings at the last moment. Miss
Copeland often finds it advantageous to slightly
oxidize the metal, which adds a more pleasing
tone.
To a repousse background Miss Copeland fre-

quently applies conventional designs in transparent
pastes, thus obtaining effects which, brilliant and
luminous, are comparable only with jewels.

The Joy of the Metal Worker

There is much room for a truly artistic feeling
in design and execution in all branches of metal
work. An artist should delight in joining the
ranks of metal workers, should feel that his im-
agination and technical skill are of service here as
much as though they were devoted to the painting
of huge canvases. Integrity of labor will raise
any craft to the rank of art if the worker puts
full enthusiasm into his task. William Morris
said that "decoration is the expression of man's

pleasure in successful labor," and that its office
is "to give people pleasure in the things they
must perforce use and the things they must per-
force make."
The first pleasure of a metal worker is in mak-

ing the design, and the second is in the actual
bringing of it to perfection, the working out of it

with tools, the concretizing of the vision. "De-

sign," says Mr. Ashbee, "is that element in any art

and craft by which the whole hangs together, first
constructively, then esthetically."
The technical skill, the craftsmanship, must be

equal to the task of carrying out the design if

perfection is to be gained. As much pleasure can

be derived from the hammering, enameling, oxi-

dizing of a bit of metal work, jewelry, box or

ornament as can be experienced in making the

first plan or design of it. Those who understand

and enjoy the use of tools find a greater pleasure

in creating a beautiful article that is to be de-

voted to a purpose than in a personal use of the

finished article.
And the pleasure in using a bit of metal work

beautifully engraved or set with jewels is never-

ending. The object itself seems something to be

preserved carefully, yet ceaseless use will not

lessen its value or mar its beauty because of the

enduring quality of the material. So the patient

skill of a metal worker is compensated by the

endurance of his finished work.
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Discontent
Is the
Mother of
Ambition

—That's why so many ambi-
tious jewelers are now using the
GREAT AMERICAN RE-
TAIL JEWELERS' CATA-
LOGUE in preference to all
others. It breeds smiles, sun-
shine, satisfaction, profit. No
jewelry catalogue has won over
so long a list of successful retail
jewelers as has the G R E AT
AMERICAN. Sooner or later
it will win you. You "butter
your bread on both sides" when
you use it. Yours for the asking.

It's Now a National
Catalogue

The Oskamp-Nolting Co.
Cincinnati, Ohio.

The Watch That Offers
You Most.

Every watch upon the market has some
good points—

But the thing you must consider is, which
watch has the most good points.

Upon that basis we invite your compari-
son of the South Bend Watch with all other
makes.

Finish against finish—

Material against material—

Construction against construction—

The South Bend stands supreme—

It is the most for the money—

It is the only watch which absolutely pro-
tects you against unfair competition—

And its makers give you a Business
Building Service, the equal of which is not to
be had elsewhere.

We send our price-lists and information
to legitimate retail jewelers only—

If you are not one, it will be useless to
write us.

South Bend Watch Co.
Makers of Master Timepieces

South Bend, Indiana
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INDIANAPOLIS

Christmas Shopping Started—Trade-extension Trip Being Arranged—Auction

Sales Among the Trade—Complaints Against Police Service

Indianapolis, Ind., December i r.—The Con-
sumers' League, an organization composed largely
of women, has gained the hearty co-operation of
the Indianapolis Merchants' Association in the
early-Christmas-shopping movement. One of the
results is the placing of cards in the downtown
store windows which urge the public to buy
Christmas presents early The cards read:

DON'T PUT OFF
CHRISTMAS SHOPPING

until the last few days.
SHOP NOW.
Merchants' Association.

Real Christmas shopping did not begin until the
day after Thanksgiving.

Trade-extension Trip

The Indianapolis Commercial Club is arranging
the most pretentious trade-extension trip ever
taken from this city. In February a trip of
twenty-six days will be made through Mexico,
when it will be shown just what Indiana manufac-
turers are doing. Many manufacturers have al-
ready announced their intention of taking the
trip. It is thought that $245 will cover the fare
and all expenses.

Indianapolis retail jewelers feel that they are
"up against it" this year when two large auction
sales and one small one are going on during the
Christmas season. The F. M. Herron sale will
continue until the first of the year. December 2
Henry D. Burgheim, 132 West Washington
street, began an auction sale of his entire stock,
valued at $75,000. It included watches, jewelry,
diamonds and optical goods. This business was
established in 1887. Mr. Burgheim says, "I am
getting along in years and my health isn't equal
to my responsibilities." His lease, which runs for
eight and a half years ; two safes and all the fix-
tures are included in the sale. The third auction
is that of the Levine Loan Office, a concern that
moved here from Louisville, Ky., last spring and
opened on South Illinois street.
The entire front of the third floor of the State

Life building is occupied by Baldwin-Miller Com-
pany. This space has been enclosed by im-
posing bronze grillwork. The bronze gates are
swung open during business hours and closed and
locked at night. December i this enterprising
company sent out the first page of an attractive
monthly calendar. Each page is to be ornamented
with the picture of a pretty girl appropriately
gowned. The December girl wears an evening
dress and a wreath of holly. On the bottom of
the calendar is printed, "Just twelve pretty girls.
A different one will call each month."
Henry C. Schergens, 331 East Washington

street, was recently robbed of a diamond ring. A
man, who represented himself as a deputy court
prosecutor, visited the store and looked at dia-
mond rings, leaving without making a purchase.
Shortly after he left Mr. Schergens missed a
ring, and he notified the police. The man could
not be founl, but it was learned that he was not a
deputy court prosecutor.

Unique Window Display

H. Cohen & Son's window on North Pennsyl-
vania street had an interested and constant crowd
around it for several days last week. The attrac-
tion was a perfectly balanced strip of wood, on
one end of which was suspended a silver mesh bag
and several watches. The wooden strip was bal-
anced across a brass strip that extended from the
back of the window to the large plate glass. It
took much watching to realize that the vibrations
of the plate glass caused by the wind or passing
street cars caused the seesaw motion of the bag
and watches.
N. T. Atkinson, formerly with the Duhme Jew-

elry Company, of Cincinnati, has removed to this
city and taken charge of the silverware depart-

ment for Carl L. Rost, North Illinois street.
A. A. Oakes, Mr. Atkinson's predecessor, has
gone to Milwaukee, where he holds a similar posi-
tion with one of the largest retail houses in that
city.
A. J. Burns, for many years watchmaker with

Gray, Gribben & Gray, and his brother, Charles
Burns, formerly watchmaker with the M. F. Smith
Company, have opened a watch-repair shop at 605
North Illinois street under the name of Burns
Brothers. Later they will put in a full line of
watches and jewelry. There are four Burns boys
in Indianapolis, all brothers and all watchmakers
and jewelers: A. J. and Charles, of Burns Broth-
ers; Herman, of the manufacturing firm of Burns
& Anderson, and William J., retail jeweler on
Indiana avenue.
While on one of his purchasing trips through

Europe Albert Zoller, of Charles Mayer & Co.,
picked up a beautiful piece of silverware, a model
(2% feet long and VA feet high) of a yacht
under full sail. This piece was recently shipped
to New York, where it will decorate the rooms of
a well-known yacht club.
Carl L. Rost and Joseph E. Reagan were the

committee on arrangements for the annual dinner
recently given by the Indianapolis Commercial
Club.
H. H. Bishop, 948 Virginia avenue, held his

annual Christmas opening November 25. The
weather was fine and the visitors numerous.
Every caller was presented with a beautiful car-
nation by Mr. Bishop's little daughter, Helen.
From a practical standpoint the opening was a
big success ; many purchases were made and a
great many goods laid away for Christmas. Mr.
Bishop says Christmas buying began earlier with
him this year than last. He has gotten out very
attractive calendars calling attention to his Christ-
mas line.
A. P. Craft made a trip to his zinc mines in

Wisconsin last month, and en route home "took
in" a Shriners' meeting at Rockford, Ill., where
he came mighty near having "the time of his
life."

Charles R. Kluger, "Fountain Square Jeweler,"
will soon celebrate the thirtieth anniversary of
his graduation as a watchmaker in Breslau, Ger-
many.
Charles W. Lauer Sr., of C. W. Lauer & Co.,

and J. F. Kiser, of Muncie, Ind., visited Chicago
last month. Both men purchased handsome wall
cases for their respective stores.

Charles Weinstein, recently with the Guarantee
Jewelry Company, of Minneapolis, has removed to
Indianapolis and accented a similar nosition with
the Eppert Jewelry Company, on South Illinois
street.

Charles B. Dyer recently turned out an unusu-
ally tine sterling silver medal for the American
Central Life Insurance Company, of this city.
The wreaths, brought out in very heavy relief,
were almost perfect in every detail. The work-
manship was as finished and skilful as the design
was artistic. The Dyer shop has won a high place
in the designing and making of medals and em-
blems. A large order for T012 class pins for the
Indianapolis Manual Training High School has
just been completed.

Window Smashed

George S. Kern, 7 North Meridian street, re-
ceived a call Sunday night, December 3, from a
window smasher. A brick was thrown through
the large plate glass in the front show window
and a silver jewel case taken. The case contained
about $100 worth of jewelry, a gold watch, a gold
rope chain. a pearl necklace, two gold rings and a
bracelet. The loss is covered by insurance. The
window contained a number of articles of worth.
but the thief took only what he could easily reach
and make away with. No one saw or heard the
robber. The police discovered the hole only a
short time before the store was nnened Mnnday
morning by H. Schreder, the watchmaker. There

is considerable complaint against the city police

because so many robberies of this kind have oc-
curred and escaped detection.
Fred Eisele is assisting George S. Kern during.

the holiday season. Mr. Eisele is the son of W. J.
Eisele, who formerly owned the Kern store.
W. F. Krieg has just finished a very satisfac-

tory year on the road for Krieg Brothers, Catholic
supply house. This firm recently imported from
P ranee a very fine statue for a Roman Catholic
church at Shelbyville, Ind. Mr. Krieg reports
that the war between Turkey and Italy is having
a disastrous effect upon the importation of
mother-of-pearl rosaries. A large order which he
gave for these goods (one-half to be delivered in
December, the other half in the spring) is being
held up, as the goods are made in Asia Minor,
where all the workmen are being drafted into the
army.
The police have arrested a man named John E.

Robinson, who has been identified by one of the
clerks in J. C. Walk & Son's store as the man
who some time ago took a diamond pin from the
store. Robinson is held under a $r,000 bond.

0. C. Warren, formerly with W. E. Langly at
Noblesville, Ind., was met on the local market last
month. Mr. Warren was buying goods for the
new store which he has opened in his home town.

Carl Brimhall and wife were recent visitors in
this city. Mr. Brimhall was buying Christmas
goods for his jewelry store at Summittville, Ind.
Mrs. Brimhall was visiting relatives and doing
her Christmas shopping.
H. L. Rost, Columbus, Ind., spent a couple of

days in the city last month selecting his annual
Christmas bill from Baldwin-Miller Company's
stock. This time the bill was made out to H. L.
Rost & Son, Carl L. Rost having been admitted
to partnership. Mr. Rost has been one of the
active members of the Columbus Retail Mer-
chants' Association, which has secured a new sys-
tem of street lighting. Cluster lights. will be in-
stalled on Washington street, the main business
street of Columbus.
A. H. Chamberline, of Campbellsburg, Ind., at-

tended the Odd Fellows' grand lodge and made
Christmas purchases in the Indianapolis market
the last of November.
Horace Plummer, of Pittsboro, Ind., has in-

vented and placed on the market a "graver gage"
for sharpening gravers. With this simple and
thoroughly practical device the inventor claims
that an apprentice can sharpen his gravers as well
as an expert ; that it keeps his work at the best
and the edges are perfectly sharpened in the mini-
mum length of time. The invention has been pro-
nounced a success by a number of expert en-
gravers. Mr. Plummer is well known in India-
napolis, having been employed by both Charles B.
Dyer and J. FT. Reed.
John Riedel, of Paris, Ill., known as "Jack the

Jeweler." was a holiday buyer on this market the
last of November.

Travelers tell us that Dan C. McCarty. of
Charleston, Ill., recently lost $200 worth of jew-
elry. Robbers smashed the elate glass in his
show window and carried off the goods.
Godfrey Dold, a veteran watchmaker and jew-

eler of Madison, Ind., made a business trip to
Indianapolis the last of November. and also at-
tended the grand lodge of Odd Fellows, of which
he is one of the oldest members.
Omar C. DeSelms, of Attica, Ind . wns a re-

cent welcome buyer on this market. Mr. DeSelms
is the proori,.for of the DoSelms Corres.cpulence
Watch School, which he renorts in fine condition
and a large number of students.
F. C. Sheldon. of the iewelry firm of Mt or &

Sheldon. at Shelbyville, Ind.. was in this city re-
cently selecting Christmas novelties for the home
store.
George Davis, of Colfax, Ind.. was accomnanied

by his wife upon a recent purchasing trip to the
indiananolis iobbing houses.
M. T. Kirkman. of Pendleton, Ind., was in India-

napolis last week. He renorts the /nolo,* for a
good Christmas trade as very good in his town.
Mark Wall. of Advance.- Incl., was seen buying

more goods the first week in December.
Frank Wesker, of Dunkirk, Tnd., visited Bald-

win-Miller Crminanv last wPok cnItvtofl

nice line of Christmas goods for n opening which

he held the second week in December. Mr.
Wesker recently bought out George Carrier, of

Hartford City, Ind.



LEARN WATCHMAKING
IT WILL PAY YOU

$25 to $ 35 a WEEK
AND MORE

We are constantly
receiving letters from respon-

sible jewelers situated throughout the
country inquiring as to whether we cannot

supply an expert Watchmaker.

The demand for efficient men far exceeds the
supply. It's the one field today that's not over-

crowded. The one field that offers to the skilled
man an opportunity to succeed.

His goal is just what he makes it. Many become
employers after a time.

Does a salary of $25 to $35
a week and more appeal

to you ? Then—

THE

GEORGE S. TIFFANY
ELECTRIC CLOCKS

NEVER-WIND

Style No. 1000

List Price, $28.00
Subiect to Keystone Key Discount

For Booklets and Discounts Write to

TIFFANY ELECTRIC MANUFACTURING CO.
GENERAL OFFICES and FACTORY

1110 MILITARY ROAD BUFFALO, N. Y., U. S. A.

WRITE FOR FURTHER PARTICULARS
-„

TEAR OFF

Please send me Pro-
spectus and Outline

of your entire course. This
request entails no obligations
on my part.

Name 

Street 

City 

Stale  

Abbott's Steel Balls Burnish and
Harden at the Same Time

Abbott's Steel Balls will burnish, better than by hand, Bracelets, Brooches,
Rings, Lockets, Chains, Bar Pins, Mesh Bags, Buckles, Stick Pins, Watch
Cases, Watch Case Trimmings, Etc., Etc. The steel balls take nothing
away and harden the gold more firmly to the base metal.

In cases where the gold will not admit of hand burnishing Abbott's Steel
Balls will burnish the goods and burnish them well. Write for further
particulars.

THE ABBOTT BALL COMPANY 1-21 HICKS STREET
HARTFORD, CONN.

NEW YORK OFFICE: 96-98 Read. Street
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DENVER
T H E

Business Picking Up at Last—Diamonds and

Watches the Favorites—Daring Thief—News

of the Local Trade

Denver, Colo., December Io.—Business in Den-
ver is beginning to show a little of its old-time
form. This, however, is due no doubt to the
approaching holiday season, as business for the
past several months has not been up to its
standard, but has shown, nevertheless, a steady
increase from month to month.

Sales in the retail stores are mostly in dia-
monds and watches, while the lower-priced and
small-piece jewelry is moving very slowly. Many
claim a banner year in diamonds and watches.
Reports from the jobbing and wholesale trade

claim that their goods are moving fairly well, but
that collections are exceptionally slow. It is ex-
pected, however, that the majority will be able to
discount all bills by January 1.
Holiday trade should be line in Denver if qual-

ity, quantity and display of stock regulate it,
as several of the stores here are making some
beautiful and expensive displays that would do
credit to any store or city.

Daring Thief

The W. J. Connaton Jewelry Company's store,
at 1035 Seventeenth street, was the scene of an
exciting encounter on the evening of November
16. At 6.30 o'clock a mulatto, according to a de-
scription about five feet eleven inches tall and of
slender build, entered the store and asked Mr.
Connaton to show him a pair of diamond ear-
drops in the window valued at $175. Mr. Conna-
ton became suspicious and asked him where he
worked. He replied he was employed by the
Denver and Rio Grande Railroad. Mr. Connaton
showed him the jewels. The man handled them
a few minutes, edging toward the door, and finally
asked if he had any larger stones. Mr. Con-
naton told him his large stones were locked in
the safe every day after 5 p. m. He asked to see
them, but was refused.
Mr. Connaton then started around the show

case toward the man, saying he would show the
stones under the arc light, but the man snatched
them and started for the door. Mr. Connaton
was the quicker, however, and struck the man a
smashing blow in the face, knocking him to the
floor and getting the stones away from him. At
this instant a lady entered the store and the negro
made his escape, Mr. Connaton having to attend
to the lady.
About ten minutes later the same mulatto en-

tered the store of the Denver Loan Company, a
block below Connaton's, and asked to see a $15o
diamond ring in the window. The ring was
shown him and he asked to see a larger stone.
This was also placed on the counter. He re-
marked that $250 was too much, and Mr. Levin-
son turned to the window for another ring. The
negro grabbed the $150 ring and ran out the door
and down the alley. Mr. Levinson followed him
for quite a distance, and then remembered he had
left his store alone, and upon returning found the
$175 ring had disappeared during his absence.
The ring stolen by the negro was found later in

a pawnshop, but the other has not been found,
and no trace has been found of the mulatto.
The Bohm-Allen Jewelry Company has sold a

number of beautiful silver loving-cups to the
country club, which it offered as prizes in the
golf championship games which were held on its
links on Thanksgiving day. The cups were dis-
played in Bohm-Allen's windows for several days
and made a very elaborate display.

J. N. Crocker, of Rock Springs, Wyo., has dis-
posed of his stock to some local capitalists.

J. Baskin, formerly with Charles Wathen &
Co., of Denver, has formed a partnership with A.
Feigenbaum and opened a repair shop in the
Jacobson building. The new firm will be known
as Feigenbaum & Baskin, diamond setters and
manufacturing jewelers.
W. E. Batter is now located in his new quarters

in .Trinidad, and has fitted up a very elegant store,
having had it furnished throughout with new fix-
tures and trimmings.
The bankruptcy case of J. H. Grinspan has

been postponed until January owing to the bank-
rupt being unable to give a satisfactory state-
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ment concerning the disposition made of his jew-
elry stock. Fermor Spencer is the trustee, and
the stock has not yet been disposed of. There
have been frequent and unsavory failures among
jewelers and others here, and these have been
most vexatious to the trade. Federal Judge
Lewis has appointed a grand jury to investigate.
George W. Ridley, formerly with the Primrose

Jewelry Company, of Grand Junction, Colo., has
bought Mr. Primrose's interest and is now oper-
ating under his own name. C. W. Davis will
operate the repair department for Mr. Ridley.
Mr. Primrose has made his home in Salt Lake
City.

J. M. Ditto, of Monte Vista, Colo., is now
located in his new store and has a much finer
place and location than before.
Charles Wyman, Glenwood Springs, Colo.,

begins a big auction this month. He was ap-
pointed administrator of his father's estate at his
death, and the estate has been in the hands of
the court. A recent order from the court has
authorized him to sell it.
M. Solomon, who owns a pawnshop at 1653

Larimer street, caused the arrest a few days ago
of Charles Allison, who, it is claimed, threatened
to kill Mr. Solomon. Allison leveled a revolver
at Solomon's head just before his arrest. The
two men are relatives, and domestic troubles are
said to be the cause of the quarrel.
C. E. Mundie, formerly with J. N. Crocker, of

Rock Springs, Wyo., has resigned his position
there and has been visiting his sister in Central
City, Colo. He expects to get back into business
very shortly.

J. C. Bloom & Co. have issued a large and
elaborate catalog which they are mailing to the
trade.
W. I. Kidder, formerl•. of Lamar, Colo., has

recently located in Fern, Neb.

Visitors

The following out-of-town jewelers were in the
city this month : S. Salamon, Platteville; Henry
Miller, Lyons; Mr. Crowder, of Payne & Crow-
der, Boulder ; C. A. Ball, Durango ; I. L. Mor-
gan, Fort Morgan; J. S. Bentley, Boulder; Mr.
Johnson, Colorado Springs; W. R. James, Ar-
vada ; Mr. Wilson, La Junta ; W. F. Hankins,
Walden; J. A. McGee, Golden; E. D. Carter,
Laramie, Wyo.; L. F. Cornwall, Pueblo ; C. L.
Beard, Longmont; L. E. Gardner, Longmont;
A. E. Bendler, Cheyenne, Wyo.

PITTSBURGH
Volume of Trade Increasing Finely—Whole-

salers About Through, Retailers Rushed.

Some Good Stock Displays—Artistic Clocks

Loom Large Among the Sales

Pittsburgh, Pa., December 12.—There has been
a steady rising of the tide of trade for the holiday
season among the Pittsburgh jewelers during the
past two weeks. Long hours are in order, for
most of the retail stores are open evenings and
the crowds in them are quite large. The interest
is keen and the outlook promising for a fairly
good record of sales.

Preliminary to the opening of the season the
wide-awake jeweler has been making himself heard
in a quiet but distinct manner. Sam F. Sipe has
just sent through the mails his annual calendar,
which has gone to hundreds of customers and
which is a work of art. Incidentally it has with
it a notice of the line of special attractions for
the holidays. Then among the business men there
is found his annual souvenir, the vest-pocket
memo. book, with the name of the recipient on
the cover, a regular visitor froth that house for
many years. On the most prominent corner of
the business streets where hundreds of thousands
of people pass daily on some score or more car
lines Mr. Sipe has erected a great Christmas tree
with colored lights and all aflame at night. It
surmounts a huge electric sign of his store, and
is both startling and commanding in attention.
Stocks generally are held to be fully equal to

any of former years. In some instances, it is true,
the volume of goods taken on for the season has
not appeared so big, but it is only where the exist-
ing goods shelved are able to fill in, and the dis-
plays are equally as prolific.
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Wholesalers are practically through with the
early rush of holiday trade, and are merely keep-
ing up the current demand and filling in shortages
of stocks as the retailers of the territory demand
them.

Manufacturers are pushing their work to the
limit filling in holiday orders, and such companies
as Thier, Cross & Beam are finding it somewhat
difficult to meet the shipping orders for stocks and
are wary about taking on much new business for
the holiday season.
Hardy & Hayes Company and E. P. Roberts &

Sons are presenting to view this month some of
the most attractive cut-glass stocks seen in some
time in Pittsburgh. The silverware is another
feature of these houses that has delighted lovers
of this line of goods.
John M. Roberts & Sons Company is presenting

one of the most attractive holiday displays in the
history of that house this season and reports trade
very satisfactory thus far. The closing weeks of
the season are expected to be equal at least and
probably better than last season.

Gillespie Brothers are making their last holiday
display in their present quarters in the Park build-
ing, and the firm has made a most attractive place
of their store. Aside from a large stock of im-
portations, the cut glass, silver and other wares
selected with especial fitness for the holiday sea-
son have been handsomely arranged and give end-
less variety of viewpoints to the collection of
goods.
Terheyden's and Spandau's retain their strong

position in the art goods displays.
W. W. Wattles and Seidle & Sons have never

before looked as attractive nor so well filled with
novelties.

Artistic Clocks

During the present season there has been a
growing tendency to make a trade feature of
artistic clocks, and it is doubtful if the trade has
ever made a more elaborate and varied. display of
timepieces than this season. According to the
trade the interest appears to be greater in this line
of goods than usual, and the sales are large also.
Relatively few "flitting" dealers are about this
season. The number of new entrants into the jew-
elry trade has steadily grown less from year to
year, and the movement in Pittsburgh at least
appears to be along the line of contraction rather
than expansion at present. High rents and too
much competition have had their effect in helping
along this movement.
George B. Barrett Company, Hereen Brothers

Company, Marsh, Brown & Mather and other
leading wholesale dealers report a very gratifying
state of trade for the season. The buying move-
ment has been steady and seasonable.
A peculiar feature of the present season's trade

in the jewelry line has been the statement from
many of the suburban retailers that they felt the
betterment in buying earlier than those in the city
proper. It would seem that the spirit of localiza-
tion of trade in Pittsburgh is having some effect.
During the past year sectional boards of trade
have been driving hard at the residents of their
own portions of the city that they should "do
their shopping at home."

Electricity and the Ancients

Some one credited Noah with being the first
electrician because he made an "ark light" on
Mount Ararat. Moses is now credited with some
knowledge of the subtle fluid. A. M. Stadelmann,
who has been in times past an archeologist, asserts
that he found in Egypt, in buried walls, indica-
tions denoting the use of electric lamps. He
claims that Moses brought electricity from Egypt
and that there are biblical paragraphs which will
bear him out in his statement that lightning-rods
were in use in the temple at Jerusalem. Stadel-
mann believes that the serpent of bronze of Moses
was nothing more or less than an ordinary light-
ning-rod such as is in use today.
He points out, further, that the Ark of the

Covenant, made, as it was, of wood and adorned
inside and out with gold, constituted a veritable
Leyden jar which communicated with a lightning-
rod on the roof; and that it was so arranged that,
under determined conditions, it could be charged
with electric fluid and produce the death of any
ignorant person daring to enter the sacred pre-
cincts of the ark without necessary precautions.
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THOROUGHLY APPRECIATING THE PLEASURE
OF OUR BUSINESS RELATIONS DURING THE PAST

YEAR, WE WISH YOU ALL

Very Merry Inlets

It Prosperous 'new Vcar

JOHN HOFMAN COMPANY
173 Leighton Street, ROCHESTER, NEW YORK

NEW YORK OFFICE, 806-807, 1 W. THIRTY-FOURTH STREET
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WINTER FIXTURES
THE STANDARD OF QUALITY, STYLE and PRICE
ANYTHING FROM A STORE STOOL TO A COMPLETE OUTFIT

When you sell Silverware, either sterling or plated,

or Cut Glass, you ought to include a jar of

Cando Silver Polish
It serves the double purpose of keep-
ing the article sold always bright and
looking as new as when originally
purchased, and further adds a greater
profit to the sale.
CANDO is the one Silver Polish

which, after 20 years of service, stands
in a class alone. Hosts of imitators
have tried to compete with it but have
failed.

Is used for cleaning and polishing
SILVER, GOLD, NICKEL, CUT
GLASS, MIRRORS, MARBLE,
IVORY, ENAMEL, ETC.

Let us SEND YOU a SAMPLE
TO TRY OUT.

PAUL MANUFACTURING COMPANY
36-40 Fulton Street BOSTON, MASS.

"PEER-OF-ALL" JEWELER'S CASE and TABLE, No. 9

If it's practical arrangements, correct designs, QUALITY of material,
workmanship and finish, at RIGHT PRICES, that you are looking
for we can suit you. Not how cheap, but how good, at prices that
are right, is the Winter Idea. Ask our customers.

WINTER CATALOGUES—The Books That Show You
Send 25c. for Catalogue 11 A

The M. Winter Lumber Co.
HIGH-GRADE FIXTURE MAKERS

ESTABLISHED 1865

SHEBOYGAN, WISCONSIN, U. S. A.
  SALES AGENCIES
Mattoon & Keppel  116 Orange Street, New Haven, Conn.
R. H. Birdsall   Hamilton Building, Portlard, Oregon
C. D. Smith Drug Co.   St. Joseph, Mo.J. W. Crowders Drug Co.  Dallas, Texas
Smith-Bailey Drug Co.  Salt Lake City, Utah
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How "Sellem," Advertising-sign Salesman, Boosted New Firm

A Story with a Moral, by R. Winston Harvey, in "The Sample Case"

Sellem was just an ordinary, every-day human
being, his makeup substantial and pleasant, with
honesty and intelligence plainly sticking out from
all sides. He was about 50 per cent energy and
the other 50 per cent brains. As a knight of the
grip Sellem had the other boys beat to a finish,
and whenever he failed to land an order he had
so much tact that he invariably made the merchant
feel sorry that he didn't buy.

Sell goods? Whew, but Sellem was a captain,
and it wouldn't have taken but a few more like
him to oversell the output of the factory in thirty
minutes. Whenever one of the other fellows
struck a snag he made a requisition for Sellem
to come and help him out; consequently, Sellem
was kept pretty busy untying hard knots and
straightening out kinks for the other boys. And
whenever Sellem stepped up and handed out his
card reading, "I. M. Sellem, representing the Best
Sign and Novelty House in America," there was
generally "something doing" in the vicinity of
Sellem's order book.
Sellem had his troubles, though, and didn't land

all the business he went after, despite the fact
that he was a genuine artist in his line.

Tackles a Hard Case

One bright, fine morning, in his usual good
nature, Sellem strolled into the establishment of
Michael & Rosenfeld, a place he had never visited
before. Naturally, he called to see Mr. Michael,
and was ushered into the private office of "his
highness."
"Is this Mr. Michael?"
"Yes, sir; what's your business?" (Sellem

felt himself slipping.)
"Why, I'm representing Sign & Co.—advertising

signs and novelties."
"Sorry, sir, but we are not interested."
"But, Mr. Michael, you are interested in in-

creasing your business, aren't you?"
"No; got all the business we want."
"My samples are here, and I'd like to show

you through, even if you don't buy."
"Haven't time to look." Michael continued to

open his morning mail.
"It will not take but a few minutes, and it will

be well worth your while."
Michael wheeled around. "Young man, I don't

want any of your d— signs; I don't need them,
and I am not going to buy them. If I had wanted
them I would have told you so in the beginning."
"Pardon me for intruding, Mr. Michael. No

harm done to any one—but yourself. The time
will come when you will want my goods and can't
get them. Good morning."

Maps Out His Course

With this Sellem hied himself back to the hotel,
there to think over his defeat and map out a
course that would lead to victory, and while
sitting idly on the porch, with his feet across
the railing and a favorite cigar in his mouth, he
saw a big sign going up on a building just op-
posite, which read : "This store will be occupied
January i y Sharpe & Jones, with a complete
line of men's and boys' clothing, footwear, etc."
Ah An idea! Here is a competitor of Michael
& Rosenfeld. He would just go over and sell
them a bully big order. With this idea permeating
his entire system, across the street he sailed, only
to find the door locked. But he was determined
to sell Sharpe & Jones, so back went Sellem to the
hotel porch and there he sat, hoping every minute
to see some one come along and go into the store.

Patience has its reward, and before very long
two gentlemen approached the building, produced
a bunch of keys and entered. Like "Peary's dash
to the pole" went Sellem across the street again,
and butted right into the new store.
"Can either of you gentlemen tell me where I

will find Mr. Sharpe?"
"That's my name," said one of them, turning

to Sellem.
"Mr. Sharpe, I'm representing Sign & Co.,

advertising signs and novelties, and if you
will just step over to the hotel a minute I'll show

you 
business."
"Mr. 

bow can make a howling success of yourbtin 

"Mr. Sellem, this is Mr. Jones, my partner.
Jones, suppose we go over and see what he's got?"

Outlines Strong Campaign

Mr. Jones was agreeable, and the three soon
found themselves in the sample room, surrounded
by attractively arranged signs and novelties of
every description, with a master salesman at the
helm. Sellem proceeded with the "rat killing."
"Now, Mr. Sharpe, you will find hundreds of

things here that will interest you and prove bus-
iness-getters, but here are a few I have picked
out, and if you will use them as follows you are
bound to get results."
Here Sellem outlined a campaign of advertis-

ing with outdoor signs, to begin one month before
the store was opened to the public, the scenery
to be changed every thirty days for six months.
The signs were to be used liberally and tacked
wherever there was available space in city and
country.

It all looked good to Sharpe ; consequently, a
handsome order went in to Sign & Co. that night
from Sellem. On it were all kinds of instructions
as to care of execution and promptness in ship-
ment. Nothing but the best and most attractive
signs were bought, and it was such a fine order
that the house issued special instructions to the
foreman, and "wondered how Sellem did it."

Everything Up to Schedule

Every detail went off in "apple-pie order," and
in due time Sharpe & Jones had a couple of good
men putting up signs. Every post, tree, fence,
billboard, barn, etc., in both city and country was
ornamented with an attractive sign, directing the
public to Sharpe & Jones. The first series posted
caused Michael & Rosenfeld to "sit up and take
notice." Never before had they seen such bril-
liant advertising. The signs were "bang up" in
every particular and everybody in town was talk-
ing about them and commenting on what "live
wires" Sharpe & Jones were. Old man Michael
began to inquire where the signs came from—
they had begun to worry him.
Every time he poked his head out of doors

he was confronted with a blazing announcement
of his competitors. That would never do; he
must get up and hustle, or the future held nothing
for him and his business. The first month rolled
by, the second, third and so on, with Sharpe &
Jones putting out new and more attractive signs
every month. Their business started off with a
leap and increased with every new day.

Signs "Do Business"

The signs were "doing the business" and
Sharpe & Jones had won the reputation of being
the leaders in their line, while Michael & Rosen-
feld began to fade from public view.

Michael became desperate, something had to be
done quick, so he called Rosenfeld into his office
for a lengthy consultation. While they were thus
engaged the office boy handed in a card on which
was neatly and attractively engraved : "I. M.
Sellem, representing the Best Sign and Novelty
House in America."

Michael jumped to his feet and yelled, "Show
him in quick," and, turning to Rosenfeld, re-
marked, "Here is the sign man now, and we'll
get even."
"Come right in, Mr. Sellem. This is my partner,

Mr. Rosenfeld. If you have your samples with
you we will look them over."
"Pleased to know you, Mr. Rosenfeld, but

awfully sorry I can't do business with you today.
Fact is, I don't sell to but one line in a town,
and on my last trip I sold to Sharpe & Jones
(Michael flinched) quite a nice bill, and have their
order now for about twice as many signs as I
shipped them before. Simply dropped in to say
howdy and ask after business."
The partners remained silent for some minutes

after Sellem's departure. There was a sense of
crisis in the air.

"Rosenfeld (Michael was speaking), I've de-
cided to discontinue business, but you are young
yet and will have to keep plugging for a while.
But let me give you one piece of good advice.
When a salesman comes into your place of bus-
iness don't ever turn him down until you've seen
his goods."

Novelties in Gifts for Men
The target scarfpin is, indeed, a thing of beauty,

and inasmuch as it can be transformed into eight
different designs it likewise promises to be a joy
forever.
The scarfpin gets its name from the fact that

its settings are in two hoops encircling a central
or bull'sfeye setting. The outer hoop alone is im-
movable, the inner hoop and bull's-eye being on
invisible bars that permit one to swing their re-
verse side forward, and the purpose of this can
be appreciated when it is understood that on one
side all the settings are of diamonds and on the
other side a combination of rubies and emeralds.
The scarfpin can be so transformed that it may
have the outer hoop of diamonds, the inner of
rubies and an emerald bull's-eye, and six more
other changes, all stunningly effective, can be
made in this remarkably beautiful pin in addition
to the plain diamond cluster and the ruby and
emerald target setting.
This season likewise introduces a novelty in

men's rings. These are in the form of massive
platinum settings in a combination double ring
that is set with diamonds and sapphires, or dia-
monds and rubies, having both sides of the shank
of the ring partially paved with smaller settings
of like gems.
Watches are favorite gifts. The reason for

this is not hard to find, for a watch, owing to its
action and usefulness, seems the only "Jive thing"
in the ornament line. Another popular gift for a
man is the complete mother-of-pearl sets, cuff
buttons, vest buttons and studs, that are now most
fashionable for opera clothes. Monogrammed gold
cuff buttons, signet rings, gold pocket knives,
safety razors, cigarette cases of gold and silver
and watch fobs are now much in evidence where
the gifts-for-men signs are displayed.

Celluloid
Celluloid is a species of solidified collodion

produced by dissolving guncotton (pyroxylin) in
camphor with the aid of heat and pressure.
The guncotton is ground in water to a fine

pulp in a machine similar to that used in grinding
paper pulp. The pulp is then subjected to power-
ful pressure in a perforated vessel to extract the
bulk of the moisture, but still leaving it slightly
moist for the next operation.
This consists in thoroughly incorporating finely

comminuted gum-camphor with the moist gun-
cotton pulp. The proportions employed are said
to be one part by weight of camphor to two parts
by weight of the pulp. With this mixture any
coloring matters required can now be incorporated.
The next step is to subject the mass to power-

ful pressure in order to expel from it the re-
maining traces of moisture, and incidentally to
effect also the more intimate contact of the
camphor with the pulp.
The dried and compressed mass is next placed

in a mold, open at the top, into which fits a solid
plunger. A heavy hydraulic pressure is brought
to bear upon the plunger, and at the same time the
mixture is heated to a temperature of about 300"
F.
When the mass is taken out of the press it

hardens and acquires the extraordinary toughness
and elasticity which are the distinguishing char-
acteristics of the product.
Among its many uses celluloid is very largely

employed as a substitute for ivory, which is imi-
tated with great success. Tortoise-shell, mala-
chite, mother-of-pearl, coral and other costly ma-
terials are also so successfully imitated that the
average person can hardly detect the original from
lt ahe icn copy.tloh

in e manufacture of dolls, which will stand
id is also used as a substitutOor porce-

a great deal of rough usage without breaking.
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MOST CASH FOR OLD GOLD
Dwt. of Fine Gold (24 K.) is worth -

3 Dwt. of 8 K. Old Gold is worth @ 32 cts.,
Cost of Refining Same to i Dwt. 24 K.

Profit in buying Old Gold

- $ I .0 3

$ . 6

- .04 1.00

That's why we buy Old Gold,
Why we can pay Full Cash Value

and why we receive so much

The fact that our large manufacturing business requires complete assay-
ing, smelting and refining departments permits us to handle without
additional business expense or extra equipment all Old Gold and Silver
consigned to us. This gives us an advantage which others cannot meet and
which has made this department of our business so important.

We remit the same day consignments are received.

If amounts are not up to expectations we return consignments by pre-
paid express in exactly the conditions they were received.

Highest market price paid for Old Silver and Platinum.

Not all the jewelry, watch cases and chains manufactured before the National Stamping
Act became a law, were of the quality that the stamps thereon represented. We advise the
trade to test the centers of old watch cases and links of chains that are offered for old gold,
to approximate the value, instead of depending entirely upon the quality stamps in the backs
of cases or on swivels of chains.

WENDELL AND COMPANY
Manufacturers and Refiners

256, 258 & 260 Madison St.
Chicago

45, 47 & 49 John St.
New York
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DALLAS
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Fires Cause Losses—New Theater Proposed,
Indicating Prosperity—Season Satisfactory

Dallas, Texas, December la—Plans are in oper-

ation for a new playhouse in Dallas which will

be the most attractive place of its kind in the

south. The location has not yet been decided
upon, but it has been estimated that the cost of the
building will De no less than $1,000,000.
The Brady-Camp Jewelry Company, at Pecos,

Texas, had a very attractive display at its place
of business on November 18 when it had one of
the most artistic openings ever held in that city.
Mr. and Mrs. L. E. Sommers are the happy

parents of a bright baby boy.
Fred W Ridenour, representing the South Bend

Watch Company, is now winding up the most
successful season ever realized.
1he jewelers generally over the state appear to

be rather optimistic regarding the outlook for the
coming year.
This was the third successful exhibit of the

South Bend Watch Company at the Texas State
Fair, and it reports that it drew larger crowds
from a more extensive area than any previous
exhibit had done.
Ed Gumm, of the Gumm Brothers Jewelry Com-

pany, at Durant, Okla., was in Dallas recently
looking over the jewelry and material lines and
making a few purchases from the wholesaleh 

H. W. Bounds, well-known jeweler at 1303
Main street, was on December 4 robbed of jew-
elry amounting to about $1,000. The burglars are
said to have. entered the store at about 5.20 in the
morning, having opened the front door with a
skeleton key.

J. W. Buchannasn, of Bells, Texas, was in the
city recently calling on the trade and making a
few purchases in the jewelry line.
A. Black, formerly of Beaumont, Texas, has

recently opened a nice jewelry store in this city,
and his opening was an overwhelming success.

this city, has recently put on a number of extra
workmen in order to take care of his Christmas
rush.

Foster, one of the most charming young ladies of

DaR

ll

oabse.rt Cox, manufacturing jeweler for H. L.
Dickson, of this city, was recently married to Miss

E. G. Buerger, who for a number of years has
been with the A. Everts Company, of this city,
has recently accepted a position with L. E. Som-
mers, of Dallas.
The Dallas Optical Company was recently vis-

ited by a fire, having caught from a burning res-
taurant below. While the damages were not such
as to necessitate a discontinuance of business the

dollars.
losswill probably run into several thousand

Texas.

J. H. Sprague Company has recently
started in the jewelry business at San Antonio,
T s. 

A recent fire in Houston, Texas, caused aboth
$10,000 damages in the business section of the
city. Pace & Dooley, jewelers, were among the
heavy losers.

Show-window Reflections

There are two kinds of reflections in show
windows—that caused by the position of the win-
dow to reflections inside the store, and that caused
by open spaces in front of the store.
Both can be removed by simply changing the

angle of the window-pane, says a writer in Brains.
If the reflection comes from an open space on
the right side of the store, the left side of the
window-pane should be brought back six to eight
inches, according to requirements, and vice versa.
If reflection comes from above, the foot part of
the window-pane should be brought in, so that
the pane is leaning forward. If the reflection
comes from inside, the angle of the pane can only
be judged by experimenting with the glass at the
various angles.
I believe the above wrinkle should prove very

useful, as reflections in show windows are a very
common complaint among storekeepers.

Yields Fine Tourmaline

Himalaya Mine in San Diego County Greatest
in World

The Himalaya tourtnaline mine at Mesa Grande,

San Diego county, Cal., is owned by the Himalaya

Mining Company of New York, says Mines and
Minerals. The company's agent in charge of the
property is J. Goodman Braye Jr., who was born
in Australia, of African parentage, and who came
to America when only a lad to make his fortune.
He is now in sole charge of the greatest tourma-
line mine in the world, so that his career fur-
nishes proof that the accident of race or color is
no bar to achievement in this country.

The tourmaline occurs in irregular pockets,
mingled with talc, hydrous mica and an extraor-
dinary variety of other minerals, some of which
possess some value, while others are worthless.
Among these are lepidolite, quartz crystals, or-
thoclase, spodumene, muscovite, beryl, hornblende,
spessarite and essonite garnet.

Material has been taken from the Himalaya
mine that no one but an expert could tell from
ruby, and specimens of green tourmaline are
sometimes found that almost rival the emerald
in appearance. So, while some crystals are worth
no more than quartz crystals or garnet, others of
exceptional hardness and coloring nearly rival
the diamond in value.
Tourmaline is found in Burmah, India, Siberia,

Germany,, Brazil, Maine, Massachusetts, Connec-
ticut, New York and California, but in most sec-
tions its occurrence is haphazard and uncertain,
not justifying systematic mining operations.
Nowhere are gems found so abundantly or of
such remarkable size, beauty, richness and variety
of colorings as at Mesa Grande. Only the
Himalaya and San Diego mines are in operation,
but the Esmeralda mine, a mile and a half distant,
has yielded some fine gems and may give a good
account of itself hereafter. Numerous other
prospects have been located in various parts of
San Diego and Riverside counties, but their value
is problematical.

"The Old Clock Book"
A new work of much interest to the trade and

very valuable for reference purposes is a volume
entitled "The Old Clock Book," by Mrs. N.
Hudson Moore, who is generally regarded as the
most accomplished writer in her particular field.
Her previous works, "The Old Furniture Book,"
"The Old China Book" and many other treatises
on collecting, prepared the public for an unusually
valuable work, and she has quite fulfilled its
expectation. Mrs. Moore spent ten years on this
labor of love, traveling everywhere, writing, in-
vestigating, until her information was exhaustive.
From the ancient sun-dial to the novelties of

a few years ago the author describes the many
varieties of timekeepers, the curious specimens,
the peculiarities indicating various makers and
the means of identification. Her work is par-
ticularly complete with regard to the New Eng-
land clocks and their manufacturers. A feature
of the book, which will be of special interest to
collectors, is the list of clockmakers both Euro-
pean and American, which contains 4,598 names
and is the most complete ever made.

All who are familiar with Mrs. Moore's style
know that the book is more than a collection of
dry facts, being full of informal anecdotes and
interest. The descriptions of curiosities, for in-
stance, include those of a clock perpetually kept
wound by the rise and fall of a barometer, geo-
graphical clocks which show simultaneously the
correct time in every part of the world, and many
other interesting devices.
A particularly valuable portion of this work

from the jeweler's point of view, and one which
entailed great labor, is the lists of English and
American clockmakers, which seem to be much
more comprehensive than any previously com-
piled.
The book is published by Frederick A. Stokes

Company, New York, and can be had from this
office on receipt of the publisher's price, $6.20.
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BALTIMORE

Baltimore, Md., December 12.—After an illness
of almost two years Samuel Benesch, a member of
the instalment firm of Isaac Benesch & Sons, died
December 2 from a complication of diseases. He
had been in ill health since January, 1910, and it is
believed that the death of his father at that time,
followed by the demise of his mother a year later,
hastened his illness and subsequent death. Mr.
Benesch, with his two brothers, Aaron and Will-
iam M., owned and conducted the business of the
firm of Isaac Benesch & Sons in this city and the
branches of the house at Wilkes-Barre, Pa., An-
napolis, Md., and Pottsville, Pa. Samuel Benesch
was born in this city in 1871. After graduating
from the City College he entered his father's store
and at the age of twenty-one became a member of
the firm. He was married in 1890 to Miss Amye
Jacobi. He was buried December 3 in the Balti-
more Hebrew Cemetery.
A negro hurled a brick through a plate-glass

window in the retail store of Steman & Norwig,
429 North Eutaw street, about 4 o'clock in the
morning of December 2 and seized all of the
watches and rings within his reach. He was seen
by a passerby to run down Pierce street off
Eutaw street. The loss amounted to some $too.
The thief had evidently been watching the police-
man on the beat, for it was only a few moments
after that officer had passed that he smashed the
window. He made no attempt to get into the
window or the store, contenting himself with what
he could reach through the hole.
An electric clock has been erected at the Eutaw

street end of Lexington market. The donor
wishes to remain unknown.
Charles C. Stieff was presented with a sterling

silver repousse plaque by the employees of his
silverware factory on his birthday, November 28.
The employees of his retail store presbnted him
with a large bouquet of American Beauty roses.
Mrs. Leon Levi and Miss Flora Katz were

among the many well-gowned women who at-
tended the Harmony Circle ball at the Belvedere
on Thanksgiving eve.
Samuel Berman is the new manager of the Cut

Rate Optical Company, 309 North Eutaw street.
G. T. Sadtler is back at his store after several

weeks' illness.
Harry Gammerman, 6o6 East Baltimore street,

has opened a retail store for the holidays at 324
West Lexington street.
Frank A. Heywood last week furnished an affi-

davit that the bandit killed by a posse at Spickard,
Mo., three years ago, after he had cleaned out a
jewelry store, was Earl Chism, of Bloomington,

Cameos
The stones most valuable for the making of

cameos are the oriental onyx and the sand onyx,
provided they have at least two different colors in
parallel layers. The value of the stone is greatly
increased for this purpose if it has four or five
different colors in parallel layers, if the layers are
so thin as to assist in making the device of the
cameo. For example, specimens of stone which
has four parallel layers may be useful for a
cameo of Minerva, where the ground would be
dark gray, the face light, the bust and helmet
brown or gray.

All such cameos are wrought with the lapidary's
lathe, with pointed instruments of steel, and by
means of diamond dust. Shell cameos are cut
from large shells found on the African and Bra-
zilian coasts and generally show two layers, one
white and the other a pale coffee color or deep
orange. The subject is cut with small steel
chisels out of the white portion of the shell.
Stones adapted for cameo-cutting are dense, thick,
and consist mainly of three layers of differently
colored shell material.
Our immediate ancestors would hardly have

laid claim to the discovery of the most approved
methods of cameo-cutting, but they at least re-
vived an art that has prospered and languished in
regular cycles since the very beginning of history.
Egyptian designs were much to the fore in the
days of hoops and farthingales; but classic de-
signs had a still greater vogue
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Many Jewelers Make More Money Selling Pianos Than They Do With Their Regular Stock-in-Trade
A Complete Line for Live Dealers; Manufactured by Separate Organizations

11111111SW 10101111-EITTIII.,,,I,

\E!IP 
Are 1 1111111111111111111

1111 i 1 1 I
n lg.

\

111
,111,,Z4111110110116

Est'd 1885

"MERRILL"
Grand Pianos

Upright Pianos
Player-Pianos

Est'd 1873

"Norris & Hyde"
Upright and Player-Pianos

WRITE FOR CATALOGUES

NATIONAL PIANO CO.

Est'd 1868

" BRIGGS"
Grand Pianos

Upright Pianos
Player-Pianos

BOSTON

The

New Century

Engraving
Machine

No Jeweler can afford to
be without one of these
labor-saving m a ch i n es,
which plugs up the free
engraving leak, and does
work both satisfactorily
and at next to no cost.

Send us a postal request
for our Catalogue, which
fully illustrates and de-
scribes the

NEW CENTURY
Engraving Machine
Sold on easy terms.
Write now.

THE EATON &
GLOVER CO.
SAYRE, PENNA.

Equip Your Store with "Quincy
Special" Cases

A particular merchant bought his first 'Quincy Special' show case. It was sort a a testpurchase. He wanted to see how he liked it. He found that it displayed its contents soattractively that it made a snug profit every day. Being a man of keen observation he
decided to order another, for he reasoned that if one 'Quincy Special' proved so successfulanother would swell his bank deposits just so much more. So he bought another, until nowhe has a 'Quincy Special' in every available apace in his store.

"Quincy Special" Cases
will prove equally as good an investment for you as for the merchant referred to above.They'll beautify your store, give it an air of refinement, save you upkeep costs, and attract
trade. They're made of all-plate glass and quarter-sawed oak, are beautifully finished andsubstantially built. Made in numerous designs adapted for every requirement. Shipped• K. D. to save freight charges.

Write for Catalogue No. 20

QUINCY SHOW CASE WORKS
QUINCY MfP ILLINOIS

Chicago, Jackson Blvd. and
Franklin St.

Wichita, Kans., 301 Beacon Bldg.

San Francisco. 134 Sansome St.
Dallas, Tex., 907 Commerce St.
Jacksonville, Fla., 20-28 Julia St.

No. C. DIAMOND BALANCE

HERMAN KOHLBUSCH, SR.
MANUFACTURER OF

Fine Balances and Weights

FOR EVERY PURPOSE
WHERE ACCURACY IS REQUIRED

170 Broadway (Corner Maiden Lane)
New York, N. Y.

SEND FOR CATALOGUE UPRIGHT POCKET DIAMOND
SCALE
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Risks in Cashing Cheeks

The matter of turning down a check in
payment for goods is a very delicate one for
the average merchant. We always feel em-
barrassed when we are compelled to say to
a stranger, or even a person whose paying
qualities we know little about, that we do
not care to cash his check. This condition
forces many retailers to cash checks about
which they know very little of the paper's
real worth, and opens up the way for the
professional grafter and habitual bad-check
artist.
One firm, in the Inland Station, says:

"We have been 'stung' on quite a number
of bad checks since we embarked in bus-
Mess, but were visited by this form of
grafter more in the early part of last sum-
mer than at any time in our business career.
It was a delicate situation, because if we
put a rule into effect it must of necessity be
made general, except with people whom we
knew personally and knew positively that
their check was good. This, of course,
would not cover more than one-tenth of the
requests made upon us to cash personal
checks, the other nine-tenths being people
whom we were in doubt about their _paying
qualities or had never seen them before. In
order to reduce our embarrassment and at
the same time effect a plausible defense as
to why we should not cash checks promis-
cuously we framed up a couple of late
checks which had been 'passed on us,' one
in the sum of $19.20, the other for $18. We
had these checks conspicuously arranged
and along the side we had pinned a piece of
black ribbon to represent crepe, hoping the
applicants for cash in exchange for their
personal checks might infer that this was
the end of cashing personal checks at our
store. Above the checks we had printed
the words : "Stung—Please be identified be-
fore asking us to cash checks.'
"Every one knows that it is not good bus-

iness policy for a store to be constantly
breaking a rule which it has been compelled
to pass. We have had numbers of people
come in whom we did not know and ask us
to cash personal checks, even after the
goods had been wrapped up. By referring
them to our crepe-bound document they
were told in at least words more frank than
we would have cared to advance that they
would have to be identified. We usually
supplement reference to this document with
some words of explanation much like this,
'Of course this does not apply to our good
friends, but we will have to investigate this
check to be in keeping with the rule of the
store,' and if the check were really good
the presenter would not object. Many
times, however, the person would flinch
and be opposed to an investigation of the
check, which fact is evidence that there is
something crooked about the transaction.
"There are some badly needed reforms in

connection with cashing of checks and
which are needed in practically every com-
munity where payrolls of any size exist.
Perhaps it is not so true of the smaller
towns, where there are no large manufac-
turing interests with consequent heavy pay-
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rolls to laboring men, but in larger towns
the cashing of some particular firm's checks
which may be more or less tampered with is
quite an item. Many forgeries are com-
mitted by strangers who present personal
checks and the presenter has every appear-
ance of a laborer for that firm. A great
many forgeries of checks are in amounts so
small that it is hardly worth the cost of fol-
lowing them up in a personal way. Then,
too, a great many firms pay off their help
late Saturday night over the firm's signa-
ture, the check being the regular firm style
of check.
"It seems to us a great deal of this un-

necessary loss to retail merchants could be
avoided if only these firms would take their
pay checks to the bank and have them cer-
tified before handing them out to their men.
This would make them practically legal
tender and no merchant would question
their worth. Even in smaller places this
suggestion would work very materially to
the benefit and convenience of the retail
merchants who are depended upon to cash
personal and firm checks, and in so doing
sometimes cover up overdrawn bank ac-
counts by the firm issuing them, meanwhile
laying the merchant, the innocent middle-
man, liable to loss."

Avoid Window Reflections

Some retailers are forever having trouble
with reflections in their show windows, and
in some instances they find that no end of
different plans for eliminating the fault
prove failures. Another retailer who has
never had trouble with reflections can not
understand why his neighbor has the trou-
ble that he has not. Frequently two dealers
with stores directly opposite each other, or
with stores side by side, with windows of
the same type and with backgrounds of the
same material, will find that one has reflec-
tion trouble and the other has not. Two
men with stores on opposite corners became
entangled in a heated argument as to why
the value of the windows of the one were
so compromised by the reflections while the
windows of the other were free from the
disadvantage. They decided to call in a
well-known photographer, thinking that his
knowledge of the value and source of
shadows might enable him to solve the
enigma. The problem was easy for the
picture man.
One store was on the north side of the

street and the other was on the south. The
sun seemed to beat down on the white pave-
ment so close to the windows of the dealer
on the north side that it flared up on to the
plate glass. Then the flare was caught and
reflected back, apparently, by a mirror back-
ground. The sun never bothered the dealer
whose store was on the south side of the
street. The photographer advised a fairly
low awning for use at midday and a substi-
tution of a dark, dull background for the
mirror back. The change was made, and it
was found to entirely remove the objec-
tionable reflections.

Sometimes, however, the cause of the re-
flections is so elusive that any amount of
figuring fails to find out exactly what will
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be necessary to remove the fault, and in
such cases only repeated trial of various
arrangements of awnings, backgrounds and
floor coverings can result in the elimination
of the reflections. The plate glass or the
mirror back, or possibly the dark or the
hardwood, or possibly the white back is the
essential that is lacking.
Sometimes a low window will catch the

glare from the pavement, and yet sometimes
it is the high window that catches it from
no one knows where. Sometimes the direc-
tion of the sun's rays itself is the cause, and
yet again it is found that the reflection of
the light by a building across the street is
the cause of the trouble. As a rule, the
placing of a dark background, or of the
reverse a white, dull background, has been
found a successful solution of the problem.
Again, an awning may be necessary, some-
times a wide one and sometimes a narrow
one. Sometimes, where it is essential that
some light be admitted to the store through
the window, so that a solid background to
the window can not be installed, it has been
found that a ground or frosted glass back
can be utilized in panels, with a tendency to
eliminate reflections.
The problem is elastic, and it is probably

as intangible as any of the store-detail prob-
lems that confront the retailer, and yet it
is one that should be met squarely and
solved. The reflecting show window offers
a good opportunity for a possible customer
to see himself, but with his reflection in full
view the chances are good that the goods
get little attention. And if the looker be
not vain in the least, but really seeks to see
the goods displayed, he can see them only
imperfectly. Every dealer should see his
show windows as others see them. If there
are reflections in them that mar their value
he should try plan after plan until he re-
moves them. Otherwise the greater part of
the value of the windows is lost.—Sporting
Goods Dealer.

Letter to Jewelers
Number Eight

Not-extravagant rosaries can and
ought to be all alike; there is great
advantage in making them all alike—
except color, of course.

The Vatti is so ; price $2; quite as
good as is commonly sold for $2.5o to
$5 or even $7. Warranted 20 years to
you and through you to your customer.
Warranted also to satisfy you in every
way. Your customer's money returned,
if wanted, through you ; and yours
returned, if wanted, direct.

Better send $5 for four colors as
samples—moneyback samples. What-
ever money we take we return if the
buyer wants it. Moneyback business
is lively business. Also better write for
booklet, Catholic Trade.

Vatti Rosary Co., 106 Fulton Street, New York.
—Adv.
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enerally: in fact everybody who uses

files on particular work, require files
of the highest possible qualify. The

EXTRA EX* F] FINE
SWISS PATTERN

ARE UNEQUALLED BY ANY OTHER BRAND
Made in our immense fader/ 4v hi;ghest akilleo' irorkmeiz Carried

stock by Me most progressive dealers. Used and preferred
by a rapidly /./7CPea6/./7,0 number of critical 

NICHOLSON FILE Ce.
PROVIDENCE, la. I., U. S.A.

THE VERY LATEST

COLLIS 20th CENTURY
PATENT SAFETY FOB

THIS FOB
retails for
25 cts., 50 cts.
and $1.00.

41 Every up-to-date
jobber is always on the
lookout for some-
thing new and practi-
cal. Here you are. We
have the neatest thing
possible. The cut
speaks for itself. We
have many up-to-date
designs made for this
fob.
You will observe the

neatness and character
of this fob. It is suitable
for the well-dressed per-
son as well as for people
in other walks in life. Observe
the button arrangement and
perforated strap. It is new
and classy—no buckles to

wear brassy—in fact, it is the latest and best safety fob made.
Dealers, demand this fob of your jobber, or write us and we will
put you in touch with jobbers handling it in your territory.

H. J. COLLIS MFG. CO.
Fob Specialists TAUNTON, MASS.

ELK TEETH
JUST AS THEY COME FROM
THE INDIAN AND HUNTER

ALL SIZES, white and colored tips.
Any number wanted. On selection to
manufacturers. Come to the right
source for supplies.

Mt. Lion, Lynx and Eagle Claws
for Emblem Work

DIMENSION, CABOCHON GEMS FOR RINGS, SCARF PINS, ETC.
Every sort of fine Gem Minerals in the rough for Gem Cutters.

ALL STRICTLY WHOLESALE PRICES

Largest Dealer in Elk Teeth in the World. Importer of Gem Goods

Price-list free L. W. STILWELL, Deadwood, So. Dak.

WILD AND SILVER PLATING
•04111,11141.11111•1111114,11141,1111114148,11141111,0411

OF EVERY DESCRIPTION

ROMAN, Rose and Green Gold Coloring.
Watch Case repairing and polishing.

A specialty made of repairing, relining and
replating Mesh Bags. Work by mail or
express returned same day.

SEND FOR OUR PRICE-LIST

Star Golb anb Silver Plating Works
(INCORPORATED) Established 1893

FRANK B. PIERDON, Pres. and Treas. *
EDMOND B. PIERDON, Vice-Pres. 

M. S. PIERDON Sec.
F. STANLEY PIERDON

125 Fulton Street (Nasstreet)
eipsksipweikwe•sisimifreiripsipsimpsip
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December 15, 1911 THE

Law for the Retail Jeweler
[Copyright by ELTON J. BUCKLEY]

[A series of articles specially compiled by a
well-known lawyer for the better education of
the retail dealer in the law and its relation to the
different phases of his business.—En.]

XXI.—Merchants' Use of Sidewalks and Streets

Every merchant whose store abuts on a
public street—and of course all stores do
either front, side or back—has some rights
in the street and some liabilities concern-
ing it. These rights and liabilities are not
very well understood, and in many cases
are ignored. Partially they depend on state
law, partially on local ordinances passed by
councils if it is a city, or the township com-
mittee, if it is not, and in some cases on
neither statute nor ordinance but on corn-
mon law. The provisions of all these legis-

lative authorities agree at so many points
that an article on the subject should be
fairly useful.
The time is now here when what are

called "snow and ice" cases are frequent.

Every winter brings its crop of these;

the plaintiff in every case is somebody who

has been damaged by accumulations of

snow or ice, often by falling and injuring

himself. Sometimes these suits are brought

against the city or the town, and sometimes
against the owner or tenant of the place

before which the matter occurred. In very

many cases the defendant is a merchant, be-

cause he is always fair game.

Snow-and-ice Cases

Generally speaking, there are two sorts

of snow-and-ice cases. First, those involv-

ing accidents due to ordinary slippery pave-

ments, and, second, those involving acci-

dents due to accumulations of snow and ice.

For accidents of the first sort nobody is to

blame, and whether the person injured sues

the city or the abutting owner he or she will

fail, because slippery pavements are a usual

incident of winter weather and everybody

is supposed to look out for them. A large
number of cases with nothing to them but

the ordinary slippery pavements of winter

are out of court every year for thisre 

The second type of case has more to it,
and plaintiffs in such cases always have a
chance of winning a verdict if they have
not been guilty of contributory negligence.

Their chance to win of course depends on

who they sue, as I shall show.

Municipal Responsibility

Primarily and fundamentally the city (or
the municipality) is responsible for the care
of the streets, and the abutting owners are
not. It is the city's place, through its
police officers, to see that no owner permits

any undue accumulation of snow and ice
upon his sidewalk. If the city does permit
undue accumulation anywhere, after having
had notice of its existence, and somebody
falls and is injured, the negligence is con-
sidered the negligence of the city, and a suit
against the city will probably get a verdict.
To be sure, the city can in turn make itself
partially safe against such suits by enacting
an ordinance requiring all owners to clean
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the snow and ice from their sidewalks
under penalty of fine. And this is what
practically every city and a large majority
of the towns have done. But if John Jones
violates that ordinance and allows succes-
sive snowstorms and warm spells to cover
his pavement with ridges, and somebody
falls and breaks an arm, the city can fine
the owner for violating the cleaning ordi-
nance, but it is still itself liable at the suit
of the injured person for damages on
account of the fall.

In some states the abutting owner is held
primarily liable instead of the city. These
are Ohio, Michigan, Massachusetts and
Rhode Island. In the other states, how-
ever, the rule is otherwise.

In all states, whether the city is held liable
or not, merchants and other abutting
owners are themselves liable for all snow
and ice obstructions which they themselves
cause. For instance, last winter I had
occasion to proceed against a retail hard-
ware dealer who had allowed the pipe over
his awning to wear out. Water poured
upon the sidewalk through the hole thereby
caused and froze there, causing a very
heavy old lady to fall and seriously injure
herself. Here the owner was sued without
regard to the city because it was his fault.

Use of Street and Sidewalk

A merchant in all states has a right to
use the sidewalk and street before his place
for the purpose of moving merchandise in
and out of the building, but he must be rea-
sonable about it. What is reasonable de-
pends on the circumstances, and no rule
can be laid down. Even though his oper-
ations temporarily obstruct traffic a mer-
chant can use the street in this way. In
one case it Was expressly ruled that he had
a right to put skids across the sidewalk and
keep them there for a reasonable time, re-
gardless of the inconvenience thereby
caused to passersby. But in another case
it was held that it wasn't a reasonable use
of the street to appropriate half of it for
alternate hours each day or to obstruct the
sidewalk for four or five hours at a time
several days in succession. This was a
New York case and the merchant who tried
to do it was enjoined. This decision is cited
as the general law..
A merchant can not deposit or display

merchandise on his sidewalk or put show-
boards or placards there unless there is a
local ordinance giving him that right.
More, no city can pass a valid ordinance
allowing such a thing unless the state has
first passed a law allowing it to do so. This
also means that a merchant's right to thus
use the street must rest on something more
than the mere absence of an ordinance for-
bidding it. There must be an ordinance
specifically permitting it.

Booths, Stands, Signs, Etc.

The use of booths or stands, awnings,
signs, bulk windows, steps or anything else
projecting beyond the street line or cellar-
ways in the sidewalk are controlled by the
same rule. If the state has first passed a
law authorizing the city, town or borough
to allow such things, and the city, town or

borough has passed an ordinance allowing
them, then they can be done, but not other-
wise. Very frequently they are done with-
out any legal authority whatever—by the
leniency of the local authorities, but when-
ever the latter or anybody else raises the
question they can succeed in having the
thing stopped.

All this considers only the question of
what public right a merchant has to use the
streets in the manner described. Even if
he uses the street or sidewalk in some man-
lier which is legal he may still be liable to
an action by some private person to whom
something he has done has become a nui-
sance. For instance, I know of a recent
case in which a merchant built an exten-
sion to his bulk window. It was quite
within the law, but his next-door neighbor
succeeded in obtaining an injunction against
him on the ground that the extension vio-
lated his right to light and air.

About Insurance

Are you fully insured? If not, the day
is likely to come when you will wish you
were. Years ago a friend of mine, says a
writer in the Merchants' Journal, who was
a fire-insurance adjuster of many years' ex-
perience advised me to always carry a fire
insurance close up to the full value of my
stock, and I have followed his suggestion.
Though I have never had a fire loss I have
had so many customers who have burned
out with heavy loss on account of insuffi-
cient insurance that I have never regretted
the money which I have spent in insurance
premiums.
The higher the rate the more necessity

there is for insurance. The rate is based
on the risk, and if the insurance companies
can not afford to take the risk without
double or treble the ordinary rates the mer-
chant certainly can not afford to do it either.
Be careful to have your policies read

alike and state clearly the goods and fix-
tures covered, otherwise, in case of a loss,
you are likely to have trouble with the ad-
juster. See to it, also, that you have per-
mits for your gasoline, oils, etc., and see
that your lighting system conforms to the
requirements of the policy.
Read the fine print carefully. It is re-

markable how few people who take out a
policy know what is in the fine print. There
are vast numbers of policies carried which
would be worthless in case of loss if the
companies cared to contest them. One ex-
perienced insurance man told me once that
he believed fully one-fourth of the policies
in effect were so written that the insurance
could not be collected on them if the com-
panies carrying the insurance chose to fight
rather than pay. Fortunately the great ma-
jority of companies are not inclined to take
advantage of technical flaws and want to
do the fair thing, but it is far better to have
your policies right than to take any chances
of trouble. A good rule for amount is to
carry up to three-fourths of the average
value of the stock, and put on additional
short-time insurance to cover the additional
risk at the beginning of the season when
your stock is heaviest.
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How Greenwich Time Is Given to the World

The Interesting Mechanism at the Great Observatory—Observing
of the Stars

At the main entrance to the Greenwich ob-
servatory stands the great twenty-four-hour
clock, contemplating which, as the story goes,
stood two Scotchmen, writes T. J. Aikenhead in
The Horological Journal. "Jock," said the one
to the other, "d'ye ken whaur ye are?" On Jock
admitting his ignorance, he replied, "Ye are at
the vara center o' the earth."
That was not what Jock's companion really

meant ; he meant that they were standing on the
prime meridian of the world; that is, "longi-
tude nought." He was not absolutely correct,
however, as the clock does not mark that im-
portant imaginary line. Just inside the main
entrance, and in front as you enter, is the most
important room, and contains two of the most
important instruments in the observatory. One
is the transit instrument, also called the transit
circle. This is a large telescope, mounted on
massive pillars of masonry, pointing due north
and south, and rotating only in the plane of the
meridian, the optical axis of which marks "longi-
tude nought." Across the focus are stretched
one horizontal and ten vertical wires, or, rather,
they are very fine spider threads. The ordinary
transit instrument has one horizontal and three
vertical spider threads.

The Transit Instrument

Some years ago Mr. Britten, late secretary of
the British Horological Institute, London, very
kindly set up the transit instrument belonging
to the institute in its place on the top story of
the building for my special benefit, and which
I had the pleasure of looking through at the
glorious sun speeding majestically on his journey
across the sky. I confess to surprise at the time
to note what seemed to me the rapidity with
which the sun traveled across my field of view,
but that is accounted for by the magnification
of the telescope. I already referred to the earth
revolving like a conical pendulum, that is, con-
tinuously, not like a vibrating one, intermittently.
I remember thinking what a sensation it would
be to have the earth moving forward a degree,
or even a fraction, although always moving for-
ward in the other direction. I am afraid the
inertia is too great, and the jerk caused would
be excessive, causing trouble and turning things
topsy-turvy.
The other instrument is called the chronograph,

from chronos, time, and grapho, to write. I may
remark here that Mr. Britten says of the watch
of that name—you know the one I mean, the
start, stop, and fly back—that it should rather be
called chronoscope, from chronos, time, and
scopeo, to view.

The Observatory Chronograph

The chronograph in the Greenwich observa-
tory writes the time, or, rather, marks by dots.
The chronograph is a very finely regulated
clock, controlled by a conical pendulum, this
being necessary for maintaining the continuous
revolutions of a large drum covered with paper,
and which makes one revolution every two min-
utes. As it revolves a dot is marked by the stand-
ard sidereal clock by means of a current every
two seconds, so that after one hour's work the
drum shows a spiral of little dots encircling it
thirty times. These dots are about an inch apart,
and at regular intervals.
Now comes the important work of observing

the transit of the stars.
The stars are chiefly used for the determination

of true time for several reasons, three of which
I have already stated, viz.,
(I) The earth revolves at a perfectly uniform

rate. (2) The stars are fixed. (3) They are at
such an immense distance from the earth that
the motion of the earth in its orbit during one
day produces no measurable change in the posi-
tion of the star. And also for another reason,
that several stars can be selected, while there is
only one sun.

the Transit

Observing the Transit

To observe the transit of a star the transit in-
strument is set to the altitude, and about two
minutes before the time of transit the observer
takes his place at the eyepiece, when across his
field of view he sees one horizontal and ten
vertical spider threads stretch across the focus of
the eyepiece. Now, as he • looks he sees "swim-
ming into his ken" a bright point of scintillating
light, often surrounded by bright, flashing, vibrat-
ing rays of color. Onward comes this bright,
scintillating light, moving steadily and quickly
forward. but "without haste, without rest, with-
out weariness, without ambiguity," till it touches
the first of the ten gleaming threads. Then the
observer touches a button on the side of the
telescope, over which his finger was poised ready
to strike. Tap goes his finger on the button, and
a dot is marked on the paper-covered cylinder
of the chronograph ; then some three or four
seconds later tap goes the button again as an-
other star reaches the second wire, and so on till
ten wires; then the transit is over. Each tap of
the observer's finger completes an electric cir-
cuit and records a mark on the drum of the
chronograph. If these marks sent by the transit
observer completing the circuit coincide with the
dots made by the clock then it is known the pre-
cise second a star was on the wires, or if be-
tween two clock dots, then it can be measured
by a scale to one-tenth of a second.

It is interesting to note a small error in this
connection, called "personal equation," is due
to different temperaments—that is to say, an ob-
server with an impulsive, vivacious temperament
will anticipate and strike one-tenth, or, possibly,
a few tenths of a second before the star is ac-
tually on the wire; while one with a dull, phleg-
matic temperament will calculate well before he
strikes, making certain of the fact that the star
is on the wire, and then very deliberately press
the button, so that between the two there might
be a difference of anything up to one second.

, The mean solar clock, the standard timekeeper,
is found in a little lobby guarded by double
doors and double windows, against rapid changes
of temperature. The error of this clock is de-
termined twice a day, viz., shortly before to a. m.
and shortly before r p. m., because at these times
signals are sent to all the great provincial centers.
From the clock itself are sent signals hourly

over the metropolitan area. Then at i o'clock
the time-balls at Greenwich and Deal are dropped
electrically by the clock itself and Greenwich time
is given to the world.

A Rise in Pearls
(Continued from page 2480)

The merchant was furious at the reduction of
his profit ; nevertheless, he knew that Messrs.
Banneau had offered $1o,000 for such a stone, and
could possibly be induced to pay a larger sum.
A profit of $2,500 was not to be despised.
"Very well," returned the stranger, holding out

his hand for the pearl. "It may be absurd, but
the absurdity shall be proved."
"Come," said Gildfogle, "meet me at $6,000. I

will give you the money in notes at once."
"Seven thousand five hundred dollars," replied

the inexorable stranger.
"By Jove !" cried the merchant in despair, "I

would as soon do business with a man of stone I
Take your $7,500 I Skin me I Fleece me! Never
before have I

The Original Pearl Sold

"Since you appear to consider it an unfair deal,"
interrupted the stranger, "I will 'Impose of my
pearl elsewhere. Will you kindly return it to
me?"
"I will give $7,500," said Gildfogle, again open-

ing the safe. "Here is the money."
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He then counted it into the stranger's hands.
An hour after the close of the above conversa-

tion James Condon rushed into the shop of
Messrs. Banneau & Co. His face was white, his
clothes disordered. The manager escorted him
into his private room.

The "Duplicate" Not Wanted

"By Jove I" cried Mr. Condon, "I understand
it all now I My wife has deceived me, and I
never had the faintest suspicion. She has been
deeply in debt for many months for bridge and
millinery, and heaven knows what else, and I
found this morning that she had nassed on the
pearl to one of her most pressing creditors. She
told me that it had been stolen, but I discovered
the truth by accident. I see now why she perse-
cuted me to find another, for, with the two to-
gether, she could have put herself straight again.
I have come to tell you to stop the search at
once."
"Good heavens !" exclaimed the manager, "per-

haps that explains it."
"Explains what ?"
"Just a while ago Anthony Gildfogle, a dealer

in precious stones, brought me a pearl which is an
exact double of the one we sold to you. Can it
be the same one ?"
He opened a safe and took out a small case.

In it was a magnificent pear-shaped pearl.
"It is the same," said Mr. Condon. "I am sure

of it. It has been sent to you as a match for
itself. You must return it to Gildfogle. And—
and I trust you to keep everything I have told
you to yourself."
He struggled sorrowfully from the shop. At

the end of the street a lady met him, and they
entered a taxicab, laughing heartily.
Within a week James Condon paid into his

bank, by instalments, the sum of $7,5oo.
The pear-shaped pearl was returned, with a

note of explanation, to Mr. Gildfogle, whose re-
marks on receipt of it were certainly unsuitable
for publication.

A New Cigar Lighter
One of the most practical pocket cigar lighters

on the market is being introduced to the trade
by the Nassau Lighter Company, which is made
in genuine german silver, gold plate, sterling silver
and solid 14-karat gold, at prices ranging from
$1 to $75. It is made in a great variety of staple
patterns and can be had also in engraved or
decorated with society, college and fraternity
emblems, as desired.
The Nassau lighter is about the size of a small

pocket match safe. It has a benzine chamber with
a capacity for ten days or two weeks' use, and
can be refilled with but little or no trouble in a
moment's time. Its mechanism is so simple that
it works with the precision of a watch. It is
guaranteed by the Nassau Lighter Company not to
get out of order. To produce a flame it is neces-
sary to simply press a little button at the side of
the lighter and the cover flies open and ignites
the vapor of the benzine.
The Nassau Lighter Company has just issued

an unusually attractive catalog, in colors, which
shows handsome reproductions of the various
types of lighters. This booklet will be sent to the
trade on request.

A Chinese Columbus
According to a Chinese chronicler, Hui Sen,

who lived in the sixth century of the Christian
era, North America was known to the Chinese
under the name of Fusang or Fusu. It was said
to be a continent lying 6,5oo miles to the east of
Asia. The chronicle states that in the year 453
five Buddhist priests sailed from China for Fusu,
landing in Mexico, where they taught their re-
ligion to the natives, built temples, and set tip
enormous statues of their gods all over the
country.
Traces of a Mongolian civilization have been

found in Mexico. There exists in particular a
statue of a god resembling, not the Aztec god,
but one of the grotesque deities of the Chinese.

How to Make a Balance Staff

Measuring Watch Work—Different Kinds of Gauges—Directions for Making

the Staff—Grinding, Polishing and Finishing

When a watch needs a new staff you will, if
possible, put in one ready-made, as the cost of
the staff is little when compared to the saving
of time you can effect by using ready-made
material. Why, then, you say, need I be able to
make a staff at all if I can buy them ready
to put in?
The answer is that you must be able to make

a staff because there are many watches in use
for which you can not buy parts; for instance,
watches made by companies no longer in ex-
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istence, fine imported watches, etc. Another rea-
son is that ready-made staffs often need altera-
tion; the balance shoulder may be a little too
great in diameter, the body too long for the
roller height, etc. To alter these parts of the
staff requires just as much skill in turning and
finishing, as well as in measuring, as it does to
make an entire new staff. Again, sometimes, a
watchmaker is located far away from a material
dealer, and to send for a staff, even if it could
be bought, would take too long, so one has to be
made. We will tell how to make a new staff,
therefore, sinoe every watchmaker must be able
to do it. When you can save time by using a
ready-made staff of course it is economy to do
so ; we will say, however, that if a workman
knows what a good job of staffing requires, and
is particular as he should be, there will be altera-
tions necessary on a great many of the staffs
he buys.

Taking the Measurements

Before starting making the staff you must
know the measurements of every part of it.
This brings us to the matter of gauges.
Watchwork can be most conveniently meas-

ured by metric gauges. Gauges which measure
by the inch and fractions thereof make it neces-
sary to do a lot of annoying "mental arithmetic"
when they are applied to so small a thing as
watchwork, as the measurements are practically
all less than an inch ; every time a measurement
is taken there must be a certain amount of

translation of parts of quarters into eighths,
eighths into sixteenths, to thirty-seconds, to
sixty-fourths, etc., and if thousandths of the
inch are used it is impossible for the average
man to form a "mental picture" of specified meas-
urements, which is more of a disadvantage than
might seem to be the case when considered with-
out much thought. But the poorest system of
all to use in a gauge is what is known as the
"douzieme" (Fig. t) ; this gauge reads twelfths
of the old Paris ligne, which is a relic of the
middle ages, when cities were surrounded by walls
for defense against "robber barons," and the crafts-
men of each city had largely their own peculiar
standards of measurements, the lack of friendly
intercourse between cities making a uniform stand-
ard impossible as well as unnecessary. One of the
results of civilization's advance is to make a
world-wide uniformity of standards both desir-
able and possible, and the metric system of
weights and measures is slowly, but surely, dis-
placing older systems in every country. The
metric "yard," the meter, is divided into ten deci-
meters (tenths of a meter), moo centimeters
(hundredths of a meter), or L000 millimeters
(thousandths of a meter). In watchwork the
best gauges to use are divided into millimeters
and tenths of millimeters, or millimeters and
hundredths of millimeters. Two forms of gauge
are needed. In Plate A is shown the Boley gauge,
which measures millimeters and tenths. The de-
vice made use of in this gauge to divide the mil-
limeters into tenths is the "vernier," and the
number of tenths indicated is found by counting,
on the short scale, the number of divisions from
left to right up to the first one which meets a
line on the main scale. This is clearly illustrated
by the figures on Plate A.
For measurements of a delicate nature, such

as diameters of pivots, etc., the best gauge to
use is the Grossman (Fig. 3), which can be had
fitted with a vernier, to indicate hundredths of
a millimeter. By reading the first line of the

FIG. 3
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vernier scale against the graduated curved scale
of this gauge you can read tenths and then can
divide the remainder of the last tenth into hun-
dredths (a hundredth of a millimeter is about
112500th of an inch).
With these gauges the unit of your measure-

ments will be the millimeter (abbreviated mm.),
and the fractions, being tenths and hundredths,
can be expressed in decimal notation, thus : one
millimeter and seven-tenths is written 1.7 ; three
millimeters and two hundredths, 3.02; one milli-
meter, eight-tenths and five hundredths, 1.85 ;
three-tenths of a millimeter, .3, and so on. The
convenience of having such a small unit as the
millimeter in measuring watchwork is apparent.

FIG. 4

There is another gauge which is of great con-
venience in getting certain measurements : the
height gauge, shown in Fig. 4 (a). We have
never seen this gauge offered for sale, but it is
easily made. Take a piece of steel wire about
No. 70 Stubs' gauge, about an inch and a quarter
long; cut a thread on one end, then turn a pivot on
at • the threaded end—a conical pivot of small
enough diameter to go into all sizes of balance-
jewel holes. On the other end fit a light handle
of brass or german silver. The indicating part of
the gauge is a finger or projecting point carried
on a hollow tube with thread tapped inside, in
which the thread on the steel wire engages, so
that by holding the finger from turning, then rotat-
ing the handle of the gauge, the finger can be made
to move up or down. This part of the gauge can
be made by drilling a hole in a piece of No. 40
Stubs' gauge steel, turning a shoulder on it and
cutting it off through dotted line (b); take the
resulting "button," tap the hole, and file away the
surplus metal from the disk on the end, as in-
dicated at c, leaving a projection of the shape in-
dicated in shaded portion of c.
The pivoted end of this gauge should be hard-

ened and tempered to a blue ; there would be
nothing gained by hardening the fingerpiece. It
is hardly necessary to say that this gauge meas-
ures, but does not indicate measurement in read-
able terms—to read its measurements apply the
Boley gauge to it as shown in Plate A (Fig. 7).
Now, assuming the old staff to be missing, or in
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such condition that it can not used as a model
for the new one, we will measure the dimensions
for the new staff directly from the movement.

Sketching the Staff

The best way for a beginner to do is to make
a rough pencil sketch of a staff, as shown in
Fig. 5, and mark all the dimensions of the pro-
posed staff on the sketch as they are found.
After one has had sufficient practice he will prob-
ably not need to make a sketch, but will set down
his measurements one after the other and know
what they mean, because he has a clear mental
picture of the staff "in his eye," but this isn't the
case with a beginner.
With the balance cock off take the depth

gauge (Fig. 4), plant its pivot in the lower jewel
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hole and move the finger until its lower side
stands high enough above the top level of the
pallet fork to allow about .2 mm. space between
them. This space represents the clearance be-
tween roller table and fork. Take the Boley
gauge and measure the setting of the depth
gauge; with the Grossman gauge measure the
thickness of the roller table, and add these two
measurements together; the sum will be the
roller-shoulder height, which mark down at a on
your sketch. Next, we will measure the balance-
shoulder height, with the depth gauge planted in
the lower jewel hole as before. Lay a piece of
sheet metal or other flat, stiff material across the
balance-staff hole in the top plate of a full-plate
movement, or across the pallet-bridge of a three-
quarter plate or bridge movement, one edge of
the piece almost directly above the lower jewel
hole.
This piece of metal is to be equal in thickness

to the amount of space needed for clearance be-
tween the balance and the upper plate or pallet-
bridge—say about .3 mm. Move the gauge-finger
downward until it touches the •piece of metal,
read its measurement, as before, with the Boley
gauge, and set down the measurement at b on
your sketch. The next measurement to take is
the total length of the staff. Take off upper and
lower cap-jewels, screw the balance cock down
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firmly, and measure from the upper to the lower
hole-jewel with the Grossman gauge, resting
the jaws of the gauge squarely over the jewel
holes. Set down the measurement indicated by
the gauge, at c on the sketch.
From measurement c subtract b; the remainder

will give you the measurement d, which you can
mark on the sketch.
Now you have all the measurements which are

to be made with gauges. The diameters of the
parts which hold the roller-table, balance, and
hairspring collet are gauged by trying those parts
directly on as the staff is being turned, and each
hole-jewel is used directly as a gauge for its
pivot. The heights e and I are found by trying
on the balance and hairspring collet, at the same
time that these parts are being used to get the
diameters of their seats.

Constructing the Staff

Now we come to the actual making of the staff.
The first requisite is to have a good piece of
steel, properly hardened and tempered. If you
can get from your dealer genuine Peter Stubs'
steel you will be sure of having the best; how-
ever, there are other good steels, and the way
to be sure of the quality is to test it by hardening,
tempering and polishing a broad surface on a
piece of it; inferior steel shows pits or streaks
which the polishing can not remove; in fact, it
is the polishing which makes it possible to see
these imperfections in the grain, or structure, of
the metal.
Take a piece of your staff steel, about an inch

long; heat it clear red and dip it end first (ver-
tically) in cold water. Clean the scale off and
polish the steel with emery paper; temper it on a
hot metal plate to a rich dark blue color—the blue
which appears directly after the purple color.
Put the steel in your lathe, in a chuck into

which it fits properly—not tightly nor too loosely;
this is important in order to have the work come
out true. Allow enough of the steel to project
beyond the chuck to equal the length of the staff
plus about r mm. The successive steps in form-
ing the staff are shown in Fig. 6, starting with
the steel blank and ending with the staff ready
for finishing the lower end.
Turn off the end of the steel perfectly flat. Set

the Boley gauge to the measurement d and turn
back a shoulder to that distance on the steel, using
the hole in the balance as a gauge for the
diameter. Turn the cylindrical portion slightly
tapered so that the balance will go on to near the
shoulder, but not quite against it. This is to
allow a little stock to remain for grinding to a
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flat gray finish. Take the balance off and lay
the edge of an arm of it against the shoulder
you have just turned, running the lathe the while,
and with the graver point mark a line about .2 or
.3 mm. above the level of the arm—this to mark
off the distance e. Take the hairspring collet as
a diameter gauge and turn from the mark just
made to the end of the steel, a slightly tapered
cylinder, so that the collet will fit on its outer
end; measure the height of the collet and add
about .3 mm.—the result is the distance f. Turn
down another shoulder from this last-found
point to the end of the steel; this shoulder is to
be formed into the pivot, which must be made
of sufficient length, and any length remaining be-
tween the base of the pivot and f may be either
left straight (for ordinary grade watches) or
back-tapered, as shown on sketch, when the staff
is for a watch of better grade.
Now turn the tapered body (the "hub") to

shape; to get its length add together the lengths
a and d and subtract the sum from c; set the
small end of the Boley gauge (Plate A, Fig. 7)
to this measurement and with it find the location
of the roller-shoulder. Turn the taper of the
hub so that the greater diameter of the hub does

‹[>
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not exceed the width of the balance arms at the
center, so that the staff does not extend beyond
the central portion of the arms; the lesser diam-
eter of the hub must be such that its edge comes
pretty well inside the location of the roller-jewel
hole in the roller-table when the latter is in place.
Turn away a little of the steel below the end of
the hub but do not rough out the end of the staff
yet.

Grinding or Gray-Finishing

The next step is grinding, or "gray-finishing."
Take a piece of one-quarter inch iron rod, four
or five inches long; flatten two sides of it, by
filing, to a thickness of one-eighth inch, for a
length of say two inches on the rod ; file the
edges of the flat part, curving, so that the flat-
tened part, when looked at from the top or bot-
tom, is of a long oval shape; file one edge slop-
ing away toward the bottom so that when the
flat part is held against and underneath any por-
tion of the staff being made the iron doesn't
touch any part of the face of the shoulder ex-
cept right in the corner—in other words, file a
"clearance slope" on the edge of the slip. Leave
the corner sharp for grinding square shoulders;
file clearance on the other edge of the slip, but
instead of leaving the corner sharp round it off
with a No. 5 cut file, having this rounding to be
most pronounced at the back end and getting
gradually less toward the front end; this corner
is to be used in grinding conical pivots.
Apply a thin coating of oilstone powder mixed

with oil to the sharp-cornered side of the iron
slip and grind the balance seat flat (and keep
the corner clean and sharp), reducing the
diameter of the balance-seat until the balance
can be pressed on clear to the shoulder, but with
a "friction-tight" fit. Next grind the collet-seat
until the collet springs on with sufficient tension;
grind the pivot (for detailed information about
correct shapes for pivots see answer to "Pivot"
in Workshop Notes in THE KEYSTONE for No-
vember I, Icon) ; the jewel should just go on
"friction tight" when you have finished grinding;
this is so that when you have finished polishing
the pivot will not be too small and have too
much side shake. Grind the hub to an even flat
stir face.
The face of the shoulder between e and f must

now be undercut, as indicated by the dotted lines.
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This should be done with a sharp lozenge-shaped
graver. The object in undercuttinr this shoulder
is to facilitate the riveting on of the balance.

Polishing

For polishing, file up a piece of bell metal the
same shape as the iron grinding slip. This can
then be used to polish not only the pivots, but
all the other surfaces of a staff ; of course, in
watches of high-grade workmanship the staff
must be polished over its entire surface, except
the balance-seat. The best material to use for a
truly fine polish is steel rouge—not the grade
used by jewelers for polishing gold and silver,
because that is too soft. Sometimes one can get
good results from gold rouge by mixing it half
and half with fine diamantine, but the best results
are had from a rouge sometimes called "English
red stuff," which is not generally kept by supply
dealers, but probably some of them could get it
if it is specially ordered as rouge for polishing
steel. Diamantine, sapphirine and corindon
polish quickly, but not as nearly perfectly as red
stuff, or as rouge mixed with diamantine or sap-
phirine does. In any case, the polishing powder
must be mixed with a very little oil on a steel or
glass plate, or in an agate mortar, and rubbed,
rubbed, rubbed—the longer the better—between
hard surfaces, until an extremely smooth, stiff
paste results. This should be applied very spar-
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ingly on the bell-metal polisher and the work
run at highest speed until the polisher shows a
black, hard surface. It is only then that a polish
will appear on the steel, but never forget that
one particle of grit in your polish will spoil the
result of all your efforts, so that you will need
to continually observe cleanliness and care in
your work.

Polish the pivot until it has perfect surfaces
and until the jewel slips on with a little free-
dom for sideshake. It is hardly necessary to say
that between the grinding and polishing opera-
tions the work must be carefully cleaned with
pith and benzine.
The top and hub of the staff are now finished.

Keeping in mind the measurements only so as
not to turn away too much metal, roughly turn
the shape of the lower end of the staff, and be-
fore cutting it off be careful to turn a smooth
taper at a, Fig. 6, so as to have something to
true by when you rechuck the staff to turn the
lower end; with a sharp-pointed graver cut off
the staff. Set your Boley gauge to the measure-
ment c (Fig. 5), then, gauging it frequently be-
tween the jaws marked a, a, Plate A, shorten
the pointed lower end with an oilstone slip until
it will just go between the jaws—now the staff
is of the proper total length.

Split Chuck or Cement Brass?

The thing to be done now is to put it in the
lathe and finish the lower end. The question
arises whether to use a split chuck or a cement
brass. If the split chuck is true, absolutely true,
it will be all right to use it, but chucks are so
universally abused that only very careful work-
men can confidently consider their chucks true,
and it is a matter of some difficulty for any but
a skilled workman to. even know whether or not
his chucks are true. To avoid risk we recom-
mend using the cement brass. Turn the V-taper
in the brass absolutely true (avoiding a project-
ing point in the bottom) every time you screw a
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brass into the chuck, and in applying the cement
keep an evenly shaped ball of it on the end of
the brass; otherwise the cement, in cooling, will
pull the staff a little out of true. Have the
cement fill the V-center to the bottom, heat the
cement and the staff, else the staff will tend to
come out of the chuck during turning.
Put the staff, roughed end outward, into the

cement, and while it is cooling keep the lathe
running, and with a blunt-pointed piece of peg-
wood supported on the T rest keep the staff
running true until the cement has hardened.
Now set the Boley gauge (as in Plate A, Fig. 7)

to measurement a, Fig. 5, and turn the lower end
of the staff until the hole in the roller-table will
just go on the end—from there to the roller-
shoulder the staff must taper to slightly larger
diametet. Grind the part just turned, maintain-
ing the taper and reducing the diameter until the
roller-table can be pushed on to between .5 and
mm. from the shoulder—the rest of the way it

must be driven by the staking tool, after the
staff is completed, so as to be sure of being
firmly seated. Turn, grind and polish the lower
pivot to fit its jewel in the same way as you did
the upper pivot. Heat the cement, withdraw the
staff, crack off the surplus and clean off the re-
maining cement by boiling in alcohol. The staff
is now finished. It is possible it may need to
have pivot ends polished down a trifle to get the
correct end-shake, but if the measurements are
properly taken the staff will often come right in
this respect in the first place.

Rotary Pivot Polisher

Much quicker and better grinding and polish-
ing can be done by a rotary pivot polisher than
with the hand slips. But, "Phew I" you say, "a pivot
polisher costs $30 !" Well, what of it? A watch-
maker's stock-in-trade consists of his ability
and his tools ; good tools to some extent
make ability; his earning power depends on his
ability; he can not afford not to have good tools.
"Can not afford to put $30 into a pivot polisher !"
—that is every bit as ridiculous as it would be
for a merchant to say he "can not afford" to
carry sufficient stock to meet his business needs.
If you look around you will see that successful
workmen as well as successful merchants are
well equipped to give their patrons better service
than the unsuccessful ones are; they consider that
the money put into better equipment is an invest-
ment for a profit, which it certainly is.

Making Pivot Drills

Answering your question about making pivot
drills, we will say that they can he made by
cutting No. 70 Stubs' gauge steel wire into lengths
of from 25 to 20 mm., turning heads on them
as at a, Fig. 7, heating to bright red (not white
hot) in an alcohol lamp flame, and plunging into
a piece of beeswax. This treatment both hardens
and tempers them at the same time—to speak
more exactly, it hardens them to the right temper
for their purpose. Hold the drill in a pinvise
and grind two opposite sides flat, as seen edge-
wise at b, and sidewise at c; this grinding may
be done either by holding the drill against a re-
volving wheel in the lathe (we suggest an India
oilstone wheel, medium grade of fineness), or by
rubbing it on a flat oilstone; the wheel is the
quicker. All that remains to do now is to sharpen
the cutting angle. The cutting edges must have
clearance in opposite directions, of course, as one
cuts the hole "going down" and the other "com-
ing up." The illustration will give you an idea
of the proper angle to give the drills.

Protecting Freshly Varnished Floors

It is often necessary to walk upon freshly var-
nished hardwood floors and the usual thing to do
is to lay boards on the sticky surface and walk on
the boards. When the boards are removed some
of the varnish comes with them and the spots
must be varnished over again. The boards may
be kept from sticking by applying a coat of wax
to the side placed on the varnish. A little paraffin,
beeswax or common floor wax rubbed on the sur-
face will be sufficient. It is also advisable to build
up the boards. This will make very little surface
contact with the floor.—Popular Mechanics.
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The Cleaning and
Coloring of Metals

Processes of Treating Different Metals to Obtain

Satisfactory Color and Texture Surfaces

The following is extracted from the American

Machinist's translation of an article by F. Rein-

both, appearing originally in Maschinenbau, of

Berlin :

In itself the coloring of a metal is not difficult.
The difficulty lies far more in the demands neces-
sarily made on the color, that it shall be beauti-
fully artistic in appearance, be durable, and re-
tain the metallic character. If, in artistic work,
it is only required to imitate a precious metal the
choice of coloring is still an extremely delicate
matter. It is not to be supposed that this object
is attained for all articles and all materials with-
out thinking of other points than the mere color-
ing. The coloring, for example, should not cover
up the workmanship; thus fine engraved work
should not be obscured under a thick patination,
nor should wrought-iron work be coated with
copper. Furthermore, in the coloring, account
must be taken of the purpose of the article. It
would be objectless and contrary to reason to
give something made of copper a bronze coat if
it were to be set in the open air.
The surface of the metal must be thoroughly

cleansed of dirt, grease, oxide layers, etc. The
metal must be absolutely clean, and its entire sur-
face equally competent to take up the chemical
agent which is to produce the color. It must be
decided at the beginning whether the final result
is to be a luster or a matt color. Then undertake
the cleansing process, which consists essentially
of three factors, the mechanical cleaning, the de-
greasing, and the chemical cleaning.

Mechanical Cleaning and Degreasing

The mechanical cleaning consists in the removal
of dirt and dust by washing with water or scour-
ing off more or less with fine wire or bristle
brushes, sometimes with the aid of fine Sand,
pumice stone, etc. After this follows a washing
with clean water. The degreasinz of small objects
is done by dipping them in benzine, ether, or some
other solvent for the grease. Larger articles are '
best boiled in caustic soda (one part caustic soda
in ten parts water), which turns the grease to
soap. Zinc, tin and britannia metal, as also soft-
soldered objects, should not, however, be boiled
with this lye, since it attacks them. For them is
used a bath of carbonate of soda or of potash
(one part to ten parts of water). After subse-
quent boiling they are well washed with water.
A sign of proper grease removal is a regular wet-
ting of the surface by water. Since, after grease
removal, the articles should not be touched with
the fingers, they should either be fastened on
wires beforehand or handled with tongs or rubber
gloves.
In recent times the removal of grease by

electrolytic methods has been undertaken. These
methods, however, are only employed where in
addition to coloring there is done a good deal
of electroplating, which requires the use of cur-
rent. The electrolytic degreasing bath consists
essentially in a sufficiently concentrated solution
of caustic soda or potash, or of sodium or potas-
sium carbonates. In this process the alkali enter-
ing at the cathode saponifies the grease, while the
developed oxygen mechanically sets free the
grease and dirt.

Chemical Cleansing

After the grease removal comes the chemical
cleaning, consisting mainly in removing the layers
of oxide. This is accomplished through an acid
mixture, a so-called "pickle" whose composition
for the various metals is determined by experience.
This is of importance to the success of metal col-
oring, since a bad pickling generally spoils the
results of the work.
Zinc, which ordinarily is only covered with a

thin film of suboxide, is best pickled with a mix-
ture of ten parts to twenty parts water and one
part concentrated sulphuric acid. In the prepara-

(Continued on pagc2504)
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Watch-cleaning
Discussion Continued

Varied Experiences of Repairers—Sharp Differ-
ences of Opinion— Arguments for and Against

By J. A. CAMPBELL, Mount Pulaski, Ill.
"A man convinced against his will is of the

same opinion still." So the old saw says, but I
would like one more chance to convince my
"cyanide" friends of the error of their ways and
have them willing to be convinced
We will say that the cyanide method of watch

cleaning and my method, which I described in my
recent letter, are equal so far as results in looks
of the movement after the work is finished is con-
cerned. We still have the question of time to
thresh out, and that amounts to a whole lot when
a man is holding down a good busy job and has
to earn his wages without being a slave to the
bench.
With the cyanide process first wash the plates

with gasoline. Of course that includes the wheels,
etc.; or a better way to demonstrate would be to
show the different stunts the watch has to go
through.

CYANIDE PROCESS

No. I, gasoline, i (parts all brushed) ; No. 2,
cyanide, I (parts dipped) ; No. 3, wash with soap,
I (parts all brushed) ; No. 4, rinse with water, i ;
No. 5, rinse with alcohol, I ; No. 6, dry in saw-
dust, I; No. 7, brush off sawdust, i (all parts
brushed). Total, 7.

MY PROCESS

No. 1, gasoline, x (all parts brushed) ; No. 2,
brush with chalk mixture, t (all parts brushed).
Total, 2.
Then with my process the work can all be done

right at the bench, which in most stores is located
up front; with the cyanide process you have to
make a trip to the back shop, and if there is no
running water in the store there is the job of
carrying in a plentiful supply to do the work as
good as it can be done with what to me seems to
be a very slow process in the first place with all
possible conveniences Which takes the most time,
all else being equal?

By GEORGE W. RISLER, Elmira Heights, N. Y.
I was much interested in the discussion, on

page 1893, October I issue, on "Two Methods of
Cleaning a Watch." I have had a number of
men to work for me, and all had the best way
to clean a watch, but the very best way I ever
saw and the method I have used for a consider-
able time with entire satisfaction is as follows:
Take your watch down as usual, and then, dip-
ping a moderately stiff brush in your cup of
gasoline, brush each piece freely and vigorously.
Use plenty of gasoline by dipping point of brush
from time to time in gasoline. When piece is
thoroughly clean brush dry. Do each piece thor-
oughly and peg holes out twice—that is, from
each side. Use plenty of elbow grease and a good
stiff brush. Don't worry about scratching the
plate, but just look at the finish when through.
One trial will convince the most skeptical. I
imagine I hear some say gasoline is not fit for
cleaning a watch. Just ask your druggist what
the difference is between gasoline and benzine.
I learned this method of cleaning from a man

who had spent thirty-five years at the bench, and
the greater part of that time on high-grade
watches. Let me add, don't use anything but the
very best oil.

By CHARLES P. NORMAN, Ottawa, Kan.
I have followed the communications through

THE KEYSTONE relative to watch cleaning with a
great deal of interest and would like to add an
item of comment. The watchmakers in general do
not saY whether they strip a balance, true up in
both round and flat, stone off and polish pivots
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until same are in as good condition as when new,
refit balance-hole jewels, poise balance, center
hairspring and true same in the flat; also refin-
ishing the center, which is nearly always rough. I
also find that aqua ammonia used with soap and
water leaves the parts in nicer conditon than
plain soap and water. No doubt the workmen
who do not like the cyanide process are lazy or do
their work in a slip-shod manner. My first expe-
rience was similar, but I soon learned that work
properly done gave absolute satisfaction.

By L. H. CHAPMAN, Canton, Okla.
Being a reader of THE KEYSTONE for a long

time I take quite an interest in the discussions of
the different ways of doing things. In regard
to cleaning watches, I wish to give my experience.
The best thing is proof alcohol, but we can

not get it here very well, so I use benzine. Gaso-
line has too much of the sulphuric acid left in
it to be good for the steel parts; if it is not all
gotten off it leaves a coating on the parts it is
used on and also has a tendency to rust them.
Such is my experience.
Now, my plan is this: I use the best benzine

I can get. First, I take the watch all to pieces
and put it in benzine, having plenty to cover it
all. I let it soak a few minutes to cut the gum
and grease loose, and then I use a half-hard
brush and go all over each niece and part sep-
arately, dipping my brush in the benzine now and
then to keep it moist ; then while the piece is yet
wet with benzine I take a half-soft brush and
rub it on a cake of Parsons' Mineraline and
lightly go over the piece completely. I then lay
it down and go after another niece, and so on
until I have all of them done in this way. Then
I take my half-hard brush and go over them
very rapidly, not bearing very heavy, then I thor-
oughly rinse them off in benzine and dry in saw-
dust, and then brush the sawdust off, oil, and put
together.
I have used this process for a long time and

find more satisfaction in it than any other I have
ever heard of. I use the very best oil I can buy.

The Cleaning and Coloring of Metals
(Continued from page 2503)

tion of the sulphuric acid and water mixture the
acid should always be poured in while the water
is stirred. and not vice versa. When the layers
of suboxide are thick, and soaking in the above
mixture long enough to remove them would dis-
solve the zinc itself, it is better to use a cool
mixture of equal parts sulphuric acid and nitric
acid, the mixture being diluted to 36° B. specific
gravity. In one or two seconds the zinc is usually
completely cleansed. It is then coniously washed
with water often renewed, a condition which, in
all pickling and, indeed, all metal coloring, must
be strictly complied with. If the thickness of the
outside layer necessitates repeated pickling the
objects should be dried.
After being used often the pickling bath loses

its power, and the zinc articles then have a dull
appearance. Such an exhausted pickle can still be
employed for matt pickling of zinc, by adding to it
as much zinc scrap as it will dissolve, and finally
giving it a weak nitric acidity.
Large objects of cast zinc ware, which are not

suitable to place in the pickle, are best rubbed
with a solution of ammonio-potassic tartrate,
made of 2,200 gr. of tartar in one pint of water,
heated to 176° F., and ammonium carbonate added
to it until ebullition ceases. The solution is
allowed to act for some time, and the object is
rubbed off with a sponge or soft brush, with a
broth of whiting and water. Finally, a washing
with water is given. If the objects can not be
taken directly to the coloring process they are
either dried with a cloth free of grease or, better,
laid in a solution of tartar or ammonio-potassic
tartrate.

The Yellow Pickle

In order to remove the oxide layer from copper
and its alloys resort is generally had to a so-
called "yellow pickle" or dip, a mixture of one
hundred parts concentrated sulphuric acid (66°
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B.) and seventy-five parts nitric acid (4o° B.).
Here also there is a difference between luster and
matt pickling. For the former purpose there is
added to the "yellow pickle" some cooking salt,
about 20 gr. to one pound of pickle. One kilo-
gram = 2.2 lb.; i gram = 15.4 grains.
For a matt surface the solution is preferably

as follows: One kilogram nitric acid (36° B.),
one-half kilogram concentrated sulphuric acid,
five grams cooking salt and five grams of twenty-
five grams sulphate of zinc. The longer the
object remains in the pickle the more matt it
becomes. Soldering joints are thus turned black
and have to be cleaned off with a brush. The
matt pickling depends on the unequal attack of
the acid mixture on the material.
Although the compounds given are the most

common they are by no means always the best
to use. The different composition of copper-zinc
alloys often produces, for example, in one and
the same pickle very different color tones, which
affect the results of chemical coloring. In order
to get the same tone always with the same color-
ing bath care must be taken even in the pickling,
and the composition of the pickling fluid must be
adapted to the conditions.
After each pickling a good washing off with

water is absolutely necessary, since remaining
traces of acid destroy the effect of pickling. It
is therefore advisable to put the article also
through a weak solution of sodium carbonate or
lime water. When placed in the pickle it should
be dry, and the acid mixture must be kept as
free as possible from water.

It is often intended to give brass ware a granu-
lar surface. For this purpose it is placed for
about twenty-four hours in a preliminary pickle,
consisting of one part sulphuric acid, one part
nitric acid, and eight parts water. This gives it
a watery or cloudy appearance. With a yellow
pickle that is considerably exhausted, or as a
result of long-continued pickling, spotted objects
are often obtained. Further pickling does not
help in this event. In such cases the dry article
is dipped in a solution of chloride of zinc and
warmed until the solution is dried in and well
washed off. The object is then clean. The pickled
articles are then either ready to color or else
are first to be placed in pure water with some
tartar.

Pickling Iron and Steel

Iron and steel are pickled white in concentrated
nitric acid to which is added some lampblack.
It is very difficult to preserve on castings a sur-
face suitable for coloring. Tempering or anneal-
ing is, therefore, to be recommended. If this is
not feasible, pickle with i per cent sulphuric acid;
bar iron in ro per cent sulphuric acid, while for
steel may be used about 20 per cent hydrochloric
acid. Polished steel is pickled in a solution of
acid sulphate of potassium. Lead, tin and their
alloys are cleansed by brushing off and scouring
in clean sand. Aluminum is placed in diluted
soda lye, which gives it a brilliant surface. For
matt pickling it is placed in strong soda lye until
a lively gas development takes place. Afterwards
it is well washed off and dried.

Silver articles are best cleaned from the ad-
hering yellow to dark brown layer of silver sul-
phide by warming and dipping in dilute sulphuric
acid (one to five) or by boiling in a solution of
one part tartar and two parts cooking salt ; then
clean with a rag and a 5 per cent solution of
potassium cyanide.
Gold does not oxidize on the surface and, there-

fore, needs no pickling. Alloys of gold are
rubbed with a rag and about 3 per cent borax
solution. In order to produce a matt surface on
gold it is coated with a melted mixture of eight
parts of saltpeter, five parts of alum, and seven
parts of cooking salt, is heated and immersed in
cold water. In heating it develops chlorine, which
eats into the surface of the gold.

Why the Old Man Died
"You know Jones, who was reputed so rich?

Well, he died the other day, and the only thing
he left was an old Dutch clock."
"Well, there's one good thing about it ; it won't

be much trouble to wind up his estate."
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Workshop Notes

Subscribers wishing inquiries answered in this depart-
ment must send name and address—not for publication,
but as an evidence of good faith. No attention will be
paid to anonymous communications. Questions will be
answered in the order in which they are received.

DIAL PHOTO.—I removed a photograph from a
watch dial with nitric acid and in a certain
light the picture still shows dimly. Can it be
removed perfectly?

We can not suggest anything different from
the treatment you have employed. Doubtless the
sensitizing agent used has penetrated the pores
of the enamel of the dial and, of course, the
picture would to some degree penetrate with it.
You might try the effect of continuing the acid
treatment for a longer period.

PALLET BRIDGE—Will you please explain fully
through "Workshop Notes" just how I am to
properly center a pallet bridge where the jewel
has been broken out and I wish to set another
directly into the bridge. You see this bridge
has to be reversed and the jewel set from the
under side, therefore I can not use my face
plate.

The first thing to accomplish is to have the
seat, into which the jewel fits, perfectly upright;
that is, the "vertical axis" of the jewel seat must
coincide with the vertical axis of the lower jewel,
so that the pallet, fork and arbor will run per.
fectly level, and so that the pivots will bear ver-
tically in the jewel holes.

If the original jewel seat has not been marred,
all you need do is to select a jewel which closely
fits the seat; it follows that if the jewel itself is
true (the hole true with the rim) the pivot hole
will stand exactly above the lower pivot hole, as
was the case with the original jewel. If you can
find a jewel of correct diameter to fit the seat
you can hold the pallet bridge h. one or two
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clamps of the face plate and center by the hole
of the seat; the jewel seat faces outward or
toward you; if the bridge is so formed that you
can not get it clamped solidly in your lace
plate you can cement it on a flat-faced cement
brass and true it by the jewel seat. In either case
you are now ready to burnish in the jewel, or
to turn out the seat a little larger or deeper
to fit a jewel and then burnish it in, but a pre-
requisite is that the jewel seat must be in perfect
condition to true by, else you can not get the
pivot hole in the new jewel to be located upright.
If the seat or hole in the bridge is marred then
the only way to locate the proper position for
the pivot hole of the new jewel is to screw the
pallet bridge in place on the lower plate and put
the plate up in the universal face plate, centering
by the lower jewel. If there is enough metal left
around the old seat you can turn a new seat
directly on the bridge by using a right-angled
cutter (Fig. I), which can be easily filed out of
either round or sheet steel. The cutter is passed
through the seat hole in the bridge, and any
careful workman will have no trouble in cutting
very good seats with it. After the seat is cut
follow foregoing directions for holding the bridge
to burnish in the jewel. If there is not enough
metal to form a new seat you must bush the
bridge, and by drilling a true hole in the bushing
while you are turning it to size you can use this
hole to center from just as you use the original
seat to center from, holding the bridge either
in the face plate or on a cement brass, and turn
out a seat and bezel, then burnish in the jewel.

WATCH CLEANING.—I have had some trouble
about cleaning watches. My method seems to
me to be all right, but at the same time it hap-
pens quite often that watches I have cleaned
and oiled stop in about two or three months
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because of rust at the pivot that runs through
the plates, such as seven-jewel and fifteen-
jewel movements. The pivots that run on jewels
do not rust. I can't find out the cause. I
usually clean my watch by putting the parts
first in gasoline, and then in taking them from
the gasoline I brush them thoroughly with a
brush kept for that purpose. Next I put the
parts in alcohol for a little while, and from
there I brush them till they are dry (with
another brush) and then I use the chalk with
still another brush. I believe it is a good
method, but at the same time I have trouble—
not always, but sometimes. I would like to
know what is the cause.

You have a poor method for cleaning watches.
The best way is to brush off the oil and dirt
with benzine, then dip plates and wheels in cy-
anide of potassium (to remove tarnish), then
wash with soap and water applied with a medium
stiff watch brush; rinse in clear water, immerse
in alcohol, dry in sawdust and neg out the holes.
This method is explained in full detail in THE
KEYSTONE for October 1, 1901, page 5893.
Another factor which enters into your problem

is the quality of the oil you use. The fault is
either in your cleaning or in the oil. If you clean
a watch by the method we advocate and still
have trouble, then the oil you use is at fault, and
is either of a good make but has become spoiled
in some way, or is of an inferior make. Any of
the well-known brands, which you will see ad-
vertised in THE KEYSTONE, will give you entirely
satisfactory results and are so guaranteed by
their makers.

WOODEN WHEELS.—We have an old Terry clock
with wooden works. Please let me know the
best method of oiling same, as the regular clock
oil will soak into the wood.

If the pivots of your clock bear directly on the
wood of the plate holes you might use vaseline
for a lubricant, although our impression is that
it would not maintain its efficiency long. The best
thing for wooden clocks is to have brass bush-
ings and steel pivots; the bushings should have a
flange toward the pivot shoulder to prevent the
oil getting to the wood. With this form of bear-
ings you can use clock oil, which, of course, is
best for the purpose. Most wooden clocks have
these brass bushings ; they are not hard to put
in and are well worth the time it takes to do it.

PUZZLED.—Will you please answer in the "Work-
shop Notes" columns the following: (a) In the
center pin on Swiss watches having the hollow-
center pinion, how tight should the pin fit into
the pinion for best results? Some time ago I
had a watch as above and the hands could be
set by simply pushing on the minute hand, so
I tightened up the canon pinion and also the
center pin some, but the watch refused to run
after that, so had to loosen up again. Is there
any advantage in favor of this hollow-center
pinion and pin arrangement over the American
solid-made pinion? If so, what? (b) I some-
times get clocks the wheels and plates of which
are badly discolored—green and black. What
material would you use to restore the color on
the brass without doing harm to the steel parts?

(a) The pin should fit tight enough so that the
minute hand can not be turned by pushing on the
hand, because the hand would be in danger of
occasionally stopping even though the watch kept
running. The trouble you describe may be caused
by a cracked pinion or pivot, which would ex-
pand when the pin is pushed fully into place, and
thus stop the watch, or the fit of one or both of
the center (hollow) pivots may be a little too
close, causing binding when the center pin is in
far enough to produce the proper friction to
drive the dial train safely.
There is no advantage in this hollow-pin form

of setting mechanism over the solid center pinion
and movable canon pinion; in fact, the latter form
is preferable for numerous reasons, which are so
apparent as to need no explanation—for instance,
the impossibility of any such trouble as you have
described in your query.
(b) Clean them just as you would a watch,

using the method described on page 1893 of the
October 1 KEYSTONE, except that instead of im-
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mersing in alcohol the drying may be done by
warming .the parts over an alcohol or bunsen gas
lamp flame, at the same time wiping off the sur-
plus water with a perfectly clean rag. Deeply
corroded spots must be removed by rubbing with
any of the metal polishes like Putz Pomade, etc.,
or by using a jeweler's polishing lathe with a felt
buff and tripoli, following the tripoli with rouge
in cases of clocks like French clocks, which have
a very high polish.

To Prevent Frosting
of Show Windows

Cause of Frosting—Windows Must Be En-
closed Airtight—More or Less Serviceable
Precautions

The accumulation of frost upon the inner side
of the plate glass in show windows is caused by
the warm, moist air of the interior coming in
contact with the glass which has been chilled by
the freezing atmosphere on the outer side.
When the temperature on the outside is suffi-

ciently low and a certain difference is attained
between the moisture with which the warm inside
air is charged the moisture is deposited upon the
glass in the form which we ordinarily call steam.

OUTI,Er- STORE. eF.11..11,10

This will gradually freeze, and the window will
become covered with frost in proportion to the
lowness of the outside temperature.
With the cause of the frosting thus clearly

understood it will be much easier to prescribe
measures which will operate to overcome the evil.

Precautionary Measure

The first thing required is to box up or enclose
the windows. But some of our readers will say
that their show windows are already boxed in,
and still the frost accumulates. To those and to
all others we say that it is important that the en-
closure be made practically airtight, as regards
the inner side, if the precaution is to be effective.

It is well known that little or no frost is seen
upon the double windows of dwellings or other
buildings even in the coldest weather. Where the
double windows fit perfectly the air between the
two sashes remains at an average temperature as
compared with that within the room and upon the
outside. The difference in the temperatures of
the air upon the two sides of the outer sash is

(Continued on pave 2507)
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Recent Patents of Interest to the Jewelry Trade

Patents of interest to the trade, recently issued,
especially prepared for this journal by William
N. Moore, patent attorney, Loan and Trust build-
ing, Washington, D. C.

1,007,193. Watch charm. Bernhard Z. Friedman,
Fort Worth, Texas, assignor of one-half to
Arthur Simon, Fort Worth, Texas. Filed June
13, 1911. Serial No. 632,992.
I. A charm having a blank provided with an

opening therethrough, said blank being beveled
about the edges of said opening, and detachable

emblems mounted on opposite
sides of said blank and having
spring shanks projecting from the
inner faces of said emblems and
projecting through said opening,
the shanks of each emblem being

7 sprung outwardly at their outer
edges and engaging the beveled
portions of said blank on the op-
posite side thereof from the em-
blem.

2. A charm having a blank provided with
an opening therethrough, detachable emblems
mounted on opposite sides of said blank,
and spring shanks attached to said emblems and
projecting through said opening, the shanks of
one emblem passing or overlapping the shanks
of the other emblem and the shanks of each em-
blem engaging the walls of said blank in said
opening to prevent removal of the blank.

1,007,253. Jewel setting. Abraham Suderov,
New York, N. Y. Filed May 14, 1909. Serial
No. 496,006.
I. A jewel setting comprising a platinum base

member having upwardly projecting spaced sup-
ports and upwardly projecting fingers located be-
tween the supports and projecting
above the same and a platinum cap
member having spaced arms project-
ing laterally between the fingers of
the base member and on top of and
soldered to the upper ends of the supports, the
seams between the spaced arms and their supports
being below the cap member and concealed when
the setting is viewed from above and the tops
of the upwardly projective fingers being sub-
stantially in the plane of the top of the cap
member.
2. A jewel setting comprising a base member

having upwardly projecting spaced supports
notched exteriorly and upwardly projecting
fingers located between the supports and project-
ing above the same and a cap member having
spaced arms projecting laterally between the
fingers of the base member and notched at the
ends to correspond with the notches of the sup-
ports and extending over and soldered to the
tops of the supports, said fingers and supports
being integral with the body portion of the base
member and said arms being integral with the
body portion of the cap member, the seams be-
tween the spaced arms and their supports being
below the cap member and concealed when the
setting is viewed from above and the tops of the
upwardly projecting fingers being substantially in
the plane of the top of the cap member.

6 P

1,008,956. Safety pin. Annastasia Collins, San
Francisco, Cal. Filed April 6, T911. Serial
No. 619,273.
A safety pin comprising a curved resilient back

plate, a pin stem connected at one end to one
end of said back plate, said pin stem extending

in alinement with the
longitudinal center of

-4. 4.4 the back plate and
6- dr ‘. ,,, having its opposite

posite end of said...0 
end pointed, the op-

back plate terminating in an enlarged portion hav-
ing an 'annular flange formed on the underside
thereof, said flange having a plate mounted on its
lower edge to enclose the space within the flange,

and portions of said flange being removed to
form a peripheral slot through which the outer
end of the pin point may pass sidewise.

1,008,859. Calendar clock. William S. Overlin,
Portland, Ore., assignor of one-half to Els-
worth Pickel, Portland, Ore. Filed September
7, 1910. Serial No. 580,894.
1. In means of the class described, the com-

bination of a motor, a calendar comprising a strip
movable by said motor, means normally prevent-
ing operation of said motor, mechanism for in-

A
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itially releasing the motor, and controlli ig means
co-operating with the releasing mechan'sm com-
prising a controller arm arranged in the path of
movement of the calendar strip, said strip having
a cam portion leading to one of its edges and
adapted to engage the controller arm to move
the latter into operative contact with said edge
whereby to maintain the operation of the motor
a predetermined length of time.

2. In means of the class described, the com-
bination of a motor, a calendar comprising a strip
having suitable indicia thereon and operably con-
nected with the motor, a releasing lever for the
motor, a projection adjacent to said lever, a
detent carried by the lever, means for normally
holding the lever in a position preventing opera-
tion of the motor, means controlled by the cal-
endar strip and connected with the detent afore-
said to hold the lever in released position, means
for initially actuating the lever, and means for
causing engagement of the detent beneath the
projection when the lever is initially actuated:

1,008,793. Watch barrel. Charles E. De Long,
Kankakee. III. Filed May 1, 1909. Serial No.

493,397.
I. In a watch-winding mechanism, the combi-

nation with a bridge plate, of a ratchet wheel
journaled thereon. a main arbor, a spring barrel
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fast on said main arbor, a main spring in said
barrel, and a hollow two-part telescoping wind-
ing arbor having one of its parts secured to said
ratchet wheel and the other of its parts consti-
tuting an anchor for the inner end of the main
spring, said parts having a straight longitudinal
sliding fit the one within the other, substantially
as described.
2. In a watch-winding mechanism, the combi-

nation with a bridge plate, of a ratchet wheel
having a depending boss mounted to turn therein,
a spring barrel, a main spring therein, a main
arbor carrying said barrel, and a hollow two-part
telescoping winding arbor having one of its parts
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secured to said ratchet wheel and the other of its
parts constituting an anchor for the inner end of
the main spring, said parts having a straight longi-
tudinal sliding fit the one within the other, sub-
stantially as described.

3. In a watch-winding mechanism, the combi-
nation with a bridge plate, of a ratchet wheel
having an internally threaded depending boss
mounted to turn therein, a spring barrel, a main
spring therein, a main arbor carrying said barrel,
and a hollow two-part telescoping winding arbor,
one of the parts whereof has threaded engage-
ment at its upper end with the depending boss
of said ratchet wheel, and the other of which
parts constitutes an anchor for the inner end of
the main spring, substantially as described.
4. In a watch-winding mechanism, the combi-

nation with a bridge plate, of a centrally aper-
tured ratchet wheel having an internally threaded
and shouldered depending boss mounted to turn
therein, a jewel setting mounted in the aperture
of said ratchet wheel and having a flange engag-
ing the internal shoulder of said boss, a jewel in
said setting, a spring barrel, a main spring therein,
a main arbor having an upper bearing in said
jewel and carrying said barrel, and a hollow two-
part telescoping winding arbor surrounding said
main arbor, the upper of whose parts has threaded
engagement at its upper end with the depending
boss of said ratchet wheel and clamps said jewel
setting against said shoulder, and the lower of
which parts lies within said barrel and constitutes
an anchor for the inner end of the main spring,
substantially as described.

5. In a watch-winding mechanism, the combi-
nation with a bridge plate, of a ratchet wheel
having a jewel bearing and a depending boss
mounted to turn therein, a spring barrel, a main
spring therein, a main arbor carrying said barrel
and at its upper end journaled in said jewel bear-
ing, and a hollow two-part telescoping winding
arbor having one of its parts secured in the boss
of said ratchet wheel and formed with an annular
flange below said boss and the other of its parts
constituting an anchor for the inner end of the
main spring and at its upper end abutting against
said annular flange, substantially as described.

1,009,773. Keyless clock. Walter E. E. Milz, New
York, N. Y., assignor to Phinney-Walker Key-
Less Clock Company, a corporation of Massa-
chusetts. Filed March 28, 191r. Serial No.
617,459.
I. In a clock, the combination of spring winding

devices, hand setting devices, and an operating
member rotatable around the clock and shiftable

ma; WIMP: 11;

in and out to engagement with either of said
devices.
2. In a clock, the combination of spring winding

devices, hand setting devices, and a ring rotatable
around the clock movement and shiftable in a
direction parallel to the axis of said movement to
engage the ring with either of said devices.
3. In a clock, the combination of spring winding

devicest hand setting devices, and a cylindrical
casing inclosing the clock movement and rotatable
around the same, said casing being shiftable in
and out, parallel to its axis, to engage the same
with either of said devices.
4. In a clock, the combination of spring winding

devices, hand setting devices, each of said de-
vices including a gear wheel, and a casing rotatable
around the clock movement, and having a gear
engageable with either of the said gears, said
casing being shiftable axially to engage its gear
with either of the said gears.

5. In a clock, the combination of spring winding
devices, hand setting devices, each of said de-
vices including a gear wheel, said gear wheels
being located beside each other with their teeth
in alinement, and a ring rotatable around the clock
movement and having an internal gear, said ring
being shiftable axially to engage said internal
gear with either of the said gear wheels.
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1,009,989. Steady-rest for grinding machines.
Charles H. Norton, Worcester, Mass., assignor
to Norton Grinding Company, Worcester,
Mass., a corporation of Massachusetts. Filed
November 5, 1908. Serial No. 461,246.
I. In a steady-rest for grinding machines, the

combination of a shoe holder having a rigid flange
thereon, a steady-rest having a pair of feet on the
forward edge thereof adapted to engage said
flange and a rear foot, and means on the shoe

holder for engaging the rear foot and forcing it
firmly forward to fix the steady-rest firmly be-
tween said means and said flange.

2. In a steady-rest for grinding machines, the
combination of a steady-rest block, a steady-post
movably carried thereby and having a supporting
surface, a detachable shoe holder carried by said
surface, and a hardened steel or iron shoe carried
by the shoe holder.
3. In a steady-rest construction, the combination

of the block, a post extending therein, means for
adjusting the post horizontally, a stopping means
determining the position of the adjusting mech-
anism, and a shoe detachably carried by the post.
4. In a steady-rest for grinding machines, the

combination of the block, a post extending therein,
means for adjusting the post, a shoe of hardened
iron or steel supported from the post, and stop-
ping means arranged in connection with the ad-
justing mechanism.

5. In a steady-rest for grinding machines, the
combination of a post, means for adjusting the
post horizontally and vertically, a shoe supported
from the post, and stopping means arranged in
connection with the adjusting mechanisms.

1,009,895. Jeweler's clamp. William C. Clow,
Portland, Ore., assignor of one-fourth to
Charles W. Clow and one-fourth to James H.
Clow, Portland, Ore. Filed July 20, 1909.
Serial No. 508,579.
I. A device of the class described including a

frame having an opening, a die guided in the
opening of the frame and provided with a

shoulder, a spring piv-
oted to the frame and
engaging the shoulder
of the die and adapted

oa to be swung on its
pivot to release the
die, and a fixed leaf
secured to the frame
by the pivot of the
spring and having one
end engaged with the

.19 frame, whereby it is
held against move-
ment on the pivot, the
other end of the leaf
being free and bearing
against the spring at a

go point intermediate of
the ends thereof when
the spring is in posi-
tion for engaging the
die.

2. In a device of the class described, the combi-
nation of a frame having spaced upper and lower
arms, an upper die mounted in the upper arm, a
carrier slidably mounted on the lower arm and
movable along the same, and a lower work sup-
port detachably mounted in the top of the carrier
and removable therefrom without disturbing the
said carrier, said work support having ring
clamping means mounted thereon and located be-
tween the top and bottom of the work support so
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as to remain in adjusted relation when replacing
and removing the work support from the carrier.

3. A device of the class described including a
work support having a laterally projecting head to
extend through a ring and provided with a curved
upper face to fit the inside of the ring, a clamp-
ing plate located beneath the head and adapted
to hold that portion of the ring below the head
against the side of the work support, and an
adjusting screw leading from the plate and pass-
ing through the side of the work support.
4. A device of the class described including a

work support consisting of a laterally projecting
head having a curved upper face, a horizontal
base, and an upright body portion, a pivot depend-
ing from the base, a carrier consisting of a rec-
tangular casing having an opening in its top wall
to receive the pivot, and ring clamping means
mounted on the work support in the space between
the base and the head and having an operating
device exposed at the outside of the upright body
portion of the work support.

1,009,852. Main spring winder. Norman S. North,
Moodus, Conn. Filed November 18, 1910.
Serial No. 592,961.

I. In a main spring winding device of the char-
acter described, the combination with a shaft, of
a head detachably mounted on the end thereof
and comprising an arbor having means to engage
one end of a main spring, a disk also made detach-
able with said head and bearing a series of rigidly
attached lugs intermediate of which the main
spring is wound, a face plate arranged alongside
of the disk and intermediate of its lugs and also
adapted to be removed with the head and sepa-
rated from the disk to draw the lugs off from the
wound spring, and means for limiting the amount
of such movement of the plate with relation to the
disk,
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2. In a main spring winding device, the combi-
nation with a winding device, of a detachable
head adapted to fit upon the end of the winder
shaft, and comprising a detachable arbor having
a hub upon the outer end and bearing a teat to
engage the main spring, a normally stationary disk
within which the arbor turns but adapted to be
removed therewith and bearing a series of fixed
lugs upon one side, a face plate arranged along-
side of the disk and also adapted to be removed
therewith, said disk and plate being made mov-
able with respect to each other so that the plate
can be operated to draw its lug off from the
wound main spring contained therein.
3. In a main spring winding device of the char-

acter described, the combination with a shaft, of
a head mounted on the end thereof and compris-
ing a removable spring winding arbor, a remov-
able face plate against which the side of the
spring is wound and having guide pins upon one
side to limit the movement of the plate, a disk
mounted upon the arbor and having lugs extended
out past the face plate to form guides for the
main spring, the whole constructed and arranged
to first permit of the removal of arbor plate and
disk, and then the separation of the plate and disk
to discharge the wound spring into a spring case.

1,009,029. Hair pin. Joseph David, Chicago, Ill.
Filed February 17, 1910. Serial No. 544.357.

r. The herein described pin comprising, in com-
bination, a plurality of prongs, one of which is
substantially straight and the others of which are
bent spirally around the straight prong in the

same direction and substantially parallel to one
another throughout their length, and means to
protect the spiral prongs from breakage due to
undue lateral distortion.
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To Prevent Frosting .of Show Windows

(Continued from page 2505)

not sufficient to cause the moisture in the air of
the enclosed space to congeal.
The enclosing of the show windows works on

the same principle as the double windows, and
so long as the air of the enclosure is maintained
at a temperature not much above that of the out-
side air there will be little danger of frosting.
But to maintain the required temperature is the

difficulty, and it can never be accomplished so
long as there are cracks in the enclosing wood-
work or bad joints around the doors. Moreover,
it is very essential that the doors to the show
windows be kept constantly closed. Whenever it
may be necessary to enter the window the door
thereto should be closed immediately upon enter-
ing and directly after leaving.
Kerosene, the ordinary commercial gas and the

other hydro-carbon illuminants should never be
used for illuminating the show windows if the
frosting is to be avoided. These generate heat
quite rapidly and the frost soon appears and
spreads. Later this may be partially melted, but
in doing so the trickling streams of moisture will
leave dirt streaks throughout their course.

Electric lamps are best suited to the illu-
mination of show windows, but even these give
out a slight amount of heat. They should, there-
fore, always be placed near the top of the window
(in reflectors), where the accumulated warmth
will be retained, and therefore with small likeli-
hood of causing the frost to gather.
As an added precaution many show windows

are supplied with outside ventilation ; for, not-
withstanding the adoption of the preventive
measures just outlined, the frost will app'ear at
times, especially in very cold weather when the
stoves, furnaces and boilers are pushed to their
utmost. Then the difference between the outdoor
and the indoor temperature is extreme,

Good Way to Ventilate

These ventilators consist of openings at the top
and the bottom of the window and are covered
with a fine bronze wire gauze to keep out the
insects and the dust from the street.
In constructing these ventilators care should be

taken that those at the top are either more numer-
ous or else much larger than those at the bottom.
The reason for this is readily understood when

it is recalled that the heated air not only rises but
also expands. If the upper ventilators are not of
sufficient size to allow this expanded atmosphere
to escape freely there will be an accumulation of
the warm air in the enclosure and the frosting of
the glass will follow.

It sometimes happens that the frosting of show
windows can be traced to the proper construction
of the floor of the window or to the dampness
or extreme heat of the basement just beneath the
show window, or more often it may be a combi-
nation of these.
Every show window should have a double floor,

each thickness to be constructed as nearly air-
tight as possible, and always with an air space be-
tween. With such a floor the dampness or heat of
the cellar or basement will have little or no effect
upon the atmosphere of the show-window
enclosure.

Other Expedients

As a temporary expedient some merchants will
resort to the electric fan as a means of preventing
the frost from accumulating. Others will apply
a thin coat of glycerine to the inner surface of the
glass.
Both of these courses are more or less effective,

but at the best are unsatisfactory and are seldom
resorted to until the windows are partially covered
with frost.
The glycerine treatment is not cleanly ; the dust

adheres to it and the merchandise is liable to
injury by coming in contact with it. When for
any cause it is not considered desirable or expe-
dient to enclose the windows then we know of no
better preventive than the fans.

It is well known that neither clew nor frost is
seen upon the ground on the morning following a
windy night. The effect of the fans in operation
is precisely the same. With the air in motion the
moisture will not collect either upon the ground or
the glass.-Canadian Trader and Jeweler.
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No. 2
SLIDE REST

V you want a Lathe that has stood the test for accuracy and rigidity

for the past 27 years, then you should get the RIVETT LATHE.

It is recognized the world over by the leading
Watchmakers for its qualities.

THE RIVETT LATHE MFG. CO. Brighton, BOSTON, MASS.

LEI M AN BROS.

POLISHING
DUST

COLLECTOR

Has a powerful suction. Runs smooth
and noiseless. Perfectly clean. Inexpen-
sive. All complete as shown. You simply
turn the switch and go to work. Used in
the largest factories and the smallest
shops. Just the thing for the store and
showroom for buffing stock. Especially
adapted fo- colleges and schools. Can be
moved abvut instantly. It's a health
preserver. Furnished without the motor,
if desired.

Get Catalog No. 1

LEI MAN BROS.
62 C John Street, NEW YORK

PROFITS IN ENGRAVING
The present is the engraver's millennium. Almost every article sold calls
for engraving, especially Holiday gifts. If you can not engrave and wish
to master the art, procure a copy of the well-known treatise

THE ART OF ENGRAVING
which has been the sole education of hundreds of competent engravers.
Every engraver should have at hand a copy of this book for instruction,
suggestion and reference. The author is an experienced teacher of the
art and no school instruction is necessary.

Sent postpaid to any part of the world on receipt of price.

$1.50 (6s. 3d.)

PUBLISHED BY

8The Keystone Publishing Co., IV - 11-813 North 19th Street,
ILADELPHIA, PA.

L. LELONG & BROTHER
Gold an Silver REFINERS, ASSAYERS an

SWEEP SMELTERS
BULLION SOLICITED

SMELTING FOR
THE TRADE

SWEEPINGS
OUR SPECIALTY

Prompt attention given to
Old Gold and Silver forwarded to us

by mail or express

Southwest Corner

an Marshall Stes.

Nevvark, N. J.

DIAMONDS and PRECIOUS STONES

BOUGHT AND SOLD
FOR SPOT CASH

Appraisementa made for estates or individuals

J. J. COHEN
loll Chestnut Street, PHILADELPHIA, PA.

Established 1891
Write for further information

There Is a Big Difference Between Watchmaking Schools
No school in this country gives their students the advantages and op-
portunities to become first-class workmen like we do. We can teach
you more about practical Watchmaking, Engraving and Optics in less
time and with less expense than any other school. We have been
making expert workmen for 18 years and will guarantee to make one
of you. Let us send you our prospectus ; it will prove interesting
reading 

 o al will  bring
it.to

a 
nynonethat desires to increase their salary. It is free;

a p 

THE PHILADELPHIA COLLEGE OF HOROLOGY
F. W. SCHULER, Principal Broad sod Somerset Sts., PHILADELPHIA, PA.

Established 1894

FRED A. HASKELL Letter, Jewelry & Souvenir
ENGRAVLR

206 Weybosset St., Providence, R. I.

ENGRAVED SOUVENIR SPOONS
Sand its Spoons and we wi:1 Engrave

Buildings, $3.50 doz. Barnes, $1.20 doz. STONE SETTING

111r SPOT CASH for Jewelry Stooks -se
I PAY THE HIGHEST PRICES for Diamonds, Watches and Jewelry.
Send stocks at once, no matter how large or small, and get money by return mail.
National bank references upon request. If offer is not satisfactory will return goods.

EMIL NOEL, 641 E. 46th Place, CHICAGO, ILL.
If you should be in Chicago with your stock, make appointment with me
by residence telephone Drexel 5323, or office telephone Randolph 1418

"The Lynch Diamond Measure/9

The best gauge on the market for the correct weighing of diamonds in every style
of mounting and the only one which correctly weighs gipsy and cluster settings.
Easiest adjusted and handiest to carry, taking up only the room of a penknife. In-
valuable to diamond dealers and jewelers. Absolutely indispensable to pawnbrokers.
Price $1.00. On sale at all the principal New York,tool and jobbing houses.

J. D. LYNCH, 214 Ninth Ave., NEW YORK CITY

lloltzer-Cabot
Plating
Dynamos
Made in any
capacity from
35 to 1 400
amperes.

No. 3 PLATER

These dynamos are being used suc-
cessfully by hundreds of Jewelers for
plating with gold, silver, nickel and
copper.
May be motor driven if desired.
SEND FOR BULLETIN No. 30K.6.

The Holtzer-Cabot Electric Co.
BOSTON, MASS., and CHICAGO, ILL.

HAVE YOU SEEN?
AVERBECKS NEW CATALOG
IF YOU ARE A RETAIL JEWELER...
WANTSELLERS SEND FOR IT —

GOODS OF THE UNCOMMON SORT

MJAYERBEOM`01!;‘a'10.11MAINIONI NY

60 YEARS'
EXPERIENCE

.PATENTS
TRADE MARKS

DESIGNS
COPYRIGHTS &C.

Anyone sending a sketch and description may
quickly ascertain our opinion free whether an
Invention is probably patentable. Commit nice.
Dons strictly confidential. HANDBOOK on Patentssent free. Oldest agency for securing patent..
Patents taken through Munn & Co. receive

tpeciat notice, without charge, In the

ascient fir jimeric it•
A handsomely Illustrated weelcly. Largest dr.
ciliation of any scientific journal. Terms, 83 a
ear ; four mouths, 01 Sold by alewsdealers.

361Broadway, New York
Branch Office, 425F St., Washington. D. C.
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ESTABLISHED 1897.

Winter School of Engraving

Write for Catalogue

Powers Bldg. Chicago, Ill.

ENAMEL
Opaque and Transparent Enamel of every

variety constantly on hand and made to order.
Also ii full line of Enamelers' Supplies, Muffles,
Stones, etc. A ny goods proving unsatisfactory
cheerfully exchanged.

CARPENTER & WOOD, Manufacturers
14 Calender St., Providence. R. L.

MINIATURE PORTRAITS
Enameled on
WATCH DIALS
CAPS and LIDS

Plain and
Colored

Can be made from
any photograph

or print
.A. beautifl Illustrated sample card and price-

list sent upon request

C.A ‘t MAN ART CO.
027 Nort strborn Street, CHICAGO, ILL.1. v.

EXPERTS
ON

Fine Watch Case Repairing
Manufacturers of Special Cases,
Gold and Silver Plating, Satin and
Roman Finishing, Rose Coloring.

ENGRAVING
ENAMELING and
ENGINE TURNING

Swiss and English
cases changed to fit
American move-
mentsandall kinds of
RAISED COLORED
GOLD WORK.

The Largest and
Promptest Repair
Shop in Chicago

SEND FOR PRICE-LIST

J. C. HOWARD & CO.
116 & 118 N. State Street, CHICAGO. ILL.

KEEP A RECORD OF WATCH REPAIRS. Ant essential of every well conducted repair department is a book in which to record watch repairs. Theone book which the entire trade have pronounced best for this purpose is

THE KEYSTONE RECORD BOOK OF WATCH REPAIRS
a copy of which may now be found in use in practically every progressive store. The book has space for

CSent postpaid to any part 1600 entries of watch repairs with printed headings and a complete record can be made in a few moments.of the world ck cn
on receipt of . . ifp 1 es.A/ Published by THE KEYSTONE PUBLISHING COMPANY, 809-811-813 North 19th Street, Philadelphia, Pa., U.S.A.

1201 Heyworth Building, Chicago, Illinois
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A SIMPLIFIED STUDY OF WATCH AND CLOCK ESCAPEMENTS

• 

A jeweler writes, " Is there any work written on escapements explaining the subject without the frequent useof geometry and mathematics ?" In answer, we wish to inform him and his brother jewelers that there is
one, and only one, such work, the well-known treatise,

WATCH AND CLOCK ESCAPEMENTS

• 

The purpose of this treatise when first compiled was the teaching of horology to those who lacked a deepknowledge of mathematics and geometry. 1 It is generally considered the most masterly and exhaustive workon escapements, and yet it is so simple that it can be studied with pleasure and profit by any bench worker.

• 

It covers thoroughly the lever, cylinder and chronometer escapements, and is admittedly much superior to any
correspondence course on this subject now available. J Over 200 illustrations elucidate the text and simplify
all difficulties.

Sent postpaid to any part of the world on receipt of price $1.50 (6s. 3d.)
PUBLISHED BY

THE KEYSTONE PUBLISHING CO. 809-811-813 N. 19th St., Philadelphia, Pa.



Small Advertisements
No advertisement inserted for less

than 25 cents.
Under heading "Situations Wanted,"

ONE CENT per word for first twenty-

rive words. Additional words and ad-

vertisements, THREE CENTS per word.

Under all headings except "Situations

Wanted," THREE CENTS per word.

Name, address, initials and abbrevia-

tions count as words, and are charged

for as part of the advertisement.
To insure insertion, send remittance

with orders for advertisements. Copy

must reach us by the 25th of each

month for the issue of the let of the

following month, and by the 10th of

the month for the issue of the 15th of

the same month.
Send bank check or draft, or postal
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SITUATIONS WANTED

Under this heading, ONE LENT per word,

for first twenty-five words. Additional words

and advertisements, THREE CENTS per word.

No advertisement tnserted for less than 25

cents.
It will facilitate matters and result to

the advantage of advertisers under this
classification if they will indicate their local-

ity in their advertisements.

WANTED-A position as watch repairer

and engraver; can also do jewelry repair-

ing; prefer German locality if possible; five

years' experience. "K 864," care Keystone.

GOOD watchmaker, jeweler and plain en-
graver wishes position with good house by

January I or 15; single, age twenty-three;

Illinois or adjoining states preferred. T. R.

Henry, 313 Allegan, Lansing, Mich.

JANUARY 1, 1912, position as traveling
salesman for first-class manufacturer or

jobber by an experienced, thoroughly corn-

petent and dependable man; best references.

"W 818," care Keystone.

WATCHMAKER, engraver and optician
wishes to make change in position January

15; registered optometrist in Iowa; age
twenty-three; six years' experience; can fur-
nish references; salary $22.50 a week. "13

871," care Keystone.

FIRST-CLASS watchmaker (married, Nor-
wegian, talks German), expert on compli-

cated watches and all kinds of new work, at
present working for one of the largest firms

in New York City, wants to change posi-
tion; smaller city preferred; good salary ex-
pected; will give references and samples of
work. "A 870," care Keystone.

AFTER January i by a man of twenty
years' experience, position as watch re-

pairer, optician, jeweler and good salesman;
sober, good habits, neat and rapid; thirty-
six years old, wide-awake, best references;
want permanent position where a man can
make good. Gail B. Douglas, Carrollton,
Mo.

FIRST-CLASS watchmaker, optician, en-
graver; fourteen years' experience, capable

of taking charge of department,. wants loca-
tion in south by January or February 1;
At reference. "S 891," care Keystone.

AT WATCH, clock and jewelry repairer
desires to make a change; no engraver,

but can wait on trade; age 27, single, seven
years at the bench; $18 per week; good
references. C. 13. Gonterman, Windsor
Hotel, Clinton, Iowa.

WATCHMAKER, practical, twenty years at
bench; good on railroad work; take full

charge; salary $25; neat appearance, no
bad habits; single, American; references.
"C 890," care Keystone.

As WATCHMAKER wishes to make a
change January 15; eighteen years' ex-

perience on high-grade and complicated
work; competent to take full charge of re-
pair department; would like to correspond
with first-class houses that appreciate first-
class work; have full set of tools, including
lathe and attachments; married, age thirty-
two years; salary $30 per week; A,1 refer-
ences. "G 887," care Keystone.

SITUATIONS WANTED

YOUNG man desires position after January
/ as second watchmaker; first-class jeweler

and engraver, and two years of watch work.
"V 888," care Keystone.

JANUARY 1 by good watchmaker, jeweler,
engraver and graduate optician, at present

employed; fourteen years' experience; thirty
three years of age; best of references from
present employer. "D 886," care Keystone.

YOUNG man, thirty years, five years' ex-
perience on road with general jobbing

line through middle west and Pacific north-
west, desires new connections for '912;
specialty line preferred; responsible refs.
"A. L. 12," i201 Heyworth Bldg., Chicago.

SINGLE watchmaker, do•cloc.ic and jewelry
work, wait on trade; last of December or

January; middle west; own tools. "P 884,"
care Keystone.

WATCHMAKER and assistant engraver
wants position between January z 5 and

February i; can furnish best references;
young man, no bad habits. "M 883," care
Keystone.

WATCHMAKER, young man, desires posi-
tion January i ; first class on high-grade

American and Swiss watches; competent on
railroad work; no bad habits, sober and re-
liable. C. R. McDonald, 3o1 West Third
street, Duluth, Minn.

WANTED-Lines of silver, cut glass and
cutlery for St. Louis and surrounding ter-

ritory; man about fifteen years' experience
and acquaintance, opening sample room in
St. Louis; only best manufacturers' lines
considered. "S 862," care Keystone.

MANAGER of watch department, salesman
and engraver, wants permanent position

with good, reliable firm; can furnish At
references; had experience with railroad in-
spection; neat appearance, no bad habits;
twenty-seven years of age; salary $30. "T
876," care Keystone.

BY a good watch, clock and jewelry re-
pairer, with good character and ability;

salary $20 per week; by January or before.
"K 875," care Keystone.

YOUNG single man wants steady position
as watchmaker, jeweler and salesman; can

furnish best reference as to character and
honesty from former employer; have tools.
R. A. Coats, Arkansas City, Kan.

WANTED to represent a first-class whole.
sale house; no other need apply; have

established trade; not before January 7,
1912. Address "Established," Box 363,
Olney, Ill.

GOOD engraver and watchmaker wants po-
sition on the Pacific coast by February 1.

"P 836," care Keystone.

HELP WANTED
UNDER THIS HEADING THREE CENTS PER WORD

It will facilitate matters and result to
the advantage of advertisers under this
classification if they will indicate their local-
ity in their advertisements.

FIRST-CLASS salesman, on commission
basis, to represent us from the factory

with a large line of high-grade silver-plated
and nickel-silver hollow ware on the Pacific
coast and adjacent territory; only one of
experience and with an established trade will
be considered. "P 872," care Keystone.

SALESMAN for large material house; one
who has traveled and had experience in

the material line; state age, experience, ca-
pacity and territory covered. "S 86z," care
Keystone.

WANTED-Reliable salesmen to carry a
side line of leather fobs and novelties;

preferably men who call on haberdashers
and gents' furnishing stores; must be able
to furnish first-class references. "B 868,"
care Keystone.

At WATCHMAKER, familiar with Ameri-
can and Swiss watches; man of good ap-

pearance; must be accurate and rapid; no
others need apply; references required; ex-
cellent salary to right man. Address Cohen
Brothers, 528 Penn Square, Reading, Pa.

WANTED immediately, two experienced
material traveling salesmen to represent

us in southwestern state; must furnish bond;
only those qualified need apply; opportunity
to take interest in business. J. H. Medm-
kow & Co., 212 West First street, Oklahoma
City, Okla.

FIRST-CLASS watchmaker, experienced on
railroad and high-class work; must be

good on close timing and regulating; good
salary and steady position to right party;
must be strictly sober and steady. "A. L.
8," 12oz Heyworth building, Chicago.

HELP WANTED

GOOD watchmaker and engraver; optician
preferred; one of good personal address,

with good reference. "M 877," care Key-
stone.

GOOD watchmaker and engraver; nice job
and good pay; by January 1, 1912. W.

W. Howe, Clearfield, Pa.

AT ONCE, first-class watchmaker and en-
graver, $25 per week; permanent position.

Willet L. Robertson, Rawlins, Wyo.

BY January rs, watchmaker, one who can
wait on trade in drug and jewelry store;

permanent position; state age and salary.
Charles A. Cook, Ocheyedan, Iowa.

AT ONCE, first-class watchmaker; one
that can engrave preferred; $25 to $35

per week; permanent. C F. Spain & Co.,
Lincoln, Neb.

YOUNG watchmaker and jeweler, rapid
workman; reference required; state age

and salary expected. Address P. 0. Box
299, Washington, D. C.

CLOCK SALESMAN, high grade; state age,
experience, salary. Electro-Clock Com-

pany, Baltimore, Md.

A FIRST-CLASS watchmaker and engraver,
one accustomed to railroad work pre-

ferred; good salary, permanent position to
right man. Greenwald tit Adams, Tucson,
Ariz.

AFTER January i, first-class watchmaker
who is a good general store man; need

not necessarily be an engraver; state salary.
George W. Feldman, Franklin, Pa.

A HOLLOW plated ware manufacturer
making an up-to-date line of hollow plated

ware, toilet-ware and novelties requires an
experienced salesman in this line for the ter-
ritory west and northwest of Chicago; none
but experienced men having connection in
this territory need apply. "V 847," care
Keystone.

As WATCHMAKE..R. one who is a bus-
iness builder; permanent position; splendid

chance for a hustler. "E 804," care Key-
stone.

WANTED
UNDER THIS HEADING THREE CENTS PER WORD

WANTED-A space in the window in a
drug store where I may establish a watch-

repairing trade; will also carry a small line
of watches and jewelry; will be ready to
come January T. If you have a space to
rent or proposition to offer me address
Martin Koop, Lisbon, N. Dak.

WANTED-To buy jewelry stock; send
surplus stock to me and get money by

return mail. Emil Noel, 541 East Forty-
sixth place, Chicago, Ill.

PARTNER wanted in established manu-
facturing business; first-class setter and

jeweler with about $z,000 to $2,000; more
capital needed to handle increasing business.
"1, 652," care Keystone.

FOR SALE
UNDER THIS HEADING THREE CENTS PER WORD

Stores, Stocks and Busin

LARGE burglar-proof jeweler's safe; also
one Diebold burglar-proof safe; fine ma-

hogany fixtures; complete store. "P 866,"
care Keystone.

MR. JEWELER, embrace this opportunity
to buy a first-class jewelry store in south-

ern California among the oranges; every day
summer; regain your health; $6,000 will
handle it; business $18,000 yearly. "R 867,"
care Keystone.

$600 CASH will buy an established watch
and jewelry repairing shop; bargain; in-

vestigate. Mrs. Schaerle, 1244 Poplar
street, Philadelphia, Pa.

GOOD-PAYING, established seven years,
jewelry and optical business; clean, up-to-

date stock and fixtures in a live western
Oregon county-seat city, 2,500; capital re-
quired, $4,0o0 to $5,000; a rare opportunity.
"S 869," care Keystone.

A CLEAN jewelry stock in a good hustling
farm town; also a good opening for an

optician. Chauncey Hulquist, Wilcox, Neb.

JEWELRY stock and fixtures; will invoice
$z,000; will give 25 per cent off; can re-

duce stock; a good opening. Cyrus Nov-
inger, Halifax, Pa.

AFTER January s, jewelry business in good
southern Kansas town; invoices, stock and

fixtures, about $6,000. "W 882," care Key-
stone.

FOR SALE

Store., Stocks and Businesses

AN old-established jewelry and optical bus-
iness in Michigan, up to date in every re-

spect; invoice $2,500; annual business $5,000.
Don't write unless you have the money.
"M 863," care Keystone.

$7,000 STOCK; work runs $15o per month;
northern Iowa town, county seat, 6,000

population; three factories employing 2,000
men, three stores; good location; good rea-
sons for selling. "S 881," care Keystone.

CLEAN stock of jewelry and optical goods
in a good Illinois town of 1,000; invoice

$2,000; three small towns to draw from; a
chance to get a good business if taken in
January. "C 873," care Keystone.

WATCHMAKER wanted to purchase stock,
tools and lease of only jewelry store in

splendid resort town, Whitehall, Mich.; best
location; established thirty years; owner
died. Will reduce stock to suit buyer; invoice
$2,5o0 now. M. B. Covell (widow's agent),
Whitehall, Mich.

STOCK and fixtures, invoice about $1,700;
best location in factory and railroad town

of 8,000 population; good run of work;
cheap rent; best farming country in southern
Kansas. "A 865," care Keystone.

PRETTIEST and best jewelry store in Mis-
souri town of 50,000 inhabitants; $2,000

required; rare chance for party with cash;
particulars. "W 879," care Keystone.

ONLY STORE in Nebraska town of 800;
good country; large territory; invoice

$1,800. "A 878," care Keystone.

AT ONCE, good jewelry business, new
stock and fixtures; clean, good location;

no competition; good repairing; ill health.
Lock Box 347, Fayette, Ohio.

IN Colorado, fine climate, nice town of
3,500 population; January I will sell at

good discount; all new goods; will reduce
to $1,500; going out of the business. Ad-
dress "L L. M. 311," Fort Morgan, Colo.

NORTHEASTERN Indiana jewelry bus-
iness, established forty years; population

about 4,000; lots of watch work; college
town; automobile factory and summer re-
sort; opportunity of a lifetime for right
man; going away on account of health. F.
S. Day, Angola, Ind.

OPTICAL business with good trade, fifty
miles from Pittsburgh; first floor room;

50,000 population; watch, clock and jewelry
repairing with it; will sell cheap. "Y 889,"
care Keystone.

ON ACCOUNT of failing health I will sell
the best jewelry and optical business in

Nebraska; for a quick sale, sixty-five cents
on the dollar; modern store and fixtures,
merchandise clean and up to date; store the
leading one and best location in live rail-
road town of 5,5oo, monthly payroll $io,-
000; only optician within thirty-live miles;
two other smaller stocks, all watch work
two watchmakers can do; railroad inspec-
tion; always good crons; stock and fixtures
invoice about $30,000. After January. z
$15,000 will buy it. Ed J. Niewohner, Co-
lumbus, Neb.

ONLY watchmaker and jeweler in good
southwestern Wisconsin town of 750 in-

habitants; fixtures and safe $175; stock will
be reduced to suit; now $1,000; new build-
ing, best location; fine front, twenty feet
by forty feet; $2,000, will lease. H. R.
Vergerout, Montfort, Wis.

IN COLORADO, beautiful climate, nice
city; big money-maker every year; stock

and fixtures $25,000; terms on part. "H
777," care Keystone.

A MONEY-MAKER jewelry and millinery
business in Iowa; going to retire from

business. "M 844," care Keystone.

FOR SALE'

Miscellaneous Merchandise and
Equipment

OLD MODEL Webster-Whitcomb lathe, No.
I; also Universal lathe. What are they

worth to you? E. J. Dister, Cleveland, Ohio.

PERFECT ring stretcher with six rolls,
practica;ly new, $6. C. R. Runkle, Lis-

bon, Iowa.

A NEW oak workbench for sale cheap.
"C 860," care Keystone.

AUDEMAIR trial case, complete, oak- used
very little; Waterbury regulator, height

eighty-two inches, twelve-inch porcelain dial,
gridiron pendulum; bargain; death of
owner. Gertrude Mack, 236 Jefferson ave-
nue, Detroit, Mich.

FOR SALE OR EXCHANGE
UNDER THIS HEADING THREE CENTS PER WORD

ALL jewelers having stocks or tail-ends of
stock for sale or exchange after January
should address Jewelers Exchange, As-

toria, Ore.

HAVE old-style Francis engraving machine
with two sets type; new Johnson ame-

tropometer; want canvas tent; what have
you? H. R. Daniels, Douglas, Wyo.

ONE 1905 model Eaton & Glover engraving
machine, with two sets of type, in good

condition, for gold watches or gold plain
rings, $25. H. F. Eyler, Titusville, Pa.

FARM lands offered in exchange for jewelry
stocks or will exchange for any part of

a jewelry stock. Address 6o1 Plymouth
building, Minneapolis, Minn.

SPECIAL NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

I PAY 20 per cent more than any one else
for your surplus diamonds, watches and

jewelry; money sent by return mail; bank
references. Emil Noel, 541 East Forty-sixth
place, Chicago, Ill.

WANTED-A practical watchmaker to take
a controlling interest in an old-established

watchmaking school; require $1,200. "D
830," care Keystone.

HIGHEST cash prices paid for diamonds
and watches; immediate returns made;

bank references given. M. Iralson, Masonic
Temple, Chicago, Ill.

GREAT opening for drug and jewelry store
in Iowa after January x. "NI 843," care

Keystone.

BUSINESS NOTICES
UNDER THIS HEADING THREE CENTS PER WORD

PATENTS in original and rejected applica-
tions. Alexander Wedderburn, Registered

Patent Attorney, Washington, D. C.

OLD CASES restored to look like new;
Roman and satin finishing. Art Watch

Case Company, 8 North State street, Chicago.

OLD English and Swiss key-wind cases
changed to take American stem-wind

movements; hunting cases changed to open
face. Art Watch Case Company, 8 North
State street, Chicago.

DIAMONDS at great bargains, $45 per
karat and up; mounted rings and other

diamond jewelry bought from private people
sold at half the regular price. Sent on
memo. bill to rated dealers. Sold for cash
only. Dan I. Murray, broker, 3 Maiden
lane, New York.

ELGIN Horological School, the oldest and
most practical school for watchmakers.

Send for catalog to Elgin Horological
School, Elgin, Ill.

I PAY the highest prices for watches, dia-
monds and Jewelry. Send stock at once,

no matter how large or how small, and get
money by return mail. All kinds of refer-
ences furnished upon request. Emil Noel,
541 East Forty-sixth place, Chicago, Ill.

SEND your watch-case repairing to Art
Watch Case Company, 8 North State

street, Chicago.

FOR first-class work and prompt service
try Art Watch Case Company, Champlain

building, 8 North State street, Chicago.

I WILL buy your diamonds and watches
and pay you liberal spot cash; money by

return mail. M. Iralson, Masonic Temple,
Chicago.
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0 YOU WANT!
SELLERS

The Un-Common Sort
at Manufacturers Prices

IF SO CALI. OD WP1TE

M.J AVERBECK
Marufocturcr lirporit:r

l' -l2 Maiden Lane.. N.Y. City

O'REILLY'S Corning, N.Y.
Free Sample on Request

Vast improvement over "OLD WAY" of
MAILING WATCH MATERIAL

Ask your Jobber for "IT" or sent you on
receipt of price.

One Gross, $3.00 14 Gross, 90c.
H. M. O'REILLY, 83 E. Market St., Corning, N. Y

COOPER CISI, SON
713 Sansom St. Philadelphia

WATCH REPAIRING FOR THE TRADE
SKILLFUL WORKMEN

ACCURATE AND PROMPT WORK
Send Trial Package

DALLAS, TEXAS
Expert Watch Repairing for the Trade

Competent workmen under my
personal supervision

A. ZIMMERLI, 1514 Main St,
High-Grade Work Our Specialty

SELLS LIKE HOT CAKES
(OR DER TO-DAY)

AN EXTRAORDINARY SELLER
A SPECIAL PRICE:

GOLD PLATED SAFETY PINS
NETCASN

ilPonP4Poss
Nalk

141.1-AVERBECK"IPT",'"113.12MAIDFNIAIK4 Y

The Massachusetts School of Optometry
Klein School of Optics

The FOrnler Incorporated and 1?egiqtered withthe New York State Board of Education
Practical course in Theoretical and
Practical Optics and Optometry. Prac -
tical knowledge is an essential attribute
for success. You get it here.
Cataloguesand particularson application.
The Massachusetts School of Optometry
185 Summer Street BOSTON, MASS.

Advertising Cuts for Jewelers

No. 602 25 cents No. 868 35 cents
Send a postal for our sheets of illustrations,
especially prepared for use in advertising.
The prices are merely nominal.

The Keystone Publishing Co.
809-811-813 North 19th Street

PHILADELPHIA, PA.

Successors to G. F. Wadsworrh
Watch Case
Manufacturers

and Repairers
very t hi igin
the line of
Watch Case
Repairing

Gold and
Silver Plating
Satin Finish
Engraving
and Engine-

Turning
Changing Old

English and Swiss
Cases to take
American S. W.
Movements
My Specialty

Old Comes
allele New

Silversmiths'
Building
10 South
Wabash Ave.
CHICAGO

Learn Watchmaking
Watchmakingpays and you
can each while you learn.
Write for FREE BOOK,
"How to be a Watchmaker."
Postal brings it.

STONE'S SCHOOL OF WATCNMAKIN8
POI Globe Building, ST. PAUL MINN.

KANSAS CITY
Watchmaking and
Engraving School
This is the school you should attend.
Investigate it! Send for our new art
catalogue, it's free for the asking and
explains fully our courses and methods
of instruction, together with some
excellent samples of engraving. : : :

OSCAR W. DREYER, Principal
815 E. 12th St. : Kansas City, Mo.

Obit
orkwiwork

THE•KINDIOU CALLYOUR OWN •
Room 1112, Masonic Temple,Cticago,

A:MN' E. AIR
ERICHSEN:•KRAUSE

008-37 SOUlh W.I.. Avenue*,

When writing to advertisers kindly mention
The Keystone
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We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined

For $1.25
BEST WORKMANSHIP :: MODERATE PRICES

BEFORE REPAIRING

Mail orders given
prompt attention.

Don't you think we ought

to get acquainted?

BRESLAVSKY BROTHERS

51-53 Maiden Lane (ESTABLISHED 1886) NEW YORK AFTER REPAIRING

THE HIGHEST

DEVELOPMENT

IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO
MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

YOU SAVE IN USING

The M. P. Safety Catch
just exactly the amount it costs you

to assemble any other, plus what it

is worth to you to ship promptly.

A sample to any jeweler in the

world.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL

ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue, PROVIDENCE, R. I.

NEW YORK OFFICE, 611 BROADWAY, 
ROOM 605

S.

~t". •

sterling silver ware.
high-class workmen

Good News For You, Mr. Jeweler
Our 1912 Catalogue will help you increase yo

ur

REPAIR DEPARTMENT and your BANK 
ACCOUNT

We Manufacture. We repair and replate any arti
cle in the jewelry line for the

retail trade only. So perfect is our system in our f
actory that there is no slighting

or delay when your order is received, no matter how 
small or large.

We repair, replate and reline all kinds of mesh bags and 
purses.

Gold, Silver and Platinum Plating, coloring, finishing 
and polishing. Gold and

Enclosed packages with ours for other city firms will be 
delivered free of

throughout our shop, insuring absolutely correct 
workmanship.

AFTER

expense to you. We employ only

JOSEPH LANDSMAN, 51-53 Maiden Lane, NE
W YORK

, _
THE secret of a pure rich color lies in the alloying. No

melter can do his best with scrap or inferior alloys:
Melting fuelremelting—losing gold and wasting with

every melt.

"Omega,/ Guinea Gold Alloy "Omega" Purified Shot Copper
Guinea Gold combines readily with the Gold in Omega Purified Shot Copper is prepared to give

any proportions. Makes a homogeneous alloy the manufacturing jeweler a brand of Copper of
with one melt. assured standards and purity. It is made of

Gold alloyed with Guinea Gold is a full rich copper selected from the finest brands that come
color. It works freely under the rolls and in the into the market. Melted, purified and shotted.
press—will not crack in the working or the fire. Sieved into uniform sizes and packed in duck bags

Its long, compact grain cuts bright and clear of 10 pounds each. Omega Purified Shot Copper is
under the graver. And it polishes to a brilliant convenient to use. It is kept free of dust, dirt and
surface without waste. oxidation.

Guinea Gold comes granulated—put up in duck The granules melt quickly and yield an alloy of
bags of 5 pounds or 10 pounds—or boxed in bulk. known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
r.' G MAKERS OF JEWELERS' METALS S 

G
?.

. w RIVERSIDE N J./ N. .

iliizartr$
of t he
hammer

attionem
of national
reputation

TYLER & GREGORY
AUCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers—our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
Al you are figuring on a sale for the holidays or for next year, wire or write, giving
amount of stock and size of room. No stock too large or too fine for us to sell.
We give all sales our personal attention. Remember it is two of the best auctioneers
for the price of one.

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED

TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

3. C. Piorik, Springfield, Ill.
P. C. Pulso, Oakland, Cal.
NV. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. NV. Sturdevant, Newark, Ohio.
Gee & Nuesbaum, Cleveland, Ohio.

J. E. Reiche, Los Angeles, Cal.
II. M. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. II. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Illackslee. "Fonopah, Nevada.
Wingate & Nuesbaum, Cleveland, 0.
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, "ropeka, Nan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, Ill.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.
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We Repair Everything in Jewelry
Gold and Silver ELECTRO PLATING

Mesh Bags Repaired, Resilvered and Relined

For $1.25
BEST WORKMANSHIP :: MODERATE PRICES

Mail orders given
prompt attention.

BEFORE REPAIRING

Don't you think we ought

to get acquainted?

BRESLAVSKY BROTHERS

51-53 Maiden Lane (ESTABLISHED 1886) NEW YORK

THE HIGHEST

DEVELOPMENT

IN JEWELERS'

MACHINERY

Use our
Superior
Service
Rolling
Mills for
flat, ring
or square
wire roll-
ing. They
are bound
to give
Satisfac-
tory
results.

BUFFALO

MACHINE

MFG. CO.

1354 West Ave.

BUFFALO, N.Y.

AFTER REPAIRING

YOU SAVE IN USING

The M. P. Safety Catch
just exactly the amount it costs you

to assemble any other, plus what it

is worth to you to ship promptly.

A sample to any jeweler in the
world.

The Metal Products Corporation
Manufacturers of JEWEL SETTINGS, METAL

ORNAMENTS, and JEWELRY COMPONENTS

Thurbers Avenue, PROVIDENCE, R. I.

NEW YORK OFFICE, 611 BROADWAY, 
ROOM 605

Good News For You, Mr. Jeweler
Our 1912 Catalogue will help you increase your

REPAIR DEPARTMENT and your BANK 
ACCOUNT

We Manufacture. We repair and replate any article in 
the jewelry line for the

retail trade only. So perfect is our system in our factory 
that there is no slighting

or delay when your order is received, no matter how smal
l or large.

We repair, replate and reline all kinds of mesh bags and purses.

Gold, Silver and Platinum Plating, coloring, finishing and 
polishing. Gold and

sterling silver ware. Enclosed packages with ours for other city firms will be deliver
ed free of

high-class workmen throughout our shop, insuring absolutely cor
rect workmanship.

AFTER

expense to you. We employ only

JOSEPH LANDSMAN, 51-53 Maiden Lane, NEW 
YORK

THE secret of a pure rich color lies in the alloying. No
melter can do his best with scrap or inferior alloys:
Melting remelting—losing gold and wasting fuel with

every melt.

"Omega,/ Guinea Gold Alloy
Guinea Gold combines readily with the Gold in

any proportions. Makes a homogeneous alloy
with one melt.

Gold alloyed with Guinea Gold is a full rich
color. It works freely under the rolls and in the
press--will not crack in the working or the fire.

Its long, compact grain cuts bright and clear
under the graver. And it polishes to a brilliant
surface without waste.

Guinea Gold comes granulated—put up in duck
bags of 5 pounds or 10 pounds—or boxed in bulk.

"Omega" Purified Shot Copper
Omega Purified Shot Copper is prepared to give

the manufacturing jeweler a brand of Copper of
assured standards and purity. It is made of
copper selected from the finest brands that come
into the market. Melted, purified and shotted.
Sieved into uniform sizes and packed in duck bags
of 10 pounds each. Omega Purified Shot Copper is
convenient to use. It is kept free of dust, dirt and
oxidation.

The granules melt quickly and yield an alloy of
known composition and working qualities.

Write for generous working samples of Omega Guinea Gold Alloy and Omega Purified Shot Copper—and a
copy of our "Formulae for Alloying Gold," a series of working formulae prepared by our chief metallurgist.
No charge.

THE RIVERSIDE METAL COMPANY
MAKERS OF JEWELERS' METALS

RIVERSIDE, N. J.

Orf the
hammer

eJl.ut
of national
reputation

TYLER 8z GREGORY
A UCTIONEERS

Room 1102, 37 South Wabash Avenue, CHICAGO

PAST RECORD should be carefully scrutinized when engaging an
auctioneer. It is acknowledged by the trade we have to our credit more
REAL SUCCESSFUL SALES than any auctioneer or firm of auctioneers.
We positively do not misrepresent your goods nor do we in any way
impair your future business. Our original ideas in advertising bring the
buyers—our up-to-date methods sell the goods. The prices we are able
to get and the amounts we sell in a day make our services a profitable
investment.
if you are figuring on a sale for the holidays or for next year, wire or write, giving
amount of stock and size of room. No stock too large or too fine for us to sell.
Wegivperaiclel soafleosnoeur personal attention. Remember it is two of the best auctioneers
for the 

BY HONEST DEALING, ABILITY AND SALESMANSHIP WE ARE ABLE TO FURNISH UNSOLICITED
TESTIMONIALS FROM THE LARGEST AND BEST JEWELERS OF THE UNITED STATES AND CANADA:

J. C. Pkrik, Springfield, III.
P. C. Pulse, Oakland, Cal.
W. P. Hanna, New Castle, Pa.
A. M. Hill, New Orleans, La.
J. A. Stapf, Dunkirk, N. Y.
J. J. Devine, Salt Lake, Utah.
L. W. Sturdevant, Newark, Ohio.
Gee & Nueshaum, Cleveland, Ohio.

J. F. Reich, Los Angeles, Cal.
1-I. NI. Heckhard, Springfield, Mo.
H. J. Whitley Co., Los Angeles, Cal.
Anderton & Son, Dayton, Ohio.
J. Lowe & Co., Monroe, La.
S. Nankin, Edmonton, Alberta.
A. H. Snyder, El Paso, Texas.
A. J. Wallace, St. Catherines, Can.

G. F. Blackslee, Tonopah, Nevada.
Wingate & Nuesbaum, Cleveland, fa
J. M. Goldberg, Alexandria, La.
Kezel & Pulse, Milwaukee, Wis.
Vaughn & Coward, Jacksonville, Fla.
Henry Kessler, Logan, Ohio.
Humphrey & Son, Huntsville, Ala.
A. H. Uhrig, Gallipolis, Ohio.

C. Morrison, Topeka, Klan.
W. H. Balch, Shelby, Ohio.
A. K. Camp, Milwaukee, Wis.
Davidson Jewelry Company, Mont-

gomery, Ala.
Geo. Chatterton, Springfield, III.
James Bros., Columbia, Tenn.

Correspondence confidential. We invite most careful investigation.



Don't Lose
Christmas Sales

IF ANY ITEM of your Community
Silver or Reliance Plate stock is low,

you can order of your Jobber and be

certain of immediate delivery.

We have just made a campaign among

the Jobbers and have got them to put in

special Christmas stocks We know,

therefore, that your Jobber can ship

COMMUNITY SILVER
acn) RELIANCE PLATE

at once.

Go over your stock now. If you are low

on any pieces of Community Silver or Reli-

ance Plate, wire your jobber today. He can

make immediate delivery.

ONEIDA COMMUNITY, LTD.
ONEIDA, N.Y.
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